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The heavy steel WELDED TANK is what protects your customer 

Cook Quick Camp Stoves 

are the only Gasoline Camp Stoves on the market with a welded tank 

The l)ij; now feature, 
the SAFETY TANK, 
made from HEAVY 
STEEL and WELD¬ 
ED. Connections 
BRAZED in, which 

means absolute safety. No solder to melt. 
Burns motor gasoline. l>etachable Tanks, Cast 
Iron Grates • .= • • • '•* 


OF The 




/f 

Ask Your Jobber 


SAFETY FIRST—Protect Your Customer 

Specify COOK QUICK with WELDED TANK > 

Manufactured and Guaranteed by ^ » P 

iia 


maiiuiav.iurcu aiiu vjuariinieea oy 

O’KEEFE & MERRITT COMPANY - Los 

























This WINDOW CABD Is Yon? SILENT SALESMAN 

(Printed in Colon—^Length 30 Inclies) 

Safe Noise for the Boys 

Obey the Law Celebrate Without Powder 


“BIO-BANG" is a Safe and Sane Sub- 
stitute for the dangerous ‘‘powder-noise- 
maker/’ Noisy as a Real Gun but safe as 
a Pop-Gun. 


“Desire** usually means a sale. Every 
“BIG-BANG** cannon sold from your 
store creates a desire in the heart of every 
boy that sees it. 


Noisy as the Biggest Cracker but as Harmless as a Pop-Gun 


"BIO-BANO" has aU the Glamor, the 
Flash and the Boom that appeal so strongly 
to the heart of the boy with the absolute 
safety .demanded/by the; most exacting 
parent. • '• • • * • 


“Do your Bit.** Make noise Safe for the 
Boys by selling this Safe and Sane “noise- 
maker**—thus protecting the Child from 
accident and relieving the Parents from 
worry. 


• ?>iBANGSITE’^ puts the BANG in “BIG-BANG 
but cuts the danger out 


It Can*t Explode. An overcharge means 
only a smaller report. Even a lighted 
match will not ignite the Bangsite in the 
ammunition case. The cannon will neither 
set fire to tissue paper nor bum the skin. 


Cost of Operation —very little. The can¬ 
non may be fired 100 times for a few cents. 
Open the breech—fill the charging meas¬ 
ure from the ammunition case — slam the 
breech shut, touch the igniter, it*s off with 
a “Bang.** 


WRITE US FOR FURTHER DETAILS 


Retail Prices, $1.25 to $5.00. Five Models 


TOY CANNON WORKS, Bethlehem, Pa.,U.S.A. 
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Build Business 
with VJ^niTincK 
A Clothes Lines 

HE best goods sell more easily and rap- 
idly if well displayed. Knowing this, 
I/m m i progressive dealers everywhere are now 
increasing not only their clothes line 
trade, but also their entire sales of wash- 
day articles, by featuring the new Whit¬ 
er lock Manila Qothes Lines. 

^ Ten of these lines, connected to allow 

sales in multiples of 50 feet, are packed 
in a colorful display box shown below. 


WHITLOCK is the last word in clothes line perfection. 
Here are a few reasons why sensible housewives prefer 
Whitlock lines: 

Last much longer and therefore cost less. 

Guaranteed to give satisfactory serxHce even if left 
outdoors continuously. 

Dirt will not penetrate the fibres. 

Easy to handle and run smoothly over pulleys. 

Can be wiped Perfectly clean with a damp cloth. 

l^VERY deal^ carrying Whitlock Clothes Lines is aided by window display 
help and descriptive advertising for his trade. You should be one of thw 
dealers who are making more money with Whitlock. 

- ^Whitlock Oothes Line Prospectus 

fr^^vTtand ask the name of our distributor in your 
territory. 


Whitlock 0:>roace G>mfvlny 

46 South Street. New \brk. 


jmmr Qijr. N.J, 



HARDWARE WORLD 



R412 

BRASS L^tNBD 
II412 Easy openar, Ebon handla. 

II416 Easy openar, Pyramita handle. 
Length closed, SH inches. 



R103 

BRASS i^iRBD 

R10 3 Stag handle. 

R10 2 Ebon handle. 

Length closed, inches. 



R133 

BRASS LINED 
R18 8 Stag handle, punch blade. 
R18 6 Pyremite handle, poi 
Length closed, 1 


inch blade, 
inches. 



R883 

BRASS LINED 
R888 Stag handle, punch blade. 
R882 Ebon handle, punch blade. 
Length closed, inches. 



R115 

BRASS LINED 
R 11 6 Pyremite handle. 

R 1 1 2 Ebon handle. 

R 1 1 8 Sug handle. 

Length closed, 3 H inches. 



Remmgto/i, 

Jack Knives 


Here are a few every day— 
general use—popular patterns 
in Remington Pocket Knives 
for men and bo 3 rs. Feature 
them in your Cutlery Depart¬ 
ment. “They are built for ac¬ 
tion” with the purpose of creating a posi¬ 
tive standard of pocket knife qvu^ity and 
pocket knife hones^. Everything in the way 
of workmanship and material has been put 
into these knives to make them good knives 
—to do everything a good knife should do 
—they are sharp and will stay sharp—in 
fact, they are the kind the consumer has 
alwa 3 rs wanted. 

Remington Pocket Knives are built to a 
standard of quality, not to a price. 

They are nationally advertised—a de¬ 
mand has been created for Remington Cut¬ 
lery. The consumer will identify Remington 
Ki^es by the ball marie on the tang. 



TMa ta thm Rmmintton **BmlI Mmrk of QumUtj** 
thmtthmoonoumorm And on thmtmngofthmmmmimr 
blsdo of ormrjr Rmmington kniib. 

Remington is making and is ready to supply a 
wide range of patterns and styles in podket Imives. 
There are more than 700 patterns to choose from. 

Remington cutlery, firearms 
and ammunition are sold 
through the jobbing trade. 

REMINGTON ARMS COMPANY, Inc. 

Established in 1816 

General Offices Cutlery Works 

NEW YORK CITY BRIDGEPORT, CONN. 


Digitized by 


Google 




July, ig22 


HARDWARE WORLD 


3 



TF you knew of some magic formula to guide the steps of hardware buyers 
^ into your store, would you make use of it? 

Here is no *'magic formula/’ but just a These slips constantly remind customers 
good common-sense method that many deal- of your store and the lines you carry. Then 
ers have used to advantage. With every when they need a saw, file, or anj^ing in 
letter, circular, or package that leaves their the hardware field, they usually will asso- 
store, they enclose a printed slip that de- ciate your store with the advertising matter 
scribes in word and picture a certain product they have received, and will buy from 
that they sell. you. 



These slips are attractively printed in two colors. They are by 6^4 inches in size, 
and fit in standard size envelopes. We will send you a quantity without charge if you 
can use them profitably. Fill out the coupon now and send for die slips on the particular 
saw, tool, or fUe you want to feature. They will help you guide the footsteps of buyers 
into your store. 

HENRY DISSTON & SONS, InG.,‘Pliiladelplua, U. S. A. 


HENRY DISSTON & SONS, loo., Pbil.delphio, Pa. 

Ple««e tend me tlipt detoribin| the foliowin| Dittton product!. I will use them in my oat|oind 
nmil end peokedet: 

1— Quentity.Detcribind.... 

2— Quentity.Detoribind.. 

Neme.— 

Add ret!...— 
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lEngliBiF (gray Warp” WM& 
Full 32 Ounces to the Quart 




DOES FULL CAPACITY MEAN ANYTHING 
TO YOU AND YOUR CUSTOMERS? 


Every Old English Gray Ware and Republic White Ware utensil is rated 
according to its exact capacity—full 32 ounces to the quart. This is protec¬ 
tion for you in your advertising. 

For example, our 6 quart Convex Goods hold full 6 quarts and not 
or S quarts as is the case of 06^sizes of other makes. 

Furthermore, we spin all^ Convex Goods into shape instead of bulging. 
Spinning produces a smoother, deeper and more attractive utensil. 

Notice the height or depth of the Convex Kettle pictured above. This 
means greater value to you and your trade. Extra heavy guage steel prolongs 
the life and service of these utensils. 

Housewives gladly pay more for actual capacity Old English or Republic 
White Convex utensils. 

The faster your enamelware stock turns, the more profit you make. 
Many dealers tell us Old English Gray Ware and Republic White Ware sells 
faster and shows a greater net profit than any other line of kitchen utensils 
they ever sold. 

Get in touch with your jober today or our sales offices. 


The Republic Stamping & Enameling Co. 


CANTON, OHIO 


109 New Montgomery St. 
San Francisco, Cal. 

201 Douglas Bldg. 
rx)8 Angeles. Cal. 


3103 L. C. Smith Bldg. 
Seattle, Wash. 

302 Board of Trade Bldg. 
New Orleans. Iji. 




Digitized by ^ooQie 




6 


HARDWARE WORLD 

Complete Oil Stove Line 
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One Giant SUPERFEX 
Burner 1$ regular equip' 
mcnc on this new range. 

The others are the stand' 
ard size. These Burners 
have a new and beautiful 
French gray finish. 



Fast-As-Oas Oil Range is Latest Addition, 
to New Perfection Line 



Dealers are enthusiastic over this new Super-Stove—the 
NEW PERFECTION Oil Range with Superfex Burners. The 
interest created by nation-wide advertising in magazines, farm 
papers and newspapers points, out clearly that it fills a long 
felt want and opens up greater cook stove markets. For the 
first time, it combines gas stove speed with the well-known 
economy of cooking with kerosene oil. It sets a new stand¬ 
ard for beauty, strength and all around kitchen satisfaction. 
With this latest and greatest New Perfection you can now have 
a line of New Perfection Stoves and Ranges that fits every 
purpose and eyery purse. Write or wire today for details of 
the greater New Perfection selling plan. 


NEW PERFECTION 

W7/J SUPERFEX 
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for Every Purpose and Purse 



4,000,000Homes NowUse World Famous 
"Blue Chimney” New Perfection 


In one out of every seven 
hornet in America mcait 
arecooked on chit famous 
'heating, clean' 
Blue Chimney 
Burner. 


I 


Women everywhere are “sold” on the many advantages 
of the famous “30 line” of NEW PERPECTION Oil Stoves, 
with the quick-heating, clean-cooking Blue Chimney 
Burner. The “Blue Chimney” line continues to be the 
most popular oil stove at its price. There is a size for 
every use—from the big 5-burner range with built-in 
oven and white splashers down to the single burner model 
that can be stowed away with the portable phonograph for 
camping days. This year the greatest advertising campaign in 
the history of the cook stove industry is backing New Perfection 
dealers, from January to November. 


THE CLEVELAND 
METAL PRODUCTS CO 
742S Platt Avenue 
CLEVELAND. OHIO 

Also Makers o/ 
ALADDIN UcensOi. 
PERFECTION Oil Heaters and 
PURITAN Oil Cook Semes 


OilGxkSloves CRanc^ 

TMB0 Bhe Chimney banters 
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The FaSteil Selling Toy Tail and 



Shovel on the Market 

a ND WHY? Simply because they are built of 
heavy galvanized metal, the pail, hand soldered, 
equipped with heavy ears and bail and handsomely 
enameled in attradtive colors or striped — the shovel, 
because it is “break-proof”, the blade is extra heavy 
and the handle simply cannot be pulled out. Three 
sizes and three colors. 

Write for prices. 


These better built toy pails and shovels sell themselves. Simply display them. 

Write far descriptive matter and prices. 

ROCHESTER CAN COMPANY 

ROCHESTER, N. Y. 
























This stove is its own salesman 


When you have the opportunity to carry 
goods that sell themselves, you jump at it, 
don’t you? 

Then let the Florence Oil Cook Stove 
answer quickly and satisfactorily all ques¬ 
tions your customers can ask about a stove. 

Here are the things that the Florence Oil 
Cook Stove will point out to every person 
who sees it in your store: 

1 —It’s easy to light. Turn a lever. Touch a 
lighted match to the asbestos starting¬ 
ring and the heat is started. 

2 — It bums with a clean, hot, blue flame. 

3 — It gives no smoke or smell. 

4 — Its flame k controlled by a simple turn 
of the lever. 

5— The flame is close to the cooking. 

6— It bakes, roasts, boils, or fries. 

7— It is simply constmcted. There is noth¬ 
ing to get out of order. 

S —Easy to keep clean. 

9 —It bums the lowest-priced fuel—kero¬ 
sene. 

10 —It is ready to light any time, day or 
night. There is no waste of fuel. 

The white Florence comes in three- and four- 
burner sizes, and the standard blue Florence in 
one-, two-, three-, four-, or five-burner sizes. 

Our national advertising is telling people of the 
advantages in having a Florence Stove. Are you 
prepared to profit by it? 

The Florence Portable Oven is for use on any 
oil or gas stove. Improved latch, hinges, and 
door keep all heat inside. It has asbestos inter¬ 
lined welded grates, glass door, and double heat 
spreader which prevents burning on bottom. 

Write us for prices and further information. 

CENTRAL OIL & GAS STOVE CO. 

460 School St., Gardner, Mass. 

Makers also of Florence Tank Water Heaters and 
Florence Oil Heaters 
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SILVER 

STEEL 




Are You Getting Your 
Share of Saw and 
Saw Tool Business? 

Many hardware dealers are taking 
advantage of our co-operation by 
asking us to supply them with 
window display material, signs, 
selling helps and booklets. 

Many other dealers are sending 
us lists of carpenters and mechan¬ 
ics to circularize in their behalf, 
and we are telling the saw users 
where to go for Atkins Silver Steel 
Saws and Saw Tools. 

May we co-operate with you, Mr. 
Dealer? Write us at the nearest 
point below. 


Ask for catalog of advertising and 
seUing helps and educational liter¬ 
ature **How to SeU a Saw,” 
”Pointer8,” and ”Saw Sense.” 


E.C. ATKINS & CO. 

ESTABUSMCD 1897 THC enVER STEU. SAW PEOPLE 


Home Office oMiFhctoiy. INDUNAPOUS.INDIANA 

OMmIo 

MmMm Lttfvc^Ur N.Y» 




M«mpKl9 

CMcestfo 

MinnAa^polU 


N«w OrfMfvA a«%tf !• 

New York Pvi*. FV 

Portloivd.Or^ N. S.W. 

Ooi\ FVejuileco ^^jvcouver, BEI* 
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Look for T.D&W. 
on the head 








HICKORY HANDLES 


AXES 

ADZES 


HAMMERS 

HATCHETS 


PICKS 

MAULS 


—And Like Tools 









Turner, Day & Woolworth Handle Co. 

LOUISVILLE, KENTUCKY 


MANUFACTURING POINTS 


LOUISVILLE* KY. 
CAIRO. ILUNOIS 


MEMPHIS. TENN. 
NASHVILLE. TENN. 


BEAUMONT. TEXAS 
BOWLING GREEN. KY. 


// 


IVe Handle the World 


// 
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U. S. Poultry Netting 


Capitalize Our Manufacturing Success 
Into Your Dealer *.s Profit 

JJ. 8. Poultry Netting fills that long Mt want and need in wire netting. Fenoe-like in 
construction principle, it cannot bag or sag; reqnixes neither baseboard nor top rail; requires 
fewer posts and will not narrow when tightly stretched. 

JJ, 8. Poultry Netting is not a WOVEN bnt an INTEBWOVEN FENCE. Note carefully 
the type of twist (a doable reinforced joint at each point of intersection, which makes it Tery 
stiff and rigid.) Through this style of manufacture there is no possibility of long or short 
wires. Irregular sise or ^ape meshes. 

Highly practical for tennis court enclosures, tree guards, trellisee, flower bed guardSi 
screen work in motion picture industry, partition screens in factory stock rooms. Especially 
yaluable as protection against rabbits and eztensiyely used in stucco reinforcing. 

JJ. 8. Netting is handled by representatiTe Jobbers throughout the country, and is carried 
in stock on the Pacific Coast as follows: 

MABSHAIX-WBUJI OOMPANT, Portland, Seattlo and Spokane 
MAUSTTATJ. .W TiT.T OOMPANT, caro Do Pne Warekouae Oompanp, San Frandaco 
WA R a wAT.T. -WTiT.T OOMPANT, care Loa Angelea Waxeliouao Oompany, I'Oa Anfolea 
WESTERN METAZ. A SUPPLY 00., San Diego, OaL 
PRATT-OILBEBT 00., Phoenix, Arisona 

MANUFACTURED EXCLUSIVELY BY 

Indiana Steel & Wire Co., Muncie, Ind. 
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A'MdHUTHC^B 

to an Ideal 1 


S ightseers in the dty of Washington are 
usually directed to a simple monument of 
stone rising out of the ground some five 
hundred and fifty feet. It is grandly unpreten- 
tious, merely a gigantic shaft, yet its simple out- 
lines express more clearly than volumes the regard 
of a great people for the ideals of a great man. 
It expresses the strength of unswerving loyalty to 
righteous faith. 


S INCE the birth of EMPIRE LEVELS, a little 
over four years ago, we have attempted to 
adhere to a strict program of quality manu¬ 
facturing as clearly defined as the outlines of the 
great Washington monument. It has been no 
easy task, especially during the tempestuous years 
just past. The temptations to cut quality have 
been great and the deviations we might have 
affected seemed of small importance. But slowly 
and surely our ideal has been shaping itself. Ever 
increasing numbers of Hardware men are help¬ 
ing us to raise the monument of dependable Level 
accuracy higher and higher into the air. Many are 
kind enough to tell us that the Empire Level is 
the finest tool of its kind in the land. When that 
opinion is imiversally accorded then we shall have 
realized our ideal. 


Empire Level Meg. Co. 

MILWAUKEE WIS. 


MANUFACTURERS OF A COMPLETE LINE OF 
QUALITY LEVELS 
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Kl«an-Ston0 Companyi im. 

WE CONTRACT TO CLEAN ALL KINDS STONE. BRICK OR* CONCRETE AND 
TERRA COTTA WORK 

M MUNTINQTON AVt •O^fALO. H. V. 


April 4, 1922. 


Ur. Charles E. Bunnell, 

69 East Main Street, • 

Rochester, Ne« York, 

Deer Slrt- 

In replj to your question of a fee days ago would 
say that all rope, lines and cordage used In cleaning the 
exterior of the Granite Building at Rochester, Re« York were 
made by the Columbian Rope Company, 

In working at extreme heights as our men have to 
do In exterior building cleaning we have to be very careful 
to have only the best rope procurable. The fact that we have 
never had any accident since our Incorporation speaks pretty 
well for our cordage. 


Cordially yours, 

KLEAR STONE COMPANY INC. 




RESULTS COUNT 

The Klean-Stone Company gets splendid re¬ 
sults from Columbian Tape-Marked Futg Manila 
Rope, as you will see by the letter reproduced 
above. 

This satisfactory performance is not the ex¬ 
ception, but the rule with Columbian. It will 
work equally well for you. 

Jobbers and dealers: It pays to handle the 
best. Stock up with Columbian—the Guaran¬ 
teed kind, which can be positively identified by 
the red, white and blue Tape-Marker bearing the 
words “Guaranteed Rope, made by Columbian 
Rope Co., Auburn, N. Y.“ 


Columbian Rope Company 

33 2 80 Genesee Street 

Auburn, '*Tke Cordage City’* N. Y. 

Rrtnches— New York Chicsgo Boston Houston Baltimore 
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resists h/eat/iei 




The buyer of “K & J” Products finds every point of modern 
construction advantage embodied in them. 

All “K & J” Steel Wheell)arrow Trays are made of “K & J” 
Special Alloy Steel, Doul)le Annealed, which is highly rust 
resisting. 

“K & J” Wlieelbarrows, Scrapers and Contractors’ Tools are 
the standard for quality in every market of the w’orld. 

They are made with the uniformity of large scale production, 
and with all the packing advantages that make for easy stocking 
and handling. 

Ask for Catalog No. 412 

THE FOLLOWINO DISTBIBtrrOES CAEET “K «t J” PRODUCTS IN STOCK: 

Schaw-Batcher Co.Sacramento, Cal. 

Thomson-Diggs Co.Sacramento, Cal. 

Seattle Hdwe. Co.Seattle, Wash. 

Whiton Hdwe. Co.Seattle, Wash. 

Poison Implement Co.Seattle, Wash. 

Hunt & Mottet Co.Tacoma, Wash. 

Honeyman Hdwe. Co.Portland, Ore. 

California Hdwe. Co.Los Angeles, Cal. 

Harper & Beynolds Co.Los Angeles, Cal. 


;^eKILB01fRNE ^JACOBS MPQ.CQ 

COLU/^BUS, OHIO, US.A. 

NEW YORK 120 BROADWAY 
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pipe WRENCHES 


SLIP JOINT PLItRS 


BRACES 


9 O L UAR 

SCDFW DPIVK 


W7HY NOT CAPITALIZE on this unusual oppor- 
tunity for stimulating business. 

These Dealer Helps present tools nationally advertised. 

A Lithographed Metal Display Fixture is sent gratis with 
each assortment. 

Appropriate booklets illustrating and describing the lines 
displayed are packed with each assortment and a further 
supply is available for the asking. 

If your Jobber cannot supply you—write us direct. 


1. :i. J 

K .1 

' 1 

III. I 
?'i 111 

1 « 1 al 

fill 

i ■ •! 

1 
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For Screen Doors 
Sargent Liquid Door 
Closer No. 520 


It Sells in Summer! 


Here is a door closer that meets a long-felt need — the 
new Sargent Liquid Door Closer No. 520. 

It is designed for use on Screen Doors, light Office 
Partition Doors, Bathroom Doors, Pantry Doors, Telephone 
and Coupon Booth Doors and other light doors where draft 
conditions are not severe. It is strong enough to last a life¬ 
time. It fits either on the outside of the screen door, or 
. between the screen and the inside door. 

Without changing any of the parts, it can be used on 
right or left hand doors. The connecting arm may be 
adjusted to suit different door frames. The regulating 
screw regulates the speed of closing. 

Such a closer is ideal for use on the screen door in sum¬ 
mer and on storm door or inside door in winter. On hun¬ 
dreds of houses in your neighborhood there’s a need for just 
this door closer. 

Sell the new Sargent Liquid Door Closer No. 520. Write 
for particulars. 

Sargent & Company 


New York 


NEW HAVEN. CONN. 


Chicago 
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QJm^iiuL Lawn Mowers 

"MAKE BEAUTIFUL LAWNS" 


Time for Reflection 


July is the month that bridges the season between the selling and 
buying of lawn mowers. It's a good Time for Reflection. 

So before placing your order for next season's lawn mowers 
consider these facts: 

Coldwell Lawn Mowers have been known, sold and used on all 
kinds of lawns since 1857. 


If the Coldwell had not proven satisfactory to its millions of 
users do you think that it could maintain its reputation as “The 
leader for 65 years!'? 


And if the success of the Coldwell had been founded on anything 
other than actual demonstrated performance in cutting grass satis¬ 
factorily would it be necessary for us to occupy a floor space of 
165,000 square feet, with a capacity of 1,000 complete lawn mowers 
per day to meet the demand? 


Which pays best to handle, a lawn mower for which a universal 
demand is already created, or to try to create a demand without the 
Coldwell name, Coldwell reputation, ^ 

Coldwell policy, or Coldwell guarantee 
and co-operation! » 

Give serious thought to these ques¬ 
tions before the Coldwell salesman calls. 


Send ui the namee and 
addreaaea of people who 
are bnUdinn new honaea, 
or thoae who are inter- 
eated in the care of the 
lawn and we will mail 
them eopiea of a little 
10 page booklet entitled 
* •KEEPnrO the LAWK> * 



CmSWSI 

LawnMov^Co. 

NEWBURGH. NY 
U.S.A. 
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A quick sale, 

and a satisfactory sale all around 


MCKINNEY 

Hinges and Butts 
MiSlHardware 

Also door komgers ood track, 
door bolls and lolckcs, skd] 
brackets, wmdow and screen 
hardware, cabinet hardware, 
, sled daor mats and wrought 
specidUUs^ 


T he selling of a set of 
McKinney Garage Door 
Hardware is quick because 
you sell the set as a unit— 
everything needed for the 
hanging and operation of a 
garage door is packed in a 
single box. 

There is no time consumed 
assembling the various ar¬ 
ticles of hardware, no wrap¬ 
ping, no adding of prices. 
Each set is complete from 
track to screws. No chance 
of anything being forgotten. 

It is a satisfactory sale be¬ 
cause you know you are giv¬ 
ing your customer a set of 
hardware that is of the high¬ 
est quality throughout— 
McKinney made—a set 
which will not only carry his 
door perfectly, but which 


will give him long years of 
service. 

Write today for our inter¬ 
esting book which shows pic¬ 
tures and simple erecting 
plans for all types of garage 
doors, sliding-folding, swing¬ 
ing and around-the-corner 
types—together with illus¬ 
trations and ordering num¬ 
bers for the McKinney sets 
which correspond with each 
door. Ask us for the 
McKinney Garage Door 
Hardware Book. 

When the book comes, tic 
it to your counter so that it 
can be consulted by you and 
your customers. It will be 
extremely helpful to a cus¬ 
tomer in determining just 
what kind of a door he re¬ 
quires. 


McKinney manufacturing CO., Pittsburgh 

Western Office, Wrigley Bldg., Chicago Export Representation 

Pacific Coast Representative: JOHN T. ROWNTREE, Inc. 

Los Angeles, San Francisco, Seattle, Salt Lake City, Denver 

Mt KINNEY 

Complete Garage Door Sets 


Digitized by 













20 


HARDWARE WORLD 



Selling Points :— 

To successfully market any article that you choose to stock, the 
article must possess features that appeal to the customer. That is 
why we are offering to the trade 


A Refrigerator that has 
selling points such as: 

BEMOVABLE 
OLEANSABLE FLUE LINE, 

DEAD AIB SPACE 
BETWEEN WALLS. 

WALLS OF ODOBLESS 
WOOD, 

SEAMLESS LININO 

(Porcelain or Enameled), 

HANDSOMELY FINISHED 
CABINET, 

EASY BOLLINO CASTEBS, 

is bound to go over big, 
and those are just a few 
of the exclusive features 
of 

THE 


LOS ANGELES, OAUFOBNIA 


MONARCH 

Union Hardware & Metal Go 


The MONARCH 
Refrigerator 

(Trad* Mark Bag. tJ. 8. Pat. oniea) 


THE MONARCH REFRIGERATOR WORKS 

BUBLINGTON, VEBMONT 
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No. 306 
Power Grinder 

A very substantial grinder for 
light work. The bearings are 
plain and bored and reamed in 
solid metal. The shaft is of steel, 
accurately machined, finished 
and fitted. Equipped with one 
tight pulley and plain adjustable 
work rests, and one medium and 
one coarse grit tool wheel. Size 
of wheels Txl^/^xl, weight 22 lbs. 

m 

PwcE $6.00 

Write for latest 
catalog 

Luther Grinder Mfg. Co. 

Milwaukee, Wisconsin 


DRILL CHUCKS 

Strong and Mrviceable Drill Chucks of various capac¬ 
ities with all styles of shanks at very moderate prices 

Aecttracy guarant€€d by 

OOODELL- PRATT COMPANY 


GREENFIELD. MASSACHUSETTS. U. S. A. 









Harvest Profits 


Harvester 
Hay Tools 


More farmers than ever are 
going to buy hay tools this 
year. Thus the Harvester Hay ^ 

Tool should be one of the im- y 
portant items in your stock, I 
because it is the latest develop- 
ment in devices of this kind. 

Backed by a Name 
and a Record Which Makes 
Them Standard Equipment 
for the Modem Farm 


We don’t need to tell you about Harvester Hay 
Tools. They are bigger, better, built strong to last long. 

The farmer already realizes this. Be ready to supply 
him when he needs a carrier and needs it quickly. 

Stock Harvester Hay Tool outfits. The name on 
the carrier is insurance of ready sales and satisfied 
customers. Remember that when one of your cus¬ 
tomers needs a hay tool he doesn’t want to wait. And 
the dealer who has the goods will get the business. 

Write us today for catalog and particulars of ex¬ 


l 







clusive agency proposition. 

HUNT, HELM, FERRIS & CO. 

Harvard, Ill. EiMrytUng for tho JUodom Bam Albany, N. Y. 

Loi Angelei. Oil.—1811 E. Beventb 8t. San FrancUco, OaL—288 Bdnna 81. 

Portland, Oregon—360 E. Morrlion St. 




Equipment 


QTAR 

LINE 
^•SommtMnw to SoO 

iko YmarArou tuT " 

Stalin, Stamchionn 


Litter Cauntam 
Waiter Bowln 
PeedTrudn 
**Ha tf ven t er** HaiFTooln 
Door Haoitfem 
Gauatfe Eaulpmeait 
Coenter Waigonn 
Tatfik Heaitem 
neJ Othor Farm SpoeimiHm 
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iSfSit- 

'SUTTS 




iTANm 

UaRAGM 

Woware' 


A beautiful cut out—in 10 coloni—size 28 x 38 inches—the attractive 
little garage front being projected out from the background. 


This will help you to sell 
more Garage Hardweure Sets 

Nothing will convince an auto owner that he needs 
the proper hardware set for his garage so much as 
to see an attractive display of various sets, in an at¬ 
mosphere which cannot fail to a^vaken such desires. 

And by being able to offer 

A Set for every type of Garage 

you can immediately meet the garage owner’s 
wishes, and make the sale right there and then. 

Send for special folder J-3. 


DKfi 


The four handsome 
cards, each displaying 
parts of Stanley Gar¬ 
age Hardware Sets, 
and which go to make 
up the window dis¬ 
play 


STAH 


EY 


The Stanley Works 

New Britain, Oonn. 

San Francisco 
Seattle 

Maumfmctmfr* •/ Wnmgkf Hardwmrt and 

Carpantan’ TaaU 

Send for this display TODAY 

(nnless you have already requested one) 

Just a suggestion as to how to 
use this window display, in con¬ 
nection with showing actual 
Stanley Oarage Hardware Sets, 
and which cannot fail to produce 
sales for you. 
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••The Box With 
the Steady 
Cold Wave*' 


BALDWIN 

Dry Air Refrigerators 

We were the first to talk of Dry Air in Refriger¬ 
ators — about 45 years ago. 

And “they” laughed at us — said “it was an impos¬ 
sibility. A refrigerator with wet ice in it just had to 
be damp.” 

Now they call theirs “dry air,” we must have been 
right. 

But today, same as 45 years ago, the Baldwin is the 
only perfectly dry refrigerator on the market. 

Baldwin air circulation — different from the 
others — does it. 

Our catalogue shows 150 styles of the “Dry Air” 
kind — one of them will please you. 

The Baldwin Refrigerator Company 

BnrUngton, Vermont 

Stock Oarrlad liy HllYMAN-WEIL CX>., San Frandaco, Oallfomia 

O. H. SMITH 
Western BepreeentatlTe 
817 Sontk Saint Andrews Place 
Los AngdeA Oallf. 
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The Boyco Line 
oi Galvanized] Ware 


Here it the Boyoo falranized tub, made in atand- 
ard aizea and hot-falranized after all manufac¬ 
turing proceasea are complete. Boyco galranized 
product! are priced no higher than other linea, 
and their amooth, bright appearance and un¬ 
broken protective anrface inanrea quick aalea 
and reliable after-purchaae aatiafaction. 



Boyco bucketa are made 
in convenient aizea with 
bale handle and leak- 
proof, mat • proof gal¬ 
vanized finiah. Look 
for the Boyco trade¬ 
mark. 


Vertical swedgea make 
Boyco garbage eana 
extra a t r o n g. Tile 
Boyco method of gal¬ 
vanizing inanrea nn- 
uaually long life and 
freedom from ruat. 



T he Boyco trademark on gal¬ 
vanized ware is a recognized 
guarantee of superior quality. 
Boyco galvanized products are 
made from black sheets and hot- 
galvanized after all construction is 
complete. Thus, none of the pro¬ 
tective coating is broken, cracked 
or clipped off. Each piece, as it 
comes from the galvanizing depart¬ 
ment, is clean, smooth, brilliant and 
full of spangle. 

There are no cracks or crevices — 
no chance for rust or leakage. No 
smallest bit of surface is exposed. 

In the same way, there are no rough 
edges to tear the hands, catch on 
clothing or otherwise mar the use¬ 
fulness of the finished article. 

Boyco Galvanized Ware truly sells 
itself because its very appearance 
tells the story of the superior qual- 
itv that is built into it. Compare it 
with ordinary lines; note the fin¬ 
ish. the attractive spangle and the 
high grade of workmanship. 

Bovco dealers are building business 
and cementing good will with Boyco 
Galvanized products. Made right 
and finished right. Boyco Galvan¬ 
ized Ware is real quality ware. You 
will find it a quick seller and a 
genuine business-getter. 

Boyle Manufacturing Co. 

5100 Santa Fe Avenue 

LOS ANGELES - - - CAUFORNIA 
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Ideal Poultry 

and 

Rabbit Fence 



Is a Fence and Not a Netting 


The horizontal wires in the Ideal Pence make it possible to stretch it perfectly, and 
FEWER POSTS ARE NEEDED and NO TOP OR BOTTOM RAIL. Posts naay 
be set a rod apart, and if the fence is well stretched it will be strong and effective. 

Hexagon mesh poultiy netting is good and has many nses, but it cannot be 
stretched without pulling together in the middle, hence top and bottom rails are neces* 
sary and the posts must be close together. 

Like all fences the heavier the wire the longer it will last, so we recommend the 
heavier styles; but for many purposes, like protecting a young orchard or vineyard 
where a cheap fence is good enough, the No. 20 will do the work effectively and is less 
expensive when erected than any other fence or netting with the same size of mesh. 

For i>ermanent poultry srards the heavier styles are better and cheaper, life of 
fence considered. 


In all weights and styles the horizontal wires are two inches apart. The size of 
mesh is governed by the spacing of the mesh wires. Every style has a heavy selvage 
both top and bottom. 


American Steel & Wire Company 


UNITED STATES STEEL PRODUCTS COMPANY 


BEUJNG AOEMTS 


San Francisco 


Los Angeles 


Portland 


Seattle 


Awarded the Grand Prize at t lie Panama-Pacific Exposition 
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Your Customers Know About 

Cold MEDAiT^Jjg^ 

TRAOB MARK RKO. U.S. PAT. OFF. ^ A 

But Do They Know Where to Get It? 


Through effective advertisements in 
The Saturday Evening Post and vari¬ 
ous outdoor publications, the Ameri¬ 
can public has been thoroughly fa¬ 
miliarized with the utility, conven¬ 
ience, and economy of Gold Medal 
Folding Furniture. Thousands of in¬ 
quiries have been received from all 
parts of the country, as the result of 
this advertising, indicating a keen 
popular interest in this well known 
line of folding furniture — and indi¬ 
cating, also, that many people don't 
know that their local dealers sell this 
good line. 


Wherever this condition exists, deal¬ 
ers are losing the advantage to them 
of Gold Medal national advertising. 
Make this advertising work for you. 
Create the proper tie-up between our 
advertising and your store by dis¬ 
playing articles of Gold Medal Fold¬ 
ing Furniture in your windows and 
on your floor. List Gold Medal fold¬ 
ing cots, porch and lawn chairs, fold¬ 
ing tables, etc., in your local adver¬ 
tisements. Let your customers know 
that they can buy from you the arti¬ 
cles of folding furniture that they 
have seen advertised in The Saturday 
Evening Post and other publications. 
It will pay I Gold Medal advertising 
is working for you. Why not work 
with It? 

GO LD M EDAL OABiP FUBNI- 
TUBE MFG. OOBdPANY 

1705 Packard Ave., Bacine, WIs. 
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HEARD of a clever little salesman. 


TRADE MARK 


COES 


REG. U.S. PAT. OFF. 


I f He said it was a great idea to keep a COES or 
two on the counter where they had the chance 
to catch the eye. 

That many mechanics come in and just naturally 
walk over and start ‘ ‘ working it ’ ’ and ‘ * getting 
the feel.” 

He said the idea had a great effect. If it 
didn’t result in a sale right there and 
then, the mechanic came back 
^ when he did need a g o o d 
wrench and specified COES. 

Get a good supply from 
yoiu* Jobber and 


COES WRENCH CO. 


J. 0. MeOartv k Oo. 
29 Murray 8t., New Toi 


-ESTABLISHED 1841 IN- 

WORCESTER, MASS 


AGENTS 

Pacific Ooaat Acenta 
John H. Graham A Oo. 

268 Market St.. San Francieco 


John H. Graham A Oo. 
113 Ohamhera St., New York 
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Moore^s Current Price Lists 

PrevaUing Market Information Applying 
to the Northwest and Alaska 

Loose-leaf Books with Change Sheets 
Once a Week or Oftener Give 

Wholesale Costs 
and 

Current Resale Figures 

For Complete Stocks 

Market information is secured from most 
authentic sources and prices are compiled 
by experts. 


Endorsed unanimously by himdreds of 
merchant subscribers. 

HARDWARE BOOK —Greatly enlarged and revised edition now 
being compiled, to contain jobbing cost on all items, as well as suggested 
resale price. 

Price Complete, with Leather Binder.$12.50 

Monthly Service, $2.00 per Month 


PLXTMBINa ft HEATING BOOK— Subscribers tell us this is the best 
book of the kind they have ever seen.- Third edition now being issued. 
Master plumbers and heating men can’t do without it. 

Price Complete, with Leather Binder.$15.00 

Monthly Service, $1.50 per Month 


C. L. MOORE 

605-6 PIONEER BUILDINO.SEATTLE, 




Byodmm Page ftom Plmnblng and 
Heating Book—Half Biae 
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Quick Sales RADIO SUPPLIES Good Profits 

EVERY MAN AND BOY A CUSTOMER 


SADIO 

SUPPLIES 

BEQUIBE 

SHALL 

SPACE 






The Hardware Salesman 

iArticle Three) 

Since you secured employment in the hardware store you 
have done a multitude of things which are vital to the busi¬ 
ness. You have swept, dusted, cleaned, delivered goods, 
stacked wire fencing and nails; set up * * Irish buggies ’ ’ and 
'^kitchen pianos.’’ You have looked for the ’Meft handed 
monkey wrench,” the ”round square” and the “two foot 
yard stick.” In fact you have come a “right smart” dis¬ 
tance in the hardware line and learned a lot of things which 
were not taught in the schools you attended. The hardware 
store is a great school for experience, and the things you 
learn there will be of practical use to you in the coming 
years; you have been having an interesting initiation, and 
it is just as interesting on ahead. 

It will be of great assistance for you to learn as soon as 
possible the trade names of the many items in the store by 
giving a portion of your spare time to the study of hardware 
catalogs. You will also find that many of your customers will 
use names not catalogued when asking for goods. For in¬ 
stance: “leather hinges” for strap hinges; “calander” for 
colander; “jimp tacks” for gimp tacks; “double headed” 
for double pointed tacks; “stove stopper” for flue stopper; 
“therm o-meter” for ther-mom-e-ter; “sprigs” when brads 
are wanted and “coal scuttle” for coal hod. But look out 
for the Chinaman that comes in and says, “You no catchem 
a half-past five stop fire!” as he will certainly have you 
’ * gessin. ’ ’ 

By becoming familiar with the trade name as soon as 
possible you will not make the mistake of sen^ng the cus¬ 
tomer to the dry goods store if they ask for emery cloth, or 
to the grocery store if they ask for emery flour. You will 
hear new names for hardware almost every week; the above 
are only a few of the many which are heard “during the 
day’s work” in the hardware store, and which are a great 
source of amusement. 

However, satisfy the customer by giving them the article 
wanted and never in a direct way offend them by correcting 
their manner of pronouncing trade names; some persons are 
very sensitive in this respect and it is best to “sweep with 
the wind,” which, by the way, recalls a story. Bradner 
Matthews, the noted educator, was entertaining an English¬ 
man in this country. The Englishman, pointing to a street 
sweeper, said, i presume that man h^s a chance of becoming 
president of the United States.” Mr. Matthews looked at the 
sweeper a moment and replied, “No, he will never be presi¬ 
dent of our country; he is sweeping against the wind.” 


BADIO 
IS H KTt.'R 
TO STAY 
GET 
BUSY 


fl) 




C 


s> 


WRITE FOR CATALOG AND PRICES 

BETAIL HABDWABE DEALEBS BIAEE BIG PBOFITS SELLING BADIO SUPPLIES 

RADIO PARTS CO. 

No. 21 Pine Street, San Francisco, Gal. 
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Electric Toasters 
Electric Table Stoves 
Electric Heaters 

Low Price and Large Profits for You 




TOASTER 


Electric toasters that can be used with comfort 
and efficiency. Handy, compact stoves that cook, 
boil and fry,—indispensable for every vacationist’s 
kit, and a decided convenience in every home, in 
the hot trying days of summer. 

BABY 

No. 101 — Size, 51/4 inches square, 5 inches high, 
400 watts. Called “Baby” because of its small 
size. Element being so compact makes possible 
the quickest electrical heating device on the 
market .... .. $1.75 

ALL APPLIANCES GUABANTEED 1 YEAB 
TOASTEB 

No. 301—Size, 5 inches wide, 9 inches long, 5 inches 
high. All nickel plate, 400 watts. In addition to 
being a toaster may also be used to keep food 
warm at practically no current consumption. 
Equipped with No. 16 Asbestos Covered Heater 
Cord and two-piece Hubbel Plug . . . $3.50 


If you are not stocking this profitable line write 
for literature and prices. 


BESTOV APPLIANCE CO. 


Seattle, Wash. 
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“Electrify That Wish” 

the slogan for the CADILLAC line of electrical 
household appliances. 

CADILUCINFALUBLESALESPLAN 


1. From time to time to fomieh demonstrators 
and solicitors to promote and close sales. 

2. Long time credit. 

3. Oany acceptable installment sales. 

4. Advertising co-operation. 

6. Extensiye Letter Service. 

6. Follow-np system. 

7. Proqiect Praninm Offer. 

8. Dealer Bonus Plan. 


N9 C-1 


Cadillac^ 

CADILLAC HF6.CDy 

^ s.kcal y 


Forerunners of the Electric Darni 


CADILLAC ELECTBIC BANOE8—Three beauti¬ 
ful models, three sizes. Made to satisfy the most 
exacting requirements of any size home or family. 
In the majority of eases as cheap to operate as 
gas. Model C No. 3 range, two heating units; 
broiler oven operates on lighting circuit. All 
equipped with *' Badioductor ” heating units—^a 
patented CADILLAC feature. 

CADILLAC <<VALLEN OBAND ** CABINET 
ELECTBIC WA8HIKO liACHINE—-Six to eight 
s heet ca pacity, for the large family. CADTTJAC 
**JTJNIOB** cabinet, three sheet capacity, for the 
small family, apartments, or flats. Beautiful in 
design, compact, sturdy, and efficient. 

CADILLAC **BABY OBAND*’ IBONEB_Fully 
fills the requirements of any home or hand laun¬ 
dry. Will do the work of anyironer on the market; 
strong, neat, compact, 26" roll, weight only 65 lbs. 
Easily placed ana operated on kitchen table, con¬ 
veniently stored away in closet. 


CADILLAC ELECTBIC DISH WASHEB for the 
well-ordered home. Washes all kinds of dishes, 
sUver-ware, glasses and pans perfectly. Dishes 
are washed at least three times a day, or twenty- 
one times a week in most every home. This is one 
of the most despised household duties. With the 
CADILLAC, dish washing is done mechanically, 
quickly, and perfectly. 

CADILLAC ELECTBIC WATEB HEATEB8 — 

Hot water any minute of the day or night, simply, 
economically, and quickly. 

LIVE DEALEB8 will lose no time in being ap¬ 
pointed distributors of the CADILLAC Electrical 
Household Appliances. 


Wire or Write for Particulars 



Cadillac 

Manufacturing 

Company 

693 Mlsaion Street 
San Frandsoo, California 

Additional WarehoiieeB: 
Seattle — Los Angdee 

**Electrify That 
Wish” 
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THE TRITCH HARDWARE COMPANY 

Rocky Mountain Distributors of 


HIGH 
QUALITY 
CAST STEEL 


CABEFULLY 

TEMPEBED AND TESTED 


SELECTED 
HANDLES 
BXTBA FINISHED 


WALLINGFORD STEEL GOODS 

Are made in a Modem Factory devoted exclnsiTely te the manufacture of 
Farm and Garden Tools; a large and complete linh produced under owner* 
ship management, assuring tiie highest type of goods in Design, Quality and 
Finish. 

IVrjte for Prices Today 

THE TRITCH HARDWARE COMPANY 


FBANK A. BABB 

-• ■-^ 

XT B KIl W I^ 


Jobbers 

Denver, Colorado 


A COMPLETE LINE 


WALLINGFORD 

FARM'x,, GARDEN TOOLS 
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MECHANICS HAVE BEEN WAITING 
FOR THESE LITTLE RULES 

No. 423 Set of Starrett Steel Rules with 
Holder. Consists of five spring tem¬ 
pered rules, Vk, %, % and 1 inch 

lengths, graduated to 32nds and 64ths. 

Mounted in the holder, as shown in 
illustration, these little rules enable the 
machinist to readily and accurately 
measure recesses, grooves, short shoul¬ 
ders, etc., difficult or impossible to ef¬ 
fectively reach with an ordinary rule. 

These rules meet a definite need long 
felt by many classes of mechanics. In 
your windows or show cases they will 
quickly prove a profitable business 
getter. 

THE L. S. STARRETT CO. 

The World’s Greatest Toolmokers 
Kaniifaetiiren of Hack Sawa Unazoelled 
ATHOL, MASS. 

Write for special Supplement to 
the Starrett Catalog No. 22BF 
featurinf these and other new 
Starrett money makers for hard¬ 
ware men. Copy free on request. 



lonett Tools 


FACTS 

Worth 

Remembering 


In ordering 
Window or Fly 
Screen Cloth from 
your Jobber don’t 
forget these vital 
facts: 

The amount of 
service and satis¬ 
faction your cus¬ 
tomers get out of 
Screen Goih de¬ 
pends almost en¬ 
tirely upon the 
materials used 
and the methods 
employed in the 
making. The la¬ 
bel wMch identi¬ 
fies every roU of 
the “Perfect” 
Screen Cloth is 
your guarantee of 
the best materi- 
als, accurate 
mesh, the proper 
width and a full 
100 lineal feet to 
every roll. 

That’s why dealers buy all of 
our wire products, Screen doth, 
Hardware doth. Poultry Net¬ 
ting, Fly Traps, etc. 

Please Order Through Your 
Regular Jobber 

Mamif aetvred hj 

The LUDLOW SAYLOR 
WIRE GO. 

ST. LOUIS, MO. 


WlRECro*^ 
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Co^rE XXXX Special Varnish Sell the Best Made! 



Price is of no consequence when 
compared with satisfaction. 

Chinese Hong Kong Bristles, triple 
thick, set in vulcanized rubber. 

Your money back and return post¬ 
age paid if you are not satisfied with 
trial shipment. 


Width 

Length Hair 

Per Dosen 

Retail Plica, Each 

Wiita for Big Dlaconnta I 

iVii inch 

a 

8 

8^ inch 

8H “ 

:: 

8 7e80 

12.00 

18.00 

84.00 

80.66 

1.00 

1.60 

8.00 

V^O L E 
63 First Streot, 

BRUSHES 

Sail Fraadaco 


Stoves 

Ranges 

Furnaces 

Sheet Steel and 
Wire Product!^ 


LARGEST JOBBERS of Stoves, Ranges and 
Furnaces on the Pacific Coast 

A few exclusive territories still open 
for some of our lines 


SIMON BROS. 

14S-1M Tomutncl Street, SAH nUUfCUOO, OAL. 


GARDEN HOSE 



WBITB FOB CATAIiOOUB AND PBICBB 


Goodyear Rubber Company 

X. H. PBABB, PTMt J. A. 8HBPPABD, ViM-Preat. H. B. PEASB, JB., Trraa. C. F. BUNTON, 8«^. 
6S0 lUiBion BtrMt Not. 61, 6S, 6B, 67 Fonrtli St.. * Plao SI. 

BAN FRANOISOO, GAL. PORTLAND, OREGON 

GOODS SOLD TO TBB TBADB ONLY 
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NAIL SETS 
aiMLETS 


SCBEW DBIVEBS 
GOUGES 


New York Office: 28 Warren Street 

WB WB8B AWABDBD THB MEDAI. OF HOVOB OK MBOHAKIOS' TOOLS AT THE PAKAMAp 

FAdFIO BZPOSXnOK 

Sold by THOMSON DIGGS COMPANY, Sacramento, Galifomia 


BRIDGEPORT HARDWARE MFG. CORP. bbidqepobt, conn. 

THESE TOOLS ARE A PART OF THE “BRIDGEPORT UNE” 


He. 113. 


Crtlii«ntan 



Size 5^ in_List $9.00 Doz. 

Size in... .List $10.00 Doz. 

PlG.llt. MateMtss U Cattii« Mppi 


Size 5^ in_List $9.00 doz. 

Size 6% in_List $10.00 Doz. 

110.142. MolcMott SMo Cottii PBori 


Size: 5 in. 6 in. 
List: $9.60 $10.80 


7 in. 8 in. 

$12.60 $14.40 Doz. 


MitfMiii 



No. 118— 5^ in. 6 in. Tin. 8 in. 

Blued Pol’d Nose $11.75 $12.70 $14.70 $16.80 doz. 
No. 632 — 

Full Polished ... $14.80 $16.00 $18.00 $21.00 doz. 

Ny-Powor SMo Cottiog Plor 



Agents: 

J.O.ldcOABTTAOO., 

29 Murray St, New York, K. Y. 

0. W. OAUSE COMPANY, 

693 Mlsolop St, San Francisco, Cal. 
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Display YourWire Cloth— There is e Difference inWeshers 


Bowser Wire Cloth Display Backs are: 
Convenient for clerk and customer. 
Efficient—Goods displayed are sales made. 
Economical—Saves time, space and wire. 

14-Roll Rack 

-18-Roll Rack 


Crank for 
end of each 
roller. 

Yard Stick 
with each 
rack. 

Card Plate 
for size and 
price. 


7-BoUBaelc 
9-BoU Back 

Ask for further facts, from your jobber, or write 
us direct, giving jobber’s name and address 

R. M. BOWSER & SON 

Dapb W 

RENFREW. PENNA. 

PATBUTEES and ICAllXTrAOTTIBEBS 




I 



Just as in any other commodity. Our Waahers nra 
made of the Best Material and with the utmost 
That's why the largest users of Washers prefer tfcoae 
of our make. 

We also make 

Malledile Washers asd Cast bee Washers 
Wnraght asd Steel Plate Washers 

of all descriptions. Round and Square, Plain or 
Galvanised. 

Assealed Rhret Bans FeflM Plates 
Sheared asd Pmched Plates 

PBOMPT BHmfEHTS 

Wrought Washer Mfg. Co. 

MllwaiikGGv WIs. 

Ooaat Representatives 
HUOHBON k MERTON. lac. 

San Fraadseo, OaL; Los Angelea, Oal.: Portland, Ozo.; 
Denver. Oolo. 


BERGER’S GUTTER 
A HANGERS 




.40.25 ^ 
^/aPITCH^ 


N0.I2 */2 PITCH 



The Leading Hangers and Pastenera 
everywhere. Immense stock and vari¬ 
ety. Ask for samples and Catalog of our 

Tinners* & Roofers* Supplies 

BERGER BROS. CO., Mfrs. 

Office, 229-231 Arch Street 
Store, 237 Arch Street 

Warerooms and Factory, 110-114 Bread Street 
PHILADEIePHIA 


The New Haven Brownie 

TELLS THE TIME DAT AND NIOHT 






FULL RADIUM WHITE DIAL 
ONE DAT INTERMITTENT ATARM 

Height. 4 inches. Dial 2 ^ Inchea. 

Alarm rings for 5 minutea intermittently in SO-aeeond 
intervale. Hae eilent ewiteh. Gate, eeamleaa braaa, 
heavily nickel plated. A compact, strongly made, at¬ 
tractive little clock. 

MOBOAN a ALLEN CO. 

160 Poet Street, But Fraaclaeo, OaUfoni. 
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SHELBY DOOR HOLDERS 

Have taken the place of the old style wooden wedge for holding 
a door open because they hold it securely, are always in place, 
their rubber tips will not mar your floor, and they are easily re¬ 
leased with the foot. Made in two sizes for heavy and light doors 
and finished to match all Builders ’ Hardware. Be sure to spec-ifv 
“the Shelby.” made by 

THE SHELBY SPRING HINGE CO. . . . Shelby, Ohio 

PACIFIC COAST REPRESENTATIVES 


POND HABDWABE OO., 
Ij 08 Angeles, Cal. 


D. L. HERMAN, 
Seattle, Wash. 


TAYIjOB a youngs, 
Denver, Colo. 


Did You Ever Feature Measuring Tapes" 

YOUB MARKET WILL SURPRISE YOU—THEY HAVE A THOUSAND USES 

There’s a tap? for everybody, from farmer to professional man; of a style and price that 
fill the bill for each. There’s a good margin for you. 

TRY IT OUT 


We will supply cuts for your printer, and colored display 
cards for your store that will talk tapes to everybody that 
comes in. 

We have a tape display case carrying just the assortment 
every hardware merchant needs. 

YOU WILL FIND THE DEBKAND IS FOR | 

TAPES 

THE RECOGNIZED STANDARD FOR TEARS 
Send for Catalogue. Aak Tour Jobber’a Baleaman 


New York 
Wlndeor. Out. 


rii £/aFfffN Pi/L£(Jo, 


Saginaw, Bdich. 
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ran 


Takes least currentf is most 
reliable^ and cost is low 

1-40 R R, 25 cyde or 1-60 R R, 60 
cycle or direct current, bronze sleeve motor 
supplied. For kitchens, basement rooms, 
furnace circulation, sickrooms, and a bun 
dred other household and farm uses. For 
offices and staterooms. 



Noiseless and 

Easy to Install 


PHOENIX 


HORSE AND HflJLE SHOES 
and BULL DOG TOE CALKS 


BEST iN THE WORLD 

PlioMix SlioM mrm K«|it l« Stock by tkc Follcwing Hciiscc 


Albnqnerque, New Mexico.J. Korber b Oo. 

Boiee, Idabo.Kor^op Hardware Oo. 

Bntte, Montana.Montana Hardware Oo. 

Denver, Oolorado-Moore Hardware k Iron Oo. 

El Paso, Texas.Momsen-Donnegan-Byan Oo. 

Fresno, Oalifomia.Inland Iron Oo. 

Hamilton, Montana_The Valley Mercantile Oo. 

Los Angeles—W. T. McFle Supply Oompany 
Perdval Iron Oompany 
Waterhouse k Lester Oompany 
Oakland, OaL. .Western Heavy Hdwe. k Iron Oo. 

Ogden, Utah.Oeo. A. Lowe Oompany 

Phoenix, Arizona— 

Palace Hardware k Arms Oo. 

Arizona Hardware k Supply Oo. 


Portland, Oregon— 

Northwestern Hardware k Steel Oo. 

J. E. Haseltlne Oompany 

Pocatello, Idaho.. .Salt Lake Hardware Oompany 
San Francisco, Oalif.— 

Holt Bros. 

Scovel Iron Store Oompany 
Spotswood-Helfer Oompany 
Tayler k Spotswood Oompany 
Waterhouse k Lester Oompany 

Salt Lake Olty, Utah_Salt Lake Hardware Oo. 

Seattle, Washington.Oray Brothers 

Stockton, Oalif.Hlckenbotham Brothera 

Tacoma, Washington.West Ooast Steel Oo. 

Tucson, Ariz.Albert Steinfeld k Oo. 


MANUFAOTUBED BY 


PHOENIX HORSE SHOE CO. 

LargMt Hone Shoe Manufaeturen in the World 

BOLLINO MILL8 AMD r AOTOBIE8 JOILST, ILL., PODOHKBBPSIB, MBW T«BK 
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GENUINE CRESCENT 

WRENCH PARTS 

ASSOBTMENT No. S. P. 1 

The cost of handling orders for repair parts 
is usually more than the profit if they are only 
ordered by individual items as needed. On the 
other hand there is usually a certain amount 
lost if carried in bulk. 

This assortment and container will enable 
you to give your customers the necessary serv¬ 
ice and turn it into a profit item instead of 
a loss. 

The assortment is small and includes only 
parts having the largest sale. 

The carton is of cardboard with compart¬ 
ments for each size and measures 4^ x 6^ x 
1^ inches. 

A list of the parts together with the retail 
price is shown below. 

The cost to you is that of the parts only at 
regular dealers’ prices, with no charge for the 
carton. 

The assortment contains the following parts: 


JAWS 


Quantity 

Part 

Retail Price, 
Each 

Total 

2 

4-iDch 

$0.25 

$0.50 

5 

6-inch 

.25 

1.25 

4 

S-iuch 

.30 

1.20 

2 

lO-inch 

.40 

.80 

1 

12-inch 

.60 

.60 

2 

4-ineh 

KNURLS 

.10 

.20 

3 

6-inch 

.10 

.30 

4 

8-incri 

.12 

.48 

2 

10-inch 

.15 

.30 

1 

12-inch 

.25 

.25 

2 

4-inch 

PINS 

.05 

.10 

3 

6-inch 

.05 

.15 

3 

8 inch 

.05 

.15 

2 

10-inch 

.05 

.10 

1 

12-incn 

.10 

.10 

2 

SPRINGS 

4-inch .05 

.10 

3 

.6-inch 

.05 

.15 

3 

8-inch 

.05 

.15 

3 

10-inch 

.05 

.15 

2 

12-inch 

.05 

.10 


Total Retail Value, $7.13 


CRESCENT TOOL CO. 

JAMESTOWN, N. T. 


u 


UNIVERSAL” 

Box Strapping 



Cary’s “Divergent” 
Saw Edge Joint Fasteners 



Our new Saw Edge DIVERGENT Fast¬ 
ener with the flat web, is far superior 
to any fastener manufactured. It has 
a CONTINUOUS CUTTING EDGE as 
found on our other fasteners; the flat 
web is an added feature, which enables 
the user to center the fastener without 
loss of time or other annoyances experi¬ 
enced with other fasteners. All of our 
fasteners are being packed in tin con¬ 
tainers of uniform height, which shows 
up well on stock shelves. 

CARY MFC. CO. 

BROOKLYN NEW YORK 
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“Sterling” 


STERLING 


TUNGSTEN STEEL 

HACK SAW BLADES 




Flexible 


Many years of personal caretaking attention to manufacturing details have produced 
in STERLING Blades a cutting tool of unquestioned merit. 

We claim Endurance — Dependability — Past Cutting — Long Life — Satisfaction 
to Dealers and Consumers. 

Users declare that our slogan—^“They don’t Scratch, They Cut”—tells the story. 
SOLD THROUGH JOBBERS ONLY. 

CORRESPONDENCE RESPECTFULLY SOLICITED 

DIAMOND SAW & STAMPING WORKS, BUFFALO, NEW YORK 

CALDWELL SALES COMPANY 

Lachmaa Building, Boom 321, 417 Market Street, San FraaoiBoo, Cal. 

Bzclnalve Pacific States Bepiesentatlvaa 





1 TheEASY. ! 5 ..wP.ATc-l 

1 V 

-1- i 1 


-No.5 1 

1 - »-Si, 

ACM SET . r 
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Save Time and Money 

BY USING 

Heller’s Pivot Door Hardware Shelving 

DISPLAY FULLY PROTECTED BY GLASS 

STOCK CARRIED IMMEDI¬ 
ATELY BEHIND 

IT IS COMPARATIVELY 
INEXPENSIVE 

OF CONVENIENT LENGTHS 

EASILY INSTALLED 

WILL GIVE LASTING 
SERVICE 

An investment will pay big divi¬ 
dends by the additional i^es it 
will create. 

NEW PBIOE8 IN EFFECT 

Write today for Catalog 26-H, which 
describee sOTeral ^pes. 


MONTPELIER, OHIO 




WM. H. OTTEMILLER CO., York, Pa. 
Maiifaetinrs of Cap aai Sit Seriws, Sent Maekiii Work 

REPRESENTATrVKS 

Omer Co^ Atlas Building. San Francisco, California 
Sands A Ooz, San Fernando Building, Los Angelr^s, California. 
Strimple A Cox, L. C. Smith Building. Seattle Washington. 
Taylor, Youngs A Cox, 553 Hollywood Ave., Salt Lake City 
Taylor. Youngs A Cox, 723 Colorado Building, Denver, Colorado 
Strimple A Cox, Corbett Building, Portland, Oregon 


Corbett Building, Portland, Oregon 
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THE NEY MABEACTURINS CO. 

CANTON <>MIO ,„, ^ , 

MiniiMpolis.Mlnn. Council Bluff*, low* 


'4 


“EilSY EHPniNG" 

Grass Catchers 

"Favorably known the 
world over" now made 
with 

Re* ■■forced ^ 
NM-SRpidiig 
Be 


Dnxabta 

Many exelasive 
patented f e a 
tures and strong 
selling points 
explained in 
Catalog No. 20. 

Write for it 

80MB OF OTJB PACIFIO COAST JOBBERS 


Oalifomia Hdwe. Cb. 
Union Hardware h Mel 
Oo. 

Hoffman Hdwo. Oo. 
Harper A Reynoldi Co. 
Failmf-MoOalman Oo. 
Marahall-Wella Hdwo. Oo. 
Hollep-Maaon Hdwo. Oo. 


Baker, Hamilton A Paelfie 
Co. 

Honejman Hdwo. Oo. 
Jenaen, Ki», Bird A Oo. 
The Schaw-Bateher Oo. 
Sohwabaeher Hdwo. Oo. 
Seattle Hardware Oo. 

The Thomaon-Difge Oo. 


Dunham, Oarrigan A Hafden Oo. 

THE SPECIALTY MFCL CO.. St PmL MIm., a S. A 


Buckner Sprinklers 


Heavy 

In- 

destmctlble 

for 

Lawns 

1 Dos. Per 
Box 

Uniform 

Distribution 


— POUR TTPB8 — 


Li 


Olrcnlar 

Spray 

Olrclo. 

Quarter 

Circle, 

or 

Long, 

Narrow 

Strip. 


Adjustable 
Underground Heads 

The BUCKNER underground hoed is the latest Inven* 
tion in this type of sprinkler and the result of y^*v of 
experimenting, and is known throughout the United 
States as the only underground heed ever deeigned to 
irrigate either a circle, half circle, quarter circle, or long, 
narrow strip. No underground system can be aatiafaotory 
without diMerent forma of spraya. They are absolutely 
easential in all installations on large lawns and parking 
strips. 

These heads are installed flush with the soil, hidden 
by the grass and not found by the lawn mower. They 
are never suspected as being in the lawn. No obatruc- 
tiona for people to fall over. In fact an invisible system, 
eliminating all labor in connection with lawn irrigation. 
Simply turn a valvo and the work is dona. 

BUCKNEB MANUFAOTUBINO 00., 

FRESNO, CALIFORNIA 


Thompson Adjustable 
Sprinkler Head 



Sold Through the Jobbing Trade 


ThonqisoB Mamifactiiriiig Conipaiy 

Back Eighth and Santa Fe Are. 

LOS ANUELES 


Digitized by v^ooQle 


































July, ip2i 


HARDWARE WORLD 


53 



Garden 

Cultivators 


L uther BURBANK pronounces the Nor- 
crosa a wonderful implement, using a 
dozen or more of them on his own estate, 
and says: ^'Thej are the Best of their kind.” 


Selling a Noreross is selling Quality, Serv¬ 
ice and Satisfaction to a customer at a moder¬ 
ate cost and an attractive profit. Three sizes, 
all strongly made and handsomely finished. 
Order through your jobber and be sure you 
get the Genuine Noreross. 

C. S. Noreross & Sons 

HASUTAOTUBEBB 

Bnshnell, Ill., U. S. A, 


"Pittsburgh Perfeef' 

Electrically Welded 

Farm Fencing 

Maximum strength, durability and 
appearance are combined in this one- 
piece fence fabric. Electrically 
welded at every joint, thus eliminat¬ 
ing wraps, twists and ties that add 
weight and hold moisture. Made 
exclusively of our own Open Hearth 
steel, heavily galvanized. A per¬ 
fected fencing; every rod guaranteed. 
Designs and heights to meet every 
need. Write for Catalogue. 


spacugboween 


Pittsburgh Steel Company 


OBHBBAL OFFIOBB: F I TT SB UROH, PA. 


Pacific Ctoast Office 

359-303 Monadnock Bldg., San Francisco, Oal. 

Distributors of ”Pittsburgh Perfect” and “Columbia” 
Wire Fencing 

Dunham. Oanlgaa k ^Tdeu Oo. Whlton Hardware Company 
^ ^ San Prandaco, OA Seattle. Wash 

Northern Oallfomla and Nevada Waahlncton and Oregon 


MYERS Simplex Garage 

fi Door Hanger 

No. 30 

1 are familiar with door 
T8 in general, but are yon 
inted with the Myers 
ex—the hanger that pro- 
snng, tight fitting, eai^^ 
m and close, all year door- 
for garages, barns and 
buildings. Being adjust- 
and fitted with patented 
stem, and used with 
j New-Way Tubular Gird- 
eel Track, it will please 
most particular customers 
the door service it pro- 
Write us today for cata- 
id prices, and make this 
n and practical Myers 
your leader. 


THE F. L MYERS a BRO. CO. • AsM«id,OhM 

ASHLAND PUMP AND HAY TOOL WORKS 
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Does Price and Quality 
Count? 

Most deaJers think so—So do good 
Mechanics 

Display and Sell 

Acme Wood and 
Steel Levels 

A Price that is Right. 

A Level that is on the 
Level. 

Write for prices and 
catalogue today. 


The Acme Level & Mfg. Co. 

ABCHBOLD, OHIO 



Makers of the 
Famona Herrick 
and Dunbar Tool 
and Diaplay Backa 



—So it doesn’t take long to make a Queen 
City’’sale. 


The curved handle, which gives increased lever¬ 
age, is an added sales feature—so begin early to 
display your **Queen City” wrenches. 

We will send a sample on request. 


BERGMAN TOOL MANUFACTURING CO. 

BtTITAI.O, NEW TOBK 



Superior 

Casement Adjuster 

For windows that open out 
Operates without dlfltnrbi^ the 


Saperior Oaaement Adjnster it the naoet 
convenient to operate becauae all that is re¬ 
quired to unlock and move the window U te 
limply move the handle; when you let jro the 
handle the window is locked eutomaticauy. 

Superior Oaaoment Adjnster is the etromc- 
eet because it locka on the rod fattened te 
the window and that combines the etreacth 
of the two rods. 

Superior Oaaement Adjuster holds the win¬ 
dow firmly et any angle and does not allow 
the window to rattle. 


SUPERIOR SPRING HINGB GO. 


Handle Detached. Out ahowa Bight Hand Oaaement Adjnster 


550 W. Lake Street, Ohlcage 




Door Hangers dnd Tracks [ 


Quality hangers and tracks designed to overcome ell the troubles and draw¬ 
backs of cheaply built hangers and tracks that are made merely to sell 
St a low price. Wagner Hangers have roller-bearing wheels, tandem trolley with 
bumper on end to protect wheels, a very simple and practical cam vertical 
adjustment and other features that put them out of the ordinary class. Tracks 
are self-cleaning, bird-proof and much heavier than ordinary tracks. They 
please customers and build trade. Write for catalog showing entire line. 



RoQer Beartfigs 


Complete stock carried at Tigard, Oregon, Branch 


WAONEB MFO. 00.. Dept. T. Oedar FalU. town. 
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SAGER CHEMICAL 
PROCESS AXES 

AND 

BULL DOG 
LOGGING TOOLS 

Recognized all over the 
United States as the 
BEST money and skill 
can produce 

WRITE FOR CATALOGUE 



OHaST HONOR 
AWAROeO 

BY 









wahwen Axi eTooL co* warren, ra. u*s.a 

DAILY CAPACITY BDOO AXB3 AND LOOGINQ TOOLE 


BackoftheTradeMaxk 
on c^llith-Proutu 
DOQRHANGEES 
oncf HARDWARE 
SPEOALTICS 

Door Hangers that are Always 
on the Track! 

For over twenty years Beliable Sound 
Track Door Han^^ers have set a standard 
of excellence in sliding door hardware- 
meeting all requirements under the most 
varied and exacting conditions — with 
economy of installation, ease of opera- 
tion, and durability in service. 

Bequest our Catalog 90 Today. 

ALLITH.PROXJTY COMPANY 

DANVILLE, ILLINOIS 


Aurra-PROinY 






f ANDREW CARRIOAN CO. 

Pacific Coast Bepresentative 
flanfraocisco Los Angeles Seattle Denver 



Long Pin Punch Set 
No. 462 


PaL Feb. 22, 1921 


MR. DEALER — 

Nearly all your friends tinker more or 
less around machinery—the Auto, Tractor, 
Reaper or Loom, and these extra long pin 
punches are just right to back out pins, 
bolts, etc. 

A set of four useful sizes of VANADIUM 
steel in our anti-rolling Finger Grip pat¬ 
tern. 

To sell them—show them—it’s up to you. 

ASK YOT7B JOBBEB 

MARCY TOOL WORKS Joe. - PUTNAM, CONN. 

Pacific Coast Agents: 

SPRAKE SALES CO., INC. 

G. T. Sprake J. C. Hooper 

216 Higgins Bldg. 813 Postal Telegraph Bldg. 

Los Angeles San Francisco 

P. H. Chown Prentiss N. Rice 

1121 Oasco Bldg. 506 Charles Bldg. 

Portland Denver 
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Mmde of OalTaalsed Blbbon Stool 
Oontlnaoiio Orlmp No Short Ploeoi 

Keystone Flexible Steel Mat 

The ortginal eontinuons crimp mat. Easily rolled 
into small space. The most durable mat made. 

Royersible, and will not warp or curl up. 
E^ht regular sizes, or will make to order any 
le^^h desired. Bolls in stock at all times. Stock 
sizes from 16 x 24 to 40 x 72 inches. 

Ideal Woven Wire Mate 

Lowest Price Wire Mat Made 

Made of faWanised round eteel wire, with meeh of flat 
eoil eoBStrueiion, incenioualy woven on substaatial sal- 
raaised one piece steel frame, whiek is electrically welded. 
Made In Four Stock SUea 
WX ARB BXGLnSIVB MANUFA0TURBR8 OF 

«*Rolamat” 

THX FLEXIBLl WOODBN HATTINO 
Oaa Be Rolled Up Like a Rof. Sanitary, Reversible. 
Write for Prices on Omr lines 

KEYSTONE WISE MATTmO 00. 

Bole Manufacturers (Eat. 1804) Beayer Falls, Pa. 
PAOIFIO COAST OFFICE 
618 AMERIOAB BUILDING, LOS ANGELES, OAL. 


E-Z Dandelion and 
Weed Root Puller 

JOBBERS AND DEALERS GET BUSY* 

A wonderful tool and an unlimited 
demand. No lawn owner will be 
without. No other tool on the 
market will pull a root Dan¬ 

delion and Weed Root Puller” jaws 
close up and get the whole root 

Hang Bompla with root in dUpiau window 
—It t/M sell 

WESTERN BRASS MFQ. WORKS 

2007 Marahall Blvd., Chicago, 111. 




Lockwood Loeki, recog¬ 
nized as standard goods, 
are well-made, of long life 
and afford the nsera un¬ 
excelled security. The line 
includes locks for all pur¬ 
poses. 

Lockwood Derigni, which 
can be had to harmonize 
with every architectural style, are pleasing 
in design and correct in their details. The 
wrought designs, for low-cost houses, are 
particularly attractive. 


LOCKWOOD MANUFACTURING CO. 

Mannfaetursrs of 

BUILDEBS’ HARDWARE 

SOUTH NORWAXJt OOHV., U. 8. A. 

JOSEPH T. POUTBO, 188 StSTsnscn St, Ssa Frsnctsea, 
Wsstam BsprcscntatlTs. 


Driftlag Pick for Miacc 

NORTHERN HANDLE CO. 

Mwirf e clis e i , of 
*V(MNTER BRAND* 
Gaanatted Bnt Quality 

HANDLES 

A"- - 

Price List opoo Rc^acct 


"gsss;* NOKTIURN HANKE CO. 

Gna, Ife, a a. A 




No. 777 Two Hsad Pranor—Writs for Foldor 


More desirable seientifie features and 
easier cutting qualities are combined in our 
Two Hand i^uner than any other single 
tool. Investigate our line of scientificAy 
perfect **Oompound Lerer Prodocta*’ 

Also manufacturers of Compound IfSFSr 
Snips for metal cutting. 

BABTLETT MFO. 00. 

36 East Lafayetto Ava., Detroit IHch. 


COLORED 

CELLULOID 

SPIRALET 

LEG BANDS; 




8PIRALETS 
FOR 

Harking Poultry 

IH 10 OOLOB8 

MILLIONS USED EVXBTWHSBE 
Write for Samples sad Prices 
M. B AYEBDOBPFBB 
HUgnonot Park, N. T. 


f 


Gilson Garden Tools 

Have proven ZdTS Sellen wherever 
shown. They get the weeds out of 
gardens and cash into the dealer’s 
Write today for catalog and prices. 

J. E. GILSON OO., PORT WASEHNOTON, WXB 
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MAGNETIC CLOTH 


OLBAHS USB XAOZO 

mnd it the moil resdf teller of any domeetie deriee 
known. 


No up-to-date kitchen la complete without one; no more 
worry over Dirty Pane; juat a rub or two with Mag¬ 
netic Cloth and the pan ia clean and aweet and aparklea 
like new. The Magnetic Cloth ia made of a apecial 
crinkled apun wire fabric and girea excellent aerrice. 


Send na your 
jobber*! name 
if be e a n't 
tnpply yon. 


Retafls for 
10 Cents 


Mannfaetnmd by 

JOHN W. QOTTSCHALK MFO. CO. 

T.Giiigfi ATS. and Masdiar 81 Fblladeipbla, ; 

McDonald a lintorth 
P acific Ooaat Repi., 789 Call Bldff., San Franciteo 
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Show Them—Yoo Sell Theni 
Brownee Fruit Press 

« “ Long Life 

Low Price 

Home Press for 
making Jelly, Jam, 
Cider, Grape Juice 


NOW! 


HOME FRUIT PRESS MARKET 
UNTOUCHED 

You can cash in on this money-maker 


Charlea J. Wachter Co. 


105 North Second Street 


Philadelphia 


Chickens! 


It’s One Game 
That’s Good 


Bight through the depressions and booms 
of war and peac^ the poultry industry has 
enjoyed a wonderful and uninterrupted pros¬ 
perity. 

It has brought a stream of ready mon^ to 
millions of families when other sources were 
contracted. 

One rule of good merchandising is to push 
the lines that are moving. Make up on them 
for the business yon lose on the lines that 
have slowed up. 

If You Want to Make a 
Success of Your Poultry 
Supply Business 

you must sell a good incubator. A cheap, un¬ 
certain incubator means death to chicks and 
death to business. 

The Queen is known all over America as 
a high-grade moderate-priced incubator that 
delivers high-percentage hatches of chicks 
that live and grow. 

It will make friends and bnsiness for yon. 
Ask us about terms, etc. 

QUEEN INCUBATOR COMPANY 

UHOOUr, MEBBASXA 


Queen Incubators 
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Write for Latest Catalog | 
and Price List ' 

STAR HEEL PLATE 
COMPANY 


PHILADELPHIA 


A Mower for 
Every Purpose 


LAWN MOWERS 

have more than the distinction of being made bj *'Tbe 
^ original people in the Lawn Mower business since 1869. ’ ’ 

1^ They have the endorsement of millions of satisfied users 

jL that they are made right and cut 

s jUm 

Vanadium Crucible Steel Blades, 

Bearings bored with rifle barrel 
mSm accuracy, 


Style * *B' Four Blades Bemovable Box Caps 

Motor Mowers are becoming more popular 
each season as great time and labor savers 
for Parks, Cemeteries, Golf Courses and large 
Estates, and, like our Hand and Horse 
Mowers, the Genuine “PHILADELPHIA" 
are the very finest that can be produced. 
Send for Catalog and Dlscoiints 


material that 
stands the 
‘Test of Time' 
and a line of 30 
odd styles to 
select from are 
other reasons 
for sellinff the 
always rwiaUe 

“PNIUDELPNIA” 


V “A’» All Steel 

**Oraham** AU Steel ^1 
Practically Indeatmctible 


THE PHILADELPHIA LAWH MOWER COMPAHY, 31st and Chestnnt Streeto, Phiadeblna, Pa. 

HAVEN A HAVEN, 508 Mission Street, San Francisco, Califomia, Sailing Agents 


tmm as # 


HEEL PLATES 


L.UU1S SiLUiLS, UlC. 

357-391 Wilson Ave., Newark, N. J., U. S. A. 

Nevada and Utah BftpresenUtivof: E*. C. Coffin Company, 
424 Neat Building, Salt Lake City, Utah. 

Padflo Coast Bepresentatives: Mr. J. J. Wirtner, 2d and 
Mission Sts., Room 611 Wells Fargo Bldg., San Francisco, Gal. 


OOBBLBB SET 


BURNT IVORY BRAND SECOND GROWTH HICKORY 

Axe, Pick, Sledge, Hatchet, Hammer and all Mining Tool Handles. Known everywhere as the Best. 

rVOBY HANDLE COMPANY Hope, Arkansas 


TATTOO EAR MARKERS FOR LIVE STOCK 

The Only Permanent and BdUable Means for Live Stock Identifi¬ 
cation. For Hogs, Sheep, Cattle and Horses 
GOOD DISCOUNTS—GOOD SELLEB^BEPEATS 
SEND FOB OUB DEALEB PBOPOSITION 
F. & BUBOH A OO., 152-154 W. Huron Street, CHICAGO, ILL. 



Three-Letter Marker 
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Mattocks and Picks 

T he user of QUIKWERK Tools has learned from experience 
that he has a right to expect from them an out-of-the-ordinary 
service. Naturally we are determined that he shall never have 
cause to change that opinion. 



Ordtt QUIKWERK 
Hand Tooh 
Through Your Jobhor 



THE WARREN TOOL & FORGE COMPANY 

150 Griswold Street Warren, Ohio 


GET IN A SUPPLY OP 

NOVELTY FORCE PUMPS 

And treat your customers to the best. 

T CjSpJb f { We are the man- 

f III ufacturers of the 

^ *' • original ‘Novelty’ 

M S W ^ i for WELLS 

iXu OI8TEBNS. 

wf JR' Y gj I Its patented han> 

”1 i ^ ^ ® attachment 

i renders it the most 

j durable, easiest 

i working and best 

fitted pump. 

\ ^ Its imitations are 

^ f ^ inferior, be- 

mr ’ \\ cause they are not 
® accurately con- 

^ structed and do 

W %\ not produce as 
d SR. J k W large a volume of 
jgSR i i Y\ water with each 

i rr-*c MpMI^ ^ Don’t delay— 
t — write for circular 

and special prices 
(Ko. 130) once! 

THE HESS-SNYDEB 00., BSassillon, Ohio 



RED RIB 

Strongest trolley made. Easy running. Tandem wheels, 
roller bearine, hinged and flexible. 

The track will not spread because of solid double-grooved 
wheels and arched treads. Sheds water. Bird proof. 

^ No. 100 A for doors up to 300 lbs. 

CanafdtT* ’ 100 B for doors up to 400 lbs. 

^ ^ N®' 101 ^ doors up to 800 lbs. 

( No. 101 B for doors up to 500 lbs. 

NOTE: The wheels run on the arched treads; adds 
strength, reduces friction. There is a strong guar¬ 
antee back of Red Rib. 

THE TOPPING MFQ. CO., AsMaiid, Ohio, U. S. A. 

For 18 Tears Safety Door Hanger Oo. 
Represented by W. R. Voorbccs & Co.. The Call Bldg. San Prandsco 
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STANDABD FOR OVER 45 YEIARS, and steadily improved, retaining superiority 
over all others. In u nivers al demand. QUICKEST TO SELL. Easiest to apply. 

BOMMER SPRING HINGE COMPANY , Manufacturers) Brooklyn) N. Y. 


CHAINS and PUNCHES 


They Satisfy the most particular mechanic 

Standard Brace Wrenches 

^ To fit all sizes of 

Ha U. S. Standard 

Square and Hexa- 
gron Nuts, Cap 
Screws and Set 
Screws. Absolutely 
accurate. Strongs 
and Durable. 

Bit Wrench 


8A8H CHAIN 


CABLE CHAIN 


The Smith Screen 
Door Check 

Closes the Door Quietly and Firmly 
A QUALITY PRODUCT 

MADE BT 

F. H. Smith Manufacturing Co. 

3037 CairoU Avenue, Chicago, Illinois 

Manufacturers of 

Bivet and Fastner Setting Machines 
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S. A. E. Standard Nuts Milled From Bar Stock 

Vi" to 1" in Cartons 

Western Screw Products Co. 

ST. LOUIS, MISSOUBI 

BepresentM l >7 
LOUIS J. ZIESEL OO., 

216 Maricfft Street, Sen Fiendeco, CaL 

SOBEW MACHINE FBODUOT8 TO BLUE FEINT OB SAMPLE 




Writ e today for your free package of 

Quality 

Lawn Mower 
New 

for 1922 



S Cut Your 

Gauge Glasses 

The Sore and Easy Way 

A slight thumb pressure does the trick—with 
Wilkins Gauge Olaea Cutter 
GEO. H. WIUUNS COMPANY, 180 N. Market St, CMcage 
Wsstem SapresantatlTes, SPBAKE BALES 00., Inc. 
PrentiM N. Rica P. H. Chown J. E. Hooper 
506 Charles Bldg. 1121 Qasco Bldg. 202 Postal Tel. 
Denrer Portland San Fransiaeo 

Q. T. Sprake. 216 Higgins Bldg.. Loa Angelea 


THE ARROW WRENCH 


DROP FORGED 


HEAT TREATED 


A QUAUTT TOOL 

Ad exacting staLiard is maintained in the manu¬ 
facture of the Arrow Wrench. 

When an order is placed for these tools, there 
is an assurance of receiving a uniformly high 
quality. 

ABBOW TOOL COMPANY, Inc., Buffalo, N. T. 
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WOOD SCREWS 

MACHtNC tCflCW« trove tOLTr ■ 

ter tCRCWt CA^ tekewt ■ 

Rivers tumit ooLre Nuri ■ 

i^i REED A PRINCE MFa CO. I 

MAIM Office AMO PLANT. WONCBtTtR. MAU.. U. t. A. 
■RANCN. 121 NORTH JePFlRtON STReBT. CNICAOO. ILL. 




Ask Your Jobber for 

Caldwell Sash Balances 

33 years of service 
PROVES their supe¬ 
riority. They counter¬ 
balance sashes per¬ 
fectly. Cheapest 
method for moderniz¬ 
ing old windows. 

OALDWEXJ. UFO. 00.. Bocbaster. N. T. 



No More Loose Handles 


The VAUGHAN’S 
Expansion Wedge 

it A notmble improvement in 
Hammer eonttraction. Ton 
can alwaja keep the Handle 
ti^ht. 



V No. 41 —to os. 

No. 41V^—It os. 

No. 42 —18 os. 

Ho. 48H—10 os. 

All hammers with the VAUGHAN'S EXPANSION 
WEDGE are told under our UNCLE SAM BRAND. 
Uncle Sam Hammers are the onlf Hammers that have 
the Underwriters* Laboratories Label at an inspeetod 
Tool. Write for Booklet No. 10 which deeeribes in 
detail how the Underwriters tested and approved Uncle 
Sam Hammers. 

VAUGHAN & BUSHNELL MFG. CO. 


2114 Carroll 
Avenne 


rs^ 


Oblcago, 

U. A. 




Low Prices Plus Quality 
Is Making Our Line Sell 

EVEBY ABTICLE GUABANTEED 

SPECIAL BBINrOBOEMENTS OK OUB 
ALUMIKtTM LEVELS MATCH THEM 
MOEE EKDUBABLE 

OUB LINE OF MASON’S, CARPENTEB’S AND 
PLASTERER’S TOOLS IS COMPLETE 

WOOD AND ALUMINUM LEVELS, DABBIE8, 
HAWKS, FLOATS AMD PADDLES 

ACME PATTERN WORKS, Inc. 

487 to 496 Setb Ato., W. ALUS, MUwMkoe, WU. 

Represented by 

W. R. VOORHEE8 CO.. Call Bldg.. San Francisco. Cal. 


/ \ THE BRAINERD LINE 

/ Q \ BOX 0 BE 8 T. BETBIOBBATOX OABIMBT. 
^ if y rUBMITTJBB TBUOOWOB 

\ ' IM STOCK FOB PBOMPT 8 HIF 1 IB 1 IT 

V the beaikebd mfo. oo. 

No. STi But Boebutar, H. T.. U. B. A 




ARM AND HAMMER 

anvil anatomy! 

BODY: Wrought iron makes them the tough¬ 
est and last the longest. 

FACE: Highest grade crucible tool steel 

plate, welded on solid. 

FOOT: Good liberal spread of base gives 
solid rest, stability. 

PROPORTIONS: Design of horn, heel, face 
and body, give balance. 

COLUMBUS ANVIL A FOBOINO 00. 

COLUMBUS. OHIO, U. 8. A 
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SWEDISH TOOLS are 
noted for their durability 


“BANKO” SCYTHES are the best Swed¬ 
ish scythes made. They are made of three 
steel layers, two soft and one hard, which 
hsve been forged and drawn out by ham¬ 
mering. They are warranted to hold their 
cutting edge and are perfectly balanced. 
Cutting edge is polished, all other parts 
forged black finish and oiled. Will fit 
any American Snath. 

A BETTER TOOL MAKES A BETTER 
MECHANIC. SSA pliers represent the 
highest possible quality ana may—for 
strength, durability and elegant fin- i 
ish—ue considered iu a class oy them- i 
selres. Model pictured is No. 25 m 
combination pliers, extra strongly made M 
with rireted joints. Comes with metal I 
or rubber insulated handles. ■ 

— SOLD BY— I 

SCANDINAVIAN.WESTERN I 
IMPOETINO CO., LTD. I 

116 Broad Street, New York City 


WESTERN IMPOBTINO OOMPAKT 

509 East Hcnzicplii ATonnc ... Idimcapolia, ] 


Craftsman Steel Tools 

THE QUALITY LOW PRICE LINE 

Hammers 

Hatchets 

Wrenches 

^ \ Tool Kits 


Made from 
Special 
Process 
Steel 
Castings 
Carefully 
Finished 
and 

Hardened 
First Class 
Packing 


Also 

Best 

Quality 

Hickory 

Handles 


Write for 
Catalog W 

Ask your 
Jobber 
for Prices 


THE CUSHMAN COMPANY, Ise^ Chusprias, ■. 

WaatomBopreMiitatiTea: O. BDWABO WOOD 00. 
San Frandaco, Loa Angelaa, 

H. B. Holman, C. Edward Wood, 

Poatal Tolofrapli Bldg. Maaon Opera Etonae Bldg. 


The New *'Triumph** 

GOPHER TRAP 

TEIUMPH TRAP CO., INC. ONKIDA.N.T. 

Lowest Priced Trap 
f j Easiest Trap to Sot 
V J Powerful In Actlen 

h PACKED 

^ 'Trapt in Box 

1 Oroaa a Carton 


For sale by the Principal Hardware Jobbera of the West 


PORTER’S 

New Easy Bolt Clippers 

Look! 

A New cupper 


12" long; cuts up to 3/16". 

The low price will sell it over the counter. 
No tool kit complete without it. 

Ask your jobber for 

Porter’s No. 1866 Clipper 

SALES OFFICES: 

Omer Oox, Atlas Building, San Francisco, Oslifomia 
Sands ft Cox, San Fernando Building, Los Angele^Cal. 
Strimple ft Cox, L. C. Smith Building, SeatUe, Wash. 
Strimple ft Gbx, Corbett Building, Portland, Or^on 
Taylor, Youngs ft Cox, 558 Hollywood At., Salt Lake City 
Taylor, Youngs ft Oox, 723 Colorado Bldg., Denrer, Oolo. 

H. K. PORTER Everett, Mass. 


Digitized by i^ooQle 












July, igzz 


HARDWARE WORLD 


65 




Hay - Sudden Solid Forged Anvils 

SOLD THDOUaH THK TDADK 


' ' BoU^^Forctd 

Made In Amozlea 
OT«r 300,000 

PnllF Onarantead 

WSSTBBir SALES BEPBESENTATIVSS 
Omar Oox. Atlas BaUdlna, San Frandsea, Oalifomla 
Sands k Cox, San Faman^ Building, Los Angala^OaL 
Stzlmpla A Oox, L. C. Smith Bnlldiiif, Saama, Wash. 


Stzlmpla k Oox, L. C. Smith Bnlldiiif, SaatUa, Wash. 
Strimpla k Oox, Corbatt BnUdlng. Portland. Oragon 
Taylor, Tonngs k Oox, 663 Hollywood Ax., Salt Laka Oity 
Taylor, Youngs k Cox, 723 Colorado Bldg., Danrar, Oolo. 


- DU-BLAKE PERFECT CAN OPENER 

_' Clean Cut, Safa and Sanitary Edges 

If it not the round fnlcmmsi WOBKS SO SASY A O H IJL D OAlN USB IT 

it is not a DU-BLAKE. Ati J Good HonsakaapiogInstitat^ The Trlbnna, Madam 

rasUd and Approved by | rxi^maProTingPlant andrfattonal Sportlmsn 

Aluminum Channel. Best Steel Blade and Fulcrums. Wastamomoa: 

OECLABED A WOMDEB Muufactnred l>r DU.BLAKK MPa. CO., Tatodo, OMa 


TAINTOR POSITIVE SAW SETS 


Hava Set tha Saws 
and have Set the Paae 
for over a Qnartar 
Century. Sena for 
Booklet: **Cara of 

Saws.” 

Talntor Mfg. Oo. 
113 Ohambars 8L 
Naw York Oity 


S I LVER LAKE 

SASH CORD 

NET WEIGHTS FULL LENGTHS 
SHvor Lako Co. Nowtonvlllov Mass. 


Try DESOLVO on Your Own Sink 
and You’re Sure to Recommend It! 


Here’s How It Works 


Just mix with cold 
water and pour into 
the pipe. Cleans out 
every obstruction by 
reducing all soluble 
matter to liquid that 
will wash down the 
sewer. No injury to 
pipes. 


—and How You Profit 


BBPOBB U8INO DESOLVO 


A lot of hardware 
merchants are making 
money on DESOLVO. 
Write us for discounts 
and Order through 
your jobber. 


THE CHAMBERLAIN COMPANY, PIHSBURGH, PA. 

OHamberlain DoboIto Co., 109 Ohnrch St, Toronto, Ontario 

Pacific Coast Agents: 8PBAEE BAJJSB CO., Inc. 

F. H. Ohown J. O. Hooper Prantiss H. Bioa 

1121 Oaico Bldg. 813 Postal TaTagrapb 606 Oharlaa Bldg. 

Portland San FrandBco Danver 


AFTBB USINO DESOLVO 


We ^11 gladly send any merchant a sample can, so you 
can KNOW what our LEADER will do for your cus¬ 
tomers at home. 


AMEBIOAN SCALE CO., 8ta.B, Kansas City,Me. 
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Milbradt Ladders Guesswork Never Makes 



] Will pay for them- 

- selves in a short time 
J by enabling you to 
j wait on more trade, 

- save the wear and 
] tear on your fixtures 
^ and goods, as well as 
2 bring the appear- 
2 ance of your store up 
j to date. 


Write for catalogue 
showing a large num¬ 
ber of styles suitable 
for all kinds of shelv¬ 
ing. 


Good Coffee That’s why thousands 

of women are using the 
Aicade Crystal Coffee 
I U ^ Mill. They know that it 

/ J not only keeps coffee 

fresh and fragrant, but 
jM grinds it to any deg^ree 

of fineness — and meas- 
ures as it grinds. 

JB|S|L Every month these facts 

are told to millions of 
coffee-liking housekeep- 
ers through the adver- 
JiDILM tising columns of the 

I ^ j I nationally known wom- 

I ^ I 1 en’s publications. 

The Arcade Cr 78 tal Coffee 
Mill is darable, attractive 
Ig and efficient. Ton make a 

^ good profit on every sale. 

^ ^nd ror descriptive catalog 

^ and price lists. Careful 

niilglMdl]i packing and prompt deliv- 

Bls/ck, Bins and eries are assured. 


MILBRADT MFG. CO. 


rimsiisdin 
Bli/Ck, Bins and 
White Baamcl— 
Xlekel Plate 
Oxidised Oepper. 


S416 No. Taath 8t 


8t Lauii^ Mb. 


W< iiMhc Moarol hmndnd faat mI- 
^ Hardwm AccmsoHm, Coat Iron 
Tev«,«fc. Write for CaloJos No. 2S 


ARCADE MFG* CO. - Freeport, Illinois 



You Know the Story 

of the College Student who was canvassing the City for the local 
HABDWAi^ DEALER daring the summer vacation with a Clothes 
Wringer under each armf 

After two days of hard tramping up one street and 
down another, he threw his sample Wringers on the hard- ^SRAND^ 
ware man’a pet com and RESIGNED, saying: Q 

'•WBDfOBBS ABB JUST UKB HOSES 
EVEBTBODT'S GOT OHB!»» 

If thii lan't trna in yonr neighborhood—it* i np to yon 

LOVBLL BJANUTAOTUEmO CO. Erie, P». 

LwtCMt Maaof Mtumt of OlothM Witacan in tli. WorM BitaT Pa.' 



BOLLER’S CRANK MOP WRINGERS 

Can Bo Used Everywhere 

Large Openings, Long Leverages and Cranks to 
turn out the Mops. No pulling or tearing the 
Mops to pieces. For QUALITY MOP WRINGERS, 
where one sale means repeat orders, stock onr line. 

PETER BOILER MACHINE WORKS, 122-124 N. Cwtis St, Chicago, IH. 
Pedfle Coast snd Inter-Monntaln BeproMatatiTes 
THATEB a BOWEB 

846 Monadnoek Bldf., San Frandsco, 380 Story Bldg., Los Angeles 
Sesttle and Denver 




THE PACKHAM 

Stove Kpe Crimper asd Boeder 

MADE BY 

THE PACKHAM CRIMPER CO. 

MEdMNICSBIIRG. OHM 

If Your Jobber Does Not 
Carry It, Write Us 



PrecisioD Key Machlie 

Anyone^ can cut a perfect 

booklet 

PRECISION NACMINE A TOOL GO.. Salts Office 540 Ham Ites Aveest, Alleelevs. Pa. 


Digitized by 


Google 








9^2 


HARDWARE WORLD 


67 




IMPROVED 

PATENTED 

SELF- 

SHARPENING 

GRINDING 

PLATES 

HAVE DOUBLED 
) PREVIOUS 
^ CAPACITIES 


Get 

New 

Catalogue 


LANE BROS. CO. 

STREET POUGHKEEPSIE, N. T. 


Which Appeals to You ? 

Sale Now and Then or 
Jl SteadyYear-Round Demand 7 


StoYOil is an item that never lingers on the hard¬ 
ware dealer’s shelves. It mooes— moves fast and 
moves with a margin of profit that is really worth 
while. StovoU is the enemy of mst—^needed in 
every hons^old and used in most of them. Stovoil 
is a BtapU —^tried and proved. 

A Product of Merit, Nationally 
Advertised to Women 

Big. dominatiiig women’s msgasines constantly tell the 
honsewlves of America how Stovoil BEHOVES mat and 
PREVENTS mat — how all byr operating gas companies 
nae and recommend It—how Stovoil has been endorsed 
by every Domestic Science Laboratory which has tested 
it.. And equally good as a leather tonic and dressing, too! 

Hundreds of thousands of women already are friends of 
Stovoil. More are learning every day. Of every sale. 
90% bring repeat sales. It’s a steady, upbuilding kind 
of business—^tne kind with the profit and the kind that 
makes your store **a habit.” Want this sort of bnsineast 
Then inrlte _ 






SUPERIOR IaABORATORIES 

Dept. 515, Grand Raplda, Michigan 


Little Giant Clothes Reel 


9 Feet High 
for Drying 


Guaranteed FOREVER against defective material and workmanship. 

Made of galvanized pipe and has 125 feet of soft, smooth, ateel galvanized wire line. 
Will last almost indefinitely and is unlike anything else made for the same purpose. 
Cheaper than wooden posts with arms and wire. Easily and quickly erected and location can 
be changed any time. 

Useful for rug cleaning, airing clothing, etc. One erected in any neighborhood sella many more. 

Bought by people who take pride in their home 

premises and by men who love their wives. ■_ ' 


Little Giant Clothes Reels are 
ORNAMENTS, not EYESORES. 

Prevent wet feet, colds and other illness from 
same cause. Save doctor bills and lighten work. 

Order from your jobber or direct from 

^ LITTLE GIANT COMPANY 

229 Bock St.. MANKATO, MINN.. U. 8. A. 
Established 1876 


Lowers to 
4 Feet for 
Loading 


SAMSON SPOT SASH CORD 


Extra quality, guaranteed free from all imperfections. 
Cm be distinguished at a glance by the Colored Spots. 
Specified by architects and builders everywhere. 

We manufacture braided cord in all sizes and colors, 
for all purposes. Carried by all jobbers. 

Sash Ck)rd Shads Ck>rd 

Olothsa Unes Masons’ Lines 

Solid Braided Rope Chalk Lines 

Send for catalogue and samples 

SASISON CORDAOK WORKS • RootMi. ISeee. 

JOHN T. BOWNTBEB, ZNO., Bep. 

Saa Fraaeiseo, Los Angeles, SesKls, 

Dtttvsir, Salt Lime Olty 


The DUMBWAITERS and 
ELEVATORS 

MANOTACTUBED BY 

The Storm Manufacturing Co., 

Newark, N. J., 

ARE DESIGNED TO BE HANDLED BY HARD- 
WARE STORES 

‘V a 

Write for Bnlletin No. 4-U — 2S-A 
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Perfe^ion 

Cooler 

Metal Body 
Heavily Insulated 

LASGE ICE AND 
WATER CAPACIT7 


Moat effective and durable 
cooler on the market 


Perfection Cooler Co. 

Bfichigan City, Did. 

O. P. BUST, BepreMBtUlve, 
268 Market Street 
San Franeiaeo, Oal. 


CROWN I 
GLASS 3 

Howard MAMUfACTuniNG Co n 

! SgitTTtg_V 


HOWARD 

Woodenware 

Made of Select 
Sitka Spruce 

Ironing Boards 
Pastry Boards 

Clothes Driers 

Step Ladders 


If you can't ■ 

obtain these t 

goods from [[ 

yonr jobber. It. a Complete Line of 

write US and a 

^ .SK"- ‘^Washboards 

supplied 

The Rubbing Surface Plates in the HOWARD 
Washboards are all of the best materials. The 
frames are of Sitka Spruce, Strong, Durable and 
Bright Appearing. The quality of the HOWARD 
LINE has been established for years. 

HOWARD MANUFACTURmO CO. 

8tb Are. W.aadEwincSt. . . SoatU^Waab. 

BoproMntatlvss. 

Los Angeles—H. D. Tyler A Co., 5th Floor Higgine Bldg. 
Sen Francisco—H. D. Tyler A Co., 512 Paeifie Bldg. 


r A Co., 5th Floor Higgins Bldg. 
Tyler A Co., 512 Paeifie Bldg. 


Portland—Strimple A Cox, 6orbett Bldg. 
Denver — 412 Boston Building 


TRINER Slanting Dial 

FAMILY SCALES 


--- - -^ The silver bum- 

ished dial seta at 
I ~ an angle and can 

IXuHsL without 

BY oz. stooping. 

*^■■11 PAT.U.S.A. Platform is aup- 
l^fm) * ported by double 

(1^ iipi’ighta, dia- 

tributing weight 
and insuring aecn> 

Made through- 
out of the best 
No. 24. Steel Platform ^old rolled Steel, 
No. 25. Tile Platform strong. 

No. T-ac. 8t««i PUtform rad black anam- 

Poliihod Tin Scoop el, beaatiially dee- 


(r(t)‘M 


No. 24, Steel Platform 
No. 25, Tile Platform 
No. T-2^ Polished Tin Scoop, 
with Seel Forks 


Poliehed Tin Scoop el, beautifully dec¬ 

orated. 

Can be kept in any convenient place, as it 
occupies very little room, its dimensions being 7 
in. high, 6 in. wide, 7% in. deep. Dial 6 in. in 
diameter. 

Order this TRINER scale now. It's a quick 
seller, with a good profit. 

TRINER SCALE A MFC. GO. 

West Twenty-first Street, OHIOAOO, ILLINOIS 


laos Angeles 


W. P. HORN A 00. 

Paciflc Coast Bepresentatives 
Blalto Building, Ban Prandaeo, OaL 
lea Portland, Oro. BostUe, Waalh. 


O.LINDEMANN&CO. 

35-37 WooBter St., New York EBUhllBhed 1868 



Manof ACtBxerg of JAP ANNE D, BRASS and 
TINNED WIRE 

Bird Cages and Cage Sundries 


A. L. Conger, 70S Market Btreet, Ban Franelseo, OaL 
Bepreaentatlve for California 
T. D. McLean, L. 0. Bmith Building, Boattlo, Walk. 
BopresentatlTe for Washington, Oregon, Idaho, 
Utah, Montana and Brltiah Oommola 
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A Valuable 
Impression 

PLEASING impression upon customers is of value. You 
can create one and at the same time save your goods from 
damage by spreading sheets of TANGLEFOOT in your show windows, 
especially over Sunday. 

TA||A| CCAIIT will then be at work for you and will not only 
IHliULCrUUI catch the flies, but attract the attention of 
people who pass your store to your efforts to keep your stock 
clean and fresh, and create in them a desire to use TANGLEFOOT 
themselves. This means extra sales to you. For 1922 TANGLEFOOT 
has been reduced 60 cents per case. This will allow you to sell at 
the old price, two double sheets for 5 cents, and make a profit of 
50 per cent. 

Remember VANCUfOSI catches the germ as well as the Ay, and that poisons, 
traps or powders cannot do it 






Better business is coming to the merchant who has the goods 
on his shelves, ready to hand out to the customer when he (or she) 
is in a humor to buy. 

Don’t get caught, be wise in time. Avoid the painful necessity 
of passing up good business to your competitor. 

The time to order our Freezers is NOW. They are always in 
demand. They sell on a reputation established by more than 30 
years of high class service, and their future performance keeps 
them sold. So there you are—quick sales and permanent net 
profits. 

Hadn’t you better get busy with your jobber at oncef We are 
all ready to serve you. Let’s get together. 

NORTH BROS. MFG. CO. 

PHILADELPHIA, PA., U. S. A. 
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O. MUSTAD & SON 

Manafactiiren 

CHBISTIAinA, NORWAY 

EsUbUihad 1832 

Mustad Hooks 

are always preferred, because they are right in Shape, 
Temper and Finish 

SUPPLYING ALL PATTERNS OP PILED POINTS, 
HOLLOW POINTS AND SEA HOOKS USED 
ON THE AMERICAN CONTINENT 

Suppliers to All the Leading Pishing Tackle Makers and 
Jobbers in the line in U. S. and all over the world. 

WORLD REPUTATION FOR QUALITY 






KtwoU Liforge 


Hook ’em 

Patrons of your sporting goods department know 
real fishing tackle when they see it. Show them 
the complete Kewell line. They’ll be steady cus¬ 
tomers. 


Ktwart Kidney 


Get Your Share From Fishermen 

DEALERS PROFIT-SPORTSMEN DELIGHT 

New Indian Chiefs,” Enamel Finishes: Take the place of the ”wooden plug” in the minds and kits 
of black bass anglers. 

Kewell Laforge Spinners: Hand finished throughout, made of the best materials available. 

Sizes: 2/0 to 6, 

Eewart Kidney Spinners: Same grade as Laforge. Sizes: 2/0 to 1. 

”Ber Val” Spinners: Luminous wooden beads with water-proof tube enameled to imitate salmon eggs. 
Sizes: 1 to 6. 

FLIES, LEADERS, RODS, REELS, BAIT, LINES, ETC. 

Ask Vonr Jobber or Write US for Prices and Samples 


CHAS. H. KEWELL CO. 


1220 Boatmen's Bank Bldg., 
St. Loots, Mo. 


140-144 Dobooe Ato., 
San Francisco, Oil. 


388 Taylor St., 
Portlaad, Oregon 
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TJi. NORTHLAND Trademark 

SELLS THE SKIS 
Experienced Skiing enthusiaett 
looK for it. It signifiee the beat 
J in workmanshii)—correct design 
\ Slcimaterials. Send us your 
^^>? 97 irS^nr^- 5 ^ order today for the coming sea- 
eon’s supply of Northland Skis. 

World*$ Large$t Ski ManufacturtTB 

NORrSUWaSM MFG. CO., 2« M«rrlam Park. St. Pari. Miaa. 




AUTOmmicSYrTi^r SPOON 


Automatically 
hooks the fish 
the Instant he 
strikes. 

S. E. KNOWLES CO.. Ndm 320 HrtitSL. SatFUasi ElA 
PHIL B. BEKEART CO., Ptclflo Coast Distributors 
SOUTH BEND BAIT CO.. Eastern Distributors 
SOUTH BEND, INDIANA 




Outing Equipment 

Gun sights and cleaners, 
compasses, axes, knives, etc., 
sold by leading jobbers — if 
your jobber can’t supply 
you, order direct. Liberal 
discounts, from list prices. 



— ^ 

THE ONLY ( 

SPINNERS 

BASS SPOONS 

GENUINE 1 

OONNEOnNQ 

AL WILSON ( 

LINKS 

With the Safety 
Oatch 

Famous from Pacific to Atlantic for workmanship 

and material. 


Order through year jobber Write ns for estslog 

AL WILSON CO., Williams Building, San Francisco 


Belt Axe—No. 0: 

2% X 4% in. 


finest steel. 
14 in. selected 
hickory 


art. 22 o*. 

Excellent for Boy Scouts. 
List price.$1.50 

Flexible Bear Sight — 
Perfect rear sight, for 
game or target — fits all 
American rifles. List 
price, 2 discs, . . . .$4.00 

Shotgun Cleaner— Softest brass gauge washers 

thoroughly 
clean without 
to 

List price, $1. 

Rifle Cleaner — Same as shotgun cleaner 
List price .®0 cents 

MARBLE ARMS At MFQ. CO., 

5380 Delta Ats., Gladstone, Iflch. 

Pacific Ooast Rep., McDonald A Linforth, 737 
Call Bldg., San Francisco; Southwestern Rep., 
P. B. Schiitz, 1002 Central Trust Bldg., San 
Antonio, Texas; Southeastern Rep . P. F. 
Dawson, Charlotte, N. C.; South Central Rep., 
W. J. Jacquin, Louisiana, Mo. 


PAINTS ♦ STAI 


The eomplete, eompaet. distinetlTe line in handy heuse - 
hold eana—full-eise, full measure. BBTAILB 20 0BNT8 
—no larger sixes. Big Value for user; Big Profit for 
Ton. A popular seller with Hardware trade. Assort* 
ments eontain all 20 colors; display matter included. 

Dealer's Assortment (SO dos.). 

Jobber's Assortment U2 dos.). 

O^n StodE, all colors, per gross . 15.00 

2% Freight allowance, F.OB. N. T.. %% Cash. 

Write lor Color Cml, Cbcolnr oimI BeoUel 


160*178 Beeond Aue., BROOKLYN—HBW YORK 

Townley Metal A Hdwe. Oo., Kansas City, Mo. 
Pacific Wooden Ware A Paper Oo., Oakland, (?al. 


HI 

Sectional View 
Showing OonstmetioB 


GENUINE 

HUNTER’S SIFTER 

Standard of the World 
Since 1880 


ShowlBs Ooutroriioa io>>b«r. 

Combinee strength, beauty, usefulness and dura¬ 
bility. Cleanliness always possible. Made In one 
piece of extra heavy tin plate, nickel trimmings. 
Handle swedged to body. No soldered Joints to 
come loose. Easy to remove all parts for cleansing. 

THE FRED J. METERS MFa. OO. 
Wwniirr Stroet SamiltOB, Ohio 


Joe Welsh Leaders 


The genuine Teler- 
ana Nova is the 
cheapest and best 
by a e t u a 1 test. 
Thousands of the 
best anglers in the 
world are using 
them. Why not 
youf Universally 

S raised, strong, 
notless, durable; 
one trial will eon- 


fjOE 

i leader 

\ GET S 

\ THEHSH hK 

^^D0KTB«AK'?:1 


vince the (host skeptical. For trial, I will mail 
you a 3 ft. in any Bass or Trout size for 25e; 6 ft., 
50c; or 9 ft., 75c. One Leader will last you two 
seasons and then be good. Prices for Salmon 
sizes on application. 

Again, here is what the average an^er has 
been looking for: Limerick Hooks, T. D.Eye No. 
2 , 4, 6, 8, 10, and 12, tied on Joe Welsh’s Snells, 
making the hook the weakest part of vonr tackle. 
All sizes $1.00 per dozen. Save your fish by using 
this new snelled hook. They do not get brittle 
with a^. 

The Blue Devil darning needle floats. Bsss and Trout 
■ises with three foot leader attached, 75e. 

The ’’Welsherana” transparent minnows in five 
colors are the latest and beat in Plngdom. Trent and 
Baas sixes, $1.00 each, can be need 
on a fly rod or bait casting rod. 
A sample order of the above will 
prove to von that Joe Welsh’s goods 
IS in a class by itself. 

Dealers can make good profits by 
handling this popular leader. 

JOE WELSH 

PASADENA, OAXJFOBNIA 
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Faultless 

11 1 -^ • 


“Move* the 
FAULTLESS 
Way" 


Of the same high itandard that eharaeteriiee the 
entire FAULTLESS line. A beautiful eaater, neat 
appearing—^bnilt with linee that eonform to the 
custom of furniture made to^j—manufactured to 
a precision, no rough comers or nnsightlj seratehes, 
symmetrical. These are a few of the extraordinary 
features that are standard in this new 


FAULTLESS BALL 


BEARING CASTER 


Made in all sises sad flalahet, with maple, ligaam-Titse, 
Bteel, eaat-iroa, fibre or felt wheel. Bead for sample beet 
adapted for joar porpoae. 


Faultless Caster Company 

Executive Offices 
BraiiBTlUi^ TndlMia 

Eastern Sales Office: 200 Fifth Avenue, New York 
Weetexn Salee Office: 

320 Market Street, San FrandBCO, Oallf omia 
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Pete Says 


“THE REPUTATION AND 
PRESTIGE ENJOYED BY 
DEALERS HANDLING 



AMMUlfmON 

IS A SURE PROOF OF ITS 
QUAUTY. IT IS SOLD ONLY 
ON THAT BASIS.” 

Write for information 
THE PETERS CARTBIDOE 00., 

58S-587 BOWABD STBBBT, 

BAH ntAHOIBOO 


® BRAND (g)ETE 


AT 16.00 RETAIL 

Ttm Mott Wandtrhd Air Riilt 
Evtr InvenUd 

Different from All Otbere 


At a Popular Price 


The Benjamin 


OBDBB NOW from your jobber or 
write m direct for fall infonnetion 
reiArdinjr the only ORIGINAL PUMP 
GUN FOR MEN AND BOT8, elwsyi 
in front demnnd. Snmple on request. 
AttrnetiTe discounts. 

BeMorii Air Rifle ft Mf^ Co. 

Brosdwny A Wuhliifton 
8T. LoxjxA - • mseouBi 
Pidfle Const Bop m ss nt itlyes 
8TUABT A OTTO 

220 WUeoz Bldg., Los Angeles, OsL 


A I^TBAT. PXTMP ATR RIFLE ^ 

ONE STROKE OF THE PUUP AND YOU CAN SHOOT 

POWERFUL and ACCURATE. Works <m the same principle as Air 
Drills and Air Hammers. Shooting power always under your eontroL 
Each stroke of the pm increases tne shooting power. One to four 
strokes all that is orcunarily required. Never loses its shooting force. 
Absolutely safe, holding the compressed air for some time. You do not 
drop in shot until ready to shoot at your object. Nothing to wear out 
but the valves which ought to last several years, when they can easily 
be replaced by anyone at a very small cost. Stock of turned walnut, 
and separates from barrel. Gun is then only 23 inches long. 


Hoppers Nitro Powder 
Solvent No. 9 

(Trade Mark Registered) 

FOR CLEANING HIGH POWER RIFLES. 
SHOTGUNS AND REVOLVERS 

Nitro Powder Solvent No. 9 is 
guaranteed to thoroughly re¬ 
move the residue and stop acid 
action of any High Power 
Powder and make rifle clean¬ 
ing easy. Removes and pre¬ 
vents rust. Removes metal 
fouling and leading. 

Bastem Bepreientatlve: 

ED W. SIMON. 

268 Broadway, New York City 


FRANK A. HOPPE, Inc. 

2314 North 8lh Street 
J Philadelphia, Pa. 


Telling his Experience 



The Sportsman who wants 
the best method to clean his 
gun always asks for Hoppe’s 
No. 9 

Surely you must have many 
calls for this unequalled gun- 
cleaning solvent. 

Why not ask us to send you 
our c color display stand to 
hold 8 bottles! 

Waatorn Bcprescntativo: 

H. L. BOWLDS, 

217 Maaon Opera Honae Bldg^ 
Loa Angelea, CaL 
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From 40 to 
.000 Watt! 



Ucanamd undmr 
Gonorai EUetrte 
Company*B Poicnit 



iriTci A r^T TiriE, 

mf/he OaLij iSampmctk the ^Double ^damentA __ 

The Test of an Idea 

is—WiU it Work? 

Vow ta 40. ^ 76 

The WHITELITE and the DUALITE 
idea is this: Maximum Candle Power; 
longer life; better value for the user; a 
better article for the dealer, and the 
advantages that come from selling it. 

Is this idea workable t Many dealers 
say it is—and are working it. They say 
it sells more lamps to people who want 
better lamps. 

We invite inquiries. 

WHITELITE ELECTRIC CO. 

368-370 Broome Street, . . . New York City 

Tk0 DmmUtB t$ fmlh 
_ prBt§€t§d h O. S. 

' dike Superior Qc^ yULed J?amp 

ZL/itrL Une filament 




WHITEOTE 




White Mountain Refrigerators 

“The Chest With the Chill in It” 

There is absolute satisfaction as well as profit in 
handling a refrigerator so universally known as the 
famous “WHITE MOUNTAIN’’ —A Refrigerator 
used “in over a million homes’’—A Refrigerator 
bearing a name recognized as a quality standard for 
generations. 

“WHITE MOUNTAIN” refrigerators have pat¬ 
ented features and points of excellence which no 
other refrigerator possesses. 

A line of refrigerators complete in every practical 
style, size and finish with a range of prices to meet 
every trade requirement. 

Onr beaatlfal 1928 WHITE MOX7NTAIV caUlof 
baa jnat come off the preea and will be aaaUed 
upon reqneat. 

Maine Manufaduring Company - Nashua, New Hampshire 

BRAKOH OFFICES: 

New York Oily; Boaton. Maaa.; Atlanta, Oa.; Dallaa, Texas; San Frandaco, Cal.; DenTer, Colo.; 

Melbourne, Ana. 

PACIFIC COAST DISTBIB17TOBS: 

San Francisco. .Dunham, Carrlcan A Hayden Co. Portland.Honeymui Hardware Co, 

Sacramento.MlUer-Enwrlght Co. Seattle .Schwabacher Hardware Co. 

Takima Hardware Co., Takima, Wash. 
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DEALERS MAKE MORE MONEY ON 


The WARNER ha» itraiffht lidei and 
flat bottom. Made of high grade cast 
Aluminum all in one piece, with lep* 
arate coTer. 

Cooks a meal in 30 minutes. Insures 
better canning. Sanitary, conrenient 
and durable 

Quickly Pays for Itself! 


I y ^ 


Pressure Cooker 

The Fastest Seller on the Market 

Every woman in your community needs a depend* 
able pressure cooker. Many want pressure cookers 
and will buy if you have the goods displayed. The 
WARNER is a better pressure cooker that allows 
you bi|^;er profit and satisfies your trade to the 
utmost. 

Writs for Lowsst Prloss and Dsseriptiys 
Oirenltrs. Address 

THE WARNER MANUFACTURING COMPANY 

Drat H. W., Ottawa. Kansas 


£▼017 Warner Pressure Cooker ia baeked 
by thia immense factory and all its 
resoureea. Quick shipments guaranteed. 



THIS DISPLAY RACK 
Sells White Mop Wringers 
Get One Free 

Here is a new salesman 
for you, substantially 
made of oak, beautifully 
finished, convenient to 
use for demonstrating, has 
handsome display card 
printed in colors and a 
rack for holding advertis¬ 
ing folders which we fur¬ 
nish. 

It takes but little floor 
space and will add to the 
appearance of your store 
as well as save time in 
showing and selling 
wringers. 

Your White Mop Wringers 
displayed like this are sure 
to become one of your best 
selling and most profitable 
items. 

Writ# for UlnstraUd folder 
No. 6 on White Mop Wringers 
and wt'll tell yon how to get 
thla aaltsman PBEB. 

White Mop Wringer Co. 

FmltonvUlo. N. T. 
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HERE~^ 

Is a Brand New 
Selling Help 

Three R. Murphy 


Kitchen Knives 

In a Handsome and 
Handy Wall Case 


Black Imitation Leather—to match Rub- 
beroid Handles. 

All ready to hang on the B^itchen wall! 

A CERTAIN TRADE WINNER 

Every housewife will appreciate at sight 
what a BIG DOLLAR’S WORTH this 
splendid Case of good Knives surely is! 

^ ^ ‘ * The Standard of En- 

during Quality for 
72 Year*. ” 

MBEJT iioyHrs 

MAM MWMP ANO STAY OWHO VU« 

Our New Trade Mark Ayer, Mass. 


HIGH CLASS 


Pocket Cutlery 


There is a difference in Cutlery, 
as well as any other commodity. 

That is why we consider **Quality*’ 
the most important in the manu¬ 
facture of our product. 

Blades hardened in Coke, tempered 
on copper plate, and groand by 
hand. 

Built and inspected by those 
skilled in the trade, eliminating 
danger of a product contrary to 
the standard set. 


HONK FALLS KNIFE CO., Inc. 

NAPANOCH, N. Y. 


The Ontario Knife Company, Frankiinviiie, N. Y. 


WE SELL EXCLUSIVELY TO THE WHOLESALE TRADE 


If you ars a wholesale dealer and have not onr catalog and prices, you should write for them at once. 



BUTOHEB 

BKINNINa 

STIOKlNa 

BONINQ 

BHBATH 

SLIOIKa 

CORK 

SHOE 


KNIVES 


ki to hbn 

OANNlKa 

FI8H 

VEOBTA BIiB 

PUTTT 

BBET 

OLAH 

TABLE 


HOUSEHOLD KNIVES, HOUSEHOLD CLEAVERS, FLESH FORKS and a large variety 
of Knives with improved Sanitary Aluminum Handles 



We manufacture the largest variety and the largest quantity of kitchen knives made by 

anj one house in the world. 
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Nitrogen Incandescent Lamps 

TUNGSTENS — NITROGENS — ALL TYPES 

Attractive Electrical Display Rack for 
your window or counter now ready for delivery 

ASK YOUR DISTRIBUTOR 

MR. DEALER: There is a jobber distributing NITROGON lamps in every 

principal city. 


NITROGON ELECTRIC CO. 


Factory, Newark, N. J. 


LLOYD SALES AGENCY, Furniture Exchange Building, San Francisco, Pacific Coast Sales RepresenUthrea 


AWFUL-AWFUL- AWFUL 
—The Cruninal Waste 

There are said 
to be over three 
hundred manufac¬ 
turers of safety 
razor blades in the 
various civilized 
countries of the i 
globe. The Gillette 
Company reports 
having sold, during 
1921 — 285 , 359,160 
safety razor blades. 

Now if this Company 
can sell this stupend¬ 
ous amount of blades 
and the other three 
hundred manufac¬ 
turers all make a living besides—isn’t it shame¬ 
ful to contemplate the horrible waste of good 
money f 

Blades used once to a few times and then 
thrown away, simply because the edge is dulled. 
OPPORTUNITY f No end to the opportunity to 
get blades to sharpen. The HATFIELD MA¬ 
CHINES WILL DO WONDERFUL WORK— 
MAKES ’EM LIKE NEW. Write for booklet. 

HYFIELD MFG. GO. 

292 OHDBCH STBBET, NEW YOSK CITY 


AMERICAN SEAL 

PAINTS and CEMENTS 

<<MAKE GOOD” 

WI T H YOU AND YOUB OU8TOMBS8 
STAND FOS 

QUALITY and DURABILITY 


mill! 





warn: us fob pbat.kb» 8 PBOPOsmoN 

MANUFAC3TDEED BY 

The Wm. Connors Paint MIg. Co. 

1862 TBOY, N. Y. 1921 
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A display of Witt Corrugated Garbage Cana 
and Pails in your store will keep the sales 
sheet up to par these summer months. The 
shining appearance of their heavily galvanized 
surface catches the eye—their attractive yel¬ 
low label represents Quality to the buyer. 

,Tke store that displays the Witt line has the 
distinction of selling an established and pre¬ 
dominant brand. Display Witt Cans and Pails 
and put Prosperity on your sales ledger. 

FOB BALE ON THE PACIFIC COAST BT: 


Baker, Hamilton and Pacific Co.San Francisco 

Dohrmann Commercial Co.. San Francisco 

Dankam, Carrigan A Hayden Co.San Francisco 

Heyman-'Weil Co. .San Francisco 

Holbrook, BlerriU A Stetson, Inc.San Francisco 

Mangmm A Otter, Inc..San Franciaco 

Seller Bros. A Co.San Francisco 

Wbiton Hardware Co.Seattle, Wash. 

J. Bomstein A Sons, Inc.Seattle, Waah. 

Schwabacher Hardware Co. . ..Seattle, Waah. 

Seattle Hardware Company.Seattle, Wash. 

Thomson-Diggs Co.Sacramento 

M. Seller A Co.Portland, Seattle, Spokane 

Honeyman Hardware Co... Portland 


THE WITT CORNICE CO. 

Olncimuitl, Ohio, U. a A. 

Also makers of the lighter weight Brighton line of 
Cans and Pails. Write for quotations. 


and Pails 
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A Summer Display 
That Means More Sales 


DIETZ 

o 

Lantern 

idr Sporismen 
and Campers 


New York 


Largegt Maker* of Lan¬ 
tern* in the World 

Founded 1840 

Your Jobber Stocks 
Dietz Lanterns 


R. E. Dietz 
Company 


M otorists have been 
quick to see the ad¬ 
vantages of the little 
“Scout” Lantern for use 
on Summer camping, fishing 
or hunting trips and as a 
trouble lamp for all emerg¬ 
encies. 

Dietz “Scout” Lantern is 
now selling fast as a Sport¬ 
ing Goods and Motor Acces- 
Aah tronr Jobber. He wiu sories item. Here is a new 
M you good adding fln« retail 

uni. seo .1 prom posalbllltlos to tboao 

already demonstrated in 
sales to juveniles and to 
hikers of all ages. 
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OPENS CANS OF ANY SIZE OR SHAPE 



Quality Quivers 

•Quakes, Quacks 

It DOES, INDEED: always has 
and always will. That is EGG 
BEATER PHILOSOPHY for you. 

It illumines trade with the radi¬ 
ancy of DECENCY, CONPI- 
DENCE, DEPENDABILITY. It 
SIZE o« SHAPE customers to a particular arti¬ 

cle ; to a particular store. QUAL- 
ITY created LADD ALL - STEEL A 

BEATERS; (3 sizes) it has recently inspired 

New Ladd Beater No. 00 

now going into every nook and comer of the country. 
HAVE YOU ORDERED YOURST 

LADD BEATERS—Four styles for all requirements. 

LADD MIXER CHURNS —\ qt., 2 qts. Removable Beaters. 
SATURN REELS—Two finishes, 40-ft. eord. 

SATURN CAN OPENER—Safety, Stationaiy. JOBBERS 

CAN OPENERS—Five usual varieties. the wodd 

RAZOR PARING KNIFE. NUT CRACKERS. over and US 





Mixer-Chums UNITED ROYALTIES CORPORATION, 1133 Broadway, New York Line Reels 

Representatives: Omer Cox, Atlas Baildinx, 604 Mission St., San Francisco, Calif.; Sands A Cox, San Fernando Bnildina, 
Los Angeles, Calif.: Strimjple ft Cox, L. G. Smith Building, Seattle, Wash.; Tsjlor, Youngs A Cox, 558 Hollywood Are., Salt 
Lake Cuy, Utah; Taylor, Youngs & Oox, 728 Colorado Bldg., Denver, Colo.; Strlmple A Cox, Corbett Bldg., Portland, Ore. 


Sstnra Clothes- 
Line Beele 



Cupola Bnmar OU Stove 






Short Oblamey Oil Stove 


WRITE FOR CATALOG NO. 130 


We now have a Large Stock and Assortment 

of Oil Stoves 


We also, cany a large 
line of 

COAL RANGES 


SEKB YOUR ORDERS TO 

QUICK MEAL STOVE CO., DIV. 

OF AMERICAN STOVE OOBCPANY 

C. H. SCHIEOK 

Padfle Ooaet Agent 
715 Indiana St., near 19th St., 

San Francisco, OaL 


We also carry a largo 
line of 

GAS RANGES 
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TKe'^t&y S&tisfactoryR&nge 


A Greater Value for Your Customer’s Dollar 



More Profit for You 

The Monarch dealer gives his customer the best 
range possible to build. 

Yet he sells it at a fair price and makes a gen¬ 
erous profit. 

He sells more ranges because the Monarch's value 
is so easy to see. 

And his future is secure because the Monarch 
gives continued satisfaction through long years 
of service. 

If YOU want a larger, more profitable range 
business, send for our catalog and prices. 

MALLEABLE IRON RANGE CO. 

Alio maktrt of Paramonnt **Two- 
Oren** Oai and Coal OomblnatioDo 

BEAVEB DAM, WISCONSIN 


**It Was New Last Year But It Is the Standard 

Fire Shovel Now” 

The ‘‘NEVERBREAK” 



The extraordina^ merit of the ‘‘NEVERBREAK^^ Fire tthovel made it in 
one year the recognized leader of all Fire Shovels. 

This Solid Forged Steel Shovel quickly convinced the Public that it was a 
money-saver, and its steadily increasing sale proves that there is always a 
market for an article that gives complete satisfaction. 

Made with Handles 10, 16 and 20 inches long. Blade on all sizes 5^x8 
inches. 

Every purchaser of a “NEVERBREAK^^ is a salesman for your Store. 

Can be secured at all leading Jobbers, or write us direct for prices. 

MADE ONLY BY 

THE UNION FORK & HOE CO. Columbus, Ohio 
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The Aladdin of Sign Lzunps ^ 

The Hygrade blue glass sign lamp makes /'3A 

a new sign of an old one. / ' J \ 

It transforms the yellowish glow of the / \ 

ordinary sign lamp into an irresistible | ; 

blaze of white light. \ 1 

By close spacing, it gives a brilliancy ^ 

equal to that of large gas-filled lamps com¬ 
bined with a much higher degree of rug- omiwi niimaot. 

gedness. oon.tnictioii. 

Can b« asad wltli troafh 

It lives a very long life, undisturbed by 
the turbulence of rain, cold, heat and 
storm. 

Hygrade Lamp Co., Salem, mass. AtUs 

WESTERN DI8TBIBUTOB8 

Capital Blaetrle Oo.. i Tba Baebt Oo., Ualoa Hardwara k Matal Oo., Bakar, Hamilton k Paeifte Oo., 
Danyar, Oolo. Portland, Ora. Loa Angal**. OaL San Prandaeou OaL 


Oollad fUamant. 
Sturdy oonatmctlon. 

Can ba oaad with troafh 
lattara daolgnad for 10 
watt lamps. 


Portland, Ora. 


Los Anfalat, OaL 


Bcwman-Wall Oo.. 

San Frandaeo, OaL 


4. L. Frick Blaetrlcal Oo. Saattla Hardwara Oo., 
Loo Anfalaa, OaL Saattla, Wash. 


San Prandaeou OaL 

Ronayman Hardwara Oa., 
Portland, Ora. 


Lalance & Grosjean Mfg. Co. 


Manufacturers of the Celebrated Lines of 

4gate {Nickel Steel) Ware 

El-an-Ge Enameled Ware 

and 

Pearl-Agate 

Turquoise Enameled Ware 


New York 


Chicago 


Boston 


San Francisco 
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Warranted Unbreakable 

ICade entirdy of Malleable Iron and Steel 


THE 

~”EVEREDY““ 

Bottle Capper No. 3 for Home Use 


There is no set limit to the amount of Capping that 
can be done with an Everedy. 

The speed and skill with which it is operated 
numbers the amount of bottles than can be capped. 

And all bottles are sealed absolutely air-ti^t. 

The pressed steel capping head with reinforcing 
flange assures this. 

Packed in individual cartons, half dozen to ship¬ 
ping carton, weighing 23 lbs. See your Jobber. 

Manufactured by 

The Everedy Bottle Capper Co. 

Frederick, Maryland 


STIMPSON 

Hardware Scale 


Patented 
u. 8. Oct. 19. loao 
Canada, May 3, lOSl 


— merely place goods on 
platform and correct 
weight and value are given 
instantly — automatically. 

Both wire rack extensions 
fold back into base when 
not in use, without adjust¬ 
ment of balance 

Write for fuU parHcularg 

Stimpson 

Computing Scale Co. 

INCORPORATED 

LOUISVILLE - . KENTUCKY 


Fonlihed wttk rnbber-ciialiloiMd bate, 

M ihowB, er with 10** hardwood baao. 

Pacific Ooaat Reprasentatiye 
E. B. HAPP01J>T, 

481 Hsrkst atiset, San Francisco 


DEALERS 

ARE 

WARNED 

TO 

BEWARE 

OF 

INFRINGE 

MENTS 
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ORDER FROM YOUR 
NEAREST JOBBER 

The 

OLD REUABLE 
Lines of 

American 

Enameled 

Ware 

Marble 

(Blue and White) 

Swedish 

(Motded Veined) 

White and White 


Sold by all the leculing houae 
furnishing 

and hardware houses 


30 years of unfailing service 
and satisfaction 


THE 

AMERICAN STAMPING & 
ENAMELING CO. 

MASSILLON, OHIO 

3 PlantM at BeUaire, Ohio, and MoMtiUon, Ohio 
covering IS acres of floor space 


REAL SOLID 

The Mark 

99% Pure Aluminum 




No. 16 B 



Mr. Dealer: 

Why Dot order ‘‘BEAL SOLID” Aluminam 
Cooking Utensils nowt 

During this period of fluctuating prices the 
dealer who is in a position to furnish Quali^ 
goods at the Bight Price is the one who will 
profit. 

There is an absolute guarantee back of 
every utensil we sell (our utensils will not 
rust, chip or corrode). We can give this gpiar- 
antee because we know that each and every 
piece is made the “BEAL SOLID” waj. 
Quality is a paramount feature of the “BEAL 
SOLID “line. . 

Above are shown two distinctive new de¬ 
signs—there are many more shown in our 
NEW CATALOG, just off the press. We are 
also issuing BEVTSED PBICE LIST. Write 
today for your copy of this up-to-date catalog 
and price list—do not wait until tomorrow. 

“BEAL SOLID “ has the Quality and the 
Price is Bight—this means satisfied customera 
and repeat orders for you. 

The Buckeye Aiumlnuin Company 

WOOSTEB, OHIO 
MANUPACrrURERS OP 

“REAL SOLID“ Aluminum Cooking Utenaila 


Digitized by v^ooQle 
















July, igzz 


HARDWARE WORLD 


85 



□ 




The Eagley-Morrison Company 

North Girard, Fenna. 


Manufacturers of a 

MOST COMPLETE LINE OF 

Wall Clothes Driers 

And 

Wood and Wire Garment Hangers 

OF EXCELLENT QUALITY 



REPRESENTATIVES 


THA7EB & BOWER, 
845 Monadnoek Bldg., 
San Francisco, Oalifomia 


H. M. OREENEB SALES CO., 
56 East Randolph St., 
Chicago, Illinois. 


R. A. MORRISON, 

309 Board of Trade Bldg., Portland, Oregon. 
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Some High Grade Standard 

Rubber Tips and Bumpers 


For Ohair latfi 


n 


POMlBI Poll 

Tl» 







XttbWr OaoUr Ompo 


PoBdor 2 flaoo 


Baeh mado in 6 oiioo 


No. 221 No. 282 No. 288 

Slottod Sexow TIpi 


f t ^ 


I I I No. 141 No. 142 

1 V 10 cents per dosen 

^ ^ No. 144 

Brass headed nails only used in the manufaetnre of these mbbor Bails 


Booklaf Ohair Tip 


Omtoh Tip 



That ought to 
be in your 


stock 


Rubber Tips and 
Bumpers are in big de¬ 
mand these days—^peo¬ 
ple are beginning to 
realize the great advan¬ 
tages of their use. 

But all tips are not 
good tips—and a bad tip 
prevents further sales— 
further business. 

It is up to you to 
stock the best and most 
varied line. Inspect 
some of the illustrations 
—^there’s a tip in our 
line for every practical 
tip purpose. Youhad bet¬ 
ter investigate—for the 
sake of good business. 

Write today—ask for 
catalog, prices and 
terms. 


THE ELASTIC 

TIP COMPANY 

370 Atlantic Avenue 
Boston, Mass. - U. S. A. 



No. 284 


Digitized by 


Google 














July, 1022 


HARDWARE WORLD 


cv‘847 ; 

JSMmiversar^ & 


l847 ROGERS BROS. 


Draw the woman customer to your 
store by means of your silverware 
department. You will find an es¬ 
pecially attractive feature in the 
Anniversary Set of 26 pieces of 
1847 Rogers Bros. Silverplate; this 
sells for the price of the silverplate 
alone—no charge for the chest. 

Ask your jobber or write Sales 
Promotion Department, Inter¬ 
national Silver Co., Meriden, 
Conn., for advertising and dis¬ 
play helps. 


Pacific Coaat Wareroomt: 

150 Post street, San Frandteo, Oal. 


jlNII-.KNATIONAL SIIAHR Colj 
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AMERICAN MAID 
Aluminum 

Vl— .,1 . II ■■ ■■■! .1 I I ■! I P ^ 

Ute Qood Popular-Priced Line * Sells for Less 

Our intention is to make "AMERICAN MAID” even 
GREATER value and a BETTER ware than it has 
ever been and still Sell for Less. 

Every effort is being directed 
toward producing it at the 
most m(^erate cost consist- 
ent with the Highest Quality 
and Faultless Workmanship. 

We are prepared to furnish a 

line of Aluminum Ware that ^^j^|||||||K 

will make a Special Sale a _ _^ 

huge success—we have never T 

'^American Maid" Aluminum Ware 
Dfinois Pore Almnmiim Co. ¥'• le f 


LBMONT, ILLINOIS 
U. & A. 
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WHERE ARE THE GOODS FOR¬ 
MERLY SOLD IN QUANTITY? 

If your business years date back some 
twenty, twenty-five or thirty, you will 
recall that among the lines of merchan¬ 
dise advertised and sold in large quan¬ 
tities at that time were such as Pyle’s 
Pearline, St. Jacobs Oil, Hostetters 
Bitters, Ayers Cherry Pectoral and a 
number of others. 

But go into the stores which formerly 
handled these lines and ask a present- 
day clerk and he will confess his ignor¬ 
ance of them. 

An “old time salesman” or the pro¬ 
prietor himself will recall that years ago 
they used to seU a “great quantity of 
that stuff”—^that they were advertised 
very extensively and dealers sold it in 
keeping with the advertising. 

Human nature is the same—whether 
it is a patent medicine, an equipment or 
accessory for the automobile, or mer¬ 
chandise or tools usually sold by the 
hardware, sporting goods and house 
furnishing dealers. 

Manufacturers of the items thought 
their “prestige” and “name” were so 
well established that they “didn’t have 
to advertise.” They boasted they 
“didn’t need to advertise any longer.” 

The result was that before they real¬ 
ized it their business was slipping, slip¬ 


ping, in fact it got on the toboggan to 
such an extent that it couldn’t be 
brought back, with the amount that the 
young “business economists” who in¬ 
herited the business, were willing to 
spend, and something similar soon had 
the eye and ear of the public. 

It is far better for a manufacturer, a 
jobber, or a dealer, to keep before the 
buyers whom he wishes to handle, or use 
his products, far cheaper, requires less 
effort, to “keep everlastingly at it” as 
one of the advertising agents has put it, 
in fact that is the only way to build and 
hold a permanent business. 

No manufacturer or dealer can afford 
to let up in his publicity efforts, for be¬ 
fore he is aware of it, someone will slip 
in under his nose and displace his article 
or business. And when something else 
has taken its place, or some other manu¬ 
facturer has a similar article, or some 
other dealer enters the field, it is too 
late then to begin again; at least he 
won’t have the heart; he won’t see the 
need of vigorous efforts, and before he 
does realize the seriousness of the situ¬ 
ation he will be down and out. 

The only way to succeed is to keep 
your name, your merchandise, your 
products, your services, constantly be¬ 
fore the people to whom you wish to 
sell. 


Yor the convenience of our subscribers and advertisers, we maintain offices and our representatives will be 
found at any of the addresses mentioned below. Correspondence will receive prompt attention by addressing the 
office nearest home. 


Bofttmaa*! Bank Buildinf 
Broadway and Olive, St. Lonia 
888 Taylor St. 
Portland, Ore. 


421 Pint Nat. Bank Bldf. 70 Pifth Ave. 

Ohieafo New York 


Phelan Bldg. 105 8. Honaton St. 

San Franeiico Dallas, Texaa 


502 Higgins Bldg. 507 Pioneer Bldg. 
Loi Angelea Seattle 


204 Soott Bldg. 220 Pacific Bldg. 

Salt Lake Vanoouver, B. O., Can. 
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This is the Day of the “Gogetter” 


O NE of the oldest members of a business 
Organization that in a recent letter to the 
editor said: “Back in 1919 and 1920 jobs 
ran around looking for us, and we sat down and 
waited for them. Today we have to go after 
them, and go danm hard. This is the Day of the 
Gogetter.’* 

This Veteran, who has passed through more 
than one business crisis not unlike the present, 
has no illusions. He has no theories regarding 
the way to improve the situation. He speaks 
with the wisdom of experience, and we doubt 
not that were he in need of a job today he 
would go after it, and go just as “damn hard’’ 
as a man of eighty can go. He would be a 
“Gogetter’' who would put to shame many a 
much younger man. 

This is the day of the “Gogetter.*' It is the 
day of few jobs, of many seekers, and of com¬ 
paratively few “Gogetters.'' Far too many 
have not yet recovered from the sitting and 
waiting days of two or three years ago. The 
man who would succeed today, whether in get¬ 
ting a job or getting business, must be a “Go- 
getter.'' 

We do not say that there is a job or there 
is business for every man who might go after 
it, but we do say that neither job nor business 
is to be had without going after it, and going 
as hard as we know how. We do say that both 
jobs and business are to be had by going after 
them with such energy and persistence and ca¬ 
pacity as the average man still possesses. 

Business (and this includes jobs) for this 
year, and perhaps for several years to follow, 
is not going to be secured without fighting, 
fighting hard and fighting constantly. It will 
be got by the man who puts the most brains and 
the most persistence into his fighting. 

The man who picks out the thing he knows 
he can do best and goes after that, is the man 
who is likely to be the shortest time out of work. 

The salesman—^who realizes that the object 
of salesmanship is to sell—must go out to sell, 
go harder than he ever went before, or the 
business to be had will be captured by some 
one more energetic and more resourceful. 

Prom the head of any business organization 
down to its humblest personal unit, more work 
and harder work must be done to win success 
than most of us ever have exi>erienced. There 
is not one of us who cannot go after work and 
after business if we will but set ourselvss man¬ 
fully to the task; and the more of us who be¬ 
come real live “Gngetters" the more jobs we 
shall find and the more business we shall secure. 

It is a time that calls for the best that is in 
us; a game that enlists all the sportsmanship in 
our natures; a time when, “Up, lads, and at 


it," is the only appropriate slogan. It is the 
day of the “Gogetter" and the more of us who 
go and the harder we go, the greater will be the 
getting. 

It is the day when the man who has a job 
or who has some business will work harder than 
ever to hold that job and to hold that business. 

Sitting and waiting either for a job or for 
business to come to us is tacit acknowledgment 
that we are licked. 


INCREASING YOUR PERSONAL 
EFFICIENCY 


Character is the biggest asset which any man 
can possess. A great thinker once said that 
“There are no pockets in a shroud." Character 
is made up of the warp and woof of the soul 
itself. 

We take it with us when we go into Eternity; 
our money, our lands, our business, our social 
position we leave behind. And yet how many 
give life and opportunity for that which cannot 
remain. Character is the backbone of happiness, 
of life satisfactions, of business success, and of 
ultimate reward. 

The man with character plus a reasonable 
amount of initiative will never have any trouble 
getting financial backing adequate for his needs 
and abilities. Character, be it remembered, is 
what we really are, while reputation is what 
people think we are. Only the individual who is 
genuine through and through possesses charac¬ 
ter. Only a man whose word is as good as his 
bond, .whose integrity is unpurchasable, and 
whose honor is beyond reproach, can qualify for 
a passing mark in the 100 per cent character 
class. 

Character includes what we are at home and 
at business; what we are to our inferiors and 
to our superiors; what we do in the face of 
temptation ^nd adversity and success. Success 
often tries a man's character more than ad¬ 
versity. Character tells people how much they 
can trust us and how far. 

Therefore, consider that time and effort 
spent in the building up of character, in the 
cutting out of weakening habits, in the estab¬ 
lishment of a worthy routine of life— is worth 
all it costs. 

Character will give the public confidence in 
you. It will give you confidence in yourself. It 
will give you courage to do, and to hope, and to 
smile, and to achieve. The strong character is 
never a grouch because life for that individual 
holds so much of joy and Victory. Cultivate 
character and you will have riches beyond the 
price of rubies. 
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WANTED — JURIES AND JUDGES WHO 
WILL PUNISH CRIMINALS 

Tenderness with criminals amounts to foolish 
trifling with the security of honest men and 
women, who have a right to sweet sleep of 
nights without locking the front door. If some¬ 
body attacked your daughter, would it do you 
much good to Imow that it was a criminal who 
had been pardoned through the efforts of some 
sentimental persons to cure his perversity by 
kindness T 

Crime is a thing to be fought, and fought 
hard. It does not arise out of evil social con¬ 
ditions — it is a personal thing, residing in a 
darkened heart with a weakened sense of indi¬ 
vidual responsibility. 

It is not always but usually quite cowardly, 
and being devoted to no particular lofty object 
that stimulates to self-sacrifice, it can often be 
frightened from its purpose by severity of pun¬ 
ishment. There has been so much weeping over 
criminals of late, so much more compassion for 
crooks than solicitude for honest men and hon¬ 
est men’s homes, that we seem to need a general 
toning up on the subject. 

Men are not, however, put in prison to reform 
them, in spite of the rainbow visions of the sen¬ 
timentalists. Reformation is the business of the 
churches and the ministers of religion, and of 
the agencies and organizations built up under 
their encouragement to help incline men^s 
hearts to an observance of the Golden Rule. 

If a prison sometimes reforms a man, we are 
that much better off, and everybody, including 
the man himself, should feel happy over it. But 
we do not think it often does, although it may 
make the criminal quit his crime; the theory 
that reform is the object of jails merely tends 
to cause helpless confusion about penology, 
which has become so tearfully and lyrically 
compassionate that people seem to be forgetting 
how to defend society against its enemies. 

Men are sent to jail to frighten other men. 
There is a certain percentage of humanity that 
will not refrain from crime unless it is ^raid. 
That is not nice, but it is the cold, mean truth. 

To treat jails as reformatoriqp is to forget 
and help defeat their main and their necessary 
object. With bands, concerts, ball games, mov¬ 
ing pictures, appearances of operatic stars and 
a dozen other manifestations of misdirected 
mercy, some of them have been made so com¬ 
fortable and such desirable places of residence 
that a prisoner in Sing Sing whose term expired 
recently refused to leave. It is a curious re¬ 
versal of the effect desired, which should be to 
make men wish to keep out of jail, or sorry 
they went there. 

This is not to say that punishment should be 
excessive and inhuman; although criminal 
methods know no compassion. But it should at 
least be deterrent. Jail should be a very un¬ 
comfortable place; if possible a place of sorrow, 


for without that there is not much repentance 
that is genuine. As for the belief that severity 
of punishment does not decrease crime, it is 
belied by today's experience. Put a Judge on 
the bench who believes in punishing crime and 
see how quickly it will stop. 


LITTLE THINGS THAT TELL 

We all know the story about the leak in the 
dike; about the boy who saved Holland from 
inundation by stopping the small leak in the 
dike with his tiny finger. 

We all know how the battle was lost for the 
want of a horseshoe nail. Abraham Lincoln be¬ 
came President of the United States because he 
could throw an ancient bird-house a few feet 
further than a man whom he afterward refused 
to oppose as a candidate for election to the 
United States Congress. 

Napoleon lost the battle of Waterloo because 
he ate boiled onions. There are dozens of other 
chronicles of how things insignificant in them¬ 
selves have had tremendous influence. 

Here is the story of a requisition from Persh¬ 
ing’s army while somewhere in Prance, for 
canary birds and white mice. The commissary 
agents to whom this request was referred, re¬ 
turned it to the intelligence office with a re¬ 
quest that it be decoded, but it was not in code. 
Canary birds and white mice were really need¬ 
ed, not for pets and mascots for our boys, as it 
was thought, but because these little birds and 
mice are ve^ sensitive to the effects of gas. 
By distributing them in the trenches, soldiers 
were forewarned of the presence of gases, and 
were thus able to protect themselves by putting 
on their gas helmets. Hard on the canary bir(b 
and the mice, to be sure, but these insignificant 
creatures saved thousands of lives daily. 

Things*’ That Are Wasted in Yonr Store 
or Office 

One might go on recounting incidents of this 
sort almost without number. It is the little 
things that do count. It is the little things that 
we do or do not do that determine the degree of 
our success and our failures. Take care of the 
little things and the big ones will take care of 
themselves. Make it a rule to slight no little 
things, and you have formed a habit that will 
enable you to take care of the big things when 
they come up. 

Not everyone plans to become a President, as 
did Lincoln,or a great General, as did Napoleon, 
but all of us want to succeed. Think over what 
you did yesterday and what you are doing to¬ 
day. If your acts indicate that you are anxious 
for success, accept our congratulations. If they 
do not—draw your own conclusions. 


If we only followed the pathway that we 
point out for others we would soon find our¬ 
selves in the uplands of perfection. 
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THRIFT AND TAXES 

There is fascinating reading, for anyone who 
is willing to think while he reads, in a recently 
published report on American incomes. It tells 
where they come from, who gets them, and how 
they are spent. If one will read between the 
lines, it will also tell why we are suffering from 
a business depression and when the depression 
will end, besides a lot of other things we need to 
know about our business life. 

The total national income in 1918 was 60 
billion dollars. This was divided as follows: 
To people having incomes of $20,000 or more, 
5 billion dollars or 8 per cent of the total; to 
people having incomes between $3,000 and $20,- 
000, 12 billions or 30 per cent of the total; and 
to people having incomes of less than $3,000, 
43 billions or 72 per cent of the total. 

Where did this money go? If the 22^^ mil¬ 
lion families in the country spent an average 
of $2,000 a year for living expenses, that would 
account for 45 billions of the total 60 billions. 
Federal taxes took 4 billions and state and local 
taxes 3 billions. Total, 52 billions. This left 8 
billions to provide for new construction. The 
experience of the past demonstrates that we 
ought to spend from 15 to 20 per cent of our 
national income on new construction—on new 
homes, additions to factories, irrigation enter¬ 
prises, railroad facilities—the things that in¬ 
crease production per man and thereby make 
life easier for everybody. 

But 15 per cent of 60 billions is 9 billions, 
and 20 per cent is 12 billions; and in 1918 we 
had only 8 billions for these purposes—in other 
words, we were anywhere from 1 to 4 billions 
short of the amount needed to make produc¬ 
tion expand. But that was true not only in 
1918; it was equally true in 1917, 1919, and 
1920. For five years we have not been adding to 
our productive capital. 

Where are we going to get those productive 
billions? Clearly, they can be got in only two 
ways; (1) by accumulating savings, and (2) 
by eliminating waste. 

Experience has demonstrated that the only 
class of people who save effectively are the rich. 
They are rich not merely because they get more 
than other people, but also because they spend 
very much less than they get. 

A man died in California not long ago who 
had taken 14 million dollars out of one gold 
mine, and he died a pauper because he had 
squandered it as he took it out. But if a man 
puts back most of what he gets into factories 
and mines and railroads, we say he is rich, 
though a better way of saying it is to say that 
he is a highly paid custodian of public savings 
who directs into new production that which 
benefits us all. What he personally gets out of 
it, in the form of luxurious living, is a very 
cheap price we pay for keeping thousands of 


men profitably employed and for providing a 
cheap means of locomotion for the world. 

We shall have to maintain these human res¬ 
ervoirs of capital. They are our best savings 
banks, because the money they accumulate goes 
back into intelligently managed enterprises of 
production that benefit all of us. 

If we tax them too highly, we may some¬ 
what curtail the luxuries they enjoy, but in 
doing so we shall by ten times as much curtail 
our own opportunities to enjoy the fruits of the 
productive machinery which they keep going. 

Congress, even now, after three years of 
study, proposes to tax these men of wealth as 
high as 42 per cent of their incomes. It is a 
short-sighted proposal, because such a tax is a 
tax on the part of our national income that goes, 
not into personal luxury, but into the machinery 
of production. 


OURS THE ONLY FOREIGN 
VALUATION COUNTRY 


We know of no wholly independent foreign 
nation whose basis for the assessment of duty is 
the foreign value. In England the basis is the 
value laid down in that country, freight and 
insurance paid. In Australia the valuation basis 
cannot be less than that of the value of the 
comparable domestic article and the same is true 
of Belgium. In Germany, France and most other 
countries the duties are mostly specific. The 
United States alone has clung to the antiquated, 
cumbersome, costly and unscientific foreign 
valuation basis. We started out right, but prob¬ 
ably through the machinations of foreign ship¬ 
pers and domestic importers, who realized that 
they would profit thereby, we were early in¬ 
duced to change to foreign valuation. 

Many years ago the mistake was discovered 
by the discerning ones and attempts were made 
to change to a more economic basis. The Tariff 
Act of March 2, 1833, restored American valu¬ 
ation to be effective “from and afterJune 30, 
1842. Just think of postponing the operation of 
a law for nine years! It is quite probable that 
English manufacturers, American importers 
and customs brokers were as active, proportion¬ 
ately, in opposition to American valuation then 
as they are now. 

Hence the postponement. Perhaps they had 
some “blackboard experts'' in those days as 
well as now. Perhaps they had officers on the 
government payroll who were taking orders 
from importers then as now. 

It is about time to listen to the pleas of the 
productive interests of the country, rather than 
to the pleas of the plotters, and to the Iscariots 
who are willing to betray for a few pieces of 
silver, rather than to the pleas of the agents of 
foreign manufacturers and the heads of depart¬ 
ment stores. It is time to listen to the men who 
constitute the body and backbone of the real 
wealth of the country, the producers. 
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What Makes a Business Grow 


Actual Experiences That Have Made Successes 
or Failures and From Which You Can Profit 


T he reason why golf is so popular is be¬ 
cause it takes a man out into the country¬ 
side and gives a different perspective than 
he gets when he watches the cash register all 
day. 

It does him good to get away from business 
for a day, because he learns more about it when 
he is away. And getting the outside perspective 
and learning more about it enables one to make 
a business grow. 

Often the man who pauses in front of your 
window can come in and give you a few point¬ 
ers about your own business! That^s because 
he is the fellow who does the buying. In other 
words, he is symbolical of the outside perspec¬ 
tive. 

We were discussing these thingj the other 
day with a successful merchant—who, incident¬ 
ally, plays golf. *‘Two things make a business 
grow,*' he said; “one is the outside view, and 
the other is sensible merchandising. The one 
comes from playing golf; the other is acquired. 

“Whichever way you look at it the success¬ 
ful merchant is the one who thinks all around 
his business, and then puts his thoughts to 
work.’ The great big merchants whose names 
are synonomous with retail selling were men 
who found out and then applied the principles 
of sensible merchandising.” 

Always a Reason for Growth 
Big stores are now established facts. To the 
younger fellows they just grew and that’s why 
they are here. But there was a beginning some 
time and somewhere. 

Their growth was continuous and consist¬ 
ent and always due to the same general prin¬ 
ciples. It wasn’t luck, because no business gets 
very far that depends on the element of chance. 
It wasn’t location, because business centers 
shift with time and, what was a good location 
twenty years ago, may be the tail end of Main 
Street today. 

Business growth is largely a matter of meth¬ 
od. No two methods are exactly alike in appli¬ 
cation, although the principle is usually the 
same. For that reason the incidents which 
follow ought to interest everyone in business, 
especially hardware. They are taken from ac¬ 
tual experiences of concerns who have grown 
from year to year and show how constant study 
and the frequent application of new and timely 
methods bring success. 

Winning Out Against Competition 
Two hardware and electrical goods dealers 
were, by reason of location, in very close com¬ 
petition. George H. Rausch ran superlative 


selling campaigns, announcing spectacular price 
reductions across huge banners and featuring, 
as inventory stock, specially bought goods for 
the occasion. Under the influence of this kind 
of advertising people literally flocked to his 
store. 

The other dealer, Landis & Son, for a while 
pursued the same methods of getting business 
until a business acquaintance whose store had 
been built up on a more solid basis advised 
an entirely new set of tactics. 

The result of his advice was that Landis 
pulled down the glaring banners and distress 
signals and gave more attention to the inside 
of his business. The circular and newspaper 
advertising of which he had done considerable 
was changed so as to convey the idea of per¬ 
manency rather than the idea of constantly 
“selling out” under forced circumstances. 

Inside the store the stock was rearranged 
carefully and systematically; a bookkeeping 
system was installed, and the whole business 
more or less reorganized. The results were 
gratifying. This was what happened: 

Importance of Really Knowing What Yon Do 

At the end of a busy day when counters and 
shelves were disarranged Landis could tell the 
amount of stock on hand of any particular arti¬ 
cle. His new records told at a glance what 
would take Rausch an inventory of stock to 
find out. He could tell the total amount of 
sales during the day; gross profits, and any 
losses due to special reductions; which stocks 
needed replenishing and, which was also very 
important, which line of goods moved fastest. 

In fact he was able to keep in such close 
contact with all the details of his business that 
he knew just how low he could price an article 
without losing money on it. 

On the other hand George H. Rausch was 
following suicidal methods that gave reality to 
his “closing out” statements. Arbitrary re¬ 
ductions were made in the hope of driving out 
the other fellow, and all the time he never knew 
where he was making money or losing it. Un- 
til— 

This part of the story is familiar to most 
merchants and hardly needs repeating. Suffice 
it to say that Rausch soon went out of business 
in spite of the crowds. His credit was cut 
short, while Landis still enjoyed the confidence 
of his jobbers. His credit was gone at the bank 
while Landis still stood in good grace. 

This incident should furnish profitable ad¬ 
vice to every merchant. Landis’ ability to pre¬ 
pare on short notice a complete financial State- 
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ment on his business and his systematic book¬ 
keeping methods secured for him credit at both 
the bank and his jobbers. The history of prac¬ 
tically every business that has grown is evidence 
of the value of knowing all about it without 
having to resort to guesswork. 

Increasing Sales and Profits by Bearranging Stocks 
A hardware and housefurnishings store of 
good size had been featuring the aluminum 
ware nearest the entrance. In spite of the con¬ 
venience which it proved to customers who came 
in to purchase that and nothing else it was the 
best selling line in the house. « 

The electric irons, fans and other electrical 
goods were featured in the rear of the store 
because there was the least call for them. Con¬ 
sequently the owner of the store paid less at¬ 
tention to them than he did the aluminum. His 
policy was to let the receipts and profits from 
one department counterbalance the lack of re¬ 
ceipts and profits from another. 

A salesman representing one of his jobbers 
persuaded him to make a check-up on this sys¬ 
tem with results that proved a revelation. ]^- 


ceipts on the aluminum ware were naturally 
larger but profits were small because of the 
special prices attached to the different articles. 
On the other hand receipts from the electrical 
goods were small but the profits were always 
big. 

The dealer discovered that the gross profits 
on the electrical goods were more than on the 
aluminum ware. The information led to a re¬ 
arrangement of the store. Past-selling goods 
were moved to less conspicuous places and the 
slow-moving goods nearer to the front, where 
people could see them. 

The psychology of this was that customers 
who came in for pots and pans and nothing 
else had to pass by the electric irons and fans 
to get to the aluminum department and very 
often bought articles they had not at first 
thought of buying. 

The average customer sees less than one per 
cent of the articles on display in stores. Many 
of these articles would be noticed and bought 
if they are so placed that customers have to 
pass by them to get to such articles as are in 
constant demand and they come in to buy. 


DAILY CASH SALES 
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DAILY CHRAGE SALES 



Here is a simple form used by Landis & Son for keeping daily records of cash and charge sales. The yarious 
departments are classified and the information listed under each classification is gathered from the sales slips 
at the end of the day. (Price tags will do as well where sales slips are not used.) 

Each class of merchandise is numbered and listed as sold, and at the end of each week a summary is made in 
a large book in which a page is devoted to each numbered article. The same page contains a record of receipts of 
each article of merchandise, so it is possible by referring to the book to see the amount on hand of any article. 

The form illustrated is simple and can be duplicated by any merchant. Its principal advantages are that it 
shows the standing of each department and serves for comparison with business done on corresponding days, 
weeks and months. It also facilitates a perpetual inventory, which is the average merchant’s weakest point. 


Digitized by 


Google 





















JtUy, 1^22 


HARDWARE WORLD 


95 


Using the Window to SeU Seasonable Goods 

One store in Baltimore succeeded in attract¬ 
ing large crowds by making greater use of the 
windows. Previous to this there was nothing 
about the windows to get any attention from 
the thousands of people who passed the store 
each day. Yet strange enough the proprietor 
had given more attention to advertising in the 
newspapers. 

The one newspaper in which his advertising 
appeared cost him $112 for each insertion. Yet 
the circulation of this paper was not more than 
twice the circulation provided by the windows, 
and certainly not half as effective. 

FoUowing this line of thought we are tempt¬ 
ed to ask: “How many people see the care¬ 
fully prepared advertising in the newspaper? 
How many would see his window display if 
laid out with the same careful preparation and 
expense?” 

This merchant thought these things out for 
himself. Engaging a window trimmer he stag¬ 
ed some really effective displays. The windows 
were changed each week, giving them a touch 
of novelty as well as “pulling power.” 

One of the displays during the summer 
months was made up entirely of fans. The 
background was what really got the public's 
attention. This was a scenic painting of Hono¬ 
lulu with groups of bathers enjoying them¬ 
selves along Wakiki Beach. The coolness of 
the ocean breezes, aided by the breakers, was 
enlivened by five or six electric fans blowing 
streamers of red and gold across each window. 
Suitable cards and posters helped to carry out 
the thought and many sales resulted. 

More recently the display consisted of a 
painted background of the far North with a 
log cabin set snugly in the midst of tall, snow 
covered pine trees. The thin stream of smoke 
rising straight to the clouds suggested the ex¬ 
treme cold of the North. 

The practical display consisted of electric 
heaters in the various styles with a sprinkling 
of other electrical goods such as irons, pads, 
toasters, etc. The heaters were of course in 
actual operation and the glow from their coils 
was almost enough attraction in itself. A more 
homelike atmosphere was added by several 
well-stuffed cats (imitation of course) lying on 
the floor around the heaters. This particular 
display although simple in arrangement suc¬ 
ceeded in getting the store a lot of valuable 
publicity. 

Taming a Store’s Defect to Advantage 

One more incident, in which a dealer turned 
an apparent disadvantage into an advantage, 
shows how new ideas bring success. 

The flooring of a hardware and housefum- 
ishings store was laid out in a peculiar way, 
owing probably to an uneven foundation when 
tne store was built. In the rear about one- 
quarter of the flooring was elevated about ten 


inches making a sort of platform without any 
apparent usefulness. 

The dealer had erected a partition along the 
edge of the platform behind which was housed 
a small office and some of the surplus stock. 
The total depth of the store was 85 feet, so that 
the raised part shortened the store to a con¬ 
siderable extent. 

Where Dealers in SmaU Towns Can Benefit 

An idea used by many of the larger stores, 
but seldom by the small specialty stores, served 
for inspiration to this dealer. Tearing down the 
partition be eliminated the office and concen¬ 
trated the stock into smaller space. In the 
spate remaining he erected two small rooms, 
perfect reproductions of the kitchen and laun¬ 
dry found in the modem, well laid out home. 
The walls were papered and had real windows 
overlooking a painted scene of the average back 
yard. These windows were hung with curtains 
of senm and green shades. What furniture was 
not tarried in stock was purchased or borrowed 
for the display. 

All the articles were grouped about in order¬ 
ly arrangement and in such a way as to sug¬ 
gest the practical use of everything. In the 
kitchen a time saving cabinet was well stocked 
with everything used in a kitchen. In the laun¬ 
dry a washing machine, folding ironing board, 
electrical iron and other accessories were also 
displayed to advantage. 

A row of electric lights in the ceiling re¬ 
flected down on the rooms, affording a very 
clear view of the display through the front 
store windows and especially to customers 
within the store. Needless to say the exhibit 
attracted considerable attention and resulted 
directly in the sale of many articles whose pur¬ 
pose was here suggested for the first time to 
many customers. 


A firm of honest and unprejudiced auditors 
is now examining the finances—or what is left 
of the finances—of North Dakota, and is bring¬ 
ing to light some astounding information rela¬ 
tive to North Dakota’s experience in Non¬ 
partisan League socialism. 

Six years ago, before the Nonpartisan League 
got under way, North Dakota’s bonded indebt¬ 
edness was $200,000. The tentative estimate of 
the auditors now working is that North Da¬ 
kota’s present bonded indebtedness will approx¬ 
imate ^8,000,000—with nothing to show for it 
except exploded economic theories. At the same 
time, taxes have increased 112%. Eighty-one 
banks have failed in North Dakota within the 
last seven months. 


Did it ever occur to you when you 
can’t make up your mind that maybe 
there isn’t an}d;hing there to make up? 
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Restoring Prosperity 


Editor Hardware World: 

Years ago Emerson wrote: 

‘‘Wealth brings its own checks and balances. 
The basis of political economy is non-interfer¬ 
ence. The only safe rule is found in the self- 
adjusting meter of demand and supply. Do not 
legislate. Meddle, and you snap the sinews with 
your sumptuary laws. Give no bounties; make 
equal laws; secure life and property, and you 
need not give alms. Open the doors of oppor¬ 
tunity to talent and virtue, and they will do 
themselves justice, and property will not be in 
bad hands.'* 

We have wandered far from the road pointed 
out by him. We are trying to restore prosperity 
by legislation. Business is regulated off the 
map. Corporations are harassed by government 
agents of every kind and description. Methods 
of doing business are rendered difficult by 
reason of red tape. Special legislation is passed 
for the benefit of the thriftless at the expense 
of the thrifty. We are educating the race to 
depend upon the government to help it over the 
hard places in the road. Individual initiative 
and self-reliance are suppressed instead of being 
encouraged. 

We are running into debt, under the mis¬ 
taken idea that the vast sums raised by the 
nation and municipalities, largely wasted in 
overpay to public employes, is creating pros¬ 
perity. 

Wliat We Should Do 

If congressmen were statesmen, instead of 
time-serving politicians, ready at all times to 
sacrifice the public good for petty personal 
gains, prosperity could be restored to America. 
Congress should throw off its cowardice, quit 
bidding for votes of this group or that group, 
and legislate for all of the people. It should do 
the following things and do them immediately: 

First. Repeal the Adamson Act. Get this 
hypocritical lying device of the devil off of the 
statute books. Purporting to create an eight- 
hour day, it was passed as a bribe for votes for 
the presidency. By its iniquitous provisions, 
formulated by the educated cunning of labor- 
unionism, railroad employes were enabled to 
collect more money for over-time and for serv¬ 
ices never rendered than for their regular hours 
of employment. 

Under its provisions a class, derisively termed 
by experienced railroad men as “McAdoo me¬ 
chanics," who were common laborers without 
skill or understanding, were created by the 
thousands by the mere stroke of the pen, and 
their compensation doubled and trebled. Pour 
years after the war has ended these men are 
still drawHng war wages. The result has been 
far-reaching and disastrous. 


Second. Abolish the railroad labor board. It 
has been packed in the interests of labor ever 
since it was created. If, contrary to all economic 
laws, it is deemed necessary to fix the wages of 
railroad employes, give the power to do so to 
the interstate commerce commission, which 
fixes the compensation of the carriers. This 
commission fixes the burdens the public must 
pay for railroad service. Labor is the largest 
part of the expense of running railroads. The 
rate-fixing power should also be the wage¬ 
fixing power. They should be coordinate and 
work hand in hand. Far better, however, would 
it be for the government to take its hands off. 
and allow the roads, like all other employers, to 
negotiate their own wage scale. 

Third. Repeal the LaPollette shipping law. 
It is elass legislation and, irrespective of supply 
and demand, makes the cost of running an 
American vessel twice as great as that of run¬ 
ning an English or French vessel. Under our 
present shipping laws the American merchant 
marine will be driven from the seas, unless the 
government makes another great mistake, and 
takes from the taxpayers,already overburdened, 
enormous sums by way of shipping subsidies, to 
make up the deficit created by operating ships 
under the American laws. This deficit is largely 
created by paying all sorts of help on vessels, 
from captain down to steward boy, wages for 
which commensurate services are not rendered, 
and which the earning power of the vessels does 
not justify. 

Fourth. Repeal all special legislation where¬ 
by the general public is penalized for any spe¬ 
cial class. Cut the expenses of running the 
government to the bone. Abolish all sinecures. 
Get back to the simplicity of our fathers who 
built up America. By these means taxes can be 
reduced and the millions now absorbed by the 
government could go into new enterprises. 

Fifth. The House having passed it, the Sen¬ 
ate should kick the infamous Bonus Bill into 
the waste basket; rebuke the McNiders, and 
other political walking delegates among the re¬ 
tired soldiers, as they should be rebuked. These 
men have threatened Congress with the same 
impudence, bravado and bluster used by Gomp- 
ers and his associates when they won from a 
cowardly congress the passage of the Adamson 
Act. They offer the bad precedent of legislation 
under coercion. Their methods are no better 
than those of the thug who sandbags his victim 
and takes his belongings by force. In their case, 
the allied vote of the ex-service men is the sand¬ 
bag. It should be the policy of this government 
to give ample care and protection to all who 
were disabled during the war, but let the able- 
bodied shift for themselves as the rest of the 
taxpayers are doing. 
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Every man in congress knows in his soul that 
the Bonus Bill should not be passed. Cowardice, 
fear of the soldiers’ vote, is all that moved con¬ 
gressmen in that direction. They are looking 
for votes. At first they heard only the voices of 
the bonus boosters, but the protests that are 
coming in to them against the Bonus Bill are so 
numerous, so insistent, so replete with sound 
economical good sense, so bristling with indigna¬ 
tion, so threatening in their tone, that these 
same advocates of the bill are now scared stiff. 
They are verily between the devil and the deep 
blue sea, and they begin to realize that the sea 
is full of politician-eating sharks. 

Statesmen with the welfare of the entire 
country at heart would do the things above out¬ 
lined, but it can hardly be expected that poli¬ 
ticians of a minor class, who now seem to be in 
the majority, in both the senate and the house, 
who have shown themselves utterly incom¬ 
petent, utterly untrustworthy, utterly cowardly, 
will ever do anything which they should do. 

The President has forced out of Congress all 
that is commendable in its actions, and has re¬ 
pressed many things which it would have done, 
which were fundamentally injurious to the 
country. The President needs plenty of back¬ 
bone, such as Cleveland and the boisterous and 
explosive Roosevelt possessed. J. A. GRAVES. 


WHAT AN EDITOR NEEDS 

No matter what may be the purpose in pub¬ 
lishing a magazine, the editor knows that he 
cannot attain that purpose without securing the 
interest of his readers. And he cannot know 
whether he is interesting his readers unless they 
let him hear from them. 

The Scientific American puts it this way: 
“Editorial work, after all is said and done, is 
not a great deal different from running a store. 
It is the editor’s part to size up his readers and 
determine what they want, following which he 
secures the right kind of material and presents 
it in the most attractive manner. 

‘ ‘ Carrying our comparison just a point further, 
we cannot but feel that there is a great deal of 
wisdom in that store sign which says: ‘If you 
don’t see what you want, ask for it.’ Why not 
use the same sign in editorial work? Much as 
we endeavor to keep in close touch with the 
wishes of our readers, there are times when 
even the closest contact fails to bring any re¬ 
quest for very much desired information or 
editorial comment on some specific subject. 
Why not, then, ‘ask for it?’ ” 

No one could be more desirous of interesting 
and helping his readers than is the editor of the 
Hardware World. We need the help of our 
readers more than we need anything else, and 
we shall be able to increase interest in the 
Hardware World in proportion to the amount 
and variety of expressions of approval or dis¬ 
approval we receive from our readers. “If you 
don’t see what you want, ask for it.” 
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HARDWARE TRADE NATURAL OUTLET 
FOR ELECTRICAL APPLIANCES 

Editor Hardware World: 

We recently noticed several articles in your 
publication relative to electrical appliance 
manufacturers now turning to the hardware 
trade as distributors for their appliances. 

As mentioned in one of your recent issues, 
the electrical manufacturer was right who said: 
“You can’t make a silk purse out of a sow’s 
ear,” and you can’t make a merchant out of a 
man who is accustomed to using his pliers and 
climbers as his principal stock in trade. 

It is the old story of trying to make a mer¬ 
chant out of a blacksmith. All of these men 
have been trained along different lines. They 
have not thought in a merchant’s terms of mer¬ 
chandise, but rather in terms of “union organi¬ 
zation.” Their daily wage seems far more im¬ 
portant than anything else. 

It’s all very well for people that don’t know 
any better, but it has been surprising that the 
electrical appliance manufacturers have not 
long ago realized that the hardware merchant 
is the natural distributor for their appliances. 

As a matter of fact, more and more electrical 
manufacturers are turning to the hardware 
trade not only as a natural outlet but as the best 
possible outlet. 

They realize that the hardware merchant, by 
reason of the character of his establishment, of 
the merchandise he carries, his facilities for dis¬ 
playing and going after trade, is really the 
natural outlet for all manner of electrical 
appliances. 

We ourselves probably do more business in 
electrical appliances and equipment than the 
two exclusive electrical shops in our town put 
together, and we are only one of the hardware 
merchants in our city who are handling elec¬ 
trical appliances most successfully. 

ENTERPRISE HARDWARE CO. 


There are Four kinds of Men: 

He who knows and knows he knows— 
He is wise—follow him. 

He who knows and knows not he knows; 

He is asleep—wake him. 

He who knows not and knows not he 
knows not— 

He is a fool—shun him. 

He who knows not and knows he knows 
not— 

He is a child—teach him. 


More people are looking for positions 
than jobs, and more are after jobs than 
work. 
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Field Marshall of the C. A. R. 


Salas Uanagar Ralph M. Fawcatt Keeps the 
Enamel Tirm Burning as He Translates Into 
Action the Dicta of the Hi^ Command of 
Republic Stamping A Enameling Co. 


F ew boys can look back as Ralph Fawcett 
can to a waving, first-name acquaintance 
with a President of the United States. There 
is one incident that stands out in his mind as 
unique. Probably no other boy shares with him 
the memory of this experience: 

President William McKinley was a neighbor 
and good friend of the Faw¬ 
cett family at Canton, Ohio, 
and the President had watched 
Ralph grow up into a fine, 
clean-cut, energetic, keen 
young man. One Saturday aft¬ 
ernoon Ralph had been com¬ 
missioned by his parents to 
assist in hauling some manure 
that was to enrich their gar¬ 
den. As Ralph majestically 
rode atop one load, down the 
street and past the McKinley 
home, the President himself 
appeared on the porch.. 

Young Fawcett was a bit 
taken back, and to save hiin- 
self embarrassment and his 
distinguished neighbor hu¬ 
miliation, he was for looking 
the o^er way and appearing 
oblivious. Precaution was un¬ 
necessary. President McKin¬ 
ley caught sight of him, waved 
his hand, and called, as usual, 

“Hello, Ralph.’’ 

So he claims the distinction 
of being the only boy who, 
while riding on a load of ma¬ 
nure, has received the greeting 
of the President of the U. S. 

These early associations with big men, in the 
busy, growing, thrifty city of Canton, gave 
Ralph M. Fawcett the incentive to work and 
study and be patient and persistent. Therefore 
his rapid rise to responsibility as sales manag^ 
of the Republic Stamping & Enameling Co. is 
not surprising. He had good sense enough to 
follow the example that was set for him and 
take full advantage of his opportunities. 

At the plant his friends familiarly hail him 
as “Spigot,” partly because that’s a little more 
informal than “Fawcett,” and partly because 
he is the governing valve for the flow of enam¬ 
eled ware that pours out of the Canton plant all 
over the country and the world. Yet he is an 
open “spigot,” with no shut-off. 


In fact he is now so immersed in the mer¬ 
chandising of “Old English” gray and “Re¬ 
public” white ware that it is next to impossible 
to learn the facts of his own personal historj’. 
So loyal and devoted to his “wares” is he that 
“self” is forgotten in “service.” 

Our readers will observe that he is a young 
man. That is to his credit, for 
he is doing admirably the sales 
executive work of a veteran. 
He is fortunate in possessing 
the blessings and advantages 
of youth with apparently none 
of the short-comings. 

Ck>mpaii 7 Has Vigor and 
Btrangth of Tooth 

Even as Mr. Fawcett, so the 
Republic Stamping A l^amel- 
ing Co. is young; old enough 
to have developed an organiza¬ 
tion, a technique, a great plant 
and a far-flung good name; 
young enough to be rich in 
enterprise, daring and broad¬ 
minded in policy; able to grow 
very fast and to profit by the 
experience of others who have 
been in the business longer but 
who are no stronger. 

Today it is the undisputed 
claim of the Republic Co. that 
they are the largest manufac¬ 
turers of enameled ware, ex¬ 
clusively, in the world. The 
standing of the company in 
the trade, among other manu¬ 
facturers, with the merchants 
with whom they have done 
business, in their community, and with their 
own workers is the most accurate index to its 
general character. 

“Birds of a feather flock together,” and 
whoever has met R. M. Fawcett w2l know what 
sort of a man is President H. C. Milligan, Vice 
President and General Superintendent C. T. 
Carlson, Vice President C. K. Sober and Secre¬ 
tary H. B. Fawcett. 

Industry Is Only Forty Toais Old 
The present-day enameled ware industrr 
dates back some 40 years and had its origin in 
Germany. When Lalance & Grosjean Manufac¬ 
turing Co. first transplanted the process to the 
United States by way of IVance, Henry C. Milli¬ 
gan was a member of the organization. He is 



EAZ.PH IL rAWOBTT. 

Sale! Manarer. Republic Stampinf and 
Enamelinc Go., who frew up in Ohio, 
amonc the Presidential lupplj of the Na* 
tion, and whose peraonalitj, character and 
bnaineaa attitude are typical of hia preaent 
aasociationa in the Republic company aa 
well aa beinfc worthy of the executire in* 
fluencea of hia youth. 
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naturally one of the nation’s pioneers in the 
industry and a recognized authority. 

The Republic organization reflects the char¬ 
acter of its founders and executives, does jus¬ 
tice to its name and embodies the causes of its 
own growth. It is one big, loyal, proud family, 
even though its membership runs around 1500 
when the house is in normal running order. It 
has always been operated on the American plan, 
so that every man has a right to work, but no 
man owns his job except through merit and 
service. 

The minimum factory wage is $4.00 a day, 
and some of the skilled workers, the mixers, the 
dippers, the burners, working on a piece-work 
basis, receive three or four times that much. 
These are highly skilled workmen, the best there 
are. In an average day’s work a man will turn 
out about half as many utensils in the Republic 
plant as at some of the other plants. The stand¬ 
ard and the inspection is so much more strict. 
On the other hand, he will be paid more than 
twice as much per unit produced. 

So universal a commodity as an enameled 
utensil should be interesting to everyone, but 
there are few who have an accurate idea of how 
it is made. False information and insiduous 
rumors have also spread about regarding the 
manufacture and use of enameled ware. 

Ingredients Pure and Harmless 

According to Mr. Fawcett, anyone could eat 
every one of the ingredients of enamel and suf¬ 
fer from nothing more than a pain from too 
heavy a diet. Borax, silica, feldspar, clay (the 
Republic imports all its clay from England to 
give the light, clean color)—these are the pure, 
natural, harmless components of the enamel. 

The “mixer’’ is perhaps the most important 
and crucial man in the plant, for he works these 
ingredients into a thick creamy substance of 
just the right consistency and respective pro¬ 
portion. Previously the sheet metal has been 
stamped or spun into the shape of the utensil. 
These are then dipped into the creamy enamel 
and allowed to dry, supported the while up-side- 
down on fine points. 

When the enamel coating has dried on, the 
racks holding the utensils are rapidly plunged 
into the furnace at 1500 degrees temperature. 
The actual baking, or burning, takes only about 
two minutes. Many of the utensils are dipped 
and fired several times, and the marks of the 
points on which the utensil was supported dur¬ 
ing its original drying and burning are thus 
removed in a later baking. 

High Orade LIim Through the Trade Only 

The Republic Stamping & Enameling Co. is 
under the direction of President H. C. Milligan, 
Secretary H. B. Fawcett and their able corps of 
assistants, of which Sales Manager Ralph Faw¬ 
cett is an important member. The policy of the 
company is to concentrate on quality, turning 
out as fine and high-standard wares as can be 


made, and distributing them through recog¬ 
nized trade channels. 

It will interest readers of the Hardware 
World to know that the man in the organization 
who directs the advertising policy and from 
whose office come the company’s regular an¬ 
nouncements to the trade is H. B. McNiece, 
manager of the advertising department. 

Western sales are handled for the company 
through a number of branch offices and repre- 
sentives, including: B. H. Walsh, at Chicago; 
B. G. Evans, at New Orleans; T. D. McLean, at 
Seattle; George H. Eckert, at San Francisco, 
and L. J. Vesper, at Los Angeles. 


INIQUITIES OF SOME OF OUR LAWS 

If we were asked to name the most prolific 
cause of disrespect for law, we should say it is 
to be found in the laws themselves, or rather in 
the makers of those laws. 

Every law that is passed to exempt some per¬ 
son or section or business or class from the 
operation of a law already in force, having gen¬ 
eral application, is an iniquitious law. Every 
exemption from the working of a law that is 
intended to work equally for all citizens is an 
iniquitious exemption. 

The law that says you “must” to one class 
and you “may” to another, where there is no 
appreciable difference either in conditions to 
be controlled or in advantages to be reaped, is 
the best breeder of general contempt for law 
that we could devise. 

To say to the whole body of citizenship that 
certain combinations shall be unlawful and 
then, almost before the ink is dry that wrote 
the words of the general law, to pass other laws 
exempting from its operation this or that or the 
other business or industry or organization, is 
about as vicious and as dangerous a proceeding 
as we could follow. 

Yet this very same thing is done in and by 
Congress almost daily. It is done in our anti¬ 
trust laws, our tariff laws, our taxing laws, our 
transportation laws, in fact, in almost every 
class of lawmaking that our National or State 
legislatures undertake. ^ 

There will be iniquities in our laws and disre¬ 
spect for them as long as this vicious practice 
continues. We need more than anything else 
laws on our statute books that will apply 
equally to all and to which there shall be no 
exemptions of any character. When we have 
such laws and have an administration of them 
free from fear or favoritism, when we have no 
more “special privilege” exemptions, we may 
hope to see a return to respect for law. We can 
not hope for it before then. 

Can anyone tell us why state and national 
officers and school teachers and professors in 
universities should be exempted from the in¬ 
come tax law? 1 
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Service and System Successfully Sell Saws 


Vice President and Western Manager H. A. 
Sargent Has Seen Saw Service on Both 
Boilers of the Continent and Has Prov^ 
Himself to Be an Able Strategist. 


W HEN a man has won such distinction and 
respect as has come to H. A. Sargent for 
managing with entire success and satis¬ 
faction the affairs of an institution like the 
Simonds Manufacturing Co. in the West for a 
period of over thirty years, naturally we look 
about for possible solutions 
of his secret. Consider first 
his name. 

Passing over to England 
we find a sergeant-at-law is 
a barrister or counselor of 
the highest rank — a prince 
of lawyers — a captain of 
thousands and ten thou¬ 
sands among pleaders at 
the bar. 

The French have added 
another thought of signifi¬ 
cance. ‘‘Sergeant’’ implies 
service, and if we should go 
back into the history of lan¬ 
guage we would find that 
service and sergeant are 
closely connected, and that 
a sergeant is one who serves. 

Carrying our world tour 
for information to the Far 
West, we find Henry August 
Sargent, vice president and 
Pacific Coast manager of 
the Simonds Manufacturing 
Co., combining in one per¬ 
son all the functions and all 
the factors that a “sergeant” embraces. In the 
regiment of the Simonds organization he is a 
counselor of the highest rank — with also the 
field service, the experience under fire, the 
executive capacity and the knowledge and 
information that thirty-nine years’ Simonds 
service have given him. 

Bom and brought up in Fitchburg, Mass., he 
entered the Simonds Manufacturing Co. organi¬ 
zation as a clerk in the superintendent’s office 
when he was 16 years old. It did not take him 
long to prove capacity or to master the funda¬ 
mentals of the business. Eight years later, in 
January, 1891, he was sent clear across the con¬ 
tinent to San Francisco, and a month later 
moved to Portland, Ore., opening the company’s 
branch there, destined to be headquarters and 
main distributing point for the saw business of 
the entire West. Other branches were opened at 


Seattle and Vancouver, B. C., within the next 
ten years. During the thirty-one years of Mr. 
Sargent’s residence in the West, he has directed 
the management of the Far Western branches 
and the entire W'estern business of the com¬ 
pany, with headquarters at Portland. 

The character of a repre¬ 
sentative is always to be re¬ 
garded as t)q)ical of his 
company,whether the repre¬ 
sentative be an errand boy, 
or a clerk, salesman, branch 
house manager or executive. 
After all, the character of 
the company is but the sum 
of the personalities included 
and the outside world makes 
its inductions from what¬ 
ever particular persons it 
has to do. 

In this sense Mr. Sargent 
renders high tribute to the 
Simonds Manufacturing Co. 
In turn the Simonds Manu¬ 
facturing Co. is happy and 
fortunate to have a repre¬ 
sentative so typical of itself, 
in high standard, in dignity', 
in expert knowledge corre¬ 
sponding to quality of prod¬ 
uct, in service, with increas¬ 
ing satisfaction on longer 
and better acquaintance, so 
pleasing a quality in men, 
machines or saws. 

Cliaractaristic Public and Home Life 
In his thirty years of residence, Mr. Sargent 
has become one of the most valued members of 
his community at large as well as in the trade. 
Two years ago the Oregon Legislature showed 
their unqualified confidence in Mr. Sargent as 
a business man and good citizen by electing him 
a member of the Port of Portland Commission, 
a most important body, doing the greatest piece 
of work with the greatest public responsibility 
in the community. 

Last year he was elected president to the 
Multnomah Amateur Athletic Club, and so suc¬ 
cessful was his administration and so popular 
was he as leader that he was re-elected this 
year. The Multnomah Club is nationally fa¬ 
mous among the athletes and sportsmen, with a 
membership of 6000, and plays a most important 
part in the community. 



HENBT AUGUSTUS SABOENT, 

Vice - President and Pacific Coast Manager of 
Simonds Manufacturing Co., whoso first job as 
a boy was with the company at Fitchburg, and 
who, after thirty-eight years, is regarded by the 
Board of Directors as one of its best informed, 
most loyal and important members. 
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A Man Abore Par, Except on the Gk>lf Links 

Mr. Sargent is an enthusiastic golfer, to the 
point where the game has become one of his 
hobbies. It is only on the golf course that he 
may in any sense be said to be “below par.’’ 
In fact, at the times of his best form and finest 
flights, he has been known to acquire on the 
links a proud collection of “birdies” and 
‘‘eagles,” every one bagged with a club. 

Twenty-five years ago Mr. Sargent married 
Miss Edith W. Kittredge, and their fine spirit 
of true happiness in their home has been only 
what we should expect in any partnership in 
which Mr. Sargent is concerned. Mr. and Mrs. 
Sargent are celebrating their silver anniversary 
this year, and in his home, as father of three 
children he has rounded out what has been a 
valued, distinguished service to the company, 
to the trade and to his community. 

Company's Concurrent Orowth 

Thirty-eight years ago, when Mr. Sargent 
joined the Simonds Manufacturing Company, 
there was but the one factory at Fitchburg and 
a branch at Chicago. 

At the present time the company maintains 
its executive office and factory at Fitchburg, 
the Simonds File Company at Fitchburg, a steel 
mill at Lockport, New York; the factory at 
Chicago, and the Canadian factory — Simonds 
Canada Saw Company, at Montreal, Quebec. 

Branch sales offices are maintained at Chi¬ 
cago, Memphis, New Orleans, Portland, Seattle, 
San Francisco; Vancouver, B. C.; St. Johns, 
N. B.; London, England, with an export depart¬ 
ment at New York City. 

Although the company was established in 
1832, the greatest development has been in the 
last thirty years, until the trade well knows they 
are rated as one of the largest saw manufac¬ 
turers in the world at the present time. 

It may be only a coincidence that the devel¬ 
opment of the company has been concurrent 
with Mr. Sargent’s service. There are naturally 
many “sargents” in any army, and the 
Simonds organization, so ably commanded and 
directed by President Simonds and his co¬ 
workers—along with the other members of the 
Simonds family, direct descendants of Abel 
Simonds and high in the councils of the com¬ 
pany—Mr. Sargent is recognized as a leader, a 
builder, a great head and heart and hand in the 
company, and the growth and development of 
the organization during the last thirty years 
have been in direct response to the efforts of 
just such men as H. A. Sargent. 


“WORK IP YOU WOULD LIVE,” SAYS 
SCIENCE 

Men of science have reached this conclusion 
after years of observation: Nature in her deli¬ 
cate adjustment of space and time, will let a 
man live well beyond his allotted “three score 
and ten” provided he has some useful work to 
do and is interested in it. 

But when he “retires” it usually means that 
he retires from life’s stage, leaving room for 
another. Science does not know why this is, 
simply that it is. Why an absorbing interest in 
work keeps a man healthy and active is one of 
our unsolved mysteries. We simply know that 
it is true. 

Generally speaking, it is a risky proposition 
for a business man to give up his work without 
finding another absorbing interest. Nature 
does not seem to have provided any time or 
place for mere idling. At no matter what age, 
the person who indulges slothfully usually in¬ 
vites death. A noted neurologist has said it is 
well established that the man who has led an 
active life invariably dies when he ceases his 
activities. 

And just here lies the chief value of a 
“hobby.” Every man should have a hobby, 
something in which he may become as deeply 
interested as he is in his regular work. If the 
hobby is interesting enough and provides activ¬ 
ity enough, one safely may drop regular work 
and devote one’s time and thought and interest 
to the hobby. It does not matter much what 
the hobby is, but it must demand practically 
as much interest and as much activity as the 
regular work or it will not add materially to 
one’s number of days. About the only safe res¬ 
olution the active man can make is that he will 
not figure on “retiring” until he is ready to die. 

Only those believe in “the survival of 
the fittest” who consider themselves the 
fittest. 


Judged by the attention that other 
people give our business it is evident 
that almost nobody is in the right busi¬ 
ness. 


The village loafer ought to move to 
the city where he won’t attract any at¬ 
tention. 


After all, the best way to elevate the 
masses is to raise children properly. 


Setbacks stiffen your backbone if it’s 
made of the right stuff. 


Gordon Selfridge declares that a day 
is coming when the aristocracy will have 
to work. Our pessimism goes consider¬ 
ably further; we foresee a time when 
CA'en the working - classes will have to 


work. 
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Summer Months Should be Busy Ones 


Sacc68Bful Betail Merchant Oives Bin Experi- 
ence: How Summer Months’ Business Keeps 
Above Normal — Practical Suggestions Yon 
Can Use. 


W HAT hardware message do the summer 
months bring to you? 

Do they signify a time of slackened 
business and a period of general relaxation on 
the part of your sales force and the buying 
public, or are they a time for being glad that 
good old summer weather is 
here again, with all that it sig¬ 
nifies? 

These are questions which 
we are all up against and it 
seems to me that they may be 
very optimistically answered. 

We’re hardware dealers and 
we operate our stores to bring 
business and profits our way. 

How then, can we stimulate 
trade at this season of the year 
when it seems almost the natural 
thing to drift along with the 
stream ? 

Well, let’s look into the mat¬ 
ter from the standpoint of see¬ 
ing what items of hardware and 
house furnishings may be of 
particular interest and use to 
our customers just now, during 
the hot months. 

Just look around your own 
store and I dare say you can 
cast your eyes on most of the 
items we have in mind and of 
which we are going to say a few 
words in this little article. 

It is said that Americans are 
a race of vacationists, and this 
fact is established beyond the peradventure of 
a doubt by one glance at our highways (whether 
they be main trunk lines or country byways) 
on any old summer’s day. 

No doubt you are one of these summer va¬ 
cationists yourself—at times, and so are many 
of your customers. 

Vacation Beally Means Baying 
Now then, vacations mean the purchase of 
what we may well term summer hardware, and 
for a happy thought connected with it all, these 
vacation months extend well along into the fall, 
so there is ample time for development of 
prospects. 

There are many of these vacation folks who 
are autoists. 

Many of them will be planning trips at this 
time; this auto trip may be in the nature of a 


camping party, with trailer in the rear for all 
the comforts of home, so to speak, and the hard¬ 
ware store is a very logical headquarters for 
the items which go to make up such a camping 
outfit. 

A Long List of Goods Noeded 

Let’s see what these chaps 
will want to take along with 
them — tents, target pistols, 
camp axes, cooking utensils, 
sportsmen’s shoes, kit bags, cots, 
folding furniture and so on. 

Thus far, not a word about 
fishing tackle, and this is one of 
the very most important things 
in the whole list of summer 
hardware, and particalarly so 
for the camper and vacationist. 

Perhaps he comes to yonr 
store for a fish line and a few 
cents’ worth of hooks; at least 
that is all he has on his mind 
when he comes. 

Here’s an opportunity for 
suggestion, for there is hardly 
a sportsman whose outfit in 
tackle covers the entire field, 
and there are lots of little things 
which help out a big lot when 
it comes to having the proper 
utensils for a perfect day on the 
stream or lake. 

Perhaps when Mr. Sportsman 
calls at your store for that line 
and those hooks, if he isn’t in 
too much of a hurry, you will 
be able to show him some of these new and re¬ 
cently received folding rods which you just put 
in stock. Possibly one of those telescope rods 
will please his fancy, for here is one which folds, 
or rather slides into itself, in such a small com¬ 
pass that it takes but little room to pack it, and 
it gives the added use of providing a short 
casting rod or a longer fly rod, as desired for 
different kinds of fishing. 

Then over there in your display case, no 
doubt, you have several different kinds of arti¬ 
ficial lures which you can recommend for local 
waters, and these are things worth knowing 
when it comes to passing the good word along 
to others. 

A tackle box and fly case are remarkable 
little accessories for the sportsman, for they 
keep these articles right handy where they are 



AH. VAHVOaiS, 

A iucceisful country merchant, writea 
from the standpoint of the small-town 
merchant. These practical suggeatinns. 
he has put into practice in his own 
store, are methods each can use in 
either city or country in increasing 
their sales. 
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wanted and dispense, in this manner, with run¬ 
ning through a whole kit to find a certain col¬ 
ored fly or this or that piece of tackle for 
quick use. 

Almost every vacationist-sportsman wants a 
waterproof match box, for isn^t he decidedly 
and absolutely “out of luck** if it comes to a 
time for starting a fire and all of his matches 
have drawn dampness and refuse to lightt A 
waterproof case does away with all this trouble, 
in advance, and so is a good item to suggest to 
the camper. 

The folding canvas bucket is equally useful 
for camper and auto tourist, and has so many 
real practical uses that it should be found in 
every kit. 

The auto or camper *8 folding cook stove is 
another article of sound value for these outdoor 
folks; they are small and compact and in 
stormy weather, when natural fuel is out of the 
question, they are worth their weight in gold, 
so to speak. 

The hardware store is headquarters for all of 
these camping accessories. 

Then there is the lunch kit or refrigerator 
basket; so many families in which there is a 
car driven by some member, are becoming more 
and more to appreciate the healthful sport and 
real fun of the outdoor picnic. 

The cautious Old Dobbin horse who used to 
travel a few miles a day has been placed on the 
retired list and the modem car, which reels off 
about as many miles as you wish it to in a day, 
places the whole countryside at the behest of 
the family almost any evening. 

The hardware store to make a feature of 
these summer picnics in his display and store 
advertising is quite sure to reap a good return 
for time and money invested. 

Such items as the refrigerator basket just 
mentioned, auto blankets, cooking utensils, 
vacuum bottles, etc., are ever so convenient and 
useful to the picnickers and, from their stand¬ 
point, they are not expensive to buy, for when 
once purchased, they are of lasting value. 

But it isn*t necessary to confine sales efforts 
to sportsmen and to campers and picnickers* 
supplies. 

Plenty of Folks Spend Time and Money at Home 

Plenty of folks are going to be spending their 
time at home and all folks are going to be 
spending some of their time there, so let*s con¬ 
centrate for a moment on some of the summer 
hardware which will be sure to interest them. 

Flies and mosquitos have^ an unpleasant 
habit of preferring to be on the inside looking 
out, and in order to outdo them in their efforts, 
the hardware man sells screen doors, window 
screens and screen wire for protecting the 
household from this hot weather invasion. 

You can add many dollars* worth of comfort 
to every home in your community for a charge 
of a small percent of the value of this comfort 


when it comes to the dollars which you will 
retain in your cash register; on the other hand, 
there is a good, steady, substantial profit foi* 
you in such seasonable merchandise, which war¬ 
rants its being placed in the foreground in all 
of our stores. 

This class of merchandise which I have in 
mind consists of screen doors and fixtures, lawn 
hose, lawn mowers, rakes and tools; this last 
question of lawn utensils is one which can be 
freely developed in any community. It is a 
matter of personal pride to most householders 
to have their lawn just about as neat, trim and 
green as any on the street, and this is helped 
along to a big extent by the use of such utensils 
as we have mentioned. Another feature of the 
lawn hose is its utility in washing the car and 
in keeping the porches free from dust. 

Sprinkling pots for flower beds and flower 
boxes are likewise seasonable for summer 
months. 

A roll of poultry wire on display in the store 
is not a bad idea at this time of the year, for it 
has many convenient uses for the busy house¬ 
holder; it*s spring and summer stock, so why 
not give it all possible sales stimulus, even 
though it is not an item of extreme popular sale. 

Don’t Forget the Oil Cook Stove 

And if there is any one item in the whole 
category of hardware merchandise of special 
appeal in the hot summer months it surely is the 
oil cook stove. 

Here is something which is not only a real 
money saver to its user, through the fact that 
the stove is not eating up fuel while not in use 
between times, but think of the wonderful con¬ 
venience and comfort to the good housewife in 
whose kitchen you have installed one of them! 

We have specialized on oil cook stoves for 
some time and have finally come to making this 
specialization so concrete that we have selected 
one particular make of stove as the one which 
we display and try to sell, first of all. We have 
learned much about this make from personal 
home use and from demonstrations which we 
have held in the store, with a practical cook in 
charge of cooking and baking operations. 

Folks like to learn things in these first-hand 
ways, even better than in studying up about a 
stove in literature which you may give them to 
take home, or which may be distributed from 
house to house locally, or handed out over the 
counter. 

We have a three-burner model already to 
demonstrate, set up in readiness near the en¬ 
trance to the store and on Saturday nights dur¬ 
ing the summer months, we have it running, 
with a boiling teakettle on one burner. Need¬ 
less to say, this attracts considerable attention 
from all who come into the store. 


Don’t Overlook Paint Products 
To stimulate summer trade on our varnish 
and varnish stain, we set aside ^30-day period 
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Take a Hammer ^ 

and whack a Chinamel-firtifhed J 1 
floor wnth it and you’ll find altho i j'" *" 

the wood has to give underneath I 
thoee blows, the varnished surface Cl' — :--r^ 

IS still unbroken. 

Both new and old floors, when fii inhed 
with Chinamel. present a tough 
and elastic surface to the abuse of 
heel marks, which we will compare 
in a lesser degree to hammer blows. 

Vor is the brillu^l gloss linish 
dulled by water. 

This is doe to the use of a remarkable self- 
levelling, water proof Chinese Oil 
in tbe making of this floor var 
niah. 

Have you an old floor which you srould like to make look exactly like a beautiful 
lard wood aurface. instead of covering it over with unsanitary carpet or matting? 

Amateurs can get professional reMilti irith ChinaraeL Try a small can today. 

I. VAN VORIS, ^ Cobleskill. N. Y. 

TUB Advertisement Brought Us Mtny Onstomers 

and ^ve out coupons worth 30 cents for re¬ 
demption upon presenting them at our store. 
We had these distributed and handed out many 
more at the store and the result was very good, 
at a time of the year which is somewhat later 
than we usually think of as being the best 
season for selling paints and varnish. 

Refrigerators, of course, have their place on 
the front row of summer merchandise and, as 
they have come to be a necessity and no longer 
a luxury, their sale is good. Display and adver¬ 
tising help move them, to be sure, so let’s keep 
behind the guns with our efforts centered on 
everything we can do to keep sales stirring. 

These are some of the retrenchments we can 
use and use to good advantage against the so- 
called bogey of summer business slump. It can’t 
exist very seriously for us if we keep on the 
job and all do our part in promoting sales of 
this dollar-bearing merchandise of the good old 
summer time. 


No one has a monopoly on ideas. They are 
available to every merchant who will look 
around and see what the “other fellow” is do¬ 
ing. His methods may offer suggestions which, 
will apply to your own problems. 

Here are ideas that will bring crowds to 
your windows. There are ideas that will bring 
them into your store—ideas that will increase 
your sales and ideas that will cut down the cost 
of doing business. 


Most of the fun in life seems to be in 
doinf^ something you can’t afford to do, 
and then refusing to regret doing it. 


Ours is no infant republic, but wean¬ 
ing us from the bottle is nevertheless a 
tedious and costly process. 


You can only be young once, but you 
can make that once last all your life. 


USE CIRCULARS TO ADVANTAGE 

Not all circulars or stuffers are good; many 
are carelessly prepared, and written without 
enthusiasm. 

But there are good stuffers, made up care¬ 
fully, written interestingly as any story and 
capable of making sales for the distributor. 

Stuffers should never be ordered from the 
manufacturer in great quantities and manufac¬ 
turers should refrain from sending them out 
unsolicited. A small number of good stuffers, 
sufficient to cover a list that has been made up 
of appropriate buyers is the right idea. 

Bemember This 

Sending stuffers in invoices or statements 
is the most wasteful and least resultful method 
possible. They usually go to the wrong man— 
no one in the accounting department is much 
interested in the details of merchandise. When 
a man receives an invoice, that is sufficient for 
his attention. Anything added is lost on him. 

Stuffers should go to a prospect list, ad¬ 
dressed to individuals wherever possible and 
they should carry the imprint of the distributor 
in every case. 

Care is necessary to make sure that the mate¬ 
rial is really something that will interest the 
recipient. Two or three doses of stuffers that 
have no bearing whatsoever on the receiver’s 
business will shake.his interest so that when 
the real stuffer comes along it is passed up. 

Distributors who have made a success of this 
method usually give the work over to one per¬ 
son, someone who is interested in the success of 
the organization and will take a little pains 
with it. 


TAKES A POOL TO KNOW IT 

The English language is wonderful. A well- 
known authority, in his book of synonyms, 
offers the following definition of the very sim^ 
pie word “fool”: “Idiot, tomfool, wiseacre, sim¬ 
pleton, fitling, dizzard, donkey, ass, ninny, ham- 
merdolt, booby, tom noddy, lobby, hoddy-doddy, 
nanny, noodle, nizy, owl, goose, imbecile, gaby, 
nincompoop, zany, trifler, babbler, bubbler, 
pretty fellow, sop, milk sop, oaf, loon, loop, 
lout, loun, dullard, doodle, calf, colt, buzzard, 
bum, bunk, blockhead, putstick, riacker, sticker, 
moone.Y, full billiard, bullock, dunder, addle, 
blatherskite, dull lagger, jolt, dolt, jolter, beetle, 
gross, giddey, niim, dumb, rum, thick lack, shal¬ 
low, callow, brainless, calf head, half wit, dun- 
der-pate, gowk, gawk, clod, poll-pate, bullhead, 
bull calf, sot, jobbernowl, mooncalf, changeling, 
gobe mouche, dotard, driveler, fogy, foggy, 
crone, green, greenhorn, dupe, dunce, lubber, 
leaky, lazy, lunatic, mean, murkey, madman, 
one who will not set the Thames on fire or one 
who did not discover gunpowder.” Most of 
these is what the dealer is who does not know 
his cost of doing business. 
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54 Years a Salesman—and Still Young 


Ira Lackey, Nation’s Veteran Traveler, Is Yonth- 
ful, Vigorous and Enthusiastic at Age of 84, Due 
to His Congenial Surroundings in lulling Paints 
to Hardware Merchiuits. 


A ny young traveling salesman who believes 
there is no future ahead of him, who feels 
fainthearted concerning his work or his 
prospects, should talk to Ira Lackey. At least 
he should read this little summary of a veteran 
salesman’s achievements in the field for over 
half a century. 

There can certainly be little 
dispute over Mr. Lackey’s 
modest little claim to be the 
oldest knight of the grip” in 
the United States, if not in the 
world. At the age of 84 he has 
been on the road for 54 years 
and is still going. For the last 
32 years he has represented the 
John Lucas Paint Co. of Phila¬ 
delphia, a fact which carries 
with it a double edged tribute 
to the line and to Mr. Lackey 
himself, for it takes two to 
continue a connection for this 
length of time. 

It has been estimated that 
Mr. Lackey has traveled some 
20,000 miles every year, out of 
Chicago, covering his large 
territory. Thus he has trav¬ 
eled over one million miles in 
his career, more than forty 
times around the earth at the 
equator. 

As a boy Mr. Lackey grew 
up in Ohio and began to work 
as a drug clerk. After he be¬ 
came a pharmacist he started as a salesman 
for Puller, Finch & Puller, a drug firm. After 
a little experience in Chicago, be began on the 
road. In those days sales often depended on 
the capacity of a man for entertainment and 
also on the amount of liquor that could be 
mutually consumed, by seller and buyer respect¬ 
ively. Mr. Lackey early found that the pace 
on the road was not nearly what was required 
in the city. 

Paints were at that time largely sold through 
drug stores. His first trip was in the fall of 
1868, when he went to Janesville, Wis. In those 
days many of the railroads were narrow gauge 
with wood-burning locomotives, and travel was 
slow, difficult and irregular. 

Things Have Changed Somewhat 
The traveling man of the old school handed 
out cigars and relied on stories not of the parlor 


variety to obtain the signature On the dotted 
line. Often sales were made on the third or 
fourth round at the bar, at the psychological 
moment when the bartender bought the drinks. 

Contrast the situation of half a oentury ago 
with the present high standard of business 
ethics, personality and charac¬ 
ter of the average salesman. 
It is figures and facts that 
count today. 

Pour score years rest lightly 
on Ira Lackey’s broad shoul¬ 
ders. If you expect to meet a 
doddering old pensioner in Mr. 
Lackey, you will be hugely 
disappointed. He is rather a 
heavy, thick-set fellow, and he 
smiles convincingly as he talks. 
He has a habit of ramming his 
remarks down with his fist, 
using the palm of one hand as 
a mortar. 

”No, sir,” he says, ‘‘You 
can’t teach salesmanship in a 
school room. Either a man is 
bom to the art or he isn’t. 
Personality counts above ev¬ 
erything else and you can’t 
teach personality. 

“Write this down: I’m 
thoroughly in love with my 
house. The John Lucas Paint 
Company is my gospel.” 
Loyalty aQd Honesty First 
Principles 

“My advice to a young salesman? 

“First, be honest with yourself and with your 
house. 

“Believe in your house; stand or fall with it. 

“Be on the square; never misrepresent your 
goods. 

“Above all, know your line. If a customer 
a.sks you a question that you can’t answer, tell 
him frankly that you don’t know. Then go 
back and find out, and next time you see him, 
tell him. In that way you will gain his con¬ 
fidence. 

“Always keep on friendly terms with your 
competitor. To knock a competitor is the worst 
thing you can do. When I am asked about a 
rival house, I reply: ‘Yes, they’re a good house, 
but I’m not selling their goods.’ 

“Study your customer’s hobbies. They will 



ISA LACKEY, 

Veteran among aalesmen, youthful. Tigor- 
oua and hearty of apirit, a friend, coun* 
aellor and foater-father of hundreda of 
merchanta, he atanda out aa an example of 
the beat of* the old order of ‘‘traveling 
men.” 
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come out before you have talked with him five 
minutes/’ 

Talked Tariff and Sold Paint 

Mr. Lackey had an experience with a crabbed 
old multi-millionaire who was regarded as a 
totugh customer. Reminiscently he tells how he 
approached this buyer’s secretary, and asked in 
a loud tone: ‘‘Is Mr. Gilbert in?” 

“What do you want of him?” demanded the 
other. 

“I’ve come to sell him some paint.” 

“Got a card?” 

“No; I travel for a firm that doesn’t need 
cards.” 

The buy’er from his inner office began to 
prick up his ears. He was interested in a firm 
that didn’t need cards. “Tell that fellow to 
come in,” he barked. 

Mr. Lackey had found out in advance that 
this merchant was a great pro¬ 
tectionist and a high tariff 
man. So he started in on that 
subject. “Sit down,” ordered 
the customer after the first 
few words. “You’ve evidently 
got some sense.” There was 
enough pause in the tariff dis¬ 
cussion to book a big order for 
goods. The price was a stiff 
one, but the buyer never 
blinked. All afternoon they 
talked tariff and, of course, 

Mr. Lackey agreed with every¬ 
thing his customer said. That 
was the beginning of a long 
friendship. 

Importance of Pronoonclng 
Onetomer’a Name 

People are awfully particu¬ 
lar about the pronunciation of 
their names, as every salesman 
knows. Whenever Mr. Lackey 
is in doubt how to pronounce 
a name he inquires first among the clerks. He 
remembers one merchant who spelled his name 
Dunlap, but insisted that it be pronounced 
Dunlope. 

“How do you do, Mr. Dun-LOPE?” he said 
as he came in. “I represent—” 

The prospect got up from his desk and ex¬ 
tended his hand. Mr. Lackey “Dunloped” him 
repeatedly, to his increasing satisfaction, and 
as a result made a good sale. 

Hdpe Boys tn BnsUiess 

Mr. Lackey has made some of his staunchest 
friends by helping young men who were just 
starting in business. There were two Peoria 
boys who wanted to opven a paint department 
on a capital of $1000. 

“You look honest,” Mr. Lackey told them. 
“I’ll stake you; how much credit do you 
want?” 

They figured they would need $3500 worth 


IRA LACKEY^S 
SALES AXIOMS 

Be honest with yourself and 
with your house. 

Never misrepresent your goods. 

Don’t be aftald to confess what 
yon don’t know. 

First gain the confidence of 
your trade, then the friendship. 

Keep posted on the topics of the 
day. 

Never knock your comi»etitor. 

Learn how to pronounce a man’s 
name before you approach him. 

Find out your customer’s hob¬ 
bies. 

Bemember that egotistical men 
are the easiest to sell to. 


of goods. “Pay down what you can,” the sales¬ 
man told them, “and give me your note for the 
balance. And if, when it comes due, you can’t 
pay it, just drop me a line.” 

Today those boys own their homes and auto¬ 
mobiles, discount all their bills and are among 
the best friends Mr. Lackey has in the world. 

After Mr. Lackey had covered his territo^ 
this year and booked spring orders well in 
advance, his company sent him and Mrs. Lackey 
to Southern California for a three months' 
vacation with all expenses paid. But it is only 
a vacation. 

Train Whistle Still Spars Him 

“I am going to keep on to the end of the 
road,” he declares. “If I should stop now, I’d 
die. I’d be like a flower cut off from the stem. ” 

“When the train whistle blows Monday mor¬ 
ning,” adds his wife, “he’s 
just like an old race horse — 
aren’t you Iry?” 


THE BEST BUSINESS 
POLICY 

“The hardest thing any 
executive ever has to do,” de¬ 
clares Prank R. Chambers, 
chairman of the board of the 
Rogers Peet Company, “is to 
get his people to carry out the 
policies established by the 
heads of the organization. Not 
because they are not willing 
to, or lack the desire to do 
what is asked of them, but be¬ 
cause they often find it diffi¬ 
cult to interpret that fine sense 
of good feeling which he 
wishes to pass on to the cus¬ 
tomer in his desire to render 
service. 

“There is an intangible element in making 
people feel you want to do all you can for them, 
which is impossible to explain to a man in words. 
You can’t tell him how to do it, but you can 
show him. If he lives in that atmosphere long 
enough he is bound to absorb it. He understands 
by actual experience just the part he is expected 
to play, and to act that way becomes second 
nature. We like to have every salesman put 
himself in the customer’s position and frame of 
mind and then serve him just as he himself 
would like to be served under those conditions. 
We don’t want to over-preach the golden rule, 
but the golden rule is good business.” 


Succumb to luxuries and you may succumb 
to temptations in order to gratify them. Endure 
hardship, rather. 

Laughter spells life; sourness disease. 


Digitized by 


Google 




July, 1^22 


107 


HARDWARE WORLD 

ENLARGED FACILITIES FOR THEIR CUSTOMERS’ SERVICE 


The opening, last month, of the new Cedar Rapids 
warehouse and branch of Harper & Mclntire Company 
of Ottumwa, Iowa, was very naturally the occasion of 
general congratulation of this progressive wholesale 
house. ^^Har-mac’’ service has become an established 
institution in Southern Iowa and Northern Missouri, 
and the newly instituted stock at Cedar Rapids will 
provide same ■ facilities in northern part of the state. 

The company realizes that it has an obligation to 
the merchants it serves, an obligation which has be¬ 
come all the more marked in recent years. The growth 
of Harper &, Mclntire has been due to the promptness, 
the completeness, and the exactness of their service at 
a marginal price. With such a great stock behind him, 
only a few hours away, the merchant can devote himself 
to merchandising and turnover and allow his jobber to 
carry the stock. That has been the aim of ^^Har-mac’’ 
service. 

The founding of the company was effected 55 years 
ago by the partnership of Egan & Harper in 1867, im¬ 
mediately following the return of Mr. Harper from the 
Civil War, in which he served as an officer. Six years 
later they purchased the business of their largest com¬ 
petitor, Daggett & Edgerly, and in 1880 Frank Mc¬ 
lntire entered the employ of the company. He was soon 


to become a member of the firm, and after over ten 
years as a traveling salesman he became a full partner 
and the name was changed to the present title in 1891. 
Mr. Harper continued as president until his death in 

1911. and was succeeded by Mr. Mclntire until bis death 
in 1919. The present officers have handled the com¬ 
pany’s affairs since that time. 

The company erected a splendid four-story building 
in Ottumwa in 1893, which was destroyed by fire in 

1912. The new building which replaced that, and is the 
present headquarters of the company, is modern and 
well-appointed in every way. A second warehouse in 
Ottumwa, purchased two years ago, affords extra ac¬ 
commodations for the heavy lines especially. 

The new building at Cedar Rapids is four stories 
high, a good city block square, fireproof throughout, 
and with a tower that gives it character and distinc¬ 
tion. Everything has been planned to facilitate prompt 
and accurate shipment of goods, so that merchants in 
the vicinity can feel that they have a full stock and 
*‘Har-mac” service within a few hours of their store. 
Cedar Rapids has four of the largest railroad systems, 
and 285 daily trains give communication with 1751 
Iowa stations and through service to 67 of the 99 Iowa 
counties. 



MEN WHOSE WORK AND WISDOM HAVE MADE HAB-BCAO OBOW 


After all is said and done, it is the human factor in 
any institution that is responsible for its success or fail¬ 
ure. Given goods, wisely selected by wise men, it is 
such men as these enterprising executives and sales¬ 
men of the Harper &, Mclntire Co. who are the vital 
link in forming lasting and mutually prosperous sales 
connections between the source of supply and the mer¬ 
chants who distribute the wares. 

Above: The Officers (left to right)—C. S. Harper, 
pres.; William Fiedler, vice-pres.: W. P. Myers, secre¬ 
tary; R. W. Harper, vice-pres. and treasurer. 


Below: The Sales Department (by the numbers) — 
1, C. M. Johnson; 2, O. R. Anderson; 3, D. B. Johnston; 
4. V. C. James; 5, A. d. Waechter; 6, Jay Curby; 7, 
M. L. Anderson; S, A. E. Foster; 9, Joe Hallender; 10, 
A. E. Murray; 11, Charles W. Day; 12, F. M. Gaines; 
13. F. D. Haney; 14. O. K. Mauck; 15, Scott Smith; 
16, Steve Hauser; 17, W. .1. Gross; 18, Walter E. 
Ow’ens; 19, B. G. Greenman; 20, L. B. Nelson; 21, E. W. 
Gray, manager new Cedat Rapids warehouse; 22, C. A. 
Anderson, assistant manager Cedar Rapids warehouse. 
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New Illinois President a Pioneer 


W HKX the Illinois Association elected 
E. E. Voorhees of Hlandinsville as presi¬ 
dent at the last convention, they select¬ 
ed as leader a successful merchant and a pioneer 
hardware man. as well as a loyal, trained and 
popular leader. 

Blandinsville is a town of about a thousand 
population in Western Illinois. In what would 
seem a limited field, Mr. Voorhees has built up 
a business that oceupics five big floors in one 
of the principal stores in town, in addition to a 
brick warehouse and salesroom of two stories, 
covering an area of 66 x 80 feet. Mr. Voorhees 
claims, with just pride, to 
carry the largest stock in his 
section of the state. 

The strongest proof of the 
soundness of Mr. Voorhees’ 
methods is the fact that he is 
the only merchant in the com¬ 
munity who is in the same line 
of business he was in when Mr. 

Voorhees settled in the town, 
over 30 years ago, and opened 
the present business. Time is 
a sure judge; recent times 
have tested many a merchant. 

The Voorhees system and the 
Voorhees organization were 
built to weather storms as well 
as sail fair seas. 

Mr. Voorhees was bom in 
1865 and raised in a small 
Illinois town 12 miles from the 
nearest railroad. While he was 
going to school he also tended 
a farm of his father’s three 
miles out of town. It was this 
journey that convinced him 
that his future lay in cultivating customers 
rather than crops. His first job was as helper” 
in a furniture and implement store, where he 
worked for six months before he knew what 
his wages were to be. only to find that with $25 
per month he had to board himself. 

A year later his father acquired a stock of 
hardware in the town on a trade, and young 
”E. E.” was put in charge, with his brother as 
outside man, hauling the merchandise 12 miles 
from the railroad. They added implements to 
the line and remained there 5 years, when the 
Icng-hoped-for railroad decided to miss the 
town by 5 miles and the Voorhees boys saw that 
its fate was sealed. 

Down to Arkansas they moved in 1889, just 
in time to strike the tail end of a boom in a 
boom town, with hard times coming on. It 
wasn’t in the cards for any young fellows to 
swim against that tide. So back to Illinois, to 


settle in Hlandinsville as Voorhees Bros., with 
the hard times moving north with them. 

Established on a Solid Foundation 
Thos(* were the days of 60-cent wheat, corn 
from 18 to 25 cents a bushel and oats from 15 
to 18 cents. A good horse sold for $35.00. The 
enterprising Voorhees brothers soon added im¬ 
plements and buggies to their line. 

Ten years after the partnership was formed 
Mr.Voorhees’ brother was accidentally drowned 
while on a fishing trip. Since that time the new 
president of the Illinois Association has been 
sole proprietor and operator of 
the business. In 1906 the pres¬ 
ent home was built. 

In the last five years, Mr. 
Voorhees believes, he has 
passed through the best as well 
as the worst period he has ever 
encountered in his nearly 40 
years of merchandising. It is 
natural that the law of com¬ 
pensation. as well as the forces 
of action and reaction should 
apply. For sound,careful, wide¬ 
awake and broad-minded mer¬ 
chants like E. E. Voorhees. 
every time is a good time, and 
ever\" situation is met and 
handled according to the gen¬ 
eral principles which have been 
learned and developed in his 
own business, supplemented by 
the best he has received from 
contact wdth his fellow mer¬ 
chants in association activity. 


HOW E. E. VOORHEES OPERATES 

1. Gives his customers value for the price charged. 

2. Gives his community service and boosts every 
good movement or institution in the community. 

3. Makes his store a necessity in the community. 

4. Never tries to boost sales at a sacrifice of profit 

5. Operates on a strict business basis with a thor¬ 
ough bookkeeping syatem. 

6. Divides his business into 22 departments with 
separate accounting for each, so that gains, losses and 
profits may be accurately traced. 

7. Keeps his credit gilt edged and is enabled to buy 
where he wishes at the best price by borrowing from his 
banker and others in order to discount his bills. 

8. Takes advantage of every price advance and sells 
goods at their market value, regi^ess of his cost. 

9. Saves this surplus so as to foUow the market 
similarly downward, taking his loss from the reserve. 

10. With lines that are not moving, anticipates a 
decline and sells at lees than the market. 

11. Watches catalog house prices and keeps their 
catalogs in plain sight in his store. 

12. Advertises that he wiU meet the price of any 
catalog house on the same goods, even if he has to buy 
from the catalog house to do it, on lines he does not 
carry. 



E. E. VOORHEES 
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Here is a reproduction of the top part of the Calendar Mr. Voorhees sends out to his customers 
every year. At the top is a holder for a pencil. Mr. Voorhees supplies the pencil, with his name 
printed thereon. He aims to be of real service in his community by handling the lines which are 
most in demand. 


The way to make money in retailing 
is to turn over the stock as often as pos¬ 
sible. That keeps the money coming in, 
to be put into new goods, to bring in 
more money, and so on and on, in an 
endless chain. Over-buying is the thing 
which breaks this chain. More mer¬ 
chants come to grief through over¬ 
buying than through any other cause. 


A new store does not always simply 
cut into the trade of one already there. 
If both stores are well managed they 
will create more trade. 


“I am optimistic and believe we 
will again see good business. The 
return will be slow. Do not look 
for much improvement in the retail 
business this year. Jobbers and 
manufacturei’s will make more 
sales, thus starting the factories, 
giving employment to labor, in¬ 
creasing the demand for farm prod- 
uct.s, and enlarging purchases even¬ 
tually.” 

—E. E. Voorhees. 


Men often compare the rents on the 
main street with those on a side street, 
and think they will save expense by 
taking the cheaper location “just 
around the corner.” But when they do, 
they have to spend in promotion more 
money than they have saved in rent, and 
even then they won’t get as many cus¬ 
tomers. 


The window is the real entrance to 
the store. Oh, yes, your feet go in 
through the door, but your eyes go in 
through the window. 


“Farmers need goods but will not 
purchase, even when long credits 
are offered. They are, however, 
still buying automobiles and using 
their old farm machinery. Many 
have not yet learned the lesson of 
economy, and merchants will do 
their farm customers a service by 
saving them from the hard jolt that 
is bound to come to these short¬ 
sighted buyers. ’ ’ 

—E. E. Voorhees. 
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Taking the Mountain to Mohanuned 


State Association, Through a Series of Local 
Evening Dinner-Meetings in Every Retail Cen¬ 
ter, Takes a Program of Sales ^truction to 
Clerks and Salesmen as Well as Proprietors 


I T WAS once sagely urged that if Mohammed 
would not go to the Mountain, the Mountain 
must be taken to Mohammed. History does 
not record the performance of the proposition. 

Yet that is just what is being done today by 
the Northern division of the California Retail 
Hardware and Implement Association. 

Presidents and secretaries of retail hardware 
associations have worn down many a pencil 
and scratched many a care-laden brow, figuring 
how the attendance at conventions could be 
increased and made more representative. Oc¬ 
casionally large attendance has been the reward 
of great and costly effort. It has simply meant, 
however, a larger number of stores, represented 
by the proprietor or his buyer, spending a large 
part of the time on the trip visiting wholesale 
houses or being entertained by enterprising 
salesmen. The average convention neglects the 
clerk, and the average proprietor often neglects 
the convention. 

When President Fred T. Duhring got to¬ 
gether with Secretary Le Roy Smith at the 
start of the former term of office, they began 
on a new tack. ^‘Por those of our members who 
do not or cannot attend our semi-annual con¬ 
vention, thus coming to the association, let us 
take the association to them—and their clerks 
and salesmen and shipping clerks and ware¬ 
house men.’’ This was their theory. 

It was proposed to hold a number of district 
or regional meetings in all the larger centers, 
the hubs in every retail distributing wheel in 
the state, where the entire store force of every 
merchant within driving distance could attend 
an evening meeting without interrupting the 
smooth running of the store. 

California is a land of such magnificent dis¬ 
tances and widely spread settlement that it was 
found necessary to schedule over 40 meetings. 
Perhaps the number is indicative also of the 
enthusiasm and eagerness with which the mer¬ 
chants and members of the Association received 
the plan and welcomed the meetings. 

After two months of trial, the plan may well 
be proclaimed as an unqualified success, both 
as to popularity, as to the number of groups 
of persons reached, and as to the great practical 
value of the meat of the meeting to the hun¬ 
dreds who have been reached. Through the first 
19 meetings over 800 merchants and employes 
were reached. 

Typical Meeting Program 

The meetings start with a dinner in a hotel, 
in the town hall, or sometimes right in the stores 


of one of the most enthusiastic members, if he 
is lucky enough to have space and facilities to 
entertain anywhere from 25 to 75 men. That 
has been the average attendance, with perhaps 
50 as the mean. Often a local woman’s club or 
church club provides a good dinner at small 
cost, and this has been the most successful ar¬ 
rangement yet made. 

This dinner is given by the proprietors in 
each case, with the store forces as the guests. 
The ‘‘feed” proves a more than sufficient in¬ 
centive for enthusiastic attendance. The dinner 
is informal—a get-together. 

Sometimes it is the first time that competing 
merchants in a town have ever gathered around 
the same board. Again Jones’ man will meet 
Smith’s delivery boy for the first time. In still 
other towns, where a local club or association 
already exists, this is merelv a regular meeting, 
dignified and enlarged by the presence of the 
Association party and the official character. 

Practical Merchandising Talks 

After, dinner. Secretary Le Roy Smith calls 
the meeting to order and gets right down to 
points, opening with a broadside talk on sales¬ 
manship, which we shall have the pleasure of 
publishing. This is not theory or principles, but 
actual cases, experiences, methods picked up 
here and there and passed on for the benefit of 
all, just as association officers and members are 
bound to do. 

Following comes an equally practical “cork¬ 
ing-good” talk by H. M. Foss, whom the 
Thomson-Diggs Co. has “loaned” to the Asso¬ 
ciation for these meetings because of his 
peculiar talent and enthusiasm for this sort of 
work. He’s the sort of man who never mentions 
his own business, even incidentally, so sincerely 
wrapped up in his subject is he, and so far 
above taking any private advantage of a public 
opportunity. A somewhat similar arrange¬ 
ment exists with the Cleveland Metal Products 
Co., whereby their representative in each terri¬ 
tory joins and addresses the meeting with a 
practical sales talk and demonstrates, particu¬ 
larly with regard to stoves, heating appliances 
and cooking utensils. 

These are not lectures, but talks, w’here 
questions are asked and answered. Men who 
are experts in their line offer their experience 
and suggestions. Secretary Smith then makes 
further suggestions to those in attendance on 
financing, the importance of records, a word 
or two on buying, organization, etc. But the 
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main subject is merchandising, selling, goods 
and how to move them. 

Local Questions Aired and Settled 
After these talks the meeting is thrown open 
to discussion on the subjects covered and on 
any local or special consideration applying to 
the community. As so often in association af¬ 
fairs, a difficulty may be ironed out by just a 
little airing and frank talk. Any outside factor 
may be so much more effectively handled by 
collective, co-operative action, through a local 
or state association, than by the effort of any 
individual who may be the helpless sufferer. 

Many towns and communities where these 
meetings have already been held are anxious to 
know when they can have the next one. It has 
resulted in the strengthening of co-operative, 
local-association movements in several localities, 
and this should be a marked accomplishment of 
the program before the schedule has been fin¬ 
ished in the early fall. Local clubs have accom¬ 
plished great things for many a merchant in 
many a town and district. 

Adopted as Permanent Feature 
According to present plans, these local meet¬ 
ings will be held on an even more extensive 
scale next year, or possibly during the winter. 
It has been proposed that model window dis¬ 
plays, moving pictures and other auxiliaries 
might well be added to the course or curriculum. 

Ever>i;hing seems to indicate that California 
has started an extension course in practical 
hardware salesmanship that has every right to 
grow into a valuable school or trade college, 
^loreover, here is an idea, conceived and worked 
out fol* the first time, as far as we are informed, 
which might well be applied to every state and 
district in the country. 


BCSINESS GOOD IN ALBUQUERQT’E 
Editor Hardware World : 

Albuquerque is having a building boom just 
now and business is good. While the first three 
months of the year were slow. April and May 
were about normal, and we are looking forward 
to a good year. 

RAABE & MAUGER. 


Revenge may be sweet, but it leaves 
a bitter taste. 


The proud shall not inherit the earth, 
only its ill will. 

If your life isn’t planned you’ll end 
by being panned. 

If you wish to talk without interrup¬ 
tion, choose as your subject the man you 
are talking to. 


BOASTFUL SPIRIT LIVES 

Just what may be back of the boasts one may 
not know, but at least it is interesting to get the 
viewpoint of the German general, Ludendorff, 
which was recently issued. 

It appears that the old spirit of military con¬ 
quest still lives in Germany—at least if we can 
judge from a new book written by Marshal 
Ludendorff. Calling upon the German people 
to build up once more the old Prussian military 
machine and to look for glory in new wars, 
Ludendorff says: 

“It is necessary that we renounce now and 
forever those vain words of the allies and our 
own democrats: Universal peace, disarmament 
and pacification of peoples. War is a part of 
the natural order established by God. It is 
necessary all the time. Whatever the entente 
may do. Germany will never tear from her heart 
the virile purpose of war. She must reform the 
old Prussian and German armies. Then, con¬ 
scious of her right, and with firm will, no mat¬ 
ter what may happen, she will re-conquer her 
place in the world. 

France points to this new German book as 
justifying Premier Briand’s stand at the Wash¬ 
ington conference. How can France di.sband 
her armies, they ask, when such a spirit exists 
just across her borders? 

And so it goes. If France cannot disarm, 
Italy must keep her armies. If Italy cannot dis¬ 
arm, neither can Jugoslavia; and so all the rest 
of the Balkans, Turkey, Russia and Poland must 
keep great armies. There is no end to it. 

So a nation, while appearing to have dis¬ 
armed, may be secretly preparing for war. 
France does not trust Germany. The French 
are convinced that they cannot disarm while 
this old spirit of militarism still lives in 
Germany. 


MORE AMERICANIR:\r— 

LESS COMMERCIALISM— ^ 

Editor Hardware World : 

Just think of 700,000 ex-service men and 
many others out of work in the United States! 
It is true Mr. and Mrs. General public, you can 
help and it won’t cost you anything. 

All that is necessary is to be sure that what 
you buy is made in Ameri(‘a. which will kt‘ep our 
factories in operation. then*by employing idle 
men. 

There are times that you may have to stretch 
your dollar, but remember Tliat money isn't 
everything, for we should be loyal to our 
country. 

The real economy is to stop waste and to buy 
first-class American-made goods. Yours truly, 
.T. W. PEARSOX HARDWARE CO. 


Your habits are the raw material 
whirh finally forms your character. 
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HOW BABIES BRING BUSINESS 

Here is a suggestion that might be worked 
to advantage by any merchant. It’s an easy 
matter to gather these birth records and file the 
dates for follow-up letters on the birthday anni¬ 
versaries of the youngsters, suggesting appro¬ 
priate gifts. You know how a live life insurance 
agent always reminds one of his anniversary 
and extends his good wishes. 

When the doctor announces it is a boy, then 
is the time to be on the job. Here is the way an 
enterprising Hardware World reader lets the 
proud father know he has heard the news: 

Here’s the letter: 

“Dear Neighbor: 

“So it’s a boy! Congratulations! May the 
little fellow grow like a weed over in the pas¬ 
ture. He may find you folk a bit flustered just 
now. but things will soon get into smooth going 
and he will add much joy to the Miles house¬ 
hold. 

“Getting things done quickly, with a mini¬ 
mum of effort and without confusion, is the big 
need right now in your home. I wonder if you 
know how many labor .saving devices there are 
nowadays? 

“Take the electric washing machine, for ex¬ 
ample. It does the washing for the baby and for 
everyone else in the family without human 
effort and while a person is taking care of the 
rest of the housework. Now’s the time to put a 
machine to work for you. 

“A little white-enameled bath tub for baby’s 
daily baths. An electric warming pad for the 
crib. A sterilizer for baby’s bottles. Aluminum 
cooking ware. Perhaps a new. modern range. 
An electric iron. Aluminum hot water bottle. 
Flash light. Portable heater to bring up the 
heat in a hurr>\ 

“These are just a few of the many, many 
things which are here in this complete, modern 
hardware store for you. Just pick up your tele¬ 
phone and call 54. We’ll do the rest.’’ 

With best wishes for the new son. 

Yours truly. 

Of course, the letter to the parents of a girl 
baby was worded differently. 

If the public were made up of blind 
people, selling goods would be a very 
different thing from what it is. We buy 
through our eyes. 


NEW CUTLERY IDEA 

One of our Ohio subscribers has a novel idea 
in selling cutlerj". When the invariable question 
comes as to the edge on the razor or knife, it is 
settled satisfactorily. A small magnifying glass 
is handed to the customer and he is allowed to 
gaze at the knife or razor, and thus get a regular 
“movie close up” of the edge. This settles all 
doubts as to whether or not there are any im¬ 
perfections. and has been found to be a great 
help in making sales. 


SELLS SPORTING CLOTHES 

The Phillip Gross Hardware Company, Mil¬ 
waukee, has a complete sporting goods depart¬ 
ment, as do many of our .subscribers, and cloth¬ 
ing is an important factor in making the an¬ 
nual sales large. The store outfits the sports¬ 
man, not only with the equipment which he will 
use, but with whatever he may need in clothing, 
whether it is a sweater or a tramping or fishing 
outfit. 

Sales are not confined to sportsmen alone 
inasmuch as many clothing items carried are 
widely sold to the store’s customers for. other 
uses. Such things as wool sox, flannel shirts, 
coats, leggings, high leather boots, rubber boots, 
caps, shoes, etc., are just as necessary for out¬ 
door work as for outdoor .sport. 


HERE’S HOW YOU CAN SELL 
LAWN MOWERS 

A Western dealer recently disposed of every lawn 
mower he had in stock, after receiving a big shipment, 
by inserting in his advertisement the following ]mrase: 

* ‘ The long grass in your yard brings un¬ 
complimentary remarks by your neighbors 
and friends. 

**If you phone us—234—we will deliver 
a lawn mower on your front lawn, and we 
will send along a man to use it, after it 
arrives, if you donH have the time. 

“This lawn mower will cost you, de¬ 
livered, $9.50. This man will only cost you 
50 cents an hour. “ 

He had previously arranged with a number of unem¬ 
ployed men to keep in touch with his store, by ringing 
up a short time after the morning paper was distrib¬ 
uted, and it wasn't long before lawn mowers and men 
were going in a steady string. 

In fact, the Mayor of the town had contemplated 
instituting a lawn cleaning campaign, but the hardware 
dealer’s enterprise beat him to it. 

Beware lest pride of possession be¬ 
come an obession. 


C^r\r\c\\c> 
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You Need this Bamboo Rake for 

Fall Trade j 

At least 50 to 100 of them. Many dealers will sell 500 to 1000 or more, j 
Only Practical Rake made for Lawns — Never clogs. 

ASK FOB SAMPLE —FREE TO DEALERS AND JOBBERS 


Absolutely the Best and 
Cheapest L a w n Rake 
made. 

Conforms to the uneven¬ 
ness of the ground—Se¬ 
curely made with bolts 
and well braced. 


40,000 Sold every month. 

Light, Durable, Easy to 
Handle. Saves Time and 
Labor, and a good Profit 
for the Dealer. 



So confident are we that 
your customer will buy 
these Bamboo Rakes on 
sight that we will send a 

Sample Free 

to any Dealer or Jobber. 


If your jobber can’t sup¬ 
ply you, write the Manii- 
facturers Direct. 


ADDRESS NEAREST OFFICE 

TSUCHIYA TRADING CO. 

867 TheHan Building Manufacturers Boatmen's Bank Bldg- 

San Francisco St. Louia, Mo. 
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S: Caistor Oil for Crank Caises 

Dr. Jack Nourse of Kansas City Comas Forward 
with a New Lubricant Which Is Widely Inter¬ 
esting Motor Public Through Hardware Trade 


W E HAVE conferred many titles in these 
pages, but never before an M. D., or what 
. corresponds to it, a C. C. D. (Doctor of 
Crank Cases). Therefore it gives us particular 
pleasure to introduce our readers to Dr. Jack 
Nourse, specialist on lubricating practice, diag¬ 
nostician of the ailments of your mechanical 
systems, from watches to aeroplanes, and pro¬ 
found exponent of castor oil 
as a cure for wear and tear. 

Jack Nourse “eats, sleeps 
and drinks'^ oil, according to 
his own confession. He is a 
young man, comparatively 
small in bulk, clean cut and 
with a tinge of the good- 
natured South in his voice, 
which may be native to no 
more tropical latitude than 
Kansas City. 

Ever since he was big 
enough to hold a job. Jack 
Nourse has been an oil man, 
though as far as we know, he | 
never owned a derrick. Al- I 
though he’s a convincing, ^ 
fluent talker, he is in no sense i 
a “gusher.” He’s president 
of the Jack Nourse Oil Co. of 
Kansas City, and within the jack 

last year has made a discov- hir‘made® th^ 

ery and refinement in the through hts own hi 
refining process for lubri- 
eating oils that promises to be revolutionary in 
its effect. 

In proper and confidential proportion, in 
great steel retorts capable of enormous heat 
from electric coils, he fuses high grade Pennsyl¬ 
vania paraffine - base mineral oil with pure 
vegetable castor oil. The two oils are broken up, 
and then put together again, so that the small 
globule of mineral oil is coated or insulated 
with a coating of pure vegetable castor. 

During the war pure castor oil was u.sed in 
aeroplane motors, and its wonderful lubricating 
qualities under high engine heat conditions 
were widely known. Castor resists gasoline 
dilution, with the result that castor oil on the 
cylinder wall and in the crank case is said to 
keep its body or “guts” from 50 to 100% 
longer than ordinary mineral oil, which is 
broken down by the gasoline dilution, becoming 
weak, thin, “shot.” 

to the present time, it has not been pos¬ 



JAOK NOUB8E 

Started with the slogan *‘Business Is Good," 
and hat made the words ever more true 
through his own hard work and original 
methods. 


sible to use castor oil in automobile or tractor 
motors because of their comparatively lower 
heat, causing pure castor to gum. Nourse oil 
with its electric fusion brings the benefits of 
castor lubrication to the tractor and automobile 
motor for the first time. The process is patented 
and the price is “in line.” 

Nourse Offers Oomidete JAne of LnbrlcaatB 

With refineries in West 
Virginia and Pennsylvania 
and plants in Omaha and 
Kansas City, the Jack Nourse 
Oil Co. is now producing a 
complete line of lubricants, 
with the new “Ball Bearing 
Base” motor cylinder oil at 
the head. In addition there 
are engine oils, special lubri¬ 
cants for various implements 
and machines, complete as¬ 
sortments of greases, oil 
sprays and dips, Neatslene 
harness oil, roofing cement, 
sweeping compound and Af¬ 
finity hand cleaner. 

Jack Nourse first came to 
our notice as manufacturer 
of Neatslene harness oil in 
the old buggy and harness 
omBB days, and the business he de- 

«d®" ever" rao«"“t™e veloped on this line was 
1 work and original large, in double tribute to 
the superiority of his prod¬ 
uct and the enterprise of his promotion. 

To show that his new product carries the 
same strength of conviction and assurance of 
an expert, every container from a pound to a 
barrel is guaranteed to the extent that a pur¬ 
chaser can take it home and use half. If not 
satisfied he may return the remaining half at 
the company’s expense with no charge for the 
portion used. 

Distribution of Nourse oils and lubricants is 
about evenly divided between wholesale harness 
and wholesale shelf and heavy hardware houses. 
The company plans extensive advertising and 
sales promotion work, supplementing the efforts 
of their distributors and educating the public 
as well as the trade to the benefits of this new 
high-grade longer-lasting oil. 

Distributed Through Hardware Houses 

Among the hardware jobbers handling 
Xoiir.se oils and greases are the following: 

Blish, !Mize & Silliman, Robison; Bonniwell 
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A Profit Maker Which 
Has Had No Upkeep Cost 



Back in tlic year when Theodore 
Booeevtft succeeded the martyred Mc¬ 
Kinley, A. Q. Black k Son’s Oomyany 
InsUlled a Wayne Pump in the com¬ 
pany’s general store at Confluence, Pa. 


her they started when automobiles were 
a novelty which people said could 
’’never replace the ^rse.” 


For twenty years, nearly a quarter of 
a century, this pump has constantly sold 
gasoline at a profit for its owners, And 
in that time the pump has never cost a 
cent for upkeep or r^airs. Only at the 
end of this time did a minor replacement 
have to be made 


Now, with the rich trade which auto¬ 
mobiles have developed, think of your 
market for the sale of gasoline. Think 
how much gxeater your volume of this 
business will be today than it could have 
been in 1901. 


What the A O. Black k Son’s Com¬ 
pany has done, you can do, too. These 
Pemisylvania merchants have found the 
sale of gasoline profitable. And remenu 


A Wayne Pump, of course, will be 
your choice. In first cost Wayne Pumps 
may not be cheapest (Quality mer¬ 
chandise seldom is^ as yon know.) But 
where value is measured in terms of long 
and profitable service, Wayne Pumps 
are preferred by prudent buyers. 


Wayne Tank & Pump Company 


777 Canal Street 


Fort Wayne, Ind. 


WATME MAXES 


8aa Trsnelieo Offlot: SSl-OSS Howard SUoti. 
Canadian Tank k Pomp Co., Lid., Toronto. Ont. 


An inUmaHonal Organization With Salzz and Service Odicea Evarywhara 



Meaanrlng Pnatpa, 
Storago Tanka (from 20 to 
20,000 gauooa). 

Air Compraaaora, 

Oil Bnminc Sjatoma, 
ramaoaa and Forgot. 

OU Filtration ejaUma 
and 

WAYKE BAFID-BATE 
WATER SOFTBMIKO 
SYSTEMS 

(Eorrowman Fattnta) 


HONEST MEASURE PUMPS 
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Calvin Co., Kansas City; Brown Camp Hdwe. 
Co., Des Moines; Burlington Iron Store Co., 
Burlington; Colladay Hdwe. Co., Hutchison; 
Craneer Hdwe. Co., Leavenworth; Drake Hdw'e. 
Co., Burlington; Dunham, Carrigan & Hayden 
Co., San FYaneisco; Paeth Co., Kansas City; 
Harbison Mfg. Co., Kansas City; A. J, Harwi 
Hdwe. Co., Atchison ; Haw Hdwe. Co.,Ottumwa; 
Henry Robinson Hdwe. Co., Omaha; E. K. Lari¬ 
mer Hdwe. Co., Cedar Rapids; Klostermeier 
Hdwe. Co., Atchison. 

Larson Hdwe. Co., Sioux Falls; Lee Coit 
Andreeson, Omaha; Lee Hdwe. Co., Salina; 
Lininger Impl. Co., Omaha; S. R. & I. C. Mc¬ 
Connell, Burlington; Massey Iron Co., Wichita; 
Omaha Baum Iron Co., Omaha; Paxton & 
Gallagher, Omaha; Prussia Hdwe. Co., Fort 
Dodge; Richards & Conover Hdwe. Co., Kansas 
City; Richards Conover Hdwe. Co., Oklahoma 
City; Robinson Heavy Hdwe. Co., St. Joseph; 
Ross Frazer Co., St. Joseph; Stowe Supply Co., 
Kansas City; Tenk Hdwe. Co., Quincy; W. A. L. 
Thompson Hdwe. Co., Topeka; Townley Metal 
& Hdwe. Co., Kansas City; Wright & Wilhelmy 
Co., Omaha; Wyeth Hdwe. & Mfg. Co., St. 
Joseph. 

Dan Amaden Western Representative 

^lerchants in the West will be interested to 
learn that Dan C. Amsden, formerly of Dan’s 
Hardware Store at Dinuba, is Western repre¬ 
sentative of Mr. Nourse, co-op>erating with 
Dunham, Carrigan & Hayden Co., exclusive 
Western distributors. Mr. Amsden was always 
kno\\Ti as a live rustler. It is interesting to 
learn that Mr. Nourse first met him through an 
article reprinted from the Hardware World, 
which told of his enterprise as a retail mer¬ 
chant. For the last two years he has been with 
Mr. Nourse at Kansas City and has followed the 
development of the new oil carefully from the 
start. 


^Maurice Deyo, a well-known hardware man. 
of New York and Newark, N, J.. passed away 
recently of pneumonia at his home at Orange, 
New' Jersey. 

He had been engaged in both the w^holesale 
and retail hardware business for a number of 
years with Guilford Dudley of Poughkeepsie, 
N. Y.; R. K. Carter of New York City, Weed 
& Co. of Buffalo, N. Y., and Crane & ]\Iilligan of 
Newark, N. J. 

He liad held positions of trust and responsi- 
])ility and w'as w'ell liked by his business asso¬ 
ciates. and his passing will be learned of w'ith 
sin(*ere regret by every one wdth w'hom he came 
in contact. 


God gave man two ears, two eyes and 
one month — to listen and see twice as 
mnch as he speaks. 



REPRESENTS BILLINGS & SPENCER 

Lewis M. Gardner, newly delegated representative 
of the Billings & Spencer Co. in the western territory, 
is now making his rounds of the trade for the first 
time, and we are glad of this opportunity to introduce 
him to those who know the “Triangle B“ pliers and 
wrenches, yet have not had the pleasure of meeting the 
new representative. 

Mr. Gardner takes up the work that Wm. H. 
Stanley has hitherto so abK' performed, in representing 
the interests of the company in the West. The great 
increase in the use as well as in the variety of the 
Billings & Spencer line, and the pressure of other 
interests of Mr. Stanley’s have necessitated the ap¬ 
pointment of Mr. Gardner. 

With two brothers who are also sales executives 
for Billings & Spencer, one at Chicago and the other 
at Ft. Worth, Mr. Gardner has an ample background 
and counsel on which to draw. His original home was 
in Georgia, but he found his way to Hartford and was 
trained in tlie plant on the mechanical features of the 
line. After two years’ war service, with 17 months in 
France, he returned to Billings & Spencer and has 
since handled sales in the South Atlantic States, in 
the vicinity of his old home. 


This is the age of progress. The dealer who 
invents something new or timely; springs a sur¬ 
prise or does something to tickle the popular 
fancy has success eating out of his hand. If 
it were not so trite it would be appropriate tt) 
repeat that familiar quotation about the man 
who makes a better mousetrap than his neigh¬ 
bor and has the world beating a path to his 
door. 


Sucoess depends upon backbone, not 
wishbone. 


Every child comes into the world en¬ 
dowed with libertv, opportunity, and a 
share of the war debt. 
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**Obviousfy Belief 


A moment’s inspection of the 
Atlas will convince you of its 
worth. The construction is so 
plainly all quality—the finish is so 
far above that of the average 
radiator. 

And a few weeks’ test will prove 
that the quality goes clear 
through. You’ll find that it cools 
an engine more quickly — that it 
withstands freezing better — that 
it stands up under road shocks 
longer. You’ll agree with us that 
it’s obviously better. 

Send in your order today. 



ATLAS 


Th« A tiss Mmdimfr is kmilt mrsmuA m 
s$ 0 cisi st§§i srmdls •/ 
strutti9m. This ermdU metmsib tits 
ths Fsrd frmwss Isgstksr, miuimists 
tks dsmmgsfnm rsmd skschssndgivss 
ths Atims its hmgsr lift. 



Digitized by i^ooQle 


118 


HARDWARE WORLD 


Self-Starter With Starting Cranks 


A Heart-aad-Sonl Salesman Who Hakes Calls 
on Sunday, Works Twenty-four Hours a Day, 
and Takes Orders in the Smoker. 


—“I’d put a girdle round about the world in forty 
minutes. ” 


S UCH was Puck’s promise to the fairy queen 
Titania, but Shakespeare leaves no au¬ 
thentic proof of the actual performance of 
this stupendous bit of dressmaking. 

At any rate, we know it would take a “fast 
worker” to do it. 

When people got interested in testing out 
Jules Verne’s fancied journey 
“Around the World in Eighty 
Days,” they found that the 
trip could be accomplished in 
half the time. 

We now propose a contest 
in 40-minute“world-girdling,” 
and as our candidate we con- 
fidentlyenter Inglish Horckitz, 
sales manager of the Sterling 
Products Corporation of St. 

Louis, with a record for fast 
traveling, a habit of concen¬ 
tration and an indomitable 
spirit—one of the most prom¬ 
ising all-around “girdlers” it 
has been our pleasure to meet. 

Let us suggest his qualifica¬ 
tions : 

The principal product of the 
Sterling Products Corporation 
is starting cranks, and by at¬ 
traction and the power of sug¬ 
gestion, Mr. Horckitz is a 
“crank” at “starting” things 
— and then finishing them. It 
is a significant fact that over 
50 automobile manufacturers 
use Sterling starting crank 
handles as standard equipment on their cars. 
That accomplishment took a lot of first-class 
“girdling.” 

The renewal and replacement business on 
automobile cranks is surprising, and at the 
present time Mr. Horckitz is conducting a cam¬ 
paign to show automotive jobbers and parts 
supply houses what an opportunity they are 
missing in allowing the wrecker and so-called 
illegitimate distributor to handle this replace¬ 
ment item. More “girdling.” 

There are other items in the Sterling line, 
the sale of which Mr. Horckitz directs: piston 
rings, air compressors and the Kamp Kompan- 
ion all-steel open-fire pot rack and support— 
the company’s newest item. Our sales manager 
aims to visit every distributor and outlet for 
the company’s products at least twice a year. 


Even while traveling, he keeps in constant touch 
with the main office by long distance telephone 
or radio. This takes very^ active “world 
girdling.” 

Called the Aeroidane Saleamaa 

When Mr. Horckitz used to travel a regular 
territory, selling Inland piston rings, he was 
hailed by the executives as 
the “Aeroplane Salesman,” so 
miraculously fast did he speed 
over the territory under him. 
Yet it was not speed bought 
by skimping or shirking, 

Mr. Horckitz is the sort of 
fellow who will make two or 
three calls on Sunday, if he can 
find a store open or if he 
knows the buyer well enough 
to look him up. Many a time 
he has arrived at a city in the 
early evening, in time to call 
on merchants who chanced to 
be open, present himself, and 
pave the way for a quick, con¬ 
fident sale the next morning 
early. 

Often on the train he makes 
a friendship or happens on a 
“lead” that directly or indi¬ 
rectly makes a sale. He recalls 
one instance: with a 24-hour 
journey before him, he found 
that a jobber’s buyer was on 
the same train. He had once 
sold this man a small order, 
but had never been able to 
make a second sale. The subject was quickly 
w^orked around to piston ring stocks, and before 
the journey ended Mr. Horckitz had the dotted 
line occupied under a $1000 order. 

Among his other present duties he handles 
the company’s advertising and sales promotion. 
Often an idea will come to him at night, perhaps 
as he is awakened or disturbed in his sleep. He 
will rise, set down his idea, perhaps return to 
sleep or perhaps work on, right through. 

While he is traveling he has but one thought 
in his mind — his business. On his return he 
knows that his good wife and happy home await 
him, and it is these hours, and the vacations 
every year when all is put aside, that compen¬ 
sate and recompense the sustained hard work 
and concentration when he is traveling on 
company business and time only. 



IKOLISH HORCKITZ, 

SnleH Manager, Sterling Products Co., of 
St. Louis, who could give a fine course of 
lectures on salesmanship and whose en¬ 
thusiasm and resource quickens those with 
whom he comes in contact. 
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Circular Cutter 
Swivel Centei 


SIOUX VALVE LATHE 

The Little Tool for the Big Job 

Refaces any 30, 45 or 60 degree angle valves from 1% to 4^/2 iu- 
diameter! With this Sioux Valve Lathe your shop will be equipped 
to handle the big valve-grinding jobs THE STANDARD Sioux Way. 


ACCUBATE. The Sioux Valve Lathe is more 
accurate than a machine lathe. All of its ad¬ 
justments are accurately and permanently 
built into the tool. Changing the 30®, 45® or 
60® angles is merely a matter of changing the 
degree plunger from one adjustment stop to 
the other. When the adjustment lever is closed 
down against the tool it is impossible for the 
cutter to get out of line, no matter how heavy 
the job. 

SELF-CENTEBINQ. Any novice can operate 
the Sioux Valve Lathe. The swivel-center de¬ 
vice insures automatic self-centering of the up 
and down center adjustment against the valve. 


The tw'o clamp devices hold the valve stem 
from jumping or moving out of alignment. 

ROUND CUTTER. The round cutter, because 
of its shape, cuts a positively smooth face on 
any steel or cast iron valve, without shatter¬ 
ing or leaving ridges. Its circular shape gives 
unlimited cutting edge, and since it is adjust¬ 
able and moveable it has the life of at least 
ten ordinary cutters. 

FULL EQUIPMENT. The Sioux Valve Lathe 
comes supplied w’ith the proper springs for 
handling all sizes of valves, also with tw’o 
cranks—one for small valves and one for large 
ones. This lathe will fasten permanently to a 
bench, or fit in a vise. 


Sold by All Live Jobbers 

I " ALBERTSON & COMPANY, Sioux City, Iowa 


Degree Plunger 

.to* Angle Adjuslm«*nt Stop 

‘45* Angle Adjustment Stop 
OO* Angle Adjustment Stop 


Adjustment Lever 


Others Fending 


Up and 
Down Center 
Adjustment 
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Active Duty in the Marine Corps 

As a boy in his ’teens, Inglish Horekitz left 
his native home in St. Lonis and enlisted in the 
Marine Corps, where he saw active service on 
the U. S. S. Olympia at the time of the Russo- 
Japanese war. Returning to St. Louis at the 
end of his enlistment, he plunged into sales 
work, married and settled down. It is from here 
as a base of operations that his great jumps and 
trade conquests radiate out over the country. 
One month he is in Portland, ^Maine, and the 
next in Portland, Oregon. 

For some years Mr. Ilorckitz was connected 
with the sales department of the Inland Machine 
Works. In fact, the Sterling Products Co. 
includes many of the former executives of the 
Inland piston ring makers, including ‘‘Jack” 
Flammang, now vice-president and chief en¬ 
gineer of the Sterling Corp. 

So we enter the name of Inglish Horekitz as 
undisputed “Girdler of the World,” and until 
his election is disputed we announce him as 
unanimously elected. 


A REVOLUTIONARY METHOD OF SELL¬ 
ING SHOTSHELLS 

Another big forward step in service to the jobber, 
the dealer and the consumer is announced by the 
Remington Arms Company, Inc. 

This new and better service in loaded shells—the 
new Remington Game Loads—means briefly this: 
Heretofore shells have been loaded, bought and sold 
on a basis of hundreds of different combinations of 
powder and shot, meaning a badly mixed stock for 
the dealer, a large investment, a slow turnover and 
difficulty in finding the right load quickly for the 
retail customer who is in a hurry. 

Remington has changed all this—out of the experi¬ 
ence of 60 years in the scientific development of am¬ 
munition—60 years of intimacy with sportsmen all 
over the world—producing loaded shells to meet every 
practical shooting condition in the field and at the 
traps. 

The combinations used in these new Remington 
Game Loads represent about 80^ of the loads used by 
the sportsmen in this country. They are loaded with 
the highest grade of American powders, tht* finest in 
the world today—the best of shot, wads and primers 
in the famous “Nitro (dub’^ Wetprof^f shell. They 
are ilesigned by Remington, made by Remington, 
backed by the Remington reputation and the Reming¬ 
ton guarantee. They cover every shooting require- 
nipnt_the right load for each purpose. Lnder these 
nine Remington game load labels are 2U different 
loads—nine in 12 gauge including one trap loa<l, five 
in 16 gauge an<l six in 20 gauge. A picture of the 
game bird or animal for whieh the lc»ad is inten<led 
is shown in full color on the front juiriel of each box 
label. For instance, on the box containing the new 
Remington Luck Load is a picture of a duck and the 
caption “Remington Duck Load,“ and at the left 
hand side of the front juanel are the words “Also for 
Pheasant.” The various labels are cross indexed in 
this way for the convenience of the retailer and the 
consumer. 

When a sportsman comes into a store for shells 
there is no delay in waiting on him, no question as to 
what he should have, no looking through the labels 
of a big assortment. The customer knows what kind 
of game he is going after, and the kind of load he 
requires is imlicated on the box by the picture and 


MANY JOBBEBS NOT AW ABE 
OF OPPOBTUNITIES 

How true it is that we often overlook 
the opportunities at our very doors on such 
everyday commodities as a crank. If you 
doubt it, here is a typical conversation: 

“Good morning, Mr. Buyer.” 

“Good morning.” 

‘‘I am selling automobile cranks.” 

“Selling what?” 

“Selling automobile cranks.” 

“What do you mean?” 

‘‘I mean I am selling automobile 
craidcs. ” 

“Well, you must be one.” 

‘‘Now, in all seriousness, Mr. Buyer, 
there is a demand for automobile cranks, 
right in your very territory, and a big 
demand at that.” 

“I never heard of it.” 

‘‘Well, whether you heard of it or not. 
we are manufacturing them, running our 
plant day and night, and we are selling 
them, too.” 

‘‘Why man, you must be crazy.” 

“I never told the truth more plainly.” 

“Well, my dear man, neither I nor any 
of our salesmen have any calls for cranks, 
and we don’t want any.” 

“Good morning, Mr. Buyer.” 

“Good morning.” 

This happens almost every day. 

And it happened right in that jobber's 
own state; our factory has made a con¬ 
tract with another jobber to take 30,000 of 
our cranks this year. 

They say cranks can’t be sold; there is 
no demand for them; never heard of any 
call for them — 

Well. Mr. Jobber, there are none so 
blind as those who will not see. 


name of the game. Each game load label also con¬ 
tains the gauge of the shells and size of shot in large, 
easily readable type. 

Not only do these new game loads simplify buying, 
arranging stock and selling loaded shells but they 
mean brighter, snappier looking shelves and attra(*tive 
window <lisy)lays. Investment is decreased, turnover 
is increased and greater service is rendered to the 
trade and the consumer. 

Tlie new Remington game loads are furnished ex¬ 
clusively in “Nitro Club” \Veti)roof Shells and 
chille<l shot. 


Casper Supply Company of Casper.Wyoming, 
of which E. A. Moore is manager, carry a stock 
approximately of .$60,000 to .$75,000 automobile 
accessories, which they are selling to the garage 
trade. 

Their sales force covers the entire state of 
Wyoming and a part of Nebraska, being ex¬ 
clusively wholesale. They report a good outlook 
and expect to keep busy the balance of the year. 
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A New Tire Chain 
that Upsets a 
Tradition 

It is called 





The PositiTe Lock 


It can be put on and taken off in a hurry. 
It has removable cross chains that can be 
replaced anywhere, anytime by anyone, with¬ 
out pliers or other devices—and in an instant. 

It has a positive locking device that takes 
up the slack in the side chain, thus saving 
wear on both tire and chain. 

Because of these unusual and modem fea¬ 
tures the OFF’N’OX Chain is a big profit- 
maker for jobbers and dealei’s. And it costs no 
more than others. 


The patented lever 
lock,lllaitrated above, 
makes It easy to put 
them on and to take 
them off. It takes np 
slack, thna saves wear 
on tires and chains 
alike. No lost chains 
— no loose chains. 
OFF’N’ON has a pos¬ 
itive locking device. 


The patented slip-on 
link, shown at right, 
makes it easy to take 
off worn - out cross 
chains and pnt on 
new ones. A child 
ran do it. OFF’N’ON 
Chains, with these 
special devices, cost 
no more. 



The Slip-on Link 


Write us for further particulars giving the 
name of your jobber 

PYRENE MANUFACTURING 
COMPANY 

Makers of Pyrene Fire Extinguishers 

520 Belmont Ave., Newark, N. J. 

Branches : 

CHICAGO—17 So. Jefferson St. 

ATLANTA—24 Nassau St. 

KANSAS CITY—1712 Grand Ave. 

SAN FRANCISCO—977 Mission St. 
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Old Firm At New Address 


I P YOU have occasion to address Hughson & 
Merton, Inc., at their San Francisco office, 
remember that this organization is now 
located at 1495 Market street. Due to a fire, 
which gutted the former office at No. 9 Main 
street several months ago, the firm was at first 
temporarily moved to the William L. Hughson 
building at the new address. 

The location was found to be so convenient, 
and the near presence of Mr. Hughson so con¬ 
venient and advantageous, that permanent and 
spacious offices have been prepared and the 
parent organization will hence¬ 
forth bo located under the 
wing of the flourishing off¬ 
spring. 

Hughson & Merton, Inc., is 
one of the pioneer firms of 
manufacturers'agents and was 
organized in San Francisco in 
1892 by William L. Hughson 
and Lewis B. Merton. They 
withdrew their interests with 
the Geo. P. Eberhard Co. to 
open the business on their own 
account. 

They started in the usual 
primitive way, but they had 
confidence in themselves, and 
their previous customers had 
confidence in them, so that 
their growth has increased 
year by year, until this year 
they are celebrating their 30th 
anniversary. Prom the start 
they represented.hardware ac¬ 
counts, catering exclusively to 
the Western jobbers. With the 
advent of the automobile in¬ 
dustry they added accessories 
to their lines. 

Their policy has always 
been to handle products of the 
manufacturers they represent 
to the jobbing trade. During 
these thirty years, and owing to the continual 
growth of business in the West, they have found 
it advantageous to open branch offices in Los 
Angeles, Portland and Denver. A. G. Pox is in 
charge of the Southern territory; J. I. Clawson 
is at Portland, Ore., and travels Oregon, Wash¬ 
ington, Idaho and Montana, while L. B. Putnam, 
located at Denver, looks after Colorado, Utah 
and Wyoming. 

In the San Francisco office, Mr. Hughson is 
again taking an active and personal interest, 
having two capable men looking after the hard¬ 
ware and automobile accessory lines in Fred G. 
Wigmore and Walter A. Scott, both well and 
favorably known among all the jobbers and 
buyers in San Francisco. Robert Pertz special¬ 


izes with the Florence Manufacturing Co., an 
account Hughson & Merton have represented 
for almost the entire time they have been in 
business. Wm. Schimper & Co, has recently been 
added, and he makes three trips a year from 
Denver west. 

Mrs. Josephine G. Merton, widow of the late 
Lewis B. ]\Ierton, who passed away five years 
ago, is now in the San Francisco office. She 
will be remembered by the oldtime buyers, she 
having pioneered with this firm, entering their 
employ in their infancy. 


CASH BUSINESS PAYS 

Kditor Hardware World: 

We are enclosing you some sam¬ 
ples of our advertising which we 
have been doing and which has 
brought us excellent results. This 
class of advertising we do each 
week through our local papers, and 
about once each month we mail 
some direct advertising to our trade. 

We are doing a strictly cash 
business, handling stoves, house- 
furnishings, victrolas, grafanolas, 
sporting goods, paints, electrical 
supplies, sheet metal work and 
plumbing in addition to regular 
hardware lines. 

In doing a strictly cash business, 
we find we can do it much more 
satisfactorily both to ourselves and 
to our customers, than when we 
were doing a credit business. 

LAMM HABDWABE 00., 

Afton, Okla. 

At the first of the year, Mr. 
Lamm sent a letter to his custpmers 
explaining how he could serve them 
in a far better way, and furnish 
goods for less by changing to a 
cash-as-yon-buy system, eliminating 
a large expense in keeping books, 
collections, and matters incidental 
to doing a credit business. He prom¬ 
ised the savings he made would be 
reflected in his prices, and finds an 
increasing business as a result of 
going on a cash basis. 


THE WOBM TUBNS 

It took a Tiffin, Ohio, tailor to win over one of his 
local automobile repairmen to the ^'flat rate” service 
charge system. The method was simple, too. The tailor 
had been^ having automobile trouble and certainly had 
been paying for it in minutely itemized bills. Then the 
opportunity for reprisal came when the garage man 
brought in a suit and wanted a button sewed on. The 
tailor sewed on the button all right, and then sent the 
garage man a bill. It read: 

To sewing on button, 15c; thread, 3c; button, 6c; 
labor, one-fourth hour, 30c; removing old thread, 7c; 
labor, one-eighth hour, 15c; needle, 2c; beeswax, Ic; 
knotting thread, 2c; labor, 10 minutes, 20c; total, $1.01. 

To master circumstances, first master 
your work. 



WILLIAM L. HUOHSOV, 

President and General Manager, Hughson 
ft Merton, Inc., and one of the leading 
figures in the hardware, accessory and 
automobile trade of the West for over 80 
years. After Mr. Hughaon had established 
his name as representing the best interests 
of the hardware business, he saw the pos¬ 
sibilities at the very dawn of the automo¬ 
bile era. His connection with both indus¬ 
tries has been active, and he is looked to 
as a leader and an ever-youthful pioneer 
by his countless friends in both branches. 
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SOME EXCLUSIVE FEATURES 
WORTHY OF COMMENT 



A. Patent preaanre fange enables yon to con¬ 
trol air pressure perfectly. 

B. Wanning plate keeps food warm and pre- 
Tents dishes from becoming npset. 

C. Large, well made grates, exactly like those 
used on a gas range. 

D. Flame regulators operated by a key, giTing 
a cold handle at all times. Key attached 
by a chain to prexent loss. Master burner 
generates both burners at once. 

E. Legs are quickly detachable and pack 
inside with all equipment. 

F. Cinch fitting elbow connecting feed pipe 
to tank eliminates all possibility of leak¬ 
age at this point. 

O. Brass tank adds years of life to the stove. 



is brown with a solid brass tank 

T here are many camp stoves, kits, etc., 
on the market but only one Auto- 
Kamp-Kook-Kit. The stove that is uni¬ 
versity in demand, so extensively adver¬ 
tised, and guaranteed to give lasting satis¬ 
faction is attractively enameled a rich 
brown color and has a solid brass tank. 

Don’t be misled by similar sounding names 
or stoves of similar design, but demand 
the genuine. Auto-Kamp-Kook-Kit has 
features found on no other stove, and 
many thousand staunch friends. If you 
haven’t the sturdy little “brown and 
brass” stove in your camp equipment 
stock, write or wire us today. 


H 


One Burner Kit. 

Two Burner Kit, equipped .. 
Two Burner Kit. unequipped 
Three Burner Kit, equipped 
Three Burner Kit, unequipped 

Auto-Kamp-Kook-Oven. 

Two Party Suit Case Outfit.. 
Four Party Suit Case Outfit. . 
Six Party Suit Cate Outfit. .. 
Auto-Galley-Kook-Kit . 


9 8.50 

15.50 

13.50 

24.50 

22.50 
4.50 

25.00 

42.00 

45.00 

20.00 


Send for illuetrated circular describing 
complete line 


PBENTISS-WABEBS STOVE CO. 

General Offices and Factory 

18 Spring Street^ Wisconsin UaapidB, Wisconsin 


BEPBBSBKTATIVBS 

Chicago, HI. Los Angeles, CaL 

Mr.W.Al. Treat, 190 N. State St. Mr. Harry M. Waterman, 1311 

Dallas, Texas ^ Figueroa St. 

Mr. Geo. E. Vickers, 411 N. Portland, Ore. 

Mont Clair St. Mr. F. H. Chown. 1121 Gatco 

Dmiw, Oolo. Bulldin* 

Sprake Sales Co.. 804 Charles KewTork, K.T. 

Building Mr.Chaa.G. Johnston, 98 Park PI. 






































124 


HARDWARE WORLD 



(To readers of the Hardware World. Mr. Buckley is always glad to furnish free legal advice 
on current problems that vex them in their own business. Any dealer desiring this special service 
is invited to state his case clearly and briefly in a letter to the Hardware World ; a careful reply 
prepared by Mr. Buckley will be forwarded him as promptly as possible.—Editor.) 


A USEFUL PROTECTIVE MEASURE 

(Copyright by Elton J. Buckley) 

The question raised by the following letter 
might arise in the experience of any business 
man who deals with salesmen: 

Colorado. 

About one year ago we bought two oil stoves, fully 
guaranteed in every respect. One of these stoves we 
put out four different times and it would not stay sold. 
We wrote the company at this time asking that their 
representative call. This they failed to do, for the 
reason that business was quiet and they had no travelers 
working at that time. 

Later in the fall a representative called and we took 
him out to see the second stove, which was not giving 
proper satisfaction, and which he admitted was not, and 
agreed at the time to return this stove to the factory 
and send another improved model in its place at a re¬ 
duced price. He also stated that we should return the 
second stove, which we had and if the stove received in 
exchange for the first one was satisfactory, it was 
optional whether or not we bought more stoves, but he 
would like for ns to buy at least two more stoves to 
take the place of the ones returned. 

This traveler reported to his company that every¬ 
thing was satisfactory and that the two stoves were 
returned for repairs only. We wrote them stating that 
this was not at all according to agreement and that we 
could not accept stoves, as it was not our understand¬ 
ing that they were to be repaired and returned to us. 
Later they shipped us these stoves and we have refused 
to accept them from transportation company. 

Are we following the proper course and can they 
make us pay for these stovest M. H. 

In every line of business there are o(*easional 
salesmen who eannot be trusted, either by their 
employers or their customers. In the above ease 
the salesman apparently made one deal with the 
customer, and told his employer he had made 
another much more favorable to him. This seems 
to be at the bottom of most such difficulties— 
the salesman, desiring to please everybody, is all 
things to all men, so to speak. He makes one 
deal with one man and another deal with tlie 
other. 

How can a man protect himself against such 
possibilities? Take the case cited above. This 
correspondent made a perfectly good and fair 
settlement with his seller, through the latter's 
salesman. On the strength of this settlement the 
correspondent ordered two new stoves, to takr 
the plaee of the old ones, which had l)(‘en paid 
for. The salesman tells his employer, however, 
that the old stoves were being returned for 


repairs and that the customer wanted to buy 
two new ones. So the new stoves go forward 
and the seller demands the price. In time I sup¬ 
pose the two old onevS will come along also. 

For the comfort of this correspondent I will 
say that I believe he has a perfectly good de- 
fen.se to any action which may be brought 
against him for these stoves. All he will need to 
do. if sued, is to relate the circumstances, and 
the jury will probably believe him. This is not 
a case in which a buyer is prevented from telling 
of verbal arrangements wdth salesmen b\’ a 
clause in a contract that “verbal understand¬ 
ings and arrangements are waived.” That is, it 
is not unless this correspondent has signed some¬ 
thing in the form of an order which contained 
.something of this sort. 

Now to get back to the main question, how 
can a business man prevent himself from being 
double crossed in this way? There is one way 
which I have advised many clients to use, and 
'which has worked exceedingly well. In a nut¬ 
shell, it is simply to write the salesman’s em* 
ploycr. before he has time to ship anything or do 
anything, your version of the transaction. That 
serves him with notice which he cannot disre¬ 
gard. For instance, in the case cited, after the 
deal was made with the salesman I should have 
at once addressed a letter to the employer, 
saying. “We have just adjusted the difficulty 

over the two oil stoves through your ^Ir.-, 

as follows: We are to return the two defective 
stoves anti you are to ship two new ones in their 
places without expense to us. In pursuance of 
this arrangement we shall at once ship the two 
stoves to you.” If this had been done this mix- 
up could not possibly have happened. I know 
bnsiiu'ss men who follow this plan in all sorts of 
ways and avoid a lot of trouble by it. Before 
anybody can ship anything or claim to be de- 
(MMved or misled by an order which omits part 
of the transaction, the buyer is right there with 
bis version and if the seller goes forward with 
the deal, he does it subject to the conditions 
served on him l)y the other party. 

For instance, to show how this works, the 
other day a dealer signed an order for certain 
goods to be shipped by a certain date, and gave 
it to the seller’s salesman. An hour after the 
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THE IDEAL CAMP STOVE 


Here is a camp stove you can sell whole- 
lieartedly — one you can back with all 
your enthusiasm. For every Kampkook 
you sell stays sold; there are no come¬ 
backs. And every Kampkook you sell 
means the sale of another for every 
Kampkook user is a Kampkook booster. 
More than a quarter million motor tour¬ 
ists and campers, many of them sports¬ 
men of national reputation, use the 
Kampkook and recommend it as the one 
satisfactory solution of the camp fire 
problem. 

The Kampkook is handy to carry, easy 
to operate, burns motor gasoline, is wind 
proof, safe anywhere and sells at a 
popular price. 

National advertising will send custom¬ 
ers into your store. Are you ready to 
supply them? Your jobber has Kamp- 
kooks in stock. 

Fidl information about our complete 
line of Kampkooking appliances sent 
on request. 


assoc: 






The popular >lze,MUa 
at $7.50; with brass 
case $9.50. Large slae 
$8.60; three burner 
size $12.00. 


All Kampkooks fold 
up like a miniature 
suit case with all 
parts including tank 
packed in s i d e the 
case, protected 
against loss or break¬ 
age. No. 3 folded 
measures 3y2 x 9x15 
inches. 


Write for Free Helps 

Imprinted folders, window and 
counter cards, newspaper plates, 
movie slides, cuts, etc, sent to 
dealers on request. Write for 
pamphlet on free sales helps. 

AHERICAir GAS HACHIITE CO 

Factory, Albert Lea, Minn. 

Eastern Office and Warehouse.78 Reade St., ] 


/t’s All Inside 
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salesman had gone he decided that he could not 
possibly take them in so soon, and was at a loss 
what to do for a moment, but later remembered 
that the salesman was to visit a certain neigh¬ 
boring town that afternoon. Later in the day 
he reached him by telephone and asked if the 
shipment date could be extended about six 
weeks. The salesman finally said it could. “Will 
you change it on the order?’’ asked the buyer. 
“I can’t do that, I’ve sent the order in,” was 
the reply, “but I’ll write the house and fix it 
all right.” 

Now, if the salesman didn’t write the house 
and fix it all right, the goods would come along 
six weeks before the buyer wanted them. In 
this case he would have been very much em¬ 
barrassed. He therefore, when he finished his 
talk with the salesman, wrote the house the 
following letter: 

This date I gave your salesman, Mr. -, an 

order for - for shipment June 1st to 10th. I 

have found it necessary to extend the date of the ship¬ 
ment and hav’e just talked to Mr. - and asked 

tim to mark the goods for shipment August 1st. He has 
agreed to do so and to write you to that effect, as he 
sent the order in to you before I talked with him. To 
make sure I also advise you. 

Please acknowledge this letter. 

I commend the careful application of this 
plan to cases where a deal has been made which 
depends upon the salesman’s verbal word or 
upKin verbal representations made between the 
buyer and some representative of the seller. 

Do You Want 
Good Western Sales 
Representation? 


Sales organization of six years’ 
standing, covering the Pacific 
Coast jobbing trade, can represent 
two or three additional manufac¬ 
turers with representative prod¬ 
ucts sold through the hardware 
trade. Best references from the 
trade, banks, and manufacturers 
we have represented. 


GRAF SALES CO. 

Williftms Building, San Francisco 


GIVE CUSTOMERS THE 
“GLAD HAND” 

One of the best ways to make steady cus¬ 
tomers is by cultivating the casual shopper who 
drops in once or twice. 

Don’t hesitate to invite him to call again. 
Get his name if you can and remember it. 

The reason why many stores do not increase 
their steady patronage faster is because they 
treat every newcomer as “one of the crowd’’ 
that comes and goes. Their manner, though it 
may be courteous, seems to say, “We never saw 
you before and wouldn’t know you if you called 
again.” 

Human beings like to be recognized as indi¬ 
viduals. 

One merchant we know thanks every first 
caller for his patronage and hands him a neatly 
printed card on which is stated the service 
policy of his store. That gets him many new, 
steady patrons. 

“One very healthy condition has grown out 
of our method of advertising,” says this mer¬ 
chant. “Our customers have become unaccus¬ 
tomed to bargain hunting. They appear to know 
that they can get what they want when they 
want it and at a correct price. Baits or bargains 
do not have the same drawing power that they 
used to have, but a constant business that is 
always growing keeps our cash receipts larger 
now with lower prices than they were a year 
ago when prices were high.” 


DEATH OF GEORGE BOOLE 

The many friends of George Boole were 
greatly shocked last month to receive a telegram 
announcing his sudden passing. During April 
and May Mr. and INlrs. Boole paid quite an 
extended visit to their Southern friends, and at 
that time he seemed to be in the best of health 
and spirits and was looking forward to a happy 
summer at his home. 

George Boole, when a young man, entered the 
employ of Dunham, Carrigan & Hayden Com¬ 
pany. His intelligent, energetic efficiency won 
its reward and in a few years he was one of 
their department managers. Having the oppor¬ 
tunity of acquiring a substantial interest in the 
Union Hardware & Metal Company, he was for 
many years one of the leading spirits in that 
institution. 

Again receiving a flattering offer from the 
Schwabacher Hardware Company, he moved to 
Seattle and managed that business successfully 
for a number of years. Fortune again presented 
the opportunity of advancement and he became 
president of the Western Hardware & Metal 
Company, maintaining that position until some 
months ago, at which time he sold his interest 
to the A. M. Castle Company of Chicago and 
retired from active business. 
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mCBEASE TOUB CAMP BED SALES 
ON SOLID FOUNDATION 

Sell a camp bed that you would buy your¬ 
self, one that offers real comforts, that is 
practical, substantial and actually meets 
camping requirements. 


MUSSO BEDS 


BfUSSO 4-pftrt7 ontflti proride two fnll-iUo donblo 
beds for 4 ponons. SoUf np to fit tho nmnlnf board. 


Standard Two-Party IffUSSO outfit with feather mattreaa, 
fuU-aiae bed and epecial epring. 


The new MUSSO food box onena to make a dining 
table large enough for 8 people. 


Special MUSSO bed with 4kirt attached allowa two 
people room to cook and eat under cover aleo. 


MUSSO food box need independent of ear, 


MUSSO BEDS 


appeal to the practical camper of experi¬ 
ence. They bring continued repeat i^ee. 

Send for Our 

Dealer Proposition 

Be prepared to show them MUSSO BEDS. 
Don’t force them to look elsewhere. 

MUSSO OUTING EQUIPMENT CO. 

190-192 West Santa Clara Avenue ... San Jose, California 


New MUSSO food box naed in connection with car. 
Oalvanlaed inaide and black enameled outaide. Oontalna 
cooler aafe and water pan beaidea compartmenta. 
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SOME THOUGHTS FOR JULY 4 

‘‘We hold these truths to be self-evident; 
that all men are created equal; that they are 
endowed by their Creator with certain unalien¬ 
able rights; that among these are life, liberty 
and the pursuit of happiness; that to secure 
these rights, governments are instituted among 
men, deriving their just powers from the con¬ 
sent of the governed/’ 

—Declaration of Independence. 


“The unity of government, which constitutes 
you one people, is now dear to you. It is justly 
so, for it is a main pillar in the edifice of your 
real independence, the support of your tran¬ 
quility at home, your peace abroad; of your 
safety; of your prosperity in every shape, of 
that very liberty wdiich you so highly prize.” 

—Washington’s Farewell Address. 


“The taxes are, indeed, very heavy, but if 
those laid on by the government were the only 
ones we had to pay, we might the more easily 
discharge them; but we have many others, and 
much more grievous to some of us. We are taxed 
twice as much by our idleness, three times as 
much by our pride, and four times as much by 
our folly; and from these taxes the commis¬ 
sioners cannot ease or deliver us by allowing an 
abatement.” 

—Benjamin Franklin. 


“Equal right to the use of our own faculties, 
to the acquisitions of our industry, to honor 
and confidence from our fellow-citizens, result¬ 
ing not from birth, but from our actions and 
their sense of them; equal and exact justice to 
all men of whatever state or persuasion, relig¬ 
ious or political.” 

Thomas Jefferson. 


“The chief factor in the success of each 
man — wage-worker, farmer and capitalist 
alike—must ever be the sum total of his own 
individual qualities and abilities. The slightest 
study of business conditions will satisfy any 
one capable of forming a judgment that the per¬ 
sonal equation is the most important factor in a 
business operation; that the business ability 
of the man at the head of any business concern, 
big or little, is usually the factor which fixes 
the gulf between striking success and hopeless 
failure. Each man must work for himself, and 
unless he so works, no outside help can avail 
him.” 

Theodore Roosevelt. 


A SMART'' SPEAKER 

A speaker at an Ohio Dealers' Convention who 
thought very favorable of his own tactfulness was asked 
to deliver an address, and started as follows: 

“My friends, I shall not call you ladies and gentle¬ 
men; I know you too well." 



GOOD-SIZED CARGO OF DRIPPING PANS 

When the Budke Stamping Co. of Canonsburg, Pa., 
first started to ship dripping pans and their “Budke 
Blue" stove pipe and elbows for the far western 
trade, it is the tradition that they were carried across 
the continent by ox teams to supply the Pacific 
jobbers. 

With the improvement of transportation, many a 
carload has been shipped by rail. It remained for the 
Company’s hustling, enterprising representative, Thos. 
M. Gardiner, to arrange for a shipment by steamer 
via the Panama Canal. Here we see the vessel un¬ 
loading her cargo, including a large shipment of 
dripping pans for the Company’s western jobbing 
customers. 

Mr. Gardiner is one of the hardest workers among 
the western manufacturers' representatives, and his 
popularity, his enterprise and the results he shows for 
his principals are only exceeded by his good nature. 
He has adopted as a slogan, ‘ ‘ My customers are my 
stock in trade. Their interests are my interests.’' 


MAKE JOBS FOR SETTLEMENT WORKERS 

Settlement Worker: “Is your husband a steady 
worker?" 

Mandy: “Well, it's dis way. When dat man hab 
nothin' to do, he shure am steady, but when he done 
got a job he am de most unsteadiest man Ah knows." 


“ABIDE WITH ME” 

There has been a good deal of agitation for 
the past few years anent a new motto for the 
coin of the realm. Personall}’, we have leanings 
toward “Abide With Me.” 


Electric Appliance Company 

807-809 Missioii 8t^ Ban FrandBoo 


JOBBERS OF ELECTRICAL AND AUTO 
SUPPLIES AND ACCESSORIES 


Electric Ranges 
Suction Cleaners 
Fan Motors 
Wiring Materials 


Waahing Machines 
Ironing Machines 
Heating Devices 
Auto Accessories 


Tires—Tubes—^Ford Parts 


Genuine Crank Shaft and Connecting Bod 
Bearings, Etc. 
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“WODACK” 

This combination tool is de¬ 
signed to fill the long felt want 
for those individuals, shops and 
factories where drilling and grind¬ 
ing operations are performed, yet 
not enough of either to warrant 
the purchase of two separate ma¬ 
chines. Hence, in designing this 
tool, it was necessary to so con¬ 
struct it that by the use of one 
motor we could give a desirable 
drilling speed, as well as a grind¬ 
ing speed, without sacrificing 
power, or increasing the weight. 

Right hand cut shows tool used as 
a grinder. Left hand cut shows 
tool used as a drill. 

This tool can be used for drill¬ 
ing in metal or wood, and with 
grinding wheel attachment it will cover the average 
run of grinding, polishing and buffing. It has a drilling 
capacity of to in mild steel or to IV 4 " in 
hard wood. When used as a grinder, it carries a 
grinding wheel. Both of the side handles are removable, 
when used as a grinder. 

The grinding wheel attachment is interchangeable 


with the drill bits (which are fastened into the chuck), 
thereby making it an easy operation to change the tool 
into a drill or grinder as desired. 

This drill and grinder is manufactured by the 
Wodack Electric Tool Corporation, 23-27 South Jeffer¬ 
son street, Chicago, Illinois, who will be glad to give 
information to anyone on request. 


S. A. E. STANDARD NUTS :\IILLED 
FROM BAR STOCK 

The Western Screw Products Co. of St. Louis are 
manufacturing nuts that the trade can absolutely rely 
upon to please your customers and to bring them back 
for “more.’^ Their Western trade is represented by 
Louis J. Ziesel, whose offices are in San Francisco. They 
shall be glad to give full information to any of our 
readers upon request. 


Farmers Hardware & Furniture Co. at Sumner, 
Miss., have incorporated with a capital stock of $10,- 
by M. P. Sturdivant, H. P. Buford and T. Q. 
I^uford. 


\V. R. Becker, for a number of years at the head 
of the hardware department of Goldstein & Tseman, 
ami iiu»re recently with the Visalia Hardware Co., is 
again at the head of the hardware department of Gold- 
stoiri Iseman. Before that he was with the Cross 
Hardware Co. He plans to enlarge their stock. 


A. Dornton recently succeeded H. B. George & Sou 
at Arlington, Cal. 


White Salmon Hardware Co. who recently succeeded 
W. H. Dean at White Salmon, report a splendid out¬ 
look. 


Charles F. Wiley Co. have sold their hardware 
department at Blwood, Ind., to A. M. Moore. 


KNOWLSON SFBIKa 8PBEADEB8 



Eur to operate. Fits utj spriiiK. All dealers, or sent prepeki 
Spring Unf l^^ric^t^^ Co., lOM Foraot Avo,. Am Aitor, Mtoh. 

WmIotu RtprwtnUMv, WalUr A. Soott Co.. MilU Bldr-. Su rimaeuoo. Cal 



0 TP PiPE WRENCHES STAND UP 



BECAUSE 


1. Upper jaw is reinforced at bending point. 4. 

2. Lower jaw and handle is one solid forging. 5. 

3. Nut rests on shoulder of lower jaw, prevent¬ 

ing strain on frame pin. 6. 


Forged parts are of special alloy steel. 

Teeth are milled at correct angle to guaran¬ 
tee best grip. 

Wood handle protected by steel ferrule. 



C O R PQB ATI O 

G R ^ LD. ""P 


N 


MASS.. U.S.A. 


D 
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HUSTLING AUTOMOBILE FACTOR 

F. H. Carruthers, sales manager of the Mapson 
Manufacturing Co., has won his own fame during the 
last four or five years as one of the livest, most pop¬ 
ular members of the western automotive equipment 
world. He is being repaid for his efforts in seeing 
Mapson’s Perfection valve-lifter and the Morse Triple¬ 
life timer accepted by the jobbing trade with the 
same unanimity and enthusiasm which characterized 


the acceptance of “Monkey-grip’^ when he was for¬ 
merly representative of the Moco Company. 

Mr. (.'arruthers is a staunch supporter of the jobber 
as the only medium for distributing automotive equij»- 
iiient. This feeling is reciprocated with active co¬ 
operation from the principal houses at every dis¬ 
tributing point in the West. 

Since he was promoted into the automotiv'e field 
from a former successful sales connection with the 
jewelry trade, he should certainly know a jewel when 
he sees one, distinguishing the diamonds from the 
Hhine-stones. Thus the trade may be sure of the gilt- 
edge and 14-carat quality of Mapson products through 
their live sales director. 

The valve lifter has been on the market for several 
years and may be used by one man on any T or L 
head motor. It is said to preclude the possibility of 
bending the valve stem in removing and by holding 
in position automatically the compressed valve spring 
it leaves the operator’s hands free to remove the re¬ 
taining pin or washer. Three models with a lift of 
inches have a spread of from to 11% inches. 

The Triple-life timer is guaranteed to give satisfac¬ 
tion to the point that the manufacturers will replace 
or refund for any timer found wanting. It is so de¬ 
signed that no oiling is necessary and the terminals 
are identified by numerals and the name of the cor¬ 
responding wire colors so that an owner may install it. 
Mechanically the timer has been worked out and 
tested in actual service so that it gives superior igni¬ 
tion during a longer life. 

The headquarters of the Mapson Manufacturing Co. 
are at 2931 Stephenson Ave., Los Angeles. 


H. F. Hoesly has opened a hardware and paint 
store at N212 Howard Street, Spokane. He waa form¬ 
erly connected with the John T. Little Hardware Co. 
and McGowan Brothers. 


Sell the Blue Ribbon 
Line Hand Saws 

U NDER the Simonds Standardization plan the Blue Ribbon Line Hand 
Saws are the best proposition for any dealer to carry. Their quality 
and cutting efficiency appeal to the customer and the saws give him satis¬ 
factory service. Simonds Saws are perfectly finished and when displayed 
attract the largest amoimt of attention. Eight styles constitute the Blue 
Ribbon Line—that means every style that is necessary. 

Our selling proposition and dealers’ discounts will appeal to you. 
Write for them. 
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NORTHWESTERN PRICE BOOK OUT 

An enlarged and entirely newly compiled current 
cost and selling price book has now been completed 
by the Market Information Bureau of Seattle, under 
direction of C. L. Moore, and it was distributed to 
advance subscribers throughout the Pacific Northwest 
last month. 

The book is the result of many months’ work, in 
compiling the lists, arranging, indexing, etc., and now 
appears as a carefully prepared aid in keeping the 
merchant informed on the market prices and suggested 
resale figures. Changes will be reported promptly and 
ill full, and any suggestions from subscribers to the 
service as to changes, additions or improvements in the 
book will be welcomed by the publisher. It is his in¬ 
tention to aid the merchants and the trade to the 
fullest extent possible by the service. 

The price of the new book complete, including 
flexible leather cover with special large rings, is 
$12.50, while the monthly service will cost $2.00 per 
month. C. L. Moore’s office is at 505-6 Pioneer Build¬ 
ing, Seattle. 


Cooper Brothers are having a brick building erected 
at Hyde Park, into which they will move their hard¬ 
ware stock as soon as it is completed. 


C. Henry Olsen of Wilmington, Cal., recently sold his 
hardware stock to A. A. Larson and O. J. Jacobson. The 
new store will be known as the Wilmington Hdwe. 
C ompany. Mr. Larson is from Mitchell, South Dakota, 
and Mr. Jacobson from St. Paul, Minn. 


Sierra Madre Hdwe. Store, of Sierra Madre, have 
recently been improving their store and adding to their 
fneilities for carrying a larger stock. Fred Greibnow, 
formerly president of the Wisconsin Retail Hdwe. Asso- 
ciation,*is president of the Sierra Madre Hdwe. Co. 


BUCKNER NEW TYPE SPRAYS 

Attention is directed to the 
announcement of the Buckner 
Mfg. Co. of Fresno, who have 
perfected some new types of 
sprays which are being put on in 
their underground heads. 

These Buckner sprays are 
having a wide sale in various 
sections of the country. In ad¬ 
dition to the long narrow strip 
type, for sidewalks, and the ad¬ 
justable circles they supply the trade with adjustable 
half circles and adjustable quarter circles, and corner 
sprinklers. 

In this issue they are illustrating their new Shimmy 
sprinkler. 



With the new Buckner type of spray, there is abso¬ 
lutely no excuse for people making installations that 
throw water on the sidewalks or on the house, and it is 
worth while getting full descriptive matter and prices 
from the Buckner Mfg. Co., who devote their entire 
plant to the manufacture of nozzles and sprays and in¬ 
secticide distributors, and also golf and lawn sprays. 


M. D. Stoddard has recently engageil in business 
at Green Lake, Wisconsin. 




ASA DEALERS’ selling help we are 
^ offering this artistic revolving shade 
and display stand free of charge. Any 
dealer may have one by writing us. To 
gain attention there is nothing like 
action. This display in a window does 
that. An ordinary 40-candle power elec¬ 
tric bulb is placed beneath the 
shade and the heat from it 
causes the shade to revolve. The 
lamp holds an actual saw 24 or 
26 inches across the face of the 
display. 


Asfe for yours now 


This Revolving 
Shade Display 
Free to Dealers 


Simonds 


Manufacturing Co. 


Fitchburg, Mass. 
Portland, Ore. 

San Francisco, CaL 


“The Saw Makers" 


Chicago, m. 
Seattle, Wash. 
Vancouver, B. O. 
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“TOM” RAY JOINS REMINGTON 

Ray, known from Baltimore to El Paso by 
the hardware trade, has joined the Remington Arms 
Company, Inc., Cutlery ilivision, as a special repre¬ 
sentative. Mr. Ray brings to Remington an experi¬ 
ence of 37 years in the cutlery business. He comes 
directly from the American Cutlery Company, Chicago, 
for which house he covered sixteen Southern States 
for seven years. Prior to his last business association 
Mr. Ray was connected with Simmons Hardware Com¬ 


pany, St. Louis. With that concern he started as a 
luiyer and later was inaile a sales instructor in the 
Sinnnons Salesmen’s School. Some years ago he was 
in the wholesale cutlery tmsiness in Kansas City, Mo., 
and previously to that time traveled the South for a 
nnmher of eiitlery concerns. Mr. Ray is a unlive of 
M isHouri. 


Shaped io F li Ihe Wrisl—^ 



GIBFORD WRIST BANDS 

This band is made out of horse hide leather, origin¬ 
ally tanned for razor strop purposes. They are put up 
in dozen cartons, in assorted colors, mostly dark shades. 
One special feature of these bands is the hump which 
fits over the wrist bone. They are being sold to the 
retailer at $2.25 per dozen, with a liberal discount to 
the jobbing trade, by the Gibford Mfg. Co., of Adrian, 
Michigan. 



Hardy^s 

**Campers 

Friend” 

A Combination 
Running Board Box 
Camp Cook 
and 

Dining Table 
for 

Auto-Campers 


A Down-to-the-Minute Camp Outfit That Makes Camp Life Enjoyable 
Is carried on the running board of the car and holds a complete outfit for 
cooking and dining. Stand up and cook on a gasoline stove. Sit down and eat 
in comfort. No stooping and squatting. 

No Smoke, No Dirt, No Blackened Kettles 
Converted From Box to Table in Less Than Two Minutes 
The most compact, practical and useful Camp Kitchen ever offered the motorist. 
**TheTe*s a smile to your joumey^s end when you use a Campers Friend** 

JOHN E. HARDY, Box 3613 - - Portland, Oregon 

•nd Folders 
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ATTRACTIVE CAMP EQUIPMENT 
CATALOG 

Honeyman Hardware Co., of Portland, have issued 
a very attractive camp equipment catalog, illustrating 
iu detail everything needed for the auto camper and 
hiker, fisherman or sportsman. It includes tents, beds, 
cots, tables, chairs, cooking utensils, sleeping bags, 
fishing tackle, boots and shoes. 

The catalog is really an encyclopedia for everyone 
who wished to spend a vacation in the attractive play¬ 
ground of the Pacific Northwest, showing photographs 
of most desirable camping sites, describing in detail the 
facilities and attractions, giving information that makes 
the book most valuable. 

Accompanying the book is a road map of the states 
of Oregon and Washington, indicating the conditions of 
the roads. Any of our readers in the Pacific Northwest 
who have not received this catalog would find it a most 
convenient one to have for ready reference and one 
that will enable them to supply their customers with 
reliable information. 


The Press-Tom Hardware Co. recently engaged in 
business at Cadiz, Kentucky. 


McClellan & Larkin, who conduct a hardware store 
in Covina, are also establishing a store at Santa Monica. 
They plan to have one of the most attractive stores in 
the West. 


The Paris Hardware Co. recently engaged in busi¬ 
ness in Paris Tennessee, and will handle full lines of 
everything pertaining to hardware, housefurnishings, 
electrical equipment, automobile accessories, wheel 
toys, etc. 


The Herring-Perry Co. have taken over the business 
of Hull & Brown of Frederickton, Ohio. 


HOPPERS NITRO POWDER SOLVENT No. 9 

for cleaning high power rifles, shotguns and revolvers, 
is guaranteed to thoroughly remove the residue and 
stop acid action of any high power powder and make 
rifle cleaning easy. 

A sportsman wdll always want the best method to 
clean his gun, and dealers can recommend Hoppe’s No. 
9 w'ith confidence that it wdll please their customers 
and bring them back again. 

Their representative on the Pacific Coast is H. L. 
Bowlds, 217 Mason Opera House building, Los Angeles. 
Their Eastern representative is Ed Simon, 2.58 
Broadway, New York. Either the manufacturers or their 
representatives will be glad to give full information to 
any of our readers upon request. 


“SHOCKLESS” TREE TRIMMER 

The pruning tools of the Bartlett Manufacturing 
Co. of Detroit have found a new usage in their adop¬ 
tion as standard equipment by the Western Electric 
Co. for use by their companies in clearing lines. For 
this purpose the ‘^Compound Lever’' No. 1 jointed 
tree trimmer has been equipped with a rope on the 
operating lever, insulating it and preserving the easy- 
cutting qualities of the regular No. 1 trimmer. 

The main pole is 8 feet long, and two 4 foot sec¬ 
tions may be obtained to lengthen the pole to 12 or 
16 feet. Ten feet of rope are furnished with each 
trimmer. 

Other tools in the ‘^Compound Lever” pruning 
line are the No. 3, which is similar to the No. 1 except 
the compound lever attachment and the blade. The 
No. 4 is lighter and more compact. The No. 777 drop 
forged two hand primer and the No. 18 hand pruning 
saw are other valuable pruning tools which round out 
the line. 


BUCKNER SPRINKLERS 


The 

Shimmy 

Sprinkler 



A patented sprinkler with a COLLEGE' EDUCATION. 
Distributes lots of water uniformly over an area of four 
to five feet in width by .30 to 50 feet in length according 
to pressure. hose connection, works well on any 

pressure. 



No. 1 Rotary 

for lawns and gardens, uniform distribution, 35 to 50 
feet diameter. Solid brass conn. No metal bearings, 
does not leak. Adjustable as to speed and area, works 
well on *4" hose. 


Adjustable Underground Heads 

— FOUR TYPES — 


Heavy 

In- 

destructible 

for 

Lawns 
1 Dos. Per 
Box 

Uniform 

Distribution 



Circular 

Spray 

Half 

Circle, 

Quarter 

Circle, 

or 

Long, 

Narrow 

Strip 


The BUCKNER underground head is the latest inven¬ 
tion in this type of sprinkler and the result of years of 
experimenting, and is known throughout the United 
States as the only underground head ever designed to 
irrigate either a circle, half circle, quarter circle, or long, 
narrow strip. No underground system can be satisfactory 
without different forms of sprays. They are absolutely 
essential in all installations on large lawns and parking 
strips. 


These heads are installed flush with the soil, hidden 
by the grass and not found by the lawn mower. They 
are never suspected as being in the lawn. No obstruc¬ 
tions for people to fall over. In fact an invisible system, 
eliminating all labor in connection with lawn irrigation. 
Simply turn a valve and the work is done. 

Science is a reliable aid iu lowering costs and in¬ 
creasing efficiency. 


BUCKNER MFC. CO. Fresno, CaL 


C^r\r\c%\(> 




REAL PERSONAL INTEREST 
INCREASES SALES 

A salesman tells us he is constantly doing 
‘‘tomorrow’s selling,” by sending post cards to 
his customers each day. The post cards he uses 
are of the ordinary souvenir type. 

He makes a practice of buying an assortment 
of these post cards in each city that he visits. 
He confesses that the pictures on these souvenir 
post cards cannot be of any great interest to his 
customers; but the messages that he puts on 
the cards make them interesting. 

Here is a sample of one of the messages on 
his cards: “Be in to see you Thursday, remind 
me to tell you about the window display in 
Baker’s plumbing store. It’s the best I’ve seen 
in years.” 

On another he wrote: “The Westlake Plumb¬ 
ing Co. have a brand new idea for bill heads. 
I secured a copy of one and will show it to you 
when I see you Friday. They are strong for 
class.y stationery, for they have found it a busi¬ 
ness builder.” 

On still another he wrote: “Johnson, up at 
Sturgis, has a brand new bookkeeping system 
that he has just installed. It is the best I have 
ever seen. I have the address of the firm he 
bought it from and will give it to you when I 
see you on the 15th.” • 

This salesman, in these post cards, has a 
unique way of putting that personal touch into 
his contact with his trade that keeps his cus¬ 
tomers interested in him. At the same time, his 
short messages are constantly selling his cus¬ 
tomers new and progressive business ideas, 
thereby making them better customers. 

He says that another stunt which he has 
W’orked very successfully is that of taking snap¬ 
shots of up-to-date store and window displays, 
and installations and shop equipment of his cus¬ 
tomers. He sends one print of each picture back 
TO his customer, carrying another to show other 
dealers what the trade in other cities is doingi. 
In this way. he says, he has stirred up quite an 
interest in show window and show room dis¬ 
plays, and of course he is cashing on the results. 


J. S. Green has opened a hardware store in 
connection with bis plumbing business at Terra 
Bella, near Fresno. 


SELLING PLUMBING GOODS ON THE 
INSTALLMENT PLAN 

A movement is under way in several sections 
to increase the sale of plumbing equipment by 
offering to allow the home owner to buy on the 
monthly or installment plan. 

Many owners of homes are needing equip¬ 
ment and are not in position to pay the full cash 
price for such equipment, and if they were given 
to understand monthly payments could be made, 
or payments could be made every two or three 
months, they would undoubtedly improve their 
homes and install a better grade of plumbing 
equipment than would usually be done. 

A plumber can materially increase his busi¬ 
ness and at the same time develop a larger cli¬ 
entele of customers than if he waited for his 
prospects to get all the money in hand before 
ordering plumbing. 

jMany people have become educated up to 
purchasing on the installment plan, as witness 
the large volume of business that is being done 
by furniture houses, even by automobile com¬ 
panies, who well know that if they waited until 
their prospects have the money they would 
seldom make a sale. 

We will be glad to hear from any of our 
readers who have tried out this plan, and with 
what success. While it is a new step in the mer¬ 
chandising of plumbing and heating goods, those* 
who have at heart the interests of the trade, and 
have the vision to undertake new merchandising 
methods, we believe would find it most sii< - 
ce.ssful. 


THIS HELPS COLLECTIONS 

A St. Louis firm uses this rubber stamp on 
bills which have reached the “please remit*’ 
stage: “We have discontinued sending collect¬ 
ors after good accounts—please remit.” The 
notice urges a quick response, and at the same 
time impresses the customer that he must be 
considered “good pay.” 


Membership in the 
“Put-It-Off Club” 
is the 

^[ost Costly Membership 
in the World. 
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PLUMBERS GET BUSINESS BY 
GOING AFTER IT 

Human nature is the same in one line of mer¬ 
chandising as it is in another. Perhaps the 
plumbing business requires more personal effort, 
more actual demonstration and convincing your 
prospects of the need of better sanitary equip¬ 
ment. 

One reason why plumbers are not rushed 
with business all the time is because they do not 
make the proper effort to bring business their 
way. 

They wait for some contractor or builder to 
submit specifications, when a new building is 
to be erected. 

They entirely overlook the fact that prac¬ 
tically nine out of every ten persons in their 
communities are really potential prospects, for 
more and better conveniences. If plumbing 
equipment was only brought to their attention 
in the right way, many more sales would result. 

There is scarcely a home in your community 
but what stands in real need of better facilities, 
whether it be a new kitchen sink, a bathtub, a 
new toilet, shower, or additional facilities to 
what they already have. 

One of the enterprising World subscribers 
told us that he is making a special point of 
interesting the women folks of his community. 
He has an attractive display in his storeroom, 
and then sends out invitations to a few of the 
women of his community at a time, asking them 
to call and see how attractive a bathroom can 
be arranged. He has all of the accessories, even 
to a bouquet of fresh flowers. 

He is enthusing his customers to a great ex¬ 
tent, and it is bringing him business that 
wouldn^t have been developed in any other w’ay. 
He makes a point of co-operating with every 
movement in his community, whether it be ‘‘a 
bath a day ’ ’ or a ‘ ‘ new water heater campaign. ’ ’ 
etc. Whatever it is he makes a point of coupling 
up his letters and publicity with up-to-date mod¬ 
em suggestions, and finds that it is paying 
him big. _ 

Here is a good game for you to play. Take 
two sheets of paper. At the top write this: 
“What I Can Do.’’ On the other sheet write: 
“What I Can’t Do.” Then see which list is 
longer. After that place the list of the things 
you can do in the hands of some friend and ask 
him to question you in order to test the 
knowledge. 

If you do this often enough you are bound 
to grow._ 

Crane Company have purchased the J. H. 
^Miilrein Plumbing Supply Co. of Phoenix, Ariz. 
They plan to enlarge the plant. This makes the 
seventy-third branch of the Crane Company, 
which will be under the direction of O. H. 
Benner, who has been the local representative 
for a number of years. 


Probably as great a need as the nation pos¬ 
sesses at this time is legislators who legislate— 
not for re-election, but for the public good; 
men who are not afraid of associations of indi¬ 
viduals with selfish ends to serve. It has come 
to be that almost any organized crowd can get 
the close attention and final support of men in 
public office if it can stir up enough clamor. 
We see our manhood go unselfishly into battle 
for the sake of principle, knowing that death 
may be their portion. A fraction of that courage 
is needed by men in public life who possess the 
spirit of the old Americanism, which would 
rather suffer defeat at the polls than see the 
public weal trampled upon by those who have 
only their own selfish ends to gain. 

We need men — real men with red blood in 
their veins and stout course in their souls. We 
need to get rid of the politicians who fastened 
their fangs in the government during the last 
eight or ten years under the deceptive guise of 
making the “world safe for democracy,” poli¬ 
ticians of either party who seek to perpetuate 
themselves in office by urging “social revolu¬ 
tion,” or who sought to obtain votes by turning 
loose convicted criminals and traitors under the 
guise of their being “political prisoners.” A 
start has been made, but see to it that the man 
you vote for really believes in the principles for 
which America has always stood and the main¬ 
tenance of our constitution upon which the 
safety of our republic must rest. 

Deijendable Service 
Quality Goods 

We are exclusive agents for 

Homestead Quarter-Turn Blow-Off Valves 
Witt Pump Ctovemors and Regulating 
Valves 

/ Valve Discs 
\ Bod Packing 
Dnrabla < sheet Packing 
/ Union Gaskets 
\ Gauge Glasses 

Distributors of 

Wm. Powell Valves and Specialties 


The M. L. Kline Co. 

Wholesalers 

PLUMBING, HEATING AND STEAM 
SUPPLIES 

84-86-87-89 Front Street - - Portland, Ore. 
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Sanitation League Promotes Harmony 


New Graft Organization Uniting Manufacturer, 
Jobber and Maeter Plumber, Sets Vtduable Ex. 
ample to Every Conununity in the Country. 


T he formation of a Sanitation I^eague in 
San Francisco, uniting all factors in the 
plumbing and heating trade into a single 
organization for trade promotion, mutual under¬ 
standing and good fellowship, is a new depart¬ 
ure in the trade and is, to our knowledge, the 
first such organization in the country. 


development club. In the representative meet¬ 
ings to arrange the program for this luncheon, 
one or two of the farsighted leaders saw the 
advantage of a permanent organization with 
much the same purposes and composition. 

After “Sanitation Day” was successfully 
held, the same committee met and the project 



JAMES K. PINKEBTON, Preiideat. 

For over 25 years Mr. Pinkerton haa 
been one of the moat progresaive, broad¬ 
minded and loyal maater plumbers in the 
West. He is popular and respected by 
all branches of the trade, is a past presi¬ 
dent of the Master Plumbers’ Association 
and was unanimously chosen to preside 
over the newly-formed League for its 
first term. 


H. MOBBIS, Vice-Praaideiit. 

As president and general manaMr of 
Holbrook, Merrill A Stetson, he is a leader 
who can always be depended upon to 
support heartily any co-operatiTe. con¬ 
structive movement in the trade. During 
his many years’ management of his com¬ 
pany’s Los Angeles house he was a vali¬ 
ent champion of trade organisation, and 
his policy is consistent wherever he is. 


C. W. WEIJ), Treararcr 

Crane A Co, is always closely identi¬ 
fied with any forward-looking movement 
in the plumbing, heating and sanitation 
field, and there is a double tribute in the 
selection of the Crane branch manager 
as treasurer of the new League. Mr. 

Weld’s own integrity and loyalty are 
recognized, and at the same time respect 
is paid to the policy of the company. 

By including executives and those in positions 
of responsibility and authority among the manu¬ 
facturers, the jobbers and the master plumbers, 
the League is thoroughly representative of the 
entire industry, including all points of view. 
All its efforts will be for the good of the indus¬ 
try, making for harmony between the factors, 
educating the public to use more, up-to-date 
fixtures, providing a nucleus for the entertain¬ 
ment of visitors, public display and united 
action on matters of trade concern. 

Memberships are individual and not by or¬ 
ganization. Although it is not the intention or 
desire either to limit or strive for numbers, the 
initiation fees and dues are nominal, so that all 
executives, officials and master plumbers will 
take advantage of the opportunity to help each 
other and themselves. 

The germ of the idea was incubated after a 
‘^Sanitation Day^^ luncheon of a local general 


of permanent organization was broached. Al¬ 
though it was enthusiastically approved by 
everyone in attendance, several thought it 
would be wise to “try out” the sincerity of pur¬ 
pose of the enthusiasts by holding a series of 
trial meetings. These have been held at lunch¬ 
eon on alternate Fridays at the Palace Hotel, in 
charge of a manufacturer, a jobber, and a mas¬ 
ter plumber, each in turn. 

Having proved the advantages inherent in 
the plan, as well as the support of the different 
branches of the industry in the community, an 
organization meeting was held, by-laws adopted, 
and permanent officers elected last month. 

It will be the plan to arrange a program at 
each meeting, having appropriate speaker and 
subject. Often this will be some distinguished 
member of the industry from another part of 
the country who happens to be visiting the city. 
If some subject is open to discussion, each side 
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Loms 3 . WAI.DEAB, SeeraUry. 

In every orf^anization there is one man who is a faithful, 
untiring worker, and in the newly-formed Sanitation Leairue 
that man is Mr. Waldear. The oriijtinal idea w'as as nearly his 
as any one man’s, and in the preliminary organization he has 
done a lion’s share. Service is nis watchword, for he is service 
manager of the Pacific Sanitary Manufacturing Co. 

will be presented by a man thoroughly in touch 
with his subject. 

Will Support Trade Extension Bureau 

Interest in this Craft League has already 
been widespread. Master plumbers from sur¬ 
rounding cities have been interested visitors at 
the meetings, and from all parts of the country 
have come inquiries and congratulations. Al¬ 
ready plans have been launched to form similar 
organizations in other Western cities. 

One of the main opportunities open to the 
League will be in giving united support to the 
Trade Extension Bureau program. It is not that 
the general plan or objects of the organization 
are new’, but that by united effort there may be 
a more vital support of progressive and trade- 
promoting members. 

Frank J. Klimm, local representative of the 
T. E. B., was the first man to join the League 
with his dues paid in advance for six months, 
and this is significant of the mutual friendly 
relations. 

Following are the officers elected for the 
first term: James K. Pinkerton, plumbing con¬ 
tractor, president; H. ^Morris, vice-president 
and general manager Holbrook, Merrill & Stet¬ 
son, first vice - president; Thomas F. Leary, 
manager H. Mueller Manufacturing Co., second 
vice-president; C. W. Weld, manager Crane & 
Co., treasurer; L. J. Waldear, Pacific Sanitary 
Manufacturing Co., secretary. 

League’s Many Objects and Aims 

1. Encourage the more extensive use of mod- 
^i*n plumbing and heating appliances. 

2. Generally promote the welfare of the 
plumbing and heating industries by urging the 


THOB£AS F. LEABY, Second Vice-Preeidettt. 

As W’estern manajs^er of the H. Mueller Manufacturing; Co. 
“Tom” Leary is amply qualified to represent the interests of 
the manufacturers and branch houses as an officer of the new 
Leagrue. For the last 10 years he has been looked to as a leader 
in all Western trade matters. Officially a« well as personally 
he is an ideal member and officer. 

adoption of durable and efficient devices and 
fixtures and their safe and proper installation. 

3. Establish a feeling of friendship and good- 
fellowship between those engaged in the vari¬ 
ous branches of the industry. 

4. By concerted action through lunches, 
papers, discussion and publicity to educate 
the consuming public in the choice and replace¬ 
ment of modern, improved fixtures and devices 
applicable to their needs. 

5. Act in a spirit of co-operation with sim¬ 
ilar organizations in the United States and the 
countries bordering on the Pacific Ocean. 

6. Promote the standard of commerce and 
industrial practice in international relation¬ 
ships. 

7. Develop higher ethical standards. 

8. Increases the efficiency of members by an 
exchange of ideas and business methods. 

Among the obligations of membership spe¬ 
cifically brought out have been regular attend¬ 
ance, prompt payment of dues, w’illingne.ss to 
take part when called upon. The members are 
to be big-hearted, broad-minded men. 

The by-law’s enumerate the benefits of mem¬ 
bership to include making the accpiaintance of 
men each should know, creation of a general 
w’holesome good-fellow’ship, developing true 
and helpful friendships, enlightenment of and 
by others of respective problems and successes, 
education in business with increased efficiency, 
stimulation of a desire to be of service to one’s 
fellow’ men and society, securing better returns 
from an enlarged acquaintance, know’ing more 
of one’s ow’n industry, and inspiring confidence 
in one’s self of the men in the industry. 
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Directs Pacific Fixture Sales 


T hrough the recent combination of the 
Pacific Sanitary Manufacturing Company 
and the Pacific Porcelain Ware Company, 
into the Pacific Sanitary Manufacturing Co., 
M. E. Wangenheim becomes sales manager of 
the combined concern, manufacturing standard 
vitrous china and enameled iron plumbing fix¬ 
tures in the West. 



M. E. WAKOENHEIM. 

Sales Manager, Pacific Sanitary Manufac¬ 
turing Co., whose ability is well known. 


Not that this puts new burdens on Mr. 
Wangenheim’s shoulders, for as a matter of 
fact the previous operation of the two com¬ 
panies separately by the same officers has 
meant far more detail and complication than 
the new arrangement will bring. 

The newly-organized, combined company has 
a $2,000,000.00 capital, and combined operation 
of the plant will increase the capacity and per¬ 
mit the installation of much new machinery and 
equipment. In fact Mr. Wangenheim estimates 
that the output of the combined factory will be 
110 cars per month — from now on — necessary 
to keep up with the orders with which the sales 
department continually taxes the production 
facilities. 

The porcelain ware factory in the new com¬ 
bination was established in 1909 and its present 
plant has an area of some 150,000 square feet, 
where porcelain, vitreous china and pottery 
fixtures are manufactured complete. The san¬ 
itary or enameled iron fixture department was 
established 10 years ago, and at the present 
time an area of some 180,000 square feet is 
devoted to production in the factory. The com¬ 


pany owns its own mines at Campo, San 
Bernardino and in Nevada, so that the raw 
materials as well as the manufacturing are 
thoroughly Western. The factories are at Rich¬ 
mond and San Pablo. 

Pacific plumbing fixtures have become well 
established in the West in the export trade. 
The company reserves 10% of its products for 
the export department, and manager W. W. 
Mitchell of this section is at the present time 
in Mexico, converting the citizenry of the 
southern republic to a bath a day and Pacific 
fixtures. 

As for Mr. Wangenheim himself, he also is 
a Western product, and personifies the good 
sound qualities, enterprising spirit and friendly 
relationship which has built up the company 
and its lines. 

It is not every man who can leave school 
after a general course and, for lack of anything 
better to do, start a plumbing factory, become 
an executive officer of the concern, and develop 
a line and an industry of nation-wide import¬ 
ance. For Mr. Wangenheim takes off his hat to 
no other bowl or sink. This in brief is the 
synopsis of Mr. Wangenheim’s career. 

He is well known to the jobbers in the West, 
and enjoys their thorough confidence. His 
untiring efforts, his pep, and his close attention 
to the demand, suggestions and needs of the 
community have gone a long way in building 
and popularizing Pacific fixtures. 

Most recently he has been a leading spirit in 
organizing the ‘‘Sanitary Craft League’^ at San 
Francisco, for he well realizes that by working 
together and helping each other manufacturers 
and distributors not only of plumbing fixtures 
but of all lines of goods can perform more ex¬ 
tensive educational work, be of far greater serv¬ 
ice to their community and can command 
attention, the respect and the confidence of the 
public—benefits that would never come to them 
each working single handed and selfishly. 



Latest and Lnprorod 

“Mwiys Reliakle" 

Ck>mblnation Gasoline — 
Kerosene Torchee 

Made in 3 sises and 6 atylea 

Fitted with aeTeral patented 
features. Other patents pend¬ 
ing on additional improre- 
ments. 

WRITE FOR OIROULAR 
Jobbera Supply at faetory 
prices 

Mo. 79 — QUART TORCH OTTO BERtlZCt,, l le wsi 1 i ,II.J. 
ONE OF THE NEW STYLES Establiahed 1876 
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“DREADNAUGHT" 

THE ONLY TORCH WITH A BRAZED STEEL BODY 

Will operate efficiently in the strongest wind or 
when inverted. Used by U. S. Bureau of Mines and 
Bell Telephone Co. A style for every purpose. 

EVERY TORCH IS SERVICE TESTED AND 
OUARANTEED TO OIVE SATISFACTION 

Writ* now tor catalog and p r I c e t 

P. WALL MFC. SUPPLY CO., 3058 Preble Ave., Pittsburgh, Pa. 





The Perfection Line 

includes the original No. 10 Floor and Ceiling Plates 
illustrated herein, which plate is made in sizes from 
to 6" inclusive. This style of plate is the leader 
of all styles made in this country and it is the first 
divided steel plate to be made in such large sizes as 
we are now making. If you have not already placed 
your orders for fall stock, be sure and do so at an 
early date. 


THE BEATON A CADWELL 
MFQ. CO. 

NEW HBITAIN, CONK. 




Myt. tho Die Man 
Pipe die maker to 
the American Ptiimber 


Kto Solid Die 


N Y E DIES 

Bite Right In and Go Right Through! 

Like a boy on a piece of pie— 

Like a bulldog on a pair of pants— 

Like a fly on a bald head— 

NYE DYES 

Have the capacity of the boy— 

The tenacity of the dog— 

The voracity of the fly. 

NYE DYES 

Have features no other die has. 

The skip-tooth feature, for instance. 

There is no other just like it. 

NYE DYES 

Are made by die specialists 
Who don’t make anything else— 

And nobody else 
Makes anything as good. 

HABB7 O. NTE 

The Hill Tool & Michino Works 

108-128 North Jefferson St., Ghlcago, EL ny* Armstrong Dte 
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AT THE MERCY OF YOUR DRIVER 

(Copyright by Elton J. Buckley.) 

Some time ago I made the observation that 
the business man who used a delivery truck, 
particularly a motor delivery truck, was to a 
considerable extent at the mercy of his driver. 
A motor truck is an agency for damage, and the 
driver can do a lot of damaging things with it 
which his employer will have to pay for. Some 
employers protect themselves against this by 
insurance, but a surprising number do not. 

I have just read the report of a case which 
shows how these things work out. A retail mer¬ 
chant in Cleveland, Ohio, used several delivery 
trucks. He had given strict orders to all of his 
drivers not to allow boys to have anything to do 
with the trucks. One day one of the machines 
had finished its work and was heading for the 
garage. On its way it encountered a fourteen- 
year-old boy who asked for a lift. The driver 
goodnaturedly gave it. and the boy climbed up 
and stood on the running board. And then, 
being in a hurry the driver cut across on the 
wrong side of the street, at much too rapid a 
speed, ran into a wagon and there was a bad 
smash. The boy was seriously hurt, and his 
father sued the owner of the truck for $10,000. 

The owner thought there was nothing at all 
to the case. He went into court and vigorously 
defended on the ground (1) that the boy’s in¬ 
juries were his own fault; he had no business to 
stand on the running board of a moving truck, 
and (2) that even if this were not so he, the 
owner, wasn’t responsible because he had told 
the driver not to let boys ride and the driver had 
disobeyed him. The boy’s injuries were the 
result of the driver’s disobedience, for which, of 
course, the employer wasn’t liable. The lower 
court sustained this defense and threw the case 
out, but on appeal the decision was reversed and 
the higher court sent the case back for trial. 
The trial hasn’t occurred yet, therefore we don’t 
know what the verdict will be, but it is bound 
to be something, because the court has said the 
employer was liable, and the only thing to deter¬ 
mine now is for how much. The chance is that 
the merchant who did his utmost to prevent this 
thing from happening will be let in for a dam¬ 
age verdict of several thousand dollars. Of 
course, he can sue the driver who got him into 
this mess, and possibly in one case out of ten 
thousand he might recover something. He would 
be certain to get a judgment against the driver, 
whatever that might be worth. 

The decision of the court in this case is in 
substance this: that granting the boy was a 
trespasser on the truck, and had no right there 
(that is, no right from the owner), nevertheless 
it is a well-known rule of law that even a tres¬ 
passer must not be injured by wilful or wanton 
acts of negligence. When the driver drove his 
truck on the wrong side of the street at exces¬ 
sive speed, he was guilty of a wdlful or wanton 
act of negligence, and as same was done while he 


was driving on the business of his employer, the 
employer was responsible for the boy’s injuries 
which resulted. It is true that when somebody 
becomes a trespasser on your premises or your 
truck you aren’t liable to him for anything that 
happens to him because of your simple failure 
to use ordinary care, but you are liable to him 
for anything that comes from wilful and wanton 
negligence. 

Some of the judges filed an opinion saying 
they didn’t regard the boy as a trespasser at all 
since he was allowed to ride by the driver wh‘i 
was in charge of the truck. This view was even 
worse for the driver’s employer, for it would 
have made him liable for the result of any negli¬ 
gence on the driver’s part, even though not 
wilful or wanton. 

I quote the following from the decision: 

When an employer places such an instnimentality 
(a delivery truck) in the possession and control of an 
employe in the conduct of his business, and voluntarily 
substitutes the management and supervision of the em¬ 
ploye for his own, the law holds him for what th#* 
employe does while using the instrumentality in the 
course and scope of his employment. And we hold in 
this case that when the young boy, clinging to the run¬ 
ning board of the truck in a precarious position, of 
which the driver had knowledge, was injured by t’ne 
wanton and reckless acts of the driver, while in the 
course and scope of his employment, the employer is 
liable. 

There is no doubt about it — a careless or 
reckless driver can let his employer in for a lot 
of unpleasant and expensive things. Some em¬ 
ployers have gone so far as to compel their 
drivers to furnish bonds, and I have heard some 
talk to the effect that certain insurance com¬ 
panies intended to refuse to insure against 
drivers’ negligence unless they were bonded. 
The other day I noticed another case in which 
the driver of the truck, thinking he was doing 
the right thing, shooed a boy off his track while 
it was in motion. The boy fell and was hurt, 
and the employer was held responsible. The 
court said the driver ought to have slowed up 
before the boy got off. In another case the 
driver invited the boy to ride, but made him get 
off while the car was in motion. This boy was 
hurt also and the employer was held responsible 
on the same ground. 

The wise owner of a delivery truck which is 
not to be driven by himself will get for himself 
all the protection he can possibly get against 
these possibilities. 


This question of price display is im¬ 
portant. You don’t want to be asking 
every other minute, “How much is 
this?” and “How much is that?” H you 
find goods marked in some sort of a 
code, you imagine that somebody is try¬ 
ing to “put something over” on you. 
Prices should be plainly marked on all 
goods in every kind of a store. 
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Savill Patented Swan - Neck Faucet 

The Savill Patented Swan-Neck Faucet is opened and 
closed quickly, a half turn of the handle allowing a full 
stream of water. It can be shut off quickly; this feature 
has led to its introduction in hotels and restaurants, and 
it also finds a ready place in the kitchen, where time and 
labor are of importance in drawing water. 

THOMAS SAVILL’S SONS 

Wallace and Watts Sts.. Pbiladalphia, Pa. 

Send postal card fer catalogne ahowlng 23 styles 



Sold by Jobbers of Plumbing Sap- 
plies Everywhere 


Garden Hose Valves 

- O P- 

Recognized Quality 

Which command repeat orders for you 



Sizes Vi" to inclusive. Both bent 

and straight Hose Spout. 

HAYS MFG. CO., Erie, Pa. 

W. Erwin Gilchrist 
Pacific Coast Representative 
681 Market Street, San Francisco 


c 



No. 208 Torch—list Price, each $17.00 
Aak for Diacoimt 

Double Needle Torches 
Give Double Service 

The Improved Double Blunt Needle Burner 
reduces the maximum heat, burning nsoline or 
erosene by changing the jet block. The Upper 
Needle has wire tip that cleans the orifice, lower 
regulates the flame. A perfect gas mixture is 
secured as orifice can not be enlarged by forcing 
the needle, a fault with other makes. No. 206 
Torch is extra large and powerful, two quart size, 
No. 208 quart size and 210 pint capacity. Always 
reliable and save time and money. Jobbers supply 
at factory prices. Send for our catalogue now. 

CLAYTON & LAMBEBT MFC. CO. 

10611 KnodeU Ave. . Detroit, Mich., U. 8. A. 



Plates that Please 

ORDER NOW 

and be ready with a stock 
Increasing Demand for “B & C” Styles 

Cfttalog on request 

THE BEATON & CORBIN BSFG. CO. 

Lnrgest nnd Oldest Plate Company in the World 

Psoifie Coast Representative 
FI8KE-KBAMER 00.. 

17 PowtU St. 

San Francisco. Cal. 

■ 
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SUCK-SESS SEEK-RETS 
Beware, the Excnae Maker 

r Onst there wuz a Man who wnz 
in bizness for hisself. He wuz a 
Fisherman, an’ he lived by the 
side of a beautiful river which 
Watered a Land flowing with 
Milk, an’ Honey, an’ grapes, an’ 
bizness, an’ Opportunities. It wuz a grate 
county, an’ over it waived the Blessed, 
Big Flag carrying the Stars an’ Bars. 

Well, as we sed Be4, Fishin’ wuz this 
Man’s job, an’ he had his eye on a big 
Kar, a fine Home, an’ Theatre tickets, an’ 
lait suppers, an’ a Big Front, generally! 

Sew he started out to bate his hook to 
get hold of the suckers. He prided His¬ 
self that he could use the kind of bate that 
would Land the Big fish every time, for 
he would Wink with one Eye an’ say, 
“You gotta no the kind of bate to use for 
every Kind of Fish.” 

But our Friend wuz only foolin’ him¬ 
self, for he used the same bat©—only dif¬ 
ferent sizes of it, an ’ his bate wuz eXcuses. 
He wuz awlways makin’ eXcuses to others 
an’ to Hisself. ‘He wood do that tomor¬ 
row.’ ‘He plumb forgot, but it wouldn’t 
happen again.’ ‘He wuz thinkin’ about 
that, but hadn’t got started at it.’ ‘The 
weather wuz 2 Hot;’ ‘the Weather 2 
Cold,’ ‘The Market wuz 2 Dull.’ ‘Money 
wuz 2 skarse. ’ 

Won nite his Wife met him at the 
Front Doar with a glare in her Eyes, an’ 


sez she, “Ned, have you dun any bizness 
today?” 

Ned tossed off his Over-coat, flinging it 
on one chair, an’ then through his Hat an’ 
gloves into another. 

“Say,” sez he, “a Man kum in an’ kep’ 
me talkin’ so long I didn’t get my Adver¬ 
tisement in today’s issue.” 

“An’ it’s Friday nite,” sez his wife, 
“an’ that means that bizness will be dead¬ 
er’n last Yerespolitical Issues, tomorrow.” 

At that she yanked a rollin’ pin out 
of a long pocket in her skirt an’ hit her 
Beloved a wallop over the cocoanut. 

He fell back with a grone. 

Sez he weekly, “I’d have brought you 
a Box of Candy, Minty, if I’d had the 
Money. Put a Geranium on my grave and 
Water it now an’ again with your tears.” 

Minty gave Him the once-over. 

“Geranium nothin’, she flung back. 
“You ain’t hert half as Bad as you ort to 
be. Get a Hustle on, an’ go down an’ fix 
the Furnace, an’ remember this, from now 
on. You can’t eat eXcuses. You can’t 
pay Bills with ’em. You can’t Sell ’em. 
EXCUSES NEVER GET YOU ANY¬ 
WHERE OR ANYTHING. YOU GOTTA 
DELIVER THE GOODS.” 

Friend Hubby rubBed his hed, crawled 
to his Feet an’ crep’ down the seller stairs 
with a hollow grone. When he kum up 
he smiled wanly an’ sed: 

“Minty, you’re rite. I reckon I’ve 
been Talkin’ 2 Much—an’ doin’ 2 Little. 
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When all plumbers realize the value of attractive display rooms, and a samnle bathroom, as do a number of 
our subscribers, as shown by the photo herewith, their business will materially grow. 
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Jj'ot only is the remodeling business worth while for 
a plumber to keep in touch with, but he can institute 
remodeling of bathrooms and a better sanitary equip¬ 
ment for the household. 

Most plumbers do not yet realize the possibilities 
that lie within their grasp—even right at their very 
doors. Do you ever notice how merchants in other lines 
make personal calls or canvasses among their prospect¬ 
ive customers! 

Is there any reason why you shouldn’t follow the 
same merchandising lines! The fact that other plumbers 
don’t do it, is all the more reason why there is a virgin 
field for you. If you will try it wo’U venture you will 
keep it up. _ 

F. M. Eck is constructing a new building in which 
his plumbing business will be installed at Roseville. 


One of the most necessary pieces of 
advice to all is that they find out what 
their real profits are, and not live in a 
fool’s paradise of imaginary profits. 


COULD NOT TELL A LIE 

A man was brought into a Kentucky court for the 
illicit distilling of whiskey. 

What is your name!” asked the Judge. 

” Joshua,” replied the prisoner. 

”Joshua!” repeated the Judge. ”Ah! are you the 
Joshua who made the sun stand still!” 

”No, sir. Judge,” was the answer, is the man 
who made the moon shine.” 



A SELF BLOWING 
ALCOHOL BLOWTORCH 

THE DUPLEX 

Just what Electridans, Auto Mechanics, 
Dentists, Battery Repairmen have been 
waiting lor. 

ABSOLUTELY AUTOMATIC 

Thm finmatthtng In thn torch line ever made. 
Write for priem and particularr. 

MANUFACTURED BY 

PKKRBLOW MFQ. CO., Leetsdale, Pa. 


Church Seats 



Open Front and Back 


Permanently White 

A Closet Seat, to be satisf ac- 
tory, should not only be WHITE 
when NEW , but should RE¬ 
MAIN WHITE year after year. 

Church Closet Seats have 
earned this reputation for con¬ 
tinuous satisfactory service. 

Leading architects, sanitary 
engineers and plumbing con¬ 
tractors specify and install 
Church Seats with the assurance 
they will always make good. 

Write for Latest Catalog 

C. F. Church Mfg. Co. 

Makers of High Grade Bath Boom Supplies 

Hedyoke, Mass. 

New York San Francisco Ohlcago 


ThM€ goods esn be obtsined from the leading jobbing honses in the West. Insist on them. If you cannot get 
them, address for information W. E. Ollclulst, Fscille Oosst Bepresentsttvs. Monadnoek Building. Saa Franoiseo. 
Cal. These goods are sold by all the leading jobbing and supply houses. 
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NEW SICKLE GRINDER 

The Luther Grinder Manufacturing Company have 
designed and are now making deliveries on their new 
No. 84 sickle grinder. 

This new grinder was designed especially for the 
farmer who wanted a good hand operated tool grinder 
at a low price. 

No. 84 is heavily constructed and ribbed to prevent 
breakage. They have ball bearings to reduce friction 
and provision is made to take up end play in the grind¬ 
ing wheel shaft. Helical cut gears and heavily con¬ 
structed sickle holders are excellent features of this 
machine. 

It retails for five dollars, and is subject to the regu¬ 
lar trade discounts. 

For more information, write Luther Grinder Mfg. 
Co., Milwaukee, Wisconsin. 

H. E. Simmons and L. Layden have engaged 
in the plumbing business at 1731 North High¬ 
land avenue under the name of Simmons & Lay¬ 
den of Hollywood. 


Jack Nugent and George Gilham have opened 
a plumbing shop at 210 C street, Marysville. 
California. 

James O'Connor recently moved his plumb¬ 
ing stock into a new building in Petaluma and 
reports a busy season. 

Chino Sanitary Plumbing & Sheet Metal 
Works of Chino, Cal., which is owned by P. 0 
Nokes, reports a very satisfactory trade and a 
good outlook. 

Humphreys & Just Plumbing Co., 836 East 
29th street, Los Angeles, report having all the 
work they can do and expect to be very busy 
during the balance of the year. 

Cornelius Bros, is the name of a new plumb¬ 
ing firm in Ontario, Cal., composed of Ralph 
J. Cornelius and Chas. C. Cornelius. Ralph Cor¬ 
nelius was formerly in the employ of the Mc¬ 
Cann Hdwe. Company for 12 years as a plumber. 

S. G. Scsak has engaged in the plumbing business 
at 5,30 Pine Street, Redwood City, under the name 
of the Coast Plumber. Mr. Peterson is associated with 
him. 

Gilbert & Son recently mov^ed their plumbing busi¬ 
ness to a new location at Visalia, to give them the 
facilities necessary for carrying their increased busi¬ 
ness. 



The Master Blow Torches 

MEET EVERY REQUIREMENT 
SUPPLY THE DEMAND 

Produces more heat on either gasoline or kerosene 
^ and without clogging. 

7 The satisfaction to users, dealers and jobbers 

accounts for the ever increasing sale. 

P gSrfl The one opening in the tank (eliminating leaks 

W from soldered connections), pistol grip handle, 

T safety valve, air release and baffle in the burner are 
points of improvements that cannot be duplicated, 

2 as tliey are Turner patented. 

Cost less than ordinary torches. 

^ Catalog on request. 




Cost 
Less 

Than ,.: 7 . 

Ordinary Torches ^ 

Fearlessly Guaranteed 


Jobbers SappUed at Factory 
Prices 

THE 

TURNER 
BRASS WORKS 

Sycamore, Illinois 
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PLUMBING GOODS—RETAIL SELLING PRICES 

The following are the present market selling prices (corrected up to the time of going to press) of various 
lines of plumbing goods, ruling in some of the larger western cities. At the request of some of our subscribers 
among the plumbing trade in interior and smaller towns and cities, who do not have the opportunity of checking 
ap their prices and costs often, we are giving these prices as some we have obtained that are being charged by 
plumbers in the larger cities. These prices are usually based on the cost of goods, plus the overhead or cost 
of doing business, usually ranging in the neighborhood of 25 per cent. Where plumbers are some distance from 
their source of supply, freight and transportation charges would naturally be added. We will be glad to receive 
•URgestions and corrections as to any errors or omissions, or any further information that might be desired, will 
be gladly answered. 


BATHS AND LAVATORIES 

(Bath Tub Pricea Lett Fitting's) 

BATH TUBS—K64, 0370, P1990, Essex, on Feet—4-ft., 

$43.35; 4V4-ft., $43.35; 5-ft., $40.85; 6V4 ft., $45.70; 6-ft.. 
$62.70. 

K57. C360. PI991, Essex, on Base—4%-ft., $53.35; 5-ft.. 
$52.00; 5^ ft., $58.70; 6-ft., $78.70. 

K80, P1933, Knickerbocker—5 ft., $41.70; 5H-ft.. $47.00. 

KIO to KIO^, P2160 to P2173, Cardinal, Conred, Enam. 
All Over—4^ ft., $76.00; 5-ft., $80.00; 5 4-ft^ $86.70. 

KlO to KlOVit P2160 to P2173, Conred, Enam. Inside, 
Cardinal— 4%-tt., $60.00; 5-ft., $64.00; 5%-ft., $70.70. 

K10%, P2180 to P2186, Recona, Enam. All Over, Cardinal 
—4H*ft., $72.00; 5-ft., $74.70; 5%-ft., $81.50. 

KlOH. P2180 to P2186, Recona, Enam. Inside, Cardinal— 
4%-ft., $60.00; 5-ft., $64.00; 5Vi-ft., $70.70. 

F12 to F15. C316 to C319, P2305 to P2313, Pembroke, 
Corner. Viceroy. Sierra—4^-ft., $95.35; 5-ft., $100.00; 5^- 
ft., $108.00; 6-ft., $140.00. 

F16 to F17, C320 to 0321. P2315 to P2318, Pembroke, 
Recess. Viceroy, Sierra—4H-ft., $86.00; 5-ft., $91.35; 5V4- 
ft., $100.00; 6-ft., $134.70. 

FlO to Fll, P2319 to P2322, Pembroke, Pier, Viceroy— 
5-ft.. $133.50; 5%-ft.. $141.50; 6-ft., $157.30. 

F7 to F8. P2380 to P2388, Woodmere, Corner, Imperator— 
5-ft.. $180.00; 5^-ft., $186.70. 

F9, P2390 to P2393. Woodmere, Recess, Imperator—5-ft., 
$166.70; 5V^-ft., $173.35. 

F5. Imperator (Standing Pattern)—5-ft., $261.50; 5Vi*ft., 
$278.70. 

F6, Imperator (Wall Pattern) 5-ft., $230.70; 5H-ft., 
$244.00 

BATH TUBS. PORCELAIN—H5015. 2028N, Reeular selection, 
light weight. Corner—5-ft., $145.35; 5H-/t.. $158.35. 

H501.5. 2028N, Special selection, light weight. Corner— 
5-ft.. $177.00: 5H-ft.. $198.35. 

H5020. 2029N. Regular selection, light weight. Recess— 
5-ft., $133.33; 5H-ft., $146.70. 

H5020, 2029N, Special selection, light weight. Recess— 
5 ft.. $166.70; 5H-fl.. $183.35. 

SHOWER RECEPTORS — K112, P2510. with Strainer and 
W’a.‘ite—36.x36-in., $^4.00; 42x42 in., $112.00. 

Kl08, P2511, with Strainer and Waste — 36 x 36-in., 
$113.50; 42x42-in., $150.70. 

K107. P2512. with P2530 Drain—38x38-in.. $149.50. 

K105, P2525, with P2530 Drain—36x36-in., $120.00; 

42x42-in.. $153.50. 

SHOWER MIXING VALVES — NCl, H15, P2745, $25.35. 
NCI, H12. P2746, $25.35. NFl, HIO, P2747, $25.35. 


P2748. $30.00. 

BHOWER.S— 

H965. P2766, Shower and Rose Sprays.$110.00 

H1014, P2771, Shower and Needle Bath. 109.00 

NF1200. H911, P2790, Shower. 54.70 

H909^, P2791, Shower and Shampoo. 64.00 

NCIOO. H952Mi, P2803, Shower. 33.35 

H95314. P2804. Shower. 30.70 

NCllOO, H954^, P2807, Shower. 42.00 

NCl 100 (with stops), H954V4. P2809, Shower. 40.7(» 

H943H, P2815. Shower. 48.70 

H944V^, P2816, Shower. 47.35 

H945^, P2819, Shower. 55.35 

H946H, P2820, Shower. 55.35 

NCllOO^. H956, P2821. Shower and Shampoo . 47.70 

P2823, Shower and Shampoo... 54.70 

H1402. P2826, Shower... 16 00 

H1406, P2827, Shower. 15.70 

H1400, P2828, Shower and Shampoo... 31.70 

H1404, P2829, Shower and Shampoo... 30.70 

H1410, P2836, Shower. 86.70 

H1411, P2837, Shower. 88.00 

H1408, P2841, Shower and Shampoo... 50.70 

H140 P2842, Shower and Shampoo. 52.00 

KP1050. H900, P2855, Shower. 38.70 

NF1050*4. P2856. Shower and Shampoo.. .. 51.00 

NF1055. H895, P2857, Shower... 46.70 

H904, P2860, Sho cr... 45 35 

P2861, Shower and Shampoo... 58.00 

H1246. P2868, Shower. 34.70 

H1250, P2870. Shower.-. 27.70 

H1600, Industrial Mixometer Shower. 34.70 

H1625. Industrial Combination Valve Shower. 14.15 

H1202. P2914, Shower. 52.00 

H1200, P2916, Shower. 66.35 

H1206, P2918, Shower. 44.35 

H1204. P2919, Shower. 46 00 

P2920, Shower and Shampoo. 59.00 

P2921, Shower and Shampoo. 60.35 

Portable Showers— 

H1275, P2946. Portable Shower. 21.85 

8124, Portable Shower. 15.00 


Wall and Ceiling Showers— 


H1270. P2950, Wall Shower. 13.00 

H1268, P2952. Ceiling Shower . 13.00 


LAVATORIES—(Less Fittings)- 

C105, P3050, P3055, P3057, Copley—18x27-in., $52.00; 
22x33-in., $66.65. 

C114, K205, P3110. P3115. P3117, Laton—20x24-in., 

$33.35; 22x27-in.. $38.70; 22x30-in.. $48.70. 

C145, K332, P3840, P3845. P3846, P3847. Ophir—17x21- 
in., $14.70; 18x24-in., $17.00; 20x24-in., $22.70; 22x27-in., 
$36.00. 

C145, K332. P3850, P3855. Ophir—20x24-in., $22.30. 
C152. K582. P4045, Ralwon. 17xl9-in., $10.80. 

P4125, Arion—19x24-in., $22.65. 

P4205, Othello—18x21-in., $12.15. 

K580, C150, P4206, Othello—18x21in., $13.80. 

K608, C162, P4335, Beverly—18x21-in., $12.70. 

K614, C164. P4345, Crescent—17xl9-in., $8.70. 

K752, P4365, Alva—14x 16-in.. $8.70. 

K668, C180, P4940, P4945, Athena—20-in.. $25.35. 

, K668, CI8O, P4946, Athena—20-in., $25.35. 

K672, C182, P4950, P4955, P4956, P4957, Anglo—19 in., 
$18.20. 

K690. C184, P4980, P4985. Verdun—lO-in., $14.35. 
P5080, P5085, P5086. P5087. Everett—19-in.. $18.70. 
K732, C190, P5110, P5115, Yale—16-in., $11.00. 

K762. C192, P5145, Aida—16-in., $9.00. 

Add for Waste when required—Pi 1285, Imperial, $9.85; 
P11289. Empire, $8.00; P11290, Princess, $6.70. 

BRASS AND RUBBER GOODS 
BATH FITTINGS, BUIl.T-IN— 

H7025 Special, PI 1000—Compression, %-in., Valves, 2-in. 
Waste (End Wall). $31.75. 

FllOOl—Si-in. Valves. 2U-in., Waste, $40.00. 

H7025 Special, P11002—H-in. Valves, 2-in. Waste (Back 
Wall), $34.50. 

PI 1003—\-in. Valves, 2V4-in. Waste. $45.35. 

PllOlO —\^ \n. Valves. 2-in. Waste. $37.35. 

Pi 1011—Valves, 2'4-in. Waste, $44.70. 

P11012—V4 in. Valves, 2-in. Waste, $42.70. 

PI 1013—^-in. Valves, 2V4 in. Waste. $47.35. 

P11015. “Quirko"—Vi-in, Valves, 2-in. Waste, Top 
Nozzle. $42.70, 

PI 1016—%-in. Valves. 2^4-in. Waste. Top Nozzle, $47.85. 
P11017—^-in. Valves, 2-in. Waste. Top Nozzle, $45.35. 

PI 1018—•%-in. Valves, 2^-in. W^aste, Top Nozzle, $50.00 
Compression— 

P11025—H-in. Valves, 1^-in. C. W. A O., $23.70. 

F11026—y4-in. Valves. C. W. A O., $28.35. 

P11030—H-in. Valves. 1 % in. C. W. A O.. $27.35. 

PI 1031 — % \n. Valves. 1'4-in. C. W. A O., $32.00. 

Pi 1040—H-in. Valves, l^-in. Waste. $46.70. 

P11041 — ^-in. Valves, 2-in. Waste, $51,35. 

NC2570—Fittings for Por, Tubs, %-in. Valves, 2^ -in. 
Waste, $64.00. 

H2466—Speakman Deshler, H-in. Valves for Por, Tubs, 
$36.00. 

H2460—^-in. Valves for Enameled Iron Tubs. $30,00. 

Exposed for Essex Baths—Compression— 

Pi 1065—*4-in. Valves, 2 in. Waste, $34,70. 

P11066—84-in. Valves, 2V4‘in. Waste, $50.70. 

* ‘Quicko’ ’ — 

P11090—84-in. Valves, 2-in Waste. $46.00. 

P11091 — 84-in. Valves. 2 84-in. Waste, $50.70. 

Exposed for Conred Tubs— 

H6978 Special. 11115—84-in. Valves, 2 in. Waste. $30.38, 
Exposed for Pembroke and Woodmere Baths— 
Compression— 

H6978 S ecial, P11115—84 in. Valves, 2-i®. Waste. $40.99. 
84-in. Valves. 284-in. Waste. $40.00. 

P11125—84 in. Valves. 2.in. Waste, $48.00. 

Bath Cock Combination Fittings—For E.ssex Baths— 
P11150—Compression Supply and Waste Fitting, 9-16-i*. 
O. D. Annealed Supplies. $7.70. 

P11155—“Quicko” Supply and Waste Fitting, 9-16-ia. 
O. D. Annealed Supplies, $8.70. 

PI 1160—Compression Supply and Waste Fitting, 9-16-lii. 
O. D. Annealed Supplies, $18.60. 

P11165—"Quicko” Supply and Waate Fitting. 9-16-iiL 
O. D. Annealed Supplies. $20.00. 

BATH WASTES—PI 1175—Imperial 2 in. Waate, $13.40. 
P11176—Imperial 284 -5n. Waste, $16.70. 

Pi 1179—Imperial 2-in. Waste, $18.00. 

Bath C. W. A O.— 

Pin8.5—1 %-in. N. P. C. W. A O. for Essex Bnth. $2 80. 
PI 1188—l -X-in. N. P. C. W. A O. for Conred Bath. $5.50. 
184-in. N. P. C. W. A O. for Conred Bnth. $6.00 

PI 1189—1%-in, Rough O, W. A O. for Conred Bath, $5.00. 
184-in. Rough C. W. A O. for Conred Bath. $6 00 

PI 1190—184-in. Rough C. W. A O. for Pembroke Bath, 

$ 6 . 00 . 
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PLXTMBIN’O GOODS—RETAIL SELLZNG FRIOES—OontlWMd 


Brass and Bnbber Goods—Continued. 
COMBINATION LJtVATORY PITTING6— 

Pi 1260—Verona, Compression, Enamel Layatory.18.35 

P11263—Verona, Compression, Vitreous Lavatory.18.35 

LAVATORY WA8TBS— 

PI 1285—Imperial, China Knob. 0.85 

PI 1288—Imperial, China Knob . 9.85 

Pi 1289—Empire, China Knob. 8.00 

P11290—Prinoaaa, China Knob. 6.70 

Pi 1291—Princess, China Knob. 6.70 

PI 1293—PrineesB, China Lever. 6.70 

P11294—Prineesa, China Lever...6.70 

P11295—Princess, China Lever. 6.70 

P11296—Princess, “B” China Handle. 6.70 

PI 1297—-Princess, 4 Ball Handle. 6.70 

SHAMPOO FIXTURES— 

P11358—Quicko Double Basin Cock . .. 8.75 

P11359—Pedestal China Soap Dish with Drain.2.20 

P11360—CompretsioiL as described.20.00 

P11863—Quicko, as described.20.00 


MIXOMETER FIXTURE—H2285—Built-in Mizometer, $58.85. 
LAVATORY SUPPLY PIPES—Strictly I. P. Sixe— Pipes to 
Wall—Short Pattern, 6-in. x 7-in. 

P11371—With W. H. Stop, %-in., $4.75; %-in., $5.60. 

P11372—With C, I. Stop, %-in., $5.15; H-in., $6.10. 

PI 1373—With L. K. Stop, %-in., $4.75; ^-in., $5.60. 


LAVATORY PLUGS AND CH’AIN STAYS— 

P11395—P. O. Plug for Porcelain Enameled Lavatory. . .55 

P11396—P. O. Plug for Vitreous Lavatory.75 

P11397—Chain Stay for Vitreoua Lavatory.40 


COMBINATION SINK AND SUPPLY FAUCETS—PI 1425— 
Quicko, Swing Spout, No. 100, Classic or Faultless, $9.35. 
NICKEL PLATED SINK AND LAVATORY TRAPS— 

Tubing Pattern, less Cleanout— 

P11450—1%-in. Plain “P$1.80; iH-in., $1.80. 
P11451—1%-in. Vented *'P,” $8.00; IH-in., $8.15. 

P11456—1^-in. Bag, $4.70; iH-in., $4.60. 

P11462—1%-ln. Plain *‘8/* $2.70; iH-in., $2.70. 
P11463—1%-ln. Vented *^8,’* $8.60; m-in., $4.00. 

With Cleanout— 

P11450—1%-in. Plain *‘P’* $2.80; iH-in., $2.70. 

Cast Brass Traps with Cleanout— 

P11450—1%-in. Plain “P,” $2.75; iH-in., $2.70. 
P11451—1%-in. Vented “P,” $3.75; iVi-in., $3.95. 

PI 1456—1^-in. Bag. $3.75; iH-in., $3.70. 

P11458—1%-in. “P” (N. Y. Reg.), $2.70; IH-In., $3.10. 
P11462—1%-in., Plain ^*S.” $3.20; iH-in., $3.40. 

P11463—1%-in. Vented “S,*' $4.15; l^-in., $4.35. 
COMPRESSION BIBBS—HlOO—H-in. Rough Plain SSS, 
$1.00; Finished, $1.05; Nickel Plated, $1.25. ^-in. Rough, 

$1.25; Finished, $1.35; Nickel Plated, $1.55. 

H102—H-in. Rough Hose SSS, $1.10; Finished, $1.25; 
Nickel Plated. $1.40. %-in. Rough Hose, $1.40; Finished, 

$1.50; Nickel Plated, $1.70. 

HllO—%-in. Rough Plain SOT, $0.90; Finished, $1.00; 
Nickel Plated, $1.15. %-in. Rough Plain SOT, $1.15; Fin¬ 

ished, $1.25; Nickel plated, $1.40. 

H112—%-in. Rough Hose SOT, $1.00; Finished, $1.15; 
Nickel Plated, $1.30. %-in. Rough Hose, $1.30; Finished, 

$1.40; Nickel Plated, $1.55. 

H135—%.in. N. P. Plain Adj. Flange, $2.05; %-in., $2.50. 
H137—%-in. N. P. Hose Adj. Flange, $2.20; %. $2.60. 

H140—%-in. N. P. Plain Set Screw Flange, $1.85; %. 

$2.25. 

H142—%-in. N: P. Hose, $2.05; %-in., $2.40. 

H365—%-in. N. P. Comn. Stub W. T. Bibbs Plain. $1.50. 

H367—%-in. N. P. Comp. Stub W. T. Bibbs Hose, $1.80. 

QUICK COMPRESSION BIBBS—H410—%-in. Nickel Plated, 
Plain SOT, Metal Handle, $1.60; %-in., $1.90. 

H412—%-in. Nickel Plated, Hose SOT, Metal Handle. 

$1.70; %-in., $2.05. 

H413—%-in. Nickel Plated. Plain SOT, China Handle. 

$1.90; %-in., $2.20. 

H414—%-in. Nickel Plated, Hose SOT, China Handle. 

$2.05; %-in., $2.35. 

H435—%-in. Nickel Plated, Adj. Flange, $2.15; %-in.. 
$2.60. 

H437—%-in. Nickel Plated. Adj. Flange. Hose, $2.30; 

%-in.. $2.80. 

H488—%-in. Nickel Plated, Plain. $2.50; %-in., $3.00. 
H439—%-in. Nickel Plated, Hose, $2.65; %-in., $3.10. 
H440—%-in. Nickel Plated, Plain 88 Flange, Metal Han¬ 
dle, $2.00; %-in., $2.35. 

H442—%-in. Nickel Plated, Hose, SS Flange, Metal Han¬ 
dle, $2.15; %-in., $2.50. 

H443—%-in. Nickel Plated, Plain, SS Flange, China 

Handle, $2.30; %-in., $2.60. 

H444—%-in. Nickel Plated, Hose, SS Flange, China 

Handle, $2.50; %-in., $2.85. 

SELF-CLOSING BIBBS—H478—%-in. Finished, Plain SOT, 
$2.80; Nickel Plated, $3.00. 

FULLER BIBBS—H510—%-in. Nickel Plated, Plain SOT, 
$1.75; %-in., $2.05. 

H512—%-in. Nickel Plated, Hose, SOT, $2.50; %-in., 

$2.2.5 

H540—%-in. Nickel Plated, Plain SS Flange, $2.20; 

%-in., $2.50. 

H542—%-in. Nickel Plated. Hose SS Flange, $2.35; 

%-in., $2.60. 

GROUND K?:Y bibbs—H 575—%-in. Finished, Plain SSS. 
$1.45: %-in., $2.00. 

H577—%-in. Finished, Hose SSS, $1.65; %-in., $2,20. 


H587—%-in. Finished, Hose SOT. $1.75; %-in., $2.35. 
COMPRESSION STOPS—H600 and H603—%-in. Rough I. P 
Both Ends T. H., $0.90; %-in.. $1.15. %-in. Nickel Plated 

Both Ends T. H., $1.15; %-in., $1.75. 

H605 and li6US — %-in. N. P, 1. P. Both Ends W. H.. 
$1.45; %-in., $1.75. 

H615 and H618—%x% O. D. T. H. or W. H. N. P.. 
$1.15. %x9-16 O. D., $1.15. %xll-16 O. D., $1.35. 

11620 and H623—%-in. I. P. Both Ends Finished, Loose 
Key, $1.30; %-in. I. P. Both Ends N. P., Loose Key, $1.45; 
%-in. I. P. Nickel Plated, Loose Key, $2.25. 

SELF CLOSING STOPS—H640 and H641— %-in. I. P. boU 
ends N. P., $3.40. 

COMPRESSION SILL COCKS—H650 to H654—%-in. Angle 
Pattern, $1.20; %-in., $1.20. 

BOILER DRAIN COCKS—H655 and H658—%-in., 90c; %- 
in. Rough N. P. Male, $1.00; %-in., $1.00. 

H656 and H659—%-in. Rough N. P. Female, $1.00; %-ia.. 

$ 1 . 00 . 

H700— %-in. TH or LH Stops, Solid Head, $1.45; %-im. 
$2.05. 

H703—%-in. TH or LH Stop and Waste, $1.50; %‘in., 

$ 2 . 10 . 

GROUND KEY STOPS AND STOP AND WASTES—H780 and 
11731—%-in. TH or LH Stops, Loose Hsndle, $1.05; %-in.. 
$1.50. 

II738 and H734—%-in. TH or LH Stop and Wastea, Loeae 

Handle. $1.05; %-in., $1.50. 

COMPRESSION BASIN COCKS—H852—No. 1% Midget Ba 
sin Cocks, Pair, $3.15. 

H855—No. 2 Medio Basin Cocks, Pair, $4.20. 

H856—No. 2A Medio Basin Cocks, Pair, $5.25. 

No. H870—No. 5 Dunlo Basin Cocks, Pair, $5.85. 

H871—No. 5A Dunlo Basin Corks, Pair. $5.95. 

QUICKO BASIN COCKS—H901—No. 1%, $3.60. 

H902—No. 2 Quicko Banin Cocks, $4.0U. 

H903—No. 3 Quicko Basin Cocks, $3.90. 

H908—No. 5 Quicko Basin Cocks, $5.35. 

"Allwite" Quick Comp. Basin Cocks, $10.95. 

FULLER BASIN COCKS—H925—No. 0 Fuller Baain Ooeks, 
$5.25. 

H926—No. 0 Fuller Basin Cocks with Union, $6.00. 

SELF CLOSING BASIN COOKS—H950—** Standard** Ball 
Bearing, Cross Handle, pair. $8.10. 

H951—‘‘Standard’* Ball Bearing, China Laral, pair. 

$9.45. 

H970—“Standard*’ Boston, pali% $6.60. 

Junior Size Ball Bearing 4 Arm Indexed Self Closing, pair, 

$7.50. 

DOUBLE BASIN COCKS—H980— Quicko Double Baain Cocks, 
each. $10.50. (For China Soap Cup see U11359.) 

Glauber “Winton,” Nu-Rspid — Double Baain Cock with 
Gooseneck and China Index Lever Handles, 12-in. C to C #f 


Cock Holes, $16.50. 

PANTRY COCKS— 

HIOOO—No. 1 Compression, pair . 5.80 

HlOlO—No. 1 Quicko, pair. 8.65 

H1015—Quicko, Double, each.12.00 

H1030—No. 1 Fuller, pair. 8.80 

SI.OP SINK COCKS— 

H1070—Compression.19.50 

H1075—Fuller.19.50 

DOUBT.E BATH COCKS— 

HI 100—No. 8 Compression .. A15 

HI 105—No. 8A Compression. 4.50 

H1142—No. 1% Quicko . 5.25 

111150—No. 2%L Quicko. 4.90 

HI 152—Vo 2% Quicko. 5.75 

H1160—No. 10 Quicko .10.15 

HI 170—No. 5%L Fuller. 4.90 

H1172—No. 5% Fuller. 5.25 

HI 175—No. 4%L Puller . 4.15 

HI 177—No. 4% Fuller . 4.50 


CHICAGO FAUCET COMPANY’S BRASS GOODS— 

AlOO—“Classic” N. P. Quaturn Swing Spout Mixing 
Faucet with Index Lever Handles, $10.20 each. Extra 
Washers for same, $2.00 per hundred. 

A500—N. P. Quaturn Plain Bibbs SOT, Detachable Ts 
pered Shank, %-in., $2.90. 

A900—N. P. Quaturn Plain Bibbs with Detachable Shank, 
Adjustable Screw Flange, % in.. $3.10. 

A1600—N. P. Quaturn Single Pantry Cock with China 
Lever Handle, $5.90. 

A1700 N. P. Quaturn Double Pantry Cock with China 
Indexed Lever Handle, $17.40. 

A 1900—N. P. Quaturn Basin Cock with Top China Indexed 

Lever Handle, $3.80. 

A2000—N. P. Quaturn Basin Cock with Side China In¬ 
dexed Lever Handle, $4.90. 

A2100—N. P. Quaturn Double Basin Cock with China la- 
dexed Lever Handle, $14.70. 

A4500—No. 102 Amazon Basin Cocks, N. P. with Chins 
Index Top, $5.50. 

Phosphor Bronze Removable Sleeve Seats for all **Q]tts- 
turn” Bibbs, Basin Cocks, Bath Cocks, Pantry Cocks, Ball 
Cocks, etc.. Hot or Cold, 40c each. 

N. P. BRASS ANNEAT.ED TUBING— %-in. O. D. N. P. Bmss 
Annealed Tubing, $18.00 per hundred ft. 

O. D. N. P. Brazed Brass Tubing—Per 100 ft. —%-ln, 
$37.50; %-in., $41.25; %-in., $48.75; 1-in., $39.00; 1%-in., 
842.75; 1%-in., $48.00; 1%-in.. $52.50; 1%-in., $56.25; 
2 in.. 75.00. 
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Brill ind Bnbber Ooodi—Oontiiiaed. 

BEAMLESS BRASS PIPE—I. P. Size, per lb.--H-in..61c; 
V4 in.. 57c; % in., 53c; H-in.. 50c; % in., 47c; 1-in., 47c; 
1^-in., 47c; lV4*in.t 47e; 2-in., 47e; 2H-in., 47e; 8-in., 
47c. 

Add 70 per cent for Nickel Plating Pipe. Add 10 cents 
for cut lengths. Add 75 per cent for Copper Pipe. 
MISCELLANEOUS BRASS TRIMMINQS— 

IVtio- Laundry Tray Plugs, 1V4 O. D. Tail Piece, dos.,. 19.00 
IH-in. Laundry Tray Plugs, I. P. Tail Piece, dos.. .19.00 


Fin. Brass Wash Tray Plugs, Met. Stopper, dos... 5.50 

N. P. Chain Stays, No. 1, dos.4.50 

N. P. Chain Stays, Nos. 1, 2, 8, dozen. 6.20 

Chiaa Chain Stays, dos. 9.60 

N. P. Chain Stay and Cock Hole Oorer. 6.76 

N. P. Basin Cock Hole Corer, dos. 4.40 

N. P. Basin Chain wf. Snaps, No. 00, do. 1.5U 

N. P. Basin Chain wf. Snaps, No. 0, dos. 1.70 

N. P. Bath Chain wf. Snaps, No. 00, dos. 2.00 

N. P. Bath Chain wf. Snaps, No. 0. 2.40 

N. P. Basin Chain 12 Yd. Box, No. 00, h.2.10 

K. P. Basin Chain 12 Td. Box, No. 0, bo. 2.50 

N. P. Basin Chain 12 Td. Box, No. 1, ba. 3.10 

N. P. Basil Chain, No. 00, per 100 feet«. 6.60 

N. P. Basin Chain, No. 0, per 100 feet. 6.80 

N. P. Basin Chain, No. 1, per 100 feet. .. 8.50 

N. P. Basin Chain, 500-foot reels. No. 00. 5.30 

K. P. Basin Chain, 500-foot reels. No. 0.. 6.40 

N. P. Basin Chain, 500-foot reels. No. 1. 8.80 

Beaded Basin Chains, per dozen. 8.50 

Beaded Bath Chains, per dozen. 8.90 

N. P. Chain Snaps, large, per dozen.26 

N. P. Chain Snaps, small, per dozen.24 

N. P. Chain “S*^ or “8*' Hooks, per dozen.48 

^ •inch Threaded Brass Rod, per foot.87 

%-inch Rough N. P. Brass Nats, threaded through, 100. 6.40 

^-inch N. P. Brass Cap Nuts, per 100. 5.60 

FAIRPACTS BUILT-IN BATH BOOM ACCESSORIES— 

F 1—Built-in Paper Holder, 6x6. 8.80 

F115 and F125—Built-in Soap Holder, 6x6. 4.40 

F140—Built-in Orab Rail. 6x6. 8.80 

F150—Built-in Comb. Bail and Soap, 6x6... 8.80 

F160—Built-in Tumbler Holder, 6x6. 4.40 

F170—Built-in Sponge Holder, 6x6. 7.10 

BRASSCRAFTERS ALL WHITE ACCESSORIES— 

14086—Slab Soap Dish. 3.00 

14039—Wall Soap Dish...2.90 

14076—Wall Soap Dish... 8.35 

14049—Wall Soap Dish... 4.30 

14078—Wall Soap Dish... 8.00 

14044—Tub Rim Soap Dish... 2.60 

14080—Tub Rim Soap Dish.. 8.50 

12306—6-inch Three arm Swinging Bar. 4.50 

12103—14-inch Three arm Swing Bar....« .. 6.90 

12518—Hxl8-ineh Towel Bar. 8.35 

12524—24-inch Towel Bar... 8.75 

12530—30-inch Towel Bar...4.55 

11818—%xl8-lnch Towel Bar. 4.00 

11824—24 inch Towel Bar. 4.40 

11830—80-inch Towel Bar... 5.00 

11612—lxl2-inch Towel Bar... 5.90 

11618—18-inch Towel Bar... 6.40 

11624—84-inch Towel Bar... 6.60 

11630—80-inch Towel Bar. 7.35 

11912—lHxl2-inch Towel Bar.12.00 

14241—Wall Pattern Soap and Sponge Holder.11.70 

14502—Wall Towel Basket.19.90 

15124—Tumbler and Toothbrush Holder. 4.80 

15118—Tumbler and Toothbrush Holder.4.95 

15167—Tumbler Holder. 3.40 

15235—Combination T. T. B. and Soap.11.90 

15222—Combination T. T. B. and Soap. 8.16 

15150—Tooth Brush Holder. 1.40 

16103—Tooth Brush Holder. 1.60 

15U6—Tumbler Holder. 3.40 

16195—Tumbler and Toothbrush Holder.•. 4.80 

15192—Tumbler and Toothbrush Holder. 4.95 

15298—Tumbler and T. B. and Soap.ll.OO 

15291—Tumbler and T. B. and Soap.8.15 

15297—Tumbler and T. B. and Soap. 6.95 

15293—Tumbler and T. B. and Soap.12.70 

14811—Comb Tray. 6.70 

14800—Comb Tray. 6.95 

15752—6x24 Shelf .10.95 

15706—5x20 Shelf . 8.00 

15710—5x18 Shelf . 7.70 

15712—5x24 Shelf . 8.20 

16714—5x30 Shelf . 9.50 

15301—5x20 Rail . 4.55 

15202—5x24 Rail . 5.00 

15304—5x80 Rail . 5.70 

15307—6x24 Rail . 5.75 

1543.5—Paper Holders (Roll) . 6.15 

15420—Paper Holders (Roll) . 2.90 

15451—Paper Holders (Sheets) .4.95 

15510—Hooks .60 

15528—Hooks . 1.10 

15513—Hooks . 1.30 

15534—Hooks . 2.55 

15538—Hooks . 8.20 

15521—Hooks . 1.15 

15520—Hooka . 1.20 


15501—Hooks . 1.75 

14510—Stool . *12*70 

CHURCH BATH ROOM TRIMMINGS— 

No. 2 White Pyralin Routh Bath Stool, Bub’r Bumpers. 19.15 

No. 7 White Pyralin Square Bath Stool, Cork Top.22.20 

No. 1 French Beveled Plate Glass Oval Mirror with 

White Pyralin Frame, 16x4......84.80 

No. 2, same, 20x28 .48.85 

No. 1 , same, Oblong with Square Corners.42.50 

No. 2, same, 20x28 .42.20 

No. 8 , same, 20 -inch Round. 86.70 

No. 4, same, 24-inch .48 85 

BRASSCRAFTERS NICKEL PLATED ACCESSORIES— 

1612—lxl2-inch N. P. Towel Bar. 4.10 

4600—20-inch Roller Towel Bar with Lock. 5.20 

2112 — 14-inch 2 -arm Crystal Swing Rack. 8.10 

2113— 14-inch 3-arm Crystal Swing Rack. 4.10 

2818—%xl8 inch Crystal Bar. 1.96 

2824—24-inch Crystal Bar. 2.20 

2918—lxl8-inch Crystal Bar. 8.40 

2924—24 inch Crystal Bar. 8.80 

2930—30-inch Crystal Bar. 4.55 

2936—36-inch Crystal Bar. 6.00 

2618—%xl8-inch Opal Bar. 1.05 

2624—24-inch Opal Bar. 2.20 

2718—lxl8-inch Opal Bar. 8.64 

2724—24-inch Opal Bar. 8.96 

2730—80-inch Opal Bar. 4 . 6 O 

2736—36-inch Opal Bar. 6.15 

5610—5x18-inch Crystal Shelf. 4.50 

5612—5x24-inch Crystal Shelf. 4,90 

5606—5x20-inch Crystal Shelf. 4.60 

5301—6x20-lnch N. P. Shelf Bail. 8.15 

5101—Crystal Tooth Brush Holder.90 

5150—Opal Tooth Brush Holder.95 

5108—N. P. Tooth Brush Holder.56 

6146—Comb, Tumbler and T. B. Holder. 1.65 

6191 and 5117—Tumbler Holder. 1.95 

5170—Tumbler Holder. 1.10 

5196 and 5141—Tumbler and Toothbrush Holder.8.00 

5222—Tumbler, T. B. and Soap Holder. 5.95 

5291—Tumbler, T. B. and Soap Holder. 5.96 

5298—Tumbler, T. B. and Soap Holder. 8.15 

5298—Tumbler, T. B. and Soap Holder. 8.40 

DRAIN COCKS—E1739—T. H. Compression for Range Boiler 
Hose or Plain Rough, N. P., H-inch $1.00; $1.10. 

URINAL COCKS—E1765—Self Closing N. P.. H-inch. $3.10. 

BALL COCKS-—E1771—Silent H-inch O. D. without Integral 
Stop, less Ball and Stem, $3.10. 

BASIN COOKS— 

£1876—N. P. Oomp. 4-arm China Index Brass Handle 

with Nut for 0. D. Tubing. I .95 

E1887—N. P. Comp. 4-arm, All China Index Handle 

with Nut for O. D. Tubing. 2.90 

El902—Rapidae N. P. China Index Side Lever Handle 

with Nut for O. D. Tubing.2.70 

E1905—Rapidae N. P. China Index Top Lever Handle 

with Nut for O. D. Tubing.2.20 

E1912—Rapidae N. P. 4-arm, All China Index Handle 

with Nut for O. D. Tubing. 2.05 

E1915—Rapidae N. P. Double C%ina Index Side Lever 
Handle with Special Br. Y. with Nut for O. D. Tub. . . .10.40 
E1926—Rapidae N. P. China Index Side Lever Handle 

(large pattern). Nut for O. D. Tubing. 6.80 

E1985-—Self (losing N. P. 4-arm Braas Handle China 

Index Nuts with Nut for O. D. Tubing. 8.60 

El995—Self Closing N. P. China Index Lever Handle, 

Plain Brass Nut with Nut for O. D. Tubing. 4.20 

CLOSETS AND TBZMMZMOS 

CLOSET SEATS— 


L8500—White Seat, less Cover.11.35 

L3600—Birch Mahogany, less Cover . 4.00 

L3700—Oak, less Cover . 4.00 

L8501—White Seat and Cover .12.00 

L3601—Birch Mahogany and Cover. 4.35 

L3701—Oak and Cover. 4.36 

B. O. T. Church. B326. 47-lA, L8503—All White Seat 

and Cover. White Hinge .20.00 

L3515—White Crescent Seat .11.85 

L361.‘>—Birch Mahogany Seat . 8.00 

L3615%—Birch Mahogany, Cantonment Type. 4.35 

L3715—Oak Seat, Mahogany, Cantonment. 4.85 

L371.5—Oak Seat, Cantonment Type. 4.35 

L3516—White Crescent Seat and Cover.14.35 

L3616—Birch Mahogainr Crescent Seat and (3over.8.70 

L3716—Oak Oescent Seat and Oover . 8.70 

L3.'i20—White Horseshoe Seat ..12,50 

L3620—Birch Mahogany Horseshoe Seat. 8.80 

L3720—Oak Horseshoe Seat . 8.80 

1.3521—White Horseshoe Seat and Cover.16.70 

1.3621—Birch Mahogany Horseshoe Seat and Cover... 8.70 

Oak Mahogany Seat and Cover. 8.70 

L3535—White Extended Seat Closet Front.17.85 

L3635 — Birch Mahogany Extended Seat CHoset Front.. It. 85 

L3735—Oak Extended Seat Closet Front .18.85 

L3536—White Extended Closet Front with Cover.22.70 

L3636—Birch Mahogany Ext. Closet Front with Cover. 16.70 

L 3736 —Oak Extended Closet Front with Cover.16.70 

L3.565—W’^hite Extended Open Front and Back.16.70 

L376.5—Oak Extended Open Front and Back.16.90 

L3566—White, Ditto, with Cover .26.7D 

L3766—Oak. Ditto ...20.05 
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DRAINS 

DRAINS, CESSPOOLS, ETC.— 

Extra Heavy Stable Cesapool—12x12x10, 6.60 each; 16xl6x 
10, $9.50. 

C. I. Plain Top Cesspools—6x6x2, $0.90 each; 0x9x3, $1.50; 
12x12x4, $2.90; 13x13x4, $3.50. 

C. I. Extra Heavy, Hinged Top—6x6x12, $1.15 each; 9x9x3, 
$2.00; 12x12x4, $3.60; 13x13x4, $4.35. 

Galvanized Refrigerator Drains, l^*in. I. P., $1.60 each. 

Blake, Iron wf. B. W. Valve—^102, 2-inch, $10.15 each; 

0103, 3-inch, $16.15; G104, 4-inch, $24.75. 

JOSAM DRAINS— 

I. P. Govt. Pattern—203A, 5x2-inch, $14.40 each; 307A, 
CxS-inch, $20.00: 2003A, 6x2-inch, $21.60. 

800—4-inch N. P. Strainer, 2-inch I. P., $8.15 each. 

Roof Drains—400, 4-inch, $14.40; 401, 5-ineh, $17.55; 402, 
6-inch, $19.20. 

Wood Roof Drains—400A, 4-inch, $19.20 each; 401A, 
inch $22.55; 402A, 6-inch, $24.00. 

Floor Drains, 4-incb 1. P.—500A, 10-inch, $18.15; 600, • 
inch, $9.00. 

M. A J. SAFETY DRAIN WITH B. W. VALVE— 

2-inch Flat Iron Top, $19.80 each; 4-inch Flat Iron Top, 
$28.95; 4-inch Raised Iron Top, $37.95. 

SHOWER STRAINERS— 

8%-inch N. P. Top by IH-inch I. P. Female Outlet, P2098, 
$2.40 each; 4-inch ditto by 2-inch ditto, $2.70. 

5-inch N. P. Top by 2 inch 1. P. Outlet Combination Drain 
and Trap, P2986, $10.35. 

PENBERTHY AUTO CELLAR DRAINERS— 

No. 1, $28.15 each; 2, $45.00; 3, $62.00. No. 1, Non-Auto¬ 
matic, $21.90. 

Washing Machine Drainers, $4.00 each. Hose and Adapters, 

FIRE AND HOSE GOODS 

FIRE HOSE, RACKS EXTINGUISHERS, ETC.- 

No. 901—Antex Electric Light Extension Reel with 


25 feet of Flexible Waterproof Cord.16.00 

No. BllOl—2H-gal, Badger's Chemical Extinguisher. .20.00 

No. B1107—Extra Hose with Nozzle. 1.50 

No. B1108—Hanger. 25 

No. B1106—8-oz. Acid Bottles.25 

No. B1114—Universal Soda and Acid Recharge.75 

No. 0—Fire Gun Extinguisher, 1 qt.10.00 

No. 1—Fire Gun Extinguisher, 1% qt.12.00 

No. 2—Fire Gun Extinguisher, 1% qt.14.00 

Universal Liquid for Recharging Fire Gun, per quart. . 1.75 
No. B1113—2H-gal. Foamite Firepan Extinguisher.. .30.00 

No. B1118—Pump Tank Extinguisher, 5-eal.15.00 

No. M1201—1-pint Safety Gasoline Cans. 8.00 

No. M1204—1-quart Safety Gasoline Cans. 8.35 

No. M120^—2-quart Safety Gasoline Cans. 4.65 

No. M1205—1-gal. Safety Gasoline Cans. 5.35 

No. M1203—3-gal. Safety Gasoline Cans. 8.60 

No. M1206—5-gal. Safety Gasoline Cans.10.00 

No. M1207—6-gal. Justrite Oily Waste Can. 6.65 

8-gal. Justrite Oily Waste Can. 7.35 

lO gal. Justrite Oily Waste Can. 8.00 

No. S502—Small First Aid Kit. 7.50 


AUXILIARY TYPE— 

No. 1^. Lion. No. 25 Ruud. 

Double Copper Coil. 18.70 
No. 2, Lion, No. 35 Ruud. 
Triple Copper Coil..40.00 
STORAGE TYPE— 

Pittsburg or Ruud Multi- 
Coil Storage Heaters— 


OAS WATER HEATERS 


No. 



Each 

30 .. 



. . 85.00 

50 .. 



. . 95,00 

100 .. 



. .295.00 

200 .. 



. .355.00 

300 .. 



. . 420.00 

500 .. 



. .650.00 


Moment Valve Thermostats— 


500, IH-inch. 80.00 

AUTOMATIC TYPE— 

Pressure Valve, Pittsburgh— 
No. Each 

2 (Old No. 50).105.00 

2V4 (New No. 50)... 120.00 

3 (New No. 60).165.00 

Thermostat Type Pittsburgh 
No. Each 

214 (New No. 55) .. .185.00 
8 (New No. 65).195.00 

4 240.00 

6 310.00 

8 410.00 

Combination Boiler and 

Heater 


No. 


Each 

No. 30, Royal Auto. 

. 78.15 

30, 

% inch.. . . , 

_ 40.00 

No. 40, ditto with 


50, 

^ -inch. 

_ 40.00 

'Thermostat. 

. 91.25 

100, 

% -inch. . . . . 

_ 65.00 

Marvel, ditto, leas 


200, 

1-ineh. 

_ 70.00 

Thermostat. 

. 35.70 

300, 

1-inch. 

_ 70.00 

No. 40, ditto. 

. 45.00 


LEAD GOODS 

FAT.F AND HALF SOT.DER 500 lb. lots, $33.35; 100 lb. 

lota. $;^4.70; less. $36.00, 

EXTRA WIPING SOLDER—500 lb. lots, $30.00; 100 lb. lots, 
$31.35; loss. 32.70. 

Wire SnUIor. Smooth. $36,75, 

CALKING LEAD — 2000 lb, lots, $9.15; 500 lb. lots, $9.50; 
Less. $9.80. 

PIG liEAD — 2000 lb. lots. $9.50; 500 lb. lots. $9.80; less, 
$ 10 . 15 . 

SHEET LE.VD — Full Rills. $14.50: Cut Pieces, full width, 
$14.HO; Cut Pioops. odd sizes, ®15.80. 

H'inoh Load Tubing, $17,75. 

Bar Tin, $•<0.00. 

Block Tin Pipe, full reel and coils, $61.70. 

Block Tin Pipe, cut pieces, $70.00. 

LEAD BENDS — 4x5^2x10, $1.60 each; 4x5 44x12, $1.85; 
4x5>4xl5, $2.15: 4x544x18, $2.50; 4x544x20, $2.60: 

4x10x10. $2 10; 4x10x12, $2.30; 4x10x15, $2.60; 4x10x18, 
$2.95; 4x10x20, $3.15. 

LEAD PIPE—%-inch to lV4-inch. full reels and coils, $11.75; 


2, 3, 4-inch Lead Soil Pipe, full lengths, $11.76; Other 
sizes 2)4 to 5-inch, full lengths, $12.40; Out PiecM, all iiies, 

$13.10. 

Note—Add to lead pips when full reels are takes $3.7$ 

per reel. 

W'^ood reels when returned to Ameriosa Smelters Seeuritiee 
Co., San Francisco, Cal., direct Tie prepaid freight will Im 
credited at $2.00 each net, no freight allowance, on reeeipS 

of prepaid B. L. 

LEAD WASHERS—$26.20 per 100 lbs. 

LEAD WOOL—$22.70 per 100 lbs. 

TRAPS—Standard—l)i Short “P,” 55c each; 1 Long “P.” 
85c; 1V4 Short **P,” 80c; 1)4 Long “P,” $1.10. 

Short “S,” 65c; 1)4 Long “S," $1.00; 1)4 Short “S," 
$1.00; 1)4 Long “S,” $1.50. 

Extra Heavy—1)4 Short “P,” 85c each; 1)4 Long “P." 
$1.25; 1)4 Short “P,” $1.20; 1 Vg Long “P," $1.60; 1*4 
Short “S,” 95c; 1)4 Long “S,” $1.55; 1)4 Short “S.” 

$1.35; 1)4 Long “S,” $2.10. 

COMBINATION BENDS AND FERRULES — 4x5)4xl2, $2.35 
each: 4x5)4x14, $2.60; 4x5)4x16, $2.80. 

COMBINATION FERRULES, LEAD AND IRON — 4x4, 55c 
each; 4x6, 95c; 4x8, $1.10: 4x10, $1.40; 4x12, $1.50; 

4x14, $1.75; 4x16, $1.85. 

Lead Traps and Bends not shown above—Barrel lote, 
plus 40 per cen^ Less, 50 per cent. 

Lead Drum, 'Traps, Comb, Lead and Iron Fermlae and 
Bends, and Soldering Nipples—Barrel lots, plue 40 per eeat; 
Less, 50 per cent. 

PIPB 


IPB— 


Wrought Steel 

Wrought Iron 

Standard 

Random 


Blk. 

Gal. 

Blk. 

Gal. 

Thread 

)4... 


4.80 

7.00 



.16 

)4... 


4.95 

7.40 

11.10 

14.35 

.16 

%... 


4.95 

7.40 

11.10 

14.35 

.16 

)4... 


6.35 

8.15 

11.35 

14.55 

.16 

%... 


7.90 

10.00 

13.90 

17.55 

.16 

1 ... 


11.15 

14.30 

19.95 

25.35 

.18 

1)4... 


15.10 

19.35 

26.95 

34.30 

.22 

1)4... 


18.00 

23.15 

32.20 

40.95 

.24 

2 . . . 


24.15 

31.10 

46.40 

57.70 

.30 

2)4... 


39.95 

51.15 

74.00 

87.15 

.46 

3 . . . 


52.15 

66.95 

96.75 

113.95 

.60 

3)4... 


67.20 

84.90 

116.35 

163.15 

.76 

4 . . . 


79.55 

100.95 

137.90 

193.30 

1.06 

5 . . . 


112.15 

141.75 

207.30 

262.30 

1.66 

6 . . . 


145.55 

184.00 

268.90 

340.50 

2.10 

7 . . . 


200.00 

253.35 



2.56 

8, 25 

9 

ib. 

209.35 

294.70 

265.35 



3.00 

8.76 

10. 32 
12 . . . 

ib. 

320.00 

412.00 




4.56 

7.50 


Cutting Charge—)4 Standard Threading. All prieee quoted 

per 100 feet. 

Plugged and Reamed—2-in., $40.00; 2)4-in., $65.95; 8-ia., 
$86.40. 

PIPE FITTINGS 


CAST IRON —BLACK — 



)4 

% 


% 

1 


2 

3 

4 

Bends, Y. 



.31 

.43 

.52 

1.00 

1.43 

3.80 

6. r.s 

Bends, Rt. op. 




.40 

,46 

.84 

1.25 

3.34 

9.Sri 

Bends, Rt. CP. 



.27 

.31 

.32 

.62 

.87 

2.58 

7. 

Bushings. 

.06 

.06 

.06 

.07 

.09 

.13 

.19 

.40 

.66 

Crosses. 



.24 

.32 

.41 

.81 

1.14 

3.04 


Elbows, 90 dg. 

.08 

.08 

.09 

. 12 

.16 

.31 

.43 

1.14 

1.82 

I/lbows, 45 dg. 

.09 

.09 

.11 

.15 

.18 

.37 

.52 

1.37 

2.2e 

Elbows, Red. . 


.09 

.11 

. 14 

.18 

.35 

.49 

1.29 

2.13 

Plugs. 

. .03 

.03 

.03 

.05 

.06 

. 10 

.14 

. 36 

58 

Tees. 

. .12 

. 12 

. 14 

.18 

.23 

.44 

.63 

1.67 

2.6e 

MALLEABLE — 

BLACK — 








Bends. Rt. OP . 



.27 

.34 

.58 

1.33 

1.70 

.... 


Bends. Rt. CP. 



.22 

.25 

.48 

.78 

1.13 



Caps. 

. .04 

.05 

.06 

.10 

. 13 

.23 

.38 

.90 

i . 50 

Crosses. 

.08 

.14 

.21 

.30 

.48 

.55 

.75 

2.25 

4.3 5 

Crosses, Red . . 


.13 

.23 

.32 

.58 

.70 

1.25 

3.65 

7.00 

Couplings.R.II. 

. .04 

.07 

.09 

.15 

.15 

.30 

.48 

1.40 


Elbows, St ... . 

. .05 

.07 

.11 

.19 

.19 

.34 

.65 

2.15 

5.00 

Elbows, Red. . 

. . 16 

.10 

. 12 

. 18 

.20 

.35 

.65 

1.88 

4.00 

Elbows, 45 dg. 

. .04 

. 05 

.09 

.14 

.21 

.45 

.65 

1.45 

2 Oil 

Elbows, 90 dg. 

. .06 

.08 

. 10 

. 10 

.16 

.30 

.50 

1.50 

3.2t 

Locknuts. 

. .03 

.03 

. 05 

.10 

. 14 

.19 

.22 

.50 

.90 

Reducers. 

. .10 

.06 

.09 

.13 

.20 

.26 

.45 

1.20 

1. 

Tees. 

. .07 

.11 

.13 

.12 

.18 

,40 

.68 

1.85 

3.7 5 

Tees, Red. 

. .18 

.13 

.17 

.24 

.23 

.50 

.88 

2.30 

4.65 

Tees, 4 -Way . . 


.12 

.18 

.24 

.43 

.90 

1.60 



MALLEABLE — 

GALVANIZED 

— 






Bends, Rt. OP . 



.40 

.50 

.83 

2.18 

2.83 

6.25 


Bends, Rt. CP. 



.35 

.38 

.70 

1.25 

1.98 



Caps. 

. .06 

. 08 

.09 

.14 

, 19 

.38 

.60 

i . 50 

2.‘50 

Crosses. 

.11 

.20 

.30 

.45 

.60 

1.00 

1.30 

3.75 

7.15 

Crosses. Red . . 


.19 

.34 

.75 

.85 

1.00 

1.60 

4.80 

9.21'' 

Couplings. R.H. 

. .07 

.10 

. 14 

.23 

.26 

.50 

.78 

1.85 


Elbows, 90 dg. 

. .08 

.12 

. 14 

.14 

.25 

.45 

.75 

1.90 

4 'no 

Elbows, Red . . 

. .22 

.15 

.18 

.27 

.32 

.60 

i.oo 

2.3 5 

5.05 

I.Ibows, 45 dg. 

. .06 

.09 

.13 

.21 

.32 

.65 

.90 

1.80 

3.65 

Elbows. St ... . 

. .08 

.11 

. 16 

.29 

.32 

.58 

1.00 

2.70 

6.40 

Locknuts. 

. .04 

.05 

.08 

.15 

.21 

.21 

.35 

. 75 

1.45 

Reducers. 

. .14 

. 09 

.14 

.19 

.30 

.43 

.73 

1.60 

2.7'-‘ 

Tees. 

. .10 

.16 

.19 

.19 

.29 

.60 

1.05 

2.30 

4.70 

Tees, Red. . . . , 

. .28 

,20 

.24 

.36 

.37 

.75 

1.10 

2.65 

5.80 

Tees, 4-Way . . 


.17 

.27 


.63 

1.25 

2 .05 
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NIPPLES—WROUGHT IRON—Per 100—Black— 

% 1 12 3 4 

Cl Sh. 3.42 4.28 4.80 6.40 10.40 14.40 30.75 58.25 

Long. 5.14 5.98 7.20 10.40 16.00 17.25 46.00 82.00 

4- in. Long.. 5.98 6.8.5 . 

5- in. Long.. 6.84 8.56 8.80 12.00 16.00 20.50 . 

6- in. Long.. 8.56 10.26 10.40 14.40 23.20 24.35 54.40 . 

NIP PL ES—G ALVA NIZ E D—Per 10 0— 

Cl. Sh. 5.40 5.40 6.84 9.40 17.96 23.08 47.90 97.25 

Long. 9.90 9.90 11.98 16.24 29.92 32.15 75.25 134.65 

4- in. Long 10.80 11.70 . 

5- in. Long 13.50 14.40 15.40 20.52 26.70 35.55 . 

6- in. Long 15.30 16.20 17.96 23.94 31.50 41.75 89.00 . 

PIPE CUT TO OBDE& 


On Pipe cut to specified lengths, where the loat occasioned 
by cutting up stock lengths is assumed, a higher price is 
charged than for pipe in random lengths. This advance covers 
the pipe only, and there it an extra charge for cutting and 
threading as follows: 

(1> Pipe cut to special lengths and threaded both ends, two 
threads are charged for each piece of pipe furnished, and no 
charge made for the cut. 

(2) Where one end of the pipe is left blank, the charge is 
for one thread and one cut on each piece, the price of the cut 
being one-half of the threading list. 

(3) Where both ends are left blank, a charge is made for 
all cuts and for the one thread necessary to make the remain¬ 
ing scrap salable. This applies to whatever the number of out 
pieces mav be. 

(4) When pipe is made up to sketch, all couplings used 
are charged for and all pipe is charged at cut length prices. 

(5) When pipe of any size is furnished in exact lengths 
longer than one random length by coupling on a short piece, 
the cut price is charged for the entire length. All couplings 
fumishea are charged for, but only two threads. This applies 
to whatever number of random lengths may be included in the 
run. 

(6) A customer can make his own measurements, and to 
call for the exact lengths necessary to make up the run 
required, which will be charged at the cut price with two 
threads with additional charge for any extra couplings fur 
niahed. 

(7) Tn the ease of an order for specified amount of pipe. 
WHERE EXACT MEASUREMENTS ARE NOT ABSOLUTELY 
NECESSARY, the cut length price may be charged for the last 
piece furnished necessary to equal the amount called for after 
the random measurements hare been ascertained. 

(8) When pipe is furnished in random lengths by customer 
(he assuming the loss on the scrap), to be cut to order, the 
actual work done is charged for; that is, all cuts and all 
threads actually made. In such cases the scrap belonging to 
the customer, and no credit allowed for same. 

(9) In charging cut pipe, no allowance is made for coup* 
lings or for threads already on the pipe. 

(10) Where pipe in sizes to % feet InclusiTe is cut on 
roller cutter in pieces of 12 inches or less aad not reamed or 
threaded, one cut is charged for each piece at one-quarter of 
the Threading list. 

PLUMBEB8’ TOOLS 

STOCKS AND DIES—Walworth Standard Stocks and Dies 
(Solid Die Type)—No. 0, complete, H-inch to H*ineh, 
$10.40 each; No. 1, H-inch to 1-inch. $18.65; No. IH. 
inch to l^-inch, $12.85; No. 1%. $12.85; No. 2. l^-inch 
to 2 inch. $18.85; No. 8, 2H-inch to 8-inch, $45.50. 

Extra Dies and Bushings—List plus 50 per cent. 

Miller s Rerersible Ratchet Stocks and Die:—com¬ 
plete, Vft-inch to 1-inch. $21.20 each; *‘C," 1-inch to I^- 
inch, $24.05; “D," 1%-inch to 2-inch, $28.10. 

Extra Dies, Bushings and Die Frames, List plus 80 per 
cent. All other Parts, List plus 40 per cent. 

Armstrong Stocks and Dies—No. 1, H to H-inch, $10.80 
each; No. 2, ^ to l-inch, $14.40; No. 2H, Vi to lV4-inch. 
$16.80; No. 8, 1 to 2-inch, $25.20. 

Extra Dies—List plus 80 per cent. All other Repairs 
list plus 30 per cent. 

Toledo Stocks and Dies—No. 00 complete, Vi to %-ineh. 
$26.60 each; V 4 to %-inch, $22.40; Vi to ^4 -inch, $14.00. 

Dies with Heade— Vi. V 4 or Vi*inch, $4.20; Vi or Vi*inch. 
$4.90. 

Extra Dies (4 segments), all sizes, $2.80 each. 

Ratchet enly, $4.20. 

No. 0 complete, Vi to Vi'ioch, $22.40. R. H. Dies, com¬ 
plete, 8 sets, $9.00. L. H. Dies complete, 5 sets, $15.00. 

No. 1 complete, 1 to 2-inch, $26.40. 

I'A Ratchet complete, 1 to 2-inch, $83.00. Dies complete 
(8 sets). Ii4, IH. $6.75. Same, Single Set, 4 pieces, $2.25. 
2-ineh Dies for No. 1 or 1-A, $8.25. 

No. 2 complete, 2 Vi to 4-inch, $110.00. Dies, complete, 4 
sets, $35.20. Dies, single sets. 5 pieces, $8.50. 

No. 3 complete, 4Vi to 8-ineh, $830.00. Dies, complete, 
5 sets, $66.00; Dies, single sets, 5 pieces, $13.20. 

No. 4 complete, 9, 10 and 12-inch, $550.00. Dies complete 
8 sets. $66.00. Dies, sinsle set, 5 pieces, $22.00. 

N . 10 complete, 1 to 2-rnch, $86.40. R. H. Dies complete, 
4 pieces, $5.d2. L. H. same, $5.52. 

No. 10-A Ratchet, complete, 1 to 2-inch, $44.20. 

No. 25, complete, 2 Vi to 6-inch, $253.04. Dies, oomplete, 
4 pieces, $8.80. All other repairs, list plus 80 per cent. 

Toledo Power Drive, D. C. or A. 0. Motor, $660.00 each, 

Beaver Stocks and Dies—No. 8 Ratchet, complete, % to 
l inch, $30.60 each. Extra Die Heads and Uhasers, %-inch, 
$5.10; Vi or Vi-inch, $5.96; l-inch, $6.80. Extra Uhasers, 
any size (4). $2.76. 


No. 6 Beaverette, complete, ^ to Vi-inch, $24.00. Extra 
Dies, per set, $4.50. 

No. 23 Stock and Die, complete, 1-inch to 2 inch, $26.40. 
Extra Die Heads, Vi or %-inch, $6.06. 

No. 25, complete, 1 to 2 inch, $36.00. Extra Dies, per 
set. $4.66. 

No. 26, Ratchet, complete, 1 to 2-inch, $42.00. 

No. 41. complete, 2 Vi to 4-inch, $110.00. Extra Dies, 
per set, $12.00. 

No. 61, complete, 2 Vi to 6-inch, $264.00. Extra Dies, 
per set, $26.60. 

Other repair parts for No. 6—List plus 50 per cent. 

Other repair parts for 23, 25, 26, 41 and 61—List plus 
33 1-3 per cent. 

WRENCHES—Warnock Brass Pipe Wrenches—12-inch, Vi ta 

2- inch, $5.00 each; 18-inch, 1 to 5-inch, $10.00. Extra 
Straps— 12-inch, $1.00; 18-inch, $2.00. Basin Wrench, 
$2.30; Spud Wrench tor Radiator Nipples, $3.00. 

Vulcan Bijaw Pipe Wrenches—No. 30 or 10, Vi to ^-inch, 
$3.50 each; No. 31 or 11, Vi to 1 Vi-inch, $5.00; No. 32 or 
12, V4 to 2 Vi-inch, $7.20; No. 33 or 13, % to 4-inch, $10.00; 
No. 33 Vi or 13, 1 to 6-inch, $13.00; No. 34 or 14, 1 Vi to 
8-inch, $16.00; No. 35 or 15, 2 to 12-inch, $26.00. Extra 
Parts, List plus 70 per cent. 

Agrippa Chain Wrenches—No. 21, Vi to 1 Vi -inch, $6.50 
each; No. 22, Vi to 2 Vi -inch, $9.30; No. 23, % to 4-inch. 
$13.00; No. 23 Vi, 1 to 6-inch, $16.75; No. 24, iVi to 8- 
inch, $20.50; No. 25, 2 to 12 inch, $33.50. Extra Parta, 
List plus 100 per cent. 

Walworth Bostong Wrenches—No. 0, 1 to 4-inch, $18.00 
each; No. 1, 2 to 6-inch, $32.00; No. 2, 2 to 10-inch, 
$64.00; No. 3, 3 to 14-inch, $120.00. 

Walworth Reversible Bostong Wrenches—No. 2. V4 to 8- 
inch. $11.00. 

PIPE CUTTERS—Barnes Three Wheel Type—No. 1, Vi to 1- 
inch, $4.50 each: No. 2, Vi to 2-inch, $6.00; No. 8, 1^ to 

3- inch, $10.00; No. 4, 2 Vi to 4-inch, $20.00; No. 5, 4 to 
6-inch, $30.00; No. 6, 6 to 8-inch, $40.00. Extra Parts, 
List plus 20 per cent. 

Knurled Wheels — No. 1, $1.00 each; No. 2, $1.20; No. 8, 
$1.60; No. 4, $2.00: No. 5, $2.20. 

Saunders Roller Type—No. 1, H to 1-inch, $3.90 each; 
No. 2, 1 to 2-inch. $5.96; No. 8. 2 to 8-inch, $14.30; No. 4 , 
2^ to 4-inch, $23.40; No. 5, 4 to 6-inch, 86.40. Extra 
Parts, List plus 40 per cent. 

Knurled Wheels—No. 1, $1.00 each; No. 2, $1.20; No. 8, 

$ 2 . 20 . 

Trim©—No. 1, Vi to lV4-lnch, $4.95 each; No. 2, Vi to 
2-incb, $6.60; No. 8, 1V4 to 8-inch, $11.00. Extra Parts, 
List plus 20 per cent. 

Beaver Square End—No. 1, Vi to 1-inch, $27.00 each; 
No. 5. Vk to 2-inch, $80.00 : No. 10, 2 Vi to 4-inch. $120.00. 

Extra Knives, per set—No. 1, *1.80 each; No. 5, $2.24; 
No. 10, $8.74. 

Toledo—No. 250, 2 Vi to 6-ineh, $168.00 each. Extra 
Blades (Set of 4 ), >1.76. 

MISCELLANEOUS CUTTERS—Chesterton or Fletcher Gauge 
Uiass Cutter, A5903, $4.00 each. 

Gasket Cutter, $1.80. 

PIPE TAPS AND REAMERS—R H. A4201— Vi to 1-inch, 
List less 20 per cent; 1V4 to 2-inch, List less 10 per cent; 
2 Vi to 3-incn, List plus 40 per cent; 8 V 4 to 4-inch, List 
plus 70 per cent.. 

L. H. A4201 and Reamers A4202—Vi to l-inch. List plus 
10 per cent; 1V4 to 2-inch, List plus 32 per cent; 2Vi to 
8-inch, List plus 70 per cent; 8Vi to 4-incu, List plus 110 
per cent. 

Combined Drill and Tap—A4208, H to 4-inch, List plus 
10 per cent. 

Mueller Ratchet Reamer—ER E4850, 4i to lV4-in., $12.48 
each; E4851. % to 3-inch, $18.16. 

Reed No. 6 Bit Brace Taper Burring Reamer—% to 8-ineh, 
$19.20 each. 

RANGE BOILERS 


Standard Galvanized Ver¬ 
tical Pattern, High or 
Low Top — 


No. 


Each. 

18, 

12 x86 ... 

_ 12.OU 

24, 

12x48 ... 

_ 12.00 

30, 

12x60 ... 

_ 12.06 

40, 

14x60 ... 

_ 16.85 

52, 

16x60 ... 

_28.00 

66 , 

18x60 ... 

_ 48.00 

82, 

20x60 ... 

_58.00 

100 , 

22x60 ... 

_80.00 

120 , 

24x60 ... 

_90.70 

144, 

24x72 ... 

-146.70 

168, 

24x84 ... 

_135.85 

192, 

24x96 ... 

-160.00 


Standard Galvanized Hori¬ 
zontal- 

No. Each. 

80, 12x60 . 13.20 

40, 14x60 . 18.00 

52, 16x60 . 30.80 

66, 18x60 . 52.80 

Double Extra Heavy. Ve»- 
tical, six- year guaran¬ 
tee—- 

80, 12x60 . 20.00 

No. Each. 

40, 14x60 . 26.70 


Extra Heavy Gnivanized 
Vertical or Horizontal— 
No. Each. 

30, 12x60 . 14.70 

40, 14x60 . 19.35 

52. 16x60 . 87.35 

66, 18x60 . 68.70 

82. 20x60 . 82.00 

100, 22x60 .112.00 

Graves 800-lb. W. P 6- 
year guarantee Boiler, 
coated with heat proof 
blue enamel— 


No. Each. 

80, 12x60 .47.50 

40, 14x60,.57.85 

Extra Heavy, Horizontal 
or Vertical, with 1- 
inch Steam Coil— 

No. Each. 

30. 12x60 . 43.85 

40, 14x60 . 50.70 

52, 16x60 . 76.70 

66, 18x60 .110.00 

82, 20x60 .133,35 

100, 22x60 .166.7(^ 
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Boiler Standi— 

Hawks Universal.2.35 

Sanders Adjustable. . . 1.00 

Foster . 1.50 

12*in. American Rin^. • 2.2U 
14-in. American Ring. . 2.55 
16-in. American Ring. . 3.60 
18-in. American Ring. . 5.00 


Range Bollere—Continned. 


20-in. American Ring.. 6.00 
22-in. American Ring. . 8.00 
24-in. American Ring. . 9.35 
^-in. Range Boiler Relief 

Valves . 2.00 

Vi-in. Stack Combination 
Relief Valves A Faucets. 

Set 85 lbs. 7.35 

Ditto, Set 150 lbs. 7.85 


SINKS AND FOUNTAINS 

WASH SINKS—(Less Bibbs and Trap)—F910, P6450—8-ft., 
$64.50; 4-ft., $82.20; 5 ft., $100.00; 6-ft., $185.50. 

P6495, Enameled inside, less Supply Pipe and Bibbs— 
48x24-in., $40.00; 60x24 in., $60.00; 72x24-in., $73.35. 

P6496. Enameled inside, less Supply Pipe and Bibbs— 
4x24-in., $60.00; 5x20-in., $76.00; 5x24-ln., $85.85; 6x20- 
In., $96.70; 6x24-in_y $112.70. 

DOUBLE WASH bINK COCKS—HI645, P6500, $7.85; PCfOl. 
$8.00 ; H1640, P6502, $8.85; H1685, P6508, $10.00; P6604. 

OmQKQO VAVOET DRINKING FOUNTAINS—B7000, Wall 
Fountain with Trays, $17.75; B7500. Self Closing Smk 

Bubbler, $6.75; B7600, Self Closing Sink Bubbler, $4.75; 

B7800, Self Closing Swinging Sink Bubbler, $10.35; B8()00. 
Self (jlosing Swinging Basin Bubbler, $6.00; B8100, Self 
Closing Basin Bubbler, $6.35; B8200, Self Closing Basin 

Bubbler, $14.00; B8300, Self Closing Swinging Basin Bub¬ 
bler. $11.75; B8700. Nozzle %-in. I. P., $1.20. _ 

GLAUBER DRINKING FOUNTAINS—H503A, $8.00; H504E, 
$7.55; H510A, $8.55; H510B, $8.55. 

MUELLER DRINKING FOUNTAINS—E3728, $8.70; E8729, 

RUBBER MATS—P6990, for Interebaageable Drain Board-- 
18xl8-in., $3.50; 18x24-in., $4.50; 20xl6-in.. $8.70; 20x14- 
in., $4.70; 22xl8-in., $4.00; 22x24 in., $5.85. 

P6991. P6706-7, P6715-16, P6720-21—20x24-ln., $8.70; 
20x30 in., $4.35; 22x86'in., $5.85. , 

P6710—20x30-in., $4.85; 18x82-in., $4.70; 22x86-in., 

^^P6780-81. P6230-81—80x80-ln., $4.35; 22x36-in., $5.86. 
P6814—22x26 in., $4.00. - ^ » 

P6815-16—20x24-m., $8.70; 20x80-iA., $4.85; t2x80-lm., 
$4.50; 22x86-in., $5.35. 

P6817-18. P6822-28. P6826-27—20x80-in., $8.j50. ^ ^ 

adjustable sink LEGS—P6902—Type * * A* PalmUd, 

$3.00 each; enameled, $4.00. , . a* 

Type “B”—Painted, $8.50 each; Enameled, $5.85. 

The Adjustable Sink Legs have an adjustment of 6 Inebea, 
making it possible to set the Sink at sny height ranging 
from 30 to 36 inches from floor to top of rim. 

SINK BACKS —K1176, C730, P7010 — 20-in., $5.35; 24-ln.. 
$6 35; 30 in., $6.70; 86-in., $10.85; 40-in., $12.35; 42'in., 
$12.70; 48-in., $16.85. 


END PIECES—K1182, P7012—18-in., $5.70; 20-in., $6.20; B2- 
in., S6.90. 

FLAT RIM SINKS—K1160, C725, P7020, with Nickel Plated 
Duplex Strainer—12xl8-in., $7.75; 14x20-in., $8.35; 16x24- 
in., $8.80; 18x24-in., $9.60; 18x30-in., $9.60; 18x36-in-, 

$14.40; 20x24-in., $10.20; 20x30-in., $10.60; 20x36-ixi.. 

$15.70; 22x36-in., $16.35; 20x40-in., $20.00; 24x48-in.. 

$26.70. 

STEEL SINKS — New Ere Galvanised — 16x24-in., $4.40: 
18x30-in., $5.90; 18x36-in., $7.60; 20x30-in., $7.10; 20x36- 
in., $9.00; 20x40-in., $9.30. 

New Era. Painted — 16x24-in., $4.00; 18x30-in., $5.10; 
18x36-in., $6.50; 20x30-in., $6.30; 20x86-in., $7.80; 20x40- 
in., $8.00. 

GREASE TRAPS—No. 27 Wade —6-gaL, 10xl2-in., $58.40; 10^ 
gal., 12V^xl4-in., $93.40. 

SLOP SINKS—(Less Fittings)—K1200. 0750, P7200—16x20- 
in., $36.00; 18x22-in., $42.00; 20x22-in., $44.00; 20x24-m., 
$46.70. 

K1212, P7285—16x20-in., $84.00; 18x22-in.. $40.00; 

20x22 in., $42.00; 20x24-in., $44.70. 

K1230, C670, P7274—Elnameled inside, with 2-in., outlet 
and N. P. Duplex Strainer—16xl6xl0-in.. $10.70; 16x16x12- 
in., $12.40; 20xl4xl2-in., $12.40; 20xl6xl2-in., $14.00; 

22x20xl2-in., $18.00; 24xl8xl2-in., $16.85; 24x20xl2-m.. 
$17.70; 80x20xl2-in., $28.00; 86x20xl2-in» $31.70. 

SLOP SINK TRAPS—P7280 to P7298—Enameled inaidn. 
$12.00; Enameled ell over, $15.00. 

SEWER PIPE 

VITRIFIED SEWER PIPE—3-inch, 22c per foot; 4-ineh. 27e: 

6-inch, 38c; 8-inch. 52c; 10-inch, 75c. 

BRANCHES AND CURVES—3-inch, 85c each; 4 ineh, $1.10; 

6-inch. $1.50; 8-inch, $2.15; 10-inch, $3.00. 

TRAPS—3-inch, $2.15 each; 4-inch, $2.70; 6ineh, $3.75; 
8‘inch, $6.40; 10-inch, $8.95. 

TRAYS AND ENAMELED URINALS 
LAUNDRY TRAYS—Less Fittlnge—K1248, P7800, $102.70. 
For additional hardwood Wringer Holder between aections, 
add $4.00. 

K1250, P7320—1-Section, $57.85; 2-Section. $106.70; 8- 
Section, $153.35. ^ _ 

P7338—1-Section. $58.35; 2-Section, $97.35; 3-Section, 
$145.35. Without Wringer Holders, deduct $4.00 eacli. 

K1268, C830, P7350—1-Section, $24.85; 2-Section, $48.70; 
8-Sectiort $73.00. 

For Wood Covers, each section, add $6.70. 

For N. P. Union Strips, add $3.85 each. 

URINALS—K1479, C960, P9960—Enameled Inside Urinal 

with Concealed Wall Hangers, Brass Bee Hive Strainer, 
Tank with Automatic Fittings, Plush Pipe, Tee and Brass 
Washdown Pipe, less Trap—2-ft., $66.70; $78.40; 

8-ft., $78.70; 8V4 ft., $83.60; 4-ft.. $90.00; 5-ft., $106.70: 
6-ft., $123.50. 


-BUSINESS OPPORTUNITIES- 

Annonneements in thia department will be inaerted at the rate of five eenta a word, inelnding addreaa, 
with a minimum charge of $1.00; payable in adranco. Copy ahould reach tbia office not later than the 
tenth of the month to aecure inaertion the foUewing iaaue. 


SALESMEN WANTED 

Commission salesmen calling on retail 
hardware dealers—we have good specialty : 
carry as a side line. Write Bouquet- 
Brownson Co., St. Paul, Min nesota. (tf) 

SALES representation 

Sales organization of six years’ standing, 
coToring the Pacific Coast jobbing trade, 
can represent two or three additional 
manufacturers with representative prod¬ 
ucts sold through the hardware trade. Best 
references from the trade, banks, manu¬ 
facturers we have represented. Graf 
Co., Williams bldg., San Fra ncisco. (1) 

SALESMEN to sell wholesale hardware, 
drugs, grocers and wooden-ware ^d gen¬ 
eral merchandise jobbers. Bouquet- 
Brownson Co., St. Paul, Minn. (tf) 

WANTED 

Wanted—A thoroughly experienced high 
class salesman to cover the jobbing hard¬ 
ware and best retail trade in the South¬ 
western States. Commission basis. Lane 
Bros. Oo., Poughke epsie, N. Y. _^ 

FOR SALE OR TRADE 

120-acre Alfalfa Ranch in Mojave River 
Valley, near Jiarstow. Cal. Excellent vin- 
yard land. Will trade for small hardware 
stock within 200-mile radius of Los 
Angeles. GEO. A. SAILER. Mt. Vernon, 
Indiana. 


I FOR SALE 

Hardware Store, Santa Clara Valley. 
Clean up-to-date stock. Established 20 
years. Stock and fixtures will invoice about 
$14,000. Will require about one-third cash, 
balance monthly. Long lease, large room; 
doing good business. Reason for selling, 
sickness. Fine opportunity for experienced 
man with small capital. Address “Penin¬ 
sula,” care HARDWARE WORLD. 

IXL FORD STABILIZER 

Makes a Ford drive like a Real Car. In¬ 
sures safety on rough roads. Easily in¬ 
stalled. Send P. O. order for $1.50 for 
sample, prepaid; money back if not as 
represented. Live agents wanted — pick 
your territory, but speak quick.. 

Wm. Anwyl Jones, Fairoaks, Cal. (1) 

SALESMEN WANTED 

Wanted — Salesmen to sell the Inter¬ 
changeable Toledo Safety-Razor Blade to 
jobbers and large users. Commission. The 
Burham Safety Razor Company, New 

REPRESENTATIVE WANTED 

Opportunity for live energetic represen¬ 
tative in the West to take on the sale of a 
number of Hardware and Household Com¬ 
modities — our products are well known, 
and are being sold to 450 jobbers through¬ 
out the country. Representative must be 
able to finance himself till returns from 
sales. Address Box 301, HARDWARE 
WORLD. 


WANTED 

Wanted: to hear from owner of rood 
hardware store for sale. State cash price, 
particulars. D.F.Bosh, Minneapolis. Si inn. 

(J.A.S.> 

HARDWARE SALESMEN 

Salesmen wanted, visiting hardware deal¬ 
ers, to handle our patented step-ladder as 
a side line, on a commission basis. 

SURESTEP LADDER OORP., 

401 Winthron Ave., Long Island City. N. Y. 

HARDWARE AND SPORTINO 
LINES WANTED 

Manufacturers’ Agents with office in 
New York are commissioned to buy re¬ 
liable lines for five syndicate Hardware 
and Sporting Goods groups. We want lines 
to sell in carload lots, also linea for less 
carload shipment. Standard goods with 
private brand will be considered. Address 
Box 350, care HARDWARE’ WORLD. 
St. Louis, (J) 

FOR SALE 

For Sale, hardware and implement itock 
in the Willamette Valley. Town about 1800 
population. Good dairy and agriculture 
communitT. Will invoice about $11,000. 
Owner has other interest to look after 
Address W E. C., care HARDWARE 
WORLD. Portland, Ore. (If) 
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Retail Selling Prices 

The fallowing are the present market retail selling prices of merchants in some of the large oitiee. At the 
request of many merchants in smaller towns and cities who do not have the opportunity of checking op their 
prices often, we revise these prices each month. In communities removed from the larger cities, transportation 
charges would of course be added. As the overhead expense of a retail business in any part of the United States 
ranges from 20% to 25%, many merchants use these prices to save time in figuring their own. We will be glad 
to receive suggestions and corrections as to any prices quoted herein and any items not mentioned. 


AMMUNITION—Shot Cartridges— 

Smoke- 
Black. less. 


22 Long .$0.65 $0.70 

44 Win. Wd. End. 1.70 2.00 

44 Mar. Game Getter. 1.70 1.95 

44 XL . 1.85 2.10 

40 82 . 1.65 

45-70 . 1.65 

Blank Cartridges— 

22 .$0.20 

32 S. & W.75 

38 S. A W.90 

Caps and Primers— 

Percussion Caps.25 

Muscat Caps.30 

Primers, 100 in box.50 

Primers, 250 in box. 1.15 

New No. 4 and 33 Primers.. .60 

W ads— 

Cardboard, box of 250.20 

Blk. Edge, Re'^ box of 250... .60 

Blk. Edge, ^4" box of 125... .45 

Blk. Edge, box of 250. . . .90 

Rim Fire, Cartridges— 

Semi- Smoke- 
Smokeless. less. 

BB Caps .$0.35 $0.35 

CB Caps .45 .45 

22 Short . 25 .35 

22 Short HP.30 .85 

22 Long.85 .40 

22 Long HP ..'. . .40 .45 

22 Long Rifle.35 .40 

22 Long Rifle HP .40 .50 

22 S. A W. Long.35 .40 

22 Extra Long.55 

22 W R F.55 .60 

22 W R F, H P .60 .65 

22 Win A Rem Auto. .60 

22 Win A Rem Auto, HP .... ... .65 

25 Short Stevens.60 

25 Stevens.85 

32 Short .60 

32 Long .70 

3H Short . 1.00 

38 Long. 1.20 

41 Short . 1.00 

41 Long . 1.05 

Center Fire, Cartridges— 

32 Win SS . 1.50 1.75 

22-15 Stevens.65 

25 20 Stevens Lead Bit. 1.85 2.05 

25-20 Stevens S.P.A M.C_ 1.90 2.20 

25 20 Mod. 92 Lead. 1.65 1.90 

25 20 Mod. 92 S P.A M.C. 2.00 

25-20 Mod 92 H.V.S.P.A M.C. ... 2.15 

25 Colts Auto. 1.60 

30 B^r S.P.A M.C. 2.60 

30 Luger S.P.A M.C. 2.60 

30 Mau S.P.A M.C. 2.60 

30 Mau in CU-'s S.P.A M.C. 1.35 

32 Smith A Wesson. 1.15 1.25 

32 S A W. Metal Pt. ... 1.30 

32 S.A W. Long . 1.15 1.35 

32 S A W.Long Metal Pt. 1.45 

32 Short Colts. 1.15 1.25 

32 Long Colts. 1.25 1.35 

32 Colts New Police or Police 

Pos. 1.25 1.35 

32 Colts Auto .S P A M.C. 1.75 

32 Win or 32-20 T>ead Bit. . . 1.65 1.90 

32 Win or 32-20 S.P.A M.C. 2.00 


32 Win or 32-20 H.V.S.P.A 

M. C. . .. 2.15 

35 S.A W.Auto S.P.orM.C. 1.75 

38 S. A W. 1.40 1.55 

38 S. A W. Mtl. Pt. 1.60 

38 S. A W. Special. 1.70 1.80 

38 S. A W. Special Mtl. Pt. 1.95 

38 Colts New Police or Police 

Pos. 1.40 1.55 

38 Colts New Police or Police 

Mtl. Pt. 1.65 

38 Short Colts. 1.40 1.55 

38 Long Colts. 1.50 1.65 

38 Colts Auto S.P.A M.C. 2.50 

380 Colts Auto S.P.A M.C. 2.40 

9 M-M Lug. S.P.A M.C. 2.75 

38-40 Lead Bullet. 2.00 

38-40 S.P.A M.C. 2.45 

38-40 HI.Vel.S.P.A M.C. 2.70 

41 Short Colts . 1.65 1.80 

41 Long Colts. 1.90 2.15 

44 S. A W. Am.2.00 

44S. AW. Rus.2.15 2.30 

44 S. A W. Spec. 2.30 2.50 

44 Win or 44-40 Ld. Bit. 2.00 

44 Win or 44-40 S.P.A M.C. 2.45 

44 Win or 44-40 H. V. S.P.A 

M. C. 2.70 

44 Game Getter . 2.00 2.25 

44 Webley. 1.80 

44 Bull Dog. 1.75 

45 Webley. 2.25 

45 S. A W.2.40 

45 Colts . 2.15 2.40 

45 Colts Auto. 2.90 

50 Rem. Pistol. 2.25 

Rifle Cartridges— 


Cost—Factory List Less 10-5%. 

Semi- Smoke- 


Smokeless. less. 

22 HT.Pr.Savg.S.P.AM.C. . $1.55 

6 M M S.P.AM.C. 2.20 

6 M-M Short RangeS.P.AM.O. ... 1.85 

7 M-M Mauser S.P.AM.C.... ... 2.20 

7-65 M-M Mauser S.P.AM.C. 2.20 

8 M-M Mauser S.P.AM.C. 2 2( 

8 M-M Mann S.P.AM.C. 2.2C 

9 M-M Mann S.P.AM.C. 2.3C 

25-21 Stevens S.P.AM.C.$0.90 1.10 

25-25 Stevens S.P.AM.C.90 1.10 

25 36 Marlin S.P.AM.C. 1.40 

2.5 Rem.S.P.AM.C. 1.40 

25-35 Win.S.P.AM.C. 1.40 

25-35 Short Range Lead. 1.30 

250-3000 Savg.S.P.oC M.C. 1.75 

256 Newton -^.P.AM.C. .. 2.25 

280 Ross Win A UMC Make. . . . 2.50 

280 Ross, Ross M'keC.T.AM.C. ... 2.65 

30-30 S.P.A.M.C. 1.55 

30-30 Miniature M.C. 1.50 

30-30 Short Rann-e Lead. 1.30 

30 Rem.S.P.A M.C. .. 1.55 

303 Save.S P.A M.0. 1.55 

303 Savg.Min.M.C. 1.50 

303 Savg. Short Range ad. 1 30 

30 Newton. 2.50 

30 Springfield 03 Rimless 8.P. 

A M. 0. 2.25 

80 Springfield 06 Rimless S.P. 

A M. 0. 2.25 

30-220 Win.orKraeS.P.AM.C. ... 2.10 

30-220 Win.or Krag S.P.AM.C., 

Middle Range. 1.80 


303 British S.P.A M.C. 1.55 

82 Rem. 1.55 

32 Win. Self Lde. S.P.A M.C. 2.75 

82 Win. Spcl. S.P.A M.C. 1.55 

32-40 Lead. 1.20 

82-40 S.P.A M.C. 1.40 

32 Hi.Vel.S.P.A M.C. 1.55 

32-40 Short i.'.nge Lead. 1.20 

32-40 Miniature M.C. .. 1.25 

5c a box off 100 lots. 

10% off 500 lots. 

SHELLS LOADED— 

MEDILM GRADE. 


BULK—SMOKELESS. 


12 3 drs. X 1 oz.. 24 grs. x 1 oz., 

drop shot .$1.30 

3 drs. X 1 ^ oz., 24 grs. z 

oz. drop shot . 1.25 

8^ drs. X 1% oz., 26 grs. 

z IV^ oz., drop shot. 1.25 

8^ drs. X 1% oz., BB shot, 

drop shot. 1.85 

8 ^ drs. z Buck shot, drop 

shot .. .. 1.85 

16 2% dra. x % oz., 22 grs. z 

% oz., drop shot. 1.15 

2% drs. X % oz., BB shot, 

drop shot. 1.25 

20 2^ drs. X % oz., 18 grs. z 

% oz., drop shot. 1.15 

HIGH GRADE* SMOKELESS 


12 8^ drs. X 1% oz., 26 grs. z 

1^ oz., chilled shot. 1.40 

3% drs. X 1% oz., 28 grs. x 

oz.,, chilled shot. 1.45 

16 2% drs. X % oz., 22 grs. x 

% oz., chilled shot. 1.30 

20 2% drs. X % oz., chilled 

shot . 1.25 

2H drs. z % oz.. chilled shot.. 1.35 
Trap Loads — 

12 8 drs. X oz., 7H chilled 1.35 
8H drs. z 1^ oz., 7V^ chilled 1.40 
Black Powder — Loads — 

12 3 H drs. X 1% oz., drop shot 1.05 
Caps and Primers — 

Percussion ..20 

Musket Caps.25 

Primers, 100 in box.85 

Primers, 250 in box.80 

Empty Paper Shells—Black pow.— 

12, 16, 20 Ga., per 100. 2.00 

10 Ga. per 100. 2.80 

MEDIUM GRADE SMOKELESS— 

12, 16, 20. 28 Ga. per 100 ... 1.80 

10 Ga. per 100.. 2.10 

HIGH GRADE SMOKELESS- 


12, 16, 20, 28 Ga. 

2.55 

10 Ga. per 100. 

2.65 

Empty Brass Shells — 
Best Quality 12, 16, 20, 

28; box 25. 

8.00 

2nd Quality 12, 16, 20, 

28; box 25. 

2.30 

Wads — 

Cardboard, box 250. 

.20 

Black Edge, Reg., box 

250 . 

.50 

Black Edge, M in., 125 

in box . 

.40 

Black Edfire, % in., 250 ... 
in box . 

.80 


ADZES—UNHANDLED— 

Lioped Ship—White, Barton's or Colliers's, 5% in., $7.25; 
6-inoh. $7.75. 

Plain Ship—Plumb, No. 780, $3.00; Hunt’s. $2.75. 
Carpenter’s-—Plumb, Nos, 740, 750, $2.50; Hunt’s, $2.25. 
Railroad—Plumb, No. 770, $2.70; American, $1.75. 
ALUMINUM WARE. CAST— 

Griddles—Size 7, $2.65; 8, $3.00: 9, $350; 12. $3 75. 
Kettles, Berlin — 2H qts., $4.50; 4, $5.25; 5, $6.25; 

6. $6.50. 

Kettles, Maslin—4 qts., $4.00; 6, $4.50; 8, $6.00; 12, 

$8.25. 

Kettles. Tea—Size 6. $5.50; 7. $5.75; 8. $6.25. 

Pans. Lipped Sauce—2 qts., $3.65; 3, $4.00; 4, $4.50. 
Skillets—Size 6, $2.75; 7, $2.85; 8, $3.15; 9. $3.65. 
Spoons, Basting—15-inch, 30 cents. 

Spoons, Mixin<»^—13-inch, 30 cents. 


Waffle Moulds—Size 7, low, $4.00; 8, low, $4.00; 
$4.00; 8, deep, $4.50. 

ALUMINUM WARE, PRESSED— 


7, deep. 


Boilers. Rice— 

m quart . 1.65 

3 quart .2.85 

Cups— 

Collapsible .15 

Measuring.25 

Covers, Pot— 

inch.25 

inch.20 

9H inch .25 

10 inch.85 

11H inch.40 

Kettles, Convex— 

2 quart ... 1.00 


4 quart . 1.50 

6 quart . 1.90 

8 quart . 1.25 

10 quart .2.50 

Kettlea, Preserving— 

3 quart . 1.10 

6 quart . 1.60 

10 quart . 2.10 

14 quart . . 2.75 

Kettles. Tea— 

5 quart . 2.50 

6 quart . 3.00 

8 quart . 8.26 


Digitized by i^ooQle 
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I&ETAIL SELLING PRIOES—Ck>ntlxmed. 


ALUMINTJM WARS, PRESSED—Oontiiiu€d. 

Ladles— 10 quart . 2.10 

H pint.20 17 quart . 8.00 

Moulds. Jelly— Pant, Pry— 

2841 to 2848 .10 9% ine . 2.50 

Pans. Biscuit— 10% inch .2.76 

ll%x7%xl% inch... .60 Pams, Milk- 

Pans. Bread— 6 quart . 1.40 

0%x5%x2% inch.55 Pans. Pie- 

Pans. Cake— 0% inch.40 

Round. Plain, 8% In.. .80 Pant, Pudding- 

Round, Plain, 9% in.. .85 1 quart.46 

Rd., Loose Bot., 8 % in. .46 2 quart.60 

Rd., Loose Bot., 9% in. .60 4 quart.90 

Square, Plain, 9% in.. .80 Pans, OonTex Sanoe— 

Tube, Plain, 9 inch... .80 1 quart.86 

Tube, Plain, 9% inch. 1.10 8 quart . 1.25 

Mountain, 9% inch.. .40 6 quart . 1.86 

Pans, Com Cake— Pots, Fireless Cooker— 

6*cup .75 4 quart . 1.85 

12-cup . 1.85 6 quart . 1.60 

Pans, Dish— 8 quart . 2.00 

ANCHORS—Screws per 100, 8-16, $4.15; %, $6.26. 

Sebco, 8-16x% in., % in., 1 in., $5.00 per hundred list; 
%x% in., % in., 1 in., $5.60 per hundred net. 

ANVILS: Steel Face — 20-lb., $6.75; 30-lb.. $8.00; 40-lb., 

$9.50; 50-lb., $11.25. Wrought — Trenton, base, 30c lb.; 
Hay-Budden, base, 35c lb. 

Advances for size on Hay-Budden anvils—20-29 lbs., cwt., 
$8.00; 30-39 lbs., cwt., $5.00; 40-49 lbs., cwt., $3.00; 

50-59 lbs., cwt., $2.00; 60-69 lbs., cwt., $1.00; 70-79 lbs., 
50c; 80-425 lbs., base. 


BIBBS—Compression—(See also Plumbinc Prices)— 

Vfc'in %-i» %-in. 1-ia. 


Plain Rough brass. 


.80 

1.95 

1.35 



Finished brass 


l.lu 

1.35 

1.75 

3.25 


Nickel plated 


1.25 

1.50 

2.00 

3,5C 

Hose— 

-Rough brass . . 


.90 

1.15 

1.50 

7.0^ 


Finished brass 


1.25 

1.50 

2.00 

3.5u 

Nickel plated . 
BITS—Auger— 


1.40 

1.75 

2.25 


leths 

Jen 8 Pat’n 

B. J. 


Irwin 

Jen. Oar 

Wo^ 

8. . . 

.40 

.75 


.40 



4. . . 

.40 

.65 


.40 

1.00 

o 5 

5. . . 

.40 

.65 


.40 


,25 

6. . . 

.40 

.65 


.40 

i.66 

.St' 

7. . . 

.40 

.65 


.40 

1.00 

.30 

8. . . 

.40 

.65 


.45 

1.00 

.35 

9. . . 

.40 

.75 


.50 

1.10 

.35 

10. . . 

.40 

.75 


.65 

1.25 

.40 

11. . . 

.45 

.90 


.65 

1.35 

.45 

12. . . 

.45 

.90 


.65 

1.50 

.45 

13. . . 

... .55 

1.05 


.75 

1.65 

.50 

14. . . 

• • • *55 

1.05 


.75 

1.76 

.55 

15. . . 

• • • *65 

1.20 


.85 

1.85 

.60 

16. . . 

... .65 

1.20 


.85 

2.00 

.65 

17. . . 


1.50 


1.00 



18. . . 

!!! .75 

1.50 


1.00 



20. . . 

... .90 

1.75 


1.10 

. .*« .* 

.80 

22. . . 


1.70 


1.25 

... • 

.85 

24. . . 

. 

1.80 


1.85 

... . 

1.10 


Bitts; Standard Auger, in sets — 8 bitts, 108-18% 
quarters. $4.50; 13 bitts, 118-32^ quarters, $7.05; 13 bitts 
13-32^ quarters. $6.00. 


ANTIMONY—Slab, 25c lb. 

APRONS: Carpenter — 100, 40c each: 24" 8-oz., white, 1 
pocket, 101, each, 55c: 24" 8-oz., brown, 3 pockets, 102, 

each, 65c; 36" 8-oz., brown, 3 pockets, 105, each, $1.00; 

48" 10-oz., brown, 7 pockets, 106, each. $1.95; 48^ 10-oz., 
brown, 3 pockets, 16, each, $1.55; 48" 10-oz., closed leg, 

7 pockets, 17, each, $2.10. 

Lumberman’s—36" 10-oz., brown, double front, no pockets, 
each, $1.05. 

Teamster’s—48" 10-oz., brown, 1 pocket, each, $1.55. 


AUGERS—Greenlee or Snell’s— 




‘/a " 

1" 

1%" 

1%'' 

2" 

Boring . 

$1.25 

$1.65 

$1.85 

$2.50 

$8.00 

$4.00 

Carpenter’s Nut 

1.00 

1.35 

1.60 

2.00 

2.75 

3.50 

Ship, Screw, . . . 

1.35 

1.65 

1.85 

2.15 

2.30 

6.10 

Ship, no screw. . 

1.60 

1.95 

2.15 

2.65 

8.85 

7.35 

AUGERS—Post Hole—Iwi 

sm, 6-ineh, $8.00 

each; 

7-inch. 

$8.25; 


8-inch. $8.25. Vaughan’s, 4 to 8-ineh, $2.60. 


Irwin Auger, in sets—413, box. 32 quartern, 13 bitts. 
$9.00 ; 413C, box, 32 quarters, 13 bitts, $9.00. 

Ship Auger Car Bus same prices as ttnip Augers. 
Expansive—Clarks’ small, $2.00; large, $2.75; Steers, 

smill, $3.00; large, $3.75. 

Expansive Bit CSitters—Clark’s No. 1, 85e; No. 2, 45e; 
No. 3, 65c; No. 4, 75c. Steers, No. 1, 60c; No. 2, 60c; No. 
3, 65c; No. 4, 70c. 

BIT HOLDERS—Extension— 

Millers Falls, No. 8— * 

12 .2.00 18 . 1.90 

15 2.15 21 2.00 

18 . 2.25 24 . 1.85 

21 . 2.86 Stanley, No. 1— 

24 . 2.60 12 . 1.00 

Millers Falls, No. 6— 16 . 1 15 

12 . 1.76 18 . i;25 

15 . 1.76 24 . 1.35 

BLOCKS—Tackle— 


ASBESTOS— 

Mill Board, per sheet, cut, 15 cents. 

Sheathing. 36-inch roll. Nos. 8 to 60, 15 cents. 
Cement, dry, 100-lb. bags, $6.75. 

ATHLETIC GOODS—See Sporting Goods. 


AXES— 

Double Bit, unhandled, $2.50. 

Single Bit, handled — Warranted, $2.50; second grade, 
$2.25; common, $2.00. 

Fireman’s—Hunt’s, $3.00. 

Boys’—Kelly's Perfect, $1.75* common, $1.55. 

Broad: Hunt’s — No. 10^, $6.50; No. 11, $6.75; No. 
11%, $7.00. 

Baker Pattern—6-lb., $6.00; 7-lb.-, $6.40; 8-lb., $6.75. 

Hurd’s Western Pattern—7-lb.. $5.50; 8-lb., $6.00. 

Hunters’—Hunt’s No. 000, $1.25; Sayre’s No. 50, $1..75; 
Sheaths, 80c. 

Marble’s Barton, Canada pattern—5-lb., $9.00; 6 to 7 lbs., 
$9.55; 7% to 8 lbs., $10.15. 

Marble’s Canada pattern—5-lb., $9.25; 6 to 7 lbs., $9.80; 
7% to 8 lbs.. $10.35. 

Marble’s Pocket — No. 2, $3.25; No. 3, $3.50; No. 5, 
$2.00; No. 6, $2.25. 


BAGS—WATER— 
Oloaed Top— 

1- gal. 

2- gal. 


8%-gal. 
5-gal. . 


Sanitary Top— 


1.16 1-gal. 1.86 

1.86 2 gal. 1.50 

2.10 3%-gal.2.25 

2.65 5-gal.2.85 


BABBITT METAIj—XXXX Nickey, lb.. 70c: Challenge and 
Genuine, 60c; Armature. 55c: Conper Hard, 80c; Genuine 
Liberty Motor, 60c; Magnolia, 45c; Merit (less than 280- 
lb. lot8> 35c; Elextric and X. 15c: XX, 12c; XXX, 10c. 


Frictionless—No. 1, lb,, 55c; 2, 20c; 3, 15c; 4 13c. 


BARS, CROW—Pinch Point, Wedge or Lining, 18c lb. (Haw, 
25-ln.. 15c lb.; 30-lb., 15c lb. Ripping or Wrecking. Hxl2- 
in., 25c each; %x20-in., 35c; %z24-in., 40c; %x24-in.. 45c; 
%x30-in., 50c. 


BATTERIES—Dry Cell—Columbia, Ever Ready, Red Seal, Red 
Devil or Red Label, etc.. Nos. 6 and 6S, 50c each. Hotshot 
Multiple. 4 cell. $2.75; 5 cell, $3.00; 6 cell, $3.50. See 
also Sparkers. 


BELTING: Round Leather, 500-ft. reels—3/16" per foot, 5c; 
10c; 5/16" 15c; 20c. 

BEVELS — Sliding T: Stanley 25 or Sargent 2B — 6" 60c; 
8" 70c: 10" 75c: 12" 80c. 

Stanlev No. 18 or Sargent 66B: 6" $1.00; 8" $1..10: 

10" $1.25. 


Wood— 

Sin. 

4-in. 

5-in. 

6-in. 

8-in. 

10-in. 

Single, Plain Bnahed.. 

.75 

.90 

1.00 

1.20 

2.00 

8.80 

Donole, Plain Boshed.. 

1.85 

1.65 

1.85 

2.15 

8.50 

6.50 

Single Roller Bushed.. 

1.20 

1.26 

1.85 

1.60 

2.75 

4.25 

Double Roller Bushed.. 

2.16 

2.40 

2.55 

8.10 

5.10 

7.50 

Triple Roller Bushed.. 


8.60 

8.75 

4.75 

7.60 

10.50 

Snateh Roller Bnahed.. 


... 


4.75 

6.75 

10.00 

Steel— 

Vim. 

4-in. 

6-i^ 

6-in. 

8-ln. 

10-ia. 

Single, Plain Bashed.. 

.70 

.86 

.90 

1.15 

1.80 

8.00 

Donble, Plain Bnahed.. 

1.85 

1.65 

1.80 

2.00 

8.15 

6.00 

Triple, Plain Bushed.. 

1.80 

2.15 

2.25 

8.00 

4.65 

6.90 

Single Roller Bushed.. 


1.65 


2.25 

5.50 

8.75 

Donble Roller Bushed.. 


8.80 


4.10 

10.00 

15.00 

Triple Roller Bushed.. 


4.65 


6.75 

14.25 

20.00 

Snateh, Plain Bushed.. 


... 


4.10 

6.00 

8.75 

Snateh. Roller Bashed. 


... 


7.00 

0.75 

15.26 


B1 OWERS— 

Champion Blacksmith — No. 400, $47.25; No. 40, $27.75. 
Buffalo—No. 700, $27.00; No. 200„ 12" $40.60; No. 200, 
14" $47.25. 

BOARDS, IRONIN(3—Rid-Jid, with Table, no Sleeve—No. 1. 
$4.50; No. 2, $4.00. 

Stanwell—No. 1, $2.25; No. 2, $2.00. 

Without Table (akirt boards)—4-foot, $1.00 each; 5-foot, 
$1.50; 5%-foot, $1.75; O-foot, $2.00. 

BOARDS—(See Washboards). 

BOLTS—Common Carriage (Per 100)— 


3/16" and %" 5/16" %" 7/16" %* 

1%.$1.00 $1.40 $1.90 $2.80 $3.4G 

2 . 1.10 1.50 2.05 2.50 3.40 

2%. 1.20 1.65 2.25 2.75 3,40 

3 . 1.30 1.75 2.40 2.95 3.T0 

3%. 1.40 1.90 2.55 3.15 4 00 

4 . 1.50 2.00 2.70 3.85 4.30 

4%. 1.60 2.15 2.85 3.60 4.65 

5 . 1.70 2.25 3.05 3.80 4.90 

5%. 1.80 2.35 3.20 4.00 5.20 

6 . 1.90 2.50 3.35 4.20 5.50 

6%. 2.10 2.75 3.70 4.40 5 75 

7 . 2.20 2.90 3.80 4.65 6.00 

8 . 2.35 3.15 4.20 5.00 6 65 

9 . 2.65 3.35 4.50 5.50 7.25 

10 . 2.85 3.60 4.85 5.99 7.80 

11 . ... 5.25 6.30 8 40 

12 . ... 5.50 6.75 9 00 

14. ... ,... ... 10 25 

16. ... ,... ... 11.25 

18. ... ,... ... 12.50 

20. ... ,... ... 18.75 
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BETAIL SELLIKO PBIOES—Oontianed. 


BOLTS—Expansion—(See SHIELDS). 
BOLTS—“Stovo —” 




5-32" 

3-16" 

5-16" 



. . . .10 

.45 

.10 

.45 . 



... 

u, . 

. . . .10 

.45 

.10 

.45 .10 .60 




%. 

. . . .10 

.45 

.10 

.45 .10 .60 



. . . 

%. 

... .10 

.45 

.10 

.45 .10 .60 



.. . 

%. 

. . . .10 

.45 

.10 

.45 .10 .65 



.. . 

1 

... .10 

.45 

.10 

.45 .10 .65 

.16 

.95 .20 

1.40 

1^. 

. . . .10 

.50 

.10 

.50 .10 .70 

.15 

L.OO .20 

1.45 

IH. 

. . . .10 

.55 

.10 

.55 .15 .75 

.15 

L.05 .25 

1.55 

1%. 

. . . .10 

.60 

.10 

.60 .15 .80 

.20 

L.IO .25 

1.60 

2 

. . . .10 

.60 

.10 

.60 .15 .80 

.20 

1.15 .25 

1.70 

2Vi. 



.10 

.65 .15 .85 

.25 

L.20 .3C 

1.80 

2^. 



.10 

.65 .15 .90 

.25 

L.25 .3C 

1.90 

3 



.15 

.75 .15 1.00 

.25 

1.35 .8C 

2.10 

3 . 



.15 

.85 .20 1.10 

.25 

1.50 .85 

S.80 

4 



.15 1.00 .20 1.20 

.25 

1.65 .40 

8.50 

OLTS 

— Machine. Square Head and Nut — 

(Per 100): 



’4" 

3/16 


7/16" Vi 




IVz 

. . $1.40 $1.65 

$2.00 $2.50 $ 3.25 $ 4.70 $ 7.00 

$9.45 

o_ 

. . 1.50 

1.75 

2.15 

2.70 3.50 

5.10 

7.40 

10.10 

2>/i 

. . 1.60 

1.90 

2.25 

2.90 3.75 

5.40 

7.95 

10.75 

3 . . 

. . 1.65 

1.95 

2.40 

3.10 4.00 

5.75 

8.40 

11.35 

3^ 

. . 1.70 

2.10 

2.55 

3.25 4.25 

6.10 

8.90 

12.00 

4 . . 

. . 1.75 

2.20 

2.65 

3.50 4.50 

6.40 

9.50 

12.60 

4^! 

. . 2.00 

2.45 

3.00 

3.60 4.65 

6.75 

9.90 

13.25 

5 . . 

. . 2 05 

2.60 

3.15 

3.80 4.90 

7.10 

10.40 

13.85 

5 Vi 

. . 2.10 

2.70 

3.35 

4.00 5.15 

7.40 

10.90 

14.50 

G . . 

. . 2.20 

2.80 

3.50 

4.15 5.35 

7.75 

11.40 

15.25 

6 H 

. . 2 25 

2.90 

3.60 

4.35 5.60 

8.10 

12.00 

15.85 

7 . . 

. . 2.35 

3.00 

3.75 

4.50 5.85 

8.50 

12.40 

16.50 

8 . . 

. . 2.50 

3.25 

4.05 

4.85 6.30 

9.10 

13.35 

17.6.5 

9 . . 

. . 2.60 

3.40 

4.35 

5.25 6.75 

9.75 

14.40 

18.90 

lO. . 

. . 2.75 

3.65 

4.60 

5,60 7.20 

10.50 

15.30 

20.25 

11 . . 

. . 2.90 

3.90 

4.90 

5.95 7.75 

11.25 

16.30 

21.50 

12 . . 

. , 3.05 

4.10 

5.20 

6.30 8.15 

12.00 

17.35 

22.75 

13 . . 




.... 8.65 

12,75 

18.35 

24.00 

14.. 




_ 9.25 

13.25 

19.35 

25.25 

15 . . 




_ 9.55 

14.00 

20.35 

26.50 

16 . . 




_ 10.00 

14.65 

21.35 

27.75 

17 . . 




_ 10.50 

15.30 

22.35 

29.00 

18 . . 




_ 11.00 

16.00 

23.25 

30.25 

19 . . 




_ 11.50 

16.65 

24.25 

31.50 

20 . . 




_ 12.00 

17.35 

25.25 

32.75 

21 . . 




_ 12.50 

18.00 

26.25 

34.00 

22 . . 




_ 13.00 

18.70 

27.25 

35.25 

23 . . 




_ 13.50 

19.40 

28.25 

36.50 

2 4.. 




_ 14.00 

20.00 

29.25 

37.75 

2.5 . . 




_ 14.50 

20.75 

30.25 

39.00 

26. . 




_ 14.75 

21.50 

31.25 

40.25 

27. . 




_ 15.25 

22.10 

32.25 

41.50 

28. . 




_ 15.75 

22.80 

33.25 

42.75 

29. . 




_ 16.25 

23.50 

31.25 

44.00 

30. . 




_ 16.75 

24.75 

35.25 

45.25 


BulTS—B arrel— 


Cast Iron, Japanned— Oupboard, Other Finishes^ 


4-iDch . 

, .20 

5-inch .. 

.20 

6-inch .. 

.25 

8-inch . 

.40 

Light Wrought 8v..el, 

Jap.— 

2 Vi-inch . 

.10 

3-inch . 

.15 

4-inch . 

.15 

5-inch . 

.20 

6-inch . 

.25 

CHAIN— 


Cast Iron Japanned- 

— 

6-inch . 

. .40 

8-inch . 

. .50 

10-inch . 

.75 

Cast Iron, Amber or 
Bronzed— 

4-inch . 

,45 

6-inch . 

.60 

8-inch . 

.75 

Cast Iron, Ant. Copper 

or Dull Brass— 

4-inch . 

.75 

6-inch . 

1.00 

8-inch . 

1.10 

CUPBOARD, Japanned— 

8'iach .... .. 

.75 

6-inch . 

.75 

10-inch . 

1.75 


8-inch .75 

6-inch . 1.00 

Flush. T. Head—All Fin¬ 
ishes—Cast Brass— 

3- inch .60 

4- inch .70 

6-inch .90 

Wrought Brass—All 
finishes— 

3- inch .35 

4- inch .40 

6-inch .50 

FOOT— 

Cast Iron, Japanned— 

6-inch .40 

8-inch .50 

10-inch . 60 

Amber or Bronzed— 

6-inch .55 

8-inch .75 

Other Finishes—. 

4-inch .75 

6-inch .95 

8-inch . 1.10 

Foot Wrought Steel—Cup¬ 
board. Japanned— 

3-inch .50 

6-inch .80 

lO-inch .1.85 


BOLTS—Toggle—(See Toggle Bolts). 


BOTTTiES—Vacuum— 


Thermos— 


6 . 

_2.75 

6Q. 

_3.75 

11 . 

_ 1.50 

IIQ . 

_2.50 

14. 

. . . . 1.75 

14Q. 

-2.75 

14Vi . 

_ 1.50 

15 . 

. . . . 2.50 

15Q. 

-8.50 


15Vi . 

Universal— 

21 .. . 

_2.25 

... 1.50 

22 . 

... 2.50 

71 . 

... 1.75 

72. 

. . . 2.75 

81 . 

. . . 2.75 

82 . 

... 3.75 

91. 

. . , 2.50 

92 . 

_ 3.50 


592 . 4.25 

Ferrostat— 

604R .10.00 

505N .15.00 

505L . 16.00 

FILLERS— Thermos and Uni¬ 
versal— 

H pint . 1.00 

1 Pint . 1.00 

1 Quart . 1.50 

LUNCH KITS — 

Thermos — 

892 and 396. 2.75 

393 and 897. 3.00 

394 and 398. 4.00 

Universal— 

310. 3.00 


BOXES—Mitre— 


Ooodell— 

1285 26x4 .27.75 

1805 25x5 .30.75 

1306 30x5 .33.00 

Stanley— 

50^ 11.50 

246 24.50 

858 29.00 

460 85.00 

Acme— 

72 22.50 

78 21.50 

74 26.00 


320 . 


. 3.50 

410. 


.' 3.25 

510 . 


. 8.50 

Thermos—Food Jars. 

Fillers. 

600. 

_3.00 

1.25 

601. 

_3.50 

1.50 

602. 

-4.50 

2.00 

Thermos—Jugs. 

Fillers. 

556. 

_9.50 

4.08 

557. 

_10.00 

4.75 

Thermos—Cases— 


104. 


. 6.25 

104Q .. . . 


. 9.25 

114 . 


. 9.75 

114Q .. . . 


.14.75 

130 . 


. 9.75 

130Q .. . . 


.14.75 


75 . 

Langdon- 

25 . 

27 . 

29 . 

.24.00 

.20 65 

32 . 


34 . 

. 26 2.5 

74 . 

.28 00 

75 . 


Steam’s 

Perfection— 

20 . 



BRACES— 

P. 8. A W., No. 7008, $4.75; each; No. 7010, $5.00; 7012. 
$5.25; 8010B, $6.00; 8012B. $6.25: 8014B. $6.50. 

Stanley, No. 921—8-inch. $4.50 each; 10-inch, $5.00; 12- 
inch, $5.25; 14-inch, $5.45. No. 945 — 8-inch, $2.75; 10- 
inch, $2.85, 12-inch, $3.00. .N’o. 965—8-inch. $2.15; 10- 
inch, $2.25. No. 966—8 inch, $1.15; 10-inch, $1.25. 

BRACKETS—Shelf— 


Japanned— 

8x 4 .. 

Pair 
... .15 

Copper, Brass, 
3x 4 _ 

Nickel—Pair 

65 

4x 5 . 

... .20 

4x 5 . 

- - .. 60 

5x 7 . 

. . . .80 

5x 7 . 

.. . 70 

6x 8 . 

. . . .35 

6x 8 . 

.85 

7x 9 . 

... .40 

7x 9 . 

. ^95 

8x10 . 

... .45 

8x10 . 

. ,*95 

10x18 . 

. .. .60 

10x12 . 

. i!i5 

12x14 . 

... .85 

12x14 . 



BRADS—Wire— Bulk per lb. H‘lb. pkgs. ^-lb. Dkgs. 

H and %*inch.80 .20 .25 

\ to iH'inch.25 .15 .H) 

to 2-ineh.20 .15 .10 


BRASS—Sheet—Soft, per lb., 75c; Half Hard, 80c; Sign, 80c; 
Spring, $1.05. 


BREAD AND CAKE MAKERS—Universal——No. 2. $2.75 each; 
No. 4, $3.50 each; No. 8, $4.50 each; No, 44, $3.25 each. 
Cake Maker, No. 1, $3.50; No. 2, $4.50. 

BRIGHT WIRE GOODS—See Hooks and Eyes. 

BROILERS, WIRE—No. 216, 15c each; 218, 20c; 220, 25c; 
1102, 30c; 1103, 35c; 1104, 40c; 1105, 45c; 1153. 65c: 

1154, 70c; 1155, 75c. 


BROOMS—House—Economy, 70c each; No. 2, $1.25; 8, $1.00. 
Steel Band, $1.00. 

Push or Street—Bassine, with Handles—14-inch, $1.15 
each; 16-inch, $1.35; 18-inch. $1.50; 24-inch, $2.00; 30- 
inch, $2.65. Rattan, with Handles—16x8 inches, $1.10; 
16x10, $1.25. Wire, no Handles—12x5, $1.25; 14x5, $1.85; 
Handles, 15c each. 

Whisk—IB, 25c each; 370, 40c; Pullman, 45c. 

BRUSHES— 


Casting- 

No. 

2 . 

3 . 

5 ^ . 

7 . 

10 . 

15 . 


Each. 
.60 

• • . > .65 

.60 

• . . • .75 

.... . < 5 

.90 

Counter or Dusting— 

17 1.2.) 

20 1.25 

Floor or Garage— 

12 1.35 

14 1.50 

16 1.65 

114 1.85 

116 . 2.10 

216 . 2.00 

218 2.25 

220 2.50 

224 3.00 

314 ...••••••••■••• 1.75 

316 •..•..••«•••••• 1.85 

614 5.00 


616 . 

. 5.75 

618 . 

. 6.25 

Hand or Nail— 


Daisy . 

.10 

Windsor . 

. .15 

Horse— 


Collie . 

. .80 

Hound ... . 

. .65 

Mastiff . 

. .75 

Pointer . 

. .65 

Shoo Fly . 

. .70 

72 . 

. .40 

73 . 

.60 

73-P . 

.50 

800 . 

. .85 

Kalsoraine— 


240 . 

. 6.75 

310 . 

. 3.00 

Marking— 


1 . 

. .10 

2 . 

. .10 

3 . 

. .10 

4 . 

. .15 

5 . 

. !i5 

6 . 

. .15 

Paint— 


151 — 2 V4 . 

. . .35 

3 . 

. . .50 

3V4 ^. 

.65 
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HARDWARE WORLD 

RETAIL SELLINO PBIOEE-Oontliraed. 


BRUSHES—Paint—Continued— 


4. . 


. .80 

4% . 


. . 8.25 

166—8 . . 


. .70 

228—3% ... 


. . 2.50 

8% ... 


. .85 

4 . 


.. 8.25 

4 . 


. 1.10 

4% . 


.. 4.50 

4% ... 


. 1.65 

Roofing— 



159—2% 


. .70 

401 . 


.. 2.25 

8 . 


. .80 

404 . 


.. 2.65 

8% ... 


. 1.10 

Sash- 



4 . 


. 1.50 

go—2 . 


.. .20 

165—8 . ■ 


. 1.85 

4 . 


. . .25 

8% ... 


. 1.85 

6 . 


. . .85 

4 . 


. 2.25 

8 . 


. . .45 


Paint—(Chinese bristles)— 


Grade. 1 2 8 4 5 

2Hinch .85 ... .70 

8inch .50 .70 .80 1.36 

8V4inch .65 .85 1.10 1.85 8.00 

4-lnch .80 1.10 1.60 2.25 4.25 

4 H inch . 1.65 8.25 5.75 


Roofine—Knotted— 
knots, 14-lb. . . . 

4 knots. 181b. . ., 

Sash—Chisel Point— 

%xlH-in.20 

%xl%*in.25 

%x2in.86 

1x2%-in.45 

Scrub- 

Gray Tampico, 10". 

Gray Tampico, 12" 


2.25 

2.65 


.85 

.40 


Ox Fibre, 7".80 


.20 

.25 

.85 

.76 


Sink- 

Ox Fibre.15 

Split Bamboo.05 

Shelving—Rubber—Set— 
Ebonized handle . .. .55 

Boxwood, small .... 1.00 
Boxwood, medium . . 1.10 
Boxwood, large .... 1.35 
White Bone, small.. 1.00 
White Bone, medium 1.25 

Octagon Bone.2.00 

Octag. Bone, polished 4.00 
Stencil— 

1%-in., 2%-lb.25 

1%-in., 8%-lb.85 

iH-in., 6-lb.45 

l% in., 61b.56 

Window— 

Gray fibre.90 

Black horsehair_ .80 

Pope’s Eye . 1.25 


Ox Fibre! 10".86 

Ox Fibre, 12".40 

White Tampico, 8"., .20 

White Tampico, 11". .80 

YHiite Tampico, 12". .40 

Shoe- 

Dauber, wood . . 

Dauber, iron . . . 

Brush only, %-in. . . . 

Brush only, 1%-in.. .76 Squeeges, 10-!n.30 

Combination .80 Squeeges, 12-in.85 

Extra bristles.50 Squeeges, 14-in.40 

Best 1%-in. bristles .85 Squeeges, 16-iB.45 

BUCKETS—(See GalT. Ware). 

BURNERS: Lamp—1 or A. 15c; 2 or B, 20c; 8C, 35c. 
Lantern—0 Hot Blast, 20c; 2 Cold Blast, 30c. 

Rubbish — 1-20" steel. $8.25; 2-26" steel. $10.76; 8-30" 
steel. $13.00; 10 wire, $1.75; 11 wire, $2.10; 12 wire, 

$2.50; 13 wire, $3.00; 14 wire. $3.50. 

BUTTS—(See Hinges). 

CANTEENS: Boyco and Bear Brand, Ooxered—2 qts., $1.15; 
3 qts., $1.25; 4 qts. $1.35; 6 qts $1.65; 8 qts., $2.00; 

10 qts., $2.25. 

Khaki Covered—2 qts., $1.10; 3 qts.. $1.25; 4 qts., $1.35; 
6 qts., "*1.50 • 8 qts., $1.85. 

Government Covered—222, $1.35. 

Lincoln Auto (Auto Can), Covered—No. 100, $1.75; No. 
200, $2.00; No. 300, $2.10. 

American ox Boy Scout—Covered, with straps. No. 825, 
$ 1 . 10 . 

Canteen Straps—No. 801. 20c. 

Boyco Service Units — Noo. 5, $5.75; No. 22, $6.65; No, 
112, $8.00; No. 212, $8.40; No. 812, $8.60. 

CANT HOOKS— Maple Hdl. Hickory Hdl. 

2%x4% . 2.90 8.65 

25x4% . 3.00 8.75 

CAPS—Roofing. Per lb., 22c. 


CARBORUNDUM—Grain, per lb., bulk. 50c. 

CARRIERS—Timber—No. 426, 4-ft. maple, $8.50. 
CARRIERS: Hudson Hay—No. 29 $20.50; No. 50, $11.50; 
No. 62, $16.25; No. 77. $10.75. 

Hunt, Helm & Ferris — 493, $20.25; 502, $15.75; 603, 
$12.00; 481, $25.00. 

CATCHERS. GRASS—No. 1, $1.00 each; 2, $1.15; 10. $1.15; 
20. $1.25; lOOOA, $1.50. No. 1, Perfex, $1.75; No. 2, 
Perfex, $2.00. No. 5, Easy-Em., $2.00; lOG, Easy- Em., 
$2.25: 12G, Easy-Em., $2.50. 


CHAINS—Tire— 

Size. Pair. 

Tire—Weeds 

8 x30 4.50 

3%x30 6.00 

8%x.32 6.50 

4 x31 6.00 

4 x32 6.00 

4 x33 6.50 

4 x34 7.00 

4 x35 7.50 

4 x36 7.50 

4%x32 7.00 

Dozen pair lots. 10% off. 


Size. 

Pair. 

4%x33 . 

. 7.25 

4%x34 . 

. 7.50 

4%x35 . 

. 8.00 

4%x36 . 

. 8.00 

4%x37 . 

. 8.75 

5 x35 . 

. 9.00 

5 x36 . 

. 9.00 

5 x37 . 

. 9.75 

5%x36 . 

.12.00 

5%x37 . 

.13.00 

5%x38 . 

.14.00 


CHAIN—Yankee, Straight Link (Coil)—4-0, 10c ft.; 8-0 

10c; 2-0, 9c: 0, 8%c: 1, 8c. 

Norway Straight Link (Coil) — %, 35c lb.; %, 85c; %, 
30c. 


Passing Link (Coil)—4-0, 18c ft.; 8-0, 11c; 2-0, l$c: 
1-0, 9c. 

Proof Straight Link (Coil)—8-16 Black, 22c lb.; %, 20e: 
5-16, 18c; %, 17c; 7-16, 15c; %, 15c; %, 15c; %, 15c; 
%. 15c. 

Proof Twisted Link (Coil)—% Black, 20c lb.; 5-16, 20c; 
15c. 

B. B. Proof Straight Link. A (Coil)—5-16, 20c lb.; %, 
20c; %. 20c; %. 20c; %, 20c; 20c: 1. 20c. 

Twisted Machine Coppered (Coil)—3-0, 15c ft.; 2-0, 15c. 
Jack—Iron—16, 10c yard; 14, 10c; 12, 10c; 10. lOc; 
8, 15c. Brass—120, 10c yard; 118, 10c; 116, lOc; 114, 20c: 
113, 20c; 112, 20c; 110, S5c. 

Safety Brass—00, 15c yard; 0, 15c; 1, 15c; 2, 20c; 3. 25c. 
Sash—0. Copper Plated. 4%c ft.; 1, Copper Plated!, .5e; 
2, Copper Plated, 5c; 4X, Copper Plated, 20c; 10, Cable. 20c. 
•Sash Chain Fasteners—Phoenix, 2Uc set; 10, 6Uc. 

CHALK LINE—Yellow, 85c per 100-foot hank; 20c per 50-feot 
hank. Braided White, 20 foot hanks—120, 10c each; 220, 
10c; 820, 15c. 50-foot balls—150, 16c; 250, 16c; 850, 15c. 
CHESTS, TOOL — A, Leather Covered. $26.50; AA. Leather 
Covered. $30.25; B, Quartered Oak, $24.25; BB, Quartered 
Oak, $26.50; BBR Quartered Oak, $32.00; D, Quartered 
Oak, $16.25; DD. (Quartered Oak. $17.75; DD, Leather Cov¬ 
ered. $19.00: DDD, Leather Covered, $20.25; DDD, Quar¬ 
tered Oak, $20.00; E, Quartered Oak, $24.25: EE, Quartered 
Oak, $28.50; F. Quartered Oak, $20.00; F, Leather Cov¬ 
ered, $20.25; FF, Leather Covered, $23.75; FF, Quartered 
Oak. $22 25; G, Plain Oak, $14.00; GG. Plain Oak, $15.50. 
CHECKS. DOOR: O^rbin — No. 1, each, $6.35; 2, $9.75; 

8, $11.50; 4, $14.00; 5, $18.50. 

Norton—A, Each, $6.25; B, *"8.00; C, $9.75; D, $11.50; 
E, $15.50; CH, $11.00; DH, $13.00. 

Dime — No. 10, each, 15c; Norton, 44, $2.50; No-Slam, 
100, 35c. 

Rixon—A, each, $8.00; B, $9.25; C, $11.00; D, $14.50. 
Sargent—No. 20, each, $4.00. 


CHOPPERS—Meat and Food- 
Enterprise 

5 . 8 00 

0 

1 


Universal 

10 . 


. . 4.75 

2 



12 .. 


. . 4.25 

3 



22 . 


.. 7.75 

804 



32 . 


.. 9.75 



Russwin 




0 

R 


501 , 


. . 2.26 

1 

R 


602 . 


. . 2.75 

2 

R 


T0$ . 


. . 8.60 

8 

R 



1.50 
1.85 
2.25 
3.00 

6.50 

2.00 

2.50 

2.75 

8.75 


CHISELS— 


Socket laaida er 

Firmer Whites Pocket Outside 


Bev. Eklge 

Buck Bros. Socket Firmer. . . 
Buck Bros. Tanged Firmer. . 

Buck Bros. Socket Butt. 

Buck Bros, Tanged Turning. . 

Everlasting, Pocket. 

Witherby’s Butts . 

Witherby’s Corner . 

Witherby’s Socket Firmer(P) 
Witherby’s Socket Firmer(B) 
Witherby’s Socket Framing. 

Witherby’s Pocket . 

Cap . 

Diamond Point . 

Regular or Common Taper, . . 
E'xtra Quality Polished Point 


No. 2 Bev. Edsre B^Tei 

4 " %" 1 " !%"!%" 2 - 

1.30 1.40 1.65 1.85 2.00 2 50 

.95 1.05 1.15 1.35 1.50 2 15 

. 1.50 1.60 2.10 

.80 .90 1.10 1.35 1.65 2 35 

1.30 1.40 1.50 1.70 1.85 2 25 

. 1.00 1.10 1.25 1.75 

8.75 8.75 4.25 . 

.70 .80 .90 1.00 1.10 1 25 

.85 .95 1.15 1.20 1.25 1.50 

1.15 1.30 1.40 1.55 1.65 2.10 

.80 .90 1.10 1.15 1.25 1.40 

.65 . 


.20 .35 .70 . 

.36 .65 1.10 . 


CHURNS—Barrel—No. 0, $10.00 each; 1, $11.25; 2, $12.75: 
3. $14.25. 

Improved Cylinder—No. 1, $5.50; 2, $6.50. 

Glass Family, Universal—No. 15, $2.75 each; 125. $3.25: 
135, $4.00; 145, $4.50. Dazey, No. 10, $1.75; 20, $2.25;30, 
$2.75; 40, $3.50. Extra Jars, Dazey, No. 10, 55c; 20, OOe; 
30, $1.20; 40, $1.50. 

Tin without Dasher—1% gal., $1.50 each; 2 $1-55; 

8 gal., $1.60; 4 gal., $1,75. 

Dash—IX Tin—2-gnl., $2.25; 4-gal., $2.75; 6-faL. $8.25 
Dash and Handle—25c extra. 


CT.»AMPS—Carpenters’ — SteamsNo. 212, $6.00 pair; 213, 
$6.65; 214, $7.00; 215, $8.25; 216, $15.00; 218, $17.75. 

Carriage Makers’—No. 12, Plain, 35c each; 13, 40c; 14, 
50c: 15, 70c; 16, 90c; 18, $1.25; 20, $1.75: 22. $2.15. 
Quilt Frame—No. 1, 10c each; 8, 20c; 82, 20c; 38, 20c. 
CLEANERS—Window—Rubber — 10-inch, 45c each; 12-inch. 
50c: 14-inch, 60c: 16-inch, 65c; 18-inch, 75c. 

Wood Floor Cleaners—14-inch, 60c; 16-inch, 75c. 
CLEANING COMPOUND — 

Cedar Sweep—1%-lb. carton, 20c; 4%-lb. carton, 60c; 

83-lb. box, $2.00; 100-lb. drum. $3.75; 250-lb. barrel, $8.50. 
Kleen-A-Pipe—1-lb. can, 75c; 10-lb. can. $3.00, 
Shineoleum—1 quart, $1.00; 1 gal., $5.50; 5 gals., $12.50. 
Cedar Mist—1 gal., $3.50; 5 gals., $12.50. 

Sweeping Compound—No. 2, Green, 8c lb.; No. 3, Brown, 
2%c lb.; No. 4, Black, 2%c lb. 

CLEVISES—Malleable, 25c lb. Steel, 4". 25c; 5", 25c; 6", 
30c: 7", 30c; 8", 35c. 


CT.IPS—Wire Rope “Bulldog”—8-16 to % in., each, 
%, 20c; %, 25c; %, 35c; %, 60c; 1-in., 55c; 1%-in., 
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HARDWARE WORLD 


BETAIL SEIiLINO P&IOES—Contlliaed. 


CLIPPERS—Bolt- 
New Easy— 

No. 0. 

No. 1 . 

No. 2 . 


Extra Cutters— 


O. K.— 
lO inch . . 


8.75 

No. 0. 


5.00 

No. 1 . 


7.00 

No. 2. 


8.76 

No. 8 . 


2.85 

14-inch . 



CLOCKS, ALARM—Westclox—American. $1.50 each; Bluebird. 
$1.75; Lookout, $1.75: Sleepmeter, $2.00; Bunkie, $2.75; 
Ironclad, $2.25; Jack-O’Lantern, $3.00; Bingo, $3.25. 

Circle, $3.25; Flash. $3.25; Gale, $4.60; Ideal, $3.00; 
Indian. $1.76; Peerless, $3.00; Pershing, $3.50; Practical, 
$3.00; Slumber Stopper, $4.50; Startle, $3.50. 

NOTE—OoTenunent War Tax of 6 per cent has been 
leTied on all retail sales of clocks. The retail dealer is re- 
qnired to keep a record of all sales and pay the tax Into the 
Collector’s ofzice each month. 

CLOTH — Emery, Nos. 00 to 2%. 10c straight; No. 1 to 8, 
15c. Carborundum or Axolite—Nos. FF 90, 15c straight. 
CLOTH, WIRE—Hardware GalTaniaed—Per lineal foot— 


Mesh 

24-iB. 

80iB. 

86-iB. 

42-in. 

48-in. 

l-inch .... 

... .36 

.45 

.54 

.68 

.72 

% -inch .. . 

... .28 

.85 

.42 

.49 

.56 

%-inch ... 

... .28 

.85 

.42 

.49 

.66 

2-inch .... 

... .20 

.25 

.30 

.35 

.40 

2 H -inch .. 

... .20 

.25 

.30 

.85 

.40 

3-ineh .... 

... .20 

.25 

30 

.85 

.40 

4-inch .... 

... .21 

.26 

.32 

.87 

.42 

5-inch .... 

... .21 

.26 

.32 

.87 

.42 

6-inch .... 

... .22 

.28 

.33 

.89 

.44 

8-ineh .... 

... .24 

.30 

.86 

.42 

.48 


CLOTH. SCREEN WIRE—Per lineal foot—Retail prices hare 
been figured on the following basis: 12M Black. 4V4c; I4M 
Galv.. 5Vkc: 14M Opal. 5c per so. it 


No. 


Each 

7-lneh . .. 

1.16 

Bnll— 

H 'inch.. 

. 1.85 

8*inch... 

1.66 


%-inch.. 

. 1.60 

No. 

Each 


%*inch.. 

. 2.00 

Gas Hose— % ineh... 

.30 


1-inch.. 

. 8.25 

V4-inch.. . 

.8'^ 

Floats— 

5'inch. . 

. .60 

^-inch. . . 

.50 


6-inch. . 

. .76 



Service, 

Standard — 

-Square or 

Flat Head— 





54- 

2’' 

Each .... 

... .45 

.50 .55 

.60 1.00 1.65 2.25 

4.00 

COMPASSES — No. 40-4 

, 45e each 

; 6. 56e; 8. 75e. 



COOKERS—Fireless—Duplex—No. 25, $17.09 each; No. 80. 
$28.2.5: 85. $19.75; 50. $80.00; 55. $32.00; 60, $85.00; 
70. $48.50. 

T.egs—Set. $8.50. 

Soapstone Discs—Each. $1.75. 

COOLERS, WATER—Galyanvzed Lined—02, $4.75 each; 08. 

$5 50: 04. $6.75; 06. $7.75; 08, $9.75; 010, $12.00. 
COPPER—Sheet, 65c lb.; Bars, round, 70e lb.; Tubing, 76e lb. 
COPPER WARE—Rome Nickel Plated— 


Tea Kettles. 


6 pints . 

. 1.76 

8% inch . 

.. 1.85 

Tea Pots. 


OM? inch . 

. . 2.00 

2 pints . 

. 1.85 

10% inch . 

. . 2.25 

3 pints . 

. 1.50 

f'nffee Pots. 


4 pints . 

. 1.65 

8 pints. 

. . 1.85 

Wash Boilers. 


4 pints. 

.. 1.50 

348 . 

. 7.25 

5 pints. 

. . 1.65 

349 . 

. 7.76 


1.50 


COPPKKS SOLDERING—Family— 

1, per set . 

2, per set . 1.85 

Tinncru— 

% pound, per pair.25 

1 pound, per pair.80 

1 pound, per pair.85 

2 pound, per pair.45 

8 to 14 pounds.46 

CORD — Sash. Common—Per hank: No. 6, $1.00; 

8, $1.50; 10. $2.50; 12. $3.00. 

Samson Spot and Silver Lake — Per hank: 

7, $2.25; 8, $2.75; 10, $4.50; 12, $5.50. 

CORD. TINNED PICTURE— 

No. 00, 15c pkg.; 1, 25c: 2, 80e: 8. 40c; 4. 50c. 

CRAYON—Lumber, lOc; Soapstone, 6c. 

CULTIVATORS— 

Norcross. lGC-5, each, $2.00; 5N, $1.50; 8N, 

Midget. 60c. 

Pull Easy. PEC. each. $2.00; PE5. $1.65; PEW2. $5.00. 
CUTTERS—Pipe—Barnes. No. 1, $3.25 each; 2. $4.25; 8. 
$7.00: 4, $14.00: 5. $20.00. 

Saunders—No. 1, $2.75 each; 2. $4.00; U. $9.50. 

Trimo—No 1. $8.50; No. 2. $4.75: No. 8 $8.00. 
DAMPERS—Stove Pipe—No. 8, 20e each; 4, 80c; 6. 26c; 

6. 25c: 7. 40c; 8. «0e; 9. $1.1.5: 10. $1.50 
DIVIDERS—Wing. Nos. 35 and 50—6-inrh. 65c; 7-inch. 75c: 
8-iech, 80c; 10-inch, $1.10; 12-inch, $1.35; 14-inch, $3.50. 

Wing Ext. No. 1 — 6-inch, $1.15; 7 inch, $1.25; 8 inch, 
$1.35. 

Excelsior—6*inch, 90c; 8-ineh, $1.26; 10-inch, $1.65. 


DOORS—Ash Pit— 

8x8. 2.00 10; 

8x10. 2.25 12 j 

ASH TRAPS—Common, 7x9, 80c; Ac 

DOORS, SCREEN— 

No. 2-6x6-6 

241, Common, %*in. thick 2.20 
296, Painted black, IH . . . .2.46 

811, Varnished, 1%. 8.40 

381, Varnished, 1%. 8.60 

315G, Var., l^k. Gal. Cl... 4.15 
DRILLS— 

Goodell-Pratt Bench Drills— No 
No. Each. 

8 7.50 

8^ 9.50 

9^ 14.00 


. 

:15. 

isms Double, 90c. 

2.75 

5.50 

2-8x6-8 

2-10x6-10 

8x7 

2.30 

2.45 

2.55 

2.55 

2.70 

2.85 

3.55 

8.70 

8.85 

8.75 

3.90 

4.00 

4.30 

4.50 

4.75 


Each 


lOH 
490 H 
1003 
1005 
11 


. .24.00 
.20.00 
.16.50 
.26.50 
.22.00 


279 .18.25 

Millers Falls Breast Drills— 

12 . 6.25 

18 . 7.76 

87 .12.00 

97 12.75 


99 

112 

212 


Goodell-Pratt Breast Drills— 

. 5.85 245 . 

. 5.60 


6 ... 

07 ... 

Drill Presses—Millers Falls 

20 .11.00 23 

21 .16.00 

22 . 6.00 


6.76 

8.76 
4.60 

6.00 


7.60 


210 .16.00 


1 . 
2 
8 
5 
98 


Hand Drills—Millera Falls 


8.50 105 

. 5.00 808 . 

. 8.50 306 . 

. 8.75 348 . 

. 6.76 980 . 

1980 . 

Chain Drills—Goodell-Pratt 

. 4.50 818 . 7.00 

. . 8-80 

Yankee Antomatie 

. 2.50 44 . 

. 2.00 40 . 

Yankee Ohncks and Drill Pointa 
Set. No. 

. 1.15 806 . 

. 1.16 

a * « o Yankee Drill Points 

Set of 8, $7.10; each, 16c; 2 for 26c. 

DRILLS. TWIST— 


807 

316 

817 

41 , 

42 . 

No. 

300 

301 


8.76 
8.00 
6.50 
4.00 

6.76 
6.76 


8.25 

8.00 


Set. 

.55 


T". 

T’. 

U“. 

11/16 


% . 

1 . . 

1 ^ 

1% 


Bit 

Rd. 

Shk. 

Stock 

Prentiss Coes 

.15 



.20 

’.30 

.30 

.25 

.30 

.40 

.30 

.40 

.45 

.40 

.45 

.50 

.45 

.50 

.60 

.55 

.60 

.66 

.70 

.75 

.70 

.80 

.85 

.75 

.90 

1.00 

.80 

1.10 

1.10 

.90 

1.25 

1.20 

1.05 

1.50 

1.60 

1.30 

1.85 

2.10 

1.50 


Sqr. Tpr. 
Shk. 


.90 

1.00 

1.10 

1.15 

1.20 

1.25 

1.30 
1.35 
1.40 
1.85 

2.30 

2.75 

3.25 

8.75 

4.25 


Str. 

Shk. 

10 

15 

15 

20 

25 

80 

45 

60 


Sebco Four Point Star, Brick and Concrete 




. .46 

12'inch. .. 

% 

% 


% 

1 

1% 

1 % 

.00; 

7, 

$1.25; 

, . .40 

.40 

.45 

.65 

.85 

1.80 

2.25 



18 inch.., 

. . .50 

.50 

.60 

.80 

1.10 

1.55 

2.50 

No. 

6. 

$1.65; 

24-inch. . , 

. . .65 

.66 

.70 

1.00 

1.20 

1.76 

2.80 


ELECTRICAL APPLIANCES— 


Shk. 

".30 

.80 

.40 

.45 

.50 

.60 

.75 

.85 

1.00 

1.10 

1.20 

1.60 

2.10 

2.70 

3.30 

8.90 

5.10 

2 

4.50 

6.00 

6.25 


$ 1 . 25 ; 


Universal Goods— 




Dishes, Chafing— 
E940 . 

.18.00 

Pads. Heating— 
E9940 . 

10 00 

E9850 . 

.16.00 

Percolators— 
E9435 . 


Grills— 

. . . 18 50 

E982 . 

.11.50 

E9437 . 

15 00 

E984 . 

.12.56 

E9439 . 

. 16 50 

Heaters. Immersion 


E9635 . 

. ! 11 75 

E970 . 

Irons, Cnrlinip— 

. 5.25 

E9637 . 

E9039 . 

. . .18 00 
. . . 14 50 

E9901 . 

. 6.25 

E9646 . 

. . . 17.50 

E99011 . 

Irons, Pressing— 

. 6.76 

E9649 . 

E9676 . 

. 19.60 

. . . 10.00 

E901 . 

E902 . 

. 7.50 
. 6.76 

Ranges, Table— 
E9841 . 

.. .22.00 

E905 . 

E9n23 . 

. 6.75 
. 6.25 
. $.76 

Stoves— 

E998 . 

E997 . 

9 00 

E9086 . 

... 9!oo 

E9051 . 

. 8 00 

_. . . * 

. *! 8 00 
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HARDWARE WORLD 


BETAIL SELLING PBIOES—Ck>ntlnQed. 


EL AN OE OR ROYAL ENAMEL WARE 


Biggins, Coffee 

0 . 80 

40 .85 

Ladles, Deep 

100 .25 

84 .60 

Plates, Deep Pie 

80 - - , $5 

Cups and Saucers 

300 .45 

36 . 70 

00 . 1.00 

120 .30 

Pans, Milk 

0 . 25 

11 .30 

20 .40 

40 , AO 

)20 . 1.25 

8008 .25 

111 .80 

Plates, Shallow Pie 
27.25 

20 40 

830 . 1.45 

Boilers, Coffee 

60 . 1.15 

Cuspidors 

10 .45 

Measures 

02 .80 

30 . 70 

04 . 50 

40 . 50 

Plates, Dinner 

20 . 35 

Pots, Fireless Cooker 

1450 . 1.90 

1850 . 2.75 

Pots, Coffee 

2 H . 50 

80 . 1.50 

300 . 1.25 

06 . 96 

60 . 70 

100 . 2.50 

Dippers, Cup 

10 . 85 

Dippers, Windsor 

110 . 35 

11 Graduated. .65 
Pails, Chamber 

2 . 1.50 

40 . 2.00 

100 . 90 

Boilers, Bioo 

14 . 1.00 

18 . 1.25 

130 . 1.00 

Pans, Convex Sauce 

02 . 55 

23 . 1.65 

Dippers, Suds 

4 . 70 

Pails, Water 

04 .75 

26 . 2.25 

06 . 95 

Bowls, Wash 

26 ... 3.5 

Dishes, Soap 

50, 60 . 30 

114 1.60 

Pans, Bed 

1 . 2.80 

Pans, Douche 

2 . 2.40 

m n 1 

5 . 60 

012 .1 fi5 

25 .75 

.*^0 4.5 

Fillers, Fruit Jar 

20 . 25 

Pans, Combination 
Sauce 

ID . . 1.85 

45 . 95 

34 . 60 

Pots, Tea 

00 . 50 

Buckets, Covered 

21 .40 

Flasks, Coffee 

10 .50 

lOT . 2.85 

0 . 65 

23 . 60 

Funnels, Pieced 

01 . 25 

Pans, Bread 

11 . 40 

Pans, Lipped Sauce 

10 . 30 

20 . ao 

26 . 90 

oil . #in 

28 . 1.16 

03 . 35 

18 . 65 

14 . 85 

101 . on 

32 . 1.75 

05 . .45 

Pans, Cake 

9 . 85 

18 . 45 

102 . 1 on 

150 .60 

06 . 60 

24 . 60 

Pots, Straight Sauce 

850 . 70 

Kettles, Convex 

03 . 65 

10, 69, 70 . 40 

200 . 45 

28 . 75 

450 . 80 

Pans, Straight Sauce 

250 .80 

022 . 1.35 

026 . 1.85 

080 . 2.85 

Pots, Soup Stock 

818 . 9.75 

836 . 18.75 

218 . 7.50 

650 . 1.00 

05 .85 

Pans, Com Cake 

706 .60 

850 . 1.45 

08 . 1.16 

450 . 1 05 

1050 . 1.65 

010 . 1.40 

709 .80 

650 . 1.80 

1250 . 1.95 

Buekets, Dinner 

110 . 2.00 

112 . 2.35 

118 . 2.75 

014 2.00 

020 2.76 

Kettles. Lipped 
Preserving 

14.45 

712 . 1.05 

Pans, Muffin 

406 .60 

412 1 no 

850 . 1.40 

Pans, Stew 

8.40 

6.50 

6 .65 

Pans, Deep Pudding 

50.80 

336 . 11.35 

Boasters 

150 . 2.90 

602 . 1.65 

18 .65 

Pans, Oblong Stove 

04 .40 

60$ . 1.85 

22 . 70 

150 .40 

Chambers 

1 .50 

26 .85 

800 .50 

100 .45 

180 . 8.50 

80 . 1.15 

600 .60 

300 .65 

Skimmers, Flat 

12.85 

2 . 75 

86 . 1.65 

800 . 80 

350 . 85 

8 . 1.00 

40 . 2.50 

1000 . 90 

450 . 1.10 

Spoons, Basting 

10 .20 

14 . 25 

18 . 85 

Steamers 

7 . 1.60 

8 . 1.75 

Steepers, Ten 

8 .70 

(Chamber Covers 

10 .25 

20 .35 

80 .40 

Colanders 

1 .65 

$ .95 

50 . 8.76 

Kettles, Milk 

71 .70 

78 . 1.00 

74 . 1.20 

Kettles, Tea 

80 85 

Pans, Dish 

15 1.85 

80 . 1.10 

140 . 1.50 

210 . 2.00 

800 . 2.90 

400 . 4.40 

550 1.40 

Pans, Square Stove 

110 . 80 

112 . 95 

114 . 1.25 

116 . 1.60 

120 . 1.85 

104 . ^0 

50 . 1.00 

Pans. Rinsing 

08 . 85 

014 . 1.10 

Pitchers, Molasses 

601 . 60 

306 . 70 

70 . 1.25 

Tubs, Oval Foot 

0 ., 1 5n 

Cups 

8 Mug) . 35 

6 . 85 

8 20 

90 . 1.75 

Pitchers, Water 

2 . 1.20 

100 . 2.00 

017. 1.25 

2 2 no 

160 . 1.25 

180 .95 

Pans, Lipped Fry 

30 .30 

4 . 1.55 

5 . 1.20 

4 . 8.25 

Turners, Cake 

14.25 

9, 10, 11, 25.. .25 

190 . 2.25 

32 . 40 

10 . 1.85 


ELECTRICAL APPLIANCES—Contimied. 


Toasters— 

E945 . 

E946 . 

. . 7.50 
. . 6.75 

E9166 . 

E9169 . 

E9176 . 

,22.50 

,25.00 

,16.00 

Urns, Coffee— 

E916 . 

E919 . 

E9136 . 

E9146 . 

E9149 . 

. .17.00 
. .18.50 
. .15.00 
. .19.50 
. .21.60 

E9179 . 

E9166044 . 

E9169044 . 

Vacunm Cleaners— 

E701 . 

Attachments . 

,17.50 

42.25 

44.76 

89.50 

10.60 

Hot Point Goods— 





Chafing Dishes—No. 30601, $10.00 eaeh; 30602, $19.00; 

20603. $22.50. 


Grills—11601, $11.50 eaeh; 18601, $12.50; 20101, 

$10.50. 

Heaters. Air—No. 80403, $11.00 each: 80404, $18.00; 
80603, $32.50; 30604, $44.00; 116A4 (Hedlite), $11.00. 

Heaters, Immersion—No. 113W16 (50201), $5.25 eaeh; 
115W16 (50202), $6.25; 116W17 (50203), $7.25. 

Irons, Curling—No. 112L5. $7.35 each; 112L6, $6.50. 
Irons, Pressing—No. 1118F12 (11103), $7.95 each; 

113F22 (11203), 8 lb., $6.25; 115F5 (11205), 5 lb., $6.95; 
115F17 (11206), 6 lb., $6.95; 11807, $8.75; 11808, $9.35; 
11310, $11.00; 11812, $15.50; 11315. $17.00. 

Pads, Heating—No. 114Q8 (50142), $9.00; 114Q4, 

(50151) $10.25. 

Ovens—No. 40701, $6.50; 40201, $25.00. 

Percolators—No. 20611, $10.00; 20630, $12.00; 20621, 
$13.00; 20622, $17.50; 20650, $18.00; 114P18 (30651), 
$23.00; 114P17 (2652). $25.00. 

Stoves—No. 116D1, $10.00; 136D1, $11.50; 20301, $7.00; 
20302, $7.25; 40101, $7.50; 40102, $9.25; 40108, $18.00; 
40104, $15.00; 40105, $17.50. 

Toasters—114T5, $6.75; 115T1, $8.50. 

Vacuum Cleaners—122V2, $45.00. Attachments, $11.00. 


ELECTRICAL SUNDRIES— 


Anylites. 

Ammeters— 

... 1.35 

Bells, Door— 

2 H-inch .. 

. . . .85 

Ever Ready . 

... 1.25 

3-inch .. 

. .. 1.00 

Readrite . 

... 1.00 

Buzzers . 

. . . .85 

Volt . 

... 1.15 

Chain, Fixture .... 

. . . .25 


Cleats, Porcelain.05 

Cord— • 

Ft. 

Heater No. 16.12^ 

No. 18.10 

Lamp No. 18, G. k Y.. .04 

No. 18, Par Sil'c.07^ 

No. 20, Par Silk.06 

No. 18, Tw. Silk.07 

No. 20 Tw. Silk.05 

1-64 Single Fixture. .08 
No. 18 Reinforced.. .10 
Fans— 

Menominee, 500-9-iB... 12.00 
Robbins-Meyers— 

8- inch non-osc.12.50 

9- in. non-osc., 8 sp.. 19.50 
9-in. osc., 8-speed. . .24.50 

12-in. non-osc., 8 sp. .29.00 
12-in. osc.. 8-speed.. .87.00 
Fuses— Eaeh. 

Plug, 6 to 80 amp.12 

Knobs— Bach. 

Porcelain. 5% Solid.. .03V4 
Nailit, 5V4 Split.05 


Lamps— 

Nilco-Mazda type.List 

Mazda Auto.List 

Hylo Tungsten. 1.00 

Hylo Carbon.75 

Lamp Guards — 

No. 1425 Loxon.45 

No. 107 Neverbreak, .. .35 

No. 44 Portable. 8.25 

No. 48, Portable.2.75 

Ix)om— Ft. 

*‘Duraduct*' 7-32 in... .06 

^-inch.08 

Plates. Switch— Each 

Single gang.25 

Two gang.50 

Receptacle.60 


Plugs— 

Benjamin l-way. 

Benjamin 3-way. 

Twinijte 2-way. 

Attachment — 

903 Benjamin. 

2500 Chelton. 

4 Mueller. 

Fitzall w-o spring.... 

Fitzall soring. 

Push Buttons— 

Wood. 

Dull Brass. 

Pearl Button. 

White Button. 

Receptacles— 

Flush. 

Arrow E. 

Cleat . 

Rosettes— 

Concealed. 3-pe. 

CTleat, 2-pc. 

Cleat. 1-pc. 

Shades— 

Tin Flat, 8-inch. 

Tin Flat. 10-inch. 

Cone, 8-inch. 

Cone. 10-inch. 

Shade Holders— 

2^-inch Acme . 

2^-inch Uno . 

Sockets, Key— 

Freeman DB . 

Arrow E DB. 

Freeman Nic. 

Arrow E Nic. 

Sockets. Pull Chain— 

Freeman DB. 

Arrow E DB. 

Arrow E. Nic. 

Levolier DB . 

Sockets. Keyless— 

Freeman DB . 

Arrow E DB. 


Digitized by 


Google 


Each 

1.35 

1.75 

1.20 

Each 

.30 

.40 

.20 

.65 

.75 

Eaeh 

.20 

.25 

.50 

.45 

Each 

.45 

.60 

.25 

.80 

.80 

.30 

.25 

.85 

.40 

.45 


.30 

.30 

.60 

.65 

.60 

.65 

.75 

.65 

.30 

.30 
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ELE(’'rRICAL SUNDRIES—Continued. 


Staples— 

Pkg. 

Transformers— 

Each 

Insulated, Vi-inch .... 

.30 

Arrow. 

.. 1.75 

Switches— 

Each 

Jefferson Jr. 

. . 1.75 

Snap. 

Push . 

.40 

.40 

Wire, Rubber Covered— 
Ft. 

Battery S. F. 8. T. . . 

.40 

No. 10 . 

.02 Vi 

Battery S. P. D. T. . . 

.60 

No. 12.. . 

.02 

Battery D. P. S. T. . . 

.65 

No. 14 . 

.01 Vi 

Battery D. P. D. T. . . 

.90 

Weather-proof— 

Lb. 

Tape— 

Lb. 

No. 10. 

.40 

Friction, 1 0*. to 1 lb. 

.80 

No. 12 . 

.40 

Rubber, Vi lb. to 1 lb. 

.80 

No. 14 . 

.25 

Tubes— 

Each 

Bell Wire— 

Pt. 

Porcelain. 5-16x3-in. . 

.02 

No. 18, Single. 

.03 Vi 


EMERY—Per lb.. 25c. 

Stones—%See Stones. 

Cloth—See Cloth. 

Wheels—See Wheels. 

FASTENERS—Casement, common brass plated, 20c each; Sash, 
common brass plated, 10s. 

FAUCETS—Cork Lined— 8-inch, each.20 

7-inch, each.15 9-inch, each.25 

FENCE, POULTRY — Blue Ribbon — 10-Rod Rolls — 24-lncn, 
$5.00 roll; 36-inch, $6.25 roll; 4S’inch, $7.50 roll; 60-inch, 
$8.75 roll; 72-inch. $9.75 roll. 

Union Lock—10-Rod Rolls—24-inch. $4.00 roll; 36-inch, 
$4.50; 48-inch. $5.75; 60-inch, $6.75; 72-inch. $7.25. 
FIBRE* WARE—Keelers—No. 2. $3.25 each; No, 8, $2.75. 
Measures—1-qt., $2.10; 2-qt., $2.50. 

Star Pail—12-qt., $1.25. 

St)ittoon8—No. 2, $1.85; No. 3, $1.65. 

Tubs—No. 1, $7.50; No. 2, $6.50; No. 3, $6.00. 
FIGURES AND LETTERS (STEEL) — 


j('igures 

Set 

Each 

Aisttera 


Set 

Each 

Vi inch. 

1.26 

.25 

Vi 

inch 


8.50 


.20 

3-16 inch. 

1.50 

.30 

3-16 

inch 


4.50 


.25 

Vi inch. 

2.00 

.35 

% 

inch 


5.75 


.80 

5-16 inch. 

2.25 

.40 

6-16 

inch 


6.76 


.80 

Vi inch. 

2.75 

.50 







Vi inch. 

4.50 

.75 







[LES— 









Length, inches- 

- 8-8Vi 

4 

4Vi 

5 

6Vi 

6 

8 

10 

Band Saw, Slim 


.15 


.20 


.25 

.80 

.40 

Knife, Bastard. 


.30 


.35 


.40 

.45 

.56 

Regular Taper . 

... .15 

.15 

.16 

.20 

.’26 

.20 

.80 

.45 

Slim Taper . .. 

... .15 

.15 

.16 

.15 

.20 

.20 

.25 

.40 

Warding. Bastard. .. . 

.25 


.25 


.80 

.85 

... 

Length, inchea— 

8-4 

5 

“e 

8 

io 

12 

14 

16 

Flat Baatard . . 

... .20 

.25 

.25 

.80 

.35 

.50 

.75 

.95 

Half Rd. Bastard.. .25 

.80 

.85 

.40 

.50 

.65 

.85 

1.10 

Mill Baatard . . 

... .20 

.20 

.20 

.25 

.80 

.40 

.60 

.80 

Round Baatard 

... .20 

.20 

.20 

.25 

.80 

.40 

.60. 

80 

Square Baatard 

... .20 

.25 

.25 

.80 

.40 

.66 

.75 

1.00 


White Mountain Acme 

1 . 3.90 2 Qt., Tin or Gal , do*. 12.00 

2 . 4.50 4 Qt., Tin or Gal., do*.20.00 

FROE8 — Special — Each, 12-in., $2.00; 14-in., $2.25; 16-in., 

$2.50. Common — Each, 12-in., $1.85; 14-in., $2.00; 16-in., 
$2.15. 

GARBAGE CANS—(See Galranized Ware). 

GATES—Molasses and Oil— 

Stebbins—%-in(h, 350 each; 1-inch, 45c; 1 Vi-inch, 50c; 

IVz-inch, 50c; 2-inch, 50c. 

Perfection—Vi-inch, 65c each; %-inch, 80c; 1-inch, 90c; 
IVi-inch, $1.00; IVi-inch, $1.25; 2-inch, $1.65. 

Enterprise, Self Measuring—No. 61, Faucet, $9.00. 
GAUGES. MARKING— 

Steel— Wood— 

90 .70 0 .15 

92 . 2.50 61 .20 


Altitude Gauges, $5.35. 

Steam Gauges, 4 Vi-in. face I. C., $5.35. 

Thermometer, Straight, $1.50. 

Thermometer, Angle, $1.75. 

GLASS—Window—8B Grade—Single Strength, 80 per cent; 
Double Strength, 80 per cent. 

Extras for Putting in Glass— Per Light 

First 8 Brackets.50 

Second 3 Bracket!.76 

Third 8 Brackets. 1.00 

Larger Lights.$1.00 per hour, per man 

GLASSES- 


Ground LeTtl— 

1 % . 

2 . 

2V4 . 

3 . 

3Vi . 

GLASSES, GAUGE— 

% 

10 .35 

12 .35 


Prored Level— 

1 % . 


FIXTURES—Grindatone—Ante—01, $2.00; 02, $2.50; 16. 

$1.25; 17, $1.85; 19, $1.60: 21, $1.76; Am. Heavy—17. 

S I.00 . Extra ShafU, 15-imeh, 60e; 17-iBch, 50o. Extra 

ranks. 26e. 

FLASHLIGHTS — Bveready Dayloa — Complete — No. $061, 
$1.00 each; 6062, $1.25; 1991. $1.50; 2604, $1.70; 2021, 
$1.86; 2682, $2.25; 1610, $2.25; 2616, $2.00. 

Eveready Batteriee—No. 706, 50e each; 700, 860; 701. 
$Oo; 700, 80e; 760, 8O0; 7>51. 40c. 

Kwiklitea 

Tubular Noa...5220 5221 5228 6220 5331 6240 6240B 

Complete, ea...$1.85 $1.70 $2.00 $2.00 $2.25 $1.66 $1.70 

Case * Bib, ea. 1.15 1.85 1.50 1.65 1.75 1.26 1.40 

Tubular Noa...6241 6241B 6240 6249B 6848 6848R 6851 
Complete, ea. .$1.85 $2.00 $2.85 $2.55 $2.25 $2.45 $2.75 

Case * Bib, ea. 1.50 1.66 2.00 2.20 1.76 1.95 2.25 

Pocket Nos.2472 2578 8476 8475B 8577 8577B 8570 

Complete, ea...$1.00 $1.25 $1.26 $1.85 $1.50 $1.65 $1.00 

Case k Bib, ea. .70 .85 .95 1.05 1.10 1.26 1.60 

Watch Ch. Noa. 6280 628fB Watch Chain Bat*y No. 1204 

Complete, each..$1.00 $1.10 Battery only, each_$ .25 

Case k Bib., ea.. .76 .85 

Battery only— 

Nos. ...1202 1208 1206 1207 1271 1801 1808 1809 
Each ..$0.80 $0.85 $0.80 $0.80 $0.80 $0.50 $0.40 $0.40 
FLATTERS—Blacksmith—2-iB., $1.85; 2Vi*iB., $1.66: 8-la.. 
$2.25; 8V4*iB.. $8.00. 

FORGES—No. 150 Chicago, $16.85; No. 151 Chicago, $17.06. 
Buffalo—No. 810 Steel Ball Bearing Rivet, $88.00; No. 722 
$33.00; No. 742H, $40.00. 

FORKS—Hay—Nellis, 94 single harpoon, $7.60; 95 double 
harpoon, $4.65; 06 doable harpoon, $9.50; 87 double harpoon, 
$5.50; 08 double harpoon, $9.50. (Irapple, No. 99 (4 tines), 
$17.50; No. 100 (6 tines), $20.00. Jackson Patterns, 4 ft.. 
$22 50; 4Vi ft.. $24.00; 5 ft., $28.00. 

FREEZERS—Arctic— 


GLASSES, GAUGE— Standard Extra Heavy 

% Vi&% % Vi&% % 

10 .35 .35 .85 .55 .75 

12 .35 .35 .50 .60 .90 

14 .45 .60 .70 1.05 

16 .55 .65 .85 1.25 

18 . .60 .75 .95 1.85 

20 .65 .80 

22 .70 .90 

24 .80 1.00 

GLOBES — Lantern — Cold Blast-Plain, 25c each; Bullseye, 
40c; 2 Plain, 20c; 2 Bullsey^ 40c; 2 Ruby, 40c. 

Railroad—Clear, 25c each; (jreen or Red, 50c. 

Tubular—Clear, 10c each; Plain, 25c: 3-0 Ruby, 40c; 4-0 
Bullseye, 35c; 5-0 Wizard, 20c: 6-0, 25c each. 

GLUE—Dry—Common, 80c lb.; Cabt., 85c; White, 45c. 
Imperial Liquid— 

Size — 1 O*. Vi Pt. V4 Pt. Vi Pt. 1 Pt. 1 Qt. 1 Gal. 

List, Do*. 1.06 8.60 2.80 6.00 10.20 18.00 54.00 

Sug. Ret. Ea.. .20 .30 .30 .60 .85 1.50 4.50 


Le Page's Glue 


List, Do*.2.40 

Sug. Ret. Ea... .20 


1 0*. 2 O*. Vi Pt. V4 Pt. Vi Pt. 1 Pt. 


6.00 10.20 
.60 .85 


GOUGES—Bucks, Socket Firmer, Outside Bevel—No. 42— 
V4-inch, $1.00; %-inch, $1.00; Vi-inch, $1.00; Vi-inch, 
$1.10; %-inch, $1.20; ti-inch, $1.25; 1-inch, $1.35; 1V4- 
inch, $1.50; iVi-inch, $1.75; 1%-inch, $1.85; 2inch, 2.00. 

Witherby, Socket Firmer, Outside Bevel—No. 320—V4* 
inch. $1.15; Vi-inch, $1.20; Vi-inch, $1.25; Vi-inch, $1.30; 
Vi-inch, $1.35; Vi-inch, $1.50; 1-inch, $1.60; lV4-inch. 
$1.75; IVi-inch, $2.00; 1 Vi-inch. $2.25; 2-inch, $2.25. 


Fi 

rmer. Standard Socket. P. S 

& W.— 



i>. 

-inch, each .... 

_$1.35 

1 

‘A -inch. 

each .. . 

. . . 1.80 

V. 

-inch, each .... 

_ 1.40 

1 

-inch. 

each . . . 

... 2.00 

Vi 

-inch, each .... 

_ 1.50 

1 

Vi -inch, 

each .. . 

. . . 2.20 

1- 

nch, each. 

- 1.60 

2 

•inch, each. 

... 2.60 

In 

side Bevel, P. S. 

it W. No. 

121 

— 



Vi 

-inch, each .... 

_$1.25 

i 

^i -inch. 

each .. . 

... 1.80 

BA 

-inch, each .... 

_ 1.35 

1 

-inch. 

each . . . 

. . . 2.00 

% 

-inch, each .... 

_ 1.40 

1 

% -inch. 

each .. . 

. . . 2.20 

1-i 

nch, each. 

. . . . 1.50 

2 

inch, ea 

ch. 

. . . 2.50 


GRAPHITE — Dixon’s Flake, per can—I’a, 80c; 5’t, $3.50; 
lO’s, $6.75. 

GREASE—AXLE—1 lb. cans, 15c each; 8 lb. cans, 40c; 6 lb. 
cans. 65c; 10 lb. pails, $1.25; 25 lb. pails, $2.75. 

Mica—1 lb. can. 25c; 8 lb. can, 60c: 6 lb. can, 95c; 
10 lb. can. $1.90; 25 lb. can. $4.00. 

Cup Grease—5 lb. cans, $1.00 each; 10 lb. cana, $1.75; 
25 lb. cans. $3.75. 


8.20 

8 . 


Tran.smission—5 lb. 

cans. 

20c each. 


8.75 

4 . 


GRINDSTONES— 




4.50 

6 . 

. 8 4# 




. 1 20 

6.50 

8 . 

.10.75 

15 to 40 lbs. 

7.50 


. 2.25 

7.00 

10 . 

.14.50 

40 to 200 lbs. 

7.50 

Mounted—Auto- 


8.60 

12 . 

.17 25 

Over 200 lbs. 

7.75 

No. A120, Size 1. . . . 

. 14 75 

2.75 

15 . 

.20 60 

Fixtures and Axle 


No. A130, Size 2. . . . 

. 13.00 


20 . 


15 inch . 

1.16 

No. 140. Size 8_ 

.11.25 
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GRINDSTONES—Continued. 

Bi-Trendle.18.60 

Enu>iro Power.86.00 

Semeon— 

No. 8155, Size 8.11.25 

No. 8160, Size 2.9.75 

Sterling, No. TIOO... 15.76 
Wood Fremee No. 1.. 12.50 
Wood Fremee, No. 2.. 18.85 
Ancle Steel Fremee. .11.76 
Tnbuler Steel Fremee. 15.76 
800 O7. or 115 Freme. 11.50 
HACKSAW BLADES— 

Lenox, Power— 

L|th. Wdth. Ltj^ Heery. 


400 Cy. or TIOO Fr... 15.50 
Herreet King (power). 16.50 
Looee Stonee, Id.09 

Fixturee—Auto— 

01 .2.25 

02 . 2.50 

15 Common.1.26 

17 1.40 

19 . 1.60 

21 1.85 


17 - 


10 " 

10 " 

10 " 

12 " 

12 " 

12 " 

14" 

14" 

14" 

16" 

16" 

17" 


916 

H. 

I . . 

H. 

I . . 

5 ; 

1 .. 
%. 
1 .. 


.90 

1.16 

1.86 


Hend 


8.25 4.15 


25c; 16-inch, 25c; 18-inch, 80c; 20-inch, 80c; 22-inch, 8Sc; 
24-inch. 40c. Rireting—12-inch and 13-inch, each, 20c. 

Hatchet — Box, 13^-inch, each, 20c. Broad—lO-ineh, 
20c; 17-inch, 25c; 18-inch, 25c. <^aw, each, 20c; Derrick. 
18-inch, each, 25c; Lath, 13-inch, each, 20c. 

Hoe; Garden—Shank, 4V4-foot, each, 40c; Socket, 4V5- 
foot, 40c. Meadow — Socket, 5 -foot, each, 60c. Mortar — 
Shank, 6-foot, each, $1.00; Socket, 6-foot, $1.00. German, 
4H-foot, each, 65c. Planters’—2x5, each, 75o; 2^x5, 80c; 
2V4 x 5. 85c. 

Maul—Post, each, 50c; Woodchoppers* 60c. 

Mop—No. 5. each, 35c; 7, 20c; 8, 80c; 10, 46c; 75, 80c. 
Pick: Drifting—1st quality, each, 85c; 2nd quality, 70c. 
Surface—Ist quality, each, $1.00; 2nd quality, 85c. 

Rake—6-foot, each, 65c. 


1.86 

1.60 

2.80 

1.70 

1.90 

2.65 

2.16 

8.05 

2.80 


1.96 

2.45 


2.85 

2.96 


8.50 

8.15 

$.90 


Victor Star— 


Pearey Handles— 

Select Maple 

Rock Maple 

Select Hickory 

Length. 

Each. 

Dos. 

2%x4 . 



1.45 

8-inch . 

. .10 

.75 

2%x4% . 



1.60 

9-ineh . 

. .10 

.86 

2%x4% . 

... i.66 

1.30 

1.70 

10-ineh . 

. .10 

1.00 

2%x5 . 

. . . 1.10 

1.40 

1.90 

11-inch . 

. .10 

1.10 

2%x5 . 

. . . 1.35 

1.60 

2.05 

12 ineh . 

. .15 

1.20 

2%x5% . 



2.35 

and, Starrett, 

Victor, 

Stai^ 

8 x5% . 


i!95 

2.40 


HACK SAW FRAMES—M. P.- 


8-inch.10 .80 

0-inch.10 .90 

lO-inch.16 1.00 

12-ineh.15 1.25 

75c; 6. $2.59; 9, $2.25; 


15, $8.50; 77, $1.25; 78, $1.85; 1027, $8.50; '69,’ $3.30; 
69B, $8.00: 14, $3.40; 4 Milford Adj., $4.00; 7 Milford Adj., 
$2.25; 86 Vs Disston, $1.50; 40 Extension, 76c. 

HAMMERS—Vaughan A Bushnell Mfg. Co.—^Adse Eye Mail: 
No. . . .1 1 I m I 2 I 11 I livfl 12 I 12V^( 13 I 14 

Price . .|$1.75]$1.65|$1.60|$1.76|$1.65l$1.50|$1.50|$1.50|$1.40 
Ripping, V. A B.—No. 11, $1.76; No. 11%. $1.65. 

V. A B. Uncle Sam Tradesman’s—No. 099, $2.26. 

Ball Fein. Y. A B., Polished- 

No.17/0 15/0 1 4/0 I 8/0 2/0 10 1 2 

Price.|$1.00f$1.05|$1.05|$1.05 $1.10 $1.16 $1.25 $1.35 

No. 8 4 6 8 

Price.$1.45 $1.50 $1.65 $2.00 

V. A B. Uncle Sam Supersteel— 

No.I 81 |81%| 41 |41H| 42 I 42% 

Price .$2.25 $2.25 $2.25 $2.25 $2.25 $2.25 

HAMMERS— 

Claw—Stanley: Noa. 12, 12B, 22 — 5'os., $1.65; 7-os., 

$1.75; 10-oz., $1.80; 18-os., $1.85; 16-os., $2.00; 

20-oz., $2.25. 

Engineer's, Plumb's—No. 261, $1.85; No. 262, $1.50; No. 
268, $1.65; No. 264, $2.00. 

Machinist's Ball Pein, Plumb's—No. 18, 60 cents; No. 870, 
86 cents; No. 871, 90 cents; No. 872, 90 cents; No. 878, 
95 cents: No. 874, $1.00; No. 875, $1.19; No. 876, 
$1.15; No. 877, $1.26; No. 879, $1.86; No. 881, $1.65. 
Rireting, Plumb’s and Stanley No. 147 — No. 260, 4-os., 
$1.00; No. 251, 7-os., $1.00; No. 252, 9-os., $1.10; No. 
258, 12-os., $1.15; No. 254, 15-os., $1.20; No. 255, 18-os.. 
$1.45; No. 256, $1.55. 

Prospector’s Pick. Plumb's—No. 470, $2.75; No. 471, $4.85. 
Brick, Plumb'a—No. 461, $2.00; No. 462, $1.75; No. 8154, 
$1.15; No. 8155, $1.36. 

RiTeting— 

Plumb's, Stanley No. 147— 

250, 4 os.1.00 


Pick—86-ineh Drift, Select, 75e; Extra Select, $1.00; Rail¬ 
road No. 1, 50c; No. 2, 60c; Select, 65c; Extra Select, $1.15. 
Sledge—36-inch, Select, 60c; Second Growth, 75c. 

Saw, Hand—Diaston, No. 7, 50e; No. D8, 85c: No. 12. $1.85. 
Crosscut, Disston, No. 112, $1.00; No. 118, $1.25; Mo. 114, 
$1.50. Simonds Rerersible Gnard, per pair, $x.60: Siaomda 
No. 0, $1.60; Atkins No. 24, $1.60. One Man Ctom Oat, 
No. 218, 45o; Supplementary, 80e. Auger M. F. No. 1, 
$1.00; No. 2. $1.25; No. 8, $1.75; No. 4, $4.75; No. 6 Com., 
15o; Peeks Adj., 50o; Pratts Ratchet, $4.75. 


HANGERS. BARN DOOR 
Flat Track— 

No., Brand. Each. 

5. Myers . 2.25 


48, Richards. 1.85 

248. Richards.1.85 

Round Track— 


251, 7 os. 1.00 

252, 9 os. 1.10 

258, 12 os.1.15 

254. 15 os. 1.20 

255, 18 os. 1.45 

256 . 1.55 

HANDLE’S— 

Hammer—1st quality, each. 


Plumb's Brick— 

461 8.00 

462 1.76 

3164 1.15 

3155 1.85 

Plumb’s Prospector's Pick 

470 8.75 

471 2.85 


gon, 25c; Maydo 


quality, e 
ole, 20c. 


25c; 2nd quality, 20c; Octa- 
Machinists'—12 to 14-inch, each. 


?f ^ 1 : 1 : J 6. World*. Bi»t.9.00 

11% Lmos . 2 65 8®^* Cannon Ball.8.00 

.440, Cannon Ball.2.50 

iV T^ISII. i an 716 Cannon Ball.1.76 

80: L^n::::::::::: 1.50 «oo- . 

40, Lanes. 1.75 Trolley Track— 

98, Lanes. 1.50 120. Oobnm's.4.85 

28, 20th Century. 8.00 128% Oobnm's.5.76 

87- 1. Richards. 1.65 105A Coburn's.4.75 

88- 1, Richards. 1.75 195B. Coburn's.6.7'' 

42-8, Richards. 1.75 24-2, Richards .8.85 

42-5, Richards. 2.75 120, Richards.7.00 

42-6, Richards. 4.00 150, Richards.8.00 

HANGERS, HOUSE DOOR— 

No., Brand. Each. 1, Johns . 8.00 

101, Lanes .11.25 Oil, Richards.8.50 

101%, Lanes . 5.50 11, Rtchards. 7.0C 

105, Lanes . 8.76 012, Richards.4.00 

105%, Lanes . 4.85 12, Richards.8.00 

58, Prouty . 4.85 015, Frisco.8.00 

5D, Prouty.8.75 15, Frisco . 6.00 

01. Johns . 8.00 140-1, Richards .4.00 

Trolley—No. 016, 8-in., $5.75 set; 8% in^ $0.00; 4-ln^ 
$6.50; 4%-in.. $6.75; S in., $7.25; 6-in.. $8.50. No. 16, 

5- lu.. $11.00; 6%-in.. $11.25; 6-in., 811.50; 6%-ln.. $11.75; 
7-in., $12.00; O-in., $12.50; 10-in., $14.25. No. 010, 8-U., 
$4.75; 8%-in., $5.25; 4-in., $5.75; 4%-in.. $6.00; 5-in., 
$6.25; 6-in.. $7.50. No. 1^ 5-in., $9.50; 5%-in., $9.75; 

6- in., $10.00; 6%-in., $10.25; 7-in., $10.50; 8-in., $11.00; 
10-in., $12.50. No. 0182, 8-in., $6.25; 8%-in.. $6.75; 
4-in.. $7.25; 4%-in., $7.76; 5-in., $8.26; e-in., $9.50. No. 
188, 5-in.. $12.50; 5%-in., $12.'75; 6-in., $18.00; 8%-in, 
$18.25; 7-in., $18.75; 8-in., $16.00; 10-in., $17.00. 

185, 1 . 8.50 9, Midget.80 

185, 2 . . 5.00 90T. Midget Track ... 15 


GALVANIZED WARE 


Boilers, Wash 

227 . 2.86 

8 . 1.10 

15 . 50 

Pails, Stock 

14 .... 55 

Pots, WaUring 

514.90 

516. 1.00 

4 . 1.25 

5 . 1.65 

25 . 1.75 

qpft 2 86 

105 . 1.25 


229 . 2.50 

6.2.00 

70 . 2 25 

205 . 1.66 

.70 

518. 1.15 

520 . 1.35 

Bewls, Wash 

7.25 

7%.80 

Buckets, Fire 

814 65 

Buckets, Well 

101 10 qt.50 1 

Cans, Garbage 
Smooth 

200 90 

Canteens, see page 
179. 

Dippers, Laundry 

525 (4-qt).55 

Hods, (k>al 

615 .70 

616 .75 

617 .80 

618 .90 

Pails, Cement 

14 1.86 

114. 1.75 

Pails, Chamber 

8-qt.75 

10-qt.85 

20.76 

Pails, Water 

8 .80 

10 85 

12 40 

14 45 

16 50 

Pails and Tuba, 8 
dos. assorted 5 per 
cent discount. 

Pans, Refrigerator 

1 .55 

2 .66 

8.80 

80 . 5.25 

90 . 6.26 

100 . 7.75 

Garbage Cans in 
lots of 8 dosen or 
more, 5 per cent from 
shore prices. 

Cans, Gasoline 

66 1 86 

522 . 1.50 

526 . 1.85 

Tubs, Foot 

51 .7.5 

52 .75 

53 .90 

54 . 1.00 

Tubs, Wash 

A .85 

B .70 

800 . 1.10 

601 60 

2. 1.40 

400 1.25 

500 1.65 

600 . 2.00 

700 2.25 

OozTugated 

2 90 

505 1.85 

606 1.75 

Csas, Oil 

0 .45 

0.75 

1.95 

8. 1.26 

10 S. 1.85 

20 S. 1.65 

02 .75 

12-qt.90 

4. 1.25 

80 S.. . 1.75 
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BETAIL SELUNO PBIOES—Oontinuod. 


HASPS—Common— 

Size 20, 5*in» tech, 10c; 6*in.. lOe; 7-in., 10c; 8-in., lOe; 
lO in., 15c. Size 80, 5-in., 10c; 0-in., 10c; 7-in., 10c; 
10-in., 30c. 850, 8-in., each, 15e; 10-in., 20e. Size 86, 6-in., 

each, 20c; 8-in., 25c. 

Hini^e—912, 3-in., each, 15c; 4H‘in., 15e; 6-in., 20e; 
8-in., 25c; 10-in., 40o; 12-in., 70c. 

S. C. 912—3-in., each, 15c; 4V4-in., 15c; 6-in., 20c; 

8-in., 30c; 10-in., 50c. 

1308^—3 in., each, 85c; 4^-in., 45e; 6-in., 60e. 

Lock—20, Prouty, 75c each, 22, Prouty, 95c. 

Saiety—915, 8-in., doz., 20c; 4V4*in., 25c each; 6-in., 
3.5c. SC915, 8-in., 20c each; 4^-in., 25c; 6-in., 85e; 

SC915, 8-iB., 80e each; 4V4-in., 40c; 6-in., 60c; 941J, 60c. 
HATOHETS—Box—San Dieso Pat., Underhill, 83.25 each; 
Seattle Pat., Underhill, $3.50; 90, Hunt'a, 92.50; 401, 

Sayre’s, $2.25; 3010, Plumb’s, $2.50; 3011, Plumb’s, $2.50. 

Broad—1, Hunt’s, $1.75; 2, Hunt's, $2.00; 8, Hunts, 

$2.25; 4. Hunt’s, $2.50, 5, Hunt’s $2.75; 2, Kelly’i, $1.50; 
3, Kelly’s, $1.75; 4, Kelly’s, $2.00; 1, Plumb’s, $1.75; 
2, Plumb’s, $2.00; 8, Plumb’s, $2.25; 4, Plumb’s, $2.50; 
5, Plumb’s, $2.75. 

Claw—1. Hunt’s, $1.65; 2, Hunt’s, $1.75; 8, Hunt’s, 
$1.85: 1, Keen Ridge. $1.50; 2, Keen Ridge, $1.65; 1, 
Kellyy $1.25; 2, Kelly’s, $1.25; 93, All Steel, $1.10; 1, 
Plumb’s, $1.65; 2, Plumb’s, $1.75. 

Derrick—Blood’s, $2.25. 

Flooring—1, Hunt’s, $1.85; 2, Hunt’s, $2.10; 8, Hunt’s, 
$2.35; 5, Plumb’s, $2.75; 6. Plumb’s, $3.00. 

Half—1, Hunt’s, $1.50; 2, Hunt’s, $1.75. 

Lathing—Hunt’s, No. 1, *1.50. Underhill’s, No, 40, $2.50; 
Regular, $8.25; Chicago, $3.25; St. Louis, $3.75; St. Paul, 
$3.50; California, $8.50. 

Shingling—Hunt's, 1, $1.50; Hunt’s, 2, $1.65; Keen 
Ridge, 1, $1.25; Keen Ridge, 2, $1.50; Kelly’s, 1, $1.00; 
Kelly’s, 2, $1.10; Plumb’s, 2951, $1.50; Plumb’s, 2952, 
$1.60. 

HEADS, MOP—Cotton—No. 9, 25c each; No. 12, 30c. Linen, 
No. 012, 50c; No. 015, 65c; No. 018, 75c; No. 020, 80c. 
HINGES—Back Flaps—No. 814, l-inch, lOc each; 1^-inch, 
10c; IV^-inch, 1^; 1%-inch, 20e; 2-inch, 25c. No. 816, 

1- inch, 10c; l^-inch, 10c; iH-inch, lOc; 1%-inch, 16e: 

2- inch, 20e. 


FLOORr- 


}mmer, D 

15.... 

.. 1.85 

R, EA. 815_ 

.. 2.00 

SHA, B, 

265... 

.. 2.25 

2 . 


.. 2.75 

4 . 


.. 4.25 

302, 602 


.. 4.25 

804, 604 


.. 6.25 


852 5.00 

854 7.50 

Corbin—D. 512 .1.85 

R, EA, 612.1.86 

SHA, E. 512 ...... 2.00 

Katz—R. EA. 2. 1.85 

KF, SHA, E, d_2.15 

R, EA, 8. 4.75 


BUTTS — Cabinet Door — 

2x2 

2%x2 

8%x2% 

8x8 

189 F . 

.65 

.70 

.95 

- T - 

189 N . 

.75 

.85 

1.10 

- T - 

289 D2, F, B; or 2718 AC, OB. . . . 
289 SF 2, SD2, SA4, H; or 2718 MBS 

.25 

.30 

.30 

. - 

.30 

.35 

.35 


295 D2, F, or 2722 AC, OB. 

.25 

.30 

- - T 


295 N or 5722 . 

.80 

.85 



284 D2, F; or 2719 AO, OB. 

.20 


.25 

.85 

284 SF2; or 2719 MBS. 

.25 


.80 

.85 

284 N; or 5719. 

.30 


.85 

.40 

286 D2, F; or 2721 AO, OB. 

.25 


.80 

.85 

286 N; or 5721 . 

.25 


.35 

.40 

291 D2, F; or 2705 AO, OB. 

.80 


.80 

.86 

291 SD2, SF2, SA, B; or 2705 MBS 

« • • 


.35 

.40 

291 N; or 5705 . 

• • • 


.40 

.45 

OalTsnlsed Brass Pins: 2x2 2%x2% 8x2% 8x8 

8%x8% 

4x4 

1319 or 4705 BR. . . .40 .45 


.. .55 

.75 


1334 or 4703 BR. . . .40 .50 


. . .65 

.75 

.95 

Bright Steel: 

804 or 703%.15 .20 


.25 .25 

.80 

.46 

808 or 705.15 .15 


. . .20 

.80 

.40 

823 or 714.25 


. . .80 

.80 

.26 


OAO or f .. ... . . . .ou .ov .ao 

838 or 719: 1. 10c; 1^. 10c; IH, 10c; 2, 10c; 2H. 15c; 
8, 15c; 8)&, 26e; 4, 86c. 

840 or 721: 1, 10c; ik. 10c; IH. 10c; 2, 15c; 2%. 15c; 


nnishsd: 241 D2. F, F2, B; or 2714 AO, OB 

241 8D2, 8F, SA4; or 2714 MBS. 

241 H . 

241 N or 5714 . 

Parllnment: 260 D2, F; or 2716 H AO, OB. . 

260 H, SA4. 

260 N or 5716% . 

828 or 716% . 

Japanned: 781 or 1714. 

731% or 1714% . 

733 or 1714% DB. 

740J1 or 1721 ... 

747 or 1705 . 

749J1 or 1718 . 

Half Surface: 160 D2, F; or 2740 AO, OB... 

160 8F2 or 2740 MBS. 

160 H . 

160 N or 6740 . 

165 D2, F or 2746 AO. OB. 

165 SF2 or 5745 MBS. 

165 N or 6745 . 


.45 

.50 

.45 

.60 

.50 

.85 

.25 


.35 

.25 


.85 

.40 

.45 

.50 

.60 

.60 

.50 

.65 


KF, SHA, E, 8. 

H EATTVi. 

KF, SHA, E, 8%.. 


5.25 

6.75 

6.00 


Bixon—7.15.00 

8 .16.50 

10 .18.76 

15 .22.50 

20 .86.00 

25 .45.00 

30 .68.00 

40 .85.00 


Standard—R, EA 460. 7.00 

SHA, E, 450 . 6.50 

R, EA, 452 .12.00 

Ornamental Surface 
’’Butterfly”— 

1420, D2 * F— 

l%al% .25 

3%z2% 80 

8x8 .85 

1420, H A N— 

l%xl% .85 

2%x2%.40 

8x3 45 

1481, 1474. 1476. 1478, 1479. 
1480, 1481, 1482 and 

14381—D3 A F... .25 

SF2 A H.26 


J1.25 

N .25 

Refrigerator—Flat— 

T400, Cast Iron.55 

1404. Wrt. Brass.76 

1404N, Wrt. Brass... .85 
1405D2AF, Wrt. Steel .50 

1405N, Wrt. Steel.56 

Offset— 

T402, Oast Iron.60 

1408, Wrt. Brass.65 

1408N, Wrt. Brass... .80 
1409D2AF, Wrt. Steel. .56 

1409N, Wrt. Steel.60 

Screen Door Spring— 

900 80 

R 902, EA 903.40 

SR, SHA, 905 A E918 .50 

2100 . 1.10 

R 2102, EA 2103. 1.40 

E 2104, SHA 2105_ 1.75 

D 2200 . 1.10 

R 2202, EA 2203. 1.40 

SHA 2205 . 1.76 

Screen Door Sets— 

7.85 

1900 40 

R 1902, EA 1908.50 

SHA 1905 .60 


FLOOR^-CHIOAGO SPRING— 

Ajax, Dull Brass, No. 8281, $2.25. Relax, Dull 
No. 6281, 1%-in. to 1%-in., $5.15; 1%-in. to 2-in., 
1%-in. to 2%-in., $11.00. 

Triplex, Double Acting—Japanned, 8-in., $2.40; 
$3.45; 5-in., $4.10; 6-in., $5.25. Dull Brass, 8-in., 
4-in., $4.60; S-in,, $5.55; 6-in., $7.10; 7-in., $9.25. 

Screen Door—Japann 
Brass, No. 8285, $1.20. 

Screen Door Sets—No. 

Spring, Bommer—Sin 
Size. 3" 

Japanned . 1.60 

Ant. Cop., Dull Br. 2.00 
Ant. Br., Sd., Nic.. 2.85 
Double Acting— 

Japanned . 2.65 

Ant. Cop., Doll Br. 8.50 
Ant. Br., Sd., Nic.. 4.75 


Brass, 

$8.40; 

4-in., 

$3.80; 


ed, No. 3005, 85c 

•. 1505, Black, 45c. 
;le Acting—Pair— 

; 505, 

80c. 

Dull 

4" 

5" 

6” 

7" 

8” 

10” 

1.90 

2.25 

2.75 




2.60 

8.00 

8.80 



• • • • 

8.40 

4.00 

.... 

... . 


...! 

8.15 

8.75 

4.60 

5.85 

8.50 

11.76 

4.25 

5.00 

6.35 

8.25 

11.75 

16.00 

5.65 

6.85 

8.25 

10.60 

14.50 

.... 


New List Price of Chicago Triplex and Bommer Spring 
Hinges— 

.. *“ d" 6‘’ 6" 7 S" 10" 

8.70 4.30 5.30 . 

5.00 5.90 7.40 . 

6.60 7.90 . 


Single Acting— 8 " 

Japanned. 8.10 

Ant. Cop., Dull Br. 4.10 
Ant. Br., Sd., Nic.. 5.50 
Double Acting— 

Japanned. 5.20 

Ant. Cop., Dull Br. 6.90 


6.10 

8.80 


7.20 8.10 11.40 16.50 22.80 

9.80 12.40 16.00 22.80 81.40 


Ant. Br., Sd., Nic.. 9.20 11.00 18.20 16.00 20.60 28.40 


Soring, Chicago — 

No. 1%, Double Acting— 

% to 1 . 8.85 

1% to 1% . 8.90 

1% to 1% . 4.65 

1% to 2 . 6.75 

2% to 2%.18.50 


No. 3%, Blanka 

% to 1 . 1.66 

1% to 1% .2.00 

1% to 1% .2.86 

1% to 2 . 8.86 

2% to 2% . 6.10 


Middle... 


Strap— 

000, Light, Plain... 
900SO. with Screws. 
002, HeaTy. Plain.. 
002SO, with Screws 
085. Onrgd.. Plain. 


% 

1 

1% 

1% 

1% 

2 

2% 

2% 

. .10 

.10 

.10 

.15 

.15 

.20 

.20 

.26 

.10 

.10 

.15 

.15 

.20 

.20 

.25 

.86 

. .10 

.10 

.15 

.15 

.20 

.25 

.80 

.40 

. .10 
TEE 

.15 .20 

HINGES— 

.25 

.40 

.45 


... 


. 12 % 

.15 


4 - 

.15 

.20 

.20 

.25 

.20 


5'* 

.20 

.25 

.25 

.80 

.26 


6” 

.25 

.80 

.86 

.40 

.86 


8" 

.86 

.40 

.50 

.60 

.66 


lO” 12" 
.66 ... 

[70 I’io 
.86 1.26 
.80 1.16 


2%x2% 

8x8 

8%x3% 

4x4 

4%x4% 

5x5 

6x6 

.40 

.40 

.40 

.55 

.80 

1.40 

2.85 

.45 

.50 

.50 

.65 

.90 

1.55 

2.66 

.50 • 

.50 

.50 

.70 

.95 

1.60 

2.75 

.50 

.50 

.55 

.70 

1.00 

1.65 


.45 

.55 

.60 

.70 

.75 


. . . 

.50 

.60 

.65 

.70 

.80 

. ! . 

. .. 

.50 

.60 

.65 

.70 

.80 




.85 

.40 

.45 

.50 

.55 

*.30 

*.30 

.30 

.40 

.55 

.76 


.35 

.40 

.40 

.45 




.40 

.40 

.40 

.50 

.75 

1.30 

2.25 

.30 

.35 






.30 

.35 

• • • 

• • a 




.85 


• • * 





.45 

.50 

.55 

*.75 

1.05 



.50 

.55 

.65 

.80 

1.10 


• • • 

.55 

.60 

.70 

.85 



• • • 

.55 

.60 

.70 

.85 

1.15 



.50 

.55 

.60 

.80 

1.05 


• • • 

.55 

.60 

.70 

.90 

1.15 


• • • 

.60 

.65 

.75 

.90 

1.25 
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RETAIL SELLINO PRICES—Contlnned. 


STRAP HINGES—Cont’d— 3" 

935SC, with Screws. 

801300%, Light GalT....25 

801302%, Heavy Galv. 

801305%, Corgd. Galv. 

Tee— ‘ 8" 

804, Light, Plain.12% 

SC904, with Screw!.15 

906, Heavy, Plain. 

SC906, with Screws... 

908, Extra Heavy. 

937, Extra Corgd. 

SC937, with Screws. . . 
801304%, Heavy Galv. 
801306%, Corgd. Galv. 

HOLLOW WARE—STEEI 


4" 

5" 

6" 

S” 

lO” 

12" 

.25 

.30 

.40 

.60 

.90 

1.80 

.30 

.40 

.55 

.70 



.35 

.50 

.80 

1.25 

4.’.85 

2!66 

.40 

.55 

.85 

1.50 

2.10 

.. . 

4" 

5" 

6" 

8" 

lO** 

12" 

.15 

.20 

.25 

.80 

.45 

.60 

.20 

.25 

.30 

.35 



.20 

.25 

.35 

.40 

Iso 

.70 

.26 

.30 

.85 

.45 

.6S 


.25 

.30 

.40 

.C5 

.90 

i!25 

.30 

.35 

.40 

.70 

.9^ 

•. . 

.85 

.40 

.45 

.75 

1.00 

1.45 

.40 

.55 

.65 

.85 

1.40 

• • « 

.55 

.85 

1.15 

1.85 

2.50 

• e . 


■Bailed Griddles, Cooking surfacs 
12 inches, $1.90 each; 13 inches. $2.25: 14 inches, $2.50. 


HOLLOW WARE, CAST IRON: Dutch Ovens—No. 8, $3.45 
each; 9, $4.00; 10, $4.85; 11, $5.85; 8, $2.35; 2, $2.75; 
1, $3.35; 0, $4.85; 00, $6.35, 

Gem Pans—No. 1, $1.00 each; 8, $1.00; 6, $1.00; 10, 

$1.25; 11, 1.10. 

Griddles—No. 7, $1.00 each; 8, $1.05; 9, $1.25; 10. 

$1.65; 12, $1.80; 14, $2.35; 16, $2.75. 

Long Griddles—No. 7, $1.75 each; 8. $2.15; 9. $2.35. 
Kettles (Stove) — No. 7, round, $2.60 each; 8, $3.90; 

9, $3.60; 7 (flat), $2.60; 8, $3.00; 9, $3.60. 

Skillets or Spiders—No. 4, 90c each; 5, $1.00; 6, $1.05; 
7, $1.15; 8, $1.20; 9, $1.50; 10. $1.80; 11. $2.25; 12, 

$2.65 each. 

Scotch Bowls—No. 2, $1.75 each; 8, $2.00; 4, $2.3.5. 
Waffle Irons — No. 7, $1.85 each; 8, $2.25; 9, $2.50; 
7 D, $2.25; 8-D, $2.75; 11, $2.75; 12, $4.50. 

HOLLOW WARE—STEEL—Fry Pans, Acme—No. 00, 20c 
each; 0, 25c; 1, 80c; 2, 85c; 8, 35c; 4, 40c; 5, 45c; 6, 
50c; 7, 60c. 

Griddles—No. 8, 90c each; 9, $1.10; 10, $1.25; 12, 

$1.50: 14, $1.75; 16, $2.00. 

Skillets or Spiders—No. 7, 90c each; 8, $1.10; 9, $1.35; 

10, $1.75; 12, $2.00; 07, 35c; 08, 40c; 09, 55c; 1010, 65c; 
012, 75c. 


HOOKS AND EYES—(Price per dozen) — 

Screw Hooks Screw Ej** 

Steel Brass Steel Brass 


0 45 

1 .40 

2 .35 

3 .30 

4 or 104.25 

5 or 105.20 

6 or 106.15 

7 or 107.15 

8 or 108.15 

9 or 109.10 

10 or 110.10 

11 or 111.10 

12 or 112.10 

13 or 113.10 

14 or 114.10 



.35 



.40 



.30 



.25 



.20 



.15 

.75 

.60 

.15 

.60 

.50 

.15 

.45 

.30 

.10 

.40 

.30 

.19 

.85 

.25 

.10 

.30 

.20 

.10 

.25 

.15 

.05 

.20 

.10 

.05 

.15 

.10 

.05 

.10 


Size. 


1% 

2 

2% 

3 

3% 

4 

6 

No. 40. 

steel. . 

.15 

.20 

.25 

.30 

.35 

.40 

.60 

No. 1040, 

brass.. 

.50 

.60 

.75 

.90 

1.10 

1.25 

1.50 


HOSE FIXTURES—Bands—Magic, %, % and 1, 2%c each; 
Caldwells, %, 3c; %, 4c; Sherman, Brass, % and %, lOe; 
Galv., % and %, 5c. , . « 

Couplings—%, % and %*in., 20c each; 1-in., 85c; Per* 
feet, % in., 35c; %-in.. 85c; Sherman No. 10. % and %-in.. 
20c: Snap, 45c. 

Menders—Wood, H-in., 25c doi.; %*in., 25c; Sherman’s, 
% and %-in., 10c each; Coopers, % and %-in., 15c; P. 0. 
Perfect, %-in., 15c; %-in., 15c; 1-in., 25c. 

Nozzles—Mystic, 65c each; Boston. 80c; Duo, 50c; Stan¬ 
ley, Jr., 70c. , 

Sprinkler Heads—2 Blake, 45c each; 80 and 81, Thompson, 
65c; 85 and 86, Thompson, 80c; 115, Thompson, 75o. 

HOSE, GARDEN—Coupled in Se-ft. lengths—Cotton, %-lncli, 
15 %c; % inch, 19 %c; 4-ply. black, % -inch, 16%c; %-inch, 
20c; 5-ply. black, % incK 17c; %-inch, 21c; 6-ply, red, 
%-inch, 20c; %-inch, 22c. 

Reels, net coupled, ner ft.—Electric, cermgated, %-ineb, 
21c; %-inch, 24c; 1-inch, 35c: Electric smooth^ %-inch, 
20c: %-inch, 28c; 1-inch, 80c; Second Grade, %-inch. 19c, 
%-inch, 22c; Third Grade, %-inch, 16c; %-inch, 19c; 
Fourth Grade, %-inch, 15c; %-inch, 18c. 

IRONING BOARDS—(See Boards, Ironing). 

IRON SHEETS—Galvanised— Out Sheets Full Sheets 


14 tn 16 . 

.11 

.10 

18 to 22. 

.12 

.11 

Black Sheets— 

10 tn 16. 

.11 

.09% 

18 to 24. 

.11 

.09% 

30 . 

.12 

.10 

Corrugated Sheets, Galvanized— 

On . 

_ 8.75 

28 Ga . 


_ 8.00 

'Rj-irVrfar’A Siding .. 


_8.75 

Brickface Siding 28 Oa. 

.. • • • . 

_8.26 


IRONS— 


Plane, Stanley or 

Bailey— 

2 %-inch. 

Single. . . . 

.. 1.05 

1 %-inch, Block . . . 

. . .75 

1 % -inch. 

Double . . 

.. 1.10 

1 % -inch. Single .. . 

.. .75 

2-inch Double. 

.. 1.20 

2-inch, Single. 

.. .80 

2 % inch, 

Double . . 

. . 1 25 

2 %-inch. Single.. . . 

. . .85 

2 •■^-inch. 

Double . . 

. . 1.55 

2 %-inch. Single . .. 

.. 1.00 

2 %-inch. 

Doubli . . 

. . 1.65 


IRONS—Sad—Common, 15c lb. 

Mrs. Potts—No. 50, $2.50 per set. 

70, $4.00; G. Pressing, 20c lb.; T Tailors* Goose, 20c 
lb.; N Gasoline, $5.25 each. Handles, 85c; Asbestos No 60, 
$3.00 set. 


KNIVES—Hay- 

Lightning. $2.25; Iwan Sickle, $8.25; Iwan Seriated,. 
$3.2o; Heaths Upright, $2.75. 

KNOBS—Maple base, each, 6o; doz., 85c. 

LADDERS—'Extension, No. 1, $1.00 foot. Step, Oliinnx, 70e 
foot; Special, Crescent, 55c foot; Standard, 40c foot. 

LAM PS-~Coleman Quick-Lite, Gasoline—CQ329, Eastern and 
Central States, $9.00; Rocky Mt. and Pac. Coast States. 
$9.50. 

LAMPS, ELECTRIC—Hygrade, Nitrogon Save, B First, White- 
lite. Marvel, Brite-Lite and other makes. 

Type B Lamps— 

10 to 50 watts.40 

60 watts.45 

100 watts. 1.00 

Type 0 Lamps— 

50 watts .. 

75 watts . 

100 watts . 1.00 

150 watts . 1,40 

200 watts . 1.90 

LANTERNS—Coleman Quick-Lite, Gasoline, LQ327—Enst and 
Central States, $7.50; Rocky Mt. and Pac. Coast StatM, 
8 . 00 . 

Note—General rise in lantern prices will be itemised 
next month. Ask your jobber. 

LANTERNS—Dietz Tubular— 


Clear 

Frosted 

.40 

.45 

.45 

.50 

1.00 

1.10 

Clear 

Frosted 

.65 

.70 

.70 

.75 

1.00 

1.10 

1.40 

1.50 

1.90 

2.00 


HOT BLAST 
Little Star Tin Lanterns. 1.50 
Hi-Lo Tin Lanterns.... 1.10 
Victor Tin i.anterns. . . . 1.85 
Monarch Tin Lanterns. .1.25 

O. K. Tin Lanterns.1.50 

No. 2 Royal Tin Lant8..1.75 
COLD BLAST 

Junior Tin Lanterns. ... 1.50 
Junior Brass Lanterns. .2.50 
Junior Brass Nickel- 


plated Lanterns . 


No. 2 Crescent Tin 

Lan- 

terns . 

_2.10 

No. 2 Blizzard Tin 

Lan- 

terns . 

_1.85 

No. 2 Large Fount 

Bliz- 

zard Lanterns . . 

_2.00 

Little Wizard Tin 

Lan- 

terns. 

. . .1.85 

D Lite Tin Lanterns 

-1.65 

No. 2 Large Fount 

Wiz- 

ard Lanterns . . . 

-2.10 


DASH AND WAGON 
Buckeye Dash Lant’ns. .2.00 
Junior Wagon Lant’n. . .2.35 
Roadster Wagon Lan¬ 
terns .2.85 

DRIVING 

Eureka Driving, plain 

lens .2.50 

Same with optical lens. .2.65 
Octo Driving, pl’n lent..4.50 

Same, optical lens.6.10 

Union Driving, plain 

lens .5.10 

Same with optical lens. .5.50 
MILL 

Watchman’s Mill Lan- 


Underwriter’a Mill Lan¬ 
terns .2.75 

No. 2 Blissard Mill Lan¬ 
terns .8.75 

FIRE DEPT. 

King Fire Dept. Tin, 

enamel finish .5.10 

Same, Nickel-plated on 

Tin.5.65 

Same, all Brass. 

Same, Nickel-plated on 
Brass .6.50 

WALL 

No. 15 Wall Lantema. ..8.00 
No. 25 Wall Lantema. . .3,15 
No. 80 Beacon Wall Lan¬ 
terns .8.15 

No. 60 Beacon Wall Lan¬ 
terns .9.00 

STREET AND HANGING 
Pioneer Street Lanterns, 

Tin .7.50 

Same, Brass Founts . .. .0.50 

Same, all Brass.18.50 

Pioneer Hanging Lan¬ 
terns, Tin .8.10 

Same, Brasa Founts.. . .11.00 
PLATFORM 

Imperial Platform Lan¬ 
tern! .13.00 

No. 1 Climax Platform 

Lanterns .5.50 

No. 2 Climax Platform 

Lanterns .5.65 

Nos. 1 and 3 Climax 

Nested .11.00 

UNCLASSIFIED 
Police Flash Lantema.. .2.00 
Traffic Signal Lantema.4.85 
No. 12 Display Stand and 
Assortment .25.00 


terns, enamel fin.2.50 

LATCHES; Barn Door—No. 10, each, 65c; 125, $2.25; 126, 
$2.10; 127, 50c; 128, 50c. 

Door—No. 5, each, 50c; 6, 70c; 25, 45c; 30, 20c; 101, 
20c: 102, 25c; 103, 30c; 130, 25c; 1240. 75c: 1263, 45c. 

Gate: St. Louis, No. 19, each, 20c: Top Spring, No. 14. 

each, 35c; Cast, Box — No. 7, each, 30c; 8, 30c; 9, 30c: 

Upright, No. 3, each, 25c: Secret—No. 01413, each, 85c; 
R and EA1413, $1.00. Conrad's Safety, 35c. 

Night, Rim: 

Corbin—No. 353. each, 75c; 356, $3.00; 356. R, EA. 
$3.00; 0356, $1.15; 0356, R. EA, $1.25; 374, D, $3.50; 

R. $3.50; 1356, D, $3.75; R, EA, $3.75. 

Miller — No. 64. each. 75c; 178C, $1.10; 378, $1.10; 
3781B, $1.10: 4978. $1.75. 

Sargent—No. 4250J, each. $2.00. 

Yale — No. 20, each, $1.15; 26, 85c; 33, $2.25; 34. 

$2.75; 36, $2.25; 37, $3.00; 42, $4.25; 042, $3.25; 042P, 
$4.00; 44, $5.00. 
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RETAIL SELLINa PBIORR—Oontinaed. 


LATCHES—Continued. 

Refrigerator — No. 091, each, 80c; 091 N, 90c; 091 S, 

85c: 091 SN, $1.00; 092, $1.10; 092 N, $1.15; 092 S. 

t l.lO; 092 SN, $1.25; 564, 85c; 574, 40c; 640, 640 S. 

1.35; 640 N, 640 SN, $1.50; 607 B, 607 BS, $1.00; 

607 BN, 607 BSN, $1.10. 

LEAD—Bar. 18c lb.; Calking (100 Iba.), 17e lb.; Pig (100 
Iba.), 16c lb.; Sheet (full), 36o lb.; Wool, IfSc lb. 

LEVELS—No. 86, 12-ineh, $8.86;18inoh, $4.00; 84iseh, 

$4.76. No. 87, 12 iiieh, $4.50; 18-ineh, $6.85; 84-lBeh, 

6.25. 

Marx Alominam—12*ineh, $8.75; 18-lBeh, $4.50; 84>lBeli, 
$5.50; 28. $6.25. 

No. 95, 24 inch. $8.00; 26-iBcb, $8.26; 88>inoh, $8.60; 
30-inch, $9.00. No. 96, 34-i&eh, $10.00; 28-ineh, $10.50; 
30-inch, $11.00. 

Special Noa.^No. 0, $2.00; 15, 24 mad 26 incb. $4.76: 16. 
28 and SO-inch, $5.00; 25, $5.50. 84, $1.85; 4524, $5.00; 

4424, $6.50; 45V6. $5.25; 90. $8.76; $5.00; 108, $1.00. 

LINE’S, CLOTHES—Cotton. Braided—40-foot, 20c each; 60* 
foot, 25c* 50-foot, 25c; 50-foot, 35c. 

Wire, Twisted—50-foot, 20 gauge, 40c each; 75-foot, 20 
gauge, 50c; 100-foot, 20 gauge, 60c; 50-foot, 18 gauge, 55c; 
75-foot, 18 gauge, 75c; 100-foot, 18 gauge, 90c. 

Wire, Solid—100-foot, 10 gauge, 85c each. 

LOCKS—Rim—Steel, 75c aet; Caat, 60c eet. 

LUBRICANTS—Oalena Superior Oreaaes— 


1-lb. 2-lb. 3-lb. 6-lb. 7-lb. 10-lb. 25 lb. 

Axle Grease. 12... .35 .60 .70 1.10 2.20 

Superior Cup.20 .40 .55 .85 ... 1.60 .... 

No. 2 Transmis’n. ... 1.10 ... 1.95 .... 

No. 42 Transmis’n ... 1.15 ... 2.10 .... 

Black Transmission ... 90 ... 1.55 .... 

Black Fibre Trans. ... ... ... 1.10 ... 2.00 .... 

Plow Grease.10 .. . .80 .45 . 


Oalena Superior Oila-» 

Vk-gal. l-gal. 5-gal. 15-gal. 80-gal. 65-gal. 


can can can gal. g^. gal. 
Light Motor Oil.. .70 1.20 4.65 .22 .81 .77 

Medium Motor Oil .70 1.20 4.80 .95 .84 .80 

Heavy Motor Oil. .70 1.20 4.90 .96 .85 .81 

Tractor No. 1. 1.30 6.15 1.02 .91 .87 

Tractor No. 2. 1.30 5.30 1.08 .98 .89 

600 Transmission. ... .95 8.50 .69 .58 .54 

600 Steam Cyl. 1.15 4.50 .89 .78 .74 

Castor Machine. . .60 1.00 8.85 .76 .65 .61 

Farm Mach. No. 3 .55 .90 8.35 .66 .55 .61 

Separator.55 .90 8.30 .64 .54 .50 


LUGGAGE CARRIERS—BOTCO—No. 4. 46-iBch, open, $8.75; 
No. 40, 46-inch, with end. $4.25; No. 5, 66-inch, open, $4.65; 
No. 50. 6.S-inch. with end, $5.00. 

MATS. DOOR—Cocoa Fibre, Fine, 14x24, $1.00; 16x27, $1.25; 
18x30, $2.10; 20x33, $2.50; 22x36, $2.50. 

Cncfta Fibre, Medium—16x27, $2.50; 18x30, $2.75; 20x38, 
$3.50. 

Steel—15 Hx23V4. $2.00 each; 17Hx30, $2.75; 2lHx86, 

$4.00. 

Steel Matting in Rolls—Per square foot, 80c. 


MATTOCKS— Each 

Short Cutter, Standard, 5% lbs. 1.15 

Long Cutter, Standard, 6 lbs. 1.15 

Pick, Standard, 6 Iba. 1.25 


MAULS—Post—lO-lb., $1.25 each; 13-lb., $1.60; 16-lb., $2.00; 
18-lb., $2.25; 20-lb., $2.50. 

Ship or Top. 25c lb. 

"Wood Choppers—Adze or Round Eye, 20c lb. 

MILLS—Cider— 

Junior .48.00 Senior .72.00 

Medium .52.00 Force Peed .82.50 


MOPS—Dish, Handled, No. 1, 10c each; 2, 10c; 4, 10c. 

O-Cedar, Handled—No. 4, small triangle, $1.00 each; No. 
3, large triangle, $1.50; Ne. lOB, polish $1.50. 

Self-Wringing—No. 10, $1.00 each. 

Round—No. 1, $1.75; No. 2, $1.25. 

MOP STICKS—No. 2, 25c each; No. 7, 85c eaeh; No. 18. 86e 
each; No. 70, 85c; Janitor’s, 65c each. 

NAILS—Standard—All sizes, base, $4.90. 6d and larger 7c 
lb.; 5d and smaller. 8c; 2d Fine Blue (Lath), 10c. 25 lb. 

lets, add to selling case $1.25 per keg. 50 lb. lots, 75c. 

Cement Coated—All sizes, base, $4.10. 6d and larger, 
lOe Ib.; 5d and smaller, 12c. 

Felt Roofing —% inch Plain, 15e lb.; % inch Oalranised, 


Brads and Nails in Packages—All sizes, 40 per cent. 
Advances on Standard Wire Nails, in Kegs— 



Common 

Box 

Casing 

Finish. 

O.O.Box 

2d. . . 

. . . 1.45 

1.65 * 

1.70 

2.00 

1.66 

.3d. . 

... 1.15 

1.30 

1.35 

1.55 

1.30 

4d. . 

.80 

*1.05 

1.10 

1.25 

*1.05 

5d. . 

_ .75 

1.00 

1.05 

1.20 

1.00 

6d. . 

_ .60 

.70 

.75 

1.00 

.70 

7d. . 

_ .55 

.65 

.70 

.70 

.65 

8d. . 

_ .30 

.45 

.50 

.66 

.45 

9d. . 

_ .30 

.45 

.50 

.60 

.45 

lod. . 

_ .20 

.30 

.36 

.45 

.30 

12d . . 

.16 

.25 

.30 

.40 

.45 

1 fid . . 

.10 

.15 

.20 

.26 


20 to 

60d Base 

.05 

.10 

.15 



Barbed Nails advance 25e over Smooth Nails. 

•Orange Box, $1.60. 

2d Fine—Plain, $1.95; Extra. $1.95. 
od Fine—Plain, $1.85; Extra, $1.55. 

Blued Lath Nails advance 25c over Fine Nails. 

NAILS, SHOE—Oorrugated—Brass Plated—No. H-lb., lOe 
each; V4*lb., 15c. 

Wrought Brass—2-ox., 15c each; 4-os., 25c. 

Hob—%, 80c lb.; larger, 30c. 

Hungarian—Round or Cone Head—H-Ib., 5c eaeh; %- 
lb., 10c. 


NETTING, POULTRY—Hexagon, 
2-inch, 20-gauge— 

Width, inches— 12 

List Roll . 2.14 

Sell Pull Roll. 1.95 

Sell Cut (lineal foot). .01 

Width, inches— 86 

List Roll . 5.86 

Sell Full Roll. 4.75 

Sell Chit (lineal foot). . .04 

1^-inch. 20-gauge— 

Width, inches— 12 

List Roll . 3.15 

Sell Full Roll . 2.85 

Sell Cut (lineal foot).. .02% 
Width, inches— 36 

List Roll . 7.88 

Sell Full Roll. 7.10 

Bell Cut (lineal foot). .06 

1-inch, 20 gauge— 

Width, inches— 12 

List Roll . 4.95 

Sell Full Roll . 4.45 

Sell Cut (lineal foot). .04 

Width, inches— 36 

List Roll .12.38 

Sell Full Roll.11.15 

Sell Cut (lineal foot). .09% 

%-inch. 20-gauge— 

Width, inches— 12 

List Roll . 8.55 

Sell Pull Roll. 7.75 

Sell Out (lineal foot). .07% 

Width, inches— 36 

List Roll .21.38 

Sell Pull Roll .19.25 

Sell Cut (lineal foot). .15% 


Galvanized after weaving— 


18 

24 

80 

8.08 

3.92 

4.68 

2.80 

3.55 

4.25 

.02% 

.03 

.08% 

48 

60 

72 

7.13 

8.91 

10.69 

6.40 

8.00 

9.65 

.05% 

.06% 

.08 

18 

24 

80 

4.53 

5.78 

6.90 

4.10 

5.25 

6.25 

.03% 

.04% 

.05% 

48 

60 

72 

10.50 

13.13 

15.76 

9.45 

11.75 

14.10 

.07% 

.10% 

.12 

18 

24 

30 

7.12 

9.08 

10.88 

6.40 

8.20 

9.85 

.05% 

.07% 

.08 

48 

60 

72 

16.50 

20.63 

24.75 

15.00 

18.60 

22.25 

.12% 

.15% 

.18% 

18 

24 

80 

12.30 

15.68 

18.71 

11.10 

14.10 

16.85 

.09% 

.12% 

.14% 

48 

60 

72 

28.60 

35.63 

42.75 

25.65 

32.00 

88.50 

.22% 

.27 

.32 


NIPPERS. CUTTIN(3— 

Bemard’a— 14-inch 


5-inch . 

... 2.25 

Utica- 

6-inch . 

. .. 2.65 

7-inch . 

. . . 3.25 


Nettleton’i— 


6-inch .. 

6-inch . 

... 2.00 

7-inch .. 

8-inch . 

. . . 2.40 

4-iQch . 

10-inch . 

. . . 2.90 

4 % -inch 

12-inch . 

... 3.10 

5-inch . 


3.75 


1.00 

1.15 

1.35 

1.15 

1.25 

1.35 


NIPPLES—See Pipe Fittings— 

NUTS—Cold Punched U. S. S. Hexagon, Tapped—Size %, 5 
for 5c; 5-16, 3 for 5c; %, 8 for 5c; 7-16, 2 for 6c; %, 2 '^r 

5c; 9-16, each 5c; %, each 5c; %, 2 for 15c; %, each 10c; 

1 inch, each 15c. In quantity.sell at cost, plus 50 per cent. 

Hot Pressed U. S. S. Square, Tapped—Size Sug. 

retail, 10 for 5c; 5-16, 6 for 5c; %, 6 for 6c; 7-16, 8 for 5c; 
%, 3 for 5c; %, 2 for 5c; %, each 5c; %, each 10c; 

1-in., 2 for 25c. In quantity sell at cost, plus 50 per cent. 

Wing, Tapped, U. S. S.—3-16, 20c doz.; %, 25c; 5-16, 
80c; %, 40c: 7-16, 50c; %, 75c; %, $1.50. 

OAKUM—Plumbers’, 20c lb.; Navy, 30c lb.; Beat Unspun. 

35o lb. 


Olli—3-in-l, 1-ox. bottle, 20c each; 8-ox.. 85c; 8-oi., 66c; 2%- 
ox. can, 85c. 

Household Lubricant, 4-01. can, 25c each; 8-ox, can, 85e. 
ox. can, 35c. 

Winchester Utility—1-oz. bottle, 15c; 8%-os. can, 35e. 
Many-use—3-oz. can, 25c. 


OVENS PORTABLE— 


No. Each. 

Androck, complete.... 1.10 

Kerogas— 

857 . 6.00 

657 7.25 

Pinney A Boyle— 

1 8.25 

2 8.75 


No. Each. 

11 2.75 

13 3.50 

111 3.50 

113 8.75 

120 6.25 

213 3.50 

220 7.00 

813 4.25 


OVENS: New Perfection—No. 121-GE, one burner, glass swing 
door, blue enameled door frame, $6.00; No. 122-OE, twe 
burners, $7.50. 

Puritan — Two burners, glass drop door, polished steel, 
asbestos lining, knockdown style, $5.75. 


PACTKING—Sheet Rubber—Standard I. C., 40c lb.; Indian 
Red, 45c, 


Italian Hemp—A. 1-inch, 45c lb. 

Square Flax, braided, 50c. 

Piston Spiral—Steam, high pressure, $1.50; steam or 
water, low pressure, $1. 


Asbestoe Cement—7%e lb. 
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Wicking, Asbestos—4-oz. ball, 80c. 

Cotton Candle—2-o*. ball, 10c. 

PADLOCKS —Corbin—No. 958, 35c each; 2802%, 30c; 

2822^4, 40c; 2869, 75c; 2879, f2.00; 2880, $2.25; 2881, 
$2.50, 2883, $3.75. 

Miller—No. 1, $1.25 each; 16, 20c; 16B, 85c; 160, 25c; 
18, 25c; 19, 30c; 19G, 30c; 21, 35c; 21G, 35c; 34, $1.50; 
35B, 20c; 37, 20c; 41, 60c; 76, 75c; 88, 35c; 99. $1.25; 
lOOB, 20c; 121, 40c; 125, $1.15; 180, 35c; 190, 40c; 
210, 50c; 214, 55c; 221, 65c; 232, 65c; 700B, 40c; 1398, 
60c; 5438, $1.00; 5438XC. $1.15; 5441, 80c; 5441XC, 

95c each. 

Vale—No. 223, 85c each; 225, $1.00; 453J, 80c; 453X, 
80c; 563, $1.75; 565. $2.10; 585, $1.50; 635, $1.50; 645J, 
65c; 8U3. $2.25; 805, $2.25; 805V4, $2.50; 813, $2.25; 
815, $2.35; 828, $2.40; 833, $3.00; 843, $3.25; 853, $3.50; 
8454. $2.75 

Slavmaker—No. 160, $1.75 each; 178, 45c; 179. '5c; 

189, 75c; 1092, 90c; 1093, $1.10; 1098. $1.10; 1902, 55c; 
1903 60c; 1904, 75c; 8901, 75c; 8902, 60c; 8903 45c; 
4026 20c; 4078, 75c; 6180, 25c; 9902, 70c: 9902 N. O.. 
65c: 41090. 70c. 


PATNT STTNDRTEJ?— 
Alcohol—(Denatured) — 


1 gallon. 1.45 

5 gallons. 1.15 

Alum— 

Pwd., less than 100 
lbs., lb.17 


Benzine— 


New cans, casd., gal. .60 
Old cans, uncsd, gal. .40 


Coal Tar— 



5-gal. 

.Gal. 

.40 

l*gal. 

Creosote— 

.Gal. 

.55 

Gal . 


.85 

Distillate— 




.40 

Glue— 


No. 2 Gelatine 


.50 

Chicago White 

... 

.60 

Kalsomine, White— 


Bbls., 280 lbs_ 

.08 

Kegs, 100 lbs. 


.08 V4 

4 25-lb. pkgs., 

bulk 

.09 

25 lbs., bulk. 

- - - - 

.09 

Less 25 lbs... 


.09 V4 

100 lbs., 5-lb. pkgs. 

.09 

Less 100 lbs., pkgs. 

.09 V4 


Lamp Black—Bear Brand— 

1-S, lb. pkg.45 

Vi S.80 

V4-S.20 

Linseed Oil, Boiled— 

5 s .Gal. 1.14 

I's .Gal. 1.45 

Vi’s .H-Gal. .85 

^8.Qt. 50 

H’s .Pt. .80* 

Raw Linseed Oil. 2c less 
than price of boiled. Paint¬ 
ing contractors’ price on 
Linseed Oil, 5c above cost. 


according to quantity. 

Oil— Gal. 

Floor .75 

Gloss . 1.50 

Lard. No. 1. 1.80 

Lin-O-Oil.90 

Neatsfoot No. 1... 2.40 

Neutral .60 

Paraffine.85 

Paint. Dry Colors— 

Umber.12 

(Throme Green, Med. 

Graphite .07 

Metallic.08 

Sienna.11 

Venetian Red.08 

Yellow Ochre.07 


Painters* Petroleum— 

l-gal.Gal. .40 

Paints. Ready Mixed—let 
grade, white— 

Gals.Gal. 4.40 

Vi gals. . ..Vi Gal. 2.80 

Quarts .Qt. 1.25 

Pints.Pt. .70 

Vi-pints_Vi-Pt. .40 

1st Grade, Colors— 

Gals.Gal. 4.25 

Vi -gals. . . . Vi-Gal. 2.25 

Quarts .Qt. 1.20 

Pints.Pt. .65 

Vi -pints .... Vi-Pt. .35 
2d Grade, White or 
Colors— 

Gals.Gal. 2.90 

Vi gals. ...Vi-Gal. 1.60 

Quarts .Qt. .95 

Inside Floor— 

Gals.Gal. 2.90 

Vi-gals. ...Vi-Gal. 1.60 

(Quarts .Qt. .95 

Porch— 

Gals.Gal. 4.25 

Vi-gals. ...Vi-Gal. 2.25 

(Quarts .Qt. 1.20 

Plaster Paris— 


Less sack, lb.10 

Putty. Bladder— 

Less than 100 lbs. 07 Vi 


Putty, Bulk— 
l-Ib. cans 


Lb. 

.15 

2-Ib. cans 


.12 V4 

3-lb. Cans 


.09 V4 

51b. cans 


.09 

10-lb. cans 


.08 V4 

251b. cans 


.08 

85 lb. cans 


.06 V4 

Rosin— 

Lb. 


.14 

Tints, Kalsomin 
Barrels, 280 

lbs.. . 

.09 

Kegs, 100 lbs. 

.09 V4 

100-lb. bulk. 


.10 

25-lb. bulk.. 


.10 

Less 25 lbs.. 


.10V4 

100 lbs., 5 lb. pkgs. 

.09 V4 

Less 100 lbs. 
pkgs. 

, 5-lb. 

.10 

Turpentine— 

5’8. 

. .Gal., 

1.40 

1 ’s. 

. .Gal.. 

1.85 


Vi’s.Gal., .90 

14’s .Qt.. .50 

Vi’s .Pt., .30 

Painting contractors’ price 

on turpentine: 5 gals, or 

more, 2c above cost; less 5 
gals., 5c above cost. 


PANS—Acme Frying— 

No. 00, each. 

No. 0, each. 

No. 1, each. 

No. 2. each. 

No. 3, each. 

PAPER BUILDING— 
Roofing— 

Plymouth, Smooth . . . 

Pioneer, Sanded. 

Asbestos . 

H & H. 

Pioneer, Flaxine .... 

Pioneer, Sanded. 

Pioneer, Slate . 


.20 No. 4. each.55 

.35 No. 5, each.60 

.40 No. 6, each.80 

.45 No. 7, each.90 

.50 


Light. 

Medium. 

Heavy. 

3.00 

3.50 

4 00 

2.50 

b.OO 

3.50 

4.25 

4.75 

5.25 


2.50 


3!o6 

3.50 

4,66 

2.50 

3.00 

8.50 


3.75 



Certain-teed . 2.50 8.25 3.75 

Major . 2.00 2.50 3.00 

Guard. 1.35 1.75 2.15 


Pioneer Sheathing, Gray—Per roll, 20-lb., $1.00; 25*lb., 
$1.25; 80-lb., $1.50. 

Shingles. Slate, Red or Green—Individual (424 per 
square), $10.00 square. Strip or Slab (104 per square). 

Tin Caps—1V4 -Inch, 80c per lb. 

Pelt—Asphalt Saturated, $2.75 per roll. Deadening, 6Vic 
per lb. Insulating, Saturated, $1.75 per roll; Saturated 
and Coated. $2.75. 


SAND AND EMERY—Per quire of sheets— 



0 % 

1 

1% 

2 2% 

t 

Carborundum 

... .80 .95 

1.10 

1.30 

1.50 1.75 


B. & A._ 

.45 .50 

.55 

.60 

.75 .85 

.95 

Aztec . 

.40 .45 

.50 

.60 

.70 .75 

.90 

Aloxite .... 

.80 .85 

.90 

1.00 

1.10 1.20 

1.45 

EAVIES— 







Socket. 



Socket. 


Maple. Hickory. 



Maple. Hickory. 

2Hx4 . 

. 3.65 4.50 

2%x4% . 

... 5.25 

7.00 

2V. x4V4 .... 

, 3.70 4.80 

5 .. 


. . . 5.50 

7.25 

2V^.x4Vi .... 

. 3.90 4.90 

8x5 

.. 

. .. 6.25 

8.25 

2’nx5 . 

. 4.00 5.00 





KRCOLATORS 

, COFFEE—Universal- 

— 



46 . 

. 8.50 

74 



4.50 

48 . 

.4.00 

76 



5.00 

42 . 


79 



5.75 

54. 


714 



6.50 

66. 

.4.00 

464 



4.75 

58 . 


466 



5.25 

64. 

. 4.00 

469 



6 00 

66. 

. .. 4.50 

474 



5.25 

69 . 


476 



5.75 

614 . 


479 



6.50 


Percolator To])S. lOc each. 

PICKS—Railroad, 5-lb., 95c each; 6-Ib., $1.00; 7-lb., $1.15; 
8 1b.. $1.25; 9-lb., $1.35. 

Drifting—No. 1. 90c each: 2. 95c; 8, $1.00; 4. $1.15; 
PINS—Clothes—C—Common, 10c doz.; US—Spring. 15c; H— 
Hoyt’s Spring, 20c. 

PINCERS—Carpenters’—6-in., 65c; 8-in., 80c; 10-in., $1.00. 

PIPE—(See Plumbing Prices, Page 169). 

PIPE, STOVE—Nested, Full Joints—8-ineh, f6e joint; 4-tBck. 
25c; 5-inch, 30c; G inch, 85e; 7-ineh, 40e. 

4-inch, Japan, 40e: 8-inch, Galvanised, 85e; 4-iMeh. Gal¬ 
vanized, 40c; 5 inch, Galvanized, 50e: 6-iaeli, GslTsnisod, $0e. 
Half Joints—5-incb, 20c joint; 6-inch, 20c. 

Taper Joints—6-inch to 5-ineh, 86e joint; 7-ineh to 6-ineh. 
40c. 

PIPE FITTINGS (STOVE)—Caps, No. 0 15, 60c each; 0-16, 
60c each. 

Dampers—No. 3, 4, 20c each; 5, 6, 25c; 7, 40c. 

Elbows—No. 3 Corg., 25c each; 4, 80c; 5, 85o; 6, 40c; 

7. 45c. No. 8 Adj. 4 Pc., 35c; 4, 40c; 6, 40c; 6. 45c. 8 - 

inch Adj. Galv., 40c; 4-inch, 45e; 5-inch, 50c; 6-inch, 55e. 
No. 3 Corg. Jap., 40e; 4, 45c. 

In lots of 12 dozen, 5 per cent discount from above. 

Flue Stops, Nos. 1 and 36, 20c each; 3, 20c each; 80, 20c. 

8. 3V4 (in kegs), 35c lb.; 4, 5, 85c; 6, 7, 8, 35c; 10, 85c. 

Roof Plates and Saddles, Nos. 15, 16 (Side), 90c each; 50, 

60 (Ridge), 75c each. 

PISTOLS, AUTOMATIC—Colt’s—A 252 (CA25), $16.50 each; 
A323^ (CA82). $19.50; A8803% (CA880), $19.50; 884% 
(CA384V4). $36.75; 455 (CA455), $34.00. 

Remington—51, $19.50. 

Savage—1907, 82 Cal., $25.00; 880 Cal., $26.00. 
PITCH—Navy Caulking—51b. can. 75c; 10-lb., $1.26; 25-lb., 
$2.50; 50-lb., $4.50; Vi bbl.. $9.00; bbl., $13.50. 

PLANES—Stanley—No. 1, $2.95 each; 2, $8.85: 8, $4.10; 8C. 
$4.25; 4, $4.35; 4C, $4.60; 4%, $5.00; 4^(1, $5.35; 5. 
$5.00; 5C, $5.25; 5%, $5.85; 5V40, $6.00; 6, $6.60; 6C, 
$6.90; 7, $7.50; 7C, $7.65; 8, $8.85; 80, $9.26; 9, $9.15; 
9Vi, $2.25; 9%. $2.75; 10, $6:65; 10V4, $5.40; 12. $5.00; 
12^. $6.60; 15. $2.10; 15V4. $2.85; 16, $2.50; 17. $2.85; 
18. $2.85; 19, $2.85; 20, 8.25; 24, $3.10; 25, $2.85; 26. 
$3.20; 27V4. $3.75; 28, $4.15; 29, $4.65; 81. $4.50; 32, 
$5.00; 35, $3.75; 30, $4.50; 87, $5.00; 40, $2.20; 40V4. 
3.00: 45. $14.00; 46. $9.80; 47. 7.65; 48. $5.25; 49, $5.25; 
50, $7.00; 55, $25.50; 60, $2.60; 60V4, $2.35; 61, $2.25; 
62, $5.65; 65, $3.15; 65V4, $2.60; 71. $3.95; 71V4. $3.20; 
72, $4.35; 74. $10.25; 75. 75c; 78, $3.25; 85. $4.60; 90. 
$3.95: 92. $4.00; 93. $4.85; 94, $5.65; 95, $2.00; 97, 
$3.95; 98, $2.00; 99, $2.00; 100, 60c; 101, 50c; 102, 95.; 
103, $1.25; 110. $1.30; 112; $4.50; 118, $7.45; 120, $1.75; 

130, $1.80; 131, $2.75; 140. $3.00; 146, $4.00; 147, $4.25- 

148. $4.65; 171, $5.95; 190, $2.90; 191, $2.90; 192. $2.65; 

203, $1.50; 212. $3.10; 220, $1.70; 278, $3.25; 289, $4.00. 

444. $11.00; 602. $4.30; 603, $4.90; 604, $5.30; 604C, 
$5.55; 604 %, $6.15; 605, $6.15; 6050, $6.45; 605V4. 

$6.75; 606, $7.85; 606C. $8.25; 607, $9.90; 607C, $9.45; 
608 $10.70; 608C. $11.20. 

No. 39—V4. $2.90; %. $3.20; %, $8.40; %, $3.55; %, 
$3.70; 13-16. $3.85; %, $3.85; 1. $3.95. 

Stanley Block Plane Irons—100 and 101, 15c; 102 and 
103, 20c; 110 and 130, 30c; 120 ^d 220, 40c; 140, 50c: 
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PLANES—Continued. 

9^ and 40c; 15. 16, 17, 18. 19, 40c; 60 and 65, 40e. 
3 ^ inch, 75c. No. 41, 20c. No. 44, 6Uc. No. 600, $2.00. 
inch, 15c; 3V4*inch, 20c. No. 661, 40c. No. 862, 65c. No. 
371, $1.00. 

PLATES, GAS, HOT—-No. 501, $8.50 each; 502, $5.75; 508. 
$8.50; 702, $7.75; 708, $11.50; 722, $8.50; 723, $12.50; 
1001, $2.50; 1002, $4.25. 

PLIERS—Klein’a No. 201—6-inch, $8.25 each; 7-inch, $3.60; 
8-inch, $4.00; 0-inch, $4.75. Bernard's No. 102—4H-inch. 
$1.50; 5^-inch. $1.85; 6 -inch. $2.25; 8-inch, $3.25. 
PLUGS—Spark—$1.00 each. 

PLUMBS AND LEVELS—Metallic, Stanley—No. 86, 6-inch. 
$2.00; 9-inch, $2.25; 12-inch, $2.75; 18-inch, $3.50; 24- 
inch, $4.00. No. 37, 12-inch, $3.75; 18-inch, $4.50; 24-inch. 
$5.25. No. 87G, 12-inch, $8.75; 18-inch, $4.50. No. 84G, 
4-inch, $1.65; 6-inch, $2.00; 8-inch, $2.75; 10-inch, $3.25. 

Wood, Stanley or Disaton—No. 00, $1.50; 0, $1.65; 2. 
$2.25; 8. $2.75; 8. $8.50. No. 18. 26-ineh, $8.25; 28-ineh, 
$3.35; 80-inch, $8.85. No. 15, 26-inch. $$.86; 28 ineh. 
$4.00; 80-inch, $4.00. 80, $8.35; 35, $8.00; 45 $4.75. 

No. 93. 26-in^. $4.65; 28-inch, $4.85; 80-ineh, $5.00. 96, 

$7.75; 96, $9.25; 102, 75c; 104, $1.00. 

Pocket, Stanley—No. 81, 2 Vi-inch, 55e aaeh; 8*inch, 65c; 
8 Vi-inch, 75c. No. 41, 20c. No. 44, 50c. No. 600, $2.25. 

Extra Le^el Olaaaes—No. 1, 1V4 to 2-inch, 15e each; 2Vi* 
inch, 15c; 3 Vi -inch, 20c. No. 861, 40o. No. 862, 65c. No. 
371, $1.00. 

POKERS, STOVE—No. 100, Straight, 20-inch. 20c; 105, Bent, 
20-inch, 20e. 

POLISH (AUTO)—Durolae, 1 pt., 60e; 1 qt., $1.00. 

POLISH (FURNITURE)—Dnrolac. 1 nt.. 60c; 1 qt.. $1.00. 

Oalol, Vi nt., 40c each; 1 pint, 50e; 1 quart, 80e; Vi fallon, 
$1.25; 1 aallon, $2.25; 5 fallona, $7.50. 

Liquid Veneer, 4 ounce, 25e each; 12 ounce, 50c; 1 quart 

$ 1 . 00 . 

0*Cedar—4 ounce, 80e each; 12 ounoe, 60c; quart, $1.25; 
Vi gallon, $2.00; gallon, $8.00. 

Johnson*! Prepared Wax, 5 ounce, 45c each; 1 pound, 86e: 
2 pounds, $1.70; 6 pounds, $8.00. 

METAL—NonOlio, Vi pint, 60c each; 1 pint, 76e; 1 quart, 
$1.25. 

SHOE—Shuwhite, 15c each; Midnight Oil, 25e; Royal, 16c; 
Jet-Oil, 15e; 4 0 S Shoe Satin, 10c; 9 0 8 Shoe Satin, 16e; 
1 0 Satinola, lOe; 2 0 Satinola, 15c: 6 P 8 Shoe Satin, lOe; 
10 P S Shoe Satin, 15e; 6 P Satinola, 10c; 10 P. Satinola, 
15e. 


STOVE—Liquid, No. 6 Black Silk, 80c each; 6, Black Silk, 
26e; 2, Black Eagle, 25c; 10 E. Enameline, 15c. 

Paste. No. 5. Black Silk, 15e each; 10. Black Silk, 86c; 
20. Black Silk, $1.75; 01. Black E^le, 45c; 96 Black Eagle, 
$2.00; 4 E, Enameline, 15c; 6 E, Enameline, 15c; 76 Black 
Jack. 25e; 1. Rising Sun, lOc. 

PULLERS—Nail—Rex, $1.85 each - Rex, Jr., $1.15; Red Deril, 
$2.50; MorrilPs, $2.25; Little Giant, $2.25. 

PULLEYS—Brass Screw, No. 850, Vi-inch, 15c each; %, 80c; 
35c; 1. 80c; 1V4, 85o; IVi, 40c. No. 870, %-inch, 85e 
each: i, 40e. 

PULLEYS—Brass Screw, No. 85, Vi-inch, 15e each: %, 20e; 
35c; 1, 80c; 1V4, 85c: IVi. 40c. No. 87, H-lnck, 86e 
Clothes Lins—No. 80, 8H*incn, 45c; No. 60, 6-inoh, 70c; 
No. 64, 20c: No. 65. 2Vi-inch, 20e; No. 67, 25o; No. 160, 
2-inch, 25c; No. 6500, 5Vi*inch, 55c; No. 65000, SVi-ineh, 
65c. 

Hay Fork—No. 566, for rope, 75e; No. 1651, for wire 
rope, $1.85. 

PULLEYS—Frame—No. 4, Ottumwa, per dos., OOc; No. 6, 
$1.00: No. 0, 05c; No. 105, 90e; No. 109, 90e. 

PUMPS—P. S.—1, $3.60; 2, $4.00; 3, $5.00; 4, $6.00. 

PUl lY—Per lb., 15e. 


RAKES, GARDEN — Malleable, 12-tooth, 70e each; 14-tooth. 
80c. Steel Straight, 12'tooth, $1.10; 14-tooth, $1.25. Steel 
Row. 11 and 12-tooth, $1.85; 18 and 14-tooth, $1.45; 15 
and 16-tooth, $1.60. Lawn, 85c. 


RASPS— 

8" 

10" 

12" 

14" 

16" 

Flat Wood.• 

. . .50 

.70 

.95 

1.25 

1.65 

Half Round Wood. ... 

. . .55 

.75 

1.00 

1.35 

1.75 

Half Round Cabinet. . . 

. . .70 

.95 

1.25 

1.60 

2.00 

Horse Hellers, Plain... 



.45 

.65 

.85 

Horse Hellers, 'Tanged.... 




.80 

1.10 


RAZORS (SAFETY)—Eveready— 

No. No. 

700, each. 1.00 706 B, 6 Blades, Pkg. . .40 

2, each. 8.00 706 B, 12 Blades, Pkg. .65 

Gem 

800. each. 1.00 800 B, 7 Blades, Pkg.. .50 

Enders 

900, each. 1.00 900 B, 5 Blades, Pkg. . .35 

Durham Domino 

1, each. 1.00 3 Blades, Pkg.35 

2, each. 2.00 5 Blades, Pkg.50 

Gillette 


Old Type- 


Brownie . 1.00 

Pioneer .2.50 

Pocket . 8.00 


Blades— 

6 Blades. Vi pkg.50 

12 Blades, Pkg. 1.00 


New Type — 


Each. 

5.00 

New Standard, 

Bostonian, 

Gold Plated. 

6.00 

Richwood, Big Fellow— Traveler . 

AutoStrop 

7.50 

1, 7, 8, set .. 

.5.00 

254S, set . 

600 B, Blades, pkg... 
600V4 B Blades, pkg.. 

5.00 

15, set. 


1.00 

35, set. 

251, set. 


.60 


REELS—Hose—No. 1 Wire, $1.65 each; No. 1 Wood, $2.75. 


REVOLVERS— 

Colts, Model Each 

Pocket Positive .23.00 

Police Positive ^ec...25.00 
Police Positive Tgt...27.00 

Army Special .26.00 

New Service .31.00 

Single Action .29.00 

Harrington A Richardson 

203, 223 .11.50 

203 B. 228 B.12.00 

204, 224 .12.00 

204 B. 224 B.12.50 

263, 278 .12.50 

268 Bv 278 B.12.75 

264, 274 .12.75 

364 B, 274 B.18.00 

Iver Johnson— 

800, 803, 323.11.75 

800 B, 808 B.11.75 

804 12.00 


RIFLES—No. and Model- 
Daisy Air— Each 

25 . 5.25 

40 . 5.25 

8 8.15 

80 2.75 

• 11 2.25 

12 1.75 

King Air— 

4 . 2.50 

5 2.75 

21 . 1.50 

22 . 1.75 

804 B.17.25 

828 B .17.00 

824 .17.00 

824 B .17.25 

848, 858 .17.75 

848 A. 858 B.18.00 

844, 854 .18.00 

844 B, 854 B.18.50 

864 B.19.25 

865 B .19.50 

Smith A Wesson— 

1905 Military Police. .81.00 
Regulation Police... .29.00 


1903 Hand Ejector. . .27.50 
88 S. A W. Perfected.27.50 

1908 Military.85.00 

1911 Target .81.50 

New Departure 88....27.50 
Marlin— Each 

20 TD—Octagon Brl. 18.50 
27 TD—Round Brl...31.80 


TD—Octagon Barrel. .24.55 
39 TD—Round Brl... 15.60 
1897 TD—Round Brl.22.75 
TD—Octagon Barrel. .24.80 
Remington— 

4 TD—Octagon Brl.. .15.54 
6 TD—Round Brl... 10.46 
8 A TD—Round Brl..78.27 
12 TD—Round Brl...28.48 


TD—Octagon Brl. . . .81.95 
14 A TD—Standard. .58.86 

TD—Oarbine .57.25 

16 A TD—Standard.. 44.61 
Savage— 

1899 250-8000 .51.00 

1899 TD, Feath'wt.. .46.00 


1899 SP .89.00 

1904 TD, Single shot. 8.50 
1914 TD, Hamiherless.21.00 


Stevens— 

Little Scout. 4.50 

Crack Shot . 6.85 

Marksman . 8.65 

Favorite . 9.85 

70 TD, 22.15.00 

Winchester— 


86 

TD. 

.33, 

Rd. 

Brl. 

.61.50 

90 

TD, 

-22. 

Oct. 

Brl. 

, .24.75 

Cal. 

25-20, 32 

, 38 

44— 

92 

SP, 

Rd. 

Bbl.. 

TV-- 

. .31.75 

92 

SP, 

Oct. 

Bbl.. 


. .33.75 

92 

SF 

Carbine. 

Rd. 

. .28.75 

92 

TD, 

Rd. 

Bbl.. 

» . . . 

. .44.25 

92 

TD. 

Oci. 

Bbl. 


. .46.25 

Cal. 

82 40. 38 

-55-^ 


94 

SF, 

Rd. 

Bbl. 


. .85.50 

94 

SP, 

Oct. 

Bbl. 


. .38.50 

94 

SF, 

Carbine, 

Rd*. 

. .83.00 

94 

TD, 

Rd. 

Bbl. 


. .49.25 

94 

TD, 

Oct. 

Bbl 


. .52.25 


Cal. 25-35 Win., 80 Win., 


32 Win. Special— 


94 SF, Rd. Bbl.87.50 

94 SF, Carbine, Rd_84.75 

94 TD, Rd. Bbl.51.25 

94 TD, Oct. Bbl.54.25 

80 Army, .303 British, 80 

Govt. *06, 85, 405— 

95 SF, Rd. Bbl.49.25 

95 SF, Carbine, Rd... .49.25 
95 SF, Musket, Rd....58.00 

95 TD, Rd. Bbl.62.25 

02 SS, .22, Rd. Bbl.. 7.50 

08 .22, Rd. Bbl.41.00 

04 SS, .22, Rd. Bbl. .. 9.00 

05, 35, Rd. Bbl.47.50 

06 .22, Rd. Bbl.21.50 

06 Expert, .22. Rd_24.75 

07,351, Rd. Bbl.57.50 

10,401, Rd. Bbl.57.50 

52, Bolt Act., .22, Rd. 57.50 
87, SS, Mskt., .22, Rd.49.35 

97 SF .42.75 

97 TD.46.00 

11 TD.61.50 

12 Hammerlees, TD ..54.25 

12 Tournament .82.25 

12 Trap .101.00 

12 Pigeon.197.00 

12 Hammerless TD, 

Tourn. with 

Ventilated Rib . ..154.25 

Trap .164.00 

Pigeon Eng.360.00 

Ada $10.75 to Tourna¬ 

ment grade shotgun for ex¬ 
tension action slide handle. 


model 12, and $17.25 to 
Trap or Pigeon grade for 
extension action slide han¬ 
dle, model 12. 

Prices are those suggested 
by the manufacturer and in¬ 
clude Government Excise 
Tax paid by the manufac¬ 
turer. 


RIVETS—Slotted Clinch, Coppered Steel—No. 50’a, 15c box.; 
lOO's. lOo box. 


Copper—With Burrs— 


Size 

M Lbs. 

Lbs. 

Size. 

V4 Lbs. Lbs. 

7— 

St*r Lgths. .25 

.50 

7—Asst.25 

.50 

8 

•• .25 

.50 

8 

.25 

.50 

9 

“ .25 

.50 

9 

.25 

.50 

10 

** .25 

.50 

10 

.25 

.50 

12 

•* .25 

.50 

12 

.25 

.50 

Copper Iron, with Burrs 

—08 Asst., 15c, 

V4-lb. box; 010, 

20c. 


RIVETS—Tinner's— 

Tinned (in bulk), 25c, 

Tinned (in papers)—8-or., 25c; 12-oz., 30c; 14-oz.. 85c: 

1-lb., 40c; IVk-lb.. 45c; 2-lb.. OOc; 2V4-lb., 70c: 3V4-lb.. 
$1.00; 4-lb., $1.10: 5-lb., $1.20; 6-lb.. $1.40; 7-lb.. 
$1.65; 8-lb., $1.90: lO-lb., $2.65; 121b., 8.25; 14-lb., 
$3.75. 

Tubular Harness—508, per box, 15c; lOOS. 25c. 
ROOFIN(3—(See Paper). 
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HARDWARE WORLD 


BETAH. SELXINa PSIOES— Continued. 


3PEI— Cotton— 

3-16 

% 

% 

% 

% 

% 

% 

1 

Ft. per lb. 

. 66 

45 

20 

12 

8 

d 

4% 

8 

Cents per ft.. . 

. 1 

1% 

3 

5 

8 

10 

17 

25 

M anila— 

3 16 

% 

•s. 

% 

% 

% 

% 

1 

Ft. per lb. ... 

.. 80 

55 

27 

13% 

7% 

6.1 

4.5 

8.8 

Cents per ft.. . 

. % 

% 

1% 

2% 

.4 

.5 

.6% 

.8 

Sijtii 1— 

Ft per lb. 

. 70 

40 

24 

14 

a 

6.3 

4 9 

3.6 

Cents per ft. . . 

- % 

% 

1% 

2 

3% 

4 

5% 

7% 

Galv. Wire— 

Cents per ft.. . . 1 % 

2% 

4% 

7% 





Thimbles . . . . 


5 

7% 

10 

* 15 

'is 

‘26 

*25 

Clips, Galv. . 


7% 

10 

15 

20 

25 

35 

40 

Clips, Jap’d . . 


6 

7% 

10 

15 

20 

25 

80 


ROPE—(Portland Cordage O). list)—Basil Prices—Per lb., 
% in. diameter or larger—Manila, Cloverleaf, 18c; Manila, 
Seaport, 16He; Life Line Lariat, 3 or 4 strand, 33c; Bronco 
Lariat, Red Thread, 3 or 4 strand, 80c; Black Hawk Lariat, 
4 strand, 7 16-in., 20c: White Sisal Lariat, Red Thread, 8 or 
4 strand. 20c; White Sisal, 16c; Sisal, 15c. 

Pifferentials—316 in. dia, (6 thread fine). 2Hc; H*in. 
5-16-in. (6 and 9 thread), 2c; %-in. (12 thread), IHc; 

7-16, H. 9-16-in. (IH, IH. cir.), Ic; %-in. (2-in. cir.). 

He. 


RULES—Boxwood—Lufkin, Stanley—No. 171 (36). 60e eaeh; 
372 (36H). 85c; 386 (32). 90c; 388 (32%). $1.25; 465 
(69), 20c; 651 (68), 25c; 702 (18), 45c; 751 (61). 35c; 
761 (63), 45c; 762 B (7), $1.25; 771 (84). 

75c; 780 (62%), 95c; 781 (62), 95c: 861A (53%). 
95c; 862C (83%), $1.50; 871 (52). 85c; 881 (54), $1.00; 
3851 (66%), 70; 3861 (66%), 80c; 3881 66%), $1.7’'- 
48H3 (94), $3.00. 

Rules, Steel—No. 17, Blacksmiths', 90c each; 041, Pocket, 
25c; 1131, 1141, Zig-zag, 65e: 1132, 1142, Zig-zag $1.25; 
1143. Zig-zag, $1.85. 

Rules, ZIG-ZAG—Lufkin, Stanley—No. 204, 75c each; 
206, 95c; 804F, 35c; 806F, 55c; 8513 (03). 30c; 8514 (04), 
35c; 8515 (05), 45c: 8516 (06), 60c; 8518 (08), 75c;. 
8523 (403P), 25c; 8524 (404F), 40c; 8525 (405F), 45c; 
8526 (406F), 65c; 8613 (103), 30c; 8614 (104), 40c: 

8615 (105), 50c; 8616 (106), 60c; 8624 (854P), 40c; 8626 
(856F). 60c. 


SAWS — Cross Cut — 


A51 and 52 



S 520 

S503 and 

513 V251and 252 V3r0 

V361 

5. . . 

.$ 7.65 


• • • • 

$ 6.70 

$5.65 

5%. 

. 8.55 



7.40 

6.30 

6. . . 

. 9.60 

$12.80 

$ 8.60 

8.10 

6.85 

6%. 

. 10.85 

14.40 

9.80 

8.80 

7.40 

7. . . 

. 12.12 

16.00 

10.85 

9 45 

8.00 

7%. 


17.60 

11.95 

10.10 

8.55 

8. . . 


19.35 

13.10 

10.85 

9.15 

8% . 


21.30 




9. . . 


23,30 




10. . . 


27.35 




One-Man Cross Cut — 

AlOOO 

A749 

S222 

3. . . . 




$4.70 

$3.95 

3% . . 



. . . 3.65 

5.30 

4.45 

4. . . . 



. . . 4.15 

6.00 

5.00 

4% . . 



. . . 4.60 

6.60 

5.55 

5. 



. . . 5.25 

7.40 

6.10 

5% . . 



... 5.70 


6.55 


SAWS—Hand— 

61. 62. 361, 362. 

Simonds Blue Ribbon, or 
12 Disston or 69 Atkins 


18 inch . 2.95 

20 inch . 8.20 

22 inch . 3.50 

24 inch.8.80 

26 inch . 4.10 

28 inch . 4.45 

71, 72. 371. 872, 

Simonds Blue Ribbon; 

D8 Disston er 51 Atkins 

18 inch . 2.35 

20 inch . 2.60 

22 inch . 2.80 

24 inch . 3.00 

26 inch . 3.15 

28 inch .8.60 

10% Simonds 

18-inch . 2.20 

20 inch . 2.35 

SA WS— 


22 inch . 2.60 

24-inch . 2.75 

2ri-inch . 2.90 

28-inch . 3.40 

No. 10 Simonds or 7 Disston 

18 inch . 2,10 

20 inch . 2.25 

22 inch . 2.50 

24 inch. 2.60 

26 inch .2.75 

28 inch . 8.25 

No. 120 Disston 

26 inch . 6.20 

28 inch . 6.60 

No. 113 Disston 

26 inch . 5.25 

28 inch . 5.60 

No. D 100 or No. D 20 
Disston 

26 inch .4.85 


28 inch . 4.85 

10-in. 12-in. 14-in. 16-in. 


Back. No. 4 

(Sd. No. 96). 

Compass No. 2 

(Sd. No. 87). 

Compass, No, 30. 

Kitchen, No. 0.. 

Butcher— 18-in. 


No. 

5 (Sd. 

No. 

250) . 

. 3.50 

No. 

7 (Sd. 

No. 

255) . 

. 2.50 

No. 

70 . . . 



. 1.75 

P 

anel — 




No. 

7 (Sd. 

No. 

10) . . 

. .200 

No. 

8 (Sd. 

No. 

72) . . 


No. 

12 . . . 



3.06 

No. 

091 . . 



. .95 

Plymouth 



. 2.25 


2.25 

2.50 

3.00 

8.25 

.75 

.75 

.80 

.85 

.45 

.45 

.45 

.45 


.70 

.75 

.80 

20-in. 

22-in. 

24in. 

26- n. 

8.50 

3.75 

3.75 

4.00 

2.75 

2.75 

3.00 


1.85 

2.00 

2.10 


2.25 

2.50 

2.75 


2.50 

2.75 

8.00 


8.25 

3.50 

8.75 


1.00 

1.10 

1.25 


2.35 

2.50 




BUCK—No. 40. $2.50; No. 302, $1.50; No. 617, $1.65; No. 
618, $1.65; No. 623, $1.75; No. 677, $2.25. 

Blades—No. 4. 4B. 66. 75c; No. 77. $1.25. Rods, 20c. 
Coping—No. 100, 30c: No. 110. 45c. 

Keyhole—No, 5, 45c; No. 95, 75c. 

Pruning—Disston No. 4, 16-in., $1.75; 18-in., $1.85: No. 
50. 12-in.. $1.15; 14-in., $1.25; No. Ill, $2.35. 

SAW CLAMPS—No. 8, $2.50; 0, $1 35. Perfection. No. IW. 
$2.50; No. 3W, $3.25; No. 2W. $3.50; No. 11. with Guide. 
$3.25; Bishop’s No. 750, 85c; Stearns’ No. 105, $2.75; No 
200. $1.75; N33. $2.25; No. 3. Disston. $4.50. 

SAW SETS— 

201 O A P. 1.50 

Spec. Morrill. 2.00 

105 Morrill.60 

1 Morrill. 2.00 

10 . 1.20 

77 1.00 


SAW TOOLS— 

Clipper Outfit.75 

Morrill’s Raker Gauge— 

No. 1. 1.50 

No. 6. 2.25 

No. 9. 2.50 

Atkins Raker Swage.. .45 

5-M Tooth Gauge.25 

Jointers Pikes Perf. . . .75 

Jointers No. 7 Sterns. .70 
SCALES: Counter—508, each, $25.00- 510, $27.00. 

Family—1021. each. $2.75; 11021. $3.50; 1621. $4.50; 

6021, $3.00; 16021. $3.25. K.vtra Scoops, eaeh. $1.25. 

Peddlers’—2 J3, each. $5.25; 24;:E. $5.75 ; 2 13G, $6 00; 
262. $8.00; 272. $9.75: 34.';. 8^.75; 343L. $5.00; 343G, 
$5.00: 034o, $5.25; 0344E. $5.75, 

Platform—500-lb., each, $30.00; 1000-lb., $37.50. 

Spring Balanee — 50, eaeh, 25e; 51, 40c; 81, 55c: 84, 

$1.25; 86, $3.25: 87. $5.50; 2022. $7.75. 

Seale Beams—200-lb., each, $4.00; 300-lb.. $6.25; 400-lb., 
$7.50. 

Extra Poises—1-lb., each, 75c; 21b., 85c: 3-lb,, $1.10; 
4-lb., $1.25. 

SCALES—Family, testing without scoop, $3.00; with scoop. 
$3.75; Peddlers’ glass sash, $5.25; glass sash with chains. 
$5.75; brass dial, $6.75: brass dial with chains, $7.00. 

Spring Balance, No. 50, 2uc each; 51, 40c; 84, $1.25; 86. 
$3.75; 87, $7.00. 

SCISSORS—Cast—No. 10, 60c each; No. 44. 7% inch, 60c; 
8% inch, 65c: 240, 4 inch, 25c; 4% inch, 30c; 255, 4 inch. 

30c; 4% inch, 35c; 5 inch, 85c; 5% inch, 40c; 6 inch, 45c; 

320. 85c; 350, 75c. 

\Vi88—No. 4BH. $1.25 each; 54%, 85c; 155, 90c; 55%. 
95c: 56, $1.00: 56%, $1.05: 57, $1.10- 154%, $1.00; 155. 
$1.05; 155%. $1.10; 156, $1.15; 156%, $1.25; 157, $1.30; 
364, $1.10; 364%, $1.15; 365. $1.20; 366, $1.25; 463, 95c; 
463%, $1.00; 464. $1.10: 573. $1.15; 573%, $1.25; 674%. 
$1.40; 663. $1.15; 663%, $1.25; 664, $1.40; 763, 95c: 
763%, $1.00; 764, $1.05; 764%, $1.10; 765, $1.15; 765.%. 
$1.20; 766, $1.25; 773, $1.05; 773%, $1.10; 774. $1.15; 

814. $1.15; 814%, $1.20; 815, $1.25; 815%, $1.30; 816. 

$1.35. 

SCOOPS—Common Hollow Back — Black — No. 2, $1.75 each; 
3, $1.75; 4, $1.85; 5, $1.85; 6, $1.90; 7, $2.00; 8, $2.10; 
9, $2.25; 10. $2.35. 

SCREEN DOORS—(See Doors). 

SCREENS, WINDOW—Adjustable Continental Wood Frame— 
No. 1533, 55c each; 1833, 60c; 2433, 75c; 2437, 85c; 2837. 
95c; 3033, 95c; 3037, $1.05. 

Sherwood Stetd Frame—No. 1833, 75c each; 2433, 90c; 
2437, 95c; 8037, $1.20. 

SCREWS— 

Machine—Brass, Flat or Round Head— 

Prices shown are for full gross packagea. Fer price of 
one dozen, use one-tenth of the full package price shown. 


Size— 

%-in. 

%-in. 

%in. 

%-ia. 

1-in. 

2. 

.20 

.20 

.20 

.25 


3... 

.20 

.20 

.20 

.25 


4. 

.20 

.20 

. .25 

.30 

.35 

6. 

.25 

.30 

.30 

.35 

.40 

8. 

.40 

.40 

.45 

.50 

.60 

10. 

.50 

.55 

.65 

.75 

.90 

12. 

.65 

.75 

.85 

.90 

1.15 

%. 

. 1.30 

1.00 

1.60 

1.70 

2.00 

5 16. 


2.25 

2.50 

2.70 

3.15 

%. 


2.60 

2.95 

3.00 

3.85 

Size. 


1 % - in. 

1%-in. 

1 %-in. 

2 in. 

4. 


. .40 

.50 



6. 


. .55 

.70 


l'.05 

8. 


. .75 

.85 

1.05 

1.25 

10. 


. 1.05 

1.20 

1.35 

1.55 

12. 


. 1.30 

1.45 

1.70 

1.90 

%. 


. 2.20 

2.50 

2.80 

3.15 

5-16. 


. 3.60 

4.00 

4.50 

5.00 

%. 

Iron—Flat 

or Round 

. . 4.50 
Head— 

5.40 

5.80 

6.15 

Size. 

%in. 

%-m. 

H-in. 

%in. 

1-in 

0 

.15 

. 15 

.15 

.20 


3. 

.15 

.15 

.15 

.20 



X CUT— 

Morrill No. 8. 1.30 

Baker No. 8. 2.35 

Colonial. 1.40 

7 Taintor . 2.00 

28 Triumph . 1.65 

Hammer .85 

Lever .25 

Morin No. 2. 4.75 

Morim No. 2%. 6.00 

Morin No. 3. 2.00 

Setting Tool Disston— 

No. 100.80 

No. 4 Setting Blocks— 

No. 4 Blocks, Morin.. 1.85 
Swages No. 0 Disat... 4.75 
Swages, Whitings.... 1.00 

Atkins, Rex . 1.00 

Atkins. Excelsior.85 
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BETAIL SELLING PBIOES—Contlnaed. 


Size. 

%-in. 

’4-in. 

%-in. 

y4-in. 

1-in. 

4. 

• • . • • 1 o 

.15 

.15 

.20 

.20 

6. 

.15 

.15 

.20 

.20 

.25 

8. 

.20 

.20 

.20 

.25 

.30 

10. 

.30 

.30 

.30 

.35 

.40 

12. 

.30 

.35 

.35 

.40 

.40 

Vi. 

• ••• 

.50 

.50 

.55 

.60 

5-16. 


.80 

.85 

.90 

1.00 

. 


1.00 

1.00 

1.05 

1.15 

Size. 


1 V4 in. 

1 ‘/2 -in. 

l%in. 

2-in. 

4. 


. .25 

.30 



6. 


. .30 

.35 

.40 

‘.50 

8. 


. .30 

.35 

.45 

.50 

10. 


. .45 

.55 

.60 

.70 

12. 


. .50 

.60 

.65 

.75 


5-1 


6 


.75 

1.15 

1.30 


.85 

1.30 

1.45 


1.00 

1.45 

1.70 


1.20 

1.60 

1.85 


Prices shown are for dozen lots. For price of one only, 
use oue-tentii of the dozen price shown. 

Cap—U. S. S. Thread —• Iron — 


ength (inches) 


5-16" 


7-16" 


%. 

. . $0.20 

$0.20 

$0.25 

$0.30 

$0.40 

% . 

.20 

.20 

.25 

.30 

.40 

1. 

,20 

.20 

.25 

.35 

.40 

1% . 

.20 

.25 

.25 

,40 

.45 

1%. 

.25 

.25 

.30 

.40 

.50 

1^4. 

.25 

.25 

.30 

.45 

.55 

2. 

.25 

.30 

.35 

.45 

.55 

2 V4. 

.30 

.35 

.35 

.50 

.60 

2H. 

.35 

.40 

.40 

.50 

.65 

3. 

.40 

.45 

.50 

.55 

.70 

3H. 




.60 

.76 

4. 




.65 

.85 






1" 

1. 


$0.60 

$0.75 

$1.15 



1 U 
1^ 


.60 

.65 


.75 

.80 


1.15 

1.15 


1% . 


.70 

.85 

1.25 

$1.36 

2. 


.75 

.95 

1.30 

1.55 

2 *4. 


.80 

1.05 

1.40 

1.65 

2H. 


.85 

1.10 

1.45 

1.80 

3. 


.95 

1.25 

1.65 

2.10 

3 . 


1.10 

1.45 

1.85 

2.86 

4. 


1.25 

1.70 

2.05 

2.65 

VP—S. A. E. Thread 

— Steel 





•ngth (inches) 

V4" 

5-16" 


7-16" 


%. 

. $0.20 

$0.25 

$0.30 



% . 

.25 

.25 

.30 

$0.45 

$0.50 


.25 

.30 

.35 

.45 

.50 

iVi. 

.25 

.30 

.35 

.50 

.55 

iVi. 

.30 

.35 

.35 

.55 

.60 

1%. 

.30 

.35 

.40 

.60 

.65 

2. 

.35 

.40 

.45 

.65 

.70 

2% . 

.40 

.45 

.45 

.70 

.75 

2*4. 

.45 

.50 

.50 

.75 

.80 

2% . 

.50 

.55 

.55 

.80 

.85 

3. 

.55 

.60 

.60 

.85 

.90 

. 

.60 

.65 

.65 

.90 

.95 

4. 

.65 

.70 

.75 

.95 

1.10 




9-16" 


11-16" 

1. 



$0.75 



1V4. 



.80 



1*4. 



.85 

$Y.66 

$i.i6 

1 %. 



85 

1.05 

1.15 

2. 



.90 

1.10 

1.20 

2*4. 



1.00 

1.15 

1.30 

2H. 



1.10 

1.20 

1.35 

2% . 



1.15 

1.30 

1.50 

3. 



1.20 

1.35 

1.60 

3V4. 



1.35 

1.60 

1.85 

4. 



1.55 

1.80 

2.10 


Lenizth (inches) 




5-16'' 


7-16" 


»4. 

. $0.15 

$0.15 

$0.20 

$0.20 

$0.20 

% . 

.15 

.15 

.20 

.20 

.20 

% . 

.15 

.20 

.20 

.20 

.25 

1. 

.15 

.20 

.20 

.20 

.25 

1 *4. 

.15 

.20 

.20 

.20 

.25 

1V4. 

.15 

.20 

.20 

.25 

.30 

. 

.15 

.20 

.20 

.30 

,35 

2. 

.15 

.20 

.25 

..35 

.40 

2*4. 

.20 

.25 

.*30 

.40 

.45 

2*4. 

.25 

.30 

.35 

.45 

.50 

3. 

.30 

.35 

.40 

.50 

.5.5 

3*4. 




.55 

.70 

4. 




.60 

.80 






1" 

. 


$0.30 





1 . . . 
1 *4 . 
1^. 
1^4 . 


.35 
.40 $0.60 


2*4 . 
2^ . 
3 . . . 
3% . 

4. 


.45 

.50 

.55 

.60 

.65 

.70 

.80 

.85 

1.00 


70 $1.00 

.75 1.05 $1.35 

1.10 — 
1.20 
1.25 
1.35 
1.55 
1.70 
2.00 


.80 

.85 

.90 

.95 

1.10 

1.20 

1.35 


1.50 

1.60 

1.70 

1.85 

2.10 

2.35 

2.65 


WOOD 

—Steel. 

Flat or 

Round 

Head— 




Size. 

% -in 

^•in. 

V4-in, 

%-in. 

%-in. 

%-in. 

1-in. 

0 to 2. 

. .25 

.25 






3. 

.25 

.25 

.25 

.25 

.25 

.30 

.80 

4. 

.25 

.25 

.25 

.25 

.30 

.30 

.-0 

5. 


.25 

.30 

.30 

.30 

.30 

.30 

6. 


.30 

.30 

.30 

.30 

.35 

.35 

7. 


.30 

.30 

.30 

.35 

.35 

,35 

8. 


.30 

.35 

.35 

.35 

.35 

.40 

9. 


.35 

.35 

.35 

.35 

.40 

.40 

10. 



.40 

.40 

.40 

.40 

.40 

11. 



.40 

.40 

.40 

.45 

.45 

12. 



.45 

.45 

.45 

.45 

.50 

13. 




.45 

.50 

.50 

.55 

14. 




.45 

.55 

.55 

.60 

15. 





.60 

.60 

.70 

16. 





.65 

.70 

.90 

17. 







.95 

18. 







1.00 

20. 






.. . 

1.25 

Size 

lV4-in. 

m-m. 

1%'in. 

2-in. 

2 % -in. 

2%-in. 

8-in. 

3. 

.30 

.35 






4. 

.35 

.40 





• • i 

6. 

.35 

.40 

.45 

’.SO 

.55 

.70 


6. 

.40 

.40 

.50 

.55 

.60 

.70 

1.05 

7. 

.40 

.45 

.50 

.55 

.60 

.75 

1.06 

8. 

.40 

.45 

.55 

.60 

.65 

.80 

1.10 

9. 

.45 

.50 

.55 

.60 

.65 

.80 

1.15 

10. 

.50 

.50 

.60 

.65 

.'lO 

.85 

1.15 

11. 

.50 

.55 

.60 

.65 

.75 

.90 

1.15 

12. 

.55 

.60 

.65 

.70 

.80 

.95 

1.15 

13. 

.60 

.65 

.70 

.80 

.85 

.95 

1.20 

14. 

.65 

.70 

.80 

,85 

.95 

1.00 

1.25 

15. 

.75 

.80 

.95 

.95 

1.10 

1.15 

1.85 

16. 

.90 

1.00 

1.05 

1.10 

1.25 

1.30 

1.50 

17. 

.90 

1.15 

1.25 

1.20 

1.35 

1.50 

1.79 

18. 

1.15 

1.35 

1.40 

1.50 

1.60 

1.65 

1.95 

20. 

1.40 

1.50 

1.60 

1.70 

1.85 

2.05 

2.25 


Round Head, Blued—Sell at 10 per cent adTince over 
prices shown for Flat Head Briaht. 

SAFETY SET—(Bristo) — 

*4 -inch, 10c each; 5-16, 10c; 10c; 7-16, 10c; H, 12Hc; 

%, 15c; 20c; %, 25c; 1-inch, 85c. 

SCREWS—Gimlet Point, Square Head ^Per 100) — 


1 . . 
IH 
1% 
2 . . 
2*^ 

3. . 
3^ 

4. . 

4% 


*4” and 5/16" 






.60 

1.95 




.75 

2.00 




.75 

2.10 

2.95 

4.25 


.90 

2.30 

3.20 

4.65 


.00 

2.50 

3.45 

5.00 

7.00 

.15 

2.65 

3.70 

5.35 

7.50 

.30 

2.85 

3.9.5 

5.70 

8.00 

.45 

3.00 

4.20 

6.05 

8.50 

.60 

3.20 

4.45 

6 40 

9.00 

.75 

3.45 

4.75 

6.75 

9.50 

.85 

3.60 

5.00 

7.15 

10.00 


8.75 

5.25 

7.50 

10.60 


4.00 

5.50 

7.85 

11.10 


4.20 

5.75 

8.20 

11 55 


4.35 

6.00 

8 55 

12.00 



6.50 

9.25 

13.00 



7.00 

10.00 

14.00 



8.00 

11.50 

16.00 


SQUARE HEAD — V. or U. S. S. Thread — 

Prices shown are for Dozen Lots. For the price of One 
Only, use one-tenth of the dozen price shown. 


5^. 

6 . 

6^. 

7. 

7 >4. 

8 . 

9. 

10 . 

12 . 

SCREW DRIVERS—Machinists’, No. 

52, 85c; 52H, $1.25; 53, $1.15; 

•►auee. 15c; lOc full sheet. 

Yankee Ratchet—No. 11. 2-inch. 65c each: 8, 80c; 4, 
85c: 5. 95c; 6. $1.00; 8. $1.15; 10. $1.50; 12, 95c. No. 
15. 2-inch, 70c; 8, 75c; 4. 80c; 5, 85c. No. 80, $3.00; 31, 
$4.00; 35. $2 25; 60, $1.00; 130, $3.50. 

SCREW DRIVERS—G. k P. — 1%. 40c: 


51, 60c each; 61H, 85c; 
53V4. $1.65; 54. $2.65; 


8, 40e; 4. 50e. 


SCYTHES—Bush- 


Grass— 


No. 

Each. 

No. 

Each. 

400 . 


200 . 

. 2.50 

450 . 

. 2.85 

250 . 


Weed— 


100 . 


300 . 


150 . 

. 2.85 

350 . 

. 2.35 




SHEARS—Bench—P. S. W.—No. 4, $14.75; No. 5, $12.50; 
No. 6. $10.75. 

SHEETS. IRON — Galvanized — 10 to 16. 10c; 18 to 24. 10c; 
26 to 27. 10c; 2«, 10c; 30. 10c. Black. 12 to 16. 9c lb.; 
18 to 28. Pc. Add 10 per cent for cuttinfir. CorniKatcd, Ptd., 
28 Ga.. $8.2.5; Oalv., 26, $12.00; 28. $10.50; Rockface 

Sidintr. $11.50. 

SHEETS—STEEI.,—Black, soft. 18-20. 22-24, 26. 27. 28, 30 
gaujre. cut, 11c; 9c full sheet. 

Galvanized Flat. 12 14. 16. 18-20, 22-24, 26, 27, 28, 30 
gauge, cut, 12c; 10c full sheet. 

SHIELDS—Lag Screw — Expansion— SEBCO —Per hundred 
list. 


Prices shown are for full gross packages. For price of 
one dozen, use one-tenth of the full packages price shown. 


3-16 inch .18.00 

*4 15.00 

5-16 .18.00 

% 25.00 

7-16 .32.00 

SHINGLES—Tin. 5x7, $3.00; 7x10, $6.O0?i^ 


H .38.00 

% 4.5.00 

% 65.00 

% .95 00 

1 . 110.00 


Digitized by 


.0^ T 

i^oogle 
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HARDWARE WORLD 


RETAIL SELUNO PBXOER—Ckmtinuad. 


SrtOT—Air Rifle, bulk. 20c lb.; 4 and 5-oz. tubes, 10c tube. 
Balls, Nos. 0, 00, 000. 20c lb. Buck Nos. 1, 2, 8. 20c lb. 
Drop Not. 1 to 12, B, BB. BBB, 20c lb. Chilled, 3 to 2, 20c. 
SHOTGUNS—Note: E signifies Automatic Ejector; NE. aigni- 
fies Non-Ejector; SF signifies Solid Frame; TD signifies 
Take-Down. 

American Doable Barrel—Hammer, $20.00; Hammerlesa. 
$24.00. 

Fox, Double Barrel—Grade A—NE. $62.00; E, $74.50. 
Grade C—E, $115.00. Sterlingworth—NE, $48.00; E, $60.50. 
Trap—E. $160.00. 

Ithaca Double Barrel—Grade 1—NE, $47.50; E, $62.50 
Field—NE. $37.50; E, $52.50. 

iTer Johnson, Single Barrel—Champion—NE, $13.00; E, 
$18.50. E, Rib, $16.00. 

L. 0. Smith, Double Barrel—Field—NE, $46.25; E, $58.50. 
Fulton—NE $35.00. Ideal—NE, $55.50; E, $69.25. 

Steyeni, Single Barrel—105, $18.00; 107, $13.50; 181, 
$22.50. 

Stevens, Double Barrel—215, $20.00; 235.; 815, 

$23.00: 335. $32.40: 845, $36.00: 520. $43.50. 

Remington Repeating—lOA, $52.50 each; lOAR, $62.10; 
100, $71.75; lOCR, $81.85; llA, $62.15; llAR, $71.75; 
lie, $75.75; llCR, $85.35; 17A, $52.50. 

Winchester— 

97 SF, 12 Ga., Stand. 42.75 11 TD, 12, Trap_114.50 

97 TD, 12 Ga.. Std.. 46.00 11 TD. 12, Pigeon... 249.50 

97 TD, 12, Toum... 75.50 12 TD, 12, 16, 20 St. 54.25 

97 TD. 12, Trap.... 95.25 12 TD, 12, 16, 20 Tu. 82.25 

97 TD, 12, Pigeon. . .185.50 12 TD, 12 16 20 Tp.101.00 

11 TD, 12, Stand_61.50 12 TD, 12 16 20, Pg. 197.00 

Prices are those suggested by the manufacturer and In¬ 
clude Government Excise Tax paid by the manufacturer. 
SHOVELS—D or Long Handle, Round or Square Point—Plain 
Back Black—4th Grade, $1.85 each; Carter's, $1.85; Ames. 
$2.25. 

Plain Black Polished — 4th Grade, $1.50 each; Carter’s, 
$2.00; Ames, $2.25. 

Riveted Strap Back Black—Ames, $2.00 each. 

Riveted Strap Back Polished — 4th Grade, $1.50 each; 
Ames, $2.25. 

Solid Socket—Maynard—Black, $2.50 each; Polished. 
$2.65. 

Fire, Sheet Steel—Jnmbo. 25c each; 54, Japanned, 20e; 
56, Japanned, 25c; 280, Galvanized, 20c. 

Special—Northwest—Pacific, $2.00 each; Occident, $2.85; 
Maynard Patr.. $2.60; Genuine Mayn, $2.75; Chester, $2.00. 
SMOOTH ON—75c lb. 

SOLDER — H and %, 85c lb.; No. 1, 90-100, 85c; Wiping. 
SPARKERS—Red Seal—No. A141. $8.00; A152, $8.65; A162. 
$4.35. 

8PORTIMO AMD ATHLBTIO GOODS 

(Prices supplied by courtesy Wright A Ditson Victor Co.) 
BASEBALL GOODS— 

Major League Baseballs, $2.00; Junior League Baseballs, 
$1 .50: Special Leasrue Baseballs, $1.75; Lowest Quality. 15c. 

Major League Catchers' Mitts, highest quality, $15.00; 
lowest quality, $1.00. 

Major League Basemen's Mitts, highest quality, $9.00; 
lowest quality, $1.00. 

Major League Fielders' Gloves, highest quality, $8.00. 
lowest quality. 75c. 

Player's Model Bats, $2.50; lowest quality, 25c. 

Chest Protectors, $9.00. 

Jack Strops. 50c. 

TENNIS GOODS— 

Tennis Racket, highest quality, $13.50; lowest quality, 
$2.50. 

Championship Tennis Balls, 50e; Practice Tennis Balls, 
10c. 

Tennis Net. highest quality, $20.00; lowest quality, $3.00. 
Tennis Reels. $1.50. 

Racket Cases, Canvas. $1.50; Felt, $1.00. Racket Press. 

$ 1 . 00 . 

Racket Restringing, English Gut, $5.00: American Gut, 
$4.00; Japanese Gut, $2.25. 

GOLF GOODS— 

Golf Balls, highest quality, High Power, 75c; Medium 
Power. 50c; lowest quality. 65c. 

Golf Clubs, Standard Woods, $5.50; Standard Irons, $4.50. 
TRACK AND FOOTBATJ.— 

Javelins. Official, $6,00. 

Discus, Official, $10.00. 

Vaulting Poles, 16-foot, $10.00; 14-foot, $10,00; 12-foot, 
$9.00. 

American Football. Official. $9.00; lowest quality, $1.75. 
Soccer Football, Official, $10.00; lowest quality, $3.00. 
Athletic Jerseys, $4.00. 

Running Shirts, 60c. 

Running Pants, 90c. 

GYMNASIUM AND PTiAYGROUND— 

Basket Balls, Official Indoor, $13.50; lowest quality, $4.00. 
Official Outdoor. $13.50. 

Play Ground Balls, 12-inch Outseam, $1.75; 14-inch Ont- 
seam, $2.00; 12 inch Regular Seam, $1.50; 14-inch Regular 
Seam, $1.75; C?hildren’s, 25c. 

Play Ground Ball Bats. $1.00. 

Hand Balls. 17^-inch, 35c; 2 U-inch, 40c. 

Volley Balls, Official, $7.00; lowest quality, $8.50. 


Boxing Gloves, lO-oi. best, $18.50; 8-oi. best, $12.00; 

6- oz. best, $9.00. 

Striking Bags, best $10.00; lowest quality, $3.00. 

SPRAYERS: Bucket Pump—305, each, $22.50; 324, $10.00: 
327 $6. 

Hand — Faultless, each, 60c: Misty, 70c; Midget, 50c; 

Feeney, $22.50. 

Compressed Air—Meyers Pneumatic, each, $8.75; Utility 
Knapsack, $9.00. 

SPRAY PUMPS—Faultless Tin. 75c each: Barnes No. 254. 
$8.00: Barnes, 276. $12.30: Little Giant, 827 4. $7.25; Acme 
Pressure 345. $9.00: Defiance No. 324, $10.00. 
SPRINKLERS, LAWN: Dew Drop—7-foot, brass, each, $3.25; 
8-foot, brass, $3.50: 8-foot, galvanized, $2.85. 

Fountain—Crescent, each, 90c. Square, 65c. 

Pluvius—4-ineh and 4-in<’h, $2.25. 

Ring, each, $1.00. 

Ross, 59R, each, 80c. 

Thompson’s—70. each, 35c: 75, 45c: 90, 25c: 95. 35c; 

100, 45c: 120, 50c: 135, 30c: 125, $5.50; 126, $6.00; 

127, $6.75; 130, $1.00; 131, $1.75. 

Will’s—4-foot. each. $1.35; 5-foot, $1.75; 6-foot, $2.00; 

7- foot, $2.50; 8-fool, $2.75; 10-foot, $3.50. 

SQUARES—Steel—No. 8, $2.00 each; 14, $1.85; 100, $3.S5. 

Blued—No. \ $3.00; 100, $8.25. 

Take-Dowu Rafter—No. 100, Polished, $4.55; Nickeled, 
$5.00; Blued, $5.60. 

Mitre—No. 1, 4 in.. 65e; 6 in., 85e: 8-lii., 95e; lO-ia., 
$1.25. No. 2, 44 in., 60e; 6-in., 80e; 74-in.. 85c; 9-iA., 
$1.10: 12 in.. $1.50. 

N. P.—No. 8, $3.00; 12, $1.75. 

Lufkin—No. 65, 9-in.. $2.00; 12 in., $2.25. 

4 6 8 10 12 


12 .55 .85 1.00 1.25 1.55 

14 .80 .90 . 

20 .85 1.15 1.85 1.65 


STAPLES—Fence Wire—Polished, lOe lb.; galvanised, lOe. 
Poultry Wire, %-inch, 15e lb. 

STONES, SHARPENING—Aloxite or Oarbomndum—No. 107. 
$1.25 each; 108, $1.75; 109, $1.25; 110, $1.50; 111, $1.00; 
112, 85c; 115-117, $1.50; 118-120, $1.85; 191-128, $1.15; 
124-126, 90c; 180-182, 65c; 188-185, $1.25; 186-138, 75c; 
142-144, 65c; 145-147, 45c; 149, 20c; 174-176, $1.15; 177- 
179, 65e; 180-162, 90e; 188-184, 65e; 195, 45e; 196, 60e. 
STOVES: Oook—Perfection, Superfex burners—No. 802, two 
burners, $32.00; No. 808, three burners, $41.00; No. 804, 
four burners, $52.00. 

Blue Chimney—No. 81, one burner, $18.00; No. 82, two 
burners, $18.00; No. 38, three burners, $28.00; No. 84, 
four burners, $30.00; No. 85, five burners, $42.00. 

Puritan — No. 22, two burners, $18.00; No. 28, three 
burners, $23.00; No. 24. four burners, $80.00; No. 25, 
five burners, $42.00. 

Pike’s Scythe—No. 89, 15o each; 40, 15e; 41, ISe; 48. 
20e. 

STRIP—Weather—Rubber. 4 inch, 5e ft.; 4-inch, 7c ft. 

Felt. 4-inch, 6c ft., %-inch, 10c. 

SWEEPERS, CARPET—BisselPs American Queen. $6.25- Club. 
$13.00; Elite, $7.00; Gold Medal, $5.75; Grand Rapids 
(Nic.), $5.50; Grand Rapids (Jap.), $5.00; Grand (Jap.). 
$7.00; Parlor Queen, $6,50; Princess, $5.75; Prize, $5.75; 
Universal (Nic.), $5.25; Universal (Jap.), $4.75; Welcome, 
$5.75; Superior, $5.50. 

SWEEPERS, VACUUM — Grand Rapids, $11.00; Household, 
$9.00. 

SWEEPERS, TOY—Little Daisy, 25c; Little Queen, 50c; Little 
Jewel, $1.50. 

Retail prices on the following Western and Southam 
States are 60c higher on regnltr. Grand and Vacuum Sweep¬ 
ers; $2.00 on Club; 5c on Little Daisy, and 16c on IdtUe 
Jewel, on account of the freight: Colo., Mew Mex., Wyo., 
Mont., Ore., Utah, Arts., Mev., Ida., Waih., Oallf., TezaiL 
Okla., Ark., La., Bilss., Ala., Fla., Ga., M. 0. and 8. 0. 
TACKS—Bill Posters'—No. 3, 25c lb.; 4, 25c; 6, 25c; 8, 25c. 
Carpet—Cut, *4-lb. papers—No. 4. 10c: 6, 10c; 8, 10c; 
10, lOc: 12, 10c. Wire, 4-lb. papers—No. 3. 10c box; 
4. 10c: 6. lOe; 8. 10c: 10 lOc: 12 lOc Wirt in bulk— 
No. 3. 25c lb.; 4, 25c; 6, 25c; 8, 25c; 10, 25c. 

Gimp—4 lb. box, 2 4. 10c; 8, 10c; 4, 10c. 4 lb., 6. 10c; 

8, 10c. 

Upholsterers—Chit, 4 lb. papers—No. 14. 10c box; 2, 
lOc: 3. 10c: 4. 10c. 4-lb.. 6. lOc; 8. 10c: 10. lOc; 12 to 

16, 10c. Cnt, in bulk. No. 8. 25c lb.; 4, 25c; 6. 25c; 

25c: 10. 25c: 12, 25c. 

Double Pointed—Blued, 4 lb. napers. No. 9, 5c box; 10, 
5c: 11. 5c; 12, 5c. Blued in bulk. No. 9. 25c lb.; 10. 25c: 
12, 25c. 


TAPES. MEASURING—(Lufkin) —(Stsrrett) — 


No. 

Asses' Skin 

Each 

786 . 

Steel 

710 


. .50 



718 


. .65 



715 


. 1.10 


Metallic 

716 


. 1 25 

500 . 


780 


. .65 

508 . 



1.65 

2.75 

4.00 


733 

785 


1.10 505 . 4.35 

1.40 506-^... 6.35 


Digitized by Lioogle 
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Pocket 

148 . 

146 . 

165 . 

.80 

1.00 

.20 

245 . 

246 . 

260 . 

263 . 

265 .. 

_7.00 

_9.00 

_4.85 

_6.85 

_7.50 

8148 . 

.50 

266 . 

. . . .10.00 

100 . 

5.00 

550 .. 

_4.00 

103 . 

7.75 

553 . 

_ 4.85 

200 . 

5.50 

555 . 

_ 6.86 

203 . 

9.00 

556 .. 

_8.25 

205 . 

18.00 

1240 ... 

_4.00 

206 . 

16.00 

12430 .. 

_5.0C 

240 . 

4.85 

1260 . 

_4.50 

248 . 

5.25 

1268 .. 

_5.66 

Aaaes* Skin Caas—35. 

65e; 

50. 85o; 75. $1.15. 

100, $1.86. 


SPRINGS. DOOR—Perfect, No. 1, lOe each; 8. lOe; 8, lOe; 
4, lOe; 6, 15e. Fealtleti, No. 168, 45c eech. Victor, No. 
160. 20e etch; 161, 25e: 162. 85o; 164, 50c. Reliance, 
Machiniets*—Prentiss—No. 2, $16.50 each; 2Vi, $19.25; 
3. $22.50; 4, $36.50; 5, $53.00; 6, $68.00; 19, $19.75; 
19Vi. $24.00; 20. $29.00; 21. $46.25; 22, $64.00; 51, 12.00; 
52, 14.00; 53, $17.00; 54. $22.50; 55, $88.00; 56, $42.00; 
57, $60.00; 161, $8.75; 161 Vi. $5.00; 162, $5.75; 163, $9.50. 

Oral Slide—No. 0, 2Vi*incb. $4.00 each; 1, 8*ineh, $4.50; 
2, 8 Vi-inch, $5.75; 8, 4-inch, $8.25; 4, 4 Vi-inch, $12.50. 

Pipe—Hinced—No. 600, $8.75 each; 671, $4.50; 672, 
$6.75: 678. $10.00; 674, $21.00. Ohain—No. 1, $4.00; 2. 
No. 270, 60c each. Warner'a, No. 2, 26c each. Torrey, No. 
2. 40o each. 


TAPE—^Friction— V4 lb., 50e; 2 os., 16e; 1 oi.. 10c. 


THERMOS—See Bottlea. 


TIN—Bar and Pi|^ $1.20 lb. 

Common Roofing, 40e per aheet. 

Valley. No. 4. 6e per ft.; 10, lOc; 14, 17c; 20, 25c. 

Painted 1 aide, Ic foot extra, two aldea, 2e. 

Flaahing 10, 1x1. $2.85 per 100 feet; %xl, $2.25. 

Shinglea—5x7, 80c doaen. 

Valley—14*incb, 12c per foot, $10.00 per roll; 20-ineh, 18e 
per foot, $15.00 per roll. 


Tl RES: Sterling—Hardwear— 

Sovereign Cord Tires. Vacnnm Cord. 





Seamless 


Tires. 

Tubes. 

Cord. Red Tubes. 

30x3, a. 

.$14.00 

$2.40 



30x3%. Cl., 6 Ply. 

. 16.50 

2.80 

$19.66 

$2.66 

30x3%., S., 6-Ply. 

. 28.50 

2.80 



32x3%. 8., 6-Ply. 

. 25.50 

2.95 

25.66 

2.95 

31x4., 8., 6-Ply. . . 

. 29.40 

8.45 



82x4, S., 6-Ply... 

. 32.40 

8.65 

32.46 

3.65 

33x4, 8., 6-Ply... 

. 33.40 

3.80 

33.40 

3.80 

34x4, S., 6Ply... 

. 84.25 

4.00 

84.25 

4.00 

82x4%, 8., 8-Ply. 

. 41.90 

4.65 

41.90 

4.65 

33x4%, 8. 8-Ply. 

. 42.85 

4.75 

42.85 

4.75 

34x4%, 8., 8-Ply. 

. 48.90 

4.80 

43.90 

4.90 

35x4%, 8., 8-Ply. 

. 45.20 

5.10 

45.20 

5.10 

33x5, S., 8-Ply... 

. 52.15 

5.70 

52.15 

5.70 

35x5, S., 8-Ply... 

. 54.75 

6.00 

54.75 

6.00 

TOGGLE BOLTS—Sebco No. 

1—Per hundred list. 





—Diameter- 

— 

Length— 



%-in. 8-16-in. 

V4-in. 

8'inch . 



6.00 8.00 

12.50 

8 % -inch . 



6.25 8.00 

9.00 

4 . 



6.75 8.50 

18.80 

5 . 



7.50 9.26 

14.80 

6-inch . 



8.00 10.00 

15.00 


Sebco No. 5—With either round or flat head machine 


acrews— —Diameter— 

Length— Vi-in. 8-16-in. V4-ln. 

8-inch . 2.65 8.15 8.50 

4- ineh . 2.97 8.60 8.85 

5- inch . 8.35 3 85 4.20 

6- inch . 8.67 4.20 4.55 


TORCHES—Turner Brass: Gasoline-Kerosene Torch No. 18, 
$14.40 each; Gasoline, No. 53, $15.00; Gasoline-Kerosene 
Torch No. 28, $18.40; Gasoline, No. 95, $18.10. 

TRAPS—Fly—Harper, 40c each; Balloon, 85c; Avia, 1, $2.75; 
Avis 2, $2.25; Avis 3, $2.00. 

Game—Ne. 0 Newhouse. 60c each; 1 Newhouse, 70e; iVi 
Newhouse $1.10; 2 Newhouse, $1.40; 8 Newhouse, 2.15; 
4 Newhouse, $2.50; 5 Newhouse, $19.50. No 1 Oneida Jump, 
85c; IV* Oneida Jump, 55c; 2 Oneida Jump, 85e; 8 Oneida 
Jump, $1.20. No 0 victor, 25c; 1 Victor, 80c; IVi Victor, 
40c: 2 Victor. 55c: 8 Victor, 96c; 4 Victor, $1.15. 

Gopher—Best, 25c each; O. K., 80c; Maccabbee, 25c; 
Easy Set, 25c; Newhouse, 85e; California Pocket, 30e. 

Mole—Reddick. $1.25 each; 0ut-0-Si<fht, $1.50. 

Mouse—Hold Fast. 5c each; Out-O-Sieht. 10c; Choker, 
Wood, 20c; Choker, Tin, 15c; Delusion, 80c; Holdem, 65c; 
Marty, 30c. 

Rat—Holdfast, 15c each; 0ut-0-8ight, 20c; Holdem, $1.25; 
Marty, small, 60e; large, $1.50. 

TROWELS—^Rose Brick, Wood Handle. $2.25; Rose Brick. 
Leather Handle, $2.50; Marshalltown Plasterer's, $3.00; Fin¬ 
ishing. $2.75. 

TRUCKS — Lansing — 

Dandy Bag, $5.00; Lansing Bag, $5.60. 

Warehouse and Store: No. 1 No. 2 No. 8 

Inside Wheels. Western . $8.40 $11.00 $16.00 


Outside Wheels, N. Y. Pattern... 8.00 10.00 12.00 

Reynolds 4-wheel Flat, 3000 lbs. capacity—No. 9, 2x4, $36; 
No. 18, 2x5, $39.00; No. 21, 3x5, $43.00. 

TWINE—Cotton—Wrapping, 30 to sack, 15c lb: 60 to sack, 
10c. 2-Ib. Cones, $1.25 Ib: Budding, V^-lb. balls, 85c lb. 

Flax—V4-lb. balls—18BB, 15o ball; 24BB, 15c. V4-lb. 
balls—18BB. 25c ball; 24BB, 25c; 86BB. 25c; 18BC, 85c; 
24BO. 35c; 86BC, 85c. Buffalo Asst., 10c ball. 

Hemp Spring—No. 4V4, V4-lb. ball, 20c; 1-lb., 85c. No. 
6, V4-lb. ball, 20c; 1-lb., 35c. 

Jute Wrapping—V4-lb. balls—^2-Dly. 20c lb ; 8-ply, 20o lb. 
2-lb. cones, 1 and 2-ply, 85c lb. Wool, 1-lb., 40c. 

Mattress—V4 lb. balls, 35c lb. 

Sacking—Medium Quality, 80c lb.; Extra Quality, $1.00. 
Many Ends, 81.00 lb. 

VISES—Bench—Bonney—No. 1006, $1.65 each; 1007, $1.75; 
1008, $9.00; 1010, $8.00. Yankee—No. 990. $8.50; 1098, 
$9.25. 

Hand—1 Alford, $5.25 each; 2 Alford, $5.00; 81 Steama, 
75c. 

Machinists*—Parker—No. 108, $10.00 each; 108 Vi. 
$12.00; 104. $13.75; 104V4. $17.00; 106, $22.00; 106, 
842.00; 208%. $15.75; 204, $18.25; 204V4. $21.75; 205, 
$82.25; 205%, $40.00; 206, $54.50. 

Solid Box, Blacksmiths*—85-lb., $9.00; 50-lb., $10.50; 
70-lb., $14.60* 80-lb., $16.50; 90-lb., $19.00; 100-lb., $20.75. 

Handy Worker—Stewart, $81.00 each. 

$8.75; 8, $21.00. Combination—No. 181, $19.25; 182, 

$26.25; 182%, $89.00; 188, $54.50. 

Woodworkers’—Prentiss—No. 59. $18.00 each. Richards- 
Wilcox-No. 480-1, $10.50; 480S-1, $11.25: 2, $14.00. 
WASHBOARDS—Crown Glass, 90e each; Crown Brass, 80e; 

Pacific Zinc, 75o; Silver Queen, 65e. 

WASHERS—Cast Iron—Rise % to 2. lOe lb.; Anglo, 10c. 
Malleable—Standard, 15e lb.; Nail Hole, 15c lb.; Angle, 80e. 
Out—Sises 8-16. 20e lb.; V4. 25e; 5-16, 23c; %, 20e; 7-16, 
19c: %. 18c: % to 1. 17r. 

WASTE—Cotton—No. 6X White, 25c lb.; 1 White. 25c; 2 
White, 20c; 01 Colored, 21c; 02 Colored 20c; 10 Wool, 82c. 
WATCHES—^Westclox—Pocket Bon, $2.00 ea.; Glo-Bon, ^8.25. 
$7.00 each; No. 1, 8V4 cu. ft., $7.76; No. 2, 4Vi on. ft., 
$8.50. 

WAX—^Floor—Johnson’s or Old English, lb., 76c; 2 lb., $1.50; 
4 lb.. $2.60. 

WEDGES—Truckee-Alki, lb., 15c; Oregon-Atha, 28c: Cedar 
Atha. 30«* Cedar-Alki, 20e; Falling. 37o; Saw. 27c. 
WHEELBARROWS — Lansing — 

Garden: 1% cu. ft., $5.20; 8Vi cu. ft., $8.00; 4% on. ft., 
$8.60 

Stave Tray: New Michigan, $4.60; Michigan Jr., $4.00. 
Three-Piece Tray, Bolted: Common. $4.20; Climax, $5.60. 
Steel Tray, Wood Frame: Klondyke, $6.80; B-1, $8.00; 

P-4, $10.60. 

All-Steel, Tubular: No. H-21, $11.20; H-20. $11.00; H-03, 
$9.00. 

WICKS—Lamp and Lantern—0. E Flat, 2%e; 1. A Flat, 
IVtc; 2. B Flat, 2%e. 8, D Flat, 2%o; 2 Rc*:hester, lOe; 
a Rochester, 20c; 2110 W Rayo, 15c. 

Stove—4 in. Flat, 10c; 8 Poirfection. 25c; 500 Perfection, 
50e; 018 Dangler, 40e. 

WIRE—Advances on Plain Wire Fence— Annealed 

Annealed Galvanised Baling Wire 


9 and coarser.Base .50 

10 .05 .55 

11 .10 .60 

12 15 .65 .80 

18 2.5 .75 .40 

14 .35 .85 .50 

15 .45 1.30 .60 

16 .55 1.40 .70 

17 .70 1.95 .85 

18 .85 2.10 1.00 


Stone Wire—Galvanized—No. 16, 17c; 17, 18c; 18. 18e: 
19. 20c: 20, 30c; 21, 20c : 22. 20e; 34, 38e. Black Annealed 
—No. 16 15c: 17, 15c; 18, 17c; 19, 17c; 20, 18c; 21. 18c; 
22. 18c; 24. 20c. 

Barbed Wire—80-rod spool—American Special. Cattle, 
$3.40; Hog, $3.70. Galv. Am. Glidden, Cal^le, $4.75; Hog, 
$5.10. 

Catch Weight pools—Cwt.—Galv. Waukeganito, $6.95; 
Galv. Baker, $6.45; Galv. Glidden. $6.20. 

Stove Pipe Wire—Black per Stone—No. 18. $1.90; It, 
$2.00; 20. $2.15; 21. $2.20; 22, 82.30. 50-foot coils, lOe. 
WIRE CLOTH—See Cloth. 

WOODENWARE—Boards, Pastry—le-lnch, 90c each. 

Bowls. Chopping—11-inch, 80c each; 15-inch, $1.85; 17- 
inch. $3.00. 

Pins, Rolling. 55c each. 

Spoons. 13-inch, 15c each; 15-inch. 20c. 

WOOTi—.Steel—1-lb. rolls—0. 80c; 1, 60c; 2, 3. 40c. 2-ox. 

packages, 15c each. 

WRINGERS. CTiOTHES—Anchor Brand—Iron Frame—Bicy¬ 
cle. 740. $8.25 each: Domestic, 110, $7 .50; Guarantee, 750, 
$9.00: Pioneer, 22. $6.50; Superb. 2. $4.50. 

Wood Frame—Bicycle. 770. $8.25 each; 770B. $14.00; 
771. $8.70: Brighton. 110, $7.00; Domestic. 670, $7.75; 
Guarantee, 790D, $9.00; Universal, 860E,^9^^ 
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BETAIL SElililNa PBIOEB—Continned. 


Boilers, 

Coffee 

27 . 

- 1.10 

29 . 

_ 1.50 

352 . 

.80 

354 . 

- 1.10 

Boilers. 

Wash 

Copper Bottom 

IC, 8. 

_2.75 

IC. 9 _ 

_8.00 

IX. 8_ 

_3.00 

IX, 9_ 

_8.25 

IXX, 8 .. 

_4.25 

IXX, 9 .. 

_5.00 

Copper Rim 

IX, 8_ 

_4.00 

IX. 9_ 

_4.25 

Bowls, 

Wash 

06% .... 

.15 

08 . 

.25 

6% . 

.80 

8 . 

.40 

Bnekets, 

Covered 

11 . 

..... .15 

12 . 

.25 

14 . 

.85 

Bnekets, 

Dinner 

1 . 



Cans, llilK 


102 4.no 

103 4.50 

1020 . 5.25 


Oani. Oil 


Oolandtra 

10 .25 

11 . 5 

104 .40 

806 . .55 

Oook«n, Steam 

42 8.25 

45 4.00 


CoTeri, Pot 

6-9.10 

10-11.15 

13 25 

15 85 

Cups 

211. 212.10 

09, 010.15 

9. 10. 214.20 

Dippers 

2 15 

4, 01.20 

02, 31, 82 .25 

88, 34 .30 

48 50 


Fillers, Fmit Jar 


Forks 

208 .60 

206 75 

419 10 

425 15 

1197 .20 

1198 .25 

Ftionels 

10, 15.10 

20, 25 .16 

80 .20 

85 25 

235 . 1.25 

335 . 1.50 

Oraters 

02 .10 

020, 100 .20 

080, 150 .25 

Kettles, Lipped 
Preserring 

160 .35 

200 45 

240 .60 

280 .75 

Ladles 

010 .20 

11 25 

Measures 


TINWAR E_ 

Moulds. All Kinds 

3, Melon. 1.65 

2, Melon. 1.35 

4, Melon. 1.75 

Pails, Dairy 

IC, 6-qt.25 

IC, 10-qt.35 

IX, 10-qt.60 

IX. 14-qt.70 

IXX, 10-qt.70 

IXX, 14-qt.85 

IXXX, 12-qt. . . 1.00 
IXXX, 16-qt. . . 1.85 
IXXXX, 18 qt.. 2.25 
IXXXX, 20*at.. 2.50 
Pails, Fruit Picking 
14-qt..65 

Pails, Peddlers 

Small.45 

Large.55 

Pails. Strainer 

IX, 10 qt. 1.10 

IX, 12 t. 1.15 

IXX, 12 ot_ 1.25 

IXX, 14 qt. 1.85 

Gem, 12 qt_ 1.50 

Gem. 14 qt_ 1.65 

Pans, Bread 
01, 110, 80... .20 

140, 200 .80 

800 85 

Pans, Oom Oake 


Panu Oake 
Perfection 

Round, t^ in.. .15 
Round, 10^-in. .20 
Square, 8H*in.. .20 
Square. 9-in.... .80 

Mt.. - -20 

Tube, Rd., f ^4. .25 

Tube, Sq., O-fn. .45 
Pans, Disk 

10 70 

14 .85 

21 . 1.25 

Pans, Milk 
10. Plain 

200 .10 

200H . 


IC. Ret. 

301, 802 .20 

304 35 

306 40 

308 45 

8100 55 

Pans, Muffin 
6 25 

8 .30 

12 40 

Pans, Patty 

All Nos.10 

Pans, Pie 

6, Shallow.10 

9 .15 

Deep .15 

Pan^ Pudding 
10, Plain 

015 to 018 ... .15 

019, 020 .20 

021, 022 .25 

10, Ret. 

16 25 

18 85 

20 40 

22 50 

Pans, Rinsing 
IC, Plain 


10. Ret. 


Pans. Lipped Sauce 

016 .85 

020 .45 

022 .50 

028 . .75 

030 .85 

Pots. Coffee ... 

1 .25 

2 .3.5 

4.50 

Pots. Tea 

241 25 

241 .80 

242 .85 

Raisers, Bread 

-.4 . 2.00 

117 . 2.-;o 


Sieres, Flour 

2, 316. .25 

818 30 

Sifters, Flour 

0 25 

1 45 

10 70 

Acme.35 

Nesco .35 

Shaker.50 

Skimmers 

10 .20 

45 10 

Spoons, Basting 

110 .10 

114 15 

812 .20 

816 30 

Spoons, Mixing 

15 20 

25 15 

Steamers 

70 .65 

90 .85 

Steepers, Tea 

12 25 

Strainers 

Grary 


Turners, Oaks 

1, 2. 71.10 

6. 18.15 


WRINGERS—Mop—Eagle, No. 14. $4.25 each: 22. 


Vanco. 88. |4.75; 89, $6.25. 


8 Steel, $5.00. 


DRENCHES— 


Bergman 


P. 8. W. 




Barcalo 

Stillson 

Strong¬ 


Aer. 

Coes. 

Cre.scent. 

Trimo. 

hold 

6-iiich. . 

.60 

.85 

.75 

1.40 

.80 

8-inch. . 

.75 

1.00 

.90 

1.60 

1.10 

10-inch. . 

.80 

1.25 

I.IO 

1.75 

1.25 

12-inch. . 

1.10 

1.65 

1.65 


1.85 

15-inch. . 

1.35 

2.15 

2.50 

2!40 

2.50 

18 inch. . 


2.75 

3.60 

3.50 

2.75 

21-inch. . 


3.50 


5.00 

3.25 

r NO—Full 

sheets, 25c 

1b.; less 

than sheets. 

30c lb 



YES; HOW DO YOUt 

An American in London was bragg^ing about his 
auto. He ended his eulogy by declaring: 

^ ‘ It runs so smoothly you can't feel it, so quietly 
that you can ^t hear it, it has such perfect ignition you 
can't smell it, and as for speed—boy, you can't see it!" 

"But my word, old dear," interrupted the Briton 
anxiously, "how do you know the bally thing is theref" 

Thomas Fogarty, former postmaster of Marysville, 
has purchased an interest in the hardware firm of 
Booth & Herboth of Marysville. Frank Booth and 
Joe Herboth will devote their attention to the plumb¬ 
ing, tinning and sheet metal department. Ben Herboth 
will take charge of the hardware department, and 
Mr. Fogarty will have charge of the office and fi¬ 
nancial end of the business. For many years he was 
connected with the old firm of White, Cooley & Cutts 
and the Gates Hardware Co. 


LE MONTREE LINES REPRESENTED 

The Le Montree Mfg. Co. of Cincinnati, Ohio, an¬ 
nounces that their line of woodenware including gar¬ 
ment hangers will be handled in the West by the H. D. 
Tyler & Co., with offices at San Francisco, Los Angeles, 
Denver, Seattle and Portland. 

Rodman Hardware Co. at 253 North ’Pacific Boule¬ 
vard, Huntington Park, Los Angeles, report a very 
satisfactory season's trade and a very good outlook. 

The American Hardware Company who do a large 
wholesale and retail business at Long Beach, Cal., have 
been increasing their lines and adding to their stock. 
They are handling everything pertaining to hardware, 
sporting goods, housefurnishings, electrical appliances, 
auto equipment, etc. 

Stockton Hardware & Implement Co. of Stockton, 
have purchased the hardware department of Beckman, 
Welch & Thompson at Lodi. This gives the Stockton 
Hardware & Implement Co. four branches in San 
Joaquin County. They have branches at Escalon, 
Tracy and Manteca. 

The Howard Mfg. Co. of Seattle recently announced 
to the trdde that their sales representatives in San 
Francisco, selling their washboard and woodenware 
line will henceforth be H. D. Tyler & Co., represented 
by Earl Jones. The Tyler organization has previously 
handled the Howard line in other western territories. 
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INDEX TO ADVERTISERS 


A 


Acme Level A Mfg. Co. 54 

Acme Pattern Works . 63 

Albertson & Co.119 

Allilh-Prouty Company. 55 

Althoff, L. A., Mfg. Co. 

American Gas Machine Co.125 

American National Co. 

American Saw & Mf*r. Co. 47 

American Scale Co. 65 

American Stamping & Enameling Co.. 84 

American Steel & Wire Co. 26 

American Wire Fabrics Co.: . . 

Arcade Mfg. Co. 66 

Arrow Tool Co. 62 

Atkins Company, E. C. 10 

B 

Baker, Hamilton & Pacific Co. 39 

Baldwin Refrigerator Co. 24 

Bartlett Mfg. Co. 56 

Bayerdorfer, M. 56 

Beaton & Cadwell Mf?. Co.139 

Beaton & Corbin Mfg. Co.141 

Benjamin Air Rifle Co. 73 

Bern/. Co., Otto.138 

Berger Bros. Co. 46 

Bergman Tool Mfg. Co. 54 

Bestov Mfg. Co. 30 

Boiler Machine Works . 66 

Bommer Spring Hinge Co. 61 

Bowser. R. M., & Sons. 46 

Boyle Mfg. Co. 25 

Br.ainerd Mfg. Co. 63 

Bridgeport Hardware Mfg. Corp.45 

Buckeye Aluminum Co. 84 

Buffalo Forge Co. 48 

Buffum Tool Co. 60 

Buckner Mfg. Co.52-133 

Burch, F. 8. & Co. 58 

C 

Cadillac Mfg. Co. 31 

Caldwell Mfg. Co. 63 

Cary Mfg. Co. 49 

Central Oil and Gas Stove Co. 9 

Central Stamping Co. 

Chamberlain Co.. The. 65 

Champion Blow'er cc Forge Co. 50 

Chatillon. John & Sons. 77 

Chicago Spring Butt Co. 

Cincinnati Tool Co The . 61 

Clayton & Lambert Mfg. Co.141 

Cleveland Metal Products Co.6-7 

Coes Wrench Co. 27 

Coldwell Lawn Mower Co. 18 

Cole Brushes. “King” . 44 

Columbian Rone Co. 14 

Columbus Anvil & Forcing Co.. 63 

Connors. Wm.. Paint Mfg. Co. 78 

Continental Wood Screw Co.55 

Corbin Cabinet Lock Co. 

Covert Mfg. Co. 

Crescent Tool Co. 49 

Cushman Company. 64 

D 

Diamond Saw A Stamping W’orks. 50 

Dietz, R. E., Co. 79 

Disston. Henry, A Sons. 8 

Du-Blake Mfg. Co. 65 

Dunham, Carrigan & Hayden Co. 37 

E 

■Ragley-Morrison Co. 85 

Elastic Tip Co. 86 

Electric Appliance Company.128 

Empire lAevel Mfg. Co. 13 

Erb Hardware Co. 41 

Everedy Bottle Capper Co. 83 

Eyelet Tool Company. 77 

P 

Faultless Caster Co. 72 

Fraira-Slaymaker Hardware Co. 

O 

General Machinery A Supply Co.36 

Gibford Mfg. Co.'. 77 

Gilson. J. E. 56 

Gold Medal Camp Furniture Co.27 

Goodell-Pratt Co. 21 

Goodyear Rubber Co. 4 4 

Gottsehnlk Co., John W. 57 

Graf Sales Co.126 

Greenfield Tap A Die Corp.129 


H 


Hardwear Tire Corp.Cover 

Hardy, John E.132 

Hays Mfg. Co. 141 

Hay-Budden Mfg. Co. 65 

Heller & Compan'* W. C. 51 

Hess Snyder Mfg. Co. 59 

Honk Falls Knife Co., Inc. 76 

Holter Hardware Co., A. M. 41 

Holler Hardware Co. 41 

Honeyman Hardware Co. 41 

Hoppe, Frank A. 73 

Howard Mfg. Co . 68 

Hunt, Helm, Ferris A Co. 22 

Hygrade Lamp Co. 82 

Hyfield Mfg. Co. 78 

I 

Illinois Pure Aluminum Co. 88 

Indiana Steel & Wire Co. 12 

International Silver Co. 87 

Ivory Handle Co. 58 

K 

Kewell, Chas. H. 70 

Keystone Wire Matting Co. 56 

Kilbourne A Jacobs Mfg. Co. 15 

King Pressed Steel A Mfg. Co. 62 

Kline Co., M. L.135 

Knowles, S. E., Co. 71 

L 

Lalance A Grosjean Mfg. Co.82 

Larason A Goodnow Mfg. Co. 77 

Lane Bros. Co. 67 

Lansing Company. 64 

Lawson Mfg, Co. 

Little Giant Company. 67 

Lindemann. O A . 68 

Lockwood Mfg. Oo. 56 

Lovell Mfg. Co. . 66 

Ludlow-Saylor Wire Co. 43 

I.other Gri?ider Mfg. Co. 21 

Lufkin Rule Co. 47 

M 

Maine Mfg. Co. 74 

Malleable Iron Range. 81 

Mangrum A Otter. 38 

Many-Use Oil Co. 

Marble Arms A Mfg, Co. 71 

Marcy Tool Works. Inc. 55 

Maydole Hammer Co.-. 60 

McCaffrey File Co. 62 

McKenzie, Chas. A. 3.5 

McKinney Mfg. Co. 19 

Meyers Mfg. Co., Fred J. . 71 

Milbradt Mfg. Co. 66 

Milwaukee Corrngatine Co.170 

Monarch Refrigerating MTorks. 20 

Mont auk Paint Mfg. Co. 71 

Moore, C. L. 28 

Murphy’s. Robert Sons Co. 76 

Musso Camp Equinnicnt Co.127 

Mustad, O.. and Son .. 70 

Myers, F. E., A Bro. 53 

N 

New Haven Clock Co. 46 

Ney Mfg. Co. 52 

Nitrogon Electric Co. 78 

Norcross, O. S., A Sons . 53 

North Bros. Mfg. Co. 69 

Northern Handle Co. 56 

Northland Ski Mfg. vJo. 71 

Novelty Cutlery Co. 

Nye Tool A Machine Works.139 

O 

O’Keefe A Merritt Co.Cover 

Ontario Knife Oo. 76 

Ottemiller Co., Wm. 51 

P 

Pacific Pump A Suunly Co. 36 

Packham Crimner Co. ’. 66 

Peck. Stow A ■'^’^ilcox Co. 16 

Peerblow Mfg. Co.143 

Pennsylvania Lawn Mower Works. ... 62 

Perfection Mfg. Co. 72 

Perfection Cooler Co. 68 

Voters Cartridge Co. 73 

Philadelphia T^awMi Mower Co. 58 

Phoenix Horse Shoe Co. 48 


Pittsburgh Steel Co. 53 

Porter. H. K. 64 

Portland Cordage Co. 40 

Precision Maeliine A Tool Co. 66 

Prentiss-Wabers Stove Co.123 

Progressive Mfg. Co. 60 

Pyrene Mfg. Co.121 

Q 

Queen Incubator . 57 

Quick Meal Stove Co. 78 

B 

Radio Parts Co. 29 

R^ed A Prince Mfg. Co. 63 

Rc*mington Arms Co., Inc.Cover-2 

H«‘public Stamping A Enameling Co. .. 5 

Rochester Can Company. 8 

Rubens, Myer S. 42 

Rulofson Co., C. 53 

S 

Salt Lake Hardware Co. 35 

Samson Cordage Works. 67 

Sand, J. A Sons. 60 

Sargent A Company. 17 

Savills Sons, Thomas .141 

Scandinavian-Western Imp. Oo., Ltd.. 64 

Schaw-Batcher Co. 42 

Sedgley, R. F., Inc. 77 

Shelby Spring Hiii'^e Co. 47 

Silver Lake Co. 65 

Simon Bros. 44 

Simonds Mfg. Co.130131 

Smith A E'gge Mfg. Co. 61 

Smith Mfg. Co.. F. H. 61 

Specialty Mfg. Co. 52 

Spokane Stove A Furnace Repair Wks, 42 

Spring Leaf T>ubricator Co.129 

Stanley Works. 23 

Star Heel Plate Co. 58 

Starrett, L. S A Co. 43 

Steidlo Mfg. Co.117 

Stimpson Computing Scale. 83 

Storm Mfg. Co. 67 

Strevell-Pater^on Hardware Oo. 42 

Superior liaboratories. 67 

Superior Spring Hinge Co. 54 

Swan Co., Jas. 45 

T 

Taintor Mfg. Co. 65 

Thompson Mfg. Co. 52 

Thomson-Diggs Co. 36 

Thum Co., O. A W. 69 

Topping Mfg. Co. 59 

Toy Cannon Works .Cover 

Trimcnt Mfg. Co. 

Triner Scale Mfg. Co. 68 

Tritch Hardware Co. 32 

Triumph Trap Co. 64 

Tsuchiya Trading Oo.113 

Turner Brass Works.144 

Turner, Day A Woolworth Handle Co. 11 

U 

Union Fork A Hoe Co. 81 

United Royalties Corp. 80 

U. S. Steel Products C^. 26 

V 

Vaughan A Bushnell Mfg. Co. 63 

W 

Wachter, Charles J. Co. 57 

Wagner Mfg. Co. 54 

Wall Mfg. Supoly Co.139 

Warner Mfg. Co. 75 

Warren Axe A Tool Co. 55 

Warren Tool A Forge Co. 59 

Wayne Tank A Pump Co.115 

Welsh, Joe . 71 

Western Brass Mfg. Co. 56 

Western Srrew Produets Co. 62 

Whitelite Electric Co. 74 

Whitlock Cordage Co. 1 

White Mot) Wringer Co. 75 

Wilder Mfg. Co. 75 

Wilkins, Geo. H., Co. 62 

Wilson. A1 . 71 

Witt Cornice Co. 79 

Wrought Washer Mfg. Co. 46 
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Bungalow at Dallaa, Tezaa 


H. E. Thompion, Arckltact tnd Bidldar. 


*Titelock'' American TUe applied hj 
DaUaa Sheet Metal Oo. 


We Want a Dealer 


In Every Town 



Sbowlnc IndlTldnal **Tltelock** 
Metal Tile Biae lOz 14* 


Sbowlnc a Oloae Up View of **Tlieiocft 
American Metal Tile 


To handle this fireproof, weather and lightning-proof Metal Tile 




MERI^nN 

Metal Tiles 


Will Make Honey for You 


We’ll Help Sell Them emd Help Lay Them 


Dealers and Contractors will be given our hearty co-operation 
and assistance in every way. We’ll furnish cuts for advertising 


and assistance in every way. We’ll furnish cuts for advertising 
in your local paper. We’ll furnish circulars and descriptive 
matter to hand out to your customers. 

DETAIL DRAWING 


will be furnished, covering every angle or curve of a roof and 
any carpenter or tinner will find his problems of laying solved 
iD advance — so he can’t go wrong. 


There’s good money for you in Metal Shingles 

and Tile. They are stamped from “Coppered” Teme Plate, dipped 
in highest quality mineral paint or galvanized after formed, and 
will last a lifetime. ____ 


WKITE FOB PABTIOTTLABS TODAT 



MILWAUKEE CORRUGATING CO. 


mLWAUKEE, WIS. 


Brtncb Office end Factorj at Kanaaa City, Mo. 
Mlnneapolia Salea Office XAmber Ezcbange. 
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Some Statistics on 




(I) Over 3000 customers—all hardware dealers. 

( 2 ) 1% adjustments in 1921. 

( 3 ) Less than 10% total overhead and selling ex¬ 
pense. 

( 4 ) 20% lower consumers’ price than average. 

( 5 ) 10% more margin for the dealer, meaning 

( 6 ) 30% lower dealers’ prices than average. 

( 7 ) Over 5000 shipments made subject to return if 
unsatisfactory. 

( 8 ) 5 of these shipments returned. 

( 9 ) Cords only above sixe 31 x 4 — guaranteed 8000 
miles. 

(10) Fabrics only in 30 x 3 and 31 x 4— guaranteed 
6000 miles. 

(II) Both Cord and Fabric in 30 x and 31 x 4 — 
cord 8000, fabric 6000. 

(12) All sizes air-bag expansion process cured. 

(13) All sizes Vacuum Bar Non-Skid tread. 

(14) Money back on any goods returned unused 
within ten days of receipt if unsatisfactory for 
any reason. 

(15) Freight prepaid on six tires or more. 

(16) No salesmen. One branch (Chicago). 

(17) No accounts. 2% discount for cash with order, 
otherwise C. O. D. 

(18) Sample order for Yo dozen tires sent to any well¬ 
rated dealer on ten days’ approval. We refund 
transportation if not accepted. 


HAMDWEAE TJEE C©EP@EATI©fi 


Hardwear Tires are Made Exclusively 
for the Retail Hardware Trade 


Clilcago Branch: 
1509 So. Michigan Ave. 


Factory and Offlcoa: 
Eaat Rutherford, Now Jersey 
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f HEAVY Duckload 



Also Cor 
BRANT 




C&MP WelP-Ioof 


To the Trade: 


This illustration represents the greatest forward step 
in the recent history of the firearms and ammunition 
business. 

T/ie new Remington Game Loads. Nine loads in 12 
gauge—five loads in 16 gauge—six loads in 20 gauge. 

Covering every sportsman’s every need in game shcxjt- 
ing and at the traps. 

The jobber’s salesmen are prepared to tell you the Big 
S tory of this new Remington achievement Ask them! 

Remington cutlery, firearms and ammunition 
are sold through the Jobbing trade 

VnQnif 

Remington Arms Company, Inc. 


Ciinard Building 


Established in 1816 

25 Broadway 


New York City 
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This Window Card is Your Silent Salesman 


(Printed in (’olors — Length dO ineliesi 


Window Cards, Movie Slides, Electros and Circulars Furnished Upon Request 


“HIG-HANG” has all the Glamour, the Flas’.i 
and the Boom that ap[)eals so strongly to the 
heart of the boy with the absolute safety de- 
iiiaiided by the most exacting parent. 

**BIO-BANG” is a Safe and Sane Substitute 
for the dangerous “powder - noise - maker.” 
Noisy as a Real Gun but safe as a Pop-Gun. 

Retail Prices, $1.25 


“Do your Pit.*’ Make noi.se Safe for the Boys 
by selling this Safe and Sane “noise-maker”— 
thus prot(*eting the C’hild from areident and re¬ 
lieving the PartMits from worry. 

“Desire” usually means a sale. Kvery “BIG- 
BAXG” eannon sold from your store creates a 
d(‘sire in the heart of every hi)y that se«*s it. 

to $5.00. Five Models 


WRITE US FOR FURTHER INFORMATION 


TOY CANNON WORKS • BetMeHe^? Pa., U. S. A. 


I 


^ 1 
I 

I 

i 

I 



















90of those whose first orders were received 6 
months ago have re-ordered. 



We receive each month about 150 first trial ordei's 
from new customers and nine out of ten of these 
re-order after testing the tires. 

Every HARDWEAR TIRE ever sliipped went out 
on the condition that it must be satisfactory to the 
buyer, or should be returned at our expense. 

We think there is no line which a Hardware Mer- 
<'hant <'an add to his stock which so perfectly com- 
l)ines the oj)portuniiy for large volume of sales, qui<.‘k 
and frequent turnover, and reasonably high margin 
of profit. 

We know from our own and our dealers’ experience 
just how this can be done and will be glad to receive 
inquiries about it. 

Mav we send our new reduced price list and pamph¬ 
let—“THE DEALERS’ OPINION”? It tells our 
story and contains testimony from nearly 150 mer¬ 
chants. 


HAIRP^yEAE TBEE C©EP©MATI@IIJ 


Hardwear Tires are Made Exclusively 
for the Retail Hardware Trade 


Chicago Branch: 
1509 So. Michigan Ave. 


Factory and Of fleas: 
East Rutherford, New Jersey 
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Build Business 



with \/hitu)ck 
C lothes Lines 


'I^HE best goods sell more easily and rap¬ 
idly if ww displayed. Knowing this, 
progressive dealers everywhere are now 
increasing not only their clothes line 
trade, but also their entire sales of wash¬ 
day articles, by featuring the new Whit¬ 
lock Manila Qothes Lines. 

Ten of these lines, connected to allow 
sales in multiples of 50 feet, are packed 
in a colorful display box shown below. 


WMITLXXK is the last word in clothes line perfection. 
Here are a few reasons why sensible housewives prefer 
Whitlock lines: 


Last much longer and therefore cost less. 

Guaranteed to give satisfactory service even if left 
outdoors continuously. 

Dirt will not penetrate the fibres. 

Easy to handle and run smoothly over pulleys. 

Can be wiped perfectly clean with a damp cloth. 


IE’VERY dealer carrying Whitlock Clothes Lines is aided bv window display 
help and descriptive advertising for his trade. You should be one of these 
dealers who are making more money with Whitlock. 



iMMirCltr.N.J. 


ov 


Write for the Whitlock Qothes Line Prospectus 
and ask the name of our distributor in your 
territory. 


Whitlock G>roage Company 

46 South Street. New York,. 
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Display Remington Pocket Knives 

to bring customers into your store. Cash sales and real profits are the 
result. All Remington Pocket Knives attract new customers and clinch 
old the year round. Some are now in special demand. Feature the right 
knife at the right time—right nowl 

There’s a self-selling Remington Pocket Knife for every purpose, every pocket, every 
pocketbook. Sell each customer a knife for each occasion! 


CHECK 

These Seasonable 
^ Knives 


R 3093 

For the THRESHER—Harvest time is time for 
Remington PocketKnives with easily re-sharpened 
Punch Blades for repairing harness, belting, etc., 
and punching perfectly round holes in leather 
and rubber. The Sheepfoot blade is especially 
designed for cutting belting, etc. 



R 3063 

FARMERS and STOCKMEN are insisting in 
ever increasing numbers on having a Remington 
Premium Stock Knife or Junior Stock Knife. 
The fall demand comes with the fmll crop of pigs, 
colts, lambs and calves. 




For the SCHOOLBOY—School's start-off won't 
be so unwelcome to the boy who boasts a one or 
two blade Remington Jack Knife or a two blade 
Jack with chain. 



R 698 

For FALL PRUNING—Remington Pruning 
Knives are in demand in the fall, wherever there 
are young orchards, vineyards, shrubbery, etc. 
Also demanded as Lineaments Knives and for 
cutting oil cloth, linoleum and rubbber. 


R 3363 

TRAPPERS who know, prefer Remington Pocket 
Knives with two very strong, heavy blades—one 
for cutting the bait, pointing the stakes and mak¬ 
ing the blind set—the other they keep sharp for 
skinning. Thev also want Punch Blades for clean¬ 
ing tobacco pipes and cleaning around the pan 
and trigger of the game trap. 



R 6434 

XMAS SHOPPERS—Remington Pen Knives— 
fitted with two, three and four blades in Pearl, 
Stag. Horn, Gold, and Py-rem'-ite handles—ap¬ 
peal irresistilby to Christmas Shoppers. Let 
each woman customer know HE expects one 
this Christmas. 


LOOK for the full page advertisement of Remington Pocket Cutlery in the September 2nd** Saturday 
Evening Post "/ Your townsfolk will read it—and want Remington Kni ves. Don^t disappoint them. 


emin&o 
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Building Time 
Is Tool Time 

TjyiTH the increase in building 
and building repairs comes 
increased tool sales. 

Carpenters, bricklayers, plasterers, 
plumbers—workers in almost every 
one of the trades—are buying tools. 


And besides this army of tool users, 
home owners are making many re¬ 
pairs around the house — repairs 
that require topis. 


Are you getting your share of this 
business? Are your stocks well 
assorted and in shape to take care of 
this demand? Are you making the 
most of your opportunity by mak¬ 
ing a determined effort to get tool 
business now? 


Disston Saws, Tools and Files, because of their unusual popularity and 
reputation—and the demand that exists for them—^will help you in your 
efforts to get more of this business. Disston Window Trims, small adver¬ 
tising folders, to send out with your mail and packages; lantern slides, 
electros, etc., are yours without charge if you can use them. Write to u» 
today. 


Henry Disston & Sons, Inc. 

Philadelphia, U. S. A. 
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The Fastest Selling Dish Pans 
on the Market 

WHY? 



DEEPER SHAPE THAN OTHER LINES: HEAVY GAUGE STEEL: 
STRONG FORMED HANDLES: BEAUTIFULLY ENAMELED: DUR¬ 
ABLE: FULL CAPACITY. 

Size for size Old English Gray Ware and Republic White Ware dish 
pans are deeper and of greater capacity than the dish pans made by other man¬ 
ufacturers. Each one is rated according to its actual capacity—full 32 ounces 
to the quart. This is protection to you in your advertising. 

Order a case of our dish pans from your jobber and place on sale along¬ 
side your present line, in a prominent part of your store, and watch the result. 

The faster you turn your enamelware stock the greater net profit you 
make. Old English Gray Ware and Republic White Ware will definitely help 
you to increase your turnover. 

During the last 5 to 6 years Republic enamelware has l>een undergoing 
improvements in quality steadily and today stands second to none on the 
American Market. 


Get in touch with your jobber or our sales offices. 


The Republic Stamping & Enameling Co. 

CANTON, OHIO 


109 New Mootgoniery St. 
San Francisco, Cal. 

Douglas Bldg. 

Los Angeles, Cal. 


3108 L. C. Smith Bldg. 
Seattle, Wash. 

30^^ Board of Trade Bldg. 
New Orleans, 


”3Refiublir HSIptf 1»are” 
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NOW IS THE TIME! 


INTRODUCE YOUR CUSTOMERS TO THE COLD PACK METHOD 
THE MOST EFFICIENT, ECONOMICAL WAY 
OF PRESERVING AND CANNING 

The “Model” Preserver 


SEAMLESS 

ENAMELED 

UNDER 

INTENSE 

HEAT 


EXTRA DEEP 
TO 

COVER 

CONTENTS 


SANITARY 

LASTING 

SATISFACTORY 


MORE THAN 
A CANNER 


Of 










i .Jr- 

Tl v_ 


K- 






HOLDS 
SEVEN JARS 


RACK 
PERMITS 
PLACING OB 
REMOVING 
ALL SEVEN 
JARS IN ONE 
OPERATION 


HOUSEHOLD 

CONVENIENCE 

OP 

MANY USES 


ANOTHER OF THE ‘‘MODEL” FAMILY 

ALL TRIED, TESTED AND TRUE 

MADE IN THE FAMOUS “STERLING” GRAY OR “MODEL” 

BLUE ENAMEL 

If ymi do Ml carry tMs lac lot m cooto yoo or eomirit witli ooo of o«r lopioiooUlivat 



CALIFORNIA 
P. F. BOSS 
Rialto Bldg., Room 234, 
New Montgomery and 
Mission Sts., 

San Francisco, Cal. 


NORTHWEST 
FEED A. LEE 

1620 Thirteenth Avenue, 
Seattle, Wash. 


MIDDLE WEST 
J. W. HOLMES 
P. O. Box 875, 
St. Louis, Mo. 


SOUTHWEST 
HABBY A. DAVIS 

1310 Chenevert St.,^ Houston, Texas 


THE CENTRAL STAMPING COMPANY 

206-208 Broadway, New York City, N. Y. 
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Food will not bum on bottom 


Show your customers this new heat distributor that is an 
exclusive feature of every Florence Oven. It prevents 
food from burning on the bottom. With it every house¬ 
wife can put biscuits, pies, muffins, bread or the hardest 
things to bake on the lower grate and brown them per¬ 
fectly—top, bottom, and sides. 

Heat can not strike through the new Florence Heat 
IMstributor and attack the bottom of the food container. 
The heat distributor is lined with asbestos. The ends are 
dosed, forming a dead air box which makes an excellent 
heat insulator. Thus double insulation protects the cook¬ 
ing pan against the intense radiant heat. 

The Florence heat distributor is sanitary and rust¬ 
proof. The bottom and ends are porcelain enameled and 
the top is zinc coated. It is easily removed and can be 
cleaned perfectly by wiping with a damp cloth. 

Florence Portable Ovens are made of the finest Ameri¬ 
can blue copper steel. It is rust-resisting and is not only 
lasting but also easy to keep clean. 

CENTRAL OIL & GAS STOVE COMPANY 
School St., Gardner, Mass. 

Makers also of Florence Tank Water Heaters and 
Florence Oil Heaters 



FLORENCE 


PORTABLE OVENS 
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Comp€i3, isn^i it? 


Send for illustrated circular matter on them 


ROCHESTER CAN COMPANY 


ROCHESTER, N. Y. 




e/fre You Equipped to Take Care of the 
Vacationists^ ^quirements ? 


^^l^bsT every real fellow 
enjoys fishing, and a 
minnow pail is one of his 
most prized possessions. 
Show him one of these 
Iron Horse Minnow Pails, 
and get his opinion on it. 

Yes, we make both float¬ 
ing and non-floating— 
10 and 12 quart. 

Write for descriptive matter 


oAnd Look at this Sturdy and Compact Stove 


Can you imagine anyone in¬ 
terested at all in out-of-door 
life passing by a display of them 
in your store window ? Hardly. 
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you 


mis new 


ALADDIN 
CATALOG ? 


T he Aladdin line offers you a complete assortment of high 
quality utensils in both Aluminum and Enameled Steel. 
Continuous advertising emphasizes the distinctive big-value features of 
Aladdin Utensils and tells women to **look for the big red Aladdin label on 
Enameled Steel and the Aladdin quality mark on Aluminum.” 

Tie your store to the big red Aladdin labeL A liberal supply of selling 
helps makes it easier to build up a thriving and permanent Aladdin busi¬ 
ness. Conveniently located bran^es and warehouses insure prompt and 
efficient service. Get our proposition now. 


THE CLEVELAND METAL PRODUCTS COMPANY 

Almo of NEW PERFECTION OH Cook StoTom mnd PERFECTION Oil Homtorm 

7426 Platt Avenue Branches in Principal Cities Cleveland. Ohio 


Write now for this 
new Aladdin catalog 
which pictures and 
describes the com¬ 
plete line of Aluminum 
and Enameled Steel 
Utensils. 


ALADDIN 

Utensils 
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SILVER 

STEEL 



“It Pays to Advortise” 

and one of the best ways you can 
advertise to the carpenters, farm-r 
ers, mechanics and other saw users, 
is to put in a complete window 
display of 

ATKINS SAWS 

Saw Tools and Saw Specialties. 
We will furnish window display 
material in a wonderful array of 
sizes and colors, free of charge if 
you will furnish the window. 

This is a good time to cash in on 
our advertising investment. Saw 
users have been reading about 
Atkins Saws and other products 
for years and if you show these 
prospects that you have our goods 
for sale, it means a quick turn¬ 
over for you. 


Ask for Atkins advertising and seU- 
ing helps, also our book **How to 
Sell a Saw” and ^Pointers,” free. 


E.C. ATKINS e CO. 

ESTABUSHEO 18S7 THE OlIXER STEEL SAW PEOPLE 

Home Office (jel IVictoiy. INMANAPCNJS.INMANA 
N^chlM KfUfa Pftctoc^. L«kfvcu*l«r N.Y» 

Arle^fvto. N«w Orl«ctfv« 

MompKia New York Cl^ Pm*!*. FV^ivoe 

CKicogo POrtl^d.Oro. Svdivejy. N. S.W. 

Minnea^potie 5Ai\FVeef\cleco VkfvcoMV«r« B.C. 
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Look for TD&W. 
on the head 




/ / 


- - , %r,.. ■ 






T 


rue 



^A^ arranted 


Since 1855 






&VfOOLWOff; 






Cq 


LOXnSVILLE. XT. 
BOWUXO OBESK, XT. 


LOinSVILLE, KENTUCKY 


MANUFACTURING POINTS 

MEBCPHZS, TEXV. 
XABHVXLLE, TEXH. 


CAIRO. ILUXOia 
BEAX7MOXT, TEXAS 


// 


We Handle the World 


// 
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Capitalize Our Manufacturing Success 
Into Your Dealer*s Profit 

U. S. Poultry Kettixig fills that long felt want and need in wire netting. Fenoe-like in 
construction ininciple, it cannot bag or sag; xequirea neitlier baseboard nor top rail; requires 
fewer posts and will not narrow when tigbtlj stretched. 

U. 8. Poultry Netting is not a WOVEN but an INTEBWOVEN FENCE. Note carefully 
the type of twist (a double relnforoed joint at each point of intersection, which makes it TSiy 
.stiff and rigid.) Through this style of manufacture there is no possibility of long or short 
wires, irregular size or shape meshes. 

Highly practical for tennis court enclosures^ tree guards, trellises, flower bed guards^ 
screen work in motion picture industry, partltioa screens in factory stock rooms. Especially 
valuable as protection against rabbits and extensively used in stucco reinforcing. 

U. 8. Netting is handled by representative Jobbers throughout the country, and is carried 
in stock on the Pacific Coast as follows: 

MABSHAIilt-WEIiLS OOMPANT, Portland, Seattle and Spokane 
MABSHAIJr-WEIJiS OOMPANT, care De Pne Warehonae Company, San Frandaco 
MABSHALIr-WZLIfS OOMPANT, care Loa Angelea Warekonae Company, I<oa Angelea 
WESTEBN METAIi A SUPPLT 00., San Diego, Oal. 

F&ATT-aiLBEBT CO., Phoenix, Ariaona 


MANUFACTURED EXCLUSIVELY BY 

Indiana Steel & Wire Co., Muncie, Ind. 
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S ightseers in the dty of Washington are 
usually directed to a simple monument of 
stone rising out of the ground some five 
hundred and fifty feet. It is grandly unpreten- 
tious, merely a gigantic shaft, yet its simple out- 
lines express more clearly than volumes the regard 
of a great people for the ideals of a great man. 
It expresses the strength of unswerving loyalty to 
righteous faith. 

*1? “W 

S INCE the birth of EMPIRE LEVELS, a little 
over four years ago, we have attempted to 
adhere to a strict program of quality manu¬ 
facturing as clearly defined as the outlines of the 
great Washington monument. It has been no 
easy task, especially during the tempestuous years 
just past. The temptations to cut quality nave 
been great and the deviations we might have 
affected seemed of small importance. But slowly 
and surely our ideal has been shaping itself. Ever 
increasing numbers of Hardware men are help¬ 
ing us to raise the monument of dependable Level 
accuracy higher and higher into the air. Many are 
kind enough to tell us that the Empire. Level is 
the finest tool of its kind in the land. When that 
opinion is universally accorded then we shall have 
realized our ideal. 

Empire Level Meg. Co. 

MILWAUKEE. WIS. 

MANUFACTURERS OF A COMPLETE LINE OF 
QUALITY LEVELS 
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This Year, there are Two Reasons 
for a Real Shotshell Business 


1st —The mild winter and fine spring mean more game—a big 
shooting season, 

Zd —The introduction of the new Remington Qame Loads that 
show the way to real profits on every dealer*s shotshell business. 



|7ca Rem/n^tm O 

ii- niiAii iHAn 


OUAIL LOAD 


DOVES 

WOOOCOC*^ 


Welprp^f 


I 

Here they are! 

24 Remington Game Loads 


Heavy Duck 
Ix>ad 

Abo /or BranI 

In 11 and 20 Qauge 

Rabbit Load 

Also for Sttuirrel 

In 12, 16 and 20 
Gauge 

Quail Load 

Abo for Doves 
Woodcock and 
Plover 

In 12, 16 and 20 
Gauge 

Brant Load 

Also for Large 

Ducks 

In 12 Gauge 

Grouse Load 

Abo for Partridge, 
Prairie Chicken, 
Pheasant and Doves 

In 12, 16 and 20 
Gauge 

Goose Load 

Abo for Fox,Turkey 
and Raccoon 

In 12 Gauge 

Dove Load 

Also for Rail, Quail, 
Plover, RaHfit 

In 12 Gauge 

Squirrel Load 

Abo for Rabbit 

In 12, 16 and 20 
Gauge 

Snipe Load 

Also for Rail, Plover 
and Woodcock 

In 12, 16 and 20 
Gauge 

Duck Load 

Abo for Pheasant 

In 12, 16 and 20 

Gauge 

1 TRAP LOAD In 12 Qauge 


The New Remington 
Game Loads 

000 24 Special Loads, divided among 12,16 and 
20 gauge—practically designed and scientifically 
made for best results in shotgun shooting. 

PROFITS—How and Why 

A SMALLER AND BETTER SELECTED STOCK—the 
24 Special Loads cover all the game common to this country. 
You may need only eight or ten different loads to coverall the 
game in your section. It makes your buying simpler and*helps 
you to avoid stocking odd loads that seldom move. 

A QUICK SELLING STOCK—It’s the easiest thing in the 
world for the hunter to ask for a load for the game that he is aoing 
after. No fussing about the different combinations of powder and 
shot. If he is going after quail, give him a Remington Quail Load. 

SATISFIED CUSTOMERS—It only takes a second to hand 
him the Quail Load. He sees the picture of the gams on the 
box and is satisfied that he has the correct load. And there is 
the name Remington, too, that every shooter knows. 

EASY IDENTIFICATION—Thousands of licensed shooters 
of foreign birth, unable to read English and not knowing what 
loads to use, will recognize the pictures of the game on the 
front label. 

ATTRACTIVE DISPLAYS THAT SELL-The handsome 
colored picture of the game on each box makes an attractive 
display for your window and helps to liven up your shelves. 

SUMMED UP—It makes for a quick turnover and greater 
profits on a small, well selected stock of shotshells that will be 
popular with your customers. 

««NITRO CLUB” Wetproof Shells-ChiUcd or Soft Shot 
All Remington Game Loads come in the famous ^'Nitro Club** 
Wetproof shell. The Wetproof process means a dry shell that 
is sealed against wet throughout—body, crimp, topwad and alL 
Either chilled or soft shot may be specified. 

ADVERTISING SALES CAMPAIGN 

Watch the Saturday Evening Post, the Outdoor magazines 
and the Farm papers for advertising on the Remington Game 
Loads. 

Ask Your Johher*s Salesman 

Remington, 
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All “K & J'* Brands of p 

Contractors’ Equipment are 1 

familiar commercial terms ^ 

all over the buying world—“K A J” “Co- 
w lumbus,” “Pan American,’’ “Boss,’’ 

y “Victor,” are names that stand for the 

highest quality to men having to do with 
the earth-moving or construction Industry 
whatever language they speak. 

Think what a world-wide responsibility for high quality means in 
terms of manufacturing standards, proper packing for convenience 
and economy to the buyer, low cost routing and shipping, prompt 
shipping service. Think what this reputation and broad experience 
means to you as a buyer of “K & J” Products. 

You are SAFE on resale profits and in manufacturer’s service when 
you buy “K & J” Stock. 

Note: All “K & J” Steel Wheelbarrow Trays are made from “K & J’* 
Special Alloy Steel, Double Annealed, which is highly rust resisting. This 
special steel is designated as ‘*K & J — Foilrust.” Ask for Catalog 412. 

The following distributors carry Products in stock: 

Schaw-Batcher Co.Sacramento, Cal. 

Thomson-Diggs Co.Sacramento. Cal. 

Seattle Hardware Co.Seattle, Wash. 

Whiten Hardware Co.Seattle, Wash. 

Poison Implement Co.Seattle, Wash. 

_ Hunt A Mottet Co.Tacoma, Wash. 

Honeyman Hardware Co.Portland. Ore. 

California Hardware Co.Los Angeles. Cal. 

Harper A Reynolds Co..Los Angeles. Cal. 

The Kilbourne & Jacobs IVlfg. Co. 

_, Columbus, Ohio, U.S. A. 



HBW YORK OFFICE 
120 Broadway 


Connections in All Parts 
of the World 
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Quality 

LAWN CLEANER and RAKE 


A big time and labor saver for large lawns, cem¬ 
eteries, public parks and golf courses. 


Cleans up all cut grass, leaves, litter and trash in 
quicker time than four men with hand rakes could do it. 


reputation. 


Send for literature. Our Dealers* Helps 
Service is free on reifuest 


l>ENNSYLwB5i!R:Md\^ 


^^^^^ILADCLPHIA 


Thu trademark U 
on the handle* of 


PENNSYLVANIA STANDARD, 
high and low wheeL 
PENNSYLVANIA JX7NI0B, 

BaU Bearing, high and low wheeL 
PENNSYLVAOTA GOLF, 

Bnll Bearing, high and low wheeL 


I PENNSYLVANIA PUTTING GBBEN (BoUer Type). 
> PENNSYLVANIA Horae and Pony. 

PENNSYLVANIA TBIO OUTS, 84 inchea for Horae 
or Tractor. 

PENNSYLVANIA LAWN OLEANEB 
and BAKE. 


Continental High Wheel 
Great American Ball Bearing 
Bed Olond Ball Bearing 


Orchid Ball Bearing 
Belmont Ball Bearing 
DelU BaU Bearing 
Panama Plain Beming 
Belmont Plain Bearing 
Electra Plain Bearing 
Pennsylvania B. B. TninB^ 
PennsylTanla Undereot B. A 
Trimmer 
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Here it is I 


The new Sargent Liquid Door Closer No. 520. 

Small and neat enough to rest comfortably in the 
palm of your hand. Strong enough to last and do good 
service for many years. 

It fits on the outside of the screen door or between 
the screen and the inside door. Can be used on right 
or left hand doors without changing any of the parts. 
The connecting arm may be adjusted to suit different 
door frames. The regulating screw may be adjusted to 
regulate the speed of closing. 

In short, a closer that can be used on any screen 
door in summer and any light inside or storm door in 
winter. Every house in your neighborhood has need 
for one or more of these new Sargent Closers. 

Send for full particulars. 


Sargent & Gimpany 


New York 


NEW HAVEN, OONN. 


Chicago 
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(joOSniuL Lawn Mowers 

"MAKE BEAUTIFUL LAWNS” 


Anticipating Your Needs 
For Next Season 

Think what it means to handle a lawn mower which has 
given absolute satisfaction for more than fifty years. 

Which has the endorsement of the supervisors of the 
finest parks, cemeteries and golf grounds in America. 

Which is used in every civihzed coimtry in the world. 

WTiich is made in Hand, Horse and Motor types in sizes 
and prices to meet every requirement. 

WTiich is made by a company who specializes in lawn 
mowers and who give painstaking care to every detail on 
every machine. 

Which is tested so rigidly that not one lawn mower in 
a thousand ever goes wrong and there’s redress without 
question or red tape when a COLDWELL doesn’t “deliver. ” 

These are the factors that have made _ 

COLDWELL Lawn Mowers the “ Standard 
of the Wo rld” and when combined with 
COLDWELL Window Displays, Dealer 
Helps and COLDWELL advertising they 
influence sales most. 

Time to arrange for 
next season’s models 


Lst 08 hmar from you now to 
that our roprotontuHvot can 
arrange to call whan 
you arc ready 



Lawn Mower Co. 

NEWBURGH. NY 
U.S.A. 
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Tie this book to your counter 
where it will actually V 
help to sell garage sett. 






MCKINNEY 

Hin^ and Butts 
aiSl Hardware 

Also door Mongers ond trocM, 
door bolts ond latches, shelf 
brackets, window astd screen 
hardware, cabmet hardware, 
sted door mats astd wrought 
speciaUia, 





Send for your copy of this 
helpful book on garage doors 


TT is not just a catalog. 

It’s a book that shows pic¬ 
tures of various kinds of ga¬ 
rage doors—sliding-folding, 
swinging and around-the- 
corner types. It also shows 
simple working drawings 
which illustrate perfectly how 
the different kinds of garage 
doors should be hung. 

Tie this book to your 
counter so you can show it to 
the customer who wants ga¬ 
rage door hardware. From 
it he can instantly pick out 
the kind of door he wants. 
Then all you have to do is 
hand him the box containing 
the McKinney Garage Door 
Hardware Set which goes 
with that kind of a door. 


Just that—and the sale is 
completed. 

You save time, energy and 
trouble if you handle these 
McKinney Garage Door 
Sets. And you please your 
customers, because you help 
them to get just the right 
kind of a door, because you 
save their time, because you 
do not bring them back 
again for some forgotten de¬ 
tail of hardware, and because 
of the high quality of the 
hardware which you give 
them in these sets. 

Send for this book and 
bang it within reach of your 
customers. It will sell ga¬ 
rage sets for you. 


McKinney manufacturing CO., Pittsburgh 

Wcftern Office, Wrigley Bldg., Chicego Export Representation 

Pacific Coast Representative: JOHN T. ROWNTREE, Inc, 

Los Angeles, San Francisco, Seattle, Salt Lake City, Denver 

MCKINNEY 

Complete Garai^ Door Sets 
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Branches: 


Columbian Rope Company 

332-80 Genesee Street 
Auburn, **The Cordage City** N. Y. 

Boston New York Chicago Houston 


Boltimoro 


f 

A Guide Post to Safety 

War on Danger! Safety First campaigners see to it that safety signs and de¬ 
vices abound at cross-roads; in factories, etc.,—but what about painters, structural 
workers, sailors, and steeple-jacks whose daily work takes them hundreds of feet 
aloft? What constitutes their protection from disaster? 

The answer is—the use of “Guaranteed Rope.” All Columbian Tape-Marked 
Pure Manila Rope is tangibly guaranteed, and can be identified by the presence of 
the red, white, and blue Tape-Marker bearing the words “Guaranteed Rope, made 
by Columbian Rope Co., Auburn. N. Y.” 

Before going aloft, insist on seeing this Tape-Marker which indicates a quality 
product sponsored by the manufacturer. It is a guide-post to safety. 


JOBBERS: It pays to handle Guaranteed Rope. Write to-day for price-list and 
your copy of the folder “How Columbian Tape-Marked Pure Manila Rope is Made.” 
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STANLEY 

Complete Line of 

TOOL CHESTS 


A wide range of practical carpenters’ tools in sets, 
and in cabinets and boxes of various designs and 
woods, that will meet every possible desire. 


STANLEY 


l.l.T 


NO. 871 


THE STANLEY RULE & LEVEL PLANT 

The Stanley Works, 

NEW BRITAIN, CONN. 

New York Ckicogo San Franciaco Loa Angeles Seattle 
Manofactaren of Wrought Hardware and Oarpenters* Tools 


List prices from $6.50 to $95. 


The cabinets and boxes are 
very carefully made of thor¬ 
oughly seasoned and selected 
wood, and oil finished. 


Now is the logical time to select the stock you will need to 
meet the demands of fall repair work; winter home work; 
Xmas gifts, etc. 


Send for “Catalog J-4,” listing each cabinet or box, 
and the various practical carpenters’tools in each set. 


NO. 67^ 
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•The Box With 
the Steady 
Cold Wave” 



BALDWIN 

Dry Air Refrigerators 


Listen to This One! 

From One of Our Customers 

“In onr store here we control varions 
agmdes for Erie, which are the best of 
their respective kind known in their vari- 
ons trades, bnt we want to say that onr 
Refrigerator Agency, the “Baldwin" line, 
we probably look to with more pride than 
any other." 


If you want an agency that makes 
little work, good profits and will 
grow, spend a cent for our catalog. 


The Baldwin Refrigerator 0>mpany 

Bnrlington, Vermont 

Stock Carried by HEYMAN-WEIL OO., San Francisco, California 


C.H. SMITH 
Weetem Bepresentative 
817 South Saint Andrews Place 
Los Angdles^ Calif. 
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G O ODELL- 
PRATT 


1500 GOOD TOOLS 


-Tl. 

-TU 

Bit Braces 

New low prices on this high grade 
line of Bit Braces went into effect on 
July 1st. You can’t afford to overlook 
them. 

GOODELL-PRATT COMPANY 


Ghreenfield, Maasachnsetts, U. a A. 


TOOL GRINDERS 





No. 306 
Power Grinder 

A very substantial grinder for 
light work. The bearings are 
plain and bored and reamed in 
solid metal. The shaft is of steel, 
accurately machined, finished 
and fitted. Equipped with one 
tight pulley and plain adjustable 
work rests, and one medium and 
one coarse grit tool wheel. Size 
of wheels 6xl%xl, weight 22 lbs. 


LIST 

PRICE 


$6.00 


Write for latest 
catalog 


Luther Grinder Mfg. Co. 


Milwaukee, Wisconsin 
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Here Is the Star Speed Wagon 

—the Disc Wheel Coaster, with shodc 
absorbers, that steers like an automobile 

Strength and speed, which are the two things to loc^ for 
in a boy’s wagon, are features of the Star Speed W^on. 

Every boy who owns a Star Speed Wagon knows this, 
and his parents know that he has a toy whidi will outlast 
all his o^ers and give him the healthiest pleasure as well. 


Features That Make it a Seller 

When you point out features like the following the 
Star Speed Wagon practically sells itself. 



The bed is made of heavy hardwood 
lumber and rests on hardwood bol¬ 
sters at both front and rear. Sets low 
so that corners can be turned at high 
speed without fear of tipping. Rear end 
rests on special spring shock absorb¬ 
ers. Front end is provided with regular 
automobile steering gears and braced 
with sturdy radios rods. All steel disc 
wheels, with rims heavy enough to 
withstand the rough work of spe^ng. 
Wheels revolve on cold rolled steel 
bearings which will not crack like 
small ball bearings and at the same 


time reduce friction to a minimum. Hub 
caps on wheels keep the grease in 
and the dirt out. 

When a wagon sets low like this and 
at the same time has 10-in. wheels, the 
boy gets more power and a better pur¬ 
chase. Woodwork finished with two 
coats of clear varnish. Wheels colored 
a beautiful shade of red trimmed with 
black. Furnished with or without 
leather-like seat cushion. 

Packed in sealed carton which 
keeps it fresh and attractive. Take ad¬ 
vantage of this quick seller. 



Note the Sturdy Coru 
struction* The Boy 
Cctn Use It Rough! 


if you want to really **«e/4** not Just ** handle* wagons, write us 

HUNT, HELM, FERRIS & CO. 

Harvard^ IlL Eomrythmg for thm Modem Bam Albany^ N*Y* 

X<oi Angeles, Osl.—1811 E. Serenth 8t. San Francisco, OaL—888 Minna St. 

Portland, Oregon — Bast Srd and Salmon Sts. 



STAR 

LINE 

^•Somm^himmtoSon 

CAe Ymmr Atmmmd 


Litter Csurriavs 
Water Bowls 


"Ha rv es t e r ** HaqrTo€»ls 
Door Hsuigers 
Gauraige Eaulpment 
CosMter Waitfons 
Tsuik Heaters 
ood Oihmr Form SpoeiaiUm 
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Boyco 

Galvanized Ware 


Boyco Buckets 

L ike all other Boyco galvanized ware 
Boyco buckets are made from black 
iron and hot-galvanized after construc¬ 
tion is finished. Thus none of the protective 
coating is broken, cracked or chipped off. 
Every Boyco bucket, tub and garbage can 
is clean, smooth, brilliant and full of spangle. 
Place them beside ordinary ware and com¬ 
pare them. Your customers can see the dif¬ 
ference—^your sales will tell. Boyco buckets 
come in all sizes with sturdy, practical bale 
handles. 


Boyco Tubs 

B oyco galvanized tubs are better tubs— 
made better and finished better. They 
are manufactured from black iron and 
hot-galvanized after all construction is com¬ 
plete. Their clear, unbroken surface means 
greater satisfaction to your customer and 
reliable repeat business for you. There are 
no rough edges to catch and tear clothes or 
scratch the hands. There is longer life, 
greater usefulness and insurance against 
leaks built into every tub bearing the Boyco 
trade-mark. 


Boyco Garbage Cans 



B oyco Garbage Cans are extra strong 
throughout long-wearing, leak-proof 
and unusually resistant to rust and de¬ 
terioration. Their greater serviceability is 
accomplished not only by the Boyco method 
of hot-galvanizing as explained above, but 
also by the superior Boyco design. Note the 
vertical swedges insuring unusual sturdiness. 
Examine the double-seamed construction— 
the reinforced body. The Boyco trade¬ 
mark is the recognized guarantee of superior 
quality — the mark of genuine business 
builders. 


Boyle Manufacturing Co. 

5100 Santa Fe Avanne 

LOS ANGELES, . . . CALIFOBNIA 
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Ideal Poultry 

and 

Rabbit Fence 



Is a Fence and Not a Netting 


The horizontal wires in the Ideal Fence make it possible to stretch it perfectly, and 
FEWER POSTS ARE NEEDED and NO TOP OR BOTTOM RAIL. Posts may 
be set a rod apart, and if the fence is well stretched it will be stronuT and effective. 

Hexagon mesh poultry netting is good and has many uses, but it cannot be 
stretched without pulling together in the middle, hence top and bottom rails are neces¬ 
sary and the posts must be close together. 

Like all fences the heavier the wire the longer it will last, so we recommend the 
heavier styles; but for many purposes, like protecting a young orchard or vineyard 
where a cheap fence is good enough, the No. 20 will do the work effectively and is less 
expensive when erected than any other fence or netting with the same size of mesh. 

For permanent poultry yards the heavier styles are better and cheaper, life of 
fence considered. 

In all weights and styles the horizontal wires are two inches apart. The size of 
mesh is governed by the spacing of the mesh wires. Every style has a heavy selvage 
both top and bottom. 


American Steel & Wire Company 

UNITED STATES STEEL PBODUCTS C(»fl[PANY 
SELUNQ AGENTS 

San Francisco Los Angdee Portland Seattle 

Awarded the Grand Prize at the Panama-Pacific Exposition 
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Lasts, Stands, Hammer 
Polisher and Polish 

Stand receives foot rest, — just the 
convenient thing for shoe polishing. 
Instantly converted into repair outfit 
with every essential tool for quick 
minor repairs. 

Every merchant should stock this 
new polishing and repair outfit. At¬ 
tractive and novel, easily displayed, 
and easily sold. Write us for prices. 
There is profit for you and utility for 
the consumer. 

The Fate-Root-Heath Go. 

Plymouth, Ohio 

New York Oiwe: 

90 W. Broedway. D. N. WINNER. Manager 

OO.. 612 Pacific Bldg.. Bin Franciico, OaL 

1022*23 Alaaka Bnllding. BaafeUa. Waak. 





HEARD of a clever little salesman. 

I y He said it was a great idea to keep a GOES or 
two on the counter where they had the chance 
to catch the eye. 

That many mechanics come in and just naturally 
walk over and start ‘ ‘ working it ’ ’ and ‘ * getting 

BN h.. He said the idea had a great effect. If it 
didn’t result in a sale right there and 
then, the mechanic came back 

a go0 d 

wrench and specified ^ES. 

Get a good supply from 
your Jobber and 


TRADE MARK 


COES 


COES WRENCH CO. 


-ESTABLISHED 1841 IN- 

WORCESTER, MASS. 


J. O. McOftitj B Oo. 

20 lflirr«y 81., ITcv York 


AOEBYB 

PAciflo OoACt Agents 

John K. Orskam B Oo. John H. Orshsa B Oo. 

268 Ktrkol Bt., Baa Fraadseo 118 Ohambors Bt.. Vov Totli 
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You Need this Bamboo Rake for 

Fall Trade 

At least 50 to 100 of them. Many dealers wiU sell 500 to 1000 or more. 
Only Practical Rake made for Lawns — Never clogs. 

ASK FOR SAMPLE — FREE TO DEALERS AND JOBBERS 


Absolutely the Best and 
Cheapest Lawn Rake 
made. 

Conforms to the uneven¬ 
ness of the ground—Se¬ 
curely made with bolts 
and well braced. 


40,000 Sold every month. 

Light, Durable, Easy to 
Handle. Saves Time and 
Labor, and a good Profit 
for the Dealer. 



So confident are we that 
your customer will buy 
these Bamboo Rakes on 
sight that we will send a 

Sample Free 

to any Dealer or Jobber. I 


If your jobber can’t sup¬ 
ply you, write the Manu¬ 
facturers Direct. 


ADDRESS NEAREST OFFICE 


TSUCHIYA TRADING CO. 


867 Ph^an Building 
San Francisco 


Manufacturers 


1220 Boatman's Bank Bldg. 
St. Loiii^ Mo. 
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Quick Sales RADIO SUPPUES Good Profits 

EVERY MAN AND BOY A CUSTOMER 


RADIO 

SUPPLIES 

REQUIRE 

SMALL 

SPACE 



Insulator 

I 

Contact Post 



PolsSwltdi 


The Hardware Salesman 

(ABTICnUB FOT7B) 

You have no doubt been waiting upon customers to some 
extent; from the first day of your employment in the hard¬ 
ware store. You will perhaps welcome some suggestions on 
this subject as it is interesting to sell goods at retail if you 
make a study of the matter. You have here at first hand a 
great opportunity to study human nature and at the same 
time exercise your gift as a salesman, as you come in contact 
with all the different classes of people that come to the store 
to buy hardware. 

You will meet the pleasant, the grouchy^ the highbrow, the 
slow, the quick; the happy go-lucky” ones as well as those 
of different nationalities. Make it a part of your business 
schooling to understand these various types of people you 
meet daily; study them; learn their weak and strong points 
and strive to please them in every manner so they will con¬ 
tinue to consider your firm their source of supply for all 
kinds of hardware. 

If you have customers of foreign birth, learn their lan¬ 
guage so you can speak with them in their own mother 
tongue; they will appreciate it and admire your efforts to 
please them and will become your firm and loyal friends and 
customers. You can easily learn almost any foreign language 
today as teachers and books are near at hand, and it w^ 
give you additional power in selling your goods; increase the 
scope of your education and add to your personal capital. 

Many articles and books have been written on the selling 
question and many more will be written, as it is a big subject 
and ”comes home” to many people and is so full of interest 
to them. It is to your great advantage to invest in books 
bearing on this matter and seek all sources for information 
with which to enrich your store of knowledge in the selling 
game; it is a game indeed and the more expert you become 
in it the more happiness and success you will enjoy in life. 
You will make more sales and bigger sales; uncover new 
opportunities; attract worthwhile friends; enrich your char¬ 
acter and find the road to success. You will be able to get 
a lot of the sweetness of life right out of your daily work 
if you only try to secure it as it passes by. 

Selling experience is worth thousands of dollars to any 
man if he keeps his eyes open, his mind receptive and his 
heart right; it develops aggressiveness; self reliance and 
”seasoned oak” manhood. 


RADIO 
IS HERE 
TO STAY 
GET 
BUSY 

SlnffU PhOM 

Swlteli Arm 



Fizsd Oondsnssr 



BodBUdsr 

i 

Bwltcli Arm Post 



BidsrBod 


WRITE FOR CATALOG AND PRICES ON FULL UNE 

RETAIL HARDWARE DEALERS MAKE BIG PROFITS SELLING RADIO SUPPLIES 

RADIO PARTS CO. 

No. 21 Pine Storeet, San Francisco, Cal. 
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Electric Toasters 
Electric Table Stoves 
Electric Heaters 

Low Price and Large Profits for You 


Electric toasters that can be used with comfort 
and efficiency. Hnndy, compact stoves that cook, 
boil and fry,—^indispensable tor every vacationist’s 
kit, and a decided convenience in every home, in 
the hot trying days of summer. 

BABY 

No. 101 — Size, 51/4 inches square, 5 inches high, 
400 watts. Called “Baby” because of its small 
size. Element being so compact makes possible 
the quickest electrical heating device on the 
market. .$1.76 

ALL APPLIANCES GUABANTEED 1 TEAB 
TOASTER 

No. 301—Size, 5 inches wide, 9 inches long, 5 inches 
high. All nickel plate, 400 watts. In addition to 
being a toaster may also be used to keep food 
warm at practically no current consumption. 
Equipped with No. 16 Asbestos Covered Heater 
Cord and two-piece Hubbel Plug . . . $3.50 


If you are not stocking this profitable line write 
for literature and prices. 




TOASTER 


BESTOV APPLIANCE CO. 


Seattle, Wash. 
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“Electrify That Wish’’ 

the slogan for the CADILLAC line of electrical 
household appliances. 

CADILLAC INFALLIBLESALES PLAN 


1. From time to time to fmmish demonstrators 
and solicitors to promote and close sales. 

2. Long time credit. 

3. Carry acceptable installment sales. 

4. Advertising co-operation. 

6. Extensive Letter Service. 

6. FoUow-np system. 

7. Prospect Preminm Offer. 

8. Dealer Bonus Plan. 


N5 C-1 


^’Cadtl/ac^ 

CADILLAC tWe.OOil 

s.rcAu V 


Forerunners of the Electric Dawn 


OADILLAO ELEOTBIO RANOES—Three beauti¬ 
ful models^ three sizes. Made to satisfy the most 
exacting requirements of any size home or family. 
In the majority of eases as cheap to operate as 
gSLS, Model C No. 3 range, two heating units: 
broiler oven operates on lighting circuit. All 
equipped with * * Badioduetor ’ ’ heating units—a 
patented CADILLAC feature. 

OADILLAO **VALLEN GRAND *’ OABINET 
ELEOTRIO WASHING HIAOHINE—Six to eight 
sh eet capacity, for the large family. OADILlI^O 
*‘JUNIOR*’ cabinet, three sheet capacity, for the 
small family, apartments, or flats. Beautiful in 
design, compact, sturdy, and efficient. 

OADILLAO “BABY GRAND” ntONER—Fully 
fills the requirements of any home or hand laun¬ 
dry. Will do the work of any ironer on the market; 
strong, neat, compact, 26" roll, weight only 65 lbs. 
Easily placed and operated on kitchen taole, con¬ 
veniently stored away in closet. 


OADILLAO ELEOTRIO DISH WASHER for the 
well-ordered home. Washes all kinds of dishes, 
silver-ware, glasses and pans perfectly. Dishes 
are washed at least three times a day, or twenty- 
one times a week in most every home. This is one 
of the most despised household duties. With the 
CADILLAC, dish washing is done mechanically, 
quickly, and perfectly. 

OADILLAO ELEOTRIO WATER HEATERS — 
Hot water any minute of the day or night, simply, 
economically, and quickly. 

LIVE DEALERS will lose no time in being ap¬ 
pointed distributors of the CADILLAC Electrical 
Household Appliances. 


Wire or Write for Patticulars 



Cadillac 

Manufacturing 

Company 

693 MlsBioQ Street 
San Frandsoo, Oalifomla 

Additional Warehonaee: 
Seattle — LosAngelee 

**Electrify That 
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WALLINGFORD 

FARM ><. GARDEN TOOL' 
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An interesting message to you 
Turn the page~ 


LORAIN 


OIL BURNS 














MERICAN STOVE COMPANY 
has some information on Oil Cook 
Stoves that should be read by every 
dealer before he places his order for 
next season’s requirements. The in¬ 
formation will be sent upon request or you can get 
the details from our advertisements which will 
appear in future issues of this publication. We 
believe the trade will give this announcement the 
attention to which it is entitled, coming, as it does, 
from the organization which has revolutionized the 
gas stove industry with the world-famous device. 
The Lorain Oven Heat Regulator. 

The several divisions of American Stove 
Company have been successful manufacturers of 
Oil Cook Stoves for more than thirty-five years. 
Therefore, it has long been expected that the 
world’s largest manufacturer of cooking appliances 
would some day inject into the Oil Cook Stove 
Industry the same ability, energy, merchandising 
effort and inventive genius that have given its 
other products distribution — and preference— 
throughout the world. 

The time has arrived, 

AMERICAN STOVE COMPANY 

ST. LOUIS, MO. 
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C bT£ Koran 


Every Brush Warranted 

Will do good work for the roosunier’s 
ordiDary une. 

Nickel baods. Polished yellow handles. 
Black Chinese bristles vulcanized in hard 
rubber ‘‘Kant-kum out. 

We pay parcels post charges. Your 
money back and return postage paid if you 
are not satisfied with trial shipment. 

Wilts for Bif Disooimts 

BRUSHES 

dS Pint 8 tre«t. 8 aa PranclBco 


Leader 
Wall Brush 


Width 

Length Hair 

Per Dosen 

Retail, Each 

2 Vi ineh 

2 % inch 

$4.80 

$0.40 

3 

3 

7.20 

.60 

SV4 •* 

8V4 •• 

0.60 

.80 

4 *• 

8Vk •• 

18.00 

1.00 


Electric Appliance Company 

807^ Mlaloii It. Ban Fraiiflifoo 

JOBBERS OF ELEOTBIOAL AND AUTO 
SUPPLIES AND AOOESSOBIES 

Blactrle Eangm Waahlnf Mai^bUm 

Buckioii Olleaa»i XjronlBf i^ad»iiitiaa 

Fan ICotoia HaatiBf DafTleaa 

Wixtaf Matrlala Auto Arrmmwim 

Tlrao—Tnbio—Pofd Pacta 

GoniiJna Oraak Shalt and OoaaoeUiif Bod 
Boarlma^Btc. 


UkKSINO OOBCPAmr 

530-348 Braimaa Stroot Saa Fnadaco 


Are You Prepared? 

Losses are adjusted every day for people who 
thought they would never have a fire. 

lOO^o PROTECTION-SAVING SO^^c 

ASSOCIATE HARDWARE & IMPLEMENT 
MUTUAL FIRE INS. COMPANIES 

CHAS. A. McKenzie, Manager 
Pacific Coast Department 
Insurance Exchange San Francisco 
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WATER SYSTEMS 


P" FULLER 
I ]|‘|H AND 

W mBm '' y JOHNSON 

IkH engines 

STAR 

WINDMILI^ 

fWSgCTa, AND 

HOOSIEB 
l| ^ 1/ PUMPS 

PAOIPIO PUMP ft SUPPLY CX). 

853 Folsom Street 
San Francisco, Oalifomia 
Sole Distributors 


THERE ARE MANY REASONS 

For the Continued and Increased Growth of Our Trade 


If joa are om of 
ovr eastomen job 
know them. 

If yon are not on* 
we want the o^mt- 
tnnity of dun^ 
yon Bdiy it will bo 
to your intereit to 
send ns yonr wdon 


▼HETHOMSON-DIGGS COMPANY, SACRAMENTO, CAL 


The Houee of Fair and Square Dealing—Ask Our OuBtomers 


EVEBYTHINO IN HABDWABE, IBOK, PIPE AND HOUSE- 
HOLD UTENSILA 8POBTINO GOODS AND OUTLBBT 


General Machinery & 
Supply Company 

Including additions we are now making 
to our stock we will shortly have on hand 
a complete supply of General Hardware 
and Tools for all classes of trade. At 
present we carry one of the most complete 
stocks in San Franicsco and are head¬ 
quarters for— 

MACHINISTS AND MACHINE SHOP 
SUPPLIES 

CONTRACTORS’ EQUIPMENT 
VALVES, PIPE AND FITTINGS 
HANDLES, SHOVELS AND WASTE 
BELTING AND PACKING 

GENERAL MAOHINSRY A SUPPLY 
COMPANY 
39 Stemnnon Street 
San Frandsoo, Oalifomia 
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It’s Elasy to Prune With Pruning Tools 

We are now taking orders for fall delivery. Dealers will use good judgment 
in placing their orders early to insure a complete stock in the pruning season. 


PRUNING SHEARS 



No. 601 


Blades baod forged from tough tool steel, ground 
to a true oval bevel, hardened and tempered for 
service. Bieser pattern, ratchet, lock nut, double 
brass springs, full polished. Fully warranted. 


No. Longih Wt. per dot. Per dot. 

601 8% in. 18 lbs. .$39.00 



Ko. SB 8 V 2 

Drop forged hook; crucible steel blade. Hook 
and blade carefully tempered and tested by experts. 
Ratchet lock nut. Double flat brass springs. Highly 
finished and polished throughout. Dealers are au¬ 
thorized to replace any shears not proving absolutely 
satisfactory. Fullywarrantsd. 


No, Length Wt. per dot. Per do/. 

SBeVs in. 14 lbs.$42.00 



PRXTNERS 


Improved Cartwright pattern, blade and hook 
forged from crucible shear steel and carefully tem¬ 
pered, selected white ash handles, blued wrought 
steel ferrules, with double reinforced caps. Heavy 
taper bolt, with lock nut. Fully warranteit 


Koe. 114 to 124 


No. 

Length 
of hsndic 

Length 
over ftll 

Wt. per dtii. 

Per do*. 

114 

14 in. 

20 in. 

33 lbs. ... 

.$39.00 

120 

20 in. 

26 in. 

38 lbs. .. 

.42.00 

124 

24 in. 

30 in. 

45 lbs. .. 

.46.00 


PRUNING SAWS 



No. 100 — Bonoma Pattern 

Extra quality spring steel, taper ground and hand 
filed. Flexible blade. Applewood handle, varnished. 

Fully wa r ra nted . 


No. Blade Wt. dot. Perdoi. 

100 12 in. 5mb8.$11.00 

14 in. e>4 1bi.13.00 

16 in. IbB. . 16.00 



Extra ca«t ateel. Flat bow, witu awivel blade. 
Hand filed. Beech handle. Folly wnrrantnd. 


No, Ftmi). Blad. Wt. dor. P.r doz. 

IS 14 in. 12 in. 20 lbs.$26.00 

16 in. 14 in. 21 lbs.26.00 

18 in. 16 in. 22 lbs.30.00 

Bxtm blndea, all lengths. 3.60 


Consult our salesmen for special prices and terms on future orders. 

DUNHAM, CARRIGAN & HAYDEN CO. 

SAN rSANOISOO NEW TORE 
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TRIPLE COATED WHITE ENAMEL ASSORTMENT 

PLACE ORDERS NOW FOR AUGUST 20TH DELIVERY 


6 only No. 25 Coffee Pots 
3 only No. 70 Tea Kettles 
6 only No. 03 Convex Sauce Pans 
12 only No. 04 Convex Sauce Pans 


6 only No. 06 Convex Sauce Pans 
4 only No. 16 Double Boiler 
12 only No. 16 Lip Sauce Pan 
12 only 10-quart Dish Pans 


61 PIECES, DEALER’S COST $37.00 

WRITE FOR CATALOGUE AND PRICES OF COMPLETE LINE 

Combination 

Ranges 

^STEEL^RANHIES 

w HEATING^^STOVES U 


Queen Vesta Combination 

Blue Enamel 

If desired both fuels can be used at the 
same time, thus doubling the capacity of 
the Range. 

Two large 18" Baking Ovens, one for 
gas and one for coal. These also can be 
used simultaneously without changing 
parts. Also good sized Oven for broiling. 


Wetter’s Active Steel Range 

White Porcelain Splashers and Panel 
No. 218 Series—Square—Mounted on Cast 
Base, for Soft or Hard Coal or Wood. 

Nickeled Front Base and Legs 

Size Top No. 

No. Size Oven with Shelf Height Holes 
21818 18x18x10^ 38^x27 30 in. 6,8-in. 

Write for Prices and No. 19 Store Oatalogne 


MANGRUM & OTTER, Inc., 827-831 Mission St, San Francisco 
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Your Summer Requirements for 

BOSS 

Oil Cook Stoves and Ovens 

Can Now be Supplied by Us in All Sizes 


The 

Real Test 

of evtry oil tfooc 
Is it9 humor. 

An oconomicaU 
ofReionU 

high^doMO humor 
makoo an 
oeonomical 
high^daBo and 
ofKciont Biovo 



The 
Oil-Air 
Burner 

on tho BOSS 
Stovo humB 
noarly 1000 
timoB OB much 
air OB oiU which 
makoB a 
gallon of oil 
loBt longor and 
do moro work 
than on 
othor BtovoB 


A heavy well-built stove with all parts easily 
removed and just as readily replaced 


Baker, Hamilton & Pacific Company 


San Francisco 


California 
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CORDAGE 


Three Strand 
Stock Rope 


White Sisal 

Sisal 


PURE MANILAS - 
Cloverleaf Brand 
Seaport Brand 


Unexcelled for 
General Usage 


B«C- n. 8. Pat. Off. 


Cloverleaf Manila Hay 
Stacking Rope 


Red Thread 


4 Strand 


Rea. TJ. S. Pat. Off. 


Specially constructed to give the longest 
life on the hay fork 


‘‘Broncho Brand"’ Red Thread 


Reg. u. S. Pat. Off. 


4 Strand Lanat 


Pure Manila 


KNOWS NO COMPETITION 


MANUFACTURED BY 


THE PORTLAND CORDAGE 


Portland, Oregon 


Seattle, Washington 


GO. 
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<^EHCO^ 

1 

HONEYMAN 
Hardware Company 

PariE and Oliaan StreeU 

Portland, Oregon 

LEWISTON, IDAHO 


Seeger & White Mountain 
Refrigerators 

BELTING 


White Mountain 

Ice Cream Freezers 

PACKING 


Nesco Perfect Oil Cook Stoves 

MILL AND MILL SUPPLIES 


New Perfection Oil Cook Stoves 

WAGON WOOD STOCK 
AUTO SUPPLIES 
lEON AND STEEL 
BUILDERS’ HARDWARE 


with Snperfez Burners 
“Cooks as fast as Gas” 


Rusco Brake Lining 

Ford Transmission Lining 

STOVES 

TIN AND ENAMEL WARE 
SPORTING GOODS 


Oregon Distributors 

for Burd Quick-Seating 

Piston Rings 



A. M. HOLTER 


HOLTER 

Hardware Company 


Hardware Company 

Helena, Montana 

• 


SPOKANE, WASH. 

EstakliiUd 1867 


WHOLESALE 

WHOLESALE 


ONLY 

Shelf and Heavy Hardware 


Auto Accessories 

Blacksmith Supplies 

Sporting Goods 


Pljmonth Ideal Famaoee 

Antomatio washen Ideal Heaten 

Sargent Hardware South Bend 

Acme Paint! Malleable Bangee 

Bawling! Sporting Mill, Mining and 
Good! Logging Bnppli!! 

Automobile Accessories 


Prompt, Courteous Service 
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Let Us Be Your 
Warehouse 

Keep your profits 
up and your over- 
head down by 
using our fast 
and dependable 

Service 



Strevdl-PatersM Hardware 
Companji 

SALT LAKE CITY 

Wholesalers and Jobbers 


The 

Schaw • Batcher G). 

SACRAMENTO, CAL. 


WE OFFER YOU 


Hardware 

Tinware 

Enamelware 

Ammunition 

Builders* 

Hardware 


OF 

DEPENDABLE 

QDALITY 


PROMPT AND EFFICIENT SERVICE 


Stove Repairs and 
Waterfronts 

DIRECT FROM THE MANUFACTURER 
TO YOU 

Complete stock of Standard Parts made 
from our own PATTERNS at our 
own FOUNDRY 

This is why we can offer you 





SnWK MAMA aCRVICe 

I>argest Store Bepalr Honse in the Nortbweat 

SPOKANE STOVE & FURNACE 
REPAIR WORKS 

912-914-916 Firgt Avenuo, Spokane, Washington 


Complete 

Stove Repair Service 

REPAIRS: Nearly 20 years experience 
in handling stove and furnace repairs for 
Northwest Merchants. 

COMPLETE STOCK of repair parts. 

PLATING: Nickel, gold, silver and 
copper plating—All finishes. 

Galvanizing—Oxidizing 

Let us handle this department of your 
business to show you a profit. 

Mail orders filled promptly. 


MYER S. RUBENS 

JOBBERS — WHOIiBSAIaEBS 
1009 W. First Avenue • Spcdcane, Waahlngtoa 
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Spring Hi 


Swing Trade 
as 

Smoothly as Doors 

The 

Triplex*’ 

( Three Leaf) 



j F 


vV]' 




Every dealer supplying hinges for 
building contracts that call for the Best 
must carry CHICAGO Spring Hinges. 

In every city, from one end of the 
country to the other, they are Standard. 

If you do not handle CHICAGO 
Spring Hinges, send for Catalog W-36, 
which describes completely the line that 
will mean business and profits to you. 

SprlQfi^itit Compsigi. 


OHIOAOO 


NEWTOBX 


Digitized by 


Google 















HARDIVARB WORLD 


Minutes Mean Dollars Now! 

OUR UNEXCELLED SERVICE SAVES 
YOU TIME ON YOUR SHIPMENTS— 

OUR HIGH QUALITY MERCHANDISE 
ATTRACTS YOUR CUSTOMERS AND 
INSURES PROFITABLE TURNOVER. 


Salt Lake Oily 
Utak 


The ^alf Lake 

^ cBardH 


cBardware Go. 


Pocatdlo 


<EVEBYTHINa XK SABDWABE’ 



GARDEN HOSE 



WBITE FOB CATALOGOB ABD PBIOB» 


Goodyear Rubber Company 

B. H. PEASE, PrMt. J. A. 8EEPPABD, Yiaa-Praat. H. B. PEASE, JB., Tfraa. a P. BUNTON, Beef, 
asa Mlieion Street Voe. ai. as, 66» 87 Peartk Bk, * Pise 8k 

SAN FRANCISCO, CAL. PORTLAND, OREGON 

GOODS SOLD TO THB TBADB OMLT 
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NAIL SETS 

1 SCREW DRIVERS 

GIMLETS 

GOUGES 

New York Oftioe: S8 Warren Street 

WB WBBB AWARDED THE MEDAli OF HOHOB OH MEOHAHI08’ TOOLS AT TPB PANAICAp 

FAOIFIO BXPOBITIOH 

Sold by THOMSON-DIGKIS COMPANY, Sacramento, California 


There is a Difference in WiBliers 


I 



THEBHIDeB'OltrHnWE.MFe.GORP. 

BRIDGEPORT, CONN. 

THE UTTLE WONDER 
Midget Screwdriver 


Jut M in anj other commodity. Our Wuhere are 
made of the Beet Material and with the ntmoet eare. 
That*e why the largest users of Washers prafer those 
of our make. 

We also oftake 

MalssUs Washers asd Cast bes Washers 
Wrosght asd Steel Plate Washers 

of all deseriptions. Bound and Sqnare» Plain or 
Galranised. 

Assealed Rivet Bans Fellow Plates 
Sheared asd Psached Plates 

PBOMPT SHZPMBKTt 

Wrought Washer Mfg. Co. 

MllwaiikM, Wis. 

Coast RepresentatiTss 
HUGHSOH ft MBBTOH, Zac. 

Saa Praaelseo, OaL; Lu Aagolos, OaL; Portlaad, Or#.; 
Dtayor, Oolo. 



A praotital high-grade little tooL Made 
just as carefuUj as the large Dtiyers. Peeked 
on a very attraetiye red and gold card. 

The “Fastest Seller” of the Year 

No. 42 Assortment 

Four 1^-ineh, four S-ineh, four S-ineh 


O. W. GAUSS oa 
Weatam Sales Agents 

083 rnuUm St 
Saa Frandseo, OaL 


J.0.MeGABT7A00. 
Bastem Salas 
Agents 

Now York Oltp 
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TWO WORDS COVER THEM ALL 

toTtZV—RELIABLE 



MECHANICS' TOOLS 
TAPES - RULES 

PROCRESSIVE LINES 


Specify 

Ssnd fsr 


^ m e /UFH/M f?ULE Ho. 


SAQINAW, MICHMUM 
NSW VCNUC 


TRIMO Economies 


Trlmo Pipo Wrsneh, 8 sisos 


Trlmo Monkoy Wroneli, 7 tlsM 


Trlmo Pipe Ontter, 8 sises 


Br WITH flat-link n" cable chain 

Trlmo Clialxi Wrench 
Eight Rises, take pipe H" to 16" 


Shopy Home and Farm 

These Four Tools Have the 

Quality TRIMO Mark 

The right material is in them. The best 
possible design is in them. Every TRIMO 
operating convenience is in them — and 
every feature of economy. 

TRIMO users buy for long service. 

Buy of your dealer or write 

Trimont Manufacturing Oimpany 

Roxbory (Boston), Mass. 


Digitized by 


Google 









Quikwerk Hoes 


T^VERY tool we forge must help maintain our rep- 
utation in the tool business—and yours. Did 
you ever hear a user of Quikwerk Tools question 
their excellence? 

Keep a good stock of QUIK WERKS— 
they’ll keep good customers for you 

THE WARREN TOOL & FORGE COMPANY 


150 Griswold Street 


Warren, Ohio 




PEERLESS STRAP WRENCHES 

Will not crush the thinnest tubes, and they can* 
not slip when properly adjusted. Double woven 
linen strap is the strongest and most durable 
made. Patented cam locks the strap securely in 
any position. Wrench is drop-forgea steel. 

The ideal wrench for polished pipe. 

OEOBOE H. WILKmS 00. 

180 N. Market Street Okicigo, 111. 

SPBAKE SALES 00., IKO. BepreientatlTei 
Prentiss N. Rice F. H. Chown J. C. Hooper 

506 Charles Bldg. 1121 Oasco Bldg. 813 Postal Tel. 

Denver Portland San Francisco 

O. T. Sprake, 216 Higgins Bldg., Los Angeles 
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Very IHipalar WHh 
Blacksnatlis, WheehtrigMs ail 
Alto Hechaiks 

The “Buffalo" No. 849-H 
Forge is an extra heavy Wagon 
Maker’s Forge with cast iron 
hearth, size 38x42. This forge 
has heavy steel legs, hinged 
and balanced ash gate and 
heavy tuyere iron. Hood is 
made of steel or cast iron. 

Variable Speed Blower with 
six speed regulator or a Con¬ 
stant Speed Blower furnished 
as desired. 

Get entire story from cata¬ 
log No. lOO-B-37. 

Buffalo Forge Company 

BUFFALO, N. Y. 


PHOENIX 


HORSE AND MULE SHOES 
and BULL DOG TOE CALKS 


BEST IN THE WORLD 

PhoMhc ShoM arc Kapt la Stack ky tka FaNawins Hauaaa 


Albnoiaerqao, New Mexico.J. Korber k Oo. 

Boiae, Idaho.Northrop Hardware Oo. 

Bntte, Montana.Montana Hardware Oo. 

Denver, Oolorado-Moore Hardware k Iron Oo. 

El Paao, Texas.Momsen-Dannegan-Byan Oo. 

Fresno, Oalifomla.Inland Iron Oo. 

Hamilton, Montana_The Valley Mercantile Oo. 

Los Angles—^W. T. McFie Supply Oompany 
Perdval Iron Oompany 
Waterhouse k Lester Oompany 
Oakland, OaL. .Western Heavy Hdwe. k Iron Oo. 

Ogden, Utah.Oeo. A. Lowe Oompany 

Phoenix, Ariaona— 

Palace Hardware k Arms Oo. 

Arizona Hardware k Supply Co. 


Portland, Oregon— 

Northwestern Hardware k Steel Oo. 

J. £. Haseltine Oompany 

Pocathllo, Idaho.. .Salt Lake Hardware Oompuiy 
San Francisco, Oalif.— 

Holt Bros. 

Scovel Iron Store Oompany 
Spotswood-Helfer Oompany 
Tayler k Spotswood Oompany 
Waterhouse k Lester Oompany 

Salt Lake City, Utah_Salt Lake Hardware Co. 

Seattle, Washington.Gray Brotlien 

Stockton, Oalif.Hickenbotham Brotltfn 

Tacoma, Washington.West Coast Steel Oo. 

Tucson, A^.Albert Steinf^d k Co. 


BIANTJFAOTUBED BY 


PHOENIX HORSE SHOE CO. 

Largest Hone Shoe Uamfaotiiren in the Win-ld 
BOLLINO MILLS AMD FACTORIES WILBT, rr.T^^ povaHXBBPSIB, MEW Titf 
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GENUINE CRESCENT 


WRENCH PARTS 

ASSOBTMENT No. B. P. 1 

The cost of handling orders for repair parts 
is usually more than the profit if they are only 
ordered by individual i.tems as needed. On the 
other hand there is usually a certain amount 
lost if carried in bulk. 

This assortment and container will enable 
you to give your customers the necessary serv¬ 
ice and turn it into a profit item instead o# 
a loss. 

The assortment is small and includes only 
parts having the largest sale. 

The carton is of cardboard with compart* 
mente for each size and measures 4^ x x 
1% inches. 

A list of the parts together with the retail 
price is shown below. 

The cost to you is that of the parts only at 
regular dealers’ prices, with no charge for the 
carton. 

The assortment contains the foUowlng parts: • 


JAWS 


Qnantitj 

Part 

Retail Price, 
Bach 

Total 

2 

4-inch 

$0.25 

$0.50 

5 

6-inch 

.25 

1.25 

4 

8-inch 

.30 

1.20 

2 

10-ineh 

.40 

.80 

1 

12-inch 

.60 

.60 

2 

4-inch 

KNURLS 

.10 

.20 

3 

6-inch 

.10 

.30 

4 

8-ineh 

.12 

.48 

2 

10-inch 

.15 

.30 

1 

12-inch 

.25 

.25 

2 

4-inch 

PINS 

.05 

.10 

3 

6-inch 

.05 

.15 

3 

8-inch 

.05 

.15 

2 

10-inch 

.05 

.10 

1 

12-inch 

.10 

.10 

2 

SPRINGS 

4-ineh .05 

.10 

3 

6-ineh 

.05 

.15 

3 

8-ineh 

.05 

.15 

3 

10-inch 

.05 

.15 

2 

12-inch 

.05 

.10 


Total Retail Value, $7.13 


CRESCENT TOOL CO. 

JAMESTOWN, N. T. 


“UNIVERSAL” 


Box Strapping 



“Known the World Over” 


Car/s “Divergent” 

Saw Edge Joint Fasteners 



Our new Saw Edge DIVERGENT Fiat- 
ener with the flat web, is far superior 
to any fastener manufactured. It has 
a CONTINUOUS CUTTING EDGE as 
found on our other fasteners; the flat 
web is an added feature, which enables 
the user to center the fastener without 
loss of time or other annoyances experi¬ 
enced with other fasteners. All of our 
fasteners are being packed in tin con¬ 
tainers of uniform height, which shows 
up well on stock shelves. 

CARY MFC. CO. 

BROOKLYN NEW YORK 
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“Sterling” 


STERLING 


TUNCHSTEN STEEL 


FlexiUe 


HACK SAW BLADES 


Many years of personal earetaking attention to manufacturing details have produced 
in STERLING Blades a cutting tool of unquestioned merit. 

We claim Endurance — Dependability — Fast Cutting — Long Life — Satisfaction 
to Dealers and Consumers. 

Users declare that our slogan—‘‘They don’t Scratch, They Cut”—tells the story. 
SOLD THROUGH JOBBERS ONLY. 

CORRESPONDENCE RESPECTFULLY SOLICITED 

DIAMOND SAW a STAMPING WORKS, BUFFALO, NEW YORK 

CALDWELL SALES OOMPAMY 

Lachman Building, Boom 321, 417 Blarket Street, San Franoiaco, Oal. 

ExclnslYe Pacific States Bepresentat i ves 


Champion Blowers, Forges, Drills and Screw Plates 




' i —. 



The EASY 
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Save Time and Money 

BY USING 

Heller’s Pivot Door Hardware Shelving 

DISPLAY FULLY PROTECTED BY GLASS 

STOCK CARRIED IMMEDI¬ 
ATELY BEHIND 

IT IS COMPARATIVELY 
INEXPENSIVE 

OF CONVENIENT LENGTHS 

EASILY INSTALLED 

WILL GIVE LASTING 
SERVICE 

An investment will pay big divi¬ 
dends by the additional sales it | 
will create. 

NEW PBIOES IN EFFECT 

Write today for Catalog 2S-H, which 
describei aeveral ^pee. 

W. C. HELLER & CO. 

MONTPELIER, OHIO 





WM. R OTTEMILLER CO., York, Pa. 
Maiifaetirars of Cap aad Sat Scraws, Straw Maeliat Work 

REPRBSBNTATTVES 

Omar Go^ Atlas Bnilding. Ban Franeiseo, Oalifomia 
Sands A San Famanao Building, Los Angales, Oalifornla. 
Strimpla A Oox, L. C. Smith Building. Saattl^ Washington. 
Taylor, Yonngs A Oox, 558 Hollywood Ava., Salt Laka City 
Taylor, Youngs A Oox, 728 Colorado Bnilding, Denver, Colorado 
Strimpla A Oox, Corbett Building, Portlamd, Oregon 
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Pittsburgh Perfecf 

Electrically Wdded 

Poultiif and Garden Fencing 

A popular fencing among poultry 
raisers. Neat appearance and light 
weight are combined with strength 
and durability. No top rails or bottom 
boards are necessary. 

This fencing will win friends 
among your customers, and develop 
profitable sales for you. Made in several 
styles from our own Open Hearth Steel, and every 

goaraaiteei 

Write for Caialog 


Hi- 


« ii!!888 8ii 



Pittsburgh Steel Company 

OBnEAL OITXOBS: PXTTSBUSOH. PA. 

Pacific Ooasfe Office 

S59-36S Monadnock Bldg., San Prandseo, Oal. 

Diatritmtoxa of **Pittibiixidk Perfect** and **OoliimbiA** 
Wire Pendiig: 

Danhuit, OERlffaa A HiMm Oo. Wkiton Hsrdwart Ooetpiay 
Ssa r n mctico » OaL Batttta, Waah. 

Korthm OaSfonU saA Ktyadm Waablafton sad Orates 


“EASY EMPniNB" 

Grass Catchers 

‘‘Favorably known the 
world over** now made 
with 

Rt-lnforced ^ 
Non-Slipping 
Bo 


'4 


Dnrame | 

Many exclusive 
patented f e a- 
tures and strong 
selling points 
explained in 
Catalog No. 20. 

Write for it 

SOME OF OUB PAOIFIO OOAfT JOBBEES 


Oalifomia Hdwe. Co. 

Union Hardware A Metal 
Oo. 

Hoffman Hdwa. Oo. 

Harper A Bernolda Oo. 
Faillnf-MeOalman Oo. 
Marehall-Welle Hdwa. Oo. 
Hollej-Maaon Hdwe. Oo. 


Baker, Hamilton A Paalfie 
Oo. 

Honeyman Hdwe. Oo. 
Jeneen, Kii», Bird A Oo. 
The Schaw-Bateher Oo. 
Sehwabacher Hdwe. Oo. 
Seattle Hardware Co. 

The Thomson-Difte Oe. 


Thompson Adjustable 
Sprinkler Head 



Dunham, Oarrifan A Hayden Oo. 

THE SPECIALTY MFC. CO., St PmI, Minn., U. S. A. 


Sold Through the Jobbing Trade 


Thomiison Maniifactiiriiig Compasy 

East Eighth and Santa Fe Are. 

LOS ANGELES 
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Mada of OalTaalsed Blbbon Steel 
Oontlnaoiie Orlmp No Short Pfteeee 

Keystone Flexible Steel Mat 

The ertginsl eontinuons crimp mat. Easily rolled 
into small space. The most durable mat made. 

BeTersibie, and will not warp or curl up. 
Bight regular sizes, or will make to order any 
le^th desired. Bolls in stock at all times. Stock 
sixes from 16 x 24 to 40 z 72 inches. 

Ideal Woven Wire Mats 

LoweM Price Wire Mst Made 

Made of celvsnlssd round steel wire, with mesh of flat 
eeil eoastmetion, ingenionsly woven on snbstaatisl sal* 
vanised one piece steel frame, which is electrically welded. 
Made in Four Stock Sises 
WB ARB BXaLUSnrE MANUPAOTUREBS OP 

^^Rolamaf* 

THS rLmBlil WOODSN MATTUie 
Ohn Be BoUed Up Like a Rnf. Sanitary, Reversible. 
Write for Prices on Our lines 

KEYSTONE WIRE MATTINa CO. 

Sole llannfactarers (Bst. 1894) Beaver Palls, Pa 
PAOIPIO COAST OPPIGE 
SIS ANKRIOAK BUILDUfO, LOS ANOELSa OAL. 



Garden 

Cultivaton 


L UTHEB BUBBANK pronounces the Nor- 
cross a wonderful implement, using a 
dozen or more of them on his own estate, 
and says: ^^They are the Best of their kind.’' 


Selling a Noreross is selling Quality, Serv¬ 
ice and tetisfaction to a customer at a moder¬ 
ate cost and an attractive profit. Three sizes, 
all strongly made and handsomely finished. 
Order through your jobber and be sure yon 
get the Genuine Noreross. 

C. S. Noreross & Sons 

MAMUTAOTTJBBBS 

Boshnell, 111., U. S. A. 


Every Foot of 


Ludlow-Saylor “Perfect” 
Galvanized Hardware 
Cloth_ 







by reason of 

our thorough 

equipment, 

extensive 

experience 

and 

established 

high 

standards, 
is more than 
a Galvanized 
Hardware 
doth; 
it is “The 
Hardware 
doth 

that stands 
Hardwear” 
and is 

“Guranteeil” 


It is woven of the best steel wire, 
the joints are all seenrelj soldered by a 
good coat of galvanizing after weaving, 
and measures np to the moat ezaeting 
demands of critical enstomera. 

Order yonr reqnirmnents threoi^ 
your regnlar jobber, also the "Perfeet” 
Window Screen Cloth, Poultry Net^ig, 
Ply Traps, etc. 


Mamtf actued Vy 

The LUDLOW- SAYLOR 
WIRE CO. 

ST. MtJIX MO. 
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The '^NEW DUMACO” SHELBT dooT HARDWARE 


ADJUSTABLE NOZZLE 


mm 


**lt Sells Best Because It Is Best** 

You can sell more garden hoae noxalea this cpmjng 
season than you have ever sold before. The NEW 
DUMACO” will do it for you—and WHY! LISTEN— 

In construction it is the latest thing. It is manu* 
factured out of solid brass rod, fine grained brass cast¬ 
ing, and a apecially improTed packing that makes leak¬ 
age absolutely impossible. 

In operation it is simplieitv itself. One turn, and 
you have a straight flow; another, and there is a fine 
spray; a third, and the water is shut off—instantly. 
TTie stream is longer and the spray finer than in any 
other nozxle sold. 

Each NOZZLE is factory-tested, and fully guaran¬ 
teed. 

In price, it is right, and the most profitable for you 
to handle. We sell it much lower than any other is 
offered. 

Sample on request. Write direct or to your jobber 
for special rates and terms. 

THE DURST MANUFACTURING CO., Inc. 

119 CHAMBERS STREET, NEW TORH CITY. N. T. 


San Franciaco, Cal., 
109 Nqw Montgomery St. 


Loa Angelea, Cal., 
201 Douglas Bldg. 


WE ALSO MAKE 

Floor H i n g 6 89 
Spring Bntta, Door 
Checks, Push and 
Poll Plates, Door 
Holders, Posh 
Bars, Foot aad 
Chain Bolts, Door 
/ Bolts, Cupboard 

r V W ■ ^ Turns, Cupboard 

1 1^^ 1 H I Catches, Card 

V I' Hold r s, Toilet 

V--t jH '^0^-1 Paper Holders, 

/ Oarage Door Hold- 

V Chest Han- 

diets. Casement 

pifk Adjuatable Window Adjust- 

Screen Door ers and Fastenem, 

Hinge hockM, Sash 

Lifta, Mortise Locks and Latches, Basement Win¬ 

dow Bets, Wire, Coat and Hat Hooks, Ceiling 
Hooks, Hall Hooks, Screen Window Hangers, 
Door Braces, large line of Screen Door Hinges 
and a number of items not mentioned. Ask for 
catalog today. 

The SHELBY SPRING HINGE CO. 

SHELBY, OHIO, U. 8 . A. 

COAST BEPBESENTATIVES 

POND HABDWABE OO., D. L. HEBMAK, 
Los Angeles, OaL Seattle, Wash. 


Seattle, Wash. 



Randle Detached. Cut shows Bight Ksad Cssemsnt Adjuster 


Superior 

Casement Adjuster 

For wiadowB tbat open out 
Operates witboat distuxbiiiig the wanm 

Superior Osstmsat Adjustor is the nsoft 
convenient to operste because all that is re¬ 
quired to unlock and move the window is ts 
simply move the handle; when you let go the 
handle the window is locked automatically. 

Superior Ossomsnt Adjuster is the stroar 
eat because it locks on the rod fastened te 
the window and thns combines the strength 
of the two rods. 

Superior Cssomeat Adjuster holds the win- 
idow firmly at any angle and does not allow 
the window to rsttls. 

SUPERIOR SPRING HINGE GO. 

660 W. Itike Stnet, Oblcago 


Wa.gneR Door Hangors and Tracks 


Quality hangers and tracks designed to overcome all the troubles and draw¬ 
backs of ^cheaply built hangers and tracks that 

at a low nrice Wagner Hangers have roller-bearing wheels, tandem trolley with 
bumper o^n end to'protect wheel., . very .imple end pr.ctic.l cem yert.c.l 
adjustment and other features that put them out of the ordinary class. Tracks 
are self-cleaning, bird-proof and much h^vier than ordinary 
please customers and build trade. Write for catalog showing entire line. 



RoIUt B^arimga 


CompUU Btoek carrtmd at Tigard, Oragon, Branch 


WAUNBR MFU. OO.. Dspt. T. Cadai Falls, lova. 
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1^ ■ Lockwood Locks, recog- 
[cl I nized as standard goods, 

mB well-made, of long life 

oQd afford the users un- 
H ■ ^ excelled security. The line 

'I H f includes locks for all pur- 

Lockwood Designs, which 
can be had to harmonize 
with, every architectural style, are pleasing 
in design and correct in their details. The 
wrought designs, for low-cost houses, are 
particularly attractive. 


LOCKWOOD MANUFACTURING CO. 

H«naf«otiiren of 

BUILDEBS’ HAEDWABE 

SOUTH NOBWALK, COHN.. U. 8. A. 

JOSEPH T. POLITBO, 183 SUttWMon St., San Francisco, 
Waatam BapxaaantatlTa. 




f ANDREW CABRIGAN CO. S 
Pacific Ooaat Bepieaentatiye T 
Saafranciaco Los AngelM Seattle Denver 


DOOR HANGERS 

and 

Garage Door Hardware 

N O BETTER evidence could be had of the 
faith that dealer and user alike have 
in Allitb-Prouty goods, than the eonstajitly 
increasing demand. 

Over two decades of trade establishment 
have built up an enviable good will directly 
traceable to the unvarying production of 
properly designed and extremely well made 
sliding door hardware. 

SEND FOB CATALOG 9() 

ALUTH-PEOUTY OOBIPANY 

DANVIUiE,.ILLINOIS 


ALLTra-PROUTY 




Long Pin Punch Set 
No. 462 


Pikt. r*b. SS. 1921 


MR. DEALER — 

Nearly all your friends tinker more or 
less around machinery—the Auto, Tractor, 
Reaper or Loom, and these extra long pin 
punches are just right to back out pins, 
bolts, etc. 

A set of four useful sizes of VANADIUM 
steel in our anti-rolling Finger Grip pat- 
tmm. 

To sell them—show them—^it’s up to you. 

ASK YODB JOBBER 

MJIRCY TOOL WORKS, he. - PIITIIilM, CONN. 

Poeifie CoMt Agenti: 

SPRAKB SALES 00.. INC. 

G. T. Sprake J. O. Hooper 

316 Higgina Bldg. 813 Postal Telegraph Bldg. 

Loa Angelea San Francisco 

P. H. Chown Prentiss N. Bice 

1121 Gasco Bldg. 506 Charles Bldg. 

Portland Denver 
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No. 126 —BBOKZE METAL 
Secure Lever, Bfany Ohaagie Interior 
Oonetroction 


Security 

Is Always OurFir^ Consideration 

But no detail of workmanship and finish 
is too small for our careful attention in 
the production of a line universally recog¬ 
nized as equal to the best similar goods 
made. 

Soliciting new business on our record 
Catering to the better class jobbers 

Fraim-Slaymaker 

Hardware Company, Inc. 
Lancaitcr, Pa, U. 8. A. 

Favorably conaldered tbroiigboiit tbe wodd aa one 
of the larger maanfactiiren. 

Write for General Oatalogne No. 102A 

WMtoni Bepreemtattvas: 

H. D. TTIiBB a 00 ., 

612 Paeifle Bollding, 8aa Praadioo, OaL 
Fifth Floor, HlggliiB Baildlaa, Xiot Ancoloi. OaL 
1022-23 Alaska Baildlag, Boattl^waali. 

412 Boeton Building, Donwor, Oolo. 


E-Z Dandelion and 
Weed Root Puller 

JOBBERS AND DEALERS GET BUSY! 

A wonderful tool and an unlimited 
demand. No lawn owner will be 
without. No other tool on the 
market will pull a root **E-Z Dan¬ 
delion and Weed Root Puller*’ jawf 
close up and get the whole root 

Hang BampU with root in tUtplay window 
—itwOlBoU 



2007 Marshall BlTd.. Chicago. lU. 


** HRX ALl Socket Wrenches 

“BABY” Hammerlest Revolven 
R. F. SEDGLEY, Inc. Est 1897 

2311.13.15 North 16th St.. PhiU., Pa. 

Podiic Coast RoproBontaHooa : 

McDonald a UNFORTH San Francisco, Cat 


OrUliag Pldk isr mass 


NORTHERN HANDLE CO 

M M Wf l ClW MI of 

"POOTTESt BRANir 
Oumatatd Bttt QtuUty 
HANDLES 

A». pkk. ^ 

Fries list opoa 

oSST* Nommui haiome co. -- - 


O"-. a., tt a. A 

lagalar Magls Bit Aas 


BARTLETT Oomponnd 

Best tool steel and eren entting jaw. Made 
in all sises. Fully guaranteed. 



■ARTUTT URL CO. - 36 L Lafaietto Street, Cetreit, 


Gilson Garden Tools 

Have proven Zdve Oelleri wherever 
shown. They get the weedi ont of 
gardene and eaih into the dealer’a 
tBL Write today for eatalog and prieee. 

7. B. GILBON OO^ PORT WASHINaTON, WlflL 
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LANE’S 

Steel Round Track Hangers 



fStronier Chicks! 


[k^I T’S no fiction that the right 
I ■ incubator does produce bet- 
mi ter chicks. Read below what 
the Bendlage Hardware Co., 
^ Marshalltown, Iowa, says 

about Queen Incubators. 
They write: 

I ^ p*wu ' Ij "We hare found the QUSSN 

7-u|l c* I li°® of Incubators, Brooders 

4 ^ end Brooder Stores more then 

satisfactory and can get hnn* 
dreds of testimonials of Stronger 
w’i^CN Chicks and almost perfect 

hatches with the QUEEN. We 
hare sold the QUEEN line for 9 
■s w M-j; years and increased our sales 

If TM Ifan ta w aaa a from 6 to 8 pieces per year to 
SMCtssafYMW 50 pieces. We cannot too strong- 

A_A_B A ._ Iv *liA ATTWSI lin^ '* 




—-JA I “°e 01 incuDators, isroot 

V I 0 and Brooder Stores more t 

>. satisfactory and can get t 

of testimonials of Stroi 
'rll'jL.i Chicks and almost perf< 

hatches with the QUEEN, 
hare sold the QUEEN line fc 


Saccttt 


PMitrySapplyBMiMSS recommend the queen line.'* 

K u must sell a good Incubator. A cheap, uncertain Incn- 
tor means death to chicks and death to business. 

The Queen Is known all orer America as a high-grade 
moderate-priced incubator thst. delirers high-percentage 
hatches or chicks that lire and grow. 

It will make friends and business for you. Ask ns 
about terms, etc. 

QUEEN mCUBATOE COMPANY 

UVOOUr, MBBBABKA 


Qpeen Incubators 


GET IN A SUPPLY OP 

NOVELTY FORCE PUMPS 

And'treat yoor castomera to the beet. 

Y fflgn I { We are the man* 
JiTlI afactoTera of the 

jv I i\ i ! original ‘Novell’ 

1 \ \\ |! ! Pomp for WELLS 

ifJLu |i; and 0ISTEBN8. 

P M ii i patented ban- 

fej fn tlf "i ! ^ ^ attachment 

renders it the most 
j durable, easiest 

; working and best 

wBfwv~~* ^ fitted pomp. 

Its imitations are 

nl cause they are not 

^ accurately eon- 
» stmcted and do 

hI^ M produce as 

. sl large a rolnme of 
^ifb each 

write for eireidar 
and special prices 
(Xo. 180) once! 

THE HE8843NTDEB 00., MaariUon, Ohio 



RED RIB 


Strongest trolley msde. Essy running. Tsndem wheels, 
roller bearing, ninged and flszible. 

The track will not epread beesnae of eolid donble-groored 
wheels and arched treads. Sheds water. Bird proof. 

( No. 100 A for doore np to 800 Ibc. 

aaasMtw J No. 100 B for doore up to 400 Ibe. 
vmpaoasy. •< ^ 

( No. 101 B for doore np to 500 Ibe. 

NOTE: The wbeele run on the arched treads; adds 


strength, redneee friction, 
autee back of Bed Rib. 


There is s strong guar- 


TNK TOPPINQ MFQ. CO., AsMsiiA OMt, 0. S. JL 
For 18 Tears Safelj Door Hangar Oo. 
Represented by W.ILVoorhecs A Cu. The CsH BMc. Sm Francisco 
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This is a Pipe Wrench 



This wrench has only 3 parts—movable jaw, 
handle and nut. It is drop forged from high 
quality steel. 

Owing to the novel arrangement of the jaws 
the wrench is “end-opening’' and, as can be 
seen from the picture, will reach places inac¬ 
cessible to the ordinary pipe wrench. 


This wrench is made to use. On strength tests 
the 14-inch size shown above has successfully 
withstood stresses in excess of 4700 inch lbs. 
(Government requirements are only 2800 inch 
lbs.) This is a man'4i wrench. Be the first to 
sell it in your sei^tion. 




HBBL^LATES 

Three Leaders (ren 
the “Sacks Uee’’ 

Write for Latest Catalog 
and Price List 

STAR HEEL PLATE 
COMPANY 

LOUIS SACKS. INC. 

S67-S91 Wilson Ave., Newark, M. J., U. 8. A. 

Nerada aad Utah BapraaaatatiTaa: E*. C. Ooffia Oompanr, 
424 Neti Buildlttf, Salt Lake City. Utah. 

Padflo Coaat BMraaentatiTei: Mr. J. J. Winner, 2d and 
Miaaion Sta.. Boom 611 Wella Farfo Bldg.. San Franeiaoo. Cal. 


LASTS AND STANDS 

Jeraay 


COBBLBB SBT 



laprorad, Beonoaical 



vv.' 


BURNT IVORY BRAND SECOND OROWTH HICKORY 

Aze, Pick, Sledge, Hatehet, Hammer and all Mining Tool Handles. Known everywhere ai the Beet 
IVOBY HANDLE COMPANY Hope, Arkaasae 


TATTOO EAR MARKERS FOR LIVE STOCK 

The Only PernuuMOt and BeUable Means for ZJve Stock ZdntUt 
cation. For Hog% Bhe^ Cattle and Horsee 
OOOD DIBCOUNTS—GOOD 8ELLEH-BEPBAT8 
BEND FOB CUB DEALBB PBOPOSITION 


F. a BXJECH 8 CO., 162-154 W. Huron Street, CHIOAQO, ILL 



Three-Letter Marker 




BOLLER’S CRANK MOP WRINGERS 

Cm Bg UsGd BvGrywIiGrG 

Large Openings, Long Leverages and Cranks to 
turn out the Mops. No pulling or tearing the 
Mops to pieces. For QUALITY MOP WRINGERS, 
where one sale means repeat orders, stock our line. 

PETER ROLLER MSCHOIE WORKS, 122-124 A Gwiis St, CUcage, OL 
Padfle Coast and Inter-Monataln Bepreaentsttees 
THATEB a BOWBB 

846 Monadneck Bldg.. San Franolaeo. 880 Story Bldg., Los Anielis 
Sealtte and Denrer 
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“YANKEE” 

VISES 

With Detachable Swivel Base 

FOUR SIZES 

No.—1991 1992 1993 1994 

Jaws open, inches. 1^^ 115-16 3% 4 
Height, inches ...3^^ 4 % 5% 7% 

Length, inches .. .4% 6 8% 12^4 

Net weight, lbs... .3 6 14 41 



The vise is accurately machined on the bottom, sides and end, for use in holding work in 
several positions on drill press, shaper, etc., allowing it to pass through several operations 
before necessary to change it in the vise. An entirely distinct feature in vises and one 
that is quickly appreciated by Tool Makers, Pattern Makers and Machinista 


NORTH BROS. MFC. CO. 

PHILADELPHIA, PA., U. 8. A. 


AMERICAN SEAL 

PAINTS and CEMENTS 

<<MAKE GOOD’’ 

WITH TOXr AMD TOTJB OU8TOMB88 
STANS FOB 


QUALITY and DURABILITY 



WBITE US FOB SBAXEB*8 PB0P08tTZ0N 
MANUFACTUBBD BY 

The Wm. Connors Paint Mfg. Co. 

1862 TBOT, M. T. 1981 



KitWasPossWetoAccamriate 
—theTstal Figares 

of the number of the 
safety razor blades 
manufactured in a 
single year by the 
three hundred or more 
safety razor blade 
manufacturers of the 
world — the figures 
would be so large as 
to be beyond under¬ 
standing. Here is the 
Gillette people making 
the statement in their 
annual report that 
they sold 285,359,160 
blades during 1921 — 

Now add the figures 
for the rest of the 
crowd and think what 
a lot of money can be 
made sharpening all these blades at 25c per dozen. 
Some money. The Hatfield Machines sharpen 
dulled blades as fine as when new, again and 
again. Also the Old Fashioned Jack Razors, 
Barbers’ Clips, Knives, Scissors and Shears, etc. 
7 Machines. Write for booklet. 

HYFIELD MFG. CO. 

292 Ohnich Street New York City 
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MAYDOLE HAMMERS 

THE WORLD’S STANDARD 

Highest Quality Steel Handled Hammers 
Guaranteed First-Olass in Every Respect 


The David Maydole Hammer Co. 

NOBWIO^ N. V. a A. 


“Forstner” Brace and Machine Bits 

For Fine Oarpenter, Cabinet and Pattern Work 

SFEOZALIiT ADAPTED FOB HABDWOOD WOBKIKa 

The Fontner Labor Saving Anger Bit, nnlike other bits, is raided 
by its Circular Bim instead of its center; con^nently it wiU bore 
any are of a circle and can be guided in any direction regardless of 
grain or knots, leaving a true polished surface. It is preferable and 
more expeditious than chisel, gouge, scroll-saw, or lathe tool com¬ 
bined, for core-boxes, fine and delicate patterns, veneers, screen 
work, scalloping, fancy scroll twist columns, newels, riobon mould¬ 
ing and mortising, etc. 

ManiifactTix«d by THE PBOORESSIVE MFG. 00., Dept "A,” Torrington, Conn. 

Bb«ii1n of Tour Hordwaio Jobboro, or Wrlto Uo Slroet. BappUtd In Son Wnn for Oatalogno 



BUFFUM TOOL CO. 

LOUnXANA, HO. 


Curved Bearing Scri^rs 



No. 1766—3-iii. Seraper.List $4.20 doe. 

No. 1767—4-in Scraper.Liat 66.00 doa. 

No. 1768—«-in. Scraper.List 67.80 doa. 

No. 1765—Sot of above tools.List $1.50 set. 


Three Cornered Bearing Scrapers 



No. 1754—Blade 3% in.Liet 63.00 doa. 

No. 1754A—Blade 6 in.List 63.00 doa. 

No. 1755—Blade 8 in.List 64.20 doa. 


HIGH GBADE TOOLS FOB HIGH GBADE WOEKKEH 

0. W. GAUSE COMPANY 

PfESTEBN SALES AGENTS 

693 Miaalon Street - • San Francisco, OaL 


SAND’S 

CERTIFIED LEVELS 


At New and Lower Prices 



The lowered prices include SAND’S 
aluminum, the lightest and strongest level 
made—^together with the variona models 
of SAND’S Levels in Pine and Walnut 

Ton may aa well sell just the level your 
customer wants. Even the dollar level 
bears the mark “SAND’S,” so long known 
by expert workmen as the mark of better 
levels. 

Write for descriptive price list. You 
can get a level for every purpose with 
SAND’S built-in accuracy. 

Remember, lower prices now on the fin¬ 
est levels shown. 

J. SAND ft SON 

1859 Bivard Street - - Detroit, Mtcbigan 
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OUUCP FIXTVBBa FOB WOOD BAB 


8«nd for our now eotulog ibowing complete line of 
up-to-dnte Olnnrat, and many other ‘*HAB0RA.YE 
QUALITY" TOOLS which you can handle to adrantage. 

THE CINCINNATI TOOL CO. 

Montgomery and Waverly Aye., Cincinnati, Ohio 

OABUOir n FBAHM, Padfle OoMt EaproM&UtlyM 
268 Maiket Street, Ban Francieoo 
F. O. Box 397, Station C, Loa Angeles 



SASH CHAIN 




CABLE CHAIN 



Semeo Panoh 


THE SMITH & EGGE MFG. CO. 

"Originators of Sash Ohala** 
BBIDaEPOBT, CONN., U. & A. 


The Smith Screen 
Door Check 

Closes the Door Quietly and Finnly 
A QUALITY PRODUCT 

MADE BY 

F. H. Smith Manufacturing Co. 

3037 Carroll Avenne, Ohica^, TlUnftl. 

Manufaetnrers of 

Rivet and Fastner Setting Machines 
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S. A. E. 

Standard Nuts Milled From Bar Stock 


to V’ in Oartoni 




Western Screw Products Co. 

ST. LOUIS, MISSOUItl 





s 

i' 

Bepreoentad hy 

LOUIS J. ZIESEL OO., 

216 Market Street, San Frandaco, OaL. 

L_ 


80BBW MACHINE PBODUOTB TO BLUB PBINT 

OB SAMPLE 

! 



SNAPS 

FOR THE HARDWARE MAN 

FROM THB BB8T LINB MANUFAGTUBBD 



IKOJAN OPBN BYB SNAP 
Not 520 Bit, 521 Chtio. 522 1 r«M 

S9Uh AllJMm 

COVERT MFC. CO. 

TROY, N. Y. 


THE ARROW WRENCH 

DROP FOROEO HEAT TREATED 

A QUAUTT TOOL 

An exacting standard ia maintained in the mann- 
faeture of the Arrow Wrench. 

When an order it placed for these tools, there 
is an assurance of receiving a nniformlj high 
quality. 

ABBOW TOOL COlffPAKT, Inc., Buffalo, N. T. 
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WOOD SCREWS 

MACNINC tCRCWt tTOVI tOLTif 

SIT tCRCWt CAP tCkiWt 

RtVETt RURIIt tOLTt NUTI 

REED A PRINCE MFa CO. 


Main ornct and plant, woncester. Maes.. U. I. A. 
Branch. 121 North Jippirson Strcct. Chicaoo. ill. 
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Sewer and Drain 


e 


NCT WCtCMT IS OC 

^ITTSBimOH.^ 


YOU AND YOUR CUSTOMERS 

BOTH PROFIT AND ARE SATISnED 

WHEN YOU SELL THEM 

DESOLVO Drain Pipe Cieaner 

Every month in the year is a good selling season for DESOLVO. 
Drain pipes have a habit of getting clogged without regard to season. 
DESOLV0 is a profitable seller because it is a steady all year-round 
seller. 

BUILDS UP OONFIDENOE AND TRADE 

DESOLVO cleans out clogged drain pipes. It is the only drain pipe 
cleaner that will work successfully with COLD water. 

Incroaged Sales result from diqilayiiig it. 

ORDER FROM YOUR JOBBER — 

BE SURE TO SPECIFY DESOLVO 


THE CHAMBERLAIN COMPANY 


Pittsburgh, Pa. 


O. T. Sprako 
216 Hlg^ Bldg. 
Los Aageli 


Csnadiaa D tot r i l mt org 

Chamberlain DeB(^yo Oo., 109 Ohmch 8t., Toronto, Ontario 

Pscifle Coast Agants 

SPBAKE SAIiES GO., Die. 

F. H. Ohown J. 0. Hooper 

1121 Oaseo Bldg. 813 Postal TaTegrapli 

Portland San Francisco 


Prantias N. Blea 
506 Oharlas Bldg. 
Danvar 


I I all TOOD SEl^RS 

I I mOED TO SUIT THE TIBEB8 

Write today for catalogue. Many other wueful thinge 



AMEEICAN SCALE OO., Sta. B, Kansas Clt7,Ma. 


If It has not the round folcnmia, 
it is not a DU-ELAKE. 


deolabed a WONDEB 


DU-BLAKE PERFECT CAN OPENER 

Clean Cut, Safe and Sanitary Edses 

WOBXa 80 EAST A CHILD CAN DSB IT 
and Approved by 

Alaminnm OhAimel. Beat Steel Blade and Folenuas. Wwttia Offlee; 

ICannfaetnredliyDU-BLAKK MFe. CO., ToMa, OMa 


SILVER LAKE 

SASH CORD 

NET WEiaHTS FULL LENQTHS 
Sllvor Lako Co. Nowtonvillo, Maos. 


TAINTOR POSITIVE SAW SETS 

aa?haTe^t^boPM 
— ^ • for over a Quarter 

Century. Send for 
Booklet: **Oara of 

Saws. * 

^ Talntor Bffg. Oo. 

113 Ohambara Bt. 
Haw Toik OUg 
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Milbradt Ladders 




Will pay for tbem- 
selves in a short time 
by enabling yon to 
wait on more trade, 
save the wear and 
tear on yonr fixtnres 
and goods, as well as 
bring the appear¬ 
ance of yonr store up 
to date. 


Write for eatalogne 
showing a large num¬ 
ber of styles snitahle 
for all kinds of shelr- 


MILBRADT MFG. CO. 


1415 No. Tmth at 


atLMik^lIo. 



No. 1| Begular size for oval boilers. 

No. 2 , Regular size for square boilers. 

No. 40, A new style made to hook over the edge 
of sinks, etc. 

The illustration represents the No. 40 handle. The 
sides are heavy stamped steel, nicely trimmed. 
Send for samples. 


BERGER BROS. CO 


Office, 229-231 Arch Street 
Store, 237 Arch Street 
Warerooms and Factory, 110-114 Bread Street 

PHILADELPHIA 


24 Years Duty 

says it’s Good 


One customer writes, “I have used one 
of the Baltdy Stove Trucks for the last 
24 years and think it is the best and 
most durable truck made. ’ ’ 


That’s saying a whole lot, but neverthe¬ 
less, that man didn’t stretch the truth 
one bit. Baltzly Stove Trucks certainly 
prove themselves indispensable in the 
hardware store. 


They’re made of steel—solid steel! You 
can lift and move vnth ease stoves, coils 
of wire, crates of glass, refrigerators— 
anything that’s heavy and cumbersome. 

Let us tell you more about this stnr^ 
labor saver; ask for catalog No. 28. It 
illustrates our complete line of practical 
hardware accessories, cast iron toys and 
novelties of every description. Write 
today. 


Arcade Manufacturing Company 

FBBBPOBT, . . . lUJirOIS 




FUliL BADIUM WHITE DXAXi 
ONE DAY nrrEEMITTElIT ALABK 


Height, 4 Inches. Disl 3H inches. 

Alsrm rings for 5 minntea intermittently In 20-seeoad 
intervals. Has silent switch. Oass, seamlean bnaa, 
heavily nickel plated. A compact, strongly made, at¬ 
tractive little clock. 


MORGAN & ALLEN 00. 

150 Post Street, San rtanclBco, Callfonda 
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Show Then —You Sell Them 
Brownee Fruit Press 

“ ''CW~ " Long Life 

Low Price 

Home Press for 
making Jelly, Jam, 
Cider, Grape Juice 

_ NOW! 

HOME FRUIT PRESS MARKET 
UNTOUCHED 

You can cash in on this money-maker 

Charles J. Wachter Co. 

105 North Second Street • PhlledelpU* 



Tumoveivi 

IhatsWhatYouW^ntn 


Wilgley made millloiii Mlling an article for a few ^n- 
niea,—hnt eelllng oYer and oTer to the ■ame pe^le. Not 
how mnch profit per sale, bnt how manj BA1»E8 and 
how many repeat sales. 

The same principle holds tme with 8T0V0IL and the 
hardware merchant. In two words, 8T0V0IL 
VOLUME BU8INES81 And TOlnme business means the 
steady, dsy-ln and day-ont business that’s the bulwark 
of all retailing. 

Women Everywhere Know STOVOIL 

The big. dominant women’s magaiines tell all woman 
how STOVOIL banishes rust on kitchen stOTS, on fasten¬ 
ings and household fixtures; how it iuM^arts a satin 
finish,—^bow it has no odor or stain. Nearly eem big 
operating gas courasny uses and sndoraes 8T0V0ILI 
Domestie Science Laboratories approre and reoommend 
it enthusiastieally. 

What is the resnltl S iltti salts a nd more salen 

Let Us Tell Yon 

about the sueoess other nardware retailers are haelng 
with this housOhold neoessiW. Facts and figures to 

business men and we hsTe them _ 

to proTe our story. Now is the _* ^ 

tl-..-T0DAT. Wt, 



SUFEBIOB I.ABOBATOBIBB 
Oen. Offloes, Don’t 616, 
arand Bapida, idch. 

Pacifle Coast Distributors, 
OBNEBAL 8ALES OOBPOBATION 
San Francisco, OsL 



Little Giant Clothes Reel 


9FeetHlgh 
for Drying 


Ouaranieed FOREVER against defectire material and workmanship. 
Made of galTsniaed pipe and has 125 feet of soft, smooth, steel gaWanised wire line. 
Will last almost indefinitely and is unlike anything else made for the same purpose. 
Cheaper than wooden posts with arms and wire. Easily and quickly erected and location can 
be changed any time. 

Useful for rug cleaning, airing clothing, etc. One erected in any neighborhood tells many more. 

Bought by people who take pride in their home 
premises and by men who lore their wires. 

Little Giant Clothes Reels are ~ 

ORNAMENTS, not EYESORES. 

Prerent wet feet, colds and* other illness from Lowers to 

same cause. Sare doctor bills and lighten work. 4 Feet for 

Order from your Jobber or direct from I Loading 

LITTLE GIANT COMPANY 

HiM 229 Bock 8t., MANKATO. MINN.. U. 8. A. 

Established 1876 



Have You Proved This? 

We have proved that a correct design in a universally used article, 
manufactured strictly for improving its service to the public, will 
in due time build up a productive organization able to revolutioniae 
previous habits in that line. 

Take Clothes Wringers. 

Clothes Wringers to<day are common and inexpensive. 

But they are only common because Anchor Brand led the . ■ K . 
way. 

Anchor Brand is the Clothes Wringer for most American IT^ 
families. k v 

Anchor Brand Clothes Wringers 

LOVELL MANUTAOTUBINO 00., ERIE, PA. l. h. o,. 

LsrgtsS MsBufsotursrs of Olothss Wrlngsia la ths World Erls, Pa. 
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It Sells 

Mop Wringers 

Our handsome new 
Display Back, shown 
here, actually sells our 
wonderful “CAN’T 
SPLASH” Mop 
Wringer without the 
aid of a salesman. 

26,000,000 American 
women are without 
Mop Wringers. They 
readily buy the CAN’T 
SPLASH when it is 
properly displayed. 
Get your share of this 
big business. 

Mail us this coupon and 
we will send yon our Sales 
Plan for obtaining this 
Display Back free together 
with free advertising fold¬ 
ers, imprinted with your 
name and address. 


WHITE MOP WRINGER GO.. 37-43 Mohawk St. Fultoarille. N. Y. 
Plooao aond yoor **CANT SPLASH** Mop Wrtngmr Soloa Plan. 

Ndmo. 

Addroaa. 



CMOWN ’ 

••••« ev 

Howard MAMUfACTimiriG Co 

oe^TTtc 


HOWARD 

Woodenware 

Made of Select 
. Sitka Spruce 

Ironing Boards 

Pastry Boards 

Clothes Driers 

Step Ladders 


I lf you can’t |l 
obtain theae n 
gooda from tt 

your jobber. a Complete Line of 

write ua and ■ 

J 'S' ^Washboards 

anppliod 

The Bubbing Surface Plates in the HOWABD 
Washboards are all of the best materials. The 
frames are of Sitka Spruce, Strong, Durable and 
Bri^t Appearing. The quality of the HOWABD 
Ul^ has been established for years. 

HOWABD MANUrACTUBma CO. 

Bth Ato. W. and Bwlng at. . . SaatUa. WaaSi. 

Poproitut itiToi, 

Los Angolea—H. D. Tyler A Oo., 5th Floor Higgins Bids. 
Son FroneiocD—H. D. Tylor A Co. 512 Poeixie Bldc- 
Portland—Strimplo S Oox, Corbett Bldg. 

Denrer — 412 Boston Building 


TRINER Slanting Dial 

FAMILY SCALES 


CAWACITT 

24 Lbs. 

BY OZ. 




No. 24, Steel Platform 
No. 25, Tile Platform 


The silver burn¬ 
ished dial sets at 
an angle and can 
be read without 
stooping. 

Platform is sup¬ 
ported by double 
steel uprights, dis¬ 
tributing weight 
and insuring seen- 
racy. 

Made through¬ 
out of the best 
cold rolled steel, 
light and strong. 

Finished in 
heavy black enam- 


No. T.35.''’f.oiliS.d beautifully dee- 

With Steel Forks orated. 

No. T-26, Steel Platform and Can be kept in 
PofUh.d Tin Smop convenient 

place, as it occu¬ 
pies very little room, its dimensions being 7 in. 
mgh, 6 in. wide, 7% in. deep. Dial 6 in. in 
diameter. 

Order this TBINEB scale now. It’s a quick 
seller, with a good profit. 

TRINEB SCALE ft MFC. CO. 

West Twsiity.fint Street, CHICAGO, ILLINOIS 

W. P. HOBN S 00. 

Padfle Coast Bapresentatlves 
Blslto Building, San Francisco, Oal. 

Cfos AagBlss Portland, Ore. Sssttle, Wash. 


O.UNDEMANN&CO. 

SS-S7 Wooster St., New York EsUbllshed 1868 



BCannfsctszsra of JAP ANNE D, BBA88 snd 
TINNED WIRE 

Bird Cages and Cage Sundries 


A. L Oangar, 70S Hsfkat Straet, San Francisco, OnL 
Bapraaontativa for California 
T. D. McTioan, L 0. Smitli Bnildiag, Saattla, WuM. 
Bapraaontativa for Washington, Ortgon. Idaho. 
Utah, Montana and British OonuBoia 
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Nitrogon Incandescent Lamps 

TUNGSTENS — NITROGENS — ALL TYPES 

Attractive Electrical Display Rack for 
your window or counter now ready for ddivery 

AtK YOUR DISTRIBUTOR 

MB. DEALER: There is a jobber distributing NITROGEN lamps in every 

principal city. 

NITROGON ELECTRIC CO. - Factory, Newark, N. J. 

LLOYD SALES AGENCY, Fiiniitiire Exchange BuikUng, San Frandsco, Pacific Coaat Saies Representativea 


MAGNETIC CLOTH 

OLBAME UnMAOZO 


ond it the moat ready tailor of any domaatia doTiaa 
kaown. 



No np*to-date kitchen is complete withont one; no more 
worry over Dirty Pans; just a mb or two with Mag¬ 
netic Cloth and the pan is clean and sweet and sparkles 
like new. The Magnetic Cloth is made of a special 
crinkled spun wire fabric and gives excellent service. 


Retails for 
10 Cents 



Send nt your 
iobbar't name 
if ha aan*t 
•tapply yon. 


MaanfaetaraA Vv 

JOHN W. QOrraCNALK MFO. CO. 

Lahlgh Ats. and Xaa^ar 8k. PhUsdalphis, Fa. 

MCDONALD A LINFORTH 
Pacific Coast Rapt., 780 Call Bldg., San Francitao 



It’s a Sled on Wheels 


BILLY BUSTER 
FLYER 


DON'T 

NEED 

mow 

OB 

lOB 


Body Finished 
In Light Blue Enamel 
with Bed Trimmings 


Patented Stabilising Gear on front axle. Prevents 
sudden tnming oi front wheels and gives the 
same action as a sled. 


Whatls, Mttal Baarings 
4^* Bad Disc Wheals, Matal Batguiip 


Ho. SOA, SOzlSst'* 

Ho. 20B, 80x18x6** _ _ 

Ho. 800, SOxlOxO**—4^** Tallow Disc Whatls, Motsl 
Baailngs 

Ho. SOB, 88x18x6**—TaUow Disc Whaals, Matsl Baorlngs 
Ho. SOA, 88x18x6**—Bod Disc Whoals, Motsl Bosrings 
PAOKKD 8 IN BHIPPINO OASB; WEIGHT 80 LBS. 
WB MANUFACTURB A COMPLETE LINE OF 


WHEEL GOODS, TOYS, GAMES 

Onr prices are down to pre*war basis 
and deliveries are prompt. 

Writa ns diraet or wrlta oor Waatara BepraaaaUtiva 
and you will raeaivo prompt rapty. 

WILDER MFG. CO., St. Louis, Mo. 

Wastam Raprasantativas: 

H. D. TTLBR k 00^ 

612 Ptdfle Bnildina 8tn Francisco, Otl. 

Fifth Floor, Higgins Bwdlag, Iios Anglos, CsL 
1082-28 Alaska BnUdlng, SostUoTWtsh. 

418 Boston Building, Dtavar, Colorado 
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O. MUSTAD & SON 

Munifftctiiren 

OHBISTIAMIA. NORWAY 

EaUblldMdl8S2 

Mustad Hooks 

are always preferred, because they are rigrht in Shape, 
Temper and Finish 

SUPPLYING ALL PATTERNS OP PILED POINTS, 
HOLLOW POINTS AND SEA HOOKS USED 
ON THE AMERICAN CONTINENT 
Suppliers to All the Leading Fishing Tackle Makers and 
Jobbers in the line in U. S. and all over the world. 

WORLD REPUTATION FOR QUALITY 

Corroipondonco may alao ba addraaaad to oor naaraot rapraaantatiTe. 

For Waatam Btataa; For Eaat, Middla-Waat and Boutli: 

H. X*. BOWIJ)S, BD W. SIMON. 

217-218 Maaon Opara Honaa Bldf.. 268 Broadway, 

Loa Angrtaa, Oalifomia Now York City, Haw York 






BarVal*' 


Kawall X*aforf a 


Hook ’em 

Patrons of your sporting goods department know 
real fishing tackle when they see it. Show them 
the complete Kewell line. They'll be steady cus¬ 
tomers. 



Get Your Share From Fishermen 

DEALERS PROFIT-SPORTSMEN DELIGHT 

New Indian Chiefs,” Enamel Finishes: Take the place of the ”wooden plug” in the minds and kits 
of black bass anglers. 

Kewell Laforge Spinners: Hand finished throughout, made of the best materials available. 

Sizes: 2/0 to 6. 

Kewart Kidney Spinners: Same grade as Laforge. Sizes: 2/0 to 1. 

”Ber Val” Spinners: Luminous wooden beads with water-proof tube enameled to imitate salmon ens. 
Sizes: 1 to 6. 

FLIES, LEADERS, RODS, REELS, BAIT, LINES, ETC. 

A$k Your Jobber or Writ* US for Price* and Sample* 

CHAS. H. KEWELL CO. 


1220 Boatmen’s Bank Bldg., 
St. Louis, Mo. 


140-144 Dubooe Ayr., 
San Francisco, Cal. 


388 Taylor St., 
Portland, Oregon 
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World** Largett Ski 
Manufacturort 

NORTHLAND SKI MFC. 


HARDWARE WORLD 


Th« Quality of 

Northland Skis 

is fully appreciated by thou* 
sands of skiing enthusiasts who 
insist on the blue trade-marked 
ski — and recommend it to 
others. 

Thousands more will com¬ 
mence skiing this winter. Are 
you prepared? 

Better mail your order today 
CO., 26 Merriam Park. St. Paul, Minn 


Automatic striker SPOON 


Automatically 
hooka the fish 
the instant he 
strikes. 

S. E. KNOWLES CO.. HKsn. 320 UM St. Sm Frmciscs. U.S.L 
PHIL B. BEKEART CO., Pacific Coast Distributors 
SOUTH BEND BAIT CO., Eastern Distributors 
SOUTH BEND. INDIANA 




/ BPITTNEBS 

THE ONLY I bass SPOONS 

GENUINE 1 OONNEOTINO 

^ UNKS 

AL WILSON ( safety 

Famous from Pacific to Atlantic for workmanship 
and material. 

Order throagh your jobber Write oa for catalog 

AL WILSON CO., Williams Building, San Francisco 



Outing EqMpnwnt 

Axes, Knives, Gun Sights, 

Cleaners, Compasses, etc., 
sold by leading jobbers — 

if your jobber can't supply you, order direct — 
liberal dealer discounts. 

Flexible Bear Sight — Known and recommended 
by renowned marksmen—Perfect Bear Sight for 
all American rifles. List price.$4.00 

Jointed Blfle Bod — Solid as 1-piece rod — wont 
wobble, bend, break; 26, 30, 36 in. long; brass or 
steel, in cloth bag. List price.$L25 

Nitro Solvent Oil — Dissolves residue of all 
powders — keeps equipment free from rust. 
List prices; 2-oz. bottle, 36c; 6-oz. can, 66c; 

one-quart can.$1.76 

Marbli Aras & Mfg. Co. 

6380 IMta Avenue, 
GladJitone, Mich. 

Pseifle Coast Bspreaentativoa 
lfcX>OHAIJ> a LmrOBTH, 
Call BvUdiiig, Baa Frandsoo 



di*mel^ineII| 


The eomplato, eompaet, diatinetivt lias &a haady heaao* 
hold oaaa-^ull-aiso, full maaaora. BBTAXLS SO 08XT8 
—^Do larger aiaoa. Big Value for user; Bta FroAt for 
Too. A popular aellor with Hardware trade. Aeiort- 
menu eoatafa all 30 eolora; diaplay matter iaeluded. 

Dealer*! Assortawat (SO des.).$37.60 

TObbar'a Assortment (IS dos.). 16.00 

Open Stoek, all colors, per gross. 16.00 

S% Freight allowance, F.OB. M. T., t% Oaah. 

WtBe far Color CefAChcaier mod fl oehle t 


iee-178 Seoead Ave., BBOOKLTV—BBW TOBX 

Towaley Metal A Hdwe. Co., Kaaoaa City, Mo. 
Paeifie Wooden Ware A Paper Oo., Oakland, Cal. 


Genuine Hunter’s Sifter 


The Stuidud 

THE FBED J. MEYBBS MFO. 00. 

HAMILTON, OHIO 

HUOH80K A BfEBTON, INC., BepreaentatlTea 
Ban Fraadico, Cal. Portland, Ore. 

Loa Angelea, Oal. Denver, Colo. 


Joe Welsh Leaders 


DOHT BREAK'?: 


I W 


The genuine Teler- - 

ana Nova is the / 

cheapest and best 

by aetual test. /JOE WELSH 

Thousands of the I i grAnCD 

best anglers in the \ 

world are using \ G£T*S 

them. Why not \ THEHSH 

yonf Universally \ and 

praised, strong, ^^DOHT BREAK? I i 

knotieu, durable; 

one trial will con- 

vinee the most skeptical. For trial, I will mail 
yon a 3 ft. in any Bass or Trout size for 25c; 6 ft., 
6()e; or 9 ft., 75c. One Leader will last you two 
seasons and then be good. Prices for Salmon 
sizes on application. 

Again, here ia what the avera^ ander has 
been looking for: Limerick Hooks^. D. Eye No. 
2, 4, 6, 8, 10, and 12, tied on Joe Welsh’s Snells, 
making the book the weakest part of your tackle. 
All sizes $1.00 per dozen. Save your fish by using 
this new snelled hook. They do not get brittle 
with a^. 

The Blue Devil darning needle floata. Baaa aad Trout 
aiaea with three foot leader attached, 75e. 

The **Weleherana" traneparent miuuowa In five 
eelore are the latest and beat ia Plugdom. Trout and 
Baaa aixea, $1.00 each, can be need 
on a flv rod or bait coating rod. 
A tample order of the above will 
prove to you that Joe Welsh*a goods 
IS in a claaa by itaelf. 

Dealers can make good profits by 
handling this popular leader. 

JOE WELSH 

PASADENA, CAIJFOBNXA 
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ROCK-A-BYE 

nursery ACCESSORIES 


/(xmmKtK^ BO 

' AMD u-- 

Atm> TWrt 


JUMPER N0.I7. 


2WrNG Na2 


COHB) 


ROADSTER NO.IO.^^^ ROCKER NaaC'W ^ WAU^ NO. 18. ' ' 

Perfection Manufacturing Co. stlouis misso 

Leffingwell Ave. and Montgomery Street. 


“Mooes Che 
FAULTLESS 
Way** 


Faultless 

BaU-Bearing Casters 


Of th# tarn# high standard that eharacteiiiaa th# 
entire FAULTLESS line. A beantifnl caster, neat 
appearing—built with lines that conform to the 
custom of fomitnre made todaj—^mannfactured to 
a precision, no rough comers or unsightly scratches, 
symmetrical. These are a few of the extraordinary 
features that are standard in this new 


FAULTLESS BALL 
BEARING CASTER 


Msd« is all sisM sad finishM, with maple. ligaiua-Titae, 
•teel. oaat-iroa. fibre or felt wheel. Send for sample beet 
adapted for joor purpose. 


Faultless Caster Company 

EzecntiTe Offices 
Eraiunillc^ Indiana 

Eastern Sales Office: 200 Fifth Ayenue, New York 
Western Sales Office: 

320 Market Street, San Frandseo, Oallf omia 





r • 

1 


1 i 


h i! 

! :f IJ 



i-- Lift ■ ^ ^ 

L^! : 

1 5WINONO. I. 
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AT $5.00 RETAIL < 

Thm Mott Wondtrful Air RiAt 
Ever Invented 

Different ffom All Others 

ORDER NOW from Toar Jobber or 
write ue direct for full informetioB 
recardinK the only ORIGINAL PUMP 
eON TOR MEN AND BOYS, alwayt 
iB great demaBd. Sample ob reqneat. 
AttraetWe diacooBta. 

BMuandi Air Rifle ft Mft. Co. 

Broadway k WaaihliiftoB 
■T. LOXJZ8. . . MZBBOUBX 

Padfle Ooaat Boproaa ntat l’foa 
STUART A OTTO 

220 WUeox Bldg., Loa Angalea, OaL 


At a Popular Price 


The Benj2unin 


A REAL PXJMP AIR RIFLE ^ 

ONE STROKE OF THE PXTISP AND YOU CAN SHOOT 

POW£2B[E'UL and AOCUBATEl Works <m the same principle as Air 
Drills and Air Hammers, Shooting power always nn^r your control. 
Each stroke of the increases the shooting power. One to four 
strokes all that is ordinarily required. Nerer loses its shooting force. 
Absolutely safe, holding the compressed air for some time. You do not 
drop in shot until ready to shoot at your object. Nothing to wear out 
but the yalTes which ought to last several years, when they can easily 
be replaced by anyone at a very small cost. Stock of turned walnut, 
and separates from barrel. Oun is then only Sl3 inches long. 


Hoppe’s Nitro Powder 
Solvent No. 9 

(Trade Mark Registered) 

POR CLEANING HIGH POWER RIFLES. 
SHOTGUNS AND REVOLVERS 

Nitro Powder Solvent No. 9 is 
guaranteed to thoroughly re¬ 
move the residue and stop acid 
action of any High Power 
Powder and make rifle clean¬ 
ing easy. Removes and pre¬ 
vents rust. Removes metal 
fouling and leading. 

Eastern Representative: 

ED W. SIMON, 

268 Broadway, New York Olty 


FRANK A. HOPPE, Inc. 

2314 North 8th Street 

J Phlla<iclphia, Pa. 





Teiling hi» Experience 




The Sportsman who wants 
the best method to dean his 
gun always asks for Hoppe’s 
No. 9 

Surely you must have many 
calls for this unequalled gun- 
cleaning solvent. 

Why not ask ns to send yon 
our 5 color display stand to 
hold 8 bottlesf 

Western Bepresentative: 

H. I*. BOWLD8, 

217 Mason Opera House Bldg., 
Los Angeles, OaL 
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TI)l[J AIL,Tn riE; 

7}e Oalu £ampiuit/i the ^Double ^/amfintJ ^ri& 


On^ JSamptuiik the iDouble filament 

There is a Big Difference in Lamps 

Let tu Fix the Status of 
WHITEUTE and DUAUTE 

They are in ‘‘Clasa A/' Thev meet every test of 
better lighting and longer life—beeauae they are 
of maximum candle power and made in the most 
thorough manner. 

Baaed on the better light they give (compared 
with ^^cheap^^’ lampa) and the longer time they 
last, WHITELIT£» and DUALITES are much 
more economicaL And theae features can be 
atreaaed with profit by dealera. 

Wa arm plmaamd to rmc^vm inoolHM from Jmaimn who 
moftkm I 


prmfmr to moll lampm < 


I hi^wmtdamm 


WHITELITE ELEOTBIO CO. 

368-370 Broome Street^ . .. . New York City 

TkmDoaHH U jMb 
0rmtmmt§d h S. 

r 2rhe Superior Qc^f^Ued /?amp 
zi/itrv Une ^dament 


WHITEOTB 



White Mountain Refrigerators 

“The Chest With the Chill in It” 

There is absolute satisfaction as well as profit in 
handling a refr igerator so universally known as the 
famous “ WHITE MOUNTAIN'' — A Refrigerator 
used “in over a million homee''—A Refrigerator 
bearing a name recognized as a quality standard for 
generations. 

“WHITE MOUNTAIN" refrigerators have pat¬ 
ented features and points of excellence which no 
other refrigerator possesses. 

A line of refrigerators complete in every practical 
style, size and finish with a range of prices to meet 
every trade requirement. 

Onr Itoutlfiil 1982 WHITE MOXJVTAIV eaUlOf 
hM jut come off the pnei and will be mailed 
upon reqneat. 

Maine Manufaduring Company - Nashua, New Hampshire 

BBANOH OmOEB: 

New York City; Boaton, Maaa.; Atlanta, Oa.; Dallaa, Tezaa; San Frandaoe, Oal.; Denver, Oolo.; 

Melbourne, Ana. 

PACIFIO COAST DISTBIBUTOBS: 

San Frandaco. .Dunham, Carrlfan h Hayden Go. Portland.Honeymui Hardware Oe. 

Sacramento.MUler-Enwrlght Oo. Seattle .Schwabacher Hardware Co. 

Taklma Hardware Co., Takima, Waah. 
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Lalance &• Grosjean Mfg. Co. 


Manufacturers of the Celebrated Lines of 

Agate {Nickd. Steel) Ware 

EJ-an-Ge Enameled Ware 

and 

Pearl- Agate 

Turquoise Enameled Ware 


New York 


Chicago 


Boston 


San Francisco 


BUCKNER SPRINKLERS 

The Adjustable Underground Heads 


The 

Shimmy 

Sprinkler 


A patented sprinkler with a OOLLEGi; SDUOATION. 
DistriSutes lota of water uniformly orer an area of four 
to fire feet in width by 80 to 50 feet in length according 
to pressure. hose oonnection« works well on any 

pressure. 


No. 1 Rotary 


for lawns and cardens, uniform distribution, 85 to 50 
feet diameter. Solid brass conn. No metm bearing 
does not leak. Adjustable as to speed and area, works 
well on H** hose. 


Heary 

IB- 

destmetible 

for 

X^mms 
1 Dos. Per 
Bos 

Uniform 

DlstribntiOB 


— POUB TTPBB 


i i 


Olreolar 

Bpray 

Half 

Olrele, 

Quarter 

Olrele^ 

or 

Dong, 

Varrow 

Strip 


The BUCKNER undermund head is the latest inren* 
tion in this type of sprinkler and the result of years of 
experimenting, and is known throughout the United 
States as the only underground head erer designed to 
irrigate either a eirole, hall circle, quarter circle, or long, 
narrow strip. No underground system can be satisfactory 
without different forms of sprays. They are abaolutely 
essential in all installations on large lawns and parking 
strips. 

These heads are installed flush with the soil, hidden 
by the grass and not found by the lawn mower. They 
are nerer suspected as being in the lawn. No obstruc¬ 
tions for people to fall orer. In fact an inrisible ayetem, 
eliminating all labor in connection with lawn irrigation. 
Simply turn a yalTO and the work is done. 

Science is a reliable aid in lowering ooste and in¬ 
creasing efficiency. 

BUCKNER MFG. COn Fresno, CaL 
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No. 50 S 27 F 

Stainproof Steel 
Steak Knife 



Wide French Shaped Blade 
Metal Bolster 
Hard Rubber Handle 


Send for Catalogs 

■ -f 


Lamson ft Goodnow Mfg. Go. 

Factory: Shalbomo Falla, Ma«. 

Pacific Ooaat HcpraMiitatiTaa: 
KBSSBli. OaOOOD ft HOWELL. 
WaUa-Fargo Bnilding. San Frandaeo, OaL 


HIGH CLASS 

Pocket Cutlery 


There is a difference in Cutlery, 
as well as any other commodity. 

That is why wc consider ** Quality*’ 
the most important in the manu¬ 
facture of our product. 

Blades hardened in Coke, traipered 
on copper plate, and ground by 
hand. 

Built and inspected by those 
skilled in the trade, eliminating 
danger of a product contrary to 
the standard set. 


HONK FALLS KNIFE CO.. Inc. 

NAPANOCH. N. Y. 


The Ontario Knife Company, Frankiinviiio, N. Y. 


WE SELL EXCLUSIVELY TO THE WHOLESALE TRADE 

- - -- ^ ■ -- 

If yoQ ars a wholesale dealer and haye not our eatalog and pricea, yon abonld write for thsm at omo. 



BUTOHEB 

BK DININ Q 

STICKING 

BONING 

SHEATH 

SLIOINO 

OOBN 

SHOE 


KNIVES 


OANNINO 

FISH 

VEGETABI.B 

PUTTY 


OLAM 

TABXH 


HOUSEHOLD KNIVES, HOUSEHOLD OLEAVEBS, FLESH FORKS and a large variety 
of Knivee with improved Sanitary Aluminum Handles 



We manufacture the largest vanety and the largest quantity of kitchen knives made by 

an} one house in the world. 
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FOSTER BROS. PARING KNIVES 

are easy to sell 



FOSTER BROS. ^ 

Kitchen Knives 




u 

l.i • ^ 



1 Best Cutlery Steel I 



. ..■.j 



Every hardware dealer can sell Poster 
Bros. Paring KniveSj with a good profit to 
himself and satisfaction to his customers. We 
liave manufactured them for fifty years and 
know that every user is satisfied with their 
keen cutting quality and long service. 

Poster Bros. Paring Knives are made in 
several designs, for different uses. 

Ailr your Jobber About 
Foeter Bros. 

THE BRAND IS FOSTER BROS. 

JOHN CHA'flLLONeSONS 

E.UblUh.d 1886 

86-99 OltfrStiMt,.N«wT<nk01^,K.T. 



THB NOVELTY CUTLERY CO., 807 McQnftr Cant*ii, Ohio 


We Manufacture a 

Large Line of Pocket Knives 
with Stag, Wood and assorted 
handles, also Transparent han- 
dies showing beautiful art pic¬ 
tures and Lodge Emblems. 
Razors with new features never 
offered the trade before. Ad¬ 
vertising knives that bring the 
business. Handsome display 
case goes with our special intro¬ 
duction offer. Prices Right. 


COLORED 

CELLULOID 

SPIRALET 

Leg EiANDSy 


SPIBALETS 

FOR kpWMr)! 

Marking Poultry 

a 10 OOLOBI 

MILUOMS USED E V E B TW HE Rl 
Writo for Somplei and Prions 
M. BAYERDORFFER 
Hognsnot Park. V. T. 


Pneisiol Key Micklii 

Anyone can out a psrfsot 
duplicate of any Tale 
type key in leas than 
one minute. Machine is 
No ezperi* 
neeeesary. 
Write for deeoriptiTc 
booklet today. 

nmSM BMMH 4 IMl n.. Mm amn Mt IwIlM Mmm*. UMoti. h. 


PHILADELPHIA 

HAND—HORSE—MOTOR 

Z 4 tfgeei Naken of Hlgk-Orado Ziawii Mowen 
in tho World 

THE PHILADELPHIA LAWN MOWER OO. 
Slst and Ohestant St. PMladelpkla» Pa. 


THE PACKHAM 



MADE BY 

TBE Picnuui cnraco. 

If Your Jobber Dom Not 
Ctfiy It, Write Ue 
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Increased Sales for You 

The Witt message is now being carried monthly' 
to hospital buyers everywhere through the Mod¬ 
em Hospital Magazine. 

Since January 1 alone, 427 contracts for now 
hospitals and institutions have been let. New 
garbage pails and ash cans will be needed by all. 

Will you be in a position to supply the demand, 
for __ 

WITT 

Corrugated Ash Cans and 
Garbage Pails 

that this and our other national advertising and 
sales helps are creating! 

FOR INCREASED PROFITS, WE SUGGEST 
YOU INVESTIGATE. THE COUPON MAKES 
IT EASY. 

THEiWrrr cornice CO.. Cmdmsti. O..U.S.il. 

FOB SALE ON THE PAOIFIO COAST BY 
Baker, Hamilton A Pa¬ 
cific Co., San Frandaco 
Oohrmann Commercial Co., 
San Frandaco 
Dunham, Carrlgan A Hay¬ 
den C^ San Franciaco 
Heyman-well Co., 

San Franciaco 
Holbrook, ICerrlll A Stet¬ 
son, Inc., San Frandaco 
Mangmm A Otter, Inc., 

San Frandaco 
Seller Bros. A Co., 

San Frandaco 
J. Bomsteln A Sons., Inc.. 

Seattle 

Seattle Hardware Co., 

Seattle 

Schwabacher Hardware 
Co. Seattle 

Whiton Hardware Co., 

Seattle 

Thomoon-Diggs Co., 

Sacramento 
M. Seller A Co., Portland 
Seattle Spokane 
The Yellow Label Honesrman Hardware Co., 

Means ^'Qnality*' Portland 



THE WITT CORNICE CO., -Date.. 

Dept. C, Cincinnati, Ohio. 

Please send catalogue and prices on 
Witt Corrugated Cans and Pails. 


City. State. 


ORDER FROM YOUR 
NEAREST JOBBER 

The 

OLD RELIABLE 
Lines of 

American 

Enameled 

Ware 

Marble 

(Blue and White) 

Swedish 

(Motded Veined) 

White and White 


Sold by all the leading house 
furnishing 

and hardware houses 


30 years of unfailing service 
and satisfaction 


THE 

AMERICAN STAMPING & 
ENAMELING CO. 

MASSILLON, OHIO 

3 PlaniM ai BeUairm^ Ohio, and MoM^Uan, Ohio 
coiooring IS acroM of door tpaem 
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f DIETZ 

VLANTERNS 


Flue Construction That 
Really Resists Rust 

One of the leading metallurgists of the 
country has said, ‘‘I find your Vitrifused flue 
protection the only effective means of rust 
protection that is suitable for use in the flues 
of a range. 

Read that again and think. Various forms 
of rust protection that are entirely effective 
under atmospheric conditions, fail utterly 
when exposed to the peculiar conditions ex¬ 
isting in the flues of a range. The Monarch’s 


are scientifically made to meet these exact 
conditions. A tough glass-like substance is 
fused right into the steel. 

You know how necessary rust protection is 
to a range that is sold with the expectation 
of giving long service. So don^t overlook the 
importance of this feature. 

We build Monarch Ranges of malleable iron 
so that the seams and joints will stay tight as 
long as the range is in use. Then we protect 
the flues against rust damage so the user may 
enjoy the satisfactory service of a tight range 
for many, many years. 

It’s better business to sell a range like this. 
And the favorable price of the Monarch gpves 
you a chance for a good profit. 

Dealers In open territory are invited to send for 
catalog and prices 

MALLEABLE IRON RANGE CO. 

BBAVEB DAM, WI8. 

Also makers of Paramount Qas and Coal Ranges 
“The 2-Oven Combination” 


MALLEABLE. 


Tke dtay SMisractor/RaitSe 


T he ‘‘Scout” is the lantern 
thousands of people want. 
It fills so many real needs 
and costs so little. That is why 
it is making big sales. 

The ‘ ‘ Scout * * is only 7% inches 
high. It fits into automobile 
tool boxes or adds no burden 
when swung from a pack. It is 
strong and reliable—fit for all 
emergencies. Furnished with 
red or green colored globes 
v»’hen desired. 

Ask your Jobber. 

He will tell you all about the 
good little **Scout** 


R. E. Dietz 
Company 


New York 


Largest MakeTM of Lan- 
r«mf in the World 


Founded 1840 


niETZ 


I# lantern 

■ yfjfe Big Summer 

■■ Seller 
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Puny Profits 
Preserve Poverty 


OPENS CANS OF ANY SIZE OR SHAPE 


Any denial of this EQG BEATER 
PBGQjOSOPHY t A man here (in 
U. S., not Russia) determined to 
make a million dollars selling 
EGG-BEATERS at lO-lSc. A wise 
wag told him in the beginning the 
first dollar would be the hardest. 

This never proven, however: he 
never got the first dollar let alone ^ 

the second. THEN ALONG CAME THE LADD LINE, —a 
life-boat: SOMETHING SUPERIOR going out at a DECENT 
PROFIT, yet EASIER TO SELL to the sensible. He waxed 
great and wealthy and adopted the slogan: PRETTY 
PROFITS PROVIDE PLUMS aTLENTY. 'Nuff said. 

LADD BEATEBS—Foar styles for all reqnirements. 

LADD MIXER CHUBN6—1 qt., 2 qts. Immovable Beaters. 


SATUBJf REELS—Two finishes, 40'ft. cord. 

SATURN CAN OPENER—Safety, Stationary. JOBBERS 
CAN OPENERS—Five nsual varieties. ihe woM Sir 

RAZOR PARING KNIFE. NUT CRACKERS. over and US W 

Mixer*CliarBi UNITED ROYALTIES CORPORATION, 1133 Broadway, New Yoifc 

Beprsssntalivss: Om«r Ooz, AUm Buildins, 604 ICisslOB St., Ssn Fraaciieo, Cslif.; Ssadt A Cox, San Fernando Bmildinc, 
Lot Anxelee, Oalif.; Stria»le A Oox, L. 0. Smith Baildiax, Seattle, Waah.; Tajlor, Yonnfs A Oox, 658 Hollywood Ave., Ball 
Lake City, Utah; Taylor, Tonngs A Oox, 788 Oolorado Bldg., Dearer, Colo.; Strimple A Oox, Oorbott Bldg., Portland, Ora, 


Ladd 

Mixer*Chnma 


Saturn Olothn 
LineBoaU 


WRITE FOR CATALOG NO. 130 


We now have a Large Stock and Assortment 

of Stoves 


Wo also eany s largo 

lino of 

OOAl. RANGES 


SBITD TOUR OBDBRS TO 

QUICK MEAL STOVE CO., DIV. 

OF AMBBIOAR STOVB OOMPJJTr 

0. H. SOHIEOK 

* Padfle OoasI AgsuA 

716 Indiana 8L, near lOth BL, 

San Pranalseo, OaL 


W# alio carry a largo 
lino of 

GAS RANGES 


Short Ohiaasy Oil Hsvs 
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They’re Buying Now! 


Now—there are thousands of 
good prospects ready to buy 
Gold Medal Cots, Chairs, 
Tables, etc. The outing sea¬ 
son is on and whether it’s a 
two days, two weeks, or two 
months’ trip, there is a defin¬ 
ite need for Gold Medal equip¬ 
ment in the camper’s outfit. 


Sell your customers on the 
convenience, comfort, light 
weight, compactness, and 
economy of the Gold Medal 
line. Put in attractive win¬ 
dow displays — sihow what 
you have to sell. They’re 
buying now — why not have 
them buy from youT 


Gold Medal Camp Furniture Mfg. 
Company 

1706 Packard Are. BACINE, WI800N8IN 

Cold 

TRAOB MARK RBO. U.B. PAT. OFF. * A 




■ A , I I ; rv1 t [ 1 ^ 


'Ai 


r t 


Was New Last Year But It Is the Standardt 
Fire Shovel Now'’ 


The ‘‘NEVERBREAK 



The extraordina^ merit of the “NBVBRBREAK” Eire Bhovel made it in 
one year the recognized leader of all Fire Shovels. 

This Solid Forged Steel Shovel quickly convinced the Public that it was a 
money-saver, and its steadily increasing sale proves that there is always a 
market for an article that gives complete satisfaction. 

Made with Handles 10, 16 and 20 inches long. Blade on all sizes 5^x8 
inches. 

Every purchaser of a “NEVBRBRBAK” is a salesman for your Store. 

Can be secured at all leading Jobbers, or write us direct for prices. 


MADE ONLY BY 


THE UNION FORK & HOE CO. 


Columbus, Ohio 
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Plant of the 
Htgrade Lamp Co 
S alem Mass 



Up-to-date and GROWING 


Augast Ist marks the completion 
of another addition to the Hygrade 
plant—^the third in six years. 

This addition will give to the En¬ 
gineering and Quality Departments, 
on whose shoulders rests the duty of 
maintaining Hygrade Quality, largely 
increased quarters and complete 
equipment. 


In addition, the top floor will be 
given over entirely to a greatly en¬ 
larged cafeteria and assembly-room 
for Hygrade activities. 

The permanent character of the 
Hygrade business and the permanent 
quality built into the complete line 
of large style lamps bearing the red 
triangle trademark are well exempli¬ 
fied in the new building. 


Facto About the 
Hygrade Plant 

This illastiation of the 
pUnt of the Hygrade Lamp 
Companv, comer Boston and 
Bridge Streets, Salem, is ac¬ 
curately drawn to scale. 

The entire plant, which 
has s total connected floor 
■pace of 105,000 square ft., 
is owned by the Hygrade 
Lamp Company and is occu¬ 
pied by them solely in the 
mannfactnre of HxORA-DE 
Lamps. 

The capacity of the plant 
is 80,000 lamps a day. 

The building on the right 
was built in 1016. The first 
two stories of the building 
on the left in 1017, and the 
two upper stories in 1020. 
Addition connecting these 
two buildings finished in 
August, lOM. 


Licenced 

HidrSIrJiipetot 


Hygrade Lamp Co., Salem, mass. 


PecMc Coast Rspfssi mt e liss 


Itsl Blsctrie Oo., 
mwt, Oolo. 


WBBTBEV DXBTBXBUTOBS 

le Oo., The Booho Oo., Biker, Bimilten B Paelfle Oo., Hims^oU Oo., 

io. Portland, Ore. Ban Praaolaeow OaL San Fraaciaeo, OaL 

A L Priek Blsetiloal Oo. BoatUo Hardware Oo„ Sonoyman Hardware Oo„ 

Xios Angelos, OaL Boattia, Walk. Portland, Ore. 







1 " 

X^nlieDfriend’’ 

"cjWejQiTnliC'oni^ 



uni sit d»>«»n 


Hardy's 

“Campers 

Friend" 

A Combination 
Running Board Box 
Camp Cook 
and 

Dining Table 
for 

Auto-Campers 


A Down-to-the-Minute Camp Outfit That Makes Camp Life Enjoyable 

Is carried on the running board of the car and holds a complete outfit for 
cooking and dining. Stand up and cook on a gasoline stove. Sit down and eat 
in comfort. No stooping and squatting. 

No Smoke, No Dirt, No Blackened Eettiee 
Converted From Box to Table in Lees Than Two Minntes 
The most compact, practical and useful Camp Kitchen ever offered the motorist. 
**Th€r€*8 a gmiU to your /oomay'a end when you use a CampetB Friend** 

JOHN E. HARDY, Box 3613 - - Portiand, Oregon 
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THE 


Patented 

U. 8. Oct. 19. 1920 
Canada. May 3. 1921 


■EVEREDY 

Bottle Capper No. 3 for Home Use 


Warranted Unbreakable 

Made entirely of Malleable Iron and Steel 

There is no set limit to the amount of Capping that 
can be done with an Everedy. 

The speed and skill with which it is operated 
numbers the amount of bottles than can be capped. 

And all bottles are sealed absolutely air-tight. 

The pressed steel capping head with reinforcing 
flange assures this. 

Packed in individual cartons, half dozen to ship¬ 
ping carton, weighing 23 lbs. See your Jobber. 

Manufactured by 

The Everedy Bottle Capper Co. 

Frederick, Marylaind 


— merely place goods on 
platform and correct 
weight and value are given 
instantly — automatically. 

Both wire rack extensions 
fold back into base when 
not in use, without adjust¬ 
ment of halanr^ 

Writ€ for full particularg 

Stimpson 

Computing Scale Co. 

INCORPORATED 

LOUISVILLE - . KENTUCKY 


DEALERS 

ARE 

WARNED 

TO 

BEWARE 

OF 

INFRINGE- 

MENTS 


FonUhtd «ltk zabbar-etUbloaMI bu*. 
am Aowm, or with 10' budwood biM. 


Pacific Coast Bc yt 'o ec ntatlwe 
E. B. KAPPOLDT, 

461 ICartet Stiwet, San Fraadsco 


STIMPSON 

Hardware Scale 
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Manufacturers of a 

MOST COMPLETE LINE OF 

Wall Clothes Driers 

And 

Wood and Wire Garment Hangers 

OF EXCELLENT QUALTIY 



REPRESENTATIVES 

I^TEB A BOWER, H. M. GREEmSE SALES 00., 

846 Monadnoek Bldg., 56 East Randolph St., 

San Fraadsco, California Ohioago, Illinois. 

R. A. MORRISON, 

309 Board of Trade Bldg., Portland, Oregon. 
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J^ubber ci 




iJitiej 


The New Boston Rubber Chair Tip 


rACUTBD 


asm FOB OATAMO 


Assortment Box 


Rubber Chair 
Tips for 
Furniture 


THE ELASTIC TIP CO. 

370 Atlantic Avenue 
BOSTON . MASS. 


OOMPLBTB TZF 
ABEBMXLED 


axrBBn txf 
WITH THB Bmaaa 
WA8HBB AMD HAIL 
MOULDED nr BAMB 
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i847 ROGERS BROS. 

SILVERPLATE 



The Ideal Anniversary Gift 

The merchant should realize the wonderful possibilities there are 
in this idea of Silverware as the Anniversary Gift. No dealer 
who does realize these possibilities will fail to educate his public 
to buy silverware for the birthday, the wedding anniversary and 
other anniversaries. 

What does the fact mean to you that silverware can be given by 
A to B, anniversary after anniversary? It may mean among other 
things that you have made A a permanent customer. And very 
likely you have made B one, too. 

You’ve “planted a silver tree from which every once in a while 
you can gather fruit.” 

And 1847 Rogers Bros. Silverplate in the Anniversary Gift Box 
is the strongest kind of an argument for you. 

Pacific Coast Warerooms» 150 Post St, San Francisco, Cal. 


i\ 11 i;\ VI M )\ \i I : 
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AMERICAN MAID 

Aluminum 

Vi- - . ■ . ■ ■ ■ ■■ I Il f ^ 

TTie Qood Popular-Priced Line * Sells for Less 


Our intention is to make^'AMERICAN MAID” even 
GREATER value and a BETTER ware than it has 
ever been and still Sell for Less. 


Every effort is being directed 
toward producing it at the 
most moderate cost consist¬ 
ent with the Highest Quality 
and Faultless Workmanship. 

We are prepared to furnish a 
line of Aluminum Ware that 
will make a Special Sale a 
huge success—we have never 
had a failure. 

^Buy 

"American Maid" Alumhmm Ware 
SeU far Less 


nimob Pure Alammam Co. 


LBMONT, ILLINOIS 
u.a A. 


* 1 


/•v|. 
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The Most Dangerous ^^Business” (?) Man 


HE profiteering price cutter who 
takes a standard, identified, 
widely wanted article and re¬ 
duces the standard price in order to 
deceive the luiwary customer, is a trade 
pirate. He is a spider luring the puzzled 
customer into his web. He is not a pub¬ 
lic benefactor, he is a public malefactor. 

His predatory plan is to fool the pur¬ 
chaser by giving him a few cents on one 
transaction so that he may rob him of 
dollars on others. He is a price cutter 
in order to be a profiteer. He gives 25 
buyers a bargain on known goods so 
that he may overcharge 500 customers 
on imknown goods. 

He pOes up profits for his department 
store or mail order house by the tactics 
of the green goods man and advertising 
fakir and the deceived public foots the 
bill. Hia success, built on unfair meth¬ 
ods, means higher price and lower qual¬ 
ity on all goods. In the beginning he 
robs the customer by fraud and in the 
end devours him by extortion. 

The profiteering price cutter ruins 
the reputation of high-grade goods and 
destroys the good ^1 of the makers, 
thus stealing l^th purse and good name 
in one operation. He advertises stand¬ 
ard goods at a loss and then seeks to 


persuade the public to accept substi¬ 
tutes on which he makes money. He de¬ 
moralizes the price and the product. 
He forces other dealers to foUow his lead 
or refuse to handle the article. He re¬ 
stricts sales and lessens distribution. 
His unfair practices leave the manufac¬ 
turer helpless to protect his business, 
into which he has put his name, his lalbor 
and his money. 

The profiteering price cutter drives 
the sm^ distributor to the wall by the 
worst form of illegitimate competition. 
He destroys competition by the very 
practices the Anti-Trust laws were in¬ 
tended to prevent. He is the cut-throat 
competitor who is everywhere and al¬ 
ways the forerunner of monopoly. He 
is a restrainer of trade and a lessener of 
competition. He robs the neighborhoods 
of their comer stores, which can give 
best service under fair competition. He 
shouts for a free market where, in a 
jungle war, his unscmpulous tactics 
. may give him a strangle - hold on 
business. 

The profiteering price cutter helps to 
weaken the honesty and morality of 
American business. He seizes any s^aw, 
however, flimsy, to free himself from 
moral and legal obligations to fulfill 



For the eonvenienee of our eubeeribere and adTortieers, we maintain offices and our representatives will be 
found at any of the addresses mentioned below. Correspondenee will receive prompt attention by addressing the 
office nearest home. 

BoAtmAB*! Bsnk Buildins 1826 1328 First NAt. Bank Bldg. 70 Fifth Ata. PhtlAB Bldg. 105 S. HonatoB 81. 

BrAAdwAj And Olive, St. Louie Chieego New York Sea Freneitco DaIIaa, Texes 

888 Teylor 8t. 502 Higgint Bldg. 507 Pioneer Bldg. 204 Scott Bldg. 220 Pecifle Bids. 

Portlead. Ore. Loe Angeles Seettle Self Lske VenooiiTer. B. O.. Cab. 
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contracts and obligations. He breaks 
down the one-price-to-all system, which 
is an inseparable companion of business 
honesty. 

He is the author of many degrading 
tendencies in business. Hi.s spirit of dis¬ 
regard of fair play is encouragement to 
every cheat in business. He helps rot the 
fabric of American Commerce. He 
breeds the tax dodger and the canceller 
of honest contracts and the men who 
cheat but keep within the law. He en¬ 
courages “gentlemen’s agreements.” 
He is an enemy of the public good and 
he must go. 

Give the independent manufacturer 
of identified, guaranteed goods the right 
to maintain his price and his policy and 
protect his reputation and good will, 
which depends upon public approval of 
the price and quality of his product. 
That will assure a square deal for busi¬ 
ness and the public. 

HARD WORK AND OBSTACLES 
DEVELOP YOU 

When you are tempted to complain 
about your hard work, remember “an 
easy time” is your worst enemy. 

It is said that Lincoln encoimtered as 
many as seven business and political 
failures in his career. Did they set him 
back? Not at all. Studying his life and 
the lives of other famous men we learn 
that it is not the misfortunes which be¬ 
fell each but rather the manner in which 
he met it that affected his career. 

Men who are noted for their achieve¬ 
ments are not easily discouraged. Nor 
do they expect the world to fall easily 
into their plans. Is there any work 
where difficulties do not present them¬ 
selves? To a man or woman of calibre 
a difficulty is simply a problem to be 
solved, though the solution may not be 
simple. It may entail hard labor and 
great concentration, but discourage¬ 
ment plays no part in the scheme of life. 
It has no place, no justification, no 
precedent and no future. 

Note what the first three letters of 
“satisfied” spell. 


BE NOT DECEIVED 

Bolshevism and all the other spawn 
of socialism, by whatever name they are 
called, would have the world believe 
that the prizes now awarded to honest, 
efficient, energetic and conscientious 
effort are all wrong; that thrift is not a 
virtue; that to be forehanded and ac¬ 
quire more wealth than is possessed by 
the poorest of men is a crime, and the 
man who has the capacity to organize 
industry and the means and will to em¬ 
ploy others is an arch criminal who is 
to be annihilated. These socialistic isms 
want no captains of industry, no learned 
professions, no proprietors of stores, or 
mines or factories wicked ( ?) enough to 
ask their fellow men to work for them. 
They would not even be satisfied to re¬ 
duce aU humanity to the dead level of 
mendiocrity, but they seek to elevate 
the most ignorant, inefficient, undevel¬ 
oped and unsuccessful into the positions 
of power and make them the rulers of 
the world. 

It seems almost unbelievable that 
such doctrines could have any consider¬ 
able following even in dark Russia. Yet 
right in this coimtry they are spreading. 
It is time that normal men and women 
should make a determined and organ¬ 
ized effort to combat them. 

Before Lenin and Trotsky took 
charge of the Russian government, a 
Russian paper ruble was worth 51c in 
gold. Today 51c in gold will buy 168,000 
Russian rubles. 

Take a dollar bill out of your pocket 
and look at it. Read the statement 
thereon: “The government of the 
United States of America will pay to 
bearer on demand.” Realize that the 
promise of the government of the 
United States is worth one himdred 
cents on the dollar—and thus throw out 
another anchor that will hold more se¬ 
curely your faith in and love of 
America. 


Hard-luck is blamed most by those 
who have soft heads. 
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Give Business a Chance 


H AIiMERS and farm organiza¬ 
tions are not restricted in their 
business activities by anti-trust 
laws. Labor is also immune. It may 
conspire to boost wages, it may violate 
its contracts, it may organize itself into 
a monopoly to extort unfair tribute 
from the public, and go free of legal 
hindrance. But business and manufac¬ 
ture are fenced in by a cordon of restric¬ 
tions and prohibitions and inspections 
and directions enforced by a great army 
of federal and state office-holders, 
whose expensive and vexatious activ¬ 
ities business organizations are com¬ 
pelled to meet from their private re¬ 
sources. 

We need not go far to find reasons for 
the liberties enjoyed by farm and labor 
organizations in contrast with the multi¬ 
tude of laws against the freedom of busi¬ 
ness. The eternal vigilance of the farm 
and labor combinations at the polls, and 
the general reluctance of business men 
to engage in political contests, plus the 
spineless attitude of the average wabbly 
politician, who is so easily hoodwinked 
and cowed by these organizations, whose 
records and history show a long list of 
unsuccessful attempts to either elect or 
defeat, explain it all. 

Secretary of Commerce Hoover, in 
addressing a recent conference of Trade 
Association representatives held at 
Washington, said among other things, 
“The Labor Unions solved this matter 
in securing legislation giving them prac¬ 
tically immunity from the restraint of 
same! The commercial and manufac¬ 
turing community have not asked for 
more than interpretive help for ques¬ 
tions along the twilight zone of trade 
restraint. The farm and labor unions 
thrive by the votes thev cast for their 
own interests, while business is en¬ 
tangled and crippled by restrictions to 
which farmers and laborers would sub¬ 
mit only after exhausting every political 
resource. 

Time for Bunness to Awake 

It seems to be the time for business 
to wake up to the only remedy for its 


present hampered condition, which is 
the energetic exercise of its inherent 
political power. It has been discriminr 
ated against in the laws long enough. 
Recently the U. S. Supreme Court has 
told it what it may not do (a series of 
prohibitions which do not apply to farm 
business or the business of labor unions) 
and also a few things it may do under 
present laws, have been specified by the 
federal attorney general. Listen to 
them and note the firm grip the govern¬ 
ment keeps on even its permissions to 
business. Business organizations may 
adopt uniform accounting systems, gen¬ 
eral standardization of products, co¬ 
operative insurance, advertising, collec¬ 
tion of statistics, and handling of legis¬ 
lative and legal problems — providing, 
mind you—they are distributed through 
the agency of the government to both 
the trade and the public. 

Only what is caUed the “vertical 
trust” is permitted to American busi¬ 
ness. We may have one motor car cor¬ 
poration, operating for its own business 
only, ore mines for raw material, and 
lake freighters for its transportation, 
coal mines for its fuel, and a railroad for 
its transportation, and that of its fin¬ 
ished product; but not a group of corpo¬ 
rations, as we understand it, enjoying in 
common the same combination of busi¬ 
ness utilities and economies. In Ger¬ 
many large groups of producing com¬ 
panies not only do these things, but fix 
prices, limit output, and sell both at 
home and abroad at an enormous ad¬ 
vantage over American industrial enter- 
prices. 

We do not hold that all these things 
are advisable here, but certainly it is 
unfair to industry, manufacture and 
merchandising in this country that or¬ 
ganized labor and organized farm com¬ 
binations should be permitted to do 
things without limit that are strictly 
and expressly prohibited to business in 
general. What chance have our trade 
organizations to reach out for the world 
business necessarv to our prosperity, 
when shackled, as they now are, by law? 
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Real Need of the World 

(By Norval A. Hawkina) 


E HAVE just passed through a 
period when men were wanted 
in great quantities. All during 
the war the demand was for more and 
more men—for the battle front and for 
the industrial work behind the lines. 
After the Armistice, the great fear in 
America was that the immense quan¬ 
tities of men employed in war work 
could not be absorbed by peace time 
industry. 

But the after-war boom continued in 
a new way the demand for quantities of 
men. Only in the last year and a half, 
have we begun to place the principal 
emphasis on the need for good men 
rather than for quantities of men. 

In 1919 and 1920 the demand of in¬ 
dustry in America was for quantities of 
men. Anybody that bore the slightest 
resemblance to a workman was given a 
chance to go to work. Quantity men 
made about as bad a mess of industry 
as quantity men made of war. But 
finally the quantity man was let out in 
quantities. Millions of idle quantity 
men lost their jobs. There was a weed- 
ing-out process, and quality men began 
to come into their own again. 

It is a very good thing for the world 
in general that we are judging men now 
by their quality and not merely reaching 
out for numbers. The problems of per¬ 
sonnel are not mass problems, but in¬ 
volve the consideration of individual 
fitness for a job. 

It is not necessary, to prove' that a 
great industry must comprise more 
than buildings, machinery, office fur¬ 
niture, stocks of goods, cash, and cus¬ 
tomers’ accoimts. These are only the 


banks, irntil we have accumulated the 
most stupendous golden treasure that 
has been gathered into the hands of any 
people in the history of the world. 
Countless thousands of desks, type¬ 
writers, adding machines, and other 
items of office equipment are stored 
away in darkened, closed rooms. 

A witty friend of mine remarked the 
other day that American business was 
all dressed up with no place to go. The 
paraphernalia of indusWal efficiency is 
only a dress suit with nobody in it, and 
no invitation in the coat pocket. 

Clothes Can’t Hake the Han 

What sort of men are we going to put 
into business clothes? For a long while 
we just jumbled them up, and a lot of 
potential executives wore overalls, 
while day laborers wore silk shirts and 
patent leathers. But all that is changed, 
and personnel departments once more 
are able to make selections. 

What are the man-standards by which 
men are measured today? 

Honesty comes first. No institution 
can render honest service to the public 
through its products, and can not earn 
honest dividends upon its securities, 
unless its personnel is maintained at 
the highest standard of honesty that 
measures the piuT)oses and policies of 
the executives of this great business. 

As a merchant can not earn a reputa¬ 
tion for honesty, if his clerks lie and 
deceive customers, so will the reputation 
of any establishment be soiled if its per¬ 
sonnel does not stand for corporation 
honesty by showing individual honesty. 
No man should ever be employed with¬ 
out the most careful investigation of his 



mechanism of a great industry. Like a honesty. A shirker is a thief, 
machine of any other sort, such factors I do not mean merely the honesty 
of a business are lifeless in themselves, that doesn’t steal. It is even more im- 


Ever^^here in America there are idle 
factories, full of the finest manufac¬ 
turing equipment, but there is no life in 
these great plants. Money gluts the 


portant that a man’s thoughts be honest 
with regard to his job, the obligations 
it imposes, and its demands for Ms 
honest best in capability. A man is as 
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dishonest when he gives less than his 
best to his employment, as he would be 
if he cheated by shortchanging his land¬ 
lord, or his grocer. A shirker, is a thief. 

Stupidity and Ignorance a Crime 

Perhaps intelligence should be rated 
as the next most important element of 
man-quality. Did you ever stop to think 
that there is a pretty close relation be¬ 
tween lack of intelligence and lack of 
honesty ? A man who does not bring to 
his employment as high a degree of in¬ 
telligence as he can attain isn’t honest. 
Stupidity isn’t merely a fault, it is an 
industrial crime. 

We make too many allowances for the 
lack of intelligence. We should demand 
more brains, and the supply will in¬ 
crease to fill that demand. A man has 
no right to give short weight of brains 
to his job. And you who are responsible 
for personnel are responsible for the 
intelligence of the men you employ. 

We need to develop in our company 
a bigger loyalty than any man could feel 
for an individual division. There should 
be a loyalty not only to the corporation 
but to the ideals upon which this tre¬ 
mendous industry is built. And as the 
loyalty to America is a finer and bigger 
tMng than the loyalty of a man to his 
city or his state, so ^1 the loyalty of 
every one of us be greater if we devote 
it to our general organization first. 

Now an honest man, however intelli¬ 
gent he may be, and however staunch 
his loyalty, will not accomplish anything 
if he lacks the dynamic quality of en¬ 
ergy. We need the best man power in 
action. 

The time has passed when any old car 
can be sold. And the time has passed 
when any kind of a man can get a job. 

We have gone a long way in the right 
direction. We must keep going. Proe- 
ress, permanence, and prosperitv will 
be in proportion to personnel. I con¬ 
gratulate you on a big opportunity. 

Although this talk was given to em¬ 
ployes of The General Motors Company, 
it applies equally to you, and as you 
read this examine yourself and see how 


much you can take of this and use for 
yourself. If any is left over then apply 
it to the ‘ ‘ other fellow. ’ ’ 

SUPPORT YOUR GOVERNMENT 

Just as during the war, business men 
of the nation responded loyally to the 
support of the Administration, it is 
equally important that the same loyalty 
and co-operation be given at this time 
to President Harding and his co¬ 
workers. 

Dangers from within are not usually 
recognized as were the dangers from 
without. But business men have a duty 
to perform in helping to create the right 
public sentiment, in supporting the 
President and his cabinet in their stu¬ 
pendous work; for it is true whether 
you realize it or not that our republic is 
beset by foes, and insidious propaganda 
engineered by scheming pouticians, 
yellow journalists and bolshevists that 
creates a critical situation. 

We must remember that the govern¬ 
ment at Washin^on lives because the 
people will it to five. 

Remember it is your government and 
my government, d^y installed by a ma¬ 
jority vote. Itegardless of what self 
seeking politicians may say, it is our 
duty to loyally support it, realizing that 
it would be hard to find a better set of 
men actuated by a greater or more sin¬ 
cere desire to serve the best interests 
of the entire people. 

Much pernicious political propaganda 
will continually be given out by poli¬ 
ticians seeking to serve their own ends, 
but read and inform yourselves on both 
sides of every question before accepting 
the dicta of those with “axes to grind.” 

If you have advanced ideas on any 
subject, do not expect popular applause. 
The people seldom approve the pioneer. 
You must get your joy not from the 
cheers of the populace, but from self- 
expression. If your ideas are really 
worth while and you have confidence in 
their value to the world, the approval 
of the multitude will be a matter of su¬ 
preme indifference to you. 
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UNITED STATES IMPORTS FOR 1921 
SHOW ENORMOUS INCREASES 

Last year there were 8,217,968 penknives 
imported into the United States, 9,072,336 pairs 
of cotton stockings, 335,115,582 yards of cotton 
laces and lace articles and 48,136,185 pounds of 
window glass. 

These are a few of the startling figures dis¬ 
closed by the annual report of the United States 
Department of Commerce for 1921. 

Furthermore, the average price of all the 
penknives imported was slightly more than 10 
cents each. 

An analysis of the reports of Mr. Hoover’s 
department for 1920 and 1921 show that the 
amount of our imports from Germany last year 
increased by more than half a billion marks. A 
comparison indicates that our imports of foreign 
manufactured goods increased in volume, 
although the value in American money was 
lower. These importations, flooding the Ameri¬ 
can markets, have been directly responsible for 
the closing of thousands of American factories 
because they were unable to compete with for¬ 
eign labor prices. A worker in Germany today, 
for instance, receives between $4 and $5 a week. 
The million-mark-a-year directors of Krupp’s 
receive only approximately $8000 in United 
States currency. 

While the dollar value of our imports from 
Germany dropped from $88,836,280 in 1920, to 
$80,279,943 in 1921, the value measured in 
marks increased from 1,172,638,896 marks, in 
1920, to 1,662,046,988 marks last year. This was 
due to a drop in the average rate of exchange 
from 0.18 cents per mark in 1920 to .011 cents 
per mark in 1921. 

The following table of dutiable general im¬ 
ports, subject to ad valorem rates, into the 
United States, was selected at random from the 
reports of the Department of Commerce for the 


These figures show that we have been trying 
to “import” prosperity, but as a matter of fact 
we have been increasing business depression and 
unemployment in this country by squandering 
our money in foreign markets for foreign goods 
which could and should have been made by 
American workmen in the United States. 

TOO MANY SALESMEN SELLING 
FOREIGN GOODS 

J. W. Pearson, an enterprising merchant of 
Oakland, tells us he is being solicited by too 
many salesmen selling foreign made goods. 

He said if these people were not encouraged 
and given business, American industry would 
be able to operate full force. 

He likes the sound Americanism of the Hard¬ 
ware World, and he has this sign in full view 
ip his store: 

“We Believe in Encouraging American Industries” 

A VALUABLE TABLE 

Sargent & Company of New Haven, Conn., 
have prepared a table of equivalent prices “per 
dozen” compared with “each/’ “per gross” 
compared with “hundreds” and also showing 
equivalent quantities which they have prepared 
for distribution to the trade and which they 
will be glad to send to any of our readers upon 
request. 

This table is valuable to everyone having to 
do any “figuring” in wishing to know instantly 
just what the price per dozen would be where 
they are quoted by the hundreds. The lists be¬ 
gin with $1.00 running up to $100. This is 
valuable for ready reference and will be most 
convenient to every merchant. 

Give each customer your whole attention, 
and give just as considerate attention to a 
little buyer as to a big one. 


Imports 

Y«»r 

Unit 

Quantity 

Value 

Arerape 

Price 

Cotton Embroideries . 

.1920 

Yards 

24,889,980 

$ 2,501,302 

$ 0.101 


1921 

< < 

29,885,458 

1,493.342 

.047 

Cotton Laces . 

.1920 

(t 

220,657,981 

$13,024,397 

$ .059 


1921 

11 

335,115,582 

9,567,366 

.028 

Cotton Stockings . 

.1920 

Dozen Pairs 

228,285 

$ 908,829 

$ 4.09 

1921 

< ( 

756,028 

1,358,434 

1.85 

Cutlery: 

Penknives . 

.1920 

Dozen 

354.791 

$ 664,185 

$ 1.87 


1921 

i t 

632,164 

792,772 

1.26 

Razors and Parts. 

.1920 

i < 

106,559 

$ 526,004 

$ 5.20 


1921 

(t 

275,193 

515,418 

1.89 

Scissors and Shears. 

.1920 

i t 

230,111 

$ 578,499 

$ 2.51 


1921 

i ( 

591,785 

978,965 

1.65 


There are two important factors in the importations of cutlery: 1. The increase in the number of dozen im¬ 
ported, and secondly, the average price per dozen. The average price of imported cotton stockings was approxi¬ 
mately 15 cents per pair. 

The following articles are subject to specific rates: 


Window Glass, Common. 

.1920 

Pounds 

6,228,384 

$ 623,919 

$ .10 

1921 

< i 

48,136,185 

2,638,834 

.05 

Plate Glass. 


Square Feet 

2,569,565 

$ 2,271,288 

$ .88 


1921 

< i 

3,106,659 

2,069,607 

.66 

Leather Gloves . 

.1920 

Dozen Pairs 

890,562 

$14,187,173 

$17.62 


1921 

< < 

912,856 

13,090,412 

14..35 
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"Jazz” a Poor Remedy for Sick Business 


W E cannot fancy a less desirable and less 
effective remedy for sick business than 
frequent or even occasional doses of 
“jazz/^ We are all agreed that business is 
sick and that a remedy is needed, but we seem 
to be far from agreement as to what that rem¬ 
edy should be. 

Assuming that a careful diagnosis has been 
made and that we have reasonable knowledge 
of the causes of the patient’s ills, it would seem 
that the thing to be sought is a permanent cure 
and not a spasmodic stimulant. We want to 
see the patient steadily convalescing and get¬ 
ting once more into its old-time stride, not 
hysterically active and feverishly enthusiastic 
today and more than ever depressed through 
inevitable reaction tomorrow. 

Among the doctors of the “Jazz’’ school — 
and their name just now is legion—the common¬ 
est prescription calls for liberal doses of a nos¬ 
trum called “Drive.” This alleged cure-all is 
not administered as a stimulant to the whole 
body of the patient but merely as a stimulant 
to one part of the enfeebled body today and to 
another part tomorrow, and so on. 

It seeks to make the patient get out of bed 
today and run a mile; get up tomoirow and lift 
a pair of heavy dumb-bells a certain number of 
times; get up the following day and throw so 
many hand-springs; get up the next day and do 
the highest running jump on record, and so on. 
The result of such treatment is that the poor 
patient is worse than ever, nearer than ever to 
the point of complete breakdown, more than 
ever in need of rational treatment. 

A business subjected to the “Drive” treat¬ 
ment closely resembles action on a football field. 
First part of the organization is rushed to one 
comer, next to another, then to one side, then 
to one end, then back to the center, and at each 
rush it is piled in a heap and more or less scar¬ 
red and e:^austed. It is whirled about, breath¬ 
less from much running, blinded by its own 
sweat, and left shaking in every nerve and 
muscle with the game more often a draw than 
a victory. 

Vibration in Bnslnoos Is u Harmful 
as vibration in machinery. It wears the organi¬ 
zation unevenly and soon results in a deal of 
noise and rattling because too great a strain 
has been put on some of the parts and others 
have been allowed more or less to ran idle, or 
at most to function below normal. This is 
practically what the “drive” does, acts as a 
powerful stimulant in spots and as a deadening 
sedative everywhere else. It exhausts the pa¬ 
tient and aggravates the very condition that it 
is intended to cure. 

Isn’t it time that we called in our old-fash¬ 
ioned doctor? Isn’t it time that we threw all 


these newfangled “jazz” nostrums into the 
alley and fell back on the time-tried old-fash¬ 
ioned household remedies? 

What we need is something that will cure 
the patient all over, not stimulate it in si>ots. 
It is the whole body that is sick, not a part of 
it. It needs careful nursing more than anything 
else. It needs building up, general toning up, 
rational exercise. The spasms, convulsions and 
high fevers produced by “jazz” nostrums may 
be a sign of activity but they are far from be¬ 
ing a sign of health. 

If a dose of “drive” or any other sort of 
“jazz” should be indicated at all it might be 
permissible where the whole body of an organ¬ 
ization is in need of a stimulant, but the “drive” 
seldom if ever works in this way. It works by 
jerks and spasms. It raises business vibration 
and reaction dangerously close to the point of 
delirium. It transforms a merely febrile patient 
into a epileptic. 

Nonnal, Healthy Bnainesa 

is smooth-running in all its parts. Anything 
that disturbs this essential characteristic, even 
temporarily, may be set down as hurtfiil. If 
any part of a business is artificially stimulated 
beyond the point of normal activity, that part 
is certain to react and to reduce thereby, for a 
shorter or longer period, the normally efficient 
activity of the whole body. 

Let us strive to cure our sick business, not 
“jazz” it into spasms. Give it careful and in¬ 
telligent nursing. Empty into the sewer all the 
alleged remedies labeled “Drive” and other 
terms invented by Dr. Jazz, and dust off the old 
bottles labeled “Industry,” “Work,” “Co-op¬ 
eration,” “Co-ordination,” “Thrift,” “Optim¬ 
ism” and “Cheerfulness,” prescribed by old 
Doctor Horse Sense. 

Give doses of these homely remedies liber¬ 
ally. Surround the patient with cheerful in¬ 
fluences. Inspire it with hope. Keep it ration¬ 
ally balanced. Apply this regimen patiently 
and persistently and the patient soon will get 
well and go about its affairs with old-time vigor 
and intelligence and effectiveness. 


WHAT IS COURTESY 

Truly one could fill columns on courtesy in 
business, as it is the most valuable and live as¬ 
set any business can have and doesn’t cost a 
nickel. Getting right down to hard tacks as to 
what courtesy is, one can truly say without 
danger of contradiction,that courtesy is nothing 
but the old style common garden variety, home¬ 
grown honesty, with a little spice of common 
horse sense thrown in to give it ‘pep.’ 
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Business Men Needed in Congress 


Hardware Dealer of Maasachusetts Sets an 
Example of the Kind of Business Men Needed 
in Congress 


Editor’s Note: Hon. Charles L. Underhill, member of Confess from Massachusetts, is president of the Underhill Hard* 
ware Co., Somerville, Mass., a connection which has continued since 1896. He was a member of the Massachusetts Legislature 
from Somerville in 1902-3 and from 1908 to 1915, frequently serving as Speaker of the House pro tern. 

He was born in Richmond, Va., July 20, 1867, was educated in the public schools and entered business as an office boy 
in Cambridge in 1880. From 1883 to 1886 he was a coal teamster, and then engaged in blacksmithing until he entered the 
hardware business. 


C ONGRESSMAN UNDEESILL recently is- 
sued a statement which contained the 
following very pertinent truths: 

“While my boy and your boys were in Prance 
helping to save the world from the rule of an 
autocrat and a demagogue, they left our coun¬ 
try unprotected, and through lack of courage 
and perhaps knowledge on the part of our exec¬ 
utives, they laid our land open to the rule of 
an autocrat and demagogue more autocratic 
and more unprincipled than any potentate. 

“During the war GU)mpers and Poster, Mor¬ 
rison and Duncan and Woll were boring from 
within trying to take away from the boys in 
Prance their birthright, the right to live and 
the right to labor when they returned/' 

Proof of this, he continued, lay in the fact 
that when his son went to West Virginia to 
work in a mine, demand was made as a condi¬ 
tion of his going to work that he join the 
United Mine Workers of America. 

“Union labor is today reaping in unemploy¬ 
ment wage reductions, and the nation-wide re¬ 
volt against its un-American insistence that it 
shall be allowed to dictate where, how, and 
when a man shall work, the whirlwind of its 
madly selfish war profiteering. 

Be Not Deceived by Demagogues 
“It is not only false but puerile to blame the 
administration for deflation of labor since the 
war. It did not do all the profiteering, but the 
sins of others do not wash away its own. It 
took advantage of the scarcity of labor and na¬ 
tional necessity to boost wages as high as 
humanly possible. These war wages had to 
come down; the inevitable readjustment, reck¬ 
oning or retribution, call it what you will, made 
that necessary for the obvious reason that when 
people no longer could pay war prices, war 
costs, including labor, had to come down. The 
administration had nothing to do with it. If 
Samuel Gompers himself had been president, 
this deflation of labor would have gone on just 
the same. 

Union labor, under the leadership of this 
same Gompers, went the limit during the war to 
get all it could, and it has only itself to blame 
if its tyranny has produced a reaction in this 
country not disposed to discriminate between 
what is good and w’hat is bad in union labor. 


When the worm turns, it usually turns all the 
w ay around. 

“The attitude of union labor, misled by its 
leaders during the war, was disgraceful and 
disloyal, selfish and seditious. There is abund¬ 
ant proof of this statement. It is found in the 
number of war strikes certified to by the De¬ 
partment of Labor from April 6, 1917, to 
November 11, 1918. 

After eliminating duplicates, this list shows 
there were about 6000 strikes during that most 
critical period of the war, and it has been esti¬ 
mated that at least two million men belonging 
to labor unions were involved in these strikes; 
that for every soldier in Prance—most of whom 
were working for $33 a month, 24 hours a day— 
there was a member of the labor unions on a 
strike in industry necessary to the wrinning of 
the war, for additional pay, shorter hours, im¬ 
proved conditions, and first, last, and all the 
time, recognition of the union. 

“Over three-fourths of the disputes occurred 
in establishments where the majority of the 
strikers were members of trade unions, and in 
many other instances strikes were averted by 
complete surrender on the part of the employer. 
The demands for recognition of the union and 
closed shop conditions caused the most serious 
labor disturbances and were most bitterly 
fought, as strikes of this character lasted in du¬ 
ration for more than double the length of time 
than for any other given cause. This can be 
verified by the research records of the National 
Industrial Conference Board. 

“In the shipbuilding industry alone, during 
a period of six months, there occurred over 
3500 strikes, and because of the endless labor 
troubles two months or more of valuable time 
was absolutely lost. 

It might be well to call attention to a speech 
made during the war by James O'Coimell, a 
national officer of the Boilermakers' Union, be¬ 
fore that organization, and which was placed 
in the Congressional Record by Senator Thomas 
of Colorado: 

“ ‘ We are just coming together and going to 
get dollars now instead of pennies. Now I 
want you to get it in your heads—^to talk dol¬ 
lars, not pennies in your organization,—Uncle 
Sam is paying the expenses of union commit- 
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tees to come to Washington and meet the em¬ 
ployers. Isn’t that a pretty good union agree¬ 
ment? That is only the beginning. Now, I 
hope the boilermakers, in convention here, will 
get in their minds that beautiful thought of 
MORE.’ 

“So much for the war attitude of a typical 
union labor leader. Now let me tell you what, 
the boys across in the trenches of Prance 
thought, about these strikes. Prank McDonald 
of Boston, who was killed on July 26, 1918, in 
a letter dated July 10 to his brother, wrote: 

“ ‘The labor troubles stir me up. We have 
heard of them and the soldier is taking notes. 
What is the matter with the men at home? 
Haven’t they realized what it means to us when 
the production of materials and munitions is in 
any way interfered with? It is a terrible truth, 
and let labor take it to heart, that most of our 
losses in the past were the price of unprepared- 
ness, slackness, diffidence and greed among the 
scuts who are in safety at home, and whose 
worthless hides we are out here to protect.’ 

“John L. Lewis, president of the Mine Work¬ 
ers’ Union, now threatens a coal famine unless 
the abnormally high wage and intolerable 
working rules of the bituminous miners is main¬ 
tained and that of the anthracite miners is in¬ 
creased 25 per cent. He is trying to induce 
transportation, shipping, dock workers, and 
others to join with him in preventing the trans¬ 
portation of coal within the country or the land¬ 
ing of coal without. This will only result in 
further unemployment, due to the closing down 
of industrial establishments, and if continued, 
extreme suffering upon all the other workers 
of the land. 

“Now, I make a distinction between labor 
and organized labor, and further distinction 
between organized labor and organized labor 
leaders. I am not opposed to organization of 
workers, but I am opposed to allowing organ¬ 
ization without incorporation, without responsi¬ 
bility; in other words, I am opposed to organ¬ 
ization which has as its leading principle the 
demand that all workers must belong to that 
organization and work under its rules or not 
work at all. 

“Close to 90 per cent of us in this country 
belong neither to organized labor nor to organ¬ 
ized capital. It is this great middle class, so 
often forgotten by organized minorities and the 
]>oliticians, that holds the whip hand, the bal¬ 
ance of power when it turns, when it asserts its 
rights. It was this class which forced deflation, 
not only in prices, but in costs, including labor. 
No administration, whether representative of 
organized labor or organized capital, could have 
prevented it. 

“The organized worker has two alternatives. 
He can get rid of his selfish leaders whose slo¬ 
gan has been, ‘To hell with the people,’ or he 
can turn in his union card and join the rest of 


us on the march back to that normal American 
condition of equal opportunity to work for all, 
whether organized or unorganized. This great 
middle class will not tolerate the closed shop in 
American industrial life. It will not tolerate 
tyranny either from organized labor, organized 
capital, or any other organized minority, which 
seeks to make its own will the master of the 
majority. 

“It’s time for organized labor to wake up 
and climb aboard the band wagon. Delay is 
dangerous; the American people will get im¬ 
patient and lawfully end organized labor as 
we have come to know it in this country during 
and since the war. 

“Ex-President Roosevelt struck the keynote 
when he said: 

“ ‘If the laboring man permits himself to 
put improper burdens on capital he will bring 
everything down with a crash; and even if the 
man higher up is smashed, this will be small 
comfort to the man lower down if he, too, is 
under the ruins.’ 

“The fact of the matter is that the employ¬ 
ing class and the employed class have nearly 
everything in common and they must succeed 
or fall together. 

Labor Filas No Boport of Election Bxpeneee 

“I claim that when capital became a men¬ 
ace legislation was enacted to check it. Every 
attempt to check labor has failed because of 
fear of the political power of these men.’’ 

The representatives of labor, he charged, 
were above the law in the matter of expenses, 
receiving huge sums for which they account to 
nobody and being free to spend as much in a 
Congressional district as they wished. 

Mr. Underhill told the manufacturers they 
must organize politically. 

“Begin by organizing yourselves,’’ he said. 
“You ought to be able to get out and ring door 
bells for good candidates. Organize your em¬ 
ployes. You can say to your employes, that 
their interest lies in having the right men 
elected. You can control the politics of your 
district. You can control your state. You can 
control the National party. When you have 
done this, you will find it easier to make out 
your income tax.’’ 


Now is the time to make the selection of the 
right kind of men at your respective primaries. 
Remember that the preservation of our country, 
the interests of our nation are far greater than 
that of any politician or any political party. 


If you live beyond your means every¬ 
body else knows it as soon as you. 


Lots of men have gone crazy striving 
for an impossible success when a pos¬ 
sible success was theirs for the asking. 
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Makes Greenfield Dies Live Forever 

Big Men Are Always Found in Big Jobs, and 
the Vice-President and General Manager of the 
Greenfield Tap and Die Corporation Is No 
Exception 


U sually a man from Georgia doesn’t 
have to tell you so. In fact some stu¬ 
dents of spoken language have become 
so proficient in locating a man’s home by 
ear that they can tell to the county just where 
his particular version of United States” is 
spoken. 

Frank G. Echols would puz¬ 
zle them. Would he be a Geor¬ 
gian with a New England com¬ 
plex? Or a Massachusettsian 
who had been exposed slight¬ 
ly to the Southern manner? 

Perhaps they would comprom¬ 
ise by giving it up and calling 
Mr. Echols a little of both. 

That would be correct. 

Officially Mr. Echols is vice 
president and general manager 
of the Greenfield Tap and Die 
Corporation, and in that ca¬ 
pacity claims attention imme¬ 
diately from every hardware 
and machine supply man in 
the up-to-date world. Unof¬ 
ficially Mr. Echols is of per¬ 
haps even more interest for his 
fine rise to responsibility and 
authority by his own efforts 
and through work well done. 

Starting as a Georgia boy, vice - 
Prank Echols grew up in the Greenfield Tap and 
country •with a peculiar apti- lin*d™h 8 «*'imM 0 Ted‘ 
tude for mechanics and for [eora'DK 
earnest, sincere work. Just as head of one of the 
the richest and best cream 
rises, so Mr. Echols felt the attraction of the 
North and he rose up, so to speak—first settling 
in Hion, New York, where he was apprenticed 
as a mechanic at the old R-emington plant. 

There he learned his trade with a thorough¬ 
ness and in a spirit that set the course for the 
balance of his life. The Remingtons spread 
high idealism and earnest integrity throughout 
their plant and town. A management that paid 
off every cent of its previous bankruptcy lia¬ 
bilities set a fine example to the workers in the 
plant. There was little loafing, lateness or 
lethargy. The talk at lunch time among the 
boys in the shops usually turned to the inter¬ 
ests of the plant, not on how work might be 
dodged or avoided. 

After training in that environment, Mr. 
Echols found his way into New England, where 



FRANK a. E0H0L8, 

Vice - President mnd General Manager, 
Greenfield Tap and Die Corporation, who 
learned the machinist’s trade as a boy 
and has improved his time, continually 
learning all ne could about all phaaea of 
his work, and now finds himself as active 
head of one of the largest, most exacting 
manufacturing plants in the country. 

raction of the direction. The 


skilled workmen were needed and where there 
was a real rivalry in proficiency among the 
men as well as among the plants. Along in the 
early nineties he entered the Pratt & Whitney 
plant at Hartford as a master craftsman. 

For twenty-five years Mr. Echols grew with 
the organization. Rather he 
grew ahead of it, for he rose 
through the ranks until he 
was superintendent and man¬ 
ager. The earnestness, the 
tend-to-business spirit, his at¬ 
tention to detail and concen¬ 
tration on the niceties were 
his ablest cohorts in the con¬ 
quest, as they always have 
been with him and are today. 

Three years ago there was 
a re-organization of the Green¬ 
field Tap and Die Corporation 
at Greenfield, and Mr. Elchols 
was called to the general man¬ 
agership with the rank of vice 
president on the board of di¬ 
rectors. It was such an oppor¬ 
tunity as comes to few men, 
and never by chance. It was 
the reward of years of care¬ 
ful, earnest diligent service. 

With Frederick H. Payne 
M.n.,er. president a man whose 
>ie Corporation, who training has been on the finan- 
!b‘ cSStiSuI’ny cial side of the corporation as 
•bout uu phMoi of its former treasurer, Mr. 
rgest, most exacting Lcfiols has Contributed the 
in the country. technical as well as the sales 
direction. The results of his administration 
have been reflected in the consistent standard 
of ”G. T. & D.” products, in the growth of the 
business as well as the production. 

The Corporation can trace its history back 
to 1871 when John J. Grant invented the 
lightning die. Wiley & Russel were its first 
manufacturers, and from that organization 
sprang Wells Brothers, F. E. Wells & Son Co., 
A. J. Smart Mfg. Co., and the Bickford Machine 
Co. These, together with the Lincoln TVist 
Drill Co. and the Nutter & Barnes Co. were 
amalgamated into the Greenfield Tap & Die 
Corporation, which was organized in 1912. 

Mr. Echols has just returned to Greenfield 
alter a trip of several months, during which he 
visited nearly all of the Corporation’s customers 
in the distributing centers of the United States. 
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Vrips are not frequent with Mr. Echols. In fact 
many of the houses he was entering for the 
f'i*st time, though he had been responsible for 
thousands of dollars worth of goods which had 
passed in and out continually for years. 

In referring to Mr. Echols' returning home, 
lerhaps we should mention that “home" for 
him is really Hartford, Connecticut, where he 
lived for so many years while with Pratt & 
Whitney and where he still spends his week¬ 
ends at his old home. So he is an inter-state 
eommuter as well as an international producer. 

Yes, indeed, Mr. Echols plays golf just as 
heartily and earnestly as he enters other activ¬ 
ities. He is further distinguished as a “crack- 
a-jack" left-handed player. 

As the trade well knows, much of the popu¬ 
larity and strength of the Greenfield line in 
the far West is due to the strong representation 
of John T. Rowntree, Inc. In all other terri¬ 
tories the Company maintains its own offices 
and representatives, yet in no other region is 
there a more intensive distribution than in the 
Rowntree territory. 


SECRETARY HOOVER'S SUGGESTIONS 
TO TRADE ASSOCIATIONS 

Are trade associations useful, or are they 
opposed to the public interest? Discussion of 
this subject was brought to a climax at the 
meeting in Washington recently of trade asso¬ 
ciation representatives at the call of Herbert 
Hoover, Secretary of Commerce. Mr. Hoover 
made it clear that in his opinion trade associa¬ 
tions can, if they want, do things that the gov¬ 
ernment should frown upon, but that in general 
they are extremely serviceable institutions. 

“Men have been murdered with brickbats," 
he remarked, “but that is no reason for pro¬ 
hibiting brick houses," and by the same token, 
he argued, the government should not take 
action against trade associations in general. On 
the contrary, Mr. Hoover promised that as a 
result of the meeting there would be the 
closest possible co-operation between the De¬ 
partment of Commerce and the trade associa¬ 
tions he approved. 

This co-operation will probably take place, 
for the most part, in connection with the busi¬ 
ness of gathering and publishing economic data. 
This is a function which trade associations can 
imdoiibtedly carry on efficiently, and with 
benefit to business at large. 


If promises were currency nobody 
^ould have to be’without a motor car. 


GOMPERS DECLARES NO MAN SHOULD 

WORK UNLESS HE JOINS A UNION 

When Red Foster and his red gang incited 
the last steel strike, Samuel Gompers went right 
out at the head of their procession and showed 
them how a professional strike leader can per¬ 
form. Now the old gentleman is denouncing 
Poster as a bolshevik planning the destruction 
of the United States government with bolshevik 
money. But that isn’t the best joke Mr. Gom¬ 
pers has in his repertoire. His best joke is his 
loud appeal to save the United States govern¬ 
ment from destruction, while he himself is tr>"- 
ing to destroy everything that it stands for. 

Mr. Gompers has always championed the 
closed shop and all that it means. That's old 
stuff with him. But now he goes the closed 
shop one better. Replying to a question from 
Mr. Untermeyer before the Lockwood Commit¬ 
tee in New York the other day he approved, 
if you please, the limitation of membership in 
labor unions. 

Having set up the doctrine that no man shall 
be allowed to earn a living until he joins a 
union, he now enlarges it to say that no matf 
shall be allowed to join a union in order to earn 
a living. That’s a cinch game, isn't itt 
Keep American Boya From Loamlng a Trade 

Mr. Gompers also declares for union limita¬ 
tion on the number of apprentices that can 
enter any trade. He would tell American boys 
that they cannot learn how to make a living 
without the permission of his job-trust, just as 
he would tell their fathers that they can't earn 
a living after they have learned how. Yet Mr. 
Gompers is one of the most vociferous of ora¬ 
tors on the subject of “industrial freedom." 

He has the same kind of “industrial free¬ 
dom" for employers. When Mr. Gompers was 
informed that one of them had been ruined be¬ 
cause work on his contract had been held up 
for months by a jurisdictional dispute between 
labor unions, the old gentleman remarked that 
the contractor had only encountered one of the 
“risks of business," and was not entitled to any 
redress. When Mr. Untermeyer suggested ju¬ 
dicial decisions on some of the union antics, 
Mr. Gompers screamed, “God save labor from 
the courts." 

Mr. Gompers has no real grievance against 
bolshevism. Bolshevism is only his own pro¬ 
gram of dictatorship and extortion carried to its 
logical conclusion. If Foster wants to destroy 
the government of the United States, Gompers 
wants to make it a farce. 


Spare the rod and spank the child. 


The Hardware World welcomes criticisms and even commendation. There is no law to pre- 
^ent you expressing your opinion relative to our pages, whether favorable or unfavorable. We 
^ceiye many complimentary letters; we don’t object to them—neither do we in any way resent 
criticism or suggestion. 
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“Bud” Hillerich’s Bats and Clubs 
Elagerly Sought by Champs and Dubs 

Here's the Man Who Pat the "bat” in Battle. 

Father of “Loaisville Sluggers. ” Actire Mem. 
ber of the 40.Year8.at.On^ob Olab. Thorough 
Southern Oentleman and Sportsman at the 
Same Time. 



j. A. nnxBuoH, 

PreBident of Hillerich ft Brsdtby Oo., turnsr of the first 
bat made by these present leaders in bat production, 
and with his father founder of the great industry. 
Known to sportsmen the world orer as **Bu^** and a 
man who has rendered as Tsluable a serries to his 
community as he has to the athletic world, Mr. Hiller¬ 
ich’s pride is about equally divided between the great 
business he heads ana his 11-year-old son, who can 
keep a golf score just about as low as his dad's, which 
is no little achievement His other son is state junior 
champion. 


MBS. J. A. HILLBBIOH. 

Mrs. Hillerich's name does not appear on the com¬ 
pany’s letter head; but, with apologies to ICeasrs. 
Bradsby and Gundy, and in full remct to Mr. HUlerieh. 
we venture to refer to her as aBBOciate president and ex- 
officio director, since the Hillerich partnership antedates 
the partnership on the stationery. She is devotion itaelf 
to her lovely home, her daughter and her two aona, and 
has closely watched her husband's health through the 
years, of his great activity. In close touch with all 
phases of bat making, she is "close to the top of the 
DusinesB." 


H IS business card reads: 

J. A. HnjsPJlTOH 

President 

Hillerlcb A Bradsby Oo., Inc. 

but he’s always been “Bud” Hillerich to anyone 
who has known him, ever since the time as a 
boy he used to go into his father’s wood-turning 
shop at Louisville to shape up an ash pole to 
“clout ’em out o’ the lot” in the days when 
baseball was played by men without gloves and 
with whiskers. 

Baseball was in the formative period when 
“Bud” Hillerich played, and so were bats. He 
undertook to form “cudgels” to his taste on his 
father’s lathe, and he did. Immediately his 
friends became jealous of his “fat” batting 
average, and he soon had orders to equip the 
neighborhood with made-to-order bats. 

Ever since those days he has been shaping 
bats to suit the various tastes of the sluggers of 


the nation, and autographing them with the 
names of national heroes of the diamond. He 
has added to the fame of Louisville, built up a 
great organization, and won his way into the 
hearts of sportsmen in all parts of the world. 

From the boy tending his own lathe and 
making his models by the rule of thumb, has 
grown a great institution with over 200 workers 
right in the factory, to say nothing of the hun¬ 
dreds of merchants who are enthusiastic asso¬ 
ciate members of the sales department,, and 
athletes everywhere who are the best advertisers 
any institution could have. 

In the last few years the company has also 
developed the “H & B” line of golf clubs, in¬ 
cluding Par-X-L, Kernel and Invincible clubs, 
balls and bags. The success and growth in this 
department has been phenomenal also, and does 
justice to its “slugger” ancestor. 
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Of course, Mr. Hillerich himself is an enthu¬ 
siastic golfer, and to show that it runs in the 
blood, on the first four holes of a match he 
recently played with his 11-year-old son Ward, 
the youngster beat his father on a course that he 
was playing that day for the first time. 

All'S. Hillerich is also an enthusiast, and 
J. A. Jr. is a junior champion, contending for 
the state intermediate cup this summer. Next 
fall he will enter a technical college, where he 
will prepare himself to enter the plant at the 
bottom and learn the business from head to 
handle. 

Nine years ago the business was reorganized 
and F. W. Bradsby became a full partner, 
treasurer of the company and active in the man¬ 
agement. He is a former Simmons hardware 
man and has taken a large share of the respon¬ 
sibility off the shoulders of Mr. Hillerich. This 
has left the latter freer for public and civic 
work. Among other interests, he has become an 
active and enthusiastic Rotarian. He was a dele¬ 
gate to the Rotary convention this year, and 
made this the nucleus of a three months’ trip 
through the West with Mrs. Hillerich, who has 
always followed the business closely, even 
though absorbed in her home, her daughter and 
the two boys. 

Features of the ^^Slngger** Line 

The company has recently sent to the trade 
a revised schedule of prices for 1923, effective 
August 1, which shows an approximate reduc¬ 
tion of 10%. This reduction is in line with the 
general policy, best summarized in their three 
cardinal points of procedure: (1) Standardized 
product, both as to value and quality; (2) Con¬ 
sumer’s price commensurate with the cost of 
manufacture, and revised as conditions change; 
(3) Pair margin for both jobber and retailer. 

It is operation on such principles that has 
made the company grow into what is said to be 
the largest bat factory in the world, enabling 
them to increase their manufacturing facilities 
33 1/3% for next year. According to the 
records of the company 90% of the famous 
sluggers on the diamond have made their 
records with ‘‘Louisville Sluggers.” Timber 
for the clubs that will knock out the home runs 
next year is stacked higher than ever at the 
plant. Two additional acres of ground have 
been acquired for the sheds that shelter the 
timber seasoning for next year’s increased 
production. 

The Autograph line now numbers twelve, 
offering an assortment of models for every type 
of player. These will retail for $2.00 next year. 
In addition the company offers bats ranging in 
values from 25 cents to $1.75, for every size 
and purse. 

Delivered Price and Foreign Shipments 

There is said to be no company in the sport¬ 
ing goods line which has protected the whole¬ 


salers and jobbers, as well as the trade, more 
closely than Hillerich & Bradsby. It is their 
claim that in the West they were the first manu¬ 
facturers to make a delivered price to the trade, 
thus allowing the goods to be sold at the same 
price as elsewhere with the same profit. 

The company’s foreign business, while sig¬ 
nificant of their own enterprise, is also indi¬ 
cative of the worldwide interest in baseball. 
A very substantial shipment was recently made 
to Japan. The company reports a very nice 
business with the Philippines, Hawaii, the West 
Indies and South America. 

In the West, Hillerich & Bradsby are repre¬ 
sented by L. Kay Grundy, vice-president of the 
company and especially well known to athletic 
and sporting goods buyers all over the terri¬ 
tory. Mr. Grundy has done much to popular¬ 
ize and make easier the steady flow of the 
well-known lines into this region of utmost im¬ 
portance to the sporting goods manufacturer 
and merchant. 


AN ILLUSION 

That the public knows as much about you 
as you think they do. 

A DELUSION 

That advertising is an expense instead of an 
investment. 

A CONCLUSION 

That advertising is the most flexible, most 
economical, and most effective way of reaching 
most of the public most of the time. 


Worries won^t work—workers won^t 
worry. 


“Seeing is believing,” but when a 
man sees his finish he hardly ever be¬ 
lieves it. 


It isnH the size of the population that 
makes a city—it’s their sense. 


The only kind of a living the world 
owes you is the one you can pay for by 
work. 


When a man is doing something he 
knows he cannot afford to do, he can al¬ 
ways prove that it is somebody else’s 
fault. 


The philosophers are right who say 
that wealth alone does not bring happi¬ 
ness, but did you ever know poverty to 
bring it? * I 
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Woman Paint Demonstrator Works Wonders 


Come to think of it, Why wouldn't a Woman make the Best Paint Demonstrator? Of course, 
there are exceptions, hut usually die has had some expecience—eren though it be no mom 
than a touch of rouge on the cheek, a lip stick or an eyebrow pencil — she best knows the 
attractiveness and harmony of colors. Tell us, Mr. Hardware Merchant, some of your 
experiences with Women Paint Demonstrators. 


(By Lucile E. MacNaughton, Advertising Manager, Bunting Hardware Co., Kansas City.) 


W ITH SO many houses, apartments and 
other buildings going up, now that the 
stringency caused by the high prices and 
hard times following the war slumps has partly 
evaporated, the paint business 
is bound to be good. 

This is a field that should 
be developed by every hard¬ 
ware merchant. The profits to 
be secured in this line should 
not be left to the exclusive 
paint dealer. 

The Bunting Hardware 
store at Kansas City saw the 
chance there was for develop¬ 
ing a large business along this 
line a number of years ago and 
started a department which 
has increased from year to 
year until last season the in¬ 
crease in business far exceed¬ 
ed every other department in 
the store. 

It has been found profit¬ 
able and productive of excel¬ 
lent sales to start the season 
with a paint demonstration. 

The factory will usually be 
very glad to place a demon¬ 
strator in the store for a period 
of one or more weeks, accord¬ 
ing to the demands made by 
the store and also according to 
the volume of business which the store produces 
In preparing for this, a table for the demon¬ 
strator’s supplies and for his or her work is 
placed where it not only catches the eye of 
those entering the store but is easily accessible 
to the paint department. The demonstrator 
often interests the customer to the extent of 
securing an order. Then the paint salesmen are 
right there to take charge of the customer, order 
and all. This leaves the demonstrator free to 
take care of the next visitor. 

In order to stimulate the trade in this depart¬ 
ment, let the people know that a demonstration 
was going on, moreover to give them a legiti¬ 
mate excuse for coming in, even though they 
thought they were not deeply interested in 
paint, a coupon calling for a small can of paint 
and a small brush was featured in the news¬ 
paper announcement. This specified that, upon 
payment of 10 cents or 15 cents and the coupon. 



mss LUCIUS MacNAUOHTON 

It takes a woman to appeal to a woman. 
Very few can resist the lure of color. 
What Miss MacNaughton tells in this help¬ 
ful article yon can put into practice in 
your community. 


signed with the customer’s name and address, 
the paint and brush to the value of 50 cents 
would be given. 

Factory Bears Premium and Other Expenses 

Part of the expense of this 
feature and the expense of the 
demonstration will usually be 
taken care of by the factory, 
for it is excellent advertising. 
The responses were very en¬ 
couraging In very few in¬ 
stances did the people come in 
and secure the can and brush 
without placing an order of 
pretty fair size. 

With the names on the cou¬ 
pon the store secured an ex¬ 
cellent list of prospects. Some, 
of cour8e,were housewives who 
wished to do a small job, paint¬ 
ing porch boxes, furbishing up 
a shabby piece of furniture, or 
perhaps doing some interior 
decorative work to dress up 
the house for spring. But small 
orders build up business. 
Making the interior of the 
house look well is going to 
have considerable influence 
with husband toward taking 
care of the outside. 

Nothing has quite the wide- 
spreading influence that fresh 
paint has. If one paints his house, the garage 
or the fence look shabby until they, too, have 
a new coat. The neighbors are bound to be in¬ 
fluenced. If one house in the block receives a 
new spring dress, several houses are going to 
be decorated likewise. 

Housewife Will Start Other Sales 

Going after the housewife in this way with 
a free gift with a coupon is going to sell lots of 
paint. Just as surely as madam must have a 
new hat for Easter, she wants new things and 
clean things in her house each spring and fall. 

When she puts up the curtains, she reflects 
that if the woodwork were painted it would 
show off the fresh curtains to better advantage. 
So after she has attended a demonstration and 
has seen how simple it was for the demon¬ 
strator—a woman like herself, no larger and no 
smarter as far as she can see — to wield the 
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brush and produce such excellent results, she 
is consumed with a desire for fresh paint. 

Her psychology is very simple. If the demon¬ 
strator did it, she can do it. So she is in the 
market for paint. 

Therefore the demonstrator takes great pains 
to interest every customer who stops at her 
table. She has a number of cans of different 
tints and stains and varnishes; she has small 
brushes, she has pieces of boards upon which 
she applies the paints while the customer stands 
and watches her. §he shows how simply grain¬ 
ing is accomplished and how old floors may be 
refinished to resemble new wood. 

Appeal to Cleanliness Wins Women 
Women are the best customers for buying 
supplies for doing small jobs around the house. 
They look on with vivid interest while the 
demonstrator explains everything from deco¬ 
rating a flower pot to applying a new finish for 
the kitchen walls. The lady of the house is 
much interested in the fact that her kitchen 
walls call for a certain kind of paint, since the 
steam and smoke are so detrimental to paper 
and also to certain finishes. 

She is shown lovely tints that would be suit¬ 
able for bedrooms, how they can be laid on and 
then a decorative stencil used in contrasting 
tones and with excellent effect. 

Women find out from the demonstrator that 
applying paint is not such a difficult task. 
Mter watching the application of these tints 
and stains they are anxious to try for them¬ 
selves. The manager of the paint department, 
with his assistants, must be keeping a watchful 
eye out to take the customer off the demon¬ 
strator’s hands after she has worked her up to 
the pitch of buying more merchandise. 

Demonstration Bronght Actual Besnlta 
The experience of this big store shows that a 


demonstration, properly timed and executed by 
a capable person, brings a volume of business. 
It creates a demand in the department. The 
windows decorated with paints and varnishes 
and brushes, and perhaps a half painted chair, 
interest the people and bring them in. The ad¬ 
vertisements bring results, for there is such a 
huge stack of coupons on the department man¬ 
ager’s table at the close of the day. 

The books show increased business. The ship¬ 
ping department will be aware that something 
out of the ordinary is going on. The demon¬ 
stration will be felt in every department in the 
store. With so many people coming and going 
there is bound to be an interest shown in other 
lines of merchandise than paint. 

Paint Is Rightly Hardware Line 

So, since paint selling is the legitimate busi¬ 
ness of the hardware merchant, he should make 
a paint department one of the features of his 
store. 

Window displays, advertising, well merchan¬ 
dised stock, an expert demonstrator and wide¬ 
awake salesmen make a tremendous difference 
in the volume of business. Thus no detail should 
be overlooked to make each minute count, 
especially when the season is ripe and a demon¬ 
stration is in full swing. 


Nice little maid from Siam, 
Who said to her lover, Kiam, 
You may kiss me, of course. 
But you’ll have to use force, 
But, thank Heaven, you’re 
stronger than I am. 


Men conceal their extravagances — 
women display them. 



Hera If an attraetlTe paint window made by the Bunting Hardware Oo., who glee parttcnlar care to their sales windows. 
They always couple up theu: sales windows with the lines they are featuring in thmr adeertising. Hence their wonderful sales. 

Practically erery Western hardware merchant sella paints and yon can get suggestions from what Mias McNaughton teUs 
you in this interesting article. 
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Trained by Great World Merchaints 


Western District Itfanager of Patton - Pitcairn 
Division of Pittsburgh Plate Glass Co., Began 
His Career in the Basement of Marshall Fi^’s 
for $4.00 a Week, Under the Supervision of 
Harry G. Selfridge 


C ONSIDERING his start and his first in¬ 
structors in the commercial field, it is no 
wonder that C. M. Shaw is western district 
manager of the Patton-Pitcaim division of the 
Pittsburgh Plate Glass Co. and a stockholder 
in the company. 

Mr. Shaw's father kept a 
general merchandise store in 
Illinois. His ambitious son was 
anxious to get behind the 
counter before his father 
thought he was old enough. 

So he left home, went to Chi¬ 
cago and got his first job—at 
the notions counter of Marshall 
Field’s, in the basement, at a 
weekly emolument of $4, out 
of which he paid $2 for a room 
and had the balance for food, 
clothing, recreation, advance¬ 
ment and investment. 

He worked directly under 
Harry G. Selfridge, now the 
world’s most famous merchant 
in London, and both of them 
were taking lessons from Mar¬ 
shall Field himself, another 
master merchant. Every two 
weeks he made it a point to go 
personally to Mr. Selfridge 
and ask for a raise in wages, 
because he thought he was 
worth it. Pretty often, but not 
as often as he asked, he had 
his raise, 50 cents at a time, 
until at the end of a year he was getting $10 a 
week and had two girls and a man under him. 

When he thought how easily he could be 
living at home, enjoying the town pastimes 
with his school friends, he was often tempted 
to quit and return, but his desire for independ¬ 
ence and his pride were always stronger than 
his convenience or desire for an easy way. 

After two years he wanted another point of 
view, so out he went to Topeka, Kansas, to 
work for the Santa Fe Railroad. Hard times 
set in soon afterwards and he was laid off with 
not much in the world but a 30-day pass, good 
on any train between any places. One day he 
landed in Belleville, Kansas, without a cent. 
He finally found a farmer who would board 
him in exchange for some manure hauling he 
had to do. Finally young Shaw got a little 


money ahead, bought a new suit and landed 
with great affluence in his home town with 
$6 in his pocket. 

His father was now glad to take him into the 
store, after the merchandising experience he 
had gained, not to mention 
the self-reliance. But the seed 
o f independence sent out 
another shoot and before he 
was 20 he bought a hardware 
store in Woodhull, Illinois. 
Mst Patton Paints 
Here it was that he came 
into first contact with Pat¬ 
ton paints. One day a sales¬ 
man for this Company called 
on him and talked so well and 
had so much to talk of that 
young Shaw put in a paint de¬ 
partment forthwith, with an 
investment of $200 in stock. 

Railroad service was slow 
in those times and it used to 
take about a week for an order 
to be shipped from the MU- 
waukie factory. When a rival 
paint salesman offered to get 
shipments to him in three 
days, he took the other Une. 
and to prove that his judg¬ 
ment was good twice, he kept 
the new line for 8 years until 
he sold the business. 

While looking for a new 
location for a hardware busi¬ 
ness he took up his brother-in-law’s propo¬ 
sition that he sell furniture, and one d&y 
he was commissioned to stop off at Davenport 
Iowa, to “talk turkey” to the branch of the 
Pittsburgh Plate Glass Co. there because some 
mirrors ordered long ago had not been shipped. 

The meeting with the manager proved to be 
a joy feast, and Mr. Shaw left with an offer 
from the Company to join their organization, 
which he accepted and which connection has 
continued ever since, with the exception of two 
years when another paint and varnish manu¬ 
facturer hired him away. 

Then urgent pressure won him back to the 
fold. Both at the Milwaukie factory and as 
sales representative, Mr. Shaw has become a 
thorough master oif all departments of the 
business. 



O. M. SHAW. 

Western Manager, Patton-Pitcaim Diris- 
ion of the Pittmnrgh Plate Glass Co.,whose 
business career began at Marshall Field* a, 
continued as a hardware clerk and pro¬ 
prietor, and now finds him a sales ezecn- 
tire. His persistence and progressiTe 
independence may well set an example for 
many a young man in the trade. 
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O. E. OOLLIKS. 

We like to meet these **Btack-to-hi8* 
iob” fellows, for that is in most cases 
the one mle for making good. 

Mr. CJollins started with Timms* 
Cress A Co. 17 jeara ago. when he was 
s yonng fellow jnat ont ox school. After 
s few years as shipping clerk he entered 
the outside sales department and was In 
the country until 1917, when he was 
made sales manager. It was in this ca* 
pacitT that he was serving when the 
Pittsbnrgh Plate Olass Co. purchased 
the concern, nearly a year ago, and Mr. 
Collins was made manager of the branch. 
He knows the lines and the territory 
thoroughly and is popular in the trade, 
and his resnlts are a pleasure for his 
superiors. 
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A. E. HEBB. 

Here's another fellow who has won 
his way in the business world by hard 
work and stout heart. Mr. Neeb was a 
Milwaukee boy, and entered the Patton 
factory ’there 10 years ago as stenog¬ 
rapher, . after experience enough in sev¬ 
eral other lines to convince him that he 
had just the general qualifications of a 
paint man. 

His interest and disposition to work 
won him an appointment as assistant 
when the Southwestern branch was 
opened in 1914. With his bride he 
moved West and jumped into clerical 
work, tending store, shipping, stenor- 
raphy, billing and sweeping. The busi¬ 
ness grew, Mr. Neeb worked into the 
sales end, and became branch manager. 
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LEE HINKBLlfAir. 

The resourcefulness, industry and 
enthusiasm of this live-wire manager 
has to be seen in action to be appre¬ 
ciated. He can sell rings around his 
salesmen, works longer than any man 
in the warehouse, can rattle a typewriter 
BO that his stenographer blushes for 
shame. He*s both a goer and a comer. 

As a boy in Davehport, Iowa, he 
began as a clerk in the railroad shops. 
The Pittsbnrgh Plate Olass Co. saw 
he was the sort of man they wanted, 
and he made good inside and on the road 
until his health forced him to go West. 
Manager Shaw was just opening branch 
offices at that time, and he wouldn't 
take “No" for an answer from Lee. He 
has kept things humming ever since. 


EsUblighed Organisation on Pacific Coast 

Some years ago he was sent to the Pacific 
Coast to investigate conditions. For the last 
5 years he has been resident western manager, 
arranging the new connections, supervising the 
sales from the various branches, and generally 
representing the interests of the Company. 

Last November the Patton-Pitcaim Division 
:)f the Pittsburgh Plate Glass Co. purchased the 
Pimms-Cress Co. at Portland, and now E. D. 
Timms is District Manager in the northwest, 
supervising the Seattle office which is managed 
by J. V. O’Neil, and the Portland branch under 
C. E. Collins. At Los Angeles A. E. Neeb is 
in charge of the branch, while Lee Hinkelman 
is manager at San Francisco. Every one of 
these men have commercial romances and 
records of rise and accomplishment just as in¬ 
teresting as that of Mr. Shaw. It is only the 
limitations of space that prevent our enlarging 
on each one, and we shall hope at some future 
date to go into details with them all. 

Patton Paints Axe 70 Tears Old 

The history of the Patton Paint Co., which 
was acquired by the Pittsburgh Plate Glass Co. 
in 1900, dates back to 1855 when the Company 


was founded at Milwaukee by James E. Patton. 
“Sun-Proof” paints have been recognized as 
among the standard brands since that time, 
and to fill out the line of glass and paints. 

The Pittsburgh Plate Glass Co. traces its 
history back into the early eighties when the 
founder, Captain John B. Ford, an Ohio river 
steamboat captain, instituted the first plate 
glass factory in the United States at New Al¬ 
bany, Indiana, directly across the river from 
Louisville, Kentucky. 

John Pitcairn and Mr. Ford’s sons were the 
great builders of the business, and from $600,- 
000 original capital, it has grown to $37,500,000. 
Besides plate, window and art glass, paints and 
varnishes, the Company now operates the Co¬ 
rona Chemical Co., the Red Wing Linseed Oil 
Co., and Rennous, B3einle & Co. brush factory. 
The Company now operates 24 warehouses and 
16 branches, besides continuing long-standing 
arrangement with jobber in various sections. 


Some men ^‘get by” by looking wise, 
others by acting wise and here and there 
one bv being wise. 
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FINDING THEIR WANTS 

A Southern Hardware World subscriber 
bit upon a good plan when he sent out by mail 
to a selected list the following letter: 

My Dear Sir: Mark a cross (x) before each item 
you are going to buy this year, return the list to us in 
person and receive any 25-cent article in our store free. 
The following are some of the many things we wish to 
call your attention to. 

Here followed a list of many articles in hard¬ 
ware, house furnishing, sporting goods, auto 
equipment, plumbing, heating, paint and oil, 
glass and farm machinery lines. The suggestion 
might help your business. 


PRACTICAL ENAMEL AND VARNISH 
WINDOW IDEA 

A Western Hardware World reader tells us 
he showed a square yard of well-worn linoleum 
in his window, one-half of which had been care¬ 
fully painted with a floor enamel. A sign over 
this display read: “Try this on your old worn 
floors. You will experience satii^action. ” Ar¬ 
ranged about the exhibit were different sized 
cans of floor enamel, brushes to apply it and 
cards showing the colors that could be fur¬ 
nished. He traced many sales of enamel, var¬ 
nish and paint to this display. 


TWO QUESTIONABLE SIGNS 

Sometimes the merchant does not desire to 
give credit to his customers. He may feel that 
a cash business is more profitable. He may be 
right. But that does not excuse him for dis¬ 
playing such a sign as 

Positively No Oxedlt 

He must remember that many of his cus¬ 
tomers would rather buy on the cash basis, and 
that they have no intention of asking for credit. 

But such a sign tells the world that the store¬ 
keeper does not trust his customers. And it is 
only by mutual confidence on the part of mer¬ 
chant and customer that business can be suc¬ 
cessfully carried on. 

We Do Not Cash Checks 

is another sign which is likely to make a bad 
impression. 

It has the same effect as if the storekeeper 
said, “Good morning, Mr. Jones. We do not 
cash checks! How may we serve yout'' 

If the storekeeper does not care to cash 
checks for his customers, it is easy to decline 
politely when the occasion arises for doing so. 


BLACKBOARD IN FRONT HELPS 
MAKE SALES 

In front of the Neale & McGregor hardware 
store at Glendale is a pyramid blackboard that 
has been in use for years, and which is one of 
the advertising mediums used by the store. Mr. 
Neale says that he considers it his duty to keep 
a message on this board at all times. 

Being a near neighbor of Los Angeles, many 
people from Glendale spend the full day in Los 
Angeles at work. About the only chance the 
store gets at them is on Saturday afternoon and 
evening when they have a chance to look about 
for their needs. To accommodate these down¬ 
town workers the store remains open until 9 
o’clock on Saturdays. There is always a sug¬ 
gestion or two on the bulletin board to remind 
people of their requirements. It may be paints 
in season; when residents were coming home 
from vacations the bulletin reminded them o! 
repair work about their homes; perhaps sport¬ 
ing goods will have the place another week. 
Some of the messages are humorous, but all 
connect with a merchandise suggestion. 

Sporting goods were recently added to the 
stock by the store. In order to interest local 
prospects a large catch of fish was put into a 
window and men were invited to guess as to the 
number of fish shown. The fish were then 
divided among the closest guessers. At another 
time a girl angler was shown in the window. 
Once a number of animals were displayed the 
window having been for the time turned into a 
menagerie. In this way interest was obtained 
in the sporting goods line. 

PVee weight scales are placed just in front 
of the entrance and Mr. Neale says that these 
are a rival for the bulletin board in capturing 
attention. One week when the scales were taken 
away to be replated inquiries came to the store 
at the rate of about fifty a day as to where the 
scales were. All these little things help to keep 
them busy. 


If your business is to wait on customers, be 
careful of your dress and appearance. Do your 
manicuring before you reach the store. A tooth¬ 
brush is a good investment. A salesman with 
a bad breath is dear at any price. Let your 
dress be quiet, neat, and not too fashionable. 
To have a prosperous appearance helps you in¬ 
wardly and helps the business. 
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‘‘Perfect Handle” 


*PEBFEOT 
HAHDU" 
Wrtnoh 
Ko. 616 


BEOI8TEBED TRADE BCARX 


Tools 


LEGAL TENDERS 
LIKE 

U. S. CURRENCY 
AND JUST 

AS HARD TO COUNTERFEIT 




‘PERFECT 

HANDLE** 

Wrtnoli 


SOLD BY JOBBERS 


PBOTEOTION 

The ‘‘Six-Sixty^’ and 
also the original No. 
609 “Perfect Handle" 
Screw I>river8 are fur¬ 
nished with the DiS' 
tinctive Spot on the 
Blade (an attractive 
relieved design) 
giving the size. 


No. 620 “Perfect 
Handle*' 


“ PERFECT HANDLE” 

Begiatered Trade Mark 

SCREW DRIVERS 


‘PEBFBOT HANDLE'* Hammer 



“Six 
Sixty** 
f Patented \ 

L 3-21-22 / 



No. 613 ‘ 

Bobber 

Covered 


SOLE MAKXJFAOTUBEHS 
OF **F£BFECT HANDLE" PB0DUCT8 


‘PERFECT HANDLE’* Valve 
Spring Lifter 



THE H. D, SMITH & CO. 


PLANTSVILLE, CONN. 


Padfle Coast Sales Agents: 
J. J. BROWN SALES CO.. 
618 American Eank Enlldlng, 
Los Angeles, Cal. 


Southern States Sales Agents: 
JOHN K. WILSON CO.. 
Ealtlmore, Md. 
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SAFETY DEMANDS YOU HAVE A 

SEES-ALL Mirror on Your Car 



Seee-Auhffiaor 

(PMcbM) 


Beveled Plate. 
Non-rusting 
Enamel 
Frame. 


A dealer writes: have received your Sees* 

All Mirror and have installed it on my car with 
g^reatest satisfaction. I find that it is all that 
you claim for it/' 


A Jobber says: “Never have I appreciated 
anything on my car so much as the Sees-All 
Mirror. The duplex feature enables me, either 
as driver or passenger, to fully command the 
view behind. No car is complete without the 
Sees*All Mirror." 


Necessary to avoid automobile accidents, and goodness knows there are enough 
accidents. 

Sees-All Mirror is really two mirrors in one—heavy beveled plate glass mirrors— 
in a neat and substantial metal frame, and are at the exact angle, which permits BOTH 
the driver and his companion to see the road, both sides and behind while looking ahead. 

It is quickly and firmly attached to the top center windshield, right before your eyes. 

- Try This Sees-All BUrror on Your Oar 

5 Days Free 

So positive am I that when you once 
use this mirror on your car that you will 
recommend it to every car owner and 
sell it readily, that I am willing to send 
you one right now to try for yourself. 

JUST SEND THIS COUPON and 
the Sees-All Mirror will come to you 
postpaid. If you don’t like it, just send 
it back. If you keep it, remit $2.50. 
Please enclose your card or letterhead. 

ADDRESS OFFICE NEAREST TO YOU 



1220 Bofttmen's Bank Bldg. 
St. Lonia, Mo. 


866 Phelan Building 
San Frandaco 


Mirroi 




SEES-ADL MFO. 00. 

Alright. I'll try your Sees-All Mirror on 
my wagon for five days that you offer to 
readers of the Hardware World. If I don’t 
like it, I’ll return it to you. Otherwise I’ll 
remit you trade price, ^2.50. 


My Car is Open Model ( ) Closed Model ( ) 
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Winchester-Sinunons Combination 


Winchester Will Control and Direct Policies — Winchester A^ts Secure 
Exclustye Privileges and Benefits Through Consolidation — Other Views 


N O MOVE in hardware circles has caused 
more comment than the recent announce¬ 
ment of the combination of the Win¬ 
chester Repeating Arms Co. and Simmons Hard¬ 
ware Co. interests, in what is termed a new 
manufacturing and distributing organization. 

J. E. Otterson, president of the Winchester 
Company, authorized the following: 

“The majority interests of the Winchester Co. and 
the Associated Simmons Hardware Companies announce 
they have entered into a contract to combine the two 
interests under a common management, and they will 
hereafter be operated jointly. 

“The Winchester Co. will operate as the manufac¬ 
turing organization and the Associated Simmons Hard¬ 
ware Companies will operate as the distributing organ¬ 
ization. 

“The Associated Simmons Hardware Companies will 
continue the operation of their hardware jobbing busi¬ 
ness, and in addition will act as distributors of Win¬ 
chester products to the Winchester stockholding agents, 
and for this purpose the sales, warehousing and dis¬ 
tributing organizations of Winchester and Simmons will 
be combined and hereafter operated as one. 

“The combined interests will be operated through a 
holding company to be known as the Winchester- 
Simmons Co., the stock of which will be owned by the 
present Winchester and Simmons interests, and both 
interests will be represented on board of directors. “ 

The Simmons Hardware Co. operates ware¬ 
houses at St. Louis, Wichita, Sioux City, Minne¬ 
apolis, Toledo, Los Angeles, Boston and Phila¬ 
delphia. 

The Winchester Co. and its subsidiaries have 
warehouses at New Haven, San Francisco, Los 
Angeles, Kansas City, Atlanta and Chicago. 

“This combination will be under the control of the 
Winchester management, so that the Simmons Hard¬ 
ware Co. as well as the Winchester Co. will in future be 
operated in your interests. “ (Speaking to Winchester 
dealers.) 

“By this action we are joining together the largest 
single manufacturing establishment manufacturing and 
distributing to the hardware trade and the largest hard¬ 
ware jobber in the world. We believe that it is an 
unbeatable combination. We intend to direct it to the 
complete development of the Winchester agency plan. “ 
Addressing the Winchester dealers, Presi¬ 
dent Otterson said further: 

“I want to say just as definitely as I can that this 
is ‘of Winchester, by Winchester and for Winchester.' 
It is Winchester. There is not going to be a single 
promise, a single pledge or a single understanding that 
has been entered into with the agency dealers that is 
not going to be kept 100 per cent. You are still going 
to have Winchester products and be a Winchester ex¬ 
clusive agent to the extent of your contract and to the 
c.xtent that our promise to you assured you of it. This 
is the beginning of a bigger Winchester. 

We are going to take on more Winchester agents. 
They are not going to be competitive with you where 
you have been given the exclusive right to a territory. 
We are going to sell Winchester products to you and 
you exclusively in exactly the same way we have agreed 
to in the past, and any goods made under the Win¬ 
chester brand are going to be for the exclusive u^e of 
Winchester agents to the extent they have in the past. 

“I want to say to you that this job is in my hands; 
and I personally am at the head of the Winchester- 
Simmons Co." 


Various Opinions have been expressed by 
manufacturers, jobbers and dealers on the ad¬ 
vantages and disadvantages of such an organi¬ 
zation, but as the only “proof of the pudding is 
in the eating^’ its successful operation can only 
be determined after a thorough trial. 

A well-known jobber, who for obvious 
reasons does not wish to be mentioned, said: 

“I cannot see any advantages to either resulting 
from the Winchester-Simmons combination. I do not 
believe it will increase the total number of their dealer 
customers or agents. 

“Naturally the main object of the combination 
would be to give greater distribution and find a wider 
market for the saJe of the products bearing the Win¬ 
chester and Simmons brands; as they are pretty well 
represented by agents, it couUi hardly be expected that 
other dealers would take on goods of either brand or 
purchase goods which their dealer competitors are fea¬ 
turing, hence I cannot see any increased outlet for their 
products." 

He expressed the belief that it would serve 
to make competition more keen, and would 
naturally tend to draw together manufacturers 
and jobbers who were selling goods under the 
manufacturers’ brand. 

A Veteran Jobber’s View 

“It really seems unbelievable that a combination 
has been formed by Winchester and Simmons. I believe 
only some unusual situation could induce Simmons to 
enter a combination that would permit them to be 
dominated by any other organization. 

“In that I do not mean the slightest disrespect to 
the Winchester organization, for whom I have great 
admiration, but knowing the very positive and decided 
attitude that the Simmons Hardware Co. took against 
the Winchester organization when it was first formed, 
and how vigorously they condemned and opposed it, 
knowing that were E. C. Simmons himself alive, he 
would never have consented to such a move, and believ¬ 
ing it ingrained as a part of the policy of his sons to 
perpetuate the Simmons name and traditions, it seems 
unbelievable.'' 

In view of the information given to the deal¬ 
ers at the recent Winchester New Haven con¬ 
vention they all apparently regarded the com¬ 
bination quite favorably, feeling that they were 
the gainers. 

A PenBlmlstic Keen Kntter Dealer 


A prominent Simmons dealer, while permit¬ 
ting no mention of his name, expressed himself 
thus: 


“I can’t understand it at all—I can’t understand 
the Simmons attitude now in view of their fierce cam¬ 
paign conducted against the Winchester organization 
when it was first formed. There has been no change in 
the Winchester policy since then; they have been con¬ 
sistent, but what am I to think of the men with whom 
I have dealt for years and upon whose judgment I im¬ 
plicitly relied. How are they to justify their present 
actions with their pastf Based on my present informa¬ 
tion Winchester have evidently protected their agents. 
I wish I could say as much for those with whom I have 
dealt. This is evidently a case where there will be no 
chance of the “tail wagging the dog." 


Digitized by 


Google 



108 


HARDWARE WORLD 


CHIEF ‘‘QUIKWERK^’ER FORGES AHEAD 

When a police officer calls a man a ^ * quick worker, * ’ 
it is well to lock jour doors and keep jour hands in 
jour pockets. To a hardware, machinerj or railroad 
man, a ^' Qiiikwerk ”er is one who is responsible for 
one of his best professional friends, the ^^Quikwerk” 
line of hand tools, certified malleable castings, and 
forged tools. 



OEOBaS F. KOKOLD, SB. 

President George F. Konold of the Warren Tool & 
Forge companj is the original ‘ ‘ Quikwerk * ^er, in that 
he introduced and branded the line. Yet to an evolu¬ 
tionist he is merelj one stage in a great tradition in 
the Eonold familj and their forbears that probablj 
goes right back to Tubal Cain himself. Konolds as 
such have been iron forgers since the sixteenth 
centurj. 

Mr. Konold’s father came to the United States 
when a lad 14 jears old, and after service in several 
eastern forging plants became superintendent of the 
Iron Citj Tool Works at Pittsburgh. The present 
George F. grew up and entered the plant, first as 
helper, then hammersmith, and finallj through everj 
branch of the forging and tool making process. With 
the death of his father in 1888 he succeeded him as 
superintendent and remained in that capacitj for 23 
jears. 

From the Largest to the Smallest in 10 Tears 

The present Warren Tool & Forge company was 
organized in 1911 at Warren, Ohio, by Mr. Konold, 
with his brother M. J. Konold and James D. Eobert- 
son of Pittsburgh. At that time they were naturally 
the smallest maniifactureres in the field. In a little 
over ten years the company has grown from the 
smallest to the largest in their line, exhibiting in 
startling degree the enterprise, the resourcefulness, 
and the capacity for achievement of the management. 

Carrying on the family tradition, and in order that 
the heredity may pass along as it has come up from 
the past, Mr. Konold ^s son George F., Jr., is secretary 
of the company and in charge of foreign business. 
Two younger sons are also preparino^ themselves to 
enter the business, one as an engineer and production 
man and another at college studying business admin¬ 
istration to be the organizer and commercial chief. 

The ‘‘Quikwerk’’ line includes picks, mattocks, 
hoes, hammers, sledges, melting ladles and other tools 
of especial interest to the railroad and contracting 
trade. The tools are sold strictly through the jobbing 


trade. In construction and workmanship, the com¬ 
pany has earned an enviable reputation for super- 
performance. 

At a recent convention, one of the standard Wu- 
ren Quikwerk adzes was given the worst possible 
punishment in being used to chop a four-inch iron 
bar. For three days a regular standard stock adz 
was wielded against the iron bj representatives of 



GBOBOE F.. KOKOLD, JB. 

the company and by critical delegates. Another adz 
was shown with half of the cutting ed^e ground back 
an inch to show that the characteristics of the tool 
are to be expected through the entire life of the adz. 



An adz in track aenrlce often enconntara old spikos, 
adz has already cut off several spikes without injury w 
cutting edge. 
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When the severe punishment of any adz is taken 
nto consideration, especially in railroad work, where 
pikes, rock, gravel, sand and other metals are to be 
ncountered constantly, the value of ‘‘Hack Devil 
ualities may well be realized. 

In the west the Warren Tool & Forge line is 
andled by the sales organization of John T. Bown- 
ree Inc. Mr. Konold has just completed a visit to the 
restern distributors of the line, in connection with 
I is pilgrimage across the burning sands to the na- 
ional Shrine convention at San Francisco. 


SHOW WINDOWS THAT WIN 

(By James Edward Hungerford) 
show window’s just like a good or bad face, 

\.nd shows if a shop is a good or bad place; 

The one that’s attractive, attracts the good trade, 

Vnd that is the way that good business is made! 

The one that’s unpleasing, affects folks that way— 
nstead of inviting—it turns ’em away! 

The “snappy” show window just draws ’em right in— 
\nd those are the kind of show windows that WIN! 

V show window shows if a shop is first-rate; 

‘Pep’’-full and progressive—or plain out-of-date; 

The one that is shabby, and has no appeal, 
fs just like a gent that’s rundown at the heel; 

F'olks know that his under-duds, hidden from view, 
\re apt to be threadbare, and down-and-out, too! 

The “nifty” show window shows what is withi n— 
^nd those are the kind of show windows that WIN! 

Polks flock to the shop, where the show windows shine, 
tVnd ever 3 rthing’s fixed to look fancy and fine! 

E rtistic arrangement—and goods that look good— 
oiks want to trade there—and you would—and I 
would! 

0 get some new ‘‘ideas,” and spring some new 
‘ ‘ stunts ’ ’— 

The world wants to shop in the shops with “good 
fronts!” 

The winnin’ show window, shows what is within— 
And those are the kind of show windows that WIN! 


PEORIA HARDWARE-IMPLEMENT CLUB 

If we might make any suggestion to the live 
implement, tractor and hardware club of 
Peoria, it would be that the name be reversed 
so that it read, “Hardware, Implement and 
Tractor, and thus be abbreviated H. 1. T. Prom 
all we toow of this club it seems to be a “Hit’^ 
from start to finish, with its members, in the 
community and on the mark of progressive good 
fellowship and co-operation. 

This organization is composed of officers and 
representatives of manufacturers allied in the 
industries included under the name of the or¬ 
ganization. The club recently held their annual 
dinner and dance at the Automobile Club of 
Peoria. 

The present administration consists of: 
President, B. Blanchard; first vice-president, 
H. A. Coffman; second vice-president, H. T. 
Parrett, Parrett Machine Co.; treasurer, Paul 
E. Herschel, Jr., Herschel Mfg. Co.; secretary, 
A. A. Nelson, Keystone Steel and Wire Co.. The 
executive committee consists of 0. P, Becker. 
E. J. Davis, R. P. Graham, C. A. Pattison and 
E. C. Grunert. 

Another enthusiastic and active member of 
the club is C. H. Sundberg, advertising manager 
of Altorfer Bros. Co. 



SOUTHERN SALES REPRESENTATIVE 

One of the promising, hustling, well-informed 
young hardware men of the South, whose very 
name proclaims his business, is Lawrence tf. 
Baldwin, direct manufacturer’s representative, 
with offices at 303 Vincent building, New 
Orleans. 

WTien Mr. Baldwin finished high school with 
17 years to his credit, the Baldwin blood in his 
veins called him to the hardware business, but 
to demonstrate that he would not lean on the 
reputation of his relative, A. Baldwin, he made 
up his mind to establish himself independently, 
rather than casting his lot with the great house 
which is such a credit to his family and noted 
throughout the South. 

The next ten or twenty years are going to 
see a great advance in all interests and sections 
of that part of the United States south of the 
Mason and Dixon line. Already the movement 
is apparent, as reflected in the hardware busi¬ 
ness now being done in all sections. As this 
great growth and development comes, Mr. Bald¬ 
win is going to be one of the strong hands to 
guide. Already he is taking the lead in many 
directions. 


A. G. Magnussen has engaged in the haul ware 
business at Boland, Iowa. 


Elmer Witte recently engaged in the hardware 
business at Stockham, Neb. 


Cox Hardware k Furniture Co. at Marion, Ill., have 
succeeded T. A. Cox & Son. 


C. G. Faust bought the interest of P. M. Bay in 
the Faust k Bay Hardware Co. at Wichita, Kan. 


“Somehow or other,” said Uncle Eben, “de man 
dat ain’t never learned to do no regular work hisself 
alius manages to git filled up wif de notion dat he 
would make a good boss.” 
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26 Years of Service to his Fellow Men 


H AMP williams is celebrating this year 
the twenty-sixth anniversary of the birth 
of the Hamp Williams Hardware Com¬ 
pany, and we feel that all the hardware trade 
should celebrate it with him, and that national 
congratulations are in order. Many times we 
have mentioned his name in our pages, and 
always with pride and pleasure. 

Mr. Williams is the sort of a man we want 
to hear and tell all about. Forever he is work¬ 
ing on the principle that his interests and re¬ 
sponsibilities are concerned primarily with the 
\relfare of his fellow men. These may be em¬ 
ployes, townsmen, fellow hardware dealers, 
those to whom he sells and those from whom 
he buys. We have only seen one principle in 
his conduct, and that is the golden rule. We 
like to think that is the reason this quarter-of- 
a-eentury birthday is being celebrated by his 
entire community, in tribute to an organization 
which has grown and prospered just as it has 
served. 

Beginning in 1896 with a capital of exactly 
$775, he states that he had men working for 
him for the first seven years, and then he 
changed and started having them work with 
him. The first year’s sales under the new plan 
were $6000 and the sales last year were $600,- 
000. Thus the sales have increased 100 times, 
the floor space 80 times, and the capital about 
260 times over the start. 

Hamp Williams’ general plan (and we can 
not repeat this too often) embraces a profit- 
sharing system within his organization, com¬ 
munity service, a complete stock, pushing sales, 


cash and credit, rapid turnover and small prof¬ 
its. He finds it easier to increase volume than 
profit, as results show. 

Outside of his business, Hamp Williams has 
likewise let his true light shine in many path¬ 
ways. He is a past state senator and city com¬ 
missioner. During the war he was food admin¬ 
istrator for the State of Arkansas. At the pres¬ 
ent time he is a director of the Arkansas State 
Tuberculosis Sanitorium at Booneville, presi¬ 
dent of the Citizens’ Section of the Arkansas 
Educational Association, president of the Hot 
Springs special District School Board, chairman 
of the County Board of Education, member of 
the Board of Governors of the National Retail 
Hardware Association, and vice president of the 
Citizens National Bank of Hot Springs. He is 
also a Shriner, an Elk and a Rotarian. Such 
an array of activities pretty well shows what 
Hamp Williams stands for. 

Prom the little rented store 20 by 50 feet, 
where he began his business 26 years ago, living 
two miles in the country and employing no 
clerks, the present business is housed in four 
of the finest retail structures in his state. A 
three-story brick building, 110 by 150 feet, with 
a white enameled front, is owned by Mr. Will¬ 
iams for the main hardware business at Hot 
Springs. The Hamp Williams Auto Company 
for Ford sales and service is housed in a twf»- 
story building, 55 by 180 feet, built of native 
stone and owned by Mr. Williams. The 
branches at Benton and Sheridan are each 
many times larger than the original business at 
the start. 



HAMP WinUAMS AND H 18 BIG BUSINESS FAMILT OF FOBTY-TWO 

First row, left to ri^ht—H. A. Reed, Paul Hooper, Steve Ratliff, W. 0. Cole, Porter Wilson, OdieWilliams (Hamp WilliaTu*' 
son), Hamp Williams, Miss Ruth Williams (Hamp Williams’ granddaughter and secretary), Miss Lilian McGuire (general stes >■ 
rapher), Willis Davis, Sam Smith, Carl Miles, Jeff Fulton. 

Second row, left to right—A. G. Hockersmith, Luther Martin, Phillip Hockersmith, Lee McAdoo, Joe S. Mulky, Roy Jackson. 
A. J. Westbrook, B. C. McDonald, John Carrigan, Thel H. Joplin. 

Third row, left to right—Jack Swinney, Hamp Pate, O. O. Lamb, J. G. Freemen, R. E*. Fleming, Reese Cooksey. L. T. 
Thomas, Robert Bibb, H. Swinney, Claude Crossfield, Roy G. Blair, Walter B. Lee, Charlie Hembree, £. A. Stokes, Jim MeETriS 
(substitute for Johnnie Brewer), Alva D. Brannon, Fred A. Mott, Art Rose, Joseph B. Rose. 
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HERCULES IS AS HERCULES DOES 

Hercules was the mighty one of supernatural per¬ 
formance among the Greek Gods, and so Ben. W. 
Preiden named his remarkable cold-solder ^'Hercules’’ 
when he first put it on the market some seven years 
^go. Now the Hercules Products company is a great 
institution at Council Bluffs, Iowa, with national and 
international distribution, and with several products 
of the Hercules standard. 

It is more than possible that before he is through, 
Mr. Freiden will provide the nation with an up-to-date 
memorial of the famous ^‘Twelve Labors of Hercules’^ 
which may be called that ‘^Twelve Hercules Labor 
Savers.' * 

When one hears of the meteoric rise and steady 
growth of the Hercules Products company through Mr. 
Freiden’s enterprise and knowledge of merchandising, 
the Director himself seems a modern Hercules in the 
labor he has performed and the task he has completed. 

Raised in Iowa where his father was proprietor of 
a general store, Mr. Freiden was in contact with 
merchandising problems and methods from his early 
boyhood. He took to the merchandising field naturally^ 
and became experienced in a number of different lines 
(*f business. 

Knew Opportunity When He Met It 

About seven years ago he disposed of a business he 
was operating in Sioux City and went out west to visit 
his father. While in a friend ^s office one day, a 
stranger came in with a formula for cold solder for 
general repair purposes which he was attempting to 
market. 

Mr. Freiden became interested and soon established 
the Freiden Manufacturing company at San Diego, to 
manufacture and market the product. When the pos¬ 
sibilities became apparent, and the need of a central 
location for national distribution, headquarters were 
moved to Council Bluffs and the Hercules Products 
company established. 

In the four years since, the plant of the company 
has tripled in size and it is the present plan to con¬ 
struct a new factory which will be proportional to the 
present production. Some little time ago the Hercules 
Fly Swatter was placed on the market with the com¬ 
pany’s guarantee of Hercules quality. 

' In a few weeks a new Hercules product will be 
^announced in a chimney cleaning compound, to be 
burned in any fireplace, stove or furnace and will dis¬ 
solve the soot in the chimney without injury or an- 
'noyancc. This preparation has been thoroughly tested 
' and orders have already been placed by Hercules job¬ 


bers for 1000 cases, simply on the company’s reputation 
and guarantee. 

It has been Hercules policy from the start to dis¬ 
tribute through jobbers only, and the thoroughness of 
their adherence to principle, and the response of the 
trade is evidenced in the tact that 4.50 hardware job¬ 
bers and as many more jobbers in other lines of trade 
are customers of the company. 

Hercules products have also been extensively ad¬ 
vertised, both to the trade and through national pub¬ 
lications to the consuming public. An extensive cam¬ 
paign is now being planned on the soot destroyer. All 
replies from this advertising are referred to local 
merchants in the communities, and to the jobbers for 
the territory, so that Hercules distribution is being 
constantly strengthened and broadened. 



MILE HIGH SPORTSMAN-SALESMAN 

Although L. A. Stanton isn’t such a tall fellow 
himself, since he has been chosen to represent the 
interests of the Andrew Carrigan Company at Denver, 
he secures his height by virtue of his office. 

As a boy, seventeen, young Stanton went into the 
store at home and worked from 7 o’clock in the morn¬ 
ing until 8 o’clock at night, and up until midnight on 
Saturdays. For this little trick he was rewarded with 
$1.50 every week. After two years of gentle discipline 
and initiation of this sort, he moved out West to 
Livingston, Montana, where he was with the A. W, 
Miles Hardware Co. and later to Kalispell for the Mis¬ 
soula Mercantile Co. as shipping clerk. 

His first experience as a jobbers’ salesman was 
with Janney, Semple, Hill & Co., followed by a con¬ 
nection with the Holter Hardware Co. in the inter¬ 
mountain country. For two years he traveled out of 
the Spokane branch of the Acme White Lead &, Color 
Works. 

Ten years ago Mr. Stanton had an opportunity to 
join the Winchester organization in Colorado, Wy¬ 
oming and New Mexico, and since he had always been 
fond of sports he jumped at the chance. In this 
period he had wide experience with the trade, both 
wholesale and retail, and made many close friends all 
through the mountain territory. 

When the Andrew Carrigan Company established a 
Denver office several months ago, it was the object to 
select a man thoroughly familiar with the sporting 
goods trade and the territory. The fact that Mr. 
Stanton was the choice is his own best recommenda¬ 
tion. 
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ADD ENGLISH ANGLERS’ LINES TO 
COMPLETE THEIR LIST 

An arrangement has just been announced to the 
trade whereby McDonald & Linforth will be western 
sales representatives for the high-grade English leaders, 
flies and hooks of Henry Mflward & Sons, Ltd., R. 
Harrison Bartleet & Co., and William Bartleet & Sons, 
Ltd., all of Redditch, England. 



W. B. AVBBT, 

a well-known and popular repreaentatiTO of En<^Ii8h 
aportinf goods manniaetnrars. 

Hitherto these standard and well known lines have 
been sold to the trade by W. E. Avery, direct from 
the manufacturers at Redditch, who has becom^ a ^op' 
ular visitor to. ail sporti!Sag goods, buyers, in the United 
States and Canada in his annual visits. Mr. Avery 
is a sportsman and angler himself, and brings an inter¬ 
national point of view to the merchant of fishing 
tackle. He will continue to handle the lines as special 
representative in the Middle West and East as well as 
in Canada. 

Out of the very full catalog of tackle manufactured 
by these Redditch concerns for upwards of 200 years, 
some of the most popular items in the western Amer¬ 
ican market are the Milward Red Loop leaders, (or 
‘ * casts as they appear in the catalog), Harrison White 
Label Pennell Hooks and Unicorn brand trout and 
salmon flies. 

Completes McDonald ft Linforth Lines 

With the English tackle lines McDonald & Linforth 
really round out a very complete group of non-com¬ 
peting goods made by standard manufacturers and dis¬ 
tributed by the hardware and sporting goods trade in 
the West. 

This enterprising firm of sales representatives was 
formed five years ago with the retirement of the. two 
partners from their previous connection with the 
sporting goods department of the Pacific Hardware ft 
Steel company. Mr. McDonald was in charge of the 
department for 19 years and Mr. Linforth was his 
assistant. They now alternate in visiting the buyers 
in all parts of the West, and are among the most 
popular, enterprising and respected representatives in 
the field. 

Another line recently placed in the hands of this 
progressive institution for representation is the folding 
canvas goods of the Planet, of Westfield, Mass. Such 
items as folding buckets, basins, tubs, swings, ham¬ 
mocks, etc., are well known to the trade. 


POPULAR NORTHWESTERN BUYER 

Never a customer or competitor, manufacturer’s 
representative or sales executive who has not a go>>i 
word and warm regard for L. H. Merriam, buyer an4 
one of the directors of the Whiton Hardware Co. 

For over fifteen years Mr. Merriam baa been eoi 
nected with the firm, and in the same department. At 
first as assistant and for many years in charge, he hi? 


L. H. MBBBTaM, 

who is recognised as one of the best informed bnrtri 
in the country. 

directed the purchases in an able manner, and hM 
a most important factor in the growth of the in^txi- 
tion and an ever-faithful lieutenant of Preadeot 
Welbom. 

Before his move to the Northwest, as a boy, Mr. 
Merriam had his first taste of the hardware busmes? 
in his old home in Cleveland, but his re^ experiepee 
has been right where he is now putting it into praetiee. 

In addition to his qualities as a hara worker, a well- 
informed hardware man and a considerate, just, careful 
buyer, Roy Merriam is mighty good company. He h 
universally popular both in his own organization and 
among the other men with whom he is thrown in con¬ 
tact. He ^8 a quiet fellow, but he wears welL It always 
happens that the man with many friends is the very 
man who is a good friend and companion himself- 
So with him. 

The world is made up of many sorts of men, and 
it takes all kinds to keep it moving. Some we are gl*a 
to do business with, and some we are glad to knov 
personally, in our rest and play hours. To a very ff^ 
we turn gladlv in both capacities. Roy Merriam is one 
of the latter few. 


The Wilmington Hardware Co. recently succeeded 
to the business of Henry Olson at Wilmington. 


Crater Lake Hardware Co. of Medford, Ore,, rt- 
port a very satisfactory season and a good outlook. 

A new building will be occupied by the Hookey 
Hardware Co. at Muskogee, Okla., doing both a reUil 
and wholesale business. 


Schurman ft Campbell of Cottenwood, Idaho, 
cently purchased the business of J. 8. Klaus at Ellens 
burg, report a very satisfactory outlook. 
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** These Chains set the Pace 
in the chain business** 


So said a prominent jobber after be bad tborOugbly analyzed 
and tested tbe remarkable improvements in chain making wbicb 
be found in 



He bad in mind particularly these two quick-selling features: 


The Poeitive Lock 

The patented lever lock, shown 
&t right, makee it easy to put 
them on and to take them off. 
It takes np slack; thus savee 
wear on tlree and ghaJnji alike. 
No more lost chains—^no more 
loose chains. 


The Slip-On Link 



The patented slip - on link, 
shown below, makes it easy to 
take off worn-out cross chains 
and pnt on new ones. A child 
can do it. And yet these chains 
ooet no more than othera 



Orders for fall delivery should be placed early in 
order to allow the jobber to estimate his require¬ 
ments and protect his dealers. Order additional 
cross-chains, for you can always sell an extra set with 
every chain. 

Write us for additional information, giving the 
name of your jobber 

PYRENE MANUFACTURING COMPANY 

Makers of Pyrene Fire Extinguishers 

520 Belmont Avenue, Newark, N. J. 

Branches: 

OHIOAGO ATLANTA KANSAS CITY SANF&ANCldCO 

17 So. Jeffenon St. 24 NMian Street 1712 Orend Arenoe 977 Mleeioti Street 


Digitized by L^ooQle 





114 


HARDWARE WORLD 


Making Merry Moto-meter Merchants 


A ccording to F. M. Crill, western District Man¬ 
ager, it takes more than a stock to make a suc¬ 
cessful merchant of Boyce moto-meters, but not 
very much more. So extensive has been the advertising 
and sales promotion of the Moto-Meter Co., so superior 
is the article itself in design and execution, and so 
appealing its utility to the motorist, that sales depend 
on the slightest shove and a few educational jolts by 
the automotive supply merchant. 



F. M. GRILL, 

Western District Mmnscsr. 

“Doc." as he is known to his friends everywhere, 
is one of the popular automotive men in the West. He 
was a MiHsouri boy originally, and as he moved West 
he learned more and more about business and selling. 

A general commercial experience was rounded off with 
several years in the organization of the National Carbon 
Co. before he accepted his present duties, three years 
ago. He has eleven states and a third of the geography 
of the United States to cover, but he does it so well 
that his district led the nation in sales last year, based 
on the number of machines registered. This year he’s 
leading the field, as usual, with several laps to go. 

Anyone who has had a hospital or sick-in-bed ex¬ 
perience knows that any self-respecting nurse or doctor 
will shake her or his thermometer before ** inserting 
under the tongue.^' The fluid level must be down to 
normal, or zero, or whatever the non-registering point 
may be before accurate results may be expected. 

That’s all the attention the moto-meter demands. 
When it’s installed the fluid column must be shaken 
down. If water is put in the radiator and the moto- 
meter is on its side, or upside down, the registering 
column must be shaken down before an accurate read¬ 
ing may be expected from it. That’s the extent of 
education and “installation’' necessary. Yet hundreds 
are returned to the factory as defective which need 
nothing on earth but a couple of shakes. Often it 
seems to thp manufacturers that the merchants and car 
owners need more of a shaking than the innocent moto- 
meters. 

As a matter of fact, despite the necessary delicacy 
of desig-n the sensitiveness and the fragile materials 
that are inherent in a moto-meter by its very nature, 
it is found that only one out of a thousand shipped 
from the factory is in any way defectiv^e. Practically 
every case of non-registering will find the instrument 
** unshaken." 


The company has just inaugurated a system of ser 
ice stations, principally for shaking. Any dealer wL: 
has ordered or in stock 10 or more moto-meters nuj 
be appointed a service station. The company will 
ply at half cost through such station a new instnimeii! 
for any broken one turned in by any car owner. 0: 
course, this is only to cover wear and tear, for laj 
new instrument is guaranteed against defects of work- 



E. A. BKAimJi. 

Field Representative 

Able assistent to and aetociate of "the Doctor." 
who has worked with him for a number of years. Hr. 
Skahill was born in Kentucky and raised in MinnssoU. 

80 that he combines blue blood and hardy conditions of 
rearing. Evidentlv the combination is a propitiou 
one, for our good friend gives every evidence of the b«<t 
of health, while his record shows that he ia a "betr 
for work." It is he who gets out among the merchant.* 
and users, as missionary, specialist and auxiliary to th<> 
jobbers* organizations. In his "Indoor Henry" he 
continually on the march, and the spread of Boyce moto 
meters has been greatly accelerated by hia efforts. 

manship. Service stations are also supplied free 
sales helps which cost $11 to produce. 

The Moto-meter Company has consistently attempted 
to make the Boyce instrument unusually attraetiw 
from the merchant's standpoint. The prices have 
been changed since 1914, although the costa werf 
greatly increased. A very liberal discount is allowe*! 
the dealer, and he is fortified with sales helps, natioBsl 
advertising, and the absolute backing of the man’i* 
facturers. 

Jobbers and Merchants Protected I 

The company distributes through all standard j 

bers and protects them absolutely. It is the strict | 

policy not to overload either jobber or dealer. Adt od« 
type in stock may be exchanged for any other 1 
so that there is never need of difficulty through 
“longs" or slow moving numbers. The resale price oaj 
Boyce Moto-meters has been established through ^ 
tensive advertising and the trade is fully protected. | 
Moto-meters were invented in 1914 by H. R I 
and the plant at Long Island City was established. 
George H. Townsend was his partner and finsseis* 
backer in the undertaking, which has been 
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“Wayne Pumps Pay a Profit” 

Say Merchants Eveiywhere 


Here are a few extracts from letters 
which we have recelTed ffom merchants 
like yonrself all oyer the coontry. Each 
of tile writers of these letters has a 
Wayne Pomp bringing trade to his door. 
In each case the pomp has paid a profit 
In tile sale of gasoline alone and also In 
the Increased sales of other merchandise. 

From ArkaniM — 

The S. O. Oatlitt Hardware Company. Dardan- 
elle. Ark., writes: **ln less than nine and one- 
hali months we hsTo sold 10,472 gallons at a 
net profit of 4c per gallon. While we are 
strictly in the hardware and fnmitnre bnal- 
ness, we feel that the pomp has brought many 
a cnstomer to onr store who wonld not hsTo 
come had we not had the pnmp.** 

From Georgia — 

W. H. Humphries and Son, Big Springs, Oa.. 
declare they **are doing big business with the 
pump. It also helps our otner business.** Hr. 


Hnmshxies and his son handle general mier- 
chandlse. 

From Minnesota — 

**Onr Wayne Pump has added aereral new 
customers to our list and is directly responsible 
for sales of other merchandise^** This oomes 
from the K lans m an Tire and Ante Company 
of Wadena. 

The profitable experience of these 
merchants can be yonr experience. A 
Wayne Pomp on the cnrb In ftont of 
yonr store will give yon a good retom 
on sales of gasoline alone. Bnt it wll] 
also bring trade to yonr door for the au¬ 
tomobile accessories which yon handle^ 
for tools and for other artides of yonr 
merchandise. 

Let ns tell yon more abont the Wayne 
way to more profits. Write for Bnllettia 
276-HW. 


^WWNEMAKE^ 

Mansuring Pumps 

Storage Tanks 
(riramWtom,a0Os«l>.) 

Air Compressors 


Oil Burning Systems, 
Furnaces and Forges 
Oil Filtration Systems 



Wayne Tank & Pump Company 

777 Canal Street ... Fort Wayne, Indiana 

8sn Francisco Office: 681-683 Howard Si. 

Csnsdian Tsnk a Pnmp Co., Ltd.. Toronto. Out. 

An lnt€maiional Organization with SaU» and Sorvico Odiccs Eoorywhorm 



HONEST MEASURE PUMPS 
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cessfiil for both. During 1920 the daily production was 
8000, and it is rapidly returning to this figure. The 
instruments are distributed all over the world. A 
strong, loyal organization has been built by the com¬ 
pany's policy to its employes: to pay for and expect 
the best work and service obtainable, and to make 
working conditions conducive to a superior product. 

Distance Tsrpe in Ihdnstries 

More recently the Moto-meter Company has entered 
into the field of distance type heat meters, adaptable 
to aeroplanes, main bearings on steamships, industrial 
plants and all places where accurate heat indication is 
desirable. 

E. V. Hennecke is the sales manager of the com¬ 
pany, and under his direction the domestic sales are in 
charge of about a half dozen district managers. In the 
Western territory these include: R. H. Kilby, at Chi¬ 
cago; J. T. Donahue, *at St. Louis, and F. M. Crill, in 
the eleven Western states, with headquarters at Los 
Angeles. 

All have associates and field men under them, and 
each has a quota of instruments to sell every year, 
based on the number of automobiles in each territory. 
In some respects their relative standings in the yearly 
contest is an index to general conditions in the differ¬ 
ent parts of the country. Last year the Far Western 
district, under Mr. Crill. made the highest record, and 
this year, so far, the New England and the Far Western 
districts are in the lead. This would show that the 
West and Far West is consistently the best market for 
automotive equipment. 


MYSELF AND ME 

I'm the best pal that I ever had 
I like to be with me; 

I like to sit and tell myself • 

Things confidentially. 

I often sit and ask me 

If I shouldn't or I should. 

And I find that my advice to me 
Is always pretty good. 

I never got acquainted with 
Myself Hil here of late; 

And I find myself a bully chum, 

I treat me simply great. 

I talk with me and walk with me. 

And show me right and wrong; 

I never knew how well myself 
And I could get along. 

I never try to cheat me; 

I'm as trustful as can be 

No matter what may come or go, 

I'm on the square with me. 

It's great to know yourself and have 
A pal that's all yonr own; 

To be such company for yourself. 

You're never left alone. 

You'll try to dodge the masses, 

And you '11 find the crowds a joke. 

If you only treat yourself as well 
As you treat other folk. 

I've made a study of myself, 

Compared with me the lot. 

And I've finally concluded 
I'm the best friend I've got. 

Just get tegether with yourself 
And trust yourself with you 

And you '11 be surprised how well yourself 
Will like you if you do. 


WHOEVER HE IS, THIS SECRETARY 
NEEDS TO BE TAUGHT 

Editor Hardware World: 

Here is a story that is going the rounds con¬ 
cerning a hardware secretary who lives not a 
thousand miles from Chicago, who entertained 
the president and secretary of a Western hard¬ 
ware association at his home recently. 

This secretary has a rather exalted idea of 
his own importance and, while he at times as¬ 
sumes a modest demeanor, he can’t repress his 
excessive smartness. 

Living in a small town and having an exag¬ 
gerated ego, he took great pride in saying to 
the Western president: 

“You know, we haven’t a Negro or a Jew 
in this town.” 

The president, who is one of the most enter¬ 
prising and progressive merchants of the 
Hebrew people, and whose personal success and 
business standing is such it is not necessary for 
him to take a back seat or “kow-tow” to any¬ 
one, no matter who he is, not being sure that 
he correctly understood this secretary in whose 
home he was a guest, had him repeat his state¬ 
ment. 

Again the secretary coupled the Jew with 
the negro, boasting of the fact that “this town 
did not have a Jew or a Negro in it.” 

There was a shuffling of feet under the table 
when the secretary of the same association, who 
was with the Western president, tried to stamp 
on his host’s feet to make him take the hint, 
but usually such egotists don’t take bints. 

He again reiterated that there was “neither 
a Jew nor a Negro in this town.” The Western 
president was far more courteous than his host 
or the retort would have been “that was the 
reason why ‘his town’ still remained a village.” 

When people are so provincial and egotistical 
that they have such race or class prejudice, it 
tells its own story and is sure to be manifested 
in other ways, as has been apparent on more 
than one occasion. Yours truly, 

Chicago. G. W. .TOHNSTON. 

A great fault with many people—and espe¬ 
cially with many, so-called Americans—one 
which other nations naturally resent, is, that 
these highly selfish individuals arrogate to 
themselves all of the virtues and none of the 
vices. 

They are too ignorant to know that there are 
just as many vices in the American people and 
just as many virtues in people of other national 
and races, and sometimes more, than in many 
so-called Americans. We need more considera¬ 
tion for each other, no matter what the race, 
color, creed or belief. 


The Eckmann-Locke Hardware Co. at Yakima, are 
now oecnpyingf a new building which has been con¬ 
structed for them. 
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Are you interested in a 
proposition that draws 
’ letters like that? 


Ask your johher or 
write us direct. 


STEIDLE MEG. CO. 

CINCINNATI, OHIO 
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NORTON BROTHERS, EXPERIENOED HARDWARE AUTOMOTIVE Mgy 



ABTHUB F. NOBTON. President 

When the Norton Brothers Co. succeeded the 
Norton-Munter Co. as manufacturers^ representatives 
in the automotive equipment and hardware lines sev¬ 
eral months ago, a partnership was formed that brings 
together two experienced, popular, hard-working young 
men who are fellow-workers as well as brothers. 

There is a feeling among some business men that 
commercial relationsb^s with men of the same blood 
are often dangerous. 'Hie formation of Norton Brothers 
Co. may be one of the exceptions that proves the rule, 
but if every partnership could be as soundly founded 
and if every organization could evidence the same har¬ 
mony and co-operation, there would be many filial 
combinations. 

Both the Nortons are well known in the automotive 
equipment and hardware lines as ‘Mive wires/’ and the 
fact that the firm is a member of the Automotive 
Equipment Representatives’ Association is evidence of 
their standing and the character of their sales policy. 
With the withdrawal of A. F. Munter, several months 
ago, Howard N. Norton simply took his place. 

Arthur F. Norton was a boy in South Dakota, but 
the family moved to Southern California for the sake 
of his father’s health. It was there that he got his 
first taste of business and hardware with the Hanzen 
Hardware Co., at Riverside, and later with the Union 
Hardware and Metal Co. 

After an intermission for a fling into the fiscal 
world with a newly formed and short lived mercantile 
agency in the Northwest, he returned to the solid foot¬ 
ing of metals with the Freer Tool and Supply Co. and 
later Hughson & Merton at Portland. After service 
in the aviation section of the U. S. Navy during the 
war, he returned to the Northwest to join in organ¬ 
izing the Norton-Munter Co. 

Howard Norton, the junior partner, was one of the 
young men who was just getting on his business foot¬ 
ing when the call to war service sounded. After gradu¬ 
ating from office work into salesmanship he went with 
the B. F. Goodrich Rubber Co. in 1917, in the Inland 
Empire territory. After a year in France he returned 
to Goodrich and also was for a year with the 
Brunswick-Balke-Collender Co. at the Portland branch. 

A. F. Norton directs the company’s San Francisco 
office in the Pacific building. H. N. Norton is in the 
Northwest with headquarters in the L. C. Smith build¬ 
ing, Seattle. In the inter-mountain territory, the Nor¬ 
ton lines are represented by A. C. Eck with offices in 
the Charles building, Denver. 



HOWARD N. NORTON. Vic«-Pres.-S 6 C 7 . 

LIVING 

The miser thinks he’s living when he’s hoarding up h 
gold; 

The soldier calls it living when he’s doing somthin' 
bold; 

The sailor thinks it’s living to be tossed upon the se- 

And upon this very subject no two men of us Ugrt' 

But I hold to the opinion, as I walk my way along. 

That life’s made of laughter and good fellowship an. 
song. 

I wouldn’t call it living to be always seeking gold. 

To bank all the present gladness for the days whe- 
I’ll be old. - 

I wouldn’t call it living to spend all my strength for 
fame. 

And forego the many pleasures which today are mine 
to claim. 

I wouldn’t for the splendor of the world set out to 
roam, 

And forsake my laughing children and the peace I 
know at home. 

Oh, the thing that I call living isn’t gold or fame it 
all! 

It’s fellowship and sunshine, and it’s roses by the wall. 

It’s evenings glad with music and a hearth-fire that’s 
ablaze, 

And the joys which come to mortals in a thousasd 
different ways. 

It is laughter and contentment and the struggle for 
a goal; 

It is everything that’s needful in the shaping of a soul 

—Edgar A. Guest. 


DO AS DOCTORS DO 

“Hey, Bill!” 

“What is itt” 

“Your doctor’s out here with a flat tire.” 
“Diagnose the case as flatulency of the perimeter, 
and charge him accordingly, ’ ’ ordered the garage man. 
“That’s the way he does biz.” 


M. J. Nightingale of Oakdale, has recently moved 
his stock to a new building to give him increased fa¬ 
cilities. 
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Takes the Tool to the Work 



T ransmits the power at point where you want it. Has unlimited uses in every shop. 
Handy for getting under car or working in cramped quarters. No need to take car 
apart. Can be driven by an electric drill ^-inch capacity or more, or direct from line 


shaft, lathe, drill press, emery-wheel stand, 01 
of 1,000 to 1,725 r. p. m. 

Is especially adapted for Emery Wheel Grinding, 
Drilling, Reaming, Polishing—for Tire Buffing 
work in Tire Repair Shops and for Valve Grinding. 

Has a three-speed pulley and a control that 
enables you to stop and start at will the tool 
being used. 

Sold by All Live Jobbers 


any power that will drive shaft at a speed 
Liberal Discount to Dealers 

If you are interested in catting your shop costs, 
get full particulars on this convenient tool for 
shop work. Your jobber can supply you with 
literature, or write as direct and we will send it 
to you post paid. 

ALBERTSON & CO. 

Sioux City • Iowa 


t 


Sioux flexible Shaft attachment 
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'buMACO DEMONSTRATES DURST DEEDS 

\ If any reader of these words thinks of the Dnrst 
; Manufacturing Co. only in terms of the^ ‘‘New 
I Dumaco” adjustable garden hose nozzle, which they 
)iave announced to the trade for some months throu|{a 
our pages,—let him meet Max Durst, the live-wire 
• sales manager and treasurer of the company, and then 
[ let him study Catalog No. 24, issued by the company, 
' and containing 128 pages which picture and describe 
j the complete line of rubber goods and supplies, plumb- 
: ers’ brass goods and supplies, and rubber and brass 
'staples and specialties. 



MAX DUB8T, 

, live wire sales manager and treasurer of the Durst manufao* 
turing Company. 

“Dumaco^^ quality rubber goods are said to com¬ 
prise the most complete line on the market, including 
such items as force cups, tank balls, washers, stoppers, 
tips, hose, mats, etc. This line has been develop^ for 
the last 20 years by the company, and has spread in 
popularity and acceptance until now the company has 
on its books over ten thousand regular accounts. 

An idea of the extent of the Durst production from 
their New York plant may be gained from their 
records op the single item of force cups, universally in 
demand by housewives as well as plumbers for cleaning 
sink drains and run-off pipes. The present output of 
force cups is at the rate of 2,000,000 a year or about 
8000 a day. The Dumaco cup is said to have been the 
first one on the market at a popular price. This was 
10 years ago, and at that time the market was confined 
to the ]^lumber. 

President Henry Durst of the company has dealt in 
hardTOte, plumbing and rubber goods for 26 years 
past, first as distributor and sales agent. Some 20 
years ago he began to work toward establishing his 
own manufacturing plant, and the slow growth at first 
was no doubt responsible for the rapid development in 
recent years. 

When the present company was organized, ten years 
ago, the factory had a floor space of 300 square feet 
and did an annual business of $18,000 among about 400 
'Customers. At the present time the fsictory contaihs 
*7.5,000 square feet and does a business of very nearly 
la million a year. Since the first of the year the com¬ 
pany has been offering its securities in limited quan¬ 
tities to customers, and this issue has been eagerly 


taken up, commanding as it does a share in the pro&^ 
and a special discount in purchasing. 

Max Durst, sales manager and treaanrer of the ecs 
pany, shows the hustling, energetic, widely-informed 
spirit that is typical of the organization, his 

early childhood he has naturally centered his intere§t 
on his father’s business. At the age of 17, aome 15 
years ago, he entered the business, and from the verr 
start he has mastered the different phases and depan- 
ments until he has taken a gpreat load off the ahoiildeT> 
of his father. 

In addition to his activity in the Durst mannfac 
turing Co., Mr. Max Durst is president of the GoodyeAi 
Rubber Manufacturing Co. of Newark, N. J., sind secre¬ 
tary of the newly formed Nuloid Coloration of 
York, of which Henry Dnrst ^ president. The latter 
corporation, with an authorized capital stock of 
$1,500,000, is manufacturing and marketing a patented 
compound similar in appearance to hard rubber, ceho- 
loid, ivory, marble and horn. This substitute w mad^ 
by a secret process and over 50 chemicals go into it? 
composition. Its possibilities for a vast variety of nsc* 
are nearly unlimited. 

The Durst Manufacturing Co. recently opened a 
branch at 193 South Seventh street, Philadelphia, is 
addition to their representatives in Chicago, Detroit and 
Boston. In the Par West the line is represented by the 
George H. Eckert Co., with offices at San Prancise* 
and Dos Angeles, and by T. D. Mcl#ean in the North 
west, with headquarters in Seattle. 


IRON PRODUCTS CORPORATION OPEN 
SALES OFFICE 

The Iron Products Corporation and its subsidiaries; 
The Central Foundry Company 
The Central Iron & Coal Company 
Central Radiator Company 
Molby Boiler Company 

announce the opening of a now branch office on the 
twenty-second Aoor of the Jefferson County Banl 
building, Birmingham Alabama, which will handle the 
sale of the products of its several subsidiaries, 

T. C. Hyde will be manager of the new office, 
under the direction of J. K Brierton, vice presideBt 
and general manager of the Central Iron db Coal 
conmany. 

W. Z. Reynolds, whoso headquarters have hereto¬ 
fore been in Chattanooga, will continue from the nev 
office the sale of their pig iron and coke. 

Hewitt Thompson well known to the plumbing and 
heating trade in Birmingham district, will have cMrge 
of their open fireplace hot radiators. 

TEAM WORK FOR YOUR TOWN 

You can’t my friend, help out your town 
By running your own neignbors down 
And knocking things about you; 

And if you are just bound to scoff 
The town would bo much bettor off 
To ride along without you. 

Don’t just sit around and warm the roost. 

But be a man, get out and boost 
For things tnat promise better; 

And in the civic betterment 
Don’t ever, ever be content 
To be your city’s debtor. 


The Stewart-Moore Hardware Co. of Puyallp, was 
recently sold to S. Pqolman of Sumner. 


The name of the Carlson Hardware Co. at Pocatello, 
was recently changed to the Chance Tatro Hard 
ware Co. 
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AMEH-ICAJV 

KAM P KO O K 


THE IDEAL OAMP STOVE 



All Kampkooks fold up like a miniature suit 
case when not in use, with all parts including 
tank packed inside case and protected against 
loss or breakage. 


KAMPKOOK No. 3 


use than all others combined. 
Folds to 3V4x0xl5 inches in site 
and weighs oight ponnds. Re* 
tails at $7.50. Also made with 
rust and corrosion proof brass 
case at $9.50; larger sise $8.60; 
three burner sise at $12.00. 


The Kampkook Leads 


T he American Kampkook was the 
first successful gasoline camp stove 
ever placed on the market. Into this 
first Kampkook were incorporated the 
ideas and features which a quarter cen¬ 
tury's experience in the manufacture of 
gasoline heating and lighting appliances 
had proven essential to dependable and 
satisfactory service. 

The attempt to imitate these ideas and fea¬ 
tures. which have made the American 
Kampkook the choice of more than a 
quarter million motor tourists and camj)- 
ers, is the best testimonial and highest 
compliment to Kampkook superiority, a 
tribute to Kampkook leadership. 


Consistent, intensive national advertising 
from the first has made Kampkook’’ a 
household word with motor tourists every¬ 
where. It is the stove they invariably 
ask for. 

Kampkook dealers know that the Kamp¬ 
kook is profitable to handle because our 
sales policy assures 100 per cent protec¬ 
tion and a liberal profit on every sale. 
And there are no come-backs; the Kamp¬ 
kook always stays sold. 

If you are not a Kampkook dealer you 
should write today for information about 
our complete line of Kampkooking appli¬ 
ances and name of nearest jobber. 


Kampkooks are Distributed by Leading Jobbers Everywhere 


AMERICAN GAS MACHINE CO., Inc. 


FACTORY, ALBERT LEA, Mlinf. 


EASTERN BRANCH, NEW YORK, N. Y. 
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28 YEARS A SPORTING GOODS 
SPECIALIST 

As H. L. Bowlds rounds out his twenty-eighth 
year in the sporting goods department of the hardware 
trade, he looks back on service with some of the great 
institutions and most potent forces in the business. 
He sees in the present a strong array of sporting goods 
lines for which he is western representative, and he 
sees ahead many years of happy contact with the 
friends he has made in every section of the great 
western playground of the United States. 

It’s not by chance that Mr. Bowlds is a westerner. 
As a sportsman in constant contact with sportsmen he 
soon realized that the further west a man is, the more 
rosy his opportunities on field and stream, by forest 
or shore. 

Mr. Bowlds was bom a Kentuckian fifty-one years 
ago. His first professional service began in 1894 with 
the Simmons Hardware Go., in the sporting goods de¬ 
partment at St. Louis. After ten years thorough 
schooling in the fundamentals at that institution, he 
devoted three years to the service of the Norvell-Shap- 
leigh Hardware Co. along the same lines. 

It was then that he made his first trip to California, 
and he liked it so well that he decided to remain, lo¬ 
cating with the Pacific Hardware & Steel Co. After 
over two years in the sporting goods department there, 
he saw the possibilities for representing manufacturers 
in the far western territory, and in 1908 he established 
himself in his present business with headquarters at 
Los Angeles and limited by the Rocky mountains, the 
Pacific ocean and the international borders. 

Twice a year Mr. Bowlds makes it a point to call 
on all hardware and sporting goods jobbers in his ter¬ 
ritory, and his friends and associations during his 
many years in the trade receive him as a welcome 
visitor. 

Among the standard manufacturers whose lines Mr. 
Bowlds is handling are the Alward-Anderson-Southard 
Co., leather and canvas hunting goods; Fred D. Divine 
Co., hand made fishing rods; Frost Fishing Tackle 
Co., flics, hooks and leaders; N. J. Ma^an Co., tennis 
rackets; A. F. Meisselbach Manufacturing Co., fishing 
reels; W. W. Mildrum Jewel Co., agate tops and guides; 
O. Mustad & Son, ringed fish hooks; Wisconsin Shoe 
Co., athletic shoes; Joe Welsh, Telerana Nova leaders; 
Frank A. Hoppe Inc., No. 9 powder solvent; L. G. 
Palmer, bait; Pox Gun Co., double guns and single 
barrel trap guns. 


A far seeing providence has provided the Bowlds* 
home with two young sportsmen, ages nine and fix- 
teen, who have access to some of the finest ontdoc; 
equipment obtainable and who are just waiting for tt* 
time when they ’ll know as many sporting goois 
buyers as their Dad. 


H. E. EMERSON WITH L. S. LEWIS 

During the month congratulations have been ti 
tended to both L. 8. Lewis and to Harry Kmer^!: 
with the announcement of their business association n 
the Ewing-Lewis Co. Some little time ago Mr. Leris 
purchased the interests of Orville Ewing, when the 
latter desired to retire, and now Mr. Emerson enter? 
the firm and will take charge of the San Franeisro 
office. 

The Ewing-Lewis Company has represented large, 
standard manufacturers in the tool, buUders’ hardware 
and automotive equipment line for the past ten year?, 
and during that time has earned an enviable respect 
and reputation for their consistent policy and absolute 
integrity and reliability. 

For the past sixteen years Harry Emerson has been 
the popular and able tool buyer for the Union Hard 
ware and Metal Co. and is one of the best informed 
men in this line in the West. As a boy he entered the 
trade in the organization of the Western Metal Supply 
Co., and since that day he has constantly prepa^ 
himself for more valuable service in the trade. 

Mr. Lewis is well known in every jobbing house in 
the West, and enjoys the confidence of the buyers. As 
a boy it was his ambition to be a hardware man, and 
he has carried through. He was with Mr. Emersoc 
in the Union Hardware and Metal Co.’s organization 
some years ago, and was also ei^rienced in the retaiJ 
business for some little time before forming with Mr. 
Ewing the Ewing-Lewis Company. 

As has already been announced to the trade, the 
Clover Manufacturing Co. of Norwalk, Conn., has jn?! 
appointed the Ewing^ewis Company its Western sales 
representatives. These enterprising manufacturers of 
grinding and lapping compounds have for some 
maintained a Western branch office, which has been 
closed under the new arranmment. This line, in com¬ 
mon with every one handled through the Ewing-Lewis 
Co., is sold through jobbers only. 


J. P. RHODES OPENS OFFICE 

J. F. Rhodes, popular Western sales manager for tbe 
Atlantic Stamping Co., has opened offices and head 
quarters at 445 Rialto building. San Francisco. Hr 
Rhodes has covered the Western territory for masr 
years out of Rochester, N. Y., and although be is osf 
of those fellows who is on the move most of the time, 
he will now enjoy the luxury of headquarters and a 
permanent mailing address. 


SANBORN & STROMBACH ORGANIZED 

George A. Sanborn and J. Strombach have as 
nounced the formation of a partnership as Weeteri! 
sales representatives for lines in the hardware and 
automotive equipment trade. Already they have com¬ 
pleted arrangements with a number of standard manu¬ 
facturers, and there are pending a number of other 
possible connections. 

Both Mr. Sanborn and Mr. Strombach are best 
known for their former representation of J. Wise k 
Sons Co., shears, and Kraeuter A Co., pliers, both of 
Newark, N. J. Mr. Sanborn has handled these lines for 
the past 12 years. They will confine their sales to tbe 
jobbing trade only, and are handling only standard, 
staple lines. 


The Estes Hardware Co. are planning to enlarire 
their stock, and have changed the name to the Mitebell- 
Estes Hardware Co., at Visalia. 
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Announcing 

“DADDY- LONG - LEGS” 

The Newest Accessory for the 

easy 

m § \ wonderful conven- 

« tj V ience. Retail price for 

mm \ set of 5 for any single 

ff m V or double burner 

I \\ \ stove, $1.25. Set of 6 

n }m V for three burner stove^ 

u m V We are constantly striving 

m 1/ 1\ to make Anto-Kamp-Kook- 

m 1/ If you do not carry Auto-Kamp- V Bats more efficient and 

1/ Kook-Kits in stock, send today V more convenient. That is 

m for complete details of the line. V why the little stove has so 

K It offers splendid profits, we V many fast friends. The 

f/ offer many advertising helps, genuine Auto-Kamp-Kook- 

K and it is advertised ^videly in Kit is furnished in a rich 

K the national publications, and brown enamel with pol- 

m it has many friends. ished brass tank. It has 

many exclusive features 
found in no other stove. 


OhiClSO, Til 
MB. W. AL. TREAT 
190 North Stftte Street 


Prentiss -Wabers Stove Co. 

Oenerel OffioM and Factory 

18 luring Street, Wieconsiu Bapids, Wisconaiii 

BEPBESEHTATIVBS 

ni. Denver, CMo. Portl 

TREAT 8PRAKE SALES 00. MR P. 

ite Street 304 Oharlee Building 1121 Gai 


DaUaa, Texas 

MR GEDTe. VICKERS 
411 North Mont Clnir Street 


Los Angeles, OaL 
MR HARRYM. WATERMAN 
1811 South Figueroa Street 


Portland, Ore. 

MR P. H. CHOWN 
1121 Gaeeo Building 

Kow'Vork.K.T. 

R OHAS. G. JOHNSTC 


MR OHAS. G. JOHNSTON 
98 Park Place 
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Lords of the Estate in Western Realm 


If this were to be published in merrie England, we 
would fear that we might be poaching on some royal 
title or besmirching the dignity of a titular sovereign. 
Yet our readers know that we are referring to the 
western executives of the Estate Stove Co. of Hamil¬ 
ton, Ohio, and that their enterprise and resource in 
disposing of Estates have earned any royal reference 
that might be implied. 


quarters in Los Angeles, from which point he is io 
close touch with the hardware trade of Southern Cali¬ 
fornia, Arizona and New Mexico. 

The Estate Stove Company was one of the first of 
the stove manufacturers to make electric ranges. Ai 
a result they yield to no one in the quality, the finish 
or the performance of their electric ranges that have 
been on the market for a number of years. 



SYDNEY A. BECK H. W. XJPPBBT J. p. DAVIDSON 


Not one of these rangers” is a new figure in the 
western stove and heating world, yet each has the 
same enthusiastic and energetic spirit, as though he 
had started out just yesterday, fired with a determina¬ 
tion to put an Estate into every household in their 
territory (and you know it^s “the Stove that Stays m 
the Family”). Coupled with the spirit of youth is the 
added advantage of years of experience and ac¬ 
quaintance in the stove business. 

The dean of the trio in point of service is Sydney 
A. Beck, Pacific Coast Representative in the Northern 
District. For twenty-one years Mr. Beck was a mem¬ 
ber of the organization of M. Seller & Company as 
stove department manager, and during that time he 
made the acquaintance of the Estate so intimately, so 
thoroughly and satisfactorily that he has never been 
able to get very far away from it. 

Supplementing his long distributing experience, 
Mr. Beck was lately Sales and Advertising Manager 
of the Hammer-Bray Company, so that he is versed on 
the sales problems from a manufacturer’s standpoint 
at first hand. 

Mr. Beck is in charge of the company’s western 
headquarters and display room in the Furniture Ex¬ 
change Building, San Francisco. 

In the Southwestern District the representative is 
Jack P. Davidson, who started selling stoves to the 
trade 15 years ago as a member of the W. F. Board- 
man Co., with the Reliable and Dangler lines. For 
the past few years, as Sales Manager of the C. B. 
Babcock Co., he has handled the Eclipse and other 
gas burning equipment. 

Mr. Davidson is a familar and popular figure in 
all sections of the territory and now makes his head- 


in the Electric Range Division, H. W. Ldppert is 
Pacific Coast Manager and though he works through 
different trade channels, the central stations and 
power companies and thb electrical interests, it is all 
for the same end, to convince the trade and the ulti¬ 
mate consumer that an Estate stove is as good as he 
can buy. Mr. Lippert is a thorough electrical man, 
having been Inspector of Stations for the New York 
Edison Company before his connection with the Estate 
Stove Co. He is particularly proud of the combination 
gas and electric and the combination cbal and electric 
stoves which the Estate Company manufactures. 

It is the hope and plan of the Western distributors 
for the Estate Stoves that there shall be one live Es¬ 
tate dealer in every town. We see no reason why 
this intention should not be carried out. There is 
always at least one live dealer in every town of the 
West and there is no reason why a live wire organiza¬ 
tion cannot join forces with this live merchant. It is 
a rule of business as well as of science, that “like 
attracts like”. _ 

CAUSE FOR WORRY 

There was a man 

And all his life 

He’d worked in a shipyard; 

And he had a baby 

And it was going to be christened. 

And for a week 
He couldn’t sleep nights 
Because he was worried 
For fear the minister 
Would hurt the baby. 

When he hit it with the bottle. 
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PROFITS RISE AS LEAVES PALL 

The Star bamboo rake, annoniiced elsewhere in this 
issue, will be found to be a profitable item and a quick 
seller, particularlj at this season of falling leaves and 
dusty garden paths. Brought from Japan originally 
and introduced by Japanese gardeners in the West, it 
has now become a standard item with hardware jobbers 
and merchants throughout the West and is rapidly 
being introduced into all sections of the country. 

Inosuke Tsuchiya, manufacturer, patentee and di¬ 
rector of distribution of the Star bamboo rake, has 
been quick to ad^t the methods of distribution of the 
Unitea States. He holds United States patent No. 
54878 on the improved rake, including bolts and metal 
bands which fasten the fan-like prongs of light bam¬ 


boo with a tooth on the end of each, to the heavier 
bamboo handle. 

The Star had its rise in the land of the rising sun 
and is still manufactured there at the rate of 40,000 
per month, under the direction of Mr. Tsuchiya. The 
Tsuchiya Trading Company distributes the rakes in 
the United States, with offices in San Francisco and 
St. Louis. They will be glad to forward a free sample 
with ^ces to anv merchant not familiar with the 
item. The same offer applies to jobbers, who are stock¬ 
ing the rakes very generally. 

Aside from the demand from householders for use 
on lawns and garden paths, the Star rake has been ex¬ 
tensively used at oil service stations, by parks, play¬ 
grounds and cemeteries, at golf links anti country clubs 
and wherever a light firm surface rake can be used. 



OLAHOE8 AT STAB BAMBOO BAKES IN THE MAKINO 

Center—Inoinke Ttaehlye, President Tsnchiye Trsdinf Oo. end menufectnrer, pstentee end in eherse of teles in the United 
Stntee. Upper left—Qronp of workers in the bemboo forests, who prepere the raw meterials for Ster rekes. Upper right—Bake 
makers in the Kobe feetory splitting, binding end shaping the rakes. Lower left—Finished rekes ready for shipment from the 
Kobe werehonse. Lower light—Exterior of the Kobe factory where Ster rekes ere made. 


NEW FEELER GAUGE No. 569 

Goodell - Pratt 
Co. of Greenfield, 

Mass., have placed 
on the market a 
new feeler gauge 
which they are in 
a position to sell 
at a very low price 
owing to economy 
in its manufacture 
without in any 
way detracting 
from the accuracy 
of the tool. 

The price is so low that every individual owner as 
well as every mechanic who is able to set tappets, can 
well afford one. 

This gauge is particularly adapted to the needs of 
the motor car owner for use in setting valve tappets, 
timer and spark plug points. It has six leaves .002. .003, 
.004, .005, .010, and .015 inch thick, making possiole in 
combination all thicknesses by thousandths from .002 
to .039 (except .038). 

Leaves are 2% inches long by % inch wide. They 
are held together by a screw and nut, which are readily 
removable for inserting or replacing leaves. There is no 
case, or sides, for this gauge; the leaves not in use 
forming a handle. Price, each, 60 cen^. They are packed 
ten in a pasteboard box. 



A WALL CASE OF KITCHEN KNIVES 

Three kitchen knives of the fa¬ 
mous B. Murphy Stay Sharp line — 

—**the standard of enduring quality 
for 71 years'^ — that are especially 
popular are the three known as 
‘‘French Cook,^^ “Square End,“ and 
“Sharp Point.“ They are as inaep-. 
arable as those doughty blades, the 
Three Musketeers, covering each its 
individual range of usefulness in the 
efficiently-managed kitchen. And so 
R. Murphy’s Sons Co. are making a 
hit by furnishing them in a handsome 
and convenient imitation leather wall 
case, to match rubberoid or natural wood handles. 

The “Square End” knife is especially useful in 
cutting and marking dough, removing the ends from 
string and wax beans, and cutting corn from .the cob. 
The “French Cook“ is used for all kinds of paring 
and in cutting fruit, etc., and the ‘ ‘ Sharp Point “ is of 
especially all-around use. The knives together with the 
wall case make a popular and ‘ ‘ big dollar *b worth. ’ ’ 

C. C. Weiss of West Pico Street, Los Angeles, is 
erecting a $75,000 building on Pico Street and Second 
Avenue. _ 

Weeks Hardware Co. are planning a new location 
at Sebastopol, to take care of their increasing trade. 



Digitized by 


Google 












126 


HARDWARE WORLD 


PIONEER STOVE MAKER PASSES ON 

The recent death of Elimar H. Stockstrom, at the 
age of 74 years, marks the passing of one of the pioneer 
stove men, one who greatly assisted in building up the 
stove industry of the country. 

Mr. Stockstrom came to the United States in bis 
early age and entered the employ of the Bingen Stove 
Co., at St. Louis. Through hard, diligent work he ad¬ 
vanced to the position of secretary, and at the entrance 
of the Bingen Stove Co., into the American Stove Co. 
he continued as manager of the Bingen division, as 
well as Third Vice President of the American Stove 
company, which position he held until he retired from 
active service two years ago. 

Mr. Stockstrom was of a quiet, unassuming nature, 
one who preferred to do his work in a quiet way and 
one who never boasted about his achievements. Through 
his untiring efforts he assisted in developing a large 
number of friends for the company with which he was 
connected and in this way greatly increased the volume 
of business from year to year. It is a tribute to the 
efforts of such men as Mr. Stockstrom that today the 
American Stove company is the largest stove manu¬ 
facturing concern of the country. 

PASSING OF WELL KNOWN TRAVELER 

Elmer E. Hull, who had been connected with the 
Cincinnati Tool Company for many years, since 1896, 
spending most of his time for the last twenty-five 
years traveling throughout the United States, Canada 
and Cuba, and was one of the best known and best- 
liked salesmen calling upon the hardware trade, passed 
away recently at his home in Arlington Heights, Cin¬ 
cinnati, Ohio, at the age of 61 years. Mr. Hull was 
born in Knox county, Missouri, July 1, 1861, and was 
married to Miss Eva A. Wood of La Plata, Missouri, 
on October 18, 1891, who survives him. The many 
friends who knew Mr. Hull will unite in extending to 
her their sincere sympathy. 

PIONEER HARDWARE MERCHANT 
PASSES 

Announcement has been made of the passing of E. 
H. Heberlein a pioneer hardware merchant of Edmonds, 
Wash., which occurred at his home recently. Mr. 
Heberlein went to Edmonds from Kansas in 1889 and 
opened a tin shop, but for the past 2o years he con¬ 
ducted the Edmonds Hardware company, and it was 
only recently that he disposed of it to Messrs. Gove 
and Lauridsen. 

His friends were known by the hundreds who will 
extend to the widow and his sons their sincere sym¬ 
pathy. 

MOSLER METAL PRODUCTS 
CORPORATION 

This firm succeeds the A. B. Mosler & Co., who 
have been in receivers hands for about twenty months. 
This organization has now been taken over by a num¬ 
ber of prominent financiers, and the business will 
hereafter be conducted under the name of the Mosler 
Metal Products Corporation making a complete line of 
spark plugs, radio material and automotive equipment. 

,T. Hallgarth a merchant of Elgin reports a very 
excellent outlook for the balance of the year. 

Lodi Hdwe. company, of which W. C. Archbold is 
manager at Lodi, are adding to their stock and taking 
on new lines. They report a most excellent outlook. 

David L. Gregg of the Neale & Gregg Hdwe. com¬ 
pany has purchased the business from his partner at 
Glendale. The name will be changed to the Gregg 
Hardware company. 


ELECTRICITY CONQUERS THE WORLD 

Among man’s scientific achievements, one of the 
greatest is the discovery and the use of electricity. 
The accomplishments and benefits derived through 
electrical energy are apparently unlimited and uni¬ 
versal. 

This mysterious agent carries messages around the 
earth in a few seconds time, drives all sorts of ma¬ 
chinery of every description for man’s almost every 
need, turns night into day, cold into heat, heat into 
cold, and now performs another universal human ser¬ 
vice with ‘‘perfect cooking.” 

The term modem home lacks completeness if want¬ 
ing in electrical house-keeping appliances, especially 
the important ones, such as the electric range, clothes 
washer, dish washer, ironer, and water heater. The 
real modem home is truly the electrically equipped 
home. This fact is being rapidly recognized by the 
home makers throughout the land, and every day sees 
more and more electrical house-keeping appliances 
installed. 

Of these appliances, the electric range is fast com¬ 
ing to the fore, and it will not be long before the 
electric range will rival all forms of cooking apparatus 
that are now in use in homes within reach of power 
lines. 

To quote J. B. Vallen, manager of the Cadillac 
Manufacturing company, one of the large manufacturers 
and wholesalers of electrical appliances in states west 
of the Missouri river and the Orient: 

” ‘The Home Electric’ is no longer a wealthy 
man’s hobby, but fast becoming a reality with men in 
almost every walk of life. Why shouldn’t it bef The 
only reason I can attribute to the seemingly slow pro¬ 
gress in realizing this dream by all home makers here¬ 
tofore is mainly due, after all, to the layman’s belief 
that electricity is tremendously expensive, therefore a 
luxury. This opinion, of course, is not based on actual 
knowledge through investigation, but rather on spon¬ 
taneous conclusions, which are all wrong. 

“That is not to be marveled at when we look back 
and see what a luxury the electric light was thought to 
be, and for a long time hung on to the old kerosene 
lamp and refused to be convinced of the superior and 
economical use of electric lighting. Could you take the 
electric light away from even the most mediocre homeY 
Hardly. That is true of the telephone, vacuum sweeper, 
and many other home appliances in use today, that were 
once thought to be an expensive luxury. You see 
then, all has changed, thanks to the high intelligence 
of the American people, and this change is continually 
going on more rapidly now than ever before. It is only 
a question of enlightenment.” 

TRUSLOW NOW ADVERTISING MANAGER 
FOR WESTERN CARTRIDGE COMPANY 

Neal A. Truslow was recently appointed Adver¬ 
tising Manager for the Western Cartridge compajiy. 
East Alton, Ill. Mr. Truslow, since 1917, was As¬ 
sistant Advertising Manager for the Hercules Powder 
company, which position he resigned to accept^ the 
managership of the Western Cartridge Advertising 
Department. 

Mr. Truslow’s broad merchandising training in the 
ammunition field is especially valuable—his experience 
in preparing advertising and sales matter designed to 
help dealers should prove of wonderful assistance to 
the trade. 


The Van Dyke Hardware & Manufacturing com¬ 
pany, 310 First ave. S., Seattle, are planning to man¬ 
ufacture radio sets. 


De Weese Hardware & Lumber company of Bell, 
was recently destroyed by fire loss approximately $10,- 
000 partly covered by insurance. 


Digitized by 


Google 



August, ig22 


HARDWARE WORLD 


127 




AOJUSTABLE. 


T his illustration shows Just part 
of tha family of Wall Suparior 
Products. Not “all dressed up with 
nowhere to go.“ but every one strong, 
sturdy and vflth a mission in life. 
Heavy steel, all brazed with hard, 
brass spelter solder—will stand a 
red heat without damage. A line of 
oilers and torches you can guarantee 
to your customers for five years. 
And we stand back of you. Just as 
profitable as what you handle now 
and they build good will. Quality, 
all quality—that’s Walt 


MYERS Simplex Garage 

Hanger 


Also a complete line of copper-plated 
oilers and fillers. Write for catalogue. 

P. Wall Mfg. Supply Co. 
Pinsburgh, U. S. A. 


WALLOILERS&-TORCHES 


No. 30 


You are familiar with door 
hangers in general, but are you 
acquainted with the M y e r i 
Simplex—the hanger that pro¬ 
duces snug, tight fitting, ea^ 
to open and close, all year door¬ 
ways for garages, barns and 
other buildings. Being adjust¬ 
able and fitted with patented 
crank stem, and used with 
Myers New-Way Tubular Gird¬ 
er Steel Track, it will please 
your most particular customers 
with the aoor service it pro¬ 
duces. Write us today for cata¬ 
log and prices, and make this 
proven and practical Myers 
Hanger your leader. 


WALL PRODUCTS/o^INDUSTRIAL USE 


THE F. L MYERS & BRO. CO. • JteUand, Ohio 

ASHLAND PUMP AND HAY TOOL WORKS 


See the “NEW DUMACO ” 

HOSE NOZZLE 

I Before Placing Your Order for Next Season 

You can sell more garden hose nozzles this coming season than you 
ever sold before. The “NEW DUMACO'' will do it for you. 

-and WHY? Usten: 

In construction it is the latest thing. It is manufactured out of solid 
brass rod, fine grained brass casting, and a specially improved paoldng 
that makes leakage absolutely impossible. 

In operation it is simplicity itself. One turn, and you have a straight 
flow; another, and there is a fine spray; a third, and the water is shut 
off—instantly. The stream is longer and the spray finer than in any 
other nozzle sold. 

Each NOZZLE is factory-tested and fully guaranteed. 

In price, it is right, and the most profitable for you to handle. We 
sell it much lower than any other is offered. 

ORDER FROM TOUR JOBBER OR WRITE US DIRECT 

The Durst Manufacturing Co., Inc. 


8mi rrandfeo 
109 Ktw IfontgoniRry 


Phllidfilphla 
19 Sontk StTRiith 8t. 


NawTork 
119 Ohambara 8%. 


8aafttla 

L. 0. 8]Dltb Bldg. 


Iioa Angalai 
201 Doaglas Bldg. 
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STAINPROOF 
AUTOMOBILE 
PICNIC SET 

Lamson k Good- 
now Mfg. Co., the 
well-known cutlery 
manufacturers, in 
order to meet an 
increasing demand, 
have prepared a 
camp or picnic out¬ 
fit which will not 
rust or stain. It is 
an outfit that is 
in demand by 
every picnicker 
or camper. It is 
packed in a neat 
canvas tool case 
which, w’hen rolled 
up, requires but a 
small space in a 
car or kit or lunch 
basket. The auto¬ 
mobile set consists 



of the following: 

dozen each stainless Steel Knives and Forks. 1 only Lunch or Slicing Knife with Fork to match. 

1/2 dozen Heavy Silver Plated Tea Spoons. 1 only Paring Knife. 

^ dozen Table Spoons. 1 only Stainless Steel Butcher Knife, 

making in all 24 pieces. The set retails for $14.50. This is sold by jobbers generally and they will be gladtostt 
that proper trade discounts are quoted to any of our readers who are interested. 

Inquiries may be addressed to their nearest office or representative: Lamson & Goodnow Manufacturia^ 
Company, factory at Shelburne Falls, Mass. New York office, 36 Warren street; Boston office, 7 Water stmt; 
Chicago office, -; San Francisco office, Wells Fargo building. 


The Best Carpenter 
Saw Made 

ffllNDER the new Simonds Standardization plan that J 
exceptionally fine BLUE RIBBON LINE of hand saws 
is the one best selection for the dealer. Carpenters andjother 
mechanics select them because they are perfect in temper, 
grinding, balance and wonderful edge-holding qualities. 


Write for dealers special discounts. 
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FLEXIBLE MATTING FOR ANY FLOOR 

mat is a mat”, says the Keystone Wire Mat¬ 
ting Co., of Beaver Falls, Penn., but the very best is 
Keystone flexible steel mat, ”Rolamat” reversible 
wooden matting and the Ideal low priced wire door 
mat, all products of the Keystone mills. 

Their flexible steel matting is made of galvanized 
ribbon steel strips with a continuous crimp, %" deep 
by 1/16" thick, hinged together with galvanized steel 
rods so that it can be rolled up in a perfect free and 
flexible manner. The company carries in stock 100 ft. 
rolls from which can be made complete mats of any 
length. Mats are also cut in eight sizes ranging from 
16"x24" to 40"x72". 

The Ideal door mat is furnished in four stock sizes 
only, made of galvanized round steel wire with a mesh 
of flat coil construction woven on a one piece steel 
frame electrically welded. This gives a satisfactory 
mat for residence or domestic use at a low price with 
the reversible and self cleaning features. 

”Rolamat” hinged wooden matting, designed for 
shops, stores and public places, provides an easy tread 
and keeps the feet dry by elevating from all moisture 
on the floor. At the same time it rolls up like a carpet 
and is easily removed for cleaning. ”Rolamat” is 
made of high grade maple, thoroughly oiled, with 
resilient tread. Being reversible it gives double wear. 
It may be obtained in even inch widths from 18 to 
26 inches and is made in any length desired. 

The Keystone Wire Matting Company is represented 
in the West by the J. J. Brown Sales Co, with offices 
at 618 American Bank Building, Los Angeles, Calif. 

Collings Vehicle & Harness company of Phoenix, who 
do a general business, also handling house furnishings, 
stoves, paints, report a very satisfactory season trade 
and a good outlook. 


TOPPING MFG. CO.’S HANGERS FOR 
SLIDING DOORS 

This company manufacturers hangers that are known 
by the names of ”Red Bib,” World^s Best,” ”U. 
S. Standard,” “Safety” and “Storm King.” 

To get best results hangers should be used with 
the longest length of track possible. The fewer joints 
prevents sagging of the track that so often occurs 
when short lengths are used, due to improper placing 
of the brackets when putting up. 

The ‘ ‘ Red Rib'' hangers have advantages over 
all other types of hangers using tubular track. The 
wheels run on the top of the “Rib” within the 
track above the dust and dirt that is bound to ac¬ 
cumulate in track of the ordinarv type and which 
makes the hangers operate hard; consequently “Red 
Rib” hangers slide easily. 

The wheels are cast solid from grey iron, and each 
has two turned grooves in it, causing it to center in 
the track and prevents “shucking” and scraping 
along the inside of the track. This means less noise 
when opening and closing the doors, and what is 
more important it eliminates all friction and con¬ 
sequently insures the easy rolling of the wheels and 
easy action of the doors. 

The solid wheel with two grooves in it also servos 
to tie the track together, and absolutely prevents 
spreading. All wheels are fitted with steel roller 
bearings. 

The track is more easily put in place by reason 
of the construction of the brackets, i. o., in two 
parts, as is shown on page 18 of the catalogue. One 
man can easily install a long length of track whereas 
with other makes, two are required to do the work. 

The Topping Mfg. company of Ashland, Ohio, of 
any of their jobbing or sales connections will gladly 
give you further information. 
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SUPERIOR LAWN MOWER SHARPENER 

The Luther Grinder Manufacturing Company of Mil¬ 
waukee have perfected and are offering to the trade a 
very practicable, efficient lawn mower sharpener. 

The lawn mower sharpener can be attached to the 
lawn mower in a couple of minutes. Then, as you mow, 
the sharpener does the work. It gives the lawn mower 
a perfect cutting edge that only a very skilled mechanic 
can equal. The sharpener is made of * * Dimo-Grit,' * one 
of the fastest sharpening substances known. 

Once it is attached and adjusted it is ready for in¬ 
stant use at any time. After sharpening, by a simple 
turn of the hands, the sharpener is easily disengaged 
from the blades. You leave it on the mower. It is never 
in the way. 

With a Superior lawn mower sharpener you can keep 
your mower in tip-top cutting shape — without extra 



work and without spending a penny after the first 
small cost of the lawn mower sharpener. 

The Superior lawn mower sharpener is made in sizes 
to fit blades from 9" to 22". 

For further details write Luther Grinder Mfg. Co., 
Milwaukee, Wisconsin. 

Barton Varner has engaged in business at Schleswig, 
Iowa. 

Kuntz Bros, have purchased the stock of the Wilhite 
Hardware store at Strawn, Ill. 

The Goss Hardware Co. have recently moved into 
a new building at Culver City, and are adding to their 
stock. 

Richardson-Monks Hardware Co. are the successors 
to the Kinnear Hardware Co. at Bonners Ferry, Idaho, 
and are handling everything pertaining to hardware, 
sporting goods, auto equipment, housefornishings, sa- 
tomobile accessories and implements, washing machines, 
toys, etc. 

A, A. Trebon of 1236 Iowa Street, Dubuque, Iowa, 
has purchased the Klauer k Kress Hardware Company. 




AJAX 


PLURAL SOCKET PLUGS 


LEAVE LAMP IN POSITION 
INTENDED 


MADE RIGHT—PRICED RIGHT 


No. 22 NOW . . . $0.76 Each 
No. 33 NOW ... 1.00 Each 


As theee goods have beea natloiially 
adyertlsed at $1.00 and $1.25, here Is 
your opportunity to do big busineeB at 
the new prices. 


DISCOUNTS TO THE TRADE: 


Less than 50 . 30% 

50to90 . 85% 

100 and over.40% 


F. O. B. Any Jobbing Point in the U. S. 


Any exclusive wholesaler can fill your order or we will ship direct. 

Order Your Stock Now and be the first to announce this line at these prices in your city 

AJAX ELECTRIC SPECIALTY CO. 


ST. LOUIS, MO. 
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Adjustable Aluminum 


100% PROFIT—100% SATISFACTION. 

That’s why Hardware Men like to sell 

red-E-usI Razor Strops 

A strop you can iniarantee to your custom¬ 
ers. Made of fine quality horsehide and shell 
cordovan, tanned in our own tannery by our 
own processes. Requires no breaking in. Our 
Pledge: A Keen Edge and a Pleasant Shave. 
Free Display Stand with iVs Dos. Assortment 

Prove the profit possibilities of RED-E'-for- 
Use Strops with this Assortment. Handsome 
oak or mahogany Display Stand FREE, with 
initial order. Assortment includes strops for 
all razors also Blade Holders for stropping all 
makes of safety razor blades. 

Assortment with Free Display Stand, $15 
F. O. B. your store by parcel post. Retails 
$30.75; your profit 105%. Order today or 
write for further information. 

GIBFORD MFC. CO., 608 Payne Ave., Adrian. Mich. 


EXPRESSES THE UNANIMOUS VERDICT 

This photo, through a window, of a mechanic at his 
bench, holding up an Empire adjustable aluminum level 
and expressing his satisfaction, both in word and atti¬ 
tude, is typiciS of many thousands of expert users who 
are enthusiastically satisfied. 

They tell us they are repaid from the start in the 
convenience of making repairs. With an Empire, where 
the vial cases are adjustable and interchangeable it is 
possible to repair or renew a broken level glass in a 
couple of minutes, instead of being tied up for some 
time and at considerable expense for the new glass on 
stationary type levels. 

The Empire adjustable aluminum level was con¬ 
ceived by men who have had many years’ experience in 
manufacturing technical mechanics’ tools. It has been 
found to be just as accurate as the stationary type and 
costs but little more. 

In about a year that the present style has been on 
the market leading hardware and tool merchants 
throughout the West have found that a stock of these 
levels is a money-maker. The Empire Level Manufac¬ 
turing Co., Milwaukee, guarantees every level on which 
the name Empire is stamped. 

In the West, the manufacturers are represented by 
the Sprake Sales Co., with offices at Los Angeles, San 
Francisco, Portland and Denver, who report the same 
reception and acceptance of the level in their territory 
as in the balance of the country. 


r r IS comparatively easy to produce baby chicks. It is quite 
another matter to raise them successfully. Various devices 
have been used with more or less satisfaction. The best method 
yet discovered is found in our 1922 Model Blue Flame Hovers. 
In them we have attained the highest degree of perfection in 
chick brooding. Whether srou are a city back-lotter. a poultry 
farmer or a fancier, you will find this system by far the 
safest and best. 

Successful Poultry Raising Depends 
So Much Upon Successful Brooding 

Bums ordinary kerosene or coal oil with a clear, even blue 
flame. No soot; no fumes; no odor; no wicks to trim; no si^ke. 
Every burner is adjust^ at the factory to the maximum 
flame. It is impossible to overflow. Producee a well controlled 
heat, sufficient for any purpose. Easily adjusted; automatic¬ 
ally regulated. Made in various sizes. Provides pure warm air 
and plenty of it. Saves fuel; saves labor. Saves its cost every 
season in preventing chick losses. 

The Dealers Find 
It an Easy Seller 

palm and doaa co-op«ratfc>o baJpa dealera. Tpajr 
appraciaU It. The Illua Flama Hwar la mn My adicr. 
k ^ aafc . Batter wnta oa without delay. Book 

I canopy, naea heater where wanM, 

W fill with oil. adjust burner to required 
R ■ \\ha«t. and ItTs ra^y to at^t. No 

11 complicated parte. It la al^ldty ItMlf. 


An Rel»ye IscabalHi. 
Brooders. Horen, 
Peshry Aypliiscet 
•ad Fotarcs are backed 


41 jeare at fe. 
WritmforDealmw 
Terma A Priemm 


Reliable Incubator ABroooeb^ Co 

DepUJ QUINCY. ILL. U.3.A. 


Ttmliahla hacause 


JWMym, 


NEW ‘‘SIX-SIXTY^' SCREW DRIVER 

The H. D. Smith Company, probably the oldest drop 
forgers in the United States, the beginning of whose 
establishment dates back to 1850, have placed on the 
market a new ‘‘Six-Sixty” screw driver which is a 
perfect handle standard, solid one-piece drop forging 
with handle inserted under tons of pressure and then 
riveted. 

The wings are appreciated when used with greasy 
or sweatty hands, for in stubborn cases a wrench could 
be applied to the wings; furthermore, when the screw 
driver is laid down by a workman, it will not roll awav. 
They claim it is the best screw driver made, and it is* 
likewise an equally good drawer of screws. 

It is their policy to live up to their slogan, ‘‘Origin¬ 
ators, not imitators.” 


Lewis H. Schmitt, vice-president, was in charge of 
sales for 18 years, and upon Mr. Schmitt’s dea&, in 
December, 1921, H. P. Eniskern, formerly the buyer of 
one of the largest railroad supply jobbers in the United 
States, became sales manager. 

Recently they appointed the J. J. Brown Sales Co. 
of Los Angeles as the perfect handle sales representa¬ 
tive on the Pacific Coast, who are one of the most enter¬ 
prising representatives in the West. 

The members of this sales organization enjoy a high 
reputation as being exceptionally well posted men. 

Formoso Hardware Co. at Formoso, Kan., is a new 
enterprise. 

F. J. Skala of Big Timber, Mont., has purchased 
the Valley Hardware stock at Wallowa, Ore. He 
plans to continue the business. He has been in business 
for many years in Montana. 
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■namaedWate Clean Ware 

for Preserving Time 


INCREASE ENAMELED WARE SALES 
IN PRESERVING TIME 

Many stores have come to look on preserving 
as the life-saver of the housefumishing depart¬ 
ment in the summer time. Summer is usually 
considered a slow time for kitchen utensils and 
yet in many of the kitchens it is usually the 
busiest of the year. Preserving, therefore, is 
the key to big summer sales in kitchen ware. 

The stores which have made the most of pre¬ 
serving have not been content merely to refer 
to it in their early summer ads, but they have 
carried out a strong campaign all through the 
season—from the beginning of June right into 
October. There are different fruits which ap¬ 
peal to the housewife’s preserving skill every 
few weeks all through these months and each is 
a good talking point for driving home sales of 
utensils. 

Around the features of enameled ware pre¬ 
serving utensils are built up lively sales of all 
kinds of accessories from jars and rings to 
knives and hullers. Enameled ware is popular 
because of its smooth, impervious, sanitary sur¬ 
face which is not affected by the stickiest and 
most acid of fruit boiling and which does not 
affect the most delicate color or flavor of the 
preserves. Also, it is easy to clean, and easy 
housekeeping makes a strong appeal at pre¬ 
serving time. 

All kinds of successful merchandising ideas 
are made possible by these features of enameled 


ware. The housewife who is proud of her pre¬ 
serving is the best kind of customer for house- 
fumishings and it is more than worth while to 
make your store known to her as the store which 
serves her needs. Playing up enameled ware 
preserving will make your store mean something 
to her which she is not likely to forget when 
she needs other things. 

A big line of different pieces makes for a lot 
of business—and the range of enameled ware 
utensils for preserving indudes a large variety 
of useful pieces from a spoou to a large capacity 
preserving kettle or a sterilizer for jars. Many 
stores have found a good turnover accelerator 
in combination offers—enameled ware present¬ 
ing vessels and accessories are grouped into 
combinations or outfits which are specially 
priced and make good crowd drawers. 

Advertising material featuring preserving is 
now being sent out to dealers by the service d^ 
partment of the Associated Manufacturers of 
Enameled Ware. It consists of an album of lay¬ 
outs, both text and illustrations, for newspaper 
ads. The ideas and cuts are also used for circu¬ 
lars, leaflets and throwaways. The drawings, 
following the previous series of cuts issued by 
the Associated Manufacturers of Enameled 
Ware, were prepared by some of the best known 
pen-and-ink advertising artists in the countr>' 
and the copy is lively and attractive. Any 
dealer who has not yet received the ad album 
should write 46 Cedar Street, New York. The 
Album and cuts are free. 
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NEW STARRETT PISTOL GRIP ADJUST¬ 
ABLE HACK SAW FRAME 

The L. S. Starrett company, Athol, Mass., are 
placing on the market a new pistol grip hack saw 
frame, No. 169, that combines remarkably handsome 
apperance, exceptional balance and several features of 
design which make for convenience and serviceability. 

The checked hard rubber handle is designed to give 
more finger room and better feel. The pawl of the 
adjusting mechanism on the back is set down inside 
the frame as low as possible so that with the straight 
line back a very attractive stream-line effect is ob¬ 
tained. The back is constructed of steel tubing, elimi¬ 
nating all possibility of buckling. All steel parts are 
nickel plated. 

Constant spring tension ''n the bolts holding the 
blade and the position adjustment make changing the 
blades exceedingly simple and rapid. The adjustment 
by means of the pawl permits the use of blades from 
S to 12* inches in length. 

The depth of the frame from the cutting edge of 
the blade is 3% inches. This is dee^r than the 
majority of frames on the market. Thw olade may be 
set to cut in any one of four directions by means of 
the win^ nut. It is not necessary to remove the wing 
nut entirely in order to face the saw to cut in a dif¬ 
ferent direction. 

Especial care has been taken to obtain equalization 
of balance with the result that the frame has a 
perfect **hang.*' 


VOSS BROS.’ SWINGING WRINGER 
WASHER 

Voss Bros. Mfg. 
Co. have placed on 
the market their 
new Voss Swinging 
Wringer Washer, 
of the following 
models— 

E - 80 Electric 
—Peg Dasher. E-90 
Electric— Vacuum 
Dasher. G-80 Gas¬ 
oline Engine—Peg 
Dasher. 

The wood parts 
are finished in nat¬ 
ural color, the 
metal part is bat¬ 
tleship gray color. 
Making them 
pleasing to the eye. 
They occuoy space 
of 25% by 29 7-8 inches with the bench folded down. 
With bench extended it measures 25% by 43 inches. 
Driving mechanism is enclosed in heavy steel cabinet. 
The tub is of six sheet capacity being made of 1% inch 
selected Louisiana Bed Cypress staves. Tub is slightly 
raised on one side to insure full drainage. All metal 
wringer with solid aluminum drain board. It is fur¬ 
nished with a positive safety release for releasing the 
pressure on rolls. The wringer locks automatically in 
four different positions and is one of the safest wringers 
made. It has a simple quiet running cut gear transmis¬ 
sion with a flat belt drive and automatic belt tightener. 

The price to the dealer for the various models are 
as follows; 

Recommended 
Dealer Resale 

Price Price 

E-80 Electric—Peg Dasher.$73.00 $109.50 

E-90 Electric—Vacuum Dasher_ 73.00 109.50 

G-80 Gasoline Power—Peg Dasher.. 51.00 76.50 

(A small extra charge is made for electric washers 
equipped with odd motors other than regular A. C., 110 
volt, 60 cycle motors.) 


They will be glad to give further information to any 
of our readers upon request by writing them at Daven¬ 
port, Iowa. 


GOODELL-PRATT LINE EASILY 
RECOGNIZED 

Goodell-Pratt Company recently issued the follow¬ 
ing notice: 

When this corporation was organized more than 
twenty-five years ago to manufacture various types 
of hand and breast drills, we adopted a standard and 
distinctive finish consisting of a black enamel frame 
with a vermilion red gear. This same marking has 
since been applied continuously to these tools, and 
exactly the same colors to every other new tool which 
we have since manufactured to which such marking is 
applicable. 

These markings, black enamel and vermilion red, 
have identified the products of this Company for a 
long term of years; and tools bearing such markings 
have been recognized, both by the trade and the con¬ 
suming public, as the product of the Goodell-Pratt 
Company. 

We have therefore acquired exclusive trade rights 
to these distinctive markings and hereby notify the 
trade, and our customers, that we propose to protect 
our trade rights against all infringers, under the law 
of unfair trade competition sanctioned by the Courts 
and the Federal Trade Commission. 


NEW STANLEY GARAGE HARDWARE 
WINDOW DISPLAY 

The Stanley Works of New Britain, Conn., are 
sending out to their customers a new Garage Hard¬ 
ware Window Display Cutout, measuring 28x& inches, 
lithographed in ten very attractive colors. 

Live merchants who are specializing on Garage 
Hardware will do well to secure one of these new 
Stanley cutouts. 

A very attractive window display may be arranged 
by using the cutout as a background for the products 
themselves. 

This company is also issuing three new Garage 
Hardware Window Cards, measuring 11x14 inches, 
printed in three attractive colors. These new window 
cards are being sent out with the window cutouts. 


AMSTERDAM FIRM BOUGHT OUTRIGHT 
BY CAN COMPANY 

Announcement has just been made by Malcolm E. 
Gray, president of the Rochester Can Company, of 
the purchase of the entire stock, equipment, and good 
will of the Menzies Street Cleaner Company, of Am¬ 
sterdam, N. Y. 

The Menzies Company has for years been regarded 
as one of the leading manufacturers of street-cleaning 
equipment, both horse-drawn and hand type, in the 
country. Its equipment is in use not only in cities in 
this country but abroad. Its output includes also 
steel shovels. 

Mr. Gray said yesterday that it is the plan of the 
Rochester Can Company to operate the business in 
Amsterdam until such time as space can be provided 
in the can company’s plant, which at present is taxed 
to its capacity in the manufacture of metalware. 

Plans have been formulated, according to Mr. Gray, 
for greatly increasing the output of the newly acquired 
line and of marketing it on a still larger scale through 
the Rochester Can Company’s extensive sales organ¬ 
ization, which includes branch offices in the principal 
cities, sales connections throughout the United States 
and Canada, together with a rapidly increasing volume 
of sales in foreign countries. 
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HOW TO FIGURE PROFITS 

(By A. W. Burroughs) 

In figuring your profits don’t get your per¬ 
centages mixed up. 

Percentages of cost of doing business, and 
profit, should be figured on the same basis, 
namely on sales. 

Suppose a merchant figures his cost of doing 
business at 18%. An article which cost him $10 
is marked up 25% to allow him 7% profit. The 
sales price is then $12.50. 

Cost, $10.00 $10.00 

X 25 % 2.50 


$2.50 Selling price, $12.50 

Failing to sell the article at this price he 
marks it down 25%, figuring that the article 
will be sold at what it cost him. 

What happens? 

He actually loses $0.63 on the deal. 

This is the way it figures out: 

Selling price, $12.50 $12.50 Cost, $10.00 

X 25 % -3.12^ . 9.3714 


$ 3.12% $ 9.37% Loss, $ .62% 


One of the important factors in making fair 
profits these days is the care the merchant 
should take in figuring percentages. Your 
markup as well as your markdown should be 
figured on the selling price only. 

Where markup has been figured on the cost 
price, the following table will be found helpful 
in figuring different percentages of markup 
and markdown. 
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WHAT ONE WINDOW DISPLAY DID — 
AND SOME SUGGESTIONS 

A certain Plumbing and Heating Dealer 
found that by some oversight, he had a tre- 
mendous overstock of plumbers’ candles. 

Just as much to get them out of the way as 
for f uy other reason, he stacked several opened 
packages of these candles in his window. Just 
by way of a touch of decoration, he bronzed 
several of the candles and placed them in with 
the rest. He put a price card in the window 
offering the bronzed candles for ten cents each. 
After this haphazard display had been in the 
window two days, he noticed a large number 
i>f children coming in and demanding bronzed 
candles at ten cents each. In another two days, 
he had completely sold out the entire lot. 
needless to say at a very handsome profit. The 
youngsters’ fancy had been hard hit by the 
idea of having these bronzed candles to light 
their “Jack O’ Lanterns.” 

Here was a case of a man stumbling on to a 
highly profitable piece of business, by pure 
good fortune. The most profitable part of the 
whole transaction, however, was that this par- 
ticular dealer was thereby aroused to appre¬ 
ciate the force of good window displays. 

In any form of business activity, it is always 
well to know the facts that have accumulated 
out of the experience of men specially engaged 
in that particular line of work. Here are some 
important ideas regarding window trimming 
out of the experience of professional window 
trimmers. 

Neutral tones in the window will make goods 
stand out better than dark colors. 

Select window pedestals that fit your line 
and keep them in good condition. 

Do not try to fill a large window with small 
articles unless you group them. 

Group only articles that go well together. 

Show the public by business looking displays 
that you feel entitled to their patronage. 


The capital you must depend upon 
is the capital: 1. 


Half heartedness leads to complete 
failure. 
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PAYING WATER RENT BRINGS 
BUSINESS 

It has remained for a Hoosier Plumbing 
dealer to “think up’' a new way of serving his 
customers, and incidentally he was “not for¬ 
gotten” for this service. 

A. J. Cavanaugh of Indiana is the dealer 
who did this, and it brought him sales of 
$20,460 in fifteen days, at a total cost, includ¬ 
ing water rents and mail, of $600. That’s ap¬ 
proximately 3.2 per cent. Here’s how it hap¬ 
pened : 

First of all, Cavanaugh had a “hunch” that 
it was considerable of a nuisance for the aver¬ 
age farmer to make a special trip into town to 
j)ay his water rent, which might run anywhere 
from 50 cents to $1.50, or to remember to bring 
Lis statement with him when he came to town. 
And forgetting meant being involved in a lot 
of “red tape” and waste of time at the water 
cumpany. 

So Cavanaugh went to the water company 
with a proposition. He found the company 
would be glad to be relieved of the expense and 
bother of mailing statements, providing they 
had a guarantee that the bills would reach the 
people if they let Cavanaugh do it for them. 

Then the merchant wrote to the taxpayers, 
offering to relieve them of the bother of pay¬ 
ing these small amounts. He would pay their 
water rents for them, he said, and all they’d 
have to do would be to stop at his store when¬ 
ever they found it convenient, get their receipts 
and just allow him the privilege of “figuring” 
on their needs. They didn’t have to buy their 
merchandise from him if they didn’t want to. 
All he asked was the opportunity to submit a 
bid and he assured them that the larger their 
order the greater the discount would be. 

In all, there were some 3000 water-rent pay¬ 
ers, excluding business and industrial concerns 
which, of course, were not included in the offer. 

Of these 1050 accepted his offer. 

As the merchant expected, all of them 
showed up at the store before long for their 
receipts. They just wanted to make sure the 
bills really had been paid and that the water 
company would not by any chance suddenly 
shut off their supply. 

Out of this number there were only 27, Cav¬ 
anaugh says, who “had the nerve” to take 
their receipts and walk out of the store without 
buying anything. There was a much larger 
number who made small purchases, not enough, 
considered in themselves, to pay Cavanaugh for 
his outlay in paying their bills. But many of 
them bought bills of goods as high as $40 and 
more. The total of sales, however, directly 
traceable to the payment of the water rents was 
about $20,460, an average of about $20 per 
person. And the outlay in water rents amount¬ 
ed to a trifle less than 65 cents per person; in 


short, about 3.2 per cent, and that amount was 
all repaid, so for his service he sold over 
$20,000 a month. 


TRY THIS STYLE ADVERTISEMENTS 
OCCASIONALLY 

An enterprising Missouri dealer recently 
found they could sell a number of farm power 
outfits by using the following advertisement in 
their local newspaper; 

“WANTED—A husband who thinks 
enough of his wife and self, to save time 
and work by buying one of our fresh 
water systems for the home.” 

A little later he inserted this advertisement— 
“POUND—Three husbands who are 
willing to save their wives and themselves 
time and work by buying and installing 
oue of our fresh water systems for the 
hrme.” 

Still later the names of the husbands who had 
purchased these systems were added. These 
advertisements proved most effective in enabl¬ 
ing them to dispose of their stock. 


The man who isn’t a hero to his very 
young son will never be a hero to any¬ 
body else. 


Dependable Service 
Quality Goods 

We are exclusive agents for 

Homestead Qaarter-Tnrn Blow-Off Valves 
Witt Pomp Ctovernors and Begnlating 
Valves 

/ Valve Discs 
1 Bod Paddng 
I>nrabla < Sheet Pscldiig 
I Union Gaskets 
\ Gauge Glasses 

Distributors of 

Wm. Powell Valves and Specialties 


The M. L. Kline Co. 

Wholesalen 

PLUMBING, HEATINO AND STEAM 
SUPFLIEB 

84-86-87-89 Front Street - - Portland, Ore. 
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When a Man Calls You a Dog 

(By Harry O. Nye. Copyrighted.) 



If a man should call you 
a dog, I suppose you would 
stand up on your hind legs 
and howl, like a dog does, 
and start a fight, like a dog 
ought to. You would prob¬ 
ably go down to his shop 
and ask him if he called you 
that, and help matters along 
by calling him something 
worse when you asked him. 
And before you two fellows 
got through you would un- 
nloubtedly muss up the place, and mess up each 
other, and get revenge, and black eyes, and 
bloody noses, and a lot of other things that are 
of no particular use to a plumber, however they 
may help a professional pugilist in his lifework. 

But IVe been thinking if anybody ever 
called me a dog I’d sit down and think it over 
before starting anything, and then if I went 
an3ri^here, it would be out in the back yard to 
apologize to the dog. I would say, ‘‘Kdo” (or 
“Rover” or “Topsy,” or whatever the case re¬ 
quired), “I have just been made a member of 
your family, and I don’t think I am equal to 
the honor or worthy of the name. 

“I have just been called a dog by one of my 
loving competitors, and the best I can do is to 
give you his name and address if you care to 
go down there and do anything about it.” 

You remember that some fellow said, long 
ago, that the more he saw of men the more he 
thought of dogs, which was a way he had of 
saying that he didn’t think much of men. But I 
think a lot of both of them, both men and dogs— 
and the more the men resemble the dogs the 
more I think of the men. 

I never was very much of a hand to get my 
ethics out of a book, my religion out of a ser¬ 
mon, or my morals out of a decalogue or my 
philosophy out of a thesis. In fact, I don’t know 
what most of those things are. As long as I had 
eyes to see with, a head to think with, and ex¬ 
perience to go by, I figured I could get along. 
So if I wanted to know what’s what, and what’s 
right, I don’t know but what I would as soon 
ask a dog as a professor. 


Just think over some of the virtues that a 
man ought to have if he is going to make a suc¬ 
cess of running a business, big or little: or 
living life, and if you don’t find more dogs that 
have them than men that have them, then I’ll 
eat my hat, if you will wait until the straw 
season is really here. Did you ever know a man 
who would hang on like a dog, for instance? I 
don’t mean just to hang on in a fight, but hang 
on to anybody or anything? 


Were you ever adopted by a pup?—a yellow 
pup with long hair on his legs and ribs like a 
xylophone, and a wistful look in his eyes — I 
mean did you ever go up an alley, or along a 
street, or perhaps down a country road, and 
suddenly turn around and find an orphan of 
that kind trotting along behind, a dog who 
wanted a master, and who had honored you by 
deciding that you would do? 

Did you ever yell at him, and scold him, and 
then start on—only to find that he was again 
jogging along at a respectful distance? Then 
maybe you threw a stick at him, and he stopped; 
and then a stone, and he sat down out of range; 
and then maybe you cussed him, and he lay 
down and looked at you regretfully, with a 
look of dog astonishment at your ingratitude. 

For when a yellow pup adopts you he takes 
you as a woman says she takes you—for better 
or for worse, for chicken or bologna, afoot or a 
Ford, to love and to cherish, and with all his 
earthly fleas to thee endow. I want to tell you 
if any man says you have the sticktoitiveness 
of a dog, the patience of a dog, the affection of 
a dog, the courage of a dog, the merry heart of 
a dog, the sympathetic spirit of a dog, any 
characteristic of a dog, he is handing you a 
bouquet and not a brickbat, is paying you a 
compliment instead of slandering your good 
name. 

If you can be a man like a dog — a friend 
even when friendship spurns you — if you can 
keep your attention fixed on your business like 
a dog keeps his nose on a scent, if you can jump 
and wag your tail and bark whenever you see 
a chance to be of service, then I say you are 
considerable of a man, because you are consider¬ 
able of a dog. 

I’d rather be a dog than be a man with none 
of the qualities of a dog. Because I want to go 
through life like a dog does, with friends to be 
a friend to, rather than just friends to use. 
watching both sides of the road, ready to fight 
or to play, and never quitting a poor trail be¬ 
cause it is poor but only because I have found 
a trail that is better. 


George G. Doyle, Jr., formerly with the George 
Chappie Plumbing Co. at Phoenix, Ariz., has engaged 
in business with his father. 


George C. Gerle of the Moorpark Plumbing Co., 
Moorpark, has purchased the interest of his partner, 
P. McKinney and will continue the business. 


Poindexter & Skoegard have recently remodeled 
their store at Lemoore, and have been adding to their 
stock of hardware and plumbing goods. They do a gen¬ 
eral plumbing and sheet metal business. 
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You’ll get sympathy for a swelling of 
the ankle, but not for a swelling of the 
head. 


If you are prepared for the worst it 
is surprising how often the best will 
happen. 

Emock and the world knocks with 
you, boost and it wonders what you are 
getting out of it. 

‘‘There is so much good in the worst 
of us. 

And so much bad in the best of us, 
That it hardly behooves any of us to 
talk about the rest of us.” 


TURN STRANGERS INTO FRIENDS 

A few years ago it was said, ‘‘There is no 
friendship in business.” That’s wrong today. 
For today it is our friends who give us business. 
Strangers won’t buy of us until we turn them 
into friends. 

This is indeed a difficult task, worthy of our 
finest steel, and which will tax our skill to the 
utmost. There are a thousand ways of making 
the effort. How can we select the few that will 
best succeed? 

We must attract their attention — not one 
way only, but every practical way. We must 
advertise, and advertise so happily that it will 
make an impression. We must write letters and 
circulars, and do it so skillfully that folks will 
read and be pleased. We must dress our show 
window, and do it so strikingly that it will inter¬ 
est. We must arrange our store so it will have 
that “come hither” look. We must give it a 
personal atmosphere of welcome so folks will 
be pleased to come. We must train ourselves 
and clerks in that great and high art of inducing 
people to buy, and buy freely. 

Let us, therefore, spare no effort to turn 
strangers and acquaintances into friends. 


LOYALTY 

Loyalty to your business, to your friends, 
and to what your conscience tells you is best, 
will enable you to successfully compete in the 
great business world. A prominent business 
man has said, “An employee that will steal for 
me will steal from me.” Be loyal, but be loyal 
to the right. No man can afford to be placed 
in a position where his loyalty will be ques¬ 
tioned. Back biting or double-crossing is sure 
to bring dire results at some later date and 
at a time when it will be least expected and 
most disastrous. Be a man, play the game— 
but play fair—loyally. 



Ko. 208 Torch-Lilt Pxlco, oich, $17.00 
Aik for Diieonnt 


More Heat Units 

The No. 208 Double Needle Torch produces the 
hifi^hest degree of heat from the fuel. The geuer- 
ating power is perfect, the gas being superheated 
and properly mixed with the air. Either gasoline 
or kerosene can be burned by changing the jet 
block. Upper Needle cleans orifice, lower ref¬ 
lates the flame. Neither can ruin the Burner by 
enlarging the orifice as both Needles are blunt, 
adding greatly to the life of the Torch. Double 
Needle Torches save time and money. Jobbers 
supply at factory prices. Catalogue free. 

CLAYTON A LAMBERT MFO. CO. 

10611 Knoddl Ave., DETBOIT, mOH., TT. 8. A. 



SPECIFY 


“Genuine” Perfection 
No. 10 Floor and Ceiling Plates 

— The Sturdy Plate — 

Reinforced by a “Plate within a Plate” 

THE BEATON & CADWELL MFG. CO. 

NEW BRITAIN, CONN. 

New York Warehouse: 834 Water St. 
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PASSING THE BUCK 

You either amount to something or you don’t. 
If you’re worth anything at all in this world, 
it’s because of the things you accomplish. And 
the way to do things is to do them. 

I haven’t any more love for a “butter-in” 
than anyone else. But I haven’t any use for a 
side stepper, either. If something comes your 
^^ay that you can do as well as anybody else, 
go ahead and do it. The attitude that “it’s 
not my business” won’t get the thing done, and 
it won’t excuse you unless the doing of it would 
interfere with someone else’s work. 

In nearly every organization there are a few 
persons who check out their services as they 
would money from their savings account. In¬ 
cidentally, there are in every organization cer¬ 
tain persons who just simply can’t seem to get 
ahead. If you were hunting such persons, 
where among the employees would you look 
for them? If you knew the buck-passers you 
wouldn’t have to look any further. 

Take the persons in your own organization 
who have gone ahead. Are they of the buck- 
passer type? Is there a single one of them who 
has shown a disposition to shirk his duties? 
Now look at the other bunch. What do you see? 
Well, that’s the answer. 

There are certain things that make any or¬ 
ganization a smoothly-running successful, com¬ 
mercial or individual machine. These things 
all blend into one big thing—cooperation—team 
\^ork—with every part of the organization do¬ 
ing it’s duty, and no clashing or grinding of 
gears. 

One little thing deliberately shirked by 
yourself may be overlooked by someone else, 
and the whole machine thrown out of kelter. 
But if you take care of it when you see it, 
that’s one more job out of the way and one 
less danger to the organization. 

Every time you pass the buck you make it 
easier for you to do it again. And when you 
do it without a twinge of conscience you’re 
simply no good to yourself or anybody else. 
Don’t pass the buck. 


John Melville a plumber at La Grande, has been 
remodeling his store and adding to the stock. 


Borg & Otheim are having a new building erected 
in Westby, Mont., which will be occupied by them as 
it is completed. 


John Anderson has engaged in the plumbing busi¬ 
ness with George Tetrault at Livingston, under the 
name of the Livingston Plumbing Co. 


White & Niemann, who recently engaged in the 
plumbing business at Davis, report they are keeping 
busy and a good outlook for the balance of the year. 


Latourrette-Fical company have purchased the entire 
stock and building of the Miller-Enwright company of 
Sacramento, who were well known jobbers of hardware 
and plumbing supplies. 


Your promise to a customer is your employ¬ 
er’s promise. A broken promise always hurts; 
and it shows weakness in the character of a 
business organization, just as unreliability does 
in an individual. 


Having promised to obtain goods or infor¬ 
mation, or to deliver goods by a certain time, 
do not start the thing a-going and trust to 
luck for the rest. Do your own part in full, 
and then follow up to know that the rest is 
moving on schedule time. Remember that the 
thing specially promised and of special im^wit- 
ance needs watching. “Accidents” and life’s 
various “hindrances” get after just those things 
with a keen scent. 


FURNACE FOR MELTING SOFT METAL 

To meet the demand for a low- 
cost, medium size gas furnace for 
melting soft metals the Johnson 
Gas Appliance company, Cedar 
Rapids, Iowa, announces its No. 
300 furnace, here illustrated. 
This furnace stands 28 inches 
high, weighs 100 lbs., and has a 
removable cast iron melting pot 
holding 150 lbs. of metal. 

Its three Johnson Patented 
Atmospheric Bunsen Burners are 
stated to develop any desired 
temperature up to 2250 deg. F.. 
and to consume only about 40 
cubic feet of gas per hour. Burners 
have shut-off valves and pilot 
lights. Two burners are sufficient 
for keeping the metal molten. 

The high efficiency claimed for this melting fur¬ 
nace is ascribed to the Johnson Direct Jet Regulators 
in its Bunsen burners. 

_ This Regulator, with an orifice that 

can be instantly adjusted to any pressure 

-^ or quality of gas, sends a sharp, solid jet 

of gas with great force up the center of 
the mixing tube at main pressure without the use 
of forced air blast or blower, producing the highest 
possible flame temperature. 

This furnace is being offered at the low price 
of twenty-five dollars. 


Durr in & Son have opened a plumbing shop at the 
rear of Abbe company's store at San Juan. 


INVESTIGATE 

the lateit and improved 
"ALWAYS RELIABLE*' 
combination gasoline - ksro- 
sene torches. Made in 3 
sites and 6 styles. Fitted 
with sereral patented fea¬ 
tures. Write for cireolar 
which gives full description. 

The regular "A L W AYS 
RELIABLE" gnaoline 
torches are still mannfac- 
lured, and will he eontinned 
in the future. Made in all 
grades from the best to the 
cheapest. 

Write for catalog on en¬ 
tire line. .Jobbers snpply at 
factory prices. 

OTTO BERN! CO.,llMiait, NJ. 




Digitized by v^ooQle 




iugust,i 922 HARDWARE WORLD—PLUMBING AND HEATING 


YOU ALONE ARE RESPONSIBLE BUSINESS exceeds expectations 


Do you want to know who is responsi- 
)le for the success and growth of your 
>usiiiessf Then take a look in the mir- 
•or and you will see the man who is 
•eaUj^ to blame for your success or 
ailure. 

Come to think of it, how much have 
T’on done the past month, or even the 
)ast three months, to increase your 
)usiiiess? How many prospects have 
7'ou called on either personally or over 
:he phone? How many homes have you 
risited? How many business houses 
lave you called on to note the condition 
)f their plumbing? 

Did it ever occur to you to make oc¬ 
casion to note the condition of the 
:)luinhing in the stores of other mer¬ 
chants with whom you deal? 

Weni venture there are a score or 
nore of prospects that you could turn 
nto real customers, if you will but make 
ise of the opportunities right in your 
iwn town. 


Beaton & Cadwell Manufacturing Company, 
the well-known manufacturers of steam spe¬ 
cialties, floor and ceiling plates, of New Brit¬ 
ain, Connecticut, advise us that business in their 
bne is exceeding all expectations, and that they 
are manufacturing to order instead of shipping 
from stock. 

Orders have to be scheduled for a short 
time, which means some delay in shipping, and 
hence they are advising the early placing of 
jobbers’ orders for their fall requirements, in 
order to enable them to take care of their trade 
promptly. 

A SELF BLOWING BjA 

ALCOHOL BLOW TORCH 

THE DUPLEX 

Just what Electridant, Auto Mechanict, 

Dentiatt, Battery Repairmen have been 
waiting lor. 

ABSOLUTELY AUTOMA TIC 

Thm UnmBi thing in titn torch Unm ct>«r mode. 

Wrttn tor prfcM and particalan. 

MANUFACTURED BY 

PllRBLOW MFB. CO., Leetsdale, Pa. 



Nye, tha Dla Man 
Pipe die maker to 
le American Plumber 


Hjre Bolid Dto 


NYE DIES 

Bite Right In and Go Right Through! 

Like a boy on s piece of pie— 

Like a bulldog on a pair of pants— 

Like a fly on a bald head— 

NYE DYES 

Have the capacity of the boy— 

The tenacity of the dog— 

The voracity of the fly. 

NYE DYES 

Have features no other die has. 

•The skip-tooth feature, for instance. 

There is no other just like it. 

NYE DYES 

Are made by die specialists 
Who don’t make anything else— 

And nobody else 
Makes anything as good. 

HABBY O. NYE 

The Nye Tool & Machino Woiks 

108-128 Kcrth Jeffemm St., CQileago, EL wy AxMlMg sic 
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SICKNESS INDICATES PLUMB¬ 
ING PROSPECTS 

A live Western plumber writes us 
that he makes note of every sick family 
in his community, and as soon as the 
patient recovers he visits that home and 
suggests that one of the best means of 
avoiding sickness and the doctor’s bill 
is to see that the plumbing equipment 

is sanitarv. 

•/ 

With but few exceptions he is able to 
turn these prospects into customers. 
The principal reason people neglect 
their plumbing is because they don’t 
realize its importance. 

It’s the plumber’s duty to help to 
educate the people of his community to 
the real importance and economy of 
sanitary equipment, and to use the same 
degree of enterprise that other mer¬ 
chants are using in developing their 
business. 


CLAYTON & LAMBERT’S CATALOG T 

Clayton & Lambert Mfg. Co., Detroit, Michi¬ 
gan, have issued their new Catalog T, covering 
gasoline and kerosene firepots and torches, and 
also the repair parts catalog, which have re¬ 
cently been mailed to the jobbing trade. 

The Clayton & Lambert line is one that is 
well known and the splendid reputation which 
products carrying their trade mark enjoys has 
been kept up by reason of years of constant care 
and service, and the most particular attention 
in the manufacture. They claim for their plant 
that it is one of the largest and best ecjuipped 
factories in the world for making gasoline and 
kerosene torches, firepots, etc. 

For over .3.5 years the name of Clayton & 
Lambert has been an insignia of merit and 
and quality. 

They will be glad to send copies of this cate- 
log and give full information to any of our 
readers upon request. 


A REAL BUSLVESS OPPORTUNITY 

“I notice you frequently pick up people and 
take them to town in your car.” 

“Yes.” said the enterprising citizen. “I’ve 
sold quite a number of life in.surance policies 
in that way. A man can’t very well refuse to 
hear what you have to say when he’s getting 
a free ride.” 


CAN’T FOOL HIM 

Overheard at the ball pame: ^‘Oh. Paul: isn’t our 
pitcher grand? He hits their bats no matter where 
they hold them.” 


DO YOU DIRECT TOUR BUSINESS, OR 
DOES IT DIRECT YOU? 

Suppose some morning:, when you arrived at 
your store, no mail came in, there were no tele¬ 
phone calls, no tele^ams, and no visitors. 

Would you be at sea as to how to put that 
day constructively to use in behalf of your 
business? Or would you know at once how to 
use the time so gained. 

Pew of us direct our business lives. We let 
routine pick us up and carry us as it will. 

Most of us unfortunately devote no more 
thinking to our business movements than one 
would devote thought in advance of sitting 
into a card game. Our mail, our phone calls, 
telegrams, etc., come to us very much like a 
new hand of cards in a game, and we play ac¬ 
cordingly. How much better and more certain 
our results would be, if we devoted the neces¬ 
sary amount of business time to definite 
thought and planning in advance. 

By way of contrast, one of the most success¬ 
ful business executives in the United States is 
a man who entered business rather late in life, 
who built up his enterprise single-handed, figiir- 
ing out each move to himself. Every once in a 
while a visitor to his establishment finds his 
desk deserted for the day. Inquiry develops 
the fact that he frequently spends a day en¬ 
tirely away from his office in this manner at 
home thinking. As a result of such thinking 
spells, he comes back to his office with plans 
that keep his entire business wound up and 
spinning for weeks ahead. 

Close analysis of the personal methods of 
the leading figures of success in the commerce 
of today usually shows that the most notice¬ 
able difference between their methods and those 
of the ordinary run is that they specially de¬ 
vote time to thinking and planning; to the end 
that they direct their business instead of their 
business directing them. 


BLESSINGS OF A CRAFT LEAGUE 

A Plumbing and Heating Development 
League, including manufacturers, representa¬ 
tives, jobbers, salesmen, plumbers and represen¬ 
tatives of the press can accomplish the following 
results in your community: 

1. Promote fellowship and encourage the 
interchange of ideas to benefit the crafts as a 
whole. 

2. Encourage and further the work of the 
T E. B. 

3. Influence the public so that the health and 
economic value of these industries would be 
properly recognized. 

4. Foster and promote trade expositions and 
all other educational mediums. 

5. Act as a representative organization nf 
these industries for receptions to visitors—civic 
and community activities, etc. 
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Savill Patented Swan-Neck Faucet 

The Savill Patented Swan-Neck Faucet is opened and 
closed quickly, a half turn of the handle allowing a full 
stream of water. It can be shut off quickly; this feature 
has led to its introduction in hotels and restaurants, and 
it also finds a ready place in the kitchen, where time and 
labor are of importance in drawing water. 

THOMAS SAVILL’S SONS 

Wallace and Watts Sts. PhlladelpWa, Pa. 

Sand postal caxd for catalogue shewing 28 st]^ 






Sold bjr Jobbtn of Plmnbing 
pUoa BroiTwhM* 


Self-praise stops the praise of others. 

HE WELCOMES THE KICKS 

An eastern dealer prints this on the back of 
ill his statements: 

“Be quick to kick if things seem 
wrong, but kick to me and make it 
strong. To make things right gives 
me delight, if I am wrong and you 
are right.*’ 

A method of saying “please remit” pleas- 
intly and yet effectively is that used by the 
;ame merchant, on the front of the bills: 
'When you get yours, we expect ours.” 


Happiness can come only from help¬ 
fulness. 

The only ease worth having is that 
earned by hard work. 

The world expects each man to do his 
duty. If he doesn’t, both suffer. 

Your services will not command a 
premium if your word has to be dis¬ 
counted. 




Cost - 

Less 
Than 
Ordinary Torches 

Fearlessly Guaranteed 


The Master Blovv^ Torches 

MEET EVERY REQUIREMENT 
SUPPLY THE DEMAND 

Produces more heat on either gasoline or kerosene 
A and without clogging. 

/ The satisfaction to users, dealers and jobbers 

accounts for the ever increasing sale. 

The one opening in the tank (eliminating leaks 
V from soldered connections), pistol grip handle, 

^ safety valve, air release and baffle in the burner are 
points of improvements that cannot be duplicated, 

5 as they are Turner patent^. 

W than ordinary torches. 

Catalog on request. 



Jobbers SuppUed at Factory 
PxicoB 

THE 

TURNER 
BRASS WORKS 

Sycamore, Illinou 
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WHY WORRY? 

There was a man that loved to borrow care 
Wherewith to worry. If a day was fair, 

He feared ^twould rain; and it chanced to rain, 
He deemed the sun would never shine a^ain. 
If he was well, he feared ill health were nigh; 
If he was sick, of course—that he would die! 

He worried over troubles small or vast, 

In ev^ry tense; the present, future, past— 

And worried day and night, in dreamland, too; 
He worried human beings whom he knew 
And lost, at last, his friends, and everything 
Except the pleasure of just worrying. 

Don’t ever worry over what may be. 

Most troubles are the ones we ne'er foresee. 


Garden Hose Valves 

- o F-- 

Recognized Quality 

Which command repeat orders for yon 



Sizes to inclnsiye. Both bent 
and straight Hose Spout. 

HAYS MFG. CO., Erie, Pa. 

W. Erwin Qilohrist 
Pacific Coast Bepresentative 
681 Market Street, San Francisco 


COMBINATION GASOLINE-KEROSENE 
TORCHES 

The Otto Bernz Co. have VJlSjr 

line' kerosene torch, which 
they claim will do with one 
needle what other makes of 
torches do with two. Points 
for which they claim merit 
and superiority are the fol¬ 
lowing: 

1. The burner needle is 
absolutely blunt and fits into 
an open channel. Due to this 
construction, there is no ori¬ 
fice to be enlarged, which is 
the common fault with ordinary torches. 

2 . The burner needle is so constructed that it can 
not be removed unless the entire stuffing box nut is 
unscrewed, making a safer article. 

3. The gasoline burner block is screwed into the 
burner ready for use. The kerosene burner block ii 
screwed into the filler plug. When kerosene is used as 
a fuel, it is merely necessary to reverse the burner 
blocks. In this manner, the burner blocks are alwars 
handy when required. For the convenience of the u«r 
the gasoline burner block is marked ‘‘G," and tb 
kerosene burner block is marked ‘ ‘ K. ’' 

4. With these torches there is furnished one 
patented pocket folding cleaning needle and two extra 
cleaning needles. These are placed into the handle of 
the torch so that they are handy when required bt 
the user. 

The pump is the patented ‘ * never leak ’ ’ style, whiei 
is guaranteed to give positive results. The plunger of 
this pump screws down and out of the way, which 
vents it from becoming bent or broken. The needle at 
the bottom of the plunger acts as a double cheek, for 
should the internal check become out of order throufi 
the use of dirty fuel, or otherwise, the torch can stil 
be used by screwing down the plunger. The top of th 
cylinder is flared, which enables the user to insert tif 
plunger without injuring the washer. 

The burner used on the Nos. 77, 78, 79 and 80 torcbcs 
is the patented snail type which will give a perfect bhje 
flame in the shortest time. Due to its construction, tbi? 
burner can be cleaned thoroughly and quieUy. This 
cannot be said of most torch burners on the msriict 
today. The control valve is the wire wheel style wbicii 
does not get as hot as occurs with solid metal 

The burner used on the Nos. 81 and 82 tetebe^ u 
slightly different in construction than the bueem 
on the above numbered torches. It was found-ttat thii 
style is more practical and vrill give more saHsfaetios 
in the larger size burner than does the patented seail 
style. A perfect blue flame can be obtained is the 


placed on the market, under 
their ^‘Always Reliable” 
brand, a combination gaso* 




Plates that Please 

ORDER NOW 

and be ready with a stock 
Increasiiig Demand for “B S 0" St^ 

Oatalof OB requMt 

THE BEATON ft OOBBIN BSFG. 00. 

Lars eat and Oldest Plata Oomgaay la tha World 


Paeifie Coast Ropresentatire 
FISXE-SBiUCBB CO., 

17 Powsll Si. 

Saa Prandsco, Oat 
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hortcst time. Its construction is such that every part 
an be cleaned quickly and thoroughly. The improved 
rire wheel handle is also used on this style burner. 

The brass shells and bottoms are now made from a 
eavier gauge brass than used by us in the past. An 
xtra large brace is fastened to the top of the shell so 
hat the torch will give longer service and will stand 
ougher usage. The bottom is funnel-shaped, which 
Hows the user to refill the torch quickly with no waste 
f fuel. 

These torches are manufactured from the best ma- 
erials obtainable and by skilled mechanics. They are 
:iven two burning sets, therefore are known to be in 
irst class working order when shipped from our factory, 
fou are thoroughly covered by tne guarantee given in 
lur torch catalog. 

The lack of money is the root of most 
vorry. 

Nobility isn’t a matter of rank or 
■iches or raiment, but of character. 

Acting without thinking is like shoot- 
ng without aiming. 

Without spiritual development, your 
)ther developments will in the end dis- 
ippoint yourself surely, others prob- 
ibly. _ 

The man who does his best is a suc¬ 
cess whether the world thinks so or not. 


MR. SALESMAN- 
TRAVELING, RETAIL, OR HOUSE 

Have you ever landed an exceptionally 
hard order after doing some real thinking 
and planning to get it? Have you looked 
back and analyzed the getting of that 
sale—how you got it, why you got it and 
why you didn’t get it unitl you finally 
made up our mind to land the order or 
call yourself a quitter? 

Can you put that story on paper so that 
another can gain something in the science 
of salesmanship from your experience? 

It doesn’t need to be written in 
flowery, bookish English, for strictly be¬ 
tween friends we’re not so particular. 
But if it contains punch—pip or pep— 
something of real value that gets over— 
that’s what we want. 

If your conscience won’t permit you 
to use all of the hotelman’s stationery, 
you need just give us the facts and we’ll 
tell our word juggler to sit down to his 
little Oliver and compose a tune that will 
harmonize most beautifully with the policy 
of this publication. 

Say! If you run across any humorous 
situations that will make good reading for 
leisure moments send them in, too. Thanks! 

Cigars! Did you say? Sure. At least a 
few. What’s your favorite? 


Church White Pyralin 

Closet Seats 

are made in our own wood 
working shop and covered wiA 
genuine white sheet Pyralin 
which is applied by our patent¬ 
ed process and should not be 
confused with enameled or 
sprayed coatings. 

The surface of Church Seats 
is non-porous and requires only 
soap and water for cleaning. 
They can never turn yellow, 
chip nor crack. 

Write for Latest Catalog 

C. F. Church Mfg. Co. 

Makers of High Grade Bath Boom Supplioa 

Holyoke, Haas. 

New York San Frandsco Chicago 

Thes« fpiodt can be obtained from the leadiuc Jubbing houaea in the Weet. Ineist on them. If you cannot nt 
addreaa for information W. E. Oilebriet, Pacme Coast Eopraa ent a t ivo, Monadnock Building, San Pranciaco, Gal. Tbaae 
goods are told by tho leading jobbing and supply bouses. 
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FREE WRENCH DISPLAY FIXTURE 

Peck, Stow & Wilcox Co. announce that they are 
prepared to furnish to their dealers an attractive dis¬ 
play fixture made of metal, lithographed in four colors, 
for hanging on the wall or in the window. 

This fixture is furnished free with the assortment, 
which consists of fourteen wrenches, seven of which can 
be mounted on the display fixture. 

The adjustable angle wrenches displayed are the 
most popular styles and sizes. 

They will be glad to give further information to 
any of our readers upon request. 


LARGER QUARTERS FOR THE STAR LINE 
AT PORTLAND 

The branch of Hunt Helm Ferris & Co., which 
was established at Portland, Oregon, only last fall, 
has already outgrown its quarters and Manager Wm. 
Harris has concluded arrangements to occupy a con¬ 
siderably larger space in the Chevrolet Motor Car 
Company’s building at the corner of East 3d and 
Salmon streets. At this new location, the increased 
•space will provide room to carry larger stocks of Star 
Ham Equipment, Hay Tools, Barn Door Hangers, 
Oarage Door Hangers, Coaster Wagons and Hardware 
Specialties, which are necessary to take care of a 
trade which has grown materially since the establish¬ 
ment of the branch. It also provides ample space in 
which to display the entire Star line of equipment, 
something which will be appreciated by Pacific Coast 
dealers and those from other parts of the country who 
are invited to call on Hunt Helm Ferris & Co. when¬ 
ever they are in Portland, Oregon. 


LAWSON RITE-WAY GARMENT 
FIXTURE CATALOG 

The Lawson Mfg. Co., well-known manufacturers of 
Lawson Spring Hinges, are placing on the market 
Lawson Rite Way Garment Fixtures. 

Such fixtures are proving one of the most economical 
methods of saving room in every type of building where 
closets are used. These garment fixtures are adapted to 
the largest hotel or the smallest home. By using such 
fixtures they allow better room arrangement, reduce 
building cost, provide more room for clothing and keep 
garments in better condition; they do their work more 
quickly, quietly and easily than any other method. 

The Lawson Mfg. Co. have prepared a catalog show¬ 
ing closet arrangement for various types of rooms and 
buildings, which they will be glad to send to any dealer. 

This will be information that the home builder and 
architect will greatly appreciate having, as by using 
these fixtures, double the room for clothes and half the 
space required for old fashioned closets is provided. 

Even modern wardrobes can be made out of old 
closets. This helpful and attractive catalog and full 
information will be sent any of our readers who ask for 
it. Address: Lawson Mfg. Co., 230 West Superior street, 
Chicago. _ 

DANDELION AND WEED ROOT PULLER 

The Western Brass Mfg. Co. are making the E-Z 
Dandelion and Weed Root Puller, which is really a won¬ 
derful tool, with an unlimited demand. No lawn 
owner will be without them. No other tool on the 
market will pull a root. It only needs to be displayed 
to make sales. The Western Brass Mfg. Co. of 2007 
Marshall Blvd., Chicago, Ill., are having a wonderful 
demand for these, and will be glad to give further in¬ 
formation to any of our readers upon request. 

The powers that be hardly ever are 
able to realize how soon they will be the 
powers that ain’t. 


NEW STEEL SASH CHAIN 

The Smith & Egge Mfg. Co., of Bridgeport, Conn., 
are announcing their No. 00 Steel Sash Chain, whick 
has been put on the market after careful planning and 
forethought. 

This chain has the benefit of 45 years' experience 
in the Sash Chain business, and this experience, to¬ 
gether with the fact that they have used the same high 
grade material and workmanship as in their other 
Sash Chains, makes them believe that this chain will 
likewise prove popular. 

It is made from the best cold rolled steel .035 thick 
and the style of the link has been fashioned so as to get 
the greatest tensile strength, which they guarantee to 
be 250 pounds and recommend this chain for sashes 
weighing up to 100 pounds. The plain steel chain has 
a fine finish, and can also be furnished in both cop¬ 
per plated and sherardized finish at a slight advance. 

The style and shape of the link gives the chain 
an artistic appearance, and they guarantee the chain 
to give absolute satisfaction. 

It is put up 500 feet on a steel reel—weighing 38 
pounds per 1000 feet. 

The Smith & Egge Mfg. Co. are the originators of 
sash chains and anything bearing their well known 
name and trademark is a guarantee of its excellence. 

‘‘WONDER HOOK*' HOLDS A LINE 
WITHOUT TYING 

Many a woman has 
trouble in patting up 
clothes lines in the old 
way, and when she does 
get the knots tied, the 
line sags and has to he 
propped up. But those 
days are over for the 
woman who secures 
the ‘‘Wonder Hook/' 
shown herewith. 

All she needs to do 
is to throw the rope 
over the hook in a loop, 
as shown in the illus¬ 
tration, and pull it taut. 
The rope cannot slip 
thereafter because the 
harder the pull — the 
tighter it is held. The 
“Wonder Hook” has 
many other uses—such 
as holding tennis nets, 
hammock ropes, awning 
or flag ropes, and in¬ 
side the house where lines are desired, as in the base 
ment, kitchen or bathroom. 

This hook is galvanized to resist rust and has sup¬ 
ported a strain of 2600 pounds, under actual test, show¬ 
ing that it has ample strength. The “Wonder Hook" 
wul retail at 15 cents, a i>rice which many dealers will 
see ready sales and a quicker turnover. A strong de 
mand has been created wherever shown. Manufactured 
by The Tobin Co., 368 East 69th street, Chicago. Bample 
will be gladly sent to merchants who write for one. 


“ ’Mid cloudy skies one star shines 
clear— ’tis duty; 

To live, to love, to lift our fellowmen: 

To show in our’s the Christ life in its 
beauty; 

To trust in Him for all things beyond 
our ken.” 
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PLUMBING GOODS—RETAIL SELLING PRICES 


The following are the present market selling prices (corrected up to the time of going to press) of various 
lines of plumbing goods, ruling in some of the larger western cities. At the request of some 01 our subscribers 
among the plumbing trade in interior and smaller towns and cities, who do not have the opportunity of cheeking 
ap their prices and costs often, we are giving these prices as some we have obtained that are being charged by 
plumbers in the larger cities. These prices are usually based on the cost of goods, plus the overhead or cost 
of doing business, usually ranging in the neighborhood of 25 per cent. Where plumbers are some distance from 
their source of supply, freight and transportation charges would naturally be added. We will be glad to receive 
•oggestions and corrections as to any errors or omissions, or any further information that might be desired, will 
be gladly answered. 


BATHS AND lAVATORIES 
(Bath Tub Prices Less Fittings) 

BATH TUBS—K64. C370, P1990, Essex, on Feet—t-ft.. 

$48.35; 4 Vi-ft., $48.35; 5-ft., $40.85; 5 Vi-ft., $45.70; 6-ft.. 
$62.70. 

K57, C360. PI 991. Essex, on Base—4 Vi-ft.. $58.35; 5-ft.. 
$52.00; 5V4-ft., $58.70; 6-ft., $78.70. 

K80. P1933, I^ickerbocker—5-ft., $41.70; 5 Vi-ft., $47.00. 
KIO to KIO^, P2160 to P2173. Cardinal, Conred, Enam. 
All Over—4Vi-ft., $76.00; 5-ft., $80.00; 5Vi-ft^ $86.70. 

KIO to KlOV4i P2160 to P2173, Conred, Enam. Inside, 
Cardinal—4 Vi-ft., $60.00; 5-ft.. $64.00; 5 Vi-ft., $70.70. 

KIO Vi, P2180 to P2186, Recona, Enam. All Over, Cardinal 
—4 Vi-ft., $72.00; 5-ft., $74.70; 5Vi-ft., $81.50. 

KIO Vi. P2180 to P2186, Recona, Enam. Inside, Cardinal— 
4 Vi-ft., $60.00; 5-ft., $64.00; 5 Vi-ft., $70.70. 

F12 to P15, C316 to C319. P2305 to P2313. Pembroke, 
Comer, Viceroy, Sierra—4 Vi-ft., $95.35; 5-ft., $100.00; 6Vi- 
$108.00; 6-ft., $140.00. 

P16 to P17. C320 to C321, P2815 to P2818, Pembroke, 
Recess. Viceroy, Sierra—4 Vi-ft., $86.00; 6-ft., $91.35; 6Vi- 
ft., $100.00; 6-ft., $184.70. 

FlO to Fll, P2319 to P2322, Pembroke, Pier, Viceroy— 
5-ft., $133.50; 5Vi-ft., $141.50; 6-ft., $167.30. 

F7 to P8, P2380 to P2388, Woodmere, Corner, Imperator— 
5-ft., $180.00; 5 Vi-ft., $186.70. 

F9. P2390 to P2398. Woodmere, Recess, Imperator—5-ft., 
$166.70; 5Vi-ft., $178.85. 

F5, Imperator (Standing Pattern)—5-ft., $261.50; SVi-ft^ 
$278.70. 

P6, Imperator (Wall Pattern) 6-ft., $280.70; 5Vi-ft., 
$244.00. 

BATH TUBS, PORCELAIN—H5015, 2028N, Regular selection, 
light weight. Corner-5-ft., $145.85; 5 Vi-ft., $158.35. 

H5015, 2028N, Special selection, light weight. Comer— 
5-ft.. $177.00; 5 Vi-ft., $198.85. 

H5020, 2029N. Regular selection, light weight, Recess— 
5-ft., $138.33; 5Vi-ft., $146.70. 

H5020, 2029N, Special selection, light weight, Recess— 
5-ft.. $166.70; 5Vi-n.. $183.35. 

SHOWER RECEPTORS — K112, P2510, with Strainer and 
Waste—36x36-in., $84.00; 42x42 in., $112.00. 

K108, P2511, with Strainer and Waste — 36 x 36-in., 
$113.50; 42x42-in., $150.70. 

K107, P2512, with P2530 Drain—38x38-in., $149.50. 
K105, P2525, with P2530 Drain—86x36-in., $120.00; 
42x42-in.. $158.50. 

SHOWER MIXING VALVES — NCl, H15, P2745, $25.35. 
NCI, H12, P2746, $25.35. NFl, HIO, P2747, $25.85. 


P2748, $30.00. 

SHOWERS— 

H965, P2766, Shower and Rose Sprays.$110.00 

H1014, P2771, Shower and Needle Bath. 109.00 

NF1200. H911, P2790, Shower. 54.70 

H909Vi, P2791, Shower and Shampoo. 64.00 

NClOO, H952Vi, P2803, Shower. 33.35 

H953Vi. P2804, Shower. 30.70 

NCllOO, H954Vi, P2807, Shower. 42.00 

NCllOO (with stops), H954Vi, P2809, Shower. 40.70 

H943Vi, P2815. Shower. 48.70 

H944Vi. P2816, Shower. 47.35 

H945Vi, P2819, Shower. 55.85 

U946Vi, P2820. Shower. 55.35 

NCllOO Vi, H956. P2821, Shower and Shampoo . 47.70 

P2823, Shower and Shampoo. 54.70 

H1402, P2826, Shower... 16 00 

H1406, P2827, Shower. 15.70 

H1400, P2828, Shower and Shampoo... 31.70 

H1404, P2829. Shower and Shampoo... 30.70 

H1410, P2836, Shower. 86.70 

H1411, P2837, Shower. 88.00 

H1408, P2841, Shower and Shampoo... 50.70 

H140 P2842, Shower and Shampoo. 52.00 

NF1050, H900, P2855, Shower... 88.70 

NF1050Vi, P2856, Shower and Shampoo. . .. 51.00 

NF1055. H895, P2857, Shower... 46.70 

H904, P2860, Sho cr... 45.35 

P2861, Shower and Shampoo... 58.00 

H1246, P2868, Shower.-. 34.70 

H1250. P2870, Shower. 27.70 

H1600, Industrial Mixometer Shower. 84.70 

H1625, Industrial Combination Valve Shower. 14.15 

H1202. P2914, Shower. 52.00 

H1200, P2916, Shower. 66.35 

H1206, P2918, Shower. 44.35 

H1204, P2919, Shower. 46.00 

F2920, Shower and Shampoo. 59.00 

P2921, Shower and Shampoo. 60.35 

Portable Showers— 

H1275. P2946. Portable Shower. 21.85 

0124, Portable Shower. 15.00 


Wall and Ceiling Showers— 


H1270, P2950, Wall Shower. 13.00 

H1268. P2952, Ceiling Shower . 13.00 


LAVATORIES—(Less Fittings) — 

C105, P3050, P3055, P3057, Copley—18x27-in., $52.00; 
22x33-in., $66.65. 

Cl 14, K205, P3110. P3115, P3117, Laton—20x24-in., 

$33.35; 22x27-in., $38.70; 22x30-in., $48.70. 

C145. K332, P3840, P3845. P3846, P3847. Ophir—17x21- 
in., $14.70; 18x24-in., $17.00; 20x24-in., $22.70; 22.x27-in., 
$36.00. 

C145, K332, P3850, P3855, Ophir—20x24-in., $22.30. 
C152, K582, P404.5. Ralwon, 17xl9-in., $10.80. 

P4125, Arion—19x24-in., $22.65. 

P4205, Othello—18x21-in., $12.15. 

K580, C150, P4206, Othello—18x21-in., $13.80. 

K608, C162, P4835, Beverly—18x21-in.. $12.70. 

K614, C164. P4346, Crescent—17xl9-in., $8.70. 

K752, P4365, Alva—14xl6-in., $8.70. 

K668. C180, P4940, P4945, Athena—20-in., $25.35. 

K668, C180, P4946, Athena—20 in., $25.35. 

K672, C182, P4950, P4955, P4956, P4957, Anglo—19 in., 
$18.20. 

K690. C184, P4980, P4985, Verdun—16-in., $14.35. 
P5080, P5085. P5086, P5087, Everett—19-in., $18.70. 
K732, C190, P5110, P5115, Yale—16-in., $11.00. 

K762, C192, P5145, Aida—16-in., $9.00. 

Add for Waste when required—Pi 1285, Imperial, $9.85; 
P11289, Empire, $8.00; P11200, Princess, $6.70. 

BRASS AND RUBBER GOODS 
BATH FITTINGS, BUILT-IN— 

H7025 Special. PllOOO—Compression, Vi-in., Valves, 2'in. 
Waste (End Wall). $31.75. 

FllOOl—Vi-in. Valves, 2V4-in., Waste, $40.00. 

H7025 Special, P11002—Vi-in. Valves, 2-in. Waste (Back 
Wall), $34.50. 

P11003—%-in. Valves, 2V4-in. Waste, $45.35. 

PllOlO—Vi-in. Valves, 2-in. Waste, $37.35. 

PllOll—Vi-in. Valves, 2V4-in. Waste, $44.70. 

P11012—Vi-in. Valves, 2-in. Waste, $42.70. 

P11013—% in. Valves, 2V4 in. Waste, $47.35. 

P11015. “Quieko”—Vi-in. Valves, 2-in. Waste, Top 
Noszle. $42.70. 

Pi 1016—Vi-in. Valves, 2V4-in. Wast^ Top Nozzle, $47.35. 
P11017—Vi-in. Valves, 2-in. Waste, Top Nozzle, $45.35. 
P11018—Vi-in. Valves, 2V4-in. Waste, Top Nozzle, $50.00 
Compression— 

P11025—Vi-in. Valves, 1 Vi-in. C. W. ft O., $23.70. 

F11026—Vi-in. Valves, 1 Vi-in. C. W. ft O., $28.35. 

P11030—Vi-in. Valves. 1%-in. C. W. ft O., $27.35. 

PI 1031—Vi-in. Valves, iVi-in. C. W. ft O., $32.00. 

P11040—%-in. Valves, IH-in. Waste, $46.70. 

P11041—Vi-in. Valves, 2-in. Waste, $51.35. 

NC2570—Fittings for Por. Tubs, Vi-in. Valves, 2V4'in. 
Waste, $64.00. 

H2466—Speakman Deshler, Vi-in. Valves for Por. Tubs, 

$ 86 . 00 . 

H2460—Vi-in. Valves for Enameled Iron Tubs, $30.00. 

Exposed for Essex Baths—Compression— 

P11065—Vi-in. Valves, 2-in. Waste, $34.70. 

Pi 1066—Vi-in. Valves, 2 Vi-in. Waste, $50,70. 

* ‘Quicko”— 

PllOOO—Vi-in. Valves, 2-in Waste, $46.00. 

P11091—V^-in. Valves. 2V4-in. Waste, $50.70. 

Exposed for Conred Tube— 

H6978 Special. 11115—Vi-in. Valves. 2-in. Waste. $30.35. 
Exposed for Pembroke and Woodmere Baths— 
Compression— 

H6978 S ecial, P11115—Vi-in. Valves, 2-in. Waste, $40.00. 
V4-in. Valves. 2Vi-in, Waste, $40.00. 

P1T125—Vi-in. Valves. 2-ln. Waste, $48.00. 

Bath Cock Combination Fittings—For Essex Baths— 
P11150—Compression Supnly and Waste Fitting, 9-16-in. 
O. D. Annealed Supplies, $7.70. 

PI 1155—“Quicko” Supply and Waste Pitting, 9-16-in. 
O. D. Annealed Supplies, $8.70. 

PI 1160—Compression Supply and Waste Pitting, 9-16-in 
O. D. Annealed Supplies, $18.60. 

P11165—“Quicko” Supply and Waste Pitting, 9-16 in 
O. D. Annealed Supplies, $20.00. 

BATH WASTES—P11175—Imperial 2-in. Waste, $13.40. 
P11176—Imperial 2V4-in. Waste, $16.70. 

PI 1179—Imperial 2-in. Waste, $18.00. 

Bath C. W. & O.— 

P11185—1^-in. N. P. C. W. ft O. for Essex Bath, $2 80. 
Pi 1188—1-X-in. N. P. C. W. & O. for Conred Bath. $5.50, 
lV4-in. N. P. C. W. ft O. for Conred Bath, $6.00 

P11189—1%-in, Rough C. W. ft O. for Conred Bath, $5.00. 
lV4-in. Rough C. W. ft O. for Conred Bath. $6.00. 

P11190—lV4-in. Rough 0. W. ft O. for Pembroke Bath. 

$ 6 . 00 . 
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FLUMBING GOODS—RETAIL SELLING PBIOES—Continiied 


Brut and Bnbbar Goods—Continued. 
OOMBTNATTON LAVATORY FITTINGS- 

PI 12G0—Verona, Oompresaion, Enamel Lavatory.18.35 

P112G3—Verona, Compresaion, Vitreoua Lavatory.18.35 

LAVATORY WA8TBS— 

PI 1285—Imperial, China Knob. 0.85 

P11288—Imperial, China Knob . 0.85 

P11289—Bmpire, China Knob. 8.00 

P11290—Prina«M, China Knob. 6.70 

PI 1891—Prinoeaa, China Knob. 6.70 

PI 1198—Prineeaa, China Lever. 6.70 

PI 1294—Prineeaa, China Lever. 6.70 

PI 1295—Prineeea, China Lever. 6.70 

P11296—Prineeaa, “B” China Handle. 6.70 

P11297—Prineeaa, 4 Ball Handle.6.70 

SHAMPOO FIXTURES— 

P11858—Quicko Double Basin Oock . .. 8.75 

PI 1359—Pedestal China Soap Dish with Drain.2.20 

PI 1860—Compression, aa described.80.00 

PI 1363—Quieko, as described.80.00 


liIXOMETER FIXTURE—H2285—^Built-in Mizometer, $58.85. 
LAVATORY SUPPLY PIPES—Strictly I. P. Sixe—Pipes to 
Wall—Short Pattern, 6*in. z 7-in. 

P11371—With W. H. Stop. % in., $4.75; H-in., $5.60. 

PI 1372—With 0. I. Stop, %-in.. $5.15; V4 in., $6.10. 
P11373—With L. K. Stop, %-in., $4.75; H-in., $5.60. 


LAVATORY PLUGS AND CHAIN STAYS— 

P11395—P. O. Plug for Porcelain Enameled Lavatory. . .55 

P11396—P. O. Plug for Vitreoua Lavatory.75 

Pi 1397—Clmin Stay for Vitreoua Lavatory.40 


COMBINATION SINK AND SUPPLY FAUCET^P11425— 
Quicko, Swing Spout, No. 100, Claasie or Faultless, $9.35. 
NICKEL PLATED SINK AND LAVATORY TRAPS— 

Tubing Pattern, less Cleanout— 

P11450—1%-in. Plain *‘P,*’ $1.80; iH-in., $1.80. 
P11451—IM-in. Vented •'?,*• $8.00; IVi-in, $8.15. 

PI 1456—1^-In. Bag. $4.70: IH-in., $4.60. 

P11462—l^-in. Plain **S,'^ $8.70; l% in., $8.70. 
P11468—1^4 ln. Vented ‘^8,** $8.60; IH-in., $A00. 

With Cleanout— 

P11450—1^-in. Plain **P'* $8.80; IH-ln., $8.70. 

Oast Bsaas Traps with Cleanout— 

PI 1450—1%.in. Plain “P** $2.75; lH-4n., $2.70. 
P11451—1%-in. Vented “P.»* $3.75; l% in., $8.05. 
P11456—1%-in. Bag, $3.75; 1%-in.. $3.70. 

P11458— 1%-in. **P»» (N. Y. Reg.), $8.70; iH-in., $8.10. 
Pi 1462—m-in.. Plain “S*» $8.20; iH-in., $3.40. 

PI 1463—1 %-in. Vented “S.” $4.15; 1%-in.. $4.35. 
COMPRESSION BIBBS—HlOO—H-in. Rough Plain 8S8, 
$1.00; Finished, $1.05; Nickel Plated, $1.25. %-in. Rough, 

$1.25; Finished, $1.35; Nickel Plated, $1.55. 

H102—%-in. Rough Hose SSS, $1.10; Finished, $1.25; 
Nickel Plated, $1.40. %-in. Rough Hose, $1.40; Finished, 

$1.50; Nickel Plated. $1.70. 

HllO—%-in. Rough Plain SOT, $0.90; Finished. $1.00; 
Nickel Plated. $1.15. %-in. Rough Plain SOT, $1.15; Fin¬ 

ished, $1.25; Nickel plated, $1.40. 

H112—% in. Rough Hose SOT. $1.00; Finished, $1.15; 
Nickel Plated, $1.30. %-in. Rough Hose, $1.30; Finished, 

$1.40; Nickel Plated, $1.55. 

H135—%-in. N. P. Plain Adj. Flange, $2.05; %-in.. $2.50. 
H137—%-in. N. P. Hose Adj. Flange, $2.20; %. $2.60. 

H140—% in. N. P. Plain Set Screw Flange, $1.85; %, 

$2.25. 

H142—%-in. N. P. Hose, $2.05: %-in.. $2.40. 

H365—%-in. N. P. Comn. Stub W. T. Bibbs Plain. $1.50. 

H867—%-in. N. P. Corap. Stub W. T. Bibbs Hose. $1.80. 

QUICK COMPRESSION BIBBS—H410—%-in. Nickel Plated, 
Plain SOT, Metal Handle, $1.60; %-in., $1.90. 

H412—%-in. Nickel Plated, Hose SOT. Metal Handle, 

$1.70; %-in., $2.05. 

H413—%-in. Nickel Plated, Plain SOT, China Handle, 

$1.90; %-in., $2.20. 

H414—%-in. Nickel Plated, Hose SOT, China Handle, 

$2.05; %-in., $2.85. 

H435—%-in. Nickel Plated, Adj, Flange, $2.15; %-in., 
$2.60. 

H437—%-in. Nickel Plated. Adj. Flange. Hose, $2.30; 

%-in.. $2.80. 

H438—%-in. Nickel Plated, Plain. $2.50; %-in., $3.00. 
H439—%-in. Nickel Plated. Hose, $2.65; %-in., $3.10. 
H440—% in. Nickel Plated, Plain SS Flange, Metal Han¬ 
dle, $2.00; %-in., $2.35. 

H442—%-in. Nickel Plated, Hose, SS Flange, Metal Han¬ 
dle, $2.15; %-in., $2.50. 

H443—%-in. Nickel Plated, Plain, S8 Flange, China 

Handle, $2.30; %-in., $2.60. 

H444—%-in. Nickel Plated, Hose, SS Flange, China 

Handle, $2.50; %-in., $2.85. 

SELF-CLOSING BIBBS—H478—%-in. Finished, Plain SOT, 
$2.80; Nickel Plated. $3.00. 

FTTLLRR BIBBS—11510—%-in. Nickel Plated. Plain SOT, 
$1.75: %-in., $2.05. 

H512—%-in. Nickel Plated. Hose, SOT. $2.50; %-in.. 

$2.25. 

H540—%-in. Nickel Plated, Plain SS Flange, $2.20; 

%-in., $2.50. 

H542—%-in. Nickel Plated. Hose SS Flange. $2.35; 

% -in.. $2.60. 

OROU.ND KEY BIBBS—H575—%-in. Finished, Plain SSS. 
$1.45; %-in.. $2.00. 

H577—%-in. Finished. Hose SSS. $1.65; %-in.. $2.20. 


H587—%-in. Finished, Hose SOT, $1.75; %-in., $2.35. 
COMPRESSION STOPS—H600 and H603—%-in. Rough 1. P 
Both Ends T. H., $0.90; %-in., $1.15. %-in. Nickel Plated 

Both Ends T. H., $1.15; %-in., $1.75. 

H605 and HGU8—%-in. N. P. 1. P. Both Ends W. H.. 
$1.45; %-in., $1.75. 

H615 and H618— %x% O. D. T. H. or W. H. N. P.. 
$1.15. %x9-16 O. D.. $1.15. %zll-16 O. D., $1.85. 

HG20 and HG23—%-in. I. P. Both Ends Finished, Loom 
Key, $1.30; %-in. I. P. Both Ends N. P., Looae Key, $1.45; 
%-in. I. P. Nickel Plated, Loose Key, $2.25. 

SELF CLOSING STOPS—H640 and H641—%-in. I. P. both 
ends N. P., $3.40. 

COMPRESSION SILL COOKS—H650 to H654—%-in. Angle 
Pattern, $1.20; %*in^ $1.20. 

BOILER DRAIN COCKS — H655 and H658 —%-iii., 00c; %- 
in. Rough N. P. Male, $1.00; %-in., $1.00. 

H656 and H659— %-in. Bough N. P. Fomala, $1.00; %-ia.. 

$ 1 . 00 . 

H700— % in. TH or LH Stopa, Solid Hoad. $1.45; % ia. 

$2.05. 

H703— %-in. TH or LH Stop and WaaU, $1.50; %-ia.. 

$ 2 . 10 . 

GROUND KEY STOPS AND STOP AND WASTES—^H780 aad 
H731 —%-in. TH or LH Stopa, Looae Handle, $1.05; %-im., 

$1.50. 

H738 and H734—%-in. TH or LH Stop and Wastaa, Loess 

Handle, $1.05; %-in., $1.50. 

COMPRESSION BASIN COCKS—H858—No. 1% Midget Ba 
ain Cocka, Pair, $3.15. 

H855 —No. 2 Medio Baain Ooeka, Pair, $4.80. 

H856 —No. aA Medio Baain Ooeka, Pair, $5.86. 

No. H870—No. 5 Dnnlo Baain Ooeka, Pair, $5.85. 

H871 —No. 6A Dnnlo Baain Cooks, Pair, $5.95. 

QUICKO BASIN COCKS—H901—No. 1%, $8.60. 

H902—No. a Qoicko Baain Ooeka, $4.0U. 

H903—No. 8 Quieko Basin Ooeka, $8.90. 

H908 — No. 5 Quicko Baain Cocks, $5.85. 

**Allwite'* Quick Comp. Baain Cocks, $10.05. 

FULLER BASIN COOKS—H9a5—No. 0 Fuller Banin Ooeka 
$5.25. 

H926—No. 0 Fuller Baain Cocka with Union, $6.00. 

SELF CLOSING BASIN COOKS—H950—**Standard'* Ball 
Bearing, Cross Handle, pair. $8.10. 

H951 —*‘Standard" Ball Bearing, China Lerel, pair. 

$9.45. 

H970—"Standard" Boston, pai^ $6.60. 

Junior Sixe Ball Bearing 4 Arm Indexed Self Oloaiag, pair. 

$7.50. 

DOUBLE BASIN COCKS—H980—Qnleko Donbla Baalm Ooeka 
each. $10.50. (For China Soap Oup see U11860.) 

Glauber "Winton," Nu-Rapld—Doable Basin Ooek with 
Gooseneck and China Index Lever Handles, IS-in. 0 to 0 cf 


Oock Holes. $16.50. 

PANTRY COCKS— 

HIOOO—No. 1 Compression, pair .530 

HlOlO—No. 1 Quicko, pair.8.65 

H1015—Quicko, Doable, each.12 >0 

H1030—No. 1 IHiller, pair.8 8® 


SLOP SINK COCKS— 

H1070—Compression.19.5® 

H1075—Fuller.19.5I 

DOUBLE BATH COCKS— 

HI 100—No. 3 Compression ..4.15 

HI 105—No. 3A Compression .4.>0 

H1142—No. 1% Quicko .5.25 

HI 150—No. 2%L Quicko.4.90 

HI 152—No 2% Quicko. 5.75 

Hi 160—No. 10 Quicko.10.15 

H1170—No. 5%L Puller.4 9C 

H1172—No. 5% Puller...5 2.5 

HH75—No. 4%L Fuller .4 15 

HI 177—No. 4% Fuller .4.50 


CHICAGO FAUCET COMPANY’S BRASS GOODS— 

A100—“Classic" N. P. Quaturn Swing Bpont Mixinf 
Faucet with Index Lever Handles, $10.20 each. Extra 
Washers for same, $2.00 per hundred. 

A500—N. P. Quaturn Plain Bibbs SOT, Detachable Ts 
pered Shank, %-in., $2.90. 

A900—N. P. Quaturn Plain Bibbs with Detachable Shaak. 
Adjustable Screw Flange, %-in., $3.10. 

A1600—N. P. Quaturn Single Pantry Oock with Chias 
Lever Handle, $5.90. 

A1700 N. P. Quaturn Double Pantry Ooek with Chias 
Indexed Lever Handle, $17.40. 

A1900—N. P. Quaturn Baain Ooek with Top China Indexed 

Lever Handle, $3.80. 

A2000—N. P. Quaturn Basin Cock with Side China la 
dexed Lever Handle, $4.90. 

A2100—N. P. Quaturn Double Baain Oock with China la 
dexed Lever Handle, $14.70. 

A4500—No. 102 Amazon Basin Cocka, N. P. with Chias 

Index Top, $5.50. 

Phosphor Bronze Removable Sleeve Seats for all 
turn" Bibbs, Basin Cocks, Bath Cocks, Pantry Ooeka, BsU 
Cocks, etc.. Hot or Cold, 40c each. 

N. P. BRASS ANNEALED TUBING—% in. O. D. N. P. Brass 
Annealed Tubing, $18.00 per hundred ft. 

O. D. N. P.. Brazed Brass Tubing—Per 100 ft.—%-ia, 
$37 50; % -ln., $41.25; %-in., $48.75; l-in., $39.00; 1% is.. 
$42.75: 1%-in.. $48.00; 1%-in.. $52.50; 1%-in, $56 25. 


2 in.. 75.00. 
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Brail and Bnbbir Ooodi—Oontlnaid. 

BEAMLESS BRASS PIPE—I. P. Siie. per lb.~H*in..61c; 
^•in^ 57c; %‘in., 58c; H-in*. 50c; %-m., 47c; 1-in., 47o; 
1^-in., 47c; lV4*in^ d7o; 2-in., 47e; 2^-in., 47c; 8-in., 
47c. 

Add 70 per cent for Nickel Plating Pipe. Add 10 centa 
for cut lengths. Add 75 per cent for Copper Pipe. 

MISCELLANEOUS BRASS TRIMMINGS^ 

min. Laundry Tray Plngi, IH O. D. Tail Piece, dos.,. 19.00 
lH*in. Laund^ Tray Plugi, 1% I. P. Tail Piece, dos.. .19.90 


Fin. Brail Waah Tray Pluga, 1^ Met. Stopper, dos... 5.50 

N. P. Chain Staya, No. 1, dos.4.50 

N. P. Chain Stays, Noi. 1, 2, 8, dosen. 5.20 

China Chain Stays, dos. 9.60 

N. P. Chain Stay and Cock Hole Corer. 6.75 

N. P. Basin Cock Hole Corer, dos. 4.40 

N. P. Basin Chain wf. Snaps, No. 00, do. 1.50 

N. P. Basin Qiain wf. Snaps, No. 0, dos. 1.70 

N. P. Bath Chain wf. Snaps, No. 00, dos. 2.00 

N. P. Bath Chain wf. Snaps, No. 0. 2.40 

N. P. Basin Chain 12 Yd. Box, No. 00, h.2.10 

K. P. Basin Chain 12 Yd. Box, No. 0, bo. 2.50 

N. P. Basin Chain 12 Yd. Box, No. 1, ba. 8.10 

N. P. Basin Chain, No. 00, per 100 feet«. 5.50 

N. P. Basin Chain, No. 0. per 100 feet. 6.80 

N. P. Basin Chain, No. 1, per 100 feet. .. 8.50 

N. P. Basin Chain, 500-foot reels. No. 00. 5.30 

N. P. Basin Chain, 500-foot reels. No. 0. 6.40 

K. P. Basin Chain, 500-foot reela. No. 1. 8.80 

Beaded Basin Chains, per dosen. 8.50 

Beaded Bath Chaina, per dosen.8.90 

N. P. Chain Snaps, large, per dosen.26 

N. P. Chain Snaps, small, per dosen.24 

N. P. Chain *‘S’^ or **8*' Hooks, per dosen.48 

^-inch Threaded Brass Bod. per foot.87 

%-inch Rough N. P. Brass Nuts, threaded through, 100. 6.40 

^•inch N. P. Brass Cap Nuts, per 100... 5.60 

FAIRFACTS BUILT-IN BATH ROOM AGOESSORIEB^ 

F 1—Built-in Paper Holder, 6x6. 8.80 

FI 15 and F125—^Built-in Soap Holder, 6x6. 4.40 

F140—Built-in Grab Bail. 6x6. 8.80 

F150—Built-in Comb. Bail and Soap, 6x6...8.80 

F160—Built-in Tnmbler Holder, 6x6.4.40 

F170—Built-in Sponge Holder, 6x6.. 7.10 

BRA8SCRAFTER8 ALL WHITE ACCESSORIES— 

14086—Slab Soap Dish. 8,00 

14039—Wall Soap Dish . 2.90 

14076—Wall Soap Dish. 3.35 

14049—Wall Soap Dish. 4.80 

14078—Wall Soap Dish. 8.00 

14044—iSib Rim Soap Dish...2.60 

14080—^Tub Rim Soap Dish...8.50 

12806—6-ineh Three arm Swinging Bar. 4.50 

12103—14-ineh Three arm Swing Bar.... ..5.90 

12518—%xl8-ineh Towel Bar. 8.85 

12524—24-inch Towel Bar... 8.75 

12530—30-inch Towel Bar. 4.55 

11818—%xl8-inch Towel Bar.4.00 

11824—24-inoh Towel Bar. 4.40 

11880—80-ineh Towel Bar... 5.00 

11612—lxl2-inch Towel Bar. 5.90 

11618—18-inch Towel Bar. 6.40 

11624—24-inch Towel Bar. 6.60 

11680—80-ineh Towel Bar. 7.85 

11912—lHzl2-inch Towel Bar.12.00 

14241—Wall Pattern Soap and Sponge Holder.11.70 

14502—Wall Towel Basket.19.90 

15124—Tumbler and Toothbrush Holder. 4.80 

15118—Tumbler and Toothbrush Holder.4.95 

15167—Tumbler Holder. 8.40 

15235—Combination T. T. B. and Soap.11.90 

15222—Combination T. T. B. and Soap. 8.15 

15150—Tooth Brush Holder. 1.40 

15108—Tooth Brush Holder. 1.60 

15U6—Tumbler Holder. 8.40 

15195—Tumbler and Toothbrush Holder. 4.80 

15192—Tumbler and Toothbrush Holder. 4.95 

15298—Tumbler and T. B. and Soap.11.90 

15291—^Tumbler and T. B. and Soap.8.15 

15297—Tumbler and T. B. and Soap.6.95 

15298—Tumbler and T. B. and Soap.12.70 

14811—Comb Tray. 5.70 

14800—Comb Tray. 6.95 

15752—6x24 Shelf .10.95 

15706—5x20 Shelf . 8.00 

15710—5x18 Shelf . 7.70 

15712—5x24 Shelf . 8.20 

15714—5x30 Shelf . 9.50 

15301—5x20 Rail . 4.55 

15202—5x24 Rail . 5.00 

15304—5x30 Rail . 5.70 

15307—6x24 Rail . 5.75 

15435—Paper Holders (Roll) . 6.15 

15420—Paper Holders (Roll) . 2.90 

15451—Paper Holders (Sheets) .4.95 

15510—Hooks ..60 

15528—Hooks . 1.10 

15518—Hooks . 1.80 

15584—Hooks . 2.55 

15583—Hooks . 3.20 

15521—Hooks . 1.15 

15.520—Hooka . 1.20 


15501—Hooks . 1.75 

14510—Stool .12.70 

CHURCH BATH BOOM TRIMMINGS— 

No. 2 White Pyralin Routh Bath Stool, Bnb'r Bumpers. 19.15 

No. 7 White Pyralin Square Bath Stool, Cork Top.22.20 

No. 1 French Beveled Plate Glass Oval Mirror with 

White Pyralin Frame, 16x4.84.80 

No. 2, same, 20x28 .48.85 

No. 1, same, Oblong with Square Oomert.42.50 

No. 2, same, 20x28 .42.20 

No. 8, same, 20-ineh Bound. 86.70 

No. 4, sam^ 24-inch .48.88 

BRASSCRAFTERS NICKEL PLATED ACCESSORIES— 

1612—lxl2-inch N. P. Towel Bar. 4.10 

4600—20-ineh Roller Towel Bar with Lock..... 5.20 

2112— 14-inch 2-arm Crystal Swing Rack. 8.10 

2113— 14-inch 8-arm Crystal Swing Rack. 4.10 

2818—%xl8-ineh Crystal Bar. 1.95 

2824—24-inch Crystal Bar. 2.20 

2918—lxl8-ineh Crystal Bar. 8.40 

2924—24-ineh Crystal Bar. 8.80 

2930—30-inch Crystal Bar. 4.55 

2936—86-inch Crystal Bar... 6.00 

2618—%xl8-inch Opal Bar. 1.95 

2624—24-ineh Opal Bar. 2.20 

2718—lxl8-inch Opal Bar. 8.54 

2724—24-inch Opal Bar. 8.95 

2730—80-inch Opal Bar. 4.00 

2786—36-inch Opal Bar. 6.15 

5610—5x18-inch Crystal Shelf. 4.50 

5612—5x24-ineh Crystal Shelf. 4.90 

5606—5x20-inch Crystal Shelf. 4.60 

5301—5x20-inch N. P. Shelf Rail. 8.15 

5101—Crystal Tooth Brush Holder.90 

5150—Opal Tooth Brush Holder.96 

5108—N. P. Tooth Brush Holder.56 

5146—Oomb, Tumbler and T. B. Holder. 1.55 

5191 and 5117—Tumbler Holder. 1.98 

5170—Tumbler Holder. 1.10 

5196 and 5141—Tumbler and Toothbrush Holder. 8.00 

5222—Tumbler, T. B. and Soap Holder. 8.98 

5291—Tumbler, T. B. and Soap Holder. 5.98 

5298—Tumbler, T. B. and Soap Holder. 8.15 

5298—Tumbler, T. B. and Soap Holder. 8.40 

DRAIN COCKS—E1789—T. H. Compression for Range Boiler 
Hose or Plain Bo^l^ N. P., 4-inch $li)0; fl.lO. 

URINAL COCKS—*765—SelTClosing N. P., Hdnch. $8.10. 
BALL COOKS—E1771—Silent H-ineh O. D. without Integral 
Stop, less Ball and Stem, $8.10. 

BASIN COCKS— 

E1876—N. P. Oomp. 4-arm China Index Brass Handle 

with Nut for O. D, ^bing. 1.98 

E1887—N. P. Comp. 4-arm, All China Index Himdle 

with Nut for O. D. Tubing.2.90 

El902—Rapidac N. P. China Index Side Lever Hain^e 

with Nut for O. D. Tubing.2.70 

£1905—Rapidac N. P. China Index Top Lever Handle 

with Nut for O. D. TSibing.2.28 

E1912—Rapidac N. P. 4-arm, All China Index Handle 

with Nut for O. D. Tubing.2.98 

E1915—Rapidac N. P. Double C%ina Index Side Lever 
Handle with Special Br. Y. with Nut for O. D. Tub... .10.40 
El926—Rapidac N. P. China Index Side Lever Handle 

(large pattern). Nut for O. D. Tubing.5.80 

El985--^elf Closing N. P. 4-arm Brass Handle China 

Index Nuts with Nut for O. D. Tubing. 8.60 

E1905—Self CHosing N. P. China Index Lever Handle, 

Plain Brass Not with Nut for O. D. Tubing. 4.20 

CLOSETS AND TBI10IZH08 


CLOSET SEATS— 

L3500—White Seat, less Cover.11.35 

L8600—Birch Mahogany, less Cover . 4.00 

L3700—Oak, less Cover . 4.00 

L3501—White Seat and Cover .12.00 

L3601—Birch Mahogany and Cover. 4.35 

L8701—Oak and Cover. 4.85 

B, O. T. Church, B326, 47-lA, L8503—All White Seat 

and Cover, White Hinge.20.00 

L8515—White Crescent Seat...11.85 

L3615—Birch Mahogany Seat . 8.00 

L3615%—Birch Mahogany, Cantonment Type.. 4.35 

L3715—Oak Seat, Mahogany, Cantonment. 4.85 

L3715—Oak Seat, Cantonment Type. 4.35 

L3516—White Crescent Seat and Cover.14.35 

L3616—Birch Mahogany Oescent Seat and Cover...., 8.70 

L3716—Oak Crescent Seat and Cover. 8.70 

L3.520—White Horseshoe Seat.12.50 

L3620—Birch Mahogany Horseshoe Seat. 8.80 

L3720—Oak Horseshoe Seat . 8.80 

L3521—White Horseshoe Seat and Cover.16.70 

L3621—Birch Mahogany Horseshoe Seat and Cover... 8.70 

Oak Mahogany Seat and Cover. 8.70 

L3535—White Extended Seat Closet Front.17.88 

L3635—Birch Mahogany Extended Seat CJloset Front.. 18.85 

L3735—Oak Extended Seat Closet Front .13.85 

L3536—White Extended Closet Front with Cover.22.70 

L3G36—Birch Mahogany Ext. Closet Front with Cover. 16.70 

L3736—Oak Extended Closet Front with Cover.16.70 

L3565—White Extended Open Front and Back.16.70 

T.,3T6.5—Oak Extended Open Front and Back.16.90 

L3566—White. Ditto, with Cover .26.70 

L3766—Oak. Ditto .20.00 
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DBAZN8 

DRAINS, CESSPOOLS. ETC.— 

Extra Heavj Stable Cesspool—12x12x10, 6.60 each; 16xl6x 
10, $9.50. 

C. I. Plain Top Cesspools—6x6x2, $0.90 each; 0x0x3, $1.50; 
12x12x4, $2.90; 13x13x4, $3.50. 

C. I. Extra Heavy, Hinged Top—6x6x12, $1.15 each; 0x0x8, 
$2.00; 12x12x4, $3.60; 13x13x4. $4.35. 

Galvanized Refrigerator Drains, 1^-in. I. P., $1.60 each. 

Blake, Iron wf. B W. Valve—0102, 2-iBoh, $10.15 aaeh; 

G103, 8-ineh, $16.15; 0104, 4-inch, $24.75. 

JOSAM DRAINS— 

I. P. Govt. Pattern—208A, 5x2-inch, $14.40 eneh; 207A, 
CxS-inch, $20.00; 2003A, 6x2-inch, $21.60. 

300—4-ineh N. P. Strainer, 2-inch I. P., $8.15 each. 

Roof Drains—400, 4-inch, $14.40; 401, 5-ineh, $17.55; 402, 
6 inch. $10.20. 

Wood Roof Drains—400A, 4-ineh, $19.20 eaeh; 401A, 
inch $22.55; 402A, 6-inch. $24.00. 

Floor Drains, 4-iaeh I. P.—500A, lO-ineh, $18.15; 000, 2- 
inch, $9.00. 

M. A J. SAFETY DRAIN WITH B. W. VALVE— 

2-inch Flat Iron Top, $19.80 eaeh; 4-ineh Flat Iron Top, 
$28.95; 4-inch Raised Iron Top, $87.95. 

SHOWER STRAINERS— 


8%-inch N. P. Top by 1%-ineh I. P. Female Ontlot, P2098, 
$2.40 each; 4-ineh ditto by 2-ineh ditto, $2.70. 

5 inch N. P. Top by 2-iaoh I. P. Outlet Combination Drain 
and Trap. P2986, $10.35. 

PBNBERTHY AUTO CELLAR DRAINERS— 

No. 1. $28.15 each; 2, $45.00; 8, $62.00. No. 1, Non-Anto- 
matic, $21.90. 

Washing Machine Drainers, $4.00 each. Hose and Adapters, 

FIRE AND H08B GOODS 

FIRE HOSE, RACKS EXTINGUISHERS, ETO.— 

No. 901—Antex Electric Light Extension Reel with 

25 feet of Flexible Waterproof Cord.16.00 

No. BllOl—2V4*gal, Badger’s Chemical Extinguisher. .20.00 

No. B1107—Extra Hose with Noxsle. 1.50 

No. B1108—Hanger. .25 

No. B1106—8-oz. Acid Bottles.25 

No. B1114—Universal Soda and Acid Recharge.75 

No. 0—Fire Gun Extinguisher, 1 qt.10.00 

No. 1—Fire Gun Extinguisher, 1^ qt...12.00 

No. 2—Fire Gun Extinguisher, IH qt.14.00 

Universal Liquid for Recharging Fire Gun, per q^uart.. 1.75 
No. B1118—2^-gal. Foamite Firepan Extinguisher.. .80.00 

No. B1118—Pump Tank Extinguisher, 5-cal.16.00 

No. M1201—1-pint Safety Gasoline Cana. 8.00 

No. M1204—1-quart Safety Gasoline Cana. 8.85 

No. M1201—2-quart Safety Gasoline Cans.A65 

No. M1205—1-gal. Safety Gasoline Cans. 6.85 

No. M1203—3 gal. Safety Gasoline Cans. 8.60 

No. M1206—5-gal. Safety Gasoline Cans.10.00 

No. M1207—6-gal. Justrite Oily Waste Can. 6.65 

8 gal. Justrite Oily Waste Can. 7.85 

10-gaI. Justrite Oilr Waste Can.8.00 

No. S502—Small First Aid Kit. 7.60 

GAS WATER HEATERS 

AUXILIARY TYPE— 500, IH-inch.80.00 

No. m. Lion. No. 25 Ruud. AUTOMATIC TYPE— 


Double Copper Coil. 18.70 
No. 2. Lion, No. 35 Ruud. 
Triple Copper Coil..40.00 
STORAGE TYPE— 

Pittsburg or Rond Multi- 
Coil Storage Heaters— 

No. Each 

30 . 85.00 

50 . 95.00 

100 .295.00 

200 .355.00 

300 .420.00 

500 .650.00 

Moment Valve Thermostats— 


Pressure Valve, Pittsbnrgb—> 
No. Each 

2 (Old No. 50).105.00 

2% (New No. 50)... 120.00 

8 (New No. 60).165.00 

Thermostat Type Pittsburgh 
No. Eaeh 

2V4 (New No. 55)... 185.00 

8 (New No. 65).195.00 

4 240.00 

6 .810.00 

8 410.00 

Combination Boiler and 
Heater 


No. 


Eaeh 

No. 80, Royal Ante.. 

. 78.15 

30, 

)i-inch.. .. 

. ,. 40.00 

No. 40. ditto with 


50. 

)4-inch. . .. 

... 40.00 

'Thermostat. 

. 91.25 

too. 

-inch.... 

... 65.00 

Marvel, ditto, lest 


200, 

1-inch. 

. .. 70.00 

'Thermostat. 

. 35.70 

800, 

1-inch. 

. . . 70.00 

No. 40, ditto. 

. 45.00 



LEAD GOODS 



HALF AND HALF SOLDER — 500 lb. lots, $33.35; 100 lb. 
lots. $34,70; less, $36.00. 

EXTRA WIPING SOLDER—500 lb. lots, $30.00; 100 lb. lots. 


$31.35; less. 32.70. 

Wire Solder. Smooth, $36.75. 

CALKING LEAD — 2000 lb. lots, $9.15; 500 lb. lots, $9.50; 
Less. $9.80, 

PIG T.EAD — 2000 lb. lots, $9.50; 500 lb. lots, $9.80; less, 

$10.1.5. 

SHEET LEAD — Full Rolls. $14.50; Cut Pieces, full width, 
$14.80; (Sit Pieres, odd sizes, «15.80. 

Vj-inrh Lead Tubing, $17.75. 

Bar Tin, $80.00. 

Block Tin Pipe, full reel and coils, $61.70. 


Bloek Tin Pipe, cut pieces, $70.00. 

I.EAD BENDS — 4x5%xl0, $1.60 each; 4x5^xl2, $1.85; 
4x.5Uxl5, $2.15; 4x5^xl8, $2.50; 4x5^4x20, $2.60; 

4x10x10, $2 10; 4x10x12, $2.30; 4x10x15, $2.60; 4x10x18, 
$2.95; 4x10x20, $3.15. 

LEAD PIPE—%-inch to l^-inch, full reels and coils, $11.75; 


2, 8, 4-ineh Lead Soil Pipe, full lengths, $11.75; Other 
sizes 2H to 5-ineh, fall lengths, $12.40; Out Pieeee, sil sisss, 
$13.10. 

Note—^Add to lead pipe when fall reels are taken $1.1i 

per reel. 

Wood reel! when returned to American Smelters Seenritiec 
Co., San Franeiaeo, Cal., direet via prepaid freight will be 
credited at $2.00 aaeh net, no freight allowanee. on resiipl 

of prepaid B. L. 

LEAD WASHERS—$26.20 per 100 Iba. 

LEAD WOOL—$22.70 per 100 lbs. 

TRAPS—Standard—1)4 Short “P,” 55c each; 1)4 Long ••P," 
85c; 1)4 Short “P,” 80c; 1)4 Long “P,” $1.10. 1*4 
Short “S.” 65c; 1)4 Long “S,” $1.00; 1)4 Short 
$1.00; 1)4 Long “S,” $1.50. 

Extra Heavy—1)4 Short “P,” 85c each; 1)4 Long **P,” 
$1.25; 1)4 Short “P,” $1.20; Long “P,” $1.60; 1)4 
Short “S," 95c; 1)4 Long “8,” $1.55; 1)4 Short “a ” 
$1.35; 1)4 Long *‘8,” $2.10. 

COMBINATION BENDS AND FERRULES — 4x5)4x12. $2.35 
each; 4x5)4x14, $2.60; 4x5)4x16, $2.80. 

COMBINATION FERRULES, LEAD AND IRON — 4x4, 55e 
each; 4x6, 95c; 4x8, $1.10; 4x10, $1.40; 4x12, $1.50; 

4x14, $1.75; 4x16, $1.85. 

Lead Traps and Bends not shown above—Barrel lota, 
plus 40 per cen^ Leaa, 50 per cent. 

Lead Drum, Traps, Como, Lead and Iron Formlee and 
Bends, and Soldering Nipples—Barrel lote, plus 40 per cent; 
Leaa, 50 par cent. 

FIFB 


;PB- 


Wrought Steel 

Wrought Iron 1 

Standard 

Random 


Blk. 

Gal. 

Blk. 

GaL 

Tliread 



4.80 

7.00 



.16 

)4.. 


4.95 

7.40 

11.10 

14.85 

.16 



4.95 

7.40 

11.10 

14.35 

.16 

)b.. 


6.35 

8.15 

11.35 

14.55 

.16 



7.90 

10.00 

18.90 

17.55 

.16 

1 .. 


11.15 

14.80 

19.95 

25.35 

.18 

1)4.. 


15.10 

19.85 

26.95 

34.80 

.22 

1)4.. 


18.00 

28.15 

32.20 

40.95 

.24 

2 . . 


24.15 

81.10 

46.40 

57.70 

.30 

2)4.. 


39.95 

51.15 

74.00 

87.15 

.46 

3 . . 


52.15 

66.95 

96.75 

113.95 

.60 

3)4.. 


67.20 

84.90 

116.35 

168.15 

.76 

4 


79.55 

100.95 

187.90 

193.30 

1.06 

5 . . 


112.15 

141.75 

207.30 

262.30 

. 1.66 

6 . . 

7 


145.55 

200.00 

184.00 

258.85 

268.90 

840.50 

2.10 

1.56 

8. 25 

9 

ib. 

209.35 

294.70 

265.85 



8.00 

8.76 

10. 82 
12 

ib. 

820.00 

412.00 




4.56 

7.50 


Cutting Charge—)4 Standard Threading. All prieee 

per 100 feet. 

Plugged and Reamed—2-in., $40.00 ; 2)4-in., $66.06; S in. 
$86.40. 

PIPB FITTIirGS 


CAST IRON —BLACK — 


Bends, Y. 

Bends, Rt. OP. 
Bends, Rl. CP. 

Bushings. 

Crosses. 

Elbows, 90 dg. 
Elbows, 45 dg. 
Elbows, Red. . 

Plugs. 

Tees. 

MALLEABLE — 
Bends, Rt. OP. 
Bends, Rt. CP. 

Caps. 

Crosses. 

Crosses, Red. . 
Couplings.R.H. 
Elbows, St... . 
Elbows, Red. . 
Eilbows, 45 dg. 
Elbows, 90 dg. 

Locknuts. 

Reducers. 

Tees. 

Tees, Red. 

Tees, 4-Way. ., 
MALLEABLE — 
Bends. Rt. OP. 
Bonds. Rt. CP. 

Caps. 

Crosses. 

Crosses. Red. . 
Couplings.RH. 
Elbows, 90 dg. 
Elbows, Red . . 
FAbows. 45 dg. 
Elbows. St... . 

Locknuts. 

Reducers. 

Tees. 

Tees, Red. 

Tees, 4-Way. . 


)4 

% 

)4 



.31 



.’27 

.06 

.06 

.06 



.24 

.08 

.08 

.09 

.09 

.09 

.11 


.09 

.11 

. .03 

.03 

.03 

. .12 

. 12 

.14 

BLACK — 




.27 



.22 

.04 

.05 

.06 

.08 

.14 

.21 


.13 

.23 

.04 

.07 

.09 

.05 

.07 

.11 

.16 

.10 

.12 

.04 

.05 

.09 

.06 

.08 

.10 

.03 

.03 

.05 

.10 

.06 

.09 

.07 

.11 

.13 

.18 

. 13 

.17 


.12 

.18 

GALVANIZED 


. . . 

.40 



.35 

.06 

.08 

.09 

.11 

.20 

.30 


.19 

.34 

.07 

.10 

. 14 

.08 

.12 

.14 

.22 

.15 

. 18 

.06 

.09 

.13 

.08 

.11 

.16 

.04 

.05 

.08 

. 14 

.09 

.14 

.10 

. 16 

.19 

.28 

.20 

.24 


.17 

.27 

Digitized by 


% 

1 

IH 

2 

.43 

.52 

1.00 

1.43 

.40 

.46 

.84 

1.25 

.31 

.32 

.62 

.87 

.07 

.09 

.13 

.19 

.32 

.41 

.81 

1.14 

.12 

.16 

.31 

.43 

.15 

.18 

.37 

.52 

.14 

.18 

.35 

.49 

.05 .06 

.10 

.14 

.18 

.23 

.44 

.68 

.34 

.58 

1.88 

1.70 

.25 

.48 

.78 

1.13 

.10 

.13 

.23 

.38 

.30 

.48 

.55 

.75 

.32 

.58 

.70 

1.25 

.15 

.15 

.30 

.48 

.19 

.19 

.34 

.65 

.18 .20 

.35 

.65 

.14 

.21 

.45 

.65 

.10 

.16 

.30 

.50 

.10 

.14 

.19 

.22 

.13 

.20 

.26 

.45 

. 12 

.18 

.40 

.68 

.24 .23 

.50 

.88 

.24 

.43 

.90 

1.60 

.50 

.83 

2.18 

2.83 

.38 

.70 

1.25 

1.98 

.14 

.19 

.38 

.60 

.45 .60 

1.00 

1.30 

.75 

.85 

1.00 

1.60 

.23 

.26 

.50 

.78 

.14 

.25 

.45 

.75 

.27 

.32 

.60 

1.00 

.21 

.32 

.65 

.90 

.29 

.32 

.58 

1.00 

.15 

.21 

.21 

.35 

.19 

.30 

.43 

.73 

.19 

.29 

.60 

1.05 

.36 

.37 

.75 

1.10 

.35 

.63 

1.25 

2.05 


Google 


3 4 

3.80 6.OS 
3.34 9.S'* 
2.58 7.6:< 
.40 .66 

3.04 .... 
1.14 1.S2 
1.37 2.20 
1.29 2.13 
.36 .5S 

1.67 2.66 


.90 1.50 
2.25 4.35 
3.65 7.00 
1.40 ... 
2.15 5.00 
1.88 4.00 
1.45 2.9'^ 
1.50 3.20 
.50 .90 

1.20 1.60 
1.85 3.75 
2.30 4.65 


6.25 .. 

1.50 2!50 
3.75 7.15 

4.80 9.20 

1.85 .... 
1.90 4.00 
2.35 5.05 

1.80 8.05 
2.70 6.40 

.75 1.45 
1.60 2.70 
2.30 4.70 

2.85 5.80 
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NIPPLES—WROUGHT IRON—Per 100—Black— 


3 4 

Cl Sh. 3.42 4.28 4.80 6.40 10.40 14.40 30.75 58.25 

Long. 5.14 5.98 7.20 10.40 16.00 17.25 46.00 82.00 

4 in, Long.. 5.98 6.85 . 

5 in. Long.. 6.84 8.56 8.80 12.00 16.00 20.50 . 

in. Long.. 8.56 10.26 10.40 14.40 23.20 24.35 54.40 . 

NIPPLES—GALVANIZED—Per 100— 

Cl. Sh. 5.40 5.40 6.84 9.40 17.96 23.08 47.90 97.25 

Long. 9.90 9.90 11.98 16.24 29.92 32.15 75.25 134.65 

4 in. Long 10.80 11.70 . 

5 in. Long 13.50 14.40 15.40 20.52 26.70 35.55 . 

6 in.Long 15.30 16.20 17.96 23.94 31.50 41.75 89.00 . 

PIPE OUT TO OBDEB 


On Pipe cut to specified lengths, where the loot occasioned 
by cutting up stock lengths is assumed, a higher price is 
charged than for pipe in random lengths. This advance covers 
the pipe only, and there is an extra charge for cutting and 
threading as follows: 

(1> Pipe cut to special lengths and threaded both ends, two 
threads are charged for each piece of pipe furnished, and no 


charge made for the cot. 

(2) Where one end of the pipe is left blank, the charge is 


for one thread and one cut on each piece, the price of the cut 
being one-half of the threading list. 

(3) Where both ends are left blank, a charge is made for 
all cuts and for the one thread necessary to make the remain¬ 


ing scrap salable. This applies to whatever the number of cut 


pieces mav be. 

(4) When pipe is made up to sketch, all couplings used 
are charged for and all pipe is charged at cut length prices. 

(5) When pipe of anv size is furnished in exact lengths 
longer than one random length by coupling on a short piece, 
the cut price is charged for the entire length. All couplings 
furnisbea are charged for, but only two threads. This applies 
to whatever number of random lengths may be included in the 


run. 

(6) A customer can make his own measurements, and to 
call for the exact lengths necessary to make up the mn 
required, which will be charged at the cut price with two 
threads with additional charge for any extra couplings fur 
niahed. 

(7) In the case of an order for specified amount of pip^ 
WHERE EXACT MEASUREMENTS ARE NOT ABSOLUTELY 
NECESSARY, the cut length price may be charged for the last 
piece furnished necessary to equal the amount called for after 
the random measurements have been ascertained. 

(8) When pipe is furnished in random lengths by customer 

(he assuming the loss on the scrap), to be cut to order, the 

actual work done is charged for; that is, all cuts and all 

threads actually made. In such casea the scrap belonging to 
the customer, and no credit allowed for same. 

(9) In charging cut pipe, no allowance is made for coup- 
linn or for threads alreadv on the pipe. 

(10) Where pipe in sizes to 2 feet Inclusive is cut on 
roller cutter in pieces of 12 inches or less and not reamed or 
threaded, one cut is charged for each piece at one-quarter of 
the Threading list. 

PLUMBEBS* TOOLS 

810CK8 AND DIES—^Walworth Standard Stocks and Dies 
(Solid Die Type)—No. 0, complete, ^-inch to H-inch, 

110.40 each; No. 1, ^4 inch to 1-inch, $18.65; No. 1%, %- 

inch to l^-inch, $12.85; No. I8i, $12.85; No. 2, 1)4 inch 
to 2 inch, 218.85- No. 8. 2)4-inch to 8-inch, $45.50. 

Extra Dies and Bushings—List plus 50 per cent. 

Miller s Revertible Ratchet Stocks and Disc—**B" com¬ 
plete, )4-inch to l-lnch, $21.20 each* 1-inch to 1)4* 

inch, $24.05; “D,** 1)4-inch to 2-incK $28.10. 

Extra Dies, Bushings and Die Frames, List plus 80 per 
cent. All other Parts, List plus 40 per cent. 

Armstrong Stocks and Dice—No. 1, )4 to )4*inch, $10.80 
each; No. 2. )4 to l-inch, $14.40; No. 2)4, )4 to 1)4-inch, 
$16.80; No. 8. 1 to 2-inch, $25.20. 

Extra Dies—Liat plus 80 per cent. All other Repairs 
list plus 30 per cent. 

Toledo Stocks and Dies—No. 00 complete, )4 to %-inoh. 
$26.60 each; )4 to %-iBeh. $22.40; H to %-inch, $14.00. 

Dice with HeadiK-)4, )4 or %-ine^ $4.20; )4 or %-inch, 
$4.90. 

Extra Dies (4 segments), all sizes, $2.80 each. 

Ratchet only, $4.20. 

No. 0 complete, )4 to $4*incb, $22.40. R. H. Dies, com¬ 
plete, 8 seta, $9.00. L. H. Dies complete, 5 sets, $15.00. 

No. 1 eomplete, 1 to 2-ineh, $26.40. 

1-A Ratchet eomplete, 1 to 2-inch, $88.00, Dies complete 
(8 seta), 1)4, 1)4, $6.75. Same, Single Set, 4 pieces, $2.25. 
2-ineh Dies for No. 1 or 1-A, $8.25. 

No. 2 eomplete, 2)4 to 4-ineli, $110.00. Dies, eomplete, 4 
seta $85.20. Dies, single seta. 5 pieces, $8.60. 

N^o. 8 complete, 4)4 to 8-ineh, $830.00. Dies, complete, 
6 sets, $66.00; Dies, single sets, 5 pieces, $18.20. 

No. 4 complete, 9, 10 and 12-inch, $550.00. Dies eomplete. 
8 sets, $66.00. Dies, single set, 5 pieces, $22.00. 

N . 10 complete, 1 to 2-rneh, 886.40. B. H. Dies eomplete, 
4 pieces, $5.52. L. H. same, $5.62. 

No. 10-A Ratchet, complete, 1 to 2-ineh, $44.20. 

No. 25, eomplete, 2)4 to 6-inch, $258.04. Dies, ujmplete, 
4 pieces, $8.80. All other repairs, list plus 80 per eent. 

Toledo Power Drive, D. 0. or A. 0. Motor, $660.00 each. 

Beaver Stocks and Dies—No. 8 Ratchet, complete, % to 
1-ineh, $80.60 each. Extra Die Heads and Ohasers, %-ineh, 
Ih.lO; )4 or %-lxieh, $6.96; l-ir,eh, $6.80. Extra Ohasers. 
any size (4). $2.76. 


No. 6 Beaverette, complete, )4 to )4-inch, $24.00. Extra 
Dies, per set, $4.50. 

No. 23 Stock and Die, complete, 1-inch to 2-inch, $26.40. 
Extra Die Heads, )4 or )4-inch, $6.06. 

No. 25, complete, 1 to 2-inch, $36.00. Extra Dies, per 
set, $4.66. 

No. 26, Ratchet, complete, 1 to 2-inch, $42.00. 

No. 41. complete, 2)4 to 4-inch, $110.00. Extra Dies, 
per set, $12.00. 

No. 61. complete, 2)4 to 6-inch, $264.00. Extra Dies, 

per set. $26.60. 

Other repair parts for No. 6—List plus 50 per cent. 

Other repair parts for 23, 25, 26, 41 and 61—Liat plu# 
33 1-3 per cent. 

WRENCHES—Warnock Brass Pipe Wrenches—12-inch, )4 tw 
2-inch, $5.00 each; 18-inch, 1 to 5’inch, $10.00. Extra 
Straps— 12-inch, $1.00; 18-inch, $2.00. Basin Wrench, 
$2.30; Spud Wrench Inr Radiator Nipples, $3.00. 

Vulcan Bijaw Pipe Wrenches—No. 30 or 10, )4 to %-inch, 
$3.50 each; No. 31 or 11, )4 to l)4-inch, $5.00; No. 32 or 
12, )4 to 2)4-inch, $7.20; No. 33 of 13. % to 4-inch, $10.00; 
No. 33)4 or 13, 1 to 6 inch, $13.00; No. 34 or 14, 1 )4 to 
8-inch, $16.00; No. 35 or 15, 2 to 12-inch, $26.00. Extra 
Parts, List plus 70 per cent. 

Agrippa Chain Wrenches—No. 21, )4 to 1)4-inch, $6.50 
each; No. 22, )4 to 2)4-inch, $9.30; No. 23, )4 to 4-inch, 
$13.00; No. 23)4, 1 to 6-inch. $16.75; No. 24. 1)4 to 8- 
inch, $20.50; No. 25, 2 to 12-inch, $33.50. Extra Parts, 
List plus 100 per cent. 

Walworth Bostong Wrenches—No. 0, 1 to 4-inck, $18.00 
each; No. 1, 2 to 6-inch, $32.00; No. 2, 2^4 to 10-inch, 
$64.00; No. 3, 3 to 14-inch, $120.00. 

Walworth Reversible Bostong Wrenches—No. 2, )4 to 2- 
inch, $11.00. 

PIPE CUTTERS—Barnes Three Wheel Type—No. 1, )4 to 1 
inch, $4.50 each; No. 2, )4 to 2-inch, $6.00; No. 8, 1)4 to 
d-inch, $10.00; No. 4, 2)4 to 4-inch, $20.00; No. 5, 4 to 
6-inch, $30.00; No. 6, 6 to 8-inch, $40.00. Extra Parts, 
List plus 20 per cent. 

Knurled Wheels — No. 1, $1.00 each; No. 2, $1.20; No. 8, 
$1.60; No. 4, $2.00: No. 5, $2.20. 

Saunders Roller Type—No. 1, )4 to 1-inch, $8.90 each; 
No. 2, 1 to 2 inch. $5.96; No. 8, 2 to 8-inch, $14.30; No. 4, 
2H to 4-inch, $23.40; No. 5, 4 to. 6-inch, 86.46. Extra 
Parts, List plus 40 per cent. 

Knurled Wheels—No. 1, $1.00 each; No. 2, $1.20; No. 8, 

$ 2 . 20 . 

Trimo—No. 1, )4 to l)4*inch, $4.95 each; No. 2, )4 to 
2-inch, $6.60; No. 8, 1)4 to 8-ineh, $11.00. Extra Parts, 
List plus 20 per cent. 

Beaver Square End—No. 1, )4 to 1-inch, $27.00 aaeh; 
No. 5, ^ to 2-inch, $30.00* No. 10, 2)4 to 4-icch, $120.00. 

Extra Knives, per set—No. 1, ^1.80 each; No. 6, $2.24; 
No. 10, $8.74. 

Toledo—No. 250, 2)4 to 6-ineh, $168.00 each. Extra 
Blades (Set of 4), $1.76. 

MISCELLANEOUS CUTTERS—Chesterton or Fletcher Gauge 
Glass Cutter, A5903, $4.00 each. 

Gasket Cutter, $1.80. 

PIPE TAPS AND REAMERS—R H. A4201—)4 to l-inch. 
List less 20 per eent; 1 )4 to 2-ineh, List less 10 per eent; 
2)4 to 8-inch, List plus 40 per cent; 8)4 to 4-inch, List 
plus 70 per cent.. 

L. H. A4201 and Reamers A4202—)4 to l-ineh. List plus 
10 per cent; 1 )4 to 2-inch, List plus 82 per cent; 2)4 to 
8-inch, List plus 70 per cent; 8)4 to 4-incn, List plus 110 
per cent. 

Combined Drill and Tap—A4208, )4 to 4*ineh, List plus 
10 per cent. 

Mueller Ratchet Reamer—ER E4850, % to 1)4 *in., $12.48 
each; E4851, % to 3-inch, $18.16. 

Reed No. 6 Bit Brace Taper Burring Reamer —% to 8-ineb, 
$19.20 each. 

BAKOB B0ILBB8 


Standard Galvanized Ver¬ 
tical Pattern, High or 
Low Top — 

No. Bach. 

18. 12x86 . 12.OU 

24, 12x48 . 12.00 

30. 12x60 . 12.00 

40, 14x60 . 16.35 

52, 16x60 . 28.00 

66, 18x60 . 48.00 

82. 20x60 . 58.00 

100, 22x60 . 80.00 

120, 24x60 . 90.70 

144, 24x72 .146.70 

168, 24x84 .185.85 

192, 24x96 .160.00 

Standard Galvanised Hori* 
zontal— 

No. Bach. 

80, 12x60 . 18.20 

40, 14x60 . 18.00 

52, 16x60 . 80.80 

66. 18x60 . 52.80 

Double Extra Heavy. Ver¬ 
tical, six- year guaran¬ 
tee— 

80, 12x60 . 20.00 

No. Bach. 

40, 14x60 . 26.70 


Extra Heavy Galvanized 
Vertical or Horizontal— 
No. Sa$h. 

30, 12x60 . 14.70 

40. 14x60 . 19.35 

52. 16x60 . 87.35 

66. 18x60 . 68.70 

82. 20x60 . 82.00 

100, 22x60 .112.00 

Graves 800-lb. W. P 6 
year guarantee Boiler, 
coated with beat proof 
blue enamel— 

No. Each. 

80, 12x60 .47.50 

40, 14x60.57.85 

Extra Heavy, Horizontal 
or Vertical, with 1- 
incb Steam Coil— 

No. Bach. 

80, 12x60 . 48.85 

40, 14x60 . 50.70 

52. 16x60 . 76.70 

66, 18x60 .110.00 

82, 20x60 .188.85 

100, 22x60 166.70 
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Bang* 

Boiler Stands— 
Hawks Universal.... 
Sanders Adjustable.. 

Foster . 

12-in. American Bing. 
14-in. American Ring. 
16-in. American Ring. 
18-in. American Bing. 


Boilers—Oontlniied. 

20-in. American Ring.. 6.00 
Q or 22-in. American Bing.. 8.00 
24-in. American Ring.. 9.86 
V4-in. Range Boiler Belief 

1.50 Valves .2.00 

2.20 H-in. Stack Combination 
2.55 Relief Valves A Fanceta. 

8.60 Set 85 lbs. 7.85 

5.00 Ditto. Set 150 lbs._7.85 


SINKS AND FOUNTAINS 

WASH SINKS—(Less Bibbs and Trap)—F910, P8450—8*ft., 
$64.50; 4-ft.. $82.20; 5-ft.. $100.00; 6-ft., 8185.50. 

P6495, Enameled inside, less Supply Pipe and Bibbn— 
48x24-in., $40.00; 60z24-in.. $60.00; 72x2^in., 878.85. 

P6490. Enameled inside, less Supply Pipe and Bibbe— 
4z24-in., $60.00; 6x20-in., $70.00; <^24-in.. $85.85; OxSO- 
In.. $90.70; 6za4-i%. $118.70. 

DOUfaLB WASH bIKK COOKS—HI045, P0500. $7.85; P0501, 
$8.00; H1040, P0508, $8.85; H1085, P0508, $10.00; P0504, 
$ 10 . 00 . 

OHIOA(K) FAUCET DRINKING FOUNTAINS—B7000, Wall 
Fountain with Trays, $17.75; B750CK Self Closing Sink 
Bubbler. $0.75; B7600, Self Closing Sink Bubbler, $4.75; 
B7800, Self Closing Swinging Sink Babbler, $10.85; B8000. 
Self Closing Swinging Basin Bubbler, $8.00; B8i00, Self 
Clesing Basin Bubbler, $6.85; B8200, Self Closing Basin 
Bubbler, $14.00; B8300, Self Closing Swinging Basin Bub¬ 
bler, $11.75; B8700. Nosxle %-ln. I. P., $1.20. 

GLAUBER DRINKING FOUNTAINS—H608A, $8.00; H504E, 
$7.55; H510A. $8.55; H510B, $8.55. 

MUELLER DRINKING FOUNTAINS—E8728, $8.70; B8729, 
$10.65. 

RUBBER MATS—P6990, for Interebangeable Drain Board— 
18xl8-ln., $8.50; 18x24-in., $4.50; 20zl8-in., $8.70; 20xt4- 
in., $4.70; 22xl8-ln., $4.00; 28z24-ln., $5.85. 

P6991, P6706-7, P6715-10, P0720-21—^OOxtO-Uu, $8.70; 
20x80-ln., $4.85; 22x86-in., $5.85. 

P6710—20x80-in., $4.85; 22z88-ln., $4.70; aix88-iB., 

$4.70. 

P8780-81. P6280-81—80z80-ln., $4.85; 22s80-iB., $5.85. 

P6814—^82x26-ln., $4.00. 

P6815-16—20x24-iB., $8.70; 20x80-in., $4.85; 21z80-ln., 
$4.50; 22x86-in., $5.86. 

P8817-18. P6822-28, P6828-27—80z80-lm., $8.50. 

ADJUSTABLE SINK LEGS—^P8992—^Type ‘•A**—Palnlad, 

$3.00 each; enameled, $4.00. 

Type '‘B**—Painted, $8.50 each; Bn|meled, $5.85. 

tte Adjustable Sink Legs have an adjustment of 8 In^ea, 
making it possible to set the Sink at a^ height ranging 
from 80 to 86 Inches from floor to top of rim. 

SINK BACKS—K1176, C780, P 7010 — 20-ln., $5.85; 24-ln., 
86.35; 80-in., $6.70; 86-in., $10.85; 40-in., $12.85; 42-in., 

BNDVA:di»^kli82,*P7012—IS-ln, $5.70; 20-ln., $6.20; $2- 

FLAT MM SINKS—K1160, C725, P7020, with Nickel Plated 
Duplex Strainer—12xl8-in., $7.75; 14x20-ln., $8.85; 16x24- 


in., $8.80; 18x24-in., $9.60; 18x30-in., $9.60; 18x36ia^ 

$14.40; 20x24 in., $10.20; 20x30-in., $10.60; 20x36-iiL 

$15.70; 22x86-in., $16.35; 20x40-in., $20.00; 24x48-iB, 

$26.70. 

STEEL SINKS — New Era Galvanised — 16x24-in., $4.40; 
18x30-in., $5.90; 18x36-ln., $7.60; 20x30-in.. $7.10; 20x36- 
in., $9.00; 20x40-in., $9.80. 

New Era. Painted — 16x24-in., $4.00; 18x80-in., $5.10; 
18x36-in., $6.50; 20x30-in., $6.30; 20x86-ln., $7.80; 20x40- 
in., $8.00. 

GREASE TRAPS—No. 27 Wads—5-gal., 10zl2-in.. $52.40; 10 
gal., 12Vtxl4 in., $98.40. 

SLOP SINKS—(Less Fittings)—K1200, 0750, P7200—16x20- 
in., $36.00; 18x22-in., $42.00; 20x22-in., $44.00; 20z24-in., 
$46.70. 

K1212, P7285—16x20-in., $84.00; 18z22-ln., $40.00; 

20x22-in., $42.00; 20x24-in., $44.70. 

K1280, C670, P7274—Enameled inside, with S-in., outlet 
and N. P. Duplex Strainer—16xl6xl0-ln.. $10.70 ; 16x16x1^^ 
in., $12.40; 20xl4xl2-ln., $12.40; 20 x16x18-Ul., $14.(M; 
22x20xl2-in., $18.00; 24xl8xl2-in., $16.85; 84x80xl2-in.. 
$17.70; 80x20xl2-ln., $28.00; 86x20xl2-ln- $81.70 
SLOP ^INK TRAPS—P7280 to P72$8—^Bnamalad inside, 
$12.00; Enameled all over, $15.00. 

8BWBB FIPB 

VITRIFIED SEWER PIPE—8-ineh, 22e per foot; 4-lneh, 27s; 

6-inch, 88c; 8-inclv52cj lO-inch, 75c. ^ 

BRANCHES AND (3URVES—8-ino^ 85c each; 4-inah, $1.10; 

6-inch, $1.50; 8-inch, $2.15; lO-Inch, $8.00. 
traps— 8-inch, $2.15 each; 4-ineh, $2*70; 6-inab, $8.75; 
8-inck, $6.40; 10-inch, $8.95. 

TBAT8 AND ENAMELED UBINALS 
LAUNDRY TRAYS—Less Fittings—K1248, P780O, $102.70. 
For additional hardwood Wringer Holder between sections, 
add $4.00. 

K1250, P7820—l-Section, $57.85; 2-Seotion, $106.70; 3 
Section, $158.85. _ 

P 783 g—i-Section, $58.85; 2-Sectlon, $97.85; 8-8ectiOB. 
$145.35. Without Wringer Holders, deduct $4.00 

K1268, C880, P7850—^1-Section, $24.85; 2-8eetion. $48.70: 
8-Section $73.00. . . 

For Wood Covers, each section, add $6.70. 

For N. P. Union Strips, add $8.85 each. . , . 

URINALS—K1479, 096(), P9960—Enameled Inside Urinal 
with Concealed Wall Hangers. Brass Bee mwe Str^ner. 
Tank with Automatic Fittings, Flu^ 

Washdown Pipe, less Trap—2-fty 

8-ft., 878.70; 8^-ft.. $88.50; 4-ft., $90.00; 6-ft., $106.70; 

* ^P9965—Add to List Price of P9960 Urinal the Dint Pries 
for Polished Brass Perforated Washdown Wpe fitted aloax 
back, ends and front. The length given refers to Img^ el 
P9960 Urinal desired—$18.40; 2H*ft., 

$15.40; 8V4 ft.. $16.00; 4-h, $16.70; 5-ft., $18.00; 6-ft., 

^^P7460 and 7465—1 Tray, $106.70; 2 Trays, $180.00. 

For Combination Drain Board and Tray Cover add $10.4 6 
each. 


Soard and Tray Cover add $10.76 


-BUSINESS OPPORTUNITIES 

Annnnneementa in this dopATtmoiit will bo iaiortod $t the r$te of five eontg $ word, inelading Rddreos, 

with a minimum eh$rg$ of $l^S?Lyabl6 in ady$B^ Copy should reach this office not later than the 
tenth of the month to secure iniertion the following issue. 


WANTED 

Wanted—Agency of merit 
position Hardware Co., 42/8 So. Hoover! 
St., Los Angeles, California^_ 

WANTED ] ' 

Wanted: to hear from owner of good 
hardware store for sale. State cwh 
particulars. D.F.Bush, Minneapolis,^ Minn. 

HARDWARE SALESMEN 

Salesmen wanted, visiting hardware deal¬ 
ers to handle our patented step-ladder as 
a side line, on a commission basis. 

SUBESTEP LADDER CORP., 

401 Winthron Ave., Long Island 

t J. A. o.; 

TO SELL ^ ^ ^ 

We have on hand five hundred Lipped 
Ship Adzes made by the Mann Axe Tool 
Company. St. Stephens, N.B., Canada. 
These are the famous light Canadian pat¬ 
tern and of a very fine quality. Wooden 
shipbuilding has been discontinued here, 
so we offer them at $2 each. If interested 
in Lignum Vitae Mallets at a very low 
price write us. Samples on request. Ernst 
Hdwe. Co., Pike St. at Sixth Ave.. Seattle, 
V^ashington. 


FOR SALE 

Hardware Store, Santa CHara Valley. 
Clean up-to-date atock. Established 20 
years. Stock and fixtures will invoice about 
$14 000. Will require about one-third cash, 
balance monthly. Long lease, large room; 
doing good business. Reason for selling, 
sickness. Fine opportunity for experienced 
man with small capital. Address "Penin¬ 
sula,” care HAR DWARE WORLD. 

REPRESENTATIVE WANTED 

Opportunity for live energetic represen¬ 
tative in the West to take on the sale of a 
number of Hardware and Household Com¬ 
modities — our products are well known, 
and are being sold to 450 jobbers through¬ 
out the country. Representative must be 
able to finance himself till returns from 
sales. Address Box 301, HARDWARE 
WORLD^_ 

FOR BALE 

For Sale, hardware and implement atock 
in the Willamette Valley. Town about 1800 
population. Good dairy and agriculture 
community. Will invoice about $11,000. 
Owner has other interest to look after. 
Address W E. C., care HARDWARE 


WORLD. Portland, Ore. 


FOB BALE 

One Ideal Lawn Mower Grinder. LaK* 
model. First class condition. Live Hard 
ware Co., So. Pasadena, Cal. (1) 

8ALB8 EBPEBSBNTATZOir 

Sales urganisation of six years* atandiDg 
covering the Pacific Coast jobbing trade, 
can represent two or three additional 
manufacturers with repreeentative prod 
uota sold through the hardware trade. B?st 
references from the trade, banke, maco 
facturers we have represented. Graf Sale* 
Co., Williams bldg., San Francisco. (1 

FOB BALE 

Hardware business in good farming dis 
trict in Yakima Valley. Clean select,^ 
stock $7,000 can swing deal. A. J. T. 
care HARDWARE WORLD. (A S.) 

HARDWARE SALESMEN. ATTENTION! 

An opportunity is offered to hardware 
salesmen covering retail field to 
extra money in a line of live sellers 
Repeat orders come^ regularly, assur nc 
steady income. Write for information 
r. B. E.. care HARDWARE WORl.P 
St. Louis. 
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Retail Selling Pri 


The following are the present market retail selling prices of merchants in some of the large eities. At the 
request of many merchants in smaller towns and cities who do not have the opportunity of cheeking up their 
prices often, we revise these prices each month. In communities removed from the larger cities, transportation 
charges woidd of course be added. As the overhead expense of a retail business in any part of the United States 
ranges from 20% to 25%, many merchants use these prices to save time in filling their own. We will be glad 
to reeeive suggestions and eorreetions as to any prices quoted herein and any items not mentioned. 


AUHUNITION—Shot Cartridges 


Smoke* 



Black. 

less. 

22 Long . 

.$0.65 

$0.74 

44 Win. Wd. End. 

. 1.70 

2.00 

44 Mar. Game Getter. 

. 1.70 

1.95 

44 XL . 

. 1.85 

2.10 

40-82 . 

. 1.65 

... 

45-70 . 

. 1.65 

T - 

Blank Cartridges— 

22 . 

.$0.20 


32 S. A W. 

. .75 


38 S. A W. 

. .90 


Caps and Primers— 

Percussion Caps. 

. .25 


Muscat Capa. 

. .30 


Primers, 100 in box. 

. .50 


Primers, 250 in box. 

. 1.15 


New No. 4 and 88 Primers. 

. .60 


Wads— 

Cardboard, box of 250. 

. .20 


Blk. Edge, Re*' box of 250. . 

. .60 


Blk. Edge, hi'* box of 125. . 

. .45 


Blk. Edge, hi " box of 250.. 

. .90 


Rim Fire, Cartridges— 


Semi- 

Smoke- 


Smokelees. 

BB Cape ...fO.35 

CB Caps . 45 

22 Short . 25 

22 Short HP.80 

22 Long. .85 

22 Long HP.40 

22 Long Rifle.35 

22 Long Rifle H P .40 

22 8. AW. Long.85 

22 Extra Long.55 

22 W R P.56 

22 W R P, H P.60 

22 Win A Rem Anio. 

22 Win A Rem Auto, HP. 

25 Short SteTens.60 

25 Stevens.85 

82 Short .60 

32 Long .70 

38 Short . 1.00 

38 Long. 1.20 

41 Short . 1.00 

41 Long . 1.05 

Center Fire, Cartridges— 


less. 

fO.85 

.45 

.85 

.85 

.40 

.45 

.40 

.60 

.40 

‘.60 

.65 

.60 

.65 


25-20 Stevens S.P.A M.C. 


25-20 Mod. 92 S.P.A M.C. . . . 
25-20 Mod.92 H.V.S.P.A M.C. 

25 Colts Auto. 

30 Bor S.P.A M.C. 

30 Titiger S.P.A M.C. 

30 Man S.P.A M.C. 

30 Man in Cling S.P.A M.C.. 


32 8.A W. Metal Pt. 


32 S.A W.Long Metal Pt. 


32 Colts New Police or Police 

Pos. 

32 Colts Auto S.P.A M.C. 

32 Win or 32-20 T>ead Bit. . . 
32 Win or 32-20 S.P.A M.C.. 


1.50 

1.75 

.65 

• • « 

1.85 

2.05 

1.90 

2.20 

1.65 

1.90 


2.00 


2.15 


1.60 

• • • 

2.60 

• • • 

2.60 


2.60 


1.35 

i.is 

1.25 


1.80 

i.ii 

1.85 

. • • 

1.45 

1.15 

1.25 

1.25 

1.35 

1.25 

1.85 


1.76 

1.65 

1.90 

. .. 

2.00 


1 M. C. 


2.16 

85S.AW.Auto S.P.orM.C... 


1.76 

38 S. A W. 

1.40 

1.65 

38 8. A W. Mtl. Pt. 


1.60 

38 S. A W. Special. 

1.70 

1.80 

38 S. A W. Special Mtl. Pt. . 
38 Colts New Police or Police 


1.95 

Pos. 

38 Colts New Police or Police 

1.40 

1.55 

Mtl. Pt. 

. * . 

1.65 

88 Short Colts. 

1.40 

1.55 

38 Long Colts. 

1.50 

1.65 

88 Colts Auto 8 .PM M.C. . .. 


2.50 

380 Colts Auto S.P.A M.C... 

. .. 

2.40 

9 M-M Lug. S.P.A M.C. 

. .. 

2.75 

88-40 Lead Bullet. 

2.00 


88-40 S.P.A M.C. 

• • • 

2.45 

88-40 Hi.Vel.S.P.A M.C. 


2.70 

41 Short Colts . 

1.65 

1.80 

41 Long Colts. 

1.90 

2.15 

44 S. A W. Am. 

2.00 


44 S. A W. Rus. 

2.15 

2.66 

44 8 . A W. Spec. 

2.30 

2.50 

44 Win or 44-40 Ld. Bit . 

2.00 

. . 

44 Win or 44-40 S.P.A M.C. . 
44 Win or 44-40 H. S.P.A 

... 

2.45 

M. C . 


2.70 

44 Game Getter . 

2.66 

2.25 

44 Webl^ . 

1.80 

. . . 


82 Win or 82-20 H.V.S.P.A 


44 Bull Dog. 1.75 

45Webley. 2.25 

45 8. A W.2.40 

45 Colts . 2.16 

45 Colts Auto. 

50 l^m. Pistol. 

Rifle Cartridges— 

Cost—Factory List Less 10*5%. 

Semi- 

Smokeless. 

22 HI.Pr.Savg.S.P.AM.C. 

6 M-M 8.P.AM.0. 

6 M-M Short RangeS.P.AM.C. ... 

7 M-M Manser 8.P.AM.0. 

7-65 M-M Manser S.P.AM.C. 

8 M-M Mauser S.P.AM.C. 

8 M-M Mann S.P.AM.C. 

9 M-M Mann S.P.AM.C. 

25-21 Stevens S.P.AM.C.f0.90 

25-25 Stevens S.P.AM.C.90 

25-86 Marlin S.P.AM.C.. 

25 Rem.S.P.AM.C. 

25-35 Win.S.P.AMC. 

25-85 Short RaMe Lead. 

250-8000 Savg.fiTP.^M.O. 

256 Newton o.P.AM.C. . 

280 Rose Win A CMC Make. ... 
280 Ross.RossM'keO.T.AM.C. ... 

80-80 8.P.A.M.C. ... 

80-80 Miniature M.C. 

80-80 Short Rann'e Lead. 

80 Rem.S.P.A M.C. .. 

808 Save.S.P.A M.C. . 

808 Savg.Min.M.C. 

808 Savg. Short Range ad. 

80 Newton. 

80 Springfield 08 Rimless S.P. 

A M. C. 

80 Springfield 06 lUmless S.P. 

A M. C.. .. 

80-220 Win. or Krag S.P.AM.C. ... 
80-220 Win.or Krag S.P.AM.C., 

Middle Range .. 


2.40 

2.90 

2.25 


Smoke¬ 

less. 

$1.55 

2.20 

1.85 

2.20 

2.20 

2.2c 

2.2c 

2.8C 

1.10 

1.10 

1.40 

1.40 

1.40 

1.30 

1.75 

2.25 

2.50 

2.65 
1.55 

1.50 
1.30 
1.55 

1.65 

1.50 
1.80 

2.50 

2.25 

2.25 

2.10 

1.80 


808 British S.P.A M.C. 1.55 

82 Rem. 1.55 

2 Win. Self Ldg. S.P.A M.C. 2.75 

82 Win. Spcl. S.P.A M.C. 1.65 

82-40 Lead. 1.20 . 

82-40 S.P.A M.C. 1.40 

82 Hi.Vel.S.P.A M.C. 1.55 

82-40 Short l.ange Lead. 1.20 

82-40 Miniature M.O. .. 1.25 

6 e a box off 100 lots. 

10% off 500 lots. 

SHELLS LOADED— 

MEDIUM GRADE. 

BULK—SMOKELESS. 

12 8 drs. X 1 os.. 24 grs. x 1 os., 

drop shot.$1.80 

8 drs. X IH 01 ., 24 gra. x 

IH os. dirop shot . 1.25 

8 ^ drt. X lU os., 86 grs. 

X IH os., drop shot. 1.26 

8 M drs. X 1% os., BB shot, 

drop shot. 1.85 

8 hi drs. X Buck shot, drop 

shot . 1.85 

16 drs. X % os., 22 gra. x 

% os., drop shot. 1.15 

2%, drs. X % os., BB shot, 

drop shot. 1.85 

20 2^ drs. X \ os., 18 grt. x 

% os., drop shot. 1.16 

mOH GRADE SMOKELESS 
12 8 M drs. X IH os., 26 grs. x 

Ihk os., chilled shot. 1.40 

8 H drs. X 1^ os., 28 grs. x 

1% os.„ chilled shot. 1.45 

16 2% drs. X % os., 22 grs. x 

% os., chilled shot. 1.80 

20 2 M drs. x % os., chilled 

shot . 1.25 

2^ drs. X % os., chilled shot.. 1.85 
Trap Loads — 

12 8 drs. X IM os., 7H chilled 1.86 
8 H drs. X IM os., 7H chilled 1.40 
Black Powder — Loads — 

12 834 drs. X IH os., drop shot 1.05 
Caps and Primers — 

Percussion ...20 ... 

Musket Caps.26 

Primers, lOO in box. 86 

Primers, 250 in box.80 .. • 

Empty Paper Shelle—^Black pow.—> 

12 , 16, 20 Oa., per 100 . 2.00 

10 Ga. per 100. 8.80 

MEDIUM GRADE 8 MOKELESB— 
12 . 16, 20, 28 Ga. per 100 ... 1.80 

10 Ga. per 100 . 2.10 

HIGH GRADE SMOKELESS— 

12 . 16, 20 , 28 Ga. 2.56 

10 Ga. per 100. 2.65 

Empty Brass Shells — 

Best Quality 12 , 16, 20, 

28; box 26. 8.00 

2 nd Quality 12 . 16, 20 , 

28; box 25. 2.80 

Wads — 

Cardboard, box 250. .20 

Black Edge, Reg., box 

250 .50 

Black Edge. M in., 125 

in box. .40 

Black Edge, hi in., 250 ... 

in box. .80 


ADZES—UNHANDLED— 

Lipped Ship—White, Barton's or Colliers's, 5% in., $7.25; 
6-inch, $7.75. 

Plain Ship—Plumb, No. 780, $3.00; Hunt's. $2.76. 
Carpenter's—^Plumb. Nos. 740, 750, $2.50; Hunt's, $2.25. 
Railroad—Plumb. No. 770, $2.70; American, $1.75. 

aluminum WARE, CAST— 

Onddles—Sise 7, $2.65; 8, $3.00; 9, $850; 12, $8.75. 
Kettles, Berlin — 2H qts.. $4.50; 4, $5.25; 5, $6.25; 
6, $6.50. 

Kettles, Maslin—4 qts., $4.00; 6, $4.50; 8. $6.00; 12, 
$8.25. 

Kettles. Tea—Sise 6, $5.50; 7. $5.75; 8, $6.25. 

Pans. Lipped Sauce—2 qts., $8.65; 8, $4.00; 4, $4.50. 
Skillets—Site 6, $2.75; 7. $2.85; 8, $8.15; 9, $8.65. 
Spoons. Basting—l5-inch, 80 cents. 

Spoons. Mixin<^—18-inch, 80 cents. 


Waffle Moulds—Sise 7, low, $4.00; 8, lixw, $4.00; 7, deep, 
$4.00; 8, deep, $4.50. 

ALUMINUM WARE, PRESSED— 


Boilers, Rio 

IH quart . 1.65 

8 quart .2.50 

Cups— 

Collapsible .15 

Measuring.20 

Covers. Pot— 

8 inch.20 

8H inch.20 

9% inch.26 

10 hi Inch.86 

llS inch.40 

Kettles. Convex— 

2 quart . 1.00 


4 quart . 1.50 

6 quart . 1.90 

8 quart .2.25 

10 quart .2.50 

Kettles, Preserving— 

4 quart . 1.25 

6 quart . 1.60 

10 quart . 2.10 

14 quart . 2.75 

Kettles. Tea— 

5 quart . 2.50 

6 quart . 8.00 

8 quart . 8.25 


Digitized by 


Google 



































































































































152 


HARDWARE WORLD 


HETAH. SELLINO PBI0E8—Oontinned. 


AlinHIXUH WABX, PBKSflBD— OoBtinnad. 


Lftdlei— 

H pint. 

Moulds, Jelly— 

2841 to 2848 .10 

Pans, Biicuit— 
ll%x7HxlH inch... 

Pans, Bread— 

9%x5%x2% inch.... 

Pans, Cake— 

Round, Plain, 8% In.. 

Round, PUin, 0% In.. 

Rd., Lfoose Bot., S% in. 

Rd., Loose Bot., 9% in. 

Square, Plain, 0V& in.. 

Tube, Plain, 9 inch... 

Tube, Plain, 9% inch. 
Mountain, 9% inch.. 

Pans, Corn Cake— 

6*cop . 

12-cup . 1.85 

ANCHORS—Screws per 100, 8-16, 
Sebco, 8-16xH in., % in., 1 


.20 


.60 

.55 

.80 

.85 

.45 

.50 

.80 

.80 

1.10 

.40 

.75 


2.50 

2.75 


.40 

.45 


Pans, Dish— 

10 quart .2.10 

17 quart .8.00 

Pans, Pry— 

9% ine. 

10 \ inch.. 

Pans. Milk— 

6 quart . 1.40 

Pans, Pie— 

9% inch . 

Pans, Puddinf- 

1 quart .. 

2 quart.00 

4 quart.90 

Pans, OonTsx Sauce— 

1 quart.65 

8 quart . 1.25 

6 quart . 1.85 

Pots, Pireless Oooker— 

4 quart . 1.85 

6 quart . 1.60 

8 quart .2.00 

$4.15; $6.25. 

in., $5.00 per hundred list; 


^x% in., % in., 1 in., $5.60 per hundred net. 

ANVILS: Steel Face — 20-lb., $6.75; 30-lb., $8.00; 40-lb.. 

$9.50; 50-lb., $11.25. Wroucht — Trenton, base, 80c lb.; 
Hay-Budden, base, 35c lb. 

Advances for size on Hay-Budden anvils—20-29 lbs., cwt., 
$8.00; 30-39 lbs., cwt., $5.00; 40-49 lbs., cwt., $3.00; 

50-59 lbs., cwt., $2.00; 60 69 lbs., cwt., $1.00; 70-79 lbs., 
50c; 80-425 lbs., base. 

ANTIMONY—Slab, 25c lb. 

APRONS: Carpenter — 100. 40c each: 24" 8-oz., white, 1 
pocket, 101, each, 55c; 24" 8-oz., brown, 3 pockets. 102, 

each, 65c; 36" 8-oz., brown, 3 pockets, 105, each, $1.00; 

48" 10-oz., brown, 7 pockets, 106, each, $1.95; 48* 10-oz., 
brown, 3 pockets, 16, each, $1.55; 48" 10-oz., closed leg, 

7 pockets, 17, each, $2.10. 

Lumberman's—36" I0-o«., brown, double front, no pockets, 
each, $1.05. 

Teamster’s—48" 10-oz., brown, 1 pocket, each, $1.55. 
AUGERS—Greenlee or Snell’s— 

%" 1' 1%" 1V4" 2" 

Boring . $1.25 $1.65 $1.85 $2.50 $8.00 $4.00 

Carpenter’s Nut 1.00 1.35 1.60 2.00 2.75 3.50 

Ship, Screw_ 1.35 1.65 1.85 2.15 2.30 6.10 

Ship, no screw.. 1.60 1.95 2.15 2.65 8.85 7.35 

AUGERS—Post Hole—Iwam, 0-inch, $8.00 each; 7-ineh, $8.25; 

8-inch, $8.25. Vaughan's, 4 to 8-inch, $2.50. 

ASBESTOS— 

Mill Board, per sheet, cut, 15 cents. 

Sheathing. 36-ineh roll. Nos. 8 to 60, 15 cents. 

Cement, dry, 100-lb. bags, $6.75. 

ATHLETIC GOODS—See Sporting Goods. 

AXES— 

Double Bit. unhandled — 3%, 4%, 4, $2.25; 4%, 4%, 
$2.50. 

Single Bit. handled — Warranted, $2.50; second grade, 
$2.25; common, $2.00. 

Fireman's—Hunt’s, $3.00. 

Boys’—Kelly’s Perfect, $1.65; common, $1.50. 

Broad: Hunt's — No. 10%. $6.50; No. 11, $6.75; No. 
11%, $7.00. 

Baker Pattern—6-lb.. $6.00; 7-lb., $6.40; 8-lb., $6.75. 
Hurd's Western Pattern—7-lb., $5.50; 8-lb., $6.00. 

Hunters'—Hunt’s No. 000, $1.25; Sayre's No. 50, $1..75; 
Sheaths, 75c. 

Marble’s Barton, Canada pattern—5-lb., $9.00; 6 to 7 lbs., 

$9.55; 7% to 8 lbs., $10.15. _ 

Marble’s Canada pattern—5-lb., $9.25; 6 to 7 lbs., $9.80; 
7% to 8 lbs., $10.85. 

Marble’s Pocket — No. 2, $3.25; No. 3, $3.50; No. 5, 
$2.00; No. 6, $2.25. 


BAGS—WATER— 
Closed Ti] 

1- gal. 

2- gal. 

8%-gal. ... 
5-gaf . 

BABBITT METAL 


1.15 

1.88 

2.10 

2.65 


Sanitary Top— 

l*8el. 

2-gal. 

8%-gal. 

5-gal. . 


1.85 
1.50 
2.25 

2.85 


!t.Bi5i’i"r jncrAii — XXXX Nickel, lb., 75c: Challenge and 
Genuine, 60c; Armature, 55c; Copper Hard, 80c; Genuine 
Liberty Motor, 60c; Magnolia, 50c; Merit (less than 280- 
lb. lots), 40c; Electric and X, 15c; XX, 12c; XXX, 10c. 

Frictionless—Pound, 50c. 

BARS, CROW—Pinch Point, Wedge or Lining, 18c lb. Claw, 
25-ln.. 15c lb.; 80-lb., 16c lb. Ripping or Wrecking, %zl2- 
in., 25c each; %z20-in., 85c; %x24-in., 40c; %z24-in., 45c; 
%x80-in., 50c. 

BATTERIES—Dry Cell—Columbia, Ever Ready, Red Seal, Red 
Devil or Bed Label, etc.. Nos. 6 and 6S, 50c each. Hotshot 
Multinle, 4 cell, $2.75; 5 cell, $3.00; 6 cell, $8.50. See 
also Sparkers. ... 

BELTING; Round Leather, 500-ft. reels—8/16" per foot, 5c; 
%" 10c; 5/16" 16c; %" 20c. 

BEVELS — Sliding T: Stanley 25 or Sargent 2B — 6" 65c; 
8" 75c: 10" 80c; 12" 90c. 

Stanlev No. 18 or Sargent 66B: 6" $1.00; 8" $1..10; 

10" $1.25. 


BIBBS—Compression—(See also Plombing Prices)— 
%-in. %-iB %-m. 

1-in. 

Plain Bough brass. 


.80 1.95 

1.S5 

_ 


Finished brass 


I.IU 1.35 

1.75 

3.25 


Nickel plated 


1.25 1.50 

2.00 

3.50 

Hose—Rough brsss .. 


.90 1.15 

1.50 

7.0C 


Finished brass 


1.25 1.50 

2.00 

3.5« 

Nickel plated . 
BITS' "Auger— 


1.40 1.75 

2.25 

.... 

I6ths 

Jen's Pat'n 

R. J. 

Irwin 

Jen. Car 

Weed 

8. . . 

.40 

.75 

.45 

.... 

J5 

4. . . 

.40 

.65 

.40 

1.00 

.25 

5. . . 

.40 

.65 

.40 


.25 

6.. . 

.40 

.65 

.40 

i.66 

.30 

7. . . 

.40 

.65 

.45 

1.00 

.30 

8. . . 

.40 

.65 

.50 

1.00 

.35 

9. . . 

.40 

.75 

.55 

1.10 

.35 

10. . . 

.40 

.75 

.65 

1.25 

.40 

11. . . 

.45 

.90 

.70 

1.35 

.45 

12. . . 

. . . .45 

.90 

.75 

1.50 

.45 

13. . . 

.55 

1.00 

.80 

1.65 

.50 

14. . . 

.55 

1.00 

.85 

1.75 

.55 

15. . . 

.65 

1.20 

.90 

1.85 

.60 

16. . . 

.65 

1.20 

.90 

2.00 

.65 

17. . . 


1.50 

1.10 


.70 

18. . . 

! ! ! .75 

1.50 

1.10 


.75 

20. . . 

.90 

1.80 

1.25 


.80 

22. . . 


2.00 

1.50 

• • • » 

.85 

24. . . 


2.25 

1.75 


1.10 


Bitts: Standard Auger, in sets — 8 bitts, 108-18 \ 
quarters, $4.50; 18 bitts, 118-32% quarters, $7.05; 13 bitte, 
13-32% quarters, $6.00. 

Irwin Auger, in sets—418, box, 32% quarters, 13 bitts, 
$9.00; 413C, box, 82% quarters, 18 bitts, $9.00. 

Ship Auger Car Bite same prices as Ship Augers. 
Expansive—Clarks’ small, $2.00; large, $2.75; Steers, 
smill, $3.00; large, $8.75. 

Expansive Bit (Xittere—Clark's No. 1, 85c; No. 2, 45e; 
No. 8, 65c; No. 4, 75c. Steers, No. 1, 60c; No. 2, 60c; No. 
3. 65c; No. 4, 70c. 


BIT HOLDERS—Extension— 


Millers Falls, No. 8— 


12 . 

.1.00 

15 . 


18 . 

.2.26 

21 . 


24 . 


Millers Falls. 

No. 6— 

12 . 

. 1.76 

15 . 



BLOOKB—Tackle- 

Wood— 8-ln. 

Single, Plsin Bushed.. .75 
Doin>le, PUin Bushed.. 1.85 
Single Roller Bashed.. 1.20 
Donole Roller Bashed.. 2.15 

Triple Roller Bashed. 

Snatch Roller Bashed. 

Steel— 8-in. 

Single, Plain Bashed.. .70 

Do^le, Plain Bushed.. 1.85 
Triple, Plain Bushed.. 1.80 

Single Roller Bashed. 

Double Roller Bashed. 

Triple Roller Bushed. 

Snatch, Plain Bushed. 

Snatch. Roller Bushed. ... 

B1 0WER8— 

Champion Blacksmith — No. 
Buffalo—No. 700, $27.90; 
14" $47.25. 


18 . 




1.90 

21 . 




2.00 

24 . 




2.85 

Stanley, 

No. i 



12 . 




2.00 

16 . 




2.15 

18 . 




2.25 

24 . 




2.85 

4-in. 

5in. 

6-in. 

8-in. 

10-in. 

.90 

1.00 

1.20 

2.00 

8.80 

1.66 

1.85 

2.15 

8.50 

5.50 

1.25 

1.86 

1.60 

2.75 

4.25 

2.40 

2.56 

8.10 

5.10 

7.50 

8.60 

8.76 

4.75 

7.60 

10.50 

... 

... 

4.75 

6.75 

10.00 

4-in. 

5-in. 

6-in. 

8-in. 

10-U. 

.85 

.90 

1.15 

1.80 

8.00 

1.66 

1.80 

2.00 

8.16 

6.00 

2.16 

2.25 

8.00 

4.65 

6.96 

1.65 


2.25 

5.50 

8.75 

8.80 


4.10 

10.00 

15.00 

4.65 


5.75 

14.25 

20.00 


.. . 

4.19 

6.00 

8.75 

... 


7.00 

9.75 

16.25 


400, $47.25; No. 40, $27.75. 
lo. 200,, 12" $40.50; No. 200, 


BOARDS, IRONING—Rid-Jid, with Table, no Sleeve—No. 1, 
$4.50; No. 2, $4.50. 

Stanwell—$2.75. 

Without Table (skirt boards)—4-foot, $1.00 each; 5-foot, 
$1.50; 5%-foot, $1.75; 6-foot, $2.00. 

BOARDS—(See Washboards). 


BOLTS—Common Carriage (Per 100)— 



3/16" and %" 

5/16" 

%" 

7/16" 

%• 

1%. 


$1.40 

$1.90 

$2.80 

$8.46 

2. . . 

. 1.10 

1.50 

2.05 

2.50 

3.40 

2%. 


1.65 

2.25 

2.75 

3.40 

3. . . 


1.75 

2.40 

2.95 

8.70 

3%. 


1.90 

2.55 

8.15 

4.00 

4. . . 

. 1.50 

2.00 

2.70 

3.35 

4.30 

4%. 


2.15 

2.85 

3.60 

4.65 

5. . . 

. 1.70 

2.25 

3.05 

8.80 

4.90 

5%. 


2.85 

8.20 

4.00 

5.20 

6. . . 

. 1.90 

2.50 

3.35 

4.20 

5.50 

6%. 


2.75 

8.70 

4.40 

5.75 

7. . . 

. 2.20 

2.90 

8.80 

4.65 

6.00 

8. . . 

.2.35 

8.15 

4.20 

5.00 

6.65 

9. . . 


8.85 

4.50 

5.50 

7.25 

10. . . 


3.60 

4.85 

5.99 

7.80 

11. . . 



5.25 

6.30 

8.40 

12. . . 



5.50 

6.75 

9.00 

14. . . 



1 • • • 

. • . 

10.25 

16. . . 


. . . 

# • • • 

... 

11.25 

18. . . 



» • • • 

... 

12.50 

20. . . 



«... 

. . . 

13.75 
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BETAlIi SELZJNG PBI0E8—Oontlnuad. 


BOLTS—Expansion—(S«6 SHIELDS). 

BOLTS— ttioTo — 

5-82'' 3-16'' S ie" 


%.10 

.45 

.10 

.45 




. 

... 

^ .10 

.45 

.10 

.45 

.10 

.60 


... ... 

... 

% .10 

.45 

.10 

.45 

.10 

.60 


... ... 

... 

\ .10 

.45 

.10 

.45 

.10 

.60 


... ... 

... 

%.10 

.45 

.10 

.45 

.10 

.65 



... 

1 .10 

.45 

.10 

.45 

.10 

.65 

.15 

.*95 .20 

1.40 

1%.10 

.50 

.10 

.50 

.10 

.70 

.15 

1.00 .20 

1.45 

1%.10 

.55 

.10 

.55 

.15 

.75 

.15 

1.05 .35 

1.55 

1%.10 

.60 

.10 

.60 

.15 

.80 

.20 

1.10 .25 

1.60 

2 .10 

.60 

.10 

.60 

.15 

.80 

.20 

1.15 .25 

1.70 

2%. 


.10 

.65 

.15 

.85 

.25 

1.20 .80 

1.80 

2%. 


.10 

.65 

.15 

.90 

.25 

1.25 .80 

1.90 

8 . 


.15 

.75 

.15 

1.00 

.25 

1.85 .80 

2.10 

3%. 


.15 

.85 

.20 

1.10 

.26 

1.50 .85 

2.80 

4 . 


.15 

1.00 

.30 

1.30 

.25 

1.65 .40 

2.50 

>LTS — Machine, Square Head and Nut — 

(Per 100): 



3/16 


7/16 


% 





1%. 

$1.40 

$1.65 1 

$2.00 1 

$2.50 1 

; 3:25 8 4.70 j 

% 7.00 

$9.45 

2. . . 

1.50 

1.75 

2.15 

2.70 

3.50 

5.10 

7.40 

10.10 

2%. 

1.60 

1.90 

2.25 

2.90 

3.75 

5.40 

7.95 

10.75 

3. . . 

1.65 

1.95 

2.40 

8.10 

4.00 

5.75 

8.40 

11.35 

3%. 

1.70 

2.10 

2.55 

8.25 

4.25 

6.10 

8.90 

12.00 

4. . . 

1.75 

2.20 

2.65 

3.50 

4.50 

6.40 

9.50 

12.60 

4%. 

2.00 

2.45 

3.00 

3.60 

4.65 

6.75 

9.90 

13.25 

5. . . 

2.05 

2.60 

3.15 

3.80 

4.90 

7.10 

10.40 

13.85 

5%. 

2.10 

2.70 

3.35 

4.00 

5.15 

7.40 

10.90 

14.50 

6. . . 

2.20 

2.80 

3.50 

4.15 

5.35 

7.75 

11.40 

15.25 

6%. 

2.25 

2.90 

3.60 

4.35 

5.60 

8.10 

12.00 

15.85 

7. . . 

2.35 

3.00 

8.75 

4.50 

5.85 

8.50 

12.40 

16.50 

8. . . 

2.50 

3.25 

4.05 

4.85 

6.30 

9.10 

13.35 

17.65 

9. . . 

2.60 

3.40 

4.35 

5.25 

6.75 

9.75 

14.40 

18.90 

10. . . 

2.75 

3.65 

4.60 

5.60 

7.20 

10.50 

15.30 

20.25 

11 . . . 

2.90 

3.90 

4.90 

5.95 

7.75 

11.25 

16.30 

21.50 

12. . . 

3.05 

4.10 

5.20 

6.30 

8.15 

12.00 

17.35 

22.75 

13. . . 





8.65 

12.75 

18.35 

24.00 

14. . . 





9.25 

13.25 

19.35 

25.25 

15. . . 





9.55 

14.00 

20.35 

26.50 

16. . . 





10.00 

14.65 

21.35 

27.75 

17. . . 





10.50 

15.30 

22.35 

29.00 

18. . . 





11.00 

16.00 

23.25 

30.25 

19. . . 




• • • • 

11,50 

16.65 

24.25 

31.50 

20. . . 





12.00 

17.35 

25.25 

32.75 

21. . . 





12.50 

18.00 

26.25 

34.00 

22. . . 





13.00 

18.70 

27.25 

35.25 

23. . . 





13.50 

19.40 

28.25 

36.50 

24. . . 





14.00 

20.00 

29.25 

37.75 

25, . . 





14.50 

20.75 

30.25 

39.00 

26. . . 





14.75 

21.50 

31.25 

40.25 

27. . . 





15.25 

22.10 

32.25 

41.50 

28. . . 





15.75 

22.80 

33.25 

42.75 

29. . . 





16.25 

23.50 

34.25 

44.00 

30. . . 





16.75 

24.75 

35.25 

45.25 


BOLTS—Bnml— 


Oast Iron, Japanned— 


4'inch . 

.20 

S-iDch . 

.20 

6-iiich . 

.25 

8-ineh . 

.40 

Light Wrought Stool, Jap.— 

3%-inch . 

.10 

8-iiich .. 

.15 

4-inch . 

.15 

5-inch . 

.30 

6-inch . 

.25 

CHAIN— 


Cast Iron Japanned- 

— 

6-inch . 

.40 

8-inch . 

.50 

10-inch. 

.75 

Oast Iron. Amber or 


Bronxed— 


4-inch . 

.45 

6-Inch . 

.60 

8-inch . 

.75 

Cast Iron, Ant. Copper 

or Dull Brass— 


4-lneh . 

.75 

6-inch . 

1.00 

8-inch . 

1.10 

CUPBOARD. Jspsnned— 

8-lneh . 

.75 

6-inch . 

.75 

10-inch . 

1.75 


Gap board. Other Finishes— 


8-ineh .75 

6-inoh . 1.00 

Flush, T. Head—All Fin¬ 
ishes—Cast Brass— 

8*inch .00 

4-iiich . .70 

6-inch .00 

Wroufht Brass—^All 
'^’inlshee-^ 

8-ineh .85 

4-inch .40 

6-inch .50 

FOOT— 

Cast Iron, Jspsnned— 

6-inch .. .40 

8-inch ..50 

10-inch ..00 

Amber or Bronxed— 

6-ineh .55 

8-inch .75 

Other Finishes—. 

4-inch .75 

6-ineh .95 

8-inch . 1.10 

Foot Wrought Steel—Cup 
board. Japanned— 

8-ineh .50 

6-inch .80 

10-inch .1.85 


BOLTS—Toggls—(See Toggle Bolts). 


BOTTT..ES—V acunm— 


Thermos— 


a . 

. 2.75 

6Q.. 

. 8.75 

11 . 

. 1.50 

liQ . 

. 2.50 

14. 

. 1.75 

14Q. 

. 2.75 

14% . 

. 1.50 

15 .. 

. 2.50 

15Q. 

. 8.50 


15H . 

Universal— 

21 .. 

22 . 

71 .. 

72 . 

81 . 

82 . 

91 .. 

92 . 


2.25 

1.50 

2.50 

1.75 

2.75 

2.75 

3.75 

2.50 

3.50 


592 . A26 

Ferrustat— 

604B .10.00 

606N .15.00 

505L .16.00 

FILL£RS~~-Thermos and Uni¬ 
versal— 


% pint . 1.00 

1 Pint . 1.00 

1 Quart . 1.50 

LUNCH KITS — 

Thermos — 

892 and 896. 2.75 

898 and 897. 8.00 

894 and 398. 4.00 

Universal— 

810. 8.00 


BOXES—liHri 
Goodell— 
1285 26x4 .. 

1805 25x5 .. 

1806 80x5 .. 
Stanley— 

50% . 

246 . 

858 . 

460 . 

Acme— 


72 

78 

74 


27.75 

80.75 

88.00 

11.50 

24.50 
29.00 
85.00 

32.50 

21.50 
26.00 


820 . 8.50 

410. 8.35 

510 . 8.50 

Thermos—Food Jars. Fillers. 


600 . 8.00 1.25 

601 . 8.50 1.50 

602 . 4.50 2.00 

Thermos—Jugs. Fillers. 

556. 9.50 4.00 

657.10.00 4.75 

Thermos—Cases— 


104. 6.25 

104Q. 9.25 

114. 9.75 

114Q.14.75 

130 . 9.75 

180Q. .14.75 


75 .24.00 

Langdon— 

25 .24.50 

27 18.75 

29 20.65 

82 22.50 

34 .26.25 

74 .28.00 

75 .81.25 

Steam’s Perfection-^ 

20 . 4.50 


BRACES— 

P. S. A W.. No. 7008, 84.75; each; No. 7010, $5.00; 7012, 
$5.25; 8010B, 86.00; 8012B, 86 25: 8014B. $6.50. 

Stanley, No. 921—8-inch, $5.00 each; 10-inch, $5.25; 12- 
inch, $5.50; 14-inch, $5.75. No. 945 — 8-inch, $2.75; 10- 
inch, $2.85, 12-inch, $3.00. No. 965—8-inch, $2.15; 10- 
inch, $2.25. No. 966—8-inch, $1.15; 10-ineh, $1.25. 


BRACKETS—Shelf— 


Japanned— 

8x 4 . 

Pair 
... .15 

4x 5 . 

... .20 

5x 7 . 

.. . .80 

6x 8 . 

... .85 

7x 9 . 

... .40 

8x10 . 

... .45 

10x12 . 

... .60 

12x14 . 

... .85 


Copper, Brass, 
3x 4 . 

Nickel-Pair 

4x 5 . 


5x 7 . 

. ,70 

6x 8 . 


7x 9 . 

.. ,95 

8x10 . 


10x12 . 

1.15 

12x14 . 



BRADS—Wire— Bulk per lb. % lb. pkgs. %-lb. Dkgs. 

% and %-inch.35 .20 .16 

^ to 1%-ineh.25 .16 .io 

1% to 2-ineh . 20 15 10 


BRASS—Sheet—Soft, per lb., 45c; Half Hard, 50c; Sign, 50c; 
Spring, 75c. 

BREAD AND CAKE MAKERS—Universal—No. 2, $3.75 each; 
No. 4, $8.50 each; No. 8, $4.50 each; No. 44, $8.25 each. 
Cake Maker, No. 1, $8.50; No. 2, $4.50. 

BRIGHT WIRE GOODS—See Hooks and Eyes. 

BROILERS, WIRE—No. 216, 15e each; 218, 20c; 220, 25c; 
1102, 30c; 1108, 85c; 1104, 40c; 1105, 45c; 1153, 65e; 
1164, 70c; 1155, 75c. 

BROOMS—House—Economy, 70o each; No. 2, $1.25; 8, $1.00. 
Mill—Steel Band, 90c. 

Push or Street—Bassine, with Handles—14-ineh. $1.15 
each; 16-inch, $1.85; 18-inch, $1.50; 24-inch, 82.00; 80- 
inch. $2.65. Rattan, with Handles—16x8 inches, $1.10; 
16x10, $1.25. Wire, no Handles—12x5, $1.10; 14x5, $1.25; 
Handles, 15e each. 

Whisk—IB, 25c each; 870, 40c; Pullman, 45c. 
BRUSHES— 


Casting— 

No. 

2 . 

Each. 

.60 

616 . 

618 . 

Hand or Nail— 

. 5.75 
. 6.36 

8 . 

.65 



5% . 

.60 

Horse— 


7 . 

.75 

Collie. 

. .80 

10 . 

.75 



15 . 

.90 

XToatiff 


Counter or Dusting- 


Pointer .. 

. .65 

15 . 

1.00 

Shoo Fly . 

. .70 

17 . 

1.25 

72 . 

. .40 

90 . 

1.25 

73 . 

.60 

7 . 

2.50 

73-P . 

.50 

Floor or Oarage— 


800 . 

. .85 

12 . 

1.85 

Kalsomine— 


14 . 

1.50 

240 . 

. 6.75 

16 ... 

1.65 

810 . 

. 3.00 

112 . 

1.75 

Marking— 


114 . 

1.85 

1 . 

.10 

116 . 

2.10 

2 . 

. .10 

216 . 

2.00 

8 . 

.10 

218 . 

2.25 

4 . 

. .15 

220 . 

2.50 

5 . 

. .15 

224 . 

3.00 

6 . 

.15 

312 . 

1.50 

Paint— 


314 . 

1.75 

151—2% . 

. .85 

316 . 

1.85 

3 . 

. .50 

614 . 

5.00 

3% . 

. .65 
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BETAlIi SELLIKO PBIOES—Contiiiaad. 


BRUSHES—Paint—Continued— 


J. 

.80 

4H . 

_8.25 

_3 

- . .70 

228—3% . 

_2.50 


.... 85 

4 . 

_8.25 

4 . 


4% . 

_4.50 

4^ . 

. 1.65 

Roofing— 


150 2 M 

.70 

401 . 

_2.26 

- * ' 

.80 

404 . 

_2.66 

8% . 


. Sash— 


4 . 


20—2 . 

.20 

165—8 ,,,. 


4 . 

.25 

8^ . 


6 . 

• • •. .85 

4 . 

. 2.25 

8 . 

.45 


Paint—(Chinese bristles)— 
Grade. 1 


4 H-inch 


.85 


.70 

.50 

.70 

.80 

.65 

.85 

1.10 

.80 

1.10 

1.60 


1.66 



1.85 

1.86 

2.25 

8.25 


8.00 

4.26 

5.75 


Roofing—Knotted— 

8' knots, 14‘lb.2.25 

4 knots. 181b.2.66 

Sash—Chisel Point— 

Vixlji-in.20 

}ixl«-in.26 

%x2ln.85 

1x2^-in.45 

Scrub- 

Gray Tampico, 10*.. .85 

Gray Tampico, 11".. .40 

Ox Fibre, 7".80 

Ox Fibre, 10".85 

Ox Fibre, 12".40 

White Tampico, 8".. .20 

White Tampico, 11". .80 

White Tampico, 12". .40 

Shoe- 

Dauber, wood.20 


Sink- 

Ox Fibre.15 

Split Bamboo.05 

Shelving—Rubber—Set— 
Ebonized handle ... .55 

Boxwood small ..... 1.00 
Boxwood, medium .. 1.10 
Boxwood, large .... 1.35 
White Bone, small.. 1.00 
White Bone, medium 1.25 

Octagon Bone.2.00 

Octag. Bone, polished 4.00 
Stencil— 

m-in.. 2H-lb.16 

IH-in., 8%-lb.85 

l<4 iii.. 61b.45 

1%-in., 61b.66 

Window— 

Gray fibre.00 

Black horsehair ... .80 

Pope’s Eye. 1.25 

Squeegee, 10-in.25 

Squeeges, 12-in.30 

Squeegee, 14-in.35 

Squeeges, 16-in. ... .40 


2%x4H . 2.90 

2Hx4V4 . 8-00 


8.66 

8.75 


Size. 

Pair. 

Size. 

Pair. 

Tire—Weeds 

41^x33 . 

. 7.25 

8 x80 . 

... 4.50 

4^4x34 . 

. 7.50 

8 x30 

. . 6.00 

4^4x35 . 


3 ^ x32 . 

;;; 5.50 

4%x36 . 

. 8.00 

4 x31 . 

... 6.00 

4^x37 . 

. 8.75 

4 x32 . 

... 6.00 

5 x35 . 

. 9.00 

4 x33 . 

... 6.50 

5 x36 . 

. 9.00 

4 x34 .. 

. . . 7.00 

5 x37 . 


4 x35 . 

... 7.50 

5Hx36 . 

.12.00 

4 x36 . 

... 7.50 

5^x37 . 

.13.00 

4%x32 . 

Dozen pair lots. 

. . . 7.00 
10% off. 

5^x38 . 

.14.00 


CHAIN—Yankee, Straight Link (Coil) 

10c: 2-0, 9c; 0, 81^c: 1. Be. 

Norway Straight Link (Coil) — %, 35c lb.; 
30c. 


0, 10c ft.; 

%, 85c; 


20c; 

15c 


Passing Link (Coil)—4-0, 18c ft.; 8-0, lie; 2-0, 15c, 
1-0, 9c. 

Proof Straight Link (Coil)—3-16 Black, 22c lb.; 

5-16, 18c; %, 17e; 7-16, 15c; 15c; %, 15c; %, 

%, 16c. 

Proof Twisted Link (Coil)—H Black, 20e lb.; 5-16, 20c; 
%, 16c. 

B. B. Proof Straight Link. A (Coil)—5-16, 20e lb.; %, 
20c; H. 20c; %, 20c; 20c: 20c; 1, 20c. 

Twisted Machine Coppered (Coil)—8-0, 16e ft.; 2-0, 15e. 
Jack—Iron—16, 10c yard; 14, 10c; 12, 10c; 10, 13c; 
8, 15c. Brass—120, 10c yard; 118, 10c; 116, 10c; 114. SOc; 
118, 20c; 112, 20c; 110, 85c. 

Safety Brass—00, 15c yard; 0, 15e; 1, 15c; 2, 20c; 8, 25c. 
Sash—0, Copper Plated, 414 c ft.; 1, Copper Plated, 5c: 

2, Copper Plated, 5c; 4X, Sherardized, 15c; 10, Gable. 20c. 
Sash Chain Fasteners—Phoenix, 20o set; 10, 60c. 

CHALK LINE—^Yellow, 86c per 100-foot hank; 20c por 50-foot 
hank. Braided White, 20-foot hanks—120, 10c each; 220. 
lOc; 820, 15c. 50-foot balls—150, 15e; 250, 15c; 850, 15c. 
CHESTS, TOOL — A, Leather Corered. $26.50; AA. Leather 
Covered, $30.25; B, Quartered Oak, $24.25; BB, Ouartcred 
Oak, $26.50; BBR Quartered Oak, $82.00; D. gartered 
Oak, $16.25; DIX (quartered Oak, $17.75; DD, Leather Oov- 
ered, $19.00; DDD, Leather Covered, $20.25; DDD, Quar¬ 
tered Oak, $20.00; £, (gartered Oal^ $24.25; EE, Quartered 
Oak, $28.50; F, Quartered Oak, $20.00; F, Leather (Cov¬ 
ered, $20.25; FF, Leather Covered, $28.76; FF, Quartered 
Oak. $22.25; G, Plain Oak, $14.00; GG, Plain Oak, $15.50. 
CHECKS, DOOR: Corbin — No. 1, each, $6.85; 2, $9.75; 

8, $11.50; 4, $14.00; 5, $18.50. 

Norton—A, Each, $6.25; B, •‘8.00; C, $9.75; D, $11.50; 
E, $16.50; (?H, $11.00; DH. $13.00. 

Dime — No. 10, each, 15e; Norton, 44, $2.50; No-Slam, 
100, 35c. 

Rixon—A, each, $8.00; B, $9.25; 

Sargent—No. 20, each, $4.0(). 

CHOPPERS—Meat and Food— 


C, $11.00; D, $14.50. 


Enterprise 


Univeraal 


Dauber, iron.25 

Brush only, %*in. .. .8.5 

Brush only, l^-ln.. .75 

Combination ...... .80 

Extra bristles.50 

Best IM-in. bristles .85 
BUCKETS—(See <3mlv. Ware). 

BURNERS; Lamp—1 or A, 15c; 2 or B, 20c; 3C, 80c. 
Lantern—-0 Hot Blast. 15c; 2 Cold Blast, 25c. 

Rubbish — 1-20" steel, $8.25; 2-26" steel. $10.75; 8-30" 
steel. $13.00; 10 wire, $1.75; 11 wire, $2.10; 12 wire, 

$2.50; 13 wire, $8.00; 14 wire. $8.50. 

BUTTS—(See Hinges) 

CANTEENS: Boyco and Bear Brand, Covered—2 qts., $1.15; 
8 qts., $1.25; 4 qts, $1.35; 6 qts $1.65; 8 qts., $2.00; 
10 qts., $2.25. ^ 

Khaki Covered—2 qts., $1.10; 8 qts.. $1.25; 4 qts., $1.35; 
6 qts., ♦1.50* 8 qts., $1.85, 

Government Covered—222, $1.35. 

Lincoln Auto (Auto Can), Covered—No. 100, $1.75; No. 
200, $2.00; No. 800, $2.10. ^ 

American or Boy Scout—Covered, with straps. No. 825, 

$ 1 . 10 . 

Canteen Straps—No. 801, 20c. 

Boyco Service Units — Noo. 5, $5.75; No. 22, $6.65; No. 
112, $8.00; No. 212, $8.40; No. 812, $8.60. 

CANT HOOKS— Maple Hdl. Hickop^Hdl. 


5. 

10 . 

12 . 

22 . 

82. 

601 . 

608 . 

TOi . 

CHISELS— 


.8.00 

.4.75 

.4.25 

.7.75 

.9.75 

.8.26 

.8.75 

.8.60 

Socket 
Firmer 
Bev. Edge 


0 

1 

2 

8 

804 


1.50 
1.85 
2.25 
8.00 

6.50 


Russwin 

0 R . 8.00 

1 R . 2.50 

8 R. 2.75 

8 R . 8.75 

Innide er 

Whites Pocket Outsids 
No. 2 Bev. Edre R^vel 
4" 1" 1%"1H" 2' 

1.80 1.40 1.65 1.85 2.00 2.50 
.95 1.05 1.15 1.35 1.50 2.15 

.1.50 

.80 .90 1.10 1.85 

1.30 1.40 1.50 1.70 

1.10 


1.60 2.10 
1.65 2 35 
1.85 2.25 
1.25 1.75 


1.00 1.10 1.25 
1.20 1.25 1.50 
1.55 1.65 2.10 
1.16 1.25 1.40 


2, $12.75; 


CAPS—Roofing. Per lb., 22c. 

CARBORUNDUM—Grain, por lb., bulk, SOc. 

CARRIERS—Timber—No. 425, 4-ft. maple. $8.50. 

CARRIERS; Hudson Hay—No. 29 $20.50; No. 50, $11.50; 
No. 62, $16.25; No. 77, $10.75. « . . 

Hunt, Heim & Ferris — 493, J20.25; 502, $15.75; 503, 
$12.00; 481, $25.00. 

CATCHERS, GRASS—No. 1, $1.00 each; 2, $1.15; 10, $1.15; 
20. $1.2.5; lOOOA, $1.50. No. 1, Perfex, $1.75: No. 2, 
Perfpx. $2.00. No. 5G, Easy-E’ra., $2.00: lOG. Easy-Em., 
$2.25: 12G, Easy-Em., $2.50; 50, Easy-Em., $1.75. 


8-0 


Buck Bros. Socket Firmer.. . 

Buck Bros. Tanged Firmer.. 

Buck Bros. Socket Butt. 

Buck Bros. Tanged Turning. . 

Everlasting, Pocket. 

Witherby’s Butts.1.00 

Witherby’s Corner . 8.75 8.75 4.25 

Witherby’s Socket Firmer(P) .70 .80 .90 

Witherby’s Socket Firmer(B) .85 .95 1.15 

Witherby’s Socket Framing. 1.15 1.30 1.40 

Witherby’s Pocket.80 .90 1.10 

Cap .65. 

Diamond Point. 

Regular or Common Taper. .. .20 .35 .70 . 

E'xtra Quality. Polished Point .85 .65 1.10 

CHURNS—Barrel—No. 0, $10.00 each; 1. $11.25 
3. $14.25. 

Improved Cylinder—No. 1, $5.50; 2, $6.50. 

Glass Family, Universal—No. 15, $2.75 each; 125, $3.25; 
185, $4.00; 145, $4.50. Dazey, No. 10. $1.75; 20. $2.25 ;S0, 
$2.75; 40, $3.50. Extra Jars, Dazey, No. 10, 55c; 20. 90e: 
30, $1.20: 40, $1.50. 

Tin without Dasher—IH gal., $1.50 each; 2 gal., $1.55; 
3 gal., $1.60; 4 gal., $1.75. 

Dash—IX Tin—2-gal., $2.25; 4-gal., $2.76; 6-gal., $3 25 
Dash and Handle—25c extra. 

CLAMPS — Carpenters’ — SteamsNo. 212, $6.00 pair; 213. 
$6.65; 214, $7.00; 215, $8.25; 216, $15.00: 218, $17.75. 

Carriage Makers’—No. 12, Plain, 35c each; 13, 40c; 14, 
50c: 15, 70c; 16. 90c; 18, $1.25; 20, $1.75: 22. $2.15. 
Quilt Frame—No. 1, 10c each; 8, 20c; 82, 20c; 38, 20c. 
CLEANERS—Window—Rubber—10-inch, 45c each; 12-inek. 
50c: 14-inch, 60c; 16-inch, 65c; 18-inch, 75c. 

Wood Floor Cleaners—14-inch, 60c: 16-inch, 75c. 
CLEANING COMPOUND — 

Cedar Sweep—1%-lb. carton, 20c: 4%-lb. carton. 60c: 

33-lb. box, $2.00; 100-lb. drum. $3.75; 250-lb. barrel, $8.50. 
Kleen-A-Pipe—1-lb. can, 75c; 10-lb. can, $3.00. 
Shineoleum—1 quart, $1.00; 1 gal., $3.50; 5 gals., $12.50. 
Cedar Mist—1 gal., $3.50; 5 gals., $12.50. 

Sweeping Compound—No. 2, Green, 8c lb.; No. 3, Brown. 
2%c lb.; No. 4, Black, 2%c lb. 

CLEVISES—Malleable, 25c lb. Steel, 4", 25c; 5", 25c; 6", 
30c; 7", 30c; 8 ", 35c. 

CLIPS—Wire Rope "Bulldog”—3-16 to % in., each, iSc; 
H, 20c; %, 25c; 35c; %, 50c; 1-in., 55c; iVk-in., 60<- 
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CLIPPERS—Boli— 


New Emt— Extra Cotten— 


No. 0 . 

... 8.75 

No. 0. 

.2.25 

No. 1 . 

_ 5.00 

No. 1. 


No. 2 . 

_ 7.00 

No. 2 . 

.8.76 

No. 3 . 

_ 8.75 

No. 8 . 


0. K.— 

10-ineh . 

_2.85 

14-inch . 

.8.00 


CLOCKS, ALARM—Westclox—American. $1.50 each; Bluebird, 

? 1.75; Lookout, $1.75* Sleepmeter, $2.00; Bunkie, $2.76; 
ronclad, $2.25; Jack-0* Lantern, $3.00; Binco. $3.25. 
Circle, $8.25; Flaah, $3.25; Gale. $4.50; Ideal, $3.00; 
Indian, $1.75; Peerleaa, $3.00; Penning. $3.50; Practical, 
$8.00; Slumber Stopper, $4.50; Startle, $8.50. 

NOTE—A aoTemment War Tax of 5 per cant baa boon 
levied on all retail aalea of clocka. The retail dealer la re¬ 
quired to keep a record of all aalea and pay the tax Into tbe 
Collector* a office each montb. 

CLOTH — Emery, Not. 00 to QH, 10c straight; No. 1 to 8, 
15c. Carborundum or Axolite—Nos. FF 00, ISc straight. 


CLOTH, WIRE—Hardware GaWaniaed—Per lineal foot— 


Mesh 

24-in. 

80-in. 

86-in. 

42-in. 

48-iA. 

1-ineh .... 

... .86 

.45 

.54 

.68 

.72 

%-ineh ... 

... .28 

.85 

.42 

.49 

.56 

H-inch ... 

... .28 

.85 

.42 

.49 

.56 

2-inch .... 

... .20 

.25 

.80 

.35 

.40 

2 74 -inch .. 

... .20 

.25 

.80 

.85 

.40 

8-ineh .... 

... .20 

.25 

80 

.86 

.40 

4-ineh .... 

... .21 

.26 

.32 

.87 

.42 

5-inch .... 

... .21 

.26 

.82 

.87 

.42 

6-inch .... 

... .22 

.28 

.88 

.89 

.44 

8-ineh .... 

... .24 

.80 

.86 

.42 

.4$ 


CLOTH. SCREEN WIRE—Per lineal loot—Retail prices have 
been figured on the following basis: 12M Black, 4He: 14M 
GaW.. 5^c; 14M Opal, 5e per sq. fs 
COCKS— 


No. 

Bach 

No. 

Bsek 

Ball— 74 inch.. 

. 1.25 

Gas Hose— %-incb... 

.30 

%-ineh.. 

. 1.50 

74-inch... 

.85 

74‘inch.. 

. 1.75 

%-ineb... 

.60 

1-inch. . 

. 3.00 



Service, Standard— 

-Square or Flat Head— 




74" 1" 1^4* IH" 

2" 

Each.45 

.50 .55 

.60 1.00 1.50 2.10 

3.75 


COMPASSES—No. 40-4, 46e each; 6. 65e: 8. 76e. 

COOKERS—Firelese—Duplex—No. 25, $17.00 each: No. 80. 
$28.25: 85, $19.75; 50, $30.00; 55, $82.00; 60, $85.00; 
70. $48.50. 

Lege—l^t, $8.50. 

Soapstone Discs—Each, $1.75. 

COOLERS, WATER—Galvanised Lined—02. $4.75 eaeb; 08. 

$5 50: 04. $6.75: 06, $7.75; 08, $9.75: 010, $12.00. 
COPPER—Sheet, 50c lb.; Bars, round, 40c lb.; Tubing, 47c lb. 


COPPER WARE—Rome Nickel Plated— 


Tea Kettles 


8H inch . 2.00 

9^ inch . 2 25 

10^ inch . 2.35 

Coffee Pots. 

3 pints. 1.85 

4 pints. 1.60 

5 pints. 1.75 


6 pints. 1.85 

Tea Pots. 

2 pints. 1.25 

3 pints. 1.35 

4 pints. 1.50 

Wash Bn{t<irs. 

348 . 6.75 

349 . 7.50 


COPPERS. SOLDERING—Family- 


1, per set . 1.50 

2, per set . 1.85 


Tinners— 

H pound, per pair.25 

1 pound, per pair.80 

1 H pound, per pair.85 

2 pound, per pair. 45 

8 to 14 pounds.45 

CORD—Sash. Common—Per hank: No. 6, $1.10; 7. $1.40; 
8, $1.65; 10, $2.75; 12. $3.25. 

Samson Spot and Silver Lake — Per hank; No. 6, $1.75; 
7, $2.35; 8. $2.85; 10. $4.75; 12. $5.75. 

Wire. Galvanized — Per foot: 1/16", 2'/^c; 3/32", 3c; 

3V^c; 3/16", 4»^c; 7/32", 5c; V*". 6c. 

CORD, TINNED PICTURE— 


No. 00, 15e pkg,; 1. 25e: 2, 80e: 8. 40o; 4, 50e. 


CRAYON—Lumber, 10c: Soapstone. 6c. 

CULTIVATORS— 

NorcroES, lGC-5, each, $2.00; 5N, $1.50; 8N, $1.25; 
Midget. 60c. 

Poll Easy, PEC, each. $2.00; PE5. $1.65; PEW2. $5 00. 


CUTTERS—Pipe—Barnes. No. 1, $8.25 each; 2, $4.25; 3, 
$7.00; 4, $14.00; 5. $20.00. 

Saunders—No. 1. $2.76 each; 2. $4.00; 3, $9 50 
Trimo—No. 1. $8.50; No. 2, $4.75; No. S $8.00 
DAMPERS—Stove Pipe—No. 8. 20c each; 4. 20c; 6. 25c; 

« 25r: 7. 40c: 8. 80c; 9. $1.16; 10. $1.50 
DIVIDERS—Wing. Nos, 35 and 50—C inrh, 65c: 7-inch. 75c; 
8'iKch. 80c; 10-inch, $1.10: 12-inch, $1.35; 14-inch, $3.50. 

Wing Ext. No. 1 — 6-inch, $1.15; 7 inch, $1.25; 8-inch, 

$1 35. 

Excelsior—6-inch, 90c; 8-inch, $1.25; 10-inch. $1.65 


DOORS—Ash Pit— 

8x8. 1.20 10x12. 1.70 

8x10... 1.30 12x15. 3.60 

ASH TRAPS—Common, 7x9, 80c; Adama Double, 90c. 


DOORS, SCREEN— 

No, 26x6-6 

241, Common, 76-in. thick 2.20 

296, Painted black, IH_2.45 

811, Vamiahed, 174.8.40 

381, Varnished, .8.60 

815G, Var., 174. Gal. Cl... 4.15 
DRILLS— 


2-8x6-8 

210x6-10 

8x7 

2.80 

2.45 

2.56 

2.55 

2.70 

2.85 

8.65 

8.70 

8.85 

8.76 

3.90 

4.00 

4.80 

4.50 

4.76 


Goodell-Pratt 

No. 

8 .... 
874 .... 

Bench Drills— 
Each. 

.9.60 

No Each 

279 .15.25 

Millera Falls Breast Drills— 
IS _ a oa 

974 .... 


18 . 

7 75 

10 74 .... 


87 . 

T 12 00 

49074 .... 

.20.00 

97 . 

.... 12 75 

1003 .... 


99 . 

fi 7S 

1005 .... 

.26.50 

112 . 

8 75 

11 .... 


212 . 



Goodell-Pratt Breast Drill*— 

8 . 5.85 245 . 6.00 

07 . 5.50 


20 

21 

22 


Drill Presses—Millers Falls 


11.00 28 . 7.60 

16.00 210 . 15.00 

5.00 


1 

2 

8 

5 

98 


807 

316 

817 


Hand Drilla—Millers Falls 

. 8.50 106 . 

. 6.00 808 . 

....... 8.60 806 . 

. 8.76 848 . 

.5.T5 980 . 

1980 . 

Chsin Drills—Goodell-Pratt 

. 4.50 818 . 

. 4.60 1500 . 

. 6.50 


8.75 
8.00 
5.50 
4.00 

5.75 

5.76 


7.00 

6.80 


41 

42 

No. 

800 

801 


Yankee Antsmatle 
.. 2.50 44 ... 
.. 2.00 40 ... 


Yankee Obnoka and Drill Points 
Set. No. 

. 1.15 805 . 

. 1.15 


8.25 

8.00 


Set. 

.55 


_ - ^ 

Set of 8, $7.10; eseh, 15c; 2 for 25o. 


DRILLS, TWIST- 



Bit 

Stock 

Rd. Bbk. 
Prentiss does 

Sqr. Tpr. 
8bk: 

8tr. 

Sbk. 


1/16 ... 

. .15 

.... 


.... 


.10 


^ • • • • • 

3/16 ... 

. .20 

.80 

.30 

t 1 T ■ 


.15 

.80 

. .25 

.30 

.40 



.15 

.80 

7a . 

5/16 ... 

. .30 

.40 

.45 

.90 


.20 

.40 

. .40 

.45 

.50 

1.00 


.25 

.45 

% . 

. .45 

.50 

.60 

1.10 


.80 

.50 

vie ... 

. .55 

.60 

.65 

1.16 


.45 

.60 

74 . 

9/16 ... 

. .70 

.75 

.70 

1.20 


.60 

.75 

. .80 

.85 

.75 

1.25 


.85 

% . 

11/16 .. 

. .90 

1.00 

.80 

1.30 



1.00 

. 1.10 

.1.10 

.90 

1.85 



1.10 

74 . 

. 1.25 

1.20 

1.05 

1.40 



1.20 

% . 

. 1.50 

1.60 

1.30 

1.85 



1.60 

1 . 

. 1.85 

2.10 

1.50 

2.30 



2.10 

174 .... 




2.75 



2.70 

1^ .... 


.... 


3.25 



3.30 

1% .... 

. .... 



3.75 



3.90 

1 74 .... 


.... 


4.25 



5.10 

Sebco Four Point Star, Brick and 

Concrete— 



12-inch. . 

74 

% 74 

74 

1 

174 

174 

2 

. .40 

.40 .45 

.65 

.85 

1.80 

2.25 

4.50 

18-inch. . 

. .50 

.60 .60 

.80 

1.10 

1.55 

2.50 

6.00 

24-inch. . 

. .65 

.65 .70 

1.00 

1.20 

1.75 

2.80 

5.25 


ELECTRICAL APPLIANCES— 


Universal Goods— 
Dishes, Chafing— 

E940 . 

E9850 . 

.18.00 

.16.00 

Grtlla— 

E982 . 

.11.50 

E984 . 

.12.56 

Heaters. Immersion 


E970 .. 

. 6.25 

Irons, Curling— 

E9901 .. 

. 6.25 

E99011 . 

. 6.75 

Irons, Pressing— 

E901 . 

7.60 

E902 . 

6.75 

E905 . 

6.75 

E9028 . 

6.25 

E9036 . 

6.76 

E9051 . 

8.00 


Pads, Heating— 


E9940 . 

.,10.00 

Percolators— 


E9435 . 

..18.50 

E9437 . 

. .15 00 

E9439 . 

. .16 50 

E9G35 . 

. .11.76 

E9637 . 

. . 18.00 

E9n39 . 

. .14.50 

E9646 . 

. .17.50 

E9649 . 

. .19.50 

E9676 . 

. .10.00 

Ranges, Table— 


E9841 . 

. .22.00 

Stoves— 


E998 . 

. . 9.00 

E997 . 

. . 9.00 

E9960 . 

. . 8.00 
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EL AM OB OB BOTAL XNAUBL WABB 


Biggins, Coffee 

40 2S 

Ladles, Deep 

100 .25 

84 .50 

Plstaa, Deep Pia 

89 . .15 

(Xips and Sanaara 

BOO .. - -45 

86 .70 


120 .80 

Pans, Milk 

0.25 

40 .80 

)20 • ...» 1.26 

800S.85 

111 .80 

PUtaa, Bballow Pie 
27 . .85 

930 ^.1.45 

Onspidora 

fn as 

Maaanras 

02 .80 

11 .30 

Boilers, Ooffaa 

An IIS 

20.40 

80.40 

.30 . 70 

04 .56 

40.50 

Plstaa, Dinner 

20 gg 


aoo . 1.26 

06 .96 

60.70 

100 .2.50 

Beilars. Bfea 

14 ... 1.00 

Dippers, Onp 

10 .85 

11 Oradnatad. .65 
Palls, Obambar 

2 . 1.50 

100 .90 

120 . 1.00 

Pans, OsnTsz Ssnas 

02 .55 

Pota, Firalaaa Oaoknr 
145 u .l-QO 

Dippers, Windsor 

110 .85 

1810 . 2.75 

1 a 1 2S 

40 .2.00 

Pots, Ooffaa 
^% - 

. 1.65 

Dippers, Buds 

4.70 

Paila, Water 

110 . 1.15 

04 .76 

06 .96 

36 .2.26 

s 

BiawU, Wash 

Disbas, Soap 

50, 60 .80 

Fillers, Fruit Jar 

20 .85 

116 . 1.60 

010 . 1.85 

25 .75 

Pans, Bad 

1.2.80 

012 .. 1.66 

Pans, Oambinstion 
flsnoa 

45 . OS 

30 .45 

Pota, Tea 

34 ::. 

Pan% Doueba 

2 . 8.60 

Bnakata, Oavarad 

21 .60 

Flasks, Ooffaa 

lOT . 8.86 

0 .65 

Fnnnals, Piaead 

Pans, Bread 

11 .40 

Pans, Lipped Bauea 

10 .80 

20 AA 

28 .6<J 

Oil .60 

*6 . .90 


la .65 

14 .86 

101 .80 

38 . 1.1* 


Pana, Oaka 

0 .85 

18 .46 

102 . 1.00 

38 .1.75 


24 .60 

Pota, Straight Sane# 

160 .60 

Kattlaa, OonToz 

08 .66 

10, 60, 70.40 

200 ..45 

Pans, Oom Cake 

706 60 

28 .75 

850 .70 

450 .80 

650 . 1.00 

Pans, Btmlgbt Banes 

250 .80 

450 . 1.05 

028 . 1.85 

05 .85 

036 . 1.85 

na 11 s 

OAO 2 na 

850 . 1.66 

nin 1 an 

709 .80 

650 . 1.80 

Pott, Soup Btoek 

818 . 9.75 

886 . 18.75 

318 . 7.50 

1050 . 1.66 

014 . 2.00 

020 3.75 

Kettles, Lipimd 
Prasarring 

14 . 46 

18 . 55 

00 vn 

712 1.05 

Pana, Muffin 

406 . 60 

412 . l.OO 

Pa^ Dsap Pnddlnj^ 

ago 1 40 

1260 . 1.96 

Bnakata, Dinner 

HP ,. 2.00 

Pans, Btaw 

8.40 

5.50 

a AS 

111 . 2.86 

286 . 11.85 

118 . 2.76 

Pans, Oblong Btova 

04 . 40 

Boaatara 

150 . 2.90 

502 . 1.66 

ISO . 40 

608 . 1.85 

OA QK 

aoo , . 50 

100 . 45 

180 . 8.50 

Obnmbars 

1 . 60 

JO .. .00 

an 11 s 

500 . 60 

300 . 65 

Sklmmara, Flat 

12 . 85 

0 A 1 AK 

grin , 80 

860 . 85 

a . 76 

40 . 2.50 

50 . 8.75 

Kettles, Milk 

71 . 70 

1000 . 90 

Psns, Dlsb 

16 . 1.86 

nn 110 

4S0 , 1 10 

Spoona, Baati^ 

10 . - . na 

• . 1.00 

gso 1 40 

Cftambar Oovars 

10 .25 

Pans, Bqnsrs Btora 

110 . 80 

14 . 85 

ig . 

20 .85 

140 ......... 1.60 

112 .. .95 

Staamara 

7 . . 1 SO 

80 .60 

III x*uu 

74 . 1.20 

Kettles, Tea 

80 . 85 

50 . 1.00 

OA 1 QS 

210 . 2.00 

800 . 3.90 

400 . 4.40 

Psns, Binsing 

08 . 85 

114 1 2S 

Oolnndars 

1 . 65 

8 .95 

116 . 1.60 

120 . 1.85 

Pltebers, Molsssas 

601 . 60 

8 . 1.75 

Staapara, Taa 
ft 70 

106 .^0 

Tnl^ Oral Foot 

0 . 1.50 

806 .70 

90 1 '75 

014 . 1.10 

Pitebara, Water 

8 . 1.20 

4 . 1.56 

5 . 1.20 

Oupa 

s Mug) .*5 

a . 85 

8 .20 

100 .2.00 

160 . 1.26 

^ art 0.** 

017 . 1.25 

Psns, Lipped Fry 

80 .80 

8 . 2.00 

4 . 8.85 

Tamars, Oaks 

14 . 25 


an .40 

10 . 1.85 

9. 10. 11. 25.. .25 

190 .2.25 



ELECTRICAL APPLIANCE'S—Continued. 

B9166 .M-5® 


ToMteri— 

E945 . 7.50 

B946 . 

Urni. C©ff«»— 

E916 .J7.00 

E919 .J8.60 

E9186 .1500 

E9146.10-50 

E9149 .21.50 


E91C9 .25.00 

E9176 i;-00 

E9179 .17.50 

E9166044 49.25 

E9169044 .44.75 

VacQiim Claaner*— 

E701 .89.50 

Attachmenta .10.50 


“chXV Ke^-No. *0801. *10.00 .Mh; *080*. *1#.00: 

®''Srfll.!^u\oi. *11.80 .*eh! 18801. *1*.S0! *0101. 

^^Heatera Air—No. 80408. $11.00 each: 80404, $18.00; 
80608. $82.50; 80604, $44.00; 116A4 (Heillte), $11.00. 

Heatera. Immaraion—No. 118W16 (60201), 26.25 eeoh; 
116W16 /60202), $6.25; 115W17 <50208). $7.25. 

Irona, Carlin*—No. 112L5, $7.25 each; 112IA $6.50. 
Irons, Preasing—No. 1118P12 (11108), $7*25 

118F22 (11208), 8 lb., $6.25; 115F6 (11305), 5 lb., JJ-Jf; 
115F17 (11206), 6 lb7, $6.95; 11807, $8.75; 11808, $9.26; 
11810, $11.00; 11812, $16.50: 11816, $17.00 

Pads,^ Heating—No. 114Q8 (60143), $9.00; 114Q4, 

(50151) $10.25. 

Ovens—No. 40701. $6.60; 40201. $25.00. 

Percolators—No. 20611, $10.00; 20620, 

$13.00; 20622, $17.60; 30650, $18.00; 114P18 (20651), 
$23.00; 114P17 (2652). $25.00. 

Stoves—No. 116D1, $10.00; 186D1, $11.50; 20301. $7.00; 
20302, $7.25; 40101, $7.50; 40102, $9.25; 40103, $18.00; 
40104! $15.00; 40105, $17.50. 

Toasters—114T5. $6.75; 116T1. $8.50. 

Vacuum Cleaners—122V2. $45.00. Attachmenta, $11.00. 


ELECTRICAL SUNDRIES— 


Anylites. 1.85 

Ammeters— 

Ever Ready. 1.25 

Rendrite . 1 00 

Volt . 1.15 


Bells. Door— 


2 H-inch .86 

3-inch . 1.00 

Bnzzers.85 

Chain, Fixture.85 


Cleats, Porcelain.05 

Cord— 

Ft. 

Heater No. 16.12% 

No. 18.10 

Lamp No. 18, O. ft Y.. .04 

No. 18, Par Silk.07% 

No. 20, Par Silk.06 

No. 18, Tw. Bilk.07 

No. 20 Tw. Silk.05 

1-64 Silvia Fiztnra. .08 
No. 18 Minforead.. .10 
Fane— 

Manominaa, 500-9*im.,. 18.00 
^bbins-Mayara— 

8- ineb non-oae.18.50 

9*in. non-oae., 8 ip.. 19.50 

9- in. ose., 8-Bpaad.. .84.60 

12- in. non-oae., 8-sp..89.00 

13- in. ose., 8-spaad.. .87.00 

Fuses— Baeh. 

PI^, 0 to 80 amp.12% 

Knobs— Baob. 

Porcelain. 6% Solid.. .08% 

Nailit, 5% Split.06 

Lamps— 

Nilco Masda tjpa .... 

Masda Auto. 

Hylo Tungsten. 

Hylo Carlin. 

Lamp Guards — 

No. 1425 Loxon. 

No. 107 Neverbreak. .. 

No. 44 Portable. 

No. 48, Portable. 

Loom— 

“Duraduct” 7-82 in... 

*4 inch. 

Plates, Switch— 

Single gang. 

Two gang. 

Receptacle. 


Pings— 

Bsnjsmin 8-wsy .... 
Bezgsmln 8-wsy .... 

Twinlita 2-wsy. 

Attsebmant — 

908 Benjamin. 

8500 Ohslton. 

4 Musllar. 

Fitasll w-o spring... 

Fitssll soring. 

Pnsb Buttons— 
Wood. 

Bach 
. 1.85 
. 1.75 
. 1.20 
Bach 
. .80 
. .<0 
. .80 
. .65 

. .75 

Each 
. .20 

Dull Brass. 

. .15 

Pearl Button. 

. .50 

White Button. 

. .45 

Raoaptselaa— 

■acli 

Flush... 

. .45 

Arrow B. 

. .60 

Cleat . 

. .15 

Rosettes— 


Oonoaslad, 2-pe. .... 

. .80 

Clast, 8-pe.. 

. .80 

Clast, 1-pe. 

. BO 

Shades— 


Tin Flat, 8-lneb. 

. .85 

Tin Flat. 10-ineb.... 

. .85 

Cone, 8-ineh. 

. .40 

Gone, 10-incb. 

. .46 

Shads Holders— 


2 % -ineh Acme. 

. .10 

2%-inch Uno . 

. .20 

Sockets, Key— 


Freeman DB . 

. .30 

Arrow E DB. 

. .30 

Freeman Nic. 

. .60 

Arrow E Nic . 

. .65 

Sockets. Pull Chain- 


Freeman DB . 

. .60 

Arrow E DB . 

. .65 

Arrow E. Nic . 

. .75 

Levolier DB . 

. .65 

Sockets. Keyleas — 


Freeman DB . 

. .30 

Arrow E DB . 

. .30 


List 
List 
1.00 
.75 

.45 
.35 
8.25 
2.75 
Ft. 

.06 
.08 
Each 
.25 
.60 
.60 

Digitized by 
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Pkg. 

.30 

Transformers— 
Arrow. 

Bach 
.. 1.75 

Each 

Jefferson Jr. 

. . 1.75 

.40 

Wire, Rubber Corered— 

.40 


Ft. 

.40 

No. 10. 

.02% 

.60 

No. 12. 

.02 

.65 

No. 14. 

.01% 

.90 

Weather-proof— 

Lb. 

Lb. 

No. 10 . 

.40 

.80 

No. 12 . 

.40 

.80 

No. 14 . 

.25 

Each 

Bell Wire— 

Ft. 

.02 

No. 18, Single. 

.03% 


EL.ECJTRICAL SUNDRIE^-Continued. 

Staples— 

Insulated, ^-ineh ... 

Switches— 

Snap. 

Push . 

Batteir 8. F. S. T. . 

Battery S. P. D. T. . 

Battery D. P. S. T. . 

Battery D. P. D. T. . 

Tape— 

Friction, 1 02. to 1 lb 
Rubber, ^ lb. to 1 lb 
Tubes— 

Porcelain. 5-16x3*in. 

EMERY—Per lb., 26c. 

Stones—See Stones. 

Cloth—See Cloth. 

Wheels—See Wheels. 

FASTE'XERS—Casement, steel, all numbers 20c; bronze, 40c, 
SASli—Bronze: No. 257, 40c; No. 382, 50c; No. 815, 40c; 
No. 1831 »/2, 85c. 

Steel or cast iron: No. P668, 10c; Nos. 800, 254, 15c; 
Nos. 334, 500, 20c: No. 324, 25c. 

FAUCETS—Cork Lined— 8-inch, each.20 

7-inch, each.15 9-inch, each.25 

FENCE, POULTRY—10-rod rolls: 

72" 
9.50 
9.75 
9.75 
7.25 


Spittoons—No. 2. $1.75; No. 3, $1.50. 

Tubs—No, 1, $6.25; No. 2, $5.50; No. 3, $5.25. 
FIGURES AND LETTERS JSTEEL)— 

iMUm Set 

% inch.8.50 

8-16 inch.4.50 

% inch.6.75 

5-16 inch. 6.76 


HARDWARE WORLD 

RETAIL SELLING PBI0E8—Contixmed. 



24" 

36" 

48" 

60" 

Banner . 

. . . 4.75 

6.00 

7.00 

8.25 

Blue Ribbon . 

. . . 5.00 

6.25 

7.50 

8.75 

Ideal . 

. . . 3.75 

4.85 

6.50 

8.00 

Union Lock . . 

. . . 4.00 

4.50 

5.75 

6.75 

FIBRE WARE 

—Keelers- 

—No. 2. $3.00 

each; 

No. 3, 


Fignrea 

Set 

Bach 

% inch... 

.. 1.25 

.25 

8-16 inch.. . 

.. 1.50 

.30 

% inch... 

.. 2.00 

.35 

5-16 inch.. . 

.. 2.25 

.40 

% inch... 

.. 2.75 

.50 

% inch... 

. . 4.50 

.75 


1% 

4 

4% 

5 

6% 

6 

8 


.15 

... 

.20 


.25 

.80 


.30 

.. . 

.85 


.40 

.45 

L5 

.15 

.15 

.20 

.20 

.20 

.80 

L5 

.15 

.16 

.15 

.20 

.20 

.25 


.25 


.25 


.80 

.85 

-4 

5 

6 

8 

10 

12 

14 

10 

.25 

.25 

.80 

.85 

.50 

.75 

15 

.80 

.85 

.40 

.50 

.65 

.85 

10 

.20 

.20 

.25 

.80 

.40 

.60 

10 

.20 

.20 

.25 

.30 

.40 

.60. 

10 

.25 

.25 

.80 

.40 

.55 

.75 

—^Anto—01, 

$2.00; 02 

. 22. 

50: 


11. 

$1.75 

; Am 

. Heayy- 


FILES— 

Len^h. inches— 8-8 

Band Saw, Slim. 

Knife, Bastard. 

Re^lar Taper.1 

Slim Taper .1 

Warding, Bastard. .. 
Leneth. inches— 8- 

Flat Bastard.2 

Half Rd. Bastard.. .2 

Mill Bastard.2 

Round Bastard ... .2 
Square Bastard ... .2 
FIXTURES 'Orindatone~ 


Oranks, 25c.-*-- ’ ** •"'^* 

FLASHLIGHTS — Breready Dayloa — Complete — Mo. 6061. 
61.00 each; 6962. $1.26; 1991, $1.60; 2604, $1.70; 2681. 
$1.86; 2682. $2.26; 1619, $2.ai; 2616, $2.00. ^ 

ETeready Batteries—No. 706, 50c each; 790, 86c: 791. 
80c; 700, 80c; 750, 80c; 7<51, 40c. 

Kwiklitea 

Tubular Noa...5220 5221 6228 6220 5881 6240 6240B 

Complete ea...$1.85 $1.70 $2.00 $2.00 $2.25 $1.55 $1.70 

Case A Bib, oa. 1.15 1.85 1.50 1.65 1.75 1.25 1.40 

^bular Nos...6241 6241B 6249 6249B 6848 6848B 6851 

^mplet^ ea..$1.86 $2.00 $2.85 $2.65 $2.25 $2.45 $2.76 

Case A Bib, ca. 1.50 1.66 2.00 2.20 1.76 1.96 2 25 

Pocket Nos.2472 2678 8475 8475B 8577 8577B 8579 


Complete, ea...$1.00 $1.25 $1.25 $1.85 $1.50 $1.65 $1.90 
^eA^lb, ea. .70 .85 .95 1.05 1.10 1.26 1.50 

Watch Oh. Nos. 6289 6289B Watch Chain Bafy No. 1204 
Complete each. .$1.00 $1.10 Battery only, eacn....$ .25 
Case A Bib., ea.. .76 .85 

Battery only— 

Nos. ...1202 1208 1206 1207 1271 1801 1808 1809 

Each ..$0.30 $0.35 $0.30 $0.30 $0.30 $0.60 $0.40 $0 40 

FORGES—No. 150 Chicago, $15.95; No. 151 Chicago, $17.65. 
$33 ooTno.' lim'iiom 

PORKS—Hay—Nellis, 94 single harpoon, $7.50; 95 double 
harpoon, $4.66; 96 double harpoon, $9.50; 87 double harpoon, 
double harpoon, $9.50. Grapple, No. 99 (4 tines). 

tines), $20.00. Jackson Patterns, 4 ft„ 
$22.50; 4H ft., $24.00; 5 ft., $28.00. 

FREEZERS—Arctic— 


1 3.20 

2 8.75 

8 4.50 

4 5.50 

6 7.00 

8 . 8.60 

Toy . 2.75 


8 5.40 

4 . 6.60 

6 8.48 

® 10.75 

10 14.60 

12 17.25 

15 20.50 

20 .26.50 

4cme 

2 Qt., Tin or Gal., doz. 12.00 
4 Qt., Tin or Gal., doz.20.00 
14-in., $2.25; 16-iB., 
14-in., $2.00; 


Each 

.20 

.25 

.80 

.80 


10 

.40 

.55 


16 


16-in., 

No. 4, 
$ 1 . 00 ; 


White Mountain 

1 . 8.90 

2 . 4.50 

FROES — Special — Each, 12-in., $2.00 ; 

$2.50. Common — Each, 12-in., $1.85; 

$2.15. 

GARBAGE CANS—(See Galranized Ware). 

GATES—Molasses and Oil— 

Stebbins: No. 1, 45c; No. 2, 50c; No. 3. 60c: 

70c; No. 5, 80c. 

Lock Fast: %-inch, 75c: %-inch, 85c; 1-inch 
l^i-inch, $1.15; 1^-inch, $1.35; 2-inch, $1.85. 
lV4-inch, 50c; 2-inch, 50c. 

Perfection—V4-inch, 65c each; %-inch, 80c; 1-inch, 90c; 
1%-inch, $1.00; l^-inch, $1.25; 2-inch, $1.65. 

Enterprise, Self Measuring—No. 61, Faucet, $9.00. 
GAUGES—Marking: 

Bit—No. 1, 35c: No. 49, $1.00. 

Butt—Stanley—No. 92, $2 50; No. 93, $1.75; No. 94, 
$1.75. Goodell—No. 227, $2.00. 

Chamber—No. 44, $2.50. 

Chisel or Blind Nail Tool—No. 96, 35c. 

Drill—Twist, No. 119, $3.75; Jobbers, No. 120, $5.75. 
Hatchet—No. 8, 20c. 

Marking and Mortise—No. 61, 20c; No. 62, 30c; No. 65, 
85c; No. 71, 90c; No. 72, $1.10; No. 77, $1.50; No. 90, 
70c; No. 98, $1.75. 

Panel—No. 85, 50c. 

Plane—Perfection, No. 88, $2.50; Stanley, No. 386, $2 75. 
Altitude Gauges, $5.35. 

Steam Gauges, 4H-in. face I. C., $5.35. 

Thermometer, Straight, $1.50. 

Thermometer, Angle, $1.75. 

GLASS—Window—8B Grade—Singlo Strength, 80 per cent; 
Double Strength, 80 per cent. 

Extras for Putting in Glass— Per Light 

First 8 Brackets.60 

Second 8 Brackets.75 

Third 8 Brackets. 1.00 

Larger Lights.$1.00 per hour, per man 

GLASSES— 


Ground Lersl— 

. 

2 . 

2% . 

8 . 

8H . 


.50 

.60 

.65 

.70 

.76 


ProTod 
1 % .... 
2 .... 
2H .... 
8 .... 
8H .... 


Lerel— 


.15 

.15 

.16 

.20 

.20 


Boilers, Wash 
127 .2.25 

228 2.85 

229 2.60 

Bewls, Wash 

7 .25 

7H.80 

Buckets, Fire 

314.60 

Buckets, Well 

101 10 qt.50 

Cans, Garbage 
Smooth 

200 .90 

800 . 1.10 

400 1.25 

500 1.65 

600 . 2.00 

700 2.25 

Corrugated 

2 90 

8 . 1.10 


4 . 

5 . 

6 . 

7 . 

8 . 

9 . 

10 
80 
90 


1.25 
1.65 
2.00 

2.25 

4.50 

6.25 

7.75 

6.75 

7.50 


Garbage Cans in 
lots of 8 dozen or 
more, 5 per cent from 
aboTo pricoa. 

Cana, Gasoline 


65 

501 

505 

605 

0 . 

02 


Cans, Oil 


1.85 

.50 

1.85 

1.75 

.45 

.75 


GALVAMIZED WARE 

16 .50 

25 . 1.76 

106 . 1.25 

205 1.65 

Canteens, see page 
154. 

Dippers, Laundry 
525 (4-qt.) ... .50 

Hode, Coal 

615 .70 

616 .75 

617 .80 

618 .90 

Pails, Cement 

14 1.85 

114. 1.75 

Pails, Chamber 

8-qt.75 

10-qt.85 

12-qt.90 


Pails, Stock 


14 
16 
18 , 
20 


8 . 
10 
12 

14 

16 


.55 

.60 

.70 

.75 


Pails, Water 


.80 

.85 

.40 

.45 

.50 


Pails and Tubs, 6 

doz. assorted 5 per 

cent discount. 

Pans, Refrigerator 

1 .55 

2 .65 

8.80 

4. 1.25 


Pots, Watering 

514.90 

516. 1.00 


518 

520 

522 

526 

51 

52 

53 


Tube, Foot 


1.15 

1.35 

1.50 

1.85 

.70 

.75 

.90 


Tube, Wash 

A .65 

B .70 

0.75 

1 .95 

2 . 1.10 

8. 1.25 

10 8. 1.85 

20 8 . 1.00 

80 S.. . 1.75 


Digitized by ^ ■oogie 
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HARDWARE WORLD 


RETAIL SELXiINa PRI0E8—Oontinned. 


GLASSES, GAUGE— 

Standard 


Extra Heavy 

% 

%A% 

% 

%A% 


10 .85 

.35 

.85 

.55 

.75 

12 .85 

.35 

.50 

.60 

.90 

14 . 

.45 

.60 

.70 

1.05 

16 . 

.55 

.65 

.85 

1.85 

18 . 

.60 

.75 

.95 

1.85 

20 . 

.65 

.80 

.. . 


22 . 

.70 

.90 

• • • 

... 

24 . 

.80 

1.00 

«• • 

... 

GLOBES — Lantern — Cold Blast — 

Plain, 25c each; Bullseye, 


40c; 2 Plain- 20c; 2 Bullseye, 40c; 2 Ruby, 40c. 

Railroad—Clear, 25c each; ureen or Red, 50c. 

TuV>ular — Cadet, 20c; 0, Plain, 25c; 0, Rubj*. 40c; 
0, Bullseye. 35c; 0, Wizard. 20c; Dietz Jr., Plain, 20c; 
Dietz Jr.. Bullseye, 30c; Beaconlight, $1.50. 

GLUE—Dry—Common, 80c lb.; Cabt., 85c; White, 45c. 
Imperial Liquid— 

Size — 10*,% Pt. % Pt. % Pt. 1 Pt. 1 Ql. 1 Gal. 

List, Doz. 1.06 8.60 2.80 6.00 10.20 18.00 54.00 

Sug. Ret. Ea.. .20 .30 .30 .50 .85 1.50 4.60 

Le Page's Glue— 

Sizes— 1 O*. 2 Or. % Pt. % Pt. % Pt. 1 Pt. 1 Qt. 

List, Do*. 2.40 1.65 1.80 8.60 6.00 10.20 18.00 

Sug. Ret. Ea... .20 .20 .80 .80 .50 .85 1.50 

GOUGES—Bucks, Socket Firmer, Outside Berel—No. 42— 
%-inch, $1.00; %-inch. $1.00; %>inch, $1.00; %inch, 
$1.10; % inch, $1.20; % inch, $1.25; l inch, $1.85; !%• 
inch, $1.50; 1%-inch, $1.75; 1%-inch, $1.85; 2-inch, 2.00. 

Witherby, Socket Firmer, Outside Bevel—No. 820—%- 
inch. $1.15; %-inch. $1.20; %-inch, $1.25; % ineh, $1.80; 
%-incb, $1.85; %-inch, $1.50; l-inch, $1.60; 1%-ineh, 
$1.75; 1 %-inch, $2.00; 1 %-inch, $2.25; 2-inch, $2.25. 
Firmer, Standard Socket, P. 8. A W.— 


*^-inch, each . . 

. $1.85 

1 % -inch, each .. . 

... 1.80 

y- -inch, each . 


1 % -inch, each .. . 

... 2.00 

%-inch, each . 


1 % -inch, each . . . 

. . . 2.20 

1-inch, each . . 

. 1.60 

2-inch, each. 

... 2.50 

Inside Bevel, P 

8 . A W. No. 

121— 


%-inch, each . 

. $1.25 

i % -inch, each . . . 

... 1.80 

s<«-inch, each . 

. 1.35 

1 %-inch, each . . . 

. . . 2.00 

%-inch, each . 

. 1.40 

1 % -inch, each . . . 

. . . 2.20 

1-inch, each . . . 


2-inch, each . 

. . . 2.50 


GRINDSTONES— 




Loose— 

Owt. 

Empire Power.. 

. .86.00 

15 to 40 lbs. 

7.50 

Samson— 


40 to 200 lbs. 

7.50 

No. S155, Size 2. . . 

. .11.25 

Over 200 lbs. 

7.75 

No. 8160. Size 2.. 

. . .9.75 

Fixtures and Axle— 


Sterling. No. TIOO.. 

. .14.25 

15 inch . 

1.15 

Bushed— 


17 inch . 

1.20 

No. 1—100-110 lbs. 

. . 8.25 

19 inch . 

2.25 

No. 2-70-80 lbs. . . 

. . 6.75 

Mounted—Auto— 


No. 3-40-50 lbs... 

.. 5.50 

No. A120, Size 1. 

14.75 

Family— 


No. A130, Size 2. 

18.00 

8-fnch . 

. . 8.75 

No. 140. Size 8. 

11.25 

10-inch . 

. . 4.50 

Bi-Treadle . 

18.50 

12-inch. 

. . 5.50 


HACKSAW BLADES— 
Lenox, Fewer— 
Lgth. Wdth. Lt. 

8” 9-16.00 

10" %. 1.16 


Lt. Heavy. 

.00 .... 


17" 1. 8.25 4.15 

Hand Lennox, Starrett, 
Victor Stai^ 


Length. 

Bach. 

Dos. 

8 inch .. 

... .10 

.75 

9-ineh .. 

... .10 

.85 

10-inch .. 

..'. .10 

1.00 

11-inch .. 

... .10 

1.10 

12-inch .. 

. . . .15 

1.20 


2^75 Hand, Starrett, Victor, Star 


14" 

1. . 

. 2.65 8.50 

8-inch 


.80 

16" 

%. 


9-inch 

.10 

.90 

16" 

1. . 


10-inch 


1.00 

T7" 

%. 

.2.80 ... . 

12-inch 


1.25 

HACK 

SAW 

FRAMES—M. F.— 

-4B, 75c; 

6. $2.50; 9, 

$2.25 


15, $3.50; 77, $1.25; 78, $1.35; 1027, $3.50; 69, $3.30; 

69B, $3.00; 14, $3.40; 4 Milford Adj., $4.00; 7 Milford Adj., 
$2.25; 36% Disston, $1.50; 40 Extension, 75c. 

HAMMERS—Vaughan A Bushnell Mfg. Co.—Adze Eye Nail: 
No. ...I 1 I 1% I 2 I 11 |11%1 12 112%1 13 I 14 

Price . .|$1.75l$1.65'$1.50l$1.75l$1.65|$1.50l$1.50|$1.50l$1.40 
Ripping, V. A B.—No. 11, $1.75; No. 11%, $1.65. 

V. s B. Uncle Sam Tradesman’s—No. 999, $2.25. 

Ball Fein, V. A B.. Polished- 

No.I 7/0 ! 5/0 I 4/0 I 3/0 I 2/0 I 0 I 1 I 2 

Price.|$1.00|$1.05 $1.051$1.05 $1.10 $1.15 $1.25 $1.35 


Price.l$1.45l$1.50|$1.65l$2.00 

V. & B. Uncle Sam Supersteel— 


Price .|$2.25!$2.25l$2.25|$2.25|$2.25j$2.25 


HAMMERS— 

Claw — Stanley: Noa. 12, 12B, 22 — 5-oa,, $1.65; 7-o*., 

$1.75; lO-o*., $1.80; 18-o*„ $1.85; 16-o*., $2.00; 

20-O*., $2.25. 

Engineer’s, Plumb's—No. 261, $1.85; No. 262, $1-50; No. 
263, $1.65; No. 264, $2.00. 

Machinist’s Ball Pein, Plumb’s—No. 18, 60 cents; No. 870, 
85 cents; No. 871, 90 cents; No. 872, 90 cents; No. 373, 
95 cents; No. 874, $1.00; No. 875, $1.19; No. 876 
$1.15; No. 877, $1.25; No. 879, $1.86; No. 881, $1.65 
Riveting, Plumb’s and Stanley No. 147 — No. 250, 4-0*., 
$1.00; No. 251, 7 os., $1.00; No. 252, 9-os., $1.10; Na 
253, 12 - 0 *., $1.15; No. 254, 15-os., $1.20; No. 255, 18-ot., 
$1.45; No. 256, $1.55. 

Prospector’s Pick. Plumb’s—No. 470, $2.75; No. 471, $4.85. 
Brick, Plumb’s—No. 461, $2.00; No. 462, $1.75; No. 3154, 
$1.15; No. 8155, $1.86. 


JKiveting— Plumb’s Brick — 

Plumb’s, Stanley No. 147— 461 . 1.00 

250, 4 os. 1.00 462 1,75 

251, 7 o*. 1.00 3154 1.15 

252, 9 o*. 1.10 8155 1.85 

253, 12 o*.1.15 Plumb’s Prospector’s Pick 

254, 15 o*. 1.20 470 1.75 

255, 18 0*. 1.45 471 2.85 

256 . 1.55 

HANDLE’S— 

Hammer—let quality, each, 25c;. 2nd quality, 20c; Octa¬ 
gon, 25c; Maydole, 20c. Machinists'—12 to 14-inch, each, 
25c; 16-inch, 25c; 18-inch, 30c; 20-inch, 80c; 22-inch. 35c; 
24-inch, 40c. Riveting—12-inch and 13-inch, each, 20c. 

Hatchet — Box, 13%-inch, each, 20c. Broad — 16-inch, 
20c; 17-inch, 25c; 18-inch, 25c, CAaw, each, 20c; Derrick, 
18-inch, each, 25c; Lath, 18-inch, each, 20c. 

Hoe: Garden—Shank, 4%-foot, each, 40c; Socket, 4%- 
foot, 40c. Meadow — Socket, 5%-foot, each, 60c. Mortar — 
Shank, 6-foot, each, $1.00; Socket, 6-foot, $1.00. German, 
4%-foot, each, 65c. Planters’—2x5, each, 75c; 2%x5, 80c; 
2%x5, 85c. 

Maul—Post, each, 50c; Woodchoppers’ 60c. 

Mop—No. 5. each, 35c; 7, 20c; 8. 30c; 10, 45c; 75, 80c. 
Pick: Drifting—1st quality, each, 85c; 2nd quality, 70c. 
Surface—1st quality, each, $1.00; 2nd quality, 85c. 

Rake—6-foot, each, 65c. 

Sad Iron: Mrs. Potts—No. 10, 20c; No. 20, 30c, Enter¬ 
prise—No. 10, 60c. 

Saw, Cross Cut—No. 6, 60c; No. 9, $1.00; No. 11, 60c. 
Saw, Hand—Panel and Rip: No. 2—35c. No. 7—22- 
inch, 50c: 26-inch, 55c; 28-inch, 65c. No. DS—24-inch. 
85c: 26 inch. 90c; 28 inch, $1.00. No. 12—24-inch. $1.15. 
26-inch, $1.25; 28-inch, $1.35. No. D23—26-inch, $1.00 
Saw, One Man—No. 14, 40c; No. 16, 45c. 

Scoop. D. H. — XWSC, 75c; XCHB, 75c; XCH, 75c; 
XCDS. $1.15. 

Shovel and Spade, D. H.—XWSH, XWSHR, XWS, 75c: 
D Tops—100, 35c; 104, 45c. 

Shovel and Spade. L. H.—XSC 4%, 60c; AXSC 4%. 60c; 
XSC M4, 45c; SSXC 4, 55c; XSP 4%. 60c. 

Sledge— 24" 26" 28" 30" 32" 34" 36" 

1 Quality.40 .50 .55 .60 .65 .70 .75 


GRAPHITE'—Dixon's Flake, per can — I’s, 85c; 5’s, $3.75; 

lO’s, $7.00. 

GREASE—AXLE—1 lb. cans, 15c each; 8 Ib. cans, 40e; 5 lb. 
cans. 65c; 10 lb. pails, $1.25; 25 lb. pails, $2.75. 

Mica—1 lb. can, 25c; 8 lb. can, 60c; 5 lb. ean, 95e; 
10 Ib. can, $1.90; 25 lb. can, $4.00. 

Cup Grease—5 lb. cans, $1.00 each; 10 lb. cans, $1.75; 
25 Ib. cans, $3.75. 

Transmission—5 lb. cans, 20c each. 


SSXC 4, 

55c; 

XSP 

4%. 

60c. 



24" 

26" 

28" 

30" 

32" 

34" 

36- 

. . .40 

.50 

.55 

.60 

.6.5 

.70 

.73 

. . .35 

.40 

.40 

.45 

.50 

.55 

.60 


HANGER^ BARN DOOR— ^ 

Flat Track— d8, Richards. 1.25 

Ko B-and. Ba«h. ***• .1 85 

5. Myera . 2.25 Bound Traek— 

25 Myers Garage Set. 8.00 50, World’s Best.2 23 

11 Lanes . 2.16 884, Cannon Ball.2.00 

11 % Lanes.2-0& 4d0, Cannon Ball.2.50 

13 Lanes . 4.60 716, Cannon Ball.1.75 

25,'Lanes. 1.50 800. Cannon Ball.10.75 

80, Lanes. 1.50 Trolley Track— 

40. Lanes. 1.75 IJO. Coburn’s.4.25 

93, Lanes . 1.75 122% Cobnm’s .5.75 

87- 1, Richards. 1.65 195A, Cobnm’s.4.75 

88- 1, Richards . 1.75 195B, Ooborm’s .6.7’' 

42-8, Richards . 1.75 24-2. Richards .8.25 

42-5, Richards. 2.75 120, Richard.7.00 

42-6, Richards . 4.00 150, Richards.8.00 

HANGERS, HOUSE DOOR— 

No., Brand. Bach. 1, Johns.6.00 

101, Lanes .11.25 Oil, Richards.8.5o 

101%, Lanes . 5.50 11, Richards.7.CC 

105, Lanes . 8.75 012, Richards.4.00 

105%, Lanes . 4.85 12, Richards.8.00 

58, Prouty . 4.85 015, Frisco.8.00 

5D, Prouty . 8.75 15, Friseo.6.00 

01. Johns . 8.00 140-1, Richard .4.00 

Trolley—No. 016, 8-in., $5.75 set; 8%-in., $6.00; 4-in., 
$6.50; 4%-in.. $6.75; 5-in., $7.25; 6-in., $8.50. No. 16. 

5- in., $11.00; 5%-in., $11.25; 6-in., $11.60; 6%-in., $11.75; 
7-in,. $12.00; 8-in., $12.50; lO-in., $14.25. No. 019, 3 iR., 
$4.75; 3%-in.. $5.25; 4-in., $5.75; 4%-in., $6.00; 5-in. 
$6.25; 6-in.. $7.50. No. 19. 5-in., $9.50; 5%-in., $9.75; 

6- in.. $10.00; 6%-in., $10.25; 7-in., $10.60; 8-in., $11.00; 
10-in., $12.50. No. 0182, 8-in., $6.25; 8%-in.. $6.75; 
4-in., $7.25; 4%-in.. $7.75; 6-in., $8.25; 6-in., $9.50. No 
132, 5-in., $12.50; 5%-in., $12.75; 6-in., $13.00; 6%-in. 


4-in., $7.25; 4%-in.. 
132, 5-in., $12.50; 5 


$13.25; 7-in.. $13.75; 8-in.. $15.00; 10-in., $17.00. 


13 5. 1 . 8.50 

135, 2 . 5.00 


9, Midget . 

90T, Midget Track 

Google 


Digitized by 
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HASPS—Cominoii— 

Size 20, eeeh* lOe; 0*in., lOe; 7-in., lOe; S-in., lOe; 

10-in., 15c. Size 80, 6-ln., lOo; 8-ln., 10c: 7-in., 10c; 
10-in., 30c. 850, 8 -Ib., ench, 15c; 10-in., 80c. Size 80, 0-in., 
each, 20c; 8-in., 85c. 

Hinge —918, 8-in., each, 15c; 4V&-in., 15c; 0-in., 80c; 

8-in.. 25c; 10-in., 40c; 12-in., 70c. 

S. C. 912—8-in., each, 15c; 4V&-in.. 15c; 0-in., 80c; 

8 in., 30c; 10-in., 50c. 

1808^—3-in., each, 85e; 4^4-in.. 45c; 0-in., 00c. 

Lock—20, Prouty, 75e each, 28, Pronty, 95e. 

Safety—915, 8-in., dos., 20e; d^-in., 25c each; 0-in., 
85c. SC915, 8-in., 20c each; 4H*in., 85c; 6-in., 85e; 

SG915. S in., 80c each; 4H‘iii-* 40c; 6-in., 60c; 04lX 60c. 
HATCHETS—Box—San Diego Pat., Underhill, 18.25 each; 
Seattle Pat., Underhill. $8.50; 90, Hunt*a. $2.50; 401, 
Sayre'a, $2.25; 8010, Plumb’s, $8.50; 8011, Plumb’s, $8.50. 

Broad—1. Hunt’s, $1.75; 2, Hunt*% $8.00; 8, Hunts, 
$3.85; 4, Hunt’s, $8.50; 5, Hunt’s $8.75; 8, Kelly’s, 11.50; 
8, Kelly’s, $1.75; 4, Kelly's, $2.00; 1, Plumb’s, $1.75; 
3. Plumb’s, $2.00; 8, Plumb’s, $8.85; A Plumb’s, $8.50; 
5, Plumb’s, $2.75. 

Claw—1. Hunt’s, $1.05; 8, Hunt’s, $1.75; 8, Hunt’s, 

$1.85: 1, Keen ^dg^ $1.50; 8, Keen Ridge. $1.65; 1, 
KellyV $1.85; 8, Kelly’s, $1.85: 98, All Ste^ $1.10; 1, 
Plumb’s, $1.65; 3, Plumb’s, $1.75. 

Derrick—^Blood's, $8.85. 

Flooring—1, Hunt’s. $1.85* 8, Hunt’s, $8.10; 8, HunI’A 
$2.35; 5, Plumb’s, $8775; 6. Plumb’s, 08.00. 

Half—1, Hunt’A $1-50; 2, Hunt’A $1-75. 

Lathing—Hunt’s, No. 1, $1.50. Underhill’s. No. 4^ $8.50; 
Regular, $8.85; Chicago, $8.85; 8t. LouiA $8.75; St. Paul, 
$3.50; CalifomiA $ 8 . 60 . 

Shingling—HuntV 1, $1.50; Hunt’s, 2, $1.65; Keen 
Ridge, 1, $1.25; Keen Ridge, 2. $1.50; Kelly^A 1. $1-00; 
Kelly's, 2, $1.10; Plumb’s, 2951, $1.50; Plumb ’a 2952, 

$1.60. 

HEADS, MOP—Cotton—No. 9. 25c each; No. 12, 80c. Linen— 
No. 012, 60c; No. 015, 70c; No. 018, 80c; No. 020, $1.00. 
HINGES—Back FIms—N o. 814, 1-inoh, iue each; i^-inch, 
lOc; m-inch, 1%-inch, 80e; 3-iaeh, 85c. No. 316, 

1-inch, lOo; 1^-inoh, lOc; 1%-iBeh, 10c; 1%-inclA 15e: 
3-inch, 20o. 

rLOOR— 318, 618 .set, 2.40 

Bommer—No. 2...set, 2.75 319, 619 .set, 8.60 

4, 302, 602.set. 4.25 Chicago—No. 8892, set, 1.50 

852 .set, 5.00 2292, 1892 _sot, 1.75 

304, 604 .set, 6.25 5592. 9992 _set, 2.00 

854 .set. 7.50 Corbin—D, 518 . 1.85 

18 . set, 2.10 iL EA, 618.1.85 

19 ......set, 8.15 SHOB. 513.8.00 

268, 868 .set, 2.75 Katz—^B. BA, 3.1.85 

269, 869 . set. 3.90 KF. SHA. B, 3-3.15 


BUTTS — Cabinet Door — 8x3 

189 F .65 

189 N .76 

289 D2. F, B; or 2718 AC. OB.25 

389 8F 2. SD2. 8A4, H; or 2718 MBS .80 

295 D2, F, or 2722 AC. OB.25 

395 N or 5722 .80 

384 D2. F; or 2719 AO. OB.20 

384 8F2; or 2719 MBS.25 

384 N: or 5719.80 

386 D8. F; or 2721 AO, OB.85 

386 N; or 6721 .25 

391 D3, Fj or 2705 AO, OB.80 

391 8D3. SF2. SA, B; or 8705 MBS ... 
391 N: or 5705 . 


Bright Steel: 


3Hz8 3Hx3% 


2x8 8%x2% 

‘8x8%* 

8x8 

8%x8% 

4x4 

.40 .45 


.55 

.75 

t - - 

.40 .50 


.65 

.76 

.95 

.15 .20 

.85 

.85 

.80 

.45 

.15 .15 

• • • 

.20 

.80 

.40 

.25 

. . a 

.80 

.80 

.35 


823 or 714.25 ... .80 .80 

838 or 719: 1, lOc; IM. lOc; IH. lOc; 2,10c; 2H, 
8. 15c; 8H, 86c; 4, 86 a 

840 or 721: 1, 10c; ll4. lOe; IH. 10c; 3, 15o; 2^. 
3, 20c. 


Flniahad: 241 D3. F, F8, B; or 2714 AG, OB.85 

341 SD2, SF, 8A4; or 8714 MBS.45 

841 H .45 

241 N or 5714. .50 

ParUament; 260 D2, F; or 2716 V4 AC, OB.45 

260 H, SA4. 50 

260 N or 5716 50 

828 or 716% .85 

Japanned: 781 or 1714.25 

781% or 1714% . 

783 or 1714% DB.35 

740J1 or 1721 .26 

747 or 1705 .-. 

749J1 or 1718 .T.85 

Half Surface: 160 D2, F; or 2740 AO, OB.40 

160 8F8 or 8740 MBS.45 

160 H .50 

160 N or 5740 .60 

165 D2, F or 2745 AC. OB.50 

165 SF8 or 5746 MBS.50 

165 N or 5746 .65 


R, EA, 8. 

4.75 

J1. 

.35 

KF, SHA, E, 8. 

5.86 

N . 

.35 

R. kATsU.. 

6.75 

REFRIGERATORr—Flat 

— 

KF. SHA, E, 8%.. 

6.00 

T400. Cast Iron. 

.55 

Rixon—7. 

15.00 

1404, Wrt. Brass. 

.75 

8 . 

16.50 

140^, Wrt. Brass... 

.85 

10 . 

18.76 

1406D3AF, Wrt. Steel 

.50 

15 . 

88.50 

1405N, Wrt. Steel_ 

.55 

80 . 

86.00 

Offset— 


85 . 

45.00 

T402, Oast Iron. 

.60 

30 . 

58.00 

1408, Wrt. Brass.... 

.66 

40 . 

85.00 

1408N, Wrt. Brass... 

.80 

Standard— K, EA 450 

7.00 

1400D2AF, Wrt. Steel. 

.55 

SHA, £, 450 . 

d.50 

1409N, Wrt. Steel_ 

.60 

R. EA. 458 . 

18.00 

SCREEN DOOR SPRING— 

ORNAMENTAL SURFACE 

900 . 

.80 

’•BUTTERFLY”- 


R 902, EA 908. 

.40 

1420, D8 A F— 


SR, SHA, 905 A E918 

.50 

l%xl% . 

. .85 

2100 . 

1.10 

8%x3% . 

. .80 

R 2102, EA 2108. 

1.40 

8x8 .. 

. .85 

E 2104, SHA 8105_ 

1.75 

1480, H A N— 


D 2200 . 

1.10 

l%xl% . 

. .85 

R 2202, EA 2208. 

1.40 

3%x8%. 

. .40 

SHA 2205 . 

1.75 

8x8 . 

. .45 

SCREEN DOOR SETS— 

1481, 1474, 1475. 1478, 1479. 

7 . 

.85' 

1480, 1481, 1489 

1 and 

1900 . 

.49 

14881—D2 A F.. 

. .25 

R 1908, EA 1908_ 

.50 

SF8 AH. 

. .85 

SHA 1905 . 

.60 


FLOOR—Chicago Spring— 

Ajax, Dull Brass, No. 8381, $2.25. Relax, Dull Brass, 
No. 6281, 1%-in. to l% in., $5.15; l% in. to 8-in.. $8.40; 
1%-in. to 8%-in., $11.00. 

Triplex, Double Acting—Japanned, 8-in., $8.40; 4-in., 
$8.45; 5-in., $4.10; 6 in., $5.25. Dull Brats, 8-in., $8.80; 
4-ia.. $4.60; 5-in., $5.55; O-in., $7.10; 7-in.. $9.25. 
SCREEN DOOR—Japanned, No. 3005, 85c; 505, 30c. Dull 

Brass, No. 3285, $1.20. 

Screen Door Seta—No. 1505, Black, 45c. 

SPRING—Bommer—Single Acting—Pair— 


Size. 


8” 4" 5" 6” 7" S’* 10” 


Japanned .1.60 

1.90 

2.85 

8.75 

.... 

- T • - 

.... 

Ant. Cop., Dull Br. 8.00 

2.60 

8.00 

8.80 

.... 

.... 

.... 

Ant. Br.. Sd., Nic.. 8.85 

8.40 

4.00 

. - 

- T T . 

- . - . 

.... 

Double Acting— 

Japanned .2.65 

8.15 

8.75 

4.60 

5.85 

8.50 

11.75 

Ant. Cop., Dull Br. 8.50 

4.25 

6.00 

6.85 

8.25 

11.75 

16.00 

Ant. Br.. Sd., Nic.. 4.75 

5.65 

6.85 

8.25 

10.60 

14.50 

.... 

New List Pxiee of 

Ohlesgo 

Triplex and Bommer Spring 

Hinges— 

Single Acting— 8 * 

d” 

5” 

6'* 

7 

8’' 

10" 

Japanned. 8.10 

8.70 

4.80 

5.80 

.... 

.... 

.... 

Ant. Cop., Dull Br. 4.10 

5.00 

5.90 

7.40 

.... 

.... 

.... 

Ant. Br., Sd., Nic.. 5.50 

6.60 

7.90 

... . 

... . 

.... 

.... 


Double Acting- 

Japanned . 5.80 6.10 7.80 8.10 11.40 16.50 88.80 

Ant. Cop., DuU Br. 6.90 8.80 9.80 13.40 16.00 88.80 81.40 

Ant. Br., Sd., Nic.. 9.20 11.00 18.20 16.00 80.50 88.40 .... 

Suring, Ohicago — No. 8%, Blanks— 

No. 1%. Double Acting— % to 1 . 1.85 

% to 1 . 8.85 1% to 1% .3.00 

1% to 1% . 8.90 1% to 1% .8.86 

1% to 1% .4.65 1% to 8 . 8.85 

1% to 3 . 6.75 2% to 3% .6.10 

8% to 3%.18.50 


Wrought Brass, With Brass Screws — 




% 

1 

1% 

1% 

1% 


8 

$% 

3% 

Narrow 


.10 

.10 

.10 

.15 

.15 


.20 

.20 

.35 

Middle. 


.10 

.10 

.16 

.15 

.20 


.20 

.25 

.85 

Broad. 


.10 

.10 

.15 

.15 

.20 


.85 

.80 

.46 

Desk. . 


.10 

.15 

.20 

.25 

.40 


.45 

.. . 

.. . 

STRAP HINGES— 


8” 

4” 

5” 

6” 

8” 

16 ” 

18" 

900. Light. Plain. 


.13% 

.15 

.30 

.85 

.85 

.56 

-t T 

900SC. 

with 

Screws.... 

.15 

.20 

.85 

.80 

.40 

... 

TT “ 

902, H 

sary, 

Plain 


T - - 

.80 

.85 

.85 

.50 

.70 

1.10 

908SC. 

wltil 

Screws... 

“ * t 

.85 

.80 

.40 

.60 

.85 

1.38 

929, Hart’s 

Patent.... 

* T , 

30 

.40 

.50 

.90 

1.25 


935. Oorgd . 

Plain 



.80 

.86 

.85 

.56 

.80 

1.15 

8%x2% 

3x8 

8%x8% 

4x4 

4 

%x4M 


5x5 

6x6 

.40 

.40 


.40 

.55 


.80 


1.40 

2 

85 

.45 

.50 


.50 

.65 


.90 


1.55 

2 

65 

.50 

.50 


.50 

.70 


.95 


1.60 

9 

75 

.50 

.50 


.55 

.70 


1.00 


1.65 




.45 


.55 

.60 


.70 


.75 




.50 


.60 

.65 


.70 


.80 




.50 


.60 

.65 


.70 


.80 






.35 

.40 


.45 


.50 


55 

.30 

.30 


.30 

.40 


.55 


.75 



.35 

.40 


.40 

.45 







.40 

.40 


.40 

.50 


.75 


1.30 

a 

25 

.30 

.35 


. - - 

. . . 







.30 

.35 


- . . 








.35 











.45 

.50 


.55 

.75 


1.05 





.50 

.55 


.65 

.80 


1.10 





.55 

.60 


.70 

.85 







.55 

.60 


.70 

.85 


I’is 





.50 

.55 


.60 

.80 


1.05 





.55 

.60 


.70 

.90 


1.15 
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RETAIL SELLINO PBIOES—CoBtinned. 


4" 

5" 

6" 

8" 

10" 

12’' 

.25 

.80 

.40 

.60 

.90 

1.80 

.30 

.40 

.55 

.70 

.. . 

... 

.35 

.50 

.80 

1.26 

d..85 

2.60 

.40 

.55 

.85 

1.50 

2.10 

... 

4" 

5" 

6" 

8" 

10" 

12" 

.15 

.20 

.26 

.80 

.45 

.60 

.20 

.25 

.30 

.35 

.. . 

... 

.20 

.25 

.35 

.40 

.50 

.70 

.25 

.30 

.85 

.45 

.6: 


.25 

.30 

.40 

.C5 

.90 

i!25 

.30 

.35 

.40 

.70 

.9vy 

... 

.85 

.40 

.45 

.75 

1.00 

1.45 

.40 

.55 

.65 

.85 

1.40 

... 

.55 

.85 

1.16 

1.85 

2.50 

... 


STRAP HINGES—Confd— 8" 

935SC, with Screwi. 

SC1300%. Light GaW....25 

801302%, Heavy GaW. 

801305%. Corgd. Galv. 

TEE HINGES— 8" 

904. Light, Plain.12% 

SC904, with Screws.15 

906, Heavy, Plain. 

SC906, with Screws. 

908, Extra Heavy. 

937, Extra Oorgd. 

SC937, with Screws. 

801304%, Heavy Galv. 

801306%, Oorgd. Galv. 

HOLLOW WARE— STEEIa —Bailed Griddles, Cooking surface 
12 inches. $1.90 each; 13 inches. $2.25: 14 inches, $2.50. 
HOLLOW WARE, CAST IRON: Dutch Ovens—No. 8, $3.45 
each; 9, $4.00; 10. $4.85; 11, $5.85; 3, $2.00; 2, $2.35; 
1. $2.75; 0, $4.25; 00, $5.75. 

Gem Pans—No. 1, $1.00 each; 8, $1.00; 6, $1.00; 10, 

^^GHddJeV—No.’ 7. $1.00 each; 8, $1.05; 9, $1.25; 10, 

$1.65; 12. $1.80; 14, $2.35; 16. $2.75 

Long Griddles—No. 7, $1.75 each; 8, $2.15; 

Kettles (Stove) — No. 7, round, $2.60 each; 8, $3.90; 

9, $3.60; 7 (flat), $2.60; 8, $3.00; 9, $3.60. 

Skillets or Spiders—No. 4, 90c each; 5, $1.00; 6. $1-05; 
7, $1.15; 8, $1.20; 9, $1.50; 10, $1.80; 11, $2.25; 12, 

^ Scotch Bowls—No. 2, $1.75 each; 3, $2 00** ^ 

Waffle Irons — No. 7, $1.85 each; 8, $2.25; 9, $2.50; 
7-D, $2.25; 8-D, $2.75; 11. $2.75; 12. $4.50. 

HOLLOW WARE—STEEL—Fry Pans, Acme—No. 00 20c 

each; 0, 25c; 1, 80c; 2, 85c; 8, 35c; 4, 40c; 5, 45c; 6, 

^^Grid’dles—No. 8, 90c each; 9, $1.10; 10, $1.25; 12, 

^^'Skiileu’oVsniders—N(K^^^ 90c «»ch; 8, * 

10, $1.75; 12, $2.00; 07, 35c; 08, 40c; 09, 55c; 1010, 65c, 
012, 75c. 

HOOKS AND EYES—(Price per doxen) — 

Screw Hooks Screw Ey^es 


0 

1 

2 

8 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 


or 

or 


or 

or 

or 

or 

or 


Steel 
. .45 

. .40 

. .35 

. .30 

. .25 

. .20 

. .15 

. .15 

. .15 

. .10 
. .10 
. .10 
. .10 
. .10 
. .10 


Brass 


.60 

.50 

.80 

.30 

.25 

.20 

.15 

.10 

.10 


Steel 

.85 

.40 

.30 

.25 

.20 

.15 

.15 

.15 

.10 

. 1 # 

.10 

.10 

.05 

.05 

.05 


es — 
1% 

2 

2% 

3 

3% 

.15 

.20 

.25 

.30 

.35 

.50 

.60 

.75 

.90 

1.10 


4 

.40 

1.25 


% and 1, 2%c each; 


Oat Sheets 

Full Sheets 

.11 

.10 

.12 

.11 

.11 

.09% 

.11 

.09% 

.12 

.10 


8.00 

8.75 

8 25 


2%-inch, $1.05. Double—2-inch, $1.20; 2%-inch, $1.25; 
2%-inch, $1.55; 2%-inch, $1.65. 

Stanley Block: Nos. 9%, 15, 18, 19, 60%, 62, 65, 65%, 
131, 203, 220—50c; No. 62, $1.00; No. 101, 25c; No. 102, 
30c; Nos. 110, 130, 40c; No. 140, 65c. 

Wood Bench: Single—2-inch, 40c; 2%-inch, 45c; 2%- 

inch. 50c; 2%-inch, 35c; 2%-inch, 60c; 2%-inch, 65c. 
Double—2-inch, 80c; 2%-inch, 85c; 2V4-inch, 90c; 2%-- 

inch, 95c; 2%-inch, $1.10; 2%-inch, $1.15. 

IRONS—Sad—Common, 15c lb. 

Mrs. Potts—No. 50, $2.50 ner set. 

70, $4.00; G. Pressing, 15c lb.; T. Tailor’s Goose, 20c. 
lb.; N Gasoline, $5.25 each. Handles, 85c; Asbestos No 60, 
$3.00 set. 

KNIVES—Hay- 

Lightning, $2.25; Iwan Sickle, $8.25; Iwan Seriated,. 
$3.25; Heaths Upright, $2.76. 

KNOBS—Maple base, each, 5e; dos., 85e. 

LADDERS—Extension, No. 1, $1.00 foot. Step, Clinuuc, 7Se 
foot; Special, Orescent, 55e foot; Standard, 40e foot. 

LAMPS—Coleman Quick-Lite, Gasoline—CQ829, Eastern and 
Central States, $9,00; Rocky Mt. and Pac. Coast Statea, 

$9.50. 

LAMPS. EI.ECTRIC?—Hygrade, Nitrogon Save, B First, White- 
lite, Marvel, Brite-Lite and other makes. 

I’yp*- B Lamps— 

10 to 50 watts. 

60 watts . 

Type 0 Lamps— 

50 watts . 

75 watts . 

100 watts . 

150 watts .; . . 1.30 

200 watts . 1.80 

LANTERNS—Coleman Quick-Lite, Gaaolme, LQ327—East and 
Central States, $7.50; Rocky Mt. and Pac. Coast States. 

8 00 

LANTERNS, Gasoline— 

Nulite—Gasoline; No. 2, $8.00; No. 10, $9.50. 


Clear 

Fr«'*ted 

.35 

.40 

.40 

.45 


Fr*.^i**d 

.55 

.60 

.70 

.75 

.95 

1.00 

1.30 

1.40 

1.80 

1.90 


Brass 


75 

,60 

45 

40 

.85 

30 

25 

20 

15 

It 


6 

.60 

1.50 


104. 

105. 

106. 

107. 

108. 

109. 

110 . 

111 . 

112 . 

113. 

114. 

Gate Hooks and Eyes— 

Size. 

No. 40, steel.. 

No. 1040, brass.. 

HOSE FIXTURES—Bands—Magic, %. -^ — r, ’ ^ to-: 

Caldwells, %, 8c; %, 4c; Sherman, Brass, % and %. lOe, 

^^CoupHngs—%,’ % 

feet, %-in., 85c; %-in.. 85c; Sherman No. 10. % and %*in.. 

*^Mende?8^Wood, %-in.. 25c dox,: %-in.. 25c; Shennan’a. 
% and %-in., 10c each; Coopers, % and %-in., 16c, P. O. 
Perfect %-in. 15c; %-in., 15c; 1-in., 25c. 

Noxxiea—Mystic, 65c each; Boston. 80c; Dno, 50o; Stan- 

2 Bl.ke, 45e ••ch; 80 and Sl.^ompion. 
65c; 86 and 86, Thompson, 80c; 116, Thompson, 76e. 

HOSE, GARDEN—Oompled In 

16%c; %-inch. 19%c; 4nly. ^ 

20c; 6 ply, black, %-inch, 17c; %-inch, 21c, 6-ply, rod, 
%-inch, 20c; % -inch, 22c. 

Eoels, not coupled, per ft.—Kle^c, oormgmtj^ H-laJ, 
21c; %-inch, 24c; 1-Tnch, 86o; Elect^ smootK H-inc^ 
20c- %-inch, 28c; 1-lnch, 80c; Second Grade, % In A. 19c, 
%-inch, 22c; Third Grade, %-lnch, 16c; %-lncb, 19c; 
Foi»«th Grade, %-inch, 15c; %-inch, 18c. 

IRONING BOARDS—(See Boardi, Iro^ngL 
IRON SHEETS—Galvaniied— 

14 to 16 . 

18 to 22. 

Black Sheets— 

10 to 16.H 

18 to 24. 

30 .a • • • 

Corrugated Sheets, Galvanised— 

26 .. MS 

28 Ga. .. 

Rockface Siding. 

T^T.*#»lcfw'-e Sirlifir 28 Ga. ... . u e 

IRONS PLANE—Stanley or Bailey: Single—1 %-inch. 75c; 
1 %-inch, 75c; 2 inch. 80c: 2%-inch, 85c; 2%-inch, $1.00; 


LANTERNS—Diets Tubular— 
HOT BLAST 

Little Star Tin Lanterns. 1.50 
Hi-Lo Tin Lanterns. .. .1.10 
Victor Tin Lanterns. ... 1.35 
Monarch Tin Lanterns. .1.25 

O. K. Tin Lanterns.1.50 

No. 2 Royal Tin LantB..1.75 
COLD BLAST 

Junior Tin Lanterns... .1.50 
Junior Brass Lanterns. .2.50 
Junior Brass Nickel- 

plated Lanterns.2.60 

Mo. 2 Orescent Tin Lan¬ 
terns .2.10 

No. 2 Blixxard Tin Lan¬ 
terns .1.85 

No. 2 Large Fount Blix- 

xard Lanterns .2.00 

Little Wisard Tin Lan¬ 
terns .1.85 

D-Lite Tin Lanterns.—1.65 
No. 2 Large Fount Wis- 

ard Lanterns .2.10 

DASH AND WAGON 
Buckeye Dash Lant'na. .2.00 
Junior Wagon Lant’n. . .2.85 
Roadster Wagon L a n- 

terns .2.85 

DRIVING 

Eureka Driving, plain 

lens .2.50 

Same with optical lena. .2.65 
Octo Driving, pl’n lens. .4.60 

Same, optical lens.5.10 

Union Driving, plain 

lens .6.10 

Same with optical lens..5.50 
MILL 


Underwriter s Mill Lan- 

tema .2.75 

No. 2 Blixxard Mill Lan- 

terna .8.75 

FIRE DEPT. 

King Fire Dept. Tin, 

enamel finish .5.10 

Same, Nickel-plated on 

Tin.5.65 

Same, all Brass. 

Same, Nickel-plated on 
Brass .6.50 

WALL 

No. 15 Wall Lanterns... 3.00 
No. 25 Wall Lantema. . .3,15 
No. 80 Beacon Wall Lan¬ 
tema .8.15 

No. 60 Beacon Wall Lan¬ 
terns .9.00 

STREET AND HANGING 
Pioneer Street Lanterns, 

Tin .7.50 

Same, Braas Founts . .. .9.50 
Same, all Brasa . . 

Pioneer Hanging 

terns, Tin. 

Same, Brass Founts 
PLATFORM 
Imperial Platform 


. . .12.50 
Lan- 

. 8.10 

_ 11.00 

Lan- 


terns . 


No. 1 Climax 

Platform 

Lantema .. 


No. 2 Climax 

Platform 

Lantema .. 


Nos. 1 and 

2 Climnx 

Nested .... 



UNOLASSIFIED 
Police Flash Lantema.. .2.00 
Traffic Signal Lantema.4.85 
No. 12 Display Stand and 
Assortment .25.00 


Watchman’s Mill Lan¬ 
terns. enamel fin.2.50 

LATCHES: Bam Door—No. 10, each, 65c; 125, $2.25; 126, 
$2.10; 127, 50c; 128, 50c. 

Door—No. 5, each, 50c; 6, 70c; 25, 45c; 30. 20c; 101, 

20c; 102, 25c; 103, 30c; 130, 25c; 1240, 75c; 1263, 45e. 

Gate: St. Louis, No. 19. each, 20c: Top Spring, No. 14, 
each, 85c; Cast, Box — No. 7, each, 80c; 8, 30c; 9, 30c; 
Upright, No. 3. each, 25c; Secret—No. 01418, each, 85c; 
R and EA1413, $1.00. Conrad’s Safety. 85c. 

Night, Rim: _ _ 

Corbin—No. 853. each, 75c; 856, $3.00; 356. R. EA. 
$3.00; 0366. $1.15; 0356, R, EA, $1.25; 874, D. $8.50; 

B, $3.50; 1356, D, $3.75; R, EA. $8.75. 

Miller — No. 64, each. 75c; 1780, $1.10; 878, $1.10; 
3781B. $1.10; 4978, $1.75. 

Sargent—No. 4250J, each, $2.00. 

Yale — No. 20, each, $1.15; 26, 85c; 33. $2.25; 84. 

$2.75; 86. $2.25; 87, $3.00; 42, $4.26; 042, $3.25; 042P. 
$4.00; 44, $5.00. 
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HARDWARE WORLD 


BETAHi SKTiTiTWQ PBIOES—Oontlnaad. 


L ATC H E 8—Ooniinued. 

Refrigerator—No. 091. each, 80o; 091 N, 90c: 0918. 

85c; 0918N, fl.OO; 092. fl.lO; 092 N. $1.15; 092 8 

$1.10; 092 BN, $1.25* 564. 86c; 574. 40c; 646, 640 8, 
$1.35; 640 N, 640 SN, $1.60; 607 B, 607 BS. $100: 

607 BN. 607 B^N. $1.10. * * 

LEAD—Bar, 15c lb.; Calking (100 lbs.), 14c Ib.; Pig (100 
Iba.), 13c lb.; Sheet (fall), 17c lb.; Wool, 35c lb. 
LEVELS—No. 86, 12*ineh, $8.86;16-iAeli, $4.UU; 24*liicfeL 

$4.75. No. 87, 12-iBch, $4.50; IS-lnch, $6.26; 24-imck, 
6.25. 

Marx Alominom—12*ineh, $8.76; 18-imeh, $4.60; 24-imak, 
$5.50; 28, $6.25. 

No. 95, 24-incb. $8.00; 26 inclL $8.26; 28-iBeh, $8.60; 
80-inch, $9.00. No. 96. 24-iaeh, $10.00; 28*iAeh. $10.60: 
80-inch, $11.00. 

Special Not.—No. 0, $2.00; 16, 24 and 26-iBch, $4.75: 16, 
28 and 80-inch. $5.00; 26, $6.60. 84, $1.86; 4624, $6.00; 

4424, $6.50: 45H. $6.25; 96. $8.76; 9^ $6.00; 

LINES, CLOTHES—Cotton. Braided—40-foot, 20o oach; 60- 
foot, 25e; 50-foot, 86e; 50-foot, 85c. 

Wire, Twisted—50-foot, 20 gauge, 40e each; 75-foot, 20 
gauge, 50e; 100-foot, 20 gauge, 60c; 50-foot, 18 gauge, 65c; 
75-foot, 18 gauge, 76o; lOO-foot, 18 gauge, 90c. 

Wire, Solid—100-foot, 10 gauge, 85c each. 

LOCKS—Rim—Steel, 75c set; Cast, 60e set. 

LUBRICANTS— Oalena Superior Qreases— 

l-Ib. 8-lb. 8-lb. 6-lb. 7-lb. 10-lb. 26 Ih. 
... .85 .60 .70 1.10 2.20 

.40 .66 .85 


Axle Grease. 12% 

Superior Cup.20 

No. 2 Transmis'n. 

No. 42 Transmis’n . . 
Black Transmission .. . 
Black Fibre Trans. ... 

- Plow Grease . 

Galena Superior Oili 


1.60 




... 1.10 .. 

1.95 


u .. . 


... 1.15 .. 

2.10 


a ... 


... .90 .. 

1.55 


. ... 


.. . 1.10 .. 

2.00 


. .10 


.80 .46 .. 

.... 


011»— 
74-gal. 

1-gal. 

6-gal. 16-gal. 

V- 

66-gal. 

can 

can 

can 

gal. 

gal. 

.70 

1.20 

4.66 

.92 

.81 

.77 

1 .70 

1.20 

4.80 

.95 

.84 

.80 

.70 

1.20 

4.90 

.96 

.85 

.81 

.. . 

1.30 

6.15 

1.02 

.91 

.87 

... 

1.80 

6.80 

1.08 

.98 

.89 

.. . 

.95 

8.50 

.69 

.58 

.64 


1.16 

4.50 

.89 

.78 

.74 

.60 

1.00 

8.85 

.76 

.66 

.61 

i .56 

.90 

8.85 

.66 

.55 

.61 

.66 

.90 

8.80 

.64 

.54 

.60 



Common 

Box 

Casing 

Finish. 

C.C.Box 

2d. . 

. . . 1.45 

1.65 

1.70 

2.00 

1.65 

3d. . 

. . . 1.15 

1.30 

1.35 

1.55 

1.80 

4d. . 

... .80 

*1.05 

1.10 

1.25 

•1.05 

5d. . 

... .75 

1.00 

1.05 

1.20 

1.00 

6d. . 

.60 

.70 

.75 

1.0$ 

.70 

7d. . 

.55 

.65 

.70 

.70 

.65 

8d. . 

... .30 

.45 

.50 

.60 

.45 

9d. . 

... .30 

.45 

.50 

.60 

.45 

lOd. . 

... .20 

.30 

.36 

.45 

.80 

I2d. . 

.15 

.25 

.30 

.40 

.45 

Ifid. . 

.10 

.15 

.20 

.25 


20 to 

60d Base 

.05 

.10 

.15 



12 

18 

24 

80 

2.14 

8.08 

8.92 

4.68 

1.95 

2.80 

8.55 

4.26 

.0174 

-02 74 

.08 

-08% 

86 

48 

60 

72 

5.85 

7.18 

8.91 

10.69 

4.75 

6.40 

8.00 

9.65 

.04 

.05 74 

.06% 

.08 


Medium Motor Oil .70 
Heary Motor 

Tractor No. 1.. 

Tractor No. 2. 

600 Transmission. ... 

600 Steam Cyl. 

Castor Machine.. .60 
Farm Mach. No. 8 .56 

Separator.66 

LUGGAGE CARRIERS— BOYOO^No. 4, 46-ineh, open, $8.76; 
S®* 4e-inch, with end. $4.26; No. 6, 66-inch, open, $4.66; 
No. 50. 65-ineh, with en^ $6.00. 

MATS, DOOR—Cocoa Fibre, Fine, 14x24, $1.00; 16x27, $1.85; 
18x30, $2.10; 20x83, $2.50; 22x86, $2.50. 

Toroa Fibre. Medium—16x27, $2.5u; 18x80, $2.76; 20x88, 
$3.50. 

^^St^el—15Hx23H, $2.00 each; 17^x80, $2.76; 2lHx86, 

Steel Matting in Rolls—Per square foot, 80c. 
MATTOCKS— Bach. 

Short Cutter, Standard, 5 % lbs. 1.20 

lynng Cutter, Standard, 6 Iba. 1.25 

Pick, Standard, 5 lbs. 2.20 

MAULS—Post—10-lb., $1.25 each; 18-lb., $1.60; 16-Ib., $2.00; 
18-lb., $2.25; 20-lb., $2.50. 

Ship or Top. 25c lb. 

Wood Choppers—Adse or Round Eye, 20o lb. 

MILLS—Cider- 

Junior .48.00 Senior .72.00 

Medium .62.00 Force Feed .82.60 

MOPS—Dish, Handled, No. 1, lOe each; 2, 10c; 4, 10c. 

O-Cedar, Handled—No. 4, small triangle, $l.op each; No. 
8, large triangle, $1.60; Ne. lOB, polish $1.60. 

Self-Wringing—No. 10, $1.00 each. 

Round—N^o. 1, $1.76; No. 2, $1.26. 

MOP STKTKS—No. 2. 25c each; No. 7, 86c each; No. 18, 86c 
each; No. 70, 85e; Janitor’s, 55e each. 

NAILS—Standard—All sizes, base, 84.65. 6d and larger, 7c 
lb.; 5d and smaller. 8c; 2d Fine Blue (Lath), 10c. 25 lb. 

let*, add to selling base $1.25 per keg. .50 lb. lots. 76r. 

Cement Coated—All sizes, base, $3.90, 6d and larger, 
luc lb.; 5d and smaller, 12e. 

Felt Roofing—76 inch Plain, 16c lb.; % inch GaWanised, 
18c. 

Brads and Nails in Packages—All sizes, 40 per cent. 
Adrances on Standard Wire Nails, in Kegs— 


Barbed Nails advance 26e over Smooth Nails. 

*Orange Box, $1.60. 

2d Fine—Plain, $1.96; Extra, $1.96. 
bd Fine—Plain. $1.86; Extra, $1.56. 

Blued Lath Nails advance 25e over Fine Nails. 

NAILS, SHOE—Oormgated—Brass Plated—No. lie 

each; % IS®- 

Wrought Brass—2-oz., 15c each; 4-oi.. 25c. 

Hob—46, 80o lb.; larger, 80c. 

Hungarian—^Ronnd or Gone Head—V6-lb., 6e each: M- 
Ib., 10c. 

NETTING, POULTRY—Hexagon, Galvanised after weaving— 
2-ineh, 20-gauge— 

Width, inches— 

List Roll . 2.14 

Sell Pull Roll. 1.95 

Sell Out (lineal foot). .01H 
Width, inches— 86 

List Roll . 5.85 

Sell Pull Roll. 4.75 

Sell Cut (lineal foot).. .04 

176-inch, 20-gauge— 

Width, inches— 12 

List Roll . 8.15 

Sell Full Roll .2.85 

Sell (Tut (lineal foot).. .0274 
Width, inches— 86 

List Roll . 7.88 

Sell Pull Roll. 7.10 

Sell Cut (lineal foot). .06 

1-inch, 20-gauge— 

Width, inches— 

List Roll . 

Sell Pull Roll . 

Sell Cut (lineal foot) 

Width, inches— 

List Roll .12.88 

Sell Full Roll.11.16 

Sell Cut (lineal foot). .09 76 

74'inch. 20-gaug( 

Width, inches— 

List Roll . 8.55 

Sell Full Roll. 7.75 

Sell Cut (lineal foot). .0774 
Width, inches— 86 

List Roll .21.88 

Sell Full Roll .19.25 

Sell Cut (lineal foot). .1576 

NIPPERS. CUTTING— 

Bernard’s— 

6-inch . 2.26 

6-inch . 2.65 


12 

4.95 

4.45 

.04 

86 


18 
4.58 
4.10 
.08 74 
48 

10.50 
9.45 

.0774 

18 
7.12 
6.40 
.05 76 
48 

16.50 
15.00 


24 

6.78 

5.25 

.0476 

60 

18.18 

11.75 

.1076 

24 
9.08 
8.20 
.07 74 
60 

20.68 

18.60 


80 

6.90 

6.25 

.0576 

72 

15.75 
14.10 

.12 

80 

10.88 

9.85 

.08 

72 

24.75 
22.25 


Nettleton’( 


.09 74 

.12 74 

.15 74 

:i874 

12 

18 

24 

80 

8.55 

12.80 

16.68 

18.71 

7.75 

11.10 

14.10 

16.85 


.0974 

.12 74 

.14 74 

86 

48 

60 

72 

21.88 

28.50 

85.68 

42.75 

19.25 

25.65 

82.00 

38.50 

.1574 

.2274 

.27 

.82 

2.25 
2.65 

8.26 

14-inch .. 

Utica— 
6-inch . . . 


.. 3.75 

.. 1.00 

2.00 

6- inch ..., 

7- inch ... 


.. 1.15 
.. 1.35 


fi'inch . 2.40 4-inch .1*15 

10-inch . 2.90 476-inch . l!25 

12-inch . 3.10 6-inch . 1.36 

NIPPLES—See Pipe Fittings— 

NUTS—Cold Punched U. S. 8. Hexagon, Tapped—Sise 74 6 
for 5c: 5-16, 8 for 5c; 76, 8 for 6c; 7-16, 2 for 5c; 76. 2 '.r 
5c; 9-16, each 5c; 76, each 5c; 74. 2 for 16c; %, each 10c; 
1 inch, each 15c. In quantity sell at cost, plus 60 per cent. 

^tt«re. Tapped—Size %, Sag. 
retail, 10 for 6c; 5-16, 6 for 6c; 76. 6 for 6c; 7-16, 8 ior^; 
5^’ ^ ^ 5®I ccch lOc; 

l-im, 2 for 25c. In quantity sell at cost, plus 60 per cent. 

S- S.—8-16, 20e doi.; 74, 26c; 5-16, 
90c; 7z, 40c; 7-16, 50c; H, 75c; 76, $1.50. 

^®® * ®cc‘ Unspnn, 

85o Id. 

OIL—8-ln-l, l-oi. bottle, 20c each; 8-os., 86c; 8-os., 66e: 276- 
os. can, 35c. , » /■ 

Household Lubricant, 4-os. can, 25e each; 8-oa. 86c 

os. can, 85c. 

Winchester Utility—1-os. bottle, 15e; 8 74-os. can, 26e. 
Many-use—8-oa. can, 25c. 

OVENF PORTABLE— 

No. Each. 

Androck, complete.... 1.10 
Kero gas— 

857 . 6.00 

667 7.25 

Pinney A Boyle— 

1 8.25 

2 8.75 

OVENS: New Perfection—No. 121-OE. one burner, glass swing 

door, blue enameled door frame, $6.00; No. 122-GE twe 
burners, $7.50, ’ 

Puritan Two burners, glass drop door, polished steeL 
asbestos lining, knockdown style, $5.75. 

PACKING—Sheet Rubber—Standard I. C., 40c lb.; Indian 
Red, 45c. 

Italian Hemp—A. 1-inch. 45c lb. 

Square Flax, braided, 50c. 

Piston Spiral—Steam, high pressure, $1.50; steam er 
water, low pressure, 81. 

Asbestos Cement—7 74® lb. 


No. 

Each. 

11 . 

.2 75 

13 . 

. 8 SO 

Ill . 

.8.50 

113 . 


120 . 

.6 25 

213 . 

. a SO 

220 . 

. 7 00 

818 . 
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Wicking, Asbestoi—4-o*. bill, 80c. 

Cotton Candle—2*o«. ball, 10c. 

PADLOCKS — Corbin—No. 958, 85c each; 2802%, 80c; 

2822^. 40c; 2869, 75c; 2879. $2.00; 2880, $2.25; 2881, 
no SR 

Milier—No. V $125 each; 16. 20c; 16B, 85c; 16G, 25c; 
18. 25c; 19, 30c; 19G. 30c; 21, 85c; 2lG, 35c; 34. $1.50; 
35B. 20c; 37, 20c; 41, 60c; 76, 75c; 88, 35c; 99, $1.25; 
lOOB, 20c; 121, 40c; 125, $1.15; 180, 35c; 190, 40c; 
210, 50c; 214, 55c; 221, 65c; 232, 65c; 700B, 40c; 1398, 
60c; 5438, $1.00; 5438XC, $1.15; 5441, 80c; 6441XC, 

95c each. _ 

Yale—No. 223, 85e each; 226, $1.00; 463J, 80e; 468X, 
80c; 563, $1.75; 565, $2.10; 585. $1.50; 685, $1.50; 645J, 
65c; 803, $2.25; 805, $2.25; 805^, $2.50; 813, $2.25; 
815, $2.35; 823, $2.40; 838, $8.90; 848, $8.25; 853, $8.50; 
8454. $2.76. 

Slavmaker—No. 160, $1.75 each; 178, 46e; 179. rSc; 
189. 75c; 1092, 90c; 1098, $1.10; 1098. $1.10; 1902, 55e; 
1903 60c; 1904, 75c; 8901, 76c; 8902, 60c; 8908 45c; 

4026 20c; 4078, 75c; 6180, 25c; 9902, 70e: 9902 N. 0., 
65c; 41090, 70c. 


PAINT SUNDRIES— 

Alcohol— (Denatured)— 

1 gallon. 1.45 

5 gallons .. 1.15 

Alum— 

Pwd., leas than 100 

Iba., lb.17 

Bensine— 

New cans, caad., gal. .60 
Old cans, uncad, gal. .40 
Coal Tap— 


.85 


.50 

.50 


5-gal.Gal. .40 

1-gal.Gal. .55 

Creosot( 

Gal. 

Distillate— 

Light, gal.40 

Glue— 

No. 2 Gelatine. 

Chicago White 
Kalsomine, White— 

Bbla., 280 lbs.08 

Kega, 100 lbs.08 H 

4 25-lb. pkga., bulk .09 

25 lbs., bulk.09 

Less 25 Iba.09 Vk 

100 lbs., 5-lb. pkgs. .09 
Lees 100 lbs., pkgs. .09% 
Lamp Black—Bear Brand— 
1-8, lb. pkg.45 

H-fe ..80 

%.S. .80 

Linseed Oil, Boiled— 

5’8.Gal. 1.32 

I’R.Gal. 1.62 

%’8 .%-GaL .90 

w s .gt. 50 

.Pt. .80 

Raw Linseed Oil, 2c less 
than price of boiled. Paint¬ 
ing contractors’ price on 
Linseed Oil, 5c above cost, 
according to quantity. 

Oil— Gal. 

Floor .75 

Gloss . 1.50 

Lard, No. 1. 1.80 

Lin-O-Oil.90 


Painters' Petroleum— 

1-gal.Gal. .60 

Paints, Ready Mixed—1st 
grade, white— 

Gals.Gal. 4.40 

%-gal8. ...%-Gal. 2.80 

Quarts .Qt. 1.25 

Pints.Ft. .70 

%-pints-% *Pt. .40 

Ist Grade, Colors— 

Gala.Gal. 4.25 

%-gaIs. ...%-Gal. 2.25 

Quarts .Qt. 1.20 

Pints.Ft. .65 

%-pints ....%-Pt. .85 

2d Grade, White or 
Colors— 

Gals.Gal. 2.90 

% gals. ...H-Gal. 1.60 

Quarts .Qt. .95 

Inside Floor— 

...Gal 


Gals. 
%-gals. .. 
Quarts . .. 

Porch— 
Gals. .. 
H'gals. 
Quarts 


%-Gal. 

....Qt. 


2.90 

1.60 

.95 


_Gal. 4.25 

.% Gal. 2.25 

.Qt. 1.20 

Plaster Paris— 

Less sack, lb.10 

Putty. Bladder— 

Less than 100 lbs. 07% 
Putty. Bulk— Lb. 

1-lb. cans.16 

21b. cans.12% 

8-lb. Cans.09% 

5-lb. cans.09 

10-1b. cans.08% 

251b. cans.08 

85 lb. cans.06% 

Rosin— 

Lb.14 

Barrels, 280 lbs.. .08% 
Kegs, 100 lbs... .09% 

100-lb. bulk.09% 

25-lb. bulk.09% 

Leas 25 lbs.10% 

100 lbs., 5-lb. pkgs. .10 
100 lbs., 51b. pkgs. .09% 
Less 100 lbs., 5-lb. 


Neatsfoot No. 1... 

2.40 

pkgs. 


Neutral . 

.60 

Turpentine— 


Paraffine. 

.85 

5*8 . 

• Gal., 1.75 

lint. Dry Colors— 


I’s . 

, .Gal., 2.00 

Umber . 

.12 

%’8 . 

.Gal., 1.10 

(^rome Green, Med. 


V4’s . 

..Qt., .60 

Graphite . 

.0*1 

%’8. 

..Pt., .35 

Metallic. 

.08 

Painting contractors price 

Sienna . 

.11 

on turpentine; 

5 gals, or 

Venetian Red .... 

.08 

more, 2c above 

cost; less 5 

Yellow Ochre .... 

.07 

gals., 5c above 

cost. 


PANS—Acme Frying— 

No. 00, each.20 


No. 0, each. . 

No. 1, each. 

No, 2. each. 

No. 3. each. 

PAPER. BUILDING- 


.85 

.40 

.45 

.50 


No. 4, each.55 

No. 5, each.60 

No. 6, each.80 


No. 7, each. 


.90 


Roofing— 

Light. 

Medium. 

Heavy. 

Plymouth. Smooth . . . . 

_ 3 00 

3.50 

4 00 

Pioneer. Sanded. 

. . . 2,50 

3.00 

3 50 

Asbestos . 

_ 4.25 

4.75 

5.25 

H & H. 


2.50 


Pioneer, Flaxine . 

_ 3.66 

3.50 

4.66 

Pioneer, Sanded. 

_ 2.50 

3.00 

3.50 

Pioneer. Slate . 


3.75 


Certain-teed . 

!!!! 2.50 

3.25 

3 .’7 5 

Major . 

_ 2.00 

2.50 

3.00 

Guard . 

_ 1.35 

1.75 

2.15 


Pioneer Sheathing, Gray—Per roll, 20-lb., $1.00; 25-lb., 
$1.25; 80-lb., $1.50. 

Shingles. Slate, Red or Green—Individnal (424 per 
square), $10.00 square. Strip or Slab (104 per square), 
$9.00. 

Tin Caps—1%-inch, 8Qc per lb. 

Felt—Asphalt Saturated, $2.76 per roll. Deadening, 6%c 
per lb. Insulating, Saturated, $1.76 per roll; Saturated 
and Coated. $2.75. 


SAND AND EMERY—Per quire of sheets— 



0 H 

1 1% 2 t% 

S 

Carborundum 

. . . .80 .95 

1.10 1.80 1.50 1.75 

T - - 

B. A A. 

... .45 .50 

.65 .60 .75 .85 

.95 

Aztec . 

... .40 .45 

.50 .60 .70 .75 

.90 

Aloxite . 

. . . .80 .85 

.00 1.00 1.10 1.20 

1.45 


0 % 

1 1% 2 

3 

Emery Paper . . . 

. .. 1.00 1.05 

1.15 1.30 1.55 

2.00 

Etaery Cloth .. .. 

. .. 2.00 2.00 

2.25 2.25 2.50 

3.00 

PEAVIES— 

Socket. 

eivoket. 

Maple. Hickory. 

Maple. Hickory 

2%x4 . 

3.65 4.50 

2%x4% -6.26 

7.00 

2 v; x4 % .... 

3.70 4.80 

5 . 5.50 

7.25 

2%x4% .... 

3.90 4.90 

3x5 . 6.25 

8.25 

2%x5 . 

4.00 5.00 



PERCOLATORS, 

OOFFEE—UniverasI— 


46 . 

. 8.60 

74. 

4.50 

48. 

. 4.00 

76 . 

5.00 

42. 


79. 

5.75 

54. 

. 8.50 

714. 

6.50 

56.. 

..4.00 

464 . 

4.75 

58 . 


466 . 

5.25 

64. 


469 . 

6 00 

66. 


474 . 

5.25 

69 . 

. 5.25 

476 . 

5 75 

614 . 


479 . 

6.50 


Percolator Tops, 10c each. 

PICKS—Railroad, 6-lb., 95c each; b-Ib, $1.00; 7-lb, $1.15; 
8 1b., $1.26; 9-lb, $1.85. 

Drifting—No. 1, 90c each; 2, 96c; 8, $1.00; 4. $1.15; 
5, $1.25. 

Poll—1, 3% lbs., $1.00; 2, 4 lbs., $1.00. 

Prospecting— Std., 2471, $1.75; Maydole No. 1482. $2.25; 
No. 1483, $2 00. 

Ice—B, 50c: C, 45c; D, 75c; Chisel, 0, 25c; 1. 35c; 

Chipper, 5, 50c; 93. 20c: 150, 25c; 630, 80c; 1554%, 20c. 
Drift Pick Eyes—No. 2, 3-lb., 75c; No. 8, 4-lb.. 80c; No. 
4, 5-lb., 85c. 

PINS—Clothes—O—Common, 10c do*.; US—Spring, 15c; H— 
Hoyt’s Spring, 20c. 

PINC7ERS—Carpenters’—6-in., 65c; 8-in., 80c; 10-in., $1.00. 
PIPE—(See Plumbing Prices, Page 169). 

PIPE, STOVE—Nested, Full JoimU—S-Incdi, S6e Joint; 4-lnek, 
25o; 5-inch, 80c; 6-ineh, 86e; 7-ine]^ 40e. 

4-inch, Japan, 40o; 8-iBeh, GalTaMsed, S5e; 4-ineh, Gal¬ 
vanized, 40c; 5-inoh, Galvanised, 50e; d-iaeh, CMvanise^ tfOe. 
Half Joints—5-ineh, SOe Joint; 6-iaeh, SOe. 

Taper Joints—6-incii to 6-ineli, 85e Joint; 7-ineh to d-ineh, 
40c. 

PIPE FITTINGS (STOVE)—Caps, No. 0 15, 60e each; 0-16. 
60o each. 

Dampers—No. 8, 4, 20e each; 5, 6, S5e; 7, 40c. 

Elbows—No. 8 Corg., 25c each; 4, 80c; 15, 85c; 6, 40e; 

7, 45c. No. 8 Adj. 4 Pc., 35c: 4, 40o; 5, 40c; 6. 45e. 8- 
inch Adj. Galv., 40c; 4-inch, 46e; 5-ineh, 50c; 6-inch, 55e. 
No. 3 Corg. Jap., 40c; 4, 45c. 

In lots of 12 dozen, 5 per cent discount from above. 

Flue Stops, Nos. 1 and 86, 20e each; 8, tOc each; 30, 20c. 

8, 3% (in kegs), 35e lb.; 4, 5, 85c; 6, 7, 8, 35c; 10. 85e. 
Roof Plates and Saddles, Nos. 15, 10 (Side), 90e each; 50. 

60 (Ridge), 75c each. 

PISTOLS, AUTOMATIC—Colt’s—A 252 (CA26). $16.50 each; 
A323% (OA82). $19.50; A8808% (CA880), $19.50; 384% 
(CA384%), $36.75; 455 (CA455), $84.00. 

Remington—51, $19.50. 

Savage—1907, 82 Cal., $25.00; 880 Cal., $26.00. 
PITCH—Navy Caulking—5-lb. can, 75c; lO-lb., $1.25; 25-lb., 
$2.50; SO-lb., $4.50; % bbl., $9.00; bbl., $13.50. 

PLANES—Stanley—No. 1, $2.96 each; 2, $8.86; 8, $4.10; 8C. 
$4.25; 4, $4.35; 4C, $4.60; 4%, $5.00; 4%d, $6.85; 5, 
$5.00; 5C, $5.25; 5%, $5.35; 6%<5, $6.00; 6, $6.60; 6C, 
$6.90: 7, $7.50; 7C, $7.65; 8, $8.85; 8C, $9.25; 9, $9.15; 
9%, $2.25; 9%, $2.75; 10, $6:65; 10%, $5.40; 12, $5.00; 
12%. $6.60; 15, $2.10; 15%, $2.85; 16, $2.50; 17, $2.85; 
1«, $2.85; 19. $2.85; 20, 8.25; 24, $3.10; 25, $2.85; 26, 
$3.20; 27%, $3.75; 28. $4.15; 29. $4.65; 81, $4.50; 82. 
$5.00; 35, $3.75; 36, $4.50; 87, $5.00; 40, $2.20; 40%. 
3.00; 45. $14.00; 46, $9.80; 47, 7.65; 48, $5.25; 49. $5.25; 
50, $7.00; 55, $25.50; 60, $2.60; 60%, $2.35; 61, $2 25; 
62, $5.65; 65, $3.15; 65%, $2.60; 71,-$3.95; 71%, $3.20; 
72, $4.35; 74, $10.25; 75. 75c; 78, $3.25; 85, $4.60; 90. 
$3.95; 92. $4.00; 93. $4.85; 94, $5.65; 95, $2.00; 97, 
$3.95; 98, $2.00; 99. $2.00; 100, 60c; 101, 50c; 102, 95.; 
103, $1.25; 110, $1.30; 112, $4.50; 118, $7.45; 120. $1.75; 

130, $1.80; 131, $2.75; 140. $3.00; 146, $4.00; 147, $4.25- 

148. $4.65; 171, $5.95; 190, $2.90; 191, $2.90; 192, $2.65; 

203, $1.50; 212, $3.10; 220, $1.70; 278, $3.25; 289. $4.00. 

444, $11.00; 602 , $4.30; 603. $4.90; 604, $5.30; 604 C. 
$5.55; 604%, $6.15; 605. $6.15; 605C. $6.45; 605%. 
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RETAIL SELUNO PBIOES—Oontlnaed. 


PLANES—Continued. 

$6.75; 606, $7.65; 6060. $8.25; 607, $0.90; 6070, $9.4S; 
608 $10.70; 608C, $11.20. 

No. 39—%. $2.90; $8.20; %. $3.40; $8.55; 

$3.70; 13-16, $3.85; %. $8.85; 1. $8.95. 

Stanley Block Plane Irons—100 and 101, 15e; 102 and 
103, 20c; 110 and 180, 80e; 120 and 220, 40c; 140, 50c; 
9% and 9%. 40c; 15, 16, 17, 18, 19, 40c; 60 and 65, 40e. 
3%-inch. 75c. No. 41, 30e. No. 44. 60c. No. 600, $2.00. 
inch, 15c; 8%-inch, 20e. No. 861, 40e. No. 862, 65e. No. 
871, $1.00. 

PLATES, GAS. HOT—No. 501, $8.50 each; 502, $5.76; 608, 
$8.50; 702, $7.75; 708, $11.50; 722, $8.50; 728, $12.60; 
1001. $2.50; 1002, $4.25. 

PLIERS—Klein’s No. 201—6-inch, $3.25 each; 7-inch. $8.50; 
8-inch, $4.00; 0-inch, $4.75. Bernard’s No. 102—4%-inch, 
$1.50; 5%-inch, $1.85; 6%-inch, $2.25; 8-ineh, $8.25. 

PLUGS—Spark—$1.00 each. 

PLUMBS AND LEVELS—Metallic. Stanley—No. 86. 6-iBch, 
$2.00; 0-inch. $2.25; 12-inch. $2.75; 18-inch, $8.50; 84- 
inch, $4.00. No. 87, 18-inch, $8.75; 18-inch, $4.50; 84-inoh, 
$5.25. No. 87G, 12-inch. $3.75; 18-inch. $4.50. No. 84G, 
4-inch. $1.65; 6-inch, $2.00; 8-inch, $2.76; 10-inch, $8.25. 

Wood, Stanley or Diaaton—No. 00, $1.50; 0, $1.66; 8. 
$2.25; 8, $2.75; 8, $8.50. No. 18. 26-inch, $8.25; 28 inch, 
$8.85; 80-inch, $8.86. No. 15, 26 inch, $8.85; 28-inah, 
$4.00; 80-inch, $4.00. 80, $8.85; 86, $3.00; 45%. $4.75. 

No. 93, 26-inch, $4.66; 88-ineh. $4.85; 80-ineh, $5.00. 95, 

$7.75; 96, $9.25; 102, 75e; loL $1.00. 

Pocket, Stanley—No. 81, 2%-ueh, 55o aaoh; 8-iiieh, 66e; 
8% inch, 75c. No. 41, 20c. No. 44, 50c. No. 600, $2.25. 

Extra Lerel Glaaaea—No. 1, 1% to 8-inoh, 15o aaoh; 2%* 
inch, 15e; 8%-inch, 20e. No. 861, 40o. No. 862, 65c. No. 
871, $1.00. 

POKERS, STOVE—No. 100, Straight, 20-ineh, 20e; 165, Bent, 
20-inch, 20c. 

POLISH (AUTO)—Dnrolao, 1 pt., 6O0; 1 ft., $1.00. 

POLISH (FURNITURE)—Darola& 1 pt., 60c; 1 qt., $1.00. 

Oalol, % nt., 40o aaoh; 1 pint, SOc; 1 quart, 80a; % Mlon, 
$1.26; 1 fallen, $2.25; 5 gallona, $7.50. 

Liquid Veneer, 4 oonce, 85e each; 12 ounce, 50e; 1 quart. 

$ 1 . 00 . 

O-Cedar—4 onnea, 80e each; 12 ounea, 60e; qnart, $1.25; 
% gallon, $2.00; gallon, $8.00. 

Johnaon’a Prepared Wax, 5 ounce, 46e each; 1 pound, 85e. 
2 pounda, $1.70; 5 pounda, $8.00. 

METAL—NonOlio, % pint, 50e each; 1 pint, 75a; 1 quarv, 
$1.25. 

SHOE—Shuwhita, 15e each; Midnight Oil, 25e: Royal, 16e; 
Jet-Oil, 15e; 4 0 8 Shoe Satin, lOe; 9 0S Shoe l^tin, 15e; 
1 0 Satinola, lOe; 2 O Satinola, 15c; 6 P 8 Shoe Satin, lOe; 
10 P S Shoe Satin, 15e; 5 P Satinola, lOe; 10 P. Satinola, 
15e. 

STOVE—Liquid, No. 6 Black Silk, 20e each; 8, Black Silk, 
26c; 2. Black Eagle, 25e; 10 E. Enameline, 15e. 

Paste. No. 5, Black Silk, I5e eaeh; 10, Black Bilk, 25e; 
20, Black Silk, $1.75; 01, Black Eagle, 45e; 95 Black Bagla, 
$2.00; 4 E, Enameline, 16c; 6 E, £i.amelina, 15c; 76 Black 
Jack. 25c; 1, Rising Sun, 10c. 

PULLERS—Nail—Rax, $1.86 each; Rax, Jr., $1.15; Red Daril, 
$2.50: Morrill’s, $3.00; Little Giant, $2.00. 

PULLETS—^Brass Screw, No. 85, H-ineh, 16e eaeh; 20e; 
%, 25c; 1, 80e; 1%, 85e: 1%, 40c. No. 87, %-inck, 85e 
Clothes Line—No. 80, 8%-incK 45e; No. 60, 6-ineh, 70e; 
No. 64, 20c; No. 65, 2%-inch, 20c; No. 67, 25c; No. 160, 
2-inch. 25c; No. 6500, 5%-inch, 55e; No. 6500G, 5%-inch, 
65c. 

Hay Fork—No. 566, for rope, 75c; No. 1651, for wire 
rope, $1.85. 

PULLEYS—Frame—No. 4 , Ottumwa, per dos., $0e; No. 5, 
$1.00: No. 9, 95e: No. 105, 90c; No. 109, OOo. 

PUMPS—P. 8.-1, $3.60; 2, $4.00; 3. $5.00; 4, $6.00. 

PU’l 1 V—Per lb., 15c. 

RAKES, GARDEN — Malleable, 12 tooth, 70e eaeh; 14-tooth, 
80c. Steel Straight, 12-tootfaL, $1.10; 14-tooth, $1.26. Steel 
Row. 11 and 12-tooth. $1.85; 18 and 14-tooth, $1.46; 15 
and 16-tooth, $1.60. Lawn, 85e. 


RASPS— 

8" 

10" 

12" 

14" 

16" 

Flat Wood. 

. .50 

.70 

.95 

1.25 

1.65 

Half Round Wood. .. . 

. .55 

.75 

1.00 

1.35 

1.75 

Half Round Cabinet. .. 

, . .70 

.95 

1.25 

1.60 

2.00 

Horse Hellers, Plain. . 



.45 

.65 

.85 

Horse Hellers, Tanged... 




.80 

1.10 


RAZORS (SAFETY)—Ereready— 

No. No. 

700. eaeh. 1.00 706 B. 6 Blades, Pkg. . .40 

2, each. 8.00 706 B. 12 Bladea, Pkg. .65 

Gem 

800. each. 1.00 800 B, 7 Blades. Pkg.. .50 

Enders 

900. each. 1.00 900 B. 5 Blades. Pkg.. .35 

Durham Domino 

1. each. 1.00 3 Blades. Pkg.30 

2. each. 2.00 5 Blades, Pkg.50 

Gillette 


Old Type- 


Brownie . 1.00 

Pioneer . 2.50 

Pocket. 8.00 


New Type — 

New Standard, Bostonian, 
Richwood, Big Fellow— 


Blades— 

6 Blades. % pkg.50 

12 Blades. Pkg. 1.00 

Each. 6.00 

Gold Plated. 6.00 

Traveler . 7.50 


Auto Strop 

1. 7, 8. set. 5.00 254S, set .5.00 

15, set. 6.50 600 B, Blades, pkg... 1.00 

25, set. 8.50 600% B Blades, .50 

251, set. 6.00 


REELS—Hose—No. 1 Wire, $1.65 each; No. 1 Wood, $2.75. 


REVOLVERS— 


Colts, Model 

Each 

Pocket Positive .... 

.28.00 

Police Positive Spec.. 

.25.00 

Police Positive Tgt.. 

.27.00 

Army Special . 

.26.00 

New Service . 

.81.00 

Single Action. 

.29.00 

Iver Johnson— 


Model 1900; .22, .32, 

or 38 — 


2%-inch . 

. 5.00 

4%-inch . 

. 5.50 

Hammer Hammerless 

3.$10.00 $11.00 

4. 10.50 

11.50 

5. 11.00 

12.00 

6. 11.50 

12.50 

Smith & Wesson — 


1905 Military and 


Police . 

.31.00 

Regulation Police . .. 

.29.00 

1903 Hand Ejector... 

.27.50 

88 S. & W. Perfected. 

.27.50 

1908 Military . 

.85.00 

1911 Target —6 -inch. 

.31.50 

10-inch. 

.28.00 

New Departure— 


.32 caliber . 

.25.50 

.38 caliber . 

.27.50 

1917 Armv, 45 caliber 

.85.00 

RIFLES—'No. and Model-~ 

Benjamin Air— 


E ..-. 

. 5.25 

Daisy Air— 

Eaeh 

25 . 

. 5.25 

40 . 

. 6.26 

3 . 

. .3.25 

80 . 

. 2.75 

11 .. 

. 2.25 

12 . 

. 1.75 

King Air— 


4 . 

. 2.50 

5 . 

. 2.75 

5B . 

. 3.50 

10 . 

. .90 

21 . 

. 1.50 

22 . 

. 1.75 

Smith A Wesson— 


1905 Military Police. 

.81.00 

Regulation Police... 

.29.00 

1903 Hand Ejector.. 

.27.50 

88 S. A W. Perfected 

.27.50 

1908 Military. 

.85.00 

1911 Target . 

.81.50 

New Departure 88 . . . 

.27.50 

Marlin— 

Each 

20, Round barrel . .. . 

.19.50 

27, Round barrel.... 

.31.00 

Octagon barrel . . . 

.32.75 

38. Octagon barrel. . . 

.21.50 

39, Octagon barrel. . . 

.26.50 

93, Round barrel.... 

.32.50 

Octagon barrel . . . 

.84.00 

Carbine . 

.82.50 

Remington— 


4 TO — Octagon Brl. . 

.11.65 

6 TD — Round Brl. . . 

. 7.85 

8 A TT>—Round Brl . 

.62.00 

12 TD— Round Brl... 

.22.00 

TD—Octagon Brl. . . . 

.25.55 

14 A TD— Standard.. 

.49.50 

TD —Carbine. 

.48.45 

16 A TD—Standard. 

.42.00 


Savage— 

1899 250-3000 .51.00 

1899 TD, Feath»wt.. .46.00 

1899 SF .89.00 

1904 TD, Single shot. 8.60 
1914 TD, Hammerless.21.00 


Stevens— 


Little Scout. 5.40 

Crack Shot . 6.85 

Marksman . 8.65 

Favorite . 9.85 

70 TD, 22.15.00 


Winchester— 

86 TD. .38, Rd. Brl...61.50 
90 TD, .22, Oct. Brl.. .24.76 
Cal. 25-20, 32, 38. 44— 

92 SF, Rd. Bbl.81.75 

92 SR Oct. Bbl.38.75 

92 SF Carbine, Rd...28.75 

92 ’TD, Rd. Bbl.44.26 

92 TD, Oct. Bbl.46.25 

Oal. 82-40, 88-55— 

94 SF, Rd. Bbl.85.50 

94 SF, Oct. Bbl.88.50 

94 SF, Carbine, Rd... 88.00 

94 TD, Rd. Bbl.49.25 

94 TD, Oct. Bbl.62.25 

Cal. 25-85 Win., 80 Win., 


32 Win. Special— 

94 SF, Rd. BbL .87.50 

94 SF. Carbine, Rd... .84.75 
94 TD, Rd. Bbl.51.25 

94 TD, Oct. Bbl.54.25 

80 Army, .808 British. 80 

Govt. *06, 86, 406— 

95 SF, Rd. Bbl.49.25 

95 SF, Carbine, Rd_49.25 

95 SF. Musket. Rd... .58.00 

95 TD, Rd. Bbl.62.25 

02 SS. .22, Rd. Bbl.. 7.50 

08 .22. Rd. Bbl.41.00 

04 SS, .22, Rd. Bbl. .. 9.00 

05, 35, Rd. Bbl.47.50 

06.22, Rd. Bbl.21.50 

06 Expert. .22, Rd....24.75 

07,351, Rd. Bbl.57.50 

10,401, Rd. Bbl.57.60 

52, Bolt Act., .22. Rd.57.50 
87, SS. Mskt., .22, Rd.49.25 

97 SF .42.75 

97 TD.46.00 

11 TD.61.50 

12 Hammerless, TD ..54.26 

12 Tournament .82.25 

12 Trap .101.00 

12 Pigeon.197.00 

12 Hammerless TD, 

Tourn. with 

Ventilated Rib *. . .154.25 


Trap .164.00 

Pigeon Eng.260.00 


Add $10.75 to Tourna¬ 
ment grade shotgun for ex¬ 
tension action slide handle, 
model 12, and $17.25 to 
Trap or Pigeon grade for 
extension action slide han¬ 
dle, model 12. 

Prices are those suggested 
by the manufacturer and in¬ 
clude Government Excise 
Tax paid by the manufac¬ 
turer. 


RIVETS—Slotted Clinch, Coppered Steel—No. 50’s, 15c box.; 
lOO’s, lOo box. 


Copper—With Burrs— 


Size. 

% Lbs. 

Lbs. 

Size. 

% Lbs. 

Lbs. 

7— 

St’r Lgths. .25 

.50 

7— Asst. . 

. . . .25 

.50 

8 

“ .25 

.50 

8 

. . . .25 

.50 

9 

.25 

.50 

9 

. . . .25 

.50 

10 

” .25 

..50 

10 

. . . .25 

.50 

12 

“ .25 

.50 

12 

. . . .25 

.50 


Copper Iron, with Burrs—08 Asst., 15c,,%-lb. box; 010, 20c. 
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retail SELLnrO PBIOES—Oontlnned. 


RIVETS—Tinner’s— 

Tinned (in bulk), 25c. 

Tinned (in papers)—8-oz., 25c; 12-oz., SOc; 14-oz,, 35c; 

l-lb., 4uc; 1^-lb., 45c; 2-lb., 60c; 2H-lb., 70c: 3V4*lb.. 
$1.00; 4-lb., $1.10; 5-lb., $1.20; 6-Ib., $140; 7-Ib.. 
$1.65; 8-lb., $1.90; 10-lb., $2.65; 121b., 3.25; 14-lb., 
$3.75. 

Tubular Harness—50S, per box, 15c; lOOS, 25c. 
ROOFING—(See Paner). 


OPE—Cotton— 

3/16 

u 


% 

% 

% 

% 

1 

t-i. per lb. 

ori 

45 

20 

12 

8 

) 


8 

Cents per ft.. . 

1 Vi 

o 

3% 

6 

10 

12 

20 

30 

Manila— 

3-16 

c 


% 


% 


J 

Ft. per lb. 

80 

55 

27 

13% 

7% 

6.1 

4.5 

8.8 

Cents per ft.. . 

Sisal— 

% 


1 % 

2 % 

.4 

.5 

. 6 % 

.8 

Ft per lb. 

70 

40 

24 

14 

Q 

6.3 

4 9 

3.6 

Cents per ft. . . 

% 

^4 

1 % 

2 

8 % 

4 

5% 

7% 

(ialv. Wire— 

3/16 

Vi 


% 

% 

% 

% 

1 

Cents per ft.. . 

1 % 

2 % 

4^4 

7 >4 





Thimbles . 


0.5 

05 

10 

‘ 15 

’is 

* 15 

‘26 

Clips, Galv. . . 


10 

15 

20 

25 

35 

45 

50 

Clips, Jap’d . . 


10 

10 

15 

20 

30 

35 

45 

lOPE—(Portland 

Cordage 

Co. list)—Basis 

Prices 

—p^r 

lb.. 


^-in. diameter or larger—Manila, Cloverleaf, 25c; Manila, 
Seaport, 20c; Life Line Lariat, 3 or 4 strand, 33c; Bronco 
Lariat, Red Thread, 3 or 4 strand, 30c; Black Hawk Lariat, 
4 strand. 7 16-in.. 20c: White Sisal l.ariat. Red Thread, 8 c»r 
4 strand, 20c; While Sisal, 20c; Sisal, 20c. 

Differentials—316-in. dia. (6 thread tine), 2V4c; %-ln. 
5-16-in. (6 and 9 thread), 2c: %*in. (12 thread), IHe; 
7-16, Vi. 916-in. (1V4, 1V4. cir.), Ic; %-in. (2-in. cir.). 
Ue 


RULES, Boxwood: Lufkin Stanley — 171 (36), each, 55c: 
372 (36Vi), 80c: 386 (32). 85c; 388 (32 Vi). $125; 465 
(69), 20c; 651 (68), 25c: 702 (18), 45c; 751 (61), 35c; 
761 (63), 45c; 762B (7), $1.00; 771 (84), 70c: 780 
(62 Vi), 85c: 781 (62), 75c: 78lC (62C), $1.65; 808 (5), 
$1.10; 861A (53Vi). 85c: 862C (83V’i), $1.35; 871 (52), 
75c; 882 (76), $1.15; 881 (54), $1.00; 3851 (66Vi). 65c, 
3861 (66 >4). 75c: 3881 (66-%), $1.65; 4883 (94). $3.00. 

Zigzag, Aluminum — No. 423, 3-inch, each, $1.15; 424, 

4- inch, $1.50; 425, 5-inch, $1.75; 426, 6-inch. $2.25. 

Riveted Joint: Yellow — No. 803F, 3-inch, each, 25c; 

804F, 4-inch, 30c; 80.5F, 5-inch, 40c; 806, 6-inch. 45c. 

White—853F, 3-inch, each. 30c; 854F, 4-inch, 35c; 855F, 

5- inch, 45c; 856F, 6-inch, 55c. 

Concealed Joint — No. 04, 4-inch, each 45c; 05, 5-inch, 
60c; 06, 6-inch. 70c: 08, 8-inch, 90c; 104, 4-inch. 50c; 

105, 5-inch, 65c; 106, 6-inch, 75c; 108, 8-inch, $1.00; 

703, 3-inch, 25c: 704, 4-inch, 30c; 705, 5-inch, 40c; 706, 

6- inch, 45c: 708, 8-inch, 65c: 703, 3-inch, 30c; 704, 4-inch, 

35c; 705, 5-inch, 45c; 706, 6-inch, 55c. 

With Hook—No. H8516, 6-inch, each, 55c; H8526, 6-inch, 
60c. 

Rules, Steel—No. 17, Blacksmiths’, 90c each; 041, Pocket, 
25c; 1131. 1141. Zif-zag, 65c; 1132. 1142, Zig-zag $1.25; 
1143. Zig zag. $1.85. 

SAWS — Cross Cut — 





A51 and 52 







S 520 

S503 and 5l£ 

V251 and 

252 

V360 

V361 

5. . 

...$ 

7.65 



$ 

6.70 

$5.65 

5% 


8.55 




7.10 

6.30 

6 


9.60 

$12.8() 

$ 8.60 


8.10 

6.85 

6% 


10.85 

14.40 

9.80 


8.80 

7.40 

7. 


12.12 

16.00 

10.85 


9.45 

8.00 

7% 



17.60 

11.95 


10.10 

8.55 

8. . 



19.35 

13.10 


10.85 

9.16 

8% 



21.30 





9. 



23.30 





10. 



27.35 





One-M 

an Cross 

Cut — 

AlOOO 

A749 


S222 

3. . 




$5.55 

$4.70 


$3.95 

. 3% 




3.65 

5.30 


4.45 

4. . 




4.15 

6.00 


5.00 

4% 




4.60 

6.60 


5.55 

5. . 




5.25 

7.40 


6.10 

5% 




5.70 



6.55 

8 A WS—Hand— 






61. 

62, 361, 362. 


22-inch 



2.60 

S 

imonds Blue Ribbon, or 

24-inch 



2 75 

12 Disston or 69 Atkins 

26-inch ,. 



2.90 

18 

inch 


.2.95 

28-inch .. 



3.40 

20 

inch 


. 8.20 

No. 10 Simonds or 7 Di 

IS ton 

22 

inch 


. 3.50 

18 inch , 



2 10 

24 

inch 


. 3.80 

20 inch . 



2.25 

26 

inch 


. 4.10 

22 inch . 



2.50 

28 

inch 


.4.45 

24 inch . 



2.60 

71. 

72. P 

71. 372, 


26 inch . 


. 

2.75 

c 

dmon 

ds Blue Ribbon; 

28 inch 



8.25 

D8 Disston er 

51 Atkins 

No. 

120 D 

isston 


18 

inch 


.2.35 

26 inch . 



6.20 

20 

inch 


.2.60 

28 inch . 



6.60 

22 

inch 


.2.80 

No. 

112 D 

isston 


24 

inch 


. 3.00 

26 inch . 



5.25 

26 

inch 


.3 15 

28 inch . 



5.60 

28 

inch 


. 8.60 

No. D 100 or 

No. b 

20 


10 V4 Simonds Disston 


SAWS— lO-in. 12-ln. 14-m. le-ia. 

Back, No. 4 

(Sd. No. 96). 2.25 2.60 3.00 8.25 

Compass. No. 2 

(Sd. No. 87).75 .75 .80 .85 

Compass, No. 30.45 .45 .45 .45 

Kitchen, No. 0. .70 .75 .80 

Butcher— 18-in. 20-in. 22-in. 24-iii. 86*:n. 

No. 5 (Sd. No. 250).. 3.50 3.50 3.75 3.75 4.00 

No. 7 (Sd. No. 255).. 2.50 2.75 2.75 3.00 _ 

No. 70 . 1.75 1.85 2.00 2.10 _ 

Pane)— 

No. 7 (Sd. No. 10)... .200 2.25 2.50 2.75 _ 

No. 8 (Sd. No. 72). 2.50 2.75 8.00 _ 

No. 12 . 3.00 8.25 3.50 8.75 _ 

No. 091 .95 1.00 1.10 1.25 _ 

Plymouth . 2.25 2.85 2.50 .... .... 

BUCK—No. 40, $2.50; No. 302, $1.50; No. 617, $1.65; No. 
618, $1.65; No. 623, $1.75; No. 677, $2.25. 

Blades—No. 4, 4B. 66, 75c; No. 77. $1.25. Roda, 20c. 
Coping—No. 100, 30c; No. 110, 45c. 

Keyhole—No. 5, 45c; No. 95, 76c. 

Pruning—Dission No. 4, 16-in.. $1.75; 18-in., $1.85: No 
50, 12 in., $1.15; 14-in., $1.25; No. Ill, $2.35. 

SAW CLAMPS—No. 8, $2.50: 0, $1.85. Perfection, No. IW, 
$2.5u; No. 8W, $3.25; No. 2W, $8.60; No. 11, with Guide. 
$3.25; Bishop’s No. 750, 85c; Stearns’ No. 105, $2.75; No 
200. 81.75; N33. $2.85; No. 8. Disston, $4.50. 


SAW SETS— 


X CUT— 


201 G A P. 

1.50 

Morrill No. 8. 

1.30 

Spec. Morrill. 

2.00 

Baker No. 8. 

2.35 

105 Morrill. 

.60 

Colonial. 

1.40 

1 Morrill. 

2.00 

7 Taintor . 

2.00 

10 . 

1.20 

28 Triumph . 

1.65 

77 . 

1.00 


85 



Lever . 

-25 

SAW TOOLS— 


Morin No. 2. 

3.25 

Clipper Outfit . 

.76 

Morin No. 2 %. 

4 . 0 O 

Morrill’s Raker Gauge— 

Morin No. 3. 

Setting Tool Dission- 

3.00 

No. 1. 

1.50 

No. 100. 

.80 

No. 6. 

2.25 

No. 4 Setting Blocks— 

No. 9. 

2.50 

No. 4 Blocks, Morin.. 

1.25 

Atkins Raker Swage.. 

.45 

Swages No. 0 Disst. . . 

4.75 

5-M Tooth Gauge. 

.25 

Swages, Whitings... . 

1.00 

Jointers Pikes Perf. . . 

.75 

Atkins, Rex . 

1.00 

Jointers No. 7 Stems. 

.70 

Atkins, Excelsior. 

.8.5 

SCALES: Counter—508, 

each, 

$25.00- 510, $27.00. 



Family—1021, each, $2.75; 11021. $3.50; 1621. $4.50; 

6021, $3.00; 16021, $3.25. Extra Scoops, each. $1.25. 

Peddlers’—243, each, $5.25; 243E. $5.75; 243G. $6.00; 

262, $8.00; 272. $9.75; 343, S..*.75; 343E’, $5.00; 343G. 

$5.00; 0343, $5.25; 0344E, $5.75. 

Platform—500-lb., each, $30.00; 1000-lb., $37.50. 

Spring Balance — 50. each, 25c: 51, 40c; 81, 55c; 84, 

$1.25: 86, $3.25; 87. $5.50; 2022. $7.75. 

Scale Beams—200-lb., each, $4.00; 300-lb.. $6.25; 400-lb., 
$7.50, 

Extra Poises — l-lb., each, 75c; 2-lb., 85c; 3-lb., $1.10; 
4-lb., $1.25. 

SCISSORS—Cast—No. 10. 60c each; No. 44. 7V4 inch. 60c. 
8V^ inch, 65c; 240, 4 inch, 25e; 4V4 inch, SOc; 255, 4 inch. 

30c: 4V^ inch. 35c; 5 inch, 85e; 5H inch, 40c; 6 inoh, 45c; 

320. 85c; 350, 75c. 

Wise—No. 4BH. $1.25 each; 54V4, 85c; 165, 90c: 55H. 
95c: 56, $1.00; 56V4, $1.05; 57, $1.10* 164V4, $1.00; 155, 
$1.05; 155V4, $1.10; 156, $1.15; 156V4, $1.25; 157, $1.30; 
364, $1.10; 364 V4, $1.15; 365, $1.20; 366, $1.25; 463, 95c: 
463^, $1.00; 464, $1.10; 573, $1.15; 6734^, $1.25; 574V4. 
$1.40; 663, $1.15; 663%, $1.25; 664, $1.40: 763, 95c; 
763V4. $1.00; 764, $1.05; 764%, $1.10; 765. $1.15; 765%. 
$1.20: 766, $1.25; 773. $1.05; 778%, $1.10; 774, $1.15: 

814, $1.15; 814%. $1.20; 815, $1.25; 815%, $1.30; 816. 

$1.35. 

SCOOPS—Common Hollow Back—Black — No. 2, $1.75 each; 
3, $1.75; 4, $1.85; 6, $1.85; 6, $1.90; 7, $2.00; 8, $2.10; 
9, $2.25; 10. $2.35. 

SCREEN DOORS—(See Doors). 

SCREENS, WINDOW—Adjustable Continental Wood Frame— 
No. 1533, 55c each; 1833, 60c; 2433, 75c; 2437, 85c; 2837, 
95c: 3033, 95c; 3037, $1.05. 

Sherwood Steol Frame—No. 1833, 75c each; 2433, 90c; 
2437. 95c; 3037, $1.20. 

SCREWS— 

Machine—Brass—Flat or Round Head: 

Prices shown are for full gross pack.-geu. For price of 
one dozen, use one-tenth of the full package price shown. 


Diameter ^-in. %-in. %-in. ^4 in. 1-in. 

2 .30 .30 .35 .10 

3 .30 .30 .35 .40 

4 .30 .30 .35 .40 .40 

6 .30 .35 .40 .4.5 .fO 

8 .50 .5.5 .60 6.5 .STt 

10 .6.5 .75 .85 1.00 1.2 5 

12.85 1.00 1.10 1.25 1 50 

Vi "(14).... 1.60 1.75 2.00 2.10 2.4" 

5/16''(16). 2.75 3.00 3.2 5 .5.75 

%"(J8). 3.25 3.50 .3 75 4.50 


Digitizeid by 


Google 


18-inch 

20-inch 


2.20 26 inch 
2.85 28 inch 


4.35 

4.85 
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2 . 


1 V4-in. 

1 Vi-in. 

1 \ -in. 

2-in. 

3 . 





. .. 

4 . 


.50 

.65 



6 . 


.70 

.90 

1.15 

1.30 

8 . 


.95 

1.15 

1.35 

1.60 

10 . 


1.40 

1.50 

1.75 

2.00 

12 . 


1.75 

2.00 

2.25 

2.50 

V4"(14) . . . 


2.75 

3.00 

3.25 

3.75 

5/16"{16)... 

. .. 


4.25 

4.75 

5.25 

5.75 


5.25 

6.25 

6.75 

7.25 

Iron—Flat or 
Diameter 

Round Head: 
%-in. V4-in. 

%-in. 

^-in. 

1-in. 

o 

.20 

.20 

.25 

.25 


3 . 

.20 

.20 

.25 

.25 


4 . 

.20 

.20 

.25 

.25 

.30 

6 . 

.20 

.25 

.25 

.30 

.35 

8 . 

.25 

.30 

.30 

.35 

.40 

10 . 

.35 

.40 

.45 

.45 

.45 

12 . 

.45 

.45 

.50 

.50 

.50 

Vi"(14).... 

.60 

.65 

.65 

.70 

.75 

5/l(i"( 16) . . . . 


1.00 

1.00 

1.10 

1.20 

%"(18)- 


1.20 

1.25 

1.30 

1.35 

o 

3 . 


1 V4'in. 

1 Vi -in. 

l%in. 

2-in. 

4 .. 


.35 

.40 



6 . 


.40 

.45 

.50 

,65 

8 . 


.45 

.50 

.60 

.75 

10 . 


..•>0 

.65 

.75 

.85 

12 . 


.60 

.70 

.80 

.90 

I4''(14) . . . 


.90 

1.00 

1.25 

1.50 

o/ie^do)... 


1.40 

1.60 

1.75 

2.00 

... 


1.50 

1.75 

2.00 

2.25 

SCREWS: U. S. 
Length (inches) 

S. Thread 
V4 in. 

Iron— 

5/16-in. %-in. 

7/16-in. 

Vi-in. 

% . 

.25 

.25 

.35 

.40 

.50 

% . 

.25 

.25 

.35 

.40 

..50 

1 . 

.25 

.30 

.35 

.45 

.55 

1*4 . 

.30 

.35 

.40 

.50 

.55 

1*4 . 

.35 

.35 

.40 

.50 

.60 

1% . 

.35 

.40 

.45 

.55 

.65 

2 . 

.40 

.40 

.45 

.60 

.70 

2V4 . 

.40 

.45 

.50 

.65 

.75 

2*4 . 

.45 

.50 

.55 

.70 

.80 

3 . 

.50 

.55 

.60 

.75 

.90 

3^ . 




.85 

.95 

4 . 




.90 

l.OG 

% . 


%in. 

.70 

%-in. 

%-in. 

1-in. 

% . 


.75 




1 . 


.75 

1.66 

1.6.5 


1 *4 . 


.80 

1.00 

1.65 

2.i6 

1 *4 . 


.85 

1.10 

1.75 

2.10 

1% . 


.90 

1.25 

1.90 

2.10 

O 


.95 

1.30 

2.00 

2.35 

2 *4 . 


1.00 

1.40 

2.25 

2.50 

2 *4 . 


1.10 

1.50 

2.40 

2.75 

.3 . 


1.25 

1.60 

2.65 

3.00 

3 Mt . 


1.40 

2.10 

2.85 

3.50 

4 . 


1.50 

2.25 

3.00 

4.00 

.S. A. E. Thread—Steel; 
T.ength (inches) 

% . 

*/4 - in. 
.25 

5/16-in. 

.30 

%-in. 7/16-in. 
.35 .50 

*5^ . 


.30 

.35 

.40 

.50 

1 . 


.30 

.35 

.40 

.55 

1 *4 . 


.30 

.40 

.40 

.55 

1 *4 . 


. .35 

.40 

.45 

.60 

1 =% . 


.35 

.4.5 

.45 

.65 

O 


.40 

.45 

.50 

.70 

2 * . 


.45 

.50 

.55 

.75 

2*4 . 


.50 

.55 

.60 

.80 

2% . 


.55 

.60 

.65 

.85 

3 . 


.60 

.65 

.70 

.90 

3 Vi . 


.70 

.75 

.80 

1.00 

4 . 


.75 

.85 

.90 

1.15 

^4 . 


Vi in. 
.55 

9/16in. 

%in. 11/16-in. 

% . 


.55 




1 . 


.55 

.66 



1 *4 . 


,60 

.90 



1 *4 . 


.65 

.95 

1.10 

1.30 

1 % . 


.75 

1.00 

1.20 

1.40 

o 


,80 

1.10 

1.30 

1.45 

2 *.i . 


.85 

1.20 

1.35 

1.60 

2 *4 . 


.90 

1.30 

1.45 

1.70 

2^ . 


.95 

1.35 

1.60 

1.80 

3 . 


1.00 

1.45 

1.70 

1.90 

3*4 . 


1.15 

1.60 

1.90 

2.10 

4 . 


1.30 

1.85 

2.15 

2.15 

SQCARE HP:AD SET—V. or T^. S. 

*4-in. 5/lfiin. 

*4 . .15 .1.5 

S. Thread— 
-in, 
.20 

7/16-in. 

.20 

Vi-in. 

.30 

. 

.15 

.15 

.20 

.20 

.30 

% . 

.15 

.20 

.25 

.25 

.35 

1 . 

.15 

.25 

.30 

.30 

.35 

1 *4 . 

.20 

.25 

.30 

.35 

.40 

1*4 . 

.25 

.30 

.30 

.35 

.40 

1^ . 

.30 

.30 

.35 

.40 

.4.5 

o . 

.30 

.35 

.40 

.45 

.50 

2*4 . 

.35 

.40 

.45 

.50 

.55 


2Vi . 

.40 

.40 

.50 

.55 

.70 

3 . 

.45 

.45 

.60 

.60 

.80 

3*/i . 




.65 

.95 

4 . 




.70 

1.05 



%in. 

% in. 

Vi-in. 

l-in. 

Vi . 






% . 


. . .15 




Vs . 


.50 




1 . 


. . .oo 

.85 



1*4 . 


. . .6.5 

.90 

1.50 


IVi . 


. . .75 

1.00 

1.60 

2 . is 

1% . 


. . .80 

1.10 

1.75 

2.40 

2 . 


. . .85 

1.15 

1.90 

2.50 

2V4 . 


. . .90 

1.25 

2.00 

2.85 

2Vi . 


. . .95 

1.35 

2.25 

3.00 

3 . 


. . 1.00 

1.50 

2.40 

3.25 

3H . 


. . 1.10 

1.65 

2.50 

3.50 

4 . 


. . 1.25 

1.75 

2.75 

3.75 


WOOD—Steel, Flat or Round Head- 


Sise. 

V4-in 

%*ln. 

H-in. 

%-iB. 

%-in. 

%-in. 

14n. 

0 to 2 

. .25 

.25 

.. . 




T - - 

8. 

. .25 

.25 

.25 

.25 

.25 

.80 

.80 

4. 

. .25 

.25 

.25 

.25 

.80 

.80 

.CO 

5. 


.25 

.30 

.30 

.80 

.80 

.80 

6. 


.80 

.80 

.80 

.80 

.86 

.85 

7. 


.80 

.80 

.80 

.86 

.86 

.86 

8. 


.30 

.85 

.85 

.85 

.86 

.40 

9. 


.85 

.85 

.35 

.86 

.40 

.40 

10. 


• • • 

.40 

.40 

.40 

.40 

.40 

11. 

- . . 


.40 

.40 

.40 

.46 

.46 

1?. 



.45 

.45 

.45 

.46 

.60 

18. 


... 


.46 

.50 

.60 

.66 

14. 




.45 

.55 

.56 

.60 

15. 





.60 

.60 

.70 

16. 





.66 

.70 

.90 

17. 






TT T 

.96 

18. 



‘ T - 



. - T 

1.00 

20. 


.. . 


.. . 


.. . 

1.26 

Siso 

lV4in. 

IH-in. 

1%-in. 

2-in. 

2V4-in. 


8-ia. 

3. 

. .80 

.85 



.. 

4. 

. .35 

.40 





• .. 

5. 

. .85 

.40 

*.45 

’.SO 

.55 

.70 


6. 

.40 

.40 

.50 

.55 

.60 

.70 

i!65 

7. 

.40 

.45 

.50 

.55 

.60 

.76 

1.06 

8. 

.40 

.45 

.55 

.60 

.65 

.80 

1.10 

9. 

. .45 

.60 

.55 

.60 

.65 

.80 

1.16 

10. 

.50 

.50 

.60 

.65 

.10 

.86 

1.16 

11. 

.50 

.55 

.60 

.65 

.75 

.90 

1.15 

12. 

. .55 

.60 

.65 

.70 

.80 

.95 

1.16 

18. 

. .60 

.65 

.70 

.80 

.85 

.95 

1.20 

14. 

.65 

.70 

.80 

.85 

.95 

1.00 

1.25 

15..... 

.75 

.80 

.95 

.95 

1.10 

1.15 

1.85 

16. 

.90 

1.00 

1.05 

1.10 

1.25 

1.80 

1.50 

17. 

.90 

1.15 

1.25 

1.20 

1.86 

1.50 

1.7$ 

18. 

. 1.15 

1.35 

1.40 

1.50 

1.60 

1.65 

1.96 

20. 

. 1.40 

1.50 

1.60 

1.70 

1.85 

2.05 

2.25 


Round Head, Blued—Sell at 10 per cent adrance oTor 
prices shown for Flat Head Rrieht. 


SAFETY SET—(Bristo)— 

% inch, 10c each; 5*16, 10c; 10c; 7-16, 10c; 12%t; 

%, 15o; 20c; 25c; l-lnch, 85c. 


SCREWS—Gimlet Point, Square Head ^Per 100) — 


1. . . 

V4" and 6/16" 
. 1.60 


Va" 



1%. 

. 1.60 

i.95 


... 


1%. 

. 1.75 

2.00 




2. . . 

. 1.75 

2.10 

2.95 

4.25 


2*4. 

. 1.90 

2.36 

3.20 

4.65 


3.. . 

. 2.00 

2.50 

3.45 

5.00 

7.00 

3Vi. 

. 2.15 

2.65 

3.70 

5.35 

7.50 

4. . . 

. 2.30 

2.85 

3.95 

5.70 

8.00 

4Vi. 

. 2.45 

3.00 

4.20 

6.05 

8.50 

5. . . 

. 2.60 

3.20 

4.45 

6.40 

9.00 

5Vi. 

. 2.75 

3.45 

4.75 

6.75 

9.50 

6. . . 

. 2.85 

3.60 

5.00 

7.15 

10.00 

6Vi. 


3.75 

5.25 

7.50 

10.60 

7. . . 


4.00 

5.50 

7.85 

11.10 

7*4. 


4.20 

5.75 

8.20 

11.55 

8... 


4.35 

6.00 

8.55 

12.00 

9. . . 



6.50 

9.25 

13.00 

10. . . 



7.00 

10.00 

14.00 

12. .. 



8.00 

11.50 

16.00 


SCREW DRIVERS—Machinists', No. 51. 50c eacli; 51H, 85o; 
52, 85e; 52%, $1.25; 53, $1.15; 58$1.65; 54. $2.65; 
ra^e, 15c: 10c full sheet. 

Yankee Ratchet—No. 11, 2-inch, 65e each; 8, 80o; 4, 
85e; 5, 95e; 6. $1.00; 8, $1.15; 10. $1.50; 12. 95c. No. 
15, 2 inch, 70c; 8, 76c; 4. 80c; 5, 85c. No. 80, $3.00; 81, 
$4.00; 85, $2.25; 60, $1.00; 180, $3.50. 


SCREW DRIVERS—G. 

A P. 

— 1%. 

40o: 8. 

40o: 

4. 60e. 

SCYTHES—Bush— 


Grass— 



No. 

Baeb. 

No. 



Each. 

400 .. 

. 2.50 

200 



.. 2.50 

450 . 

. 8.85 

250 



.. 2.85 

Weed— 


100 



.. 2.50 

800 . 

. 8.50 

150 



. . 2.86 

860 . 

. 2.85 





SHEARS—Bench—P. S. 

W.— 

No. 4, 

$14.75; 

No. 5. 

$12.50; 


No. 6. $10.75. 


Digitized by 


Google 






























































































































































166 


HARDWARE WORLD 

RETAIL SELLIKa PBIOER—Oontinaed. 


SHEETS, IRON — Galvanized — 10 to 16, 10c; 18 to 24. lOc; 
26 to 27, 10c; 28, 10c; 30. 10c. Black, 12 to 16, 9c lb.; 
18 to 28, 9c. Add 10 per cent for cuttinj?. Corrugated. Ptd., 
28 Ga.. $8.2.5; Galv., 26, $12.00; 28, $10.50; Rockface 

Siding, $11.50. 

SHEETS—STEEI..—Black, soft. 18-20. 22-24, 26, 27. 28, 80 
gauge, cut, lie; 9c full sheet. 

Galvanized Flat. 12 14, 16, 18-20, 22-24, 26, 27, 28. 30 
gauge, cut, 12c; lOc full sheet. 

SHIELDS—Lag Screw — Expansion— SEBCO —Per hundred 


list. 

8-16 inch .... 

.18.00 

H . 

.38.00 

^ . 

.15.00 

% . 


5-16 . 


^ . 


% . 


’k . 

.95.00 

7-16 . 


1 . 



SHINGLES—Tin. 5x7. $3.00; 7x10, $6.00. 

SHOT—Air Rifle, bulk. 20c lb.; 4 an<! 6-oz. tubes, 10c tube. 
Balls, Nos, 0, 00, 000, 20c lb. Buck Nos. 1. 2, 8, 20c lb. 
Drop Nos. 1 to 12, B, BB, BBB, 20c lb. Chilled, 8 to 0, 20e. 
SHOTGUNS—Note: E signifies Automatic Ejector; NE, signi¬ 
fies Non-Ejector; SF signifies Solid Frame; TD signifies 
Take-Down. 

American Double Barrel—Hammer, $20.00; Hammerless, 
$24.00. 

Fox, Double Barrel—Grade A—NE. $62.00; E, $74.50. 
Grade O—E. $115.00. Sterlingworth—NE. $48.00; E, $60.50. 
Trap—E. $160.00. 

Ithaca Double Barrel—Grade 1—NE, $47.50; E, $62.50 
Field—NE. $87.50: E, $52.50. 

iTer Johnson, Single Barrel—Champion—NE, $13.00; E, 
$13.50. E, Rib. $16.00. 

L. 0. Smith, Double Barrel—Field—NE. $46.25; E. $58.50. 
Fulton—NE $35.00. Ideal—NE. $55.50; E, $69.25. 

Stexens, Single Barrel—105, $18.00; 107, $13.50; 181, 
$22.50. 

StoTens, Double Barrel—215, $20.00; 235.; 815, 

$23.00: 835, $32.40: 845. $36.00; 520. $43.50. 

Remington Repeating — lOA, $52.50 each; lOAR, $62.10; 
IOC, $71.75; lOCR, $81.85; llA, $62.15; llAR, $71.75; 
lie, $75.75; llC^ $85.85; 17A, $52.50. 

Winchester— 

97 SF, 12 Ga., Stand. 42.75 11 TD. 12, Trap_114.50 

97 TD, 12 Ga., Std.. 46.00 11 TD, 12, Pigeon.. .249.50 
97 TD, 12, Toum... 75.50 12 TD, 12, 16, 20 St. 54.25 

97 TD, 12, Trap.... 95.25 12 TD, 12, 16, 20 Tu. 82.25 

97 TD, 12, Pigeon. . .185.50 12 TD, 12 16 20 Tp. 101.00 

11 TD, 12, Stand 61.50 12 TD, 12 16 20, Pg. 197.00 

Prices are those suggested by the manufacturer and in¬ 
clude Government Excise Tax paid by the manufacturer. 
SHOVET.8—D nr Long Handle, Round or Square Point—^Plain 
Back Black—4th Grade, $1.35 each; Carter’s, $1.85; Ames, 
$2.25. 

Plain Black Polished — 4th Grade, $1.50 each; Carter's, 
$2.00; Ames, $2.25. 

Riveted Strap Back Black—Ames, $2.00 each. 

Riveted Strap Back Polished — 4th Grade, $1.50 each; 
Ames, $2.25. 

Solid Socket—Maynard—Black, $2.50 each; Polished. 
$2.65. 

Fire, Sheet Steel—Jumbo. 25e each; 54, Japanned, 20e; 
56, Japanned. 25c; 280, Galvanized, 20o. 

Special—Northwest—Pacific, $2.00 each; Occident, $2.85; 
Maynard Patr., $2.60; Genuine Mayn, $2.75; Chester, $2.00. 
SMOOTH-ON—75c lb. 

SOLDER — H and 35c lb.; No. 1, 90-100, 85c; Wiping. 
8PARKERS—Red Seal—No. A141. $8.00; A152, $8.65; A162, 
$4.35. 

8 PORT1MO AMD ATHLBTZO GOODS 

(Prices supplied by courtesy Wright A Ditson Victor Co.) 
BASEBALL GOODS— 

Major League Baseballs. $2.00; Junior League Baseballs, 
$1.50; Special League Baseballs, $1.75; Lowest Quality, 15c. 

Major League Catchers’ Mitts, highest quality, $15.00; 
lowest quality, $1.00. 

Major League Basemen’s Mitts, highest quality, $9.00; 
lowest quality, $1.00. 

Major League Fielders’ Gloves, highest quality, $8.00. 
lowest quality, 75c. 

Player’s Model Bats, $2.50; lowest quality, 25c. 

(Thest Protectors, $9.00. 

Jack Strops, 50e. 

TENNIS GOODS— 

Tennis Racket, highest quality, $13.50; lowest quality, 
$2.50. 

Championship Tennis Balls, 50c; Practice Tennis Balls, 
10c. 

Tennis Net, highest quality, $20.00; lowest quality, $3.00. 
Tennis Reels, $1.50. 

Racket Cases, Canvas. $1.50; Felt, $1.00. Racket Press. 

$ 1 . 00 . 

Racket Restringing, English Gut, $5.00; American Gut, 
$4.00: Japanese Gut, $2.25. 

GOLF GOODS— 

Golf Balls, highest quality. High Power, 75c; Medium 
Power, 50c; lowest quality, 65c. 

Golf Clubs, Standard Woods, $5.50; Standard Irons, $4.50. 


TRACK AND FOO'TBALL- 
Javelins, Official, $6.00. 

Discus, Official, $10.00. 

Vaulting Poles, 16-foot, $10.00; 14-foot, $10.00; 12-foot, 
$9.00. 

American Football, Official, $9.00; lowest quality, $1.75. 
Soccer Football, Official, $10.00; lowest quality, $3.00. 
.\thletic Jerseys, $4.00. 

Running Shirts, 60c. 

Running Pants. 90c. 

GYMNASIUM AND PLAYGROUND— 

Basket Balls, Official Indoor, $13.50; lowest quality, $4.00. 
Official Outdoor, $13.50. 

Play Ground Balls, 12-inch Ontseam, $1.75; 14'inch Out- 
seam, $2.00; 12-inch Regular Seam, $1.50; 14-inch Regular 
Seam, $1.75; (Children’s, 25e. 

Play Ground Ball Bats. $1.00. 

Hand Balls, l% inch, 35c; 2^-inch, 40c. 

Volley Balls. Official. $7.00; lowest quality, $8.50. 
Boxing Gloves, 10-oz. best, $18.50; 8-os. best, $12.00; 

6 - oz. best, $9.00. 

Striking Bags, best $10.00; lowest quality, $8.00. 

SPRAYERS; Bucket Pump—305, each, $22.50; 324, $10.00; 
327V4, $6. 

Hand — Faultless, each, 60c; Misty, 70c; Midget, 50c; 
Feeney, $22.50. 

Compressed Air—Meyers Pneumatic, each, $8.75; Utility 
Knapsack, $9.00. 

SPRAY PUMPS—Faultless Tin. 75c each; Barnes No. 254. 
$8.00; Barnes, 276. $12.30; Little Giant, 827 H. $7.25; Aems 
Pressure 345. $9.00: Defiance No. 824, $10.00. 

SPRINKLERS. LAWN: Dew Drop—7-foot, brass, each, $3.25; 
8 -foot, brass, $3.50; 8-foot, galvanized, $2.85. 

Fountain—Crescent, each. 90c. Square, 65c. 

Pluvius—H'inch and %-inch, $2.25. 

Ring, each, $1.00. 

Ross, 59R, each, 80c. 

Thompson’s—70, each, 35c; 75, 45c; 90, 25c; 95, 35r; 
100, 45c; 120, 50c: 135, 30c: 125, $5.50; 126, $6.00; 

127, $6.75; 130, $1.00; 131, $1.75. 

Will’s—4-foot, each, $1.35; 5-foot, $1.75; 6 -foot, $2.00; 

7- foot, $2.50; 8-foot, $2.75; lO-foot, $3.50. 

SQUARES—Steel—No. 8, $8.00 each; 14, $1.85; 100, $8.85. 
Blued— No. \ $8.00; 100, $8.85. 

Take-Down Rafter—No. 100, Polished, $4.65; Mickeled, 
$6.00; Blued, $6.60. 

Mitre—No. 1, 4-iB., 66e; O-in., 85e; 8-ia., 95e; lO-ia., 
$1.86. No. 8. 4H‘Iom 00c; O-in., 80o; 7%-in., 85c; 9-ia., 
$1.10: 18-in., $1.50. 

N. P.—No. 8, $8.00; 18. $1.76. 

Lufkin—No. 65. 9-in.. $8.00; 18-in., $8.83. 

4 6 8 10 18 


18 .65 .85 1.00 1.85 1.55 

14 .80 .90 .. 

80 . .85 1.16 1.85 L68 


STAPLES—Fence Wire—Polished, lOc lb.; galvanised, lOe. 
Poultry Wire, 9^-inch, 15e lb. 

STONES, SHARPENING—Aloxite or Oarbomndnm—No. 107, 
$1.85 each; 108, $1.76; 109, $1.85; 110. $1.50; 111, $1.00; 
118, 85e; 116-117, $1.60; 118-180. $1.85; 181-188, $1.15; 
184-186, 90e: 180-182, 65e; 188-186, $1.25; 186-138, 75c; 
142-144, 65c; 145-147, 46c; 149, 20c; 174-176. $1.15; 177 
179, 65e; 180-182, 90e; 188-18^ 66o; 195, 45c; 196, 60c. 

Pike’s Scythe—No. 89, 15e each; 40, 16e; 41, 15e; 48, 
80e. 

STOVES: Oook— Perfection, Superfex burners—^No. 302, two 
burners, $32.00; No. 803, three burners, $41.00; No. 804, 
four burners, $52.00. 

Perfection Oil Heaters— 

Heaters equipped with Steel Reservoirs (lead coated)— 
No. 520, black drums, nickeled trimmings, $7,75; No. 525, 
black drums, japanned trimmings, $7.75: No. 530, black 
drums, nickeled trimmings, $9.50; No. 680, blue enameled 
drums, nickeled trimmings, $12.00. 

Heaters equipped with brass reservoirs — No. 550, black 
drums, japanned trimmings, $9.50; No. 560. black drums, 
nickeled trimmings, $11.00; No. 660, blue enameled drums, 
nickeled trimmings. $13.50; No. 760, white and gold enam¬ 
eled drums, nickeled trimmings, $14.25. 

Floor Pan for No. 500 and 600 and 100 and 200 line 
heaters, except No. 520 (packed in cases of 1, 3 or 12) 
55c per pan. 

W’icks with Carriers; No. 500, heater wicks with carriers, 
for 500 and 600 and 100 and 200 line heaters—$4.«0 per 
dozen; $57.60 per gross. No. 325, heater wicks with car 
Tiers, for 300 and 400 line heaters—$4.80 per dozen; $57.60 
per gross. 

Blue (Chimney— No. 81, one burner, $18.00; No. 32, two 
burners, $18.00; No. 33, three bnmers, $28.00; No. 84, 
four burners, $30.00; No. 35, five burners, $42.00. 

Puritan — No. 22, two bnmers, $18.00; No. 88 . thros 
burners. $23.00; No. 24, four burners, $80.00; No. 25, 
five burners, $42.00. 

STRIP—Weather—Rubber, %-incb, 6c ft.; ?i-lnch, 7e ft 
Felt, ^-inch, 5c ft., %-inch, 10c. 
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BETAn. SELXJNO PBI0E8—Contlnaed. 


SWEEPERS, CARPET—Bissell's American Queen. $6.25; Olnb, 
$13.00; Elite, $7.00; Gold Medal, $5.75; Grand Rapids 
(Nic.), $5.50; Grand Rapids (Jap.), $5.00; Grand (Jap.), 
$7.00; Parlor Queen, $6.50; Princess, $5.75; Prize, $5.75; 
Universal (Nic.), $5.25; Universal (Jap.), $4.75; Welcome, 
$5.75; Superior, $5.50. 

SWEEPERS, VACUUM — Grand Rapids, $11.00; Household, 

$ 0 . 00 . 

SWEEPERS, TOY—Little Daisy. 25c; Little Queen, 50e; Little 
Jewel, $1.50. 

Entail prices on the followlnf Western snd Sonthem 
States are 60c higher on regnlar. Grand and Vaennm Sweep¬ 
ers; $2.00 on Olnb; 6c on Zdttle Dslsy, snd 16c on LltUe 
Jewel, on account of the freight: Oolo., New Mez., Wyo^ 
Mont., Ore., UtalL Aria.. Ner., Ida., Waih., Oallf., Texas, 
Okla.. Ark., La., ^ss.. Ala., Fla., Ga., N. 0. and 8. 0. 

TACKS—Bill Posters*—No. 8, 25c lb.; 4, 25c; 6, 25c; 8, 25c. 
Carpet—-Out, H‘lb. papers—No. 4, 10c; 6, 10c; 8, 10c; 
10, 10c; 12, 10c. wire, H-lb. papers—No. 8, 10c box; 
4. lOe; 6, lOc; 8, 10c; 10 10c; 12, lOc. Wire in balk~ 
No. 3. 25c lb.; 4, 25c; 6, 25c; 8, 25c; 10, 25c. 

Gimp—^ lb. box, 2Vt. 10c; 8, 10c; 4, lOc. % lb.. 6. 10c; 
8. 10c. 

Upholsterers—Out, % lb. papers—No. 1%, 10c box; 2, 
10c; 8. lOe; 4, 10c. ^-Ib., 6, lOc; 8, 10c; 10, 10c; 12 to 

16, 10c. Out, in bulk. No. 8, 25o lb.; 4. 25c; 6, 25c; 
25c; 10. 25c; 12, 25c. 

Double Pointed—^Blued, % lb. papers, No. 0, 5e box; 10, 
5e; 11, 5c; 12, 5c. Blued in bulk. No. 0, 25c lb.; 10, 25e; 
12. 25e. 


TAPES. MBASURINO— (Lufkin)—(Starrett) — 
Asses' Skin 


No. 

710 . 

718 . 

715 . 

716 . 

780 . 

788 . 

785 . 

Steel 

786 . 

Metallic 

500 . 

50.3 . 

505 . 

606 . 

Pocket 

14t . 

146 . 

166 . 

8148 . 

Asses' Skin Case—26, 



100 . 

. 6.60 

Each 

103 . 

. 7.75 

.6C 

200 . 


.65 

203 . 


1.10 

205 . 

.18.00 

1.26 

206 . 


.65 

240 . 


1.10 

348 . 


1.40 

245 . 



246 . 


1.66 

260 . 



263 . 

. 6.86 


265 . 

. 7.50 

2.76 

266 . 


4.00 

550 . 


4.3 5 

553 . 


6.85 

555 . 



556 . 

. 8.26 

.80 

1240 . 


1.00 

1243C . 


.20 

1360 . 


.50 

1268 . 

. 6.66 


65e; 50, 85e; 75, $1.15. 100, $1.86. 


SPRINGS, DOOR—Perfect, No. 1, 10c each; 2, lOe; 8, lOe; 
4, 10c; 6. 15e. Faultless. No. 168, 45e each. Victor, No. 
160. 20e each; 161, 25o; 162. 85e; 164, 60c. Reliance, 
Machinists*—Prentiss—No. 2, $16.60 each; 8H, $19.26; 
8. $22.50; 4, $86.50; 6, $58.00; 6, $68.00; 10, $10.75; 
19 $24.00; 20, $29.00; 21. $46.25; 22, $64.00; 51, 12.00; 

52. 14.00; 68. $17.00; 54, $22.50; 56, $88.00; 56, $42.00; 
67. $60.00; 161, $8.76; 161%, $5.00; 162, $5.76; 168, $0.50. 

Oval Slide—No. 0, 2%-inch. $4.00 each; 1, 8-ineh. $4.50; 
2, 3%-inch. $5.76; 8, 4 ineh, |8.25; 4, 4%-inch, $12.50. 

Pipe—Hinaed—No. 600, $8.75 each; 671, $4.50; 672, 
$6.75: 673, $10.00; 674, $21.00. Chain—No. 1, $4.00; 2, 
No. 270, 60e each. Warner's, No. 2, 25e each. Torrey, No. 
2. 40o each. 


TAPE—^Friction—% lb., 50e; 2 oi., 16c; 1 oi., 10c. 
THERM08--See Bottles. 


TIN—Bar and Pig, $1.20 lb. 

Common Roofing, 40e per sheet. 

VaUey, No. 4. 6e per ft.; 10, 10c; 14. 17c; 20, 26c. 

Painted 1 side, Ic foot extra, two sides, 2e. 

Flashing 10, 1x1, $2.25 per 100 feet; %zl, $2.25. 
Shingles—6x7, SOc dozen. 

Valley—14-lnch, 12e per foot, $10.00 per roll; 20*ineh. 18c 
per foot $16.00 per roll. 

T1 RES: Sterling—Hardwear— 


Sovereign Cord Tires. 

Tires. Tubes. 

Vacuum Cord. 

8eamle8S 
Cord. Red Tubes. 

.^0x3. a. 

.$14.00 

$2.40 



.30x3%, Cl., 6-Ply. 

16.50 

2.80 

$19.66 

$2.66 

30x3%., 8., 6-Ply. 

23.50 

2.80 



32x3%, S., 6-Ply. 

25.50 

2.95 

25.56 

2.95 

31x4., S., 6-Ply. . . 

29.40 

3.45 



32x4, 8., 6-Ply... 

32.40 

3.65 

32.40 

3.65 

33x4. 8., 6-Ply... 

33.40 

3.80 

33.40 

3.80 

34x4, 8., 6-Ply... 

34.25 

4.00 

34.25 

4.00 

32x4%, 8., 8-Ply. 

41.90 

4.65 

41.90 

4.65 

33x4%, S. 8-Ply. 

. 42.85 

4.75 

42.85 

4.75 

34x4%, S., 8-Ply. 

. 43.90 

4.90 

43.90 

4.90 

35x4%. S.. 8-Ply. 

. 45.20 

5.10 

45.20 

5.10 

3 3x5, S.. 8-Ply- 

. 52.15 

5.70 

52.15 

5.70 

35x5, 8., 8-Ply_ 

. 54.75 

6.00 

54.75 

6.00 


TOGGLE BOLTS—Sebco No. 1—Per hundred list. 


—Diameter— 

I.ength— v,-in. 3-16-ia. %-in. 

3- inch . 6.00 8.00 12.50 

8% -inch . 6.25 8.00 9.00 

4 . 6.75 6.50 18.80 

5 . 7.50 9.25 14.80 

6-inch . 8.00 10.00 15.00 

Sebco No. 5—With* either round or flat head machine 
screws— —Diameter— 

Length— %-in. 8-16-in. %-in. 

8-inch . 2.65 3.15 8.60 

4- inch . 2.97 8.60 8.85 

6-inch . 8.35 3.85 4.20 

6-inch . 8.67 4.20 4.55 


TORCHES—Turner Brass: Gasoline-Kerosene Torch No. 18, 
$14.40 each; Gasoline, No. 53. $15.00; Gasoline-Kerosene 
Torch No. 28, $18.40; Gasoline, No. 95, $18.10. 

TRAPS—Fly—Harper, 40c each; Balloon, 85c; Avis, 1, $2.75; 
Avis 2, $2.25; Avis 3, $2.u0. 

Game—No. 0 Newhouse, 60c each; 1 Newhouse, 70c; 1% 
Newhouse $1.10; 2 Newhouse, $1.40; 8 Newhouse, 2.16; 
4 Newhouse, $2.50; 5 Newhouse, $19.50. No 1 Oneida Jump, 
85c; 1% Oneida Jump, 55c; 2 Oneida Jump, 85e; 8 Chieida 
Jump, $1.20. No 0 Victor, 35c; 1 Victor, 80c; 1% Victor, 
40c; 2 Victor. 55c; 8 Victor, 95c; 4 Victor, $1.16. 

Gopher—Best, 25o each; O. K., 80e; Maccabbee, 26c; 
Easy Set, 25e; Newhouse, 85e; California Pocket, SOc. 

Mole—Reddick. $1.25 each; Out-O-Sight, $1.5u. 

Mouse—Hold Fast, 5c each; Out-0-8ight, 10c; Choker, 
Wood, 20c; Choker, Tin, 15c; Delusion, SOc; Holdem, 66e; 
Marty, SOc. 

Rat—Holdfast, 15o each; Out-O-Sight 20c; Holdem, $1.25; 
Marty, small, 60c; large, $1.50. 

TROWELS—^Rose Brick, Wood Handl^ $2.25; Rose Brick, 
Leather Handle, $2.50; Marshalltown Flasterer’s, $8.00; Fin¬ 
ishing, $2.75. 

TRUCKS — Lansing — 

Dandv Bag, $5.00; Lansing Bag, $5.60. 

Warehouse and Store; No. 1 No. 2 No. 8 

Inside Wheels. Western .$8.40 $11.00 $16.00 

Outside Wheels, N. Y. Pattern... 8.00 10.00 12.00 

Reynolds 4-wheel Flat, 3000 lbs. capacity—No. 9, 2x4, $36; 
No. 18. 2x5, $39.00; No. 21, 8x^ $48.00. 

TWINE—Ootton—Wrapping, 80 to sack, 15c lb; 60 to eaek, 
10c. S-lb. Cones. $1.26 lb: Budding, % lb. balls. 86o lb. 

Flax—%-lb. balls—18BB, 15e ball: 24BB, 15e. % lb. 
balls—18BB. 25e ball; 84BB, 25e; 86ra. 85c; 18B0, 86e; 
24BC. 85c; 86BC, 85c. Buffalo Asst., 10c ball. 

Hemp Spring—No. 4 %, %-lb. ball, 80e; 1-lb., 85c. No. 
6, %-lb. ball, 20c; 1-lb., 85c. 

Jute Wrapping—%-lb. balls—2*ply. SOc lb ; 8-ply, 20c lb. 
2-1b. cones, 1 and 2-ply, 85e lb. wool, 1-lb., 40c. 

Mattress—%-Ib. balls, 85e lb. 

Sacking—Medium Quality, 80e lb.; Extra Quality, $1.00. 
Many Ends. SI.00 lb. 

VISES—Bench—Bonney—No. 1006, $1.65 each; 1007, $1.76; 
1008, $9.00; 1010, $8.00. Yankee—^No. 990, $3.60; 1008, 
$9.25. 

Hand—1 Alford, $5.25 each; 2 Alford, $5.00; 21 Steams, 
75c. 

Machinists'—Parker—No. 108, $10.00 each; 10S%. 

$12.00; 104, $18.75; 104%, $17.00; 106, $22.00; 106, 

842.00; 208%, $15.75; 204, $18.25; 204%, $21.75; 306, 
$82.25; 205%, $40.00; 206, $54.50. 

Solid Box, Blacksmiths'—86-lb., $9.00; 50-lb., $10.60; 
70-lb., $14.50; 80-lb., $16.60; 90-lb., $19.00; 100-lb., $20.76. 
Handy Worker—Stewart. $81.00 each. 

J 8.75; 8. $21.00. Combination—No. 181, $19.25; 182, 

26.25: 182%, $89.00; 188, $54.50. 

Woodworkers*—Prentiss—No. 59. $18.00 each. Riehards- 
Wilcox—No. 480-1. $10.50; 480S-1, $11.25’ 2, $14.00. 
WASHBOARDS—Crown Glass, 90c eaeh; Crown Brass, 80o; 

Pacific Zinc, 75c; Silver Queen, 65c. 

WASHERS—Cast Iron—Size % to 2, 10c lb.; Angle. 10c. 
Malleable—Standard. 15c lb.; Nail Hole, 15e lb.; Angle, 30e. 
Out—Sizes 8-16, 29e lb. : %, 25c; 5-16, 22c; %. 2uc: 7-16, 
lOe: %. 18o; % to 1. 17c. 

WASTE—Cotton—No. 6X White, 25c lb.; 1 White. 25c; 2 
White, 20e; 01 Colored, 21e; 02 Colored, 20c; 10 Wool, 82e. 
WATCHES—Westclox—Pocket Ben, $2.00 ea.; Glo-Ben, 33 . 35 , 
$7.00 each; No. 1, 8% cu. ft., $7.76; No. 2, 4% eu. ft., 
$8.50. 

WAX—Floor—Johnson's or Old English, lb., 76o; 2 lb., $1.60; 
4 Ib.. $2.60. 

WEDGES—Tmckee-Alki, lb., 16c; Oregon-Atha, 28c; Cedar 
Atha. 80«* Cedar-Alki, 20c; Falling, 27e; Saw, 37c. 
WHEELBARROWS — Lansing — 

(larden: 1% cu. ft.. $5.20; 8% cu. ft., $8.00; 4% cu. ft., 
$8.60 

Stave Tray: New Michigan, $4.60; Michigan Jr.. $4.00. 
Three-Piece Tray, Bolted: Common, $4.20; Climax, $5.60. 
Steel Tray, Wood Frame: Klondyke, $6.60: B-1, $9.20; 

F-4, $11.20. 

All-Steel, Tubular: No. H 21. $11.20; H-20, $11.00: A-02. 
$9.60. 
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Boilerft, Ooffee 

37 . 1.10 

29 . 1.60 

853 .80 

854 . 1.10 

Boilen, Wash 
Ooppar Bottom 

10, 8 .2.75 

10, 9 .8.00 

IX. 8 . 8.00 

IX, 9.8.25 

IXX, 8 .4.25 

IXX. 9 .5.00 

Oopper Rim 

IX, 8 .4.00 

IX, 9. 4.25 

Bowls, Wash 

06H 16 

08 .26 

6 % .80 

8 .40 

Buekots, OoTorod 
11 .15 

13 .26 

14 .85 

Bnokots, Dinnor 

1 .76 

3 .85 

8 .. 00 

80 .75 

40 .85 

Oana, Milk 

I .85 

8 .55 

4 ..70 

01 .80 

08 65 

04 .70 

102 . 4.00 

108 4.50 

1020 . 5.26 

r040 . 7.00 

Oaaa, Oil 

80 .85 

81 .46 

Oolsndert 

10 .26 

II . 35 

104 .40 

806 .55 

Oooksrs, Steam 

42 8.25 

45 4.00 


RETAIL SELUNO PBIOE8—Oontinaed. 


TINWARE 

Covers, Pot 

6-9.10 

10-11.15 

Moulds. All Kinds 

3, Melon. 1.65 

10. Ret. 

801, 802 .SO 

804 .35 

18 .25 


806 .40 

15 .85 

Pails, Dairy 

IC, 6-qt.25 

IC, 10-qt.35 

IX, 10-qt.60 

IX, 14-qt.70 

IXX, 10-qt.70 

IXX, 14-qt.85 

IXXX, 12-qt. . . 1.00 
IXXX, 16-qt. .. 1.86 
IXXXX 18-qi.. 2.25 
IXXXX, SO-qt.. 2.50 
Pails, Fruit Pleking 
14-qt..65 

Pails, Paddlan 
Small.46 

808 _ _ 45 

Oupa 

211, 212.10 

09, 010.15 

9. 10. 214.20 

Dippers 

2 15 

4 01 - 20 

8100 .56 

Pans, Muffin 

5 .25 

8 .80 

12 .40 

Pana, Patty 

All Nos.10 

02, 81, 82 .25 

88, 84 .80 

48 50 

Pans, Pie 

6, Shallow.10 

0 .16 

Fillers, Frait Jar 

48 .45 

Forks 

208 .60 

Deep .15 

Pane, Pudding 

10. Plain 

015 to 018 ... .15 

019. 020 .SO 

021, 033 .35 

10, Bet. 

16 25 

206 .76 

410 .10 

425 15 

Palla. Strainer 

IX, 10 qt. 1.10 

1107.20 

IX*^12 t. 1.16 

lion 

IXX,iant.... 1.26 

IXX,14qt._1.85 

Gem, 12 qt.... 1.50 
Gem, 14 qt.... 1.65 
Pane, Bread 

01, 110, 80... .20 
140, 200 .80 

18 .85 

Fuansls 

10, 15.10 

20, 25 .16 

80 .20 

RH 28 

30 40 

32 .50 

Pane, Binaing 

10, Plain 

8 .40 

285 . 1.26 

14 .50 

835 . 1.60 

800 .86 

17 .CO 

Graters 

on .... in 

Pane, Obre Oake 

05 .26 

10, Bet. 

8 .50 

ono 100 , . 20 

05 .85 

14 .70 

030* 160 26 

012 .50 

17 .90 

Kettles, Lipped 
Preserving 

150 .85 

200 .45 

Pank Oake 

Perfect ion 

Bound, 9H-in.. .15 

Round, lOH'iA. .20 
Square, 8H*in.. .20 
Square, 9-in.... .80 

Mt., 9HiB.... .30 

Tube, Bd., r H . .36 

Tnbe, Sq., O-in. .45 
Pant, Diah 

10 .70 

14 .85 

Pane, Lipped Sauce 

016 .85 

030 .45 

033 .50 

240 .50 

038 .76 

280 .76 

080 .85 

Ladles 

010 .20 

Pots. Ooffee ... 

1 .25 

11 .26 

2 .35 

Measures 

58 .20 

88 .25 

85 .45 

86 .65 

122 .20 

124 26 

4.60 

Pots, Tea 

241 .25 

1 31 . 1.35 

Pans, Milk 

1 10, Plain 

200 .10 

241 H .80 

242 .85 

Raisers, Bread 

*.4 .2.00 

126 .60 

200H .10 

117 .2.50 


Scoops 


4 

12 

14 

20 

40 


J5 

.CO 

.15 

.20 

.50 

.75 


SioTCS, Floor 


3, 816.25 

818 .80 


Sifters, Floor 


0 .25 

1 45 

10 70 

Acme.85 

Neseo .85 

Shaker.50 

Skiauoers 

10 .20 

46 10 


Spooms, Bastikg 

110 .10 

114 15 

812 .20 

816 .80 


Spooms, Mikiac 

15 20 

25 .15 

Steanasrs 

70 . .65 

90 .85 

Steeperm, Tea 

12 ...r..25 

Straimers 

Qrmwr 

2, 8.15 

020 .20 

Jelly 

120 .25 

160 .80 

MUk 

10 .80 

131 .40 

132 .45 

Milk Cam 

Oil .85 

88 .50 

56 .75 

60 .1.85 

Soup 

20 .40 

Tamers, Oaks 

1, 2, 71.10 

6 . 18.15 


WICKS—Lamp and Lantern—0. IS Flat, 3He; 1. A Flat, 
2 He; 3, B Flat, 3 He, 8, D Flat, 3 He; 2 Be‘Chester, lOe; 
8 Rochester, 20e: 3110 W Rinro, 15e. 

Store—4 in. Flat. lOc; 8 Perfection. 25o; 500 Perfection, 
50e; 018 Dangler, 40e. 

WIRE—Adrances on Plain Wire Fence— Annealed 

Annealed Galranised Baling Wire 


9 and coarser.Base .50 

10 .05 .55 

11 .10 .60 

12 .15 .66 .80 

13 .25 .75 .40 

14 .35 ,85 .50 

15 .45 1.80 .60 

16 .55 1.40 .70 

17 .70 1.95 .85 

18 .- -85 2.10 1.00 


Stone Wire—Galranised—No. 16, 17c; 17, 18e; 18. 18e; 
19. 20e; 30. 30c; 31. 80o; 33. 30e; 24. 28o. Black Annealed 
—No. 16. 15o; 17. 15c; 18. 17c; 19, 17e; 30, 18e; 21. 18o; 
23. 18c; 34, 20c. 

Barbed Wire—80*rod spool—American Special, Oattle, 
98.40; Hog, 98.70. Galr. Am. Glidden, Oai:le, 94.75; Hog, 
95.10. 

Catch Weight pools—Owt.—Galr. Waukeganito, 98.95; 
Galr. Baker. 26.46; Galr. Glidden, 98.20. 

Store Pipe Wire—Black per Stone—No. 18, 91.90; 19. 
92.00; 20, 92.15; 31. 92.30; 33. 92.80. 60 foot coils. 10c. 
WIRE CLOTH—See Cloth. 

WOODENWARE—^Boards, Pastry—16-lneh, 90o each. 

Bowls. Chopping—11-ineh, 80c each; 15-inch, 91.85; 17- 
inch. 98.00. 

Pins, Rolling. 55e each. 

Spoons, 13-inch, I5e each: 15-inch. 20c. 


WOOL—Steel—1-lb. rolls—0, 80c; 1, 60c; 2, 3. 40c. 2-os. 

packages, 15c each. 

WRINGERS, CLOTHES—Anchor Brand—^Iron Frame—Bicy¬ 
cle, 740. 98.25 each; Domestic, 110. 97.50; Guarantee, 750, 
99.00; Pioneer, 22. 96.50; Superb, 2. 94.50. 

Wood Frame—Bicycle. 770. 98.25 each; 770B. 914.00; 
771. 98.70; Brighton. 110, 97.00; Domestic. 670, 97.75; 
Guarantee, 790D, 99.00; Unirersal, 360E, 99.50. 


WRINGERS—Mop—Eagle, No. 14. 94.25 each; 22, 95.00 
White, No. 3. 94.25; 1. 95.00; 0, 97.00; 8 Steel. $5.00. 
Vaneo. 88, 94.75; 80, 96.25. 


WRENCHES— 

Agr. Coes. 

6-inch... .60 .85 

Bergman 

Barcalo 

Crescent. 

.75 

Stillson 

Trimo. 

1.40 

P. 8.W. 
Strong* 
hold 
.80 

8-inch. 

.75 1.00 

.90 

1.60 

1.10 

10-inch. 

.80 1.25 

1.10 

1.75 

1.25 

12-inch. 

. . 1.10 1.65 

1.65 


1.85 

15-inch. 

. . 1.35 2.15 

2.50 

2.40 

2.50 

18-inch. 

. 2.75 

3.60 

3.50 

2.75 

21-inch. 

. 3.50 


5.00 

3.25 


ZINC: Bar—Lb., 20c. Brazing—21, lb., 50c; 22, 55c; 25. 
60c: 10, 85c. Sheet, No. 8—36x84, lb., 20c; 48x96, 20c. 

Sheet, No. 9—36x84, lb., 20c; 48x96, 20c: 48x108, 20c. 

Sheet, No. 10—48x96, lb., 20c. Slab—Lb.. 15c. 


Walter Doudt who recently opened at Mt. View, 
reports a good season’s trade. 


Glendale Hardware Co. at Glendale, report a very 
satisfactory season’s business and expect to finish a 
busy year. 


The North Texas Hardware Co. of Vernon, Texas, 
recently increased their stock to $75,000 to take care 
of an increasing business. 


Borland Bros. Hardware Co. at Scranton, Kan., are 
contemplating erecting a new building to take care of 
their increasing trade. 


L. L. Gilpin recently purchased the business of 
the Gem State-McCutcheon Hardware Co. at Idaho 
Falls, and has taken possession. 
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INDEX TO ADVERTISERS 


A 


Acme Pattern Works . 63 

Albertson & Go.119 

Allith-Pronty Company. 65 

Althoff, L. A., Mfg. Co. 

Ajax Electric Specialty Co.180 

American Oas Machine Co. 

American National Co. 

American Saw & Mfg. Co.47 

American Scale Co. 65' 

American Stamping & E'nameling Oo.. 78 

American Steel & Wire Co.26 

American Stove Co.33-84 

American Wire Fsbrica Co. 

Arcade Mfg. Co. 66 

Arrow Tool Co. 62 

Atkins Company, E. C. 10 

B 

Baker, Hamilton & Pacific Co. 39 

Baldwin Refrigerator Co. 22 

Bartlett Mfg. Co. 56 

Bayerdorfer. M. 77 

Beaton ft Cadwell Mfg. Co.137 

Beaton ft Corbin Mfg. Co.142 

Benjamin Air Rifle Co. 73 

Bemz Co., Otto.138 

Berger Bros. Co. 66 

Bestov Mfg. Co. 30 

Boiler Macnine Works . 58 

Bommer Spring Hinge Co. 61 

Boyle Mfg. Co. 25 

Brainerd Mfg. Co. 68 

Bridgeport Hardware Mfg. Corp.45 

Buffalo Forge Co. 48 

Bnffum Tool Co. 60 

Buckner Mfg. Co. 76 

Burch, F. S. ft Co. 58 

C 

Cadillac Mfg. Co.. 81 

Caldwer. Mfg. Co. 63 

Cary Mfg. Co.49 

Central Oil and Gas Stove Co. 7 

Central Stamping Co. 6 

Chamberlain Co., The . 65 

Champion Blower ft Forge Co.50 

Chatillon, John ft Sons . 77 

Chicago Spring Butt Co.43 

Cincinnati Tool Co., The. 61 

Clayton ft Lambert Mfg. Co.137 

Cleveland Metal Products Co. 9 

Coes Wrench Co. 27 

Coldwell Lawn Mower Co. 18 

Cole Brushes, “King*' . 35 

Columbian Rope Co. 20 

Columbus Anvil ft Forging Co. 47 

Connors, Wm.. Paint Mfe. Co.59 

Continental Wood Screw Co.55 

Corbin Cabinet Lock Co.Cover 

Covert Mfg. Co. 62 

Crescent Tool Co. 49 

Cushman Company . 64, 

D 

Diamond Saw ft Stamping Works.... 50 

Dietz. R. E., Co. 79 

Disston, Henry, ft Sons. 3 

Du-Blake Mfg. Co. 65 

Dunham, Carrigan ft Hayden Co.37 

Durst Mfg. Co.54-127 

E 

Eagley-Morrison Co. 85 

Elastic Tip Co. 86 

Electric Appliance Company. 35 

Empire Level Mfg. Co. 13 

Erb Hardware Co. 41 

Everedy Bottle Capper Co.83 

P 

Pate-Root-Heath Co. 27 

Fanltless Caster Co. 72 

Fraim-Slaymaker Hardware Co.56 

O 

General Machinery ft Supply Co.36 

Gibford Mfg. Co.131 

Gilson, J. E. 56 

Gold Medal Camp Furniture Co.81 

Goodell-Pralt Co. 28 

Goodyear Rubber Co. 44 

Gottschalk Co., John W. 69 

Greenfield Tap ft Die Corp. 58 


Hardwear Tire Corp.Cover 

Hardy, John E’. 82 

Hays Mfg. Co. 142 

Hay-Budden Mfg. Co. 65 

Heller ft Company, W. C. 51 

Hess-Snyder Mfg. Co. 57 

Honk Falls Knife Co., Inc. 76 

Holter Hardware Co., A. M. 41 

Holter Hardware Co. 41 

Honeyman Hardware Co. 41 

Hoppe, Frank A. 73 

Howard Mfg. Co. 68 

Hunt, Helm, Ferris & Co.24 

Hygrade Lamp Co. 82 

Hyfield Mfg. Co. 59 

I 

Illinois Pure Aluminum Co.88 

Indiana Steel ft Wire Co. 12 

International Silver Co.87 

Ivory Handle Co. 58 

K 

Kewell, Chas. H. 70 

Keystone Wire Matting Co. 53 

Kilboume ft Jacobs Mfg. Co. 15 

King Pressed Steel ft Mfg. Co.62 

Kline Co., M. L.135 

Knowles. S. E., Co. 71 

Kohler Mfg. Co.3rd Cover 

L 

Lalance ft Grosjean Mfg. Co.75 

Lamson ft Goodnow Mfg. Co.76 

Lahe Bros, Co. 57 

Lansing Company . 85 

Lawson Mfg. Oo... 

Little Giant Company. 67 

Lindemann, O., ft Co. 68 

Lockwood Mfg. Co. 55 

Lovell Mfg. Oo. 67 

Ludlow-Saylor Wire Co. 58 

Luther Grinder Mfg. Co.23 

Lufkin Rule Co. 46 

M 

Maine Mfg. Co. 74 

Malleable Iron Range. 79 

Mangriim ft Otter. 88 

Many-Use Oil Co. 

Marble Arms ft Mfg. Co.71 

Marcy Tool Works, Inc. 55 

Maydole Hammer Co. 60 

McCaffrey File Co. 62 

McKenzie, Chas. A. 85 

McKinney Mfg. Co. 19 

Meyers Mfg. Co., Fred J. 71 

Milbradt Mfg. Co. 66 

Milwaukee Corrugating Co.170 

Monarch Refrigerating Works. 84 

Montauk Paint Mfg. Co. 71 

Moore, C. L. 


Mustad, 6.. and l^n . .. 70 

Myers, F. E., ft Bro.127 

N 

New Haven Clock Co. 66 

Ney Mfg. Co. 63 

Nitrogen Electric Co. 69 

Norcross, C. S., ft Sons. 53 

North Bros. Mfg. Co. 59 

Northern Handle Co. 56 

Northland Ski Mfg. Co. 71 

Novelty Cutlery Co. 77 

Nye Tool ft Machine Works.139 

O 

Ontario Knife Co. 76 

Ottemiller Co., Wm. 51 

P 

Pacific Pump ft Supply Co. 36 

Packham Crimper Co. 77 

Peck, Stow ft Wilcox Co... 

Peerblow Mfg. Oo.139 

Pennsylvania Lawn Mower Works. ... 16 

Perfection Mfg. Co. 72 

Perfection Cooler Co. 

Peters Cartridge Co. 73 


Philadelphia Lawn Mower Co.77 

Phoenix Horse Shoe Co. 48 

Pittsburgh Steel Co. 52 

Porter, H. K. 64 

Portland Cordage Co. 40 

Precision Machine ft Tool Co. 77 

Prentiss-Wabers Stove Co.123 

Progressive Mfg. Oo. 60 

Pyrene Mfg. Co.113 


Queen Incubator . 57 

Quick Meal Stove Co. 80 

R 

Radio Parts Co. 29 

Reed ft Prince Mfg. Co. 63 

Reliable Incubator ft Brooder Co.131 

Remington Arms Co., Inc.2-14 

Republic Stamping & Enameling Oo. . . 5 

Rochester Can Company. 8 

Rubens, Myer S. 42 

Rulofson Co., A. C. 52 

S 

Salt Lake Hardware Co.44 

Samson Cordage Works . 64 

Sand, J. ft Sons. 60 

Sargent ft Company . 17 

Savills Sons, Thomas .141 

Scandinavian-Western Imp. Co., Ltd.. 64 

Schaw-Batcher Co. 42 

Sedgley, R. F., Inc. 56 

Sees-All Mfg. Oo.106b 

Shelby Spring Hinge Co. 54 

Silver Lake Oo. 65 

Simonds Mfg. Ckt .128-129 

Smith ft Egge Mfg. Co. 61 

Smith, H. D., ft Co.106a 

Smith Mfg. Co., F. H. 61 

Specialty MJg. Co. 52 

Spokane Stove ft Furnace Repair Wks. 42 

Spring Leaf Lubricator Co. 56 

Stanley Works. 21 

Star Heel Plate Co. 43 

Starrett, L. S.. Co. 48 

Steidle Mfg. Co.117 

Stimpson Computing Scale. 88 

Storm Mfg. Co. 64 

Strevell-Paterson Hardware Co.42 

Superior Laboratories. 67 

Superior Spring Hinge Oo. 54 

Swan Co., Jas. 45 

T 

Taintor Mfg. Co. 65 

Thompson Mfg. Co. 52 

Thomson-Diggs Co. 86 

Topping Mfg. Co. 57 

Toy Cannon Works .Cover 

Trimont Mfg. Co. 46 

Triner Seale Mfg. Co. 68 

Tritch Hardware Co. 32 

Tsuchiya Trading Oo. 28 

Turner Brass Works.141 

Turner, Day ft Woolworth Handle Co. 11 

U 

Union Pork ft Hoe Co. 81 

United Royalties Corp. 80 

U. S. Steel Products Oo.26 

V 

Vaughan ft Bushnell Mfg. Co. 68 

W 

Wachter. Charles J. Co. 67 

Wagner Mfg. Oo. 54 

Wall Mfg. Supply Co.127 

Warner Mfg. Co. 

Warren Tool ft Forge Co. 47 

Wayne Tank ft Pump Co. 115 

Welsh, .Toe. 71 

Western Brass Mfg Co.. 56 

Western Serew Products Co.62 

Whitelite Electric Co. 74 

Whitlock Cordage Co. 1 

White Mop Wringer Co. 68 

Wilder Mfg. Co. 69 

Wilkins, Geo. H., Co. 47 

Wilson, Al. 71 

Witt Comice Co. 78 

Wrought Washer Mfg. Co. 45 
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Milcor” Flat Crimp Elbows 


Kuehn’s Korrekt Kut>Off, the Patented Cutoff, 


MILWAUKEE CORRUGATING CO 

MILWAUKEE, WIS. 


Branch Office and Factory at Kansas City. Missouri 
Minneapolis Sales Office, Lumber Exchange 
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^ Using the Kohler Stove 

i X vXXX L Pipe Cutter and Crimper 


Saves Material 
Saves Labor 
Saves Time 

Any one can cut stove pipe with 
this machine. 

Cut a joint of pipe in less than 
half a minute. 



A fine neat job. 
No bruised hands. 


T his machine is a 
necessity. 



It gives you real service, and 
besides it makes you a greater 
profit. 

If your jobber does not stock 
we ship direct to you. 


Write Us 


KOHLER 

MANUFACTURING CO. 

1923 Carson Street 
The Kohler Way PITTSBURG ■ PENNSYLVANIA 
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THE AMERICAN HARDWARE CORPORATION SUCCESSOR 

New Britain,Conn.,U.SA. 

NEW YORK CHICAGO PHILADELPHIA 
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WISS 

SHEARS and SCISSORS 
ARE NATIONALLY 
ADVERTISED 




Over 11,000,000 persons will 
read in their newspapers every 
week a series of ads pointing out 
the merits of Wiss Shears. 

In addition, these ads will 
appear in leading Women’s Fashion 
Publications, read by more than 
4,755,000 families. 

There is already a good market 
for Wiss Shears; and considerably 
more than two million pair are sold 
each year. 

Now, we are going to tell 
15,000,000 people exactly why it 




pays to buy Wiss Shears — and this 
can mean only one thing — in¬ 
creased sales. 

Our booklet No. 77 tells how to 
take full advantage ol this publicity. 
Wrile for it. 


J.WISSASONSCO. 

ESTABLISHED Ifl4d 
NEWARK.N.«;..U.S.A. 
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One of our representatives who is C 2 tiling 
on the Jobbing Trade recently said that 
any 1923 Catalog that hasn’t Empire 
Adjustable Aluminum Levels listed 
will be out of date. 

Literally, of course, such a statement is 
eui exaggeration but it nevertheless shows 
the growing favor of this really 
remarkable level. 



Empire Adjustable Aluminum Level — Sizes 18'\ 2428'\ 30", 42" 


EMPIRE LEVEL MEG. CO. 

Milwaukee, Wisconsin 

Pacific Coast Agents: 

SPRAKE SALES COMPANY 

Portland Denver San Francisco Los Angeles 

YOUR JOBBER HANDLES EMPIRE LEVELS 


Attractive Counter Display 

This attractive counter display is increasing level sales 
for Hardware Merchants. It is a cut-out sign, on an easel, 
and printed in four colors. It is made of heavy board and 
so arranged that an actual level fits into the man’s hands. 
The sign is 26 inches in height and 19 inches across, and 
makes a wonderful display for either counter or show win¬ 
dow. Dealers who handle Empire LcA’els should not be 
without this attractive sign. Write for yours today. 
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Over $1000 in Prizes 

First prize.$250 Three prizes of... $50 

Two prizes of... 100 Five prizes of_ 15 


In addition, a sum equal to one-half the prize won 
goes to jobber’s salesman handling the dealer. 

The Whitlock Cordage Company, wishing to 
stimulate interest in window display, is offering prizes 
to hardware dealers and dealers who carry home 
furnishings, for the best window displays featuring 
wash-day articles carried by the dealer. 

Here is a big opportunity to win prize money with 
original display ideas, and increase sales at the same 
time. Any wash-day articles you carry can be part 
of the display, as well as Whitlock Clothes Lines. 

And don’t forget that 

Whitlock Clothes Lines 


i^ve ■ sttbstantial margia of profit. That the handeotae counter display box sells them on sight 
advertising will create a demand for this new article. 

Advertise. Increase sales. Win a prise. Get on the honor list i 
of hardware dealers. I r* n tt r 


That national 


Send this coupon direct to 


Whitlock Garbage Qdmpany 


COUPON 

Whitlock Cordage Company, 

46 South Street, 

New York City. 

We are interested in the Prise Display 
Contest. Kindly send necessary informa* 
tioo and rules. 


New York City 


46 South Street 
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No. 1523-20; 

Sauce Pan 


1— ^Pinest quality. 

2— Triangular cast aluminum handle 
socket; no turning or twisting. 

3— Ebonized wood handle that stays 
cold. 

4— Body of heavy, thick, hard, alum¬ 
inum sheet, guaranteed 18 gauge. 

5— ^Heavy-weight, dome type cover. 

6— Simple, graceful, dirt-resisting de¬ 
sign ; broad heating surface. 

7— ^Faultless finish inside and outside. 
Write for catalog. 


Swissalu” 

Aluminum Utensils 

ARE QUALITY UTENSILS 
MADE IN U. S. A. IN OUR 
OWN PLANT. 

The name “Swissalu” is never 
applied to any light - weight 
utensil. 

The “Swissalu” trade mark on 
each utensil guarantees against 
defects in material and manu¬ 
facture. 

“Swissalu” is a quality ware 
efficiently manufacWed to sell 
at a popular price and jdeld a 
liberal profit. 


The Geo. H. Bowman Company 


Manufacturers 
(49 Years in Business) 

CLEVELAND 


OHIO 
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Splendid design and finish are incorporated in Cnsliolr •ras Wmre** 
and **«nntbiic Vllrttr Whare^^ seamless shapes. 

The sanitary features of these fine wares are greatly amplified by the absence 
of comers, crevices, and rivet heads. Steel trimmings are securely joined to 
steel bodies by gas and electric welding. 


The shapes are smoothly coated with enamel of beautiful color and glos 
white ware, three coats and blue-black bead; gray ware—a secret chemical 
treatment, then a coating of the genuine #Ul Ett 0 lfalf iKrag £tuitttrL 


The consuming public deserves value, not in price alone, but in long enduring 
service in their kitchens. 


Your jobber should be able to supjily your needs from his st'^ck—if he cannot, 
get in touch with our nearest sales office. 

The Republic Stamping & Enameling Co. 

Canton, Ohio 



109 New Mout^romery St. 
San Francisco, Cal. 

1206 Conway BUlg. 
Chicago, Ill. 


BRANCH SALES OFFICES i 

201 Douglas Bldg. 

Ix)s Angeles, Cal. 


3103 L. C. Smith Bldg. 
Seattle, Wash. 

302 Board of Trade Bldg. 
Xew Orleans, 1^, 


IKepublic mtrite Ware” 
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Largest Single Day’s Shipment of 
Sporting Ammunition Ever Made 

51 Solid Car Loads of Remington 
Shotgun Shells and Metallic Cartridges 


T his photograph, taken at the Bridge¬ 
port, Conn., ammunition plant of the 
Remington Arms Company, Inc., on July 
Ist, shows 51 solid car loads of shells and 
cartridges shipped on that date—the largest 
single day’s shipment of sporting ammuni¬ 
tion ever made by any company. 

The view includes a part of the shipping 
platforms and the private trackage of the 
Company, and the Remington locomotives 
ready to switch the cars to the tracks of 
the railroad company. 

The cars contained Remington shells—the 


New Game Loads and the New Remington 
Trap Load—the clay pigeon pulveriser— 
in “Nitro Club” Wetproof; shells of the 
Arrow” Wetproof and the *‘New Club” 
Wetproof brands, and Remington metallic 
cartridges in many calibers and sises. 

These 51 Cars— 

Were consigned to 41 different cities in 
21 States. 

Contained 17,166,000 shells and 10,154,000 
cartridges packed in 36,427 cases. 
Carried a weight in merchandise oi 
2,084,429 pounds (1,042 tons). 


emin&ofu 
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QIXTY-FIVE years ago this veteran 
carpenter bought his first Disston 
saw. He is still sawing with it. 

His name is Charles H. Fields, and he 
was born eighty-one years ago—one 
year before Henry Disston manufac¬ 
tured the first Disston saw. 

Thirty-two years ago he added a new 
Disston hand saw to his collection, and 
he still calls it his “new Disston.” But 
he has never abandoned his sixty-five- 
year-old saw. 

The saw that has stood faithfully by old 
carpenters for generation after genera¬ 
tion is the best saw for you to sell. 

And every tool in the Disston complete 
line is made with the same high quality 
as “the saw most carpenters use.” This 
means that the Disston tool line is 

(1) Easy to sell, lor the Disston 

name on every tool is a rec¬ 
ognized guarantee of quality. 

(2) Profitable to sell, for each sale 

creates good-will, and good¬ 
will, as you know, means re¬ 
peat business. 


SSTON 


IVe never sawed with 
anything but a Disston ^ 
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R 412 Easy opener. Ebon handle. 

R 415 Easy opener, Pyremite handle. 
Length closed, 3^ inches. 



BRASS i^lNBD 


R10 3 Sug handle. 

R10 2 Ebon handle. 

Length closed, 3)^ inches. 



BRASS LINED 


R133 Sug handle, punch blade. 

R13 5 Pyremite handle, punch blade. 
Length closed, 3 inches. 



R883 Sug handle, punch blade. 
R882 Ebon handle, punch blade. 
Length closed, 3}^ inches. 



BRASS LINED 


R 11 5 Pyremite handle. 

R 1 1 2 Ebon handle. 

R 1 1 3 Sug handle. 

Length closed, 3^$ inches. 


Remington, 

Jack Knives 


Here €ire a few every day- 
general use—^popular patterns 
in Remington Pocket Knives 
for men and bo3rs. Feature 
them in your Cutlery Depart¬ 
ment. “They are built for ac¬ 
tion” with the purpose of creating a posi¬ 
tive standard of pocket knife quality and 
pocket knife honesty. Everything in the way 
of workmanship and material has been put 
into these knives to make them good knives 
—^to do everything a good knife should do 
—they are sharp and will stay sharp—in 
fact, they are the kind the consumer has 
alwa3rs wanted. 

Remington Pocket Knives are built to a 
standard of quality, not to a price. 

They are naticmally advertised—a de¬ 
mand has been created for Remington Cut¬ 
lery. The consumer will identify Remii^^on 
Knives by the ball mark on the tang. 


R412 

R103 

R133 

R883 

R116 



Thim im the Remington "Bell Mmrk of Qamiitj** 
thmt the conmumerm find on the tmng of the me^er 
blmde of erery Remington knife. 

Remington is making and is ready to supply a 
wide range of patterns and styles in pocket knives. 
There are more than 700 patterns to choose from. 

Remington cutlery, firearms 
and ammunition are sold 
through the jobbing trade* 

REMINGTON ARMS COMPANY, Inc- 

Established in 1816 

General Offices Cutlery Works 

NEW YORK CITY BRIDGEPORT, CONN. 
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Why a woman shops 

S HE likes to see what she test to convince herself that 
buys. And there never was it is just what she wants, 
an article which so completely q^j. advertising is telling her 
tells its own story and sells Mon Heat about this privilege and 

itself as the Florence Oil ^ jg bringing business 

Cook Stove. to dealers. 

Dealers everywhere / The Florence Portable 

are letting the Florence Oven is used for oil and 

sell itself by having one gas stoves. It is in demand 

filled with oil ready for because of its exclusive 

demonstration. Note how the features, which insure 

The customer may better baking, 

light it—turn it up and cookie by the Write for prices, terms, 
down or put it to any K™er. * and advertising portfolio. 


CENTRAL OIL & GAS STOVE COMPANY 
462 School St., Gardner, Mass. 

Makers also of Florence Tank WcUer Heaters and Floretux Oil Heaters 

'FLORENCE 

Oil Stoves & R^ngi 
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SILVER 

STEEL 




Bigger Saw 
Sales 

Opportunity, created by tbe build¬ 
ing boom, is knocking at the door 
of every hardware dealer, and the 
wise ones are putting forth every 
effort to supply carpenters, me¬ 
chanics and farmers with 

ATKINS IZV, SAWS 

They are putting in window dh- 
plays of Atkins Saws and our 
other products to show that they 
have our goods for sale. We invite 
every hardware dealer to cash in 
on Atkins advertising and we will 
assist you. Write today for 

FREE WINDOW DISPLAY 
OUTFIT 

If you are temporarily out of or 
have no Atkins Saws in stock, it 
will pay you to place your order 
early with your usual source of 
supply. 

E.C. ATKINS & CO. 

ESTABLISHED IS87 THE SliyER STEEL SAW PEOPLE 

Home Office hM FWoiy, INDiANAPOUS.INDlANA 

C«MMttMvTWloQ;Huiiilloiv OmimIo 
MacMm Knife Pttctot^. L%fvcMt»r N.Y« 

N«wOrf*Mv« 

M^mpKl* N«wYorkCI^ PttrU.FVMve* 

ChicQkCfo Porll^ivd.Oro. avdfv«iy. N. S.W. 

Sai\FV»noUcc» Vki\couv«r« B.C. 
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**Look for the Brand*’ 

//tCUtoC 

OtAA/^ , fi^iu 0^ 

Cn^CltAAAA^^ 

M<tJL 

(rdt/iAji 

T. D. &W. 

(d^CUtu^JtM. tf>t/ 

^ ,,£ 0 ^, ^4eun</ce /AcU' 

^AJU 'PKU^Ll ^ 

C>^ti/f'*UA/',/^cuf '1rU^-e£ufrr^ 


Since 

1855 


f/jyau/ 

^^^cuy^clA ^6 




We HandZe the World 
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U. S. Poultry Netting 


Capitalize Our Manufacturing Success 
Into Your Dealer*s Profit 

TJ. S. Poultry Nettiiig fllla that long felt want md need in wire nettinir* Penoe-UlDe in 
conetmction principle, it cannot bag or sag; reqniree neither baseboard nor top rail; requires 
fewer posts and will not narrow when tightly stretched. 

U. 8. Pooltry Netting is not a WOVEN bnt an INTEEWOVEN PENCE. Note carefnlly 
the type of twist (a double reinforced joint at each point of intersection, which makes it very 
stiff and rigid.) Through this style of manufacture there is no possibility of long or short 
wires, irregular else or shape meshes. 

Highly practical for tennis court enclosures^ tree guards, trellises, flower bed guards, 
screen work in motion picture industry, partition screens in factory stock rooms. Especially 
valuable as protection against rabbits and extensively used in stucco reinforcing. 

U. 8. Netting is handled by representative Jobbers throughout the country, and is carried 
in stock on the Pacific Coast as follows: 

ICABSHAUf-WEIXS OOMPAlTr, Portltnd, Seattle and Bpokana 
MABSHAUf WELLS OOMPAMT, care De Pue Warahonae Company, Ban Frandaco 
MAB8HALL-WELLS COMPAET, cart Loa Angeloa Warahonao Company, Xoa Angalaa 
WE8TEBN METAL A SUPPLY CO., San Diago, Cal. 

PEATT-OILBEBT CO., Phoanlx, Arisona 

MANUFACTURED EXCLUSIVELY BY 

Indiana Steel & Wire Co., Muncie, Ind. 
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X This Man 

■ Arrives 

■ With the Goods 

I Make Him Work 
M In Your 

■ Window 

He will make real dollars by drawing 
every outside prospect inside your 

A real, powerful Sapolin 
^ 1 display, lithographed in 

> ny for WES life size on heavy card- 
Sfnuboard in life-like colors, 
GR/UES AND*^' and the big man looks alive 
and natural. Works for you 
immediately — no lost ac- 
tion on sales or profits. 


Get this Business Building Display at Once 

How to Get the Snappy Sapolin Salesman 

Simply order ‘‘One No. 66 Stove Pipe Enamel Assortment, $23.90/’ consisting of 

Special Assortment 

DOZEN. SIZE. CONTENTS. RETAILS AT Dosen! YOUR 

4 15 Pt. 15c each... .$1.10 COSTS S E LLS FOR PROFIT 

3 “ » 3 . 9 o $39.60 $15.70 

Weight (including display), approximately 100 lbs. Carefully packed. 



SPECIAL GOODS FOR SPECIAL PURPOSES 

OONSISTINO OF ENAMELS, STAINS, OILDmOS, ETC. 

should be a feature of every dealer’s stock, because its moderate price, ease of application, 
economy and beautiful, lasting effects will tremendously appeal to everyone entering 
your store. 

If you want quick sellers—repeaters—the kind that give you a rapid turnover of stock, 
with constantly Rowing profits, and the prestige which accompanies a live line of busi¬ 
ness builders, write today for the Sapolin Price List. 


GERSTENDORFER BROTHERS 


231-5 East 42nd Street 


New York, U. S. A 
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1917 


1918 1919 1920 


1921 






The live hardware 
dealer says: 


Look At This Chart 


BOSTON 

WOVEN HOSE & 
RUBBER CO. 

Cambridge, Mass. 

The largest hose manufac¬ 
turers in the world. Makers 
of the famous BULL DOG, 
GOOD LUCK and MILO 
brands of garden hose. Also 
makers of GOOD LUCK 
Jar Rings. 


“The black part of each circle repre¬ 
sents that proportion of the %ths hose 
made each year by Boston Woven Hose 
& Rubber Co. The white part repre¬ 
sents other diameters. 

“There wasn’t much %ths hose in 1917, 
there was little more in 1918, and the 
proportion grew each year up to 1921 
when %ths hose had a substantial lead 
over all other sizes for home use. 

“I have been talking about the superi¬ 
ority of %ths hose ever since I first 
found out about it.” 
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Hand i n e ag in tools is bow easily and readify they can be adi^ted to widely 
vazying pniposes. 

Yean of using tools briiw to light all the possible conditions that they shonld 
be designed to meet. Yean of making tools have tanght the "K ft J" 
Organisation how to design tools to meet all tiiese conditions. 

A “K ft J” Prodnct is handily tnmed to every job that the day’s work 
brings up. 

All **K Sc /** Sf««l TrayB are made from **K Sc J** Special AUoy Steelf 
double annealed, which ie highly ruet reeisting 

Aflk for Catalog 412 

The following distrlbntori ctrxy **K Ik J** ProdncU in itock: 

Thomion-Dlggf Oo.Saeramonto. Oal. Honoyman Hardwart Oo.Poniaad, Ora. 

BaatUa Harawara On..SaaUla, Waah. OaUfoxnia Hardwara Oo.Loa Angalaa, OaL 

Whlton Hardwara Oo.SaaUla, Waali. Harpar a Baynolda Oo.Loa Angalaa^ OaL 

Polaoii Implamani Oo.BaatUa, Waah. Dnnham, Oarngan a Hajdan.. Ban Franelaeo, OU. 

Bchwabachar Hardwara Oo.BaatUa, Waah. Tha Balt Laka Hdw. Oo.Balt Lake OltjJotah 

Hunt a Mottat Oo.Taooma, Waah. Hollaj-Maaon Hdw. Oo.Bpokana, Waah. 


The Kilbourne & Jacobs Mfg. Co. 

COLUMBUS, omo, U. S. A. 

Now York Offlea, 120 Broadway Oonnaetfona In all parts of tha world 

Maaara. Hnghaon a Morton, Inc., San Frandaoo, Los Angalaa, PorUand — Waatam Dlstribntors 



‘ . V; 1*1 
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Your customers will appreciate this booklet 


MCKINNEY 

Hinges and Butts 
aim Hardware 

Also door kanters and 
track, door bolts and 
latches, shell brackets, 
window and screen hard¬ 
ware, cabinet hardware, 
steel door mats and 
wroutht specialties. 


W HEN Jones builds a ga¬ 
rage for the car he bought 
last month, he is going up against 
a problem of buying hardware to 
hang the door. Jones doesn’t 
know much about hardware and 
little about doors except that they 
are necessary. Can you do any¬ 
thing for him except guess at his 
hardware requirements when he 
comes into your store? 

Here is a booklet, “McKinney 
Garage Door Sets,” that enables 
you to put some helpful service 
into the selling of garage door 
hardware. 

Every page is a story of a ga¬ 
rage entrance—swinging, sliding- 
folding or around-the-corner doors 
that are particularly adapted to 
various space conditions and en¬ 
trance widths. And each page 
pictures and describes the neces¬ 


sary hardware to propierly hang 
the door for which it was made. 

And the hardware—it comes 
boxed, ready to hand out across 
the counter without any vexing 
work of assembling each separate 
item. You profit in time saved 
on each sale. You profit in the 
fine service you render your cus¬ 
tomers in helping them select a 
good, practical, fool-proof en¬ 
trance. 

Write today for this booklet 
Tie it to your counter. Lead 
your customers to this booklet 
Help them choose an entrana 
that fits their needs. You will 
find them thankful for the infor¬ 
mation they get from the booklet 
And then sell them good hard¬ 
ware, McKinney made, neatly 
packed in a box without a piea 
missing. 


McKinney manufacturing CO., Pittsburgh 

Western Office, Wrigley Bldg., Chicago Export Representation 


MCKINNEY 

Complete Gam^ Door Sets 
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100 IN A BOX 


SARGENT 


Bright Wire Goods 
and Brass Cup and Screw Hooks 




The unit or decimal system of pncmg 
and packing, which we have adopted, applies 
to our Bright Wire Gk)ods and Brass Cup 
and Screw Hooks which are favorably 
known by the whole hardware trade and 
recognized everywhere as standard goods. 
We list these goods by the hundred and 
pack them in boxes of 100 each except the 
larger sizes which are packed 50 and in some 
cases 25 in a box. 

This change will be appreciated by every 
hardware merchant and will be especially 
helpful to retail dealers. 

The unit or decimal system saves labor 
and lessens the liability of error by reducing 
the computations necessary to arrive at a 
price. 

We can supply on request a price sheet 
showing the prices bv the hundred compared 
with the old list by the gross and giving the 
quantity in a box of each number. 

Sargent & Company 


NEW YORK 


Hardware Bfaanfactiixen 
NEW HAVEN, CONN. 


OHIOAOO 
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© Giant SDPERFEX® 


cA BeVolutionizing' invention 
^he SUPERFEX Burner 
cooks with the Speed and 
Satisfaction of a gas stove 
at a fuel cost lower than 


Pictured above is the new double> 
walled, double-draft, quick-cooking 
Giant SUPERFEX Burner found only 
on the latest model New Perfection 
Oil Cook Stove. 

This stove is model 304 (four burners) 
—one Giant SUPERFEX and three 
standard size SUPERFEX—identical 
in construction to the Giant but 
smaller — and equipped with New 
Perfection Oven. Other models are: 
the 3-bumer, No. 303; the 2-bumer. 
No. 302; the 4-burner range with 
built-in oven. No. 307-G; and the 
5-bumer range with built-in oven. 
No. 309-G. 




i^OPUCT^ 





















Means Year ’Round Sales to 
City, Suburban and 
Farm Homes 

Y OU can sell this remarkable new oil range to any 
woman who cooks! Because of the great im¬ 
provements due to the invention of the speedy and 

E owerfiil Superfex Burner, this latest New Perfection 
as taken its place in the front rank as the ideal cook 
stove for year *round use, everywhere. 

Not only does it cook with the speed and satis¬ 
faction of a gas range, but in addition its fuel cost is 
less than gas even as low as 85 cents per thousand 
cubic feet. It enables gas stove users to make big 
savings in cooking costs, while users of electric stoves 
can effect even greater savings. In actual kitchen 
tests, the average cost of cooking for a family of five 
was less than 3 cents a meal—think of it, less than 
10 cents a day. 

New Range Popular 

Because of its super^advertising and the marvelous performance 
of its Superfex Burners, this new stove already has thousands 
of enthusiastic users, both in the city and on the farm. For 
the first time, the advertising of New Perfection Stoves will be 
continued in the magazines right through the fall and winter. 
During September, October, November and December full- 

J >age ads will appear in Saturday Evening Post, Ladies’ Home 
oumid. Country Gentleman and Christian Herald. 

Now is the time for action. City housewives are anxious 
to economize. New homes are building at a record rate. 
Thousands of new home owners are ready to buy cook stoves. 
Farmers* wives, whose homes are now heated vdth furnaces, 
are tired of coal and wood-stove drudgery. The coal shortage 
is already felt. Sell them the New Perfection Oil Range with 
Superfex Burners that cooks with the speed and satisfaction of 
a gas stove at much lower cost. 

Qet your order in early. Our factory is now working 24 hours 
a day to meet the unprecedented demand for this new stove. 

THE CLEVELAND METAL PRODUCTS CO. 

Abo Makers of PERFECTION Oil Heaters and ALADDIN Cooking Utensib 
7428 PLATT AVENUE CLEVELAND. OHIO 



NEW PERFECTION 


Now Advertised 


12 Months in the Year 



(Below) 

First announce- 
mentof the “Oil 
Range for City 
Use” appears In 
the Oct. Ladies 
Home Journal 
and Peoples 
Home Journal. 


One of the ada to ap- 
pear in the Country 
Gentleman this fall. 


NFW PERFECTION 
, ' im/>5UPtWU{ 


New Perfection 
Coolc Stoves and 
Perfection Heat¬ 
ers are advertised 
together in the 
Saturday Eve¬ 
ning Post and 
Christian Herald 


O/lGxdSlaves C Ranges 
SUPERFEX Burners 
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STANLEY 1 

Storm Sash Hardware I 


T 







ELEVATION (Scale Vi full else) SEC^'ION AT HEAD 

No. 1711—Hanger 

Holds the window firm, due to the pe¬ 
culiar construction of the eye; prevents 
jostling; easily taken off and put on. 

No. 1722—Fastener 

An exceptional ‘ ‘ take-down ’ ’ feature; 
easily taken down without having to un¬ 
assemble ; holds securely, yet provides 
ease in manipulation for cleaning, venti¬ 
lation, etc. 


PLAN 

(Scale H ftill size) 




Ask for “Detail Manual,No. J-5,” show- 
ing correct application of Stanley Butts, 
Bolts, Blind Hardware, Storm and Screen 
Hardware, and Garage Hardware (127 
drawings to scale), and telling “How to 
Specify^’ in every case. 

THE STANLEY WORKS 

NEW BRITAIN, CONN. 


New York 


Chicago 


San Francisco 


Los Angeles 
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LUTH££ 
HUIOCBB OBINDSB 
will sharpen any or all farm 
tools and will do it from 3 
to 10 times faster than the 
slow, back * breaking, grind¬ 
stone. This is a one-man 
machine. Is very smooth, 
easy running, and well-bal¬ 
anced. Worm gear drive, 
dust-proof, all-metal, ball¬ 
bearings. Head swivels 
either way—making it easy 
to handle any sharpening 
job. 


LUTHER BEST BCAIDE 
Tilting frame lets you set 
the grinding wheel of this 
hand power grinder at any 
angle. Can be equipped 
with chisel, plane guide and 
twist drill sharpening at¬ 
tachments. 


Luther Grinder Mfg. Co., Dept. H2, Ifilwankee, Wis. 

Without any obligation to me, please send your latest 
Catalog and facts on “How to Make More Tool Grinder 
Profits." Also the leather cajed pocket hone FREE. 


95% of Your Customers 
Are Users of Edged Tools 


That’s a mighty conservative estimate, too. Figure it out for 
yourself — each day, every farmer, every mechanic, every 
housewife, uses some kind of edged tool, machinery, or imple¬ 
ment that needs sharpening first. 

Keep a Luther Catalog handy and invite this profitable 
business. 

Luther Tool Grinders are accepted everywhere among farmers 
and mechanics as standard. They have led the field for thirty 
years. Luther Grinders are manufactured by the oldest and 
largest makers of tool grinders in the world — they are the 
most extensively advertised and are stocked by every repre¬ 
sentative jobber in the country. 

Send for your copy now and get a Leather Oaaed 
Pocket Hone — FREE 

A genuine leather cased pocket Hone goes with every copy of 
our latest catalog—FREE. Send for yours now. 


Luther Grinder Mfg. Co. 

MILWAUKEE, WISCONSIN 
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Sfac IS^Oa Scvsi^liC Type Ifon Hone Aeh - 
Compete the apece occupied with the atz Neat* 
able Type oana ahown above. 


labownabove. 


Rochester Can Co., Rochester, n. y. 


3iammfaSurtrs c/* 
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Sb l»te. ItM Hocm NMUbb 
Aih Cana. Note how comped* 
how well pcocedadi 


© OTH are 18-in. Ash Cans, but 
notice the saving in space made 
possible by the Flaring or Nestable 
Type Cans. Think of the added space 
these Nestable Cans allow in your 
warehouse, and the saving they e^ed 
in shipping charge, as well as the bet¬ 
ter protedion afforded them in — 

shipment. I 

We build Flaring Ash Cans in the seven I 

different s^les shown in the smaller ^ 

illustrations, and in a wide varie^ of 
sizes. Our catalog No. 921 describes || 
them in detail. If you haven’t already ii 

received your copy, |] 

JVrite far it today! 
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The Company—Back of Its Guarantee 

There is a real significance to the red, white and blue Tape-Marker, 
which can be found in one strand throughout the entire length of every 
Columbian Tape-Marked Pure Manila Rope. 

It has a broader meaning than merely a mark of identification. It 
means that the manufacturers stand behind every rope containing this 
Marker, because they know that it has proved, and is proving worthy of 
such confidence. 

By means of this Tape - Marker, a permanent connection is established 
between the Company and its product, which is a protection to the dealer, 
and an infallible guarantee to the ultimate user. 

Mr . Dealer — Insist on getting guaranteed Columbian Tape-Marked 
Rope. There is a jobber in your vicinity. 

Write for your copy of the folder, “How Columbian Tape - Marked 
Pure Manila Rope is Made.” 

COLUMBIAN ROPE COMPANY 

332*80 Genesee Street 


Auburn, **The Cordage City** N. Y. 


Braaohet: ~ 


New York 


Chio«|o 


Boston 


Houston 


Baltimore 
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LOCK WASHERS s«ii t>.. 

Repair Men and Auto Owners are Lock Washer Customers 


The Hardware Salesman 

( ABTIOLB FIVE ) 

Greeting customers as they come into your store 
is one of the first and most important things to learn, 
so give vital attention to this important matter. The 
welcome you extend to your customers make for the 
success or failure of the business, as all stores must 
have a certain number of dependable, ‘‘retum- 
again** customers and friends. Friends they are 
when you can keep them coming back to trade with 
you year in and year out. 

When the customer comes to your store from 
time to time, it shows a preference for your service 
and attention; cinch this preference for your lasting 
benefit by the proper greeting as they enter the 
store. See the customer first, and if a stranger, 
cheerfully say ‘"good morning*’ or ‘‘good after¬ 
noon”; if acquainted you can say “how-do-you-do, 
Mr. Redding,” “howdy Henry” or “How’s Henry 
today?” If you know a customer’s name learn 
which is the more agreeable greeting — “Mr.” or 
plain “Henry”—some folks like to be greeted in a 
familiar manner while others want the “Mr.” at¬ 
tached to their name; in every instance be friendly 
and courteous but not familiar in the strict sense 
of the word. 

Never call your lady customers by their first 
names, no matter how well you know them. It is 
always safe to err toward the side of dignity; es¬ 
pecially is this true with the ladies. Also, do not 
overlook the children, as they do many an errand for 
daddy and mamma, and a kindly word or pleasant 
expression will bring them back to your store; they 
are the customers of the future; cultivate them and 
you are assured of their trade. 

The greeting of customers is fine training and it 
will add to your business getting qualities when you 
are able to know whether to say “hello Tom,” 
“howdy Brown” or “good morning Mr. Brooks.” 
This training will add to your store of knowledge, 
and at the same time increase the popularity of the 
firm; that is what you desire to do, any and all the 
time, to become a profitable asset to your firm. 


AaBortments Straiglit Slaei 

for Auto Ownen We make all sizes from the smallest to largest need for Bepair Mtn 

•^RETAIL HARDWARE DEALERS MAKE NICE PROFITS SELUNO LOOK WASHERS 

(Ask Your Jobber for American Lock Washers) 

The American Nut & Bolt Fastener Co. 

Factory; PITTSBUBaH, PENNSTLYANIA 

REPRESENTATIVES 

San Francisco, Cal., Chicago, Ill., New Orleans, La., 

J. M. Jackson & Co., B. A. Dunning, Harry R. Davies, 

320 Market St. 29 So. Clinton St Canal Com *1 Bank Bldg. 

Detroit, Mich., 

American Nut & Bolt Fastener Co., Montreal, Quebec, 

Book Building E. Bacon ft Company 
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SLIP JOINT 


Self-Selling Pliers 


Put any one of the PEXTO 
Slip Joint Pliers in the hand of 
a customer and there it will 
remain. He’ll examine it and 
sell it to himself. 

No man is going to ask to 
see something better than a 
PEXTO Slip Joint Plier, be¬ 
cause all the quality and utility 
a man could wish for is right 
there before his eyes. 

These pliers all bear the im¬ 
press of the PEXTO Oval, a 
positive guarantee of mate¬ 
rials and workmanship. As 
for finish, each can be supplied 
in Full Nickel Plate or with 
Polished Head and Gun Bar¬ 
rel Finished Handle. 

Place your order for these 
self-selling Pexto Slip Joint 
Pliers, as they find ready sale 
among automobile owners, 
garagemen, mechanics, and 
the handy man around the 
house. 

Aho'send for Catalog No. 20, fully 
picturing and describing our line of 
Mechanics* Hand Tools and Builders’ 
Hardware. 


Worth While Tools 


The Peck . Stow & Wilcox Co. 

Southington, Connecticut. U. S. A. , 
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AMERICAN 

Galvanized Steel 


FENCE 

POSTS 

For use 
with wire 
fence of 
all kinds 


20 YEARS OP ACTUAL SERVICE IS CONVINCING 
PROOF OF THE LASTING QUALITY OP 
OUR GALVANIZED POST 


EVERY ROD OF FENCE REQUIRES A POST 


United States Steel Products Co. 

Rialto Building, .... SAN FRANCISCO, CAL. 
Jackson St. and Central Ave. - - LOS ANGELES, CAL. 

Sixth and Alder Sts..PORTLAND, ORE. 

4th Avenue South and Conn St. - - SEATTLE, WASH. 
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GALVANIZED WARE 

THAT BUILDS SALES 



Hoyco galvanized tubs are made in all 
standard sizes. They are strong, durable and 
practical. The unbroken finish accomplished 
by the Boyco method of hot-galvanizing after 
nonatruction is complete insures absolute satis¬ 
faction in use, protection against rust—and 
elimination of leaks. 



Boyco garbage cans are dependable sellers 
everywhere. Their very appearance demon¬ 
strates the high quality built into them. The 
Boyco method of hot-galvanizing after other 
processes are finished insures long wear and 
thorough satisfaction. Note the reinforced 
a wedges giving unusual stability — proof 
against hard knocks and abuse. 


B oyco Galvanized ware does build 
sales—thousands of dealers have found 
bigger, better business with Boyco 
tubs, buckets and garbage cans because 
they are made better and finished better. 
Manufactured from black sheet metal and 
hot-galvanized after all construction is com¬ 
plete. This strictly Boyco method of manu¬ 
facturing insures a smooth, bright, unbroken 
finish—proof against rust and deterioration. 
There are no cracks in the galvanizing, no 
rough edges to catch on hands and clothes. 
And, besides, a finer, more attractive ap¬ 
pearance is attained. 

Compare Boyco galvanized products with 
ordinary lines. Realize for yourself the bet¬ 
ter quality that is apparent at a glance. It 
is true that Boyco ware sells itself. Its bril¬ 
liant spangle and clean, even surface ap¬ 
peals to the customer. And the lasting use¬ 
fulness and longer life that is built in at the 
Boyco plant creates confidence in every 
product; builds good will; strengthens your 
position as a community merchant. Cash in 
on the superiority of Boyco galvanized ware. 


BOYLE MANUFACTURING COMPANY 

5100 Santa Fe Avenue 

LOS ANGELES .... CAUFORNIA 
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‘The Box With 
the Steady 
CoU Waoe” 



BALDWIN 

Dry Air Refrigerators 


Listen to This One! 

From One of Our Customers 
TSYi YEABS 

“It is the little things in life that count. 
I find after continnons use for 23V^ Tears, 
Summer and Winter, the head of the bolt 
extending through the ice chamber door 
became tired and fell off. Can you send 
me another bolt?” 

It Pays To Buy Service 

If you want an agency that makes 
little work, good profits and will 
grow, spend a cent for our catalog. 


The Baldwin Refrigerator Company 

Burlington, Vermont 

stock Carried by HEYMAN-WEIL CO., San Francisco, California 


C. H. SMITH 
Western Bepreeentatiye 
817 Sonth Saint Andrews Place 
Lob Angeles, Calif. 
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Tbe Overland Coaster 

0 Wagon 


/ 


WitK Disc Wheels and Rubber Tires 



A Fast Seller—Big Trade Builder 


The minute a boy sees an ^^Overland’’ with 
its shiny, varnished body and nifty disc wheels 
with rubber tires, he wants one. And when 
he gets it every o^er boy in the block wants 
one, toa 

Keep a rack of Overland Coasters promi¬ 
nently on display and you will find a steady 
sale for them the year around. 

Has Looks—Strength—Speed 

Qear, clean, hardwood boxes finished with 
two coats of implement varnish—artistically 
striped, scrolled and stenciled. 

Built for long wear. All steel construction 
below the box and a brace from bottom of 


bed to front axle—an exclusive Star feature. 

The full roller bearings make it easy for a 
three-year-old to pulL Bigger boys can get 
all the thrills of real speed because it runs 
so easily. 

Heavy pressed, 10-in. Steel Disc Wheels 
with double reinforcing plates riveted to body 
sheet. Automobile hub caps prevent expo¬ 
sure of working parts, ^-in. rubber tire for 
10-in. wheels with 14x34 in. and 16x38 in. 
beds; ^-in. rubber tires for 8-in. wheels with 
12x28 in. and 14x32 in. beds. 

Write Today for Circular and Prices^ 


Hunt, Helm, Ferris & Co.' 

Harvard, Illinois Albany, N. Y. 

Los Angeles, Calif.—1811 East Seventh Street 
San Francisco, Calif.—^283 Minna Street 
Portland, Oregon East 3rd and Salmon Sts. 



Equipmcait 


LINE 

ik& yoarArvamS** 

ataUs. Stanchions 
and Pans 
Littar Carriers 
Water Bowls 
FeadlVueks 
"Harrastar** Hay Tools 
E>oor Hangars 
Oarage Eouipmant 
Coaster Wagons 
Tank Heaters I 
mmd Othmr Fmrm Spmeiaitim | 
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Electric Toasters 
Electric Table Stoves 
Electric Heaters 

Low Price and Large Profits for You 

Electric toasters that can be used with comfort 
and efficiency. Handy, compact stoves that cook, 
boil and fry,—indispensable for every vacationist’s 
kit, and a decided convenience in every home, in 
the hot trjdng days of summer. 


BABY 

No. 101 — Size, 51/4 inches square, 5 inches high, 
400 watts. Called “Baby” because of its small 
size. Element being so compact makes possible 
the quickest electncal heating device on the 
market. .$1.76 

ALL APPLIANCES GUARANTEED 1 TEAS 

TOASTER 

No. 301—Size, 5 inches wide, 9 inches long, 5 inches 
high. All nickel plate, 400 watts. In addition to 
being a toaster may also be used to keep food 
warm at practically no current consumption. 
Equipped with No. 16 Asbestos Covered Heater 
Cord and two-piece Hubbel Plug . . . $3.50 

If you are not stocking this profitable line write 
for literature and prices. 

BESTOV APPLIANCE CO. - SeatUe, Wa*h. 
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mnfi9 

SF.CAt 


Cadillac Electric Household Appliances are designed to 
offer the consumer through the dealer labor saving devices 
every bit as good as any on the market at a better price. 
Let us quote you and look into the line for yourself. 

You Can’t Lose With Our Sales Plan 

1. Demonstrators 5. Full letter service 

2. Long time credits 6 . Follow-up system 

.‘3. We carry installments 7. Prospect premiums 

4. Advertising tie-up 8. Bonus for dealers 


OADILLAO NO.G2 RANOE 
Full nickel finish; white onyx door panels. 
Cooking top 26x20 in. Oven 18x18x10 in. 
Three top elements with heat range 1500 
to 137 watts. Oven and broiler range 
1500 to 250 watt#. Wired for 2 and 8 
wire systems. Shipping weight 200 lbs. 


CADILLAC **BABY OBAND” IBONEB 
Weighs only 65 lbs. and compact in construction. Set on table and easily 
accommodated, even in apartments. Electric operated. Oas or electric 
heat. Standard motor oirect connected with gears, avoiding belts. 
Instantaneous control with clutch. Pressure on ironing shoe variable 
from 2 to 500 lbs. 


CADILLAC Ho. C 1 RANOE 


CADILLAC '*VALLEN GRAND*' WABHBR 


White enamel finisn and door panels. Cooking top 
23x20 in. Oven 16x18x11^ in. Three top ele* 
ments with heat range from 1500 to 137 watts. 
Two oven elements range 1500 to 375 watts. Wired 
for 2 and 3 wire systems. Shipping weight 275 lbs. 


Beautiful cabinet enclosed, oscillating type with heavy oopper 
tub, tinned inside. Wringer automatic control and a^ety 
release. Extra strong construction with all parts accessible. 
Capacity 6-8 sheets or equivalent. Standard over-sized motor, 
direct or alternating current. 


CADILLAC MANUFACTURING COMPANY 


693 Mission Street, San Francisco, California 
Additional Warehouses: Seattle— Los Angeles 
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THE TRITCH HARDWARE COMPANY 

Rocky Mountain Distributors of 


WALLINGFORD 

FARM'S GARDEN TOOLS 


HIGH 
QUALITY 
CAST STEEL 


OABBFULLT 

TEMPERED AND TESTED 

WALLINGFORD STEEL GOODS 


HAin)IiK8 
BXTBA ITNI8HEP 


Are made in a Modem Factory deroted exclnsiTely t* the mannfaetnre of 
Farm and Oarden Tools; a large and complete line produced under owner¬ 
ship management, assuring tiie highest type of goods in Design, Quality and 
Finish. 

Write for Price* Today 

THE TRITCH HARDWARE COMPANY 


FAANK A. BASE 
PMideiit 


Jobbers 

Denver, Colorado 


O. B.BABB 
VlM PM. 


A COMPLETE LINE 
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The Opinions of Men who Know 



=-OIL BURNER 
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The Opinions of 
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The Lorain Oil Burner is also endorsed 
be the following prominent jobbers: 

Farwell, Ozmun, Kirk Sc Co., 

St. Paul, Minn. 

Ballou, Johnson Sc Nichols Co., 
Providence, R. I. 

The W. Bingham Co., Cleveland, Ohio 
The Bronson Sc Townsend Co., 

New Haven, Conn. 

David B. Taylor Co., Baltimore, Md. 


T«*"-__ 

noEis: fSDfU** 


Digitized by 


Google 






Men Know 


^ IHCOUPOBATCD 

H^ur«Tv.w» 5«^ b r«.M.c. R«a.« 

Peerless Warm Air Furnaces 

^ ju. l^. W»*. 

AMriOM 8to»« Co.. 
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Dealers who sell Oil Cook Stoves 
should read the message on the 
back of this page. Aside from 
being interesting it may point 
the road to a bigger and better 
Oil Cook Stove Business for 1923. 
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MERICAN STOVE COMPANY Divisions 
have been intimately identified with the oil 
cook stove industry for more than thirty- 
five years. This fact, however, means noth¬ 
ing unless we have gleaned from these years 
wisdom that is valuable to users, to dealers 
and to ourselves. 

Therefore, it is your privilege as a dealer to ask us, “What 
have you learned that is of value to me?” And this is our 
answer: We have learned not to use you—or your cus¬ 
tomers—as an experimental laboratory. We have learned 
to withhold enthusiasm over suggested improvements until 
fairand impartial tests, made in actual usage and over a long 
period of time, have proved that these suggested improve¬ 
ments possess merit. 

More than eight years ago, out of an experience of 
twenty-seven years of building and selling oil cook stoves, 
we designed and built the first Lorain Oil Burner. Very, 
very few changes have since been made. Thousands upon 
thousands of oil cook stoves equipped with this burner are 
giving satisfactory service Today. 

Justly then, we believe the time has arrived when we 
can announce to the trade a complete line of oil cook stoves 
equipped with a burner of the highest proved merit. 
For the benefit of those dealers that are not familiar with 
the policies, practices and products of American Stove 
Company, we reproduce on the preceding two pages the 
opinions of some of the most conservative and critical buy¬ 
ers of oil cook stoves in America. 

Read and Consider 

AMERICAN STOVE COMPANY 
ST. LOUIS, MO. 
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Electric Appliance Company 

807>809 M i M ioa 81., Baa Franelaco 

J0BBEB8 OF ELECTRICAL AND AUTO 
SUPPLIES AND ACCESSORIES 

Electric Baafea Waahlag Mai»htnat 

Suctloa O&eaaera Iroalaf 

Paa Melon HeaUag Derlooo 

Wirlaf BCaterlali Aoto Acceaaorlea 

Tiree—Tnbee—Ponl Parta 

Geanlae Oraak Shaft and Ooaaeetlaf Bod 
Beaiinga, Etc. 


LANSING COMPANY 

San Prandaco, Oallfomia 


Are You Prepared? 

Losses are adjusted every day for people who 
thought they would never have a fire. 

100% PROTECTION-SAVING 50% 

ASSOCIATE IIARDWAHR & IMPLEMENT 
MUTUAL FIRE IXS. COMPANIES 

CHAS. A. McKenzie, Mana^ 

Pacific Coast Department 
Insurance £xchane:e San Francisco 


Ijengtb Hair I 

3 H inch 
3 % •• 

4 

414 •• 

4% •• 


—absolutely the best 

flat wall brush that can be made, regard¬ 
less of price. 

All black extra long and heavy Chinese 
bristles set in vulcanized rubber. Nickel 
hands. Polished oval natural finish handles. 
A high-grade, “Practical” painters’ brush. 
Your money back and return postage 
paid if you are not satisfied with 
trial shipment. 

Write for Big DUcoonU 

CS'E^- BRUSHES 

63 First Street, Sen Francieoo 


Per Dozen 

$ 10.20 

16.00 

21.00 

27.00 

36.00 


Retail, Each 

10 . 86 ^ 

1.25 
1.76 

2.25 
3.00 


“ K 1 N G ” 

OLE 




Digitized by 


Google 


Ilh. 













36 


HARDWARR WORLD 


General Machinery & 
Supply Company 

Including additions we are now making 
to our stock we will shortly have on hand 
a complete supply of General Hardware 
and Tools for all classes of trade. At 
present we carry one of the most complete 
stocks in San Franicsco and are head¬ 
quarters for— 

MACHINISTS AND MACIHNE SHOP 
SUPPLIES 

CONTRACTORS’ EQUIPMENT 
VALVES, PIPE AND FITTINGS 
HANDLES, SHOVELS AND WASTE 
BELTING AND PACKING 

GENERAL MAOHINSRT A SUPPLY 
COMPANY 
39 Stevemon Street 
San Frandaeo, Oalifomia 



WATER SYSTEMS 

KM ‘ JOHNSON 

IHiH ENGINES 

WINDMILLS 

1 HOOSIER 

PACIFIC PUMP a SUPPLY CO. 

853 Folsom Street 
San Francisco, California 
Sole Distributors 


THERE ARE MANY REASONS 

For the Continued and Increased Growth of Our Trade 


If yon are one of 
our cnstomen yon 

% know them. 

k* 

If yon are not one 
we want the oppor- 
tnnity of showing 
yon why it will be 
to yonr interest to 
send ns yonr orders 


The Honse of Fair and Sqnare Dealing—^Aak Onr Onstomers 

EVERTTHINa IN HASDWABE, lEON, PIPE AND HOUSB- 
HOIJ) UTENSILS, SPOETTNO OOODS AND OOTX£BT 

TNETHOMSON-DIGGS COMPANY, SACRAMENTO, CAL. 
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LAWN MOWERS 

We cannot impress upon the trade too strongly the advisability of placing 
their orders for future delivery. Not only is there an advantage in prices 
and terms, but vou have the assurance of a seasonable stock when it is 
most needed. 

We are referring particularly to Pennsylvania quality Lawn Mowers, 
including the following brands: 


CLEAN CUT 
COSMOS 
DUNHAM 
RADIO 
PENN JR. 



GREAT AMERICAN 

Also the leaders among 
popular priced mowers 

SUNSET 

TROJAN 


When you may know that we have been handling the same brands for 
twenty years or more, they must have some merit, or we would not have 
sold the same customers vear after ^•ear. 


Consult our travelers as to terms, prices 
and special stencilling 


Dunham, Garrigan & Hayden Co. 

San Francisco, California 
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No, 

A^ith 

Cases 

Less 

Cases 

Diam. 
Fire Pot 

Diam. 

Grate 

Diam. 

Rad. 

Diam. 

Cases 

Height 1 
Castings | 

Height to 
Top of 
Panel Front 

Sise 

Smoke 

Collar 

H.P. 
Capacity 
8a. In. 

217 

$ 97.00 

$ 82.00 

16" 

12" 

23" 

32" 

48" I 

48 V 2 " 

7" 

225 

219 

112.00 

95.00 

19” 

16" 

26" 

36" 

50" 

50" 

7" 

265 

222 

135.00 

114.00 

22" 

19" 

30" 

40" 

52" I 

501 / 4 " 

7" 

310 

224 

174.00 

151.00 1 

24" 1 

22" 

331 / 2 " 

44" 

53" 1 

olVa" 

7" 

450 

226 

214.00 

186.00 

26" 

24" 

37" 

50" 

1 54" 1 

5iy2' 

7" 

575 


Write for Discount and Special Catalogue 


MANGRUM & OTTER, Inc., 827-831 Mission St, San Francisco, Cal 


“Perfect” Standard Furnace Heaters 


Special Features of Coastnwtioa 


Smoke Travel — from 8 to l.S 
feet in radiator—economy assured. 


A large St^el Radiator — 15 
inches high, or a One-Piece Cast- 
Iron Radiator, with no joints. 


Double Feed Door, 12x14, large 
enough for all sizes of coal or 
wood. 


Only three joints in entire fur¬ 
nace. 

Butterfly Damper Door in ash 
pit, for easy regulation of draft. 


Cast-Iron Ca.sing Rings, built so 
that tight joints of jacket always 
are assured. 


One and one - half inch Cup 
Joints throughout heater — allow 
full expan.sion. 


Ash i)it 14 inches high—easy to 
take out a.shes. 


‘‘Perfect” Triangular, Clinker- 
Clearing, Air-Circulating Grates— 
mechanically perfect. 


Fire pot of heavy construction. 

Bums soft coal — hard coal — 
wood — gas — or coke. 

The general construction of 
the.se Furnaces we believe to be 
superior to anything that we have j 
heretofore been able to offer for i 
goods of this type. 


We maintain a special department qualified to supply expert information concerning 
installations. 


Feel entirely free to send blue prints or rough sketches and ask for suggestions. 


THE “PERFECT” STANDARD FURNACE 

STEEL RADIATOR 
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THE DEMAND THIS SEASON FOR 

Glacier Sanitary Refrigerators 

Far Exceeds All Previous Years 
THEREFORE 

Place Your Orders NOW for Your Next Season’s Needs 

/ 




THE 

LITE or 

THE GLAOIEB 
18 FUELY 

THIBTY-nVE TEABS 



ALL 

INSIDE 

PABT8 

BEMOVABLE 




Perfect 
Insulation 
is one of the 
.Most Important 
Features 
in 

Rofriprerator 

Construction 



I 

1 1 


• S 

■ 

1 

— 


^ A 

— 

- 

■ ^ 
in 

— 

1 



After (^areful 
Investigation 
it was found 
that 

Cocoa Fibre 
is the Best 
Insulation 
obtainable 
and 

was thereforp 
adopted for all 
(tla<*ier 
Sanitary 
Kofriperators 


Sectional View of tbs Wall of a Glacier Befrlgsrator 


FOR A LOW-PRICED REFRIGERATOR WE RECOMMEND OCR FFRNITl RE CITY 
SEE OUR SALESMAN FOR PRICES BEFORE PLACING YOUR ORDERS 

ELSEWHERE 

BAKER, HAMILTON & PACIFIC COMPANY 

SAN FRANCISCO, CALIFORNIA 
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Three Strand 
Stock Rope 


White Sisal 
Sisal 


PURE MANILAS- 
Cloverleaf Brand 
Seaport Brand 

Reg. U. S. Fat Off. 


Unexcelled for 
General Usage 


Cloverleaf Manila Hay 
Stacking Rope 

“Red Thread” 4 Strand 

Reg. 0. S. Pat. Off 

Specially constructed to give the longest 
life on the hay fork 


Broncho Brand” Red Thread 

Reg. V. 8. Pat. Off. 

4 Strand Lariat Pure Manila 

KNOWS NO COMPETITION 


MANUFACTURED BY 


Seattle, Washington 


Portland, Oregon 
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1 

HONEYMAN 
Hardware Company 



Park and Olisaa Streets 

Portland, Or^n 

<^HCO^ 




Seeger & White Mountain 

LEWISTON, IDAHO 


Refrigerators 

— 


White Mountain 

BELTING 


Ice Cream Freezers 

PACKING 


Nesco Perfect Oil Cook Stoves 

MILL AND MILL SUPPLIES 


New Perfection Oil Cook Stoves 

WAGON WOOD STOCK 


with Superfex Burners 

AUTO SUPPLIES 

IRON AND STEEL 


''Cooks as fast as Qas” 

Rusco Brake Lining 

Ford Transmission Lining 

BUILDERS’ HARDWARE 


STOVES 


Oregon Distributors 

TIN AND ENAMEL WARE 


for Burd Quick-Seating 

SPORTING GOODS 


Piston Rings 



A. M. HOLTER 


HOLTER 

Hardware Company 


Hardware Company 

Helena, Montana 


SPOKANE, WASH. 

EstahlhMm? 


WHOLESALE 

WHOLESALE 


ONLY 

Shelf and Heavy Hardware 


Auto Accessories 



Plymouth Rope Ideal Famacee 

Blacksmith Supplies 


Automatic Washera Ideal Heaters 

Sargent Hardware South Bend 

Acme Paints Malleable Ranges 

Rawlings Sporting Mill, Mining ud 
Goods L«^ging Snpplies 

Sporting Goods 


Automobile Accessories 


Promptj Courteous Service 
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Let Us Be Your 
Warehouse 

Keep your profits 
up and your over- 
head down by 
using our fast 
and dependable 

Service 



Strevell-Paterson Hardware 
Company 

SALT LAKE CITY 

Wholesalers and Jobbers 


The 

Schaw - Batcher G>. 

SACRAMENTO, CAL. 


WE OFFER YOU 


Hardware 

Tinware 

Enamelware 

Ammunition 

Builders* 

Hardware 


OF 

DEPENDABLE 

QUALITY 


PROMPT AND EFFICIENT SERVICE 


Stove Repairs and 
Waterfronts 

DIRECT FROM THE MANUFACTURER 
TO YOU 

Complete stock of Standard Parts made 
from our own PATTERNS at our 
own FOUNDRY 

This is why we can offer you 





sTDve ncmMA servicc 

Largest Stove Repair House In the Northwest 

SPOKANE STOVE & FURNACE 
REPAIR WORKS 

912-914-916 First Avenue, Spokane, Waehington 


Complete 

Stove Repair Service 

REPAIRS: Nearly 20 years experience 
in bandlingr stove and furnace repairs for 
Northwest Merchants. 

COMPLETE STOCK of repair parts. 

PLATING: Nickel, gold, silver and 
copper plating—All finishes. 

Galvanizing—Oxidizing 

Let us handle this department of your 
business to show you a profit. 

Mail orders filled promptly. 


MYEB So BUBENS 

JOBBERS — WHOLESAliBBS 
1009 W. First Avenue - Spokane, Washington 


Digitized by 


Google 





'eptember, igss 


HARDWARE WORLD 


43 



Stzurrett 

T-Handle Tap 
Wrench No. 93 

It’s easy to sell tools when 
you have tools that fill a 
definite want. Take this 
new Starrett No. 93 T- 
Handle Tap Wrench, for 
instance. Here’s a tool 
that’s easy to sell because 
it’s got so many uses,more 
people need it. And it’s 
such a handy, efficient lit¬ 
tle wrench for holding 
practically any small tool 
to be turned by hand, that 
it’s an easy job to make 
people want it. 

Fully described and 
illustrated in special Sup¬ 
plement to Starrett Cata¬ 
log No. 22 “B.P.” showing 
latest Starrett Tools. Write 
for copies, and get a line 
on some tools it will pay 
you to push. 

TliiL.S.STARREnCO. 

The World*! Oroatoit 
^ m Todbnakon 

\V ■ Mantif ictnron of 

a I \^m Hackiaws Unexcelled 

1 ^ M ATHOL, BCASS. 


ScOStofT^ 



FACTS 

Worth 

Remembering 

**They may all look alike 
BUT there’s only one NIKOUTE’ 




In ordering Win¬ 
dow or Fly Screen 
Cloth from your job¬ 
ber, d o n’t forget 
these vital facts: 

The amount of 
service and satisfac¬ 
tion your customers 
get out of Screen 
Cloth depends almost 
entirely upon the ma¬ 
terials used and the 
methods employed in 
the making. The la¬ 
bel which identifies 
every roll of the 
“Perfect” Screen 
Cloth is your guaran¬ 
tee of the best ma¬ 
terials, accurate 
mesh, the proper 
width and a full 100 
lineal feet to every 
roll. 

That’s why dealers 
buy all of our wire 
products, Screen 
Cloth, Hardware 
Cloth, Poultry Net¬ 
ting, Fly Traps, etc. 


Please Order Through Your 
Regular Jobber 


Manufactured by 

The LUDLOW - SAYLOR 
WIRE CO. 

ST. LOXnS,MO. 
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Keep Your Dollars Working! 

Order often from our well selected 
lines of hi^h class merchandise and 
insure quick and profitable 
turnover 

Our Service is Unexcelled 

Send us your orders today and let 
us prove our ability to serve you 


Sale Lake Oity 
Utah 


The Malt Lake 

cfiardw 


cflardware Go. 


Pocatello 

Idaho 


EVERTTHINO IN HARDWARE 


#l^^a^'Va^Mya\1^ya^l^ya^^V'a^“ya^'ya^Va^1.7a\^Va^M7^^M;a^'i^'a^"/a^1^■'a\^^■^a^'ya^1^yo^V/^a\“i^a\*^•as>^^aVa^“yo\n/^a\"yo^*‘ya'^'!‘;'a\nVa''^A^■'^'a'"^^a^"‘^^^ " >'■ 


GARDEN HOSE 



WHITE FOE CATAIiOOinB AND PBIGBB 


Goodyear Rubber Company 

a. H. PBASE, Pnia. J. A SHBPPASD, ViM-PrMt H. B. PEASE, JB., Trauk a P. BUNTON, e$tj- 
tm Mtaton SlTMt Bob. 61, 68, 68^ 07 Prarth Sb, * Ptoa a 

■AN FRAN0I800, UAL. PORTLAND, OREOOIT 

GOODS SOU) TO TBB TBADB OMDT 
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NAIL SETS 

gimlets 


SCREW DRIVERS 
aOUGES 


New York Oflioe: 28 Warren Street 

WB WEBB AWABDED THE MEDAX. OF HOEOB OK MEOHAKIOS* TOOLS AT THE FAKAMA. 

FAOIFIO BZFOSmOK 

Sold by THOMSON DIGGS COMPANY, Sacramento, California 


BUCKNER SPRINKLERS 

The Mjft Adjustable Underground Heads 


The 

Shimmy 

Sprinkler 


A patented aprinkler with a COLLEGE' EDUCATION. 
DiatriDutea lota of water uniformly orer an area of four 
to fire feet in width by 80 to 50 feet in length aceording 
to preaanre. hoae connection, works well on any 

preaanre. 


No. 1 Rotary 


for lawns and nardene, uniform distribution, 86 to 60 
feet diameter, solid brass %" conn. No metal bearing 
does not leak. Adjustable as to speed and area, worn 
well on hose. 


Heauy 

In- 

destructible 

for 

Lawns 

1 Dos. Per 
Bos 

Uniform 

X>istrlbntion 


FOUB TTPBS — 




Olrenlar 

Spray 

Half 

Oirele, 

Quarter 

Oirele, 

or 

Long, 

Narrow 

Strip 


The BUCKNEB undercround head is the latest iuTen* 
tion in this type of sprinuer and the result of years of 
experimenting, and is known throughout the United 
States as the only underground head erer designed to 
irrigate either a circle, half circle, quarter circle, or long; 
narrow strip. No underground system can be satisfactory 
without different forms of sprays. They are absolutely 
essential in all installations on large lawns and parking 
strips. 

These heads are installed flush with the soil, hidden 
by the grass and not found by the lawn mower. They 
are nerer suspected as being in the lawn. No obstme* 
tions for people to fall orer. In fact an inyisible system, 
eliminating all labor in connection with lawn irrigation. 
Simply turn a yaWe and the work ia done. 

Science is a reliable aid in lowering oosts and in* 
creasing efficiency. 

BUCKNER MFC. GO., Fresno, GaL 
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NEW IMPROVED CARPENTER’S TOOLS 


NO. 65 L WITH LEVEL 


NO. 68 WITHOUT LEVEL 



fUFKIN 

^^Universal” 
Try.and Mitre Squares 


1^ 11 [ I r i 11 I ^ 




Popular Priced, Accurate, Durable, Well Designod Tools 

Steel Blade marked both sides 8ths and 16ths, with clear, distinct figures and lines. Mots- 
able head securely clamped at any point. 

Combine in One Tool the Try and Mitre Squares with Blade Adjustable in Length, the 
Level and Plumb, the Marking Gtage, Height and Depth Ghige and Separate Bul^ 

ASK YOUB JOBBEB’S SALESMAN 

TAPES—BXTLES—MEOHANIOS’ TOOLS 


Now York 
Wlndaor, Ont. 


7H e/UFmM Pu££(^0, Saginaw, Mich. 


U 



heard of a clever little salesman. 

C I f He said it was a great idea to keep a CX)BS or 
two on the counter where they had the chance 
to catch the eye. 

That many mechanics come in and just naturallj 
walk over and start ‘‘ working it” and “getting 
the feel.” 


TRADE MARK 


COES 

REG. U. S. PAT. OFF. 


He said the idea had a great effect. If it 
didn’t result in a sale right there and 
then, the mechanic came back 
when he did need a g o o d 
wrench and specified COES. 

Get a good supply from 
your Jobber and 
try it. 


COES WRENCH CO. 


-ESTABLISHED 1841 IN- 

WORCESTER, MASS. 


J. O. McOortr A Oo. 

29 Murray 8t., New York 


AGENTS 

Pacific Ooaat Agenta 

John H. Orakam A Oo. Joha H. OraliaiB A Oo. 

268 Market St., San Francisco IIS Ohambors St., Now Yotk 
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ARM AND HAMMER 

anvil anatomy! 

BODY: Wrought iron makes them the tough¬ 
est and last the longest. 

FACE: Highest grade crucible tool steel 

plate, welded on solid. 

FOOT: Good liberal spread of base gives 
solid rest, stability. 

PRO PORTIONS: Design of horn, heel, face 
and body, give balance. 

COLUMBUS ANVn. & FOBGINa 00. 

OOLUKBtrS, OHIO, U. 8 . A. 


Cut Your 

Gauge Glasses 

The Sure and Easy Way 
A slight thumb pressure does the trick—with 
Wilkins Gauge Glass Cutter 
CEO. H. Wiuaiis COMPANY, 180 N.Maricet St,Ciiicace 
Western Bepresentstlves, SP&AKE SALES 00., Inc. 
Prentiss N. Biee F. H. Chown J. E. Hooper 
506 Carles Bldg. 1121 Gaseo Bldg. 202 Postal Tel. 
Denver Portland San Francisco 

O. T. Sprake. 216 Higgins Bldg.. Los Angeles 


Wood Choppers’ 
Tools 

0 E think enough of QUIKWERK 
Tools to guarantee them to meet 
your idea of satisfactory wear. And 
yet they cost no more than the ordi¬ 
nary kind. 

Ask your Jobber for QUIKWERK 
Hand Tools 

The Warren Tool & Forge Co. 

261 Griswold Street - • Warren, Ohio 
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Very Popular WHh 
Blacksmitiis, Wheelwrights and 
Auto Mechanics 

The “Buffalo” No. 849-H 
Forge is an extra heavy Wagon 
Maker’s Forge with cast iron 
hearth, size 38x42. This forge 
has heavy steel legs, hinged 
and balanced ash gate and 
heavy tuyere iron. Hood is 
made of steel or cast iron. 

Variable Speed Blower with 
six speed regulator or a Con¬ 
stant Speed Blower furnished 
as desired. 

Get entire story from catalog Ko. lOO-B-ST, 
containing Taluable data. 

Buffalo Forge Company 

BUFFALO, N. Y. 


PHOENIX 


HORSE AND MULE SHOES 
and BULL DOG TOE CALKS 


BEST IN THE WORLD 

Phoofiix Sh«M mrm Kept In Stock ky tho FoUowing Houocc 


Albnanerqne, Kew Meadco.J. Korber k Oo. 

Boiae, Idaho.Northrop Hardware Oo. 

Bntte, Montana.Montana Hardware Oo. 

Denyer, Colorado_Moore Hardware k Iron Oo. 

El Paso, Texas.Momsen-Donnegan-Byan Oo. 

Fresno, Oallfomla.Inland Iron Oo. 

Hamilton, Montana_The Valley Mercantile Oo. 

Los Angeles—W. T. McFie Supply Company 
Perdyal Iron Company 
Waterhouse k I^ester Company 
Oakland, OaL. .Western Heavy Hdwe. k Iron Oo. 

Ogden, Utah.Qeo. A. Lowe Company 

Phoenix, Arlsona— 

Palace Hardware k Arms Oo. 

Arlsona Hardware k Supply Oo. 


Portland, Oregon— 

Northwestern Hardware k Steel Oo. 

J. E. Haseltine Company 

Pocatello, Idaho.. .Salt Lake Hardware Company 
San Francisco, Oaltf.— 

Holt Bros. 

Scorel Iron Store Company 
Spotswood-Helfer Company 
Tayler k Spotswood Company 
Waterhouse k Lester Company 

Salt Lake City, Utah_Salt Lake Hardware Co. 

SeatUe, Washington.Gray Brothers 

Stockt<^ Calif.Hicksnbotham Brothers 

Tacoma, Washington.West Coast Steel Oo. 

Tucson, Aril.Albert Steinfeld k Co. 


MANUFACTUBED BT 


PHOENIX HORSE SHOE CO. 

Largwt Hone Shoe Murafactoren in the World 

mOLLZm inTiTJI AMD FACTOUBS JOIUBT, ZZJL, POVCHOCBBFaiB, 


MBW TMS 
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A New Display 

The DB7 Display Card illustrated 
above is printed in two colors, purple 
and white, measures inches and 

is equipped with a lock easel back 
which prevents it falling over on the 
counter or a glass show case. 

There are six of the No. L25 Thin 
Straight Nose Pliers mounted securely 
on a card by means of clips. 

Short paragraphs printed on the card 
call attention to various uses of the tool 
and suggest the purchase. 

The high grade nickel finish against 
the purple background makes an at¬ 
tractive display w^hich is bound to catch 
the eye and wnll sell the tools as we have 
demonstrated by thousands of similar 
cards which we have furnished dealers 
in the past. 

The DB7 assortment consists of the 
display card described, the six No. L25 
five inch Thin Straight Nose pliers 
which are mounted on the card and six 
No. L26 six inch Thin Straight Nose 
Pliers which are packed in individual 
cartons. 

It is furnished at the regular price of 
the tools only. 

Your Jobber Has It 

CRESCENT TOOL CO. 

JAMESTOWN, N. Y. 



Bench Vises 

An exceptionally attractive line that sells 
readily wherever it is displayed 

GOODELL.PRATT COMPANY 


Oreenflaid, Massachasstts, U. 8. A. 
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“Sterling” 



Hud TUHOSISN STEEL Fbxible 

HACK SAW BLADES 

Many years of personal caretaking attention to manufacturing details have produced 
in STERLING Blades a cutting tool of unquestioned merit. 

We claim Endurance — Dependability — Fast Cutting — Long Life — Satisfaction 
to Dealers and Consumers. 

Users declare that our slogan—“They don’t Scratch, They Cut”—tells the story. 
SOLD THROUGH JOBBERS ONLY. 

CORRESPONDENCE RESPECTFULLY SOLICITED 

DIAMOND SAW A STAMPING WORKS, BUFFALO, NEW YORK 

CALDWELL SALES OOUPANY 

Tiachmim Building, Boom 321, 417 Market Street, San Francisco, OaL 

Exclnalv* pMiflc BUtes BepNMatEtlTM 
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WM. R OTTEMILLER CO., York, Pa. 
Haiifaetinrs of Gap aad Sat Semrs, Sent llaeliH Work 

RBPRBSBNTATIYES 

Omer Oo^ Atlas Building, San Franeiseo, Oalifornia 
Sands A Obir Satn Fernando Building, Los Angeles, Oalifornia. 
Strimple A Cox, L. 0. Smith Building, Seattle Washington. 
Taylor, Youngs A Oox, 558 Hollywood Are., Saalt Lake Oily 
Taylor, Youths A Oox, 738 Colorado Building, Denrer, Colorado 


Strimple A 


Oorbett Building, Portland, Oregon 


W. C. HELLER & CO. 

MONTPELIEB, OHIO 


DISPLAY FULLY PROTECTED BY GLASS 


STOCK CARRIED IMMEDI¬ 
ATELY BEHIND 


IT IS COMPARATIVELY 
INEXPENSIVE 


OF CONVENIENT LENGTHS 


EASILY INSTALLED 


WILL GIVE LASTING 
SERVICE 


An investment will pay big divi¬ 
dends by the additional sales it 
will create. 


NEW PRICES IN EFFECT 


Write today for Catalog 26-H, which 
describes several Qrpes. 


Save Time and Money 

BY USING 

Heller’s Pivot Door Hardware Shelving 
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Thompson Adjustable 
Sprinkler Head 








Sold Throu^ the Jobbing Trade 

Thompson Mamifactiiring Compam 

Salt Eighth and Santa Fe Ave. 

LOS ANGELES 


"EllSY EMmiNG” 

Grass Catchers 

‘‘Favorably known 
world over'^ now 
with 

Re-Inforced 
Non-Slipping 
Bol 


llnrable 

Many exclusive 
patented f e a- 
tureaand strong 
selling points 
explained in 
Catalog No. 20. 

V/Hie for it 


SOME or OUB PAOinO COAST JOBBERS 
Ooltfomio Hdwe. Oo. Bakor, Hamilton A Paeifie 

Union Hardware A Metal Oo. 

Oo. Honeyman Hdwe. Oo. 

Hoffmatn Hdwe. Oo. Jensen, Kii^i Bird A Oe. 

Harper A ReTnolda Oo. The Schaw-Bateher Oo. 

Failmg-MeOalman Oo. Sehwabaeher Hdwe. Oe. 

Marshall-Wells Hdwe. Oo. Seattle Hardware Oo. 

Holley-Mason Hdwe. Ob. The Thomoon-Digfs Oo. 
Dunham, Oarrigan A Hayden Oo. 

THE SPECIAin MFG. CO., St Pari, Mhm., U. S. A 


Pittsburgh Perfect'' 

Electrically Welded 

Lawn Fencing 

“Pittsburgh Perfect” Lawn Fences are ex¬ 
ceptionally strong, durable and beautiful. The 
■tiff, electrically welded one-piece fabric is 
easily erected and keeps its shape. Made of 
our own Open Hearth Wire. A Perfected 
fencing; every rod guaranteed. 

Onr liawn Foncoa are made in Doable and 8in(le 
Scroll and Plain Top S^lea. Stays 2 % inehea 
or 1 % inehea apart. With atylea 1 % inehea 
apart the designs are non-climbable. Plain top de- 
aigna are popular also for parka, tennis courts, 
chicken runs, bam yards, com cribs, guards around 
exposed msehinery, etc. A distinctiTe. profitable 
line. 


SMQNGBETWCn 


PITTSBUBOH STEEL COMPANY 

Oenersl Offices, Plttsbnxgli, Pa. 

Picific Coast Office 

359-363 Monmdnock Bldg., San Frandaco, OaL 

Distributors of “Pittsburgh Perfect” and “Columbia” 
Wire Fencing: 


DXniHAl^ OABBIOAN A HAYDEN OO. 
San Frandseo, OaL 
Northexn Oalifomia and Nevada 

WHZTON HABDWABB OOMPANY 
SeaSUe, Wash. 

Washington and Oregon 
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“THE RECOGNIZED LEADER” 







ELECTRO-ZINCKBD AFTER WEAVING 

QAl/VANOID has won the pre-eminent favor of the trade because it is the most dapeoil- 
able zincked screen cloth made. You can confidently recommeud QALVANOID to your 
best trade. 

That quality in screen cloth is being recognized more than ever is further shown by our 
greatly increased salee of AMERICAN BRONZE. Are you overlooking opportunities for 
Bronze sales? Avoid copper substitutes, as these are entirely too soft and are not so durable. 

ORDER THROUGH TOUR JOBBER 

We also maanfactaro ‘ •AMEBIOAK BBAND’ * Kopnik, Monel, Copper— 

Painted and Oalvanised and special grades to order. 

AMERICAN WIRE FARRICS CO. 

208 80 . La Salle Street, Chicago, Illinois 

FAOTOBIES: Ohleago, SUnois. Mt Wolf, Fa. 

BepreMntatiyes: 

EWING-LEWIS OO.p San Francisco and Los Angeles, Cal. D. L. HERMAN, Seattle, Wash. 



Garden 

Cultivcaon 


L uther BURBANE pronounces the Nor- 
cross a wonderful implement, using a 
dozen or more of them on his own estate, 
and sajs: ^'Thej are the Best of their kind.’’ 


Selling a Norcross is selling Qualitj, Serr- 
ice and Satisfaction to a customer at a moder¬ 
ate cost and an attractive profit. Three sizes, 
all strongly made and handsomely finished. 
Order through your jobber and be sure you 
get the Genuine Norcross. 

C. S. Norcross & Sons 

KAVUTAOTDBEBS 

Bnthnell, Ill., U. S. A. 


UNBREAKABLE 

Emoire 


Toughest heel 
plate on the mar- 
ket. You may 
twist, pound, or 
batter as you will, 
but the Empire 
comes out of it 
without injury. j 
The Empire never 
breaks, but wears 
and wears. 

Stock the Em- 
pire and give your ^ 
trade the best ma- 
terial. the longest 
service, and the 
most appropriate ® 

design. 

The Fate-Root- 
Heath Go. 

Plymouth, Ohio BOTTOM 

Hew York Ottoe. 90-92 West Broadway. D. H. WIHHBR. Mar. 
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Mmde of Galvanlied Eibbon Steel 
Oontixinotia Orimp No Short Pieeee 

Keystone Flexible Steel Mat 

The oilgiiisl eontinuooe erimp mat. Easily rolled 
into small spaee. The most durable mat made. 

Beversible, and will not warp or curl up. 
Eight regular sizes, or will make to order any 
lei^h desired. Bolls in stock at all times. Stock 
sizes from 16 z 24 to 40 z 72 inches. 

Ideal Woven Wire Mats 

Lowest Price Wire Mat Made 

Made of sslvanised round steel wire, with mesh of flat 
soil eonstmetion. ingeniously woven on substantial sal- 
vanised one piece steel frame, which is electrically welded. 
Made in Four BUtdk flises 
WE ARB EXOLUSIYB MANUFAOTURERS 07 

^Wolamaf* 

THK FLEXIBLK WOODBM MATTINO 
Oaa Be Rolled Up Like a Rug. Sanitary, Reversible. 
Write for Prioss on Our LInso 

KEYSTONE WIRE MATTINO CO. 

Bole Manufacturers (Bst. 1804) Beayer Falls, Pa. 
PACIFIC COAST OFFICE 
618 AMERIOAK BUILDINO, LOS ANGELES. CAL. 


Mortise 

Screen 

Latch 

Sets 


and ChmiB 
Bolts, Door 
Bolt^ Cup* 
board Toraa, 
C u pboard 
C a t e h o s, 
Card Hold’ 
era, Toilet 

Paper Holders, Oarage Door Holders, Chest Haa* 
dies. Casement Window Adjusters and Fasteners, 
Sash Locks, Sash Lifts, Mortise Locke and 
Latches, Basement Window Sets, Wire, Coat and 
Hat Hooks, Ceiling Hooks, Hall Hooks, Screen 
Window Hangers, Door Braces, large line of 
Screen Door Hinges and a number of items not 
mentioned. Ask for catalog today. 

The SHELBY SPRING HINGE CO. 

SHEZST, OHIO, XT. a A. 

COAST BEPEESENTATIVES 
POND HABDWABE 00., D. X.. BBBICAH. 
Lot Aacetes, OaL Baattla, Waah. 


JiiiW* 



Handle Detached. Out ahowa Bight Hand Oaaament Adjnater 


Casement Adjuster 

For windows that open out 
Operates without disturbing the sersin 

Superior Caacment Adjuster is the 
convenient to operate because all that ia aw 
quired to unlock and move the window ia te 
simply move the handle; when you let go Bm 
handle the window is locked automatically. 

Superior Casement Adjuster is the stroag 
est because it locks on the rod fastened Is 
the window and thus combines the atreuglb 
-f the two rods. 

Superior Casement Adjuster holds the whs 
dow firmly at any angle and doea not allow 
the window to rattle. 


SUPERIOR SPRING HINGE GO. 

550 W. Lake Street, Ofhleago 


I 


Quality hangers and tracka deaigned to overcome all the troubles and drsw- 
backa of cheaply built hangera and tracks that are made merely to tell 
at a low price. Wagner Hangers have roller-hearing wheels, tandem trolley with 
bumper on end to protect wheela, a very simple and practical cam vertical 
adjustment and other features that put them out of the ordinary elasa. Tracka 
are self-cleaning, bird-proof and mneh heavier than ordinary traeka. They 
please customers and build trade. Write for catalog showing entire line. 



RoUmr Baari n g$ 


CompUtm stock carried at Tigard, Oregon, Branch 


WAGNER MFO. OO.. Dopt. T. Oodar FaQa. Iowa 
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© Lockwood Locks, recog¬ 
nized as standard goods, 
are well-made, of long life 
and afford the users un¬ 
excelled security. The line 
includes locks for all pur¬ 
poses. 

Lockwood Designs, which 
can be had to harmonize 
with every architectural style, are pleasing 
in design and correct in their details. The 
wrought designs, for low-cost houses, are 
particularly attractive. 


LOCKWOOD MANUFACTURING CO. 

ICaanfftetursn of 

BUILDEBS’ HARDWARE 

SOUTH HOHWAX^ OOHV^ U. 8. A. 

JOSEPH T. POIJTBO, 183 Steremoii St., San FraiicUeo, 
Wtitam B«pr»MntatiT». 



DOOR HANGERS 

and 

Garage Door Hardware 

N O BETTER evidence could be had of the 
faith that dealer and user alike have 
in Allith-Prouty goods, than the eonstantlj 
increasing demand. 

Over two decades of trade establishment 
have built up an enviable good will direetlj 
traceable to the unvarying production of 
properly designeid and extremely well made 
sliding door hardware. 

SEND FOR CATALOG 90 

ALLITH-PROUTY COMPANY 

MANTTFACTURERS 

DAKVUsLE.ILLINOIS 


AUITH-PROmY 


MARCY 

Junior Screwdrivers 

No. 272 


iriiirririrrininriinii 

tf )• m IS ts IS is I* ig ic 

i^ni_ri_ It, n_ \n__ \%_ n_ fi_ rr * 
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1 

1 
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-fUSMOW No. 272 


MR. DEALER — 

. Show up a card of our No. 272 drivers 
along-side any others at the price and let 
your customers decide for you which is 
the quickest profit making item. 

Your only loss is in NOT having them. 

ASK TOUR JOBBER 

MARCY TOOL WORKS, Inc., Piitiiaiii,Com^U.S.A 

Pacific Coast Agents: 

SPBAKE SALES OO., INC. 

G. T. Sprake J. C. Hooper 

216 Higgins Bldg. 813 Postal Telegraph Bldg. 

Los Angeles San Francisco 

F. H. Chown Prentiss N. Rice 

112L Gasco Bldg. 506 Charles Bldg. 

Portland Denver 
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No. 126 —BRONZE METAL 


Becvro Lever, Many Change Interior 
Oonatmctlon 


Security 

Is Always OurFir^ Consideration 

But no detail of workmanship and finish 
is too small for our careful attention in 
the production of a line universally recog¬ 
nized as equal to the best similar goo^ 
made. 

Soliciting new bnaineea on our record 
Catering to the better daaa Jobbers 

Fraim-Slaymaker 

Hardware Company, Inc. 

Lancaster, Pa., U. 8. A. 

Favorably considered throughont the world as one 
of the larger mannf actnrers. 

Write for General Catalogue No. 102A 

Western Bepresentitives: 

K. D. TTUBB a 00., 

612 Paeifie Building. Ben Preneisoo, OaL 
Fifth Floor, wiggiM Building. Los Ang^s, Oal. 

1022-23 Alaika Bnilding^^Beattle, Wash. 

412 Boston Building, Donvor, Oolo. 


OrilrtBff Pick far maM 

NORTHERN HANDLE CO. 

IlMrafMtann of 
**FODmR BRAND” 
OaanutMd Boit Qualitj 

HANDLES 


Pric* LUt « 9 oa Rc^MBt 

NORTHERN HANDLE CO. 

OiMii. Mo. U. S. A. 
lagelar atafte BH Am 
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Best tool steel and even cutting jaw. Msde 
in all sizes. Fully guaranteed. 

BARTLETT MFC. CO. - 36 L LafayeU* Street Oetrett. WA 


Gilson Garden Tools 

Have proven Live Sellen wherever 
shown. They get the weeds out of 
gardens and cash into the dealer’s 
tilL Write today for catalog and prieee. 

J. E. GILSON CO., POET WASHINGTON, WIE 


GET IN A SUPPLY OP 

NOVELTY FORCE PUMPS 


BARTLETT 


Compound 
Lever 
Snipe and 
Pruning 


And treat your customers to the best. 


(No. ISO) 


We are the man¬ 
ufacturers of the 
original * Nove lty* 
Pump for WELU 
and CISTERNS. 
Its patented han- 
d 1 e attachment 
renders it the most 
durable, easiest 
working and best 
fitted pump. 

Its imitations are 
far inferior, be¬ 
cause they are not 
as accurately con¬ 
structed and do 
not produce as 
large a volume of 
water with each 
stroke. 

Don't delay— 
write for circular 
and special prices 
at once! 


THE HESS-SNYDEB 00., MaBsiUon, Ohio 
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“UNIVERSAL” 

Box Strapping 


NO ADVANCE 

Notwithstanding the 
higher cost of material 
and labor the prices of 


LAWN MOWERS 

are unchanged — and 
will not be lower before 
June 30, 1923. 

Our suggestion to the 
hardware trade to place 
specifications at once, 
is based on the fact that 
stocks are lower than 
ever before—and the 
increasing difficulties 
and cost of production, 
may compel us to pro¬ 
rate deliveries. ^ 


Pennsyd 
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“Known the World Over" 

Cary’s “Divergent” 
Saw Edge Joint Fasteners 




Our new Saw Edge DIVERGENT Fast¬ 
ener with the flat web, is far superior 
to any fastener manufactured. It has 
a CONTINUOUS CUTTING EDGE as 
found on our other fasteners; the flat 
web is an added feature, which enables 
the user to center the fastener without 
loss of time or other annoyances experi¬ 
enced with other fasteners. All of our 
fasteners are beings packed in tin con¬ 
tainers of uniform height, which shows 
up well on stock shelves. 

CARY MFC. CO. 

BROOKLYN NEW YORK 
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This is a Pipe Wrench 



This wrench has only 3 parts—movable jaw, 
handle and nut. It is drop forg^ed from high 
quality steel. 

Owing to the novel arrangement of the jaws 
the wrench is ^^end-opening” and, as can be 
seen from the picture, will reach places inac¬ 
cessible to the ordinary pipe wrench. 


This wrench is made to ua®. On strength teste 
the 14-inch size shown above has successfully 
withstood stresses in excess of 4700 inch lbs. 
(Government requirements are only 2800 inch 
lbs.) This is a man’s wrench. Be the first to 
sell it in your section. 




HEl^PULTES 

Three Leaders from 
the “Sicks Liee” 

Write for Latest Catalog 
end Price Idst 

STAR HEEL PLATE 
COMPANY 

XfOUIS SACKS. INC. 

367-391 Wilson Ave., Newark, N. J., V. 8. A. 

HtTSda and Utah Bapra a a nt a ttv aa: C. Ooffln Oompany, 

424 Nats Building, Salt Laka City, Utah. 

Padfle Ooaat Bapraaant at lTaa: Hr. J. J. Wirtnar, Sd and 
Hiasion Sta., Room 511 Walla Fargo Bldg., San Franeiaeo, Cal. 


LA STS AK D STAlffDS 

Inagawtaad 
Jaraar 


OOBlWiKn 8ST 



ImprsTid, Scnml 



BURNT IVORY BRAND BRCOND OROWTH HICKORY 

Axe, Pick, Sledge, Hfttehet, Hammer aad all Mining Tool Handles. Known everywhere as the Bert. 
TYOBT HANDLE OOMPANT Hope, Arkansas 


EAR MARKERS FOR LIVE STOCK 

The Only Permineot and BdUskle Mesns for Idve SMk 
cation. For Hogs, Sheep, Cattle and Hones 
GOOD DlBOOUNTfr—GOOD SELLEB—BEFEATS 
SEND FOB OUB DEALBB PBOPOSXTZON 
F. a BUBOH 8 OO., 162-164 W. Huron Street, OHXOAGO, 


BOLLER’S CRANK MOP WRINGERS 

Can Rn Usnd KvnrywhMW 

Large Openings, Long Leverages and Cranks to K 

turn out the Mops. No polling or tearing the ' 

Mops to pieces. For QUALITY MOP WRINGERS, 
where one sale means repeat orders, stock our line, V\ 

PEIER BOILER RMNWE WORKS, 122-U4IL Carts St, CUMgs.ll. 

Facills Oosst and InMrMsaaUlB XMrsssatattvss ■ V 

TKATBB a BOWBB W 

•46 MoBadaook BMs., Saa risnslsea^^ Stwy Bids., Z«s AassUs 
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“YANKEE” 

VISES 

With Detachable Swivel Base 

FOUR SIZES 


No.—1991 1992 

Jaws open, inches. 1% 115-16 
Height, inches .. .3% 4% 

Length, inches ...4% 6 

Net weight, lbs... .3 6 


1992 1993 1994 

15-16 SVs 4 

4% 5% 7% 

6 8% 12y4 

6 14 41 



0 


YAN KEE:’’No-l993i 







Year Jobber Can Supply Yon 


The vise is accurately machined on the bottom, sides and end, for use in holding work in 
several positions on drill press, shaper, etc., allowing it to pass through several operations 
before necessary to change it in the vise. An entirely distinct feature in vises and one 
that is quickly appreciated by Tool Makers, Pattern Makers and Machinists. 

NORTH BROS. MFC. CO. 

fhilabelpbu, pa., o. s. a. 


There is a Difference in Washers 





Jut M in anj other eominodUy. Our Washera are 
mad# of the Bait Material and with the ntiBoit eare. 
That’s whj the largest users of Washers prefer those 
of our make. 

We also make 

MileaMs Washers asd Cast bos Washers 
Wroiwht asd Steel Plate Washers 

of all descriptions. Round and Square^ Plain er 
Galvanised. 

Assealed Rhret Barrs Fellow Plates 
Sheared asd Posched Plates 

PROMPT 8KXPMBMT8 

Wrought Washer Mfg. Co. 

MllwaukM, Wis. 

CoMt Representatives 
RUOH80H a MBRTOH. Zne. 

Bin FraaeUeo, Oal.; Los Angeles, OaL; Portland, Ore.; 
Denver, Oolo, 


The Bridgeport Hdw. Mfg. Gorp. 

BBIDGEPOBT, OONK. 

ADJUSTABLE COPING SAW. Heavy Steel Frame 



For 

Metal or Wood 
Two 

Tempered 

Blades 


No. 9—* * Favorite, ^ ^ extra nickeled frame, 

rubberoid finish handle.l>oz.f $12.00 

No. 19 —* ‘ Leadall, ^ ’ nickeled frame, red handle, 

Doi., $10.00 

No. 29—‘ * Leadall, ^ ^ polished frame, red handle, 

Dos., $9.00 

No. 200—Blades for same.Qroas,$6.00 



out eisct-aoiJOSTtsC^ 


Sales Agsnts: 

0. W. OAU8B 00.. 

J. C. MeOARTTROO.. 

698 Mission Strost, 

89 Mnrray Streot, 

SanPrancisoo 

New York Olty 
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MAYDOLE HAMMERS 

THE WORLD’S STANDARD 

Highest Quality Steel Handled Hammers 
(luarauteed First-Class in Every Respect 

The David Maydole Hammer Co. 

NOBWIOB. N. XT. a A. 



BUFFUM TOOL CO. 

1.0UI8IAKA, MO. 



**SPECIAL” BRAND 

First Quality, Full Polished and Blued. 
Warranted Tools — In Canvas Covers. 

No. 208-C — Set of 8 Assorted Tools_List $3i)0 

No. 313—Set of 5 Auto Punches.List $3.00 

Write for Sample Sets 
C. W. OAUSE GO., Agents 
695 Mission Street, San Francisco, Oallfomla 


RED RIB 



Strongest trolley made. Easy running. Tandem wbeela. 
roller bearing, hinged and flexible. 

The track will not spread because of solid double-grooved 
wheels and arched treads. Sheds water. Bird proof. 

( No. 100 A for doors up to 800 lbs. 

Canacltv ' ^^9 B for doors up to 400 Iba. 

^ No. 101 A for doors up to 800 lbs. 

( No. 101 B for doors up to 500 Iba. 

NOTE: The wheels run on the arched treads; adda 
strength, reduces friction. There is a strong guar¬ 
antee back of Red Rib. 


THE TOPPING MFG. CO., Ashland, Ohio, U. S. A 

For 18 Years Safety Door Hanger Oo. 

Represented by W. R. Voorhees & Co.. The Call Bldg, San Fraadsco 


“Forstner” Brace and Machine Bits 

For Fine Carpenter, Cabinet and Pattern Work 

SFEOXAU.T ASAPTED FOB HABBWOOl) WOBKIMO 

The Fontner Labor Saving Auger Bit, unlike other bits, is guided 
by its Circular Bim instead of its center; consequently it wiU bore 
any are of a circle and ean be guided in any direction regardless of 
grain or knots, leaving a tme polished surface. It is preferable and 
more expeditions than chisel, gonge, scroll-saw, or lathe tool eom- 
bined, for core-boxes, fine and delicate patterns, veneers, screen 
work, scalloping, fancy scroll twist columns, newels, rijbon mould¬ 
ing and mortising, etc. 

BSaanfaotared by THE PBOOBB88IVE MFC. CO., Dq)t. “A” Torrington, Conn. 

Bngnire of Tour Hsrdwaie Jobboro, or Wrllo Us Diroet BuppUod in Sots Writs for Oatalogue 
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S. A. E. Standard Nuts Milled From Bar Stock 

to 1" in Cartons 

Western Screw Products Co. 

ST. LOUIS, MISSOURI 


Beprsesnted by 
LOUIS J. ZIESEL 00., 

216 Blarket Street^ San Prancisco, Oal. 

SOBEW MAOHINE PBODUOTS TO BLUE PBINT OB SAMPLE 




CHAINS and PUNCHES 




The Smith Screen 
Door Check 

Closes the Door Quietly and Firmly 
A QUALITY PRODUCT 

MADE BY 

F. H. Smith Manufacturing Co. 

3037 Carroll Avenne, Chica^, Illinois 

Manufacturers of 

Bivet and Fastner Setting Maehinea 
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No More Loose Handles 


The VAUGHAN’S 
Expansion Wedge 

is ft notftbls improTement in 
Hftmmer eonstruetion. Yon 
cftn ftlwftjs keep th« Handle 
tight. 




P Hft. 41 —to os. 

Vo. 41H—10 os. 

Vo. 4t —IS os. 

Vo. 4tH—‘10 OB. 

All hftmmers with tho YAUOHAN'S SXFAV8ION 
WEDGE ftre sold nndor osr UNOLE SAM BRAND. 
Uncle Sam Hftmmers ftro the only Hftmmers thet hftTO 
the UnderwHters' Lsborstories Label as an imspootod 
Tool. Write for Booklet No. 10 whieh deseriboft in 
detail how the Underwriters tested and apprcrod Undo 
Sam Hammers. 

VAUGHAN & BUSHNELL MFG. CO. 


2114 OaztoU 

ATenno 




Chicago, 

n. a A. 



PORTER’S 

New Easy Bolt Clippers 


Look! 

A New Clipper 




12" long; cuts up to 3/16". 

The low price will sell it over the counter. 
No tool kit complete without it. 

Ask your jobber for 

Porter's No. 1866 Clipper 

SALES OFFICES: 

Omer Cox, Atlas Building, San Francisco, California 
Sands & Cox, San Fernando Building, Los Angele^Oal. 
Strimple & Cox, L. C. Smith Building, Sesttls, Wash. 
Strimple k Oox, Corbett Building, Portland- Or^on 
Taylor, Youngs A Oox, 558 Hollywood At., Salt Lake ^ty 
Taylor, Youngs A Cox, 723 Colorado Bldg., Denrer, Colo. 


H. K. PORTER 


Everett, Mass. 


Low Prices Plus Quality 
Is Making Our Line Sell 

EVERY ARTICLE GUARANTEED 

SFEOIAI. BEIKFOBOEMENTS ON OUS 
ALUMINUM I.EVEL8 MAKE THEM 
MORE BNOTmABLE 

OUE LINE OF MASON’S, CABPENTEB'S AND 
PLASTEBEB’S TOOLS IS COMPLETB 
WOOD AND ALUMINUM LEVELS, DAEBIES, 
HAWES, FLOATS AND FADDLES 

AOME PATTERN WORKS, Inc. 

487 to 495 66th Ave., W. ALlilS, MUwaokee^ Wis. 

Represented by 

W. R VOORHBE8 GO., Gall Bldg., San Franeiaco. Cal. 
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WOOD 8CRKW8 ^ 

Wa^' MACHINf 8CREW8 STOVt BOtTiT ■ 

tET8C8fW8 CAP tekCWS ■ 

BIVCTt BURRS BOLTS NUTS ■ 

REED A PRINCE MFa CO. I 

■air omei and plant, woncistir. mam., u. s. a. 
■bahch. Ill North Jippirson Strut. Chicaoo. III. 


BOMMER 

Is the **synonyin** the world 
over for all that is best in 

Spring Hinges 

It arouses the sense of ^‘Quality*’ 
in every expert hardwareman 


EttsbUlbM 1876 


'mm 



Bammor Sprlns Hlnga Company 


Manufaetitnn 


BROOKLYN, N. Y. 


Ask Your Jobber for 

Caldwell Sash Balances 

33 years of service 
PROVES their supe¬ 
riority. They counter¬ 
balance sashes per¬ 
fectly. Cheapest 
method for modemiz- 
im? old windows. 

0A1J>WE11. MFO. OO., BochMter, N. T. 



N*. tS4 

THE BBAINEBD LINE 


BOX. CHEST. BBFEIOEBATOI 
FX7BNITCTBE TBOOd] 


. OABINR, 
08 


V ! VK STOCK FOB PBOMPT 8HZP1CB1IT 
THE BBAINEBD HPa. OO. 

Ho. 57S BodiastBr, H. T., U. A A 


Ju <•) 
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SWEDISH TOOLS are 
noted for their durability 


Milbradt Ladders 



“BANKO” SCYTHES are the best Swed¬ 
ish scythes made. They are made of three 
steel layers, two soft and one hard, which 
have been forged and drawn out by ham¬ 
mering. They are warranted to hold their 
cutting edge and are perfectly balanced. 
Cutting edge is polished, all other parts 
forged black finish and oiled. Will fit 
any American Snath. 

aSSM 

A BETTER TOOL MAKES A BETTER 
MECHANIC. SSA pliers represent the 
highest possible quality and may—^for 
strength, durability and elegant fin- i 
ish—ne considered in a class oy them- i 
selyes. Model pictured is No. 25 m 
combination pliers, extra strongly made m 
with riyeted joints. Comes with metal I 
or rubber insulated handles. I 

— SOLD BY— I 

SCANDINAVIAN.WESTEBN I 
IMPOBTINa 00., LTD. 1 

116 Broad Street, Hew York Oitj ^ 


WE8TEBN IMPOBTINa OOMPANT 

609 East Hennepin Avenne ... mnnei^olls, ] 




Will pay for then- 
selves in a short tunc 
by enabling^ yon tc 
wait on more trade, 
save the wear and 
tear on your fixtorei 
and goods, as well ai 
bring the appear¬ 
ance of your store up 
to date. 


Write for catalogae 
showing a large nnm- 
ber of styles suitable 
for all kinds of aheh- 
ing. 


MILBRADT MFC. CO. 


SAIS No. Taath BL 


at. Xsooia ma 


SAMSON SPOT SASH CORD 


Extra quality, raaranteed free from all imperfectiona. 
Oan be dietingoTshed at a glance by the Oolored Spote. 
Specified by architeete and bnildera cTorywhere. 

We manofecturo braided eord in all lisea and eolore, 
far aU purposee. Oarried by all jobbera. 

Sash Oord Shads Oord 

Clothes Zdnes Maaons* Linoa 

Solid Biaidod Bops Chalk Linos 

Send for eatalogne and aamplei 
SAMSON CORDAOE WORKS - Bostm^ Moss. 

JOHN T. BOWHTBEE, INO., Bep. 

Baa Francisco, Loa Angeles, Sesttls, 

DenTsr, Salt Lskt Oity 


PHILADELPHIA 

LAWN MOWEBS—Hand, Horsey Motor 

Lsrgsst Makers of EOgh-Orads Lawn Mowtrs 
in tbs World 

THE PHILADELPHIA LAWN MOWEB OO. 

Slot and Ohestant St. Pbilsdelpkia, Ps. 


SPBING SFBEADEBS 


Ho. 1 Hlckel Plated 
and poUibed . .$2.00 


No. S Ounmetal fin¬ 
ish .91.60 


Eety to operate. Fits any spring. All dealers, or sent prepaid 
Spring Leaf Lubricator Co., 1008 Forect Ave.. Ann Arbor, Mlcb. 

WMtorn RepraMDUtiTt, Wftltor A. SooU Go.. Mills BId( , Son PraneiMo. Cal. 




THE PACKNA 

Stew mlMi 

MADE BY 

THE PNCKIUUi CmvaCL 

UYoor JobiMrDoMNol 

Cmy It. Write Ut 
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, LANE’S 

r Steel Wa^on Jacks 

NO CAST METAL 
NO WOOD 

1? 

STRONG 
LIGHT 
COMPACT 

SUBSTANTIAL 
PROFIT TO THE 
DEALER 

Have you catalogue and latest prices? 

LANE BROS. CO. 

RIVEB STREET - POUGHEXEPSIE, N. T. 


ALL GOOD SELLERS 

I PBIOBD TO SUIT THE TIBIE8 

X Write today for cataloguo. Many other ueefal thkige 

AMEBIOAK 80ALB OO., Sta.B,KUBU Oltr.Ut. 




Craftsman Steel Tools 

THE QUALITY LOW PRICE LINE 

Hammers 
Hatchets 
Axes 

Wrenches 
Pliers 
Folding 
Rules 
Tool Kits 

Also 
Best 
Quality 
Hickory 
Handles 


Write for 
Catalog W 

Ask your 
Jobber 
for Prices 

THE CUSHMAN COMPANY, Inc., ChanMNUgn, 01. 

Western BspresentatlTei: O. EDWA&D WOOD 00. 
Sin Francisco, Los Angeles, 

H. B. Holman, C. Edward Wood, 

Postal Telegraph Bldg. Mason Opera Honse Bldg. 


TACKS NAILS 

Cobblers* Nails, Glazier Point*, Etc. 

Donble-Poliited Tacks and Staples 

Sen<| for Illustrated Catalogue, most convenieat 
and comprehensive 

THE SHELTON TACK CO. 

Successors to Shelton Co. 

Shelton, Conn. New York Office, 96 Warren St. 



DU-BLAKE PERFECT CAN OPENER 

Clean Cut, Safe and Sanitary Edsas 

If it has not the ronnd folcnunsp WORKS SO EAST A C H IL D CAN USE IT 

It is not a DU-BIiAKE. i OoodHonaekeepi^InstttaUL The Tribune, Modem 

Tatted and Approved by | Pxi.cma Proving Want and National Spoitim^ 

Aluminum Channel. Best Steel Blade and Fulcmms. Western OfAes: 

DEOLABED A WOMDEB Maanfsetusd bp DU-BLAKK MPU. CO., ToMo, OMo 


SILVER LAKE 

SASH CORD 

NET WEIGHTS FULL LENGTHS 
Silvsr Laics Ca. Nawtonvilla, Maas. 


TAINTOR POSITIVE SAW SETS 



Have Set the Sawa 

and have Set the Paee 
for over a Qnarter 
Century. Send for 
Booklet: '*0are of 

Sawa.' ’ 

Talntor Mfg. Oo. 
IIS Chambers St. 
Msw York Oltp 
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Show Them —Vow Sell Them 
Brownee Fruit Press 

Long Life 
^ Low Price 

I i Home Press for 

I \ making Jelly, Jam, 

I \ Cider, Grape Juice 


NOW! 


HOME FRUIT PRESS MARKET 
UNTOUCHED 

Yon can cash in on this money-maker 


Charles J. Wachter Co. 



105 North Second Street 


Philadelphia 


We are Telling Your 
Customers About It 

Our advertising which 
pears in the leading wom- 
tJl} * publications, tells mil* 

t lions of housekeepers that 
the Arcade Crystal Coffee 
Mill will keep their coffee 
fresh and fragrant, g^rind it 
to any degree of fineness 
and measure as it grinds. 

Naturally there are a whole 
lot of women right in your 
locality who are looking 
for this sturdy little mill; 
display it and its attractive 
appearance will do the 
rest—and give a good profit 

Write your jobber for 
nni^odin prices; you'll bo anrprised 
how reasonably priced a 
itiiMisj — mighty good coffee mill can 

lllckal Plate be. Ask us for catalog No. 

28. It features our com- 
plete line of hardware ac¬ 
cessories and cast-iron tor 
novelties. 

ARCApEQMFG. COMPANY 

FBEEPOBT, nX. 


Ears, Handles, Etc. 

FOR TINWARE MAKERS 



Borger*s Bar 


Guard Handle 


B. B. Tumbuekle 

Higheit quality, finest fin¬ 
ish, largest stock of all 
sixes and kinds to be found 
anywhere. Send for our No. 
9 Catalog ahowing a eom- 
plete line of Handles, Ban, 
etc.. Pipe Gutter Haugen, 
Hooks and a complete line 
of TINNBB8' and BOOF- 
BBS* SUPPLIES. 


BERGER BROS. CO. 

Offlcs, 229-281 Arch Street 
Store, 237 Arch Street 

Wareiooms and Factory, 110-114 Broad Street 

P TTTT.APELPTTTA 



FULL BADZUIC W HI T E DIAL 
ONE DAY IHTBBMITTB M T ALARM 

Height. 4 inebee. Dial Incbea. 

Alarm rings for 6 minutes, intermittently in lO-seeesd 
intervals. Has silent switeh. Oase, eeamless brsm 
heavily nickel plated. A compact, strongly msde, st- 
tractive little clock. 

MOBGAN ft ALLEN 00. 

160 Poet Street, San Fniiciseo, Oalifomia 
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226 QUEENS 

All Giving Satisfaction 

We receive many such letters as the fol¬ 
lowing from F. Houser & Son, Lena, HI. : 

* * We have handled the Queen 
Incubators and Brooders for 
the past ten years, selling our 
^ first machine Feb. 28, 1912, 
and up to the present time 
we have disposed of 226 ma- 
-Jr p, I chines.all of which are giving 
' C satisfaction, even 

^ to quite a number of the 
older ones which are still in 
service .’' 

Ask us about your territory. Perhaps it 
is not yet taken. 

QUEEN INCUBATOR COMPANY 

LINOOLN, NEBRASKA 


[ueen Incubators 



Get WomensTrade 
Watch It GROW! 


Every day more women become StovoU enthnalaate, who 
know that at last they can GET BID of mat on stovea 
and honsehold flztarea anrely, permanently and with a 
minimnm of tronblo. They tell others and our national 
advertiaing keeps np its steady volame-balldlng work. 
The reenlt it a demand that grows and grows and 
GROWS. 

Used by 90% of All Operating Gas Companies 

to keep stock! in original, nnmated condition. And wken 
big gat companies nae it themselvaa and recommend it to 
their neert, YOU can bo snro it's GOOD. 

Approved by Domestic Scioece Laboratories 

Every Domestic Science Laboratory which has tested 
Stovoil has endorsed it with worde of praise. Can bo 
need Inside ovens, as it is odorless. Won’t stain hands. 
In addition to eliminating mat, leaves a rich, satiny 
appearance, far more attractive than mere *‘blacking.** , 

Nationally Advertised to Women 

in dominating women’s magasinee. The demand increased 
by word-of-montb preiee le augmented by nation-wide 


by word-of-montb preiee 
publicity. 


Everything from the intrinsic worth of Stovoil to the 
ewelung demand! for it meane that the hardwaxo dialer 
who stocks it is in Una for steady, volnmo bnaineis. A 
post-card will give yon aU details regarding worth¬ 
while profits, etc. Every day aeee a bigger demand, so 
NOW la the time for action. Address 

SUPERIOR LABORATORIES SS/i 

Dept. 617, Grand Rapids, Mich. ^ 7 

F•c^^u CmjI Dlitrtkmfn 
GENERAL SALES OORPORATIO 
San Franciaco, Oal. 



High 
«.fylac 


Little Giant Clothes Reel 


Ooaranteed FOREVER against defectivo material and workmanship. 
Made of galranised pipe and has 1S5 feet of eoft, smooth, steel galTanised wire line. 
Will last almost indefinitely and is unlike anything elee made for the same purpose. 
Cheaper than wooden posts with arms and wire. Easily and quickly erected and location can 
be changed any time. 

Useful for rug cleaning, airing clothing, etc. One erected in any neighborhood aella many more. 
Bought by people who take pride in their home 

premiaea and by men who love their wivee. f*'" - 

Little Giant Clothes Reela are . i**^'**"^ 

ORNAMENTS, not EYESORES. 

Prerent wet feet, colds and other illness from Lowers to 

same cause. Sare doctor billa and lighten work. L: A 4 Feet for 

Order from your jobber or direct from Loading 

LITTLE GIANT COMPANY ^|j - ^ 

229 Rock St., MANKATO, MINN.. U. 8. A. ^ jf iiw w ji ^ 

Established 1876 ^ 


Lowers to 
4Feetfor 
Loading 





Xrms and the Man— 


Machines and the Woman 

BRAND The two big things to watch in the world today are: 

fli Making tha Home a Paying industry and Making Indiistiy 
■ a Friendly Home. 

nuotU^ If you look back, you will remember that the first “ma- 
k |l 1 chine” to enter American homes was the Clothes Wringer 
and the most Clothes Wringers have been Anchor Brand. 
Anchor Brand sells first. It will also stay the longest. 

ANCHOB BBAKD CLOTHES WBIKOEBS 

LOVELL MANUFACTURINO CO., - - Erie, Pa. 

Largoot Maanfactnrers of Clothes Wringers in tho World 
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' New CAN’T SPLASH Line ' 

A woman can use boiling water and 
strong suds or mop her floor in her ball 
gown without soiling hands or clothes. 

Tell your customer about this new 
“Can’t Splash” wringer that won’t 
spurt water on her clean floor or dress. 

Tell her how easily she 
can have spick and span 
floors. Send out some 
of the free circular mat¬ 
ter we furnish printed 
with your name and ad¬ 
dress. Get our attractive 
Display Rack free. You'll 
be agreeably surprised how 
fast White Wringers sell. 

Write us for details and pamph¬ 
let No. 6. Please ffire us the 
name of your jobber. 


O.UNDEMANN&CO. 

S5-37 Wooeter St., N«w York Eitablisbed 1868 


Iffaniifactirtra of JAP AKHB D, BR ASS and 
TINNED WIRE 

Bird Cages and Cage Sundries 


A. Ii. Oeoftr, 70S Itaskst S tr—t . Sail Frandsco, OiL 
BaprasaatatlTa for Oalifomla 
T. D. NeLaaii, L. 0. Snitli BaUdiac. SaatUa, WaA 
BapratanUtiva for Waaliliigteti. Orocon. Zdaha, 
ntali, Montana and Brltlu Oommoia 
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CROWN " 

GLASS ^ 

Howard MAra;rACTUR)nG Co *1 1 

otATTtc y I 

' .-=-g- - 


HOWARD I 
Woodenwari 

Made of Select 
Sitka Spruce 

Ironing Boards 
Pastry Boards 

Clothes Driers 

Step Ladders 


. j If you can’t . 

M obtain these 

Pi gooda from 

1 your jobber. , a Complete Line of 

I write ua and i ^ 

'S' Wasliboards 

anppliad 

The Rubbing Surface Plates in the HOWABD 
Washboards are all of the beet materials. The 
frames are of Sitka Spruce, Strong, Durable and 
Bright Appearing. The quality of the HOWABD 
LINE has been established for years. 

HOWARD MANUFACTURINO CO. 

6th Ave. W. and Ewing 8t. . . Soata^WaA. 

fttproiODt itlToa, 

Loa Angeles—D. Tyler A Oo., 5th Floor Higgin* Bldg. 
Sen Frencieco—H. D. Tyler A Co., 512 Peeifie Bldg. 

Portland—Strimple A Oox, Obrbett Bldg. 
Denver — H. D. Tyler A Oo., 412 Boston Boildiiig 


TRINER Slanting Dial 

FAMILY SCALES 

The ^ver bum- 

an angle and can 
^ be read without 

II P&tform is sup* 


Platform is sup* 
cAPAcrrv ported by double 
24 Lbs. gteel uprights, dis- 


No. 24, Steel Platform 
No. 25, Tile Platform 


//^^/tributing weight 

insuring aceu- 

ra a^I^ad Made through- 

rolled steel, 
light and strong. 
Finished in 

mr OA 1 heavy black enam- 

No. 24, Steel Platform -1 

No. 26, Tile Platform beautifully dec- 

No. T-25, Polished IMn Seoop, orated. 

With Steel Forks Can be kept in 

No. T-26, Steel Platform and . ^ 

Polished Tin Seoop ^ convenient 

place, as it occu¬ 
pies very little room, its dimensions being 7 in. 
high, 6 in. wide, 7% in. deep. Dial 6 in. in 
diameter. 

Order this TRINER scale now. It's a quick 
seller, with a good profit. 

TBINEB SCALE A MFG. 00. 

West Twenty-first Street, OHIOACK), ILLINOIS 

W. P. HOBN A CO. 

Pacific Coast Bepresentatfves 
Blalto Bnildlng, San Frandaco, Cal. 

Los Angelea Portland, Ore. Seattle, Wash. 
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A Powerful Drain Pipe Gleaner 

Every mouth in the year is a good selling season for 
DESOLVO. Drain pipes have a habit of getting clogged 
'without regard to season. Desolvo is a profitable seller 
because it is a steady all year-round seller. 

DESOLVO cleans out clogged drain pipes. It is the only 
drain pipe cleaner that will work successfully with COLD 
water. 

A powerful, PATENTED combination of chemicals that 
quickly removes all obstructions from clogged drain 
pipes. Can be used for thawing frozen pipes. Sells 
every month in the year if you put it out where people 
will see it. obdeb thbouoh totjb jobbeb 

THE CHAMBERLAIN COMPANY . . Pittsburgh, Pa. 

Oanartlaa Dtotrlbntore 

OhamberUlu Desolvo Oo., 109 Ohnieli St., Toronto, Ontario 

Padfle Coast Agonti 
SPBAKE BAIiES CO., Inc. 

O. T. Sprake F. H. Ohown J, 0. Hooper Prentiss N. Bice 

216 Higgle Bldg. 1121 Oaseo Bldg. 813 Postal Telegraph 506 Charles Bldg. 

Los Angeles Portland SanFrandaeo Denyer 

Midw€9l R€pre$€niaHo€: OSCAR C. ANDERSENp 1702 N. Talman Ane., Chicago, UL 


THE 

”“EVEREDY"“ 

Bottle Capper No. 3 for Home Use 


There is no set limit to the amount of Capping that 
can be done with an Everedy. 

The speed and skill with which it is operated 
numbers the amount of bottles than can be capped. 

And all bottles are sealed absolutely air-tight. 

The pressed steel capping head with reinforcing 
flange assures this. 

Packed in individual cartons, half dozen to ship¬ 
ping carton, weighing 23 lbs. See your Jobber. 

Manufactured by 

The Everedy Bottle Capper Co. 

Frederick, Maryland 


Warranted Unbreakable 

Made entirdy of Malleable Iron and Steel 



Patented 
U. 8. Oct. 19. 1920 
Canada. May 3. 1921 


DEALERS 

ARE 

WARNED 

TO 

BEWARE 

OP 

INFRINGE¬ 

MENTS 


ruBlih.d vlth fabb.r-eMbloB.d bai., 
M ihovB, or frtth 10' hMdvood biM. 


Pacific Coast Sopraoeatativo 
E. B. HAPPOlaDT, 

461 liaxkot Btreat, Ban Francisco 



K-S:. s prodnot 
that does one 
thing only but 
does it well. K-K 
cleans doset 
bowls. Appeals 
to every house¬ 
wife becsnse it 
lightens 1 d i 
agreeable tisk. 
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O. MUSTAD & SON 

ICaiififactiireiB 

CHRISTIANIA, NORWAY 

E8tablia]Mdl8S2 

Mustad Hooks 

are always preferred, because they are right in Shape. 
Temper and P*inish 

SUPPLYING ALL PATTERNS OP PILED POINTS, 
HOLLOW POINTS AND SEA HOOKS USED 
ON THE AMERICAN CONTINENT 
Suppliers to All the Leading Pishing Tackle Makers and 
Jobbers in the line in U. S. and all over the world. 

WORLD REPUTATION FOR QUALITY 

Correspondence may also be addressed to our nearest repreaentatiTe. 

For Western States: For East, Middle-West and South: 

H. L. B0W1J>S, ED W. SIMON. 

217-218 Mason Opera House Bldg.. 258 Broadway, 

Loa Ancles, Oallfomia New Toxic City, New Toxic 



AMERICAN SEAL 

PAINTS and CEMENTS 

««MAKE GOOD’’ 

WITH TOU AND TOUB 0U8T0BAEB8 

STAND FOE 


QUALITY and DURABILITY 



WHITE US FOE DEALER’S PEOPOSITIOH 

MANUFACTUBED BY 

The Wm. Connors Paint Mfg. Co. 

1862 TROT, N. Y. 1921 



Joe Welsh Leaders 

The genuine Teler- 
ana Nova U the 
cheapest and best 
by actual test. 

Thousands of the 
best anglers in the 
world are using 
them. Why not 
yonf Universally 
praised, strong, 
knotless, durable; 
one trial will con¬ 
vince the most skeptical. For trial, I will mail 
you a 3 ft. in any Bass or Trout size for 25c; 6 ft, 
50c; or 9 ft., 75c. One Leader will last you two 
seasons and then be good. Prices for Salmon 
sizes on application. 

Again, here is what the avera^ angler ha* 
been looking for: Limerick Hooks, T. D. Eye No. 
2, 4, 6, 8, 10, and 12, tied on Joe Welsh’s Snells, 
making the hook the weakest part of your tackle. 
All sizes $1.00 per dozen. Save your fish by using 
this new snelled hook. They do not get brittle 
with a^. 

The Blue Deril deraing needle floats. Bass and Treat 
■iiee with three foot leader attached, 75e. 

The *'Weleherana*' transparent minnows in fiti 
eelors are the lateet and beat in Plngdom. Trout sad 
Bats aisea, $1.00 each, can be sard 
on a fir rod or bait casting rod 
A sample order of the aboTs will 
proYs to yon that Joe Welsh’s goodi 
IS in a elaas by itself. 

Dealers can make good profits by 
handling this popular leader. 

JOE WELSH 

PASADENA OALIFOBKU 
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NITRO POWDER SOLVENT 


rO» CARC AND Ctf AN«NO Of tittih oOWtP 
8»fiCS. SHOT ((CvoiviR£.mcMiNi &uns 

AHO flHt AAnS Of Atk WfHOS 


COLORED 

CELLULOID 

SPIRALET 








IN 10 COLORS 

MILLIONS USED EVERYWHERE 
Write for Samples and Prices 
M. BAYEBDORFFEE 
Huguenot Park, N. T. 


aCMOVCS AIK) 

pscuens rust 


NATIONALLY ADVERTISED 

Hoppe’S Nitro Powder Solveot No. 9 

is guaranteed to thoroughly remove the residue 
and stop acid action of any High Power Powder 
and make rifle-cleaning easy. 

FREE 

Our five color display stand to hold eight bottles 
sent on request. 

FRANK A. HOPPE, Inc. 

2314 N. 8th 8t. - - - PhUadolphla, Pa. 

Eastern Representative: Western Representative: 

ED. W. SIMON H. L. BOWLDS 

268 Broadway, N. Y. City 217 Mason Opera House Bid. 
_Los Angeles. Cal._ 


/ SPINNEBS 

THE ONLY ( baas SPOONS 

GENUINE 1 OONNEOTINO 

^ niNSS 

AL WILSON ( 

Famous from Pacific to Atlantic for workmanship 
and material. 

Order through your jobber Write ns for catalog 

AL WILSON CO., Williams Building, San Francisco 


Automatically 
hooks the fish 
the instant he 
strikes. 


Marbles 


Oitlng ENNipimit 

Ready Fall Ellers 


Outdoor men are acquainted 
with the dependability of Mar¬ 
ble’s Outing Equipment—order 
these ready sellers of yonr Job¬ 
ber, or direct from us if he 
can’t supnly you. Liberal dis¬ 
counts from list prices. Ask for 
catalog. 

Game Getter Gun—Two guns in 
one — upper barrel .22 cal. 
rifled, lower barrel .44 cal. and 
.410 ga., smooth bore, for shot, 
or round ball. List price 12 in. 
barrel $27.50, 15 in. $29.15, 18 
in. $30.80, leather holster in¬ 
cluded. 

Waterproof Matchbox — Keeps 
matches bone dry, even under 
water — seamless brass. Liet 
price 60e. 


Woodcraft Knife — All-purpoee 
knife, 4^ in. blade. List price. 
No. 49, leather handle $2.25, 
No. 50, staghorn $3.00 — fine 
leather sheath included — add 
10% tax. 

V-M Bight — Greatly improves 
the shooting. List price $1.65. 
Full line Marble's gun sights 
described in catalog. 

Shotgnn Cleaner—Softest brass 
eause washers clean without in¬ 
jury. List price $1. Rifle 
Cleaner 60e. 

No. 9 Belt Axe — 2^x4% in. 
blade, finest steel, 14 in. handle 
■elected hickory. List $1.50. 
Safety Pocket Axe—Guard folds 
into handle. 2%x4 in. blade, 
metal handle $3.25, wood handle 
$ 2 . 00 . 


MARBLE ARMS A MFC. CR. 5380 Mta Avamw, CladstoiM, Mich. 

Pacific Ooast Rep., McDonald A Linforth, 787 Call Bldg., San 
Francisco: Southwestern Rep., P. B. Schutz, 1002 Central Trust 
Bldg., San Antonio, Texas; Southeastern Rep., P. F. Dawson, 
Charlotte, N. C.; South Central Rep., W. J. Jacquin, Louisiana, Mo. 


AutomaticSPOON 


S. E. KNOWLES CO.. Mfn. 320 Matst St.. Un Fraidsco. U.S.A 
PHIL B. BEKEARTCO., Pacific Coast Distributors 
SOUTH BEND BAIT CO.. Eastern Distributors 
SOUTH BEND. INDIANA 
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BANG/ 

^ Saturd 


! \vj. Right Into The 
Saturday Evening Post 


Here it is—the new Scout Repeating (Cap) 
P" ' Rifle going right into the Saturday Evening 

; Post to tell the story of absolute safety to all 

the fathers of Young America. 

The Scout Repeating Rifle is the big brother of the 
famous safe Scout Automatic Pistol that was a ten 
strike from the start. Made on the same principle, all 
t'xplosions occurring inside and protected by a safety 
housing. A strip of 50 paper caps is fed and fired by 
simply pulling the trigger. Handsomely finished with 
a blued steel barrel from which realistic smoke issues. 

The Scout Ro])cater captures the heart of the boy 
because it looks, acts and sounds like a real rifle. It 
captures the parents because it is thoroughly safe. 

The Scout is an all year ^round seller and retails at 
a dollar, with a handsome profit for you. 


’'Jf 


Packed 1 doz. in corrugat^-d 
case — size 5V4 x 4% x 30 
inches. Weight 12 pounds. 

Order From Your 
Favorite Jobber 


THE EDWARDS MFG. CO., 


443 TO 493 EGGLESTON AVE., CINCINNATI, OHIO 

F3S^ 


SCuUT Repeating Rifle 


Faultless 

11 


“Mooes the 
FAULTLESS 
Wajf" 


Of the same high etxnderd that charaeterisee the 
entire FAUIiTiJiSS line. A beantifnl eaeter, neat 
appealing—^bnilt with lines that eonfonn to the 
custom of fnmitnre made today—^manufactured to 
a precision, no rough comers or unsightly seratehes, 
symmetrical. These are a few of the extraordinary 
features that are standard in this new 


FAULTLESS BALL 


BEARING CASTER 


Made in nil sisnt and flniihaa, with mania, lignum-Titaa. 
■teal, eaat-iroa, fihra or fait whaal. Sand for aampla boat 
adapted for your purpoaa. 


Faultless Oaster Company 

ExecutiTe Offices | 

BrannrlUe^ Tndlaan | 

' Eastern Sales Of fie#: 200 Fifth ATenne, New York It 
Westem Bales Office: 

320 Market Street, Baa Fraaclseo, Oallf omla 
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Pete Says — — 

540G>nsecutive“Bullseyes” 

Made With Tadc - Hole 

This is the wonderful shooting of Mr. Harry V JT 

W. Palmer, Sheridan, Wyo., using PETERS Jp 

.22 Indoor Tack-hole cartridges. Shooting 

such as this is made possible only with per- 1" A * 

feet equipment and a wonderful marksman. V i 1 

The TACK-HOLE cartridge is the last word 

in small bore ammunition. It has for priming S 

mixture a special non-corrosive compound 

which when used with semi-smokeless powder / m 

will prevent leading and pitting in the bar- 1^1 M 

rel, thus keeping it accurate and adding W 

many years to its life. B 

THE PETERS CARTRIDGE COMPANY _ 

Cincinnati, Ohio Qg) BRAND ®ETE 

NEW YORK SAN FRANCISCO 




AT $6.00 RETAIL 

Thm Ma$t Wonderful Air Rifle 
Ever Invented 

Different from All OtlierB 

ORDER NOW from your Jobber or 
write u8 direct for full informetion 


At a Popular Price 



The Benjamin 


A mbat. PUBIP atw. rifle 
ONE STROKE OF THE POMP AND YOU CAN SHOOT 


reffurdiiif tbe only ORIGINAL PUMP 
GUN FOR MEN AND BOTS. nlwnye 
in front demnnd. Sample on requeet. 
Attmetiye disoonnti. 


Ba^andi JUr Rifle A Mft. Ca. 

Brondwny R WneMeglnin 
R. L0UZ8. . . MISSOURI 


POWJjlttt’UL and AOCUBATE. Works om the same principle as Air 
Drills and Air Hammers. Shooting power always un^r your controL 
Each stroke of the rai increases the shootins power. One to four 
strokes all that is ordinarily required. Never ioseo its shooting force. 
Absolutely safe, holding the compressed air for some time. You do not 
drop in shot until ready to shoot at your object. Nothing to wear out 
but the valves which ought to last several years, when they can easily 
be replaced by anyone at a very small cost. Stock of turned walnut, 
and separates from barrcL Gun is then only 28 inches long. 


E-Z Dandelion and 
Weed Root Puller 


The DUMBWAITERS and 
ELEVATORS 


JOBBERS AND DEALERS GET BUSY! 


MANUPACTUBBD BY 



A wonderful tool and an unlimited 
demand. No lawn owner will be 
without. No other tool on the 
market will pull a root Dan* 

delion and Weed Root Puller** jaws 
close up and get the whole root 

Hang aampia with root In diaplay window 
-HIwIIImU 

WISTIRN BRASS MFQ. WORKS 

2007 MarahaU Bird.. Chicafo. lU. 


The Storm Manufacturing Go., 

Newark, N. J., 

ARE* DESIGNED TO BE HANDLED BY HARD* 
WARE STORES 

Write for Bulletin No. 4-n — 2S-A 

Digitized by ^ ^ ^ 
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•Q Air.Tn rTO 

j J^ampunik the ^Double %lampnt\ 


^he Oa{y JSampzvdk the ^Double filament 

Sustained Quality 

Whiteute and Dualite quality is unvarying. 
The same supreme quality you get today you can 
depend upon getting next week and next year. 

This is a big factor in successful saUing for the 
dealer, especially if he is marketing many lamps 
to users who carefully check up candle power 
and length of service. 


WHITELITE8 and DuAUTES conform to the 
Bureau of Standards test for Candle Power. They 
EXOBED many users’ ideas of what reasonably 
long service ought to be. 

InquirieB invited 

WHTTELITE ELEOTBIC CO. 

368-370 Broome Street, . ^ . New York City 

Supffnor Q<xs billed /?amp " 
Tjji th. One ^Uament 

WHITEMTE 



White Mountain Refrigerators 

««The Chest With the Chill in It’* 

There is absolute satisfaction as well as profit in 
handling a refr igerator so universally known as the 
famous ‘‘WHITE MOUNTAIN" — A Refrigerator 
used ‘‘in over a million homes"—^A Refrigerator 
bearing a name recognized as a quality standard for 
generations. 

“WHITE MOUNTAIN" refrigerators have pat- 
ented features and points of excellence which no 
other refrigerator possesses. 

A line of refrigerators complete in every practical 
style, size and finish with a range of prices to meet 
every trade requirement. 

Onr beanttfol new WHITE MOUNTAIN catalog 
haa juft come off the pxeaa and will be mailed 
npon reqneat. 

Maine Manufadhiring Company - Nashua, New Hampshire 

BRANCH OFFICES: 

New York City; Boston, Maas.; Atlanta, Oa.: Dallas. Texas; San Francisco, Cal.; DenTor, Colo.; 

Melbourne, Ana. 

PACIFIC COAST DISTRIBUTORS: 

San Francisco. .. Dunham, Carrigan A Hayden Co. Portland.Honoyman ELardware Co. 

Sacramento .Mlller-Enwxight Co. Seattle.Schwabaeher Hardware Co. 

Yakima Hardware Co.. Yakima, Wash. 
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Stainprool Steel 
Carvers 


Always Klean — Easily Kept Keen 



No 2 H 30 S 08 

This and all other Stainprool 
Carvers are made up with 
Stainprool Steel or Nickel 
Plated Forks 


Write for Prices on Stainproof 
Cudery 


Lamson & Goodnow Mfg. Go. 

Factory: Shrtlmme FaQsi Ma«. 

Padfle Coast BoprsMiitaitlsas: 

1CE88BS. OSGOOD k HOWELL, 

Wells-FargD BnUdlng, Baa Fraadsco, CaL 


HIGH CLASS 

Pocket Cutlery 


There is a difference in Cutlery, 
as well as any other commodity. 

That is why we conrider 
the most important in the manu¬ 
facture of our product. 

Blades hardened in Coke, tendered 
on copper plate, and ground by 
hand. 

Built and inspected hy those 
skilled Jn the trade, eliminating 
danger of a product contrary to 
the standard set. 


HONK FALLS KNIFE CO., Inc. 

NAPANOCH, N. Y.. 


The Ontario Knife Company, Frankiinviile, N. Y. 


WE SELL EXCLUSIVELY TO THE WHOLESALE TRADE 

If ymi srs a wholesale dealer and have not our eatalog and prices, yon should write for them at ones. 



BUTOHEB 

SKZNNlNa 

mOEXJXQ 

BOKINO 

SHBATH 

auoiNa 

OOBN 

SHOE 


KNIVES 


KI TC HEN 

OANNSfQ 

FISH 

VEOETA BLE 

PUTTY 

BEET 

nr.ATiff 

TABLE 


HOUSIiHOLD KNIVES, HOUSEHOLD CLEAVERS, FLESH FORKS and a large varietj 
ot Knivee with improved Sanitary Aluminum Handles 



We manufacture the largest vanety and the largest quantity of kitchen knives made by 

any one house in the world. 
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\Rca Tool 


JOHNCriAflLLON 6S0N$ 

New York U.S*A. 


Here’s a Razor Strop You 
Can Guarantee 

Not merely cut from leather, but Quality 
BUILT from finest horaehide and shell cordo* 
Tan, tanned by our own processes in our own 
tannery expressly for razor strops. That’s why 

RED-E- um Razor Strops 

produce a keen edge and insure a perfect 
ahaTe. Made for all razors and razor blades. 

100% Profit; Display Stand Free 

Handsome oak or mahogany Display Stand 
Free with initial order for dozen assort¬ 
ment. Price $15 f.o.b. your store; retails for 
$30.75. Ask your jobber for RED-E-for-Use 
Strops or send direct, giving jobber’s name. 

GIBFOBD MFG. CO. 

609 Payne Avenue . Adrian, BCich. 


Superiority of 

FOSTER BROS 
CLEAVERS 


$5,944,982.50]Some Money 
and Some “Yob” 


todaj’^ is the net 
result of our long 
and careful study 
of butchers’ tools 
and how they 
should be made. 
Refinements in de¬ 
sign are constantly 
developed through 
careful tests, and 
incorporated in the 
tools. 


That is what it would 

safety razor blades, 
at 25c per doz., manu- 

other manufacturers 

of safety razor blades Kl 

in the various coun- ' 

there are millions of 
Jack Razors and mil- 
lions of scissors and 
shears and knives all 

to be sharpened, and still our customers wonder 
if they can make money if they buy a machine. 
The Hatfield sharpens the blades the same as 
the razor manufacturers do—rolling and sliding 
motion. Perfect edge. The Hatfield Sharpens 
everything that takes an edge. Booklet for the 
asking. 


Foster Bros. 
Cleavers are uni¬ 
versal favorites 
throughout the 
United States be¬ 
cause of the su¬ 
perior service 
they render. 

Carry Foster 
Bros. Cleavers in 
your stock, main¬ 
tain your position 
as a dealer in 
quality cutlery. 


HYFIELD MFG. CO. 

JECH ST. . NEW YOEK CITY 


A»k your fobb^r for pricot 


THB BRAND IS P0STBR:BR0S 


It tells you how to do a larger 
volume of tool business, and 
make more money for yourself. 

It's chuck-full of selling ideas 
and suggestions. It’s free—no 
obligation. 

Send also for the latest 
“Red Devil” Tool Catalog 
and trade-prices. 

SMITH & HEMENWAY CO., Inc- 

272 Broadway, Now York City 


85-99 Cliff Street. New York City, N. Y. 
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Nitrogon Incandescent Lamps 

TUNGSTENS — NITROGENS — ALL TYPES 

Attractive Electrical Display Rack for your window or counter now ready for delivery 

ASK YOUR DISTRIBUTOR 

Our Distributors order in Carload quantities, which places them in position 
to give you best prices and service. The Lamp business in the Pacific Coast 
territories is increasing rapidly with the present building activity. If you 
have not ordered your Fall requirements do so today I 
The demand will surpass the supply during November and December. 

ORDER EARLY 

NITROGON ELECTRIC CO. - Factory, Newark, N. J. 

LLOYD SALES AGENCY, Furniture Exchange Building, San Francisco, Pacific Coast Sales Refiresenutives 


Lalance & Grosjean Mfg. Co. 


Manufacturers of the Celebrated Lines of 

Agate {Nickel Steel) Ware 

£l-an-Ge Enameled Ware 

and 

Pearl-Agate 

Turquoise Enameled Ware 

New York Chicago Boston San Francisco 
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STIMPSON 

Hardware Scale 



— merely place goods on 
platform and correct 
weight and value are given 
instantly — automatically. 

Both wire rack extensions 
fold back into base when 
not in use, without adjust¬ 
ment of balance 



Writ€ for fuU particularB 


Stimpson 

Computing Scale Co. 


INCORPORATED 


LOUISVILLE 


KENTUCKY 


OPENS CANS OF ANY SIZE OR SHAPE 



Service Shakens 
Sluggish Spenders 

THAT’S EGG BEATER PHI- 
LOSOPHY. Ov€r 50 years ago, my 
mother bought, at the back door, 
her first rotary Egg Beater for 
$1.25; gave a fine SERVICE; no 
complaint. The world moves and 
now SERVICE is found through 
the door under the sign ‘‘HARD- ^ 

WARE.’’ All but ONE IN A MILLION know that SERVICE 
is linked up with LADD BEATERS. THE VERY BEST 
there are anywhere. SERVICE both ways; in distribution 
as well as use. There are no SUBSTITUTES for SERVICE 
and the LADD LINE. 

LADD BEATERS—Four styles for all requirements. 

LADD MIXER CHURN6~1 qt., 2 qts. Removable Beaters. 
SATURN REELS—Two finishes, 40-ft. cord. 

SATURN CAN OPENER—Safety, Stationary. JOBBERS 

CAN OPENERS—Five usual varieties. the world 

RAZOR PARING KNIFE. NUT CRACKERS. over and US 


I 




SATURN CAN OPENER—Safety, Stationary. JOBBERS 
CAN OPENERS—Five usual varieties. the world fffw 

RAZOR PARING KNIFE. NUT CRACKERS. over and US W 

Mixer-Ohuma UNITED ROYALTIES CORPORATION, 1133 Broadmy, New York Line Reela 

SapreaantattVM: Omer Cox, Atlas Building, 604 Miaaion St., San Pranciaeo, Calif.; Sands A Cox, San Fernando Building. 
Los Angeles, Calif.: Strinmle A Cox, L. C. Smith Building, Seattle, Wash.; Taylor, Youngs A Cox, 558 Hollywood Ave., Salt 
Lake City, Utah; Taylor, Youngs A Cox, 728 Colorado Bldg., Denver, Colo.; Strimple A Cox, Corbett Bldg., Portland, Ore. 


Saturn Clothes- 
Line Reels 
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Hy grade Bowl-enameled Lamps 
for better industrial lighting 


Hygrade C lamps, bowl-enameled, 
installed with suitable open dome 
reflectors, are used in mills, fac¬ 
tories and work-shops to produce 
an evenly distributed illumination 
in place of the usual spots of in¬ 
tense light surrounded by semi¬ 
darkness. 


They make work under artificial 
light easier because they soften the 
shadows, give freedom from glare, 
diffuse the light evenly, and do 
away with unduly bright light 
sources which cause eye-strain and 
fatigue. 



Hygrade Lamp Co., Salem, mass. 


Capital Elactilc Co., 
DenTar, Colo. 


WBSTEBV DI8TEIBUT0BS 
Tlia Baebe Co., Bakar. Hamilton k Padfio Co, 

Portland, Ora. San Frandaco, Cal. 

A. L. Prick Elactrleal Co.. Saattla Hardware Co., Honapman Har^ara Co 

- • - Seattle. Waak. 


HaTBian-Wail do.. 
San Fxmnoiaeo. OaL 


ifoa dAgalaa, CaL 


a*!.! 




WRITE FOR CATALOG NO. 130 


We now have a Large Stock and Assortment 

of Oil Stoves 


SBIID TOUB OBDEBS TO 

QUICK MEAL STOVE CO., DIV. 

OF AMEBICAH STOVE COMPAKT 


We also carry s large 
line of 

OOAl. BANQES 


C. H. SCHIECK 

Padfle Coaat Agant 
716 Indiana St., naar 19th St., 
San Frandaco, OaL 


We also cany a large 
line of 

QAB BAKOE8 


Oapola Bumar OU StOTa 


Short OhiauMF Oil Stove 
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AJAX 

PLURAL SOCKET PLUGS 



LEAVE LAMP IN POSITION 
INTENDED 

MADE RIGHT—PRICED RIGHT 
No. 22 NOW . . . $0.76 Each 


No. 33 NOW 


1.00 Each 


As these goode hsve been nstl<maU7 
sdTertised at $1.00 and $1.25, here is 
year opportunity to do big buriness at 
tbo new prices. 





DISOOU19T8 TO THE TRADE: 

Less than 50 .30% 

50to90 . 36% 

100 and over.40% 


No. 33 F. O. B. Any Jobbing Point in the U. 8. No. 22 

Any exclusive wholesaler can fill your order or we will ship direct. 

Order Your Stock Now and be the first to announce this line at these prices in your city 

AJAX ELECTRIC SPECIALTY CO. 

ST. LOUIS, MO. 



eoapUcaUKl paru. Ic la almpllclty Itaalf. 


Keuable Incubator A Broooek. Co 


QUINCY, ILL.U.S.A. 


Dopt. J 


'RjBUahX^ h9caxi9e 


JCtfift vp your Ttame 
wilK Vud of ihe ^ 


RELIABLE 

SiandurA 

BLUE 

Wicklesa 

Oil Heated Colony Hover 

r r IS comparatively easy to produce baby chicks. It is quite 
another matter to raise them successfully. Various devices 
have been used with more or less satisfaction. The best method 
yet discovered is found in our 1922 Model Blue Flame Hovers. 
In them we have attained the highest decree of perfection in 
chick brooding. Whether you are a city back-lotter, a poultry 
farmer or a fancier, you will find this system by far the 
safest and best. 

Saccessfnl Poultry Raising Depends 
So Much Upon Successful Brooding 

Bums ordinary kerosene or coal oil with a clear, even blue 
flame. No aoot; nofumce; no odor; no wicks to trim; no smoke. 
Every burner is adjusted at the factory to the maximum 
flame. It is impossible to overflow. Produces a well controlled 
heat, sufficient for any purpose. Easily us ted; automatic¬ 

ally regulated. Made in various sizes. Provides pure warm air 
and plenty of it. Saves fuel; aavea labor. Saves its cost every 
season in preventing chick losses. — 

w> f 1 Good profits All Reliable bcabaton, 

The Dealers t tnd «"<j 
It an Easy Seller 

O janet. 
WTiffoTD.aln 
^ cbnooy. h»»t*r wh«r« w«nUd. Terms dk/*rices 

\l Sit with oil. bunier to rwiuir^ --.-——I 


It’s a Sled on Wheels 

BILLY BUSTER 
FLYER 

DON’T 
NEED 
8NOW 
OB 
JOB 


Patented Stabilizing Gear oa front axle. Prevents 
sudden turning of front wheels and gives the 
same action as a sled. 

No. 80A, soxisze’*—1)4* BUple Wheels, Metal Bearings 
No. 80B, 30x13x6'*—4 Bed Disc Wheels, Metal Bearugs 

Ho. 800, SOxlSzS"—4%** Yellow Disc Wheels, Metal 
Bearings 

Ho. SOB, 33x13x6**—^Tallow Dlae Wheela, Metal Bearlnga 
Ho. 80A, 38x18x6**—Bed Disc Wheela, Bletal Bearings 
PACKED 8 IN SHIPPING CASE; WEIGHT 80 LBS. 
WE MANUFACTURE A COMPLETE LINE OF 

WHEEL GOODS, TOYS, GAMES 

Our prices are down to pre-war basis 
and deliveries are prompt. 

Write UB direct or write our Weatem Bepreaeatative 
and yon will receive prompt reply. 

WILDER MFG. 00., St. Louis, Mo. 

Weatem Bepreeentatlvee: 

H. D. TYLEB k CO., 

512 Pacific Building, San Francisco, Cal. 

Fifth Floor. Higgins Building. Loa Ang^ea, Cal. 
1022-23 Alaska Building, Seattle. Wash. 

412 Boston Building, Denver, Colorado 
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Will You 
Buy Your 
Fall Stock 
Blindfolded? 

No! 


Neither will we. Now, as never before, the 
individual dealer will make a minute com¬ 
parison and careful inspection of the quality 
of the merchandise he selects and the sales 
features of same. Your customers infer that 
you have done this and place their confidence 
in you accordingly. And it never pays to 
betray a confidence. 

We invite the closest inspection and compari¬ 
son of the value of Witt Corrugated Ash Cans 
and Garbage Pails. 

Need we tell you the reason? 

if your Jobber cannot supply you, write ue 

FOB SAI^ ON THE PACIFIC COAST BT 

Baker, Hamilton A Pacific Co.San Franciaco 

Dohrmann Commercial Co.San Franciaco 

Dunham, Carrlgan A Hajden Co.San Franciaco 

Heyman-Well Co.San Franciaco 

Holbrook, Merrill A Stetaon, Inc.San Franciaco 

Mangmm A Otter, Inc.San Franciaco 

Seller Broa. A Co.San Franciaco 

Whiton Hardware Co.Seattle, Waah. 

J. Boruatein A Sona, Inc.Seattle. Waah. 

Schwabacher Hardware Company.Seattle. Wash. 

Seattle Hardware Company.Seattle. Waah. 

Thomaon-Digga Co.Sacramento 

M. Seller A Co.Portland, Seattle, Spokane 

Honeyman Hardware Co.Portland 



The 

Yellow 

Label 

Means 

“Quality” 


THE WITT CORNICE CO. 


Catalog on Bequest 


CINCfINNATI 


ORDER FROM YOUR 
NEAREST JOBBER 

The 

OLD RELIABLE 
Lines of 

American 

Enameled 

Ware 

Marble 

(Blue and While) 

Swedish 

(Molded Veined) 

White and White 


Sold by all the leading house 
furnishing 

and hardware houses 


30 years of unfailing service 
and satisfaction 


THE 

AMERICAN STAMPING & 
ENAMEUNG CO. 

MASSILLON, OHIO 

3 Plante at BeUaire, Ohio, and MaesiUon, Ohio 
covering IS acres of floor space 
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HETZ new 


S IANTERN 

for • • 

Sportsmen 


Smallest 
Practical Hand 
Lantern Made 


DIETZ 

LANTERNS 


Convenience 


734 Inches High 

Weighs Only ONE 
Pound {With Oil) 


Burns TEN Hours 
On One Filling 

Retails for Less 
Than $1.00 


Here is a gas and coal range your cus¬ 
tomer will like the instant she sees it. 

The side oven and broiler are located at 
just the right height. The cooking top 
arrangement is exactly like that of most 
modern gas ranges. The white porcelain 
trim is the very latest in appearance. 
And every detail is made according to 
American Gas Association standards. 
Yet this Paramount 16GC is a coal and 
wood range, too. A 2-hole cooking top. 
A commodious oven. And all of the 
finest malleable construction, just like 
the famous Monarch Range. 

Remember, separate ovens, for coal and 
gas. A unique arrangement that takes 
no more space than a modern cabinet 
gas range. And all of the convenience 
and perfect service possible from the 
finest separate ranges of each type. 
But, with it all, a fair price—and gen¬ 
erous profit. 

Send for catalog and prices 

Malleable Iron Range Co. 

Also makers of the famous Monarch Malleable Range 
BEAVER DAM, WIS. 


O N the trail or in the 
woods no light is so 
dependablcms that of 
a good Kerosene Lantern. 

Dietz tiny “Scout” lantern 
takes little space in a grip 
or it may be stowed 
away in an automobile 
tool box. When slung 
from a shoulder pack it 
adds practically no weight 
or bulk to the load. 

The “Scout” is very 
strongly made. The Glol)e 
is of tnick glass, furnished 
in white, also in colors 
red or green. Thumb pres¬ 
sure on the side wires 
throws the top back and 
releases the globe. The 
oil fount is removwl for 
filling by a simple twist of 
the Imnd. 

Your nearest Hardware or 
Sporting Goods Dealer should 
be able to equip you with a 
■ Scout ” Lantern for less 


FITS the 
TOOL-BOX 


CHT 

IHING 


Diets - - 

than SI. 00. or he c»n get one 
for you. No Kit is complete 
without it. 


R. E. DIET7 Company 

New York 

Lirfcst Makers af Lastem is Ike Warld 
FOUNDED 1840 
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I-MEL->INE 


PAINTS ♦ STAINS ♦ ENAMELS 


The complete, compact, diatinetlTe line in handj home* 
hold cans—full-size, full measure. BETAXZaS 20 
—no larger aizea. Big Value for user; Big Profit for 
You. A popular seller with Hardware trade. AMort- 
ments contain all 29 colors; display matter included. 

Dealer’s Assortment (30 dos.).$37.50 

Jobber’s Assortment (12 dos.). 15.00 

Open Stock, all colors, per gross. 16.00 

2% Freight allowance, F.O.B. N. Y.. 3% Cash. 

Wrfle for Color Card, Circular and Booklat 

MoMPU/KTyuMrMnkGa, 

169-173 Second Ato., BBOOKLTN—MEW TOBX 

Townley Metal A Hdwe. Oo., Kansas City, Mo. 

Pacific Wooden Ware A Paper Oo., Oakland, CM, 
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The Popular ‘‘Nox-all Line” 

OF GRASS CATCHERS 

NOW BEADY FOB 1923 SEASON 

Catalog and Price List on Request — Sold Through Jobbers Only 


Three of Our Popular Numbers 

“Popular” Because Made Bight—^Packed Bight—Priced Bight 

This Poptdar Line Will Pay You Big Returns 

TEXTILE PRODUCTS MFG. CO. - St. Louis, Mo. 

WaBtemBopresentatiTe; J. Q. JEFFRIES, Eastam RepreeentatiTe; CHAE. H. SWIGCEBTT, 

206 South Spring St, Loa Angolea, OaL 141 East ddth St, New Yoxk City 


Genuine Hunter’ 

s Sifter 


The Standard 
of the World 
Since 1880 

“sr 


THE FRED J. MEYERS MFO. OO. 

HAMILTON, OHIO 

HUOHSOK k MEBTOK, INC., B«pr«miUtiTM 

San Francisco. Oil. Fortland, Ore. 

IfOS Angeloa, OaL Denrer, Oolo. 
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*‘It Was New Last Year But It Is the Standstrd 

Fire Shovel Now” 

The “NEVERBREAK” 



The extraordina^ merit of the ‘^NBVBRBBEAK’* Pire dhovel made it in 
one year the recognized leader of all Fire Shnvels. 

This Solid Forged Steel Shovel quickly convinced the Public that it was a 
money-saver, and its steadily increasing sale proves that there is always a 
market for an article that gives complete satisfaction. 

Made with Handles 10, 16 and 20 inches long. Blade on all sizes 5^x8 
Inches. 

Every purchaser of a ‘‘NEVERBREAK*' is a salesman for your Store. 

Can be secured at all leading Jobbers, or write us direct for prices. 


BiABE ONLY BY 


THE UNION FORK & HOE CO. 


Columbus, Ohio 



ROADSTER NO-IO. 


ROCKER N0.24?^>^ 




\C0f1BINAT10N CHAIR Hai4. 
A, HI6H CHAIR 


WALKER NO. 18. 


Perfection Manufacturing Co. stLouis Missouri. 

Leffingwell Ave. AND Montgomery Street. 
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You Need this Bamboo Rake for 

Fall Trade 

At least 50 to 100 of them. Many dealers will sell 500 to 1000 or more. 
Only Practical Rake made for Lawns — Never clogs. 

ASK FOR SAMPLE —FREE TO DEALERS AND JOBBERS 


Absolutely the Best and 
Cheapest Lawn Rake 
made. 

Conforms to the uneven¬ 
ness of the ground—Se¬ 
curely made with bolts 
and well braced. 


40,000 Sold every month. 

L^ht, Durable, Easy to 
Handle. Saves Time and 
Labor, and a good Profit 
for the Dealer. 



So confident are we that 
your customer will buy 
these Bamboo Rakes on 
sight that we will send a 

Sample Free 

to any Dealer or Jobber. 


If your jobber can’t sup¬ 
ply you, write the Manu¬ 
facturers Direct. 


ADDBESS NEABEST OFFICE 

TSUCHIYA TRADING CO. 

867 Phelan Building Manufacturers Boatmen’s Bank Bldg. 

San Frandaco St. Louis, Mo. 
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The Eagley-Morrison Company 

North Girard, Penna. 


Manufacturers of a 

MOST COMPLETE LINE OF 

Wall Clothes Driers 

And 

Wood and Wire Garment Hangers 

OF EXCELLENT QUALITY 



REPRESENTATIVES 


THATEB a BOWER, 
846 Honadnoek Bldg., 
San Francisco, Califon^ 


H. M. OBEENEB SALES 00., 
56 East Randolph St, 
Chicago, Illinois. 


B. A. MORRISON, 

309 Board of Trade Bldg., Portland, Oregon. 
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Looking Toward 
Your Next Year’s Profits 

You remember that last season you could not buy 
your season’s stock of refrigerators at the time 
that there was a big demand for them. M^u- 
facturers are today crying that there is a 
scarcity of common labor as well as trying con¬ 
ditions with coal and railroad strikes. And it 
is our opinion that if you wait again until next 
winter to buy your refrigerators, that you will 
find just such a condition that confronted you 
last year, refrigerators can’t be had at any 
price. Orders for 

The Monarch Refrigerator 

are being taken now for January 1st, 1923, 
delivery, with May 1st dating. 

By taking advantage of this future we offer you 
a concession in price that will materially con¬ 
tribute to your next year’s profits. 

Write us today for information about THE MON¬ 
ARCH. Have our salesman explain the de¬ 
tails when he calls. 

UNION HARDWARE 
and METAL CO. 

LOS ANOELES, OALIFOBMIA 

III 

The 

Monarch 
Refrigerator 
Works 

Burlington, Vermont 
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MAGNETIC CLOTH 

The Most Complete Domestic Help Device Known 

It iustautly removes Orease, Burned Foods and all dirts from all 
kitchen ware. ALSO cleans Vegetables, New Potatoes, Sweet Potatoes. 
Carrots, Parsnips and such like. ALSO Tile work, Marble or Brown 
Stone Steps and many other things too numerous to mention. ALSO 
is used extensively for cleaning staine<l and greasy hands, for instance in 
machine shops, garages, etc. 


These are the days of 
progress and efficiency. 
The woman in the 
kitchen is no longer sat- 
isfied with the old-fash-^’ ,, 
ioned, back-aching 
methods of cleaning 
greasy pots and pans; 
MAGNETIC CLOTH is 
now the active house¬ 
maid that saves time 
and labor and conserves 
sweetness of disposi¬ 
tion. The kitchen sink 
of the modem house¬ 
wife is no longer com¬ 
plete without a MAG¬ 
NETIC CLOTH hang¬ 
ing on a hook. 



The MAGNETIC CLOTH is as pUable 
as cloth, entirely as efficient as the best 
abrasive. Made to slip on the hand like 
a mitten. After using, rinse in warm 
water and hang up by the loop, to dry. 


As a magic wonder this MAGNETIC 
CLOTH is demanded everywhere; iti 
market is wide and insistent and it is a 
logical, inevitable profit-maker for the 
merchant who reads and heeds the mind 
of his trade. 


Retails for 10 Cents 



Retails for 10 Cents 


Send 118 your jobber’s name if he can’t supply you with a trial gross. Packed in two 
dozen attractive cartons for show case display. 

MANXJFAOTUBBD BT 


JOHN W. GOTTSCHALK MFG. CO. 


LEHIGH AVE. AND MASOHEB ST. 


PHILADELPHIA 


McDONAU) at IJNFOBTH, Puiflc Ooart Bepree«nUtives, 739 0«U BnOdlng, Su FiaaeifM 
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ALADDIN 

Ahnalmm or EnamekdSed 

ROASTERS 



No. 417 ALUMINUM 
17A X 12 A X 8H 


No. 2618 SPECKLED 
Seamless. Enameled Steel 
Dimensions (not including handles) 

18H X 12H x8lV 


No. 2415 BRILLIANT BLUE 
Seamless, Enameled Steel 
Dimensions (not Including handles) 
15H xQH x6H 



No. 414 ALUMINUM 
UH X 10 x7A 


No. 3018 BLUED STEEL 

Seamless 

Dimensions (not Including handles) 

ISH X 12H X SA 


3015 BLUED STEEL 
Seam ess 

Dimensions (not including handles) 
\5H X X 6H 




No. 505 ALUMINUM 
Dlam. 12 A Depth 7 H 


Complete Roaster Line 

T he ALADDIN Line of Roasters is complete. It 
meets every requirement of your Roaster trade. 
Made in several sizes, in Aluminum, Blued Steel, and 
Enameled Steel with either Brilliant Blue or Speckled 
finish. Check your Roaster stocks now and order early. 

Writ 0 for the nevr Aladdin Catalog illuatrating the complete 
line of both Aladdin Aluminum and Enameled Steel Utenailm. 

THE CLEVELAND METAL PRODUCTS COMPANY 

A/so makera of the ^orld-famous PERFECTION OH Stoves 
7427 Platt Avenue Cleveland, Ohio 


ALADDIN 
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Stop! Look! Think! 


OF THE OBEAT PBOFIT IN OUB 
SPECIAL ASSOBTMENT OF 

“Elastic” Chair Tins 


consisting of the most salable and profitable sises. 
▼is: 

8 Gross Bnbber Head Nails. 

5 Gross Bnmpers. 

17 Dos. SLottsd Screw Tips. 

S Dos. Patent Booking Chair Tips. 

4 Dos. Stetson's Combination Cushion 
Chair Tips. 


RUBBER CHAIR TIPS 
Nk.«U 1« of ,h, Hoo«hoM 





Elastic” Chair Tins 


Prevent injury to floor and carpet, stop the noise 
nuisance in the home, the schoolroom, the restau¬ 
rant, the public hall—^wherever wooden chairs are 
moved about on wooden floors, concrete or tiling. 

Their almost universal usefulness 
and necessity make them most 
profitable sellers — if pushed. 


"ELASTIC" CHAIB TIPS 
Order the ' 'Elastic'' Assort¬ 
ment now—display it—^then 
watch the "ElasUc" sell! 


ELASTIC TIP CO 

370 Atlantic Ave., Boston, Mass. 
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Principle 


Undoubtedly the greatest dealer’s proposition 
of them all. Leads the field as a demonstrator. 


Women can’t resist the wonderful action of the 


water produced by the Gyratator. Show it and it s 
sold and the work it does keeps it sold. Sales 
records being broken every day. Order a sample 
machine or ask for a representative. 


THE MAYTAG COMPANY 


NEWTON, IOWA 


Makers of Maytag Multi •Motor, Electric, Belt and Hand Power Washers 
Branchei at Philadelphia. Pa.; Indlanapolia, Ind.; Miimeapolia, Blinn. 

City, Mo.; Portland, Oregon; Winnipeg, Man., Canada; and the Ma 3 rtag Com 
pany of England. 323 Caledonian Bead. King’s Cross, London. 


oogte 


.No. 260 
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AMERICAN MAID 

Aluminum ^A^re 

■ , ■ — ■ ■ . . . 

Qood Popular-Priced Line * Sells for Less 

fQ - 

Our intention is to make**AMERICAN MAID” even 
GREATER value and a BETTER ware than it has 
ever been and still Sell for Less. 

Every effort is being directed 
toward producing it at the 
most m(^erate cost consist' 
ent with the Highest Quality 
and Faultless Workmanship. 

We are propped to furnish a 
line of Aluminum Ware that 

will make a Special Sale a -- 

huge success—we have never 

''American Maid" Aluminum f^are 

lUinois Pore Alaminam Co. '* i If I - 




m 








1 
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Tattern 


miversar 


This new design, backed by an effective adver¬ 
tising campaign and a real merchandising idea, 
suggested by its name, has met with the 
warmest welcome everywhere and is destined 
to be one of the most popular patterns in the 
history of silver plated flatware. 

For particulars write Sales Promotion Department 
International Silver Co., Meriden, Conn. 


i847 ROGERS BROS 


INTHRN.MIONAI. SNA UK CO. 


Pacific Ooaat Warerooms, 160 Post St., Saa Frandsco. Oal. 
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Quality Radio Parts at Popular Prices 

Gilbert Radio Parts represent the very latest developments in the 
science Radio. They are scientifically constructed instruments, 
carefully and sturdily built, and so designed that even the novice 
can build a Radio Receiver second to none- All of the most 
necessary and advanced parts are included in the Gilbert Line, 
some of which are illustrated above. 

In keeping with the usual Gilbert Policy, they are backed by a 
sales-compelling advertising campaign—^popular priced and show 
a splendid margin of profit. Be ready for the big radio demand 
this Fall. Put in your stock the line that means rapid turnover 

and big profits. WHU for Catalog No. S4, jutt off the press 

THE A. C. GILBERT COMPANY 

Dept. D, New Haven, Ck>nn. ^ I 
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THE BOSS 

You may think the Boss is pretty 
near all-powerful. But he isn’t. He’s 
as helpless in the hands of Time and 
Events as you are- 

Especially is he helpless as to you. 
Don’t think that the Boss can make you 
or break you. 

He can’t. 

He cannot keep a poor man up or a 
good man down. 

He can pile titles and salary on top 
of a man, but if the man is weak the 
result will be only a grease spot. 

On the other hand, the Boss may 
drape overalls and a ten-a-week salary 
around a fellow, and put him at work 
cleaning cuspidors, but if the chap has 
brains and guts he will get the Old 
Man’s job sooner or later, or some other 
job just as good. 

The thing for the worker to do is to 
work to satisfy not the Boss but himself. 
Let him ask himself each night, “Have 
I delivered the goods today? How do I 
stack up? Have I accomplished any¬ 
thing? Is the cause in which I am en¬ 
gaged any further ahead by reason of 
my thought or effort? Have I earned 
my salt todav, and a little more? Has 
the Boss made a profit out of this day’s 
work of mine?” 


The man who has the courage to ask 
himself these questions, and then to 
honestly answer them as well, need not 
have to keep one eye on the Boss. 

The main thing is to play the game 
of life according to the rules. It’s 
dealing under the table and from the 
bottom of the deck that is responsible 
for the most of our troubles. 

The world is pretty well divided be¬ 
tween those who kick about paying in¬ 
come tax and those who kick because 
they haven’t an income big enough to 
pay a tax upon. 

You won’t have to worry about what 
you are going to do in the hereafter if 
you are careful about what you do in 
the here-present. 

Familiarity with crime always breeds 
either contempt for crime or contempt 
for virtue, according to the make-up of 
the mam 

Successful men are those who do 
things that “can’t be done.” 

Many a man’s as good as his bond 
and still isn’t worth anything. 


For the eonyenienee of our Bubseribers and advertiserB, we maintain offices and onr representatives will ba 
fonnd at any of the addresses mentioned below. Correspondence will receive prompt attention by addressing the 
office nearest home. 

BoRtmaa’iBRiilcBuildiiis 1326 1828 First Nit. Bsnk Bldg. 70 Fifth Are. Phelsa Bids. 105 8. Houston St. 

Broodwor Mid OHts, St. Loots CRiieoe» New York Sen FtmioIsco Dellas, Texas 

888 Taylor 8t. 502 Hissins Bldg. 507 Pioneer Bldg. 204 Scott Bldg. 220 Paeifie Bldg. 

Portland. Ore. Los Angeles BenMls Salt Lake Vanoovver. B. O., Otm.. 
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OPPORTUNITIES DAILY PASSING 
YOUR DOOR 

The average hardware merchant lit¬ 
tle realizes the opportunities that are 
daily passing his door. 

Go where you will in any part of our 
land, from Maine to California, and 
from the Canadian border to the Gulf, 
you will find hundreds of prospects for 
the hardware dealer which, by reason 
of their large number, their everyday 
appearance are too often overlooked. 

We are referring to the motor car 
and truck. 

Every motorist is a prospect for 
goods which the hardware dealer stocks 
and for a number of lines which not 
enough dealers stock. True, the most 
progressive up-to-date and prosperous 
merchants are those who are handling 
a full line of automotive equipment— 
including tires, lubricants, lenses, spot 
lights, flash lights, and the hundred and 
one accessories that a motorist needs. 

A man who owns a car is usually a 
liberal spender. He is out to enjoy him¬ 
self; he is not taking a minute account 
of what it costs if it is something that 
is going to add to his pleasure or com¬ 
fort or convenience. You can cash in 
on the needs of a motorist to a far 
greater extent than you are doing now. 

Usually it only needs to “ask ’em to 
buy,” and nine times out of ten the sale 
is made. 

How do we know? Because the “Ask 
’Em to Buy Campaign” which was 
initiated by the Automotive Equipment 
Association has proven that dealers and 
garages can double their sales, even 
treble or quadruple them simply by a 
little salesmanship talk, in fact usually 
by showing the goods. 

A motorist is in the habit of coming 
to your store for his automotive equip¬ 
ment and accessories. 

True, vou can sell nails and barbed 
wire and fence and other staple com¬ 
modities when someone comes in and 
asks for it, and wdiich requires little 
effort or salesmanship and the profit is 
often in keeping with the effort, but 


bear in mind that the motorist is a live 
prospect for hundreds of commodities 
which you can, should and would sell, 
if you but gave a little more attention 
to it. 

This does not apply to the large per¬ 
centage of our readers, for we know 
that most of them are selling automo¬ 
tive equipment, but doubtless they can 
materially increase their sales with a 
little effort. There are a few here and 
there who haven’t as yet given it the 
attention they should. 


It takes the “nerve” out of a good 
many men to be sentenced, and yet we 
often hear of the man who has “the 
courage of his convictions.” 


In the course of his life a man has 
many friendly acquaintances, but he is 
lucky if he has one friend—and the test 
of friendship is sacrifice. 

Modem writers and speakers take so 
much pride in “calling a spade a spade” 
that they are calling a good many things 
spades that are not. 

It puzzles women a good deal, now 
that they have the vote, to understand 
how their personal friends can be their 
political enemies. 

Many a speaker thinks that because 
of the applause he has made a con¬ 
vincing argument when he onlj" has 
made a funny one. 

Victory or defeat is not determined at 
the moment of crisis, but during the 
long, unspectacular period of prepara¬ 
tion. 


Memory is a fine possession, btit the 
softest lead - penciled note is usually 
more lasting. 

What every business man knows is 
that life is just one “drive” after an¬ 
other. 


A live man never rakes up dead is¬ 
sues. 
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LIVE UP TO YOUR PROMISES — 

OR DONT MAKE THEM 

Promises should never be made unless you in¬ 
tend to keep them. 

This applies just as much to your advertising, 
the promises you make to your customers and 
just as much to manufacturers whose g )0(ls 
you buy. 

Many hardware merchants have found it a 
good thing to have a slogan—to attach a phrase 
in their advertising. But by all means, when 
you choose your slogan, be sure it is one you can 
iive up to, that you will live up to, no matter if 
it should prove a bitter pill, sometimes. 

Remember the best advertisement is a pleased 
customer and while, of course, you must be on 
your guard against allowing dead beats or peo¬ 
ple who are seeking an opportunity to make 
complaints or to register a kick, usually it is 
far better to do all the customers ask or expect 
and a little bit more, and thus ‘‘take the wind 
out of him^^ by showing that you do exactly as 
you promise or even a little more. 

Often you can convert a “kicker” into a 
booster. Usually it is only necessary once to 
instill confidence in him and he will be your 
friend ever after. 

“Satisfaction guaranteed or money cheer¬ 
fully refunded” is a slogan we have often seen, 
but not always lived up to. 

I'sually it is far better to cheerfully refund 
the money, at least do it just as cheerfully as 
you can, and then ask your customer the reason 
for his complaint. This is, of course, presuming 
that the goods are in as good condition as when 
they were purchased and had never been used— 
at least not used any more than necessary to 
discover the defect or grounds for complaint. 

Don’t advertise that you are going to give 
satisfaction or “refund money cheerfully” 
unless you think it over carefully and are pre¬ 
pared to take a few disappointments, or perhaps 
be imposed upon occasionally. 

If you do, you will find that such a slogan 
will react against you. Slogans are one means 
of building business, but they should be lived 
up to and not ignored. 

You must be sure that you do not make any 
extravagant claims or promises unless lived up 
to the letter. 

If your slogan is to give prompt service, see 
by all means that you give it. Don’t try to back 
out of it when the customer asks you to make 
good. 

Prove yourself to be a good sport, in the 
common everyday language, and you will often 
find that it will be to your advantage. 


A HAMP WILLIAMS ILLUSTRATION 
Editor Hardware World : 

A satisfied customer means a customer with 
a satisfied mind. 

My barber, a mighty good friend, gave me a 
concrete example of this yesterday. I wanted a 
shave, my face was tender and I was nervous. 
Ho begun. 

I said. “That razor has a rough edge.” He 
gave it two or three licks on the strap, which I 
thought was not sufficient, and tried it again. 

“Can’t stand that,” I said. He turned to his 
case and got another and said, “We will try a 
new one.” I said, “Why didn’t you use that 
one at the start? It’s fine, can hardly feel it.” 

The truth of it was that he never changed 
razors at all. All he had to do was to change 
my mental attitude, and he did. If he had 
argued with me that the razor was in good con¬ 
dition, which it was, I would have gotten angry 
and maybe quit his shop. 

Why is it that we can’t understand the psy¬ 
chology of the mind of our customers and yield 
to it the same as my barber did for me? All it 
required was a little tact and everything was all 
right. A satisfied customer with a satisfied 
mind. 

HAMP WILLIAMS. 


A TEXT BOOK FOB MEBOHANTS 

Editor Hardware World: 

I recently visited the hardware store of A. B. 
Hansen in Chicago and he told me of what a 
great help your magazine had been to him. He 
gave me one of his old copies to read, and I 
found it so interesting that, as I am planning to 
enter the hardware business in a short time, I 
want to read your editorials and selling helps, 
for I know they will mean a great deal to me in 
the future. 

I certainly consider the Hardware World 
neces.sar\" for the success of any hardware 
dealer or salesman. 

Chicago. FRANK J. HLAVA. 


The ideal of a crooked gambler is the 
“I” deal. 


Wlien a man “falls down on the iob,” 
he eenerallv expects somebody else to 
pick him up. 


Then there is the applicant for a po¬ 
sition who thinks he should be hired 
because he needs the money. 


The Hardware World welcomes criticisms and even commendation. There is no law to pre¬ 
vent you expressinf? your opinion relative to our pages, whether favorable or unfavorable. We 
receive many complimentary letters; we don’t object to them—neither do we in any way resent 
criticism or suggestion. ^ . 
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Real Cause of Radicalism 


Ajial3r^ of Oanses of Growth of Anarchy and 
Sovietism by a Subscriber, Who Auswen His 
Own Questions 


(Editor's Note: Tliis letter from one of our Southern subs ribers is deserving of careful reading. He tells ns he should 
like to have the views of others of our readers, whether thej agree with him or not, and we invite any criticism or suggestion.) 

Editor HARDWARE WORLD : No Effect Without a Cause 


You have doubtless been told many 
times by other subscribers they enjoy 
your editorials, and the work you are 
doing to educate business men to take a 
more active interest in civic and national 
affairs and help to make better Ameri¬ 
cans. There is something inspiring in 
the articles you publish, and I get many 
a “thrill” out of them. 

Too often, as you say, business men 
become engrossed in their own business, 
and are not aware of the trend of affairs 
outside of business, which really con¬ 
cerns them. 

Every man, who has any interest in 
the welfare and preservation of our re¬ 
public, everyone who gives any thought 
to such matters, must be made aware of 
the growth of radicalism, and anarchy, 
and the defiance of law—the continued 
increase in the destruction of life and 
property, and the overriding of the 
rights of others is growing rapidly. 

Crime is increasing in every part of 
our country. The papers are daily filled 
with reports of acts of violence and an¬ 
archy. Most officials either seem para¬ 
lyzed with fear or are candidates for re- 
election and do not wish to antagonize 
the criminal element. 

Instances of condemnation of crime 
and violence by candidates for office are 
seldom heard. Thoughtful men may 
well be alarmed for the safety of our 
republic unless a stop is put to the reign 
of crime. Such officials who are hon¬ 
estly striving to do their duty need to 
be strengthened in their effort to en¬ 
force law. Criminals are quick to con¬ 
strue consideration and clemency, as 
cowardice on the part of officers, and 
increase their efforts at terrorism. 


There are reasons for the growth of 
crime and disregard of life and property. 
If we were not so short sighted, if our 
memories serve us as they should, we 
would hark back to the days of the war 
and recall that then we had officials in 
high places, even in the Presidential 
Cabinet, who traveled over the country, 
addressing shipyard workers, or rather 
shipyard strikers, I.W.W. ’s, and bolshe- 
vists, telling them they were “patriots 
(?) in overalls” and there was need for 
a “social revolution in this coimtry.” 

These “patriot” (?) strikers knew 
full well what was meant, even though 
the words were purposely clothed to 
deceive the public, and during the war 
their “social revolution” strikes were 
continuously staged under the guise of 
‘ ‘ making the world safe for democracy. ’ ’ 

There were other officials who turned 
loose criminals almost as soon as con¬ 
victed of the most heinous and traitor¬ 
ous crimes, and were ordered deported; 
these were turned loose under the plea 
that they were “political prisoners” and 
they have felt more secure to continue 
their nefarious designs for the over¬ 
throw of our government. It might be 
well to recall a few of the causes of the 
present era of crime. 

Up until a year and a half ago we had 
the policies of the U. S. department of 
labor directed by the son of the presi¬ 
dent of the American Federation of 
Labor in the interest of the closed shop, 
with strikes being continuously called 
and “adjusted” by this same depart¬ 
ment of labor with increased pay and 
less work accomplished. 

During federal control of the rail¬ 
ways we had its administration in the 
hands of a politician who put into effect 
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Business Men Must Awaken 


Present Conditions Outgrowth of Propaganda, 
Prevalent During the War. Strikes Now Stiffed 
Believed to Be an Attempt to Influence Elections 


certain rules and regulations that not 
only shortened the hours by half but 
required three and four times the num¬ 
ber of “assistants” and “helpers” to do 
the same work as formerly. 

We had a president of the United 
States appearing before congress and 
demanding the enactment of legislation 
at the behest of the Bie 4 Railway 
brotherhoods, while the officials of the 
four brotherhoods sat in the gallery to 
see that all was done in accordance with 
their demands as placed before congress 
bv their official snokesman,as expressed 
in the Adamson law. 

We had strikes innumerable — strikes of of¬ 
ficials, policemen, schoolteachers and professors 
besides those of every conceivable kind of 
unions. Our schools and colleges were filled 
with socialistic propasranda. ‘‘Making? the world 
safe for democracy’’ was beinpr mouthed, not 
only by politicians seeking office, but under 
this misleading guise radicals were safely 
esconcing themselves in office, many of whom 
still remain. 

Civil service became a synonym for ‘‘swivel 
chair service,” and Washington and the public 
offices in various cities were enormously over 
populated with men and women who, by ex¬ 
ample, as well as precept, were taught that the 
world owed them a living—office hours cut in 
half, and with but a few exceptions, all thought 
of giving value received or real work vanished 
from their thought. 

Workers were shown that under the admin¬ 
istration of the department of labor strikes 
could occur in the same plants and industries 
once a month, if not oftener, and would be ‘‘ad¬ 
justed” by the officials by increase upon in¬ 
crease being granted. 

Yellow journals, anarchistic weeklies and 
monthlies were constantly issuing their propa¬ 
ganda about the “capitalistic war” in which we 
were engaged, and “making the world safe for 
millionaires.” This was their constant cry. 
Schoolboys and girls heard it in their schools. 
Socialistic soap box orators preached it on every 


comer. Schoolteachers were secretly organized 
and enlisted, by “philanthropists” (?) and so¬ 
cialistic publications, libraries were filled with 
such literature, “social welfare,” “economic re¬ 
forms” were taken up to serve as a sugar 
coating for the subtle radical propaganda. 

Such misleading and lying statements reiter¬ 
ated day after day, and never denied, because 
no one felt personally attacked, has had a terri¬ 
ble effect upon the public conscience. Even 
those not at first deceived, w'ere influenced by 
the continuous stream of undisputed lying 
propaganda, and thousands of well meaning citi¬ 
zens were lulled into the belief it might be 
partly true because they saw it in print—and 
how true it is that people will believe, half way 
at least, the most villainous statements merely 
because they see it published. 

The radical labor leaders believe they have 
planned wisely. What more opportune time to 
call such strikes as we are now having than the 
year in which the majority of the members of 
congress must seek their election. 

Why Are These * * Advocates of the Bights of the 
People” Silent? 

Have you been hearing our vociferous “re¬ 
former” politicians in congress of the Lafollette- 
Johnson - Borah -Walsh - Pat Harrison - Caraway 
type condemning the crimes of the Herrin 
strikers, the bombing of railways, the destroying 
of life and property? 

It should be the duty of the voters of both 
the republican and democratic parties to see 
that such men as these, who are always quick to 
destroy and condemn what they themselves do 
not offer, but are never constructive—these men 
should not be re-elected, no matter on which 
party ticket they run. 

Finally, when the United States Railway 
Labor Board, which is in effect a national arbi¬ 
tration board, having carefully considered all 
the facts and figures that had been presented to 
it. by both the employes, the railways and the 
public—the three parties interested—when this 
arbitration board orders a slight reduction in 
the increase of wages that had been piling up 
year after year, a nation-wide strike is ordered 
by a minority that virtually ties the country 
hand and foot.resulting in the loss to the farmers 
of millions of dollars’ worth of perishable fruit, 
crops, etc. 

Defiance is hurled at our government and 
everv conceivable act of sovietism and anarchy 
has been practiced to terrorize the country into 
continued subservience. 
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The closed shop of organized labor has be¬ 
come intoxicated with the power they wielded 
during the war, and they believed that an elec¬ 
tion year was the time for strikes; but business 
men must meet the issue with eyes open as to 
just what the aims of the criminal leaders are— 
Undoubtedly the majority of workers wish to 
continue to work, provided they and their fam¬ 
ilies can be protected, but they are easily misled 
by agitators, by promises, cajolery, and when 
such fail, through threats which are put into 
effect without mercy — 

Seeds of Anarchy and Crime Were Industriously Planted 

We are today only reaping the harvest, and 
will for years to come. All of this, and much 
more being true, can easily be verified by re¬ 
ferring to the newspapers of those days, is it any 
wonder that no man, or home, or business is 
safe? Everyone agrees that “something should 
be done’’ to counteract these destructive forces. 

Do we need more frequent murders, hold-ups, 
bombing, wrecking and robberies to arouse 
Americans to see that something should be done 
to put a stop to the continuous orgy of violence? 
Is it not time for business men to tell public 
officials— local, state and national—that they 
are elected to protect the public and not a group 
of criminals? 

Should not every business man encourage 
with word of approval those who are striving 
to do their duty? If need be, should not busi¬ 
ness men volunteer to co-operate with every 
agency that is striving to protect property? Let 
your voice be heard in the press and by your 
acts encourage others. 

Why should you leave it to the socialistically 
inclined to fill the newspapers with their 
ravings? You will always find them most 
voluble in talking about the “rights of the com¬ 
mon people.’’ but as to their duties and obliga¬ 
tions to the government, to the state, and town, 
they are silent. They are always quick to advo¬ 
cate defense funds for criminals. 

Yellow Press Chief Instlfirator of C^^^^e 

If I may venture another opinion. I think that 
the chief fomenter of anarchy and rebellion is 
found in the yellow journal press. Some of the 
daily papers are treasonable in their utterances 
almost daily. Perhans business men are not 
aware how certain editors are pandering to the 
criminal element by suggestion and innuendo. 

Under the guise of government ownership 
which they hold out as the panacea for all the 
ills of tbp workmen, the lies th^y pour into the 
ear«! of thousands dadv. and the criminal sug¬ 
gestions thev make, is having its dire effects. 

“Big husine«i«“ ^'whieh must include all busi¬ 
ness Ibtle as well as h’g) is condemned and 
villified in unmeasured, hut general, terms, and 
heoausp no narti<^ular person is singled out. but 
all included under thp general terms, they can 
co»^^^inue their lies without being called to task. 

They know how to wave this red flag and 


how to play upon the passions and prejudices 
and ignorance of their readers. 

But such papers and magazines could not 
exist without the support of what you may say 
is the “decent” element of our country. They 
could not exist without readers of the great 
American middle class and of those who are 
good citizens, although easily misled, especially 
when there is no one to refute the published lies. 

I have in mind now one publisher who oper¬ 
ates a string of daily newspapers and farm jour¬ 
nals from the Atlantic to the Pacific, and is the 
owner of numerous monthly publications. 

They carry a large volume of advertising of 
American manufacturers and merchants. If the 
American manufacturers and merchants were 
not daily contributing their thousands of dollars 
to his coffers to keep these publications going, 
he couldn’t issue his publications. He couldn't 
daily serve his spread of crime and violence and 
his subtle suggestions that incite destruction, 
and anarchy, and disregard for law in the sin¬ 
ister manner he is doing, unless the merchants 
and manufacturers were thus indirectly aiding 
him by advertising and subscriptions. 

You will find some short sighted business 
men who claim that if they do not use such 
publications they are giving their competitors a 
chance to get ahead of them. They are too short 
sighted to realize that they are hastening to 
their own destruction—if not the destruction of 
their own business, they are planting the seeds 
of anarchy and revolution and crime that in a 
few more yeai’s will make of our land another 
Russia. 

There should be some definite organization 
amoner the manufacturers, not only in hardware 
and kindred lines, of which your publication 
treats, but in all lines of mercantile effort®. 
A stop can be put to this daily spread of filth 
end incentive to crime. The power lies in the 
bands of the business men of America, not only 
as readers but as advertisers. 

Here is opportunity for forward looking 
men—merchants and manufacturers—who will 
make the start. 

Is it not work for the Chamber of Commerce 
of tbe United States, or for the manufacturers’ 
associations? The danger is not as far off as 
unthinking people are inclined to believe. 

Officials who are endeavoring to inculcate 
roQnppt for law. endeavoring to give protection 
to men who wish to work, should be made to 
know that the great mass of our citizens approve 
their efforts, and that it is onlv the minority, 
the criminal class who are continually inciting 
the weak minded to crime and daily setting 
forth their views in the daily press. These and 
cowardly self seeking politicians believe that hy 
encouraging criminal instincts that they cnn 
succeed in overthrowing the government and 
^pcuring the government for their own dc- 
s+rnctive purposes. Yours truly, 

Louisville. Kv. .T.\S. T. HAKRTSOX. 
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Clevelauid’s Guiding “North” Star 

It Is Men Like H. D. North Who Have Placed 
Cleveland (Sixth City) (or Is It Now Third?) in 
the Front Banks as a Manufacturing Center 


F or the mariner the North 
Star is the basis of his cal¬ 
culations and his guide, for 
t is the one point in the heav- 
ns which can be depended 
pon. It does not move about 
im, neither does it rise and 
all in the heavens. He can 
ount on it. 

In Cleveland there is a fine 
entleman in the hardware 
usiness who can occasionally 
e found on some of Cleve- 
and^s golf links, but who is 
lore likely somewhere else in 
he United States, between 
laine and California, being 
reeted by his friends among 
he buyers, and giving them 
he latest news and future 
•rospects for bolts, cap and 
et screws, and other similar 
•roducts of Lamson & Sessions 
"o. or the Perry Cap and Set 
Icrew Co., with both of which 
Teat institutions he is actively connected. 

Although H. D. North may saem to move 
onstantly over the country in his capacity of 
renial sales director, he is fixed and stationary 
n the honored position he occupies in the trade 
nd in the hearts of his friends everywhere. 
V^ith them he is indeed the “Polaris” of their 
lavigation, for they trust absolutely a quiet, 
un-loving man with true, blue eyes and a fund 
f information, who has been at least an annual 
isitor for thirty years or more. 

Mr. North makes light of his years, and well 
e may, for he bears them lightly. “When I 
ell these fellows when I started in, I find that 
was in the midst of it before most of them 
rere bom. In fact I am now doing business in 
great many cases with the grandsons of the 
nen I used to meet in my youthful days of 
alesmanship.” 

Lamson & Sessions Co. was founded in 1866, 
list after the war, originally in Connecticut, 
iater the plant was moved, lock, stock and bar- 
el, to Cleveland. In 1888, just about 34 years 
go, George North was invited to join the or- 
:anization as salesman, and accepted. He re- 
rarded himself as a seasoned and experienced 
aan in the trade at that time, having put in 
hree years on general hardware with the great 
rholesale firm, George Worthington Co. 


Many items have changed radically since Mr. 
North’s original connection with the trade, and 
doubtless he would not feel at home as a job¬ 
ber’s salesman today. Yet bolts are bolts, and 
changes on a staple line are few and minor. 
Thus he has never had to forget or put aside 
any information or knowledge he acquired, even 
in his first days, and today the great fund is 
his and his friends, for the using. 

A while ago Mr. North thought he wanted to 
retire, but the management of Lamson & Ses¬ 
sions and the before-mentioned friends joined 
in unanimous protest. So Mr. North bowed in 
happy respect to the verdict, and continues his 
course. He knows and his friends know that 
he is far happier and more appropriate as he is 
than he would ever be in retirement. 

New Western Sales Connectioii 

For many years Mr. North had all the job¬ 
bers and supply houses of the entire United 
States on his calling list. Some years ago he 
was relieved of the Southern states, although he 
still makes friendly visits and is a regular con¬ 
vention attendant. 

It has been his annual custom to visit the far- 
western section of the territory during the win¬ 
ter months. Within the last year the Lamson & 
Sessions line, including “Buckeye” machine 
bolts, has been placed with Lippincott, Beall & 
Co. as manufacturers’representatives. Although 
Mr. North will continue to consult with the 
buyers once in a while, he will be relieved of 
detailed responsibilities, and the buyers will 
enjoy all-the-year-round service. 

Treasnrer of Forty Cap Screw Co. 

Having spent so many years in the friendly 
society of bolts, it was very natural that Mr. 
North should have been one of the fathers of 
the Ferry Cap and Set Screw Co. when it was 
founded, comparatively recently. With Thomas 
Ferry president and general manager, Mr. 
North’s brother and nephew are officers of the 
company. George North himself is treasurer. 

The Ferry Co. were pioneers in the heat 
treatment of cap and set screws, and the growth 
of the company and increasing popularity of 
the line has been very great. The company also 
manufactures shackle bolts and other special 
products for automobile manufacturers. 

The Ferry line is successfully represented in 
the western territory by Carlson & Frahm. who 
have demonstrated by their enterprise and re¬ 
sourcefulness in handling this line that they 
have caught the spirit of the manufacturers, as 
best exemplified by George North. 
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When Tinkers Pots Were Popular 

Some Interesting Histmry by a Manufacturer 
Who Has Done His Full Share in the Growth 
andDevelopment of Enamelware Manufacturing 

(By H. C. Prssident and Treaanrair. The Bepablic Stamping and Enamaiing Oa) 


T he history as to the growth and popularity 
of enameled kitchen utensils is so well 
known that it would seem like an old story 
to go back to the days when the writer first 
entered the field of supplying the thrifty house¬ 
wife with the proper utensils for cooking a meal. 

In 1868, when I first entered the business, 
there were no enameledware 
kitchen utensils to speak of. | 

Cast iron pans, pots and kettles 
were generally in use in con¬ 
junction with the output of 
the established tinware shops 
scattered throughout the 
length and breadth of the land. 

There was hardly a hamlet 
that did not have a tin shop, 
and in these small places tin 
sauce pans, coffee pots, kettles, 
etc., were turned out for gen¬ 
eral kitchen use. 

It is inteiesting to reflect at 
this point, that were you to 
visit one of these little shops 
you would invariably find a 
great array of tin utensils re¬ 
turned for repairs, such as sol¬ 
dering. straightening, etc. For | 
the hotels and large boarding 
houses, the tinner would pro- , 

duce similar vessels in copper. Forty-two years I 
Then by swabbing molten tin then a young meta 
on the inside, a surface was kUcheS^utensur to 
■produced that gave general 
satisfaction. Today, as preside 

Beginning of a Great Indnetry SifuRiln u*onrSf 

Following this period, drawn 
or stamped vessels were used million dollars 

^ j j xi- * • 1 lifetime as a resulf 

and made by the original pro- patent, 
ducers. such as the old James „„Ten‘?hir?er"on! 
Akeman & Co., E. Ketcham & founders of Amend 
Co., and other manufacturers, 
now memories of the past. The next improve¬ 
ment after these vessels were drawn was to dip 
them in molten tin, and thus produce a more 
durable article. 

Following this epoch, the writer joined the 
interests of two other manufacturers and pro¬ 
duced the first single-coat enameled kitchen 
utensil. Some few enameled vessels were at this 
time being imported from France, but no great 
headway was made until about 1879. 

Just after 1880, the writer of this article pro- 



cured the first patent on a single-coat enameled 
kitchen utensil. From this small beginning, 
millions of pieces of enameled kitchen utensils 
have been used throughout the United States 
and nearly all foreign countries. Germany, 
Belgium, Austria, and other countries, quickly 
took up the manufacture, realizing, as the sound 
merchant today realize, that 
there are no more durable, 
more sanitary or more satisfac¬ 
tory household kitchen uten¬ 
sils produced than those made 
. by a number of high class 
enamelware manufacturers. 

Different substitutes haie 
been tried out for cooking pur¬ 
poses, such as bound crockery- 
ware, as well as glassware and 
different metal sheets of a soft 
spongy, light nature, but the 
practical housewife and the 
experienced chef are relyine 
and putting their dependence 
on the standard enameled 
kitchen utensils of the day 
Prom this small beginning in 
1880, the world’s production 
of enamelware is now esti¬ 
mated to total over $200, OOO- 
000 annually. 


nrVENTOB OF ENAMEIXD WARE 
Forty-two years ago Henry O. Milligan, 
then a young metal worker, secured the 
first patent on a single coat enameled 
kitchen utensil, to take the place of the 
caat iron, tin, copper, stamped and tin 
plated Tessela previoualy used. 

Today, as president and treasurer of the 
Republic Stamping A Enameling Go., Mr. 
Milligan is one of the leaders of a great 
industry supplying the entire world with 
an annual production yalned at two hun¬ 
dred million dollara, all grown during his 
lifetime as a result of his inyention and 
patent. 

We are particularly proud to be able to 
present this personal record of one of the 
founders of American industry. 


Largest Enamel Ware FUot 
at Canton 


‘co.’* I may also be justified i« 

Ice the place of the palling vour attention to the 
fact that, from the origiiul 
E«mXToo:;'Mr* patcpt of the ^ter there s 

) leaders of a great CaiTied On in CantOU IDC 
%ai«”.rtwo w largest exclusive manufsctuK 
grown during his of enameled kitchen utensils 

f hi. ln„nt.on .nd plant IS ideal 

.IZi o‘? the production of fte cJ 

industry. brated * Old English 

Ware” and “Republic White 
improvement, every advance measure to facili¬ 
tate and improve the quality of enameled ware 
has been installed. 

The plant covers some 400,000 squaw feel 
and represents an investment of approximately 
$4,000,000, giving an output close to 175.p 
pieces a day. With the most perfect working 
conditions all factors place The Republic Stamp¬ 
ing & Enameling Co. in an unique position, 
unequalled by any other manufacturer in this 
country or abroad. 
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Jobbers Traveling Salesman and His 
Relation to the Hardware Dealer 

(By O. S. Harp«r, Praldent, Harp«r ft McBitire Ck>.) 


E SOMETIMES wonder if there is a full 
appreciation on the part of all hardware 
dealers of the value of the jobber’s 
‘aveling salesman. We realize that all good 
Llesmen have warm friends among the trade 
ad the personal relations between salesmen 
ad the dealers are intimate and cordial. But 
le point we wish to make is that, aside from 
riendship and social qualities, the jobber’s 
alesman is an asset to the 
ealer that may be made to 
eturn good dividends in in- 
reased business and profits. 

We speak now of the regu¬ 
ar salesman for the regular 
lardware jobber; the man who 
itays on one territory for years 
tnd who makes his regular vis¬ 
ta every week or two weeks. 

[n the first place, he is a pro- 
’essional hardware man who 
las served a long apprentice¬ 
ship in learning this detailed 
and complicated business. He 
^as been selected for his par¬ 
ticular job because of good 
character and adequate knowl¬ 
edge of the hardware line. In 
the case of our Harper & Mc- 
Intire Company salesman, be 
has always been selected with 
the above points in view and 
never because he is a “high- 
pressure,’^ “put it over any¬ 
how” seller. We do not have 
any of the latter kind of sales¬ 
men in the “Har-Mac” organi¬ 
zation. 

Saleoneii Who Oome Back 

Our salesmen visit their dealers regularly 
and expect to come back. Their interests and 
ours are identical with the dealers. They know 
that nothing is to be gained by selling a mer¬ 
chant goods which he can not move at a profit 
and that loading a dealer with too many goods 
is an error which will eventually reflect upon 
both salesmen and house. 

There is one thing they are trying to sell 
and it is not in their hardware catalog. It is 
confidence in themselves and in us. Once con¬ 
fidence is properly established, our salesmen 
are assured of a good share of a merchant’s 
business and a trade which will continue for 
many years. 

The salesman’s interest lies in the prosperity 
of the dealer. Between two men whose busi¬ 


ness interests are the same, there should be 
frank confidence and co-operation. The dealer 
who lays his business problems before the sales¬ 
man in whom he has confidence will receive the 
benefit of an intelligent man’s advice and 
experience. 

The salesman has a professional knowledge 
of his line, he is a keen observer and he will 
be quick to interest himself in any matter the 
dealer lays before him. If he 
can’t give the information he 
has access to other men who 
can give it or can get it. If 
you are puzzled over a ques¬ 
tion, talk it over with the 
“Har-Mac” salesman. We are 
sure he can help you out. 
Compared to Another Type 
What we have said above 
about salesmen refers to the 
jobber’s salesman whom you 
know; the man who called last 
week and who will be around 
next week as regular as clock 
work. There is one type of 
salesman of which we do not 
approve. He is the high press¬ 
ure, one-line specialty artist 
who drops around whenever he 
thinks he can unload some¬ 
thing on a dealer at a little 
profit to himself. 

These co - called factory 
salesmen are out for business. 
They are paid by a commission 
on their sales and they must 
get business or quit. They ap¬ 
pear but once and they make 
hay while the sun shines by forcing all of their 
goods possible on a dealer. If he can’t sell the 
stuff, it means nothing in their lives. The fac¬ 
tory they represent is far away and exceedingly 
imf^isonal—no hope for the dealer to get any 
assistance there. Most dealers would be better 
off if a specialty salesman never opened their 
doors. 

We mention this type of hardware salesman 
merely by contrast with the regular jobber’s 
traveling man—the faithful old friend. He may 
be tattered and tom, grease-stained and dusty 
and the “high-pressure” boys may refer scorn¬ 
fully to him as an “order-taker,” but he is the 
backbone of the hardware business just the 
same. 


Let your head help your hands. 




0. 8. HARFEB, 

President. Harper & Mclntire Co., eldest 
son of the founder, who measures up to 
the duties and responsibilities, as well as 
the opportunities his father placed in his 
hands. He has been active in the busi- 
ness for 20 years. 
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Hardware Future Bright for the Go-getter 

(By William Fledl«r, Vioe-Presideiit^ Harper ft Mclntire Oo.) 


T he hardware merchant today has a bright 
future to which he may look forward. While 
many new problems confront the dealer and 
changing conditions have made them change 
their business methods to some extent, the busi¬ 
ness is here and all that is required is, that 
they be regular Go-Getters and go after it as 
though it was something that belongs to them. 

One of the first problems that has pushed 
its way to the front was a change in buy¬ 
ing methods. During the last six years it was 
good policy to buy in. liberal quantities for 
future wants, as the market 
was advancing so rapidly that 
one could not make a bad buy 
on anything that sold. Now 
declining prices has put the 
shoe on the other foot, and it 
becomes necessary to buy in 
small quantities, from the near¬ 
est point of shipment that will 
give prompt shipment and good 
service. 

We do not mean by the care¬ 
ful buying that a merchant 
should be afraid to try some¬ 
thing new or an improvement 
on something now selling, for 
we should always be interested 
in the introduction of any new 
or improved article of hard¬ 
ware that will fit in a stock. 

A salesman who is introducing 
a specialty in your line, should 
be given a fair hearing and if, 
in your judgment, his goods 
have merit, try it out in a 
small way. 

Stock Always (Thanglng 
A hardware stock,you might 
say, is, like the forces of na¬ 
ture, always changing. Something you are 
selling today has, perhaps, temporarily caught 
public favor and will become slow sellers 
in a few months and the demand for them 
will grow so small that it does not pay to stock 
and to replace those discontinued on account of 
loss of popularity. A stock that has a com¬ 
plete, though small assortment, should be the 
goal in the days of uncertain trade. The most 
important thing in selling hardware is to have 
the goods to sell when you have a customer 
who wants them. 

Dealers should go through their want books 
every night and get orders off for all shortages 
daily. His ability to make a profit in the fu¬ 
ture will depend much on the kind of service 
rendered to customers, and good service cannot 


be given if stocks become broken and ill- 
assorted. A good merchant will create an at¬ 
mosphere of service in his store, so all who enter 
will have that unconscious feeling of entire con¬ 
fidence in you and your goods. Your salesmen 
have much to do with bringing about that good 
feeling customers have for the store. With 
that in mind, it is up to you to train everyone 
connected with the store to do their part in 
attaining that enviable position. 

Built for Future 

In the old-time hardware store little atten¬ 
tion was given to the small 
boy or girl who happened to 
enter the store to make some 
small purchases or to look at 
some article they would like 
to have. A dealer can hardly 
make a worse mistake than to 
make these children feel that 
you do not have time to wait 
on them or that they are of 
little importance. 

A store that is going to 
amount to anything in any 
community must build for the 
future. The boy or girl of to¬ 
day will be the men and women 
of the future day, and so, as 
men and women, will think of 
your store in just the manner 
you treated them when as chil¬ 
dren they came to your store. 

It is just as important that 
this same atmosphere of good 
feeling is extended to the child 
as any other customer. 

Modem family arrangement 
has made the women of the 
home the purchasers of a large 
part of the family needs. She 
buys the clothing, the groceries, and the pots 
and pans. If you want to sell a range, electric 
w^asher, or a bird cage, you must first seU the 
house wife. 

You will find that an attractive display of 
kitchen and household articles together with 
home labor-saving machines will help to attract 
more women customers to your store. 

Much of your advertising should make a 
direct appeal to the women of the home. Tour 
sales will thereby be greatly increased and the 
[)opularity of your store in your community 
assiired. 

Owen Strecker has purchased the interests of 
brother in the Strecker Hdwe. business at CJoarai 
Mont., the business now being conducted by Prank 
and Owen Stecker. 



WILLIAM FIEDLEB 

Vice-president, Harper & Mclntire Co., 
who has served the institution for 48 years 
and is {guided by his declaration that 
“satisfied customers are the kind required 
to build up and maintain a permanent 
business." 
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WAS: Come and Buy; NOW: Go and Sell 


Hot Springs, Ark., August, 1922. 
Fellow Merchants: 

In looking over some past records of our 
business I find that we sold more hardware in 
the month of May, 1922, than in any other 
month since October, 1920, and I am not reckon¬ 
ing with our auto and auto accessory business 
in this statement at all. The question is. How 
did we do itt Here is the first thing we did: 

On the first of February, the beginning of 
our fiscal year, we adopted entirely new and 
progressive methods of doing business. 

We changed the appearance of our store by 
spending about $500 in decking, changing the 
shelving, painting and decorating our store. It 
looks like another place—bright and attractive, 
indicating prosperity. 

The next thing we did was to placard all the 
staple hardware and implement goods, giving 
peak prices and present prices, that the trade 
might see at a glance that we had made a big 
reduction in our prices, which we did. A culti¬ 
vator sat in the front with a placard 10 by 12 
inches marked in plain large figures: Was $45, 
now $30.’’ 

We issued circulars covering about twenty. 
items with comparative prices on each of ‘‘Was 
and Now,'' and gave them wide circulation, 
sent them out by mail, placed them in country 
wagons, trucks and automobiles, distributed 
them in the wagon yards and posted them in 
public places. 

This brought business reaction immediately. 
We sold more implements in one week than any 
month in the past year, and we are keeping 
it up. 

Soon after we started this year we found that 
our volume was running too low and we added 
furniture. We discussed at one of our meetings 
whom we should place in charge of the Furni¬ 
ture Department. 


We had no one in our employ that under¬ 
stood the furniture business, yet we understood 
how to buy and sell hardware and we didn't see 
why we couldn't buy and sell furniture as well. 
Another thing, we didn't want to add an ad¬ 
ditional overhead expense for another man. 

Before we got through with it we decided 
that the furniture business was a business of 
itself and that we should have a man that under¬ 
stood the game; and we advertised for an ex¬ 
pert furniture man and got one, and are paying 
him a good salary. 

Increase Volmne by Adding Fnxnitore 

We have been in the furniture business 
about two months, have averaged more than 
$100 a day sales, and the business is growing 
rapidly. 

We adopted the “Was and Now'' prices and 
placarded every piece of furniture that came in 
and marked in plain figures the peak price and 
the present price. For instance, a suite of fur¬ 
niture is marked: “Was $195, Now $120." 

This furniture salesman understands his busi¬ 
ness and he is teaching us how to sell furniture. 
We now figure that his instructions to our sales¬ 
men will almost be worth to them what this man 
is costing us. 

He doesn't rely on our limited stock alto¬ 
gether, but he takes customers in a machine and 
goes to our capital city, where he has arrange¬ 
ments made with large dealers and sells the 
goods from off their floor. 

Now in conclusion will say that our present 
general policy is, instead of waiting for cus¬ 
tomers to come and buy we go get them. During 
the war it was “Come and Buy," now it's “Go 
and Sell." Some difference. 


^ Your friend, , A ^ 
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"S. S. S. S.” Secretary Smith’s SsJes Suggestions 


Experience He Has Gathered Dnring 30 Years 
in the Trade, Both for Beginner and Boss — No 
Matter How Mnch You Enow, Bead This. 


W HILE salesmen are born and not made, 
this does not mean that a salesman can 
not be educated to become more efficient. 
People are bom to the various walks of life; 
some are bom artists, some musicians, some 
chemists or electricians, etc. With some men 
salesmanship is a natural gift, but this can be 
developed to greater power. How is this best 
accomplished t By study and practice. 

The best sales are made by the front door. 
Keep your eyes to the front. Don^t let a cus- 
tolner come wandering into your store looking 
for you. Be up at the front door as much as 
possible, to greet each customer with a ‘‘How 
do you do, Mr. So-and-So,’’ calling him by name 
if you can. 

Right here let me tell you it goes a long way 
toward making a sale when you call a customer 
by name, be it man, woman or child. 

If you happen to be busy, or waiting on 
someone else, always take a second to greet the 
customer, and explain to him that you will 
attend to his wants as soon as possible. It 
makes the buyer feel at ease. He knows his 
presence is noted, and he won’t get nervous or 
fidgety, but will be willing to wait for a time 
with patience. All these little details please a 
customer and mean a great deal in salesman¬ 
ship. 

It should be the ambition of every clerk some 
day to own his own store, and see his name 
above the door. That is a great ambition. I 
had it, and I still have it. Some day I hope 
to own my own store again, and when I do, I 
shall run it along these lines, and I shall try to 
have my clerks do what I am suggesting. I am 
going to help educate my boys. 

Our nation is one of the greatest in the 
world, because of our progressive spirit, be¬ 
cause there is no limit to the length each indi¬ 
vidual can go in this development. We send 
our children to school to begin their education, 
and after they leave school they enter the mer¬ 
cantile world, where their education is con¬ 
tinued. Step by step they climb the ladder and 
reach new levels of knowledge. 

“He Profits Most Who Serves Best” 

Now let me give you a quotation, which it 
will pay you to remember well: He profits 
most who serves best. It is very true — “He 
profits most who serves best.” 

When I first started to work in a hardware 
store, driving the wagon, unpacking goods, 
blacking stoves, putting iron in the rack, stack¬ 
ing coal, sweeping out and dusting, setting up 
plows, harrows and mowing machines, and try¬ 


ing to wait on customers every chance I had, I 
used to look over the pictures in the big cata¬ 
logues, to become familiar with the goods. 

I used to read every little piece of paper that 
came packed with the goods and, boys, let me 
point out the value of doing this. It is a mighty 
good plan to read these little tags describing the 
goods. They are interesting and instructive, 
and bring out many fine points that you should 
remember. 

Value of Studying Sales Helpe 

Let me tell you a little story of what hap¬ 
pened to me from reading one of these tags. 
This particular tag was attached to a walking 
plow, telling about the mold board, share, land- 
side, etc. It said the beam was made of “time 
seasoned oak.” That is the particular point I 
want to make. A few days later a customer 
came into our store, a farmer and timberman, 
and I had the pleasure of waiting on him. 

Finally he strolled up by this very plow I 
had been reading about. I was ready for him. 
and I began to tell him about the plow. I 
wound up my talk by saying the beam was made 
of “time seasoned oak.” He looked at me, I 
very well remember, and said, “Roy, I am sur¬ 
prised at you. Time seasoned timber isn’t to 
be compared to kiln dried wood.” I confess I 
didn’t absolutely know which was the better, 
and here I was talking to a lumberman, trying 
to tell him his business. But the tag had said 
the beam was made of time seasoned oak, and 
it must be the best. So I pointed out to him 
that when Nature cured the wood, it surely was 
much better than when artificially cured. He 
denied this, and I said, “I am surprised at you, 
a woodsman should say kiln dried lumber is the 
better.” 

We argued back and forth about it in a 
friendly way, and at last he said to me, “Roy, 
you are right. I was just trying you out to 
see if I could convince you, and to see how much 
you really knew about it.” 

This incident happened about 26 years ago, 
so you can see how long such things are remem¬ 
bered. I tell you this little story, one among 
the many experiences I have had, just to show 
you the importance of being posted on your 
goods, and one of the ways of getting this 
knowledge. 

Points of Sales Teclinic 

As I have said, salesmanship is an art. Here 
are some points of technic which have been 
worked out through the experience of many 
salesmen during many years. You have heard 
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these things many times, but they are so true 
that they will bear repeating. 

One of the biggest helps in selling is cheer¬ 
fulness. A smile and a pleasant word are big 
assets. Nobody likes a man with a grouch and 
a sour face. 

“Do it with a smile” is a good slogan for 
any clerk. Be always pleasant and agreeable, 
always ready to serve. Show by your actions 
that you are willing to assist; be well posted on 
your merchandise,and never show any hesitancy 
about displaying it in a nice way. 

Do not try to force sales too hard, or put 
over some shady deal on any customer. It has 
been said in many tongues, and it is equally 
true in them all—^Honesty is the best policy. 

Always be neat and clean, even to your finger 
nails. Have a clean shave, a clean collar, your 
clothes brushed, and your shoes polished. Do 
not smoke during business hours. These little 
details cost little, but add much to your appear¬ 
ance and your effectiveness. And never neglect 
to say “I thank you.” 

Another thing, boys: Don’t keep your eye 
on the clock. The clock worker doesn’t progress 
very rapidly. The boss knows you are only 
waiting for Saturday night to arrive, and if you 
expect to gain promotion, you can never get it 
through watching the clock with a grouch. 
Work for your boss the same as you would for 
yourself. 

Seventy Per Cent of Salee Made Tliroogli the Eye 

One of the great points in selling is being 
able to show goods and describe them intelli¬ 
gently. Seventy per cent of the sales of mer¬ 
chandise are made through seeing, ten per cent 
by hearing, ten per cent by feeling, and ten per 
cent by smelling. 

Ninety per cent of the people who go into 
retail stores go for the purpose of making pur¬ 
chases. Ninety per cent of the people are buy¬ 
ers—ten per cent are shoppers. 

Supplying the Want and Creating the Desire 

If I step into a tobacco store and ask for a 
ten-cent White Owl cigar, or a bag of Durham, 
and the man on the other side of the counter 
lets me choose a cigar or hands me the sack of 
tobacco, it requires no salesmanship. He is 
there simply to pass out my wants mechanic¬ 
ally. Many men are order-takers, not sales¬ 
men, and salesmanship is not always required, 
as in the foregoing instance. But when sales¬ 
manship is required, you must be there; you 
must be prepared and fortified; you must know 
your business and your goods. 

It is rarely necessary to cut prices to make 
sales. Avoid quoting prices as much as possi¬ 
ble. Talk quality—point out the good features 
of your merchandise, and at last the price. 
Remember, only ten per cent of the people buy 
merchandise for price alone. Why let the ten 


per cent establish the price for the other ninety 
per cent? “The quality is remembered long 
after the price is forgotten.” 

I want to relate a little incident that hap¬ 
pened to me, along about the time of that plow 
story. I was just a boy in the store, and knew 
little about hardware. I confess I don’t know 
all about it now, although I have sold it off and 
on for 30 years,—a long time to be ^one game. 

Proprietor and Clerk Must CKve and Take 

A lady and gentleman came into our little 
country store to look at a cooking stove or 
range. I started to show them one, and tell 
them all I could about it. which wasn’t very 
much, as I look back. It couldn’t have been, 
for I don’t suppose I had ever sold a stove, or 
heard anybody tell about one. However, I was 
a willing kid, and liked to sell goods. 

I had just fairly started, when the owner of 
the store came along, and probably heard my 
talk. He stepped up and took my customers 
away from me, and started a good stove talk. 
I was a high strung kiddie, and resented his 
way of doing this, so I turned on my heel and 
walked away. 

Now to the owner, the boss, I want to point 
out, as I see it now, from my point of view and 
the clerk’s, that my boss made a mistake with 
me, right then and there. We all make them— 
that’s why they put rubber on lead pencils. 

If my boss had walked up and put his hand on my 
shoulder in a friendly way, saying **Roy, let me helu 
you,'^ and had explained to the customers and to me 
that he knew a few points about the stove that the 
salesman was not acquainted with, you can readily see 
that he would have made us all feel better, and at the 
same time would have made a sales talk that 1 wouM 
have long remembered, as well as selling the stove. He 
would have killed two birds with one stone, and the 
next time I had the opportunity, should have been able 
to tell more about the stove. 

I mention this in passing, just to point out to pro¬ 
prietors of stores that possibly they may also be a little 
remiss about helping to educate their clerks. 

Often the clerk is slow about taking advantage of 
his opportunities to learn. You canH put old heads on 
young shoulders, but you can teach the young heads. 

Giving the Wrong Suggestion 

I want to call your particular attention to the repeti¬ 
tion of useless sentences. When you think a customer 
has finished, do not say, “Nothing else todayor 
“You don^t want anything elsef^ or “You don^t want 
so-and-so ? ^ ^ 

You suggest to him in this way that he does not 
want anything else, and he is almost sure to agree with 
you. Instead of putting the suggestion in this negative 
way, say “What else can I show you?“ or “Is there 
anything else?“ or “Do you wish so-and-so 

Another suggestion: When a customer comes into 
your store, don ^t say “Is there something you wanted 
You can take it for granted that he wants something he 
thinks he can get in your store, or he wouldn^t be there. 
A better approach would be “What can I show you?“ 
or * ^ How can T help you f ’ * 

It is the grains of sand that make the beach, the 
nickels that run the street ears and the little things 
that make a retail salesman more valuable to his era 
ployer. “Tremendous trifles“ build character and so 
do they build businesses. So watch the five points— 
Keep your eyes on the stars, not on tho heavens. | 
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Your Attitude Determines Actions of Others 

Q OW is the time when every meix^hant, manufacturer and jobber should 
take stock of himself and see how his own activity, or lack of it, influ¬ 
ences his community and the purchasing public. 

Merchants are unconsciously looked to as a guide of the trend of the times. 

If they are aggressive, enterprising in their methods, if their advertising re¬ 
flects the confidence which they should have in their community and in condi¬ 
tions generally, it doesn’t take long for such a feeling to permeate the com¬ 
munity, and the merchant is benefited by such a condition. 

On the other hand, merchants look to jobbers and manufacturers to set them 
an example as to what their policy should be. 

If a manufacturer hesitates to express his confidence through his methods or 
his advertising, such a condition is quickly communicated to the buyer, both 
wholesale and retail. 

As some of our correspondents in the letters published in this issue have in¬ 
dicated, we must remember that this is the United States, that there is nothing 
wrong fundamentally with our government, its people, or its methods of meeting 
conditions. 

There is every reason why the most optimistic feeling should prevail. 

There is no reason why normal buying in order to supply the usual require¬ 
ments of your trade should not be continued. 

Manufacturers naturally gauge their activities by the orders on their books. 
It is well known that the overhead expense or the cost of production is either 
increased or lowered by the volume of business which passes through the factory, 
and where a manufacturer is able to keep his plant running full time, without any 
undue loss, prices can be reduced. 

These various points are emphasized in letters that we know will be read by 
the HARDWARE WORLD readers the country over. They are printed just as 
received. Nothing has been omitted. No “editing” of them has been necessary. 
They are a frank, honest expression of business and trade conditions. 


MANY LIKE STEAMBOAT’S 
WHISTLE 

Do you remember Lincoln’s story 
about the little steamer with the big 
whistle? Every time they tooted, the 
whistle blew off so much steam that the 
boat stopped running. That’s the way 
with lots of people today. If they would 
only use their energy to drive the paddle 
wheel of opportunity instead of eternal¬ 
ly blowing the whistle of discontent 


they would find themselves going up 
the stream of success so danged fast 
that the barnacles of failure wouldn’t 
have a chance in the world to hook onto 
their little craft. 


To work, to help, and to be helped, 
to learn sympathy though suffering, to 
learn faith by perplexity, to reach truth 
through wonder; behold! this is what it 
is to prosper; this is what it is to live. 
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What Policy Should Merchants Pursue 

is no question that concerns the buyer more than what should be 
^ his policy for the balance of the year. 

In line with oiu* custom of publishing the views of manufacturers and 
jobbers who make a close study of trade conditions, our fall issues have come to 
be looked upon bv many thousand buyers as offering information that enables 
them to more definitely determine their policies. 

Stocks of both jobbers and retailers are very low. 

A manufacturer gauges his operations by the orders on his books. Now that 
the crops are sufficiently advanced to enable the merchant to figure with a degree 
of certainty, he should be able to anticipate his requirements sufficiently in ad¬ 
vance to place his orders. 

Farmers have withheld their buying so long they will be compelled to pur¬ 
chase new tools and equipment, and to make needed improvements. There is 
bound to be increased activity in purch-^sing the necessities. 

A merchant is neglectful of his duty to his community if he cannot be a 
source of supply for everv reasonable requirement. 

There is no undue or unjustified optimism in the letters we are publishing. 
They reflect good, sound American common sense. Profits are made only from 
sales, and sales onlv from stock. In many lines prices are guaranteed, so a mer¬ 
chant is assuming no risk in placing his orders for his normal requirements. 


i|iiiiiiiiiiiiiiiiniiiii:iiiiiiiiiiliiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiii!!iiiiiiiiiiiii!iii!!:iiiiiiiiiiii!uiiiiiiiiiiiiiiiiiiiiiiiiiiinii 


YOU FIND BUSINESS BY GOING 
AFTER IT 

Editor Hardware World: 

If we were merchants, either wholesale or retail, we 
would buy liberally of such merchandise for which 
there was an outlet. Popular priced merchandise sold 
upon a close mar^n of profit, with a quick turnover is 
better for a merchant than money in the bank, for 
money is only one-half of one per cent a month, or 
six per cent per annum, while a quick turnover of mer¬ 
chandise brings far more income. 

There is and always will be a market for popular 
priced merchandise and if the merchant does not buy 
and buy liberally he cannot expect to sell. 

Business is not bad. It is just what you make it, 
which reminds me very much of the saying: ^‘How 
do you find business f Simply by going after it. And 
the harder you go after it the more you find. 

During the depression which prevailed the past 18 
months our plant has worked steadily since January, 
1921. day and night, absolutely without stopping, and 
many times a portion of the regular Sundays and holi¬ 
days. Today we are completing an addition to our 
plant which will double our capacity, and we still 
intend to work 24 hours per day. 

That shows you conclusively how we feel as regards 
fall business and how we feel about business in gen¬ 
eral. All merchants must realize that the war is over, 
that business will not come to them now as it did a 
few years ago, without an effort, and that the public 
will not pay any price that they choose to ask. We 
must get down to stable merchandising and business 
principles and Sell for Less—not a question of how 
much can we get for our merchandise, but how cheaply 
can we sell it so as to stimulate the demand and give 
us a quick turnover. V^ery respectfully, 

ILLINOIS PURE ALUMINUM CO. 

G. S. Walker, President. 


ENTERPRISING IOWA JOBBERS PRAC¬ 
TICE WHAT THEY PREACH 

Editor Hardware World: 

If we were in the retail hardware business, we 
should not conduct ourselves, at this time, any differ¬ 
ent than we are doing in the jobbing business. We 
have bought, and are buying, all kinds of fall and 
winter merchandise, and are having the goods shipped 
to us at once, regardless of whether we get dating 
terms on the invoice. 

We believe that there will be a good trade this 
fall throughout this agricultural section. If there is 
good trade, merchandise will be exceedingly scarce, 
due to the demoralization of traffic, which will follow 
the present strikes. 

When rail traffic is resumed, coal, perishables, 
grain and live, stock will be given the preference. 
Hardware is dead freight, and will move last. Anything 
that we^ get in stock now will find a ready market in 
the buying season. Goods in the hands of eastern fac¬ 
tories will not be valuable to us. 

Wise Merchant Will Buy Now 

If we were in the retail business, we should follow 
the course outlined above. Any jobber will be glad to 
take the dealer ^s order now, and ship him the mer¬ 
chandise at present or later, giving him dating terms 
which will correspond to the opening of the selling 
season. Merchandise cannot be lower; it may be 
higher. The wise merchant will buy now. 

The Winchester-Simmons combination is eloquent 
testimony as to the ineffectiveness of a manufacturer’s 
system of distribution. It is further testimony of the 
advantageous position of the ^octil jobber in the dis¬ 
tributing field. Yours truly, 

HARPER & McINTIRE CO., 
Ottumwa, low’a. C. S. Harper, President. 
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PURCHASE STEEL PRODUCTS WITH 
CONFIDENCE 

Editor Hardware World: 

The situation as it appears to me, contains the prom¬ 
ise of good healthy business over the next six months. 

Just at the present the iron and steel industry is 
very much hampered and disturbed by the coal miners^ 
strike and transportation is more or less disarranged 
by reason of the shopmen ^s strike. 

Our principal business is wire products, which are 
very low in price, there having been no advances since 
the low points that were reached in the early months 
of this year, notwithstanding that costs have sharply 
increased on account of the high price of coal. It 
seems to be the general impression that with the 
miners^ strike settled there will still be a great short¬ 
age of coal for the rest of the year, because stocks all 
over the country have been extinguished and it is im¬ 
perative that large shipments be made to the non 
producing sections of the country for domestic and in¬ 
dustrial purposes. Coal scarce and dear means high 
costs for steel products. 

The statements of the steel companies that are 
published from time to time reflect faithfully the con¬ 
dition of the industry. Stocks of goods are low. The 
volume of business is very encouraging with prospects 
of a continuance for some time in the future, but prices 
have not yet been brought back to levels that are fair 
to the steel producer. 

Looking backward, it would seem that the down¬ 
ward swing of prices in the year 1921 was too sharp 
and there must be some re-action to restore equilibrium. 

All the conditions that make business have im¬ 
proved during the past six months. Crops are the 
foundation of our prosperity. Bountiful harvests seem 
to be assured and improved prices, giving the agricul¬ 
tural community considerably more buying power. The 
banking and credit situation is favorable. Export 
business is slowly reviving. Improvement in the Euro¬ 
pean situation, sure to come, will be a great impetus to 
business in the United States. 

Our opinion is that prices of steel products and es¬ 
pecially wire and wire nails are low and that jobbers 
and retailers mav purchase with confidence in reason¬ 
able quantities for their next six months’ business. 

PITTSBURGH STEEL COMPANY. 
Pittsburgh. J. G. Deericks, Gen. Mgr. of Sales. 


MUCH SAFER NOW TO KEEP 
COMPLETE STOCK 

Editor Hardware World: 

We believe it to be a time when it should be the 
policy of the retail merchant to carry a complete stock 
and to buy his requirements a little more fully than 
he has been doing for the past two years. The values 
in many hardware lines are still high as compared to 
pre-war prices. They are in most cases much lower 
than they were during 1919 and 1920 and in our judg¬ 
ment are on a basis where the risk of decline is much 
smaller than it has been. The stock of merchandise in 
the country in the hands of manufacturers, jobbers and 
retailers is not heavy and is even scarce in some lines. 

We do not believe it a time when a merchant should 
in any way speculate in hardware, but he is certainly 
much safer in keeping up his stock than for some 
months past. 

If the coal strike and the railroad strike are settled 
amicably, there seems to us to be no question as to a 
good demand during the coming months. Judging by 
the government reports, our crops in almost every item 
are going to be large and the farmer will consequently 
be prosperous and in good shape to buy his require¬ 
ments. Yours very truly, 

HIBBARD. SPENCER, BARTLETT & CO. 
Chicago, Illinois. J. J. Charles, President. 


AMPLE REASONS FOR OPTIMISM 

Editor Hardware World: 

It is best to say right out loud that the hardware 
trade—makers, jobbers and retailers—^is the most solid, 
sensible and substantial industry in this country. Left 
to ourselves, I firmly believe we would always have 
good business free from sinking spells, except from 
natural causes. We think right; we act right; but 
some unnatural and unnecessary thing rises up to hold 
us by the heel. 

The writer is blessed with several years and a fair 
memory. Remember Roosevelt’s spasm on “Predatory 
Wealth” and the great panic it causedf It took some 
billions of dollars away from our customers and prog¬ 
ressively knocked down the average of railroad stocks 
from $138 by more than $50 in 16 years. 

Do you recall Wilson’s “Self Determination” and 
his “basic 8 hour dayt” Two impossible propositions 
devised to set out the “Bights of People,” especially 
the ignorant. 

A combination of stupid politics and labor unionism 
with resulting strikes again destroyed the buying power 
of our customers. Just more nonsense from high 
places. 

But that bunk is as dead as it deserves to be. Now 
days the President is pointing out distinctly “Duties” 
instead of “Bights.” He says to the lazy wasters: 
“Go back to work and service” and in another breath, 
to the class bosses: “Any man must pursue his duty 
to labor when and where he chooses, without hindrance 
or permission. ” 

Our very thoughts—hardware men’s convictions and 
from the proper place. Knowing this, few need ques¬ 
tion future business; its swelling proportions are safe¬ 
guarded. 

From every depression I can remember our country 
has rolled up a tide of business greater than ever 
before. Every barometer bespeaks its early arrival 
now. Don’t delay; get a liberal supply of quality 
goods in stock at once. 

UNITED ROYALTIES CORPORATION. 
New York L. Bordwell, President. 


DON’T RISK BEING OUT OF STOCK 

Editor Hardware World: 

We believe that dealers should buy a reasonable 
stock, in the effort to meet the coming demand, which 
should be improving. 

We have passed through very unusual conditions, 
due to the strikes and the great loss to labor due to not 
receiving wages is bound to have its effect in pur¬ 
chasing ability. 

Our good fortune in this country, however, is in 
having prospects of more business and fair prices. And 
the backbone of the country in buying is the farmer, 
because if the farmer is not prosperous there are a 
great many others who suffer with him in lack of 
prosperity. 

If the dealer holds back in ordering, and the manu¬ 
facturer is unable to produce on orders, he will 
naturally be conservative in piling up stock. 

For that reason some dealers are apt to find delivery 
slow, if they delay placing orders until the last minute 
and then request prompt shipment. Because others 
may have placed orders earlier and in doing so have 
the right to expect their orders to be shipped first. 

No dealer can afford to risk being out of stock and 
losing sales, obliging his customer to get out and buy 
elsewhere. And that is especially true in the time of 
improving conditions. 

SMITH & HEMENWAY 00., INC. 
New York, N. Y. JrJl. Hemenway, Treasurer. 
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A SOUTHERN JOBBER’S VIEW 

Editor Haudwabe World: 

1 can state most emphatically that for the balance 
of the year and in fact np to next spring, inclusive, it 
would be advisable to keep a full stock of everything 
that would be called for, besides those goods that are 
new and need introduction, because there is certainly 
to be a splendid volume of business beginning early 
this fall and continuing for months to come. 

ProBparity Being Forced On XTs 
It would seem as though prosperity is being forced 
upon many of us, whether receptive or not, and this is 
all the more gratifying at this time in view of the 
fact that unconsciously, of course, the business trend 
of both jobber and retailer has been most discouraging, 
but the dawn, however, of a conservatively prosperous 
future is here and a man must have mental indigestion 
who cannot appreciate it. 

As Begards the Winchester-Blmmons Combination 
What little flurry was caused, as naturally would 
be caused by the merger of two such large companies, 
is now over and the result discounted. No one need 
worry about anything in connection therewith. Large 
companies are obliged to be face to face with heavy 
overhead expenses in proportion to smaller concerns 
and the economy that the combination hopes to find 
will doubtless be beneficial from past experiences, but 
is no cause for alarm to anyone. 

This is a big country, there is room for everybody 
and those prosper better who carry on the ''even tenor 
of their way.’* Yours very tmly, 

A. BALDWIN & CO., Limited. 
New Orleans, 1a. W. M. Pitkin, General Manager. 


KEEP 90.DAY STOCK ON HAND 

Editor Hardware World: 

As seen through our spectacles, the advisable thing 
for manufacturers, jobbers and retailers to do is to 
keep in stock goods to cover their reasonable require¬ 
ments for 90 days ahead. 

Prices are fairly stable, and where changes occur 
they are more likely to be upward than downward. In 
many lines deliveries are slow, and the demand all over 
the country seems to be on the increase. 

We, therefore, believe reasonable requirements for 
90 days should be anticipated all along the line. 

Yours very truly, GEORGE M. CLARK & COMPANY 
Division American Stove Company 
Chicago, Illinois. A. F, Millikan, Sales Manager. 


TIME FOR RECKLESS BUYING IS PAST 

Editor Hardware World: 

If I were a jobber or retailer in the hardware trade, 
I would exercise the greatest of caution in purchasing 
for the balance of the year. In the first place, it ap¬ 
pears from a general study of the manufacturing trade 
that there is going to be a tendency to drop prices. 

■Considering what the jobber and retailer have gone 
through since the close of the world war, having been 
obliged to cross off their books enormous amounts 
owing to the decrease in prices from the wartime 
prices, it doesn’t seem as though this trade could stand 
another shrinkage on their merchandise. The time for 
reckless buying is over, and from now on all buyers 
will have to exercise great precaution. As profits are 
made on turnovers, the jobber and retailer must look 
out and buy in smaller quantities than they have done 
in the past three years. 

I do not think that there is anything more which 
I can write unless I go into this subject deeper. The 
whole kernel of thought in this letter is "caution.” 

THE ELASTIC TIP COMPANY. 
Boston. George A. Stetson. 


REASONS FOR EARLY BUYING 

Editor Hardware World: 

The fact that all departments of our organization 
are busy, answers indirectly the question as to "what 
would be our buying policy for the next six months if 
we were a jobber or retail merchant!” 

It indicates our belief that both jobbers and retail¬ 
ers will realize the importance of placing orders early 
for goods required next spring. 

In our line, at least, jobbers and retailers’ stocks 
are very low, due mainly to the fact future orders 
placed a year ago were for small quantities, many 
buyers believing prices would fall when goods were 
required. 

Owing to unsettled market conditions a year ago 
very few manufacturers felt warranted in producing 
goods above orders in anticipation of late season de¬ 
mand and as a consequence buyers were unable to 
obtain deliveries on late season orders. 

There is positively no indication at present or pros¬ 
pect in the near future of conditions that will permit 
of a reduction of present prices of manufactured ar¬ 
ticles of hardware. Prospects of early relief from the 
present industrial troubles are not very promising. 
The strikes have curtailed production and delayed de¬ 
liveries of raw material. Manufacturers will be greatly 
hampered in maintaining their schedules. Freight 
shipments will be slow and uncertain at best. 

Goods offered today for future delivery at a price 
guaranteed against decline for eight to ten months are 
certainly a good buy. Prudent buyers will specify now 
for full requirements and insist upon early delivery. 
It looks to us as though the demand the next twelve 
months would greatly exceed the ability of manufac¬ 
turers to supply. 

COLDWELL LAWN MOWER COMPANY. 
Newburgh, N. Y. R. W. Speiser, Sales Manager. 


REDUCTION OBTAINED BY BLUFF 
MAKES CONDITIONS WORSE 

Editor Hardware World: 

In times like these we hesitate very much in express¬ 
ing our opinion of the future outlook for business, es¬ 
pecially at this moment, when the rail and coal situ¬ 
ations are nearing a settlement. 

If a settlement is reached it will, we believe, ease 
the situation in regard to deliveries of steel from the 
mills, but we doubt whether an immediate relief will 
be effected. We realize that people are expecting to 
buy as reasonably as possible, but at the same time 
when a buyer bluffs and secures a reduction it does 
not better conditions, but ultimately makes them worse, 
so I feel that buyers for industrial concerns, as well as 
jobbers and dealers, should buy where they can get the 
best values, and pay a legitimate price. 

Business during the past month has been better than 
during the early part of the year, and we cannot help 
but feel that with the enormous building program now 
in effect that business will continue to increase and be 
as good, if not better, in the fall than it is now. 

Yours very truly, 

FAULTLESS CASTER COMPANY. 
Evansville, Ind. By Clarence B. Noelting. 
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ONLY ONE BEAD FBOM COVEB TO OOVEB 

Editor Hardware World: 

W^e have taken the Hardware World for a 
number of years and know thi.t you get out a most 
readable magazine. 

In fact, of all the different publications and 
papers that we take, the Hardware World is the 
only one we read from cover to cover. 

BOUQUET-BROWNSON COMPANY. 

St. Paul, Minn. 
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PROFITS ARE MADE FROM SALES 


SAW MANUFACTURER’S SENSIBLE 
SUGGESTIONS 

Editor Hardware World; 

Personally we believe that the jobbing trade is wide 
awake to the conditions as existing today, and are as 
clever a bunch of people as exist in the manufacturing 
end, and their opinion is just as good as ours. Never¬ 
theless, we have seen during the last two or three years 
large profits swept away, due to decline in prices, and 
depression of business, and poor collections. I think 
we have become ultra-conservative and will probably 
suffer during the next two years through this ultra¬ 
conservatism, for we are now on the eve of two, three 
or four years ^ prosperity, which a great many people 
believe is due. 

We should, if our capital allows us, increase our 
stocks and prepare to give our customers the very best 
of service. A burnt child, however, always dreads the 
fire, and I think it is needless Xo caution people to be 
careful. I think that merchants and jobbers will most 
naturally be over careful and those few who have the 
most nerve in preparing well their stocks and pur¬ 
chases—we think tney will reap the greatest rewards. 

At the present moment we nave staring us in the 
face the coal strike and the railroad strike. At this 
moment we cannot believe that either one of these are 
going to result very seriously in the slowing up of 
business. 

If these conditions were removed, and we hope they 
will be soon, we can see a constantly increasing demand 
for goods, brought about largely through the fact that 
jobbers and retailers both have allowed their shelves 
to get bare and have used the manufacturers as dis¬ 
tributing agents to their customers in many, many 
cases, and we fear very much that many jobbers and 
merchants will find it very hard to obtain goods which 
they will very much need, due to the fact that the 
manufacturers will not be able to produce enough to 
take care of the demand unless jobbers and merchants 
anticipate their wants early. 

SIMONDS MFG. CJOMPANY. 
Fitchburg, Mass. J. E. Kelley, General Sales Manager. 


BETTER DEMAND AND GREATER DIFFI¬ 
CULTY TO OBTAIN MATERIAL 

Editor Hardware World: 

If we were a jobber or a retail merchant our buying 
policy for the next six months would be to keep on 
hand sufficient stock of material to take care or our 
customers' needs so that we could deliver promptly 
from our stock on all such materials as were in demand. 

We are strongly of the opinion that in view of labor 
disturbances it is going to be increasingly difficult 
during the next 30 to 60 days to obtain finished goods 
and that prices to some extent, at least, are going to 
be higher in view of advancing cost of raw materials 
and difficulty in procuring them. We are also of the 
opinion that there is also going to be a better demand 
for merchandise, especially on the part of the farmer, 
this fall after the present crop, which promises well, 
has been harvested. 

To sum it up, therefore, we look for a better de¬ 
mand this fall than has heretofore existed this year, 
with greater difficulty in promptly supplying that de¬ 
mand on account of labor disturbances in the mines and 
on the railroads, and we, therefore, believe it is a good 
policv for the retail merchant and hardware jobber to 
carefully see to it that his stocks are kept in well bal¬ 
anced condition. Yours very truly, 

HUNT HELM-FERRIS & CO. 

B. H. Beil, Secretary-Treasurer. 


EXPECT TOOL BUYING WILL INCREASE 

Editor Hardware World: 

We have every reason to believe that the improve¬ 
ment of the spring will continue and that there will be 
a more active buying of tools the coming fall than 
there has been since the spring of 1920. The exact 
extent of this buying no one can predetermine, but we 
believe it will be sufficient to cause shortages in many 
lines. 

It is becoming more and more difficult to secure 
promptly deliveries of material and there is little un¬ 
employed labor. Therefore, it will be difficult for a 
factory to increase its productive capacity to any con¬ 
siderable extent on short notice. 

The large amount of building that is being done is 
bound to have its effect on the tool trade and we are 
cautioning all our customers to watch their stocks care¬ 
fully and keep them within safe limits. The export 
trade has shown a marked improvement during the 
past three or four months and manufacturers’ stocks 
in general are becoming reduced. This fact alone will 
have its influence upon prompt deliveries, the merchant 
can hardly expect to find in the manufacturers’ ware¬ 
houses round lots ready for prompt shipment. 

We are gradually adjusting all the surplus that ac¬ 
cumulated at the close of the post war activity and 
soon will be glad to measure the country’s consump¬ 
tion—and then know what ‘‘normalcy” means. 

GOODELL-PRAIT COMPANY. 
Greenfield, Mass. Wm. M. Pratt, President. 


CANNOT MAKE A PROFIT ON GOODS 
NOT IN STOCK 

Editor Hardware World: 


We feel that there has not been a time in many 
years when it was of as grert importance to the mer¬ 
chant, be he large or small, to keep his stock complete. 
We are emerging from a long period of business stag¬ 
nation, when all stocks were trimmed down to the 
lowest notch, and now we see a growing and healthy 
demand for goods, beginning with the consumer and 
running up through the natural channels of distribu¬ 
tion, consumer, local merchant, wholesaler, and manu¬ 
facturer. 

In addition to the demand arising from the passing 
of the lean years, we are facing the coal and railroad 
labor troubles, which are bound to exert a severe slow¬ 
ing down influence upon all manufacturing and distrib¬ 
uting, and wholesalers are already feeling some diffi¬ 
culty in keeping their stocks complete. 

We strongly recommend that the retail merchant 
buy conservatively, as he would in a normal year, but 
frequently and thoroughly, bearing always in mind the 
axiom that you cannot make a profit on the goods that 
you do not have in stock when wanted. 

In a broader way we believe that as last year was 
pre-eminently a year for the merchant to concentrate 
on the merchandise problem, so this year is one in 
which it is of the greatest importance for him to work 
on his accounts receivable. He should carefully and 
intelligently clean house in that department, and the 
months between now and the first of January can well 
be employed in getting his old accounts collected. 

The comparatively small demoralization of business, 
incident to the coal and railroad labor troubles, is a 
remarkable tribute to the inherent soundness of our 
country’ ’s financial and commercial condition today. 
To us the future is full of promise. 


THE SEATTLE HARDWARE COMPANY. 

L. Howard-Smith, 
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SALES ARE MADE FROM GK)ODS IN STOCK 


ADEQUATE TOOL STOCK NECESSARY 

Editor Hardware \vorld: 

We believe that indications point to a distinctly 
better business in the next six months. 

If we were a jobber or retail merchant, we would 
consider it wise to see that we had an adequate stock 
of standard articles on hand, as in the tool business, at 
any rate, it is the dealer that has the goods who makes 
the sale. THE L. 8. STARRETT COMPANY. 

Athol, Mass. F. E. Wing, Treasurer. 


SPEAKS FROM WIDE EXPERIENCE 
AND KNOWLEDGE 

Editor Hardware World: 

If we were a jobber or a retail merchant, as we feel 
today, our buying policy for the next six months would 
be on rather broad lines, so far as quantity is concerned, 
and we would want our goods to be shipped to us just 
as soon as possible, in order to obtain a stock, for we 
believe we are going to have a most excellent fall 
business in our industry. 

INTERNATIONAL SILVER COMPANY. 
Meriden, Conn. Geo. H. Wilcox, President. 


SUGGESTIONS, BUT NOT ADVICE 

Editor Hardware World: 

In our opinion the buying policy for the next six 
months must be governed entirely by local conditions 
in the respective territories. We may have suggestions 
to make from time to time, but never advice, because 
human nature is such that advice is only acceptable to 
children. 

We are confronted with many conflicting economic 
situations, and must be governed entirely by our best 
judgment. There is no question in our mind but prices 
must gradually come down. A jobber or retailer to 
function properly must keep sufficient stock on hand to 
serve the ultimate consumer at the minimum possible 
price. This alone is the true essence of business — 
(service). CALDWELL MPG. CO. 

Rochester, N. Y. J. G. O ’Brien, President. 


BE PREPARED FOR FALL AND 
HOLIDAY TRADE 

Editor Hardware World: 

As there is almost sure to be active business during 
the fall, we would naturally carry a very liberal and 
complete stock, ordering early so as to give the manu¬ 
facturer as long a time as possible to complete ship¬ 
ment. 

The dealer should anticipate not only the usual fall 
demand, but the Christmas trade as well, and place 
orders with his jobber in sufficient time to receive the 
goods in early December. 

Considerable attention should be given to the early 
1923 business, and orders placed as promptly as possible 
for shipment in January. In this manner the dealer, 
jobber, and manufacturer will be working in harmony 
and there would be less danger of shortage should busi¬ 
ness again go above normal. It has undoubtedly 
seemed best to be very conservative during the past 
two years, but no one is justified in carrying this to 
the extreme. Most of our jobbers have been very lib¬ 
eral in placing their specifications for our goods and 
we hope this is the case in every line. 

MARBLE ARMS & MFG. COMPANY. 
Gladstone, Mich. Jas. T. .Jones. 


DEMANDS TO HURRY SHIPMENTS 
INCREASE 

Editor Hardware World: 

It seems to us that the general business condition 
at this time is one of optimism. While some of our 
customers apparently continue to buy hand to mouth 
this practice is growing less and less. 

Demands to hurry along shipments indicate that 
dealers’ shelves are not loaded. Orders have been 
coming to us in such volume that we are increasing 
our output as fast as possible. The market for tools 
strikes us as strong and warrants confidence. 

HENRY DISSTON & SONS, INC. 
Philadelphia. F. H. Atwood. 


ENAMEL WARE MANUFACTURERS^ 
SUGGESTIONS 

Editor Hardware World: 

We think it good advice to jobbing and retail mer¬ 
chants to keep their stocks up, and order promptly 
whatever they may need. 

It looks to us as though there is going to be a 
scarcity of steel products on account of the coal and 
railroad strikes, and this will cause a shortage of goods. 

Our suggestions to the dealers are: place your orders 
promptly and get the goods in stock and let the other 
man do the worrying. Yours very truly. 

Manager. 


EARLY BUYERS WILL BENEFIT 

Editor Hardware World; 

It is the writer ^s opinion that the general trend of 
prices is upwards, and that this will continue for sev¬ 
eral months, and perhaps a year. 

The policy of the buying public has been conserva¬ 
tive during the last year, but with the splendid crops 
that are now being harvested, the demand for goods 
will increase and it is my impression that the jobber 
or retailer who buys early will benefit not only in 
having the goods on hand, but also will be able to buy 
cheaper now than perhaps later on. Yours truly, 
AMERICAN GAS MACHINE COMPANY, Inc. 
Albert Lea, Minn. H. W. Jensen, Mgr. of Sales. 


TENDENCY SEEMS UPWARD 

Editor Hardware World: 

We believe that, should the railroad and coal strike 
be settled in the very near future, that this country 
will see a fall business that will be really getting back 
to normal. We appreciate that this is a very much 
overworked word; nobody knows what ‘‘Normal’^ 
means; however, it is our opinion that the dealer who 
buys conservatively and yet has his assortment com¬ 
plete will have a good fall and winter business. 

We believe also that there are some lines of manu¬ 
factured goods that should be reduced in price. Gen¬ 
erally speaking, the tendency seems to be the other 
way, which effect will have a tendency to further 
straighten the market and gain conf’dence of the re¬ 
tail dealer and ultimately the consumer. 

If. however, the coal strike and railroad strike 
not settled in the near future one can only guess as tb 
the awful consequences, and what the fall and winter 
has in store for the country generally. Yours very truly, 
EMPKIE-8 IIUCtART HILL COMPANY, 
Council Bluffs, Iowa. Fred D. Empkie, Secretary. 


R. F. Coffey and E. .1. Sheehy have engaged in the 
hardware business at Morrison Street, Portland. 
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CROPS NOW SUFFICIENTLY ADVANCED TO ENOW NORMAL 

REQUIREMENTS 


PRACTICAL HELPFUL SUGGESTIONS 
FROM INDIANA JOBBERS 

Editor Hardwabe World: 

We would suggest that retailers push their business 
this fall and winter, as we believe that by doing this 
everyone can increase their business very much over 
last year, as we think conditions are very much better 
than they were a year ago. 

We would suggest that they use their jobbers more 
than they do, by telephoning, or writing them, ad¬ 
vising them of their needs, and getting goods shipped 
to them promptly. The retailer should be very careful 
about buying in quantities. He should buy his actual 
needs, and keep a good assorted stock. In fact to buy 
more varied lines than he has heretofore. 

We would suggest that he add to his assorted stock 
a great many items that he has not been selling, as in 
every retail store there are a great many lines that he 
does not sell that he should sell. 

We believe he should carry a complete line of Ford 
parts. 

Carry Auto Accessories 

We believe he should carry a full line of staple au¬ 
tomobile accessories. Also carry a popular priced line 
of automobile tires and tubes through the hardware 
jobber who is close to him. 

We mean by that that he should carry only the Ford 
sizes tires and tubes in stock, and he can order direct 
from his jobber any sizes other than the Ford sizes. 
We believe he should carry a fairly good stock of 
30x3 and 30x3^ fabric and cord casings. We believe 
he should carry a fairly good stock of 30x3 and 30x3 
tubes. 

We believe he should carry a line of house lighting 
fixtures and electrical supplies, as the country houses 
are pretty well being equipped with electric systems, 
and he could pick up a nice lot of business in his own 
town, as a great deal of the smaller towns are carrying 
electric fixtures. 

These are our suggestions. Do not let him forget 
to keep up a well assorted hardware line, house fur¬ 
nishing, building supplies, together with sporting goods, 
toys, etc. 

With kindest regards, we remain yours truly, 

BOETTIOHER & KELLOGG COMPANY, 

Per Oscar Boetticher, Vice President. 

Evansville, Ind. 


STOCK RECORDS VALUABLE GUIDE 

Editor Hardware World: 

It is our belief that an important thing for every 
jobber or retailer to know is the rate of sale as applied 
to the individual items in his stock. A proper stock 
record, closely watched, should enable him to keep his 
stock well balanced. The recent tendency with many 
dealers has been to be under-stocked rather than over¬ 
stocked. This condition was brought about by the fact 
that so many found themselves over-stocked when busi¬ 
ness was at such a low ebb. 

Assuming that dealers are in business to make their 
money on the goods they sell and not on speculations on 
the increase or decrease in these same materials, it is 
our feeling that the dealers should keep their stocks 
well assorted, thus making it unnecessary for their cus¬ 
tomers to ‘‘go shopping,'* thus wasting a tremendous 
amount of time and encouraging the cutting of prices 
by competitors. Dealers should watch their stocks with 
exceeding care so as not to buy more than is needed, 
but equally, not to buy less than will be wanted by 
their trade. 

GREENFIELD TAP & DTE CORPORATION. 
Greenfield, Mass. Edward Blake, Jr., Vice President. 


FACTS WELL TO KEEP IN MIND 

Editor Hardware World: 

There are two conditions which are in evidence at 
this time, which, if not settled, will have a strong ten¬ 
dency to retard business development. These conditions 
are the coal strike in the East and the railroad strike, 
which takes in the entire country, which we are loath 
to believe at this writing will not be overcome in the 
very near future. 

There is a buUding boom which is sweeping the 
country, and in connection with which there is a de¬ 
mand for an immense amount of hardware. 

In my opinion there is no prospect in sight of lower 
prices for the majority of commodities. So far as our 
own line is concerned there will certainly be no further 
reductions in the next six months, and we are of the 
opinion that the bottom has pretty well been reached. 

With these outstanding facts a demand for hard¬ 
ware comes and with no possibility of reduced prices 
we can see no reason why a jobber or a dealer should 
not order stocks with reasonable liberality. Neither of 
these classes of business men can do business without 
goods to sell, and I do not feel that they are taking 
any great chances in stocking up at least to keep pace 
with the demands. 

Our own business has shown a strong and healthy 
increase during the last seven months; in fact, at this 
time we are having considerable difficulty in getting 
goods in sufficient amount to fill our orders, and our 
advice to both of the classes of merchants mentioned 
would be to order on a reasonably conservative basis 
but not, of course, with the liberality that would follow 
a rising market. I believe that prices are reasonably 
stabilized at this time. There may be further reduc¬ 
tions, but they are not in evidence at this time. 

Yours very truly, 

8IMONDS MANUFACTURING COMPANY. 
Portland. H. A. Sargent, Vice President. 


OUTLOOK FOR FALL BUSINESS 
EXCELLENT 

Editor Hardware World: 

Trade conditions throughout our territory have ma¬ 
terially improved and the outlook for fall business is 
excellent, because crop conditions are promising. 

Our advice to retail merchants would be to buy con¬ 
servatively, placing seasonable future orders to protect 
their needs, but not to overbuy. There are two reasons 
for this: one, because the buying power of the con¬ 
suming public has been and will be curtailed for some 
time on account of the shrinkage in the price of prod¬ 
ucts raised throughout the territory; another, because 
prices are almost certain to be reduced on all lines. 

The reduction will be gradual, but certain, and the 
retail merchant will place himself in a very much bet¬ 
ter position by buying often and in small quantities, 
thereby placing the burden of the shrinkage in price 
on the jobber rather than assuming it himself. 

We have not enough definite information on the 
Winchester-Simmons combination to speak with any 
authority on the subject. It is very apparent that the 
Winchester idea of eliminating the jobber and going 
directly to the retail dealer proved a faUure. 

Yours truly, 

THE SALT LAKE HARDWARE CO. 

H. A. Schweikhart, V. P. & G. M. 


.T. M. Carroll has purchased the interest of his part¬ 
ner, A. W. Clark, in the Carroll & Clark Hardware Co. 
at Lamanda Park. The business will be known as the 
J. M. Carroll Hardware Co. 
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The Radiator with a Backbone 
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The strongest radiator for 
Fords made — because it is 
the only radiator with this 
Patented construction. 


This patented construction 
positively ties the Ford 
frame where the radiator 
is mounted on the chassis. 


Add the other Atlas features — increased 
cooling surface and expanding brass honey* 
comb core — and it is not surprising that 
jobbers and dealers proclaim it the biggest 
seller amopg Ford replacement radiators. 


Write for Details 


STEIDLE MEG. GO 

CnrCDINATI 










■» 1 ■ 

118 


HARDWARE 


WORLD 


DONT SPECULATE, BUT BUY FOR 
REQUIREMENTS 

Editor Hardware World: 

It is our opinion ttiat there is going to be a steady 
improvement in the demand for tools. 

While at this particular time we are experiencing 
a temporary setback because of the numerous strikes, 
still as soon as these are settled business is bound to go 
forward with a greater momentum. 

Jobbers and merchants have been liquidating stocks 
for the past year and a half and have been buying on 
the most conservative basis. They are, however, ex¬ 
periencing in many lines a slowing up for deliveries 
and this means that the jobber and dealer must antici¬ 
pate his wants to a certain extent if he is to have a 
well rounded stock. 

We find in the manufacturing business that the 
large producers of steel and other supplies are now 
requiring four to six months for deliveries and we do 
not believe that these deliveries will show any improve¬ 
ment over the next year. 

We would want to advise against any speculative 
buying, as we believe there is more money to be made 
in turnover than there is in carrying heavy and slow 
moving stocks, but it is essential to specify far enough 
in advance to take care of the demands of the public. 

VAUGHAN & BUSHNELL MFG. CO., 
Chicago. Sanford 3. Vaughan, President. 


SANE AND SENSIBLE SUGGESTIONS 

Editor Hardware World: 

If I were a retail merchant I would buy my con¬ 
servative fall requirements and get them in my stock 
early, so as to have the goods when my customers re¬ 
quired them. 

I would buy my first four months’ requirements of 
season goods for 1923, and on some items six months’ 
requirements. 

For this fall, if I was doing a credit business, I 
would curtail credits and make every effort to collect 
my outstanding accounts. I would make a special and 
very strenuous effort to collect past due and old ac¬ 
counts, if I had them, and I would make a very early 
start. And, if I was owing my banks or jobbers I 
would make every effort to pay up in full before the 
first of the year and start the new year with a clean 
slate. 

I would be very cpnservative with credits and avoid 
long time credits. Thirty or sixty days should be the 
longest retail hardware dealers’ limit of credits. Com¬ 
petition has forced the resale prices down to the point 
of where he can no longer give long and indiscriminate 
credits and make money. 

The cause of much distress to many retailers in 
certain sections has been the long and indiscriminate 
credits and inability to collect their accounts. And in 
justice to themselves they should be very conservative 
in their credits. 

It now looks as if many lines of merchandise would 
be very scarce and hard to get during the next few 
months — and higher prices may rule for a time on 
some commodities—especially is this true of heavy and 
staple goods. 

But we must not forget that merchandise as a whole 
is still very high in comparison to pre-war prices and 
that sooner or later it is bound to reach lower levels. 
So we would not advise our trade to buy from a specu¬ 
lative standpoint. And, anyway, in the long run, it is 
better to buy just for actual needs and buy often as 
required. There has been a great deal more grief to 
some retailers from over-buying then making low prices 
and giving indiscriminate credits to move the goods, 
than there ever has been from short buying and con¬ 
servative credits. 

MARSHALL-WELES COMPANY. 
Spokane. E. S. Redeker. Manager. 


DON’T PLUNGE, BUT BUY FOR 
KNOWN NEEDS 

Editor Hardware World: 

As far as Enameled Ware is concerned, we believe 
the buyer can place his orders with greater confidence 
in the stability of prices than at any time in the past 
few years. Many of the raw materials entering into 
the manufacture of enameled ware, particularly steel, 
have advanced materially in price. Labor in this sec¬ 
tion of the country is high priced and rather difficult 
to. obtain. 

There is every indication that prices will remain 
firm, and undoubtedly some advances are going to 
have to be made. If the coal and rail strikes con¬ 
tinue, shipments are going to be slow, and many cus¬ 
tomers will be disappointed. We do not advise anyone 
to plunge, but liberal buying for known needs will be 
perfectly safe. 

THE REPUBLIC STAMPING AND ENAMELING CO. 
Canton, Ohio. B. M. Fawcett, Mgpr. of Sales. 

GOOD ADVICE FOR ALL TIME 

Editor Hardware World: 

If we were retail merchants we would follow the 
same advice which we have advised the retail merchant 
to do for the past three years, namely: 

1. Keep a complete stock of all items which are 
called for. 

2. Keep a good substantial stock of the staple 
commodities which are now moving rapidly. 

3. Anticipate requirements far enough ahead to 
insure having the merchandise when the season is on. 

4. Make collections promptly and adhere rigidly to 
business principles. 

The situation in the coal, coke, iron and steel indus¬ 
tries is such that the jobber must anticipate many, 
many months in order to satisfy the demands of the 
retail hardware trade. 

The retail hardware merchant upon his part should 
appreciate the fact that he has a source of supply from 
which to supply his needs and should not engage in long 
time contracts or tie up his capital unnecessarily for the 
reason that it should be kept in a liquid state to make 
profit with. WHITON HARDWARE COMPANY. 
Seattle. John F. Welborn, President. 


NORTHWEST JOBBER’S VIEWS 

Editor Hardware World: 

If I were a retail merchant, for the coming fall and 
winter, I would buy with reasonable freedom, for I 
believe that through most of this territory conditions 
will be excellent at least until January Ist. We believe 
that prices in the hardware lines will be firm as a 
whole, but any advance that comes will not justify any 
speculation on the part of the merchant. 

With reference to futures, I would buy my minimum 
requirements only, but I would be sure to do this. 
There are too many factors entering into the condition 
to make any prediction for next spring’s business today. 

With reference to the Winchester-Simmons com¬ 
bination, the limited information we have at the pres¬ 
ent time leads me to believe that this will not be any 
disadvantage to the present Winchester agents, but to 
those who‘have been handling the Simmons line here¬ 
tofore, but have not handled the Winchester lines, we 
believe that it will mean an awkward position. 

However, conditions are still so uncertain in this 
combination that the actual working out might mean 
something entirely different from anything we can 
anticipate at the present time. Very truly yours, 

FAILING-McCALMAN CO. 
Portland, Oregon By Edward J. Failing. 


Austis-Hall Hardware Co., of Brownwood, Texas, 
have increased their capital stock to $102,000.00. 


Digitized by 


Google 







9 


1 / 


K/ 






r# 


Decree Pliinf^er 


iO’An^ltf Adjustni«*nf Stop 


'45* Angle Adjustment Stop 
60*Angle Adjustment Stop 


Adjustment Lever 


Feb. 17. 1914 
Nov. 26. 1918 
Others Fending 


SIOUX VALVE LATHE 

The Little Tool for the Big Job 

Refaces any 30, 45 or 60 degree angle valves from 1% to 4^ in. in 
diameter! With this Sioux Valve Lathe your shop will be equipped 
to handle the big valve-grinding jobs THE STANDARD Sioux Way. 


ACCUBATE. The Sioux Valve Lathe is more 
accurate than a machine lathe. All of its ad¬ 
justments are accurately and permanently 
built into the tool. Changing the 30**, 45* or 
60* angles is merely a matter of changing the 
degree plunger from one adjustment stop to 
the other. When the adjustment lever is closed 
down against the tool it is impossible for the 
cutter to get out of line, no matter how heavy 
the job. 

SEIjF-CENTEBING. Any novice can operate 
the Sioux Valve Lathe. The swivel-center de¬ 
vice insures automatic self-centering of the up 
and down center adjustment against the valve. 


The two clamp devices hold the valve stem 
from jumping or moving out of alignment. 

BOUND CUTTEB. The round cutter, because 
of its shape, cuts a positively smooth face on 
any steel or cast iron valve, without shatter¬ 
ing or leaving ridges. Its circular shape gives 
unlimited cutting edge, and since it is a^ust- 
able and moveable it has the life of at least 
ten ordinary cutters. 

FULL EQUIPMENT. The Sioux Valve Lathe 
comes supplied with the proper springs for 
handling all sizes of valves, also with two 
cranks—one for small valves and one for large 
ones. This lathe will fasten permanently to a 
bench, or fit in a vise. 


Soid by All Live Jobbers 

ALBERTSON & COMPANY, Sioux City, Iowa 
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DEALERS’ SHORT STOCKS INCREASE 
BUSINESS 0^ MAIL ORDER HOUSES 

Editor Hard WAKE World: 

The retail business of this section of the country 
shows steady improvement from month to month. I do 
not believe retail merchants in the smaller towns are 
keeping up their stocks as they should, so as to take 
care of the regular trade. Our reason for feeling this 
way is that we get such a large number of parcel post 
orders every day, which are all marked ‘^Rush^’ and 
which in many cases are for merchandise which should 
go by freight. We believe that this is the opportune 
time for the retail merchant to assort up his stock in 
good shape for fall business, which we feel is sure to 
be good. When business comes you have got to be able 
to * *• deliver the goods. ^ ’ 

The wheat crop is practically all harvested and has 
shown a very large yield, much better than the average. 
The prospects for corn in this section never were better. 
When these crops are turned into money there is sure 
to be a good business. 

This is strictly an agricultural section, so we must 
depend on the condition of the farmers for our business. 

If the dealer does not keep up his assortment of 
merchandise, it is the cause of the farmer sending more 
orders to the mail order houses, and if the dealers will 
watch their reports lately, they will note that they are 
all reporting a very large volume of business. If the 
dealer does not keep the merchandise on hand, the busi¬ 
ness of the mail order houses is sure to increase, when 
he cannot supply his customers’ wants from his stock. 

We believe retail merchants should go after business 
today in a more aggressive way than ever before, and 
if they will only spend some money for advertising and 
follow this up, we believe the returns from the increased 
business which they would get would be very satis¬ 
factory. 

Dealers feel like spending money for advertising 
today is wasting it, and if they do not spend any they 
are saving just this much. 

This is as much of a mistake as it would be for a 
merchant to move away from the business section of 
his city and establish his business in some alley just 
because he could get cheaper rent. 

The right amount of money spent for advertising is 
just as wise, an expenditure as it is to pay rent for a 
s^re in a good location. 

From present indications, we feel that if the rail¬ 
road and coal strike can be settled in the very near 
future, that we will have the best business this fall that 
we have had for several years. 

TENK HARDWARE COMPANY. 

Quincy, Ill. N. B. Getty. 


Hermosa Hardware Co. of Hermosa Beach, advise 
us they are having an unusually good season’s trade. 


J. M. Wilson and S. P. Bell who engaged in the 
hardware business at Glendale, report a good season’s 
trade. 


Richardson, Cornwell and Woolston is the new firm 
name of a general mercantile institution at Forsyth, 
Mont., handling hardware. 


Kennedy & Burrows recently opened a hardware 
business in Williams, carrying everything pertaining 
to hardware, housefurnishings and sporting goods. 


The Mehl Hardware Company, of Uplands, report a 
very satisfactory season’s trade and a splendid outlook. 
They handle a full line of everything pertaining to 
hardware, as well as radio supplies. Their plumbing 
department is one of the principal parts of their estab¬ 
lishment and a large plumbing business is done. They 
report a splendid outlook and expect a good business 
for the balance of the year. 


LARGEST BUSINESS IN THEIR HISTORY 

Editor Hardware World: 

Our consumption is principally confined to steel 
products. As regards buying policy, although we have 
had the largest season in our history and anticipate a 
still larger one the coming year, we shall endeavor to 
discourage any tendency to over-buying, as occurred in 
1919 and 1920, both by action and word. We shall 
aim to buy what we are reasonably certain we will con¬ 
sume the next two to six months ahead, according to 
the material involved. It is useless to try to form a 
definite opinion as to what conditions may be the next 
few months. One guess is as good as another. We 
think that the worst thing that can happen, however, 
would be to have another runaway market. 

CENTRAL OIL k GAS STOVE COMPANY 
Gardner, Mass. Fred Coolidge, Purchasing Agent. 


MIDDLE WEST IN EXCELLENT SHAPE 

Editor Hardware World: 

The Middle West is almost assured of a bountiful 
crop, and the prices received for these crops no doubt 
will be fairly satisfactory, unless labor trouble greatly 
upsets the markets. Surely capital and labor will come 
to some settlement during the next thirty days. There¬ 
fore, we believe that every hardware dealer should buy 
very nearly his normal quantity of seasonable articles; 
buy early and have the goods on the floor ready to show 
them to the first prospective customer that comes in. 
All staple goods should be watched carefully and stocks 
kept up. l^e changes that will come in the fall markets 
will not be apt to hurt us much, as wo look for prices 
to remain vei^ near the present market. 

Yours truly, 

HAW HARDWARE COMPANY. 

Ottumwa, Iowa. E. A. Haw, Vice President. 


NO PROFIT WITHOUT SALES—NO SALES 
WITHOUT STOCK 

Editor Hardware World: 

Considering the general trade conditions throughout 
the country and in the territories in which we operate, 
it will be our policy to carry a well assorted and 
rounded out stock for the balance of this year, and we 
are strongly of the opinion that the retail merchant 
should do the same thing. 

We do not think that it is any time to speculate, 
but we think that the retail merchant who does not 
keep his stock up is going to miss sales and without 
sales there can be no profit. 

MARSHALL WELLS COMPANY, 
Portland. Jay Smith, Vice President. 


THE CORDAGE SITUATION 

Editor Hardware World: 

Our policy for the balance of the year will be not 
to buy more than three months’ requirements on hand 
and afloat. With this policy we, of course, take the 
chance of losing a larger profit by a possible advance 
in the fiber markets, but we cannot see any good reason 
for any market advance unless it is forced in some way 
by manipulation. 

As the trade knows, in the cordage line, there is 
always a slacking off in business during the late fall 
and winter months, consequently our judgment would 
be not to carry a heavy stock for the balance of this 
year, although we are quite convinced there will be 
no decline and there is some danger of an advance. 

Yours truly, 

THE PORTLAND CORDAGE OO. 

By S. M. Mears, President. 


The Arcadia Hardware Co. of Arcadia, have been 
increasing their stock and adding to their facilities. 
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They*re Time Savers 
Thafs why they sell 



The Positiye Lock 

Tli« ptttonUd look makes it easy to pat them on 
and take them off. It takes ap uack, thus aatea 
wear on tiree and chains alike. No lost chains — no 
loose chains. 

OFF*K*ON has a positiTe lockinf dorice. 



The Slip-On Link 

The patented slip-on link makes it easj to take off 
wom-oat eroes chains and pat on new ones. A child 
can do it. OFF*K*OK cha^ with theee special de- 
Tices, cost no more. 


T O show OFF ’N ’ON Chains 
to a customer means a 

sale. 

He sees the big features at 
once: the positive lock — the 
simple slip-on link. No more 
lost chains—^no more lost time 
changing cross chains. And 
yet they cost no more. 

Dealers should place their fall 
orders early so that jobbers 
can estimate their require¬ 
ments and protect dealers on 
delivery. Order spare cross 
chains — an extra set can be 
sold with every chain. 

Write us for circular and price list 
thing the name of your jobber 


PYRENE MANUFACTURING COMPANY 


Makers of Pyrene Fire Extinguishers 
520 Belmont Avenue, Newark, N. J. 

BRANCHES: 

OHIOASO ATIJUrTA KAinAB OITT SAM FRAMOISOO 

17 8o. J«ff«non flUcci 24 Nassan Street 1712 Grand ATinoe 977 maaion Street 
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TREND OF MANUFACTURING COST 
r NOW UPWARD 

Editor Hardware World: 

I So far as artns, ammunition and cutlery are con¬ 
cerned, we see no reason why jobbers and retailers 
should not buy their estimated trade requirements dur¬ 
ing the remainder of the year. 

Indeed, in view of present conditions, particularly 
the possible shortage of coal for manufacturing pur¬ 
poses, it may not be out of place to suggest that orders 
be anticipated so that goods may be manufactured and 
on hand when required. The coal situation is causing 
alarm in the manufacturing sections of the country and 
already some manufacturers are seriously embarrassed, 
due to lack of sufficient coal. 

The trend of manufacturing costs instead of being 
downward has changed within the past 60 to 90 days to 
an upward tendency, which does not indicate any likeli¬ 
hood of decline in prices. Moreover, prices on all our 
products are guaranteed against decline up to December 
31st next. 

Trusting this information will be of service to you, 
we are REMINGTON ARMS COMPANY. INC. 

New York City, N.Y. John S. Barlow, Adv. Mgr. 


SUFFICIENT STOCK NECESSARY 

Editor Hardware World: 

If we wore a jobber or retail merchant, we would 
certainly count on keeping a full stock of goods if we 
were able to obtain them. 

During this fall there is going to be difficulty in 
obtaining some lines of goods. Many manufacturers 
now have in hand all the orders that they can pos- 
siblv take care of for three or four months. 

In obtaining certain kinds of raw materials we have 
been compelled to anticipate our wants. The general 
tendency of prices is upward rather more than down¬ 
ward. Labor troubles, combined with a subsequent 
shortage of labor, and the unquestioned high cost of 
fuel will all tend toward higher prices. Furthermore, 
a shortage of fuel is going to embarrass many manu¬ 
facturers. 

We believe the jobber or retail merchant will do 
well by making sure that he has a sufficient stock of 
goods on hand. . 

ONTARIO KNIFE COMPANY. 
Franklinville,^N. Y. J. L. Burritt, Secretary. 


BUSINESS FINE — OUTLOOK GOOD 

Editor Hardware World: 

Our business has been fine and the outlook for 
future business is good and we feel that the retailer, 
if he curtails his purchases, may be the loser in the 
end. that is by getting out of goods and losing sales. 

Our policy will be to follow up our buying such 
as heretofore and not be too anxious to cross the bridge 
before we get to it, although some forethought can be 
used and should be used at all times. 

Yours respectfully, 

Renfrew, Pa. R. M. BOWSER & SON. 


Star Hardware & Furniture Co. at Sinton, Texas, 
recently doubled their capital stock. 


Dewey Hardware Co. at Kenosha, Wis., recently 
incorporated with a capital of $40,000. 


Eckman Locke Hardware Co. of Yakima, plan to 
occupy a new storeroom which is being erected for 
them. 


Ed. Prohs at Gering, Neb., recently sold his in¬ 
terest in the Prohs Bros. Hardware store to his 
brothers. 


PACIFIC COAST JOBBER’S 
CAREFUL SUMMARY 

Editor Hardware World: 

In our opinion, the ‘‘return to normalcyis not to 
come, but has arrived. In this connection, we do not 
mean to convey the idea that ultra prosperity is upon 
us, for such is not the case and perhaps will not happen 
for several j’^ears to come. Business conditions, aside 
from the United States, are still in more or less of a 
chaotic condition largely occasioned by the world war 
and the financial complications ensuing. 

We, however, are differently situated, our resources 
being so vast and our population averaging of such a 
high order, and our own development requiring so much 
of our energy, finances and industry, we necessarily 
occupy a unique and favored position, of which we are 
apparently taking full advantage. Our agriculturists 
and laboring population are enjoying a reasonable re¬ 
turn for their efforts and we, as merchants, necessarily 
receive the benefit of their purchasing power. 

The coal strike has set back the manufacturers of 
steel and other commodities to a considerable extent. 
Therefore, certain items of consumption are going to be 
somewhat backward in Teaching the consumer. Already 
there is a considerable shortage of merchant pipe, gal¬ 
vanized and black sheets, and on articles made there¬ 
from. Pig iron is also becoming harder to get. There¬ 
fore, we look for, if not a shortage, at least difficulty 
in obtaining such items as stoves, stovepipe, corrugated 
roofing, lawn mowers, and many finished articles of like 
character. 

California is a fast growing state, the consumption 
of household goods, builders’ hardware, sporting goods 
and mechanics’ tools is ever on the increase, and will be 
particularly so for the following six months, and it is 
a truism that merchants cannot make any profits unless 
they effect sales and deliver the goods. The Pacific 
Coast jobbers carry large stocks for the benefit of their 
customers, but the making up of their orders is largely 
based on the future sales which their customers purcha«e 
from them. 

Our own practice on seasonable commodities, based 
on years of experience, is that our futures aggregate 
about 40 per cent of our yearly turnover, and we make 
our purchases accordingly. If the demand becomes ex 
traordinary, we sometimes run short of certain items at 
the particular time our customers want them. Therefore, 
we advocate a reasonable but not excessive anticipation 
on the part of our customers towards purchasing their 
futures for next season’s requirements. The trend of 
the market is slightly upward, although we do not look 
for any startling advances, and we are hoping for a 
decline in some lines that have not as yet fully reflected 
the changed conditions existing. 

Under the circumstances, we feel justified in ad¬ 
vising our customers to reasonably anticipate their 
wants on seasonable commodities, but on non-seasonable 
goods, we continue to recommend the policy of letting 
the jobber carry the stock, and the retailer purchasing 
often, but in small quantities, as many items are still 
due for a considerable shrinkage. 

CALIFORNIA HARDWARE COMPANY. 

Los Angeles. Shannon Crandall, President. 


V. J. Murray recently disposed of his hardware 
business at Kelso, planning to engage in business at 
Rainier. 


The La Puente Valley Hardware Store, of Puente, 
of which J. W. Hudson is proprietor, opened for busi¬ 
ness recently and plans to handle a full line of every¬ 
thing usually found in an up-to-date hardware store. 


A branch of the Detroit Vapor Stove Company will 
probably be established at El Paso, Texas, according 
to A. E. Cronenwett, the local representative. They arc 
anticipating a good trade with Mexico on their line*. 
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Would you have them 

stop at your store? 

Hundreds of automobilists pass your door every day. Would 
you have them stop at your store? Would you attract their trade? 

Drivers of motor cars represent the best class of customers. They 
are above average In their buying power. And, usually, they spend 
UberaUy. 

A Wayne Honest Measure Pump on the curb in front of your 
store will cause many motorists to halt for gas. When they have 
stopped, you or your salesmen very probably will be able to intereaft 
them in hardware from the shelves inside your store,—perhaps to sell 
them automobile accessories they apparently need or could use. 

Many who stop frequently for gas can easily be made regular 
customers for your other merchandise. People, you know, will con¬ 
tinue to buy from a place to which they have become accustomed. 

You will want a Wa3me Honest Measure Pump, of course, because 
you want to be sure that the service outside your store is as good as 
that inside. Wayne Pumps are favorably known everywhere because 
of their accurate measures of cool, clean, water-free gasoline. 

Send for Bulletin 276-HW and let us tell you more about the 
opiK)rtunity for profit which is to be found in a Wayne Pump on 
your curb. 

Wayne Tank & Pump Company 

777 Canal Street, .... Fort Wayne, Indiana 

CANADIAN TANK k PUMP CO.. LTD., TORONTO, ONT. 

- - - DIVISION OFFIC?ES IN .... 

Atlanta, Oa. Boaton, Masa. Chicago, Dl. Cleveland. O. DaUaa, Tex. 
Detroit, Mich. Kansas City, Mo. ^nneapolls, Minn. New York, N. Y. 
Philadelphia, Pa. Pittsburg. Pa. San Francisco, Cal. Los Angeles. Cal. 
Warehouses in Philadelphia and San Francisco. 

An International Organization with Sales and Service Offices Everywhere 

tpaocTi^^^ mark 


Cut 276 

Five-Gallon Pump 


HONEST MEASURE PUMPS 


MeMuring Storage Tamke Air Oil Boming Syetegoe, OB FBiratioa Wn ^mm Ratrid-Ratm Watmr Soitmnimm 

Pumpe (From 20 to 20.000 gab.) Compreeaors Fomacee and Forges Systetne Svefeme. (Borrow^nan Parent) 
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A STORY WITH A LESSON 

Editor Hardware World; 

If I were a jobber or a retail merchant I would 
most assuredly arrange to buy as much merchandise for 
fall and winter sale as I had previously bought. Most 
certainly no less, and my reason would be that I am 
thoroughly sold on the belief that I couldn^t expect to 
sell as much merchandise of any kind unless I, in turn, 
bought, for there cannot be much selling in any line of 
business unless there is a like amount of buying. 

So far as general business for fall and winter is 
concerned, I am of the belief that it will be good. 

Perhaps you have heard the story of the man who 
built an aquarium and divided it into two parts with 
a glass partition. In one half of this aquarium he 
placed a good sized bass and in the other half a num¬ 
ber of minnows. The bass quite naturally became in¬ 
terested in the minnows and struck repeatedly when¬ 
ever they came close to the glass partition. Each time 
he did he was unsuccessful and the only thing he had 
to show for his efforts was a badly bruised nose. After 
a while he ceased to strike at the minnows and in a 
few days the owner of the aquarium removed the glass 
partition and the minnows swam all around the bass 
and he made no move to swallow them,being thoroughly 
sold on the idea that there wasn^t any use. 

Not a few salesmen are in the same p^osition as the 
bass. They are pretty thoroughly sold on the belief 
that there isn't any business and they refuse to strike 
again. If they did, they most certainly would find 
there is a mighty good business to be had by any man 
who has energy and ability enough to make an honest 
effort to get it. 

It may interest you to know that at the present 
time we are completing an addition to our plant and 
erecting a handsome new office building. These ad¬ 
ditions and improvements will total an expenditure of 
more than a quarter million dollars. This in itself is 
an indication of prosperity. 

We are behind on our orders and find that we are 
receiving the most of our orders from those salesmen 
in our organization who have always been the biggest 
producers, incidentally hardest workers. 

WAYNE* TANK & PUMP COMPANY, 
Fort Wayne, Ind. Chas. E. Pask, Advertising Mgr. 


LOWER PRICES WILL BE RARE 

Editor Hardware World: 

Would anticipate far enough in advance, at least on 
seasonable items, to insure delivery at time desired. 
Manufacturers are again securing volume; production 
in many lines is being taxed to capacity; stocks of 
made-up goods are reduced; raw materials are slow in 
reaching destination, due to business of producers, 
strikes, etc. There is hardly a possibility of lower 
prices except in rare instances. Conservatism in order¬ 
ing is always a good plan, but it can be carried too far. 

BUCKEYE ALUMINUM CO. 
Wooster, Ohio. O. H. Foss. 


AN ENAMELED WARE MANU- 
PACTURER^S OPINION 

Editor Hardware World: 

If we were a jobber or a retail merchant, we would 
be conservative in our buying, but would keep our 
stock in good condition, and not permit any items to 
become short or depleted. Many sales are lost, due to 
the inability of the jobber to furnish the items. Prices 
are firm and the tendency is for increased prices rather 
than for lower prices, as costs are constantly rising. 

In our opinion the retail business should be very 
good this fall, as the great purchasing power of the 
farmer will be realized after harvest season. 

Yours very truly, 

., President. 


REASONS FOR FAITH AND OPTIMISM 

Editor Hardware World; 

Crops are an assured abundant success and con¬ 
ditions in countries abroad aside from Europe are grad¬ 
ually improving and their buying power is increasing. 
This is testified to by consular reports that our export 
department is now daily receiving'. This will tend to 
help our market and sustain prices of farm products. 

Tariff is more than likely to pass and increase the 
cost of importations over what they now are. 

Building materials and steel products are increas¬ 
ingly in demand and prices likely to advance in these 
lines and if not to stay strong. 

I have faith in the honesty of our government and 
the good will of all of us to believe that the coal and 
rail strikes will soon be a memory and that radicalism 
will be rebuked in this fall's primary elections. 

* All such conditions are constructive and are con¬ 
ducive of good retail trade and I should buy while 
prices are as low as they are now. Very truly, 

PRENTISS-WABERS STOVE CO. 
Wisconsin Rapids, Wis. T. A. Taylor, President. 


GOOD TIMES CLOSE AT HAND 

Editor Hardware World; 

We have been in business nearly forty years and 
our past experience has always shown us that, after a 
period of depression there follows one of prosperity. 
As we look at the matter now, we think the period of 
depression has about reached its limit. If it had not 
been for the railroad and miners’ strikes we think mat¬ 
ters would have been on the jump upward ere this. 

We are optimists and believe the good times are 
ahead of us and not very far away. Yours truly, 

THE NOVELTY CUTLERY COMPANY. 

Canton, 0. 


BEAl. M£BOHANDISIKa NEOESSAiRT 

Editor Hardware World; 

There was never a time in the history of the busi¬ 
ness world when merchandising, real merchandising, 
was more necessary than now. 

Any old price was satisfactory during the war, but 
now the time has come when customers will shop for 
price and quality. 

Some people wonder why they cannot find fishing 
worms in the middle of a dry street. Advertising in the 
right way for business is as necessary as using the right 
bait in fishing, and you cannot get results without 
either in their respective cases. 

I want to tell you that we greatly appreciate the 
good literature that is to be had in every issue of the 
Hardware World. 

Your publication is more like a ‘‘home paper” than 
a national magazine, because it introduces business men 
and their methods from all parts of the country and a 
reader feels well acquainted with those of whom be has 
read about. It is not a ‘‘cold blooded” meeting, as 
we find in so many publications, but one that carries 
with it a ‘‘good old hand shake.” 

Success to you — and here is hoping that the 
Hardware World will some day be a weekly instead 
of the best monthly magazine in the world. 

Your sincere friend, 

Illinois. EDWIN T. EYRSE. 


Frank Garrett has succeeded David Lowdermilk at 
Bluffton, Indiana. 


E. Nahrgang has purchased the hardware business 
of Joe Ertel at Geneva, Nebraska. 


Hubert Harrington and M. B. Harrington of Pargn, 
North Dakota, recently incorporated with a capital of 
$50,000. 
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HAVE YOU SEEN 


“DADDY- LONG - LEGS” 

The Newest Accessory for the 


If you do not carry Auto-Kamp- 
Kook-Kits in stock, send today 
for complete details of the line. 
It offers splendid profits, we 
offer many advertising helps, 
and it is advertised ^v^dely in 
the national publications, and 
it has many friends. 


Daddy-long-legs will 
appeal instantly to 
your ciistomers. It 
brings up the stove to 
an easy, cooking 
height, raising it 25 
inches from the 
ground. In the bimga- 
low or the permanent 
camp “Daddy-long¬ 
legs” will prove a 
wonderful conven¬ 
ience. Retail price for 
set of 5 for any single 
or double” burner 
stove, $1.25. Set of 6 
for three burner stove, 
$1.50. 

We are constantly striving 
to make Auto-Kamp-Kook- 
Kits more efficient and 
more convenient. That is 
why the little stove has so 
\ many fast friends. The 
genuine Auto-Kamp-Kook- 
Kit is furnished in a rich 
brown enamel with pol¬ 
ished brass tank. It has 
many exclusive features 
found in no other stove. 


Prentiss -Wabers Stove Co. 


Oeneril OfUcM and Factory 


18 Spring Street, Wisconsin Bapids, Wisconsin 


Ohleafo, HI. 

MR. W. AL. TREAT 
190 North State Street 

Dallas, Texas 

MR. GEO. E. VICKERS 
411 North Mont Clair Street 


BEPBB8ENTATZVS8 

Denver, Colo. 
SPRAKE SALES CO. 

304 Charles Building 

Los Anfeles, Cal. 

MR. HARRY M. WATERMAN 
1311 South Figueroa Street 


Portland. Ore. 

MR. P. H. CHOWN 
1121 Gaaeo Building 

New Tork, K. T. 

MR. CHAS. G. JOHNSTON 
98 Park Place 
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LESS CAPITAL REQUIRED WHEN BUYINO OF JOBBERS 


USING JOBBERS^ FACILITIES 
INCREASE TURNOVER 

Editor Habdwabe World: 

We are in a new business cycle and the hardware 
merchant cannot ride through the present cycle in the 
same vehicle which carried him safely in the preceding 
cycle. W’e are working with entirely different con¬ 
ditions, which require close analysis for the facts on 
which future operations depend. 

In the past decade the price trend of hardware has 
been up. Under such conditions the buyer profited by 
quantity purchases. The greater his stock when price 
advances overtook him, the greater the profit. Con¬ 
ditions have now been reversed — the price trend is 
unmistakably downward and, to minimize losses on de¬ 
clines, stocks must be watched closely. The old system 
of buying in large quantities and loading your shelves 
with slow moving merchandise will inevitably bring on 
disaster. 

Statistics show that the average turnover for retail 
hardware stores throughout the United States is about 
1.9 times. The well conducted store, however, gets a 
turnover of from 3 to 3.5. It will be seen, therefore, 
that the average hardware store is working only about 
70% of its investment in stock. 

You may buy an item for 50% of its market or 
intrinsic value, but it is not a good buy until it is sold 
at a profit and the collection made. Therefore, buy only 
for immediate requirements and often. Your local 
jobber is your best friend. He will carry the stock for 
you and if you use him to the best advantage, you can 
speed up your turnover to 3 to 4 times a year, make 
money and reduce your investment in stock 33 1/3 %. 

Long and easy terms breed extravagance, pile up 
trouble for the future and have kept many a man from 
making headway financially. In the early days when 
the country was new and there were few banks, long 
terms were necessary, but this has all changed. The 
grief the average dealer has had from long and easy 
terms the past two years ought to be a lesson. The 
retailer is doing his customer a real service when he 
absolutely insists on prompt compliance with terms. 

THE TRITCH HARDWARE COMPANY. 

Denver, Colo. Prank A. Bare, President. 


TOOL PRICES WILL NOT BE LOWER 

Editor Hardware World: 

Looking behind the scenes, as far as our own in¬ 
dustry is concerned, we would recommend buying amply 
to cover comfortably your needs without speculating. 
Prices for tools will be higher, but not sufficiently so to 
warrant over stocking. Prices certainly cannot go lower. 

We regret our inability to provide words of wisdom, 
but if our remarks concerning our own industry are of 
help, we are glad to be of this much service. 

THE WARREN TOOL & FORGE CO. 
Warren, Ohio. Geo. F. Konold, Secretary. 


BE PREPARED TO MEET THE DEMAND 

Editor Hardware World: 

From our viewpoint, it would be advisable for job¬ 
bers and dealers to stock sheet metal goods now. 

The demand is brisk, owing to immense building 
programs, and deliveries will have a tendency to slow 
up. Certainly, the dealer and jobber should be pre¬ 
pared to meet the large demand, Arhich will in all prob¬ 
ability keep up during the fall and winter months. 

Yours very truly, 

MILWAUKEE CORRUGATING CO. 
Chas. L. Atwood. 


CONDITIONS MORE FAVORABLE 
FOR GOOD BUSINESS 

Editor Hardware World: 

Outside of the present strike situation of mines and 
railroads, which we believe will be adjusted in the near 
future, we think business conditions on the whole are 
far more favorable than a year ago and justify a reason¬ 
able amount of buying of supplies in general, for the 
merchant who has the goods on his shelves for immedi¬ 
ate delivery is the one who is going to secure the 
business. 

When one stops to consider that every man, woman 
and child in the United States is carrying on their 
person one-half to one pound of steel in addition to 
many pounds of this material owned by each famUy in 
the shape of automobiles, we can quickly appreciate 
that replacement business alone justifies an optimistic 
outlook and the stocking up of such goods as are in 
every day use. Very respectfully, 

MARCY TOOL WORKS, INC. 
Putnam, Conn. A. W. Marcy, President. 


T.ARGER PURCHASES JUSTIFIED 

Editor Hardware World: 

It would be our best judgment to purchase in little 
larger quantities than has been the policy in the last six 
or even twelve months, we feeling that there will be 
considerable better business the last six months. In 
making the statement that we would buy in larger quan¬ 
tities, we do not intend to convey the idea that a 
merchant should over stock, but we do feel that it 
would be for their interests to place orders for definite 
delivery. For instance, to have merchandise shipped on 
September 15th and October 15th. This is of great he*p 
to the manufacturers. 

LAMSON ft GOODNOW MFG. CO. 
Shelbourne Falls, Mass. H. G. Hoyt, Sales Manager. 


STOCKS OF TOOLS AND SAWS ARE LOW 

Editor Hardware World: 

So far as we are able to look into the future for the 
next six months, we believe that it will be to the best 
interests of both jobber and retail dealer to keep their 
stocks well replenished and not let them get too low. 
At present, stocks of many lines of g^ods are short. 
This applies especially to saws and some other tools. 

There has been a great tendency to buy from * ‘ hand 
to mouthfor a very long time past. "The “buyers' 
strike" that started the latter part of 1920 kept up 
for a long while, and it yet remains to a certain extent. i 
All indications point to a tremendous demand for goods] 
during the next six months, on account of so many 
short stocks, consequently those who place their ordei^ 
now will stand a better chance of having the goods 
than those concerns who wait. 

The coal and railroad strikes mean that there is 
danger of shortage of materials, therefore, of more 
advances than declines, although we are not predicting 
either, but there is food for thought in the situation. 

E. C. ATKINS ft COMPANY, INC. 
Portland. M. Conner. Manager. 


J. H. Adams ft Son Hardware Co. was recently in¬ 
corporated in Tyler, Texas. 


Jabusch Hardware Co. of Deer Park, Wis., recently 
incorporated with a capital stock of $25,000. 


C. F. Gardner sold his interest in the Gardner A 
Powers Hardware business at Webster City, Iowa. 
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THE IDEAL. OAMP STOVE 


a 



All Kampkooki fold up like a miniature suit 
case when not in use. with all parts including 
tank packed inside case and protected against 
loss or breaksfe. 


The most popular sise. More in 
use than all others eombined. 
Folds to 3 H x9zl5 inches in site 
and weighs eifht pounds. Re¬ 
tails at $7.50. Also made with 
rust and corrosion proof brass 
case at $9.50; larger sise $8.50; 
three burner sise at $12.00. 


The Kampkook Leads 


T he American Kampkook was the 
first successful gasoline camp stove 
ever placed on the market. Into this 
first Kampkook were incorporated the 
ideas and features which a quarter cen¬ 
tury's experience in the manufacture of 
gasoline heating and lighting appliances 
had proven essential to dependable and 
satisfactory service. 

The attempt to imitate these ideas and fea¬ 
tures, which have made the American 
Kampkook the choice of more than a 
quarter million motor tourists and camp¬ 
ers, is the best testimonial and highest 
compliment to Kampkook superiority, a 
tribute to Kampkook leadership. 


Consistent, intensive national advertising 
from the first has made “Kampkook" a 
household word with motor tourists every¬ 
where. It is the stove they invariably 
ask for. 

Kampkook dealers know that the Kamp¬ 
kook is profitable to handle because our 
sales policy assures 100 per cent protec¬ 
tion and a liberal profit on every sale. 
And there are no come-backs; the Kamp¬ 
kook always stays sold. 

If you are not a Kampkook dealer you 
should write today for information about 
our complete line of Kampkooking appli¬ 
ances and name of nearest jobber. 


Kampkooks are Distributed by Leading Jobbers Everywhere 


AMERICAN GAS MACHINE CO., Inc. 


FACTORY, ALBERT LEA, HIRN. 


EASTERN BRANCH, NEW YORK, N. Y. 
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‘‘IT ISNT BUSINESS; IT’S YOU!” 

Editor Hardware World: 

All eyes of the business world should be turned to 
the good prospects of ‘‘Better Dusiness/' We should 
look away from the war times and prices; those con¬ 
ditions may never return in the lives of our present 
day business men. 

We have, in the past five years, had two extreme 
conditions to contend with: First, the war prices ad¬ 
vanced higher and higher until they had reached a 
peak far beyond the estimation of all minds. At that 
time our American factories and enterprises were at 
their best. Vast sums of money were in circulation. 
There was seemingly no end to buying and selling 
owers. Labor demanded higher prices than was ever 
nown to have been paid in the history of the world. 

Nearly forty per cent of our labor forces were ^en¬ 
gaged in the automobile industry. Hundreds of thou¬ 
sands were shifting from place to place in search of 
higher wages and greater opportunities. It was at this 
time that unrest was really first known to any extent. 
Workers were never satisfied with either salary or loca¬ 
tion. Kich and poor had become nearly indistinguish¬ 
able, one from the other. 

Crisis Is Precipitated by Ford 

On the wings of night the crisis came. September 
21, 1920, the Ford Motor Company of Detroit made an¬ 
nouncement of a slash in prices on their products. The 
news spread by wire through our leading newspapers; 
it was the talk of the hour from coast to coast. That 
was the turning point of our “Good Business.Others 
were forced to lollow in making declines and the ef¬ 
fect was soon international. Business died like a 
drowned rat; we were to face a new era; the dawn of 
reconstruction had come. 

Following the price declines was ithe new banking 
system. All private banks were forced to change to 
state or national. Money got tighter and tighter. 
Farmers were in immediate danger, as prices on all 
farm products made a rapid decline. In many cases 
farmers^ notes that were considered good by private 
banks would not hold water when examined by state 
officials and bankruptcy followed. 

Why did our country get in this present condition, 
which started almost two years agof Unlimited 
credit! The American people knew no end and pur¬ 
chased far beyond their visible resources. They pur¬ 
chased on the income that stopped. Let the past be 
forgotten; it shall never return. We may all profit 
by our experiences of time. 

Profiting by Past Exporienoe 

Better business methods are needed today. Less 
profit per item, shorter consumers credit, quicker turn¬ 
overs, reasonable prices. 

The retailer ^s failure to see the necessity of lower¬ 
ing retail prices on a basis of replacement is the reason 
for a large part of the business depression. 

The wholesaler sells goods on a 30-day dating. Why 
is not this proper for the country retailer dealing with 
the farmer f When goods are sold on long credit, it is 
a proposition of doubling liabilities and splitting 
assets. Few men in business realize that it costs 
more than 7% to carry credit on open account. It costs 
7% the value of the money, plus the loss of the oppor¬ 
tunity to use the surplus funds invested in credit, bad 
accounts and the cost of collections. 

The retailer should limit cr<^dit to 30 days and de¬ 
mand cash or a bankable note at the end of that period. 
Give the cash customer a discount instead of giving 
the credit a prize for paying up once a year. You 
charge the cash customer the same price, but give him 
nothing, in some cases not even “thank you.^^ 

Oaab Merchant Sells Close and Often. 

The retailer who does a cash business on a margin 
of 20% above net cost will succeed, while the credit 
retailer will fail on a margin of 40% above net cost. 
It is reasonable to state that merchandise will turn 


more often when priced correctly than when priced too 
high. 

Two retailers have a $10,000 stock each. One selling 
for cash and pricing 20% above net cost will do a 
$50,000 business, while the other carrying open ac¬ 
counts and unlimited credit is doing a $25,000 business. 
The cash merchant will make a gross profit of $8333.33 
on a purchase of $41,666.67 worth of goods^ taking an 
average discount of 2% or $833.33, which will cover 
transportation. They turn their stock 4 1/6 times. 
The credit merchant with a 40% mark-up makes a 
gross profit of $7,428.57 on a purchase of $17,571.43, 
losing a discount of 2% or $351.42. Their transporta¬ 
tion is added to cost. The latter’s stock turns 1 3/4 
times. 

The- credit merchant will carry an average of $4000 
tni the books. They borrow money at 7% to meet bills 
payable at a cost of $280 yearly. Loss and collection 
on accounts, figuring labor, is $500. 

Wbicb Would You Batbet Operate? 

A $50,000 cash business, gross profit of.$8,333.33 

Cost of doing business, including all overhead 

(10%) .v . .. 6,OOO.OQ 

Stock turns 4 1/6 or 6% dec. before stock turns 600.00 

(Estimated decline of 25% the coming year) - 

Net gain.$2,733.33 

— or — 

A $25,000 credit business, gross profits of-$7,428.57 

Cost of doing business (except the 

following — 25% of sales): ... .$5,000.00 

Transportation. 351.42 

Interest on $4000 at 7%. 280.00 

Cost of making collections and bad 

accounts. 500.00 

Stock turns 1 3/4 times, 14.285% 

decline.. 1,428.50 


$7,559.92 7,559.92 


Loss. $ 131.35 

The cash store is busy with business while the 
credit store is trying to collect for what they have sold. 
No more labor is required in doing the $50,000 cash 
business than is needed to do a $25,000 credit business. 
That is the secret of Success in Business. 

Don’t expect everybody else to get “Back to 
Normal’’ until you have moved a little that way your¬ 
self. Yours truly, 

Illinois. EDWIN T. EYBSE. 


A CALIFORNIA OPTIMIST 

Editor Hardware World: 

Down in this “neck of the woods’’ everything 
seems to be “hitting on high.’’ I have talked with 
some of the hardware boys in Orange and Los Angeles 
county clear down to San Diego, and they are all fairly 
busy, not rushing, but from the outlook, I believe we 
may expect to have a pretty good business. 

As a matter of fact, we haven’t had any complaint 
in the past year, and we are not expecting any. Per¬ 
haps it may take a few jumps hera and there, but it is 
my personal opinion there will be more downs than ups. 

I have been in Torrance since 1912, and have oper¬ 
ated the Torrance Hardware Co. since that date, and 
for the past six months have been also supporting a 
store in Moneta. 

At our last convention I was asked to serve as 
President of the Southern California Retail Hardware 
and Implement Association. We have a lot of things 
we want to do this year and what we want to center 
on is to establish local clubs and carry on the plan of 
group meetings, because I believe it is a winner. Our 
friend and Secretary, H. L. Boyd, is dead in earnest 
and a good worker, so watch our tracks this year. 

Yours truly, “HARDWARE” REEVE. 
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Sole Manufacturer of 
“Perfect Handle Products” 


THE H. D. SMITH & CO. 


THE 

“PERFECT 
HANDLE” 


NOTE THE 


“PERFECT 

HANDLE” 


THE WOOD BEING LOCKED 
IN UNDER PRESSURE 

% 

SEE THE YOKE 
STRENGTHENING THE 
SLIDING JAW 


(Reg. U. S. Pat. Off.) 

WRENCH 


Unbreakable 
Unbendable 


THE BAB IN 
ONE PIECE 
DROP 
FORGED 
FROM 
SPECIAL 
STEEL 


PLANTSVILLE, CONK. 


Pacific Coast Agents: 

J. J. BROWN SA1.es CO., 
Los Angeles, Cal. 


Southern Agents: 
JOHN K. WILSON CO., 
Baltimore, Md. 
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Cranking Profits at Curbstone Pumps 


J. O. Rodman, With a Wayne Oasoline and Oil 
Measuring Pump and Stora^ Outfit, Can Build 
Up a Big Automotive Equipment Department 
for Any Live Merchant 


A ny man known by the name of Rodman would 
very naturally turn to some form of measuring as 
his lifework. We have known many a ‘‘rodman^’ 
breaking trail with a bundle of stakes on his back, 
measuring the future course of a railroad. We have in 
fact enjoyed that sensation ourselves. Well we remem¬ 
ber forgetting how many ‘^rods^^ made a mile in the 
days when we used to estimate the 
wallpaper and floor area of our 
school room. 

Coming very much nearer our 
present objective, we might suggest 
the thousands of operators of auto¬ 
mobiles whose gasoline tanks are 
under the front seat. Shouldn't 
they all be called '^rodmen'^f 
Have you ever stuck in a dusty 
stick or twig or ruler to plumb the 
depths! 

Here, however, is a Rodman 
who measures his gasoline accur¬ 
ately, mechanically, quantitatively, 
in plain sight. In fact he measures 
it for a groat many of us, so well 
that we go to him and his installa¬ 
tions for gasoline as well as inspira¬ 
tion. 

J. G. Rodman is western man¬ 
ager of the Wayne Tank & Pump 
Co. organization, and aside from his 
attributes as a thorough gentleman, 
an able business manager, an en¬ 
thusiast. and fully informed fuel 
pump engineer, he is a master sales¬ 
man with nearly a quarter of a cen¬ 
tury’s experience and achievement 
in his favor. 

Fifteen years ago, when he was 
on the firing line himself, when he 
had far less experience than he has 
now, and in the infant days of oil 
pumps, he was national high man. 
in the organization of several hun¬ 
dred keen salesmen. This perhaps 
indicates his qualification to the 
respect and audience of any past, 
present or possible purchaser of gasoline, oil or other 
liquid pumping, measuring, storage or filling equipment. 
A Blue Graas Lad 

When Mr. Rodman was a boy in Kentucky they used 
to measure fuel for motive power by the quart of oats, 
and about that time the Wayne Tank & Pump Co. was 
making a crude oil pump of wood, used for the storage 
and measurement of gasoline. The company has been 
making pumps and storage tanks since 1890, and re¬ 
cently called the attention of the public to one of their 
early pumps, purchased by A. G. Black’s Sons Co. at 
Confluence, Pa., in 1904, which is still reported as 
giving good service. 

Young Rodman was sent away from the Blue Grass 
of Kentucky to the classic shades of Purdue University 
at Lafayette. Indiana, where he acquired a zeal for 
business’ cultivated his natural energy, and made 
friends who have kept him away from his old home 
environments ever since. 

The dav Mr. Rodman left Purdue he became a stu¬ 


dent in earnest—of salesmanship. After a course that 
extended over years, under able masters and dealing 
with all phases of the problem, conducted in the field 
entirely, he was graduated with honors from this great¬ 
est of schools, entered the faculty, and is now one of 
the ablest of instructors, leaders, organizers and admin¬ 
istrators in the Western sales and £stribution field. 

After a few early years with 
such * *• openers ^ ^ as wholesale dry 
goods and packing house products 
in the North Central States, one of 
his friends urged him to look into 
the possibilities of the oil pump and 
tank industry at Fort Wayne, Indi¬ 
ana. This was in 1904, the very 
year that Wayne pumps were 
awarded the prize at the Chicago 
exposition. 

When he entered the industry. 
18 years ago, his company’s annual 
sales were about a quarter of a 
million, and in 12 years he saw 
them jump to the neighborhood of 
eight millions, 32 times greater. It 
would be more accurate to say that 
he was one of the living causes of 
this increase, for his sales pre¬ 
eminence made him a district sales 
manager and territorial organizer, 
and his recent years have been 
spent in this interesting, vital work 
for which he is so liberally en¬ 
dowed. 

Four years ago he was delegated 
to organize a Western branch of the 
Wayne Company, and a great trade 
has resulted, an organization with 
stocks at principal distribution 
points, sales representatives by the 
score, and a widespread respect for 
and loyalty to Wayne equipment by 
both distributors and consumers. 

Getting the Motorist’s Attention 

The Wayne Pump & Tank Co. 
has put into practice a new pub¬ 
licity and advertising idea, as well as a standard 
measuring pump. The consumer has been reached, the 
motorist who buys gasoline at your service station and 
curbstone pump. He is advised to look for a Wayne 
and so be sure of the weight, temperature and purity 
of the gasoline and oil he buys. Thus the Wayne 
Company is supplementing the efforts of its own cus¬ 
tomers, bringing trade to theni, building up the com¬ 
munity ’s confidence not only in Wayne equipment but 
in the merchant who installs it. 

It is claimed for Wayne equipment that 40% more 
profit is- possible for the owner or operator of a five- 
gallon pump, because of its rapid delivery, accuracy in 
measurement and ease of operation. Fifteen stroke* 
of the handle with no backward strokes pump five 
gallons and return the plunger ready for the next 
customer. 

The same advantages of mechanical measurement, 
stable temperature in storage tanks, compactness and 
economy of design, and reliable operation are consistent 
throughout the Wayne line for curbstone, interior and 



J. G. BODMAK 

The Rodman family has been a justly 
famous one, in Kentucky and out of it. 
While Hugh Rodman went to sea in the 
Navy and became a ranking admiral, his 
kinsman and fellow-townsman, J. G. Rod- 
man, has won equal rank and like distinc¬ 
tion on the similarly perilous sea of busi¬ 
ness, at the helm of a staunch vessel 
whose home port is Fort Wayne, Indiana. 
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This beautiful, full size, 24-sheet poster can be had free of charge to help you sell 
Grilbert Toys—to stimulate your whole toy business. The opportunity to do this most 
powerful and economical advertising is made easy for you. 

Your customers cannot dodge the message of the billboard. It commands continuous 
and repeated attention. Its strong colors and beautiful design impress it firmly in the 
minds of all those who can see. No other form of advertising has its tremendous po^ver 
of attraction, day in and day out. It appeals to young and old alike — boys and girls, 
men and women — thousands of people before whom you could put your message in no 
other way. 

POSTERS WITH YOUR NAME FREE 

Let the people of your city recognize your store as toy headquarters this Christmas. 
Place in front of them, where they ^11 have to see, this beautiful poster ^^^th your name 
prominently displayed. We give you the pf).sters free and ship prepaid, with your name 
imprints, with every demonstration order of Gilbert Toys. This poster will not only 
sell Gilbert Toys, it will push every toy you have to sell. Identify yourself in your city 
as the leading merchant in toys this Christmas. Write for full particulars today 

THE A. C. GILBERT COMPANY 

431 Blatchley Avenue ----- New Haven, Conn. 


This Beautiful Toy Poster May be Had Free 
to Help Every Gilbert Toy Dealer 
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portable pumps for gasoline, oil, paints and other 
liquids. 

When such institutions as Chanslor & Lyon Co., the 
Western Oil Co., the Associated Oil Co. and other large 
and critical distributors of oil, as well as equipment, 
endorse the Wayne, after thorough trial and use, the 
trade may well feel a confidence and interest that will 
repay with increased profits. 

The completeness and flexibility of the line is 
proved by the fact that large automobile assembling 
plants and industries may have gasoline accurately 
measured and delivered at outlets all over the plant 
from a single storage tank, simply by pressing a button 
that makes an electric contact. 

OpportnnltleB for the Merchant 

As illustrative of the part a high-grade gasoline 
pump may play in the business of a live merchant of 
automotive equipment may be mentioned the experi¬ 
ence of Martel Bros, at Burlingame, who installed a 
curb pump in front of their store and have sold over 
2,161,000 gallons of gasoline in three years, which means 
a profit of something like $7,200.00 per year. And 
this does not take into account the tires, oil and other 
equipment, to the sale of which gasoline is the surest 
introduction. We know the importance of manning 
the oil pumps.** 

Many Branchee Serve Trade 

It has been the policy of the company to locate 
stocks and sales branches where they will be conven¬ 
ient to all operators and owners of Wayne equipment. 
In the West direct factory branches are loc ted at 
Dallas, Denver, Kansas City, Omaha, Los Angeles, San 
Francisco, Great Falls and Oklahoma City. Southern 
branches include Alexandria, La.; Atlanta, Jackson, 
Memphis and New Orleans. 

New Headquarters 

With the growth and development of the business 
out of the San Francisco office it has been found 



One of the first oil pumps Modern curbstone pumps bring 
manufactured by the com- customers to the live automotive 
pany and still in use. merchant's door. 


necessary to seek larger quarters with increased storage 
and office facilities, \vithin the next few weeks a 
new building will be occupied at 420-430 Fourth street, 
with complete stocks and service facilities. 

Another recent acquirement of the company should 
be mentioned in this connection, the Barromite water 
softener,which will hereafter be produced and marketed 
through the Wayne organization. 



DETROIT AGENTS OWN BUILDING 

In occupying their own building, devoted entirely to 
the various phases of national advertising and mer¬ 
chandising, Brooke, Smith ft French, Inc., well-known 
Detroit advertising agency, have established themselves 
in one of the most completely equipped agency plants of 
this country. 

This highly developed institution, as well as other 
leading American agencies, affords an interesting ex¬ 
ample of the tremendous strides made by the adver¬ 
tising profession during the laat decade. 

This new building contains more than 6000 square 
feet of floor area. In addition to the executive offices, 
adequate facilities are provided for the specialized de¬ 
partments of Research, Copywriting, Media, Mechanical 
Production, Checking, Shipping and Auditing. 

Established in 1907, and for years associated with t 
number of the most prominent advertisers in the Middle 
West, Brooke, Smith ft French, Inc., now add to the 
strength of a notable personnel the added advantage of 
one of the most complete physical equipments in the 
advertising business. 

C. L. Harvey, of Glendale, has purchased the interest 
of Marion Hanks in the Roberts ft Hanks Hardware 
Co. at Klamath Falls. 

The Van Nuys Paint ft Hardware Store of Van 
Nuys recently moved to a new location to give them 
the necessary facilities for fall trade. 

The Live Hardware Company, of South Pasadena, 
recently occupied their new store room, 50x100, with a 
50x50 addition and basement. This gives them splen¬ 
did immediate facilities for an increasing trade, and 
they report a most excellent outlook. 

Robert Weiss Hardware Co., of Uplands, report a 
very splendid season thus far and a good outlook for 
fall trade. They are handling everything in the line 
of hardware, house furnishings, sporting goods, acces¬ 
sories, paints, oils, etc., and have no reason to complain. 

The Central Hardware Company of 6673 Hollywood 
Boulevard, Hollywood, recently opened up in Santa 
Monica store number three, with G. L. Rowe in charge. 
They will handle everything pertaining to hardware, 
house furnishings, cutlery, sporting goods, etc. Their 
Hollywood store, number two, located at 7516-20 Sunset 
Boulevard, is in charge of James Langroise. They re¬ 
port business good in all three stores, and a most ex¬ 
cellent outlook. 
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^issells 

Fall-Xmas OfFer^ 




To the Trade: ^ 

An extra sweeper free wi.th an order for 
a dozen or more, in consideration of no¬ 
minal advertising cooperation, is our 
Fall-Xmas proposition again this year. 

That business generally will be good this 
fall, seems to be the consensus of 
opinion. Surely the evidence points that 
way, with an excellent U. S. Government 
crop forecast, a great improvement in 
industrial employment, general firmness 
and in fact an upward tendency of labor 
and commodity prices, as well as other 
factors that indicate the way the wind 
is blowing. 

For ourselves, we can report the largest 
spring business in our history and this 
notwithstanding the curtailment of for¬ 
eign trade. Following a very large 
business last fall, this is proof enough 
that the need and demand for carpet 
sweepers is unabated. 


Let us mail you a copy of our Fall-Xmas 
Offer announcement containing full 
details. 

Yours truly, 

BISSELL CARPET SWEEPER CO. 


FMD/AD /y ^ 

PRESIDENT 

P. S.—How about some toy sweepers too? 


Digitized by 


Google 




134 


HARDiVARE WORLD 


Double-Barreled Western “Load” 


Two District Sales Managers Who Are “Dead 
Shots” and Bepeaters in Bagging Business and 
“Busting the Bulkeye” 


A mong the different divisions or branches of the 
hardware business, we know of none in which 
there are finer men throughout than in the arms 
and ammunition department. These fellows are sports¬ 
men among sportsmen and whose standards and indi* 
vidual personalties make it a pleasure to meet and do 
business with them. 

Any new organization in the field naturally finds 
every incentive to measure up to the existing standard, 
and the surest way is to delegate men who have al¬ 
ready been trained in the ways and byways of the 
territory. They know only one code and that is the 
law of the sportsman. 



FRANK C. BIEHL 


When the Western Cartri^e Co. resolved to build 
up an organization and a business in the great western 
sporting and outdoor country, they followed the line 
of least resistance and best good sense in turning to 
trained men to do the trick. The present western sales 
managers, Frank C. Riehl in the Northwest and C. D. 
Plank in California, are both thorough sportsmen, 
trained members of the ammunition trade, and men 
who can offer the merchant an experience and educa¬ 
tion in this department of the business. 

With the installation of a full warehouse stock at 
San Francisco to supplement that at Tacoma, the com¬ 
pany now offers its full line of loaded shells and 
metallic cartridges, automatic traps and white flier 
targets, with every facility and service. Sales offices 
are also maintained at the respective warehouses, 731 
Eddy st., San Francisco, and 1752 Pacific ave., Tacoma. 

Frank Biehl Handles Both Gnn and Pen 
A striking example of “winning his way by the 
love of his work“ is furnished in the brief story of 
Frank C. Riehl, Northwestern sales manager. 

Born on a fruit farm in Illinois “more years ago 
than he cares to tell,“ he left his home at the age of 
23, because, as he puts it, ^ * there were nine of us in 
the nest, and it was up to me to get out and hustle for 
myself. ^ ^ 


His first job was in connection with a daily news¬ 
paper in his native city of Alton. There he advanced 
rapidly, graduating through the various departments to 
the managing editorship. Ten years he gave to this 
field of accomplishment, doing also considerable liter¬ 
ary work — the latter exemplified in two successful 
volumes of legendary verse. However, his healthy 
early training impelled him to seek the out-of-doors, 
and when in 1898 the chance came to enter the employ 
of the Western Cartridge Company, he decided to make 
the change. 

Since then he has followed the ammunition business 
without interruption. Always a good shot, he stepped 



CHARLES D. PLANK 


into some prominence by winning the Illinois stato 
championship at his first open tournament. Since then 
he has stood always in the front ranks, though only 
once as national champion, when he won that honor at 
French Lick, Indiana, in 1904. From that day to this 
his standing has been always * * well up with the ninety 
and betters. “ 

Temperamentally his leanings were always to the 
business end of the game. Altogether in 24 years be 
has worked for just two ammunition companies. From 
1901 to 1912 he was successively “missionary,*^ 
shooter and salesman and lastly Northwest sales mau- 
ager for the Remington-UMC interests. 

Has Built Up Western Business 

Just ten years ago this summer F.W. Olin, president 
of the Western Cartridge Company, “called me back 
home,” as Mr. Riehl expresses it, and persuaded him 
to take the introduction of Western products in the 
West as Pacific Coast sales manager. 

Starting without a dollar of business west of the 
Rockies, he has built up an organization of splendid 
personnel, and an annual turnover of the “Diamond 
W Brand. ^ ^ From Mexico to Alaska and from the 
Rockies to the Sea, Western shot shells and metallies 
are known to all dealers and sportsmen and stand in 
high repute. 
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Our growth in less than 
four years—from obscurity 
to the largest independent 
lamp producers in this 
country—is an endorse¬ 
ment of our policy 

“OUALITY AHEAD 
OF PRICE” 

Our plans for the future 
include features which will 
establish for us even a 
stronger position with the 
leading buyers. 

Our proposition is worth 
asking for. 


SAVE ELECTRIC CORPORATION 

61S4S23 Front Street 220>254 36th Street 
TOLEDO, OHIO BROOKLYN, N. Y. 

Ex€cutiV€ Office, Toledo, Ohio 


San Francisco 


Pacific Coast Sepresentative: 
J. R. O’DONNEU. ft CO., 


lios Angelos 
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Ihe WAi_l_ 

DREADNAUGHT 

FURNACE 


WALL “Dreadnaughts*’ hav6 
always been favorites among 
furnaces of this type. Safety 
and durability are guaranteed 
by solid brazed steel construe- 




WALL PRODUaSAINDUSTRIAL USE 


tion throughout. A specially 
designed burner will melt 40 
pounds of solder in 10 minutes 
and will operate Indefinitely 
without carbon trouble. Pump 
can be removed while furnace 
is in operation. 

Each “Dreadnaughf* se¬ 
curely packed with tip 
for kerosene. Tip for 
gasoline furnished only 
when specified. 

P. Wall Mfg. Supply Co. 

PITTSBUBOH, PA. 



DOOR HANGERS 


and 

Garage Door Hardware 

The constantly increasing demand for 
Allith-Prouty products clearly indicates the 
confidence and good will this company has 
built up among dealers and users every¬ 
where. 

More than twenty years’ production of a 
uniform high quality of properly designed 
and extremely well made sliding door hard¬ 
ware is responsible for Allith-Prouty suc¬ 
cess. 

Write Today for Catalog 90 

ALLITH-PROUTY COMPANY 

Manufacturers 

DANVILLE - ... - ILLINOIS 

's_ ^ 


AIUTH-PROUTY 


Incidentally, Mr. Riehl was the first scribe of the 
original and now famous shooting organization kno^ 
as the American Indians, and his inspirational work in 
that cause ever since has been largely responsible for 
the growth of the idea which is now typified in many 
kindred organizations. Among these may be named 
the Original American Indians, the Canadian Indians, 
the Pacific Indians, the Atlantic Indians and the Cali 
fornia Indians. Altogether these organizations have 
been a great factor in the advancement of this splendid 
recreational pastime which has been well named “the 
sport alluring.” 

Strong Plank in a Winning Platform 

“C. D. ” is one member of the Plank family who 
is “four square” in every respect. He has many things 
in common with his good kin “Gang” Plank, for there 
is nothing can make him happier than to have a gang 
of dealers climb on with orders for Western shells and 
ammunition. And like Mr. Riehl in the Northwest, he 
started with his good nature and high hopes and has 
built of whole cloth a good and growing trade among 
the merchants in his territory. 

Mr. Plank’s boyhood was in Denver, and he did his 
first hunting for Rocky Mountain goats. In fact he 
tells us he became quite an expert shooting pike off 
Pike’s Peak. When he finished school some 25 years 
ago, he naturally followed his inclinations into the 
sporting goods department of the Tritch Hardware Co., 
where after due course he became manager and buyer 
and made the acquaintance of prominent members of 
the Western sporting goods and arms world. 

Resigning this position to accept one with the 
ammunition company, he spent several years in ^ the 
Northwestern states. In 1919 the Western Cartridge 
Company transferred him to San Francisco, and since 
that time he has devoted himself faithfully and with 
marked result to establishing an outlet for Western 
ammunition products in California and Nevada. 

In the past few years the chief obstacle and handi¬ 
cap has been the distance from headquarters and a 
stock. Now persistence and conquest has its owtq re¬ 
ward in the establishment of a warehouse and full stock 
at San Francisco. A new concrete building provides 
12.000 snuare feet of floor space for storage as well as 
sales offices and headquarters. 

The two Western managers have been warm per¬ 
sonal friends for twenty years, and they work in the 
spirit of mutual co-operation and helpfulness. It is not 
difficult to foresee for them and their interests a steady 
growth and development. 


ENTHUSIASTIC DISTRICT MEETINGS 

The regional or district meetings which are being 
held over Northern California by the Retail Hardware 
Association continue with more enthusiasm than ever. 
Secretary Smith estimates that over 1000 retail sales¬ 
men, clerks and helpers and their employers have al¬ 
ready been reached in over 20 meetings, and there has 
not been yet held a meeting in any one of the com¬ 
munities surrounding San Francisco bay. 

Two of the most spirited meetings last month were 
at Chico and Marysville. Here an orchestra was in 
attendance, menus were printed in connection with the 
banquet, and there was genuine interest and benefit, 
as well as a fine feeling of fellowship. 

Among those who “registered” at the Marysville 
meeting were the following: 

Frank G. Bremer, C. M. Burchell, J. C. Baldwin, 
Nick Carter, S. F. Carmodv, G. L. Dalbey. W. M. Doty, 
Tack Dunne. F. M. Fllis. T. J. Fleming, Harry M. Foss 
^speaker). Thomson-Diggs Co.: Chester O. Gates. B. J. 
Herboth. Anna Hirshbeck, J. T. Herboth, J. E. Harris, 
C. B. Kimball, Norman H. King. E. H. Liston, E. I^ee. 
Guy Lukens. George E. McIntosh, ,T. E. McClellan, 
Charles W. Marshal. E. E. Monson, .T. E. Messick. H. B. 
Meek. .Tillius Mueller, L. L. Murphv, H. E. Prentiss. 
F. A. Phillips. C. C. Ormiston, J. F. Reilley. J. M. Bose, 
A. Smith. S. R. Smith, Secretary Smith, H. 8. Taguc. 
Tas. L. Voorheos, Norman P. White (speaker), ,T. E. 
Wyatt, H. Woodworth. 


Digitized by 





September, 1^22 


HARDWARE WORLD 


187 


Salesman 

For Manufacturer’s Lines 


Wanted: a Hardware or Plumbing 
Supply Salesman to sell Manufac¬ 
turers’ lines to Jobbers. An excel¬ 
lent future. 

Applicant please state Age, Ex¬ 
perience and Salary desired. 

All replies will be kept strictly 
confidential. 


Box 755 

HARDWARE WORLD 

Phelan Bldg., San Francisco, Cal. 


The Ray Hardware Company is a new enterprise at 
Saginaw, Michigan. 

Gordon J. Thoney is opening a nardware business at 
Ishpeming, Michigan. 

Fisher-Glassford Hardware uo. of Fresno, have re¬ 
cently purchased a site on which they will erect a 
new building especially adapted for the needs of their 
increasing business. 


Profit by the Coal Shortage 

Order KANKAKEE Oil Heatere NOW 




Order DOUBLE your 
usual stock of oil heat¬ 
ers to meet the big rush 
that is sure to come. You 
simply cannot afford to 
disappoint your custom¬ 
ers on such an essential 
article. 

KANKAKEE Smoke¬ 
less Oil Heaters are full 
size, made in 3 styles. 
Catalog sent on request. 

Net prices for one doz. 
or more stoves, any as¬ 
sortment, F. O. B. our 
factory at Kankakee, Ill. 
Terms, 2% 10 days, net 
30 days. 

No. 1213— 

Plain Black.$3.70 

No, 1228— Plain Black, ' 

Nickel Trimmed, $4.40 

No. 1283 —Blue Porce¬ 
lain Enameled, 

Nickel Trimmed, $5.55^ 

Bny Direct from Mikers ' 

LMNiard Metal Works 

02S 8. Homan Ave. / 

OHIOAOO, ZLLa C 


Williams Bros, have purchased the Burr Oak Hard¬ 
ware Company at Superior, Nebraska. 

John M. Madison has purchased the hardware busi¬ 
ness of P. Li. Zimmerman at Ralston, Wash. 

Murrietta Cash Hardware Co., of Elsinore, nave re¬ 
cently been adding to their stock, preparing for a busy 
fall trade. They are handling the Moline line of im¬ 
plements. 




PIPE WR ENCHES 

Patented Feb. 4. 1913. 

A new wrench that gives quick turnover and 
generous profits to the dealer — and lasting 
satisfaction to the user. 

It’s simpler, stronger, and it lasts longer. It 
has only 3 parts. Look at the picture to see 
how it takes hold. It gets into the comers. 
The “LITTLE GIANT” Wrench is made in 
three sizes —8", 10", 14". 

A»k Your Rognlar Jobbor for Prtcot 






CRECNPIELOT^PAND die 
f CORPOB ATI O N 


ORECNFIELD, 


MASS.. U.S.A. 
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Foss Family Favors Better Brushes 



ADAM FOSS 

The late Adam Post started the com¬ 
pany in 1851. Brushes he made are used 
today and his principles ^ide a great 
industry. 



WALTER D. FOSS 
The present President assumed man 
agement in 1876. Invented Ohio. Shaatu, 
and Green Handle Solid Center Stucco 
Brushes. 



OSCAB H. FOSS 

Director, associated principally with 
sales development and intimately ac¬ 
quainted with the selling problems of the 
wholesalers. 


S OLD! for eleven-fifty!’’ Thus the express com¬ 
pany ’s auctioneer completed the sale of another 
unclaimed parcel. The highest bidder for the 
parcel, the contents of which were still a mystery, was 
Adam Foss, and little did he realize that his ^^grab 
bag” purchase was to be the foundation of one of the 
largest of brush factories. 

The place was Cincinnati; the time, 1850; the 
occasion was a public auction of unclaimed shipments 
by an express company. Adam Foss, then in his early 
twenties, found himself in possession of a large parcel 
having a rather foreign appearance. After receiving 
his purchase he was naturally somewhat dubious as to 
whether he had been exactly wise in spending $11.50 
for a package which, so far as he knew, might contain 
nothing at all. Upon opening it, however, he found 
that it contained hogs’ bristles tied in small packages 
of various lengths. 

Finding no ready and profitable sale for hogs’ bris¬ 
tles. Mr. Foss decided to turn bis purchase into cash 
by making the bristles into brushes and selling the 
brushes. He was of a mechanical turn of mind, so 
found little difficulty in fashioning a few rather crude 
brush handles and ferrules with the use of even more 
crude tools, and in due time had made up all his bristles 
into serviceable brushes. He then started on a journey 
to sell the first products of his one-man factory, and 
soon proved his ability as a salesman equal to his skill 
as a manufacturer. 

When Mr. Foss had disposed of his last brush he 
found himself at the town of Wooster, Ohio. By this 
time the brush business as a means of livelihood 


strongly appealed to him, so he invested his small 
capital in an additional stock of raw material, and 
established a workshop in a small room at Wooster, 
where another supply of brushes was made and sold as 
before. 

This procedure was repeated several times, until Mr. 
Foss’ increased sales enabled him to purchase a horse 
and cart. Thus equipped he traveled over the surround¬ 
ing country and sold brushes. Soon his business had so 
grown that it was impossible for him to do it justice 
and act as brushmaker and salesman at the same time. 
Then the little workshop was enlarged and a man em¬ 
ployed to make the brushes while Mr. Foss sold them. 
A sign placed over the workroom read: ” Wooster Brush 
Works, Manufacturers of High Grade Brushes.” 

Second and Third Generations Enter 

Business improved. The factory was moved to larger 
quarters again and again, and its organization corre¬ 
spondingly expanded to meet the demand made on it. 
In 1871, Adam Foss made his son, Walter D. Foss, a 
partner in the business, and a little later, his son-in-law, 
George J. Swartz. These two men had ability, the re¬ 
sults of which were quickly apparent. 

About 1895 the elder Foss retired from active par¬ 
ticipation in the business, but continued to maintain 
his keen interest in it. A few years later Walter D. 
Foss purchased Mr. Schwartz’ interest in the busines!^, 
and at about the same time admitted two of his sons, 
O. H. and D. J. Foss, to partnership. 

In 1909 the Wooster Brush Works built a large 
plant and at the same time the firm was incorporated 
as the Wooster Brush Co. Practically all the ma- 



DON J. FOSS 

The General Manager's copyrighted 
brush history letters are profitably read 
by bnish salesmen everywhere. 



OlilFF P. FOSS 

The Sales Manager's knowledge of the 
wholesaler’s point of view keeps custom¬ 
ers “from ten to forty yean.’* 



WALTEB B. FOSS 

The Research Director and Advertising 
Manager had a large share in the devel¬ 
opment of the Foss-set brush. 
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chinery used by the Wooster Brush Co. is designed and 
built in its own plant by its own engineers and me¬ 
chanics. A good number of workers have been in the 
constant employ of the company for over twenty years, 
a few over thirty years and two over fifty years. A 
large number of the employes are stockholders. 

The Wooster Brush Co. is now under the manage¬ 
ment of Walter D. Foss and his four sons. So, since 
1851, when Adam Foss, with his small workroom, horse 
and cart established this concern, it has had the con¬ 
stant attention of the Foss family, which is a source 
of much value to their customers and of considerable 
pride to themselves. 

Brushes Greatest Paint Money-Maker 

The company has produced literature and made in¬ 
vestigations to prove that, while brushes require about 
one-eighth the investment in Save-the-Surface material, 
and take but one-seventh of the space occupied by a 
complete paint stock, the profit on brushes is more than 
three-quarters of the entire department’s profit. 

Wooster brushes have faced the test of service with¬ 
out a waver. Merchants who have handled the line, 
some of them through three generations of the Foss fam¬ 
ily, are more loyal and enthusiastic as the years pass 
by. Many a master painter is using Foss-set, Ohio and 
Shasta brushes with perfect satisfaction after eight or 
ten years’ continuous usage. 


H. A. Thorn succeeded M. A. Markel at Clearwater, 
Kan. 


W. D. Hall recently established a hardware store 
at El Caion. 


A. H. Gates recently purchased the hardware busi¬ 
ness of J. A. Grumbaker at Garfield. 


Marlow & Jenkins & Boy Hayes of Jamesport, Mo., 
are the successors to Jamesport Hardware Co. 


- - Dice Morrow recently bought the interest of Ed. 
Shackelton in the Esbon Hardware Co. at Esbon, Kan. 


Beasley & Miller of Pittsburgh, Kan., report a 
very satisfactory season’s trade and plan to increase 
their facilities. 


The Hallowell Hardware Co. at Susanville, have 
leased new quarters to give them facilities for carrying 
increased stock. The Lassen Electric Co. are occupying 
the quarters formerly used by the Hallowell Hard¬ 
ware Co. 


**So yer brother Mike’s got a job as night watch¬ 
man. He’ll save money." **Phwy sof” asked the 
Kansas City officer at Riley’s hardware store. **Shure, 
he can shlape all day an’ save his board and work all 
night an’ save his lodgin’.” 


POPX7LAB W ITH ENTIRE FORCE 

The Hardware World has a vast amount of 
reading matter that is worth the time of anyone, 
whether he is engaged in the hardware business 
or not. As a matter of fact, we have had stenog¬ 
raphers in our office that pay as much attention 
and read the Hardware World as closely as they 
do the fashion plates in their own magazines, and 
that is saying a great deal—and they can’t help 
but absorb information that makes them better 
employes. 

CONSOLIDATED WAGON & MACH. CO. 
Idaho. James W. WUliaras. 


HOLLEY-MASON’S $100,000 FIRE 

Fire, which broke out suddenly and inexplicable on 
the sixth floor of the Holley-Mason Hardware Co. 
warehouse, destroyed stock valued at $100,000, with an 
additional damage of $25,000 to the building. All is 
covered by insurance, and through the co-operation of 
other jobbers as well as the manufacturers, coupled 
with the enterprise and capacity of the company’s or¬ 
ganization, all is reported in working order again. 

The fire broke out in the re-inforced concrete build¬ 
ing about 8:30 in the evening, shortly after the watch¬ 
man had made his rounds. It is the theory that spon¬ 
taneous combustion occurred in some painting materials 
being used in connection with the painting of the ex¬ 
terior of the building. 

The city’s firemen had serious difficulty reaching 
the fire, on account of its intense heat, and finally 17 
leads of fire hose ran four or five hours before the fire 
was finally out. 


LAMP SHORTAGE THREATENED 

Building activity throughout the West, coupled with 
the policy which merchants and jobbers have been 
prone to follow in ordering all goods in small quantities, 
threatens a lamp shortage in November and December, 
according to A. T. Lloyd, Western representative of the 
Nitrogon Electric Co. 

This company, in common with others, is attempting 
to keep up the jobbers’ stocks with carload shipments, 
but the threatened partial paralysis and preferential 
shipments on railroad lines may make it mcreasingly 
difficult to keep the supply up to the demand. 


F. Acherman at Shedd has moved his stock to a 
new location. 


George W. Tibbetts recently sold his business to 
Messick & Kirkpatrick at Colusa. 


Stuart O’Byrne Hardware Co. of Los Angeles, re¬ 
cently increased their capital stock to $20,000. 


Scorsur & Wraight recently suffered a loss by fire at 
Orosi, which we understand was covered by insurance. 


The Eagle Point Hardware Company of Gold Hill 
report a very satisfactory season and a good outlook. 


Walters Hardware Company have engaged in busi¬ 
ness in Hollywood at Sunset Boulevard and Sierra 
Bonita street. 


R. M. Cain of Scio, reports a good season’s busi¬ 
ness, and a splendid outlook. He has recently been 
increasing his stock. 


Walter W. Myers, of Albion, Ill., who succeeded 
Charles L. Boyles in the hardware and implement busi¬ 
ness reports a very good season’s trade. 


The La Puente Valley Hardware Company, of which 
J. W. Hudson is proprietor, recently engaged in business 
at Puente, handling a full line of hardware, house fur¬ 
nishings and sporting goods. 


It’s easy to grin when the cash rolls in 
And your life is a cloudless day; 

It’s easy to prance in the costliest dance 
If the Fiddler’s received his pay; 

It’s easy to sing till the rafters ring 
If joy is the Heart of the Song; 

But—Give me the fellow that doesn’t show yellow 
When everything’s gone dead wrong! 
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Athletic Goods Through Hardwaure Trade 


Bichard Jackson, Jr., and His Organization Find Their 
Isivest Outlets Through Enterprising Hardware Mer¬ 
chants, Hoping Them Sell Uniforms, Games Supplies, 
Fishing Tackle and Athletic Shoes. 


B urns chose to write a nationsongs while others 
were writing the laws. While a great industry is 
engaged in dressing the nation for work, the Raw¬ 
lins Manufacturing Co. of St. Louis has chosen to dress 
the nation for play, and along this line ‘‘gets more 
than its share. 


been one of the company’s most successful dealers and 
who knew the line as well as all angles of '‘the game.” 
He had grown up in that section, was an enthusiastic 
sportsman himself, and had entered the trade as a mem¬ 
ber of the Spalding organization in Detroit for a 
number of years. 



BIOHABD JACKSON, JB. TAD POWELL JAMES B. DICK 

The tliree-Btar personnel of the Blchard Jackson Co., In representing sneh maanfacturers as the Rawlins Mfg. Co., the Brooks 

Shoe Co. and William MiUs ft Son. 


Their Bill Doak glove is used by probably 60% of 
the players in the major leagues and accepted by base¬ 
ball ever 3 rwhere as a national institution. In the same 
class is the Sisler mit, and Rawlins suits, bags, leather 
and fabric products in the sporting goods line maintain 
the same standard. So rapid has been the increase in 
demand for Rawlins goods that the area and capacity 
of the factory has been enlarged every year. This year 
60,000 square feet are being added to the floor space. 

A new item this year that is attracting wide inter¬ 
est is the Three-in-One football shoe, which carries a 
light steel frame in the sole, to which are riveted plates 
threaded to take a screw. The ordinary leather-tacked 
cleats are thus replaced by conical cleats which screw 
into the holes. Three sets are supplied with each shoe, 
short ones for a hard field, longer for turf, and longest 
for mud. It is said that one of the secrets of the 
victory of Center College last New Year’s day was the 
fact that these cone cleats solved the difficulties on a 
muddy field. 

Richard Jackson, Jr., Sent West 

A few years back the Rawlins Company noticed that 
a large share of its business was with that part of the 
country surrounding the plant, or to the eastward. A 
growing section in the West, one in which sporting 
goods, outdoor and athletic equipment were in continu¬ 
ous demand, had never been covered by representatives 
of the company. 

Up in Detroit was Richard Jackson, Jr., who had 


Before the days of Judge Landis’ functioning, Mr. 
Jackson had been baseball arbiter for his section, and 
M president of the Southern Michigan League and an 
international league with teams from the Canadian side, 
he had a wide and favorable acquaintance with players, 
managers, newspaper men and followers of the sport 
even beyond his own provinces. 

It was proposed to Richard Jackson, Jr., that he 
take the Rawlins line in his trunk, pack up his house¬ 
hold goods and move out West for good — his own. 
Rawlins’ and the West’s. Mrs. Jackson has always 
been his business associate as well as his play , compan¬ 
ion and partner and, although there were drawbacks at 
leaving firm friendships, the spirit of adventure and 
conquest in them prevailed. 

In the few years since, Rawlins equipment has been 
very decidedly “placed on the Western map.’’ Schools 
and colleges have adopted Rawlins uniforms for their 
football and basball teams; the league baseball clubs, 
many of them, “follow suit’’; country clubs, athletic 
organizations, sportsmen and athletes in all sections 
have met and welcomed Rawlins goods. 

All Sales Handled Through Dealers 
How has it been done! Mr. Jackson’s three P’s: 
Policy, Personality and Perseverance. All sales have 
been made through dealers and in their behalf. When 
a dealer tells him there is no trade, he goes out and 
proceeds to equip the high school with new suits, which 
$1800 order is turned over to his dealer. By establish- 
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inp agencies and dealers, and by getting accounts for 
them, he is building strong for the future, for he is 
showing his own customers where business is to be had 
and how. 

His easy, pleasant, frank manner is a trade builder 
and a begettor of confidence. They made him receiver 
for a bankrupt sporting goods retail store in the South 
last February, and by continuing the business and 
directing the operation, all the debts have been paid and 
there is now a surplus of $11,000. The Logan Hardware 
Co. at Logan, Utah, is an example of an enterprising 
Rawlins booster. Starting with a few miscellaneous 
outfits, a trade on the whole line running between 
$35,000 and $50,000 a year has been developed by Live- 
wire Bill Sloan, the proprietor. 

Up at Seattle the Monette Hardware Co. started a 
sporting goods department at his behest with an initial 
order of $1500. That was only a few years ago, and the 
last order handled for this firm ran about $10,000. 
That’s the way Mr. Jackson has made it go all along 
the line. 

Dick Jackson Apparatus Added 

Xot only as sales representative but as designer has 
Mr. Jackson added to the prowess of the Rawlins line. 
The Dick Jackson football pad is now used by a ma¬ 
jority of the college teams throughout the West and is 
strictly standard. Of later origin is the Jackson 
basket-ball goal indicator, which rings a bell whenever 
the ball passes through the hoop net. 

Tod Powell Enters Organization 

Increased trade and popularity has brought increased 
demands upon Mr. Jackson's time, and the West is a 
big field to cover. So a reciprocal agreement was en¬ 
tered into with Tod Powell, widely known Western 
sportsman, fisherman, hunter, artist and sporting goods 
merchant. Mr. Powell handles the Rawlins line in the 
northern section of the territory, while Mr. Jackson 
will take hold of the fishing taekle line of William 
Mills & Son, New York, on which Mr. Powell is an 
expert and enthusiastic consumer as well as Western 
sales representative. 

Mr. Powell's pursuit of his vocation and his several 
absorbing avocations would provide material for several 
editions of our publiications, not to mention many eve- 
ning^s by the fireside and several corking moving pic¬ 
ture scenarios. .lust as a suggestion, few men in the 
trade have been the intimate companions of literati 
like .Tames Whitcomb Riley, Meredith Nicholson, Booth 
Tarkington, George Ade and Charles Warren Stoddard; 
fellow craftsmen with such artists and cartoonists as 
George Barr McCutcheon and Sidney Smith; hunter of 
big game with both fire arms and camera along the 
Rocky Mountains from New Mexico to the Canadian 
border; elected to honorary membership in a tribe of 
American Indians after over a year's residence with 
them, and still appealed to as counsellor by Chief Buck¬ 
skin Charley; not to mention consistent connection with 
the sporting goods business at such typically Western 
centers as Denver, El Paso, Colorado Springs and San 
Francisco. 

The fact that Tod Powell's home was originally in 
Indianapolis explains his association with the Hoosier 
group of writers and artists, whom he met during his 
college days and also on the Indianapolis News, where 
he was sporting cartoonist and editor. Jumping to Den¬ 
ver as a journalist, he was stricken with fever, and to 
regain his health took a horse and a pack animnl and 
spent over a year hundreds of miles from the nearest 
mail box. Here it was that he became the first-rate 
sportsman and enthusiast that he is. 

Mills Tackle and Leonard Rods 

William Mills & Son are celebrating tlieir hundredth 
anniversary this year, for T. & J. Bate founded the 
company in 1822. They are sole agents for H. L. Leon¬ 
ard split bamboo rods, but the line includes fishing 
tackle of all descriptions, including the highest grade 
of goods as well as “medium priced goods at popular 
prices.'' 


The new catalog is Number 122, and its 160 pages 
completely describe the interesting line, as well as pub¬ 
lishing Advice to Young Anglers by Henry Guy Carle- 
ton. The cover reproduces in colors fly and bottom 
fishing of a hundred years ago, which gives us pride in 
the progress we have since made in the choice of 
“location." 

James B. Dick and Brooks Shoes 

With the addition of Brooks athletic shoes to the 
lines which Mr. Jackson's organization handles in the 
West, further personal attention was necessary, so the 
services of James B. Dick were secured, to devote his 
patricular attention to shoes, yet not unmindful of 
athletic uniforms and equipment or fishing tackle. 

Mr. Dick is also a thoroughly trained salesman, has 
had general sporting goods experience throughout the 
West, and his membership rounds out the organization. 


E. 0. House has engaged in the hardware business 
at Cambridge, Neb. 


The McLin Hardware Co. at Astoria, are installing 
a stock of radio equipment. 


Fred Faulkner recently opened a new store at 1329 
Huntington Drive, South Pasadena. 


Fred. W. Kroeger has sold his implement stock at 
Saco, Mont., to the Saco Supply Co. 


Ellis J. Levy Co. have moved their stock into the 
new quarters in the Hoohheimer Bldg., Willows. 

Cross & White have sold their hardware stock at 
Halsey to Hill & Co. who were formerly in business 
at Shedd. 


W. D. Tobias & Son of Porterville, engaged in the 
grocery and hardware business have recently been in¬ 
creasing their stock. 


Ginglefinger & Deyo, who purchased the business of 
Davey Brothers at Anacortes, sometime ago, have been 
increasing their stock. 


George Burch at San Gabriel, is adding to his hard¬ 
ware stock. He is erecting a new building to take 
care of increasing trade. 


Horace W. Green & Sons Hardware Co. have taken 
a lease on a new building at 548 Pine Avenue, Long 
Beach, and are doubling their stock. 


Hoffman Hardware Co. of Los Angeles are build¬ 
ing a four-story warehouse to give needed facilities 
for their increasing jobbing business. 


Elmo Hough, who has been associated with the 
Corona Hardware Co. at Corona, has assumed the 
management and plans to add material to their stock. 


N. H. Sherwood and Max Hayden have bought 
the Peterson Hardware Co. at Toledo, Ore. The new 
firm wdll be known as the Sherwood & Hayden Hard¬ 
ware Co. 


ACCUSTOMED TO IT 

“How’s this?" asked the lawyer. “You’ve named 
six bankers in your will to be pallbearers. Of course, 
it’s all right, but wouldn’t you rather choose some 
friends with wdiom you are on better terms?" 

“No, .Tiidge, that’s all right," said the Texas dealer. 
Those fellows have carried me for so long they might 
as well finish the job." 
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Milton Pray Compauiy Expands 


W ITH two new live-wire associates who will both 
be right bowers, Milton Pray has recognized the 
revival in business and the general demand by 
providing extended and more energetic service to the 
Western trade in behalf of the manufacturers for whose 
goods he is Western sales representative. 


love the stock and the business and firmly resolved this 
was what he would get into when he had grown up. 

Later, in school, he used to go with one of his 
classmates out to visit the latter ^s father, an executive 
of the great shipbuilding plant of the Union Iron 
Works, where battleships and merchant vessels were 



MILTON PRAY A. J. STARLING H. I. SCHULTZ 


The eight years of existence of the Milton Pray 
Company has proved both to its customers and to the 
strong manufacturers they represent, that there is no 
more aggressive or progressive sales organization in the 
West, handling such lines as steel sheets, bars, zinc, tin 
plate, track and ship spikes, bolts, nuts, wrought wash¬ 
ers and other staples, including also a number of marine 
supply lines. 

The two new members of the organization are both 
well known to hardware men throughout the West, 
both for their former connections and for their per¬ 
sonal force and energy. 

A. J. Starling has had many years’ training in the 
hardware business and is in the prime of his career at 
the present time. 

He was trained in the organization of the Schaw- 
Batcher Co. for 23 years, where he thoroughly learned 
the stook and purchasing end of the hardware business. 
For several years he was in charge of the buying of¬ 
fice of the company, and the last five years has di¬ 
rected purchases for Meese & Gottfried Co., so he is 
thoroughly trained as a hardware man, and from the 
point of view of the buyer. Sympathy with the other 
fellow’s point of view is invaluable to the sales repre¬ 
sentative, for he calls on some of the most careful and 
best informed buyers in the trade. 

In charge of the office at Los Angeles, in the Wash¬ 
ington bldg., is H. I. Schultze, who has been associated 
with the C. J. Hendry Co. in the purchasing and sales 
departments and is both a live wire and a line fellow. 
He learned hardware in his initial years with Baker 
& Hamilton and his brother is a prominent steel man— 
nuf sed. 

Mr. Pray himself needs no introduction to the trade, 
for he has been one of the leading figures in the West¬ 
ern hardware field almost since he entered it thirty 
years ago as a boy. A leader must have his heart in 
the game as well as his eyes on the goal, and we find 
that Mr. Pray set his mind on the hardware business 
when he was just a youngster and had a relative who 
conducted a retail hardware store. Here he learned to 


being built and repaired. Here he gained a love for 
steel and structural materials. He decided that here 
also were possibilities and that would be his department 
of the hardware line. 

Putting resolution into practice, ho began with 
Miller, Sloss & Scott shortly after their start, and so was 
a witness to the purchase of the Huntington Hopkins 
Co., Hawley Bros. Hardware Co. and the Geo. W. Gibbs 
Co., to form the Pacific Hardware & Steel Co. 

After his apprenticeship in the stock and as 
traveling representative throughout the West, he be¬ 
came a department manager, an executive and a mem¬ 
ber of the company, and at various times was sales 
manager, secretary, director and manager of the South¬ 
ern branch. 

After 22 years’ thorough training and apprentice¬ 
ship, he entered the field as a manufacturer’s agent in 
1914. Because of his wide acquaintance, the hearty 
respect he commanded, his reputation among both his 
former jobbing competitors and the Eastern manufac¬ 
turers in steel products and hardware, he secured and 
has always represented strong, standard mills and 
manufacturers. 

The following brief summary of some of the Milton 
Pray lines speaks for itself and is eloquent testimony 
of the ranking of the Milton Pray Company in the 
Western hardware field: 

Trumbull Steel Company, Warren, O., sheets and 
tin plate; Union Drawn Steel Company, Beaver Falls, 
Pa., cold drawn bars; The Townsend Company, New 
Brighton. Pa., structural, boiler and small rivets; The 
Kirk-Latty Mfg. Company, Cleveland, O., bolts, nuts, 
juvenile vehicles; Bridgeport Screw Company, Bridge¬ 
port, Conn., wood screws, wire; W. Ames & Company, 
Jersey City, railroad and ship spikes; American Zinc 
Products Co., Greencastle, Ind.. zinc sheets, boiler plates, 
corrugated zinc roofing; The Fairbanks Co., N. Y. City, 
valves, warehouse trucks, wheelbarrows, road scrapers: 
The Thomas Laughlin Company. Portland, Me., marine 
hardware; De Grauw, Aymar & Company, New York 
City, Crown boat oars, coUon duck. 
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GENE REYNOLDS’ DISTEEL WHEELS 

It is not to be inferred from this that the above- 
mentioned Gene H. Eeynolds, Jr., is in any way the 
owner or possessor of the Disteel wheels or of the 
Detroit Pressed Steel Go., which makes them by the 
thousand sets. 



GENE K. REYNOLDS, JB. 

Sales representative of the Detroit Pressed Steel Co. and chief 
national roller of Disteel wheels. Mr. Reynolds is a Detroit boy 
who started in the shops, learned the service end, got outside 
and has become a successful and popular sales representative. 
He pioneered the A. C. spark plug for Albert Champion and 
since his service during the war has made a proud record for 
himself and his present connection. 

There is a good deal in the association of ideas, and 
so we couple up Mr. Reynolds and Disteel just as they 
are coupled all over the country, in the automotive 
equipment departments of not a few of the largest 
hardware jobbing firms. Their friends will expect to 
see them together on our page. 

In the long campaign of education and pioneering 
introducing the solid wheel principle, the Disteel Wheel 
Corporation necessarily took the business as it came 
and were glad to make friends and sales everywhere. 
About the first of the year our friend Mr. Reynolds 
proposed that the line be placed in the hands of the' 
jobbing trade, and his associates promptly told him he 
was ‘‘it,” since ne had started the game. 

Taking the dare, Mr. Reynolds has in the last seven 
months placed 167 new accounts for Disteel wheels, some 
of them with the largest wholesalers in the business,- 
such institutions as: Kelly-How-Thomson Co.; Simmons 
Hardware Co.; Geller, Ward & Hasner; Minneapolis 
Iron Store Co.; Paxton & Gallagher; Beck & Corbitt 
Iron Co.; Sieg Iron Co.; Richards & Conover Hardware 
Co.; Faeth Iron Co.; Van Camp Hardware Co; W. J. 
Holliday & Co. 

The Disteel Wheel Corporation claims to have been 
the original manufacturer of solid steel wheels in the 
United States and holds important patents. In seven 
years the wheels have been popularized until many au¬ 
tomobile manufacturers have practically standardized 
on them, such makes as Hupmobile, Columbia, Haynes. 
Moon, Cole, Dort, Yellow Cab, Jordan and Apperson 
using Disteel wheels exclusively. 

Illustrative of how the automotive industry has 
awakened this year, and how the new Disteel policy has 
proved wise, of the company’s smallest size which is 
the popular number through the jobbers, the average 


number of sets sold each month this year so far has 
been nearly 50% larger than the number for the entire 
year of 1921. 

In the far West the interests of the company are 
handled through representatives as follows (each sup¬ 
plied with full stocks and service facilities): McAlpine 
& Schreiner, Seattle and Portland; Pike & Smith, San 
Francisco; Joe Bushey, Los Angeles. 


UNION CLOSES LARGE CONTRACT 

The Union Hardware & Metal Company announces 
that they have just closed a contract with Architects 
Schultze & Weaver, of New York, to furnish the finish¬ 
ing hardware for the new six-million-dollar Biltmore 
Hotel, being erected and planned to be one of the 
largest and finest hotels in the West. 

The Corbin factory will especially design and manu¬ 
facture the builders' hardware for this building. The 
order is both a tribute to their line and to the progress¬ 
iveness of the jobbers who secured this order. The 
hotel will contain a thousand rooms. 

This is the third large Western building the Union 
Hardware & Metal Co. has recently supplied with 
Corbin hardware, the other two being the Pacific 
Mutual Life Insurance building, and the Central Busi¬ 
ness Properties. 


HE KNEW HIS BUSINESS 

A colored doctor in Mississippi complained to one 
of the Hardware World subscribers who handles a 
line of general merchandise, that a ham he had bought 
a few days before was not good. 

“The ham is all right, ' said the storekeeper. 

‘ ‘ No, it ain't, boss. It's sure bad.' ’ 

“It can’t be bad; it was only cured last week.” 

“Maybe, boss, it done had a relapse.” 


The Young Hardware Co., of Napa, are erecting a 
new building to give them added facilities for an 
increasing trade. 

Southside Grocery, of Porterville, recently moved 
into a new location and are planning to i^dd a stock of 
hardware. 


S. Hill & Son are erecting a new building at Santa 
Ana. to give them needed facilities for their increasing 
business. The new structure will cost approximately 
$50,000. They are a pioneer firm who believe in keep¬ 
ing in pace with the growth of their community, or 
keeping a little bit ahead of it. 



Ney’s No. 160 One-Way 
Carrier Uses Flexible 
Steel Cable 

Ney’i No. 160 One-Way Carrier it 
the largest selling Combination 
Sling and Fork Carrier made. It 
has been deaigned to fulfill the reouirements 
of the country where the hay ana grain is 
elevated into the mow from either end of 
the barn. It is thj only Carrier having a 
right angle lift that is free of springs; also 
allowing a direct draft of the lifting pulleys. 

Built for heavy work. Locking dogg made of 
brass and especially designed to operate with 
% or inch flexible steel cable without 
injury to cable wires. 

Write for Catalog No. 25 and free copy of booklet, 
“Ney’s 7 Ways to Bigger Hay Tool Sales.” 

THE NET BiANUFACTUBINO CO. 

Minneapolis, Established 1879 Council Bluffs, 

Minn. Canton, Ohio Iowa. 
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P. J. ANDERSON, SOUND HARD WEARER 

If every member of the hardware trade could have 
the fine things said about him by his friends that are 
said about P. J. Anderson, new representative of John 
T. Rowntree, Inc., at Seattle, we believe every man in 
the business could rest on his reputation. In fact, any 
man who is so heartily boosted is sure to be a strong 
booster himself, for it is an infallible rule of nature 
that the harvest returns to the sower. 

The fact that Mr. and Mrs. Anderson, Sr., named 
their son Pearley testifies to the fact that they appre¬ 


ciated from the start his invaluable qualities and that 
he would open the eyes of many a cautious and di!>- 
criminating buyer, getting them ‘‘out of their shells.” 

He was trained on “ Sound principles, for Mr. 
Anderson received his baptism in the hardware field in 
the retail business, which is an advantage to any mem¬ 
ber of the trade, since it is behind the counter that 
the rules of the game are made and played. Young Mr. 
Anderson was a rustler from the start, and the urge of 
bigger worlds to conquer drew him out and up to the 
rank of purchasing agent for one of the large shipyards 
and industrial plants, in the vicinity of his home, where 
he had invaluaole experience along the hardware, struc¬ 
tural and steel lines. 

His next calling was to the Pacific Net and Twine 
Company, perhaps the largest marine hardware house in 
the West, where he was a popular and successful di¬ 
rector of purchases. 

When the Rowntree Corporation was looking for a 
live, wide awake, “up and doing” hardware man to 
take over the management of their Northwestern office. 
P. J. Anderson was the selection, and in the few months 
of his incumbency he has proved the wisdom of this 
choice. 

It is an interesting commentary on Mr. Anderson’s 
enthusiasm and “creative evolution” that, after his 
few months as sales representative, he tells us “I am 
much pleased with my new work and have made the 
statement to numerous friends that I would never again 
be a “P. A.” 

Lamar Hardware & Furniture Co. is a new en¬ 
terprise in Lamar, Mo. 

J. L. Parker, Beaumont, recently succeeded Bovll 
Bros, in the hardware business. 

Economy Hardware Store, W. J. Maguire, proprie¬ 
tor, recently opened in Hollywood. 


Do You Sell 
Hack Saw Blades 

That Do Not Break or Shell Teeth? 

D HOSE are the two important features about Blades. They are the 
two things which will make users say you sell first-class hack saws. 
They are the two chief features around which the whole success of 
SIMONDS HARD EDGE Hack Saw Blades for hand use has been built. 
It has n’t increased the cost of the blades to put this wonderful steel 
quality in them, but it has increased their attractiveness as a selling 
proposition for any Dealer — Read our offer on next page. 


Simonds Manufacturing Company 

Portland, Oregon *‘The Saw Makers** Seattle, Wash. 

San Francisco, Calif. VanoouTer, B. 0. 
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E. G. STEPHENS OP WICKWIEE SPENCER 

Although E. G. Stephens has been newly appointed 
Western sales manager of the Wick wire Spencer Steel 
Corporation, he is no new man on the job. For ten 
jears he has been right hand man to his father, the 
late Alfred Stephens, who for many years had charge 
of the company in the West. 

It is a pleasant circumstance in business when a 
father can be succeeded by his son, for whom he has 
prepared the way and whom he has trained and edu¬ 
cated in the ways and habits of the trade. 


Mr. Stephens, Jr., has already proved himself worthy 
of the confidence which has been reposed in him, and 
buyers throughout the West take satisfaction in dealing 
with Mr. Stephens and continuing with the Wickwire 
company. 

The Western branch of the company has engaged in 
rapid expansion and in recent months an office has 
been instituted at Los Angeles in the Citizens Bank 
building. Arrangements have also been made for en¬ 
larged warehouse facilities at San Francisco when the 
company occupies its own building, which will be 
specially constructed for the purpose. 

The Western division of the Spencer Wickwire Cor¬ 
poration has also taken over the distribution of Clinton 
electrically welded fabrics with the retirement of the 
L. A. Norrs Company recently. The Wickwire Corpora¬ 
tion are manufacturers of wire fabrics, wire lath, 
welded sheeting and wire specialties of all kinds. The 
change has been mutually agreed upon after 20 years 
of most intimate and harmonious relations possible and 
is made for what is believed to be the best for both 
companies concerned. 

Henry G. Larsen will continue in charge of the 
structural products department, assisted by Harvey W. 
Hincks in the Southwest. 



Big Balet-Mora Profits With 

Northland Skis 

Skilled workmanship, correct de¬ 
sign and the finest ash, maple 
and hickorjr obtainable, make 
the long wearing, swift running 
Northland Ski—A Sales Winner. 
Be prepared for the enormous 
demand this winter. Mail your 
order today. Send for our cat¬ 
alog of skis, snowshoes, tobog¬ 
gans and accessories. 


NMmiUlD SKI MF6. MHantaN Psrti, St PaiA Mhm. 



That is the Kind 

Most Economical for Your Customers 
and Most Profitable for Yourself 


HESE Blades are made in 8,9,10 
and 12-in. lengths, 14,18,24 and 
32 teeth per inch. A “silent salesman 
stock cabinet to set on your counter, 
bright colored, attractive design, 
holds four gross assorted blades and 
helps you sell them by its uniqueness. 
One of these given free with an order 
for four gross of blades to be billed at 
regular D e a 1 e r’s discounts. This 
involves such a small amount only, 
that you ought to order today and get 
in line for Hack Saw Blade profit. 

This picture of the free cabinet 
doesn’t do it justice. You ought to 
see the real thing. 
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E. B. BRITTAIN WITH ROWNTREB 

Ernest B. Brittain has recently become associated 
with the John T. Rowntree, Inc./organization, and will 
be connected with the San Francisco office in congenial 
fellowship with Manager Harry Brown. 

Mr. Brittain is one of those perpetually young fel¬ 
lows who has crowded nearly a quarter of a century's 
experience in the hardware business into his life with¬ 
out showing the effect of ten years on his appearance. 
For fifteen years he was with the Pacific Hardware & 
Steel Co. in the sales department, particularly con¬ 
nected with mill supplies, machinery and heavy hard¬ 
ware lines. With the withdrawal of that company from 
the field, he joined Marshall-Wells for two years, and 
then went with the Milton Pray Co., for which organi¬ 
zation he has traveled throughout the West ^ith dis¬ 
tinction and credit to himself and Mr. Pray. 

‘‘Ernie" Brittain's friends may not know that it 
was a hockey stick that "batted" him into the hard¬ 
ware business and into the West. 

He grew up as a boy in Toronto, Canada, and first 
worked in a large plumbing and fittings factory there. 
In his free hours he was quite a hockey player, and at 
that pastime came to know the son of Thomas Dunn, 
pioneer British Columbia hardware merchant. Young 
Dunn was receiving his education in a college near 
Toronto. Through the pleading of this boy and an 
opportunity which later presented itself, he eagerly 
went West. Through the friendship of the Dunn family 
and the associations which came through it, he entered 
the hardware Dusiness and has stuck and made good. 


NEW STARRETT MICROMETER 

rgBlSk '^he L. S. Star- 
rett Company has 
brought out a 
new micrometer, 
JKn offered as an 

excellent tool 
low price": 
$6.25 without and 
$6.75 with ratch¬ 
et stop. This one-inch micrometer caliper, No. 435, has 
a black enameled, drop-forged, rigid construction frame. 
Decimal equivalents are marked on the thimble. As the 
screw is .312" in diameter and the contact points .270", 
there is an unusually large wearing surface, which 
should insure long life. 



ADDITIONAL REMINGTON CUTLERS 

Recent additions to the sales force of the Remington 
Arms Company, Inc., cutlery division, include Charles 
Wolfers and Frank E. Murphy, who have been ap¬ 
pointed special representatives, and will confine their 
activities to cutlery. 

Mr. Wolfers will cover the New England and the 
North Atlantic states with headquarters in New .York 
City. He comes to Remington with an experience of 
fifteen years in the cutlery business. 

Mr. Murphy's headquarters are in Minneapolis, 
from which point he will cover the Northwest. He has 
had an extensive selling experience, and for the past 
three years was associated with Marshall-Wells as a 
special cutlery and silverware salesman. 


ENTERPRISING IOWAN ON TOUR 

A welcome visitor at our office during the last 
month was John N. Kucera, one of the enterprising 
hardware, heating and sheet metal merchants of Cedar 
Rapids, Iowa. 

Mr. Kucera has been a member of the trade at 
Cedar Rapids for the last 25 years and, as a reward of 
his -square dealing, his friendship and his fellowship 
with his employes, he was able to leave his business this 
summer for a general tour throughout the West. In 
his automobile he followed the Apache Trail elear 
through to San Diego, followed up the Pacific Coast as 
far as Seattle, and returned by way of the northern 
route. 

Mr. Kucera tells us that he received a warm hand 
shake and hearty greetings from hardware men every¬ 
where and that the only difference he noticed in the 
far West was that there were not so many merchants 
in the business. 


“RED DEVIL’’ HACK SAW 
DISPLAY BOARD 

There are many advantages found in displaying a 
line of tools on an easel board. It is a great help to 
the dealer in showing a customer a particular tool or 
several similar tools without climbing up to the shelf 
or reaching under the counters. It enables the dealer 
to have a complete stock of tools without overstocking 
himself. 

The new ‘‘Red Devil" Easel Board shows an at¬ 
tractive display of four sizes of "Red Devil" hack saw 
blades, 8, 9, 10 and 12 inch lengths, and an adjustable 
hack saw frame to take blades of any of these sizes. 

The tools are neatly and firmly held in place by 
metal clips. Price tags accompany the tools, and the 
resale prices are plainly indicated. 

Board is of oak, of three ply veneer. Size of 
board, 12x16 inches. A metal easel back on the board 
makes it convenient to show the board in an upright 
position. The manufacturers are Smith k Hemenway 
Company, Inc., Irvington, N. J. 
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WHITLOCK PRIZE DISPLAY CONTEST 

A prize display contest open to any hardware dealer 
in the United States, in which cash prizes of $700 will 
be offered, has been announced by the Whitlock Cord¬ 
age Company. 

The first prize will be $250, and there will be two 
second prizes of $100 each, three third prizes of $50 
each and five prizes of $15 each. 

The only condition is that merchants should in¬ 
augurate a ^‘Wash Day Week,^’ install a Whitlock 
Wash-Day Window Display in which Whitlock display 
material is used, although other display material fur- 
nislied by other manufacturers or wash-day appliances 
or any additional material, may be used. 

A photograph showing the window display with the 
name and address of the dealer should be written on 
the back of the photograph or snapshot. Winners will 
be judged on the basis of the effectiveness of the win¬ 
dow display and the original ideas and methods of using 
the display material and the arrangement of the 
windows. 

All photographs should be in the hands of the Ad¬ 
vertising Manager of the Whitlock Cordage Company 
by January Ist, next. 

Jobber’s Salesman Will Co-operate 

To the jobber’s salesman who handles the dealer, 
winning a prize, an award will be given equal of one- 
half of whatever prize is won by the dealer. 

Dealers who co-operate with the Whitlock Cordage 
Co. are sure to be amply repaid. They will be glad to 
furnish cut-outs, advertising, circular letters, and all 
the help necessary, and offer suggestions with reference 
to window displays. 

Increased Sales Will Besult 

There is no doubt but what increased sales can be 
developed on Manila clothes line. Whitlock Manila 
clothes line contains 100% Manila fiber, and is not 
loaded with any sort of a filler that will run out or 
soil clothes or weaken the strength of the line. It is 
well known that Manila hemp is the strongest and most 
durable fiber known, therefore a clothes line made of 
Manila will stand up under the most severe conditions 
of work and weather. 

Manila hemp rope is the kind that is used on ship 
board, where only Manila can stand the severe weather 
and continual strain. Dirt and bugs will not penetrate 
the fibers or cling to the rope. Jute, cotton, istle, sisal, 
paper are all used for clothes line, but Manila hemp in 
every test, proves to be best suited for all around 
purposes. 

The Whitlock Cordage Co. will be glad to give fur¬ 
ther information to any of our readers upon request. 


WEED TIRE CHAIN REDUCED 

The American Chain Company, Inc., has made a 
reduction in prices on their regular Weed tire 
chains, effective July Ist. In 1920 the prices of Weed 
tire chains were reduced to pre-war level, and the pres¬ 
ent reduction makes the prices the lowest at which 
W'eed chains have ever been sold. 

They are planning to put on the market a new 
Weed chain, called the Weed De Luxe, which they 
claim has four big talking points and three notable im¬ 
provements over any tire chain heretofore made. They 
claim that the reinforcing links on the cross chains pre¬ 
vent breaking from excessive strains, and give more 
than double the mileage. Twin-Loc side chain stands 
excessive strains from any angle. Lever locking con¬ 
necting hook remains locked under all conditions. 

The Weed De Luxe costs customers no more than 
they formerly paid for the Weed chain (regular). 

The complete line embraces the Rid-o-skid for those 
who think only of first cost; the Weed, for those who 
like to buy the kind they have always used; the Weed 
Dc Luxe for those who want the best. 


KEMP PARTNER IN EVANSVILLE TOOLS 

Irving S. Kemp, for the last ten years sales manager 
of the Vaughan & Bushnell Manufacturing Co., has re¬ 
signed to become vice president and take a substantial 
interest in the Evansville Tool Works. He is already 
busy in his new duties and responsibilities. 

Mr. Kemp is one of the nation’s leading tool men, 
with a wide acquaintance and experience. Since the 
day he made his first connection with the Buffalo Forge 
Co. to cover the territory from Maine to New Orleans, 
he has had unusual opportunities to know both produc¬ 
tion and distribution conditions and factors. His per¬ 
sonal contact with and visits to the trade, both small 
and large, in every section of the country, have proved 
invaluable to him in handling the sales of such an in¬ 
stitution as that of Vaughan & Bushnell. Previous to 
his present connection, he was associated with D. F. 
Kemp for a number of years, representing leading 
hardware manufacturers throughout the Middle West. 

In every change that he has made, Mr. Kemp has 
carried with him the friendship of his associates, and 
the present change is no exception. He takes up his 
new work in the heartiest spirit and will continue to 
work along constructive lines. President Frank Lohoff 
and the Evansville Tool Co. is to be heartily congratu¬ 
lated in securing Mr. Kemp as a co-worker. 


SANFORD BROS. HAVE WILLIAMS 
WRENCHES 

J. H. Williams & Company, ‘*The Wrench People,” 
of Brooklyn, New York, announce that Sanford Bros, 
will be their sales representatives for the Western por¬ 
tion of the United States, just as the same organization 
sells the Williams line in the South, out of their office 
at Chattanooga, Tennessee. 

When a line is so complete and standard as the 
Williams line, it is difficult to mention features, but 
particularly in the “West the drop-forged pipe fitter’s 
tools are a most important item. 

Williams wrenches are said to be as standard in the 
oil fields as sugar in a grocery store. Sanford Bros, 
are putting their characteristic aggressiveness and strict 
policy of distribution through the jobbers into effect 
in connection with the Williams line. 

.T. H. Collins, Western manager of Sanford Bros., is 
in charge of the Williams tools, in connection with the 
other lines handled by the company. In this case, his 
right hand man is H. W. Menzener, special representa¬ 
tive of J. H. Williams & Company, who had been 
trained at the factory and who also has considerable 
experience in Western territory. He will be the field, 
educational and missionary man for the lines. 

In the Northwest, M. M. Harris will naturally handle 
the Williams line, and out of the Denver office E. F. 
Oman is representative. 


K. C. Dale is adding a hardware line to his stock 
at Maricopa. 


Paul Hope, recently engaged in the hardware busi¬ 
ness at Hastings, Neb. 


J. A. Alton, succeeded Roy Lytle in the hardware 
business at Little Sioux, Iowa. 


W. D. Perkins is installing a stock of hardware, 
paints, etc., at 357 Santa Monica Boulevard, Sawtelle. 


Kevstone Hdwe. company is a new enterprise at 1825 
West Main St.. Alhambra.handling a full line of paints, 
hardware, house furnishings, and sporting goods. 


“Where My Mother-in-Law Trades” is the name 
of a new hardware store recently opened on Asylum 
Avenue, Racine, Wis. 
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SOMETHING NEW IN RAZOR STROP 
SELLING 

A new departure in the sale 
and display of razor strops has 
recently been brought out by the 
Gibford Manufacturing Co., of 
Adrian, Michigan, in the sale of 
their BED-E-for-Use strops. 

In place of pushing individu¬ 
al numbers of a large and varied 
line, they have made up a 
dozen assortment of their best 
selling numbers and through 
trade papers and circulars they 
are featuring this assortment, 
together with an oak or mahog¬ 
any display stand. This display 
stand is furnished free to deal¬ 
ers with their initial order. 

An assortment contains strops 
for strcmping all makes of razors 
and safety razor blades, with a 
special strop for Auto Strop 
razors. With the assortment is 
also included blade holders which 
make it easy to strop any safety 
blade. 

The Gibford Company oper¬ 
ates its own tannery where, by 
special processes, the horse hide 
and shell cordovan from which 
RED-E-for-Use strops are made is tanned expressly for 
use in making razor strops. This,- together with special 
methods of finishing, they state, results in a strop 
entirely uniform as to both color and sharpening 
qualities. 

One of the features of the assortment plan is that 
individual numbers therefrom may bo re-ordered from 
jobbers. 

This assortment costs the retailer $15 by prepaid 
parcel post and sells for $30.75. With the assortment 
is sent display stand and user literature describing the 
superiorities of RED-E-for-XJse strops and calling at¬ 
tention to the display stand on the dealer’s counter. 


GLAZE’S NEW MEN AND LINES 

Increasing business on the old lines as well as the 
addition of several new lines, by Alden E. Glaze & Co. 
has made necessary considerable expansion in the 
organization. 

The new offices and representatives are at Los 
Angeles, 521 Mason building, Everett Nickerson in 
charge; Portland, 320 Platt building, Lloyd Smith in 
charge; in addition to Seattle, at 545 Henry building, 
with A. E. Lilly in charge. 

At the San Francisco headquarters of the organiza¬ 
tion, P. J. Christensen is now assistant and sales repre¬ 
sentative with Mr. Glaze. Mr. Christensen was for¬ 
merly with the Clifton Manufacturing Co. and is a 
trained salesman and a “rustler.” 

Mr. Glaze reports a particularly active movement 
the past two months on the camp furniture lines of the 
Tucker Duck & Rubber Co. and plans are already under 
way for an expansion of this business next season. 

Among the new lines for which the Alden Glaze Co. 
and Lilly & Glaze are Western representatives are: 
The Keystone Specialties Co. of Stroudsburg, Pa., 
bathroom fixtures; the Worcester Steel Products Co., 
Worcester. Mass., taps, dies and screw plates; Hart 
Bros. Manufacturing Co., Chicago, racket gut; Adel! 
Manufacturing Co., Orange, Mass., auto jacks; Cleve¬ 
land Top & Specialty Co., Cleveland, and the Toledo 
Auto Fabrics Co., Toledo auto fabrics. 


Denison & Cassels Hardware Co. who succeeded the 
Reardon Hardware & Implement Co. at Reardon, re¬ 
port a splendid outlook. 


COURT SUSTAINS RElVnNGTON 
CASH REGISTER 

Several months ago Remington Arms Company, Inc.. 
began to manufacture and market cash registers, which 
had been designed by their own inventors and 
engineers. 

One of the other manufacturers in this line brought 
suit in the District Court of the United States for the 
District of Wilmington, Delaware, alleging infringe¬ 
ment of certain of their patents by the Remington ma¬ 
chine and applying for a preliminary injunction to 
prevent the further manufacture of these machines in 
their present construction. 

A bearing on this motion was held on June 28th, 
and Judge Hugh M. Morris, of that court, has just 
handed down his decision denying the motion for pre¬ 
liminary injunction. 


STORY OP THE RED DEVIL 

Smith & Hemenway Co. have recently issued a little 
booklet entitled “The Story of the ‘Bed Devil’ Glass 
Cutter,” which every merchant will find convenient for 
ready reference and giving much information. 

Products bearing the registered trademark of the 
“Bed Devil” have come to be recognized by buyers 
and users of tools as being a trademark of merit and 
quality. 

The line of Smith & Hemenway manufacture in¬ 
cludes nail pullers, pliers, nippers, glass cutters, elec 
trical tools of every description, mitre boxes, hack saws, 
auger bits and tools such as are needed by mechanics 
generally and are all manufactured with the same care 
and skill. 

Smith & Hemenway Co. will be glad to give further 
information to any of our readers upon request. 


The Fate - Root - Heath 
Company, of Plymouth, 

Ohio, has ready for the 
trade the Empire Heel 
Plate, as unbreakable as 
metal and handicraft can 
make. The Empire is able 
to withstcnd the torture 
of bending, twisting, or 
pounding without injury. 

The wear is practically 
never ending, and the 
manufacturers anticipate a 
heavy demand. Heel plates 
are not a new item with 
this firm, as before the 
war they manufactured 
heel plates by the thou¬ 
sands of tons, but during the war temporarily aban¬ 
doned the line because of the inability to secure the 
desirable grade of metal. They are making announce¬ 
ment in this issue. 


“ELIMINATING WASTE IN BLASTING” 

is the title of a very attractive illustrated booklet of 
some fifty or more pages, giving the experiences and 
the best methods of the use of explosives. This is 
written by N. S. Greensfelder, author of The Scientific 
Selection of Explosives for Coal Mining, and a number 
of other works of like character. 

Photographs, diagrams, illustrations are used that 
are especially valuable, not only for operatives using 
explosives, but for merchants selling them. 

This booklet is issued by the Hercules Powder Co., 
who will be glad to send copies to any of our readers 
upon request. 

C. E. Harris of Miller, Mo., who succeeded G. F. 
Holmes in the hardware and implement business re 
port a good season’s trade. 
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POLITICIANS ^‘PASS THE BUCK’’ AGAIN 

It invariably happens that when a public official or 
local administration finds itself in a the first 

means of defense is to raise a smoke screen’' hy 
‘^passing the buck” and blaming some private party. 
Under the circumstances any corporation, manufacturer 
or business man is a favorite “bird of prey.” 

The latest unhappy victim of such an attempted 
barrage is the Pyrene Manufacturing Co., and we take 
pleasure in publishing a statement from President Bauer 
to right any misapprehensions that may have been 
created by public officials. 

It is well known throughout the country that prob¬ 
ably the greatest problem in New York is transporta¬ 
tion and that the subway is continually in politics. 
Therefore when there was a recent accident in the sub¬ 
way, public officials quickly took advantage of the 
opportunity to raise a public issue and attempt to play 
polities as a result. 

Statements went all over the country giving snap 
judgment and inexpert opinion as to the causes of and 
circumstances during this subway accident. There were 
certain charges regarding the I^rene fire extinguisher 
and the part it played in the fire and the alleged effect 
it had on victims in the subway fire. 

Following is President Bauer’s statement: 

“Pyrene extinguishers had nothing to do with the 
suffering and asphyxiation that were caused by fumes 
from burning insulation, but on the other hand. Pyrene 
extinguishers brought the fire under control, and their 
prompt use prevented what might have been a large 
casualty list. 

“The leading fire protection engineers of the 
country have approved Pyrene extinguishers, which 
have the endorsement of the Underwriters’ Labora¬ 
tories, maintained by the National Board of Fire 
Underwriters. Pyrene is the standard equipment 
recommended by the National Board of Fire Under¬ 
writers for electrical fires. The Bureau of Mines in a 
recent bulletin approved of this extinguisher and 
recommended its use in mine locomotives. These facts 
are all a matter of public record. 

“There are more than 3,000,000 Pyrene extinguish* 
ers in use, and, while in putting out thousands of fires 
each year, they have saved millions of dollars of prop¬ 
erty and hundreds of lives, there has never been a 
single death traceable to Pyrene. The Pyrene ex¬ 
tinguisher is standard equipment in the United States 
Army and Navy, as well as the British Army and 
Navy. 

* * During the war the French government extensively 
used this extinguisher, and every airplane, submarine, 
battleship, destroyer and army transport on the side of 
the allies was supplied with this product. Ammunition 
dumps throughout France and England, as well as 
ammunition factories here and abroad were plentifully 
protected by this extinguisher. Many of the leading 
railroad systems in the United States, both steam and 
electric, have adopted Pyrene as standard eouipment. 

“The Mayor has taiked a great deal aoout the 
’criminality’ of keeping Pyrene extinguishers in the 
subway, but has said nothing of the ’criminality’ of 
taking away the only means of putting out a fire in 
the subway quickly. Pyrene extinguishers have put 
out hundreds of fires in the subways during the past 
ten years. 

“If the Mayor attempts to remove Pyrene ex¬ 
tinguishers from the subway, he alone will be responsi¬ 
ble for jeopardizing the lives of 2.000,000 people^ who 
daily use these lines. All experienced fire engineers 
know there is no substitute for Pyrene on electrical 
fir risks. 

“The reckless statements of Mayor Hylan, issued 
for purely political reasons, are contrary to the opinions 
of experienced fire prevention experts and the record 
of the Pyrene extinguisher over a period of twelve 
years. ’ ’ 


Extracts From Transit Commission Report 
“The experts of the Bureau of Mines as well as our 
own surgeon have concluded exhaustive investigations 
and find that there apparently were no really serious 
cases resulting from the effects of possible toxic gases; 

“That the symptoms given in the hospital records 
can all be accounted for by the known effects of gases 
resulting from the burning of insulating materials, 
rubber, varnish and paint; 

“That the symptoms given are not characteristic of 
phosgene or carbon tetrachloride poisoning.” 

“The fire extinguisher used both to break the elec¬ 
tric arc and to extinguish the resulting fire in the 
insulation was the carbon tetrachloride furnished by 
the Pyrene Manufacturing Company in its containers 
and known as ’Pyrene.’ Seven quart bottles (sic,-ex- 
tinguishers) were used altogether on the fire. One 
bottle (sic,-extinguisher) is regularly carried in each 
subway car. One bottle (sic,-extinguisher) taken from 
the train in question and one from the Interboro stor¬ 
age were accuratly tested in our laboratories. The tests 
show that these samples were free from deleterious 
ingredients often accompanying carbon tetrachloride 
and were well within all the requirements under the 
specifications of the Underwriters’ Laboratories’ 
Standard for Extinguishing Liquids for Hand Fire Ex¬ 
tinguishers. ’ ’ _ 



MYERS 8-WHEEL SLING UNLOADER 


The Myers Sure Lock Sling Unloader is a new 
addition to the line this season, brought out to take 
care of the demand for an 8 wheel unloader of this 
type. 

It carries a flexible engine truck for double steel 
track and elevates load at right angles to the track. 
It can be used with either slings or forks and can be 
easily converted into triple hoist mechanism by substi¬ 
tuting a special pulley for the standard clevis, the 
latter being attached to the eye sling pulley below. 

The machine operates on a regular double rail steel 
track and uses a % inch to % inch rope without ad¬ 
justment. It operates automatically and is tripped by 
the sling pulleys striking a plate immediately under 
the machine. It is also arranged with a separate trip 
rope, by the use of which the load may be carried into 
the mow at any elevation desired. The rope lock is so 
arranged that pressure on the rope is proportional to 
the weight of the load by which it is controlled. The 
rope lock is so powerful that smooth faced rope jaws 
only are necessary, eliminating all wear on the rope. 


Mrs. Clickner has recently purchased the Ebert 
Hardware Co. at Colton. 
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Pushing the SaJe of Plumbing Supplies 


Advantages of Neat Display to Show the Goods 
in Actual Use 


T here is a good profit in the sale of plumb¬ 
ing supplies, but few plumbers push them 
in the manner they should. It was there¬ 
fore quite a treat to go into the well equipped 
store of the Greig-Westman Co., Springfield, 
Ill., and note the attention paid to this line. 

In the first place there was a large show 
window fitted up as a modem bathroom, which 
showed off the plumbing fixtures to the best 
possible advantage. The background was cov¬ 
ered with paper to represent tiling, and on the 
wall was a large mirror with electric light 
brackets on both sides of it—the lights being 
switched on at night. 

A shelf beneath the glass held toilet water, 
soap, talcum powder and other toilet acces¬ 
sories. Several racks along the wall held wash 
cloths, face and bath towels and bath brush. 
Just above the big porcelain bath tub was a 
sponge in a wire rack. Near the toilet was a 
big roll of toilet paper, and beside the station¬ 
ary washstand was a white enameled waste 
ba.sket for shaving paper and other refuse. 

Several braided rugs covered the hardwood 
floor, and for convenience in dressing there was 
a comfortable white enameled chair. So in¬ 
viting an appearance was presented that every¬ 
one who stopped to look felt a desire to possess 
a bathroom exactly like it. 

Helping the Customer 

Mr. David Greig, in speaking of the attract¬ 
ive display, said that it had boosted sales 
wonderfully. **We had a picture taken of the 
display, and this, enlarged, is on view in our 
salesroom, so that anyone interested can point 
out the particular fixture or accessory that at¬ 
tracted him, and we can at once lead him to its 
duplicate so that he can examine it at close 
range. We have found, too, that a great many 
people desire a complete bathroom outfit such 
as we show, and so beneath the picture of the 
display is a typewritten itemized list of every¬ 
thing it contains, with the price of each, and 
the total cost.” 


Asked if they carried the towels, soap and 
brushes in stock, he smiled and said, “No, but 
they are very readily obtainable, and if any¬ 
body wished it we would purchase them and 
deliver them along with the rest of the outfit.” 

The Patterson-Stewart Co., also of Spring- 
field, had a very efficient and orderly plumb¬ 
ing section. Washstands were arranged along 
the side of the wall (several had all the con¬ 
nections made), while against the other were 
bathroom racks, cabinets and other glass and 
metal devices. 



Down the center of the section was a series 
of bath tubs, the monotony of the all-white 
display being broken by several large potted 
ferns. The show window, too, attracted con¬ 
siderable attention, as half of it was fitted up 
as a miniature bathroom. Inclosed in a porce¬ 
lain frame was a complete bathroom, with wash- 
stand, tub, toilet, mirror and other accessories. 
The tub was equipped with curtains, and in it 
was a large doll. The whole was an exact 
replica of the fixtures sold by them. 

Mr. Patterson says that he has several times 
been offered a large sum for the outfit by 
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wealthy people who desire it for their children, 
but that it is not for sale as it advertises so 
effectively the lines they have to offer. A ra¬ 
diator-boiler of standard make is also featured 
in the window, and over the top of the little 
bathroom a good view of the pleasant interior 
is obtained. 

Taking Advantage of Feminine Interest 

W. T. Delahunty & Co., Decatur, have built 
up a good trade in plumbing fixtures and sup¬ 
plies by featuring cleaning apparatus and com¬ 
pounds. The instinct to clean and polish and 
scrub and wash is inborn in practically every 
woman, and it was in catering to this instinct 
that the firm first began to work up their 
plumbing business. 

Said the manager, “Every woman wants her 
bathroom kept clean and sweet whether she 
does the work herself or employs servants for 
the purpose. Accordingly we feature at regular 
intervals mops, brushes, swabs, and several 
standard kinds of liquid paste and powder for 
cleaning and polishing. We call attention to 
these lines both through the newspapers and 
our show windows, and whenever we make a 
showing of these cleaners we notice a big in¬ 
crease in the sales. 

“These cleansers of all kinds are kept in the 
bath supplies department, and here we have a 
bath tub, toilet and washstand, so that we can 
demonstrate just how any of the supplies are 



No. 21 Fire Pot—List Price. Each. $21.20 
Ask for Discount 

BETTER MADE 

No. 21 Coil Fire Pot is the best that money 
can buy; strong, durable and efficient. Tank is 
of heavy drawn steel, fitted with Patented 
Cushion Protection Band, which protects the base 
from injury, with large funnel with Dust Proof 
Filler Plug, heavy uprights, malleable top plate 
and one piece steel shield. Coil and Burner are 
of the best steel. Produces very intense heat. 
Jobbers supply at factory prices. Ask for a 
catalogue. 

CLAYTON A LAMBERT MFO. CO. 

10611 KaodeU Avenue, DETROIT, MIOH., U.&A. 



to be used. These fixtures have connection 
made, and hot water gushes forth at the first 
touch. This is a novelty to many and gives us 
an opportunity to explain our gas water heaters 
—there being one in close proximity that we 
use to demonstrate. The neat appearance of 
the bathroom equipment also makes an impres¬ 
sion, and while we never force its attention 
upon the buyers of cleaning equipment, we are 
quick to explain its comfort and convenience 
whenever the slightest interest is manifested. 

“We also make a specialty of toilet paper. 

Dependable Service 
Quality Goods 

We are exclusive agents for 

Homestead Quarter-Tarn Blow-Off Valves 
Witt Pomp Ctovemors and Begalating 
Valves 

/ Valve Discs 
\ Bod Packing 
IJorabla / sheet Packing 
/ Union Oaskets 
V Gauge Glasses 

Distributors of 

Wm. Powell Valves and Spedalttes 


The M. L. Kline Co. 

WholenleiB 

PLUBdBINO, HEATD TQ AND 8TEAM 
SUPPLIES 

84-80-87-89 Front Street Portland, Ore. 
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Savill Patented Swan - Neck Faucet 

The Savill Patented Swan-Neck Faucet is opened and 
closed quickly, a half turn of the handle allowing a full 
stream of water. It can be shut off quickly; this feature 
has led to its introduction in hotels and restaurants, and 
it also finds a ready place in the kitchen, where time and 
labor are of importance in drawing water. 

THOMAS SAVILL’S SONS 

Wallace and Watts Sts. • PbiladdpUa, Pa. 

Send postal caxd for catalogue showing 2S styles 



Sold by Jobbers of Plnmbing Sop- 
plies Brerywhece 


and frequently advertise sales of same at re¬ 
duced prices. The rolls are stacked in pyramid 
form from floor to ceiling, and the bulk of 
them impress customers with the large quantity 
we carry. These rolls are also in the vicinity 
of the bathroom setting, and a roll is fastened 
on a rack near the toilet, which frequently calls 
to the attention of the purchaser of a brush or 
can of cleaning powder that paper is needed 
for the bathroom. While of course we sell single 
rolls on request, we always urge the purchase 
of at least a half dozen, and our advertising 
always features them in quantities. In this 
way we turn over our stock quickly and do not 
have on hand weather stained, dust spotted 
paper, which presents an unattractive appear¬ 
ance, to say the least.'' 

Toilet paper in quantities was displayed in 
the window recently, and in the background 
was a wall mirror and racks for the accommo¬ 
dation of all kinds of bath accessories, while 
down in front were a half dozen cans of cleans¬ 
ing powder, and a card, showing a little fellow 
in overalls busily scrubbing, which suggested: 
'‘Keep your bath tub clean with Porcela—The 
best bath tub cleaner made." 


Don’t any attention to accepted 
maxims. Troubles often do come singly 
and happiness often comes doubly. 


The fellow who does has it on the 
“I’ll try” bunch. 

A fellow who stands on his own feet 
is never walking on his uppers. 

The tongue is a good weapon with 
which to commit business suicide. 

The reason so many persons’ minds 
wander is because their bodies can’t. 


Because a thing is old is no sign it is 
valuable. Probably there is nothing 
older than the toothache. 


If you are big enough to attract un¬ 
favorable talk you are big enough to 
attract favorable talk. 

Women may not know their own 
minds, but they generally have a pretty 
fair line on their husbands’ minds. 


A man’s habits may be his own busi¬ 
ness, but unless he lives on a deserted 
island he will find that others make 
them their business. 



No. 10 Steel — to 4" 


Plates that Please 

ORDER NOW 

and be ready with a stock 

Increafflng Demand for “B & C” Styles 

Catalog on request 

THE BEATON & CORBIN MF6. CO. 

Largest and Oldest Plate Company in the World 

Pacific Coast Representative 

FISKE-KBAMEB CO. 

Hearst Bldg. 

San Franciaco. Cal. 
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CAPITAL $100,000 


The Beaton & Cadwell Mfg. Co. was 

incorporated In October, 1894, under 
the name of Beaton & Bradley Co., 
which name it carried until March,19l0, 
when it was changed to present name. 
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PRICES MORE LIKELY TO ADVANCE 
RATHER THAN DECLINE 

Editor HARDWARE AND PLUMBING WORLD: 

We cannot see lower prices for the next six months. 
In fact, at the present time all markets are higher than 
they have been in the past, therefore, we might see 
prices slightly higher within the near future. As you 
are, no doubt, aware, brass and copper again advanced 
just recently, which naturally increases the costs of 
most manufacturers. 

Some of the goods which we manufacture are now 
being marketed at about cost. If raw materials con¬ 
tinue to advance, it will be necessary for us to make 
a slight advance in our prices, or to discontinue the 
cheaper style articles. 

At the present time we are purchasing requirements 
for the next three to six months. We are merely taking 
that action due to the reports which we are receiving 
from the various economic bureaus. 

We sincerely trust that the above information will 
be of value to your readers. 

OTTO BERNZ COMPANY. 
Newark. J* M. Imfeld. 

HANDLING DISSATISFIED CUSTOMERS 


SPEAKS PROM PERSONAL KNOWLEDGE 
Editor HARDWARE AND PLUMBING WORLD: 

I recently covered all the eastern territory from 
Key W^est to Montreal and west as far as St. Paul 
and returned to the factory to bend every energy to 
increase production. We were never so far behind as 
we are at the present time, which is the off season for 
the heating trade, too. 

The writer has found on more than seventy calls 
upon the largest jobbers in the United States east of 
St. Paul, that the majority of them are short on stock; 
that prices have already advanced and are likely to 
advance more, so there isn*t any question but what 
the buyer who bought 30 days ago made a good buy, 
and those who have lingered are going to pay more. 
This applies to heating specialties of all kinds going 
into new buildings or ^lied in any way with the build¬ 
ing program. 

We believe that many jobbing houses will find that 
they will have to wait a considerable length of time 
before deliveries are made on many lines this fall. 

THE BEATON & CADWELL MFG. CO. 
New Britain, Conn. W. H. Cadwell, President. 

DO YOU? 


When a customer flies off the handle, be¬ 
comes unreasonable, sarcastic, peeved, and 
downright mean—listen patiently to his tale of 
woe. 

At this particular point, opposition is the 
worst thing in the world. 

After he has had his say—and not until 
a.'*ter—show sympathy by the tactful apprecia¬ 
tion of his troubles. 

Put yourself in his place. Try to see the 
matter as he sees it. Talk to him from his 
\iew point. 

You’ll be surprised to see how quickly he 
ceases to look upon you as an enemy and sees 
in you—a friend. 

You’ll be surprised to see how quickly he 
regrets his grouch and apologizes to you for 
his hasty words. 

Truly, “the soft answer turneth away 
^rath!” 

Nothing will disarm an angry person quicker 
than a spirit of sympathetic understanding. 
Try it. 

Dickinson Bros. Co. have sold their plumbing busi¬ 
ness to J. C. Jones of Fallon, Nevada. 


“A little more deed and a little less creed; 

A little more giving and a little less greed; 

A little more bearing of other people’s load; 

A little more godspeeds on the dusty road; 

A little less thorn and a little more rose, 

To sweeten the air and lighten the blows; 

A little more song and a little less glum, 

A cheery word for the tramp from the slum; 

A little less kicking the man that’s down; 

A little more smile and a little less frown; 

A little more of The Golden Rule for others; 

A little more charity for burdened brothers; 

A little less care for wives not your own; 

A little less reaping what you have sown; 

A little less knocking and a little more cheer 
Fcr the struggling fellow that’s left in the rear; 
A little more love and a little less hate, 

\ little more neighborly chat at the gate; 

A little more flowers in the pathway of life, 

A litUe less on coffins at the end of the strife.” 

The Shinn-Holtz-Lyon Company have purchased the 
McKinley Plumbing Company of 443 West Broadway. 
Long Beach, California. The headquarters of the 
Chinn-Holtz-Lyon Company are at 1600 Santa Fe Ave¬ 
nue, Los Angeles. 



INVESTIGATE 

the latest and Improved 
/ A “ALWAYS BEMABLE” 

H combination sasoline • kero- 

sene torches. Made in 3 
w sises and 6 styles. Fitted 

^Rh several patented fea- 
k—'POMP tures. Write for circular 

[! which gives full description. 

The regular “ALWAYS 
RELIABLE “ gasoline 
torches are still mannfae* 
lured, and will be continued 
in the future. Made in all 
' grades from the best to the 

TS? cheapest. 

Write for catalog on en¬ 
tire line. Jobbers supply at 
factory prices. 

OTTO Bomz CO., HmmK Itl 


Mo. 79—Quart Tovtdi 
One of the Mew Stylei 
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You Can Get Business If You Go After It 


M ore and more it is being demonstrated by 
plumbers, dealers, jobbers, as well as 
manufacturers, that there is business to 
be had practically at any time of the year, and 
in any section of the country, if the proper en¬ 
terprise and spirit is shown in going after it. 

Too often business men think that ‘‘the 
season is over’' or “this is not the season,” it’s 
either “too early” or “too late” to sell goods, 
and, having that mental handicap, they sit 
around and wait for the proper time to arrive. 

In no line of business is this more true than 
the plumbing business, particularly among the 
plumbing dealers. 

Immediately after the war, no line of busi¬ 
ness slumped more heavily than did the automo¬ 
tive equipment business. They were “in the 
dumps” in the very worst way. That is, all but 
two or three far seeing progressive business 
men. 

These men had the idea that it certainly 
wouldn’t do any harm to try. They adopted 
the simple slogan of “ask them to buy”; an or¬ 
ganization was formed with that as its motto, 
just “Ask ’Em to Buy.” 

This organization has been quite active in the 
past year, is putting on an educational move¬ 
ment through jobbers and traveling salesmen to 
get garages and automobile dealers, in fact 
everyone who is handling automotive equip¬ 
ment, to ask everyone who came into their store 
or go to their place of business to buy some new 
equipment. 

If a driver came up for gasoline, whoever 
waited on him carefully made a note of the con¬ 
dition of his car, and what was lacking. Before 
the man got away, some new tool or appliance, 
some convenience was shown him, which it was 
thought he needed. The automotive dealers 
have simply been amazed at the results of this 
“Ask ’Em to Buy” movement. 

Sales have not only been doubled, trebled, 
quadrupled, but in some cases business has gone 
as high as a thousand per cent over the previous 


months. Business has been accelerated to a 
marked degree. 

Now human nature is the same, whether it is 
a man driving a car, or one owning a home. 
Surely with plumbing equipment, which is a 
necessary part of everyone’s convenience and 
comfort, the “Ask ’Em to Buy” movement in 
the plumbing trade would be certain to increase 
business many fold. 

It doesn’t need an organization, however, to 
do this, if the individual plumbing dealers 
would make a point in their own community to 
call on their prospects, advertising to them, and 
show them some new convenience for their bath 
room or kitchen when they call at their place of 
business. 

A number of our subscribers have acted upon 
the suggestions we have previously made in our 
pages. They tell us their busiUess has increased 
to a marked extent by them individually follow¬ 
ing this “Ask ’Em to Buy” plan. 

There is room for a great deal more work 
than has been done. Try it yourself, and you 
will be surprised not only at the ideas that will 
come to you, plans that will develop, but you 
will be more than pleased at the business you 
obtain. 

Business is to be had in your own community, 
among your own people, if you would go after 
it in the right manner. 


NO “COMEBACK” WITH THE DOCTOR 

A lawyer was arguing with a physician over 
the relative merits of their respective profes¬ 
sions. 


Truth is stranger than fiction because it’s so 
rarely met. 


Up-to-date merchants now arrange their 
stock so that goods that will tempt the customer 
are placed near the front of the store. Staples 
and bargain articles are placed toward the rear. 



SPECIFY 

‘‘Genuine” Perfection 
No. 10 Floor and Ceiling Plates 

— The Sturdy Plate — 

Reinforced by a “Plate within a Plate” 

THE BEATON A CADWELL MFG. CO. 

KEW BBITAIN, OOHK. 

Kew Tozk WArehonie: 234Wtt«r8t. 
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CLAYTON & LAMBERT SALESMAN 
HONORED 

Pew road salesmen are better known to the 
jobbing trade than Charles A. Bower, repre¬ 
senting the Clayton & Lambert Manufacturing 
Co., Detroit, Mich. For twenty years he has 
traveled from coast to coast, explaining and 
demonstrating the qualities and features of the 


C. & L. line of gasoline fire pots, torches and 
brazing fires. 

In appreciation of his loyalty and twenty 
years of service with the company, Mr. Bower 
was recently honored at an informal dinner 
given by the management to 125 members of 
the office and factory heads of departments 
and a gold watch was presented to him by the 
<'r>mpany and a shrine pin by his fellow workers 
in the organization. 

JOBBERS’ GREAT ANNUAL PICNIC 

The Hcndrie & Bolthoff Manufacturing Company is 
one institution that practices what it preaches. Mano 
facturers and distributors of outing goods and supplies 
of all sorts, naturally all employes are interested in the 
great outdoors, and the annual picnic and outing of 
the firm has become a feature that is looked forward 
to by hundreds in the vicinity of Denver. 

This year 1200 people attended the seventeenth an¬ 
nual picnic held at Riverview, the firm’s summer home. 
A special train of twelve cars carried the party, and a 
basket dinner, races, games and dances were features 
of the picnic. E. B. Hendrie was master of ceremonies 
and the principal speaker at the banquet table. Short 
addresses were made by members of the firm and by 
employes. 

Riverview consists of 200 acres of mountain land 
owned by Hendrie & Bolthoff Company, containing cot¬ 
tages, dance hall, garage and laundry. This is at the 
disposal of employes of the firm for vacations, week¬ 
end parties and picnics. 

The spirit of the institution is exemplified by the 
numbers attending and the enthusiasm of this picnic. 
As one of the good friends of the institution puts it: 
^*No strikes in this house. All the employes love the 
bosses, and the bosses work with and for all employes.” 



Nyt, the Die Man 
Pipe die maker to 
the American Plumber 



Nye Solid ZHe 


NYE DIES 

Bite Right In and Co Right Through! 

Like a boy on a piece o£ pie— 

Like a bulldog on a pair of panta— 

Like a fly on a bald head— 

NYE DYES 

Have the capacity of the boy— 

The tenacity of the dog— 

The voracity of the fly. 

NYE DYES 

Have features no other die has. 

The skip>tooth feature, for instance. 

There is no other just like it. 

NYE DYES 

Are made by die specialists 
Who don’t mi^e anything else— 

And nobody else 
Makes anything as good. 

HABBT o. mne 

The Nye Tool & Maehlio Works 

108-128 North Jeffmon 8t., Ohicago, HI. my Aimrnmg Dte 
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“LITTLE GIANT” PIPE WRENCH 
PRESENTED TO THE TRADE 

The “Little Giant“ pipe wrench, a new wrench 
rith several interesting improvements, has just been 
ut on the market. The “Little Giant“ wrench has 
he “end opening“ feature which is familiar to users 
f machinists’ wrenches. Its application to pipe turn- 
rig can readily be seen by a glance at the accompany- 
tig picture. 

The advantage of the “Little Giant” wrench over 
he conventional style is the ease with which it can 
andle pipes in corners, close to walls, and similar 
on fined places. 

The person using it can set it straight on the pipe 
s he would a pair of pliers, instead of having to fit 
he jaws on from the side. 

The “Little Giant” has only three parts: a handle 
nd jaw in one piece, which is drop forged and heat 
rented; a movable jaw, likewise drop forged and heat 
reated, and a hardened steel nut. There are no springs, 
ivets, frame or pins, all these parts being eliminated, 
n spite of the absence of springs it takes hold and re- 
'ases instantly at the option of the user. 

The new wrench has been designed for maximum 
trength. The 14-inch size has repeatedly withstood 
tresses in excess of 4700 inch pounds without slipping 
r bending. Headers familiar with government require- 
lents will recall that the army and navy departments 
•quire a test of 2800 inch pounds for a wrench of this 
ize. Yet owing to the elimination of extra parts the 
Little Giant,” in spite of its extra strength weighs 
•ss than a Stillson type wrench of corresponding ca- 
acity. This is an advantage to users and dealers alike. 

Another feature is the double set of teeth on the 
lain jaw. The movable jaw can be engaged at the 
ption of the operator with either of these sets of teeth 
ith consequent lengthened life. On the large sizes, 
t-inch and greater, two additional sets of teeth are 
rovided, making four in all, and the movable jaw can 
e reversed to engage these additional sets of teeth, 
hich are below the adjusting nut. This is very iise- 
il in connection with certain 3las8es of work, besides 
Tactically quadrupling the life of the tool. 

The “Little Giant” is manufactured in 8, 10, 14, 
^ and 24 inch sizes, of which the three smaller sizes 
re already on the market. 

A point of particular interest to dealers is the 
right orange paint with which the panels in the 
an dies are covered. Wholesalers and retailers appre- 
ate the attractiveness of color, and this feature will 
id in arousing consumer interest. 

The new wrench is a product of the Greenfield Tap 
Die Corporation. Greenfield, Mass. “Little Giant” 
one of their trade marks, well known throughout the 
*ade to all users of screw plates, taps and dies. The 
pw wrench will be extensively advertised by its 
anufacturers. 


NEW ADDITION TO MYER’S PLANT 

The F. E. Myers & Bros. Co., the well-known manu- 
icturers of Ashland, Ohio, recently awarded the con¬ 
tact for a new $50,000 addition to their plant. The 
infract calls for the work to be finished by Oct. Ist. 

While the Myers plant is one of the largest in the 
inn try, yet, owing to the growth of their business, 
lov have found it necessary to make this addition, 
hich tells its own story as to the growth of their 
rade and the merits of their line. 


300 HYGRADERS “LIGHT’' OUT 

We presume it would be commonplace to mention 
that girls are light on their feet, that the refreshments 
light in the mouth, and that heads, hearts and troubles 
are correspondingly light, when 300 employes of the 
Hygrade Lamp Company hold their annual picnic and 
outing at Nantasket Beach. 

This outing is an annual event, planned by a com¬ 
mittee of the Hygrade Employes’ Association. 

The trip by boat from Salem was especially charac¬ 
terized by vigorous singing of the new Hygrade songs. 
Many merchants familiar with the quality of Hygrade 
products can well imagine the “linked sweetness long 
drawn out” which Hygrade workers might be expected 
to issue vocally. 

JOSH BILLINGS ON THE SQUARE MAN 

The square man mezzures the same each way 
and haint got any winny edges nor cheap lum¬ 
ber iu him. He iz free from knots and sap 
and won’t warp. He iz klear stuff, and I don’t 
care what you work him up into he won’t swell 
and he won’t shrink. He iz amongst men what 
good kiln-dried boards are among carpentei*s; 
he won’t season crack. It does’nt make any 
difference which side ov him yu come up to, he 
:*z the same bigness each way, and the only way 
t.> get at him ennyhow, iz to face him. He 
knows he iz square and he never spends any 
time tricing to prove it. The square man iz one 
of the best shaped men the world has ever pro¬ 
duced; he iz one of them kind of chunks that 
kant alter tew fit a spot, but yu must alter 
the spot tew fit him. 

Garden Hose Valves 

- O F- 

Recognized Quality 

Which command repeat orders for you 



Sizes to inclusive. Both bent 

and straight Hose Spout. 

HAYS MFG. CO., Erie, Pa. 

W. Erwin Oilchrist 
Pacific Coast RepresentatiTe 
681 Market Street, San Francisco 
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CLAYTON & LAMBERT MPG. CO. CELE¬ 
BRATE THIRTY-FIVE YEARS IN BUSINESS 

An informal Get-Together-and-Boost-Dinner was 
given by the management of the Clayton & Lambert 
Manufacturing Co. to 125 members of their organiza¬ 
tion, including the office and factory heads of depart¬ 
ments, on the evening of July 6th. The event was in 
celebration of their thirty-five years of business growth 
and in honor of several employes who had faithfully 
served the company for twenty years or more, to whom 
watches and other tokens of appreciation were pre¬ 
sented by Otto J. Groehn, factory manager. J. E. 
Lambert, president of the company, acted as toast¬ 
master and in an address reviewed the early history 
of the company, who are pioneers in making gasoline 
fire pots, torches and braziers, then located atYpsilanti, 
Mich., and later moving to Detroit, referred to the 
remarkable growth of the industry up to the limita¬ 
tions of their present new factory, which is the largest 
factory in the world for making these specialties. Bert 
Lambert, treasurer and general manager, expressed the 
appreciation of the management to all present for their 
faithful help during the past strenuous months and in 
an optimistic talk regarding the present and future 
conditions requested each and all to continue to co¬ 
operate and boost. Mr. C. A. Bower, who has been 
with the organization since 1901, well known to the 
jobbing trade as ‘‘The Torch and Fire Pot Salesman," 
was presented with a watch in appreciation of the man¬ 
agement and a shrine pin from his many friends in the 
employ of the company. A number of ladies were pres¬ 
ent and the very enjoyable evening was closed with 
music and dancing. 


The Torrance Plumbing Company has moved to its 
new location at 1418 Marcelina avenue, Torrance. They 
report a very active season in their line. 


ADAPTABILITY OF DEFIANCE LOCKS 

The Defiance lock, one of 
the items manufactured by the 
Universal Products Company, 
has been found to satisfy a 
number of the safety require¬ 
ments of the motorist and 
tourist. It is conveniently 
shaped, nickel finished, adjust¬ 
able on the shackle principle, 
easy to operate and has been 
found both thief proof and 
temptation resisting. 

Among its uses are locking 
a bicycle through the sprocket 
and frame; locking steering 
wheel and control lever of a 
machine; locking robes, coats, 
etc., to the robe rail; a suit 
case to the steering wheel; 
locking duffle and dunnage 
bags, locking club bags, ete., 
to the foot rail of a machine. 

The lock is specially packed, six on an attractire 
easel display card; 24 locks with four display cards in 
a corrugated mailing carton; or 144 locks, six cartons 
in a wood crate. The lock retails for $3.00 anywhere 
in the United States. 

The Universal Products Co. is under the manage 
ment of BE. A. Stovel, at 24 California street, San 
Francisco, and sales agents in the West for the com¬ 
pany are the Rice-Hitt Co., Elkan Gunst building, San 
Francisco. 


Wm. Dyson has purchased the interest of H. E. 
Stephens in the Elsinore Plumbing k Electric Co. at 
Elsinore. 




Hardy^s 

“Campers 

Friend” 

A Combination 
Running Board Box 
Camp Cook 
and 

Dining Table 
for 

Auto-Campers 


A Down-to-the-Minute Camp Outfit That Makes Camp Life Enjoyable 
Is carried on the running board of the car and holds a complete outfit for 
cooking and dining. Stand up and cook on a gasoline stove. Sit down and eat 
in comfort. No stooping and squatting. 

No Smoke, No Dirt, No Blackened Kettles 
Converted From Box to Table in LesB Than Two Blinates 


The most compact, practical and useful Camp Kitchen ever offered the motorist. 

** There’s a gmiU to your journey’* end when you use a Compere Friend” 

JOHN E. HARDY, Box 3613 - Portfand, Oregon ’'SSfeiSSr 
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TURNER’S MASTER LINE BLOW 
TORCHES 

The Turner Brass Works claim for the Turner line 
f blow torches that they have every improvement that 
ill make a blow torch an absolutely safe tool—safety 
alve, air release^ etc. They will burn either gasoline 
r kerosene without changing of parts. Produces 400 
[Agrees more heat than any other torch made. 

Some of the points of merit are: One opening in 
le tank, pistol grip handle, automatic valve, air re¬ 
use, baffle in the burner, the flared tube, adjusting 
eedle, shut-off needle, flexible tube, lubricator for 
•ather cup, and the improved pump. 

One Opening in Tank—Every opening in the tank 
Dr such as upper and lower pump brackets, burner 
ilet, filler plugs, etc., reduces the strength of the shell, 
here is only one opening in the tank of the Turner 
faster Line. 

Pistol Grip Handle — Heretofore the handles on 
Drehes were mounted between two brackets allowing 
nly 3^ inches at the most for the width of the hand 
nd users of blow torches could not handle the torch 
rith ease. The Turner Master Line pistol grip handle 
i large enough for any size hand as it has no obstruc* 
ions or brackets and does not tire the user. 

Automatic Valve—Safety valvt is as essential on a 
low torch as it is necessary on any tank or boiler 
f-here pressure is used. As blow torches operate at 
heir highest efficiency at 18 to 20 pounds, the safety 
alve is set at 40 pounds, which automatically opens 
nd closes at this pressure, making it impossible to get 
00 much pressure and burst the tank, bulge the top or 
•low out the bottom or cause leaks. 

Air Release — Air release is a needle valve which, 
rhrn opened after the operator has completed his use 
if the torch, releases all pressure in the tank. This also 
aakes an additional medium of safety. 


Baffle in the Burner—The baffle is the obstruction 
in the burner on which the flame is constantly applied, 
heating the fuel to a hot dry gas, insuring perfect 
vaporization of the present day gasoline or kerosene, 
thus generating 400 degrees more heat on lower fuel 
consumption without clogging the burner. 

Adjusting Needle—The adjusting needle is pointed 
(like a carburetor adjustment) being separate from the 
shut-off needle, offering an accurate regulation for any 
size flame. 

Shut-off Needle—The shut-off valve is used to shut 
off the flame, being a separate unit, from the adjusting 
needle or orifice needle. 

They are manufactured by The Turner Brass Works, 
Sycamore, Illinois, who will be glad to give further 
information. 


MENZIE-ROCHESTER SNOW SHOVELS 

Through the purchase of the Menzie Street Cleaner 
Company of Amsterdam, New York, the Rochester Can 
Company now announces to the trade a new item in 
Menzie type iron horse snow shovels. 

This shovel has been on the market for some time 
and is well and favorably known to the hardware trade. 
Henceforth it will be manufactured in the Rochester 
plant of the company, and has the additional advantage 
of the iron horse trademark and guarantee. 

The blade is formed of high quality carbon steel re¬ 
inforced at the back with a single metal rib in which 
the lower end of the wood handle is rigidly encased. 
It is a lightweight shovel, well balanced and easy to 
handle. 

It may be had in two sizes: the small, with a 14 in. 
blade, and a larger one with an 18 in. blade. Both 
shovels being 48 inches high over all. 

Coker & Taylor, of Glendale, have recently added a 
stove department to their plumbing establishment. 



Church White Pyralln 

Closet Seats 

are made in our own wood 
working shop and covered with 
genuine white sheet Pyralin 
which is applied by our patent¬ 
ed process and should not be 
confused with enameled or 
sprayed coatings. 

The surface of Church Seats 
is non-porous and requires only 
soap and water for cleaning. 
They can never turn yellow, 
chip nor crack. 

Write for Latest Catalog 

C. F. Church Mfg. Co. 

Makers of High Grade Bath Boom Supplies 

Holyoke, Han. 

New York San Frandeco Ohicago 

Thfst roods can b« obtained from the leading Jobbing konaea In the West. Insist on them. If yon eannot get theos, 
address for information W. B. QUehrist, Pacule Ooaat BepreaeBtativa, Monadnoek Building. San Anneiaeo, Oid. Thaae 
goods are sold by the leading Jobbing and supply houses. 
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TEACH YOUR CHILD A TRADE 

Teach your child a trade,’’ says Secretary 
of Labor Davis. ‘‘Education has for its pur¬ 
pose the making* of the growing man or woman 
more useful to himself and to the world. It 
should make the individual better able to care 
for himself, and to provide for his own happi¬ 
ness, and should benefit society generally by 
increasing the value of the individual as a 
social asset. 

“Our whole educational system is directed 
toward turning out boys and girls equipped to 
enter the professions, to undertake what is 
known as brain work, or, more aptly, to occupy 
‘white-collar’ jobs. 

“More than 90 per cent of our population is 
made up of the industrial worker and the 
farmer. Educating 100 per cent of our school 
children along lines that fit them for the pro¬ 
fessions is plainly unjustified when we know 
that less than 8 per cent of them will be able 
to make a living in professional life. Today, 
while our ‘white-collar’ occupations are crowd¬ 
ed to overflowing, we are actually lacking in 
the skilled workmen and artisans necessary to 
keep up our production in shop and factory and 
to do our structural work.” 


FOLDING JELLY STRAINER STAND 

Utility Manufacturing 
Company of Baltimore 
have placed on the mar¬ 
ket a utility folding cloth 
bag jelly strainer. It is 
one of their latest spe¬ 
cialties that is proving a 
success with the dealers. 
They are manufacturers 
of a large variety of 
household specialties, in¬ 
cluding hanging baskets, 
which serve to bring the 
womenfolk of the com¬ 
munity to a dealer's 
store. They shall be glad 
to send full information, 
prices and descriptive 
matter to any of our 
readers upon request. 


NOVELTY CUTLERY A POPULAR LINE 

The Novelty Cutlery Co., of Canton, Ohio, manu¬ 
facture a unique line of pocket knives of various styles 
and attractive designs which appeal to buyers as being 
out of the ordinary and possessing a distinction that 
helps make sales. 

They also make hunters' knives, letter openers and 
erasers, safety razors, kitchen sets, etc., and their cata¬ 
log will be found worth while. 

The Novelty knife was invented and patented by 
them almost 50 years ago, and has been manufactured 
by the same company. The name ‘‘Novelty" was 
chosen on account of the novel feature of showing the 
owner's name or photograph or other distinguishing 
mark through a transparent handle. 

The handles are of various designs, and dealers 
would find the line an attractive one on which there 
is no competition—one upon which they can easily build 
up a splendid trade. 



It is the aim of the Novelty Cutlery Company not 
only to make a thorough good knife, which can be used 
year after year, but to make them of such quality that 
once sold they are always sure to be called for again. 

They will be glad to send catalog to any of our 
readers upon request. 





MYERS’ GARAGE DOOR HANGERS 

One of the newer features in 
the complete line of the F. E. 
Myers Bros. Co. of Ashland, Ohio, 
is their garage door hangers for 
barn, factory and warehouse doors 
also. The doors may open both 
ways, open the entire front of the 
building, either folding accordion 
fashion or rolling around the cor¬ 
ner of the building, with an en¬ 
trance door hinged to the building 
for easy foot entrance. 

Illustrated is the Myers right 
angle garage door hanger with its 
adjustable and ‘‘stayon" fea¬ 
tures, as used on hinged folding 
doors. This hanger can be used 
on any inch flat track, on either sliding or folding 
doors. The illustrations show how the door folds either 
inside or outside the building. 


The Simplex hanger is very similar, to be used, how¬ 
ever, with New-way tubular track. In this case the 
rollers are reduced in size so that they are enclosed 
within the tubular track, which is suspended with 
special brackets. The hanger in both cases has a double 
adjustment, vertically by means of the nut and threads 
on the lower end of the crank pendant, and laterally or 
for thickness of door by turning the crank pendant 
either toward or from the building, it being held in 
position by a set screw. 


HARD TO FOOL THE WOMEN 

A Denver hardware salesman took his wife out to 
dinner at a hotel restaurant the other night. A short- 
skirted damsel breezed in and, there being nobody 
else in sight, proceeded to vamp him. 

*‘My dear," grinned the fatuous salesman to his 
wife," that girl over there is smiling at me," 

‘‘That's nothing," replied the better half, "when 
I first saw you I laughed like-." 


Nedcidek & Company are moving their hardware 
and plumbing business at Cumberland, Wisconsin, to a 
new location. 
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PLUMBING GOODS—RETAIL SELLING PRICES 


The following are the present market selling priees (corrected up to the time of going to press) of variooa 
lines of plumbing goods, ruling in some of the larger western cities. At the request of some of our subscribers 
among the plumbing trade in interior and smaller towns and cities, who do not have the opportunity of cheeking 
ap their prices and costs often, we are giving these prices as some we have obtained that are being charged by 
plumbers in the larger cities. These prices are usually based on the cost of goods, plus the overhead or cost 
of doing business, usually ranging in the neighborhood of 25 per cent. Where plumbers are some distance from 
tbeir source of supply, freight and transportation charges would naturally be added. We will be glad to receive 
■uggestions and corrections as to any errors or omissions, or any further information that might be desired, will 


be gladly answered. 

BATHS AMD LAVATORIES 

(Bath Tub Prices Less Fittings) 

BATH TUBS—K64. C370, P1990, Essex, on Feet—4-ft., 
48.85; 4^ ft., $48.85; 5-ft., $40.85; 5 Vi ft., $45.70; 6-ft., 
62.70. 

K57, CaeO, PI991, Essex, on Base—4V4-ft., $53.35; 5-ft., 
$52.00; 5Vi-ft., $58.70; 6-ft., $78.70. 

K80. P1933, Knickerbocker—5-ft., $41.70; 5H-ft., $47.00. 
KlO to K10V4, P2160 to P2173, Cardinal, Conred, Enam. 
All Over—4Vi-ft., $76.00; 5-ft., $80.00; 5Vi-ft^ $86.70. 

KlO to K10V4* P2160 to P2173, Conred, Enam. Inside, 
Cardinal—4 Vi-ft., $60.00; 5-ft., $64.00; 5 Vi-ft.. $70.70. 

KlO Vi, P2180 to P2186, Recona, Enam. All Over, Cardinal 
—4 Vi-ft., $72.00; 5-ft., $74.70; 5 Vi-ft., $81.50. 

KlOVi. P2180 to P2186, Recona, Enam. Inside, Cardinal— 
4 Vi-ft., $60.00; 5-ft., $64.00; 5 Vi-ft., $70.70. 

P12 to P15, C316 to C319, P2305 to P2313, Pembroke, 
Comer, Viceroy, Sierra—4 Vi-ft., $95.85; 5-ft., $100.00; 5Vi- 
ft., $108.00; 6-ft., $140.00. 

P16 to F17, C820 to C321, P2315 to P2318. Pembroke, 
Recess, Viceroy, Sierra—IVi-ft., $86.00; 5-ft., $01.85; 5Vi- 
ft., $100.00; 6-ft., $184.70. 

FlO to Fll, P2319 to P2322, Pembroke, Pier, Viceroy— 
6-ft., $183.50; 5 Vi-ft., $141.50; 6-ft., $157.30. 

P7 to P8, P2380 to P2388, Woodmere, Corner, Imperator— 
5-ft., $180.00; 5 Vi-ft., $186.70. 

F9, P2890 to P2398, Woodmere, Recess, Imperator—5-ft., 
$166.70; 5Vi-ft., $173.85. 

P5, Imperator (Standing Pattern)—5-ft., $261.50; 5Vi-ftn 
$278.70. 

F6, Imperator (Wall Pattera) 5-ft., $280.70; 5 Vi-ft., 
$244.00 

BATH TUBS, PORCELAIN—H5015, 2028N, Regular selection, 
light weight. Comer—5-ft., $145.85; 5 Vi-ft., $158.35. 

H5015, 2028N, Special selection, light weight, Comer— 

5- ft., $177.00; 5Vi-ft., $198.85. 

H5020, 2029N, Regular selection, light weight. Recess— 

6- ft., $183.33; 5Vi ft., $146.70. 

H5020, 2029N, Special selection, light weight. Recess— 
5-ft.. $166.70; 5Vi-n., $183.35. 

SHOWER RECEPTORS — K112, P2510, with Strainer and 
Waste—36x36-in., $84.00; 42x42-in., $112.00. 

K108, P2511, with Strainer ana Waste — 86 x 36-in., 
$113.50; 42x42-in., $150.70. 

K107, P2512, with P2530 Drain—88x88-in., $149.50. 
K105, P2525, with P2530 Drain—36x36-in., $120.00; 
42x42-in.. $158.50. 

SHOWER MIXING VALVES — NCl, H15, P2745. $25.35. 
NCI, H12, P2746, $25.35. NFl, HlO, P2747, $25.85. 

P2748, $30.00. 

SHOWERS— 


Wall and Ceiling Showers— 


H1270, P2950, Wall Shower. 18.0$ 

H1268. P2952, Ceili^ Shower. 18.00 


LAVATORIES—(Less Fittings) — 

C105, P3050, P3055, P3057, Copley—18x27-in., $52.00; 
22x33-in., $66.65. 

C114, K205, P3110, P3115, P3117, Laton—20x24-in., 

$38.85; 22x27-in., $38.70; 22x30-in., $48.70. 

C145, K332, P3840, P3845, P3846, P3847, Ophir—17x21- 
in., $14.70; 18x24-in., $17.00; 20x24-in., $22.70; 22x27-in., 
$36.00. 

C145, K332, P3850, P3855, Ophir—20x24-in., $22.80. 
G152. K582, P4045, Ralwon, 17xl9-in., $10.80. 

P4125, Arion—19x24-in., $22.65. 

P4205, Othello—18x21-in., $12.15. 

K580, C150, P4206, Othello—18x21-in., $13.80. 

K608, C162, P4835, Bererly—18x21-in., $12.70. 

K614, C164. P4345, Crescent—17xl9-in., $8.70. 

K752, P4365, Alva—14xl6-in.. $8.70. 

K668, C180, P4940, P4945, Athena—20-in., $25.35. 
K668, C180, P4946, Athena—20-in., $25.35. 

K672, C182, P4950, P4955, P4956, P4957, Anglo—19 in.. 
$18.20. 

K690. C184, P4980, P4985. Verdun—16-in., $14.85. 
P5080, P5085, P5086, P5087, Everett—19-in., $18.70. 
K7S2, C190, P5110, P5115, Yale—16-in., $11.00. 

K762. 0192, P5145, Aida—16-in^ $9.00. 

Add for Waste when required—Pi 1285, Imperial, $9.85; 
P11289. Empire, $8.00; P11290. Princess. $6.70. 

BRASS AND RUBBER GOODS 
BATH FITTINGS. BUILT-IN— 

H7025 Special, PllOOO—Compression, V4-in., Valves, 2-in, 
Waste (End Wall). $31.75. 

rilOOl—%-in. Valves. 2 *4 in., Waste, $40.00. 

H7025 Special, P11002—V4-in. Valves, 2-in. Waste (Baek 
Wall), $34.50. 

P11003—V4-in. Valves, 2V4-in. Waste, $45.35. 

PllOlO—V4-in. Valves, 2-in. Waste, $37.35. 

PllOll—V4-in. Valves, 2V4‘in. Waste, $44.70. 

P11.012—V4-in. Valves, 2-in. Waste, $42.70. 

P11013—%-in. Valves. 2^-in. Waste, $47.35. 

P11015. “Quioko”—V4-in. Valves, 2-in. Waste, Top 
Noszle, $42.70. 

P11016—V4-in. Valves, 2^-in. Waste. Top Nossle, $47.86. 
P11017—^-in. Valves, 2-in. Waste, Top Nozzle, $45.35. 
P11018—%-ln. Valves, 2%-in. Waste, Top Nozzle, $50.00 
Compression— 

P11025—H-in. Valves, 1%-in. C. W. A O., $23.70. 

F11026—%-in. Valves, IVi-in. C. W. ft O., $28.35. 

P11030—H-in. Valves, 1%-in. C. W. ft O., $27.35. 

PI 1031—%-in. Valves, iH-in. C. W. ft O., $32.00. 


H065, P2766, Shower and Rose Sprays.$110.00 

H1014, P2771, Shower and Needle Bath. 109.00 

NF1200. H911, P2790, Shower. 54.70 

H909%, P2791, Shower and Shampoo. 64.00 

NClOO, H952H, P2803, Shower. 33.35 

H953%. P2804, Shower. 30.70 

NCllOO, H954H, P2807, Shower. 42.00 

NCI 100 (with stops), H954%, P2809, Shower. 40,70 

H943%. P2815, Shower. 48.70 

H944%, P2816, Shower. 47.85 

H945%, P2819, Shower. 55.85 

H946%, P2820, Shower. 55.35 

MCI 100%, H956, P2821, Shower and Shampoo . 47.70 

P2828, Shower and Shampoo... 54.70 

H1402, P2826, Shower... 16.00 

H1406, P2827, Shower.-. 15.70 

H1400, P2828, Shower and Shampoo... 81.70 

H1404, P2829, Shower and Shampoo... 80.70 

H1410, P2836, Shower. 86.70 

H1411, P2837, Shower. 88.00 

H1408, P2841, Shower and Shampoo... 50.70 

HI40 P2842, Shower and Shampoo. 52.00 

KP1050, H900, P2855, Shower... 88.70 

NF1050%, P2856, Shower and Shampoo.... 51.00 

KP1055. H895, P2857, Shower... 46.70 

H904, P2860, Sho cr... 45.35 

P2861, Shower and Shampoo... 58.00 

H1246. P2868, Shower.-. 84.70 

H1260, P2870, Shower. 27.70 

HI 600, Industrial Mlxometer Shower. 84.70 

H1625, Industrial Combination Valve Shower. 14.15 

H1202. P2914, Shower. 52.00 

H1200, P2916, Shower. 66.85 

H1206, P2918, Shower. 44.85 

H1204, P2919, Shower. 46.00 

P2920, Shower and Shampoo. 59.00 

P2921, Shower and Shampoo. 60.35 

Portable Showers— 

H1275. P2946, Portable Shower. 21.85 

B1S4, PorUble Shower. 15.00 


PI 1040—%-in. Valves, 1%-in. Waste, $46.70. 

P11041—%-in. Valves, 2-in. Waste, $51.35. 

NC2570—Fittings for Por. Tubs, %-in. Valvea, 2% -in. 
Waste, $64.00. _ , 

H2466—Speakman Deshler, %-in. Valves for Por. Tuba, 
$36.00. 

H2460—%-in. Valves for Enameled Iron Tubs, $30.00. 

Exposed for Essex Baths—Compression— 

P11065—%-in. Valves, 2-in. Waste, $34.70. 

Pi 1066—%-in. Valves, 2%-in. Waste, $50.70. 

* ‘Quicko’*— 

PI 1090—%-in. Valves, 2-in Waste, $46.00. 

P11091—%-in. Valves, 2%-in. Waste. $50.70. 

Exposed for Conred Tubs— 

H6978 Special, 11115—%-in. Valves. 2-in. Waste, $80.85 
Exposed for Pembroke and Woodmere Baths— 
Compression— 

H6978 S ecial, P11115—%-in. Valves, 2-in. Waste, $40.00. 
%-in. Valves, 2%-in. Waste, $40.00. 

PI 1125—%-in. Valves. 2-ln. Waste, $48.00. 

Bath Cock Combination Fittings—For Essex Baths— 

Pi 1150—Compression Supply and Waste Fitting, 9-16-i*. 
O. D. Annealed Supplies, $7.70. 

P11155—“Quicko*’ Supply and Waste Fitting, 9-16 -Ib. 
O. D. Annealed Supplies, $8.70. 

P11160—Compression Supply sad Waste Fitting, 9-16-in. 
O. D. Annealed Supplies, $18.60. 

P11165—“Quicko** Supply and Waste Fitting, 9-16-in 
O. D. Annealed Supplies, $20.00. 

BATH WASTES—PI 1175—Imperial 2-in. Waste, $18.40. 
P11176—Imperial 2%-in. Waste, $16.70. 

P11179—Imperial 2-in. Waste, $18.00. 

Bath 0. W ft O — 

P11185—1%-in. N. P. C. W. & O. for Essex Bath, $2.75. 
Pi 1188—1%-in. N. P. C. W. ft O. for Conred Bath, $5.50. 
1%-in. N. P. C. W. ft O. for Conred Bath. $6.00. 

PI 1189—1%-in, Rough C. W. ft O. for Conred Bath, $5.00. 
1%-in. Rough C. W. ft O. for Conred Bath. $6.00. 

P11190—1%-ln. Rough C. W. A O. for Pembroke Batl^ 













































162 


HARDWARE WORLD—PLUMBING AND HEATING 


PLUMBINQ GOODa—RETAIL SETJ.TNQ PRICES—Continued 


Brus and Babb«r Oooda—OonUnaed. 

ComrtNATTON lavatory fittings- 

pi 1260—Verona, Oompression, Enamel Lavatory.18.85 

PI 1263—Verona, Compression, Vitreous Lavatory.16.75 

L^VAl'tiKN WASTES— 

P11285—Imperial, China Knob. 7.00 

P11288—Imperial, China Knob. 7.00 

P11289—Empire, China Knob. 5.75 

PI 1290—Pnnoaaa, China Knob. 6.70 

PI 1891—Priaoaaa, China Knob. 6.70 

PI 1893—Prinaaaa, China Laver. 6.70 

Pi 1294—Prineaaa, China Lever...6.70 

P11295—Princess, China Lever. 8.00 

P11296—Prineaaa, **B’' China Handle. 6.70 

PI 1297—Prineaaa, 4 Ball Handle.6.70 

SMAMPOO FIXTURES— 

P11858—Quioko Double Basin Cock . .. 8.75 

P11359—Pedestal China Soap Dish with Drain. 2.20 

P11860—Compraaaion, as daaoribad.20.00 

P11868—Quieko, ns deseribed.20.00 


MIXOMETER FIXTURE—H2285—Bnilt in MizomeUr, $58.86. 
LAVATORY SUPPLY PIPES—Strictly I. P. Sise—Pipes to 
Wall—Short Pattern, 6-in. z 7-in. 

P11371—With W. H. Stop. %-ln.. $4.75; V4-in., $5.60. 

P11872—With C. I. Stop, %-in., $5.15; H-in., $6.10. 
P11873—With L. K. Stop, %-in., $4.75; Vi-in., $5.60. 


Lavatory plugs and chain stays— 

PI 1395—P. O. Plug for Porcelain Enameled Lavatory. . .60 

PI 1396—P. O. Plug for Vitreous Lavatory.75 

PI 1397—< Iniin Stay for Vitreous Lavatory.40 


I' j i I ^ II Ji IIJ xur v 11 r ijiivaiurv ••••••••« 

combination sink and supply faucets—P 11425— 
Quieko, Swing Spout, No. 100, Claasie or Faultless, $9.35. 
NICKEL PLATED SINK AND LAVATORY TRAPS— 

Tubing Pattern, less Cleanout— 

P11450—1%-in. Plain *'P/’ $1.80; iH-in., $1.80. 
P11451—1%-in. Vented ‘'P,** $8.00; lV4-in.. $8.16. 
P11456—1^-in. Bag, $4.70; IH-in., $4.60. 

P11462—1^-in. Plain **S,** $2.70; 1%-in., $2.70. 
P11463—1%-ln. VenUd “8,** $8.60; m-in^ $4.00. 

With Cleanout— 

PI 1450—1^ -in. Plain **P.** $2.80; IH-in., $2.70. 

Cast Brass Traps with Cleanout— 

P11450—1%-in. Plain “P'» $2.75; IH-in., $2.70. 
P11451—IH-in. Vented “P,” $3.75; iH-in.. $3.95. 

PI 1456—IH in. Bag, $3.75; 1%-in., $8.70. 

P11458— 1%-in. “P” (N. Y. Reg.), $2.70; IH-in., $8.10. 
P11462—IH-in.. Plain “S," $3.20; IH-in.. $3.40. 
Pn468— l^ in. Vented “S.” $4.15; iH-in., $4.35. 
COMPRESSION BIBBS—HIOO—H-in. Rough Plain SSS, 
$1.00; Finished. $1.05; Nickel Plated, $1.25. %-in. Rough, 

$1.25; Finished, $1.35; Nickel Plated, $1.55. 

H102—H-in. Rough Hose SSS, $1.10; Finished, $1.25; 
Nickel Plated, $1.40. \*in. Rough Hose, $1.40; Finished, 

$1.50; Nickel Plated, $1.70. 

HllO—H-in. Rough Plain SOT, $0.90; Finished. $1.00; 
Nickel Plated, $1.15. \ \n. Rough Plain SOT, $1.15; Fin¬ 

ished, $1.25; Nickel plated, $1.40. 

H112—H-in. Rough Hose SOT. $1.00; Finished, $1.15; 
Nickel Plated, $1.30. ^-in. Rough Hose, $1.30; Finished, 

$1.40; Nickel Plated, $1.55. 

H135—H-in. N. P. Plain Adj. Flange, $2.05; %-in., $2.50. 
H137—% in. N. P. Hose Adj. Flange. $2.20; $2.60. 

H140—V4-in. N. P. Plain Set Screw Flange, $1.85; %, 

$2.25. 

H142—H in. N. P. Hose, $2.05; %-in.. $2.40. 

TT36.5—H-in. N. P. Comn. Stub W. T. Bibbs Plain, $1.50. 

H367—H-in. N. P. Comp. Stub W. T. Bibbs Hose, $1.80. 

QUICK COMPRESSION BIBBS—H410—^-in. Nickel Plated, 
Plain SOT, Metal Handle, $1.60; %-in., $1.90. 

H412—^-in. Nickel Plated, Hose SOT. Metal Handle, 

$1.70; %-in.. $2.05. 

H413—Vi-in. Nickel Plated, Plain SOT, China Handle. 

$1.90; % in., $2.20. 

H414—Vi-in. Nickel Plated, Hose SOT, China Handle, 

$2.05; %-in., $2.35. 

H435—V4-in. Nickel Plated, Adj. Flange. $2.15; %-in., 
$2.60. 

H437—Vi-in. Nickel Plated. Adj. Flange, Hose, $2.30; 

\-in.. $2.80. 

H438—Vi-in. Nickel Plated, Plain. $2.50; %-in., $3.00. 
H439—Vi-in. Nickel Plated. Hose. $2.65; \ \n., $3.10. 
H440—H-in. Nickel Plated, Plain SS Flange, Metal Han¬ 
dle. $2.00; $2.85. 

H442—Vi-in. Nickel Plated, Hose. SS Flange. Metal Han¬ 
dle. $2.15; ^4-in.. $2.50. 

H443—Vi-in. Nickel Plated, Plain, SS Flange, China 

Handle, $2.30; %-in., $2.60. 

H444—Vi-in. Nickel Plated, Hose, SS Flange, China 

Handle, $2.50; %-in., $2.85. 

SELF-CLOSING BIBBS—H478—Vi-in. Finished. Plain SOT. 
$2.80; Nickel Plated, $3.00. 

FULLER BIBBS—H510—Vi-in. Nickel Plated, Plain SOT, 
$1.75; %-in.. $2.05. 

H512—Vi-in. Nickel Plated, Hose. SOT, $2.50; %-in., 

$2.25. 

H540—Vi-in. Nickel Plated. Plain SS Flange, $2.20; 

%-in., $2.50. 

H542—Vi-in. Nickel Plated. Hose SS Flange, $2.35; 

% -in.. $2.60. 

GROUND KEY BIBBS—H575—Vi-in. Finished. Plain SSS. 
$1.45: %-in., $2.00. 

H577—Vi-in. Finished. Hose SSS. $1.65; %-in.. $2.20. 


H587—Vi-in. Finished. Hose SOT. $1.75; %-in.. $2.85. 
COMPRESSION STOPS—H600 and H608—Vi-in. Rough I. P 
Both Ends T. H., $0.90; %-in., $1.15. Vi-in. Nickel Plated 
Both Ends T. H.. $1.15; %-in., $1.75. 

H605 and H608—Vi-in. N. P. 1. P. Both Ends W. H.. 
$1.45; %-in., $1.75. 

H615 and H618—VixVi O. D. T. H. or W. H. N. P.. 
$1.15. Vix9-16 O. D., $1.15. Vizll-16 O. D., $1.35. 

H620 and H623—Vi-in. I. P. Both Ends Finished, Loose 
Key, $1.80; Vi-in. I. P. Both Ends N. P., Loose Key, $1.45; 
%-in. I. P. Nickel Plated, Loose Key, $2.25. 


SELF CLOSING STOPS— H640 and H641—Vi-in. I- P. boU 
ends N. P., $3.40. 

COMPRESSION SILL COCKS—H650 to H664—Vi-in. Angie 
Pattern, $1.20; %-in.. $1.20. 

BOILER DRAIN COCKS — H655 and H658— Vi-in., 90c; %- 
in. Rough N. P. Male, $1.00; %-in., $1.00. 

H656 and H659— Vi-in. Rough N. P. Female, $1.00; % ia.. 

$ 1 . 00 . 

H700— Vi-in. TH or LH Stops. Solid Head, $1.45; %-ia 
$2.05. 

H703 —Vi-in. TH or LH Stop and Waste, $1.60; %-in.. 

$ 2 . 10 . 

GROUND KEY STOPS AND STOP AND WASTES—H780 and 
H731— Vi-in. TH or LH Stops, Loose Handle, $1.05; %-in, 
$1.50. 

H733 and H734—Vi-in. TH or LH Stop and Wastes, Loeae 

Handle. $1.05; %-in.. $1.50. 

COMPRESSION BASIN COCKS—H862— No. IVi Midget Be 
sin Cocks, Pair, $3.15. 

H855—No. 2 Medio Basin Cocks, Pair, $4.20. 

H856—No. 2A Medio Basin Cocks, Pair, $5.25. 

No H870—No. 5 Dnnlo Basin Cocks, Pair, $5.85 
H871—No. 5A Dnnlo Basin Cocks, Pair, $5.95. 

QUICKO BASIN COCKS—H901—No. iVi. $8.60. 

H902—No. 2 Quieko Basin Cocks, $4.0u. 

H903 —No. 3 Quieko Basin Oocks, $8.90. 

H908—No. 5 Quieko Basin Cocks, $5.85. 

“Allwite" Quick Comp. Basin Oocks, $10.95. 

FULLER BABIN COCKS—H925—No. 0 Fuller Baain Oocks, 
$5.25. 

H926 —No. 0 Fuller Basin Cooks with Union, $6.90. 

SELF CLOSING BASIN COCKS —H950—**8tandard" BaH 
Bearing, Cross Handle, pair, $8.10. 

H951 — “Standard" Ball Bearing, China Lerel, pair. 

$9.45. 

H970 — “Standard" Boston, pair, $6.60. 

Junior Size Ball Bearing 4 Arm Indezed Self Closing, pair. 
$7.50. 

DOUBLE BASIN COCKS—H980—Quieko Double Basin Cocks, 
each. $10.50. (For China Soap Cup see U11859.) 

Glauber “Winton," Nu-Rapid—Double Basin Ooek with 
Gooseneck and CHiina Indez Lerer Handles, IS-in. O to 0 ef 
Cock Holes. $16.50. 


PANTRY COCKS— 

HIOOO—No. 1 Compression, pair . 5 30 

HlOlO—No. 1 Quieko, pair. 8 65 

H1015—Quieko, Double, each.12 00 

H1030—No. 1 Fuller, pair. 8.80 


SLOP SINK COCKS— 

H1070—Compression.19.56 

111075—Fuller.19.56 

DOUBLE BATH COCKS— 

HI 100—No. 3 Compression . .. 4 15 

Hi 105—No. 3A Compression. 4 50 

H1142—No. 1V4 Quieko . 5.25 

1111.50—No. 2V^iL Quieko. 4.90 

H11.52—No 2V4 Quieko. 5 75 

H1160—No. 10 Quieko .10 15 

HI 170—No. 5V4L Fuller. 4.90 

H1172—No. 5V4 Fuller...5 25 

H1175—No. 4V4L Fuller . 4 15 

H1177—No. 4V6 Fuller . 4.50 


CHICAGO FAUCET COMPANY’S BRASS GOODS— 

AlOO—“Classic" N. P. Quaturn Swing Spout Mixing 
Faucet with Index Lever Handles, $10.20 each. Extra 
Washers for same. $2.00 per hundred. 

A500—N. P. Quaturn Plain Bibbs SOT, Detachable Ts 
pered Shank, V4-in., $2.90. 

A900—N. P. Quaturn Plain Bibbs with Dstschabla Shsak, 
Adjustable Screw Flange, V4-in., $3.10. 

A1600—N. P. Quaturn Single Pantry Cock with Chins 
Lever Handle, $5.90. 

A1700 N. P. Quatnm Double Pantry Cock with Chins 
Indexed Lever Handle, $17.40. 

A1900—N. P. Quaturn Baain Cock with Top China Indexed 

Lever Handle, $3.80. 

A2000—N. P. Quaturn Basin Cock with Side China Is 
dexed Lever Handle, $4.90. 

A2100—N. P, (Quaturn Double Basin Cock with China Is 
dexed Lever Handle, $14.70. 

A4500—No. 102 Amazon Baain Gocka, N. P. with Chias 


Index Top, $5.50. 

Phosphor Bronze Removable Sleere Seats for all "Qua 
turn" Bibbs. Basin Cocks, Bath Cocks, Pantry Cocks, Ball 
Cocks, etc.. Hot or Cold. 40c each. 

N. P. BRASS ANNEALED TUBING—Vh-in. O, D. N. P. Brass 
Annealed Tubing, $18.00 per hundred ft. 

O. D. N. P. Brazed Brass Tubing—Per 100 ft.—% in, 
$37 50: % in., $41.25; %-in., $48.75; 1-in., $39 00; IH is . 
$42.75: lV4-in., $48.00; 1%-in., $52.50; iVh-in.. $56 25; 


2 m.. 75.00. 
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FLUMBINO GOODS—BETATL SELUNG PBICES—Contlnned 


Brus and Bnbbar Oooda—OonUnned. 

BEAMLESS BRASS PIPE—I. P. Size, per lb.—H in..61c; 
H-in., 67c; %-in.. 58c; % in., 50c; % in., 47c; 1-in., 47c; 
1^-in., 47c; 47e; 2-in., 47c; 2V^-in., 47e: S-in., 

47c. 

Add 70 per cent for Nickel Plating Pipe. Add 10 cents 
for cut lengths. Add 75 per cent for Copper Pipe. 
MISCELLANEOUS BRASS TRIMMINGS— 

IViin. Laundry Tray Plugs, 1V4 O. D. Tail Piece, dos.,. 19.90 
1 V^-in. Laundry Tray Plugs, !• P* Tail Piece, doz.. .19.90 
Fin. Brass Wash Tray Plugs, Met. Stopper, dos... 5.60 


N. P. Chain Stays, No. 1, dos.4..SO 

N. P. Chain Stays, Nos. 1, 2, 3, dozen. 4.50 

China Chain Stays, doz. 9.60 

N. P. Chain Stay and Cock Hole Cover. 6.76 

N. P. Basin Cock Hole Cover, dos. 4.40 

N. P. Basin Chain wf. Snaps, No. 00, do. 1.50 

N. P. Basin Chain wf. Snaps, No. 0, dos. 1.70 

N. P. Bath Chain wf. Snaps, No. 00, dos. 2.00 

N. P. Bath Chain wf. Snaps, No. 0. 2.40 

N. P. Basin Chain 12 Yd. Box, No. 00, t.. 2.10 

K. P. Basin Chain 12 Yd. Box, No. 0, be. 2.50 

N. P. Basin Chain 12 Yd. Box, No. 1, ba. 8.10 

K. P. Basin Chain, No. 00, per 100 feet... 5.50 

N. P. Basin Chain, No. 0, per 100 feet. 6.80 

N. P. Basin Chain, No. 1, per 100 feet. .. 8.50 

N. P. Basin Chain, 500-foot reels. No. Od. 5.30 

N. P. Basin Chain, 500-foot reels, No. 0.. 6.40 

K. P. Basin Chain, 500-foot reels, No. 1. 8.80 

Beaded Basin Chains, per dozen. 8.50 

Beaded Bath Chains, per dozen. 8.90 

N. P. Chain Snaps, large, per dozen.26 

N. P. Chain Snaps, small, per dozen.24 

N. P. Chain “S” or “8'^ Hooks, per dozen.48 

VL-inch Threaded Brass Rod, per foot.87 

^•inch Rough N. P. Brass Nuts, threaded through, 100. 6.40 

^-inch N. P. Brass Cap Nats, per 100. 6.60 

r^IRFACTS BUTT.T-IN BATH ROOM ACCESSORIES— 

F 1—Built-in Paper Holder, 6x6. 9.75 

F115 and F125—Built-in Soap Holder, 6x6. 4.90 

F140—Built-in Grab Rail. 6x6. 9.80 

F150—Built-in Comb. Rail and Soap, 6x6. 9.80 

F160—Built-in Tumbler Holder, 6x6. 5.00 

F170—Built-in Sponge Holder, 6x6. 7.90 

BMASSCRAFTERS ALL WHITE ACCESSORIES— 

14086—Slab Soap Dish. 8.00 

14039—Wall Soap Dish... 2.90 

14076—Wall Soap Dish... 8.35 

14049—Wall Soap Dish... 4.30 

14078—Wall Soap Dish... 8.00 

14044—Tub Rim Soap Dish.... 2.60 

14080—Tab Rim Soap Dish... 8.50 

12306—6-ineh Throe arm Swinging Bar. 4.60 

12103—14-inch Three arm Swing Bar. ... .. 6.90 

12518—%xl8-ineh Towel Bar. 8.85 

12524—24-inch Towel Bar... 8.75 

12530—30-inch Towel Bar. 4.55 

11818—%xl8-incb Towel Bar. 4.00 

11824—24-ineh Towel Bar... 4.40 

11880—80-ineh Towel Bar. 5.00 

11612—lxl8-inch Towel Bar. 5.90 

11618—18-inch Towel Bar. 6.40 

11624—84-inch Towel Bar. 6.60 

11680—80-inch Towel Bar. 7.85 

11912—l%xl2-inch Towel Bar.12.00 

14241—Wall Pattern Soap and Sponge Holder.11.70 

14502—Wall Towel Basket.19.90 

16124—Tambler and Toothbrush Holder. 4.80 

15118—^Tombler and Toothbrush Holder.4.95 

15167—Tumbler Holder. 8.40 

15235—Combination T. T. B. and Soap.11.90 

15222—Combination T. T. B. and Soap. 8.16 

16150—Tooth Brush Holder. 1.40 

15103—Tooth Brush Holder. 1.60 

15176—^Tumbler Holder. 8.40 

15195—Tumbler and Toothbrush Holder. 4.80 

15192—Tumbler and Toothbrush Holder. 4.95 

15298—^Tumbler and T. B. and Soap.11.90 

16291—Tumbler and T. B. and Soap.8.16 

15297—^Tumbler and T. B. and Soap. 6.95 

15298—Tumbler and T. B. and Soap.12.70 

14811—Comb Tray. 8.70 

14800—Comb Tray. 6.95 

15752—6x24 Shelf .10.95 

15706—6x20 Shelf . 8.00 

15710—5x18 Shelf . 7.70 

15712—5x24 Shelf . 8.20 

16714—5x30 Shelf . 9.50 

15801—6x20 Rail . 4.55 

16202—6x24 Rail . 6.00 

15804—5x80 Rail . 5.70 

16807—6x24 Rail . 5.75 

15485—Paper Holders (Roll) . 6.15 

15420—Paper Holders (Roll) . 2.90 

15451—Paper Holders (Sheets) . 4.95 

15510—Hooka .60 

15528—Hooks . 1.10 

15518—Hooks . 1.30 

15584—Hooks . 2.55 

15588—Hooks . 8.20 

15521—Hooka . 1.15 

15520—Hooka . 1.20 


15501—Hooka . 1.75 

14510—Stool . 12 ! 70 

CHURCH BATH ROOM TRIMMINGS— 

No. 2 White Pyralin Routh Bath Stool, Rub’r Bumpers. 19.15 

n WhitA Pvi-niin .Q/iiiai.A n.fii 00 aa 


No. 1 French Beveled Plate Glass Oval Mirror vHth 

White Pyralin Frame, 16x4.84.80 

No. 2, same, 20x28 .48.85 

No. 1 , same, Oblong with Square Corners.42.50 

No. 2, same, 20x28 .42.29 

No. 8 , same, 20 -inch Round. 86.70 

No. A same, 24-inch ...48.85 

BRASSCRAFTERS NICKEL PLATED ACCESSORIES— 

1612—lxl2-inch N. P. Towel Bar. 4.10 

4600—20-iDch Roller Towel Bar with Lock. 6.20 

2112 — 14-inch 2 -arm Crystal Swing Rack. 8.10 

2113— 14-inch 8 -arm Crystal Swing Rack. 4.10 

2818—%xl8'inch Crystal Bar. I .95 

2824—34-inch Crystal Bar. 2.20 

2918—lxl8-inch Crystal Bar. 8.40 

2924—24-inch Crystal Bar. 8.80 

2930—30-inch Crystal Bar. 4.65 

2936—86-inch Crystal Bar. 6.00 

2618—%xl8’inch Opal Bar. 1.95 

2624-924-inch Opal Bar. 2.20 

2718—lxl8’inch Opal Bar. 8.54 

2724—24’inch Opal Bar. 8.96 

2730—80-iDch Opal Bar. 4.60 

2736—36-inch Opal Bar... 6.15 

5610—5x18-inch Crystal Shelf. 4.60 

5612—5x24-inch Oystal Shelf. 4.90 

5606—5x20-inch Crystal BheU. 4.60 

5301—5x20-inch N. P. Shelf Rail. 8.15 

5101—Crystal Tooth Brush Holder.90 

5150—Opal Tooth Brush Holder.95 

5108—N. P. Tooth Brush Holder.55 

5146—(Tomb, Tambler and T. B. Holder. 1.55 

5191 and 5117—Tumbler Holder. 1.95 

5170—Tumbler Holder. 1.10 

5196 and 5141—Tumbler and Toothbrush Holder. 8.00 

5222—Tumbler, T. B. and Soap Holder. 6.95 

5291—Tumbler, T. B. and Soap Holder. 5.95 

6298—Tumbler, T. B. and Soap Holder. 8.15 

5298—Tumbler, T. B. and Soap Holder. 8.40 


DRAIN COCKS—El789—T. H. Compression for Range Boiler 
Hose or Plain Roi^h, N. P., H-ineh $1.00; $1.10. 

URINAL COCKS—El765—Self Closing N. P., H^nch. $8.10. 
BALL COCKS—E1771—Silent H-ineh O. D. without Integral 
Stop, less Ball and Stem. $3.10. 


BASIN COCKS— 

El876—N. P. Comp. 4-arm China Index Brass Handle 

with Nut for O. D. Tubing. 1.96 

E1887—N. P. Comp. 4-arm, All China Index Handle 

with Nut for O. D. Tubing. 2.90 

E1902—Rapidae N. P. China Index Side Lever Handle 

with Nut for O. D. Tubing.2.70 

El905—Rapidae N. P. China Index Top Lever Handde 

with Nut for O. D. Thibing. 2.29 

E1912—Rapidae N. P. 4-arm, All China Index Handle 

with Nut for O. D. Tubing. 2.95 

E1915—Rapidae N. P. Double C^ina Index Side Lever 

Handle with Special Br. Y. with Nut for O. D. Tub_10.40 

E1926—Rapidae N. P. China Index Side Lever Handle 

Oarge pattern), Nut for O. D. Tubing. 5.80 

El985—Self (Closing N. P. 4*arm Braaa Handle G^hia 

Index Nuts with Nut for O. D. Tubing. 8.60 

El995—Self Closing N. P. China Index Lever Handle, 

Plain Braaa Nut with Nut for O. D. Tubing. 4.20 


CLOSETS AMD TBZMIIZHOS 


CLOSET SEATS— 

L8500—White Seat, less Cover.11.85 

L8600—Birch Mahogany, less Cover . 4.00 

L3700—Oak, less (Tover . 4.00 

L8501—White Seat and Cover .12.00 

L8601—Birch Mahogany and Cover. 4.85 

L8701—Oak and Cover. 4.86 

B. O. T. Church, B326, 47-lA, L8503—All White Seat 

and Cover, White Hinge.20.00 

L8515—White Crescent Best .11.86 

L8615—Birch Mahogany Seat . 8.00 

Ld615Vit—Birch Mahogany, Cantonment Type. 4.85 

L8715—Oak Seat, Mahogany, Cantonment. 4.85 

L8715—Oak Seat, Cantonment Typo. 4.35 

L8516—White Crescent Seat and Cover.14.35 

L3616—Birch Mahogany Crescent Seat and Cover. 8.70 

L3716—Oak (Trescent Seat and Cover. 8.70 

L3520—White Horseshoe Seat.12.50 

L3620—Birch Mahogany Horseshoe Seat. 8.80 

L8720—Oak Horseshoe Seat . 8.89 

L3521—White Horseshoe Seat and Cover.16.70 

L8621—Birch Mahogany Horseshoe Seat and Cover... 8,79 

Oak Mahogany Seat and Cover. 8.79 

L3585—White Extended Seat (Tloset Front.17.85 

L3635—Birch Mahogany Extended Seat (Tloset Front.. 18.85 

L3735—Oak Extended Seat Closet Front .18.85 

L3536—White Extended Closet Front with Cover.22.70 

L3636—Birch Mahogany Ext. Closet Front with Cover. 16.70 

L3736—Oak Extended Closet Front with (5over.16.70 

L3565—White Extended Open Front and Back.16.70 

L3765—Oak Extended Open Front and Back.16.90 

L3566—White. Ditto, with Cover.26.70 

L3766—Oak, Ditto .20.00 


Digitized by 


Google 


































































































































































164 


HARDWARE WORLD—PLUMBING AND HEATING 

PLUMBINQ GOODe—BETAIli SETJ.TNQ PBIOES—Continaed 


DBAIN8 

DRAINS, CESSPOOLS, ETC.— 

Extra Heavy Stable Cesapool—12x12x10, 6.60 each; 16xl6x 
10, 19.50. 

0. I. Plain Top Cesspools—6x6x2, $0.90 each; 9x9x3, $1.60; 
12x12x4, $2.90; 13x13x4, $3.50. 

C. I. Extra Heavy, Hinged Top—6x6x12, $1.15 each; 9x9x3, 
$2.00; 12x12x4, $3.60; 13x13x4, $4.35. 

Galvanized iieingeratur Drains, 1^-in. I. P., $1.60 each. 

Blake, Iron wf. B. W. Valve—G102, 2-inch, $10.16 each; 

G103, 3-inch, $16.15; G104. 4-inch, $24.75. 

JOSAM DRAINS— 

I. P. Govt. Pattern—203A, 5x2‘inch, $14.40 eaeh; 207A, 
Cx3*inch. $20.00; 2003A, 6x2-inch, $21.60. 

300—4-inch N. P. Strainer, 2-inch 1. P., $8.15 each. 

Roof Drains-400. 4-inch, $14.40; 401, 6-inch, $17.55; 402. 
6-inch. $19.20. 

Wood Roof Drains—400A, 4-inch, $19.20 each; 40lA, 
inch $22.55; 402A, 6-inch, $24.00. 

Floor Drains, 4-inch I. P.—500A, 10-inch, $18.16; 600, 8 
inch, $9.00. 

M. & J. SAFETY DRAIN WITH B. W. VALVE— 

2inch Flat Iron Top, $19.60 each; 4-inch Flat Iron Top, 
$28.95; 4-inch Raised Iron Top, $37.96. 

SHOWER STRAINERS— 

3%-inch N. P. Top by lV4-inch I. P. Female Outlet, P2998, 
$2.40 each; 4-inch ditto by 2-inch ditto, $2.70. 

5-inch N. P. Top by 2-inch 1. P. Outlet Combination Drain 
and Trap. P2986, $10.35. 

PENBERTHY AUTO CELLAR DRAINERS— 

No. 1, $28.15 each; 2, $45.00; 3, $62.00. No. 1, Non-Auto¬ 
matic, $21.90. 

Washing Machine Drainers, $4.00 each. Hose and Adapters, 

FIRE AND HOSE GOODS 

FIRE HOSE, RACKS, EXTINGUISHERS, ETC.— 

No. 901—Antex Electric Light Extension Reel with 


25 feet of Flexible Waterproof Cord.16.00 

No. BllOl—2Vi-gal, Badger's Chemical Extinguisher. .20.00 

No. B1107—Extra Hose with Nozzle. 1.50 

No. B1108—Hanger.25 

No. B1106—8-oz. Acid Bottles.25 

No. B1114—Universal Soda and Acid Recharge.75 

No. 0—Fire Gun Extinguisher, 1 qt.10.00 

No. 1—Fire Gun Extinguisher, 1^ qt.12.00 

No. 2—Fire Gun Extinguisher, 1 % qt.14.00 

Universal Liquid for Recharging Fire Gun, per quart. . 1.75 
No. B1113—2 Vi-gal. Foamite Firepan Extinguisher... 80.00 

No. B1118—Pump Tank Extinguisher, 5-ral.16.00 

No. M1201—1-pint Safety Gasoline Cans. 8.00 

No. M1204—1-quart Safety Gasoline Cans. 3.35 

No. M120 *—2-quart Safety Gasoline Cans... 4.66 

No. M1205—1-gal. Safety Gasoline Cans. 5.35 

No. M1203—3-gal. Safety Gasoline Cans. 8.60 

No. M1206—5 gal. Safety Gasoline Cans.10.00 

No. M1207—6-gal. Justrite Oily Waste Can. 6.65 

8-gal. Justrite Oily Waste Can. 7.85 

10-gal. Justrite Oily Waste Can. 8.00 

No. S502—Small First Aid Kit. 7.50 


GAS WATER HEATERS 

AUXILIARY TYPE— 500, lV4-inch. 80.00 

No. IVi. Lion. No. 25 Ruud. AUTOMATIC TYPE— 


Double Copper Coil. 18.70 
No. 2, Lion. No. 35 Ruud. 
Triple Copper Coil..40.00 
STORAGE TYPE— 

Pittsburg or Ruud Multi- 
Coil Storage Heaters— 


No. Each 

30 . 85.00 

50 . 96.00 

100 .295.00 

200 .355.00 

300 .420.00 

500 .650.00 

Moment Valve Thermostats— 
No. Each 

30, %-iBch. 40.00 

50, %-inch. 40.00 

100, %-inch. 65.00 

200, 1-inch. 70.00 

800, 1-inch. 70.00 


Pressure Vnlve, Pittsburgh— 


No. Each 

2 (Old No. 50).105.00 

2V4 (New No. 50)... 120.00 

8 (New No. 60).165.00 

Thermostat Type Pittsburgh 
No. Each 

2V4 (New No. 55).. .185.00 

8 (New No. 65).195.00 

4 240.00 

6 .810.00 

8 410.00 

Combination Boiler and 
Heater— 


No. 80, Royal Auto.. 78.15 
No. 40. ditto with 

Thermostat. 91.25 

Marvel, ditto, less 

Thermostat. 85.70 

No. 40. ditto. 45.00 


LEAD GOODS 

HALF AND HALF SOLDER — 500 lb. lots, $33.35; 100 lb. 
lots. $34.70; less, $36,00. 

EXTRA WIPING SOLDER—500 lb. lots. $30.00; 100 lb. lots. 
$31.35; less. 32.70. 

Wire Solder. Smooth. $36.75. 

CALKING LEAD — 2000 lb. lots. $9.15; 500 lb. lots, $9.50; 
Less, $9.80. 

PIG LEAD — 2000 lb. lots, $9.50; 500 lb. lots. $9.80; less, 
$10,15. 

SHEET LEAD — Full Rolls, $14.50; Cut Pieces, full width. 
$14.80: Cut Pieces, odd sizes, *15.80. 

V4-inch Lead Tubing, $17.75. 

Bar Tin. $80.00. 

Block Tin Pipe, full reel and coils, $61.70. 

Block Tin Pipe, cut pieces, $70.00. 

I>EAD BENDS — 4x5Hxl0. $1.60 each; 4x5Hxl2, $1.85; 
4x5V^xl5, $2.1.5; 4x5V^xl8. $2,50; 4x5V4x20. $2.65; 

4x10x10, $2.10; 4x10x12, $2.30; 4x10x15, $2.60; 4x10x18, 
$2.95; 4x10x20, $3.15. 

LEAD PIPE—4^,.iiich to 1V4-lneh. full reels snd eoils. $11.75; 


2. 8, 4-ineh Lead Soil Pipe, full lengths, $11.78; Othnr 
sizes 2V4 to 5-inoh, full lengths, 812.40; Cut Pieces, sJl sises, 

$13.10. 

Note—Add to lend pipe when full reels ere teken $3.7G 

per reel. 

Wood reels when returned to American Smelters SeouritisB 
Co., San Francisco, Cal., direct vis prepaid freight will be 
credited at $2.00 each net, no freight allowsnce, on reeetps 
of prepaid B. L. 

LEAD WASHERS—$26.20 per 100 lbs. 

LEAD WOOL—$22.70 per 100 lbs. 

TRAPS—Standard—1V4 Short “P,” 55c each; 1 V4 Long "P,” 
85c; IV^ Short “P,” 80c; 1V4 I-ong “P," $1.10. 1V4 

Short “S,” 65c; 1V4 Long “S,” $1.00; 1V4 Short “S,** 
$1.00; IVi Long “S,” $1.50. 

Extra Heavy—1 V4 Short “P," 85c each; 1% Long *‘P,** 
$1.25; 1V4 Short “P,” $1.20; Long “P,” $1.60; 1V4 
Short “S,” 95c; 1V4 Long “S,” $1.55; 1 Vk Short “S," 
$1.35; 1V4 Long “S,” $2.10. 

COMBINATION BENDS AND FERRULES — 4x5Vixl2, $2.35 
each; 4x5V^xl4, $2.60; 4x5V^xl6, $2.80. 

COMBINATION FERRULES, LEAD AND IRON — 4x4, 55c 
each; 4x6, 95c; 4x8, $1.10; 4x10, $1.40; 4x12. $1.50; 

4x14, $1.75; 4x16, $1.85. 

Lead Trapa and Bends not shown above—Barrel lots, 
plus 40 per cent; Less, 50 per cent. 

Lead Drum, Traps, Comb. Lead and Iron Ferrules and 
Bends, snd Soldering Nipples—Barrel lota, plus 40 per cent * 
Leas, 50 per cent. 

PIPE 


IPE— 

Wrought Steel 

Wrought Iron 

Standard 

Random 

Blk. 

(iai. 

Blk. 

Gal. 

Thread 

Vi. 

5.75 

8.50 



.16 

Vi. 

5.75 

8.50 

11 .io 

14.35 

.16 


5.75 

8.50 

11.10 

14.35 

.16 

»/i. 

5.00 

9.25 

11.35 

14.55 

.16 

•Vi. 

8.75 

11.25 

13.90 

17.55 

.16 

1. 

12.25 

16.00 

19.95 

25.35 

.18 

1 '4. 

16.75 

21.75 

26.95 

34.30 

.22 

1 % . 

20 00 

25.75 

32.20 

40.95 

.24 

9 

26.75 

34.75 

46.40 

57.70 

.30 

2 VA . 

44.00 

57.00 

74.00 

87.15 

.46 

3 ’. 

57.25 

* 74.50 

96.75 

113.95 

.60 

3 >i. 

74.00 

94.75 

116.35 

163.15 

.76 

4. 

87.75 

112.00 

137.90 

193.30 

1.06 

5. 

12 1.00 

158.75 

207.30 

262.30 

1.66 

6. 

160.50 

205.50 

268.90 

340.50 

2.10 

7. 

222.00 

284.00 



2 56 

8. 25 lb. 

233.00 

298.00 



3 00 

9. 

326.00 




3.76 

10. 32 lb. 

355.00 




4.,50 

12. 

458.00 




7.50 


Cutting Charge^V^ Standard Threading. All prices quoted 
per lOO feet. 

Plugged and Reamed—2-in., $19.00; 2Vi-in., $61.75; 3-in., 
$80.50. 

PIPE FITTINGS 

CAST IRON-BLACK — 

% % Vi % 1 IVi 2 3 4 

Bends, Y..31 .43 .52 1.00 1.43 3.80 6.08 

Bends, Rt. OP.40 .46 .84 1.25 3.34 9.88 

Bends, Rl. CP.27 .31 .32 .62 .87 2.58 7.60 

Bushings.06 .06 .06 .07 .09 .13 .19 .40 .66 

Crosses.24 .32 .41 .81 1.14 8.04 _ 

Elbows, 90 dg. . .08 .08 .09 .12 .16 .31 .43 1.14 1.82 

F/lbows, 45 dg. . .09 .09 .11 ,15 .18 .37 .52 1.37 2.20 

Elbows, Red...09 .11 .14 .18 .35 .49 1.29 2.13 

Plugs.03 .03 .03 .05 .06 .10 .14 .86 .58 

Tees.12 .12 .14 .18 .23 .44 .63 1.67 2.66 

MALLEABT.E — BLACK — 

Bends. Rt. OP.27 .34 .58 1.33 1.70 . 

Bends. Rt. CP.22 .25 .48 .78 1.13 . 

Caps.04 .05 .06 .10 .13 .23 .38 .90 1.50 

Crosses.08 .14 .21 .30 .48 .55 .75 2.25 4.35 

Crosses. Red.13 .23 .32 .58 .70 1.25 3.65 7.00 

Couplings.R.H.. .04 .07 .09 .15 .15 .30 .48 1.40 _ 

Elbows, St.05 .07 .11 .19 .19 .34 .65 2.15 5.00 

Elbows, Red. . . .16 .10 .12 .18 .20 .35 .65 1.88 4.00 

Elbows, 45 dg. . .04 .05 .09 .14 .21 .45 .65 1.45 2.90 

Elbows, 90 dg. . .06 .08 .10 .10 .16 .30 .50 1.50 3.26 

liocknuts.03 .03 .05 .10 .14 .19 .22 .50 .90 

Reducers.10 .06 .09 .13 .20 .26 .45 1.20 1.60 

Tees.07 .11 .13 .12 .18 .40 .68 1.85 3.75 

Tees. Red.18 .13 .17 .24 .23 .50 .88 2.30 4.65 

Tees. 4-Way.12 .18 .24 .43 .90 1.60 . 

MAT.LEABLE — GALVANIZED — 

Bends. Rt. OP.40 .50 .83 2.18 2.83 6.25 _ 

Bends, Rt. CP.35 .38 .70 1.25 1.98 . 

Caps.06 .08 .09 .14 .19 .38 .60 1.50 l.'SO 

Crosses.11 .20 .30 .45 .60 1.00 1.30 8.75 7.15 

Crosses, Red.19 .34 .75 .85 1.00 1.60 4.80 9.20 

Couplings.R.H.. .07 .10 .14 .23 .26 .50 .78 1.85 _ 

Elbows, 90 dg. . .08 .12 .14 .14 .25 .45 .75 1.90 4.00 

Elbows, Red. . . .22 .15 .18 .27 .32 .60 1.00 2.35 5.05 

Elbows, 45 dg. . .06 .09 .13 .21 .32 .65 .90 1.80 3.65 

Elbows, St.08 .11 .16 .29 .32 .58 1.00 2.70 6.40 

T.ocknuts.04 .05 .08 .15 .21 .21 .35 .75 1.45 

Reducerg.14 .09 .14 .19 .30 .48 .73 1.60 2.70 

Tees.10 .16 .19 .19 .29 .60 1.05 2.30 4.70 

Tees. Red.28 .20 ,24 .36 .37 .75 1.10 2.85 6.80 

Tees. 4-Way.17 .27 .85 .63 1.25 2.05 . 
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September, 1922 HARDWARE WORLD—PLUMBING AND HEATING 

PLUMBINQ GOODS—RETAIL SELLING PRICES—Continued 


NIPPLES— WROUGHT IRON—Per 100—Black— 

11^2 8 4 

Cl Sh. 3.42 4.28 4.80 6.40 10.40 14.40 30.75 58.25 

Long. 5.14 5.98 7.20 10.40 16.00 17.25 46.00 82.00 

4-in. Long.. 5.98 6.85 . 

6-in. Long.. 6.84 8.56 8.80 12.00 16.00 20.50 . 

6-in. Long.. 8.56 10.26 10.40 14.40 23.20 24.35 54.40 . 

NIPPLES—GALVANIZED—Per 100— 

Cl. Sh. 5.40 5.40 6.84 9.40 17.96 23.08 47.90 97.25 

Long. 9.90 9.90 11.98 16.24 29.92 32.15 75.25 134.65 

4- in. Long 10.80 11.70 . 

5- in. Long 13.50 14.40 15.40 20.52 26.70 35.55 . 

6- in. Long 15.30 16.20 17.96 23.94 31.50 41.75 89.00 . 

PIPE OUT TO ORDER 

On Pipe cut to specified lengths, where the lo^' occasioned 
by cutting up stock lengths is assumed, a higher price is 
charged than for pipe in random lengths. This advance covers 
the pipe only, and theie is an extra charge for cutting and 
threading as follows; 

(1 > Pipe cut to special lengths and threaded both ends, two 
threads are charged for each piece of pipe furnished, and no 
charge made for the cut. 

(2) Where one end of the pipe is left blank, the charge is 
for one thread and one cut on each piece, the price of the cut 
being one-half of the threading list. 

(3) Where both ends are left blank, a charge is made for 
all cuts and for the one thread necessary to make the remain¬ 
ing scrap Hnlahle. This applies to whatever the number of cut 
pieces m.iv he. 

(4) When pipe is made up to sketch, all couplings used 
are charged for and all pipe is charged at cut length prices. 

(5) When pipe of any size is furnished iu exact lengths 
longer than one random length by coupling on a short piece, 
the cut price is charged for the entire length. All couplings 
furnisheo are charged for, but only two threads. This applies 
to whatever number of random lengths may be included in the 
run. 

(6) A customer can make his own measurements, and to 
call for the exact lengths necessary to make up the run 
required, which will be charged at the cut price with two 
threads with additional charge for any extra couplings fur 
Dished. 

(7) In the rase of an order for specified amount of pipe, 
WHERE EXACT MEASUREMENTS ARE NUT ABSOLUTELY 
NECESSARY, the cut length price may be charged for the last 
piece furnished necessary to equal the amount called for after 
the randfuu measurements have been ascertained. 

(8) When pipe is furnished in random lengths by customer 

(he assuming the loss on the scrap), to be cut to order, the 

actual work done is charged tor; that is, all cuts and all 

threads actually made. In such cases the scrap belonging to 
the customer, and no credit allowed for same. 

(9) In charging cut nipe, no allowance is made for coup¬ 
lings or for threads already on the pipe. 

(10) Where pipe in sizes to 2 feet inclusire is cut on 
roller cutter in pieces of 12 inches or less and not reamed or 
threaded one cut is charged for each piece at one-quarter of 
the Threading list. 

PLUMBERS* TOOLS 

STOCKS AND DIES—Walworth Standard Stocks and Dies 
(Solid Die Type)—No. 0, complete, H-inch to ^-inch, 

$10.40 each; No. 1, ^-inch to 1-inch, $13.65; No. 1V4, %■ 

inch to 1^-inch, $12.35; No. l\, $12.35; No. 2, 1%-inch 
to 2-in(l», $18.85; No. 3, 2V4-inch to 3-inch, $45.50. 

Extra Dies and Bushings—List plus 50 per cent. 

Miller s Reversible Ratchet Stocks and Diec—“B" com¬ 
plete, U-inch to 1-inch, $21.20 each; “C,” 1-inch to 1^4* 
inch, $24.0.5; “D,” 1 >4-inch to 2 inch, $28.10. 

Extra Dies. Bushings and Die Frames, List plus 30 per 
cent. All other Parts, List plus 40 per cent. 

Armstrong Stocks and Dies—No. 1, ^ to %-inch, $10.80 
each : Nt». 2, M to 1-inch, $14.40; No. 2V4t ^ to 1%-inch, 
$16.80; No. 3, 1 to 2-inch, $25.20. 

Extra Dies—List plus 30 per cent. All other Repairs 
list plus 30 per rent. 

Toledo Stocks and Dies—No. 00 complete. H to %-inch. 
$26.60 each; % to %-inch. $22.40; H to %-inch, $14.00. 

Dies with Heads—V4. V4 or %-inch, $4.20; % or %-inch, 
$4.90. 

Extra Dies (4 segments), all sizes, $2.80 each. 

Ratchet only, $4.20. 

No. 0 complete, H to %-inch, $22.40. R. H. Dies, com¬ 
plete, 8 sets, $9.00. L. H. Dies complete, 5 sets, $15.00. 

No. 1 complete, 1 to 2-inch, $26.40. 

1 A Ratchet complete, 1 to 2-inch, $33.00. Dies complete 
(8 sets), 1%, 1^, $6.75. Same, Single Set, 4 pieces, $2.25. 
2-inch Dies for No. 1 or 1-A, $3.25. 

No. 2 complete, 2H to 4-inch, $110.00. Dios, complete, 4 
sets, $35.20. Dies, single sets. 5 pieces, $8.50. 

No. 3 complete, 4^ to 8-inch, $330.00. Dies, complete. 
5 sets, $66.00; Dies, single sets, 5 pieces, $13.20. 

No. 4 complete, 9, 10 and 12-inch, $550.00. Dies complete 
8 sets, $66.00. Dies, single set. 5 pieces, $22.00. 

N . 10 complete, 1 to 2-inch, $36.40. R. H. Dies eomplete, 
4 pieces, $5.52. L. H. same, $5.52. 

No, 10-A Ratchet, complete, 1 to 2-inch, $44.20. 

No. 25, complete, 2H to 6-inch. $253.04. Dies, complete, 
4 meces, $8.80. All other repairs. list plus 30 per cent. 

Toledo Power Drive, D. C. or A. C. Motor, $660.00 each. 

Beaver Stocks and Dies—No. 8 Ratchet, complete, % to 

l-inch, $30.60 each. Extra Die Heads and Chasers, %-inch, 
$5.10; % or %-iDch. $5.96; l-inch, $6.80. Extra Chasers, 
mnj size (4). $2.76. 


No. 6 Bearerette, complete, % to %-inch, $24.00. Extra 
Dies, per set, $4.50. 

No. 23 Stuck and Die, complete, l-inch to 2 iDch, $26.40. 
Extra Die Heads, or %-inch, $6.06. 

No. 25, complete, 1 to 2-inch, $36.00. Extra Dies, per 
set, $4.66. 

No. 26, Ratchet, eomplete, 1 to 2*inch, $42.00. 

No. 41, complete, 2Vh to 4'iDch, $110.00. Extra Diet, 
per set, $12.00. 

No. 61. complete, to 6-inch, $264.00. Extra Dies, 

per set, $26.60. 

Other repair parts for No. 6—List plus 50- per cent. 

Other repair parts for 23, 25, 26, 41 and 61—List plus 
33 1-3 per cent. 

WRENCHES—Warnock Brass Pipe Wrenches— 12-iDeh. % ta 
2 inch, $5.00 each; 18 inch, 1 to 5-inch, $10.00. Extra 
Straps— 12 inch, $1.00; 18-inch, $2.00. Basin Wrench, 
$2.30; Spud Wrench tor Radiator Nipplea, $3.00. 

Vulcan Bijaw Pipe Wrenches—No. 30 or 10, % to %-inch, 
$3.50 each; No. 31 or 11, % to 1 %-inch, $5.00; No. 32 or 
12, % to 2%-inch, $7.20; No. 33 or 13, % to 4-inch, $10.00; 
No. 33% or 13, 1 to 6 inch, $13.00; No. 34 or 14, 1 % to 
8-inch, $16.00; No. 35 or 15, 2 to 12-inch, $26.00. Extra 
Parts, List plus 70 per cent. 

Agrippa Chain Wrenches—No. 21, % to 1 %-inch, $6.50 
each; No. 22, % to 2 % inch, $9.30; No. 23, % to 4-inch, 
$13.00; No. 23%, 1 to 6-inch, $16.75; No. 24, 1% to 0- 
inch, $20.50; No. 25, 2 to 12-inch, $38.50. Extra Parts, 
List plus U)0 per ceni. 

Walworth Bosiong Wrenches—No. 0, 1 to 4-inck, $18.00 
each; No. 1, 2 to 6 inch, $32.00; No. 2, 2% to 10-inch, 
$64.00; No. 3. 3 to 14-inch. $120.00. 

Walworth Reversible Bustong Wrenches—No. 2, % to 3- 
inch, $11.00. 

PIPE CUITERS—Barnes Three Wheel Type—-No. 1. % to 1 
inch, $4.50 each; Nu. 2, % to 2-inch, $6.00; No. 3, 1% to 
3-inch, $10.00; No. 4, 2% to 4 inch, $20.00; No. 5, 4 to 
6-inch, $30.00; No. 6, 6 to 8-inch, $40.00. Extra Parts, 
I.,iRt plus 26 ner cent 

Knurled Wheels — No. 1, 60c each; No. 2, 72c; No.-3, 
$1.60; No. 4, $2.00; No. 5, $2.20. 

Saunders Holler Type—No. 1, % to l-inch, $3.90 each. 
No. 2. 1 to 2-inch. $5.96; No. 8, 2 to 8-inch, $14.30; No. 4, 
2% to 4-inch, $23.40; No. 5, 4 to 6-inch, 36.49. Extra 
Parts. Tdsi nlus 40 per cent. 

Knurled Wheels — No. 1, 60c each; No. 2, 72c; No. 3, 
$1.32. 

Trimo—No. 1, % to 1 %-inch, $4.95 each: No. 2, % to 

2- iDch, $6.60; No. 3, 1% to 3-inch, $11.00. Extra Parts, 
List plus 26 per cent. 

Beaver Squjjre End—No. 1, % to l-inch, $27.00 each; 
No. 5. to 2 inch, $30.00; No. 10, 2 % to 4-iLch, $120.00. 

Extra Knives, per set—No. 1, •l.dO each; No. 6, $2.24; 
No. 10, $;L74. 

Toledo—No. 250, 2% to 6-inoh, $168.00 each. Extra 
Blades (Set of 4), $1.76. 

MISCELLANEOUS CUTTERS—(Thesterton or Fletcher Gauge 
biass Cutter. A5903, $4.00 each. 

Gasket Cutter, $1.80. 

PIPE TAPS AND REAMERS—R H. A4201— % to l-inch, 
List less 20 per cent; 1% to 2-inch, List less 10 per cent; 
2% to 3-inch. List plus 40 per cent; 3% to 4-inch, List 
plus 70 per cent.. 

L. H. A4201 and Reamers A4202—% to l-inch. List plus 
10 per cent; 1% to 2-inch, List plus 32 per cent; 2% to 

3- tnch, List plus 70 per cent; 3 % to 4 incu. List plus 110 
per cent. 

Combined Drill and Tap—A4203. % to 4-inch, List plue 
10 per rent. 

Mueller Ratchet Reamer—ER E4850, % to 1%-in., $12.40 
each: E4851. % to 3-inch, $18.16. 

Reed No. 6 Bit Brace Taper Burring Reamer—% to 3-ineh, 
$19.20 each. 

RANGE BOILERS 


Standard Galvanized Ver¬ 
tical Pattern, High or 


Low Top — 

No. Each. 

Irt, 12x86 . 12.00 

24, 12x48 . 12.00 

30, 12x60 . 12.00 

40, 14x60 . 16.35 

52. 16x60 . 28 00 

66, 18x60 . 48.00 

82, 20x60 . 58.00 

100, 22x60 . 80.00 

120, 24x60 . 90.70 

144, 24x72 .146.70 

168, 24x84 .135.35 

192, 24x96 .160.00 

Standard Galvanized Hori¬ 
zontal— 

No. Each. 

80, 12x60 . 13.20 

40, 14x60 . 18.00 

52, 16x60 . 30.80 

66. 18x60 . 52.80 

Double Extra Heavy. Ver¬ 
tical, six- year guaran¬ 
tee— 

30. 12x60 . 90.00 

No. Each. 

40, 14x60 .. . »6.70 


E) 

ctra Heavy 

Galvanized 


Vertical or 

Horizontal— 

No. 


Each. 

30, 

12x60 ... 

. 14.70 

40, 

14x60 ... 

_ 19.35 

52, 

16x60 . . . 

_ 37.35 

66, 

18x60 ... 

_ 68.70 

82, 

20x60 ... 

.... 82.00 

100, 

22x60 ... 

_112.00 


Graves 800-lb. W. P 6 
year guarantee Boiler, 
coated with heat proof 
blue enamel— 


No. Each. 

30. 12x60 .47.50 

40, 14x60.57.85 

Extra Heavy, Horizontal 
or Vertical, with 1- 
inch Steam Coil— 

No. Each. 

80, 12x60 . 43.85 

40, 14x60 . 50.70 

52, 16x60 . 76.70 

66, 18x60 .110.00 

82, 20x60 .188.85 

100, 22x60 .100.70 
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HARDWARE WORLD—PLUMBING AND HEATING 

PLUMBINO GOODS—^RETAIL SELLIira PRICES —Oontinned 


Boiler Standi— 

Hawks UnWenal.2.35 

Bandera Adjoatable.. . 1.00 

Poster . 1.50 

12*in. American Binfr.. 2.20 
Id-in. American Ring.. 2.55 
16-in. American EUng.. 8.60 
18-in. American Bing.. 5.00 


Range Boilert—Oontinned. 


20-in. American Ring.. 0.00 
22-in. American Bing.. 8.00 
24-in. American Ring.. 0.85 
H-in. Range Boiler Belief 

Valres .2.00 

H-in. Stack Oombinatton 
Relief Valres * Faneete, 

Set 85 lbs. 7.86 

Ditto. Set 150 Ibe._7.85 


SINKS AND FOUNTAINS 

WASH SIKKS^(Less Bibbs and Trap)—FOlO, P6450—S-fl.. 
$64.50; 4-ft.. $82.20; 6-ft.. $100.00; 6 ft.. 8185.50. 

P6495, Enameled inside, less Snpplr Pipe and Bibbe— 
48z24-in.. $40.00; 60z24-in.. $60.00; 7az24-in.. 878.85. 

P6406, Enameled inside, less Supply Pipe and Bibba-^ 
4z24 in.. $60.00; 5z20-in.. $76.00; baid-ln.. $85.85; 6x20- 
in.. $06.70; 6z84-in^ 8112.70. 

DOUBLB WASH bINK COOKS—H1645,P6500. $7.85; P6501. 
88.00: H1640. P650a. $8.85; H1685. P6508. $10.00; P6504. 
$ 10 . 00 . 

CHICAGO FAUCET DRINKING FOUNTAINS—B7000. Wall 
Fountain with Trays, $17.75; B7500, Self Closing Sink 

Bubbler. $6.75; B7600, Self Closing Sink Bubbler. $4.75; 
B780(X Self Closing Swinging Sink Bubbler. $10.85; B8000. 
Seif Closing Swinging Basin Bubbler. $8.00; B8100. Self 
Clesing Basin Bubbler, $6.35; B8a00, Self Closing Basin 
Bubbler. $14.00; B8300. Self Closing Swinging Basin Bub* 
bier, $11.75; B8700. Nossle % in. I. P.. $1.20. 

ODAUBER DRINKING FOUNTAINS—H508A. $8.00; H504B, 
$7.55; H510A. $8.55; H510B, $8.55. 

MUELLER DRINKING FOUNTAINS—E8728. $8.70; B8720. 
$10.65. 

RUBBER MATS—P6990, for Interchangeable Drain Board— 
18xl8-in., $3.50; 18x24-in.. $4.50; 20xl8-in.. $3.70; 20x24- 
in., $4.70; 22xl8-in., $4.00; 22x24-in., $5.35. 

P6991, P6706-7, P6715-16. P6720-21 — 20x24-in.. $3.70; 
20x30-in., $4.35; 22x36-in., $5.35. 

P6710—20x30-in., $4.35; 22x32-in., $4.70; 22x36-in.. 

$4.70. 

P6730-31. P6230-31—30x30-in., $4.35; 22x36-in.. $5.35. 
P6814—22x26-in., $4.00. 

P6815-16—20x24-in., $3.70; 20x30-in.. $4.35; 22x30-in.. 
$4.50; 22x36-in.. $5.35. 

P6817-18. P6822-23. P6826-27—20x30-in 


ADJUSTABLE SINK LEGS — P6992 —Typo “A’’— Painted. 
$3.00 each; enameled, $4.00. 

Type “B”—Painted, $3.50 each; Enameled, $5.35. 

The Adjustable Sink Legs have an adjustment of 6 inches, 
making it possible to set the Sink at any height ranging 
from 30 to 36 inches from floor to top of rim 
SINK BACKS — K1176, C780, P7010 — 20-ln„ $5.85; a4 in 
86.85; 80-in.. $6.70; 86-in., $10.85; 40-in., $12.85; 42-in’. 
$12.70; 48-in,, $16.85. .. e . , 

END PIECES— K1182. P70ia— 18-in.. $6.70; aO-in.. $6.20: 22- 
in.. 86.90. 

PLAT RIM SINKS—K1160. 0725, P7020, with Nickel Plated 
Duplex Strainer—12xl8-in.. $7.75; 14x20-ln., $8.85; 16x24- 
in., $8.80; 18x24'in.. $9.60; 18x30-in.. $9.60; 18x36-tn.. 

$14.40; 20x24-in.. $10.20; 20x30-in., $10.60; 20x36-in.. 
815.70; 22x86-in.. $16.85; 20x40-in.. $20.00; 24x48-in.. 
$26.70. 

STEEL SINKS — New Era Galvanixed — 16x24-in., $4.40; 
18x30-in., $5.90; 18x86-in.. $7.60; 20x80-in., $7.10; 20x36- 
in., $9.00; 20x40-in., $9.35. 

New Era. Painted — 16x24-in.. $4.00; 18x80-in., $5.10; 
18x36-in.. $6.50; 20x80-in., $6.80; 80x86-in„ $7.80; 20x40* 
in.. $8.00. 

GREASE TRAPS—No. 27 Wade—5-gaL, 10zl2-in., $58.40; 10- 
gal.. 12Hxl4.ln., $98.40. 

SLOP SINKS—(Less Fittings)—^K1800, C750, P7800—16x20- 
in., $86.00; 18x22-in., $42.00; 20x22-in., $44.00; a0x24-in.. 
$46.70. 

Kl2ia. P7285—16x20-in., $84.00; 18x22-in., $40.00; 

20x22-in., $42.00; 20x24-in.. $44.70. 

K1280, 0670, P7274—Enameled inside, with 2-in., outlet 
and N. P. Duplex Strainer—16xl6xl0-in.. $10.70; 16x16x12- 
in., $12.40; 20xl4xia-in., $12.40; a0xl6xia-in., $14.00; 
22xa0xia-in^ $18.00; a4xl8xia-in.. $16.85; 24x20xia-in.. 
$17.70; 80x20xl2-in.. $28.00; 86x20xl2-in^ $81.70. 

SLOP SINK TRAPS—P7280 to P7288—Enameled Usaide. 
$12.00; Enameled all over, $15.00. 

SBWBB PZPB 

VITRIFIED SEWER PIPE—8-inch. 22e per foet; 4-inch. 27e; 

6 -ineh. 88c; 8-ineh, 52<^ lO-inch, 75e. 

BRANCHES AND CURVES—8-in^ 85c each; 4-anch. $1.10; 

6 -ineh, $1.50; 8-inch. $2.15; lO-inch. $8.00. 

TRAPS—8-ineh. $2.15 each; 4-inch. $2.70; 6-ineh, $8.75; 
«-»neh. $6.40; 10-ineh. $6 9.5 


-BUSINESS OPPORTUNITIES- 

Announcements in this department will be inserted at the rate of five cents a word, including address, 
with a minimum charge of $1.00; payable in advance. Copy should reach this office not later than the 
tenth of the month to secure insertion the following issue. 


WAHTBD 

Wanted: to hear from owner of good 
hardware store for sale. State cash price, 
particulars. D.F.Bush, Hinneapolis, Minn. 

(J.A.S.) 


FOB 8AZ.B 

For Sale, hardware and implement stock 
in the Willamette Valley. Town about 1800 
population. Good dairy and agriculture 
community. Will invoice about $11,000. 
Owner has other interest to look after. 
Address W E. C.. care HARDWARE 
WORLD. Portland. Ore. _W 

FOB SALE 

Hardware business in good farming dis¬ 
trict in Yakima Valley. Clean selected 
stock $7,000 can swing deal. A J. T., 
care HARDWARE WORLD. (A. S.)_ 

HARDWARE 8ALESMEK, ATTENTIOKt 

An opportunity is offered to hardware 
salesmen covering retail field to make 
extra money in a line of live sellers. 
B^peat orders come regularly, assuring 
steady income. Write for information. 
F. B. E., care HARDWARE WORLD, 
St. Louis. (A. S.) 

WANTED 

Wanted—^Live representation on a com¬ 
mission basis for factory, manufacturing 
a high grade, ponular priced line of bath¬ 
room fixtures. Excellent side line for wide 
awake salesman. Write for territory and 

S articiilars. Keystone Specialties Co., East 
troud.sburg. Penn. (tf) 

WANTED 

A hardware and implement man thor¬ 
oughly experienced. Both wholesale and 
retail. Can take charge of department. Am 
married and want permanent connections. 
Might buy interest if everything satisfac¬ 
tory. Box 20, care HARDWARE WORI.D, 
San Francisco. ( 1 ) 


WANTED 

Salesman desires to connect with whole¬ 
sale house or agency with lines going to 
the hardware tr;.de of California. J. J. 
Haegely, 3737 E. 14th St., Oakland,Cal.(1) 


FOR SALE 

Hardware business, located No. Central 
Illinois. Established 50 years. Live town. 
Address 248, care HARDWARE WORLD. 
__ W 

WANTED HARDWARE SALESMAN 

Wanted—Hardware salesman. Capable 
of taking charge of store. New store, fast 
growing youn^ city near San Francisco. 
Splendid opening, must invest in business. 
Give full details, experience, salary, etc., 
in answer. Address “Partner,” HARD¬ 
WARE WORLD, San Francisco, Cal. 

EXCHANGE 

Double house, best repair. Valued at 
$10,000. Clear of incumbrance. Income 
$80 per month. Close in on paved street, 
always occupied. Will furnish photograph. 
Located in a college city of 2500—North¬ 
ern Illinois. Want small hardware stock 
in small town, no buildings. Northern 
Illinois preferred. Will take mortgage 
back on property for difference. Address 
W. A., care HARDWARE WORLD, St. 
Louis. ( 1 ) 

SALESMAN WANTED 

Experienced salesman calling on hard¬ 
ware trade to carry, as side line, an estab¬ 
lished line of quality razor strops, 100% 
margin, a guaranteed line, free display 
fixture, counter cards, user literature, etc., 
makes it easy to interest dealers. A money 
making proposition for some hustler in 
your territory. Address Manufacturer, Box 
167, HARDWARE WORLD, St. Louis, Mo. 

( 1 ) 


FOE BALE 

For Sale — Good hardware store — good 
home and 14.40 acres Thomson seedless 
vineyard in Sacramento Valley. Write 
HARDWARE WORLD for information 
__ (tf) 

SALESMAN FOE MANUFACTURER'S 
IiINES 

Wanted a hardware or plumbing supply 
salesman to sell manufacturer’s lines to 
jobbers. An excellent future. Applicant 
please state age, experience and salary de- 
sired. All replies will be kept strictly con- 
tjdential. Box 755, HARDWARE WORLD, 
Phelan Building, San Francisco. ( 1 ) 

FOR SALE 

For Sale—Clean and up-to-date stock of 
hardware in good town. In a thriving sec¬ 
tion of Louisiana. Will invoice, with 
$10,000. Good reasons for 
selling. This will bear the closest invest!- 

T* }}• '*'■« hardware 

W UKLD, St. Louis, Mo. ( 1 ) 

IXL FORD STABILIZER 

Makes a Ford drive like a real car In- 
sures safety on rough roads. Easily in¬ 
stalled. Send P. O. order for $1.50 for 
sample, prepaid; money back if not aa rep¬ 
resented. Live agents wanted—pick your 
territoiy, but speak quick. Wm. Anwyl 
Jones, Fairoaks, Ca lifornia. ( 1 ) 

POSITION WANTED 

A hardware traveling salesman in the 
best accepted sense of that term. Has a 
successful selling record and knows the 
^ade in Montana, Idaho, Washington and 
Oregon, both Jobbers and retailers. Wurm 
^dorsement from Pacific Coast jobbers 
Will consider a factory line. I am now 

Address 

Box 1012. care Hardware World, St. Louis. 
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Retail Selling Pri 


The following are the present market retail selling priees of merchants in some of the large eitiee. At the 
request of many merchants in smaller towns and cities who do not have the opportunity of checking np their 
priees often, we revise these priees each month. In communities removed from the larger cities, transportation 
charges would of course be added. As the overhead expense of a retail business in any part of the United States 
ranges from 20% to 25%, many merchants use these priees to save time in figuring their own. We will be glad 
to receive suggestions and eorrections as to any priees quoted herein and any items not mentioned. 


AMMUNITION—Shot Oartridge*— 

Smoke* 
Black, lets. 

22 Long .$0.66 $0.7S 

44 Win. Wd. End. 1.70 2.00 

44 Mar. Game Getter. 1.70 1.95 

44 XL . 1.85 2.10 

40-82 . 1.65 

45-70 . 1.65 

Blank Cartridges— 

22 .$0.20 

32 S. a W.75 

38 S. A W.90 

Caps and Primers— 

Percussion Caps.25 

Muscat Caps.80 

Primers, 100 in box.50 

Primers. 250 in box. 1.15 

New No. 4 snd 33 Primers.. .60 

Wads— 

Cardboard, box of 250.20 

Blk. Edge, Re*', box of 250... .60 

Blk. Edge, box of 126... .46 

Blk. Edge, M** box of 250... .90 

Rim Fire, Cartridges— 

Semi* Smoke* 
Smokeless, less. 

BBCaps .$0.35 $0.86 

CB Caps .45 .45 

22 Short.25 .85 

22 Short HP. .80 .85 

22 Long.86 .40 

22 Long HP.40 .45 

22 Long Rifle.86 .40 

22 Long Rifle HP .40 .50 

22 S. a W. Long.85 .40 

22 Extra Long.55 

22 W R F.55 .60 

22WRP, HP.60 .65 

22 Win a Rem Auto. .60 

22 Win a Rem Auto, HP. .65 

25 Short Sterens.60 ... 

25 Sterens.85 

82 Short .60 ... 

32 Long .70 

38 Short . 1.00 

38 Long. 1.20 

41 Short . 1.00 

41 Long . 1.05 

Center Fire, Cartridges— 

32 Win SS. 1.50 1.75 

22-15 Sterens.65 

25-20 Sterens Lead Bit. 1.85 2.05 

25*20 Sterens S.P.A M.C_ 1.90 2.20 

25-20 Mod. 92 Lead. 1.65 1.90 

25-20 Mod. 92 S.P.A M.C. 2.00 

25-20 Mod.92 H.V.S.P.A M.C. ... 2.15 

25 Colts Auto. 1.60 

30 Bor S.P.a M.C. 2.60 

30 Luger S.P.A M.C.. 2.60 

30 Mau S.P.a M.C. 2.60 

30 Mau in CIHs S.P & M.C. 1.86 

32 Smith A Wesson. 1.15 1.26 

32 S.a W. Metal Pt. 1.80 

32 S.a W. Long . 1.15 1.85 

32 S.a W.Long Metal Pt. 1.46 

32 Short Colts. 1.15 1.25 

32 I.iong Colts. 1.25 1.85 

32 Colts New Police or Police 

Pos. 1.25 1.85 

32 Colts Auto S.P.A M.0. 1.75 

32 Win or 32*20 Lead Bit. .. 1.65 1.90 

32 Win or 82-20 S.P.A M.C. 2.00 


82 Win or 82*20 H.V.&P.a 

M. C. 

85 S.a W.Auto S.P.or M.C. 

38 8. A W. 1.40 

38 s. a W. Mtl. Pt. 

38 A a W. Special. 1.70 

88 S. a W. Special Mtl. Pt. 

38 Colts New Police or Police 

Pos. 1.40 

88 Colts New Police or Police 

Mtl. Pt. 

88 Short Colts. 1.40 

38 Long Colts. 1.50 

88 Colts Auto S.P.a M.C. 

380 Colts Auto S.P.a M.C. 

9M-M Lux. S.P.A M.C. 

38-40 Lead Bullet.2.00 

88-40 S.P.A M.C. 

88*40 HI.Vel.S.P.A M.C. 

41 Short Colts . 1.65 

41 Long Colts. 1.90 

44 a AW. Am.2.00 

44aaW.Rus.2.15 

44 S. a W. Spec.2.80 

44 Win or 44*40 Ld. Bit. 2.00 

44 Win or 44*40 S.P.A M.C. 

44 Win or 44*40 H. Y. S.P.a 

M. C. 

44 Game Getter. 2.00 

44Webl^. 1.80 

44 Bull Dog. 1.75 

45Webler. 2.25 

45 8. A W.2.40 

45 Colts . 2.15 

45 Colts Auto. 

50 Rem. Pistol. 

Rifle Cartridees— 

Cost—Factory List Less 10*5%. 

Semi- 

Smokeless. 

22 HT.Pr.Sarg.S.P.AM.O. 

6 M M S.P.AM.C. 

6 M-M Short RangeS.P.AM.O. ... 

7 M M Mauser S.P.AM.C. 

7*65 M M Mauser S.P.AM.C. 

8M*M Mauser S.P.AM.C. 

8 M M Mann S.P.AM.C. 

9 M M Mann S.P.AM.C. 

25-21 Sterens S.P.AM.C.$0.90 

25*25 Sterens S.P.AM.C.90 

25-86 Marlin S.P.AM.C. 

25 Rem.S.P.AM.C. 

25-35 Win.S.P.AM.0. 

25-85 Short Rai^e Lead. 

250-8000 Sarg.aP.wiM.O. 

256 Newton o.P.A M.C. .. 

280 Ross Win A UMO Make. ... 
280 Ross,RossM'keO.T.AM.C. ... 

80-80 S.P.A.M.C. 

30-30 Miniature M.C. 

80-80 Short Ranre Lead. 

80 Rem.S.P.A M.C.. 

808 Sarg.S.P.A M.C. . 

808 Sarg.Min.M.C. 

808 Sarg. Short Ra^ige ad. 

80 Newton. 

80 Springfield 08 Rimless S.P. 

A M. 0. . 

80 Springfield 06 Rimless S.P. 

A M. 0.. .. 

80-220 Win. or Krag S.P.AM.C. ... 
80-220 Win.or Krag S.P.AM.C., 

Middle Range .. ... 


2.15 

1.75 
1.55 
1.60 
1.80 
1.95 

1.55 

1.65 

1.56 
1.65 
2.50 
2.40 

2.75 

2.45 

2.70 

1.80 

2.15 

2.80 

•2.50 

2.45 

2.70 

2.25 


2.40 

2.90 

2.25 


Smoke¬ 

less. 

$1.55 

2.20 

1.85 

2.20 

2.20 

2.2C 

2.2C 

2.8C 

1.10 

1.10 

1.40 

1.40 

1.40 

1.80 

1.75 

2.25 

2.50 
2.65 
1.55 

1.50 
1.30 
1.55 
1.55 

1.50 
1.80 

2.50 

2.25 

2.25 

2.10 

1.80 


803 British S.P.AM.C. 1.55 

2 Rem. 1.56 

2 Win. Self Ldg. S.P.A M.C. 2.75 

82 Win. Spcl. S.P.A M.C. 1.65 

82-40 Lead. 1.20 

82-40 S.P.A M.C. 1.49 

82 Hi.VeLS.P.A M.C. 1.65 

32-40 Short l.^nge Lead. 1.20 

82-40 Miniature M.O.. 1.26 

5e a box off 100 lots. 

10% off 500 lots. 

SHELLS LOADED- 
MEDIUM GRADE. 

BULK-SMOKELESS. 

12 3 drs. X 1 os.. 24 grs. x 1 os., 

drop shot.$1.80 

8 drs. X 1 % os., 24 grs. z 

IH os. dbrop shot. 1.25 

8M drs. X 1% os., 26 grs. 

z 1% os., drop shot. 1.25 

8M drs. z IH os., BB sho^ 

drop shot. 1.85 

8 M drs. z Buck shot, drop 

shot . 1.85 

16 2% drs. X % os., 22 grs. x 

% os., drop shot. 1.15 

2% drs. X % os., BB shot, 

drop shot. 1.25 

20 2M drs. X % os., 18 grs. z 

% os., drop shot. 1.15 

HIGH QRADJl SMOKELESS 
12 8M drs. X IH os., 26 grs. z 

IH os., chilled shot. 1.40 

8H drs. X IH os., 28 grs. z 

IH os.„ chilled shot. 1.45 

16 2% drs. X % os., 22 grs. z 

% os., chilled shot. 1.80 

20 2 H drs. X % os., chilled 

shot . 1.25 

2H drs. z H os., chilled shot.. 1.85 
Trap Loads — 

12 8 drs. X IH os., 7% chilled 1.85 
8H drs. X IH os., 7H chiUed 1.40 
Bisck Powder — Loads — 

12 8H drs. X IH os., drop shot 1.05 
CHps and Primers — 

Percussion .20 

Musket Caps.25 

Primers, 100 in box..85 ... 

Primers, 250 in box.80 ... 

Empty Paper Shelle—Black pow.— ■ 

12, 16, 20 Ga., per 100. 2.00 

10 Ga. per 100. 2.80 

MEDIUM GRADE SMOKELESS— 
12, 16, 20. 28 Ga. per 100 ... 1.80 

10 Ga. per 100. 2.10 

HIGH GRADE SMOKELESS— 

12, 16, 20, 28 Ga. 2.55 

10 Ga. per 100. 2.65 

Empty Brass Shells — 

Best Quality 12, 16, 29, 

28; box 26. 8.00 

2nd Quality 12, 16, 20, 

28; box 25. 2.80 

Wads — 

Cardboard, box 260. .20 

Black Edge, Reg., box 

260 .50 

Black Edge, H in., 125 

in box.. ... .40 

Black Edge, H in., 256 ... 

in box. .80 


ADZES—UNHANDLED— 

Lipped Ship—White. Barton’s or Colliers's, 5H in., $7.25; 
6 'inch. $7.75. 

Plain Ship—Plumb, No. 780, $8.00; Hunt*SL^$2.75. 
Carpenter^8—Plumb, Nos. 740, 750, $2.50; Hunt's, $2.25. 
Railroad—Plumb, No. 770, $2.70; American, $1.76. 
ALUMINUM WARE. CAST— 

Griddles—Sise 7, $2.65; 8. $8.00; 9, $850; 12, $8.75. 
Kettles. Berlin — 2H qts.. 84.50; 4. $5.25; 6 . $6.25; 
6. $6.50. 

Kettles. Maslin—4 qts., $4.00; 6. $4.50; 8. $6.00; 12. 
$8.25. 

Kettles. Tea—Sise 6. $5.50; 7. $5.75; 8. $6.25. 

Pans, Lipped Sauce—2 qts., $8.65; 8, $4.00; 4, $4.50. 
Skillets—Sise 6, $2.75; 7. 82.85; 8. $8.15; 9. $8.65. 
Spoons, Basting—15-ineh, 80 oents. 

Speons, Mixing—13*ineh, 80 cents. 


Waffle Moulds—SUe 7, low, $4.00; 
$4.00; 8, deep, $4.60. 

ALUMINUM WARE, PRESSED— 


8, low, $4.00; 7, deep. 


Boilers, Rio. 

1H quart . 1.65 

8 quart .2.50 

Oupe— 

Collapsible .15 

Measuring.20 

Covers, Pot— 

8 inch.20 

8H inch.20 

9H inch.25 

10 H ineh.86 

llH inch.40 

Kettles. Convex- 
2 quart . 1.00 


4 quart . 1.50 

6 quart . 1.90 

8 quart .2.25 

10 quart .2.50 

Kettles, Preserving— 

4 quart . 1.25 

6 quart . 1.60 

10 quart . 2.10 

14 quart . 2.75 

Kettles. Tes— 

5 quart . 2.50 

6 quart . 8.00 

8 quart . 8.25 
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ALUMINUM WARE, PRESSED—Continued. 

Ladles— Pans, Dish— 

% pint.20 10 quart .2.10 

Moulds, Jelly— . 

2841 to 2848 .10 • rn 

an inch*'.!*.*.*.*.*. *.*.*. 2’75 

ll%x7V4xl^i4 inch.. , .50 Pans, NTiiir— 

Pens, Bread— 5 quart . 1.40 

9%x6%x2% inch.55 Pans, Pie- 

Pans, Cake— 0% inch.40 

Round, Plain, 8% in.. .80 Pant, Pudding— 

Round, Plain, 9% in.. .85 1 . 

Rd., Loose Bot., 8Ti in. .46 ? . 

Rd., Loose Bot., 9% in. .50 ^ ^* * * * * *A* * * * 

t»j niA • Pans, Convex Bauce— 

Square, Plain, 9% m.. .80 i 65 

Tube, Plain, 9 inch... .80 8 quart . 1.25 

Tube, Plain. 9% inch. 1.10 6 quart . 1.85 

Mountain, 9% inch.. .40 Pots. Fireleaa Cooker— 

Pans, Corn Cake— 4 quart .. 1.85 

6-cup . 75 6 quart . 1.60 

12 cup . 1.85 8 quart . 2.00 

ANCHORS—Screws per 100, 3-16, $4.15; $6.25. 

Sebco, 3-16x*r4 in., % in., 1 in., $5.00 per hundred list; 
^x^ in., % in., 1 in., $5.60 per hundred net. 

ANVILS: Stool Face — 20-lb., $6.75; 30-lb., $8.00; 40-lb., 

$9.50; 50-lb., $11.25. Wroueht — Trenton, base, 80c lb.; 

Hay-Budden. base, 35c lb. 

Advances for size on Hay-Budden anvils—20-29 lbs., cwt., 
$8.00; 30-39 lbs., cwt.. $5.00; 40-49 lbs., cwt.. $3.00; 

50-59 lbs., cwt., $2.00; 60-69 lbs., cwt., $1,00; 70-79 lbs.. 

50c j 80-425 lbs., base. 

ANTIMONY—Slab, 25c lb. 

APRONS: Carpenter — 100, 40c each: 24" 8-oz., white. 1 
pocket, 101, each. 55c; 24" 8-oz., brown, 3 pockets. 102, 

each, 65c; 36" 8-oz., brown, 3 pockets, 105, each, $1.00; 

48" 10-oz., brown, 7 pockets, 106, each, $1.95; 48" 10-oz., 

brown, 3 pockets, 16, each, $1.55; 48" 10-oz., closed leg, 

7 pockets, 17, each, $2.10. 

Lumberman’s—36" 10-oz., brown, double front, no pockets, 
each. $1.05. 

Teamster’s—48" 10-oz., brown, 1 pocket, each, $1.55. 
AUGERS—Greenlee or Snell’s— 


%" 

Vy " 

1' 

IVi" 

IVi" 

2" 

$1.25 

$1.65 

$1.85 

$2.50 

$3.00 

$4.00 

1.00 

1.35 

1.60 

2.00 

2.75 

3.50 

1.35 

1.65 

1.85 

2.15 

2.30 

6.10 

1.60 

1.95 

2.15 

2.55 

8.85 

7.85 

Ic—Iwan, 6-inch. $3.00 

each; 

7-inch, 

$3.25; 

aughan 

8, 4 to 

8inch, 

$2.50. 



BAGS—WATER— 


Closed Top— 


Sanitary Top— 

1-gal. 

. .. 1.15 

1-gal. 

2-gal. 

. .. 1.35 

2gal. 

3 ^ -gal. 

. .. 2.10 

3V4-gal. 

5-gal. 

. . . 2.65 

5-gal. 


1.35 

1.50 


Ship, no screw. . 


8-inch, $3.25. 

ASBESTOS— 

Mill Board, per sheet, cut, 15 cents. 

Sheathing. 36-inch roll. Nos. 8 to 60, 15 cents. 

Cement, dry, 100-lb. bags, $6.75. 

ATHTjETIC goods—S ee Sporting Goods. 

AXES— 

Double Bit, unhandled — 4%, 4, $2.25; 4%, 4'A, 

$2.50. 

Single Bit, handled — Warranted, $2.50; second grade, 
$2.25; common. $2.00. 

Fireman’s—Hunt’s, $3.25. 

Boy.s’—Kelly’s Perfect, $1.65; common, $1.50. 

Broad: Hunt’s — No. 10 Va, $6.50; No. 11, $6.75; No. 
im. $7.00. 

Baker Pattern—6-lb., $6.00; 7-lb., $6.40; 8-lb., $6.75. 

Hurd’s Western Pattern—7-lb.. $5.50; 8-lb., $6.00. 

Hunters’—Hunt’s No. 000, $1.25; Sayre’s No. 50, $1..75; 
Sheaths. 75c. 

Marble’s Barton. Canada pattern—5-lb., $9.00; 6 to 7 lbs., 
$9.55; 7V4 to 8 lbs., $10.15. 

Marble’s Canada pattern—5-lb., $9.25; 6 to 7 lbs., $9.80; 
7% to 8 lbs., $10.35. 

Marble’s Pocket — No. 2, $3.25; No. 3, $3.50; No. 5, 
$2.00; No. 6, $2.25. 


BEL'TING—Rubber— 
Inch 2-Ply 3-Ply 

4-Ply 

5-Piy 

6-Ply 7-Ply 

8-Ply 

1. . 

.$0.18 $0.20 

$0.24 




IM 

.23 .26 

.30 




iVfj 

.27 .31 

.36 

$0.45 



1% 

.32 .36 

.42 

.53 



2. . 

.34 .39 

.46 

,58 

$0.69 - 


2Vis 

.42 .48 

.56 

.70 

.84 - 


3. . 

.48 .55 

.65 

.81 

.98 - 


3^8 

.57 .65 

.76 

.95 

1.14 - 


4. . 

.61 .70 

.82 

1.03 

1.23 $1.44 


4V^ 

.78 

.92 

1.15 

1.38 1.61 


5. . 

.87 

1.02 

1.28 

1.53 1.79 


6. . 

. 1.04 

1.22 

1.53 

1.83 2.14 

$2.44 

7. . 

. 1.22 

1.43 

1.79 

2.15 2.50 

2.86 

8. . 

. 1.31 

1.54 

1.93 

2.31 2.70 

3.M8 

9. . 


1.73 

2.16 

2.60 3.03 

3.46 

10. . 


1.92 

2.40 

2.88 3.36 

3.H4 

11. . 


2.11 

2.64 

3.17 3.69 

4.22 

12. . 


2.30 

2.88 

3.45 4.03 

4.60 

13. . 


2.50 

3.13 

3.75 4.38 

5.00 

14. . 


2.69 

3.36 

4.04 4.71 

5.36 

15. . 


2.88 

3.60 

4.32 5.04 

5.72 

16. . 


3.08 

3.86 

4.62 5.40 

6.16 

18. . 


3.46 

4.32 

5.20 6.06 

6.98 

20. . 


3.84 

4.80 

5.76 6.72 

7.68 

22 . . 


4.22 

5.28 

6.34 7.38 

8.44 

24. . 


4.60 

5.76 

6.90 8.06 

9.20 

26. . 



6.36 

7.50 8.76 

10.00 

28. . 



6.72 

8.08 9.42 

10.76 

30. . 



7.20 

8.64 10.08 

11.52 

BEVELS — Sliding T: Stanley 

25 or Sargent 2B — 6 

" 65c; 

8" 75c; 10" 80c; 12" 90c. 

Stanley No. 18 or Sargent 

66B: e 

»" $1.00; 8" 

$1.10; 

10" $1.25. 

BIBBS—Compression— (See also 

Plumbing Prices) — 


Plain Rough brass. 

V6-in. % 
.80 

-in. ^-in. 
1.85 1.35 

1 in. 


Finiblied brass 


l.lu 

1.35 1.75 

3.25 


Nickel plated 


1.25 

1.50 2.00 

3 50 

Hos< 

—Rough brass . . 


.90 

1.15 1.50 

7.00 


Finished brass . 


1.25 

l.oO 2.00 

3.50 


Nickel plated . 


1.40 

1.75 2.25 


BITS—Auger— 

lOths Jen’s Pat’n 

R. J. 

Irwin Jen. Car 

Wood 

3. 

.40 

.75 

.45 


.2.‘> 

4. 


.65 

.40 

i.66 

.25 

5, 

.40 

.65 

.40 


.25 

6. 

.40 

.65 

.40 

1.00 

.30 

7. 

.40 

.65 

.45 

1.00 

.30 

8. 

.40 

.65 

.50 

1.00 

.35 

9. 

.40 

.75 

.55 

1.10 

.35 

10. 

.40 

.75 

.65 

1.25 

.40 

11 . 

.45 

.90 

.70 

1 .3.5 

.4 5 

12. 


.90 

.75 

1 50 

.45 

13. 

.55 

1.00 

.80 

1.65 

.-5ri 

14. 

.55 

1.00 

.85 

1.75 

.55 

15. 


1.20 

.90 

1.85 

.60 

16. 

.65 

1.20 

.90 

2.00 

.65 

17. 


1.50 

1.10 


.70 

18. 

.75 

1.50 

1.10 


7.5 

20. 

.90 

1.80 

1.25 


.80 

22. 


2.00 

1.50 

• •• * 

.85 

24. 


2.25 

1.75 


1.10 

Bitts; Standard Auger, in sets - 

— 8 bitts, 108-18 


13 bitts, 
13 bitts. 


quarters, $4.50; 13 bitts, 113-32 Vi quarters, $7.05; 

13-32 H quarters, $6.00. 

Irwin Auger, in sets—413, box, 32Vi quarters, 

$9.00; 413C, box, 32 Vi quarters, 13 bitts, $9.00. 

Ship Auger Car Bits same prices as Ship Augers. 
Expansive—Clarks’ small, $2.00; large, $2.75; Steers, 
small, $3.00; large. $3.75. 

Expansive Bit CSitters—Clark’s No. 1, 35c; No. 2, 45c: 
No. 3, 65c; No. 4, 75c. Steers, No. 1, 60c; No. 2, 60c; No. 
3, 65c; No. 4, 70c. 


BIT HOLDERS—Extension— 
Millers Falls, No. 8— 


12 

15 

18 

21 

24 


s.oo 

2.15 

.3.25 

.3.85 

.3.60 

No. 6— 

. 1.76 

. 1.76 


BABBITT MET.4L — XXXX Nickel, lb., 75c; Challenge and 
Genuine, 60c: Armature, 55c; Lopper Hard, 30c; Genuine 
Liberty Motor, 60c; Magnolia, 50c; Merit (less than 280- 
lb. lots), 40c; Electric and X, 15c; XX, 12c; XXX, 10c. 

Frictionless—Pound, 50c, 

BARS, CROW—Pinch Point, Wedge or Lining, 18c lb. Claw, 
25-lr>,. 15c lb.; 30-lb.. 15c lb. Ripping or Wrecking %xl2- 
in., 25c each; %x20-in., 85c; %x24-in., 40c; %x24-in., 45c; 
^4 x30-in.. 50c. 

BATTERIES—Dry Cell—Columbia, Ever Ready, Red Seal, Red 
Devil or Red Label, etc.. Nos. 6 and 6S, 50c each. Hotshot 
Multiple, 4 cell, $2.75; 5 cell, $3.00; 6 cell, $8.50. See 
also Sparkers. 

BELTING: Round Leather. 500-ft. reels—8/16" per foot, 5c; 
V4" 10c; 5/16" 15c; %" 20c. 


Millers Falls, 

12 . 

15 . 

BLOCKS—Tackle— 

Wood— 

Single, Plain Bushed.. 
Double, Plain Bushed. . 
Single Roller Bushed.. 
Double Roller Bushed. . 
Triple Roller Bushed.. 
Snatch Roller Bushed.. 
Steel— 

Single, Plain Bushed.. 
Double, Plain Bushed.. 
Triple, Plain Bushed.. 
Single Roller Bushed.. 
Double Roller Bushed.. 
Triple Roller Bushed.. 
Snatch, Plain Bushed. . 
Snatch, Roller Bushed. 


18 

21 

34 

S 

13 

16 

18 

24 


Stanley, No. 1- 


1.90 

2.00 

3.35 

3.00 

2.15 

2.25 

2.35 


8-in. 

.75 

1.85 

1.20 

2.15 


8-iB. 

.70 

1.85 

1.80 


4-in. 

.90 

1.65 

1.25 

2.40 

8.50 

4'in. 

.85 

1.65 

2.15 

1.65 
8.30 

4.65 


5-in. 

1.00 

1.86 

1.85 

3.55 

8.76 

6*in. 

.90 

1.80 

3.25 


6-in. 

1.20 

3.15 
1.60 
8.10 

4.75 

4.76 
6-in. 

1.15 
3.00 
3.00 
3.25 


8-in. 10-in, 
2.00 3 80 

8.50 5.50 

3.75 4.25 

5.10 7.50 

7.50 10.50 

6.76 10.00 
8-ln. 10-in. 

1.80 8.00 
8.15 5.00 

4.65 6.90 

6.50 8.75 

4.10 10.00 15.00 
5.75 14.35 30.00 
4.10 6.00 8.75 

7.00 0.76 15.35 
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BETAIL SEIXmO PRICES—Continued 


B1 OWERS— 

Champion Blacksmith — No. 400. $47.25; No. 40, $27.75. 
Buffalo—No. 700, $27.00; No. 200,, 12" $40.50; No. 200, 
14" $47.25. 


Oast Iron, Amber or 
Bronxed— 


Wrought Braat—All 
'finishes- 


BOARDS, IRONING—Rid-Jid, with Table, no Sleeve- 
$4.50; No. 2, $4.50. 

Stanwell—$2.75. 

Without Table (skirt boards)—4-foot, $1.00 each; 
$1.50; 5 H-foot, $1.75; 6-foot, $2.00. 

BOARDS—(See Washboards). 


-No. 1. 


5-foot, 


lOLTS—Common Carriage (Per 100) 
3/16 ' and V4" 5/16" 

44," 

7/16" 

Vi" 

IVi ., 

.$1.00 

$1.40 

$1.90 

$2.30 

$3.40 

2. . . 

. 1.10 

1.50 

2.05 

2.50 

3.40 

2V4 . 

. 1.20 

1.65 

2.25 

2.75 

3.40 

3. . . 

. 1.30 

1.75 

2.40 

2.95 

3.70 

3 V4 . 

. 1.40 

1.90 

2.55 

3.15 

4.00 

4. . . 

. 1.50 

2.00 

2.70 

3.35 

4.30 

4Vi.. 

. 1.60 

2.15 

2.85 

3.60 

4.65 

5. . . 

. 1.70 

2.25 

3.05 

3.80 

4.90 

5Vi . 

. 1.80 

2.35 

3.20 

4.00 

5.20 

6. . . 

. 1.90 

2.50 

3.35 

4.20 

5.50 

6Vi. 

. 2.10 

2.75 

3.70 

4.40 

5.75 

7. . . 

. 2.20 

2.90 

3.80 

4.65 

6.00 

8. . . 

. 2.35 

3.15 

4.20 

5.00 

6.65 

9. . . 

. 2.65 

3.35 

4.50 

5.50 

7.25 

10. . . 

. 2.85 

3.60 

4.85 

5.90 

7.80 


11 . ... 5.25 

12 . ... 5.50 

14. 

16. 

18. 

20 . 

BOIjTS““^Expaniion-“(See 8U1BDDS). 
BOLTS—Store — 


6..30 
6.75 


8.40 

9.00 

10.25 

11.25 
12.50 
13.75 


%. 
U . 

%. 


1 

1 >4 

1^ 

2 

2 Vi 
2^ 

3 

3 Vi 

4 


Vi. 

5-32" 

3- 

16" 

Vi" 


5-16" 

H" 

.10 

.45 

.10 

.45 





.. . 

.. • 

.10 

.45 

.10 

.45 

*.i6 

.60 




... 

.10 

.45 

.10 

.45 

.10 

.60 



.. . 


.10 

.45 

.10 

.45 

.10 

.60 





.10 

.45 

.10 

.45 

.10 

.65 




.. . 

.10 

.45 

.10 

.45 

.10 

.65 

.15 

.95 

‘.20 

1.40 

.10 

.50 

.10 

.50 

.10 

.70 

.15 

I.OO 

.20 

1.46 

.10 

.55 

.10 

.55 

.15 

.75 

.15 

1.05 

.25 

1.55 

.10 

.60 

.10 

.60 

.15 

.80 

.20 

1.10 

.25 

1.60 

.10 

.60 

.10 

.60 

.15 

.80 

.20 

1.15 

.25 

1.70 



.10 

.65 

.16 

.85 

.25 

1.20 

.30 

1.80 



.10 

.65 

.15 

.90 

.25 

1.25 

.30 

1.90 



.15 

.75 

.15 

1.00 

.25 

1.36 

.30 

2.10 



.16 

.85 

.20 

1.10 

.25 

1.50 

.35 

2.80 



.16 

1.00 

.20 

1.20 

.25 

1.65 

.40 

2.50 


BOLTS- 

— Machine, Square Head and 

Nut- 

— (Per 

100) : 

74 " 


hi" 

3/16" 

%" 

7/16" 

Vi" 

%" 

%" 

1 Vi" 

$1.55 

$1.80 

$2.20 

$2.75 $ 

3.60 

$ 5.20 

$ 7.70 

$10.40 

2" 

1.65 

1.90 

2.35 

3.00 

3.85 

5.60 

8.15 

11.10 

2 Vi" 

1.75 

2.10 

2.50 

3.20 

4.15 

5.95 

8.75 

11.85 

3" 

1.80 

2.15 

2.65 

3.40 

4.40 

6.35 

9.25 

12.50 

3Vi" 

1.85 

2.30 

2.80 

3.60 

4.70 

6.70 

9.80 

13.20 

4" 

1.90 

2.40 

2.90 

3.85 

4.95 

7.00 

10.45 

13.85 

4Vi" 

2.20 

2.70 

3.30 

3.95 

5.10 

7.45 

10.90 

14.60 

5" 

2.25 

2.85 

3.45 

4.20 

5.40 

7.80 

11.45 

15.25 

5Vi" 

2.30 

3.00 

3.70 

4.40 

5.65 

8.35 

12.00 

15.95 

6" 

2.40 

3.10 

3.85 

4.55 

5.90 

9.55 

12.55 

16.75 

6Vi" 

2.50 

3.20 

3.95 

4.80 

6.15 

8.90 

13.20 

17.45 

7" 

2.60 

3.30 

4.10 

4.95 

6.45 

9.35 

13.65 

18.15 

8" 

2.75 

3.60 

4.45 

5.35 

6.95 

10.00 

14.70 

19.40 

9" 

2.85 

3.75 

4.80 

5.75 

7.45 

10.75 

15.85 

20.80 

10" 

3.00 

4.00 

5.05 

6.15 

7.90 

11.50 

16.85 

22.25 

11" 

3.20 

4.30 

5.40 

6.55 

8.50 

12.35 

17.95 

23.65 

12" 

3.35 

4.50 

5.75 

6.95 

8.95 

13.20 

19.10 

25.00 


13 " . 

14" . 

15" . 

16" . 

17" . 

18 " . 

19 " . 

20" . 

21" . 

22" . 

23" . 

24" . 

25" . 

26 " . 

27" . 

28" . 

29" . 

30" . 

BOLTS—^Barrel— 

Omat Iron, Japanned— 

4- inch .SO 

5- ineh .20 

ff-ineh .25 

«-inch .40 

Liight Wrought Steal, Jap.— 

2 H-inch .10 

S-ineh .16 


4-inch .45 3-inch .85 

6-inch .60 4-inch .40 


8-inch .75 

Cast Iron, Ant. Copper 
or Dull Brass— 

4-inch .75 

6-inch . l.uo 

8-inch . 1.10 

CUPBOARD, Japanned— 

3-inch .75 

6-iuch .75 

10-inch . 1.75 

Cupboard, Other Finishes— 

8-inch .7.5 

6-inch .. . 1 00 

Flush, T. Head—All Fin¬ 
ishes—Cast Brass— 


6-inch .50 

FuuT— 

Cast Iron, Japanned— 

6-inch .40 

8-inch .50 

10-inch .60 

Amber or Bronzed— 

6-ineh .55 

8-inch .75 

Other Finishes—. 

4-inch .75 

6-ineh .95 

8-inch . 1.10 

Foot Wrought Steel—Cup¬ 
board, Japanned— 


3- inch . 

4- inch . 

.70 

3-inch . 

6-inch . 

.80 

6-inch . 


10-inch . 

.1.85 


BOLTS—Toggle—(See Toggle Bolts). 
BOTTLES—Vacuum— 


1 Pint . 1.00 

2.75 1 Quart . 1.60 

3.75 15 Vi . 2.25 

LUNCH KITS — 


2.50 

1.75 

2.75 

1.50 

2.50 

8.50 

1.50 

2.50 


Thermos — 

392 and 396. 2.75 

393 and 397.. . 8.00 

394 and 398. 4.00 

Universal— 

310 . 8.00 

320 . 3.50 

410.. 3.25 

510 . 3.50 

Thermos—Food Jars. Fillers. 


Thertuus- 

6 . 

6Q. 

11 . 

iiQ . 

14 .. 

14Q. 

14V4 . 

15 . 

15Q. 

Universal— 

21 .. 

22 . 

71 . 1.75 

72 . 2.75 

81 . 2.76 

82 . 3.75 

®1 .. 2.50 

92 . 3.50 

592 . 4.25 

Ferrostat— 

504R .10.00 

505N .15.00 

505L .16.00 ... 

FILLERS—Thermos and Uni- 1140.. 14 76 

versal— - 

H pint . 1.00 

BOXES—MHre— 

Goodell— 

1285 26x4 .27.75 

1305 25x5 .80.75 

1306 30x5 .88.00 

Stanley— _ 

50V4 11.50 27 18.76 

246 24.50 29 20.66 

358 29.00 32 22.50 

460 86.00 24 26.25 


600 . 3.00 

601 . 3.50 

602 . 4.50 

Thermos—Jugs. 

556 . 9.50 

557 .10.00 

Thermos—Cases— 

104. 

104Q. 

114 


1.25 
1.50 
2.00 

Fillers. 

4.09 

4.76 

. 6.26 

9.25 

9.76 


130 

130Q 


9.76 

.14.76 


75 .24.00 

Langdon— 

25 .24.60 


74 .28.00 

75 .81.26 

Steam's Perfection— 

20 . 4.60 


9.50 14.00 20.15 26.40 

10.15 14.60 21.25 27.75 

10.50 15.40 22.35 29.15 

11.00 16.00 23.50 80.50 

11.50 16.85 24.60 31.90 

12.10 17.60 25.60 33.25 

12.65 18.30 26.65 34.65 

13.25 19.10 27.75 36.00 

13.75 19.80 28.85 37.40 

14.30 20.60 30.00 38.75 

14.85 21.35 31.00 40.15 

15.40 22.00 32.15 41.50 

15.95 22.85 33.25 43.00 

16.25 23.65 34.40 44.25 

16.75 24.40 35.50 45.65 

17..^5 25.00 36.60 47.00 

17.90 25.85 37.70 48.40 

18.50 27.25 88.80 49.75 

4- inch .16 

5- !nch .20 

6- inch .85 

CHAIN— 

Cast Iron Japanned— 

6-inch.40 

8-ineh.50 

10-inch.75 


Acme 

72 .22.60 

73 .21.50 

74 .26.00 

BRACES— 

P. 8. A W., No. 7008, $4.75; each; No. 7010, $5.00; 7012. 
$5.25; 8010B, $6.00; 8012B, $6.25: 8014B. $6 50. 

Stanley. No. 921—8-inch, $5.00 each; 10-inch, $5.25; 12- 
inch, $5.50; 14-inch, $5.75. No. 945 — 8-inch, $2.75; 10- 

inch, $2.85, 12-inch, $3.00. No. 965—8-inch, $2.15; 10- 

mch, $2.25. No. 966—8-inch, $1.15; 10-inch. $1.25. 

BRACKETS—Shelf— 


Japanned— 

Pair 

Copper. 

8x 4 . 

... .15 

3x 4 

4x 6 . 

... .20 

4x 5 

5x 7 . 

. . . .80 

5x 7 

6x 8 . 

. .. .35 

6x 8 

7x 0 . 

... .40 

7x 9 

8x10 . 

... .45 

8x10 

10x12 . 

... .60 

10x12 

12x14 . 

... .85 

12x14 


8x 4 55 

.60 

.70 

6x 8 .85 

7x 9 95 

.96 


BRADS—Wi re- 
Vi and %-inch 
\ to IVh-inch 
1 to 2-inrh 


Bulk per lb. H-lb.pkgs. V4-lb.9kfn. 

.35 .20 .16 

.25 1.1 .10 

2^ 1=^ in 


BRASS—Sheet—Soft, per lb., 45c; Half Hard, 50c; Sign, 50c; 
Spring, 75c. 

BREAD AND CAKE MAKERS—Universal——No. 2, $2.75 each; 
No. 4, $8.50 each; No. 8, $4.50 each; No. 44, $3.25 each. 
Cake Maker. No. 1, $8.50; No. 2. $4.50. 

BRIGHT WIRE GOODS—See Hooks and Eyes. 

BROILERS, WIRE—No. 216, 15c each; 218, 20c; 220, 25c; 
1102, 30e; 1103, 85c; 1104, 40c; 1105, 45c; 1153. 65e: 
1154, 70c; 1156, 75c. 

BROOMS—House—Economy, 70c each; No. 2. $1.25; 8, 81.00. 
Mill—Steel Band, 90c. 

Push or Street — Bassino, with Handles — 14-ineh, $1.10 


Digitized by 


Google 

















































































































































































170 


HARDWARE WORLD 

RETAIL SELUNa FBI0E8—Oontinned 


each; 16-inch, $1.25; 18*inch, $1.25; 24-inch, $2.00; 30- 

inch, $2.65. Rattan, with Handles—16x8 inches, $1.10; 
16x10, $1.25. Wire, no Handles—12x5, $1.10; 14x5, $1.25; 
Handles, 15c each. 

Whisk—IB, 25c each; 870, 40c; Pullman, 45c. 

BRUSHES— 


Oaating— 

No. El 

2 . 

8 . 

5V4 . 

7 . 

10 . 

15 . 

Counter or Dusting— 


Floor or Oarage— 

12 1.85 

14 1.50 

16 1.65 

112 1.75 

114 1.85 

116 . 2.10 

216 . 2.00 

218 2.25 

220 2.50 

224 8.00 

812 1.50 

814 1.75 

816 1.85 

614 5.00 

616 5.75 

618 . 6.28 

Hand or Nail^ 

Daiay . 10 

Windsor .15 

Horse— 

Collie.80 

Hound .65 

Mastiff .75 

Pointer .65 

Shoo FI 7 .70 

72 40 

Paint—(Chinese bristles)— 
Grade. 1 


73 . 

... .60 

73P . 

... .50 

800 . 

... .85 

Kalsomine — 


240 . 

... 6.75 

310 . 

. . . 3.00 

Marking — 


1 . 

... .10 

2 . 

... .10 

8 . 

... .10 

4 . 

... .15 

5 . 

... .15 

6 . 

... .15 

Paint— 


1.51—2% . 

... 35 

3 . 

.50 

3 % . 

... .65 

4 ' . 

. .. .80 

155 — 8 . 

. . . .70 

8% . 

... .85 

4 ■. 

... 1.10 

4% . 

... 1.65 

159 — 2 % . 

... .70 

8 . 

... .80 

8% . 

... 1.10 

4 . 

. . . 1.50 

165—8 ......... 

... 1.85 

8% . 

... 1.85 

4 . 

... 2.25 

4% . 

... 8.25 

228—3% . 

... 2.50 

4 . 

. . . 8.25 

4% . 

... 4.50 

Roofing— 


401 . 

... 2.25 

404 . 

. . . 2.65 

Sash— 


20 —2 . 

... .20 

4 . 

... .25 

6 . 

... .85 

8 . 

... .45 


2%-inch .... 

... .85 


.70 


.. . 

8-inoh . 

... .50 

.70 

.80 

1.85 


8 % -inch .... 

... .65 

.85 

1.10 

1.86 

8.00 

4-in^ . 

... .80 

1.10 

1.50 

2.26 

4.26 

4%-ineh _ 

. 

1.65 


8.26 

5.76 


BUTTS — Cabinet Door — 
189 F . 


2x2 2%x2 2%x2V^ 8x2^ 


289 D2. F, B; or 2718 AC, OB. . 


or oi/A, OA«, n; or a < i 
291 D2, F; or 2705 AC, OB. 


291 N; or 5705 


1819 or 4705 BR. .. .40 .45 ... .55 .75 

1334 or 4703 BR. . . .40 .50 ... .65 .75 .95 

Bright Steel: 

804 or 708 V4.15 .20 .25 .25 .80 .45 

808 or 705.15 .15 ... .20 .80 .40 

823 or 714.25 ... .80 .80 .25 

838 or 719: 1, 10c; 1%, 10c; 1%, 10c; 2, 10c; 2H, 15c; 
3. 15c: 8V4, 25c; 4. 85c. 

840 or 721: 1, 10c; 1^, lOe; IVt. 10c; 2, 15c; 2%, 15c; 
8, 20c. 2x2 


.65 

.70 

.95 


.75 

.86 

1.10 


.20 


.25 

’.85 

.25 


.80 

.85 

.80 


.85 

.40 

.25 


.80 

.85 

.25 


.85 

.40 

.25 

‘.30 

.30 

.85 

.35 

.35 

.35 

.40 

.30 

.35 

.35 

.40 

.80 

. . • 

.80 

.86 

. .. 

. .. 

.35 

.40 



.40 

.45 

.25 

‘.80 

. . . 


.80 

.85 

. . . 


4 8x2% 

1 8x8 

8%x8% 

4x4 


.55 

.75 



.65 

.76 

‘.96 

.26 

.26 

.80 

.46 

... 

.20 

.30 

.40 


.80 

.80 

.26 

H. i6«: 

2, 10c; 2%, 

15e; 


260 N or 5716% 


731% or 1714% . 

733 or 1714% DB. 

740J1 or 1721 . 

747 or 1705 . 

749J1 or 1718 . 

Half Surface: I 6 O D2. F: or 2740 AO, OB. 


165 P2. F or 2745 AO. OB 
165 8F2 or 5745 MBS . ... 


Roofing—Knotted— Sink— 

8 knots, 14-lb.2.25 Ox Fibre.15 

4 knots, 18-Ib.2.65 Split Bamboo.05 

Sash—Chisel Point— Shelving—Rubber—Set— 

%xl% in.20 Ebonized handle ... .55 

^xl^-in.25 Boxwood, small .... 1.00 

%x2 in.85 Boxwood, medium .. 1.10 

1x2%-in.45 Boxwood, large .... 1.35 

Scrub— White Bone, small.. 1.00 

Gray Tampico, 10**.. .85 White Bone, medium 1.25 

Gray Tampico, 12**.. .40 Octagon Bone. 2.00 

Ox Fibre, 7**.80 Ootag. Bone, polished 4.00 

Ox Fibre, 10**.85 Stencil— 

Ox Fibre, 12**.40 1%-in., 2%-lb.25 

White Tampico, 8**.. .20 l%*in., 8%-lb.35 

White Tampico, 11**. .80 1%-in., 51b.45 

White Tampico, 12**. .40 1%-in., 6-lb.55 

Shoe— Window— 

Dauber, wood.20 Gray fibre.90 

Dauber, iron.25 Black borsehair . .. .80 

Brush only, %-in. .. .85 Pope’s Eye. 1.25 

Brush only, 1%-in.. .75 Squeeges, 10-in.25 

Combination.90 ^ueeges, 12-in.30 

Extra bristles.50 Squeeges, 14-in.35 

Best 1 % -in. bristles .85 Squeeges, 16-in. ... .40 

BUCKETS—(See GaW. Ware). 

BURNERS: Lamp—1 or A, 15c; 2 or B, 20c; 3C, 80c. 
Lantern—0 Hot Blast, 15c; 2 Cold Blast. 25c. 

Rubbish — 1-20** steel, $8.25; 2-26** steel, $10.75; 8-30" 
steel, $13.00; 10 wire, $1.75; 11 wire, $2.10; 12 wire, 

$2.50; 18 wire, $3.00; 14 wire. $8.50. 

CANTE'ENS: Boyco and Bear Brand, Covered—2 qts., $1.15; 
3 qts., $1.25; 4 qts, $1.85; 6 qts $1.65; 8 qU., $2.00; 
10 qts., $2.25. 

Khaki Covered—2 qts., $1.10; 8 qts.. $1.25; 4 qts., $1.35; 
.6 ots., •*1.50- 8 qts., $1.85. 

Government Covered—222, $1 85. 

Lincoln Auto (Auto Can), Covered—No. 100, $1.75; No. 
200, $2.00; No. 800, $2.10. 

American or Boy Scout—Covered, with straps. No. 825, 
$1.10. 

Canteen Straps—No. 801, 20c. 

Boyco Service Units — Noo. 5, $5.75; No. 22, $6.65; No. 
112, $8.00; No. 212, $8.40; No. 812, $8.60. 

CANT HOOKS— Maple Hdl. Hickory Hdl 

2%x4% . 2.90 8.65 

2%x4% . 8.00 8.75 

CAPS—Roofing. Per lb., 22c. 

CARBORUNDUM—Grain, per lb., bulk, 50c. 

CARRIERS—Timber—No. 425, 4 ft. maple, $8.50. 

CARRIERS: Hudson Hay—No. 29 $20.50; No. 50, $11.50; 
No. 62. $16.25; No. 77, $10.75. 

Hunt, Helm A Ferris — 493, ^20.25; 502, $15.75; 503. 
$12.00; 481, $25.00. 

CATCHERS, GRASS—No. 1, $1.00 each; 2. $1.15; 10. 81.15; 
20. $1.25: lOOOA, $1.50. No. 1, Perfex, $1.75: No. 2. 
Perfex, $2.00. No. 5G, Easy-Eta., $2.00; lOG, Easy-Em., 
$2.25; 12G, Easy-Em., $2.50; 50, Easy-Em., $1.75. 
CHAINS—Tire- 


Si se. Pair. 

Tire—^Weeds 

8 x80 . 4.50 

8%x30 . 5.00 

8%x32 5.50 


4 x81 . 6.00 4%x87 . 

4 x32 . 6.00 5 x85 . 

4 x33 . 6.50 5 x86 . 

4 x84 . 7.00 5 x87 . 

4 x35 . 7.50 5%x86 . 

4 x36 . 7.50 5%x87 . 

4%x32 . 7.00 5%x88 . 

Dozen pair lots, 10% off. 

CHAIN—Yankee, Straight Link (Coil)-—4-0, 
10c; 2-0, 9c; 0, 8%c; 1, 8c. 

Norway Straight Link (Coil)—%, 85« lb. 
80c. 


Site. Pair. 

4%x88 7.25 

4%x84 . 7.50 

4%x85 . 8.00 

4%x86 8.00 

4%x87 8.75 

5 x85 9.00 

5 x86 9.00 

5 x87 9.75 

5Hx86 .12.00 

5%x87 ...18.00 

5%x88 .14.00 


•0, lOc ft.; 


H. 85c; %, 


2x2 

2%x2% 

8x8 

8%x8% 

4x4 

4%x4% 

6x5 

6x6 

.35 

.40 

.40 

.40 

.56 

.80 

1.40 

2.85 

.46 

.45 

.50 

.50 

.65 

.90 

1.55 

2.65 

.45 

.50 

.50 

.50 

.70 

.95 

1.60 

2.75 

.50 

.50 

.50 

.55 

.70 

1.00 

1.65 


.45 


.45 

.55 

.60 

.70 

.75 


.50 


.50 

.60 

.65 

.70 

.80 


.50 


.50 

.60 

.65 

.70 

.80 


.85 



.85 

.40 

.45 

.50 

.55 

.25 

‘.80 

.80 

.80 

.40 

.56 

.76 



.35 

.40 

.40 

.45 




.85 

.40 

.40 

.40 

.50 

.75 

1.30 

2.25 

.26 

.30 

.35 

. . . 

. . . 





.30 

.35 

. .« 

. . . 

• • • 



.85 

.35 


. . . 





.40 

.45 

.50 

.55 

.75 

1.06 



.45 

.50 

.55 

.65 

.80 

1.10 



.50 

.55 

.60 

.70 

.85 




.50 

.55 

.60 

.70 

.85 

1.15 



.50 

.50 

.55 

.60 

.80 

1.05 



.50 

.55 

.60 

.70 

.90 

1.15 



.55 

.60 

.65 

.76 

.90 

1.25 
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CHAIN—Continued. 

l*a«8ing L.ink (Coil)—4-0, ISc ft.; 8-0, 11c; 2-0, Idc; 
1-0, 9c. 

Proof Straight Link (Coil)—3-16 Black, 22c lb.; 20c; 
6-16, 18c; %, 17c; 7-16, 16c; %, I5c; %, 15c; %, 15c; 
%. 15c. 

Proof Twiated Link (Coil)—% Black, 20c lb.; 6-16, 20c; 
15c. 

B. B. Proof Straight Link, A (Coil)—5-16, 20c lb.; 

20c; 20c; H, 20c; %, 20c; %, 20c; 1, 20c. 

Twisted Machine Coppered (Coil)—3-0, 15c ft.; 2*0, 15c. 
Jack—Iron—16, 10c yard; 14. 10c; 12, 10c; 10, 10c; 
8. 15c. Brass—120, 10c yard; 118, 10c; 116, 10c; 114, 20c; 
118, 20c; 112, 20c; 110, 85c. 

Safety Brass—00, 15c yard; 0, 15c; 1, 15c; 2, 20c; 8, 25c. 
Sash—0, Copper Plated, 4Vic ft.; 1, Copper Plated, 5c; 
2, Copper Plated, 5c; 4X, Sherardized, 15c; 10, Cable, 20c. 
Sash Chain Fasteners—Phoenix. 20c set; 10. 60c. 

CHALK LINE—Yellow, 85c per 100-foot hank; 20c per 50-foot 
hank. Braided White, 20-foot hanks — 120, 10c each; 220, 
10c; 820, 16c. SO-foot balls—160, 16c; 250, 15c; 850, 16c. 
CHESTS, TOOL — A, Leather Corered. $26.50; AA, Leather 
Corered, $30.25; B, Quartered Oak, $24.25; BB, Quartered 
Oak, $26.50; BBB. Quartered Oak, $32.00; D. (Quartered 
Oak, $16.25; DIX (quartered Oak, $17.75; DD, Leather Cot- 
ered, $19.00; DDD, Leather Corered, $20.25; DDD, Quar¬ 
tered Oak, $20.00; E, Quartered Oak, $24.25* EE, Quartered 
Oak, $28.50; P, Quartered Oak, $20.00; P, Leather Cor- 
ered, $20.25; FF. Leather Corered, $23.75; FF, Quartered 
Oak. $22.25; 6, Plain Oak, $14.00; GG, Plain Oak, $15.50. 
CHECKS, DOOR: Corbin — No. 1, each, $6.35; 2, $9.75; 
8. $11.50; 4. $14.00; 5, $18.50. 

Norton—A^ Each, $6.25; B, •‘8.00; 0, $9.75; D, $11.50; 
E, $16.50; CK, $11.00; DH. $13.00. 

Dime — No. 10, each, 15c; Norton, 44, $2.50; No-Slam, 
100, 35c. 

Rixon—A, each. $8.00; B. $9.25; C, $11.00; D. $14.50. 
Sargent—No. 20. each, $4.00. 


CLIPPERS—Bolt- 


New Easy— Extra Cutters— 


No. 0. 


No. 0. 

.2.25 

No. 1 . 

. 6.00 

No. 1. 


No. 2. 


No. 2 . 

. 8.76 

No. 3. 


No. 8 . 


0. K.— 

10-inch . 

.9.86 

14-inch . 



CLOCKS, ALARM—Westclox—American, $1.50 each; Bluebird, 
$1.75; Lookout, $1.75; Sleepmeter, $2.00; Bunkie, $2.75; 
Ironclad, $2.25; Jack-O'Lantem, $3.00; Bingo, $3.25. 

Circle, $3.25; Flash. $3.25; Gale, $4.50; Ideal, $8.00; 
Indian, $1.75; Peerless. $3.00; Pershing, $3.50; Practical, 
$3.00; Slumber Stopper, $4.50; Startle, $8.50. 

MOTE—A Ooramment War Tax of 6 per cent haa been 
leried on all retail salea of clocks. The retail dealer is re¬ 
quired to keep a record of all sales and pay the tax Into the 
Collector’s office each month. 


CLOTH — Emery, Nos. 00 to 2% 10c straight; No. 1 to 8, 
ISc. Carborundum or Axolite—Nos. FF 90, 15c straight. 
CLOTH, WIRE—Hardware Galvanized—Per lineal foot— 


Mesh 

24-in. 

80-iB. 

86-iB. 

42iB. 

48-in. 

1-inch .... 

... .86 

.46 

.64 

.68 

.72 

%-ineh .. . 

... .28 

.85 

.42 

.49 

.56 

%-inch . . . 

... .28 

.85 

.42 

.49 

.66 

2-inch .... 


.25 

.80 

.85 

.40 

2V6-ineh .. 


.25 

.80 

.85 

.40 

3-ineh .... 

... .20 

.25 

80 

.86 

^40 

4-inch .... 

... .21 

.26 

.32 

.87 

.49 

5-ineh .... 


.26 

.82 

.87 

.42 

6-inch .... 

... .22 

.28 

.88 

.89 

.44 

8-ineh .... 

... .24 

.80 

.86 

.49 

.4$ 


CLOTH. SCREEN WIRE—Per lineal foot—Retail prices have 
been figured on the following basis: 12M Black. 4Hc; 14M 
Galv., 5Vac; 14M Opal. 5e per so. ft 

COCKS— 


CHOPPERS—Meat and Food— 
Enterprise 


6. 8.00 

10. 4.76 

12. 4.26 

22 . 7.76 

82 . 9.76 

501 . 2.25 

602 . 2.75 

703 . 3.50 

CHISELS— Socket 

Firmer 


Bev. Edge 


Universal 


0 1.50 

1 . 1.85 

2 . 2.25 

3 . 8.00 

804 6.50 

Russwin 

0 R . 2.00 

1 R . 2.60 

2 R . 2.76 

8 R . 8.76 

Inside or 

Whites Pocket Outside 
No. 2 Bev. Edae Bevel 


No. 

Each 

No. 

Each 

Ball— %*inch. 

.. 1.25 

Gas Hose— %-inch.. . 

.80 

%-inch. 

. . 1.50 

H'inch... 

.85 

%-inch. 

. . 1.75 

94-inch... 

.50 

1-inch. 

. . 3.00 



Service, Standard- 

-Square or Flat Head— 


14” 


94” 1” IM” m” 

2" 

Each.45 

.50 .55 

.60 1.00 1.50 2.10 

3.75 


COMPASSES—No. 40-4, 46c each; 6. 66e; 8. 76e. 

COOKERS—Fireless—Duplex—No. 25, $17.08 each; No. 80, 
$28.25; 8.5, $19.75; $80.00; 55, $32.00; 60. $36.00; 

70. $48.50. 

I,eas—Set. $8..50. 

Soapstone Discs—Each, $1.75. 


4" 1" 2" 
Buck Bros. Socket Firmer. . . 1.30 1.40 1.65 1.85 2.00 2.50 

Buck Bros. Tanged Firmer. . .95 1.05 1.15 1.35 1.50 2.15 

Buck Bros. Socket Butt. 1.50 1.60 2.10 

Buck Bros. Tanged Turning. . .80 .90 1.10 1.35 1.65 2.85 

Everlasting, Pocket. 1.30 1.40 1.50 1.70 1.85 2.25 

Witherby’s Butts. 1.00 1.10 1.25 1.75 

Witherby’s Corner . 8.75 8.75 4.25 . 

Witherby’s Socket Firmer(P) .70 .80 .90 1.00 1.10 1.25 

Witherby’s Socket Firmer(B) .85 .95 1.15 1.20 1.25 1.50 

Witherby’s Socket Framing. 1.15 1.30 1.40 1.55 1.65 2.10 

Witherby's Pocket.80 .90 1.10 1.15 1.25 1.40 

Cap.65. 

Diamond Point. 

Regular or Common Taper. .. .20 .35 .70 . 

Extra (Quality Polished Point .85 .65 1.10 . 

CHURNS—Barrel—No. 0, $10.00 each; 1, $11.25; 2, $19.76; 
3, $14.25. 

Improved Cylinder—No. 1, $5.60; 2, $6.50. 

Glass Family, Universal—No. 15, $2.75 each; 126. $3.26; 
185, $4.00; 145, $4.50. Dazey. No. 10, $1.75; 20, $9.25 ;80, 
$2.75; 40, $8.60. Extra Jars, Dazey, No. 10, 65c; 20, 00c; 
80, $1.20: 40. $1.60. 

Tin without Dashex^lH gal., $1.60 each; 9 gal., $1.66; 
8 gal., $1.60; 4 gal., $1.76. 

Dash—IX Tin—2-gal., $2.25; 4-gal., $2.76; 6 gal., $8.96 
Dash and Handle—25c extra. 

CLAMPS — Carpenters* — SteamsNo. 212, $6.00 pair; 218, 
$6.65; 214, $7.00; 215, $8.25; 216, $15.00: 218, $17.75. 

Carriage Makers’—No. 12, Plain, 35c each; 18, 40c; 14, 
50c; 15. 70c; 16. 90c; 18, $1.25: 20. $1.75: 22. $2.15. 
Quilt Frame—No. 1, 10c each; 8, 20c; 82, 20e; 88, 20c. 
C7LEANERS—Window—Rubber—lO-inch, 46e each; 19-inch, 
50c: 14-inch, 60c; 16-inch. 65c; 18-inch, 75c. 

Wood Floor Cleaners—14-inch. 60c: 16-inch, 75e. 
CLEANING COMPOUND — 

Cedar Sweep—1V4-lb. carton, 20c; 4V4*lb, carton, 60c; 

83-lb. Ik)x, $2.00; 100-lb. drum. $3.75; 250-lb. barrel, $8.50. 
Kleen-A-Pipe—1-lb. can. 75c; 10-lb. can, $3.00. 
Shineoleum—1 quart. $1.00; 1 gal., $S.60; 5 gals., $12.50. 
Cedar Mist—1 gal., $3.50; 5 gals., $12.50. 

Sweeping Compound—No. 2, Green, 8c lb.; No. 8, Brown, 
2%o lb.; No. 4, Black, 2^c lb. 

CLEVISES—Malleable. 25c lb. Steel, 4^ 25c; d**. 25c; 6", 
30c; 7^ 30c; 8**, 35c. 

CLIPS—Wire Rope ’‘Bulldog”—8*16 to % in., each, 15c; 
H. 20c; %, 25c; 85c; %, 50c; 1-in., 55c; IH'in., 60r 


COOLERS, WATER—Galvanized Lined—02, $4.75 each; 08, 
$5.50: 04. $6.76; 06. $7.75; 08. $9.75; 010, $12.00. 
COPPER—Sheet, 50c lb.; Bars, round, 40c lb.; Tubing, 47c lb. 
COPPER WARE—Rome Nickel Plated— 


Tea Kettles. 


6 pints. 

. . 1.85 

8V4 inch . 

.. 2.00 

Tea Pots. 


9V4 inch . 

. . 2 25 

2 pints. 

. . 1.25 

10 V4 inch . 

. . 2.35 

8 pints. 

. . 1.35 

Uoffee Pots 


4 pints. 

. . 1.50 

8 pints. 

. . 1.85 

Wash Boilers. 


4 pints. 

. . 1.60 

348 . 

. . 6.75 

5 pints. 

.. 1.75 

349 . 

. . 7.50 


COPPERS SOLDERING—Family— 

1, per set . 1.60 

2, per set . 1.35 

Tinners— 

H pound, per pair.26 

1 pound, per pair.80 

1V4 pound, per pair.85 

2 pound, per pair.45 

3 to 14 pounds.45 

CORD—Sash. Common—Per hank: No. 6, $1.10; 7, $1.40; 

8, $1.65; 10, $2.75; 12, $3.25. 

Samson Spot and Silver Lake — Per bank: No. 6, $1.75; 
7, $2.35; 8, $2.85; 10. $4.75; 12, $5.75. 

Wire. Galvanized — Per foot: 1/16”, 2V4c; 3/32”, 3c: 

3%c; 3/16”, 4V4c; 7/32”, 5c; 6c. 

CORD, TINNED PICTTURB— 

No. 00. 16o pkg.; 1, 96c; 9, 80c: 8, 40e; 4, 50c. 

CRAYON—Lumber. 10c: Soapstone. 5c. 

CULTIVATORS— 

Norcross. lGC-5, each, $2.00; 5N, $1.50; 8N. $1.25; 
Midget. 60c. 

Pull Easy. PEC, each, $2.00; PE5. $1.65; PEW9. $6.00. 
CUTTERS—Pipe—Barnes. No. 1, $8.25 each; 2. $4.25; 3, 
$7.00: 4. $14.00; 5. $20.00. 

Saunders —No. 1. $2.75 each; 2, $4.00; 3, $9.50. 

Trime—No 1. $8.50; No. 2, $4.75; No. 8 $8.00. 
DAMPERS—Stove Pips—No. 8, 90e each; 4, 90e: 6, 96e; 

6. 25e: 7. 40c; 8. 80c; 9, $1.16; 10. $1.60. 

DIVIDERS—Wine. Nos. 35 and 50—6-inch, 65c; 7-inch. 75c: 
8-inch. 80c; 10-inch, $1.10; 12-inch, $1.35; 14-inch, $3.50. 

Wing Ext. No. 1 — 6-inch, $1.15; 7-inch, $1.25; 8-inch, 
$1.35. 

Excelsier—O-inch, 90c; 8-ineh, $1.26; lO-inch, $1.66. 
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DOORS—Aih Pit— 


8x8. 1.20 10x12 

8x10. 1.80 12x15 


Yankee Antematie 

1.70 41 . 2.60 44 . 8.25 

3.50 42 . 2.00 40 . 8.00 


ASH TRAPS—Common, 7x0, 80c; Adame Double, 00c. 

)00R8, SCREEN— 

No. 2-6x6-6 

241, Common. %-\n. thick 2.20 
296, Painted black, iVk . .. .2.45 

311, Varnished, 1%.3.40 

381, Varnished, IH. 8.60 

315G, Var., iVt. Gal. Cl... 4.15 


2<8x6-8 

210x610 

8x7 

2.80 

2.45 

2.55 

2.55 

2.70 

2.85 

8.55 

3.70 

8.85 

8.76 

8.90 

4.00 

4.30 

4.50 

4.76 


•RILLS— 




Goodell-Pratt 

Bench Drilla— 

N.. 

Each 

No. 

Each. 

279 . 

.18.25 

8 .. .. 


Millers Falls Breast Drilla— 

8Vi .... 


12 .. 


0 ^ 

.14.00 

13 . 

. 7.76 

10^ .... 


87 . 


490Vk .... 

.20.00 

97 . 


1008 .... 

.16.50 

99 . 

. 6.76 

1005 .... 


112 . 

. 8.75 

11 . . . . 

.22.00 

212 . 



Goodell-Pratt Breast Drilla— 


6 . 

. 5.85 

245 . 

.6.00 

07 . 

. 6.50 




Drill Pressea—- 

-Millers Falls 


20 . 


'23 . 



21 . . .............. 16.00 210 .16.00 

22 . 5.00 

Hand DHlls—Millers Falls 


1 . 
2 
8 
5 

08 


807 

316 

317 


105 

803 . 

806 . 

343 . 

980 . 

1980 . 

Chain Drills—Goodell-Prstt 

. 4.60 818 . 

. 4.50 1600 . 

. 6.60 


8.60 

5.00 

8.50 

8.75 

5.75 


8.75 
8.00 
6.60 
4.00 

5.75 

5.76 

7.00 

6.80 


Yankee Chucks and Drill Points 
No. Set. No. 

300 . 1.16 806 . 

801 . 1.16 

Yankee Drill Points 
Set of 8, $7.10; each. 15e; 2 for 25o. 
DRILLS, TWIST— 


Set. 

.55 



Bit 

Rd. Shk. 

Sqr. Tpr. 

Btr. 

Tpr, 


Stock 

Prentiss 

Coes 

Shk. 

Shk. 

Shk. 

1/16 ... 

. .1" 

. 



.10 


H . 

. .20 

.30 

.30 

- ■ * - 

.15 

.80 

3/16 ... 

. .25 

.30 

.40 


.15 

.80 

Vi . 

. .30 

.40 

.45 

.00 

.20 

.40 

5/16 ... 

. .40 

.45 

.50 

1.00 

.25 

.45 

% . 

. .45 

.50 

.60 

1.10 

.30 

.50 

7/16 ... 

. .55 

.60 

.66 

1.15 

.45 

.60 

v4 . 

. .70 

.75 

.70 

1.20 

.60 

.75 


. .80 

.85 

.75 

1.25 


.85 

. .90 

1.00 

.80 

1.30 


1.00 

11/16 .. 

. 1.10 

1.10 

.90 

1.36 


1.10 

% . 

. 1.25 

1.20 

1.05 

1.40 


1.20 

% . 

. 1.50 

1.60 

1.80 

1.85 


1.66 

1 . 

. 1.85 

2.10 

1.50 

2.80 


2.10 

1% .... 




2.75 


2.70 

IVi .... 

• • • • • 


• • • . 

3.25 


3.30 

1% .... 

. .... 



8.75 


8.90 

1% .... 




4.25 


5.10 

Sebco Four Point Star, Brick and Concrete— 
% % Mi %, 1 IM 

1% 

2 

12-inch. . 

. .40 

.40 .45 

.65 

.85 1.80 

2.25 

4.50 

18-inch. . 

. . .50 

.50 .60 

.80 

1.10 1.56 

2.50 

5.00 

24-inch. . 

. .65 

.66 .70 

1.00 

1.20 1.75 

2.80 

5.25 

LECTRICAL APPLIANCES— 
Universal Goods— 

Diahea, Chafing— 

E940 .18.00 

Grills— 

E982 . 

.11.60 

E9850 . . 


. . .16.00 

E984 



12 


EL AN GE OR ROYAL ENAMEL WARE 


Biggins, Coffee 

10.1-00 

920. 1.15 

930. 1.25 

Boilers, Coffee 

60.1.10 

80.1.50 

40.35 

Cups and Saucers 

300.35 

300S.20 

Cuspidors 

10.45 

30 65 

100.2.50 

Boilers, Rice 

14.1.00 

18.1.25 

22 .1.65 

26.2,26 

Bowls, Wash 

26.25 

30.85 

34.50 

Buckets, Covered 

21.45 

23 .65 

300. 1.10 

Dippers, Cup 

10.35 

Dippers, Windsor 

no.35 

Dippers, Suds 

4.55 

Dishes, Soap 

50, 60.30 

Fillers, Fruit Jar 

20.25 

Flasks, Coffee 

26.1.00 

28.125 

32.1.75 

Funnels, Pierced 

01.25 

03 .... 35 

150.50 

o.T .50 

350.70 

(J6 .65 

450.80 

650. 1.00 

Kettles, Convex 

03 .60 

850. 1.45 

05 .80 

1050. 1.66 

1250. 1.95 

Buckets, Dinner 

110.1.7S 

112.2.10 

113.2.60 

•;n2 - - 1 75 

08.1.10 

010.1.25 

014.1.65 

020. 2.35 

Kettles, Lipped 
Preserving 

14.30 

503. 2.00 

Chambers 

1 .45 

2 .6b 

3 .70 

Chamber Covera 

10.25 

2C.30 

3C.35 

18.45 

22.55 

26.70 

30.95 

36.1.35 

40.2.00 

50.3.00 

Kettles, Milk 

71.65 

73 . . 1 00 

Colanders 

1.55 

3.80 

104 60 

74.1.25 

Kettles, Tea 

30.85 

50.1.00 

306.80 

Cups 

3 (Mug).35 

6 .25 

70.1.25 

90.1.75 

100.2.00 

160.1.25 

8 .20 

180.1.65 

9, 10. 11, 25 .25 

190.2.00 


Ladles, Deep 


100.25 

120.35 

111.30 

Measures 

02.3.*^ 

04.50 

06.1.10 

11 Graduated.. .65 
Pails, Chamber 

2.1.35 

40.2.50 

Pails, Water 

110.1.10 

114.1.60 

Pans, Bed 

1 .2.50 

Pans, Douche 

2 .2.00 

Pans, Bread 

11.40 

13.00 

Pans, Cake 

9.20 

10, 69, 70.30 

200.45 

Pans, Corn Cake 

706.65 

709.75 

712.1.00 

Pans, Muffin 

406.55 

412.1.00 

Pans, Deep Pudding 

50.20 

150.25 

300.30 

500.40 

800.50 

1000.65 

Pans, Dish 

15.1.25 

80.80 

140.1.00 

210.1.35 

300. 2.10 

400. 3.25 

Pans, Rinsing 

08.75 

014.1.00 

017.1.15 

Pans, Lipped Fry 

30.3.5 

32.45 


34.5.'’ 

36.65 

Pans, Milk 

0.25 

11.20 

20.30 

40.3.*; 

60.50 

100.60 

120.75 

Pans, Convex Sauce 

02.50 

04.70 

06.85 

010.1.35 

012.1.50 

Pans, Combination 
Sauce 

ID. 1.75 

lOT. 2.75 

Pans, Lipped Sauce 

10.25 

14.35 

18.40 

24.55 

28.80 

Pans, Straight Sauce 

250.55 

450. 1.05 

650. 1.30 

850. 1.40 

Pans, Stew 

3 .40 

5 .50 

6 .65 

Pans, Oblong Stove 
04.40 

100.45 

300.65 

350.85 

450. 1.10 

550. 1.40 

Pans, Square Stove 

110.80 

112.9.5 

114.1.25 

116.1.60 

120.1.85 

Pitchers, Molasses 

601.70 

Pitchers, Water 
2.1.10 

4 .1.35 

5 .1.10 

10.1.23 


Plates, Deep Pie 

39 .25 

40 .30 

Plates, Shallow Pie 

27.2.5 

30.25 

Plates, Dinner 

20.25 

Pots, Pireless Cooker 

1450. 1.90 

1850. 2.75 

Pots, Coffee 

2H.50 

. 5.60 

25.80 

45.1.00 

Pots, Tea 

00.55 

0.65 

20.80 

Oil.60 

101.80 

102.90 

Pots, Straight Sauce 

018.85 

022. 1.10 

026. 1.65 

030. 2.50 

Pots, Soup Stock 

318.14.25 

336. 20.00 

218. 6.25 

236. 10.25 

Roasters 

150.2.50 

180.3.25 

Skimmers, Flat 

12.30 

Spoons, Basting 


10 . 

14. 

18. 

7. 

8 . 


Steamers 


.20 

.20 

.25 

1.50 

1.75 


Steepers, Tea 

3 .70 

Tubs, Oval Foot 

0.1^5 

2.i.es 

4 . 8.00 

Tnmen, Oako 

14. .85 


Digitized by 


Google 
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BETAHi SEUiING FBIOES—continued 


HeaUn. ImmenioB — Ranges, Table— 

E970 . 5.25 - 

Irons, Carling— 

E9901 . 6.25 

E99011 . 6.75 

Irons, Pressing-^ 

E901 . 7.50 

E902 . 6.75 

E905 . 6.75 

E9028 . 6.25 

E9085 . 6.76 

E9051 . 8.00 

Pads. Heating— 

E9940 .10.00 

Percolators— 

E9435 .18.50 

E9487 .15.00 

E9439 .16.50 

E9635 .11.75 

E9637 .18.00 

E9039 .14.50 

E9646 .17.50 

E9649 .19.50 

E9676 .10.00 

Hot Point Goods— 

Chafine Dishes—No. 20601. $10.00 each; 20502, $19.00 
20503. $22..50 

Grills—116G1, $11.50 each 

$10.50. 

Healers. Air—No. 30403, $11.00 each; 80404, $18.00 
80603, $32.50; 30604, $44.00; 116A4 (Hedlits), $11.00. 

Heaters, Immersion—No. 113\V16 (50201), $5.25 each 
115W16 (50202), $6.25; 115W17 (50203), $7.25. 

Irons, Curling—No. 112L5, $7.25 each; 112L6, $6.50. 

Irons, Pressing—No. 1113F12 (11103), $7.95 each 

118F22 (11203), 3 lb., $6.25; 115F5 (11205), 5 lb., $6.95 
115F17 (11206), 6 lb., $6.95; 11307, $8.75; 11808, $9.25 
11310, $11.00; 11812, $15.50; 11315, $17.00. 

Pads, Heating—No. 114Q8 (50142), $9.00; 114Q4, 

(50151) $10.25. 

Ovens—No. 40701, $6.50; 40201, $25.00. 

Percolators—No. 20611, $10.00; 2O620, $12.00; 20621, 
$13.00; 20622, $17.50; 20650, $18.00; 114P18 (20651), 
$23.00; 114P17 (2652), $25.00. 

Stoves—No. 116D1, $10.00; 136DI, $11.50; 20301, $7.00; 
20302, $7.25; 40101, $7.50; 40102, $9.25; 40108, $18.00; 
40104, $15.00; 40105, $17.50. 

Toasters—114T5. $6.75; 115T1, $8.50. 

Vacuum Cleaners—122V2, $45.00. Attachments, $11.00. 


Stovee 

E998 . . 


Toasters— 


(Jms, Coffee 


E9149 .21.50 

B9166 .22.50 

E9169 .25.00 

E9176 .16.00 

E9179 .17.50 

E9166044 .42.25 

E9169044 .44.75 

V acuum Cleaners— 

E701 .89.50 

Attachments .10.50 


186G1. $12.50; 20101. 


ELECTRICAL SUNDRIES— 

Anylites. 1.35 

Ammeters— • 

Ever Ready. 1.25 

Readrite . 1.00 

Volt . 1.16 

Bells, Door— 

2H*inch .85 

8-ineh . 1.00 

Buzzers . 85 

Chain, Fixture.25 

Cleats, Porcelain.05 

Cord— 

Ft. 

Heater No. 16.12 V4 

No. 18.10 

Lamp No. 18, (>. A T.. .04 

No. 18, Par Silk.07% 

No. 20, Par Silk.06 

No. 18, Tw. Silk.07 

No. 20 Tw. Silk.05 

1*64 Single Fixture. .08 
No. 18 Reinforced.. .10 
Fans— 

Menominee, 500-9-in.. .12.00 
BobbinS'Meyers— 

8- inch non-osc.12.50 

9- iB. non-osc., 8 sp.. 19.50 
9-in. osc., 8-speed.. .24.50 

12-in. non-osc., 8-sp. .29.00 
12-in. osc.. 8-speed.. .87.00 
Fuses— Each. 

Pl^, 6 to 80 amp.12% 

Knobs— Bach. 

Porcelain. 5% Solid.. .08% 

Kailit, 6% Split.05 

Lamps— 

Nilco-Masda type.List 

Mazda Auto.List 

Hylo Tungsten. 1.00 

Hylo Carbon.75 

Lamp Guards — 

No. 1425 Loxon.45 

No. 107 Neverbreak. .. .35 

No. 44 Portable. 8.25 

No. 48, Portable.2.75 

Loom— Ft. 

••Duradncf* 7-82 in... .06 

%ineh.08 


Plates, Switch— Each 

Single gang.25 

Two gang.50 

Receptacle.60 

Plugs— Each 

Benjamin 2-way. 1.35 

Benjamin 8-way. 1.75 

Twinlite 2-way. 1.20 

Attachment — Each 

903 Benjamin.30 

2500 (Tlielton.40 

4 Mueller.20 

Fitzall w-o spring.65 

Fitzall soring.75 

Push Buttons— Each 

Wood.20 

Dull Brass.25 


.80 

80 


.86 

.40 

.45 


.20 

.80 

.30 

.60 



Switches— 

Each 

Jefferson Jr. 

. . 1.75 

.22.00 

Snap. 

.40 

Wire. Rubber Covered— 

. 9.00 

Push . 

Battery S. F. 8. T. .. 

.40 

.40 

No. 10. 

Ft. 

.02% 

. 9.00 

Battery S. P. D. T. .. 

.60 

No. 12. 

.02 

. 8.00 

Battery D. P. 8. T. .. 

.65 

No. 14. 

.01% 

. 7.50 

Battery D. P. D. T. .. 
Tape— 

.90 

Lb. 

Weather-proof— 

Lb. 

. 6.75 

Friction, 1 oz. to 1 lb. 

.80 

No. 10 . 

.40 

Rubber, % lb. to 1 lb. 

.80 

No. 12. 

.40 

.17.00 

Tubes— 

Each 

No. 14. 

.25 

.18.50 

.15.00 

Porcelain, 5-16x8-in. . 
Transformers— 

.02 

Each 

Bell Wire— 

Ft. 

.19.60 

Arrow. 

1.75 

No. 18, Single. 

.03% 


EMERY—Per lb., 25c. 

Stones—See Stones, 

Cloth—See Cloth. 

Wheels—See Wheels. 

FASTE'NERS—Casement, steel, all numbers 20c; bronze, 40c. 
SASH—Bronze: No. 257, 40c; No. 382, 50c; No. 815, 40c; 
No. 1831%, 85c. 

Steel or cast iron: No. PC68, 10c; Nos. 800, 254, 15c; 
Nos. 334, 500, 20c; No. 324, 25c. 


FAUCETS—Cork Lined— 

8-inch, each 


. . . .20 

7-inch, each . 



. . . .25 

FENCE. POULTRY—10-rod 

rolls: 




24" 

36" 48" 

60" 

72" 

Banner . 

. . 4.75 

6.00 7.00 

8.25 

9.50 

Blue Ribbon . . 

. . . 5.00 

6.25 7.50 

8.75 

9.75 

Ideal . 

, . . 3.75 

4.85 6.50 

8.00 

9.75 

Union Lock . . . 

. . 4.00 

4.50 5.75 

6.75 

7.25 

FIBRE WARE—Keelers—No. 2, $3.00 each; 

No. 3, 

$2.50. 

Measures— 

-1-qt., $1.75; 

2-qt., $2.25. 




Star Pail—12 qts.. 90 cents. 

Spittoons—No. 2, $1.75; No. 3. $1.50. 

Tubs—No. 1, $6.25; No. 2, $5.50; No. 3, $5.25. 
FIGURES AND LETTERS (STEEL)— 


8-16 

% 

5-16 


Figures 
% inch. . 
inch. . 
inch. . 
inch. . 
inch. . 
inch. . 


Set 

1.25 

1.50 

2.00 

2.25 
2.75 

4.50 


Each 


Letters 


Set Each 


% 

FILES— 

Length, inches— 

Band Saw, Slim. . . 
Knife. Bastard. . . . 
Regular Taper .... 

Slim Taper . 

Warding. Bastard. 
Leneth, inches— 

Flat Bastard . 

Half Rd. Bastard.. 

Mill Bastard . 

Round Bastard . . . 
Square Bastard . . . 
FIXTURES—Grindstoni 
$1.25; 17, $1.85; 19, 



.25 

% 

inch 


H.ou 


.2u 


.30 

3-16 

inch 


4.50 


.25 


.35 

V4 

inch 


5.75 


.80 


.40 

5-16 

inch 


6.75 


.30 


.50 








.75 







-3% 

4 

4% 

5 

5% 

6 

8 

10 


.15 


.20 


.25 

.30 

.40 


.30 


.35 


.40 

.45 

.55 

.is 

.15 

.15 

.20 

.20 

.20 

.80 

.45 

.15 

.15 

.15 

.15 

.20 

.20 

.26 

.40 


.25 


.25 


.80 

.85 


3-4 

5 

V 

8 

io 

12 

14 

’ii 

.20 

.25 

.25 

.30 

.35 

.50 

.75 

.95 

.25 

.30 

.35 

.40 

.50 

.65 

.85 

1.10 

.20 

.20 

.20 

.25 

.30 

.40 

.60 

.80 

.20 

.20 

.20 

.25 

.30 

.40 

.60. 

80 

.20 

.25 

.25 

.30 

.40 

.55 

.75 

1.00 

le—Auto—01, 

$2.00 

: 03 


.60; 

15, 


$1.50; 21, $1.76; Am. Heavy—17, 


Pearl Button.50 

White Button.45 

Receptacles— Each 

Flush ..45 

Arrow B.60 

Cleat .25 

Rosettes— 

Concealed. 2-po. 

Cleat, 2‘pe. ... 

Cleat. 1-pc.30 

Shades— 

Tin Flat, 8 inch.25 

Tin Flat. 10-incb.. 

Cone, 8-inch. 

Cone, 10-inch .... 

Shade Holders— 

2%-inch Acme.10 

2%-inch Uno 
Sockets. Key- 
Freeman DB . 

Arrow E DB . 

Freeman Nic. 

Arrow E Nic.65 

Sockets, Pull Chain— 

Freeman DB.60 

Arrow E DB.65 

Arrow E. Nic.75 

Levolier DB.65 

Sockets. Keyless— 

Freeman DB.30 1 

Arrow E DB.30 2 

Staples— Pkg. 8 

Insulated, %-inch.30 4 


$1.00. Extra Shafts, 15-inch, 50c; 17-inch, 50o. Extra 
Cranks. 25c. 

FLASHLIGHTS — Eveready Daylos — Complete — No. 6961, 
$1.00 each: 6962, $1.25; 1991, $1.60; 2604, $1.70; 9681, 
$1.85; 2632, $2.25; 1619, $2.25; 2616, $2.00. 

Eveready Batteries—No. 706, 60c each; 790, 85e; 791, 
30o; 70o. 80c; 750, 80c; 751, 40c. 

Kwiklites 

Tubular Nos... 5220 5221 5228 5229 5831 6240 6240B 
Complete. ea...$1.35 $1.70 $2.00 $2.00 $2.25 $1.65 $1.70 
Case A Bib, ea. 1.15 1.35 1.50 1.65 1.76 1.25 1.40 

Tubular Nos...6241 6241B 6249 6249B 6348 684SB 6851 
Complete, ea..$1.85 $2.00 $2.85 $2.55 $2.25 $2.45 $2.75 

Case A Bib, ea. 1.50 1.65 2.00 2.20 1.75 1.95 2.25 

Pocket Nos.2472 2578 8475 S475B 8577 8677B 8679 

Complete. ea...$1.00 $1.25 $1.25 $1.35 $1.50 $1.65 $1.90 

Case A Bib. ea. .70 .85 .95 1.05 1.10 1.35 1.50 

Watch Ch. Nos. 6239 6289B Watch Chain BatW No. 1204 
Complete, each..$1.00 $1.10 Battery only, each....! .25 
Case A Bib., ea.. .75 .85 

Battery only— 

Nos. ...1202 1203 1206 1207 1271 1301 1808 1809 
Each ..$0.30 $0.35 $0.30 $0.30 $0.30 $0.50 $0.40 $0.40 
FLATTERS—Blacksmith—2-in., $1.85; 2%-in., $1.86; 8-in.. 
$2.25: 8%-in.. $3.00. 

FORGES—No. 150 C^iicago, $15.95; No. 151 Chicago, $17.65. 
Buffalo—No. 310 Steel Ball Bearing Rivet, $83.00; No. 722. 
$33.00; No. 742H, $40.00. 

FORKS—Hay—Nellis, 94 single harpoon, $7.60; 96 donble 
harpoon, $4.65; 96 double harpoon, $9.50; 87 double harpoon, 
$5.50; 98 double harpoon, $9.50. (jrapple. No. 99 (4 tines), 
$17.50; No. 100 (6 tines), $20.00. Jackson Patterns, 4 ft.. 
$22.50; 4% ft., $24.00; 5 ft., $28.00. 

FREEZERS—Arctic- 


8.20 

8.76 

4.50 

5.50 


6 . , 
8 . . 
Toy 
8 .. 


DigitizecJ by 


Google 


7.00 

8.60 

2.75 

6.40 
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FREKZERS—Artie—Continued. 


4 , 


12 . 



-17.26 

6 , 


16 . 



_20.50 

8 . 

10 . 

White Mountain 

20 . 


Acme 

_26.50 

1 . 


2Ql 

L, Tin 

or Gal., 

doz. 12.00 

2 .. 


4Qt 

t.. Tin 

or GaU 

doz. 20.00 


FROES — Special — Each. 12-in., $2.00; 14-in., $2.25; 16-iB., 
$2.50. Common — Each, 12-in., $1.85; 14-in., $2.00; 16-in., 
$2.15. 

GARBAGE CANS—(See OaWanized Ware). 

GATES—Molasses and Oil— 

Stebbins: No. 1, 45c; No. 2, 50c; No. 3, 60c; No. 4, 
70c; No. 5, 80c. 

Lock Fast: ^-inch, 75c; 4^-inch, 85c; 1-inch, $1.00; 

lV 4 -inch, $1.15; 1^-inch, $1.85; 2 inch, $1.85. 

1^-inch, 50c; 2-inch, 50c. 

Perfection— H*inch, 65o each: %-ineh, 80c; 1-inch, 90c; 
1^-inch, $1.00; lV4*mch $1.25; 2-inch, $1.65. 

Enterprise, Self Measuring—No. 61, Faucet, $9.00. 
GAUGES—Marking: 

Bit—No. 1, 35c; No. 49, $1.00. 

Butt—Stanley—No. 92, $2.50; No. 93. $1.75; No. 94, 
$1.75. Goodell—No. 227, $2.00. 

Chamber—No. 44, $2.50. 

Chisel or Blind Nail Tool—No. 96, 35c. 

Drill—Twist. No. 119, $3.75; Jobbers, No. 120, $5.75. 
Hatchet—No. 8, 20c. 

Marking and Mortise—No. 61, 20c; No. 62, 30e; No. 65, 
85c; No. 71, 90c; No. 72, $1.10; No. 77, $1.50; No. 90, 
70c; No. 98, $1.75. 

Panel— No. 85, 50c. 

Plane— Perfection, No. 88, $2.50; Stanley, No. 386, $2.75. 
Altitude Gauges, $5.35. 

Steam Gauges, 4V4'in. face I. 0., $5.35. 

Thermometer, StraighL $1.50. 

Thermometer, Angle, $1.75. 

GLASS—Window—8B Grade—SlmgU Strength, 80 per cant; 
Double Strength, 80 per cent. 

Extras for Putting in Glass— Per Light 

First 8 Brackets.50 

Second 8 Brackets.75 

Third 8 Brackets. 1-00 

Larger Lights.$1.00 per hour, per man 

GLASSES— 


Ground Lerel- 

1 % . 

8 . 

8 % . 


Proeed Level— 

1 % . 


LiASSES. GAUGE— 

Standard 


Extra Heavy 

% 

%A% 

% 

%*% 

% 

10 .85 

.85 

.85 

.55 

.75 

12 .35 

.35 

.50 

.60 

.90 

14 . 

.45 

.60 

.70 

1.05 

16 . 

.55 

.65 

.85 

1.25 

18 . 

.60 

.75 

.96 

1.85 

20 . 

.65 

.80 

.. • 

... 

22 . 

.70 

.90 

... 

• •. 

24 . 

.80 

1.00 


... 


Le Page's Glue— 

Sizes— 1 Oz. 2 Oz. % Pt. ^ Pt. Vi Pt. 1 Pt. 1 Qt. 

List, Dos. 2.40 1.65 1.80 8.60 6.00 10.20 18.00 

Bug. Ret. Ea... .20 .20 .80 .80 .50 .85 1.50 

GOUGES—^Bucks, Socket Firmer, Outside Bevel—No. 42— 
^-inch, $1.00; %-ineh, $1.00; ^-inch, $1.00; %'ineh, 

$1.10; %-inch. $1.20; %-inch, $1.25; 1-inch, $1.85; 1^- 
incj^ 81.50; IH-inch, $1.75; 1%-inch. $1.85; 2-inch, 2.00. 

Witherby, Socket Firmer, Outside Bevel—No. 320—^- 
inch, 81.15; % inch, $1.20: H-inch, $1.25; H-ineh, $1.80; 
^-ineh, $1.85; %ineh, $1.59; 1-inch, $1.60; 1^-inch, 

$1.75; 1%-inch, $2.00; 1%-inoh, $2.25; 2-inch, $2.25. 

Firmer, Standard Socket, P. S. A W.— 


-inch, each . . 


1 -inch, eaeh ... 

... 1.80 

V* -inch, each . . 


1 H -inch, each ... 

... 2.00 

%-inch, each . . 


1 \ -inch, each . .. 

... 2.20 

1-inch, each . . . 


2-inch, each. 

. .. 2.50 

Inside Bevel, P. 

S. A W. No. 

121— 


% -inch, each . . 

.$1.25 

1 % -inch, each .. . 

... 1.80 

*<‘-inch, each . . 

. 1.35 

1 %-inch, each ... 

... 2.00 

% -inch, each . . 


1 % -inch, each ... 

... 2.20 

1-inch, each ... 


2-inch, each. 

... 2.50 


GRAPHITE’ — Dixon’s Flake, per can — l*s, 85c; 5's, $3.75; 
lO’s, $7.00. 

GREASE—AXLE—1 lb. cans, 15e each; 8 lb. cana, 40e; 5 lb. 
cans. 65c; 10 lb. pails. $1.25; 25 lb. paiU, $2.75. 

Mica—1 lb. can, 25c; 8 lb. can, 60e; 5 lb. eaa, 95e; 
10 lb. can. $1.90; 25 lb. can. $4.00. 

Cup Grease—5 lb. cans, $1.00 each; 10 lb. eans, $1.75; 
25 lb. cana, $8.75. 

Transmission—5 lb. cans, 20c eaeh. 

GRINDSTONES— 


Loose— 

Owt. 

Empire Power . 

.. 86.00 

15 to 40 lbs. 

_7.50 

Samson— 


40 to 200 lbs. 

_7.60 

No. S155, Size 2_ 

.11.25 

Over 200 lbs. 

_7.76 

No. S160. Size 2... 

.. .9.75 

Fixtures and Axis— 

Sterling, No. TIOO... 

. .14.25 

15 inch . 

.... 1.15 

Bushed— 


17 inch . 

_ 1.20 

No. 1—100-110 lbs. 

. . 8.25 

19 inch . 

_2.25 

No. 2-70-80 lbs_ 

. . 6.75 

Mounted—Auto- 

— 

No. 3—40-50 lbs- 

.. 5.50 

No. A120, Size 1. 

_14.75 

Family— 


No. A180, Size 2. 

.... 18.00 

8-ftieh.. 

. . 8.75 

No. 140, Size 8. 

_11.25 

lO-inch .. 

. . 4.50 

Bi-Treadle. 

_18.50 

12-ineh. 

. . 6.50 


GLOBES — Lantern — Cold Blast — Plain, 25c each; Bnllseye, 
40c; 2 Plain, 20c; 2 Bullseye, 40e; 2 Ruby, 40c. 

Railroad—Clear, 25c each; Green or Red, 50c. 

Tubular — Cadet, 20c; 0, Plain, 25c; 0, Ruby, 40c; 
0, Bullseye, 35c; 0, Wizard, 20c; Dietz Jr., Plain, 20c; 
Dietz Jr., Bullseye, 80c; Beaconlight, $1.50. 

GLUE—Dry—Common, 30c lb.; Oabt., 85e; White, 45o. 
Imperial Liquid— 

Size — 1 Oz. % Pt. % Pt. % Pt. 1 Pt. 1 Qt. 1 Gal. 

List, Doz. 1.06 8.60 2.80 6.00 10.20 18.00 54.00 

Sng. Ret. Ea.. .20 .80 .30 .50 .85 1.50 4.50 


HACKSAW BLADES— 

Lenq^ Pewer— 17" 1. 8.25 4.15 

Lgth. wdth. Lt. Heavy. Hand Lennox, Starrett, 

8" 9-16.90 .... Victor Star— 

J2Z S. i'iS Leneth. Bach. Dos 

10" %. 1.85 1.95 8 inch.10 .75 

}2„ 1/. 9-inch.10 .80 

12 %. J-J5 -11 10-inch.10 .90 

12 .1*22 JS? 11-inch.10 1.00 

\l. L.?!2 la-inch.15 1.10 

%!!!!!! i! 90 2*.75 Hand, Starrett, Victor, Star— 

14" 1.!’..’!!! 8!65 8.50 8-in;h.10 .70 

16" %. 2.15 8.15 9-inch.10 .75 

16" 1. 8.05 8.90 10-inch .15 .85 

17" %.2.80 .... 12-inch.15 1.00 

HACK SAW FRAMES—M. F.—4B, 75e; 6. $2.58; 9, $2.25; 
15, $8.50; 77, $1.25; 78, $1.85; 1027, $8.50; 69, $8.30; 
69B, $3.00: 14, $3.40; 4 Milford AdJ., $4.00; 7 MiUord Adj., 
$2.25; 36% Disston, $1.50; 40 Extension, 75c. 

HAMMERS—Vaughan A Bushnell Mfg. Co.—^Adsa Bpe Nail: 
No. ...I 1 1 1% I 2 1 11 111VfI 12|12%| 18 1 14 

Price . . $1.75 $1.65 $1.50 $1.75|$1.65 $1.50|$1.50|$1.50|$1.40 


Leneth. 

Bach. 

Dos 

8-inch 


.75 

9-inch 

.10 

.80 

lO-inch 

.10 

.90 

11-inch 

.10 

1.00 

12-inch 

.15 

1.10 

Hand, Starrett, Victor, Star— 

8-in;h 

.10 

.70 

9-inch 

.10 

.75 

lO-inch 

.15 

.85 

12-inch 

.15 

1.00 

-4B, 75e; 

6. $2.58; 9, 

$2.25; 


HAMMERS—Vaughan A Bushnell Mfg. Co.- 


No. ...I 1 1 1% I 2 1 11111% 12 12%| 18 1. 

Price . . $1.75l$^1.65|$1.60|$1.75|$1.65l$1.50|$1.50|$1.50|$l. 
Ripping, V. A B.—No. 11, $1.75; No. 11%, $1.65. 

V. A B. Uncle Sam Tradesman’s—No. 999, $2.25. 


Boilers, Wash 

227 2.26 

228 2.85 

229 2.50 

Bewls, Wash 

7.25 

7%.80 

Buckets, Fire 

314.60 

Buckets, Well 

101 10 qt.50 

Cana, Garbage 
Smooth 

200 90 

300 . 1.10 

400 1.25 

500 1.65 

600 . 2.00 

700 2.25 

Oormgated 
2 90 


4 . 1.25 

5 . 1.65 

6 . 2.00 

7 . 2.25 

8 . 4.50 

9 . 6.25 

10 . 7.75 

80 . 6.75 

90 . 7.50 

Garbage Cans in 
lota of 8 dozen or 
more, 5 per cent from 
above prices. 

Cans, Gasoline 

65 1.85 

501 50 

505 1.85 

605 1.75 

Cans, Oil 


GALVANIZBD WARE 

15 50 

25 1.75 

105 1.25 

205 1.65 

Canteens, see page 

154. 

Dippers, Lanndry 
525 (4 qt.) ... .50 

Hods, Goal 


Pails, Cement 


PaiU, Stock 


Pails, Water 


Pails and Tubs, 6 
doz. assorted 6 per 
cent discount. 

Pans, Refrigerator 


Pots, Walaring 

514.90 

616. 1.00 

518. 1.15 

520 . 1.35 

522 . 1.50 

626 . 1.85 

Tubs, Foot 


Pails, Chamber 

8-qt.75 

1 .55 

2 .65 

8 .. 
10 S 

10-qt.85 

8.80 

20 S 

12qt.90 

4. 1.25 

80 S 


Tubs, Wash 


2 . 1.10 

8. 1.25 
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HARDWARE WORLD 

BETATL SELUNQ PBIOES—Continued 


1 

$1.25 

6 

$1.65 


$1.85 

8 

$2.00 


Ball Fein, V. A B.. Poliihed—- 

No.17/0 15/0 1 4/0 I 8/0 2/0 0 

f/ioo.I$1.00|$1.05|$1.05l$1.05 $1.10 $1.15 

No. 3 4 

Price.$1.45 $1.50 

V. A B. Uncle Sam Supersteel— 

„No.I 81 |81H| 41 I41MI 48 1 43^ 

■ ■ .IW.a5|»a.25|*8.25i»8.86|*8.a5|*2.35 

— Stanley: Nos. 12, 12B, 22 — 5o*.. $1.65; 7-ox.. 

$1.75; 10-oz., $1.80; 18-oi.. $1.85; 16-oi.. $2.00; 

20-oz., $2.25. 

Engineer’s, Plnmb’s—No. 261, $1.85; No. 262, $1.50; No. 
263, $1.65; No. 264, $2.00. 

Machinist’s Ball Pein, Plumb’s—No. 18, 60 cents; No. 870, 
85 cents; No. 871, 00 cents; No. 872, 00 cents; No. 878, 
05 cents; No. 374, $1.00; No. 875, $1.10; No. 876, 
$1.15; No. 877, $1.25; No. 870, $1.3^; No. 881, $1.65. 
Riveting, Plumb’s and Stanley No. 147 — No. 250, 4-oi., 
$1.00; No. 251, 7-os., fl.(M; No. 252, 0-os., $1.10; No. 
258, 12-ox., $1.15; No. 254, 15-os., $1.20; No. 255, 18-os., 
$1.45; No. 256, $1.55. 

Froroector’s Pick. Plumb’s—No. 470, $2.75; No. 471, $4.85. 
Brick, Plumb’s—No. 461, $2.00; No. 462, $1.75; No. 8154, 
$1.15; No. 8155, $1.85. 

Riveting- 

Plumb’s, Stanley No. 147— 

250, 4 ox.1.00 


Plumb’s Brick— 

461 2.00 

462 1.75 

8154 . 1.15 

8155 1.85 

Plumb’s Prospector’s Pick 

470 2.78 

471 2.85 


251, 7 os. 1.00 

252, 0 ox. . , ... 1.10 

253, 12 os. 1.15 

254, 15 ox. 1.20 

255, 18 ox. 1.45 

256 . 1.65 

HANDLE’S— 

Hammer—1st quality, each, 25c; 2nd quality, 20c; Octa¬ 
gon, 25c; Maydoie, 20c. Machinists'—12 to 14-inch, each, 
25c; 16-inch, 25c; 18-inch, 30c; 20-inch, dOc; 22-inch, 85c; 
24-inoh, 40c. Riveting—12-inch and 18-inch, each, 20c. 

Hatchet — Box, 13^-inch, each, 20c. Broad — 16-inoh, 
20c; 17-inch, 25c; 18-inch, 25c. (Maw, each, 20c; Derrick, 
Id-inch, each, 25c; Lath, 18-inch, each, 20e. 

Hoe: Garden—Shank, 4H-foot, each, 40c; Socket, 4V4- 
foot, 40c. Meadow — Socket, 5V4*foot. each, 60c. Mortar — 
Shank, 6-foot, each, $1.00; Socket, 6-foot, $1.00. German, 
4^-foot, each, 65c. Planters’—2x5, each, 75e; 2Hx5, 80c; 
2Vix5, 85c. 

Maul—Post, each, 50c; Woodchoppers’ 60c. 

Mop—No. 5. each, 35c; 7, 20c; 8. 30c; 10, 45c; 75, 80c. 
Pick: Drifting—1st quality, each, 85c; 2nd quality, 70c. 
Surface—1st quality, each, $1.00; 2nd quality, 85c. 

Rake—6-foot, each, 65c. 

Sad Iron: Mrs. Potts—No. 10, 20c; No. 20, 30c. Enter¬ 
prise—No. 10, 40c. 

Saw, Cross Cut—No. 6, 60c; No. 9, $1.00; No. 11, 60c. 
Saw, Hand—Panel and Rip: No. 2—35c. No. 7—22- 
inch, 50c; 26-inch, 55c; 28-inch, 65c. No. D8—24-inch, 
85c; 26-inch, 90c; 28-inch, $1.00. No. 12—24-inch, $1.15; 
26-inch, $1.25; 28-inch, $1.35. No. D23—26-inch, $1.00. 
Saw, One Man—No. 14, 40c; No. 16j46c. 

Scoop, D. H. — XWSC, 75c; XCHB, 75c; XCH, 75c; 
XCDS, $1.15. 

Shovel and Spade, D. H.—XWSH, XWSHH, XWS, 75c; 
D Tops—100, 85c; 104, 45c. 

Shovel and Spad^ L. H.—XSC 4%, 60c; AXSC 4%, 60c; 


XSC M4, 
Sledg< 

1 Qualit 


45c; SSXC 


XSP 4%, 60c. 


24" 

26" 

28" 

Cd' 
Oi 

32" 

34" 

36" 

.40 

.50 

.55 

.60 

.66 

.70 

.75 

.35 

.40 

.40 

.45 

.50 

.56 

.60 


HANGERS BARN DOOR — 
Plat 'naek— 

No., Brand. Pair. 

5. Myers . 2.25 

25 Myers Garage Set. 8.00 

11, L^es. 2.15 

11 Lanes.2.65 

13. Lanes . 4.60 

25, Lanes. 1.50 

80, Lanes. 1.50 

40. Lanes. 1.75 

93, Lanes . 1.75 

88-1. Richards . 1.75 

48, Richards. 1.25 

248. Richards. . 1.85 

Round 'Track— 

50, World’s Best. 2.25 

Twentieth Ontury .. . 2.25 

Reliable 1 . 1.85 

Reliable 2 . 2.25 

Reliable 8 . 5.95 

'Tubular Track— 

Cannon Ball— 

384, pair. 2.25 

440, pair. 2.75 

HANGERS, HOUSE DOOR— 
No., Brand. Each. 

101, Lanes .11.25 

lom. Lanes . 5.50 

105. Lanes . 8.75 

105%. Lanes . 4.85 

5S, Prouty . 4.85 

6D, Prouty. 8.75 

1 S, Johns. 3.00 


507, pair 
715, pair 


2.75 

2.00 


734, pair. 2.25 

736. pair. 2.75 

800, set.12.30 

932, pair. 2.75 

Extras—Brackets— 

680, each.20 

682, each.25 

683, each ..25 

696, each.85 

698, each.85 

803, each.85 

712, (hirve.25 

716, Angle.45 

'Trolley Track— 

120 Co., 20% Ri., pair, .66 
122% Oo.. 29V Ri., pr., .71 

196A, Coburn's.4.75 

195B, Coburn's .6.7'' 

24-2, Richards .8.25 

120, Richards. 7.00 

150, Richards. 8.00 

ID, Johns .6.00 

IIS, Richards. 3.50 

IID, Richards. 7.00 

12S, Richards. 4.00 

12D, Richards. 8.00 

158, Frisco . 8.00 

15D. Frisco. 6.00 

140-1. Richards. 4.00 


Trolley: Richards— 

A-*® 3 feet, per set, $5.75; 3% feet, $6.00; 

4 $6.50; 4% feet, $6.75; 9 feet. $7.25: 6 feet, $8.50. 

^ J6 --Opening 9 feet, per set, $11.00; 5% feet. $11.25- 

SlS'S; •.‘i Si, 

19 D-—Opening 9 feet, per set, $9.50; 5% feet $9 75- 

® P®*" $12.50; 5% feet. $12 75- 

I . 8-50 9. Midget.60 

8. 5.00 90T, Midget Track. 15 

HANGERS—Track for same— 

BARN DOOR — 

Cannon Ball, per ft., 35c. 

$8.0^’”'”“^’ “• IS'i. Met-. 

243'2'*25c'~*^’*®>** “°: 50.20c; 61, 13c; 63.16c; 

•*>■>*«<«. 20C. 

World’s Best—With brackets, 25c 
Prouty—5, 20c. 

Twentieth Century—30, 22 %c 
HOUSE DOOR— 

Prouty—5, 20c. 

Lane—3/16x1%, 20c. 

23f,‘*65l.'*’ ~ ISO. 20c; 

HASPS~-Commoa— 

8 in;. ?6 c;“»,‘"60.’“'’’ 

Seattle —*-*** * 

Sam’a, 

Broad- 


15e; 6-im., 20e; 


20e; 



$2 25- 4 h;.?? Hunt’n $2.00^8/5^1;; 

Derriek—Blood’s. $2.25. 


5, Plumb’s; $2.75.’ 

9. Phuib’’i 

Derriek—Blood’s, $2.25. 

Kciry ',. a. $ 1 . 10 ; PIim.b-,V29bi: Ir.bo; piuib-;.’mV. 

® No°01^^or®v..*“n‘;7”%®’ No. 12. 80c. Linen— 

■r4¥.&t4!S»$'s 

2. . . set. 2.75 !.JJ'gS 

4. 802, 602.set, 4.25 lo J2'K 

304,604 .set, 6.25 20 ..!! .!2*a2 

fol; III:::; • :!$ “iS 

oE ‘I" -isid--’ OR%A?^Ei?^iL •8eHp•iSr 

Chicago —No. 8892, set, 1.50 “BUTTERFLY”_ 

-set, 1.75 1420, D2 A F— 

_ 5592, 9992 ....set. 2.0O «$« 

.1 .lo* 

. . 85 

51*. 2.00 1420. H A N— 

Kats—^R. BA 2. 1.86 l%xlM . ea 

p. 8^ *.$.... 2.15 25l[a5 ;Jo 

KF, SHA B, 8%.. 6.00 14881 — D2 A F... .25 
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BETAHi selling PEIOES—Oontinned 


HINGES—Continued. 

SF2 AH.36 

J1. 

REFRIGERATOR—Plat— 

T400, Cast iron.55 

1404, Wrt. Braia.75 


SCREEN DOOR SPRING— 

you .50 

R 902, EA 903.40 

8R. SHA, 905 A E918 .50 

2100 . 1.10 

R 2102. EA 2108. 1.40 


ilol’N. Wrt Braii:!! .*85 E 2104.* SHA 2105.. J. l.Vs 
1405 Daftjr.. wrt. 8t..I .{0 D 2200 .... 1.10 


1405N, Wrt. Steel... 
Offset 


.55 


SHA 2205 . 1.75 


Oil A 

T402. Cast Iron.60 SCREEN DOOR SETS— 


1408* Wrt. Brass.65 

1408N, Wrt. Brass... .80 


7 

1900 


.85 

.40 


140HN, wrt. Jttrass... .ow ••••••• . 

1409 D 2 AP, Wrt. Steel. .55 R 1902, EA 1903.50 

1409N, Wrt. Steel.60 SHA 1905 .60 

saei. $ 2 . 25 . Reu*. DuU Br..., 
No. 6281. l%*in. to l^ in., $5.15; lV6 in. to 2-m., $8.40; 
1%-in, to 2%*in., $11.00. 

Triplex, Double Acting—Japanned, 8*in., 22.40; 4-m., 

$3 45; 5-in., $4.10; 6-in., $5.25. Dull Brass, 8-m., $3.80, 
4-in., $4.60; 5-in., $5.55; 6-in., $7.10; 7-in., $9.25. 

SCREEN DOOR—Japanned, No. 3005, 85c; 505, 30c. Dull 

Brass, No. 3285, $1.20. ^ 

Screen Door Sets—No. 1505, Black, 45c. 

SPRING—Bommer—Single Acting—Pair— 


o ^ ~ 

Japanned . 1.60 1.90 2.25 2.75 . 

Ant. Cop.. Dull Br. 2.00 2.60 3.00 3.80 . 

Ant. Br., Sd., Nic.. 2.85 8.40 4.00 . 

Janained’'* """‘"^“2 65 3.15 8.75 4.60 5.85 8.50 11.75 

aT Cop., buil Br. 3;.50 4.25 5.00 

Ant Br Sd. Nic.. 4.75 5.65 6.85 8.25 10.bO 14.50 ... 

New List Price of Chicago Triplex and Bommer Spring 

Hinges ^ _ gw 10" 

Sini'le Acting— 3 4 5 ® ^ 

Japanned. 3.10 8.70 4.30 . 

Ant Cop., Dull Br. 4.10 5.00 5.90 7.40 . 

Ant. Br., Sd., Nic.. 5.50 6.60 7.90 . 

Jaoai'ned’'* *'*‘.”^“1.20 6.10 7.20 8.10 11.40 16.50 22.80 

Anl Cop ■buil Br. 6.90 8.30 9.80 12.40 16,00 22.80 81.40 

Ant. Br^'Sd., Nic.. 9.20 11.00 13.20 16.00 20.50 28.40 

Surine, Chicaeo — 


No. l4. Double Acting— 
% to 1 . 3.35 


No. 3^, Blanks— 

% to 1 . 1.65 

iVfe to 1% .2.00 


•Ak lO 1 ... A /TJ »vr .a. ^ . 

1% to 1% . 3.90 1% to IH .2.35 

14« to 1V4 . 4.65 1% to 2 . 3.-35 

is^ to 2 . 6.75 2M to 2% . 6.10 

24 to 2 hi .13.50 


vu « .. 

Wrought Brass, With Brass Screws — 


Narrow.10 

Middle.10 

Broad.10 

Desk.10 

STRAP HINGES— 


1 

.10 

.10 

.10 

.15 


Ihi Ihi 


.10 

.15 

.15 

.20 

3" 


.15 


1^ 

.15 


2 

.20 


2hk 2Vk 
.20 .25 


.15 

.20 

.20 

.25 

.35 

.15 

.20 

.25 

.36 

.40 

.25 

.40 

.45 


.. . 

4" 

5" 

6" 

8" 

lO'' 

12" 

.15 

.20 

.25 

.85 

.55 


.20 

.25 

.80 

.40 



.20 

.25 

.35 

.50 

iio 

i!i6 

.25 

.30 

.40 

.60 

.85 

1.28 

30 

.40 

.50 

.90 

1.25 

1.1*5 

.20 

.25 

..36 

.56 

.80 

4" 

5" 

6" 

8" 

10" 

12" 

.25 

.30 

.40 

.60 

.90 

1.80 

.30 

.40 

.65 

.70 


•o 

,35 

.50 

.80 

1.25 

x‘.85 

.40 

.55 

.85 

1.50 

2.10 

. . . 

4" 

5" 

6" 

8" 

10" 

12" 

.15 

.20 

.25 

.80 

.45 

.60 

.20 

.25 

.30 

.85 


‘.ib 

.20 

.25 

.35 

.40 

‘.50 

.25 

.30 

.35 

.45 

.6' 


.25 

.30 

.40 

.C5 

.90 

1.25 

.30 

.35 

.40 

.70 

.9v/ 

1.45 

.35 

.40 

.45 

.75 

1,00 

.40 

.55 

.65 

.85 

1.40 


.55 

.85 ; 

1.15 

1.85 

2.50 



902. Heary, Plain. 

902SC. with Screws. 

929, Hart’s Patent. 

9Hb. C«»rgd.. Plain. 

STRAP HINGES—Cont’d— 3" 

935SC, with Screws. 

SC1300»4. Eight Galv....25 

S(’1302H, Hearr Galr. 

801305U. Corgd. Galv. 

TEE HINGES— S'" 

904, Light, Plain.12l 

SC904. with Screws.15 

9 nn. Heavy. Plain. 

SC906. with Screws. 

908, Extra Heavy. 

9.37. Extra Corgd. 

SC937, with Screws. 

SCl304i)4, Heavy Galv. 

8C1306i)4, Corgd. Galv.. 

HOLLOW WARE—STEEI^Balled Griddles. 9^ok\nK 

12 inches, $1.90 each; 13 inches, $2.25: 14 inches, $2.50. 

8. n. 00 ; 6. ,X. 00 ; 10 . 

*^GrWdl“'A'o°.' 7. $1.00 each: 8. $1.05; 9. $1.25; 10. 

SI 65- 12 $180: 14. $2 35: 16. $2.75. « .o -c 

’^Long Griddles—No. 7, $1.75 each; 8, $2.15; 

Kettles (Stove) — No. 7, round. $2.60 each; 8. $3.90, 
9. $3 60; 7 (flat), $2.60; 8. $3.00; 9. $3.60. 

Skillets or Spiders—No. 4, each; 5. * 9 ^ 2 5^-^‘^12 

7. $1.15; 8, $1.20; 9, $1.50; 10, $1.80; 11, $2.25, 12, 

*^l«tch Bowl—No. 2. $1J5 each; 8. *2.00; 4, *2.2|. 

Waffle Irons — No. 7, each; 8, $2.25, 9, $2.50, 

7-D. $2.25: 8-D. $2.75; 11, $2.75; 12, $4.50. 

HOLlloW WARE>—STEEL^Fry Pans Acm^^No 00 20c 

each; 0. 25c; 1, 80c; 2, 35c; 8, 35c; 4, 40c; 5, 45c, 6. 
50c; 7, 60c. 


Griddles—No. 8, 90c each; 9. $1.10; 10, $1.S5; 12, 

$1.50; 14, $1.75; 16, $2.00. ^ ^ .e 

Skillets or Spiders—No. 7, 90c each; 8, $1.10; 9, $1.85; 
10, $1.75; 12, $2.00; 07, 85c; 08, 40c; 09, 55c; 1010, 65e; 
U12. 75c. 

HOOKS AND EYES—(Price per dosen)— 

Screw Hooks Screw Ejes 


0 

1 

2 

8 

4 

5 

6 

7 

8 
9 

10 

11 

12 

13 

14 


or 


or 

or 


or 

or 


Steel 
. .45 

. .40 

. .35 

. .80 

. .25 

. .20 

. .15 

. .15 

. .15 

. .10 
. .10 
. .10 
. .10 
. .10 
. .10 


Brass 


60 

50 

30 

30 

25 

20 

15 

10 

10 


Steel 

.85 

.40 

.30 

.25 

.20 

.15 

.15 

.15 

.10 

.19 

.10 

.16 

.05 

.05 

.05 


Brass 


.75 

.60 

.45 

.40 

.85 

.30 

.25 

.20 

.15 

.10 


IH 

2 

2H 

3 

3H 

.15 

.20 

.25 

.30 

.35 

.50 

.60 

.75 

.90 

1.10 


6 

.60 

1.50 


4 

.40 
1.25 

and 1, 2 c each; 
M and %. lOe; 


85c; Per- 

and 


104. . 

105. . 

106. . 

107. . 

108. . 

109. . 

110 . . 

111 . . 

112 . . 

113. . 

114. . 

Gate Hooks and Eyes — 

Size. 

No. 40, steel,. 

No. 1040, brass.. 

HOSE FIXTURES—Bands—Magic, hi, 

Caldwells, hi, 3c; %, 4c; Sherman. Brass, 

Galv., hi and 5c. ^ . 

Couplings—%, % and %-in., 20c each; 1-in . 
feet, 4-in., 85c; %-in.. 35c; Sherman No. 10. 

20c; Snap, 45c. t 

Menders—Wood, H-in., 25c doa.: %-m., 25c; Sherman 
H and %-in., 10c each; Coopers, hi and %-in., 15c; P. C. 
Perfect, hi in., 15c; %-in., 15c; l-in., 25c. 

Nozzles—Mystic, 65c each; Boston. 80c; Duo, 50c; Stan- 

'*^l^prInkL^r*^’Head«—2 Blake, 45c each; 80 and 81, Thompaon, 
65c; 85 and 86, Thompson, 80c; 115, Thompson, 75c. 

HOSE, GARDEN—Coupled in 60-ft. lengths—Otton, J4*inch. 
15He: % inch, 19He; 4 ply. black, H-inch, 16He; ^-inch, 
20c; 5-ply, black, H-inch, 17c; %-inch, 21c; 5-ply, red, 
H-inch, 20c: inch, 22c. * , u 

Reels, not coupled, per ft.—Electric, corrugated, 

21c; %-inch, 24c; 1-inch, 85c: Electric amooth. H-»nch, 
20c; %-inch, 23c; 1-inch, 80c; Second Grade, H-inch. 19c. 
%-inch, 22c; Third Grade, H-lnch, 16c; %-inch, 19c: 
Fopwth Grade. H-inch, 15c; %-inoh, 18c. 

IRONING BOARDS—(See Boards, Ironing). 

IRON SHEETS—Galvanized— 

14 to 16 . 

18 to 22.12 

Black Sheets— 

10 to 16 . 

18 to 24. 

30 . 

Corrugated Sheets, Galvanized— 

26 .. 8-^5 

28 .. 8-22 

Rockface Siding. 8.<5 

Brickface Siding 28 Ga. 8 2.5 

IRONS. PLANE—Stanley or Bailey: Single—1'4-inch, 75e: 

15-4-inch 75c: 2-inch, 80c; 2 H-inch. Hoc; 2%-inch, $1.00; 
2%-inch, $1.05. Double—2-inch, $1.20; 2H-inch, $1.2 d; 
2-^-inch. $1.55; 2H-inch. $1.65. 

Stanley Block: Nos. 9H. 1-5, 18, 19, 60 H, 62, 6o 6oH, 
131, 203. 220—50c; No. 62. $1.00; No. 101, 25c; No. 10-, 
30c’; Nos. 110, 130, 40c: No. 140, 65c. 

Wood Bench; Single—2-inch, 40c; 2H-inch, 45c; - H • 

inch. 50c; 2%-inch, 55c: 2 H-inch. 60c: 2%-inch, 6.5c. 

Double—2-ineh, 80c; 2 H -inch. 85c: 2 Vi-inch. 90c; 2 -S- 

inch, 95c; 2H-inch, $1.10; 2%-inch, $1.15. 

IRONS—Sad—Common, 15c lb. 

Mrs. Potts—No. 50. $2.50 oer set 

70, $4.00; G. Pressing, 15c lb. ; T. Tailor’s Goose, 20c. 
lb.': N Gasoline, $5.25 each. 

$3.00 set. 

KNIVES—Hay— ^ ^ ^ 

Lightning, $2.35; Iwan Sickle, $8.25, 

$3.25; Heaths Upright, $2.75. 

KNOBS—Maple base, each, 6c; do*., 85c. 

LADDERS—Extension, No. 1, $1.00 foot. Step, Olimex. 70« 
foot: Special, Crescent. 55c foot; Standard, 40c foot. 

LAMPS—Coleman Quick-Lite, Gasoline—CQ329, Eastern and 
Central Slates. $9.00; Rocky Mt. and Pac. Coast Slates. 
$9.50. 

LAMPS. ELECTRIC—Hygrade, Nitrogon Save, B First, White- 


Out Sheets 

Full Sheeit 

.11 

.10 

.12 

.11 

.11 

.09 H 

.11 

.09 H 

.12 

.10 


Handles, 35c; Asbestos No €0. 


Iwan Seriated.. 


lite, Marvel, Brite-Lite and other makes. 

Type B Lamps— Clear 

Fmatad 

.40 


.40 

.45 

Type C Lamps—- 

Clear 

.55 

Prr»«*t*d 

.60 

75 watts . 

.70 

.95 

.75 

1.00 

150 watts . 

200 watts . 

_ 1.30 

_ 1.80 

1.40 

1.90 
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Google 
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RETAIL SELLINO FRIOES—Continned 


L^TERNS—Coleman Qaiek-Lita, Oaaoline, LQ327— Eaat and 
sIS)™ ^*****' I’*'!. Coaat Stataa, 


LANTERNS, Oasoline— 
Nulite—Gasoline: 


LANTERNS—Dietz Tubula 
HOT BLAST 
l^ittle Star Tin Lanterna. 1.50 
Hi-Lo Tin Lanterns... .1.10 
' H'tiir Tin Lanterns. ... 1.85 
Monarch Tin Lanterns. .1.25 

O. hL. Tin Lanterns.1.50 

No. 2 Royal Tin Lants..l.75 
COLD BLAST 

Junior Tin Lanterns. . .. 1.60 
Junior Brass Lanterns. .2.50 
Junior Brass Nickel- 

plated Lanterns .2.50 

No. 2 Crescent Tin Lan¬ 
terns .2.10 

No. 2 Blizzard Tin Lan¬ 
terns .1.85 

No. 2 Large Fount Bliz 

zard Lanterns .2.00 

Little Wizard Tin Lan¬ 
terns .1.35 

D-I.,ite Tin Lanterns.... 1.65 
No. 2 Large Fount Wiz 

ard Lanterns .2.10 

DASH AND WAGON 
Buckeye Dash Lant'ns. .3.00 
Junior Wagon Lant’n. . .2.35 
Roadster Wagon L a n- 

terns .2.35 

DRIVING 

Eureka Driving, plain 

lens .2.50 

Same with optical lens. .2.65 
Ocio Driving, pl’n lens..4.50 

Same, optical lens .6.10 

Union Driving, plain 

lens .5.10 

Same with optical lens. .5.50 
MILL 

Watchman’s Mill Lan- 


No. 2, $8.00; No. 10, $9.50. 


Underwriter’s Mill Lan¬ 
terns .2.75 

No. 2 Blizzard Mill Lan¬ 
terns .3.75 

FIRE DEPT. 

King Fire Dept. Tin, 

enamel finish .5.10 

Same, Nickel-plated on 

„ Tin.5.65 

Same, all Brass. 

Same, Nickel-plated on 

Brass .6.50 

WALL 

No. 15 Wall Lanterna... 8.00 
No. 25 Wall Lanterns. ..8,15 
No. 30 Beacon Wall Lan¬ 
terns .8.15 

No. 60 Beacon Wall Lan¬ 
terns .9.00 

STREET AND HANGING 
Pioneer Street Lanterns, 

Tin .7.50 

Same, Brass Founts . . . .9.50 

Same, all Brass .12.50 

Pioneer Hanging Lan¬ 
terns, Tin .8.10 

Same, Brass Founts.... 11.00 
PLATFORM 

Imperial Platform Lan¬ 
terns .13.00 

No. 1 Climax Platform 

Lanterns .5.50 

No. 2 Climax Platform 

Lanterns .5.65 

Nos. 1 and 2 Climax 

Nested .11.00 

UNCLASSIFIED 
Police Flash I.*antem8. . .2.00 
Traffic Signal Lanterns.4.35 
No. 12 Display Stand and 
Assortment .25.00 


091 S, 
092 S, 
640 S. 
$ 1 . 00 ; 


terns, enamel fin.2.60 

LATCHES: Bam Door—No. 10, each, 65c; 125, $2.25: 126 
$2.10; 127. 50c; 128, 50c. 

Door—No. 5, each, 50c; 6, 70c; 25, 45c; 30, 20c; 101, 
20c; 102, 25c; 103, 30c: 130, 25c; 1240, 75c; 1263, 45c. 

Gate; St. Louis, No. 19, each, 20c; Top Spring, No. 14, 
each, 35c; Cast, Box — No. 7, each, 30c; 8, 30c; 9, 30c; 
Upright, No. 3, each, 25c; Secret—No. 01413, each, 85c; 
B and EA1413, $1.00. Conrad’s Safety, 35c. 

Night, Rim: 

Corbin—No. 353, each, 75c; 356, $3.00; 356 R, EA 

$3.00; 0356, $1.15; 0356, R, EA, $1.25; 374, D. $3.50; 

R, $3.50; 1356, D, $3.75; R, EA, $3.75. 

Miller — No. 64, each, 75c; 178C, $1.10; 878, $1.10; 

3781B, $1.10; 4978, $1.75. 

Sargent—No. 4250J, each, $2.00. 

Yale — No. 20, each, $1.15; 26, 85c; 33. $2.26; 84. 

$2.75; 86, $2.25; 87, $3.00; 42, $4.25; 042, $3.25; 042P, 
$4.00; 44, $5.00. . . v , 

LATCHES—Oontinued. 

Refrigerator — No. 091. each, 80c; 091 N, 90c; 

«5c; 091 SN. $1.00; 092, $1.10; 092 N. $1.15; 

$1.10; 092 SN, $1.25; 564, 35c; 574, 40c; 640, 

$1.35; 640 N. 640 SN. $1.50; 607 B, 607 BS. 

607 BN. 607 BSN, $1.10. 

LEAD—Bar, 15c lb.; Calking (100 lbs.), 14c lb.; Pig (100 
lbs.), 13c lb.; Sheet (full), 17c lb.; Wool, 35c lb. 

I^EVELS — No. 36, 12-inch, $3.35; 18-inch, $4.00; 24-inch, 
$4.75. No. 37, 12-inch, $4.50; 18-inch, $5.25; 24inch. 
$6.25. 

Marx Aluminum—12-inch, $3.75; 18-inch, $4.50; 24-inch. 
$5.50; 28-inch. $6.25. 

No. 95. 24-inch. $8.00; 26-inch. $8.25; 28-inch, $8.50; 
.30-inch, $9.00. No. 96, 24-inch, $10.00; 28-inch, $10.50; 
30-inch, $11.00. 

Special Nos.—No. 0, $2.00; 15, 24 and 26-inch, $4.75; 15, 
28 and 30-inch. $5.00; 25, $5.50. 34. $1.85; 4524 $5 00* 

4424, $6.50; 45%, $5.25; 90, $3.75; 93, $5.00; 103, $1.00’. 
LINE'S, CLOTHES—Cotton. Braided—40-foot, 20e each; $0* 
foot, 25c; 50-foot, 25c; 50-foot, 85c. 

Wire, Twisted—50-foot, 20 gauge, 40c each; 75-foot, 20 
gauge, 50c; 100-foot, 20 gauge, 60c; 50-foot, 18 gauge, 65c; 
75-foot, 18 gauge, 75c; 100-foot, 18 gauge, 90c. 

Wire, Solid—100-foot, 10 gauge, 85c each. 

LOCKS—Rim—Steel, 75c set; Cast, 60e set. 

LUBRICANTS—Galena Superior Greasei 

Axle Grease . 

Superior Cup .... 

No. 2 Transmis’n. 

.Vo. 42* Transmis’n 
Black Transmission 
Black Fibre Trans. 


l-lb. 

a-ib. 

81b. 

51b. 

7-lb. 

10-lb. 

86 lb. 

.12% 


.85 

.60 

.70 

1.10 

3.80 

.20 

*.40 

.66 

.85 


1.60 




... 

1.10 


1.95 




... 

1.15 


2.10 





.90 


1.55 





1.10 


8.00 


!i6 


‘.80 

.45 


.... 

• • • • 


Galena Superior Oils— 

H-gal. 

can 

Light Motor Oil.. .70 
Medium Motor Oil .70 
Heavy Motor Oil. .70 

Tractor No. 1. 

Tractor No. 2. 

600 Transmission. ... 

600 Steam (?yl. 

Castor Machine. . .60 
Farm Mach. No. 2 .55 
Separator.55 


l-gal. 

5.gal. 

15-gal, 

can 

can 

Kal. 

1.20 

4.65 

.92 

1.20 

4.80 

.95 

1.20 

4.90 

.96 

1.30 

5.15 

1.02 

1.30 

6.30 

1.08 

.95 

8.50 

.69 

1.15 

4.50 

.89 

1.00 

8.85 

.76 

.90 

8.35 

.66 

.90 

8.30 

.64 


30-gal. 55-gal. 
gal. gal. 


.81 

.84 

.85 

.91 

.98 

.58 

.78 

.65 

.55 

.54 


.77 

.80 

.81 

.87 

.89 

.54 

.74 

.61 

.51 

.50 


No. 5. eo-'i^ch, o^en. ^4.65; 

No.50. 65-inch, with end. $5.00. 


■No. 4. 46-inch, open, $3.75* 
$4 

MATS. DOOR—Cocoa Fibre, Fine, 14x24 8l 00* 16 t 27 ei na. 
18x30, $ 2 . 10 ; 20x33, $2.50; 22x36. $2 50 ’ 

$^50 ^*<*‘““—^6x27, $2.60; 18x30, $2.75; 20x88. 

$4 ^'^^*30, $2.75; 21%x86, 

Steel Matting in Rolls—Per square foot, 80c. 
MATTOCKS— 

Short Cutter, Standard, 5% lbs. .. i on 

Long Cutter. Standard, 6 lbs ... . i oa 

Pick, Standard, 5 lbs.2 20 

ib®r$ 2 ° 2 ' 572 S:lb; lllo le'rb..'W. 00 : 

Ship or Top, 25c lb. 

Wood Choppers—Adze or Round Eye, 20c lb. 

M ILLS—Older— 

.48.00 Senior .72 00 

Medium .62.00 Force Feed .82.50 

lOe; 4 , 10c. 

O Cedar, Handled—No 4, small triangle, $1.00 each; No. 

$1.50; Ne. lOB. polish $1.50. 

Self-Wringing—No. 10, $1.00 each. 

Round—No. 1, $1.75; No. 2, $1.26. 

MOP STICKS—No. 2, 25o each; No. 7, 85c each* No 18 85e 
each; No. 70, 85c; Janitor'a, 55c each. 

6d and larger, 7c 

W' Sc; 2d Fine Blue (Lath), 10c. 26 lb 

loM. add to selling base $1.25 per keg. 50 |b lots 76e 

larger, 

lOc lb.; 5d and smaller, 12c. * 

l^Felt Roofing —% inch Plain. 15c lb.; % inch Galvanisod, 

Brads and Nails in Packages—All sizes, 40 per cent. 
Advances on Standard Wire Nails, in Kegs_ 


2d. 
3d. 
4d. 
5d. 
6d. 
7d. 
8d. 
9d. 
lOd. 
12d. 
16d. 
20 to 


end 


Common 
1.45 
1.15 
.80 
.75 
.60 
.55 
.30 
.30 
.20 
.15 
.10 
Base 


Box 

1.65 

1.30 

*1.05 

1.00 

.70 

.65 

.45 

.45 

.30 

.25 

.15 

.05 


Casing 

1.70 
1.35 
1.10 
1.05 
.75 
.70 
.50 
.50 
.35 
.30 
.20 
.10 


Finish. 

2.00 

1.55 

1.25 

1.20 

i.oe 

.70 
.68 
.60 
.45 
.40 
.25 
.15 


0.C.BOX 

1.66 

1.80 

*1.06 

1.00 

.70 

.65 

.45 

.45 

.80 

.45 


Barbed Nails advanea 85c over Smooth Naila 
♦Orange Box, $1.60. 

2d Fine—Plain, $1.95; Bxtra, $1.95. 

$1.86; Extra, $1.65. 

Blued Lath Nails advance 25c over Fine .Vails. 

^^ach’ —Brass Platad—No. %-lh., l#o 

Wrought ’ferasa-^ 2 - 01 ., 15c each; 4-ot.. 26c. 

Hob—80c lb.; larger, 30c. 

Hungarian—Round or Cone Head—%-lb.. 5e aaeh* U- 
Ib., lOc. ’ 


NETTING, POULTRY—Hexagon, 
2-inch, 20-gauge— 

Width, inches— 

List Roll . 


Galvanised after weaviag— 


Sell Cut (lineal foot). 
Width, inches— 


Sell Pull Roll. 

Sell Cut (lineal foot) . . 

1%-inch. 20-gauge— 
Width, inches— 

List Roll ... 

Sell Pull Roll . 2.85 

Sell Cut (lineal foot).. 
Width, inches— 

List ^11 . 

Sell Pull Roll. 

Sell Cut (lineal foot). 

1-inch, 20-gauge— 

Width, inchea— 
liist Roll . 


Sell Cut (lineal foot). 


12 

18 

24 

80 

2.14 

8.08 

8.92 

4.68 

1.95 

2.80 

8.55 

4.85 

.01% 

.02% 

.08 

.08% 

86 

48 

60 

72 

5.35 

7.18 

8.91 

10.09 

4.75 

6.40 

8.00 

9.65 

.04 

.05% 

.06% 

.08 

12 

18 

24 

80 

3.15 

4.53 

5.78 

6.90 

2.85 

4.10 

5.25 

6.25 

.02% 

.03% 

.04% 

.05% 

86 

48 

60 

72 

7.88 

10.50 

18.18 

15.76 

7.10 

9.45 

11.76 

14.10 

.06 

.07% 

.10% 

.18 

12 

18 

24 

80 

4.95 

7.12 

9.08 

10.88 

4.45 

6.40 

8.20 

9.85 

.04 

.05% 

.07% 

.08 
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24 

15.68 

14.10 

.12H 

60 

85.63 

32.00 

.27 


80 

18.71 

16.85 

.14H 

72 

42.76 

88.50 

.82 


14-inch . 3.75 

Utica— 

5- inch . 1.00 

6- inch . 1.15 

7- inch . 1.35 

4- inoh . 1.15 

4 H’inch . 1.25 

5- inch . 1.35 


NETTING—POULTRY—Continued. 

Width, inches— 36 48 60 72 

LUt Roll .12.38 16.50 20.63 24.75 

Sell Pull Roll.11.15 15.00 18.60 22.25 

Sell Cut (lineal foot). .09^4 .12H -ISH .18% 

%-inch. 20-gauge— 

Width, inches— 12 18 24 80 

List Roll . 8.55 12.80 15.68 18.71 

Sell Pull Roll. 7.75 11.10 14.10 16-85 

Sell Out (lineal foot). .07% .09% .12% .14% 

Width, inches— 86 48 60 72 

List Roll .21.38 28.50 85.63 42.75 

Sell Pull Roll .19.25 25.65 32.00 88.50 

Sell Cut (lineal foot). .15% .22% .27 .82 

NIPPERS. CUTTIN(3— ^ 

Bernard’s— 14-inch . 3.75 

5- inch . 2.25 ntinn 

6- inch . *.65 Utic— 

T-inch . 8.25 5-inch . 1.00 

Nettleton’s— ^ 6-inch . 1.15 

6-inch . 2.00 7-mch . 1.35 

Q.inch . 2.40 4-lnch . 1.15 

10-inch :. 2.90 4 H-inch . 1.25 

12-inch . 8.10 6-inch . 1.85 

NIPPLES—See Pipe Pitting!— 

NUTS—Cold Punched U. 8. 8. Hexagon, Tapped-^lze %, 5 
for 5c; 5-16, 8 for 5c; %, 8 for 5c; 7-16, 2 for 5c; %. 2 -r 
5c; 9-16, each 5c; %, each 5c; %, 2 for 16c; %, each 10c, 
1 inch, each 15c. In quantity sell at cost, plus 60 per 
Hot Pressed U. S. 8. Square, Tappc^—Site %. 
retail. 10 for 5c; 5-16, 6 for 6o; %, 6 for 6c; 7-16, 8 for 5c; 
% 8 for 6c; %, 2 for 5o; %, each 5c; %, each 10c; 

1-in 2 for 25c. in quantity sell at cost, plus 50 per cent. 

wing. Tapped, U. 8. 8.—8-16. 20c dos.; %, 26c; 6-16, 
80c; %. 40c; 7-16, 50c; %, 75c; %, $1.50. 

OAKUM—Plumbers*, 20c lb.; Nary, 80c lb.; Best Unapnn, 
85o lb. 

OIL—8-in-l, I’OS. bottle. 20c each; 8-oi., 86c; 8-os., 66c; 2%- 
os can, 35c. 

Household Lubricant, 4-oi. can, 25c each; 8-oi. can, 88e. 
os. can, 85c. 

Winchester Utility—l*os. bottle. 15c; 8%-os. can, 25c. 
Many-use—8-os. can, 25c. 

OVENP PORTABLE— 

No. No. Bach^ 

Androck, complete.... 1.10 . 

Pinney A Boyle— 218 . 3.50 

1 . 8.25 220 . 7.00 

2 . 8.76 818 ... ^5 

OVENS: New Perfection—No. 121-GE, one b^er, 4^*^ 

door, blue enameled door frame, $6.00; No. 132-GE, two 

'*'^Pu*ritan ^Two burners, glass drop door, polished steel, 
asbestos lining, knockdown style, $5.75. 
packing—S heet Rubber—Standard I. C., 40c lb.; Indian 
Red. 40c. . ^ _ 

Italian Hemp—A, 1-inch, 50c. 

Square Plax, braided, 50c. 

Piston Spiral—Steam, high pressure, $1.60; steam or 
water, low pressure, $1. 

Asbestos Cement—7%c lb. 

Wicking, Asbestos—4-os. ball, 80c. 

Cotton Candle—2-os. ball. 10c. 

PADLOCKS — Corbin—No. 958, 85c each; 2802%, 80c; 

2822%, 40c; 2869, 75c; 2879, $2.00; 2880, $2.25; 2881, 

^*M?lie^^No. $1.25 each; 16, 20c; 16B, 85c; 160. 25c; 
18, 25c; 19. 80c; 19G. 80c; 21, 85c; 21G, 35c; 84, Jl-50; 
85B 20c; 87. 20c; 41, 60c; 76, 75c; 88, 85c; 22, 21.25; 

lOOB, 20c; 121, 40c; 125, $1.16; 65c; 190, 40c; 

210, 60c; 214, 55c; 221. 65c; 232. 65c; 700B, 40c; 1898. 
60c; 5438, $1.00; 5438XC, $1.15; 5441, 80c; 6441X0, 

®^Yat^No. 223, 86c each; 225, $1.00; 468J, $0c; 458^ 
80c; 563, $1.75; 565, $2.10; 685. 21-50; 686, 21-50; 645J. 
65c; 803, $2.25; 805, $2.25; 805%, $2.50; 813, 22.-6; 
816, $2.85; 828, $2.40; 838, $8.00; 848, $8.25; 858, $8.50, 

^^Slay^aker—No. 160, $1.75 each; 178, 45c; 179, 5c; 

189 75c; 1092, 90c; 1098. $1.10; 1098, $1-10; 1002, 55c, 
1903 60c; 1904, 75c; 8901, 75 c; 3902, 60c; 8908 46c; 

4026 20c: 4078, 75c; 6180, 25c; 9902, 70c• 9902 N. 0.. 
65c: 41090. 70r. 




100 lbs., 5-lb. pkgs. 

.09 

%-pints . 

...%-Pt. 

.85 

60 

72 

Less 100 lbs., pkgs. 

.09 H 

2d Grade, White or 

20.63 

24.75 

Lamp Black—Bear Brand— 

Colors— 


18.60 

22.25 

1-8, lb. pkg. 

.45 

Gals. _ 

.Gal. 

2.90 

.15% 

.18% 

% S. 

.80 

% gala. . 

.. %-Gal. 

1.60 



%S. 

.20 

Quarts 

.Qt. 

.95 


PAINT SUNDRIES— 

Alcohol— (Denatured)— 

1 gallon. 1.46 

5 gallons. 1.16 

Alum— 

Pwd., less than 100 

lbs., lb.17 

Benzine— 

New cans, casd., gal. .60 
Old cans, uncsd, gal. .40 
Coal Tar— 

5-gal. ........Gal. .40 

l-gal'. .Gal. .55 

Less 25 lbs.09% 


Linseed Oil, Boiled— 

5’8.Gal. 1.82 

I’s.Gal. 1.62 

%'s .%-Gal. .90 

% a.Qt. 50 

%’a .Pt. .80 

Raw Linseed Oil, 2e less 
than price of boiled. Paint¬ 
ing contractors* price on 
Linseed Oil, 5c abore cost, 
according to quantity. 

Oil— Gal. 

Ploor .76 

Gloss . 1.50 

Lard. No. 1. 1.80 

Lin-O-Oil.90 

Neatsfoot No. 1... 2.40 

Neutral .60 

Paraffine.85 

Paint. Dry Colors- 

Umber .12 

Chrome Green, Med. 

Graphite .07 

Metallic.08 

Sienna.11 

Venetian Red.08 

Yellow Ochre.07 

Painters* Petroleum— 

l-gal.Gal. .60 

Paints. Ready Mixed—let 
grade, white— 

Gals.Gal. 4.40 

% gals. ...%-Gal. 2.80 

Quarts .Qt. 1.25 

Pints.Pt. .70 

%-pints ....%-Pt. .40 


Inside Ploor— 

Gals.GaL 2.90 

%-gals. ...%Gal. 1.60 

Quarts .Qt. .95 

Porch— 

Gals.Gal. 4.25 

%-gals. ...%-GaL 2.25 

Quarts .Qt. 1.20 

Plaster Paris— • 

Less sack, lb.10 

Putty, Bladder— 

Less than 100 lbs. 07% 
Putty. Bulk— Lb. 

1- lb. cans.15 

2 - lb. cans.12% 

3- lb. Cans.09% 

5-lb. cans.09 

10-lb. cans.08% 

25-lb. cans.08 

85 lb. cans.06% 

Rosin— 

Lb.14 

Barrels, 280 lbs.. .08% 
Kegs, 100 lbs... .09% 

100-lb. bulk.09% 

25-lb. bulk.09% 

Less 25 lbs.10% 

100 lbs., 5-lb. pkgs. .10 
100 lbs., 5-lb. pkgs. .09% 
Less 100 lbs., 5-Tb. 


Less 100 lbs.. 


__ _ pkgs. 

Gals.Gal. 4.40 Turpentine— 

% gals. ...%-Gal. 2.80 6*s .Gal., 1.75 

Quarts .Qt. 1.25 l*s .Gal., 2.00 

Pints.Pt. .70 %’s .Gal., 1.10 

%-pints_% -Pt. .40 %’8 .Qt., .60 

let Grade, Colors— %*8.Pt., .85 

Gals.Gal. 4.25 Painting contractors* price 

%-gals. ...%-Gal. 2.25 on turpentine: 5 gals, or 

Quarts .Qt. 1.20 more, 2c above cost; less 5 

Pints.Pt. .65 gals., 5c above cost. 

PANS—Acme Prying- 

No. 00, each.20 No. 4, each.55 

No. 0, each.85 No. 5, each.60 

No. 1, each.40 No. 6, each.80 

No. 2, each.45 No. 7, each.90 

No. 8, each..50 

PAPER, BUILDING— _ 

Roofing— Light. Medium. Hea^. 

Plymouth, Smooth. 8.00 8.50 4.()0 

Pioneer, Banded. 2.50 b.OO 3.50 

Asbestos . 4.25 4.75 5.25 

HAH. 2.50 

Pioneer, Flaxine . 8.00 3.50 4.00 

Pioneer, Sanded. 2.50 8.60 8.50 

Pioneer, Slate . 8.75 - 

Certain-teed . 2.60 3.25 8.75 

Major . 2.00 2,60 8.00 

Guard . 1.86 1.75 2.15 

Pioneer Sheathing, Gray—Per roll, 20-lb., $1.00; 25-lb., 
$1.25; 80-lb., $1.50. 

Shingles. Slate, Bed or Green—Individual (424 per 

square), $10.00 square. Strip or Slab (104 per square), 
$9.00. 

Tin Caps—1%-lneh, 80e per lb. 

Felt—Asphalt Saturated, $2.75 per roll. Deadening, 6%e 
per lb. Insulating, Saturated, $1.75 per roll; Saturated 
and Coated. $2.75. 

SAND AND EMERY—Per quire of sheets— 

0 % 1 1% 2 2% 8 
Carborundum ... .80 .95 1.10 1.80 1.50 1.76 .... 

B. A A.45 .50 .55 .60 .75 .85 .95 


.Gal., 1.75 

.Gal., 2.00 


%’8 .Gal., 1.10 

%’8 .Qt., .60 

%*8.Pt., .85 

Painting contractors* price 
on turpentine: 5 gals, or 
more, 2c above cost; less 5 
gals., 5e above cost. 

No. 4, each.55 

No. 5, each.60 

No. 6, each.80 

No. 7, each.90 


Lifht. 

Medium. 

Heavy. 

8.00 

8.50 

Am 

2.50 

b.OO 

3.50 

4.25 

4.75 

5.25 


2.50 


8!66 

3.50 

4.06 

2.50 

8.60 

8.50 


8.75 

.... 

2.60 

3.25 

8.75 

2.00 

2.60 

8.00 

1.86 

1.75 

2.15 

-Per roll. 

20-lb., $1.00; 

25-lb.. 


Carborundum 

B. A A. 

Altec . 

Aloxite .... 


Emery Paper. 1.00 

Ehaery Cloth. 2.00 

PEAVIES— Socket. 


2 % 

1.76 

.85 

.75 

1.20 1 

2 

1.55 2 

2.50 3 

Socket. 


Creosote— 

Gal.85 

Distillate— 

Light, gal.. .40 

Glue— 

No. 2 Gelatine.50 

Chicago White ... .50 

Kalsomine, White— 

Bbls., 280 lbs.08 

Kegs, 100 lbs.08% 

4 25-lb. pkgs., bulk .09 

25 lbs., bulk.09 



Maple. 

Hiekorv. 


Mapi#. Hickor*- 

2%x4 ... 

. . . 3.65 

4.50 

2%x4% . 

.. . 6.25 7.00 

2V:x4% . 

. . . 3.70 

4.80 

5 . 

. . . 5.50 7.25 

2%x4% . 

... 3.90 

4.90 

8x5 . 

. . . 6.25 8.25 

2^'-x5 ... 

. . . 4.00 

5.00 



ERfX)LATORS. (X)FFEB—Universal— 


art . . 


. . 8.50 

74. 

..4.50 

art 


. . 4.00 

76 .. 

. 5.00 

au 


. . 8.25 

79 . 

. 5.75 

54. 


. . 8.50 

714. 

, . . . .6.50 

Sfi . 


. . 4.00 

464 . 

. 4.75 

58 .. 


. . 4.50 

466 . 


fia . 


. . 4.00 

469 .. 

.6 00 

66 . 


. . 4.50 

474 . 

. 5 25 

69 . 


. . 5.25 

476 . 


614 . 


. . 6 00 

479 . 

. . ..6.50 


Percolator Tops. 10c each. 


Digitized by 


Google 
























































































































September, i<)22 


HARDWARE WORLD 


179 


RETAH. SELUNa 

PICKS—Railroad, 5-lb., 95c each; d-fb.. ^1.00; 7-lb., $1.16; 
8-lb., $1.25; 9-lb., $1.85. 

Drifting—No. 1, 90c each; 2, 95c; 3, $1.00; 4. $1.15; 
5, $1.25. 

Poll—1. 3% lbs., $1.00; 2, 4 lbs., $1.00. 

Prospecting—Std., 2471, $1.75; Maydole No. 1482, $2.25; 
No. 1483, $2 00. 

Ice—B, 50c: C, 45c; D, 75c; Chisel, 0, 25c: 1, 35c; 

Chipper, 5, 50c: 93, 20c: 150, 25c; C30, 30c; 1554%, 20c. 
Drift Pick Eyes—No. 2, 3-lb., 75c; No. 3, 4-lb., 80c; No. 
4 , 5-lb., 85c. 

PINS—Clothes—C—Common, 10c doz.; US—Spring, 15c; H— 
Hoyt's Spring, 20c. 

PINCERS—Carpenters’—6-in., 65c; 8-in., 80c; 10-in., $1.00. 

PIPE—(See Plumbing Prices, Page 169). 

PIPE, STOVE—Nested, Full Joiata—S-ineii, f6e joint; 4 iaeli. 
25e; 5-iDch, 80c; 6-iBch, 85c: 7-iaoh, 40c. 

4-ineh, Japan, 40c; 8-ineh, OalTamaod, 85e; 4*ineh2 Onl* 
ranised, 40c; 6-ineh, OalTaniiod, 50e: 8-ineh, OiuTaniie^ 0Oe. 
Half Joints—5-inch. SOo joint; 6-ineh, 80o. 

Taper Joints—6-incn to 5-ineh, 85e joint; 7-ineh to $-in^, 
40e. 

PIPE FITTINGS (STOVE)— Capa, No. 0 15, 60c each; 0-16, 
60c each. 

Dampers—No. 3, 4, 20c each; 5, 6, 25c; 7, 40c. 

Elbows—No. 3 Corg., 25c each; 4, 30c; 5, 85e; 6, 40c; 
7. 45c. No. 3 Adj. 4 Pc., 35c; 4, 40c; 5, 40c; 6. 45c. 8- 

inch Adj. Oalr., 40e; 4-inch, 45e; 5-inch, 50c; 6-inch, 55c. 
No. 3 Corg. Jap., 40c; 4, 45c. 

In lots of 12 dozen, 5 per cent discount from abore. 

Flue Stops, Nos. 1 and 36, 80c each; 8, 20c each; 80, 20e. 
3. 3^ (in kegs), 35e lb.; 4, 5, 85e; 6, 7, 8, 35e; 10, 85e. 

Roof Plates and Saddles, Nos. 15, 16 (Side), 90c each; 50, 
60 (Ridge). 75e each. 

PISTOLS, AUTOMATIC—Colt•§—A 252 (CA25), $16.50 each; 
A323% (OA82), $19.50; A8808% (CA380), $19.50; 884V5 
(OA884Vi), $36.75; 455 (0A466), $34.00. 

Remington—51. $19.50. 

Savage—1907, 32 Cal., $19.00; 380 Cal., $19.00. 

PITCH—Navy (Taulking—5-lb. can, 76c; 10-lb., $1.26; 25-lb., 
$2.50; 50-lb., $4.50; H-bbl., $9.00; bbl., $18.50. 

PLANES—Stanley—No. 1, $2.95 each; 2, $8.85: 8. $4.10; 8C, 
$4.25; 4, $4.85; 40, $4.60; 4H, $5.00; 4%(3, $5.85; 5. 
$5.00; 50, $5.25; 5H. $5.85; 5%0, $6.00; 6, $6.60; 60, 
$6.90; 7, $7.50; 70, $7.65; 8, $8.85; 80, $9.25; 9, $9.15; 
9%, $2.26; 9%. $2.75; 10, $6:65; lOH, $5.40; 12. $5.00; 
12^4. $6.60; 15, $2.10; 15%, $2.85; 16, $2.50; 17, $2.85; 
18, $2.85: 19, $2.85; 20, 8.25; 24. $8.10; 25, $2.85; 26, 
$3.20; 27%, $8.75; 28, $4.15; 29, $4.65; 81, $4.50; 82, 
$5.00; 85, $8.75; 86. $4.50; 87, $5.00; 40. $2.20; 40%, 
3.00; 45, $14.00; 46, $9.80; 47, 7.65; 48, $5.25; 49. $5.25; 
50, $7.00; 55, $25.50; 60, $2.60; 60%, $2.85; 61. $2.25; 
62, $5.65; 65, $8.15: 65%, $2.60; 71, $8.95; 71%. $3.20; 
72. $4.85; 74, $10.25; 75, 75c; 78, $8.25; 85, $4.60; 90, 
$3.95; 92, $4.00; 93. $4.85; 94, $6.65; 95, $2.00; 97. 
$3.95; 98, $2.00; 99, $2.00; 100, 60e; 101, 50c; 102, 95.; 
103, $1.25; 110, $1.30; 112, $4.50; 118, $7.45; 120, $1.76; 

130, $1.80; 131, $2.75; 140, $8.00; 146, $4.00; 147, $4.25- 

148. $4.65; 171, $5.95; 190, $2.90; 191, $2.90; 192, $2.65; 

203, $1.50; 212, $8.10; 220, $1.70; 278, $8.25; 289, $4.00. 

444, $11.00; 602. $4.80; 608. $4.90; 604, $5.30; 6040, 
$5.55: 604%, $6.15; 605, $6.16; 6050, $6.45; 605%, 

PLANES—Continued. 

$6.75; 606, $7.85; 6060, $8.25; 607, $9.90; 6070, $9.45; 
608 $10.70; 608C, $11.20. 

No. 89—%, $2.90; %, $8.20; %, $3.40; %, $8.55; %, 
$3.70; 18-16. $3.85; %, $8.85; 1. $3.95. 

Stanley Block Plane Irons—100 and 101, 15e; 102 and 
103, 20c; 110 and 130, 80o: 120 and 220, 40e; 140, 50c; 
9% and 9%. 40c; 15, 16. 17, 18. 19, 40c: 60 and 65, 40e. 
8%-inch, 75c. No. 41, 20c. No. 44. 50c. No. 600. $2.00. 
inch, 15e; 3%-inch, 20e. No. 861, 40c. No. 362, 65e. No. 
371, $1.00. 

PLATES, GAS. HOT—No. 501, $8.50 each; 502, $6.75; 608, 
$8.50; 702. $7.75; 703, $11.50; 722, $8.50; 728, $12.50; 
1001, $2.50; 1002, $4.25. 

PLIERS—Klein’s No. 201—6-inch, $3.23 each; 7-inch, $3.50; 
8-inch, $4.00; 9-ineh. $4.75. Bernard’s No. 102—4%-inch, 
$1.50; 5%-inch, $1.85; 6%-inch, $2.25; 8-inch, $3.25. 

PLUGS—Spark—$1.00 each. 

PLUMBS AND LEVELS—Metallic, Stanley—No. 86, 6.inch, 
$2.00; 9 inch, $2.25; 12-ineh, $2.75; 18-inch, $3.50; 24- 
inch. $4.00. No. 87, 12-inch, $8.75; 18-ineh, $4.50; 24-ineh, 
$5.25. No. 87G. 12-inch, $3.75; 18-inch, $4.50. No. 840, 
4-inch. $1.65; 6-inch. $2.00; 8-inch, $2.75; lO-inch, $3.25. 

Wood, Stanley or Disston—No. 00, $1.50; 0, $1.65; 2, 
$2.25; 8. $2.75; 8. $8.50. No. 18, 26-inoh, $8.25; 28-ineh, 
$3.35; 80-ineh, $3.85. No. 15, 26-ineh. $8.85; 28-inch, 
$4.00; 80-inch, $4.00. 80, $8.85; 35, $8.00; 45%. $4.75. 

No. 93, 26-inch, $4.65; 28-inch. $4.85; 80-inch, $5.00. 95, 

$7.75; 96, $9.25; 102. 75c; 104, $1.00. 

Pocket, Stanley—No. 81, 2%-Inch, 55c each; 8-incb, 65c; 
8%-inch, 75e. No. 41, 20e. No. 44. 50c. No. 600, $2.25. 

Extra Level Glasses—No. 1, 1% to 2-ineh, 15e each; 2%- 
inch, 15e; 8%*inch, 20e. No. 861, 40c. No. 862, 65c. No. 
871. $1.00. 

POKERS, STOVE—No. 100, Straight. 20-inch. 20c; 1$5. Bent. 
20-inch, 20c. 


PRICES—Continued 

POLISH (AUTO)—Durolac. 1 pt., 60c; 1 qt., $1.00. 

POLISH (FURNITURE)-Durolac. .1 pt., 60c; 1 qt., $1.00. 

Calol, % nt., 40c each; 1 pint, 50c; 1 quart, 80s; % gallon, 
$1.25; 1 gallon, $2.25; 5 gallons, $7.50. 

Liquid Veneer, 4 ounce, 25e each; 12 ounce, 50c; 1 quart 
$ 1 . 00 . 

0-Cedar—4 ounce, 80c each; 12 ounce, 60c; quart, $1.25; 
% gallon, $2.00; gallon, $3.00. 

Johnson’s Prepared Wax, 5 onnce, 45e each; 1 pound, 85e. 
2 pounds, $1.70; 5 pounds, $8.00. 

METAL—NonOlio, % pint, 50c each; 1 pint, 75e; 1 quart, 
$1.25. 

SHOE—Shuwhite, 15c each; Midnight Oil, 25e; Boyal, 15e; 
Jet-Oil, 15c; 4 0 8 Shoe Satin, lOc; 9 O S Shoe Satin, 15e; 
1 C Satinola, lOc; 2 0 Satinola, 15e; 5 P 8 Shoe Satin, lOe; 
10 P S Shoe Satin, 15o; 5 P Satinola, lOe; 10 P. Satinola, 
15e. 

STOVE—Liquid, No. 6 Black Silk, 20c each; 8. Black Bilk, 
25c; 2, Black Eagle, 25e; 10 E. Enameline, 15e. 

Paste. No. 5, Black Silk, 15o each; 10. Black Silk, 25e; 
20, Black Silk, $1.75; 01, Black E»le. 45e; 95 Black Bagle, 
82.00; 4 E, Enameline, 15e; 6 E, Ei.ameline, 15c; 75 Blaek 
Jack, 25c; 1, Rising Sun, lOc. 

PULLERS—Nall—Rex, $1.85 each; Rex, Jr., $1.15; Red Devil, 
$2.50; Morrill’s, $3.00; Little Giant, $2.00. 

PULLEYS—Brass Screw, No. 85, %-inch, 15e each; %, 80e; 
%, 25e; 1, 80c; 1%, 85c: 1%, 40c. No. 87, %-inch, 86e 
Clothes Line—No. 80. 8%-incK 45e; No. 60, 6-ine^ 70e; 
No. 64, 20c; No. 65. 2%-inch, 20c; No. 67. 25o; No. 160, 
2-ineh, 25e; No. 6500, 5%-inch, 55e; No. 6500G, 5%-iBeh, 
65e. 

Hay Fork—No. 566, for rope, 75c; No. 1651, for wire 
rope, $1.85. 

PULLEYS—Frame—No. 4 , Ottumwa, per doz., tOc; No. 5, 
$1.00; No. 9. 95c: No. 105, OOc; No. 109, 90c. 

PUMPS—P. 8.—1, $8.60; 2, $4.00; 3. $5.00; 4, $6.00. 

PUT l Y—Per lb., 15c. 

RAIL, DOOR HANGER—See Hangers. 

RAKES, GARDEN — Malleable, 12-tooth, 70e each; 14-tooth. 
80e. Steel Straight, 12-tootli, $1.10; 14-tooth, $1.25. Steel 
Row, 11 and 12-tooth, $1.85; 18 and 14-tooth, $1.45; 15 
and 16-tooth, $1.60. Lawn, 85e. 


RASPS— 

8- 

10" 12" 14" 

16" 

Flat Wood.. 

.50 

,70 .95 1.25 

1.65 

Half Round Wood.. 

.55 

.75 1.00 1.35 

1.75 

Half Round Cabinet. 

.70 

.95 1.25 1.60 

2.00 

Horse Hellers, Plain 


.45 .65 

.85 

Horse Hellers, 'Tanged. 


.80 

1.10 

RAZORS (SAFETY)— 

Eveready— 


No. 

700, each. 

.. 1.00 

No. 

706 B, 6 Blades, Pkg. 
706 B, 12 Blades, Pkg 

.40 

2. each. 

. . 8.00 

.65 


Gem 


800, each. 

.. 1.00 

800 B, 7 Blades, Pkg. 

.50 


Enders 


900, each. 

.. 1.00 

900 B. 5 Blades, Pkg. 

.35 

Durham Domino 


1, each . 

.. 1.00 

3 Blades, Pkg. 

.30 

2, each . 

.. 2.00 

5 Blades, Pkg. 

.50 


Gillette 


Old Type— 


Blades— 


Brownie . 

Pioneer . 

Pocket . 

.. 1.00 
.. 2.50 
.. 8.00 

6 Blades. % pkg.... 
12 Blades. Pkg. 

. .50 

1.00 

New Type — 


Each. 

5.00 

New Standard, Bostonian, 

Gold Plated. 

6.00 

Richwood, Big Fellow— 

Traveler . 

7.50 


An to Strop 

5.00 

1, 7, 8, let . 

.. 5.00 

254S. set . 

15, set. 

.. 6.50 

600 B, Blades, pkg.. 
600% B Bladea, pkg.. 

1.00 

25, aet. 

. . 8.50 

.60 

25i; set. 

. . 5.00 


REELS—Hose—No. 1 Wire, $1.65 each; No. 1 Wood, $2.75. 

REVOLVERS— 




Colts, Model 

Each 

1903 Hand Ejector... 

27.50 

Pocket Positive ... 

. .23.00 

38 S. & W. Perfected. 

27.50 

Police Positive foeo. 
Police Positive 'Tgt. 

. .25.00 

1908 Military. 

35.00 

. .27.00 

1911 Target—6-inch. 

31.50 

Army Special . 

. .26.00 

10-inch. 

28.00 

New Service . 

. .31.00 

New Departure— 


Single Action . 

. .29.00 

.32 caliber. 

25.50 

Iver Johnson— 


.38 caliber. 

27.50 

Model 1900; .22, .82, 

1917 Army, 45 caliber 

35.00 

or 38 — 

RIFl.ES—No. and Model 


2%-inch . 

.. 5.00 

Benjamin Air— 


4 %-inch . 

. . 5.50 

E. 

5.25 

Hammer Hammerless 

Daisy Air— 

Each 

8.$10.00 

$11.00 

25 . 

5.25 

4. 10.50 

11.50 

40 . 

5.25 

5. 11.00 

12.00 

3. 

.3.25 

6. 11.50 

12.50 

80 . 

2.75 

Smith & Wesson — 


11 . 

2.25 

1905 Military and 


12 . 

1.75 

Police . 

. .31.00 

King Air— 


Regulation Police . . 

. .29.00 

4 . 

2.50 
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RETAIL SELLIKa FRIGES—Continued 


2.75 
8.50 

.90 

1.6u 

1.75 


RIFLES—Continued. 

6 . 

5B . 

10 . 

21 . 

22 . .. 

Smitn A WeiiBuu— 

1905 Military Police. .81.00 
Regulation Police. .. .29.00 

1903 Hand Ejector. . .27.50 
38 S. & W. Perfected.27.ju 

1908 Military.85.00 

1911 Target .31.5o 

New Departure 88....27.>0 

Marlin— Each 

20, Round barrel.19.50 

27, Round barrel.31.00 

Octagon barrel ....32.75 

38, Octagon barrel.... 21.50 

39, Octagon barrel. 

93, Round barrel.. 

Octagon barrel 

Carbine .32.50 

Heniiuicton—• 

4 TD—Octagon Brl. 

6 TD—Round Brl.. 

8 A TD—Round Brl 

12 TD—Round Brl_ 

TD—Octagon Brl.25.55 

14 A TD-—Standard.. .49.50 

TD—Carbine.48.45 

16 A TD—Standard.. 42.00 
Sarage— 

1899 250-8000 .51.00 

1899 TD, Peath’wt. , . 46.00 
1899 SP .89.00 

1904 TD, Single shot. 8.50 
1914 TD. Hammerlesa.21.00 

Sterena— 

Little Scout ..6.40 

Crack Shot . «.8.5 

Markaman . 8.65 

PaTorite . 9.85 

70 TD, 22.15.00 

Winchester— 

86 TD .33. Rd. Brl...61.50 
90 TD, .22, Oct. Brl.. .24.75 
Cal. 25-20. 32. 38. 44— 

92 SP. Rd. Bbl.31.75 

92 SP. Oct. Bbl.38 75 

92 SP Carbine, Rd...28.75 

92 TD. Rd. Bbl.44.25 

92 TD. Oct. Bbl.46.25 


.. .26.50 
. . .32.50 
. . .34.00 


. .11.65 
. . 7.85 
. .62.00 
. .22.00 


Cal. 32-40, 88-55— 

94 SP, Rd. Bbl.85.50 

94 SP, Oct. Bbl.38.50 

94 SP, Carbine, Rd...83.00 

94 TD. Rd. Bbl.49.25 

94 TD, Oct. Bbl.52.25 

Cal. 25-35 Win., 80 Win., 
32 Win. Special— 

94 SP, Rd. Bbl.87.50 

94 SF, Carbine, Rd... .34.75 
94 TD, Rd. Bbl.51.25 

94 TD, Oct. Bbl.54.25 

30 Army, .303 British, 80 

Govt. *06, 35, 405— 

95 SF, Rd. Bbl.49.25 

95 SP, Carbine, Rd.. . .49.25 
95 SF, Musket, Rd....58.00 

95 TD, Rd. Bbl.62.25 

02 SS, .22, Rd. Bbl.. 7.50 

03 .22, Rd. Bbl.41.00 

04 SS, .22, Rd. Bbl. .. 9.00 

05, 35, Rd. Bbl.47.50 

06 .22, Rd. Bbl.21.50 

06 Expert, .22, Rd_24.75 

07, 351, Rd. Bbl.57.50 

10,401, Rd. Bbl.57.50 

52, Bolt Act., .22, Rd.57.50 
87, SS. Mskt., .22, Rd.49.25 

97 SP .42.75 

97 TD.46.00 

11 TD.61.50 

12 Hammerless, TD . .54.25 

12 Tournament .82.25 

12 Trap .101.00 

12 Pigeon.197.00 

12 Hammerlesa TD, 

Toum. with 

Ventilated Rib ...154.25 

Trap .164.00 

Pigeon Eng.260.00 

• Add $10.75 to Tourna¬ 
ment grade shotgun for ex¬ 
tension action slide handle, 
model 12. and $17.25 to 
Trap or Pigeon grade for 
extension action slide han¬ 
dle, model 12. 

Prices are those suggested 
by the manufacturer and in¬ 
clude Government Excise 
Tax paid by the manufac¬ 
turer. 


—plotted Clinch, Coppered Steel—No. 50’s, 15c box 
lOO’s. 10c box. 

Copper—With Burrs— 

V4 Lbs. Lbs. Sire 
7—St’rLgths. .25 .50 7 —Asst 

8 “ .25 .50 8 

9 “ .25 .50 9 

10 " .25 .50 10 “ 

12 “ .25 .50 13 


H T-bs 
. .25 

. .25 

. .25 

. .25 

. .25 

box 


Lbs. 
.50 
.50 
.50 
.50 
.50 
03 0 . 20 c. 


Copper Iron, with Burrs—08 Asst., 15c. H-lb 
RIVETS—Tinner’s— 

Tinned (in bulk), 25c. 

Tinned (in papers)— 8 -oz., 25c; 12 -oz.. 80c; 14-oz., 35 c; 

l-lb., 408; 1%-lb., 45c; 2-lb.. 60c; 2^-lb., 70c; 8 H*lb.. 
$1.00; 4-lb., $1.10; 5-lb., $1.20; 6 -lb.. $1.40; 7-lb., 
$1.65; 8 -lb., $1.90; 10-lb., $2.65; 12-lb., 3.25; 14-lb., 
$3.75. * 

Tubular Harness—50S, per box, 15c; 1008, 25c. 
roofing—(S ee Paoer). 


ROPE—Cotton— 3/16 % 


% 


*■'! per Ih . . 

'66 

45 

20 

Cents per ft.. . 

1 

1% 

3% 

Ai .’innH — 

3 16 

% 

•% 

Ft. per lb. ... 

.. 80 

55 

27 

Cents per ft.. . 
Sisal— 

. % 

% 

1% 

Ft per lb . . . 

. 70 

40 

24 

Cents per ft. .. 

. % 

% 

1 % 

Galv.Wire— 

3/16 

% 

% 

Cents per ft.. . 

.1% 

2% 

4% 

Thimbles . 

05 

05 

Clips, Galv. . . 


10 

15 

Clips, Jap'd . . 


10 

10 


12 

5 % 

13H 

2 % 


7y4 
10 
20 - 
15 

ROPE—(Portland Cordaee Co H«t)—L bsim 

%-in. diameter or larger—Manila, Cloverleaf, 25c; Manila, 
Seaport, 20c: Life Line Lariat, 3 or 4 strand, 33c; Bronco 
Lariat. Red Thread. 3 or 4 strand, 30c; Black Hawk Lariat, 
4 strand. 7 l 6 -in.. 2 nc: White Sisal T.ariat. Red Thread, 8 or 
4 strand, 20 c: White Sisal, 20c; Sisal, 20c 

Differentials—3 16-in dia. (6 thread fine). 2%c; H-in. 
5-16-in. (6 and 9 thread), 2c; ^-in. (12 thread), IHe; 
7-16, V 6 . 9-16-in. ( 1 %, 1 ^, 1^4 cir.), Ic; %-in. ( 2 -in. cir.), 

RULES, Boxwood: Lufkin Stanley — 171 (36), each, 55c; 
372 (.36»^), 80c; 386 (32), 85c; 388 (32%). $1.25; 465 
(69), 20c; 651 ( 68 ), 25c: 702 (18), 45c; 751 (61), 35c; 
761 (63), 45c; 762B (7), $1.00; 771 (84), 70c; 780 


% 

% 

% 

1 

•* 

i 

4% 

n 

9 

11 

20 

30 


% 


j 

7% 

6.1 

4.5 

8.8 

.4 

.5 

,6% 

.8 

q 

6.8 

4 9 

8.6 

3% 

4 

5% 

7% 

% 

% 

% 

1 

15 

is 

15 

*20 

25 

35 

45 

50 

20 

30 

35 

45 

lis 

Prlcei 

1—P*»r 

lb.. 

erleaf, 25c; Manila, 


(62%), 85c; 781 (62), 75c; 7810 (62C), $1.65; 808 ( 5 ). 
$1.10; 861A (53%), 85c; 8620 (83%), $1.35; 871 (52) 
75c; 882 (76), $1.15; 881 (54), $1.00; 3851 ( 66 %). 65c. 
3861 ( 66 %), 75c; 3881 ( 66 %), $1.65; 4883 (94), $3 00 
Zigzag. Aluminum — No. 423, 8 -inch, each, $1.15; 424. 

4- inch, $1.50; 425, 5-inch, $1.75; 426, 6 -inch, $2.25. 
Riveted Joint: Yellow — No. 803P, 8 -inch, each, 25c- 

4-inch, 30c; 805F, 5-inch, 40c; 806, 6 -inch, 45^*! 

White—853F, 3-inch, each, 30c; 854F, 4 -inch, 35 c; 855F 

5- inch, 45c; 856P, 6 -inch, 55c. 

Concealed Joint — No. 04, 4-ineh, each 45 c; 05, 5 -inch, 
60c; 06, 6 -inch, 70c; 08, 8 -inch, 90c; 104, 4-inch, 50c; 

105, 5-inch, 65c; 106, 6 -inch, 75c; 108, 8 -inch, $100- 

703, 3-inch, 25c; 704, 4-inch, 30c; 705, 5-inch, 40c; 706, 

6 - inoh, 45c; 708, 8 -inch, 65c; 703, 8 -inch, 30c; 704, 4 -inch. 

35c: 705 5-inch, 45c; 706, 6 -inch, 55c. 

With Hook—No. H8516, 6 -inch, each, 55c; H8526. 6 -inch. 
60c. 

Rules, Steel—No. 17, Blacksmiths’, 90c each; 041, Pocket, 
25c; 1181, 1141, Zig-sag, 65e; 1182, 1142, Zig-xag. $1.25; 
1143. Zig-zag, $1.85. 


SAWS — 

Cross Cut 

S 520 

A51 and 52 

S50d and 518 V251 and 252 V360 

V361 

5. . . . 

$ 7.65 

.... 


$ 6.70 

$5.65 

5%.. 

8.55 



7.40 

6.30 

6. . . . 

9.60 

$12.80 

$ 8.60 

8.10 

6.85 

6%.. 

10.85 

14.40 

9.80 

8.80 

7.40 

7. . . . 

12.12 

16.00 

10.85 

9.45 

8.00 

7%.. 


17.60 

11.95 

10.10 

8.55 

8. . . . 
8%.. 
9. . . . 
10.... 


19.35 

21.30 

28.30 
27.85 

13.10 

10.85 

9.15 

One-Man Cross Cut — 

AlOOO 

A749 

8222 

3. 



.$5.65 

$4.70 

$3.95 

8%... 



. 8.65 

5.30 

4.45 

4. 



. 4.15 

6.00 

5.00 


4% 

5.. 

5 %... 

BAWS—Hand— 

61, 62, 361, 862. 


4.60 

5.25 

5.70 


6.60 

7.40 


5.55 
6.10 

6.55 


, VA, tfyjtt, 22 *inch.. 2.60 

Simonds Blue Ribbon, or 24-inch. 2.75 


12 Disston or 69 Atkins 
18 inch . 2.95 


26-inch. 2.90 

28-inch. 8.40 


20 inch . 8.20 No. 10 Simonds or 7 Disston 

22 inch . 8.50 18 inch 2.10 

24 inch.* 8.80 20 inch .2.25 

26 inch . 4.10 22 inch.2.60 

28 inch . 4.45 24 inch 2.60 


71, 72, 871 872, 

Simonds Blue Ribbon. 
D 8 Disston er 51 Atkins 


26 inch .2.75 

28 Inch . 8.25 


22 inch .2.80 


28 inch .8.60 

10 % Simonds 


tins 

2.85 

26 

No. 120 Disston 
inch . 

6.20 

3.60 

28 

inch .... 


6.60 

2.80 

8.00 

26 

No. 112 
inch .... 

Disston 

5.25 

8.15 

28 

Inch .... 


5.60 

8.60 

No. 

D 100 or No. D 

20 

2.20 

26 

Disston 

inch. 

4.35 

2.85 

28 

inch .... 


4.85 


lO-in. 

12 -in. 

14-in. 

16-in. 


2.50 

2.75 

8.25 

3.50 


.75 

.76 

.80 

.85 


.45 

.45 

.45 

.45 



.70 

.75 

.80 

-in. 

20 -in. 

32-in. 

24-in. 

26-11. 

3.50 

8.50 

8.75 

8.76 

4.00 

2.50 

2.75 

2.75 

8.00 


1,75 

1.85 

2.00 

2.10 


.200 

2.25 

2.50 

2.75 



3.50 

2.76 

8.00 


8.06 

8.25 

8.50 

8.75 


.95 

1.00 

1.10 

1.25 


2.25 

2.85 

2.50 




SAWS— 

Back. No. 4 
(Sd. No. 96) . . . 

Gompass. No. 2 

(Sd. No. 87).. 

Compass, No. 80. 

Kitchen, No. 0. 

Butcher— 

No. 5 (Sd. No. 25 

No. 7 (Sd. No. 26 

No. 70 . 

Panel— 

No. 7 (Sd. No. 10 

No. 8 (Sd. No. 72 

No. 12 . 

No. 091 .95 


BUCK—No. 40, $2.50; No. 802, $1.50; No. 617, $1.65; No. 
618, $1.65; No. 628, $1.75; No. 677, $2.25. 

Blades—No. 4, 4B, 66 . 75c; No. 77. $1.25. Rods, 20c. 
Coping—No. 100 , 30c; No. 110 , 45c. 

Keyhole—No. 5, 45c; No. 95, 76c. 

Pruning—Disston No. 4. 16-in.. $1.75; 18-in., $1.85- No 
50, 12 -in., $ 1 . 10 ; 14-in., $1.15; No. Ill, $ 2 . 00 . 

SAW (7LAMPS—No. 8 . $2.50: 0, $1.85. Perfection. No. IW, 
$2.50; No. 3W, $3.25; No. 2W, $8.50; No. 11 . with Guide. 
$3.25: Bishop’s No. 750, 85c; Steams’ No. 105, $2 75 * No 
200 . $1.75: N38. $2.25; No. 8 . Disston. $4.50 
SAW SETS— Morrill’s Raker Gauge— 

201 G * P . 1.50 No. 1 . 1.50 


Spec. Morrill.2.00 

105 Morrill.60 Vo’ o 

1 Morrill.2.00 

10 


No. 6 . 2!25 

2.50 


77 

RAW TOOLS 


. 1.00 


1.20 Atkins Raker Swage.. .45 


5-M Tooth Gauge. .... 
Jointers Pikes Perf.. . 


25 

75 


Clipper Outfit.75 Jointers No. 7 Stems. !70 
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BETAII. SELLma PBIOE6-~Continued 


X CUT— 

Morrill No. 3. 1.30 

Baker No. 8.2.85 

Colonial . 1.40 

7 Taintor . 2.00 

28 Triumph . 1.65 

Hammer .85 

Lever .25 

Morin No. 2. 3.25 

Morin No. 2 Vi. 4.50 


Morin No. 3. 8.00 

Setting Tool Disston— 

No. 100.80 

No. 4 Setting Blocka— 

No. 4 Blocks, Morin.. 1.25 
Swages No. 0 Disat... 4.76 
Swages, Whitings.... l.Ou 

Atkins, Rex . 1.00 

Atkins. Excelsior.85 


SCALES: Counter—508, each, $25.00* 510, $27.00. 

Family — 1021. each. $2.50: 11021, $2.75; 1621, $4.75: 

6021, $2.50; 16021, $2.75. Extra Scoops, each, $1.25. 

Peddlers’—243, each, $5.25; 243E, $5.75; 2430, $6.00; 

262, $8.00; 272, $9.75; 343, Jh^.75; 343E*, $5.00; 3430, 

$5.00; 0343, $5.25; 0344E, $5.75. 

Platform- 500-lb., each, $30.00; 1000-lb., $37.50. 

Spring Balance — 50, each, 25c; 51, 40c; 81, 55c; 84, 

$1.25; 86, $3.25: 87. $5.50; 2022. $7.75. 

Scale Beams—200-lb., each, $4.00; 300-lb., $6.25; 400-lb., 
$7.50. 

Extra Poises—1-lb., each, 75c; 2-lb., 85c; 3-lb., $1.10; 
4-lb.. $1.25. 


SCISSORS—Cast—No. 10, 60c each; No. 44. 7H inch, 60c; 
SVi inch, 65c; 240, 4 inch, 25c; 4H inch, 30c; 255, 4 inch. 
30c; 4 Vi inch. 35c; 5 inch, 85c; 5H inch, 40c; 6 inch, 45c; 
320. 85c; 350, 75c. 

Wise—No. 4BH. $1.25 each; 54Vi. 85e; 155, 90c; 55Vi. 
95c; 56, $1.00; 56Vi, $1.05; 57, $1.10* 154Vi, $1.00; 155, 
$1.05; 155Vi. $1.10; 156, $1.15; 156Vi, $1.25; 157, $1.30; 
364, $1.10; 364Vi, $1.15; 365, $1.20; 366, $1.25; 463, 95c; 
463H, $1.00; 464, $1.10; 573, $1.15; 5733^. $1.25; 574V4. 
$1.40; 663. $1.15; 663Vi. $1.25; 664, $1.40; 763, 95c; 
763Vi. $1.00; 764, $1.05; 764Vi. $1.10; 765, $1.15; 765Vi, 
$1.20; 766. $1.25; 778, $1.05; 773Vi, $1.10; 774, $1.15; 
814, $1.15; 814Vi, $1.20; 815, $1.25; 815Vi, $1.30; 816, 
$1.35. 

SCOOPS—Common Hollow Back — Black — No. 2, $1.75 each; 
3, $1.75; 4, $1.85; 5, $1.85; 6. $1.90; 7, $2.00; 8, $2.10; 
9, $2.25; 10, $2.35. 

SCREEN DOORS—(See Doora). 

SCREENS, WINDOW—Adjustable Continental Wood Frame— 
No. 1538, 55c each; 1833, 60c; 2433, 75c; 2437, 85c; 2837, 
95c; 3033. 95c; 3037, $1.05. 

Sherwood Steol Frame—No. 1838, 75c each; 2438, 90c; 
2487, 95c; 3037, $1.20. 

SCREWS— 

Machine—Brass—Plat or Round Head: 


Prices shown are for full gross packaged. For price of 
nne dozen, use one-tenth of the full package price shown. 


Diameter 

*i-in. 

Vi-in. 

%-in. 

%in. 

1-in. 

2 

.30 

.30 

.35 

.40 

- - t 

3 . 

.30 

.30 

.35 

.40 


4 . 

.30 

.30 

.35 

.40 

,40 

6 . 

.30 

.35 

.40 

.45 

.60 

8 . 

.50 

,55 

.60 

.65 

.80 

10 . 

.6.5 

.75 

.85 

1.00 

1.25 

12 . 

.85 

1.00 

1.10 

1.25 

1.50 

V4''(14) . . . 

1.60 

1.75 

2.00 

2.10 

2.40 

5/16"(16). . . 


2.75 

3.00 

3.25 

3.75 

^"(18) . . . 


3.25 

3.50 

3.75 

4.50 

2 . 


1 V4-in. 

1 Vi'in. 

1%'in. 

2-in. 

3 . 






4 . 


. . .50 

.65 



6 . 


. . .70 

.90 

i.is 

1.30 

8 . 


. . .95 

115 

1.35 

1.60 

10 . 


. . 1.40 

1.50 

1.75 

2.00 

12 . 


. . 1.75 

2.00 

2.25 

2.50 

V4"(14) . . . 


. . 2.75 

3.00 

3.25 

3.75 

5/16"(16)... 


. . 4.25 

4.75 

5.25 

5.75 

%"(18). .. 


. . 5.25 

6.25 

6.75 

7.25 

Iron—Flat or Round 
Diameter %-in. 

Head: 

Vi-in. 

%in. 

H*in. 

1-in. 

O 

.20 

.20 

.25 

.25 

. • 

3 . 

.20 

.20 

.25 

.25 


4 . 

.20 

.20 

.25 

.25 

'.30 

r> . 

.20 

.25 

.25 

.30 

.35 

8 . 

.25 

.30 

.30 

.35 

.40 

10 . 

.35 

.40 

.45 

.45 

.45 

12 . 

.45 

.45 

.50 

.50 

.50 

V4"(14). . . 

.60 

.65 

.65 

.70 

.75 

5/16"(16)... 


1.00 

1.00 

1.10 

1.20 

%"(18)... 


1.20 

1.25 

1.30 

1.35 

O 


1 V4-in. 

1 Vi-in. 

1%-in. 

2-in. 

3 . 






4 . 


! ! .35 

.40 


• • • 

6 . 


. . .40 

.45 

.50 

.65 

8 . 


. . .45 

.50 

.60 

.75 

10 . 


. . .55 

.65 

.75 

.85 

12 . 


. . .60 

.70 

.80 

.90 

*4''(14). . . 


. . .90 

1.00 

1.25 

1.50 

5/16"(16). . . 


. . 1.40 

1.60 

1.75 

2.00 

^"(18). .. 


. . 1.50 

1.75 

2.00 

2.25 

SCREWS: U. S. 
Length (inches) 

S. Thread, Iron— 
V4-in. 5/16-in. 

^ -in. 

7/16-in. 

Vi-in. 

% . 

.25 

.25 

.35 

.40 

.50 

7i . 

.25 

.25 

.35 

.40 

.50 


1 . 

.25 

.30 

.35 

.45 

.55 

ly* . 

.30 

.35 

.40 

.50 

.55 

IVi . 

.35 

.35 

.40 

.50 

.60 

1% . 

.35 

.40 

.45 

.55 

.65 

2 . 

.40 

.40 

.45 

.60 

.70 

2V4 . 

.40 

.45 

.50 

.65 

.75 

2Vi . 

.45 

.50 

.55 

.70 

.80 

3 . 

.50 

.55 

.60 

.75 

.90 

3Vi . 




.85 

.95 

4 . 




.90 

1.00 

% . 


%-in. 

.70 

%-in. 

% -in. 

1-in. 

% . 


.75 




1 . 


.75 

1.66 

1.65 


iy4 . 


.80 

1.00 

1.65 

2.i6 

IVi . 


.85 

1.10 

1.75 

2.10 

1% . 


.90 

1.25 

1.90 

2.10 

2 . 


.95 

1.30 

2.00 

2.35 

2y4 . 


1.00 

1.40 

2.25 

2.50 

2Vi . 


1.10 

1.50 

2.40 

2.75 

3 . 


1.25 

1.60 

2.65 

3.00 

3Vi . 


1.40 

2.10 

2.85 

3.50 

4 . 


1.50 

2.25 

8.00 

4.00 

S. A. E. Thread- 
Length (inches) 

% . 

—Steel: 

V4-in. 

.25 

5/16-in. 

.30 

%-in. 

.35 

7/16-in. 

.50 

% . 


.30 

.35 

.40 

..50 

1 . 


.30 

.35 

.40 

.55 

iy4 . 


.30 

.40 

.40 

.55 

I'i . 


.35 

.40 

.45 

.60 

1% . 


.35 

.45 

.45 

.65 

2 . 


.40 

.45 

.50 

.70 

2y4 . 


.45 

.50 

.55 

.75 

2Vi . 


.50 

.55 

.60 

.80 

2% . 


.55 

.60 

.65 

.85 

3 . 


.60 

.65 

.70 

.90 

3Vi . 


.70 

.75 

.80 

1.00 

4 . 


.75 

.85 

.90 

1.15 

\ . 


Vi-in. 

.55 

9/16-in. 

%-in. 11/16-in. 

% . 


.55 




1 . 


.55 

.66 

. . . 

.. . 

1»4 . 


.60 

.90 



IVi . 


.65 

.95 

i.io 

1.30 

1% . 


.75 

1.00 

1.20 

1.40 

2 . 


.80 

1.10 

1.30 

1.45 

2 *4 . 


.85 

1.20 

1.35 

1.60 

2^-i . 


.90 

1.30 

1.45 

1.70 

2% . 


.95 

1.35 

1.60 

1.80 

3 . 


1.00 

1.45 

1.70 

1.90 

3Vi . 


1.15 

1.60 

1.90 

2.10 

4 . 


1.30 

1.85 

2.15 

2.15 


SQUARE HEAD SET—V. or U. S. S. Thread— 




V4 -in. 

5/16in 

%-in. 

7/16-in. 

Vi-in. 

Vi .... 


.15 

.15 

.20 


.20 

.30 

% .. . . 


.15 

.15 

.20 


.20 

.30 

% .... 


.15 

.20 

.25 


.25 

.35 

1 . 


.15 

.25 

.30 


.30 

.35 

1 % .... 


.20 

.25 

.30 


.35 

.40 

1 % .... 


.25 

.30 

.30 


.35 

.40 

l-% .... 


.30 

.30 

.35 


.40 

.45 

2 . 


.30 

.35 

.40 


.45 

.50 

2% .... 


.35 

.40 

.45 


.50 

.55 

2Vi .... 


.40 

.40 

.50 


.55 

.70 

3. 


.45 

.45 

.60 


.60 

.80 

3Vi .... 






.65 

.95 

4 . 



%-in. 

%-in 


.70 

%-in. 

1.05 

1-in. 

Vi .... 







% .... 



. .15 



. .. 


% .... 



. .50 





1 . 



. .55 

.8.5 




1 .... 



. .65 

.90 


I..56 


1 % .... 



. .75 

1.00 


1.60 

2.15 

1 % .... 



. .80 

1.10 


1.75 

2.40 

2 . 



. .85 

1.15 


1.90 

2.50 

2^4 - 



. .90 

1.25 


2.00 

2.85 

2Vi . . . . 



. .95 

1.35 


2 25 

3.00 

3 . 



. 1.00 

1.50 


2.40 

3.25 

3Vi .... 



. 1.10 

1.65 


2.50 

3.50 

4 . 

WOOD— 

FUt or 

. 1.25 
R.nund 

1.75 
Head— 


2.75 

3.75 

Mae. 

V4ia. 

%*l». 

%-llL 

%-in. 

%-in 

. %-in. 

1-in. 

• i.i 2 . 

2.5 

.25 






8 . 

.25 

.25 

!25 

.25 

.25 

iso 

.’36 

4. 

.25 

.25 

.25 

.25 

.30 

.30 

.30 

5. 


.25 

.30 

.80 

.30 

.30 

.30 

6 . 


.30 

.80 

.30 

.30 

.85 

.35 

7. 


.30 

.30 

.30 

.35 

.85 

.35 

8 . 


.30 

.3.5 

.35 

.35 

.85 

.40 

9. 


.35 

.35 

.35 

.35 

.40 

.40 

10 . 



.40 

.40 

.40 

.40 

.4$ 

11 . 



.40 

.40 

.40 

.45 

.45 

1 ?. 



.45 

.45 

.45 

.45 

.50 

18. 




.45 

.50 

.50 

.55 

14. 




.45 

.55 

.55 

.60 

15. 





.60 

.60 

.70 

16. 





.65 

.70 

.90 

17. 







.95 

18. 







1.00 

20 . 


.. . 

Digitized by Cj 
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SCREWS—Continued. 


Sii« 1^'in. 2 in. 2^-in. 2^*ia. 8*im. 

3 .30 .35 . 

4 .85 .40 . 

5 .35 .40 .45 .50 .55 .70 

6 .40 .40 .50 .55 .60 .70 1.05 

7 .40 .45 .50 .55 .60 .75 1.05 

8 .40 .45 .55 .60 .65 .80 1.10 

9 .45 .50 .55 .60 .65 .80 1.15 

10 .50 .50 .60 .65 .'/O .85 1.15 

11 .50 .55 .60 .65 .75 .90 1.15 

12 .55 .60 .65 .70 .80 .95 1.16 

18.60 .65 .70 .80 .85 .95 1.20 

14.65 .70 .80 .85 .95 1.00 1.25 

16...... .76 .80 .96 .95 1.10 1.15 1.86 

16 .90 1.00 1.05 1.10 1.25 1.30 1.50 

17 .90 1.15 1.25 1.20 1.35 1.60 1.7# 

18 . 1.15 1.85 1.40 1.50 1.60 1.66 1.95 

20. 1.40 1.50 1.60 1.70 1.85 2.05 2.25 


Round Head, Blu«d—Sell at 10 per cent adranee OTor 
prices ahown for Flat Head Bricht. 

SAFETY SET—(Briato)— 

%-incli, 10c each; 6-16, 10c; %. 10c; 7-16, 10c; 12He; 

15c; 20c; %. 25c; 1-inch, 85c. 

SCREWS—Gimlet Point, Square Head f Jtr 100) — 
and 5/16" 


1. 1.60 . 

1^. 1.60 1.95 

1%. 1.T5 2.00 

2 . 1.75 2.10 2.95 4 25 

2^. 1.90 2.30 3.20 4.65 _ 

3 . 2.00 2.50 3.45 5.00 7.00 

3%. 2.15 2.65 3.70 5.85 7.50 

4 . 2.30 2.85 3.95 5.70 8.00 

4^. 2.45 3.00 4.20 6.05 8.50 

5 . 2.60 3.20 4.45 6.40 9.00 

5%. 2.75 3.45 4.75 6.75 9.50 

6 . 2.85 3.60 5.00 7.15 10.00 

6H. 3.75 5.25 7.50 10.60 

7 . 4.00 5.50 7.85 11.10 

7H. 4.20 5.75 8.20 11.55 

8 . 4.85 6.00 8.55 12.00 

9 . 6.50 9.25 18.00 

10. 7.00 10.00 14.00 

12. 8.00 11.50 16.00 


SCREW DRIVERS—Machiniata'. No. 51, 50c each; 51 H, 86e; 
62. 85c; 52H. $1.25; 58, $1.15; 58H, $1.65; 54. $2.65; 
«*anue. 15c; 10c full sheet. 

Yankee Ratchet—No. 11, 2-ineh, 65c each; 8, 80c: 4, 
85c; 5. 95c; 6, $1.00; 8, $1.15; 10. $1.50; 12, 95c. No. 
15, 2-inch, 70c; 8. 75c; 4, 80c; 5, 85c. No. 80, $8.00; 81, 
$4.00; 85. $2.25; 60, $1.00; 180, $8.50. 


SCREW DRIVERS—G. 

A P. — IY4. 40c; 8. 40c: 

4. 50e. 

SCYTHES—Brush— 

Grass— 


No. 

Each. No. 

Each. 

400 . 

. 2.50 200 . 

. . 2.50 

450 . 

. 2.35 250 . 

. . 2.35 

Weed— 

100. 

. . 2.50 

300 . 

, 2.50 150 . 

. . 2.35 

350 . 

. 2.35 


SHEARS—Bench—P. 8. 

W.—No. 4, $14.75; No. 5, 

$12.50; 


No. 6. $10.75. 


SHEETS. IRON — Galvanized — 10 to 16. 10c; 18 to 24. 10c; 
26 to 27. 10c; 28, 10c; 30. 10c. Black, 12 to 16, 9c lb.; 
18 to 28, 9c. Add 10 per cent for cutting. Corrugated, Ptd., 
28 Ga.. $8.2.5; Galv., 26, $12.00; 28, $10.50; Rockface 

Siding. $11.50. 

SHEETS—STEEI^Black, soft. 18-20, 22-24, 26, 27, 28, 80 
gauge, cut, 11c; 9c full sheet. 

Galvanized Flat. 12 14. 16. 18-20, 22-24, 26, 27, 28, 80 
gauge, cut, 12c; lOe full sheet. 

SHIELDS—Lag Screw — Expansion— SEBCO —Per hundred 


list. 

8-16 inch .... 

.18.00 

H . 

.88.00 

% . 


% . 


5-16 . 


^ . 

.65.00 

% . 


. 


7-16 . 


1 . 

.110.00 


SHINGLES—Tin. 5x7. $3.00; 7x10. $6.00. 

SHOT—Air Rifle, bulk, 20c lb.; 4 ana 6'OZ. tubes, lOc tube. 
Balls. Nos. 0, 00, 000, 20c Ib. Buck Nos. 1. 2, 8, 20c lb. 
Drop Nos. 1 to 12, B, BB, BBB, 20c lb. Chilled, 8 to 9, 20e. 
SHOTGUNS—Note; E signifies Automatic Ejector; NE, sigrpi* 
fies Non-Ejector; SF signifies Solid Frame; TD signifies 
Take-Down. 

American Double Barrel—Hammer, $20.00; Hammerlesa, 
$24.00. 

Fox, Double Barrel—Grade A—NE. $62.00; E. $74.60. 
Grade 0—E. $115.00. Sterlingworth—NE, $48.00; E, $60.50. 
Trap—E. $160.00. 

Ithaca Double Barrel—Grade 1—NE, $47.50; E. $62.50 
Field—NE, $37.50; E, $52.50. 

Tver Johnson, Single Barrel—Champion—NE. $18.00; E, 
$13.50. E, Rib. $16.00. 

L. 0. Smith, Double Barrel—Field—NE. $46.25; E. $58.50. 
Fulton—NE $35.00. Ideal—NE, $55.50; E, $69.25. 

Stevens, Single Barrel—105, $18.00; 107, $13.50; 181, 
$22.50. 


Stevens, Double Barrel—215, $20.00; 235.; 815, 

$23.00; 835. $32.40; 845. $86.00; 520. $48.50. 

Remington Repeating—lOA, $52.50 each; lOAR, $62.10; 
100, $71.75; lOCR, $81.85; llA, $62.15; llAR, $71.76; 
lie, $75.75; llCR, $85.35; 17A, $52.60. 

Winchester— 

97 SF. 12 Ga., Stand. 42.75 11 TD. 12, Trap_114.50 

97 TD, 12 Ga., Std.. 46.00 11 TD, 12, Pigeon.. .249.50 
97 TD, 12, Toum... 75.50 12 TD. 12, 16, 20 St. 64.25 

97 TD, 12, Trap_ 95.25 12 TD. 12, 16. 20 Tu. 82.25 

97 ao, 12. Pigeon.. .185.50 12 TD. 12 16 20 Tp. 101.00 

11 TD, 12. Stand_61.50 12 TD. 12 16 20. Pg. 197.00 

Prices are those suggested by the manufacturer and in¬ 
clude Government Excise Tax paid by the manufacturer. 
SHOVELS—D or Long Handle, Round or Square Point—Plain 
Back Black—4th Grade, $1.85 each; Carter’s, $1.85; Ames, 
$2.25. 

Plain Black Polished — 4th Grade, $1.50 each; Garter's, 
$2.00; Ames, $2.25. 

Riveted Strap Back Black—Ames, $2.00 each. 

Riveted Strap Back Polished — 4th Grade, $1.50 each; 
Ames, $2.25. 

Solid Socket—Maynard—Black, $2.50 each; Polished. 

$2.65. 

Fire, Sheet Steel—Jumbo. 25e each; 54, Japanned, 20e; 
56, Japanned. 25c; 280, Galvanized, 20c. 

Special—Northwest—Pacific, $2.00 each; Occident, $2.85; 
Maynard Patr., $2.60; Genuine Mayn, $2.75; Cheater, $2.00. 
SMOOTH-ON—75c lb. 

SOLDER — H end 85c lb.; No. 1, 90-100, 85c; Wiping. 
SPARKERS—Red Seal—No. A141. $8.00; A152, $8.65; A162. 
$4.35. _ 

8PORTIMO AMD ATHUTIO GOODS 

(Prices supplied by courtesy Wright k Ditson Victor Co.) 
BASEBALL GOODS— 

Major League Baseballs, $2.00; Junior League Baseballe, 
$1.50: Specif League Baseballs. $1.75; Lowest Quality. 15c. 

Major League Catchers* Mitts, highest quality, $15.00; 
lowest quality, $1.00. 

Major League Basemen's Mitts, highest quality, $t.00; 
lowest quality, $1.00. 

Major League Fielders' Gloves, highest quality, $8.00. 
lowest quality, 75c. 

Player’s Model Bats. $1.25; lowest quality, 25e. 

CThest Protectors, $9.00. 

Jack Strops. 50e. 

TENNIS GOODS— 

Tennis Racket, highest quality, $18.50; lowest quality, 
$2.50. 

Championship Tennis Balls, 50e; Practice Tennis Balls, 
10c. 

Tennis Net. highest quality, $20.00; lowest quality, $3.00. 
Tennis Reels, $1.50. 

Racket Cases, Canvas, $1.50; Felt, $1.00. Racket Press, 
$1.00. 

Racket Restringing, English Got, $5.00; American Out, 
$4.00: Japanese Gut, $2.25. 

GOLF GOODS— 

Golf Balls, highest quality, High Power. 75e; Medium 

Power. 50c. 

Golf Clubs, Standard Woods, $5.50; Standard Irons. $4.50. 
track and FOOTBALL— 

Javelins, Official, $6.00. 

Discus, Official, $10.00. 

Vaulting Poles, 16-foot, $10.00; 14-foot, $10.00; 12 foot. 

$9.00. 

American Football, Official, $9.00; lowest quality. $1.75. 
Soccer Football, Official, $10.00; lowest quality, $3.00. 
Athletic Jerseys, $4.50. 

Running Shirts, 60c. 

Running Pants, 90c. 

GYMNASIUM AND PLAYGROUND— 

Basket Balls, Official Indoor, $13.50; lowest quality, $4.00. 
Official Outdoor. $18.50. 

Play Ground Balls, 12-ineh Outseam, $1.75; 14-ineh Out- 
seam, $2.00; 12-inch Regular Seam, $1.50; 14'ineh Regular 
Seam, $1.75; Children's, 25c. 

Play Ground Ball Bats. $1.00. 

Hand Balls, 1%-inch, 35c; 2%-lnch, 40c. 

Volley Balls, Official, $7.00; lowest quality, $8.50. 

Boxing Gloves, 10-os. beat, $18.50; 8-oz. best, $12.00; 

6-oz. best, $9.00. 

Striking Bags, best $10.00; lowest quality, $8.00. 
SPRAYERS: Bucket Pump—305, each, $22.50; 324, $10 00; 
327^, $6. 

Hand — Faultless, each, 60c; Misty, 70c; Midget, 50c; 
Feeney. $22.50. 

Compressed Air—Meyers Pneumatic, each, $8.75; Utility 
Knapsack, $9.00. 

SPRAY PUMPS—Faultless Tin, 76c each: Barnes No, 254. 
$8.00; Barnes, 276, $12.30; Little Giant, 327 $7.25; Acms 

Pressure 345, $9 00; Defiance No. 324. $10.00. 


SPRINKLERS. LAWN; Dew Drop—7-foot, brass, each, $3.25; 
8 foot, brass, $3.50; 8-foot, galvanized, $2.85, 

Fountain—Crescent, eachj 90c. Square, 65c. 

Pluvius—H-inch and \-inch, $2.25. 


Ring, each, $1.00. 

Ross, 59R, each, 80c. 
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Thompeon's—70, each, 35c; 75, 45c; 90, 25c; 95. 35c; 
100, 45c; 120, 50c; 135, 30c; 125, $5.50; 126, $6.00; 

127, $6.75; 180, $1.00; 131, $1.75. 

Will’s—4-foot, each, $1.35; 5-foot, $1.75; 6-foot, $2.00; 
7-foot. $2.50; 8-foot, $2.75; lO-foot, $3.50. 

8QUARE&—Steel—No. 8, $2.00 each; 14, $1.85; 100, $8.25. 
Blued—No. 1, $8.00; 100, $3.25. 

Take-Down Rafter—No. 100, Poliahed, $4.55; Nickeled. 
$5.00; Blued, $5.60. 

Mitre—No. 1, 4-in., 65c; 6-ln., 85c; 8-in., 95c; 10-in., 
$1.25. No. a, 4Vii-in., 60c; 6-in., 80c; 7^-in., 85c; 9-in., 
$1.10; la-in., $1.50. 

N. P.—No. 8. $8.00; 12, $1.75. 

Lufkin—No. 65, 9 in.. $2.00; IS-in., $2.25. 


4 6 8 10 12 

12 .55 .85 1.00 1.25 1.55 

14 .80 .90 . 

20 . .85 1.15 1.85 1.65 


STAPLES—Fence Wire—Polished, 10c lb.; galranized, 10c. 
Poultry Wire, )4-ineh. 15c lb. 

STONES, SHARPENING—Alozite or Onrborundum—No. 107, 
$1.25 each; 108, $1.75; 109, $1.25; 110, $1.50; 111, fl.OO; 
112, 85c; 115-117, $1.50; 118-120, $1.85; 121-128, $1.15; 
124-126, 90c; 180-182, 65c; 138-135, $1.25; 186-188, 75c; 
142-144, 65c; 145-147, 45c; 149, 20c; 174-176, $1.15; 177- 
179, 65e: 180-182, OOe; 188-184, 65e; 195, 45c; 196, 60e. 

Pike's Scythe—No. 89, 15e each; 40, 15c; 41, 15e; 42, 
20c. 

STOVES: Oook—Perfection, Superfez burners—No. 802, two 
burners, $82.00; No. 808, three burners, $41.00; No. 804, 
four burners, $52.00. 

Perfection Oil Heaters— 

Heaters equipped with Steel Reservoirs (lead coated)— 
No. 520, black aruras, nickeled trimming;s. $7.75; No. 525, 
black drums, japanned trimmings, $7.75; No. 530, black 
drums, nickeled trimmings, $9.50; No. 630, blue enameled 
drums, nickeled trimmings, $12.00. 

Heaters equipped with brass reservoirs — No. 550, black 
drums, japanned trimmings, $9.50; No. 560, black drums, 
nickeled trimmings, $11.00; No. 660, blue enameled drums, 
nickeled trimmings, $18.50; No. 760, white and gold enam¬ 
eled drums, nickeled trimmings, $14.25. 

Floor Pan for No. 500 and 600 and 100 and 200 line 
heaters, except No. 520 (packed in eases of 1, 8 or 12) 
55c per pan. 

Wicks with Carriers: No. 500, heater wicks with carriers, 
for 500 and 600 and 100 and 200 line heaters—$4.80 per 
dozen: $57.60 per gross. No. 325, heater wicks with car¬ 
riers, for 300 and 400 line heaters—$4.80 per dozen; $57.60 
per gross. 

Blue Chimney—No. 81, one burner, $18.00; No. 82, two 
burners, $18.00: No. 38, three burners, $28.00; No. 84, 
four burners, $30.00; No. 85, five burners, $42.00. 

Puritan — No. 22, two burners, $18.00; No. 28. three 
burners, $28.00; No. 24, four burners, $30.00; No. 25, 
five burners, $42.00. 

STRIP—Weather—Rubber, %-ineh, 6c ft.; ^-inch, 7c ft. 
Felt. H-inch, 5c ft., %-ineh, 10c. 

SWEEPERS. CARPET—Bissell's American Queen,^ $6.25 • Club, 
$18.00; Elite, $7.00; Gold Medal, $5.75; Grand Rapids 
(Nic.), $5.50; Grand Rapids (Jap.), $5.00; Grand (Jap.), 
$7.00; Parlor Queen, $6.50; Princess, $5.75; Prize, $5.75; 
Universal (Nic.), $5.25; Universal (Jap.), $4.75; Welcome, 
$5.75; Superior, $5.50. 

SWEEPERS, VACUUM — Grand Rapids, $11.00; Household, 
$9.00. 

SWEEPERS, TOY—Little Daisy, 25e; Little Queen, 50e; Little 
Jewel, $1.50. 

Retail prioea on the followlnf Weitern and Sonthern 
States are 60c higher on regnlar. Grand and Vaennm Swes^ 
era; $2.00 on Olnb; 6c on Zdttie Daisy, and 15o on littls 
Jewel, on acconnt of the freight: Oolo., New Hex., Wyo., 
Mont., Ore., UtalL Aria., Her., Ida., Wash., Oallf., Texas, 
Okie., Azk., La., mss., Ala., Fla., Ga., N. 0. and 8. 0. 

TACKS—Bill Posters’—No. 8. 25e lb.; 4, 25e; 6, 26e; 8, 25c. 

Carpet—Cut, %-lb. papers—No. 4. 10c; 6, 10c; 8, 10c; 
10, 10c; 12, lOc. wire, V4*lb. papers—No. 8, 10c boz; 
4. lOe; 6, lOe; 8, 10c: 10 10c; 12. 10c. Wire in bulk— 
No. 3, 25e lb.; 4, 25c; 6, 25c; 8, 25c; 10, 25c. 

Gimp—H lb. boz, 2H. lOo; 8, lOc; 4, 10c. hi lb., 6, lOc; 
8. 10c. 

Upholsterers—Cut, % lb. papers—No. IH, 10c boz; 2, 
lOe: 8. lOe; 4, lOc. ^-Ib., 6. lOc; 8. lOc; 10. lOe; 12 to 
16, 10c. Cut, in bulk. No. 8, 26o lb.; 4, 25c; 6, 25e; 
25c; 10. 25c; 12, 26c. 

Double Pointed—Blued, H lb. papers. No. 9, 5e boz; 10, 
5e; 11, 5e; 12, 5e. Blued in bulk. No. 9, 25e lb.; 10, 26e; 
12. 25e. 


TAPES. MEASURING— (Lnf k in)—(St arrett)— 

Asses* Skin Metallic 


No. 

710 . 

718 . 


Each 

.. .60 
. . .65 

500 . . 

508 . . 

505 


. . 2.76 
. . 4.00 

4 35 

715 . 

716 . 
780 


.. 1.10 
. . 1.25 
. . .65 

506 . . 

Pocket 

!. 6^85 

788 


. . 1.10 

148 


. . .80 

785 . 

Steel 

. . 1.40 

145 . . 

165 .. 


. . 1.00 

. . .20 

786 . . 


. . . 1.65 

8148 . 


. . .60 


100 . 

. 5.60 

263 . 

.5.85 

103 . 


265 . 

.7.60 

200 . 

. 5.50 

266 . 


203 . 


550 . 

.4.00 

205 . 


553 . 

.4.85 

206 . 


555 . 

. 6.35 

240 . 


556 . 


248 . 


1240 . 

. 4.00 

245 . 

. 7.00 

1243C . 

. 6.0C 

246 . 


1260 . 


260 . 


1268 . 

.6.66 

Asses' 

Skin Case—25. 65e; 

50, 85c: 75. $1.15. 

100, $1.35. 


SPRINGS. DOOR—Perfect, No. 1, lOo each; 2. 10c; 8, lOe; 
4, 10c; 6, 15c. Faultless, No. 168, 45c each. Victor, No. 
160. 20c each; 161, 25c; 162. 85c; 164, 50c. Reliance, 
Machinists'—Prentiss—No. 2, $16.50 each; 2H, $19.25; 
3, $22.50; 4, $36.50; 5, $53.00; 6, $68.00; 19, $19.75; 
19H, $24.00; 20, $29.00; 21, $46.25; 22, $64.00; 51, 12.00; 
52, 14.00; 53, $17.00; 54, $22.50; 55, $33.00; 56, $42.00; 
57, $60.00: 161, $8.75; 161%, $5.00; 162, $5.75; 163, $9.50. 

Oval Slide—No. 0, 2%-inch, $4.00 each; 1, 8-inch, $4.50; 
2, 3%-inch, $5.75; 8, 4-inch, $8.25; 4, 4%-inch, $12.50. 

Pipe—Hinged—No. 600, $3.75 each; 671, $4.50; 672, 
$6.75; 678, $10.00; 674, $21.00. Chain—No. 1. $4.00; 2, 
No. 270, 60e each. Warner's, No. 2, 25c each. Torrey, No. 
2. 40c each. 

TAPE—Friction—% 1b., 50c; 2 oz., 15e; 1 oz.. 10c. 
THERMOS—See Bottles. 

TIN—Bar and Pig, $1.20 lb. 

Common Roofing, 40e per sheet. 

Valley, No. 4. 6r per ft.; 10, 10c; 14, 17c; 20, 25c. 

Painted 1 side, le foot eztra, two sides. 2c. 

Flashing IC. Izl, $2.25 per 100 feet; %zl, $2.25. 

Shingles—5z7, 80e dozen. 

Valley—14-inch, 12c per foot, $10.00 per roll; 20-ineh, 18e 
per foot. $15.00 per roll. 

T1 RES : Sterling—Hardwear— 

Sovereign Cord Tires. Vacuum Cord. 

Seamless 

Tires. Tubes. Cord. Red Tubes. 

30x3, Cl.$14.00 $2.40 - - 

30x3%, Cl., e-Ply. . 16.50 2.80 $19.00 $2.80 

30x3%., S., 6-Ply. . 28.50 2.80 - - 

32x3%, S., 6-Ply.. 25.50 2.95 25.50 2.95 

31x4., S., 6-Ply_ 29.40 8.45 _ _ 

82x4, S., 6-Ply_ 32.40 8.65 32.40 3.65 

38x4, S., 6-Ply_ 83.40 3.80 33.40 3.80 

34x4, S., 6-Ply_ 84.25 4.00 34.25 4.00 

82x4%, S.. 8-Ply.. 41.90 4.65 41.90 4.65 

33x4%, S. 8-Ply.. 42.85 4.75 42.85 4.75 

34x4%, S., 8-Ply.. 43.90 4.90 43.90 4.90 

35x4%. S., 8-Ply.. 45.20 5.10 45.20 5.10 


33x5, S., 8-Ply_ 52.15 5.70 52.15 5.70 

35x5, S.. 8-Ply_ 54.75 6.00 54.75 6.00 

TOGGLE BOLTS—Sebco No. 1—Per hundred list. 

—Diameter- 

Length— %-in. 8-16-ln. %-in. 

3- inch . 6.00 8.00 12.50 

3%-inch . 6.25 8.00 9.06 

4 . 6.75 8.50 18.80 

5 7.50 9.25 14.80 

6-inch . 8.00 10.00 16.00 

Sebco No. 5—With either round or flat head machine 
screw*— —Diameter^— 

Length— %-in. 3-16-in. %-in. 

8-inch . 2.65 8.15 8.50 

4- inch . 2.97 3.50 8.85 

5- inch .. 8.35 3.85 4.20 

6- inch . 8.67 4.20 4.55 

TORCHES—Turner Brass: Gasoline-Kerosene Torch No. 18, 


$14.40 each; Gasoline, No. 53, $15.00; Gasoline-Kerosene 
Torch No. 28, $18.40: Gasoline, No. 95, $18.10. 

TRACK. DOOR HANGERr—See Hangers. 

TRAPS—Ply—Harper, 40c each; Balloon, 85c; Avis, 1, $2.75; 
Avis 2. $2.25; Avis 3. $2.00. 

Game—No. 0 Newhouse, 60e each; 1 Newhouse, 70e; 1% 
Newhouse $1.10; 2 Newhouse, $1.40: 8 Newhouse. 2.15; 
4 Newhouse. $2.50; 5 Newhouse, $19.50. No 1 Oneida Jump, 
35c; 1% Oneida Jump. 55c; 2 Oneida Jump, 85c; 8 Oneida 
Jump. $1.20. No 0 Victor, 25c; 1 Victor, 80c; 1% Viczor, 
40c: 2 Victor. 55c: 8 Victor, 95c; 4 Victor, $1.15. 

Gopher—Best, 25c each; O. K.. 80c: Maeeabbee, 25e; 
Easy Set, 25c; Newhouse, 35c; California Pocket, 80e. 

Mole—Reddick. $1.25 each; Out-0-8ight, $1.50. 

Mouse—Hold Fast. 5c each; Out-OSieht. lOc; Choker, 
Wood, 20o; Choker, Tin, 15c; Delusion, 30c; Holdem, 65c; 
Marty, 80c. 

Rat—Holdfast, 15c each; Out-O-Sight, 20c; Holdem, $1.25; 
Marty, small, 60c; large, $1.50. 

TROWET..8—Rose Brick, Wood Handle. $2.25; Rose Brick, 
Leather Handle. $2.50; Marshalltown Plasterer’s. $3.00; Fin¬ 
ishing. $2.75. 

TRUCKS — Lansing — 

Dandy Bag, $5.00: Lansing Bag, $5.60. 

Warehouse and Store; No. 1 No. 2 No. 8 

Inside Wheels. Western . $8.40. $11.00 $16.00 

Outside Wheels, N. Y. Pattern... 8.00 10.00 12.00 

Reynolds 4-wheel Flat, 8000 lbs capacity—No. 9, 2x4, $86; 
No. 18, 2x5, $89.00; No. 21. 3x5, $43.00. 
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Boilers, Coffee 

27 . 1.10 

Covers, Pot 

6-9.10 

Moulds, All Kinds 

3 Melon. 1.65 

10. Ret. 

801, 802 .20 

Seoops 

2 .85 

29 . 1.50 

10-11.15 

2 Melon 1.35 

804'.85 

4 .:3 

852 . 80 

18 . 2.5 

4, Melon 1.75 

806 .40 

12 .15 

864 . 1.10 

15 .85 


808 .45 

14 .20 


Boilerfl. Wash 
Copper Bottom 

IC, 8.2.75 

IC, 9 . 8.00 

IX. 8. 8.00 

IX, 9.8.25 

IXX, 8 .4.25 

IXX, 9 .6.00 

Copper Rim 

IX, 8.4.00 

IX. 9. 4.25 

Bowla, Wash 

06^ .15 

08 25 

6% .80 

8 .40 

Buckets, Corered 

11 .15 

12 .25 

14 .85 

Buckets, Dinner 


Cups 

211, 212.10 

09, 010.15 

9, 10, 214.20 

Dippers 

2 15 

4, 01.20 

02, 81, 82 .25 

83, 84 .80 

48 50 

Fillers, Fruit Jar 


Cans, Milk 


4 .70 

01 30 

08 .55 

04 70 

102 .4.00 

103 4.50 

1020 . 5.25 

1040 . 7.00 

Cans, Oil 


Forks 

208 .60 

206 .75 

419 10 

425 15 

1197 .20 

1198 .25 

Funnels 

10. 16.10 

20. 25 .15 

80 .20 

86 25 

235 . 1.25 

335 . 1.50 

Orsters 

02 .10 

020. 100 .20 

080. 150 .25 

Kettles, Lipped 
Preaerring 

160 85 

200 .46 

240 .60 

280 .75 

Ladles 

010 .20 

11 .25 

Measures 


Cookers, Steam 

42 . 8.25 

46 . 4.00 


IC, 6-qt.25 

IC. 10-qt.35 

IX. 10-qt.60 

IX, 14-qt.70 

IXX. 10-qt.70 

IXX. 14-qt.85 

IXXX, 12-qt. . . 1.00 
IXXX, 16-qt. .. 1.85 
IXXXX. 18-qt.. 2.25 
IXXXX, 20-qt.. 2.50 
Pails, Fruit Picking 
14-qt..65 

Pails, Peddlers 

Small.45 

Large.55 

Pails. Strainer 

IX. 10 qt. 1.10 

IX, 12 t. 1.15 

IXX, 12 nt_ 1.25 

IXX, 14 qt. 1.85 

Gem. 12 qt_ 1.50 

Gem. 14 qt.... 1.65 
Pans, Bread 
01. 110, 80... .20 

140, 200 .80 

800 85 

Pans, Com Cake 

06 .26 

08 .85 

012 .50 

Pans. Cake 
Perfection 

Round, t^-in.. .15 

Round, 10%-in. .20 
Square. 8H*in.. .20 

Square, 9-ia.80 

Mt., 9H-in.... .20 

Tube. Rd.. f % . .25 

Tube, Sq., t-Ui. .46 
Pans, Dish 

10 .70 

14 .85 

21 1.25 

Pans, Milk 
IC, Plain 

200 .10 

200H 10 


8100 .56 

Pans, Muffin 

6 25 

8 .80 

12 .40 

Pans, Patt 7 

All Nos.10 

Pans, Pie 

6, Shallow.10 

9 15 

Deep .15 

Pans, Pudding 
10. Plain 

016 to 018 ... .15 

019, 020 .20 

021, 022 .25 

IC, Bet. 

16 25 

18 85 

20 40 

22 50 

Pans, Rinsing 
IC, Plain 


Sieves, Flour 

2, 816.25 

818 .80 

Sifters, Flour 

0 .25 

1 45 

10 70 

Acme.35 

Nesco .85 

Shaker.50 

Skimmers 

10 .20 

45 10 

Spoons, Beating 

110 . 10 

114 15 

812 .20 

815 80 

Spoons. Mixing 


10. Ret. 


Steepen, Tea 

Strsinen 

Gravy 


Pans, Lipped Sauce 


Pots. Coffee 


Pots, Tea 

241 .25 

241^ 80 

242 .85 

Raisers, Bread 

-4 . 2.00 

117 2.*i0 


Turners, Cake 

1, 2. 71.10 

6, 18.15 


TWINE—Cotton—Wrapping. 80 to sack, 15c lb: 60 to sack. 
10c. 2-lb. Cones, 81.25 lb. Budding. ^-Ib. balls, 40c lb. 

Flax—%-lb. balls-18BB, 15c ball; 24BB, 15c. Vk-lb. 
balls—18BB, 25c ball; 24BB, 25c; 86BB, 25c; IdBC, 85c: 
24R0. 35e; 86BC, 85c. Buffalo Asst., 10c ball. 

Hemp Spring—No. 4H, %-lb. ball, 25c; l-lb., 40c. No. 
6, V^-lb. ball. 25c; l-lb., 40c. 

Jute Wrapping—H*lb. balls—2-ply. 20c lb ; 8-ply, 20c lb. 
2-lb. cones, 1 and 2-ply, 85e lb. Wool, l-lb., 40c. 

Mattress—^-Ib. bslls, 85c lb. 

Sacking—Medium Quality, 80e lb.; Extra Quality, 81.50. 
Many Ends. 81.00 lb. 

VISES—Bench—Bonnev—No. 1006, 81.75 each; 1007, 82.00; 
1008, 82.50; 1010, 83.50. Yankee—No. 990, 83.50; 1993, 

86.50. 

Hand—1 Alford, 85.25 each; 2 ^Iford, 85.00; 21 Stearns. 
90c. 

Machinists*—Parker—No. 108, 810.00 each; 108%. 

812.00; 104, 813.75; 104%, 817.00; 105, 822.00; 106, 

842.00; 208%, 815.75; 204, 818.25; 204%, 821.75; 205. 
882.25; 205%, 840.00; 206. 854.50. 

Solid Box. Blacksmiths'—85-lb., 89.00; 60-lb.. 810.50; 

70-lb., 814.50; 80-lb., 816.50; 90-lb., 819.00; 100-lb., 820.75. 

Handy Worker—Stewart. 881.00 each. 

88.75; 8, 821.00. Combination—No. 181, 819.25; 182, 

826.25; 182%, 889.00: 188, 854.50. 

Woodworkers*—Prentiss—No. 59. 818.00 each. Richards- 
Wilcox—No. 480-1. 810.50; 480S1, 811-25; 2. 814.00. 
WASHBOARDS—Crown Glass, 90c each; Crown Brass, 80c; 

Pacific Zinc, 75c; Silver Qneen, 65c. 

WASHERS—Cast Iron—Rise % to 2. 10c lb.; Angle, 10c. 
Malleable—Standard, 15e lb.; Nall Hole, 15c lb.; Angle, 30e. 
Out—Sises 8-16, 29e lb.; %. 25e; 5-16, 22e; %. 20c; 7-16, 
I9r; %. l«c: % to 1. 17e. 

WASTE—Cotton—No. 6X White, 25c lb.; 1 White. 25c; 2 
White, 20e; 01 Colored, 21c; 02 Colored, 20e; 10 Wool, 82c. 
WATCHES—Westclox—^Pocket Ben, 82.00 es.; Glo-Ben, ^3.26. 
87.00 each; No. 1, 8% cu. ft., 87.75; No. 2, 4 % cu. ft.. 

88.50. 

WAX—Flooi^ohnson's or Old English, lb.. 75e; 2 lb., $1.50; 
4 lb.. 82.60. 

WEDGES—Truckee-Alki, lb., 15c; Oregon-Atha, 28c; Cedar 
Atha. 20e; Cedar-Alki, 20e; Falling. 87e; Saw, 27e. 


WHEELBARROWS — Lansing — 

Garden: 1% cu. ft., 85.20; 8% cu. ft., 88.00; 4% eu. ft.. 
88.60 

Stave Tray; New Michigan, 84.60; Michigan Jr., 84.00. 
Three-Piece Tray, Bolted: Common, 84.20; Climax. 85.60. 
Steel Tray, Wood Frame: Klondyke, 86.60; B-1, 89.20; 

F-4, 811.20. 

All-Steel, Tubular: No. H-21, 811-20; H-20, 811-00; A-02, 
89.60. 

WICKS—Lamp and Lantern—0, 15 Flat, 2%e; 1, A Flat. 
l%e; 2, B Flat, 2%e,^ D Flat, 2%o; 2 Etc*Jiestar, lOe; 
8 Rochester, 20c; 2110 W Ravo, 15c. 

Stove—4 in. Flat, 10c; 8 Perfection. 25c; 500 Perfection. 
50c; 018 Dangler, 40c. 

WIRE—Advances on Plain Wire Fence— Annealed 

Annealed Galvanised Baling Wire 


9 and coarser. 

.Base 

.50 


10 . 

.05 

.55 

* - - 

11 . 

.10 

.60 


12 . 

.15 

.65 

.80 

13 . 

.25 

.75 

.40 

14 . 

.35 

.85 

.50 

15 . 

.45 

1.80 

.60 

16 . 

.55 

1.40 

.70 

17 . 

.70 

1.95 

.85 

18 . 

_- .85 

2.10 

1.00 


Stone Wire-—Galvanised—No. 16, 17o; 17, 18o; 18. ISe; 
19, 20e; 20, 20e; 21, 20e; 22, 20e; 24, 28o. Black Annealed 
—No. 16. 15c; 17, 15c; 18, 17c; 19, 17e; 20, 18e; 21. 18c; 
22. 18c; 24. 20c. 

Barbed Wire—80-rod spool—American Special. Oattle, 
83.40; Hog, 83.70. Oalv. Am. Glidden, OaUle, 84.75; Hog, 
85.10. 

Catch Weight pools—Owt.—Galv. Wankeganito, 86.95; 
Galv. Baker. 26.46; Galv. Glidden. 86.20. 

Stove Pipe Wire—Black per Stone—No. 18. 81-90; 19. 
82.00; 20. 82.15; 21. 82.20; 22, 82.80. 50-foot coils, 10c. 
WIRE CT.OTH—See Cloth. 

WOODEN WARE—Boards. Pastry—16-lncb, 90e each. 

Bowls. Chopping—11-inch, 80c each; 15-inch, 81.85; 17- 
inch. 83.00. 

Pins, Rolling. 55c each. 

Sponne. 18-in<»h, I.Ae each; 15-inch. 2nc. 

WOOIi—Steel—l-lb. rolls—0, 80c; 1, 60c; 2. 8. 40c. 2-os. 

packages, 15e each. 
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INDEX TO ADVEBTISEBS 


A 


Acme Pattern Works. 62 

Albertson & Oo.119 

Allith-Proutjr Company.55-136 

Ajax Electric Specialty Co.81 

Althoff, L. A., Mfjr. Co. 

American Gas Machine Co.127 

American National Co. 

American Nut & Bolt Fastener Oo. 24 

American Saw A Mfg. Co.47 

American Scale Co. 65 

American Stamping k Enameling Co. . 82 

American Steel k Wire Co.26 

American Stove Co.Opp. 32 

American Wire Fabrics Co. 53 

Arcade Mfg. Co. 66 

Atkins Company^ E. C. 10 


B 


Baker, Hamilton k Pacific Co.39 

Baldwin Refrigerator Co.28 

Bartlett Mfg. Co. 56 

Bayerdorfer, M. 71 

Beaton k Cadwell Mfg. Co.153-15.5 

Beaton k Corbin Mfg. Co.152 

Benjamin Air Rifle Co. 78 

Berger Bros. Co. 66 

Bemz Co., Otto . .154 

Bestov Appliance Co. 80 

Bissell Carpet Sweeper Co.133 

Boiler Machine Works . 58 

Bomraer Spring Hinge Co. 63 

Boston Woven Hose k Rubber Co... . 14 

Bowman, Geo. H.. Co.2-3 

Boyle Mfg. Co. 27 

Brainerd Mfg. Co. 68 

Bridgeport Hardware Mfg. Corp. 59 

Buckner Mfg. Go. 45 

Buffalo Forge Co. 48 

Buffum Tool Co. 60 

Burch, P. S. k Co . 58 


C 

Cadillac Mfg. Co. 31 

Caldwell Mfg. Co. 63 

Cary Mfg. (h . 57 

Champion Blower k Forge Co. 50 

Chatillon, John k Sons . 77 

Central Oil and Gas Stove Co. 9 

Central Stamping Co. 89 

Chamberlain Co., The. 69 

Chicago Spring Butt Co. 

Cincinnati Tool Co., The. 61 

Clayton k Lambert Mfg. Co.151 

Cleveland Metal Products Co.... 18-19-91 

Coes Wrench Co. 46 

Coldwell Lawn Mower Co.- 

Cole Brushes, “King*' . 35 

Columbian Rope Co. 23 

Columbus Anvil k Forging Co. 47 

Connors, Wm.. Paint Mfg. Co.70 

Continental Wood Screw Co.55 

Corbin Cabinet Lock Oo. 

Covert Mfe. Co. 

Crescent Toni Co. 49 

Cushman Company. 65 


D 


Diamond Saw k Stamping Works. ... 50 

Dietz, R. E.. Co. 88 

Disston, Henry, k Sons. 7 

Du-Blake Mfe. Co. 65 

Dunham, Carrigan A Hayden Co.87 

Durst Mfg. Oo. 76 


E 

Eagley-Morrison Co. 87 

F.dwards Manufacturing Co. 72 

Elastic Tip Co. 92 

Electric Appliance Company. 35 

Empire Level Mfg. Co.2nd Cover 

Erb Hardware Co. 41 

Everedy Bottle Capper Co. 69 

P 

Fate-Root-Heath Co. 53 

Faultless Caster Co. 72 

Fraim-Slaymaker Hardware Co.56 


O 


Gold Medal Camp Furniture Co. 75 

Goodell-Pratt Co. 49 

Goodyear Rubber Co. 44 

Gottschalk Co., John W. 90 

Greenfield Tap A Die Corp.68-137 

H 

Hardwear Tire Corp.Cover 

Hardy, John E.158 

Hay-Budden Mfg. Co. 64 

Hays Mfg. Co.157 

Heller A Company, W. C. 51 

Hess-Snyder Mfg. Co. 56 

Honk Falls Knife Co., Inc. 76 

Holter Hardware Co., A. M. 41 

Hotter Hardware Co.41 

Honeymnn Hardware Co.41 

Hoppe, Frank A. 71 

Howard Mfg. Co. 68 

Hunt, Helm, Ferris A Co. 29 

Hyfield Mfg. Oo. 77 

Hygrade Lamp Co. 80 

I 

Illinois Pure Aluminum Co. 94 

Indiana Steel A Wire Co. 12 

International Silver Co. 95 

Ivory Handle Oo. 58 

K 

Keystone Wire Matting Co. 54 

Kilbourne A Jacobs Mfg. Co. 15 

King Pressed Steel A Mfg. Co. 62 

Kline Co.. M. L.151 

Knowles, S. E., Co. 71 

L 

Lalance A Grosjean Mfg. Co. 78 

Lamson A Goodnow Mfg. Co. 76 

I.ane Bros. Co. 65 

Lansing Company . 35 

Lawson Mfg. Oo. 

Leonard Metal Works.137 

Little Giant Company. 67 

Lindemann, O., A Co. 68 

Lockwood Mfg. Co. 55 

Lovell Mfg. (So . 67 

Ludlow-Saylor Wire Co. 43 

Lufkin Rule Co. 46 

Luther Grinder Mfg. Co. 21 

M 

Maine Mfg. Co. 74 

Malleable Iron Range. 83 

Mangrum A Otter. 88 

Many-Use Oil Co. 

Marble Arms A Mfg. Co. 71 

Marcy Tool Works, Inc. 55 

Maydole Hammer Co. 60 

Maytag Company. 93 

McCaffrey File Co. 62 

McKenzie, Chas. A. 85 

McKinney Mfg. Co. 16 

Meyers Mfg. Co., Fred J. 84 

Milbradt Mfir. Co. 64 

Milwaukee Corrugating Co.186 

Monarch Refrigerator Works. 88 

Montauk Paint Mfg. Co. 84 

Moore, C. L. 


iuurpii/ 1^ xvou^rv, ouas vo. 

Mustad, O., and Son. 70 

Myers, F. E., A Bro. 63 

K 

New Haven Clock Co. 66 

Ney Mfg. Oo.143 

Nitrogon Electric Oo. 78 

Norcross, C. S., A Sons. 53 

North Bros. Mfg. Co. 59 

Northland Ski Mfg. Co.145 

Northern Handle Oo.56 

Novelty Cutlery Oo. 84 

Nye Tool A Machine Works.156 

O 

Ontario Knife Co. 76 

Ottemiller Co., Wm. 51 


P 


General Machinery A Supply Co.86 

Gerstondorfer Bros. 13 

Gibford Mfg. Co. 77 

Gilson, J. E.. 56 

Gilbert, A. C . Company.96-131 


Pacific Pump A Simply Co. 36 

Packham Crimper Co... 64 

Peck, Stow A Wilcox Co. 25 

Peerblow Mfg. .154 

Pennsylvania Lawn Mower Works. ... 57 


Perfection Mfg. Co. 85 

Peters Cartridge Co. 73 

Philadelphia Lawn Mower Co. 64 

Phoenix Horse Shoe Co. 48 

Pittsburgh Steel Co. 52 

Porter, H. K. 62 

Portland Cordage Co. 40 

Precision Machine A Tool Oo. 64 

Prentiss-Wabers Stove Oo.125 

Progressive Mfg. Oo. 60 

yrene Mfg. Co.121 

Q 

Ouecn Incubator. 67 

Quick Meal Stove Co. 80 

B 

Radio Parts Co. 

Reed A Prince Mfg. Co. 63 

Reliable Incubator A Brooder Oo. 81 

Remington Arms Co., Inc.6-8-Cover 

Republic Stamping A Enameling Oo. . . 5 

Rochester Can Company .. 22 

Rubens, Myer S.'.. 42 

Rulofson Co., A. O.. 52 

8 

Salt Lake Hardware Oo. 44 

Samson Cordage Works . 64 

Sargent A Company . 17 

Save Electric Corooration.135 

Savills Sons, Thomas .152 

Scandinavian-Western Imp. Co., Ltd.. 64 

Schaw-Batcher Co. 42 

Shelby Spring Hinge Co. 54 

helton Tack Company. 65 

Silver Lake Oo. 65 

Simonds Mfg. .144-145 

Smith A Egge Mfg. Co. 61 

Smith, H. D., A Co.129 

Smith A Hemenway. 77 

Smith Mfg. Co., F. H. 61 

Specialty Mfg. Co. 52 

Spokane Stove A Furnace Repair Wks. 42 

Spring Leaf Lubricator Oo. 64 

Stanley Works. 20 

Star Heel Plate Oo. 58 

Starrett, L. S., Co. 48 

Steidle Mfg. Co.117 

Stimson Computing Scale. 79 

Storm Mfg. Oo. 73 

Strevell-Paterson Hardware Co.42 

Superior Laboratories. 67 

Superior Spring Hinge Oo. 54 

Swan Co., Jas. 45 

T 

Taintor Mfg. Co. 65 

Textile Products Mfg. Company. 84 

Thompson Mfg. Co. 52 

Thomson-Diggs Co. 86 

opping Mfg. Co. 60 

Tnmont Mfg. Co. 

Triner Scale Mfg. Co. 68 

Tritch Hardware Co. 82 

Tsuchiya Trading Co. 86 

Turner Brass Works.141 

Turner, Day A Woolworth Handle Co. 31 

U 

Onion Pork A Hoe Co. 85 

United Royalties Oorp. 79 

U. S. Steel Products Oo.26 

V 

Vaughan A Bushnell Mfg. Oo. 62 

W 

Wachter, Charles J. Co. 66 

Wagner Mfg. Oo. 54 

Wall Mfg. Supply Oo.186 

Warner Mfg. C5o. 

Warren Tool A Forge Oo.47 

Wayne Tank A Pump Oo.123 

Welsh. Joe. 70 

Western Brass Mfg. Co.. 73 

Western Screw Products Oo.61 

Wilder Mfg. Co. 81 

Wiss, J., A Sons.1st Cover 

Witt Cornice Co. 82 

Whitelite Electric CO. 74 

Whitlock Cordage Oo. 1 

White Mop Wringer Oo. 68 

Wilkins, Geo. H.. Co. 47 

Wilson, A1. 71 

Wrought Washer Mfg. Oo. 59 
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HARDWARE WORLD 



Patented March 12. 1012 


SAVES TIME AND MONEY 

Made in Lap and Slip Joint, Single and Double Bead 

THE SLIP JOINT IS PEEFECT 

ALL STYLES METAL ROOFING 


'*Kaehn*a** Lock Soam. 

'*01d Style'* Double Seam. 
"Oertlfiod" Preaaed Btandinc 
Seam. 

*‘Snperlor" Preaaed Standing 
Seam. 

Two- and Three-V Orlmp. 



"Noieelees" Pressed 
Standing Seam. 
Beaded Pressed 
Standing Seam. 
Also Weather Bosrd 
Siding and Beaded 
Celling. 


DOUBLE CROSS 







Corrugated Roofing and Siding 

All Sizes Oorrogations. 

TBY OUB 1%-INCH SPECIAL with Extra 
Corrugation to Prevent Leaks. 

Fire, Storm and Lightning Proof 
Write for Circulars and Prices. 


MILWAUKEE CORRUGATING CO. 

naLWAUKEE, WBS. 

Branch Office and Factory at Kanaas City. Miaaonxl. 

Minneapolis Bales Ofnce. Lomber Exchange. 
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I’ve sold many HAEDWEARS with my per¬ 
sonal guarantee to friends and acquaintances 
and I know that most of our dealers are doing 
the same thing. 

I know, too, that you would welcome a tire 
which you could, with perfect confidence, sell 
to your best friend and know that you were 
making him a better friend. 

Please let me send you our proposition—pre¬ 
suming, of course, that you are a hardware 
dealer, for we sell to no others. 

Your letter will have careful, personal atten¬ 
tion. Sincerelv vours, 

Vice-President. 


“T/ie Fourteen Points” 


( 1 ) 3396 Customers—all hard* | 
ware dealers. ^ 

( 2 ) Only 1% adjustments in i 

1921 . ' ; 

( 3 ) Less than 10% total over- 
head and selling expense. I 
(4) 20% lower consumers^ i 
price than average. i 

( 5 ) 10% more margin for the i 
dealer, meaning ' 

( 6 ) 30% lower dealers’ prices * 
than average ! 

( 7 ) Fabrics in sizes 30 x 3, I 
30x314, 31x4 only, guar- i 
anteed 6000. 

( 8 ) Cords in all sizes except 
30x3,—guaranteed tSOOO. 

( 9 ) All sizes airbag expansion 
process cured. 


(10) All sizes Vacuum Bar 
non-skid tread. 

(11) Money back on any goods 
returned unused within 
ten days of receipt if un¬ 
satisfactory for any rea¬ 
son. 

(12) Freight prepaid on six 
tires or more. 

(13) No salesmen. One Branch 
(Chicago). Therefore no 
expense. 

(14) Sample order for % dozen 
tires sent to any well¬ 
rated dealer on ten days 
approval. We refund the 
transportation if not ac¬ 
cepted. 






IHARIDWEAR TIRE €©RP®lRATl©]fl 


Chicago Branch: 
1508 8. Idichigan Aye. 


Hardwear Tiret are Made Exclusively for 

the Retail Hardware Trade Factory and omces: 

East Butherford, New Jersey 
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‘‘What Game 

Are You Going After 


I 1 ^jnin^icfL f,,: 

I Vr HfAVYDtKKioa 






I^P'*- OUAIL LOAD® 


t' px?^f 



The Ri‘^ht 


Shot 


THE 

Remington 


Sizes 


LlAMll. 

Ciame Load 





to 1 se 

12 

16 

20 


Ga. 

Ga. 

Ga. 

BRANT 

Brant Load or 

4 



Heavy Duck Load 

5 




Dove Load or 

71/2 



DOVE 

Grouse Load or 

7 

7V2 

7^/2 


Quail Load 

8 

8 

8 


Duck Load or 

6 

6 

6 

DUCK 

Heavy Duck Load or 

5 


6 


Brant Load 

4 



FOX 

Goose Load 

2 



GOOSE 

Goose Load 

2 



GROUSE 

Grouse Load or 
Duck Load 

7 

6 

•*/2 

6 

71/2 

6 

PAR- 

Grouse Load or 

7 

7'/2 

7‘/2 

TRIDGE 

Duck Load 

6 

6 

6 

PHEASANT 

Grouse Load or 
Duck Load 

7 

6 

7^/2 

6 

7 V 2 

6 


Snipe Load or I 

9 

9 

9 

PLOVER 

Quail Load or 1 

8 

8 

§ 


Dove Load 

7 V 2 


PRAIRIE 

Grouse Load 

7 

71/2 , 

7V2 

CHICKEN 





Quail Load or i 

8 

1 8 

8 

QUAIL 

Snipe Load or , 

9 

9 

9 

Dove Load 1 

7^2 ' 




Rabbit Load or 

6 

6 

7 

RABBIT 

Squirrel Load or j 

6 

6 

7 


Grouse Load 

7 

7 V 2 

7V2 

RACCOON 

Goose Load 

2 



RAIL 

Snipe Load or 

9 ] 

9 

9 

SNIPE and 

Quail Load or 

8 

8 

8 

SORA 

Dove Load 

7^/2 




Squirrel Load or 

6 

6 

7 

SQUIRREL 

1 

1 Rabbit Load or 

6 

6 

7 

Duck Load 

6 

6 

6 

TURKEY 

Goose Load 

2 



WOOD¬ 

Snipe Load or 

9 

9 

9 

COCK 

Quail Load 

8 

' S 

, 9 

1 


T HAT’S all you need ask any 
sportsman who comes into 
your store and says he wants 
“some shells”—when you sell the 
New Remington Game Loads 
(“Nitro Club” Wetproof). 

No argument—no pawing over 
shell boxes—no fussing with vari¬ 
ous combinations of powder and 
shot. 

Just say, “What gauge?” when 
you know the game your customer 
wants to shoot and—hand him the 
right Reinangton load. A picture of 
the game is on the front end label of 
the shell box with a cross-index of 
other game for which the load is 
adapted. 

You can’t make a mistake, your store 
salesman can’t make a mistake, your 
customer can’t make a mistake. 

The new Remington Game Lroads 
mean quicker turnover, faster sales, better 
service to the shooter, no tag ends of fool 
combination loads at the end of the season. 

Twenty-four loads divided among 12, 
16 and 20 gauge, both in chilled and soft 
shot — the greatest advance in merchan¬ 
dising shells in a generation. 

Ask your Jobber's Salesman. If 
he hasn't them, ask one who has. 
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PLUMBING and heating 


OCTOBER 1922 


The best paint 

agency is the Pabco 
Agency. It will be 
one of your biggest 
assets in a few years 

WRITE FOR OUR DEALER 
PROPOSITION 


Ask your painter 
He knows S4BCX) 


PABCO 


hanis Varni^ Enamels 

THE PARAFFINE COMPANIES, Inc 


Seattle 


San Francisco 


Los Angeles 


A $12,000,000 Corporation, operating fifteen plants 
on the Coast 


igitiz y 
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THE MOST PRACTICAL SMALL LEVEL EVER MADE 


This level fills a very definite demand among inspectors, con¬ 
tractors and others who have use for a level but who cannot 
carry one of larger levels with them. It is nine inches in length 
and extremely light in weight. Its rounded edges make it the 
ideal small level to be carried in one’s pocket. It has one plumb 
and one level glass. 

1 - — 

EMPIRE Torpedo Level 


Empire Adjustable Aluminum Level — Sizes 18", 24", 28", 30", 42" 

EMPIRE LEVEL MEG. CO., Milwaukee, Wisconsin 

Pacific Coast Agents: SPRAKE SALES COMPANY 
Portland Denver San Francisco Los Angeles 

YOUR JOBBER HANDLES EMPIRE LEVELS 


The Two Big Features 
Adjustability and Interchangeability 


There are many features about the Empire Adjustable Aluminum 
Level that distinguishes it from the ordinary kind, but the two 
big patented features that defy imitation are adjustability and 
interchangeability. 


The cases are independently adjustable and can be used for both 
pitched and level surfaces. 


The cases are removable and can be interchanged with any other 
Empire vial cases. This means that when a workman breaks a 
level glass he can do his own repairing as quickly and as easily 
as it could be done at the factory, by merely inserting a new case. 
Most hardware merchants carry Empire Adjustable Aluminum 
Levels—others owe it to themselves and to their customers to 
investigate this remarkable level. 
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^HITLCXIK secures business 



WHITLOCK CORDAGE CO. 

46 South Street New York N. Y. 
Please send information reffardins yoor 
business buildinff rope compaiffn for hard¬ 
ware dealers. 


for 


Rope Headquarters 


i inRopeValue 

\MANIL/V 

For 

Sale Here 


its dealers 


You hsTe a rl^ht to expeet the 
effeetive kind of sales help from 
yonr rope manufacturer which 
will brinir costomers Into your 
store. You get It with Whit¬ 
lock. 

Glance at the Inflnentlal frronp 
of farm papers shown above. 
Through these the Whitlock 
Message Is beln^ carried rean- 
larly—often by full paae color 
ads—to two million farmers, 
convlnclna them that Whitlock 
spells safety and economy In 
rope lanauajre. They are seek- 
Ina the store with the Whitlock 
slan. That store should be 
yonrs. 

And another two million boat 
owners, builders and house¬ 
wives are reading of Whitlock 
Rope and Clothes Lines In their 
favorite mayaslnes—readina. be- 
llevlna* and bnyina from Whit¬ 
lock Dealers not only rope but 
a thousand and one hardware 
and honse-fnrnlshlna Items. 

Ton are Invited to Join the 
Whitlock Association for more 
profit, quick turnover and 
areater volume of sales. Just 
clip this coupon and mall It. 

Whitlock Ojruace 0»ibwy 

46 South Street. New York 
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China Is the Magnet to Bring the 
Woman Into Your Store 

After slie is in the store, it is up to you to discover to her that 
about half of all the things she needs for the house can be bought 
of you. You may open her eyes that a hardware store is no longer 
a “man’s store.” 

But, remember,—CHINA is the 
magnet that brings her in and 
makes a steady customer of her. 

CHINA BELONGS IN EVERY HARDWARE STORE 

Allow us to prove to you the money you can make by using a small 
investment, a small space; and gaining quick turnover and steady 
demand by selling china, domestic and imported. 

Write us. One of our salesmen will aid you. 

THE GEO. H. BOWMAN COMPANY 

Importers (49 Years in Business) MonufacturerS 

CLEVELAND, OHIO 
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heJondsin every kitcher^ 

At this season, when folks are turning to hot cereals, they turn 
to new utensils. 

They buy a new Cereal Cooker. 

One of the finest examples of the real ^Mn-made” quality in 
“Swissalu” utensils is the Cereal Cooker or Rice Boiler. 

Exclusive feature: Triangular cast aluminum handle socket; no 
twisting or turning of the handle. 

Both inset and bottom made from heavy, thick, hard aluminum 
sheet guaranteed 18 gauge. Ebonized wood handle that stays cold. 
Heavy weight dome type cover. Faultless finish inside and outside. 
(Write for complete catalog.) “Swissalu^’ utensils are made in U.S.A. 
in our own factory. 

THE GEO. H. BOWMAN COMPANY 

Manuiacturers 

CLEVELAND, OHIO 
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CANTON, OHIO 
BRANCH SALES OmCES; 


50 Union Squart, 
New York. N. Y. 
Saul Cinsburc 
3103 L. C. Smith Bld(. 
Seattle. Waah. 

T. D. McLean 
302 Board oi Trade Bldc- 
New Orleane, La. 

B. C. Evana 


201 Douclaa Bide. 

Lot Aniclea. Cal. 

L. J. Veeper 

109 New MontKoinei^ Street 
San Franoaco, Cal. 
Geo. H. Eckert t# Co. 
1206 Conway Bld(. 
Cbicaeo, Ill. 

B. H. Walah 


R oasters fumish a fine source of profit to the aggressive 
merchant during the fall season. A well worded newspaper 
ad coupled with an attractive window display featuring an unsually 
low price will oftentimes turn a deserted department into a busy store. 

The No. 68 Round Double Roaster in “©15 ©ray 

has been known for years among the better class of trade as a very 
profitable item. It is big enough for a large chicken or roasts beau¬ 
tifully enameled and presents such a striking, attractive appearance 
the housewife finds hard to resist. 


The No. 18 Oval Double Roaster will hold a very large turkey or 
two large chickens. Smaller 16 inch oval roaster in preparation. 

You, too, can realize a fine profit by selling these roasters, which 
are priced particularly low for a short period. Get in touch with 
your jobber or write our nearest sales ofiice for this attractive ofier. 

The Republic Stamping & Enameling Co. 
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PUSH 

Poor tools, like dirty faces, shame their owners 
Good tools yield good profits. They make repeat sales 


Hardware merchants realize more and more that good tools give their 
store a quality reputation and bring more business from mechanics and gen¬ 
eral users. To push goods of The H. D. Smith & Co. will mean steady and 
profitable sales year in and year out. 



Write your wholesaler or us for full information regarding the “PER¬ 
FECT HANDLE” and “SharpenEzy” Tools, Carpenters’ and Blacksmiths’ 
Pincers, Lineman’s Climbers, “Enchased” Joint Pliers, the great “Gittatit” 
Offset Slip Joint Plier and “Rubber Covered” Screw Drivers. 

THE H. D. SMITH & CO. 

Sole Manufacturers of **Perfect Handle** Products 

Pacific Coast Bepresentatlve: PLANTSVILLE, CONN. Soatbern BapresamUtive: 

j.j. SHOWN sai.es oo., john e. whjson oo., 

Los Angeles Baltimore, Md. 
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Howls Your Trowel Stock? 

^HERE is always a demand for Diss- 
^ ton trowels, for plasterers and brick¬ 
layers know from long experience that 
the best trowels are Disston-made. 

You will profit in two ways by selling 
Disston trowels. You will realize a good 
profit at the time of the sale, and you 
will also profit by the satisfaction given 
to every customer who buys Disston 
trowels. 

Our line of Plastering Trowels, for ex¬ 
ample, is more complete and varied than 
any line on the market. Making our 
own steel enables us to insure the qual¬ 
ity of our product. With a stock of 
Disston Trowels you can offer your 
trade a complete assortment of patterns, 
mountings and gauge of blades, per¬ 
fect balance, uniform quality—^in fact, 
trowels that are “right” in every respect. 

HENRY DISSTON & SONS, Inc. 

PHILADELPHIA, U. S. A. 


A Li lt of WImc Dintott Mokot 

■<!■■■ bf^g n iil ll f illi to 

**Th§ Saw Most CarpeuUrs Uu** 
Bsck Stwf 

Band Saws for Wood and Metal 
Bevels 

] Buck Saws 

^^^IButcher Saws and Blades 

Circular Saws iorWood.MetaL 
■UH andSlata 
Compass Saws 
Qt»s-cut &WS and Tools 
Cylinder Saws 
DrsdSaw Blades 
Files and Rasps ' 

Groovind Saws 
Ganfes—Carpenters* 

MarkinI, ete. 

Hack SawUades 
Hack Saw Frames 
Hand, Panel, and Rip Saws 
Hedge Shears 
|t ^ Ice Saws 

Inserted Tooth 
CUvular Saws 
\BL£l3 Keyhole Saws 
Kitchen Saws 

Knives Cane, Com, Hedge 
Knives — Circular for Cork, 

Qoth, Leather, Paper, etc. 

Knives - Machine 

Levels - Carpenters* and Maiions' 

Machetes ■ n 

Mandrels rS 

Milling Saws (or Metal 

Mitre-box Saws 

Mitre Rods 

One-man Croas-cut Saws 
Plumbs and Levels 
Plumbers' Saws 
Pruning Saws 
Re-saws 

Sa%v Chim ps and Filing Guides 
nHHIl Saw Gummers 
Saw-sets 
Saw Screws 
oT Screw Drivers 
Scrcw-siotting Saws 
Segment Saws 
Shingle Saws 
Slate Saws • Qrcular 
Squares—Try and Mitre . 

Stave Saws I 

Sugar Beet Knives I 

Swages 

Tools for Repairing Saws 
Tool Steel 

Trowels—Brick, Plastering, 

Pointii^ etc. 

Veneering Saws 
Webs—Turning and Felloe 

TVs to • Mntol Sal. TImm w« toMHato 


Consult this list whenever you are 
going to order more tools. Every 
item here will give > ou good 
profit and satisfied 
customers. 


DISSTON 

SAWS TOOLS FILES 
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I ^em/11 000, Sportsmen^s Week 

October 16th to October 21st 

Make a Window Display 

of Remington Products 


Cash in on Bemmgton*s f^atUm^wide Advertisin 


FEATURE THE FOLLOWING ITEMS: 





Guns, Rifles, Pistok 


Model 

No. 17—20Ge. Repeating Shotgun 
No. 10—12 Ga. Repeating Shotg u n 
No. 11—12 Ga. Autoloading Shotgun 
No. 24-.22 AntoloadixM Rifle 
No. 12—.22 Repeating IMfle 
No. 12C—.22 Repeating Rifle 
No. 12CS-.22 Repeadng^Rifle 
No. 4—.22 Single ShotlUfle 
No. 6—.22 Single Shot Rifle 
No. 14—Hkrfi Power Slide Action Rifle 
No. 14V4-^de Action Rifle 
No. 8—High Power Autoloading Rifle 
No. 30—High Power Bolt Action Rifle 
No. 51—.380 Automatic Pistol 
No. 51—.32 Automatic Pistol 
.41 R. F. Derringer 


Metallic Cartridges 

.22 Short —Letmok 

.22 Short—SmokeleM. Greased 

.22 Long—Lesmok 

.22 Long—Smokeless. Greased 

.22 Long Rifle **Palma'*—Lesmok 

.22 Long Rifle—Smokeless, Greased 

.32 Center Revolver Ctgs. 

.38 Center Hre Revolver Ctgs. 

Oilproof 
Autonuitic Pistol 
Cartridges 

.25, .30, .32, .380, .38, .45, 9MM ud 
the .45 Auto rim 

Hi-Speed 

Sporting Cartridges 

Mushroom huUets—.25 Remington, 
.25-35 W.C.F...30 Remingtom.30-30 
C. F., .32 Remington. .32 C. F. 
SpedaL 

Bronce Point, expanding hullets—.30 
Springfield 150 grains, .3^ Springfield 
180 grains. 

We are in a position to furnish 
prompdy all the other popular sport¬ 
ing cartridges in all calibers. 


8 “ 

I It rwiAii inao'' 


Loaded Shells 

Game Loads 

Sell them by the name of the g^ame. 

Specially loaded for velocity, pattern 
and penetration, the three requi^tes for 
success in g^ame shooting. 

Designed by Remington, made by 
Remington, guaranteed by Remington 
and backed by Remington’s sixty years’ 
leadership in the manufacture of shells 
and ammunition— Remington guaran¬ 
tees everything that goes into them. 

They are furnished exclusively in the 
famous NTTRO CLUB Wetproof Shells 
in 12, 16 and 20 gauge. 

We are also prepared to supply all 
specified loads as heretofore in the fol¬ 
lowing shells— 

New Club—Nitro Club—Arrow 

Remington Shells are WETPRCX)F, 

A g^eat many claims have been made 
for water-proof shells. Remington has 
produced the thoroughly water-proof 
shell. This result has been accomplished 
by our Wetproof process, patented, pro¬ 
tected, used exclusively by Remington. 



R 6243 

A graceful, slim pat¬ 
tern—for the vest 
pocket 



R6333 

A Pen Knife of sturdy 
construction for real 
business 



R 6434 

Just the knife to be 
worn on the end of 
the watch chain 



R 3333 

Scouts’, Campers’ 
and Radio Tiuers’ 
favorite 
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Send for Special Advertising Offer on 

SAPpLI N 

Floor & Furniture Stains 



•Ml WBUMI Mwuur wmar* mm» mw mimw nW* flTm 

MADE IN U^.BY GERSTENDORPER BRO&,NEW YORK. 


This Exhibit of Actual Brush Applications on Wood Makes Sales Easy 

Because it features Sapolin Floor and Furniture Stains in the ten 
distinct and attractive hardwood colors, and quickly converts prospects 
into customers. 

The exhibit arrives with the goods when you order 

SAPOLIN 

Floor & Furniture Stains 

Highest quality varnish and stain in one application, which produces 
a most beautiful, brilliant and permanent hardwood finish on old or 
new woodwork, furniture, etc. Just the kind for the hundred and 
one jobs in the average home. 

SAPOLIN FLOOR & FURNITURE STAINS are durable, tough 
and elastic; easy to put on — hard to wear off. 

Write for Special Advertising Offer 

WHEN YOU SELL 

SAPOLIN 

‘‘Special Goods for Special Purposes** 

It Means Quick and Easy Sales, Re-Orders, Substantial Profits and 
the Customers’ Good Will, Which Is Worth Money to You. 

Send for price list; we would like to hear from you. 

SAPOLIN — the ‘'Tried and True” line of Enamels, Stains, Gildings, 

Bronze Powders, Bronzing Liquids, etc., that 

SERVES, SAVES & SATISFIES 

GERSTENDORPER BROS., 231-5 E. 42nd St., New York 
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A Wide Range of 
Saws 

Straight or Skew Back 
Improved Perfection or Old 
Style Handles 

it is easy to sell Atkins Saws, not 
only because of the wide range of 
patterns and two styles of handles, 
but on account of their standing 
with saw users. 


This 

Silver Steel Saws identifies 

us as progressive saw makers, who 
apply skill, art and science in the 
production of them, and employ 
method and system in the de¬ 
termination of fair costs which will 
allow the jobber and dealer a le¬ 
gitimate profit; besides giving the 
consumer value received for every 
dollar he nuts into them. 


E.C.ATKINS B CO. 

ESTABUAHCO 1857 THE aitVER STEEL SAW PCOPU 

Home OffiM tiA FKctoiy. INDUNAPOUS.fNlNANA 

CeMrAM^IWlo<7.Hunilt«n OiUMte 

Kritm Factory, N.Y. 

AravcAM Cnyy O w y fc/lt 

AHtktsJtn N*wOrl«Mv« 

M«mpKlft NewYorkCl^ Pfu*U. FVmvo# 

CKicejfo F^clofvd.Oro. Svdiv^. N. S.W. 

MinnvMolia SM\F>«knoi*co \4ki\couv«r« B.C. 


When you want the best saws be 
sure to specify “Silver Steel.” 
Write for catalog covering our 
complete line. 
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Look for T.D&W. 
on the head 




Mr, Dealer-- 

When you order handles from the Jobber, 
Insist on having those that are branded "TD&W" 

Yours truly, 

Turner, Day & Woolworth Handle Go. 


We Handle the Wot/d " 


How Conuino Hand • Shavod Handlot aro Mado 

Turner, Day & Woolworth Handle Co. Kentucky 

Since 1855 

MANUFACTURING POINTS 

LOUISVILLE. KY. MEMPHIS, TENN. CAIRO, ILLINOIS 

BOWUNG GREEN, KY. NASHVILLE. TENN. POTEAU, OKLAHOMA 
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“Here’s the door I want” 

*1411 right—Here’s the hardware” 


MCKINNEY 

COMPLRTE 

GARAGE SETS 


For ikll types 1 / 

mHnJtrnd Swinging 

A ro w (• 4 4ii*.Co m « «* 


r 


L._ 


MCKINNEY 

Hin^s and Butts 
and Hardware 

Also door hangers and 
track, door bolts and 
latches, shelf brackets, 
window and screen hard¬ 
ware. cabinet hardware, 
steel door mats and 
wrought specialtia. 


T HAT’S how quick a sale is 
made when you have a 
McKinney catalog to show your 
customer and McKinney Garage 
Sets on your shelves. It’s easy. 

The McKinney catalog tied to 
your counter has done all the 
selling work. Your customer has 
looked through it. Among its 
many illustrations of swinging 
doors, of sliding-folding or 
around-the-corner doors, he has 
found just the one that fits his 
need. 

The McKinney method of sell¬ 
ing garage door hardware has 
done all your work of assembling 
the necessary hardware. When 
you pull down the box containing 
the McKinney Complete Garage 
Door Set from your shelf, your 
work is done. 


Not a piece is missing. Noth¬ 
ing has been forgotten. And better 
still, your customer has purchased 
good hardware—McKinney 
made. 

If you are not selling garage 
door hardware the McKinney 
way, you are not selling hardware 
the economical way. Write us 
for the McKinney Garage Door 
Hardware Booklet and tie it to 
the counter where your customers 
may see it. Let it help them 
find the door for their needs. 

Here is a way to increase the 
sale of garage door hardware 
with less expenditure of time on 
ten sales by the McKinney way, 
than on one by the old method 
of looking through the whole 
store to fill an order. 

Get this booklet at once. 


McKinney manufacturing CO., Pittsburgh 

Western Office, Wrigley Bldg., Chicago Export Representation 


Pacific Cooit Representative: JOHN T. ROWNTREE, Inc 
Los Angeles, San Francisco, Seattle, Salt Lake City, Denver 


MCKINNEY 

Complete Garade Door Sets 

Google 
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Is that so? 


T X THEN a person tells you 
V V something interesting 
jrou say, “ Is that so? ” 

Maybe you believe it and may¬ 
be you don’t. 

When you see something, you 
know it is so. 

Same with your customers. 
That is why so many dealers are 
making a nice profit selling 
Florence Oil Cook Stoves. They 
fill one with oil and let the cus¬ 
tomer light it—turn the flame up 
and down—sniff at it and see for 
herself that it is a stove she would 


like to have in her own kitchen. 

Our magazine and newspaper 
advertising has been telliiig her 
that she has this privilege. 

Write for prices and portfolio 
of advertising that is not just " 
promised—^but has actually run 
in the papers and magazines 
this spring and sununer. 

The Florence Portable Oven is 
so popular for use with all makes 
of oil and gas stoves that dealers 
make a separate item of it. It has 
many exclusive features that 
make it sell easily. 


CENTRAL OIL & GAS STOVE COMPANY 



More Heat 
Less Care 

Note how the heat reaches 
up and n directed close up 
under the cooking by the 
powerful 12 -inch burner. 


463 School St«, Gardner, Mass. 

Makers also of Florence Tank Water Heaters and Florence Oil Heaters 

FLORENCE 


Oil Stoves & Ranges 


















































Hardware Merchzints! 


This is the new ‘‘LITTLE GIANT’’ Pipe 
Wrench which is arousing so much interest 
among plumbers, steam fitters, millwrights 
and everyone else who has to turn pipe. 

We call your attention particularly to three 
features: 

1. It is exceedingly simple. There are only 
three parts, — all made of best steel, drop 
forged and heat treated. 

2. It will out-last the ordinary wrench be¬ 
cause the movable jaw can be reversed to 


engage any of 4 sets of teeth on the handle. 
(Two sets of teeth only on the 8" and 10" 
sizes.) 

3. “It gets into the corners.” The end open¬ 
ing feature permits the user to reach and 
turn pipe in places which are ordinarily 
inaccessible. 

This wrench is already stocked by many 
jobbers. It is proving itself tremendously 
popular among consumers. We urge you to 
write us at once for details and prices. 


In writing ask for bulletin 300 H to 
insure complete information 
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A staple^ high quality demand, that has 
come down with the generations, exists 
for “K & Products. 

Every labor-saving tool that has re¬ 
placed any wheelbarrows and scrapers 
has created a new demand for hundreds 
more wheelbarrows and scrapers and far 
more are sold today than ever before. 
High class big equipment always de¬ 
mands high class small equipment to go 
with it—Equipment. 

An investment in & J'* Stock is an 
absolutely staple, no-rlsk investment. 

All ‘‘K & Steel Wheelbarrow Trays 

are made from Special Alloy 

Steel, double annealed, which is highly 
rust resisting. 


' on Big Work 

J Equipment 


THE rOLLOWINQ WESTERN DISTRIBUTORS 
CARRY “K & J” EQUIPBIENT IN STOCK: 

Schwabacher Hardware Company.Seattle, Wash. 

Seattle Hardware Company.Seattle, Waab. 

Wbiton Hardware Company.Seattle. Waab. 

Poison Implement Company.Seattle, Waab. 

Hunt A Mottet Company.Tacoma, Waab. 

Holley-Mason Hardware Company.. .Spokane, Waab. 

Tbomson-Digga Company.Sacramento, CaL 

California Hardware Company.Los Angeles, CaL 

Harper A Resrnolds Company.Los Angeles, CaL 

Ducommun Hardware Company.Los Angeles, Cal. 

Dunbam, Carrigan A Hayden.San Francisco, CaL 

Honeyman Hardware Company.Portland, Ore. 

Tbe Salt Lake Hardware Co.Salt Lake City, Utab 


The KILBOURNE & JACOBS MFC. CO., Columbus,Ohio, U.S A 

New York Offices, 120 Broadway — Connections in all parts of the world 

Western Distributors — Messrs. Hugbson A Merton, San Francisco — Seattle — Portland 
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Here are two types of Snow Shovels 
your trade want 


O NE built with a heavy gauge galvanized 
metal blade, reinforc^ at the back 
with three metal ribs, the end of the wood 
handle rigidly incased in the one in the 
middle—while the other type shovel is 
built with a steel blade and a single metal 
rib riveted to the back. Both types are big 
sellers. 


Rear view of Iron Horse SKovels 
style No. 107-8. Note the three 
metal rib reinforcements — the 
rigid manner in which they are 
riveted in place, and how the 
wood handle is rigidly incased in 
the one in the center and then 


na we buila onow ohovels or ail sizes — 
r the kiddies as well as for the grown-ups, 

IVrite for circular No. xjo, shvwmg Iron 
y Horse Snow Shovels, all sizes. 



a Li ^ 
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The Building Trades are at It Again! 


At no time in recent years has the building 
industry been so active as at present. With 
this activity comes an increased demand for 
carpenters* tools. Here is your opportunity to 
make your store stand out as the one that carries 
tools of quality—Sargent Tools. Stock Sargent 
Tools because they are the kind you can recom¬ 
mend with confidence and because they possess 
many unusual features that aid in their sale. 

SARGENT AUTO-SET BENCH tLAKE 
with the Chromium Steel cutter. These con¬ 
sistently popular planes are now being made 
with cutters of a special alloy steel of added 
toughness and wear-resisting qualities. Cutters 
of Chromium Steel hold a keen edge over an 
unusually long period of service. Explain this 
feature of the new planes, and that they are 
easily adjustable for both fine and coarse cuts, 
that they cannot chatter, and that the cutter if 
removed can always be put back in its original 
position without readjustment. 

SARGENT FRAmNG SQUARES. These 
squares are easy to sell, for they are true labor- 
savers for the carpenter. They give accurate 
measurements for all kinds of rafters—common, 
hip, valley, jack and cripple. The carpenter does 
not have to multiply and divide. The measure¬ 
ments on the square are complete, correct and 
final. Just what every carpenter in your locality 
should have! 

Be ready for building trade huMine$» 
with these two popular Sargent Tools 
[Write for full particulars 

SARGENT |& COMPANY 


NEW HAVEN, 


CONN. 


New York 
CUcago 




H A R D 
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IheQmplete OUBanqe 

New Model 309 -E Five-Burner Range with built-in 
heat-retaining oven now ready for delivery 



Our line of oil cook stoves is now complete. It consists of 

300 Line—NEW PERFECTION Oil Ranges with SUPERFEX Burners, 
in 2 to 5-bumer sizes. 


30 Une-NEW PERFECTION OU Stoves with Blue Chimney Burners, 
in 1 to 5-bumer sizes. 


20 Line—PURITAN Short Drum Oil Stoves, in 2 to 5-bumer sizes. 



PERFECTION 

wifA 
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Farm and Gly Use 


T his complete oil range is the latest 
addition to the already-famous line 
of New Perfection Oil Ranges with 
SUPERFEX Burners- It comes in two 
sizes: the 4-bumer, No. 307-E, and the 
5-bumer, No. 309-E, pictured on the 
opposite page. 

Special features of this new range 
that make for easy sales are: 

The built-in, heat-retaining oven—eco¬ 
nomical of fuel and a perfect baker. 

Five handy burners—oven burners may 
also be used for surface cooking if desired. 

White enamel cabinet and roomy porce^ 
lain enameled cooking top with end shelf 
over reservoir. 

Handsome appearance and sturdy con¬ 
struction—extra strong base shelf for 
utensils. 

Cooks with Speed and Satisfac-’ 
turn of Qas at Lower Cost 

The new SUPERFEX Burners, which are exclu¬ 
sive with the 300 line of New Perfections, are 
proving to be one of the sensations of the year. 
This latest line of ranges already has thousands 
of enthusiastic users. Its amazing speed and 
remarkable economy make it the ideal year 
'round cook stove for any home—city, suour- 
ban or farm. Kitchen tests show that its fuel 
cost is less than 85-cent gas and very much 
less than electricity. 

This is a year of unprecedented opportunity 
for New Perfection dealers. A complete line of 
oil ranges for which there is an established 
demand—year ’round magazine advertising— 
big-space special newspaper campaigns—gener¬ 
ous selling helps! Get your orders in now. 

THE CLEVELAND METAL PRODUCTS CO. 
7429 Platt Avenue Cleveland, Ohio 



Trim Your Windows and 
Boost Your Sales 

N OW is the time for action. City house¬ 
wives are anxious to economize. New 
homes are building at a record rate. Thou¬ 
sands of new home owners are ready to buy 
cook stoves. Farmers’ wives, whose homes are 
now heated with furnaces, are tired of coal and 
wood-stove drudgery. The coal shortage is 
being felt. Sell them the New Perfection Oil 
Range with SUPERPEX Burners that cooks 
with the speed and satisfaction of a gas stove 
at much lower cost. 

In addition to our fall and winter advertising 
in the Saturday Evening Post, Ladies’ Home 
Journal, Peoples’ Home Journal, Country 
Gentleman and Christian Herald, a special 
newspaper campaign will run during October 
and November in 150 large newspapers. 

Push Perfection Heaters Noiv 

Perfection dealers know what **coal shortage*’ means in 
terms of heater sales 1 

Advertising in Saturday Evening Post, Country 
Gentleman, and Ladies* Home Journal recommends 
Perfection Oil Heaters as a protection against the (US' 
comfort and danger of poorly-heated homes. 

You get quick action on orders sent to our conven* 
iently-located branches where adequate stocks of heaters 
are carried. 


OilCookSloves Ffianges 
SUPERFEX Burners 
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NS 904 

LIST PRICE #12.50 


NS 902 

list PRICE #25.00 


w 


NS 800 ^ 

LIST PRICE >45.00 


TOOL 

Assortments 


Not toys, but Master Craftsmens’ 
Tools of highest quality. Put up in 
assortments of various numbers to 
meet the requirements of prac¬ 
tically every desire. 

Retail list prices of complete line 
of assortments range from $6.00 to 
$95.00. Sets of from 5 to 50 Tools. 
In Boxes and Cabinets of Black 
Walnut and Mission Stain. A great 
range to select from. 

A Avindow display of Stanley Tool 
Assortments (with a card suggest¬ 
ing them as “Christmas Presents”) 
will tease people into buying them 
—will make their hands itch to have 
them as their very own, whether 
they are artisans, home-keepers or 
hobbyists. 

Send for Stanley Tool Chest 
Folder 


N2 850 

LIST PRICE #95.00 


THE STANLEY RULE & LEVEL PLANT 


THE STANLEY WORKS 
NEW BRITAIN, CONN., U. S. A. 

New York Ohieaco San Frandaco Lot Angeles SeaUle 
Manofacturera of Wronght Hardware and Carpenters’ Tools 






1/ H 






LUTHER GRINDER CO.. Dept. H12. Milwaakee, Wia. 

Wlthoat any obligation to me, pleaae aend me the checked items. 

Luther Catalog and price list. □ 

The free pocket Hone in leather case. 

“How to obtain a Lather display stand." Q] 


Firm Name 
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Keep this silent salesman in a prominent place in your store. 
It works for you all the time. It cost« you nothing. It sug¬ 
gests the answer to the ever-present grinding and sharpening 
that all farmers, mechanics, and housewives are continuously 
up against. 

This store-stand is a sales-creator. It’s a reminder—it stimu¬ 
lates desire. It displays to the utmost advantage the Luther 
Line of Tool Grinders — accepted everywhere among farmers 
and mechanics as standard. 

Luther Grinders have led the field for thirty years—they arc 
the most extensively advertised and are carried by representa¬ 
tive jobbers throughout the country. 

One Milwaukee hardware store sold over $7500.00 worth of 
Tool Grinders Last Year. Hundreds of others are making Big 
Tool Grinder Profits. You can too. 

Let us tell you how you can get this display stand to help you 
make sales—check the coupon to tell us what you want. Don’t 
delay, every day means a loss in sales and profits to you. 


The Silent Clerk 
That Works for Nothing and 
Makes Big SaJes 
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PUnE MANILA nOPE 


EVEDY FOOT OF THIS ROPE 
IS ABSOLUTELY GUARANTEED 
BY A RED, WHITE AND BLUE 
"TAPE-MADKEn” WHICH CAN 
BE FOUND THROUGHOUT ITS 
ENTIRE LENGTH. 


COLUMBIAN POPE CO. AUBURN, N.Y. 


Trade-Marked Goods 
Excel 


This is true of all mer¬ 
chandise and is proof of 
superiority. 

The Columbian Tape- 
Marker represents the 
most tangible method of 
Trade-Marking rope. 


Insist on its presence in 
the next rope you buy. 
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Important Removal Notice 


WICKWIRE SPENCER STEEL 
CORPORATION 

General Administrative and Bales Offices 

LIGGETT BUILDING, 42nd STREET AND MADISON AVENUE 

NEW YORK CITY 

On September 1st, the following changes will be 
made in the Offices of this Company: 

The General Administrative and Sales Offices now 
located in Worcester, Mass., will remove to the Liggett 
Building, 42nd Street and Madison Avenue, New York 
City. 

The New York Office, now located in the Equitable 
Building, 120 Broadway, will be combined with the 
General Offices in the Liggett Building. 

The Philadelphia Warehouse, now located at 237 
North Sixth Street, will not be affected by this change, 
and will be maintained as formerly to serVe the Phila¬ 
delphia territory, but the Philadelphia Sales Office will 
be consolidated with the General Offices in the Liggett 
Building, New York City. 

The Boston Office will be closed, but in order that 
service to our many friends adjacent to our New Eng¬ 
land Mills, located in Worcester, Spencer, Palmer and 
Clinton, may not be interrupted, a Divisional Sales 
Office will be established in Worcester, Mass. 

District Offices Werehonses 

WOBOESTEB BUFFALO NEW YOBX PHILADELPHIA 

DETBOIT OHIOAOO BUFFALO OHIOAOO 

SAN FBANOISOO SANFBAN0I80O LOS ANGELES 
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New Ladd^s Discount Book No. 3 

A Dew and enlarged edition of this standard work, comprising the most comprehen¬ 
sive collection of discounts ever printed, as well as many other valuable computations 
for commercial purposes, is now ready, i^ter months of preparation by the compiler and 
editor, William J. Ladd. 

Is one of the ^eatest time and labor-saving productions of the age. The net of any 
amount at any discount can be obtained in a second. The calculations have all been 
carefully checked. No proving is necessary. It is invaluable for pricing and checking 
invoices, fig^uring inventory, making prices, figuring profit etc. Note the equivalent 
discounts. Are they worth anything to youf 

It contains more than 300,000Computations including New Discounts and Combinations 
which have come into use within the last few years. Nearly 600 pages, all double indexed. 




11103.2143 
1903.5065 
1303.79 87 
14 04.09 09 
1304.38 31 
16 04.67 63 
1704.96 75 
1905.25 97 
19 05.55 19 
9005.8441 


5114.90 26 
59 16.1948 
53 15.48 70 
5415.77 92 
55 16.07 14 
5616.36 36 
57 16.65 58 
5616.9480 
59 17.2402 
60|17.53 24 


60 , 10 , 10 , 7 ^ & 5 . 



ai 06.97 90 
3306.2637 

31 08.8262 
3309.1109 

41 11.67 33 
4311.95 80 

41114.62 05 
43| 14.80 62 


3 

71120.2148 

73120.4996 

Sl| 

83 



The section above shows a part of a page of the book. There are six 
tables on a page. Put your finger right on the net the hand shows: The 
net of 73 cents is 21 cents, $7.30 is $2.13, $73.00 is $21.33, $730.00 is 
$213.31, $7,300.00 is $2,133.11. 


OTHER USEFUL TABLES 


Net of One Dollar showing all discounts 
arranged numerically, with different 
ways given for their application. 

Per Cent Profit. Tables for adding per¬ 
centage, affording an accurate and rapid 
way of making prices with profit added. 

U.S. Money Into Foreign Money and Re¬ 
versed. Pounds, marks, francs, kronen, etc. 


Numerical Arrangement of Figured 
Nets brings the different nets together 
numerically and increases the value of the 
other tables. 

Twelfths of a Dozen or Gross. These 
tables, arranged on the plan of the Dis¬ 
count Tables, give the price of fractional 
parts of a dozen or gross. 


600 Pages. Double Indexed. Size, 8 x 11 inches. Cloth. Price, $10.00, 


ADDBESS ZnCABEST OmCX: 


Pli«lAn Bnlldliitf, 

Ban rranclsoo, Oalll. 

§07 Pionaar Bnllding. 
Baattla, Waah. 



388 Tajlor 8t., oornar Taath. 
Portland, Oraron. 

S04-207 Boon BalldlBB. 
Balt naka City, Utah. 


BOATMEN’S BANK BX71IJ>INO, ST. LOUIS, MO. 
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No. 70 

Thompson Twin Lawn 


No. 100 

Thompson Shower Lawn 


No. 76 

Thompson Fountain Lawn 


Rain’s only rivals 

You can Stimulate your lawn sprinkler business by dis¬ 
playing a few of the celebrated Thompson Sprinklers. 
We produce sixteen standard models, meeting every 
sprinkler requirement. These sprinklers are produced 
from refined, special alloyed zinc and brass, carefully 
machined and scientifically angled to prevent clogging 
and to permit proper dispatch of the water. Send for an 
assorted gross as a trial order. 


Thompson ManufadluringCo. 

8TH ST. AND SANTA FE AVE., LOS ANGELES 


No. 130 

Thompson Junior Bevolving Lawn 


SEND FOR FOLDER 


No. 131 
Thompson 
Revolving Lawn 

With 50 pounds 
pressure this 
revolving 
sprinkler will 
cover 40 feet 
diameter. 
Perfectly 
balanced and 
Joints are leak- 
proof. A rapid 
seller. 
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AMERICAN 

Galvanized Steel 

FENCE 

POSTS 

For use 
with wire 
fence of 
all kinds 

20 YEARS OF ACTUAL SERVICE IS CONVINCING 
PROOF OF THE LASTING QUALITY OF 
OUR GALVANIZED POST 

EVERY ROD OF FENCE REQUIRES A POST 

United States Steel Products Co. 

Bialto Building, .... SAN F BAN CISCO, CAL. 
Jackson St. and Central Ave. • LOS ANGELES, CAL. 

Sixth and Alder Sta..POETLAND, OBE. 

4th Avenne South and Conn St. - SEATTLE, WASH. 
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A Message to the Merchant 

PENNSYLVANIA QuaUty MOWERS will be 
advertised to the consumer in the leading national 
weekly and monthly magazines during the coming 
season as formerly. 

Please note that each mower will be equipped with 
the new patented PENNSYLVANIA, steel-braced han¬ 
dle bearing the “PQ^* trade mark. This will identify 
the mower as “PENNSYLVANIA Quality^^ whether 
sold under the factory or jobbers’ brand. 




Quality 

LAWN MOWERS 



Thu trademark U |f|n 
on thm handle of 

PENKSYLVAKIA STANDABD 
blgh and low 

PBraSTLVANIA JUNIOR, 

Ball Bearing, high and low wheeL 
PBNNSTI.VAN1A CFoLP, 

Ball Bearing, high and low wheel. 


PENNSYLVANIA PUTTING GREEN (Roller Type). 
PENNSYLVANIA TRIO CUTS, 84 inchea 
for Horae or TracU>r. 

PENNSYLVANIA Horse and Pony. 

PENNSYLVANIA LAWN CLEANER and RAKE. 

Continental High Wheel 
Great American BaU Bearing 
Bed Clond BaU Bearing 


Orchid BaU Bearing 
Belmont BaU Bearing 
Mta BaU Bearing 
Panama Plain Bearing 
Belmont Plain Bearing 
Electra Plain Bearing 
PennaylTanla B. B. Trimmer 
PennaylTania Undercut B. B. 

Trimmer 
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Your FALL Display Feature 



Spring-Steel Wire Garden Broom 



Sells Profitably to All: 

Families (every one a prospect) 
Parks and Playgrounds 
Service Stations Chicken Farmers 

Golf Courses Cemeteries 

Barn Yards Garden 

A garden tool which combines the usage and endur¬ 
ance advantages of the rake with lightness and conven¬ 
ience of the broom. Without equal in removing cut 
grass* dead leaves and garden litter of all kinds. 

The spring-steel tines are practically indestructible 
and individual tines are renewable, should one breal<« 
Nothing escapes these fine tines, yet they are practically 
self-cleaning. 

A Home Product 

for Home Owners 

Order Through Your Jobber 
Or Write Us If He Can’t Supply You 

MADEWELL PIPE & CULVERT WORKS 

East 12. St airf is. <MM, CaL 


Patent applied for 
Used Like a Broom 
Weight 11-2 Lbs. 


— IfWs 




it*s well made 
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Boyco Galvanized Ware 



Boyco Buckets 

The excellent appear¬ 
ance of Boyco Buckets 
aids greatly in the 
making of sales. Cus¬ 
tomers will instinctive¬ 
ly select these Buckets 
as the best. Their span¬ 
gle and perfect, un¬ 
broken finish is the re¬ 
sult of the Boyco pro¬ 
cess of hot-galvanizing 
after construction is 
complete. Satisfactory 
service, after sales, is 
assured by the sturdi¬ 
ness and serviceability 
built right into the 
Buckets at the Boyco 
factory. 



Boyco 

Garbage Cans 

Boyco Garbage Cans 
have, in their design, 
certain features not 
found in ordinary cans. 
Note, for yourself, their 
general sturdiness. The 
vertical swedges, the 
double seams, the com¬ 
pletely reinforced body, 
coupled with the Boyco 
process of hot-galvan¬ 
izing after construction 
is complete, provides 
Garbage Cans that ex¬ 
cel both in durabilit}’^ 
and appearance. 




Boyco Tubs 

The special Boyco pro¬ 
cess of hot-galvanizing 
after all construction is 
complete is especially 
desirable in the manu¬ 
facture of Tubs. This 
process precludes all 
possibility of rough 
edges to tear the clothes 
and hands. Boyco Tubs 
are manufactured from 
high quality black iron 
and finished with a 
spangle and unbroken 
surface that makes sell¬ 
ing easy. Leaks are un¬ 
known to Tubs bearing 
the Bovco trademark. 


Boyle Manufacturing Co. 

5100 Santa Fe Avenue 


LOS ANGELES, 


CALIFORNIA 
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‘The Box WUh 
the Steady 
Cold Wave" 



BALDWIN 

Dry Air Refrigerators 

Listen to This One! 

From One of Our Customers 

15 YEARS 

"I have used one of the Baldwin Be- 
fri^reraton for 15 — it ia jnat ae 

go^ ae new, only it ie too small. The 
circulation is perfect — never had any¬ 
thing spoil. We call it the "Old Beliable." 


WE CAN please you every day 
for the next 15 years just as we 
have pleased this customer for 
the past 15. 


The Baldwin Refrigerator Company 

Burlingfton, Vermont 

stock Carried by HEYMAK-WEIL GO., San Francisco, California 


C.H.SBSITH 
Western BepresentatiTe 
817 Soutk Saint Andrews Place 
Los Angeles, Calif. 
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THE TRITCH HARDWARE COMPANY 

Rocky Mountain Distributors of 


WALLINGFORD 

FARMS GARDEN TOOLS 


A COMPLETE LINE 


WALUN6FORD STEEL GOODS 

Are made in a Modem Factory devoted exclusively te the manufacture of 
Farm and Garden Tools; a large and complete line produced under owner¬ 
ship management, assuring the highest type of goods in Design, Quality and 
Finish. 

Write for Prices Today 


THE TRITCH HARDWARE COMPANY 


FRANS A. BARB 
Presideiit 


O. B. BABB 
Vlee Pm. 


Denver, Colorado 


HIGH 
QUALITY 
CAST STEEL 


SBIiECTED 
HANDLES 
EXTRA FINISHED 


CAREFULLY 

TEMPERED AND TESTED 
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THE RED WHEEL 


T he Lorain Oil Burner is the second 
product of American Stove Company 
to be identified by the “Red Wheel”— 
symbol of superiority. 

When, after years of unceasing effort, 
American Stove Company brought forth 
the Lorain Oven Heat Regulator for 
gas stove ovens, it was decided to give 
all stoves so equipped an identification 
mark that would become universally 
known as a symbol of superiority in 
the field of cooking appliances. 

It was later decided never to use the 
mark on any other type of cooking 
appliance until American Stove Com¬ 
pany could prove beyond all doubt a 
re-eminence equal to that possessed 
y Lorain-equipped Gas Ranges. 

And now, after eleven years of testing, 
in laboratory and in thousands of homes, 
American Stove Company knows that the 
Lorain Oil Burner meets every rigid re¬ 
quirement necessary to entitle it to the 
mark of the Red Wheel. 

Like the Lorain Oven Heat Regulator, 
the Lorain Oil Burner has now been 


adopted as standard equipment on the 
following makes of oil cook stoves— 
New Process, Clark Jewel, Quick Meal, 
Dangler and Direct Action. 

It took less than four years to estab¬ 
lish the Lorain Oven Heat Regulator 
as the greatest achievement in gas 
range construction—sales of Lorain- 
equipped Gas Ranges having mounted 
to figures undreamed of by the most 
optimistic experts of the gas industry. 

Yet, so great is the confidence of 
American Stove Company in the super¬ 
excellence of the Lorain Oil Burner 
that even a quicker conquest is pre¬ 
dicted. 

Back of the Lorain Oil Burner there 
is being built a reinforcement of sales 
and advertising effort equal to the sterl¬ 
ing qualities of the burner itself. And, 
dealers will do well to learn all the 
facts before placing orders for next 
season’s requirements—when oil cook 
stove buyers will be seeking the Sign 
of the Red Wheel 


AMERICAN STOVE COMPANY, ST. LOUIS, MO. 

LORAIN 

OIL BURNER 
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Dangler Lorain Burner Wick Oil Stoves are 
an attractive addition to any kitchen. They have 
a handsome grey japan finish, with black japan 
top. The body of the stove is made of heav>' 
sheet steel. All legs are cast iron. Body and legs 
are japanned. Various styles are offered: 2-burner; 
3-burner; 4-burner; and 5-burner, either with or 
without high shelves—with or without oven. 

The glass tank for oil supply is a most efficient 
indicator. It shows at a glance the supply of oil. 
Every stove has style as well as quality. They are 
simple and sturdy in construction, as well as in 
operation; good at all times and under all conditions. 

Dangler Oil Stoves, equipped with the celebrated 
Lorain Oil burner, are clean, durable, economical 
and convenient. 




Q uick meal oil stoves are scientifically con¬ 
structed and carefully assembled in every detail. 
The legs are cast iron, shaped to fit tightly to the 
body of the stove, and are reinforced by a bottom 
shelf. This provides a convenient place for pans and 
cooking utensils. The body of the stove is unusually 
strong, securely bolted and electrically welded together, 
provided with substantial braces in corners and under 
top. 

We especially emphasize the large size of the cook¬ 
ing tops which permit the use of large vessels, boilers, 
etc. Quick Meal Oil Stoves are made in 2-, 3-, 4-, and 
5-burner styles with or without high shelves, and with 
or without Splash Backs. The smooth, even lustre 
of the baked black japan finish is a delight to the eye. 

Quick Meal Oil Stoves are equipped with the cele¬ 
brated Lorain Oil Burner. 


C LARK JEWEL OIL STOVES have individ- 
' uality of design and attractive appearance. 
They are finished in durable black enamel. All 
hoods are porcelain enameled. The entire stove 
is unusually strong in construction. 

For kitchen comfort the four-burner stove is 
just right. When the oven is in use there are 
still two burners free for cooking. And with the 
oven removed there are four burners for top 
cooking. The high shelf provides a place for 
warming dishes. It is wide enough to hold the 
oven when the latter is not in use. Clark Jewel 
Oil Stoves are rigid and 
durable in construc¬ 
tion. 

Clark Jewel Oil Stoves 
are equipped with the 
Lorain Oil Burner. 
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square mission style characterizes Direct 
titche 1 Action Biue Flame Oil Stoves. They are at- 
tractively colored in pearl grey, ebony black and 
" lustrous nickel. They have extra large, square 
5 mil; a,cooking-grates. These accommodate large kettles 
n. k'fand allow all the heat to act upon the utensils. 

,The square grate prevents round kettles from 
^ covering the entire grate surface, thereby elim- 
^ inating any tendency to smother the flame. 

’ ' Ail stoves have an extension shelf over the oil res- 
,j.,;ervoir, high back-shelf embossed in panel effect, 
and flat surfaces throughout. This latter feature 
means that Direct Action Oil Stoves are easy to 
^keep clean. The glass reservoir holds one gallon 
!. jjjiof oil. It has a bail for carrying. This reservoir has 
automatic feed (student lamp principle). Feed¬ 
pipe is tin-coated and all joints are sweat-soldered 
n^^^nd non-leakable. 

Die a Direct Action Oil Stoves are equipped with the 
celebrated Lorain Oil Burner. 


N ew process blue flame oil stoves have 

a brilliant black Japan finish with striped and 
decorative effect. The cooking top is large and roomy* 
with plenty of space for utensils without crowding. 
Due to the square grate-castings being flush with the 
top of the stove, the utensils can be moved about 
without jarring. 

The back shelf is an optional feature. The oil con* 
tainer of glass makes it easy to tell when to refill. 
The end-shelf lifts out of the way when filling of oil 
tank is necessary. All castings and steel parts are 
plain and smooth and hence are easy to keep clean. 
The model illustrated here has both permanent oven 
and high back shelf. 

New Process Oil Stoves are equipped with the cele¬ 
brated Lorain Oil Burner. 


LOOK FOR THE RED WHEEL 

EXPLANATORY: Because the short chimney oil stove 
urner produces an intense flame which strikes directly on 
le bottom of the cooking utensil, the heat generated has, 
i the past, caused the early destruction of its vital part, 
le inner combustion tube. 

This fault has been completely eliminated in the Lorain 
1 Burner by making the inner combustion tube of “Vesu- 
is Metal** which is not affected by the destructive action 
this intense heat. 

Therefore, American Stove Company now gives the follow- 
\ unconditional guarantee with each Lorain Oil Burner. 

GUARANTEE 

Should the inner combustion tube of the Lorain Oil 
rner burn out within 10 years from date of purchase, 
lacement will be made entirely free of charge. 

































































1 INNER COMBUSTION TUBE: Made of heat- 
reslstlnft “Vesuvius Metal.*' Read 10 year 
guarantee on the other side of this paA«. In¬ 
verted-cone construction of both Inside and out¬ 
side combustion tubes prevents “boll-overs’* from 
reaching wick and wIck-tubes, an assurance 
against wlck-stlcklng. 

2 BLUE BIRD WICK: An excepHonally high 
grade wick manufactured exclusively for Amer¬ 
ican Stove Company. Made of highest grade 
cotton, closely woven. Gives extra long life and 
steady flame. 

3 REMOVABLE HEAD: Made of a material that 
does not easily transmit heat from combustion 
chamber to oil-well. Its quick-detachable 
feature makes wick immediately accessible. 

4 CHIMNEY RAISER: A simple device, easy and 
positive in its operation. Reduces to a mini¬ 
mum the labor of lighting and trimming wicks. 


5 AUTOMATIC WICK-STOP: Self adjusting. 
I*revcnt8 wlck-carrier from getting out of con¬ 
trol of ratchet wheel. 


6 INSIDE WICK-TUBE. AU brass, corrugated to 
reduce friction, thereby aiding in prevention of 
sticking and binding of wick when being raised 
or lowered. 


7 THE RED WHEEL: American Stove Company's 
symbol of superiority and mark of identiflration. 
Wheel is extra large, giving powerful leverage to 
raise or lower wick. Rim is smooth, will not In¬ 
jure most tender hand. 


8 OUTSIDE WICK-TUBE: All brass, heavily 
reinforced bottom. Note extra wide space be¬ 
tween wick and outer tube at all points. This 
insures easy operation of wick, prevents sticking 
and makes insertion and removal of wick an ex¬ 
tremely simple task. 


T1V4”D#^'D a American Stove Company believes 

XlVl.lr X X • the Lorain Oil Burner to excel all 

other makes and types in Efficiency, Durability, Simplicity, Ease and 
Speed of Operation. The Lorain Burner is a high speed, short-chimney 
burner that gives a blue flame of intense heat which strikes directly 
against the cooking utensil. Every oil cook stove equipped with Lorain 
Oil Burners has one interchangeable chimney which makes any standard 
Lorain burner a super-heating Giant Burner—an entirely new feature in 
oil cook stove construction. 
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Let Us Be Your 
Warehouse 

Keep your profits 
up and your over- 
head down by 
using our fast 
and dependable 

Service 


Strevell-Paterson Hardware 
Company 

SALT LAKE CITY 

Wholesalers and Jobbers 


The 

Schaw - Batcher G). 

SACRAMENTO, CAL. 


WE OFFER YOU 


Hardware 

Tinware 

Enamelware 

Ammunition 

Builders* 

Hardware 


OF 

DEPENDABLE 

QUALITY 


PROMPT AND EFFICIENT SERVICE 


Stove Repairs and 
Waterfronts 

DIRECT FROM THE MANUFACTURER 
TO YOU 

Complete stock of Standard Parts made 
from our own PATTERNS at our 
own FOUNDRY 

This is why we can offer you 


o 



STOVE aCMUR SCRVICe 

Largest Stove Repair House In the Northwest 

SPOKANE STOVE & FURNACE 
REPAIR WORKS 

912-914-916 First Avenue, Spokane, Washington 


Complete 

Stove Repair Service 

REPAIRS: Nearly 20 years experience 
in handling stove and furnace repairs for 
Northwest Merchants. 

COMPLETE STOCK of repair parts. 

PLATING: Nickel, gold, silver and 
copper plating—All finishes. 

Galvanizing—Oxidizing 

Let us handle this department of your 
business to show you a profit. 

Mail orders filled promptly. 


MYER S. RUBENS 

JOBBEBS — WHOLESALEBS 
1009 W. First Avenue - Spokane, Washington 
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Every Foot of 

Ludlow-Saylor “Perfect” 
Galvanized Hardware 

Cloth.... 


by reason of 

our thorough 

equipment, 

extensive 

experience 

and 

established 

high 

standards, 
is more than 
a Galvanized 
Hardware 
aoth; 
it is “The 
Hardware 
Cloth 

that stands 
Hardwear” 
and is 

“Guaranteed” 


A Way to Sell More 
Starrett Ratchet Wrenches 

You sell more Starrett Patent Batchet 
Wrench sets if you play up its advantages to 
your garage and service station trade. Every 
auto-mechanie would like to own this tool, 
but he’s got to be shown that he’s going to 
get his money’s worth out of his investment. 

We are showing him through the advertising 
in the magazines he reads—you can complete 
the sale by demonstrating the set itself to him. 

You won’t have to show him how useful the 
Starrett Ratchet Wrench will be to him—ho 
can see its advantages at a glance. Show him 
the quality — the Starrett quality of every 
socket, handle and part of the 37 tools that 
make up this set. Show him the advantage of 
having a set that he can ‘Hreat rough” and 
yet be certain that it will be on the job for 
years to come. 

Show him that when he considers the actual 
service he will get from this tool—this Star¬ 
rett Batchet Wrench is the cheapest set he 
can get at any price. 

Put a little extra effort on the auto-mechanic 
—he is your best customer for this tool. 

Write for Catalog No. 22 B. F. and the Supplement 
describing the new Starrett Tools 


THE L. S. STABRETT CO. 

The World's Greatest Toolmakers 
Manufacturers of Hacksaws Unexcelled 

ATHOL, MASS. 


42-437 
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Manufactured by 

The LUDLOW- SAYLOR 
WIRE CO. 

8T. LOUIS, MO. 


It is woYen of the best steel wire, 
the joints are all securely soldered by a 
good coat of galyanizing after weaving, 
and measures up to the most exacting 
demands of critical customers. 


Order your requirements through 
your regular jobber, also the “Perfect" 
Window Screen Cloth, Poultry Netting, 
Ply Traps, etc. 
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Keep Your Dollars Working! 


Order often from our well selected 
lines of hi^h class merchandise and 
insure quick and profitable 
turnover 

Our Service is Unexcelled 

Send us your orders today and let 
us prove our ability to serve you 


Sale Lake City 
Utah 


The ^alt Lake 

^ cHardn 


cHardware Co. 


Pocatello 

Idaho 


EVERTTHINO IN HARDWARE 




GARDEN HOSE 


THE 

BRANDS 

OP 

GARDEN 

HOSE 

WHICH 

INSURE 

QUALITY 


^IffCAR RUftSc 




‘'^ 9 ' 




INSIST 
UPON 
THESE 
BRANDS 
AND YOU 
GET 
THE 
BEST 


WRITE POE CATALOGUE AND PRICES 


Goodyear Rubber Company 

R. H. PEASE, Prest. J. A. SHEPPARD, Vice-Prest. H. R. PEASE, JR., Treas. C. F. RUNYON, Secy. 
539 Mission Street Nos. 61, 63, 65, 67 Ponith St., & Fine St. 

SAN FRANCISCO, CAL. PORTLAND, OREGON 

GOODS SOIJ> TO THE TRADE OMliT 
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THE JAMES SWAN COMPANY 


SEYMOUR 

BITS 

AUGERS 



CONNECTICUT 

CHISELS 
DRAW KNIVES 





NAIL SETS 
GIMLETS 


SCREW DRIVERS 
GOUGES 


New York Office: 28 Warren Street 

WE WEBE AWABDED THE MEDAL OF HONOB ON MEOHANIOS’ TOOLS AT THE FANAMA. 

PAOIFIO EXPOSITION 

Sold by THOMSON-DIGGS COMPANY, Sacramento, California 


BUCKNER SPRINKLERS 

The Adjustable Underground Heads 


The 

Shunmy 

Sprinkler 


A patented sprinkler with a OOLLEOK EDUCATION. 
Dietributee lots of water uniformly orer an area of four 
to fire feet in width by 80 to 50 feet in length according 
to preesnre. hose connection* works well on any 

pressure. 


No. 1 Rotary 


for lawns and ssrdens* uniform distribution, 86 to 60 
feet diameter, solid brass conn. No metal bearing 
does not leak. Adjustable os to speed and area, wonu 
well on hose. 


— roum TTPBS — 


Hesuy 

In- 

deftruetlble 

for 

Lawns 
1 Dos. Per 
Box 

Uniform 

Distrlbntioii 



Olreulor 

Spraj 

Half 

Oircle, 

Quarter 

Oircle, 

or 

Lorn. 

Harrow 

Strip 


The BUCKNER underground bead is the latest inTsm* 
tion in this type of sprinkler and the result of years of 
experimenting, and is known throughout the United 
States as the only underground head erer designed to 
irrigate either a circle, half eirele, quarter circle, or long; 


irrigate either a circle, half eirele, quarter circle, or long; 
narrow strip. No underground system can be satisfactory 
without different forms of sprs^. They are absolutely 
essential in all installations on large lawns and parking 
strips. 

These heads are installed flush with the soil, hidden 
by the grass and not found by the lawn mower. They 
are nerer suspected as being in the lawn. No obstmc* 
tions for people to fall oxer. In fact on inyisible system, 
eliminating all labor in connection with lawn irrigatiom. 
Simply turn a TaWe and the work is done. 

Science is a reliable aid in lowering eoets and in¬ 
creasing efficiency. 

BUCKNER MFG. GO., Fresno, GaL 
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Ve^ PiDpular With 
Blacksmiths, Wheelwrights and 
Auto Mechanics 

The “Buffalo” No. 849-H 
Forge is an extra heavy Wagon 
Maker’s Forge with cast iron 
hearth, size 38x42. This forge 
has heavy steel legs, hinged 
and balanced ash gate and 
heavy tuyere iron. Hood is 
made of steel or cast iron. 

Variable Speed Blower with 
six speed regulator or a Con¬ 
stant Speed Blower furnished 
as desired. 

Got entire story from catalog No. 100<B-S7, 
containing Taluable data. 

Buffalo Forge Company 

BUFFALO, N. Y. 


COES STEEL - HANDLE 


The Recognized Standard Heavy Duty Monkey Wrench 



A little technical description every now and then serves to re-emphasize the many exclusive 
features that have been directly responsible for the steadily increasing COES DEMAND. 
All-Steel. 

Wearing parts fully hardened. Jaw is of one solid piece—without any rivets or a split back. 
Handle fitted under pressure and cross-key, riveted, is used to further strengthen it. 
Really the simplest and strongest monkey wrench, ready at all times for the most exacting 
toolroom use. 

In all standard sizes. Your Jobber can supply you. 


COES WRENCH CO. 


ESTABLISHED 1841 IN 

WORCESTER, MASS. 


J. O. McCarty a Co. 

29 Murray St., New York 


AGENTS 

Pacific Coaat Agents John H. Graham A Co. 

John H. Graham A Co. 113 Chambera St.. New Yoik 

268 Market SL, San Frandaco 
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iWARREN 


ELTINC 



Malleable 
Melting Ladles 

H ERE’S a perfect Warren Certified Malleable Iron 
Melting Ladle, and another distorted cold, with a 
hammer,without a sign of fracture. The latter, besides 
showing a typical shape in which a plumber may bend it for 
pouring joints that cannot be reached with a straight ladle, 
illustrates the remarkable strength of an expertly - made 
malleable. Warren Ladles are made to resist burning out 
at the bowl and breaking off at the handle. 



SixM and prices 
in Warren loulle Folder- 
Write for it» 


THE WARREN TOOL & FORGE COMPANY 

261 Griswold Street • Warren, Ohio 


TRIMO Economies 


Trimo Pipe Wroneh, 8 stses 



Trimo Monkey Wrench* 7 liaes 



Trimo Pipe Cntter, 3 sises 


JSr WITH FLAT-LINK OR CABLE CHAIN 

Trimo Chain Wrench 
Eight sizes, take pipe H" to IS** 


8hop9 Home and Farm 

These Four Tools Have tfie 

Quality TRIMO Mark 

The right material is in them. The best 
possible design is in them. Every TRIMO 
operating convenience is in them — and 
every feature of economy. 

TRIMO users buy for long service. 

Buy of your dealer or write 

Trimont Manufacturing Company 

Bozbnry (Boston), Mass. 
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FEATURE iUFKiN RULES 

They Have the Talking Points and Will Please the Mechanics 

AIiL PATTEBN8 INOLUDINO AMONG OTHER NEW AND IMPROVED ONES THE FOUiOWlNG: 

Boxwood Extension Rule No. X-8536 





1|6, , .117 




Two Rules in One. Rea4 the Pictures 
Handiest thing made for taking inside measure of door and 
window frames, etc., yet just as convenient as a common rule 
for ordinary measuring. 

Spring Joint Hook Rules 

A folding hook attached to our Spring Joint Buies. Just 
the thing for taking measurements out of arms reach. Folds 
out of way and then zero is at end, same as on old patterns. 

FULL LINE OF BOXWOOD BX7LES 
DISPLAY OASES FOB BOTH SPBINO-JOINTS AND BOXWOODS 



Stocked bj Tonr Jobber 
Send for Catalogne 


rn £/ifmN Pi/LEno^ 


SAGINAW, MIOHIGAK 
NEW TOBX 


PHOENIX 


HORSE AND BfULE SHOES 
and BULL DOG TOE CALKS 


BEST IN THE WORLD 

PhOMix ShOM mrm K«pt In Stock by the FcHowIhr Hcnscc 


Albuquerque, New Mexico.J. Korber k Oo. 

Boise, Idaho.Northrop Hardware Oo. 

Butte, Montana.Montana Hardware Oo. 

Denver, Oolorado... .Moore Hardware k Iron Oo. 

El Paso, Texas.Momaen-Dunnegan-Byan Oo. 

Fresno, Oallfomla.Inland Iron Oo. 

ELamilton, Montana_The Valley Mercantile Oo. 

Loa Angeles—W. T. McFle Supply Oompany 
Percival Iron Oompany 
Waterhouse k Dester Oompany 
Oakland, OaL. .Western Heavy Hdwe. k Iron Oo. 

Ogden, Utah.Oeo. A. Lowe Oompany 

Phoenix, Arlsona— 

Palace Hardware k Arms Oo. 

Arlsona Hardware k Supply Oo. 


Portland, Oregon— 

Northwestern Hardware k Steel Oo. 

J. E. Haaeltlne Oompany 

Pocatello, Idaho.. .Salt Lake Hardware Oompany 
San Francisco, Oallf.— 

Holt Bros. 

Scovel Iron Store Oompany 
Spotswood-Helfer Oompany 
Tayler k Spotswood Oompany 
Waterhouse k Lester Oompany 
Salt Lake Olty, Utah... .Salt Lake Hardware Oo. 

Seattle, Washington.Gray Brothers 

Stockton, Oallf.Hickenbotham Brothers 

Tacoma, Washington.West Ooast Steel Oo. 

Tucson, Aria.Albert Steinfeld k Oo. 


MANUFAOTUBED BY 


PHOENIX HORSE SHOE CO. 

Largest Hotm Shoe UannfaetiirerB in the World 

BOLLINO laLU AND FAOTOKIB8 JOQ^, TT.T^, POVOHXEBPSIB, : 
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A New Display 

The DB7 Display Card illustrated 
above is printed in two colors, purple 
and white, measures S^^xll inches and 
is equipped with a lock easel back 
which prevents it falling over on the 
counter or a glass show case. 

There are six of the No. L25 Thin 
Straight Nose Pliers mounted securely 
on a card by means of clips. 

Short paragraphs printed on the card 
call attention to various uses of the tool 
and suggest the purchase. 

The high grade nickel finish against 
the purple background makes an at¬ 
tractive display which is bound to catch 
the eye and will sell the tools as we have 
demonstrated by thousands of similar 
cards which we have furnished dealers 
in the past. 

The DB7 assortment consists of the 
display card described, the six No. L25 
five inch Thin Straight Nose pliers 
which are mounted on the card and six 
No. L26 six inch Thin Straight Nose 
Pliers which are packed in individual 
cartons. 

It is furnished at the regular price of 
the tools only. 

Your Jobber Has It 

CRESCENT TOOL CO. 

JAMESTOWN, N.Y. 


GOODELL- 

PRATT 


nSO^GOODTOOLSj 



POLISHING and 
GRINDING HEADS 


GOODELL-PRATT COMPANY 



GREENFIELD, MASS^ U. S. A. 
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“Sterling” 


STERLING 


TUNGSTEN STEEL 

HACK SAW BLADES 


Flexible 


Many years of personal caretaking attention to manufacturing details have produced 
in STERLING Blades a cutting tool of unquestioned merit. 

We claim Endurance — Dependability — Fast Cutting — Long Life — Satisfaction 
to Dealers and Consumers. 

Users declare that our slogan—“They don’t Scratch, They Cut”—tells the story. 
SOLD THROUGH JOBBERS ONLY. 

CORRESPONDENCE RESPECTFULLY SOLICITED 

DIAMOND SAW A STAMPING WORKS^ BUFFALO, NEW YORK 

CALDWELL SALES COMPANY 

Lachmaa Biiilding, Room 321, 417 Market Street, San Francisco, Cal. 

EzclnalTe Pacific BtatM Beint«MiitatlTM 


Champion Bloivers, Forges, Drills and Scrav 
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HELLER’S 

Simple System Hardware Store Shelving 


SERVICE DURABILITY ECONOMY 


CONVENIENT LENGTHS 


EASILY INSTALLED 


W. C. HELLER & GO. 


WILL 

Protect the stock 

Prevent losses 
Increase sales 

Add new customers 
and hold them 

Add prestige to 
your store 


Catalog No. 26- H 
has just come off 
the press 


Write for your copy 
today 

Montpelier, Ohio 


WM. R OTTEMILLER CO., York, Pa. 
Muifaetirirs of Cap aid Sat Seraws, Seriw Maeliii Work 

REPRESENTATIVES 

Omer Cox, Atlas Buildinf. San Francisco, Oalifomia 
Sands A Con, San Fernando Buildinf, Los Anftles, Oaliformia. 
Strimple A Cox, L. C. Smith Building, Seattlt, Washington. 


Taylor, Youngs A Cox, 723 Colorado Building. Denver, Colorado 
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“Pittsburgh Perfecf' 

Electrically Welded 

Farm Fencing 

Maximum strength, durability and 
appearance are combined in this one- 
piece fence fabric. Electrically 
welded at every joint, thus eliminat¬ 
ing wraps, twists and ties that add 
weight and hold moisture. Made 
exclusively of our own Open Hearth 
steel, heavily galvanized. A per¬ 
fected fencing; every rod guaranteed. 
Designs and heights to meet every 
need. Write for Catalogue. 


SPAONGBCTWETN 

BAft5.IHCH£S 




mee every Pittsburgh Stssl Compauy 

OBVBBAZ. OFFIOBS: PITT8BUSOH. PA. 
Pacific Coast Office 

369-363 Mon adnock Bldg., San Francisco, OaL 

Distributors of Pittsburgh Perfect” and ”Columbia” 

Wire Fencing 


DnnhanL Osrxlgao A Hsydtn Oo. 

San Frandsco, Cal. 
Northtm California and SoTada 


Whlton Hardware Company 
Seattle. Waah. 
Waahlngton and Oregon 



“EilSY EMPTYING" 

Grass Catchers 

“Favorably known the 
world over” now made 
with 


Re-lnforced 
Non-Slipping 


DnraiMe 

Many exclusive 
patented f e a- 
tures and strong 
selling points 
explained in 
Catalog No. 20. 

Write for it 







80BCE OF OUB PACIFIC COAST JOBBBB8 
California Hdwe. Oo. Baker. Hamilton A Paeifie 

Union Hardware A Metal Oo. 

Oo. Honeyman Hdwe. Oo. 

Hoffman Hdwe. Oo. Jensen, KiM, Bird A Oo. 

Harper A Reynolds Oo. The Schaw-Batcber Oo. 

Faillng-MeOalman Oo. Schwabacher Hdwe. Oe. 

Marthall-Welle Hdwe. Oe. Seattle Hardware Oo. 
Holley-Mason Hdwe. Oo. The Thomnon-Digge Oe. 


Thompson Adjustable 
Sprinkler Head 



Dnnham, Oarrigan A Hayden Oo. 

THE SPECIALTY MFC. CO., St Paul, Minn., U.S.A. 


Sold Through the Jobbing Trade 


Thompson Manufactiiring Compaiqi 

East Eighth and Santa Fe Ave. 

LOS ANGELES 
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“THE RECOGNIZED LEADER” 



ELECTRO-ZINCEED AETER WEAVING 


QALVANOID has won the pre-eminent favor of the trade because it is the most depend¬ 
able zincked screen cloth made. You can confidently recommend GALVANOID to your 
best trade. 

That quality in screen cloth is being recognized more than ever is further shown by our 
greatly increased sales of AMERICAN BRONZE. Are you overlooking opportunities for 
Bronze sales t Avoid copper substitutes, as these are entirely too soft and are not so durable. 

ORDER THROUGH YOUR JOBBER 

We also mannfactnre * *AMEBIOAK BRAND’* Kopnik, Monel, Copper— 

Painted and Oalvanised and special grades to order. 

AMERICAN WIRE FABRICS CO. 

208 So. La Salle Street, Chicago, niinois 

FACTOBIES: Chicago, ZlUnola. Mt. Wolf, Pa. 

Representatives: 

EWING-LEWIS CO., San Francisco and Los Angeles, Gal. D. L. HERMAN, Seattle, Wash. 


See the “NEW DUMACO” 

HOSE NOZZLE 

Before Placing Your Order for Next Season 

You can sell more garden hose nozzles this coming season than you 
ever sold before. The “NEW DUMACO“ will do it for you. 

-and WHY? Listen: 

In construction it is the latest thing. It is manufactured out of solid 
brass rod, fine grained brass casting, and a specially improved packing 
that makes leakage absolutely impossible. 

In operation it is simplicity itself. One turn, and you have a straight 
flow; another, and there is a fine spray; a third, and the water is shut 
off—instantly. The stream is longer and the spray finer than in any 
other nozzle sold. 

Each NOZZLE is factory-tested and fully guaranteed. 

In price, it is right, and the most profitable for you to handle. We 
sell it much lower than any other is offered. 

ORDER FROM YOUR JOBBER OR WRITE US DIRECT 

The Durst Manufacturing Co., Inc, 

San Franciico Philadelphia New York Seattia Loa Angelea 

109 Haw Montgomery 19 South Seventh St. 119 Ohambera St. L. 0. Smith Bldg. SOI Uonglaa Bldg. 
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Have You Ordered 

Crown Tree Holders? 

THE DEMAND IS OBEATEB NOW THAN EVEB 

It’8 the only Tree Holder that has stood the test of practical 
use for more than 30 years. 

Graceful —A ttracHve—Substantial 

^ Quickly adjusted. Prerents accidents, and with 

ordinary care lasts a lifetime. 

You will appreciate the valne of a good Tree Holder if yon 
ever tried to arrange boxes or other flimsy appliances for 
holding Christmas Trees. The Crown will firmly clamp and 
Sizes: hold any size tree that can be put into it. Taming down the 

2 in. and 3 in. ring nut releases the clamps, the tree is then set into the 

Holder and the ring nut turned upward tightening the clamps. 

As the tree dries out the clamps may be retightened. It is 
fastened to the floor with screws or tacks. 

order now—DON’T GET CAUGHT 

NORTH BROS. MFC. CO., Philadelphia, Pa. 


BRIDGEPORT HARDWARE MFG. CORP. 

BBIDOEPORT, CONK. 

RELIANCE SCREW DRIVER SET 


Three 






p I f I I 


Retails 

at 

$1.00 


k Small Driver, 2^ inches, 
for Little Screws 


A Medinm Driver, 4 inches, 
for Ordinary Work 


A Large Driver, 6 inches, 
for Big Jobs 


BLADES ABE OUABAKTEED NOT TO BEND OB BREAK AT THE POINT, 

NOB TURN IN THE HANDLE 

PLACE TOUR ORDER NOW FOR TOUR HOLIDA7 TRADE 


0. W. OAUSE 00., 

Western Sales Agents, 

693 Mission St., San Francisco, Cal. 


J. C. McCABTY A CO., 
Eastern Sales Agents, 

29 Murray St., New York City 
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Spring Hinges 


The “Relax” 



The Building Trade nine times 
out of ten specifies Chicago 
Spring Hinges. Therefore tiie 
wise dealer always stocks Chicago 
Spring Hinges because they are 
Trade Building. 

You owe it to your customers to 
carry the best — the hinges en¬ 
dorsed from one end of the coun¬ 
try to the other. 

Chicago Spring Hinges never dis¬ 
appoint. Their Durability, Econ¬ 
omy and Appearance are backed 
by our institution. 

Send for Oatalogne W 36 

Chicago Spriod^utt (Cominnso', 

OHICAOO NEW TOES 
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Three of Our Popular Numbers 

Popular’* Because Made Bight—Packed Bight—Priced Bight 

This Popular Line Will Pay You Big Returns 

TEXTILE PRODUCTS MFG. CO. - St. Louis, Mo. 

Wastam BspresentatlTe: J. O. JEFFBIES, Eaatam BapraaantatlTa: OHA& H. BWIOtSBIt, 

206 Sonth spring Bt,lK)aAngalea,Oal. 141 East 44ttaSt^ New York Olty 


The Popular “Nox-all Line” 

OF GRASS CATCHERS 

NOW BEADY FOB 1923 SEASON 
Catalog and Price List on Bequest — Sold Through Jobbers Only 


GET IN A SUPPLY OF 

NOVELTY FORCE PUMPS 

And treat jour customers to the best. 



(Ho. ISO) 

THE HESS^mrDER 


We are the man- 
ufacturers of the 
original ‘Novelty’ 
Pump for WELLS 
and CISTERNS. 
Its patented han- 
d 1 e attachment 
renders it the most 
durable, easiest 
working and best 
fitted pump. 

Its imitations are 
far inferior, be¬ 
cause they are not 
as accurately con¬ 
structed and do 
not produce as 
large a volume of 
water with each 
stroke. 

Don’t delay— 
write for circular 
and special prices 
at once! 

CO., Massillon, Ohio 


SNAPS 

FOR THE HARDWARE MAN 


PROM THB BEST LINE MANUFACTURED 



NO. SO SWrVBL SNAPS 
In All RegnUr Siset from | to 1| Inohet 



IKOJAN OPEN BYE SNAP 
Not. 520 Bit, 521 Chnin, 522 Tmeo 

S9li h AU J9kk€ri 


COVERT MFG. CO. 

TROY, N. Y. 
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UNBREAKABLE 

^ireHedPiates 

Toughest heel 
plate on the mar- _ 

ket. You may 
twist, pound, or 
batter as you will, I 
but the Empire 
comes out of it — 

without injury. 

The Empire never , 
breaks, but wears 
and wears. 

Stock the Em- 
pire and give your 
trade the best ma¬ 
terial, the longest 
service, and the 
most appropriate 
design. 

THE FATE.ROOT- 
HEATH CO. 

Plymoath, Ohio 

Hew York Office. 90-92 W. Broad¬ 
way. D. H. WIHHBR. Mgr. 

Western Bepresentatlv es; B O TT O M 

H. D. TTLEB ft CO.. 

612 Pacific Building, San Francisco, Oal. 

Fifth Floor, Higgins Biding, Los Angles, OaL 
1022-23 Alaska Building, Seattle, Wash. 

412 Boston Building, Denver, Colo. 







Here are the hangers and I 
track—the Myers Giant—that 
defy the elements, and through 
their storm, dirt and bird- 
proof construction, adjustable 
and flexible features, and 
other improvements, insure 
light operating, tight fitting, 
weather resisting sliding 
doors for barns, sheds, gar¬ 
ages and similar buildings. 

Why not make the MYERS 
GIANT and the other styles 
of Myers Stayon and Tubular 
Door Hangers the agency for 
increased sales and better 
profits? Catalog showing the 
complete line on request. 

The F. E. MYERS & BRO. CO., Ashland, Ohio 

Ashland Pump and Hay Tool Works 







No. 1 

Bartlett Tree Trimmer 

Built with compound lever head. Hook and 
side lever construction heavy enough to cut 
limbs up to 1%-inch diameter. 

Improved position of the handle lever. 

Your customers will be impressed with the 
quality and strength of this Tree Trimmer. 

Prices on request. 

BARTLEH MFQ. CO., 36 Lafayatta Ava., L, Datroit, Mieh. 


Driltlas Pick lor liiMt 


NORTHERN HANDLE CO. 

Manu fft c taws of 
^POINICR BRAND** 
Guaranteed Best Quality 

HANDLES 

Am. pkfc, hmmmm, batdMt^ Cent Hooks, Poovoy oad 
IHclcarooa Hondloo 

Price List opoo Rcq,'Dett 

NORIHERN HANDLE CO. 

BmUac Omn. Me. U. S. A. ' 

Soffolar Slaglo Bit Am _ 



Garden 

Cultivators 


L uther BURBANK pronounces the Nor- 
cross a wonderful implement, using a 
dozen or more of them on his own estate, 
and says: “They arc the Best of their kind.'^ 


Selling a Norcross is selling Quality, Serv¬ 
ice and Satisfaction to a customer at a moder¬ 
ate cost and an attractive profit. Three siws, 
all strongly made and handsomely finished. 
Order through your jobber and be sure you 
get the Genuine Norcross. 

C. S. Norcross & Sons 

MANUFACrnTBEBS 

Bushnelly 111., U. S. A. 
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BURNT IVORY BRAND SECOND GROWTH HICKORY 

Axe, Pick, Sledge, Hatchet, Hammer and all Mining Tool Handles. Known everywhere as the Beat. 
IVOBT HANDLE COMPANY Hope, ArkaaBaa 


TATTOO EAR MARKERS FOR LIVE STOCK 

The Only Pexmaaent and Reliable Means for Liye Stock Identifi¬ 
cation. For Hogs, Sheep, Cattle and Hones 
GOOD DISCOUNTS—GOOD SELLER—REPEATS 
SENA FOB OOB DEALEB FBOFOSXTION 
F. a BtJBOH h OO. 162-164 W. Hnron StrMt, OHIOAOO, TT.T. 


BOLLER’S CRANK MOP WRINGERS 

Can Bm Uaad Evorywhoro 

Large Openings, Long Leverages and Cranks to 
turn out the Mops. No pulling or tearing the 
Mops to pieces. For QUALITY MOP WRINGERS, 
where one sale means repeat orders, stock our line. 

PETER BOUER MACHINE WORKS, 122-124 N. Curtis St, Chicage, UL 
Pacific OoMt and Inur-Mountaln BeprMantatlTM 
THATEB a BOWES 

846 Monadnock Bldg., Ban Frandaco, 820 Story Bldg., Loa Aagoloa 
Seattle and Denver 
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v Lockwood Locks, recog- 
I I nized as standard goods, 
fld well-made, of long life 

and afford the users un- 
r^lH excelled security. The line 

'll f includes locks for all pur- 

[M poses. 

Lockwood Designs, which 
can be had to harmonize 
with every architectural style, are pleasing 
in design and correct in their details. The 
wrought designs, for low-cost houses, are 
particularly attractive. 


LOCKWOOD MANUFACTURING CO. 

Manafactnrers of 

BUILDERS’ HARDWARE 

BOXTTH NOBWALK. CONN., U. S. A. 

JOSEPH T. POLITEO, 188 Sterenton St., Ban Franciieo, 
Weitem Beprefentatlve. 


A Bond of Security 

Is Assured in Locks of Our Make, Not 
Usuallj Found in Other Locks of Similar 
Appearance — and Costs No More 

S> ©) 


No. 180 
Polished 
Cast 
Brass 


rJ 


No. 147 
Heavy 
Pressed 
Ste^ 


An Original Design Selected From Onr Compre¬ 
hensive Line of Rapid SeUers 

FINISH ADMITTEDLY UNEXCELLED 
Manufactured Only By 

FRAIM-SLAYMAKER 

HABDWARE CO., Inc. 

ItANCASTEB, FA. . ■ U. & A. 

Western Bepreientatives: H. D. TYLEB ft CO., 
512 Pacific Building. San Francisco, OaL 
Fifth Floor, Higgini Bnilding, Loa Angelea, OaL 
1022-23 Alaaka BnUding, SeatUeTwaih. 

412 Boston Building, DeuTer, Oolo. 


ASSORTMENT No. 1 

COMPOSED OF TWENTY-TWO OF THE BEST SELLERS IN OUR LINE 


Why You Should 
Buy It 

YOU GET A GOOD ASSOBT- 
MENT OF OUR BEST 
SELLERS 

YOUR INVESTMENT IS LOW 

YOU RECEIVE A FINE 
DISPLAY BOARD WITH 
MOUNTED SAMPLES 
WHICH HELPS SELL 
THE GOODS 

ONE DOZEN OP EACH 
ARTICLE IN A BOX— 
TWENTY-TWO DOZEN IN 
ALL —PACKED WITH DIS¬ 
PLAY BOARD IN A CARTON 
WEIGHING 16 POUNDS 

A LIST SHOWING SUG¬ 
GESTED RETAIL SELLING 
PRICES IS PASTED ON THE 
BACK OP EACH BOARD 



This Is a Real 
Assortment 

The Price is 

$ 17.00 


ORDER ONE 
FROM 

YOUR JOBBER 
OR DIRECT 


Full aiae of Display Board ia 12"z7H" 


THE BRAINERD MFG. CO., East Rochester, N. Y. 
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MAYDOLE HAMMERS 

THE WORLD’S STANDARD 

Highest Quality Steel Handled Hammers 
Guaranteed First-Class in Every Respect 


The David May dole Hammer Co. 

NOBWIOH, N. V. & A. 




No. 1760—Striight.lilt $4.00 Set 

No. 1761—HoUow.lilt 16.00 Set 


Three-Cornered Bearing Scraper 
No. 1764—31/8 in..lilt 13.00 Doaen 

C. W. QAUSE CO., Agents 
693 MisBdon Street, San Francisco, California 



.>ro. 

101 

Sarface 

Adjnat- 

able 


RED RIB 


Strongeit trolley made. Eaiv running. Tandem wheels, 
roller bearing, hinged and flexible. 


roller bearing, hinged and flexible. 

The traek will not ipread becauie of lolid double-grooved 
wheeli and arched treadi. Shedi water. Bird proof. 

( No. 100 A for doom up to 800 Ibi. 

Ganaidtv* J ^00 B for doom up to 400 Iba. 

^ ^ j No. 101 A for doom up to 800 Iba. 

( No. 101 B for doora up to 500 Iba. 

NOTE: The wheele run on the arched treada; adda 
Btrengtb, reduce! friction. There is a itrong guar¬ 
antee back of Red Rib. 

THE TOPPING MFQ. CO., AsMand, OMo, U. S. IL 

For 18 Yeara Safety Door Hanger Co. 

Reprcaented by W. R. Voorheca & Co.. The CaD Bldg. San Frandaco 


“Forstner” Brace and Machine Bits 

For Fine Carpenter, Cabinet and Pattern Work 

SPEOZA1J.T ADAPTED FOB HABDWOOD WOBKHTG 

The Forstner Labor Saving Auger Bit, unlike other bits, is guided 
^7 its Circular Bim instead of its center; consequently it will bore 
any arc of a circle and can be guided in any direction regardless of 
grain or knots, leaving a true polished surface. It is preferable and 
more expeditious than chisel, gouge, scroll-saw. or lathe tool eom- 
bined, for core-boxes, fine and delicate patterns, veneers, screen 
work, scalloping, fancy scroll twist columns, newels, ri.>bon mould¬ 
ing and mortising, etc. 

Manufactured by THE PR00BE8SIVE MFC. CO., Dept. **A,” Torrington, Conn. 

Enquire of Your Hardware Jobbera, or Write Us Direct Supplied in Seta Write for Oatalogue 
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S. A. E. Standard Nuts Milled From Bar Stock 

V4" to 1" in Cartons 

Western Screw Products Co. 

ST. LOUIS, mSSOUBI 

Represented by 
LOUIS J. ZIESEL 00., 

216 Market Street^ San Francisco, CaL 

SCREW MACHINE PRODUCTS TO BLUE PRINT OR SAMPLE 


Chisels and Punches 

MADE TO SELL AND 


SATISFY 


The usual “HARGRAVE 
QUALITY”; Character 
Tools that sell well and 
at fair prices. Investi- 
gate the co-operation 
and service we are 
furnishing the 
it, Jobber with 

qpIk. our tools. 



SASH CHAIN 


CABLE CHAIN 



6 Tube Revolying Poncb 



Semco Pnnch 


THE SMITH & EGOE MFO. GO. 

*'Originators of Sash Ohaia** 
BRIDGEPORT, CONN., U. S. A. 


The “Pony” Riveter 

Every‘‘PONYMachine will set both tubular and split rivets 
and is the best riveter made for repairing harness. 

This machine is made of malleable iron and steel and will not 
break if abused. 

MADE BY 

F. H. SMITH MANUFACTURING CO. 

3047 CarroU Avenue, Chicago, lUinois 

Manufacturers of 

Rivet and Pastner Setting Machines 



THE “PONY’ 
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BEQUEST TOUB JOBBER FURNISH 

Caldwell Sash Balances 

34 years of service 
PROVES their supe¬ 
riority. They counter¬ 
balance sashes per¬ 
fectly. Cheapest 
method for moderniz¬ 
ing old windows. 

OALDWKEJ. MFO. OO., Bocbestor, K. T. 



SAMSON SPOT SASH CORD 


Extra quality, ffuaraatoad free from all imperfeetiona. 
Caa ba distinfuished at a glanea by the Colored Spota. 
Specified by arehiteets and bnilden oTerywhere. 

We mannfaetnre braided cord in all siies and eelora. 
for all pnrpoaea. Carried by all jobbers. 

Sadi Oord Shade Oord 

Clothes Lines Masons’ Lines 

Solid Braided B>ope Chalk Lines 

Send for eatalosne and lamplea 

SAISSON COROACIK WORKS - Boatoa. Mass. 

JOHN T. SOWNTBBE. IMO., Rep. 

Baa Frandaco, Loe Angelea. BeM^ 

DeoTer, Belt Lake City 


1ARC> 


Junior Screwdrivers 

No. 272 


ninininmiOTiini 



.• i' 




IS IS it IS IS IS it iS It IS 

,iq !■ n !■ H fl- I1-. le. 


"ii 1 r 

maRSV 

JUNIOR No. 272 



MR. DEALER — 

Show up a card of our No. 272 drivers 
along-side any others at the price and let 
your customers decide for you which is 
the quickest profit making item. 

Your only loss is in NOT having them. 
ASK TOUB JOBBEB 

NMRCY TOOL WORKS, Inc., Putnam, Conn., U.S. A 

Pacific Coast Agents: 

SPRAKE SALES OO., INO. 

G. T. Sprake J. C. Hooper 

216 Higgins Bldg. 813 Postal Telegraph Bldg. 

Los Angeles San Francisco 

F. H. Chown Prentiss N. Rice 

1121 Gasco Bldg. 506 Charles Bldg. 

Portland Denver 


ARM & HAMMER 


SPECIAL TEMPER OP EDGES PREVENTS 
CHIPPING AND SPLINTERING 

Regular Blacksmitha* or Farriers* Clip Horn Types 

COLUMBUS ANVIL ft FOROINO CO 

COLUMBUS, omo, U. B. A 
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The Large Volume of Business 


necessary for the Acme Pattern Works to 
organize a new corporation to handle the 
Tool Manufacturing which will be known 
as the Acme Tool Co. 

HIQH QUAIiITY MASONS, OABPENTEBS* 
and FIiASTEBHBS’ TOOLS la oar SPECIALTY 

ACME TOOL CO., Inc. 

487-495 50tli Aye., W. ALUS, Mflwaakee, Wia. 
Western Representatire: 

W. R. VOORHEES 00., Call Bldg., San Francisco. Oal. 




^EDCKraV 


The patent wedge does it! 

Only on Unde Sam Hammers, and 
remember each hammer carries the 
Underwriters’ Laboratories label. 
Here are two big selling points 
that wlU help give you the “cream 
of the hammer business” in your 
community. 

Stock Uncle Sam Hammers! 


VAUGHAN & GOSHNEU 

autMVEanvKUis CBMvmirir 
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SWEDISH TOOLS are 
noted for their durability 



•*BANKO»» SCYTHES are the beat Swed* 
iah scythes made. They are made of thpe 
steel layers, two soft and one hard, which 
have been forged and drawn out by ham* 
mering. They are warranted to hold their 
cutting edge and are perfectly balanced. 
Ontting edge is polished, all other parts 
forged black finish and oiled. Will fit 
any American Snath. 

i^SSA<r 

A BETTER TOOL MAKES A BETTER 
MECHANIC. SSA pliers represent the 
highest possible quality and may—for 
strength, durability and elegant fin¬ 
ish—^be considered in a class by them- 
selres. Model pictured is No. 25 
eombination pliers, extra strongly made 
with riyeted joints. Comes with metal 
or rubber insulated handles. 

— SOLD BY — 

SCANDINAVIAN-WESTERN 
IMPORTING CO., LTD. 

116 Broad Street, New York City 


WESTERN IMPORTING COMPANY 
609 East Hennepin ATonne - • - Minneapolis, Minn. 





WOOD 8CRBW8 

STOVE SOLTr 

CAP schews 

SOLTS NUTS 


MACHINE SCSEWt 
SET SCREWS 
RIVETS SURRS 


REED & PRINCE MFC. CO. 


I 


Main optici and plant, woncsstcn. Mass., u. s. a. 
Branch, 121 North Jefferson Street. Cnicaso. III. 

^ 48 & O 



Superior 

Casement Adjuster 

For wiadows that open out 
Operates without disturb^ the eeieen 

Superior Casement Adjuster is the meet 
convenient to operate because all that is re¬ 
quired to unlock and move the window ia te 
simply move the handle; when you let jro the 
handle the window is locked automatieally. 

Superior Casement Adjuster is the strong 
est because it locks on the rod fastened te 
the window and thus combines the strength 
of the two rods. 

Superior Caaement Adjuster holds the win 
dow firmly at any angle and does not allow 
the window to rattle. 

SUPERIOR SPRING HINGE GO. 


Handle Detached. Cut shows Bight Hand Caasment Adjnstsr 550 W. Lake StiBet, Chicago 




Door Hdnqers and Tracks f 


Quality hangers and tracks designed to overcome all the troubles and draw¬ 
backs of cheaply built hangeri and tracks that are made merely to sell 
at a low price. Wagner Hangers have roller-bearing wbeela, tandem trolley with 
bumper on end to protect wheels, a very simple and practical cam vertical 
adjustment and other features that put them out of the ordinary claas. Tracks 
are self-cleaning, bird-^roof and much heavier than ordinary tracks. They 
please customers and build trade. Writs for catalog showing entire line. 



Roller Bearings 


Complete stock carried at Tigard, Oregon. Branch 


WAGNER MFO. 00., Dept. T, Oedar YaUa, Zewa. 
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MALLEABLE IRON 

WASHERS 



standard Pattern 
Nail Slot Pattern 
Spool Washers 

Malleable Iron Tamping D’s 
Malleable Iron Castings 

MANUPACTUBED BY 

THE CUSHMAN COMPANY, Inc. 

CHAMPAIGN, ILUHOIS 
Western BepresentatlTes: 

Los Anceles, 0. EDWABD WOOD 00., 

Mason Opera House Bnllding 
SeaUle, JOHN T. MXTOHELL, 1S22 Alaska Bldg. 


BOMMER 

Is the ‘^synonym" the world 
over for all that is best in 

Spring Hinges 

It arouses the sense of “Quality** 
in every expert hardwaretnan 


Established 1876 


mm 



Bommor Spring Hinge Company 

Manufaetunn ... BROOKLYN* N. Y. 


Hay • Budden Solid Forged Anvils 

SOLD THNOUaH THEYNADB 



SILVER LAKE 


SASH CORD 


NET WEIQHTS 
Silver Lake Co. 


FULL LENGTHS 
Newtonville, Maee. 


Gilson Garden Tools 

Have proven laiYt S^en wherever 
shown. They get the weede out of 
gardens and eash Into the dealer’s 
tUL Write today for catalog and prices. 

J. B. GILSON 00., POIBT WA8HINOTON, WIS 



PEERLESS STRAP WRENCHES 

Will not crush the thinnest tubes, and they can¬ 
not slip when properly adjusted. Double woven 
linen strap is the strongest and most durable 
made. Patented cam locks the strap securely in 
any position. Wrench is drop-forgea steel. 

The ideal wrench for polished pipe. 

GEOBGE H. WILKms CO. 

180 K. Markat Street Chicago, EL 

SPBAKE SAXiES 00., INC. Bepreaentativea 
Prentias N. Rice P. H. Chown J. C. Hooper 

506 Charles Bldg. 1121 Gaaco Bldg. 813 Postal Tel. 

Denver Portland San Francisco 

O. T. Sprake, 216 Higgins Bldg., Los Angeles 


TACKS^^Ot-^ NAILS 

Cobblers’ Nalls, Glazier Points, Etc. 
Double-Pointed Tacka and Staples 
Send for lUustrated Catalogue, moat couTenfent 


Shelton, Conn. 


and comprehensive 

THE SHELTON TACK CO. 

Successors to Shelton Co. 


New York Office, 96 Warren St. 


TAINTOR POSITIVE SAW SETS 

mt rTT iiiiiii Have Set the Sawe 

^ ^ Quarter 

Century. Send for 
**0»re of 

Taintor Mfg. Co. 
IIS Cbamberi St. 

^ New York City 
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Xrl^oUeviJ/ lools 



/rik Enery Popular Selling Snip Is 
Found in the **Red Devil” Line 



IM 1 “Red Devil" Line comprises 

practically every popular selling 
type of snip—straight cutting, cir- 
cular cutting, combination, dental, 
electricians' and auto anipa. A 
profitable line. 

Send for literature and trade pricee 

H ^no obUgaHon 

M 1 SMITH A HEMEKWAY 

COMPANY, INC. 

^ Blfrs of "Bod DotU" Tools 

M IW ■ 272 Broadway, New York, N. T. 

1 11 1 Western Representative: 

m M N. L. ZEAGLER, 

715 Colorado Bldg., Denver, Colo. 




Reeves Mitre Clamps 

for every need. In use by U. S. Government Bnildert, 
Manual Training Schooli and Woodworkers. Send for 
cirenlars and prices. If your jobber cannot supply you. 
order direct. 

THE BEEVES HABDWABE MPQ. CO. 

14 Nortk Desplalnee Street, Chicago, XUliiols 


PORTER’S 

New Easy Bolt Clippers 


Look! 

A New cupper 



12" long; cuts up to 3/16", 

The low price will sell it over the counter. 
No tool kit complete without it. 


Ask your jobber for 

Porter’s No. 1865 Clipper 

SALES OPPICES: 

Omer Cox, Atlas Buildinx, San Franeiaeo, California 
Sands A Cox, San Fernando Building, Los Angelo^Oal. 
Strimple A Cox, L. C. Smith Building, Seattle, Wash. 
Strimple A Cox, Corbett Building, Portland, Oregon 
Taylor, Youngs A Cox, 558 Hollywood Av., Salt Lake City 
Taylor, Youngs A Cox, 728 Colorado Bldg., Denrer, Colo. 

H. K. PORTER - Everett, Mass. 


Gas Pipe Straps, Soil Pipe 
Hooks, Gas Pipe and 
Plumbers’ Hooks 



BERGER BROS. CO. 

Office, 229-231 Arch Street 
Store, 237 Arch Street 
Warerooms and Factory, 110-114 Bread Street 

PHILADELPHIA 


ENOWI.SON SFBIKO SFBEAOEB8 

Vo. 1 Nickel Plated C No. 3 Oanmetal fla- aa 
and poUahed . .|2.00 || iih .fl.50 || 

Easy to operate. Fits any spring. All dealers, or tent prepaid 
Spring Leaf Lubricator Co., 1008 Forwt Avo.. Aim Aiiwr, Mich. 

WMtern R«prM«uUtiT«. Walter A. Scott Co.. Mills Bids , San Franeiaeo. Cel. 



THE PACKHAM 

Stove Pipe Crinpar sad Bsadtr 


MADE BY 

THE PACKHAM CRIMPER CO. 


If Your Jobber Does Not 
Carry It* Write Us 
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LANE’S TROLLEY 

Paxlor Door Hangers and Track 



With bicycle quality ball-bearings and pat¬ 
ented side adjustment of track (readily 
accessible after it is hung) makes it im¬ 
possible for door to scrape or bind. 

Have Yon Our Catalogue? 


LANE BROS. CO. 

BIVEB STSEET POUOHKEEPSIE, N. T. 


JCifiJt np your name 
jvitk ihci of ihe ^ 

RELIABLE 

Siandurd, 

BLUE 

Wickless 

Oil Heated Colony Hover 

r r IS comparatively easy to produce baby chicks. It is quite 
another matter to raise them successfully. Various devices 
have been used with more or less satisfaction. The best method 
yet discovered is found in our 1922 Model Blue Flame Hovers. 
In them we have attained the hifirhest degree of perfection in 
chick broodinir. Whether 3 rou are a city back-lotter. a poultry 
farmer or a fancier, you will find this system by far the 
safest and best. 

Saccessfnl Poultry Raising Depends 
So Mnch Upon Successful Brooding 

Bums ordinary kerosene or coal oil with a clear, even blue 
flame. No soot; no fumes; no odor; no wicks to trim; no smoke. 
Every burner is adjust^ at the factory to the maximum 
flame. It is impossible to overflow. Produces a well controlled 
heat, sufficient for any purpose. Easily adjusted; automatic¬ 
ally regulated. Made in various sizes. Provides pure warm air 
and plenty of it. Saves fuel; saves labor. Saves its cost every 
season in preventingr chick losses. p- 1 

m f Good profits All ReliabU bcobaton. 

The Dealers rind »nd sa wfilfd Broelert. H*mi, 

It an Easy Seller 



co-op«ratk>n belpa dealer*, fter 
• Blue Flame Hover ia an wr 
T write o* withoot delay. Book 
r order* In advance, thoa ummnw 
•upplr. Theaa Hover* are built of 
dvanixed ateel. Shipped completely 
eaembl*^ ready to bolt the Ie*a to 
anopy. Place heater where wanted. 
Ill with oil, adiuat burner to required 
teat, and It is ready to ataft. No 


All ReliabU bcobaton. 
Broadert, Hsms. 
Padtry Appliascct 
aid Folires art backed 
broar pantiw 
■onerAack naraalea. 

41 years at I. 
Writ0 forDeatmr 
Tmrma A Priema 


nd It IS ready to start. No 
oompltcated parts. Ic la aimpllclty Itself. 



The DUMBWAITERS and 
ELEVATORS 

MANUPACTUBBD BY 

The Storm Manufacturing Co., 

Ntwark, N. J., 

ARE DESIGNED TO BE HANDLED BY HARD¬ 
WARE STORES 

•g IS 

Write for Bnlletln No. 4-U — 23-A 


E-Z Dandelion and 
Weed Root Puller 

JOBBERS AND DEALERS GET BUSY! 

A wonderful tool and an unlimited 
demand. No lawn owner will be 
without. No other tool on the 
market will pull a root **E-Z Dan¬ 
delion and Weed Root Puller** jaws 
close up and get the whole root 

Hang aampla with root in diaplay window 
—it will Ball 

WESTERN BRASS MFQ. WORKS 

2007 Marahall Blvd.. Chicsfo. 111. 



TliBre is a Difference in Washers 


I 



Just as in any other commodity. Our Washers are 
made of the Beat Material and with the utmost ears. 
That's why the largest ueera of Waahari prefer those 
of our make. 

We aleo make 

Malleable Washers and Cast Iron Washers 
Wroiqfht and Steel Plate Washers 

of all dencriptionn. Round and Square. Plain or 
Oalvanited. 

Annealed Rivet Burrs Felloe Plates 
Sheared and Punched Plates 

PBOICPT SHIPBCEHT8 

Wrought Washer Mfg. Co. 

Mllwauk««, Wis. 

Count Reprenentativen 
HUOHSON ft MERTON, Inc. 

San Frandneo, Oal.; Los Angeles, Oat; Portland. Ore.; 
Denver, Oolo. 
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THIS DISPLAY RACK 

Sells White Mop Wringers 

Get One Free 

Here is a new salesman 
for you, substantially 
I made of oak, beautifully 

! finished, convenient to 

use for demonstrating, has 

a —handsome display card 
printed in colors and a 
rack for holding advertis- 
ing folders which we fur- 

■I j It takes but little floor 

space and will add to the 
appearance of your store 
‘ well as save time in 

W™\ r showing and selling 

Your White Mop Wringers 
^ displayed like this are sure 

to become one of your best 
selling and most profitable 

J Write for illustrated folder 

No. 6 on White Mop Wringers 
and we'll tell you now to get 
this salesman rBEE. 

White Mop Wringer Co. 

/Wr ^ FultonviUe, N. Y. 


CROWN ] 

GIASS I 

MAM j 

HowardMamutacturing Co 

StATTLC_ 




HOWARD 

Woodenware 

^lade of Select 
Sitka Spruce 

Ironing Boards 
Pastry Boards 

Clothes Driers 

Step Ladders 


I lf you can't 1 

obtain these B 

goods from || 

your jobber. M a Complete Line of 

write us and H . 

^ "SHir Washboards 

supplied 

The Bubbing Surface Plates in the HOWABD 
Washboards are all of the best materials. The 
frames are of Sitka Spruce, Strong, Durable and 
Bright Appearing. The quality of the HOWABD 
LINE has been established for years. 

HOWABD MAHUFAOTXTBmO 00. 

Sth At., W. and Ewing 8t. . . SMtUe^Waata. 

BepresentitlTes. 

Lot Angeles—H. D. Tyler A Oo.« 5th Floor Higgins Bldg. 
San Francisco—H. D. Tyler A Co.. 512 Paeifie Bldg. 


OAia f x/awa ov x »%»aaav x^Aia^^* 

Portland—Strimple A Cox, Corbett Bldg. 
Denrer — H. D. Tyler A Oo.. 412 Boston Building 


TRINER Slanting Dial 

FAMILY SCALES 




-—^ The silver bum- 

ished dial sets at 
an angle and can 
ITlS? without 

BY ot stooping. 

PAT.U.S.A. Platform is sup- 

MAY 1 .'OS ported by double 
ALSO steel uprights, dis- 
ABROAD tributing weight 
to. and insuring accu¬ 

se racy. 

Made through¬ 
out of the best 
iform cold rolled steel, 
tform ligljl; strong, 
in Scoop, Finished in 


No. 24, Steel Platform cold rolled Steel, 

No. 25, Tile Platform light and strong. 

No. T-25, Polished Tin Scoop, F i n i a h e d in 
With Seel Porks . ® ® ^ “ 

No. T-26, Steel Platform and ^6*^7 black onam- 
Polished Tin Scoop el, beautifully dec¬ 

orated. 

Can be kept in any convenient place, as it 
occupies very little room, its dimensions being 7 
in. high, 6 in. wide, 7% in. deep. Dial 6 in. in 
diameter. 

Order this TRINER scale now. It’s a quick 
seller, with a good profit. 

TRINER SCALE & MFO. GO. 

West Twenty-first Street, CHIOAQO, ILLINOIS 

W. F. HORN h 00. 

Pacific Coast Bopresentatives 
Blalte Building, San Francisco, OsL 
X<os Angelos Poruand, Ore. Seattle, Wash. 


O.UNDEMANN&CO. 

S6-S7 Wooster St., New York Established 1S68 



hianufactiirers of JAP ANNE D, BBASS and 
TINNED WIRE 

Bird Cages and Cage Smdries 


A L Conger, 70S Market Street, Saa Frandaco, OaL 
Bepresentative for California 
T. D. Mclfoan, L. C. Smith Building, Seattle, Wash. 
Bepresentative for Washington, Oregon. Idaho. 
Utah, Montana and Brltiah Columbia 
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EVERY ONE IN YOUR COMMUNITY 

NEEDS THESE TWO HOME CLEANERS 




Sewer and Drain 

Pipe Cleaner 

* NCT WEIGHT IS 0* 

Tu. ^ Manufactured by 

'^Chamberlain CompM^^ 

_PlTTSWPQM. PAy^^^ 


WiU Yw Supply nun? Show ’Em You Sell ’Em 

K-K for removing stains from closet bowls, and Desolvo 
for clearing clogged drain pipes. 

Every housewife willingly buys these two aids to clean¬ 
liness, realizing that it is cheaper and easier to use 
Desolvo and K-K once or twice a week than to foot the 
expense of a doctor bill. 

Desolvo dissolves or decomposes all refuse or waste that 
may stop up the drain, through the agency of chemical 
heat, entirely harmless to the pipe. 

Sell these two home needs for rapid turnovers and good 
profit. 



OBDEB FBOM YOUB JOBBEB — BE SUBE TO SPECIFY DESOLVO AND K-K 


THE CHAMBERLAIN COMPANY 


PHtsburgh, Pa. 


O. T. Sprakf 
L6 Bldg. 

Lot Angtlii 


Oanadlaa DistrilmtorB 

Oluunbezlain Desolvo Go., 109 Ohnrcli 8t., Toronto, Ontario 

Pacific Ooait Aganta 

8PBAKE SALES 00., Inc. 

F. H. CbowB J. 0. Hooper 

1121 Oaaoo Bldg. 202 Poatal Tolegrapb 

Portland Saa Frandaeo 


Prentiae N. 
606 Oharlea 
Denver 


Another Big Reduction in Price 


EFFECTIVE AUaUST 21, 1922 
Write for Price List 
Now Is the Time to Buy 

L B k Crops are bountiful. Business is good. Country is pros- 
perous. We suggest you order a liberal quantity. 

LOVELL MANUFACTURING CO., ERIE, PA. 

Briu, Pu.' Zdvgest Maonfactaiars of Olothea Wringers In tbe World 


Anchor Brand Clothes Wringers 




t, 



Beisee 

OFeetmgb 
for Drying 


Little Giant Clothes Reel 


Guaranteed FOREVER against defeetire material and workmanship. 
Made of gaWanised pipe and has 125 feet of soft, amooth, steel gaWanised wire line. 
Will last almost indefinitely and ia unlike anything else made for the same purpose. 
Cheaper than wooden posts with arms and wire. Eaaily and quickly erected and location can 
be changed any time. 

Useful for rug cleaning, airing elothing, ete. One erected in any neighborhood sells many more. 
Bought by people who take pride in their home 
premises and by men who lore their wivea. 

Little Giant Clothes Reels are 
ORNAMENTS, not EYESORES. 

Prevent wet feet, colds and other illness from Lowers to 

same eauae. Sara doetor bills and lighten work. L j B 4 fQ^ 

Order from your jobber or direct from I Loading 

LITTLE GIANT COMPANY ^ 

■J SSS Bock St., HAinEATO, KQIV- TT. 8. A. W ^ 

iP*^ Established 1876 . ■_ 
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Milbradt Ladders 



Will pay for them¬ 
selves in a short time 
by enabling you to 
wait on more trade, 
save the wear and 
tear on your fixtures 
and goods, as well as 
bring the appear¬ 
ance of your store up 
to date. 


Write for catalogue 
showing a large num¬ 
ber of styles suitable 
for all kinds of shelv¬ 
ing. 


MILBRADT MFG. CO. 


S415 Me. Teatb Bt 


81 Zioiila, Me. 


Christmas 

Stoclc 

^feU^BlES 

OUTING EQUIPMENT 

Order these ready sellers now 
to supply the Fall Hunting 
and Holiday demand. Sold by 
leadintr jobbers—if your jobber 
can’t supply you, order direct— 
liberal dealer discounts from 
list prices. 

Safety Pocket Axe — Needed by 
every outdoor man—euard folds 
into handle — blade finest steel. 
List price—No. 2. 11 in., steel 
handle. $:?.25; No, 5, 11 in. 
selected hickory handle, $2.00. 
Leather sheath. 75c. 

Woodcraft Knife — Dandy all 
around knife for outdoor men. 
List price No. 49, leather handle, 
$2.2.5; No. 50. stac handle. $3. 
Leather sheath included, add 
lOr'r tax. 

Belt Axe — No. 9. solid steel 
blade 2 3i«x4‘>t in.. 14-in. handle 
of selected hickory, weight 22 
oz.. $1.50; sheath 75c extra. 

Marble Arms & Mfg. Co. 
6380 Delta Av., Gladstone. Mich. 

(Note—Prices will be changed 
for Canada.) 





O. MUSTAD & SON 

Mannfactnren 

CHRISTIANIA. NORWAY 

E8UbUdiedl832 

Mustad Hooks 

are always preferred, because they are right in Shape. 
Temper and Finish 

SUPPLYING ALL PATTERNS OP FILED POINTS, 
HOLLOW POINTS AND SEA HOOKS USED 
ON THE AMERICAN CONTINENT 
Suppliers to All the Leading Fishing Tackle Makers and 
Jobbers in the line in U. S. and all over the world. 

WORLD REPUTATION FOR QUALITY 

Correspondence may also be addreased to our nearest repreaentatlTt. 

For Western States: For East, Middle-West and South: 

H. L. BOWLDS. ED W. SIMON, 


217-218 Mason Opera House Bldg., 
Los Angeles, Oalifomia 


268 Broadway, 

New York City, Now York 
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Keep Right on Selling 

'Gold 

WUl^U 1 FURNITURE 


TRADE MARK RBO. U.8. PAT. OFF. 


Card parties, luncheons, social club entertainments, etc., usually 
call for extra chairs. The Gk>ld Medal No. 35 Arm Chair is just 
the thing for such emergencies. Show your customers how con¬ 
venient, comfortable, and economical it is. And point out its 
utility and appropriateness as an addition to the regular furniture 
equipment. 

Take advantage of convention sales opportunities—sell the No. 35 
Chair in quantity. 

There is a profitable, year-round demand for Gold Medal Folding 
Furniture (folding cots, tables, chairs). Make the most of this 
opportunity. Keep right on selling. 

Gold Medal Camp Furniture 
V Mfg. Co. 

1706 PAOKABD AVE.. BAOINE. WIS. 


ROGK-^-BYE 

NDRSERY ACCESSORIES 


SWING NO. I. 


JUMPER Nau. 


yCOnBiNATION BED \ 1 
/ AND \J 
AUTO CRIB N0.32. 


COMBINATION CMAIRNO. 14. 
AUTO SEAT. 



-I 


ROCKER N0.247 




\ COMBINATION CHAIR NO. 14. 
men CHAIR 


ROADSTER NO.IO. ^ WALKER NO. 18. 

Perfection Manufacturing Co. stlouis Missouri. 

Leffingwell Ave. AND Montgomery Street, 
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NATIONALLY ADVERTISED 

Hoppe’S Nitro Powder Solvent No. 9 

is guaranteed to thoroughly remove the residue 
and stop acid action of any High Power Powder 
and make rifle-cleaning easy. 

FREE 

Our five color display stand to hold eight bottles 
sent on request. 

FRANK A. HOPPE, Inc. 

2314 N. 8th St. . . . PhUadelphIa, Pa. 

Eastern Representatlye: Western Representative: 

ED. W. SIMON H. L. BOWLDS 

268 Broadway. N. Y. City 217 Mason Opera House Bid. 

Los Angeles. Cal. 


It’s a Sled on Wheels 

BILLY BUSTER 
FLYER 

NEED ^ 

SNOW / fi 

OB (Finished 

ICE /Wl in Light Blue Enamel 

with Red Trimmings 

Patented Stabilizing Gear on front axle. Prevents 
sudden turning of front wheels and gives the 
same action as a sled. 

Ko. 20A, 80x13x6''-—4H* Maple Wheels, Metal Bearlnga 
No. 20B, 30x18x6"—Bed Disc Wheels, Metal BoaiSga 
No. 200, 30x18x6"—Yellow DIk: Wheoli, Mstal 
Bearing! 

No. 30B, 38x13x6"—^Yellow Diec Wheelf, Metal Bearings 
No. SOA. 83x13x6"—Bed Diic Wheele, Metal BeazlngB 
PACKED 2 IN SHIPPING CASE; WEIGHT 20 LBB. 
WB MANUPACTURB A COMPLETE LINK OF 

WHEEL GOODS, TOTS, GAMES 

Our prices are down to pre-war basis 
and deliveries are prompt. 

Write na direct or write onr Weetem Bepreoeatative 
and yon will receive prompt reply. 

WILDER MFG. CO., St. Louis, Mo. 

Western Bepreeentativee: 

H. D. TYLEB A 00., 

612 Padfle Building, San Francisco, OaL 
Fifth Floor, Higgina Building, Los Angeles, Oal. 
1022-23 Alaska Building. SeattleTwash. 

412 Boston Building, Denver, Colorado 



Faultless 

Bedl-Bearing Casters 

Of the same high standard that characterizes the 
entire FAULTLESS line. A beautiful caster, neat 
appearing—built with lines that conform to the 
custom of furniture made today—manufactured to 
a precision, no rough comers or unsightly seratehes, 
symmetrical. These are a few of the extraordinary 
features that are standard in this new 

FAULTLESS BALL 
BEARING CASTER 

Msde in all lises and flniehos. with maple, Hguum-vitao. 
■teel, cest-iron, fibre or felt wheel. Bead for eemple boot 


“Moves the 
FAULTLESS 


■teel, cest-iroa, fibre or felt wheel, 
■deptcd for your purpose. 


Faultless Caster Company 

Executive Offieec 
BraiiBTille, Indiana 

Eastern Sales Office: 200 Fifth Avenue, New York 
Western Salea Office: 

320 Market Street, Ban FraaclBCO, California 
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Pete Says — 

540 Consecutive “Bullseyes” 

Made With Tack-Hole 
Cartridges 

This is the wonderful shooting of Mr. Harry 
W. Palmer, Sheridan, Wyo., using PETERS 
.22 Indoor Tack-hole cartridges. Shooting 
such as this is made possible only with per¬ 
fect equipment and a wonderful marksman. 
The TACK-HOLE cartridge is the last word 
in small bore ammunition. It has for priming 
mixture a special non-corrosive compound 
which when used with semi-smokeless powder 
will prevent leading and pitting in the bar¬ 
rel, thus keeping it accurate and adding 
many years to its life. 

THE PETERS GABTRIDOE COMPANY 
Cincinnati, Ohio 


NEW TOBK 


SAN FBAN0I800 



® BRAND ®ETE 


AT $6.00 BETAIL • 

The Mout Wondmrful Air RiHm 

Eo€r lnv€nt€d 

Different from AU Others 

ORDBB NOW from your jobber or 
write ne direct for full informetion 
regarding the only ORIGINAL PUMP 
GUN FOR MEN AND BOYS, alwaye 
in great demand. Sample on requeet. 
Attraetire dieeounta. 


BMjainiii Air Rifle & MfC. Co. 

Broadway A Waahington 
ST. Loxns, . . lassouBi 


At a Popular Price 


The Benjamin 


A RTSAT. PUMP AIR RIFLE ^ 

ONE STROKE OF THE PUMP AND YOU GAN SHOOT 

POWEBFUIf and ACCUBATE. Works the same principle as Air 
Drills and Air Hammers. Shooting power always under your control. 
Each stroke of the gun increases the shooting power. One to four 
strokes aU that is ordinarily required. Never loses its shooting force. 
Absolutely safe, holding the compressed air for some time. You do not 
drop in shot until ready to shoot at your object. Nothing to wear out 
but the valves which ought to last several years, when they can easily 
be replaced by anyone at a very small cost. Stock of turned walnut, 
and separates from barrel. Gun is then only 23 inches long. 



THE ONLY 
GENUINE 


SFINNDBS 
BASS SPOONS 
OOKNEOTINO 



Automatic*STR»^R SPOON 


Automatically 
hooka the fish 
the instant he 
strikes. 

S. E. KNOWLES CO.. Mfin. 3?0 Martel St. San Fraocaca, U.S. A 
PHIL B. BEKEART CO., Pacific Coast Distributors 
SOUTH BEND BAIT CO., Eastern Distributors 
SOUTH BEND. INDIANA 



A LINKS 

AL WILSON I 

Famous from Pscifie to Atlantic for workmanship 
and material. 

Order throagb your jobber Write ns for catalog 

AL WILSON CO., Williame Building, San Francisco 


COLORED 
CELLULOID ) 
SPIRALET / 

LEG Bands / 

as ■ 


SPIRALETS 

FOR 

Markiiig Poultry 

IN 10 COLORS 

MILLIONS USED EVERYWHERE 
Write for Samples and Prices 
M. BAYERDORFFEB 
Huguenot Park, N. T. 
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Where COLOR is important 

Hygrade DAYLIGHT Lamps 


Wherever color is a factor — in manufac¬ 
turing or for purposes of display, Hygrade 
Daylight Lamps will be found of value. 

Hygrade Daylight Lamps are gas-filled 
lamps in a blue glass bulb, the light from 
which will ordinarily make colors appear as in 
daylight. 

They can be used to advantage in show 


windows; by mills making colored fabrics, by 
printers and lithographers; in department 
stores and clothing stores; by color manufac¬ 
turers. 

In artists’ studios and amusement parks; 
by rug dealers, auto painters and hosiery 
manufacturers; in dressmaking establishments 
and millinery stores; by florists, fur dealers, 
paint dealers, upholsterers, etc. 


Hygrade Lamp Co., Salem, mass. 

WESTERN DISTRIBUTORS 

Capital Electric Co., The Beebe Co., Baker, Hamilton k Padflc Co., Heyman-Weil Co.. 

Denver, Colo. Portland, Ore. San Francisco, CaL San Francisco, OaL 

A. L. Frick Electrical Co^ Seattle Hardware Co., Honeyman Hardware Co., 

Los Angeles, CaL Seattle, Wash. Portland, Ore. 



White Mountain Refrigerators 

“The Chest With the Chill in It” 

There is absolute satisfaction as well as profit in 
handling a refrigerator so universally known as the 
famous “WHITE MOUNTAIN^ —A Refrigerator 
used “in over a million homes" —A Refrigerator 
bearing a name recognized as a quality standard for 
generations. 

“WHITE MOUNTAIN" refrigerators have pat¬ 
ented features and points of excellence which no 
other refrigerator possesses. 

A line of refrigerators complete in every practical 
style, size and finish with a range of prices to meet 
every trade requirement. 

Onr beantlful new WHITE MOUNTAIN catalog 
has just come off the press and will be mailed 
upon request. 

Maine Manufacturing Company - Nashua, New Hampshire 

BRANCH OFFICES: 

New York City; Boston, Mass.; Atlanta, Oa.; Dallaa. Texas; Ban Franciaco, OaL; Denver, Oolo.; 

Melbourne, Ana. 

PAdFIO COAST DISTRIBUTORS: 

SAN FRANCISCO: Dunham, Carxlgan k Hayden Co.; Oeneral Sales Corporatioii, 718 Mission St. 
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V/HiteliTE 


From 40 to 
1000 Watts 



Licanjcd oiufar 
Ganarol Electric 
Company *• PatonU 


B1LJA1LIT1B I 

mfTTie Oaljj JSampTirdk the ^Double filament A 

The name WHITELITE has been the pass¬ 
word for QUALITY in the lamp world for many 
years and the WHITELITE lamp is considered 
the criterion for lamp excellence. Almost as 
good as a WHITELITE ’ Ms no faint praise when 
applied to other makes of lamps. 

The same standards are used in building our 
DUALITE, which is literally two WHITELITES 
in one. It is the only lamp having two filaments, 
arranged so that they will burn separately at 
standard efficiency, thus doubling the life of any 
ordinary gas-filled lamp and at the same time 
adding to your comfort and convenience, and de¬ 
creasing your lamp outlay. 

Hundreds of thousands of WHITELITES and 
DUALITBS are in daily use, and their popularity 
is continually increasing. 

Write us for more particulars. 

WHITELITE ELECTRIC CO. 

368-370 Broome Street, . .. . New York Oity 

“ ^Ae Superior Qas Celled /^amp “ 
■u/i th. One ‘SFUament _ 

WiilTlEOTE 


mmm 


Now in 40. 6^76. 
100 and 200 WatU 



M 

Hi ! 

1/1 



Tkt Dmalitt i$ fully 
Pruttettd hy U, S. 
PatuntM, and Is madu 
oud euutrolhd §xclu- 
fivuly ky m$. 


OPENS CANS OF ANY SIZE OR SHAPE 



SATISFACTION: 

Simply Superior Service 

THAT IS LADD BEATER PHI- 
LOSOPHY,—and may we suggest 
that it DOES NOT apply to the 
cast-iron knick-knacks sometimes 
sold for that purpose. SATISFAC¬ 
TION cannot result from the sale 
of nothing for something. All the 
_ way through the goods must be 

BETTER than their substitutes: ^ 

must be of REAL VALUE: carry GOOD PROFITS and pro¬ 
vide SUPERIOR SERVICE. Must LAST WELL: WORK 
WELL: provide SUPERIOR RESULTS. Look at your stock 
of egg-beaters, then DONT FORGET that LADD BEATERS 
and SATISFACTION mean ONE AND THE SAME THING. 

LADD BEATEBS—Four styles for all requirements. 

LADD MIXER CHURNS—1 qt., 2 qts. Removable Beaters. 
SATURN REELS—Two finishes, dO-ft. cord. 

‘ SATURN CAN OPENER—Safety, Stationary. JOBBERS 
CAN OPENERS—Five usual varieties. tht world 

RAZOR PARING KNIFE. NUT CRACKERS. ooer and US 

Mixcr-GhuniB UNITED ROYALTIES CORPORATION. 1133 Broadway, New York 





Sttnm Olotbes- 
Line BeeU 


BeprsaenUtlves: Omar Gox. Atlas Bnildinc, 604 Miasioa St., San Franciaeo. Calif.; Sands A Cox, San Fernando Bnildlnn, 
Los Angeles, Calif.: Strimple A Cox, L. C. Smith Building, Seattle, Wash.; Taylor, Youngs A Cox, 558 Hollywood Ave., Salt 


Los Angeles, Calif.: Btrlnmle A Cox, L. C. Smith Building, Seattle, Wash.; Taylor, Youngs A Cox, 558 Hollywood Ave., 9aiv 
Lnke City, Utah; Taylor, Youngs A Oox, 738 Colorado Bldg., Denver. Colo.; Strimple A Cox, Corbett Bldg., Portland, Ore. 
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Stainproof Steel 
Carvers 


Always Klean — Easily Kept Keen 


No 2 H 30 S 08 

This and all other Stainproof 
Carvers are made up with 
Stainproof Steel or Nickel 
Plated Forks 


Write for Prices on Stainproof 
Cudery 


Lamson & Goodnow Mfg. Go. 

Factory: ShaHmxiia FaUi, BCmi. 

Padflc Ooait K^raMatatlTM: 

1CE88B8. 08000D 8 HOWEXJ^ 

Walla-Farfo Bnlldiiif, 8aii Frattdaeo, OaL 


HIGH CLASS 


Pocket Cutlery 


There is a difference in Cutlery, 
as well as any other commodity. 

That is why we consider * * Quality” 
the most important in the manu¬ 
facture of onr product. 

Blades hardened in Coke, tempered 
on copper plate, and ground by 
hand. 

Built and inspected by those 
skilled in the trade, eliminating 
danger of a product contrary to 
the standard set. 


HONK FALLS KNIFE CO., Inc. 

NAPANOCH, N. Y. 


The Ontario Knife Company, Franklinville, N. Y. 


WE SELL EXCLUSIVELY TO THE WHOLESALE TRADE 


If you are a wholesale dealer and have not our catalog and prices, you should write for them at once 



BUTOHEB 

SKINNINa 

STIOKINa 

BONING 

SHEATH 

SLIOINa 

OOBN 

SHOE 


KNIVES 


KITOBtEN 

OANNINO 

FISH 

VEGETA BLE 

PUTTY 

BEET 

OLAM 

TABLE 


HOUSEHOLD KNIVES, HOUSEHOLD CLEAVERS, FLESH FORKS and a large varied 
of Knives with improved Sanitary Aluminum Handles 



We manufacture the largest variety and the largest quantity of kitchen knives made by 

any one house in the world 
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The Genuine 


Sabatier-Trumpet Brand 

French Cook Knives 

Made by Sabatier Pete & File—France 

Avoid ImitationM — Buy tho BoMt 

We are now in a position to offer the original Trumpet Brand French Cook Knives and 
Slicers at very low prices. We have a complete stock of these knives for immediate 
delivery. 


GENUINE 
TRUMPET BRAND 



JOHM CHAfILLON&SONS 

86-99 Cliff Street Ett.bU5h.d isss Hew York Oily, N. Y. 
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“Fiat Lux’ 


said the Glad-*e-ate-*er when he 
wanted a light. 


“Nitrogen’ 


says the wise merchant and dis- 
criminating jobber when ^ 
J P wants a real lamp. 

^ **You see them everywhere^^ 

BDt. D BAL E R ; There is a jobber distributing NITROGON lamps in every principal city. 

NITROGON ELECTRIC CO., Factory, Newark, N. J. 

LLOYD SALES AGENCY, Furniture Exchani^e Building, San Francisco, Pacific Coast Sales Representativea 


Electric Appliance Company I The New Haven Brownie 


807-809 Miarion Bt, Baa Fraadsoo 

JOBBERS OF ELECTRICAL AND AUTO 
SUPPLIES AND ACCESSORIES 


Electric Ranges 
Suction COeanera 
Fan Motors 
Wiring Materials 


Washing Machines 
Ironing Machlnss 
Heating Devloes 
Auto Aocessorlss 


Tlrea—Tubes—Ford Parts 

Genuine Crank Shaft and Connecting Rod 
Bearings, Etc, 


3 Sizes 

4 Kinds 




TELLS THE TIME DAY AND NIGHT 



FUXI. SADITTM WHI T E DIAL 
ONE DAT INTEBMITTENT ATABM 
Heifht, 4 inches. Dial S M inehee. 

Alarm rinfi for 5 minuteL intermitteatlj la 80*aeeoii4 
interralf. Hai ailent ewiteh. Gate, seamlete braaa. 


heavily nickel plated, 
tractive little clock. 


A compact, etronfly mada, at* 


MORGAN & ALLEN 00. 

150 Post Street, San Frandseo, Oallfoniia 
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sumpson 

Hardware Scale 


—merely place goods on 
platform and correct 
weight and value are given 
instantly — automatically. 

Both wire rack extensions 
fold back into base when 
not in use, without adjust* 
ment of balance 





Writ€ for full particulart 

Stimpson 

Computing Scale Co. 


INCORFORATBD 


LOUISVILLE 


KENTUCKY 


It*s Walking in Front of You— 
Beside You—Behind You —Money 

At 25c per dozen it .rl 

would cost Five MU- 

lions Nine Hundred SnnmalgQtfv^ 

and Forty-four Thou- [^SSmSSSSI 

sand Kine Hundred 

and ZSigrhty - two 3>ol- 

lars and Fifty Cents 

to resharpen the 

safety razor blades 

made and sold by the 

olillette Co. during the f 

then think of what a I i 

manufacturers of the Jr 

world are turning out. 3^ 

waster. Because you 

buy a dozen razor blades, shave with them a few 
times, edge gets dull—then you throw them away, 
^nest steel on the market and yet you and mil¬ 
lions like you spend the money, and because the 
edge gets dull you throw the blades away. The 
Hatfield resharpens them like new, because our 
machines resharpens them the same way they are 
made, with the rolling and sliding motion. 


7 machines 


Booklet for the asldiig. 


HYFIELD MFG. CO. 

292 Ohnrcli St., • . New York City. 


Profits You Are Ovorlooklns 

Unless your razor strop turnover is rapid, 
you are overlooking profits you might be 
getting. 

RED-E- um Razor Strops 

will increase your turnover and pay you 100% 
profit as well. 

RED-B-for-Use Strops differ from ordinary 
strops in quality, appearance and results. 
Built from finest horsehide and shell cordovan 
tanned in our own tannery,—not merely cut 
from leather. A atrop you can guarantee to 
yonr customers. 

Display Stand Free 

about our special 1 % dozen assortment 
and FREE oak or mahogany finish display 
stand, as illustrated. 

OIBFOBD MFQ. OO. 

610 Payne Avenue Adrian, Mich. 




The complete, compact, distinctive line in handy house¬ 
hold cans—full-size, full measure. B^TAILS 20 CENTS 
— no larger sizes. Big Value for user; Big Profit for 
You. A popular seller with Hardware trade. Assort¬ 
ments contain all 29 colors; display matter included. 

Dealer*! Aaeortment (SO doa.).$37.60 

Jobber's Aaeortment (12 doa.). 16.00 

Open Stock, all colors, per gross. 16.00 

2% Freight allowance. F.O.B. N. Y.. 2% Cash. 

Writs for Color Card. Cirenior and Booldat 


169-173 Second Ave., BROOKLYN—^NEW TOBK 

Townley Metal ft Hdwe. Co., Kansas City, Mo 
Pacific Wooden Ware ft Paper Co., Oakland, Cal. 
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Facts that every janitor 
and most women know 

Arcade Mop Holders are built to 

take rough treatment; they stand up under 
the hardest kind of work. 

As an example,take the ''Gem” No.O house¬ 
hold mop holaer illustrated in this advertise¬ 
ment. This mop holder is constantly in demand. 
It's the copper-coated steel construction that 
makes it so aesirable. 

There's an Arcade '' Gem ’' Mop Holder for 
every cleaning purpose. All of them, including 
the extra large Janitor No. 30, are strongly 
made, perfectly balanced and attractively 
priced. 

Let U8 quote you the pricei 
of our line of “Gem” Mop 
Holders. Ask for Ostaloff No. 
28. tool It illustrates our un- 
uBusl line of hardware acces¬ 
sories, cast-iron toys and nov¬ 
elties. Write today. 




ARCADE MANUFACTURING CO. 

FBBEFOBT, lUh 


Show Them —Yw Sell Them 
Brownee Fruit Press 

* i-ong Life 

Low Price 

; I Home Press for 

f mi III Iffl I l\ making Jelly, J am, 

\ Cider, Grape Juice 

HOME FRUIT PRESS MARKET 
UNTOUCHED 

Yon can cash in on this money-maker 

Charles J. Wachter Co. 


105 North Second Stree t 


FbUad^phla 



Onpola Banter Otl Stove 









Short ObliBBej Oil 


WRITE FOR CATALOG NO. 130 


We now have a Large Stock euid Assortment 

of Oil Stoves 


We slso esxry s Urge 
line of 

OOAl. RANGES 


SEND TOUB 0BDEB8 TO 

QUICK MEAL STOVE CO., DIV. 

OF AMERICAN STOVE COMPANT 

0. H. SCHIEOK 

Facifle Ooaet Afent 
716 Indiana 8t, near leth St., 

San Frandaeo, Oal. 


We also carry a large 
line of 

GAS RANGES 
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KITCHEN WIRE GOODS 

ARE USED IN EVERY HOME 
Do You Sell Your Share? 


Send for Our Catalog 


sss 



v.v.v ■‘.'"'<r//'A 


PACIFIC COAST REPRESENTATIVES: 

San Francisco, OEO. H. ECKERT & CO., 

109 New Montgomery Street 

Seattle, T. D. McLEAN, 

2305 Li. C. Smith Building 

Los Angeles, L. J. VESPER, 

201 Douglass Building 



UTILITY MANUFACTURING CO. 

MAKERS OF 
Kitchen Wire Goods 

BALTIMORE MARYLAND 


AMERICAN SEAL Queen Quality? 

PAINTS and CEMENTS j^l Q^een Brothers Answer 


<<MAKE GOOD” 

WITH YOU AND YOXJB OUSTOBfEBS 

STAND FOR 

QUALITY and DURABILITY 



WHITE US FOB DEALEB’S PROPOSITION 

MANUFACTURED BY 

The Wm. Connors Paint Mfg. Co. 

1862 TBOY, N. Y. 1021 


“We have been very 
much pleased with our 
sales and with the satis- 
_ fied csistomers to whom 

we have sold the Queen 
Incubators. As for the 
W' quality we are 

sure they are unsur- 
■BappUfc.passed.— Green Bros., 
9^^ ' Lawrence, Kansas. 

Thousands of dealers are building profit¬ 
able incubator departments with Queen 
Incubators and Brooders. 

Write for territory. 


QUEEN INCUBATOR COUPANY 

LINCOLN, NEBRASKA 


^- 

Qjicen Incubators 
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A Dealer Was 
Surprised 


when ho was told of the tre¬ 
mendous fire losses that can be 
traced to the improper disposal of 
hot ashes. Wooden boxes and bar¬ 
rels were the contributing factors. 

A Witi Corrugated A$h Can will cost the 
consumer less than one-eighth cent per day. 
Positive fire protection at lowest possible cost 

Put the matter squarely before 
your customers and watch the ef¬ 
fect on your sales. 

The Yellow Label Means ‘‘Qual¬ 
ity.^’ 

The most durable and dependable 
can on the market. 

Your Jobber can supply you, or — write us 

For Sale on the Pacific Coast by 
Baker, Hamilton & Pacific Co., 

San Francisco. 

Dohrmann Commercial Co.San Francisco 
Dunham. Carri^an & Hayden Co., 

San Francisco. 

Heyman-Weil Co., San Francisco. 
Holbrook. Merrill & Stetson, Inc., 

San Francisco. 

Man^niin & Otter, Inc., San Francisco. 
Seller Bros. & Co., San Francisco. 
Whiton Hardware Co.. Seattle, Wash. 

J. Bornstein & Sons. Inc. Seattle, Wash. 
Schwabacher Hardware Company, 
Seattle, Wash. 

Seattle Hardware Company, Seattle 
Thomson-Diejfs Co., Sacramento. 

M. Seller & Co.. 

Portland, Seattle. Spokane. 

, Honeyman Hardware Co., Portland. 

THE WITT CORNICE CO. 

CINCINNATI, .... OHIO 



Also makers 
of the 

lighter weight 
Brighten line 
of Cans and 
Pails. 

Write for 
quotations. 


Iifl 

’I ^ y 


ORDER FROM YOUR 
NEAREST JOBBER 

, The 

OLD RELIABLE 
Lines of 

American 

Enameled 

Ware 

Marble 

(Blue and White J 

Swedish 

(Molded Veined J 

White and White 


Sold by all the leading house 
furnishing 

and hardware houses 


30 years of unfailing service 
and satisfaction 


THE 

AMERICAN STAMPING & 
ENAMEUNG CO. 

MASSILLON, OHIO 

3 PlantM at BtUaire, Ohio, and MauiUon, Ohio 
covering IS acree of Root epace 


Digitized by v^ooQle 












October, ig22 


HARDWARE WORLD 


83 



A Quick Seiler to Hikers, Hunters, Trap¬ 
pers and Campers — Old and Young 


The Scout meets requirements never met before in 
a Kerosene Lantern. It has opened up a big market 
among hundreds of thousands of Hunters, Campers and 
Hikers, who must have an easily carried, dependable 
light. 

Of all lighting devices for use outdoors there are none 
BO reliable as a kerosene lantern. 

And no kerosene lantern meets the requirements of 
light weight, small size and dependability like the 
* ^ Scout. It is only 7% inches high and weighs but 
one pound, filled with oil. In strength of construction 
it equals that of a large lantern. 

Stock Dietz ** ScoutLanterns! Take advantage of the 
demand we are creating through our National adver¬ 
tising in Sportsmen’s and Juvenile Publications. Your 
Jobber will fill your order. 

R. E. Dietz Company 

New York 

Larg€9t Mak€n of Lantom* in tho World 
Founded 1840 




A Rust Protection Worthy 
of Monarch Traditions 

The makers of Monarch Ranges have always 
kept faith with Monarch dealers. Now features 
have never been added merely for the sake 
of novelty. 

Years ago it became evident that some pro¬ 
vision for protecting ranges from rust damage 
should be made. Prominent metallurgists 
were called in consultation to develop a form 
of protection both effective and practicable. 
Vitrifused Rust Resisting Flues were the 
result. 

But little was claimed for this innovation until 
years of practical use had proved their 
efficiency. 

Now you can offer to your trade this feature, 
which is worthy of the Monarch’s reputation 
for quality and service. 

Monarch Dealers! Use the Vitrifused idea in 
your selling. 

Dealers who are not yet of the Monarch 
family! Your trade deserves that you investi¬ 
gate this ‘‘insurance featurein their behalf. 
Send for full information about Vitrifused 
Flue Linings. If you are located in open terri¬ 
tory, we can show you how to put new life and 
profit into your range business. 


MALLEABLE IRON RANGE CO. 

AIbo makcn of Parunomit Got G»b1 Combiiiatioo Roagoo 
BEAVER DAM. WISCONSIN 
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Was New Last Year But It Is the Standard 
Fire Shovel Now'' 

The “NEVERBREAK” 



The extraordina^ merit of the "NEVERBREAE” Bhovel made it in 
one year the recognized leader of all Fire Shovels. 

This Solid Forged Steel Shovel quickly convinced the Public that it was a 
money-saver, and its steadily increasing sale proves that there is always a 
market for an article that gives complete satisfaction. 

Made with Handles 10, 16 and 20 inches long. Blade on all sizes 5^4x8 
inches. 

Every purchaser of a “NEVERBREJAK" is a salesman for your Store. 

Can be secured at all leading Jobbers, or write us direct for prices. 

MADE OMIiT BT 

THE UNION FORK & HOE CO. - Columbus, Ohio 


Lalance & Grosjean Mfg. Co. 

Manufacturers of the Celebrated Lines of 

Agate {Nickel Steel) Ware 

El-an-Ge Enameled Ware 

and 

Pearl-Agate 

Turquoise Enameled Ware 

New York Chicago Boston San Francisco 
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Plaline M^d^e Fine 

The Gon^ Bell Alf^* Co* 

East Hampton, Conn. 

Bell and Toy Makers for Over Fifty Years 

We'll be pletaed to lend Oatilog 203 — 

Telle ell about oar other Bell Toye and Bella 


2 OF OUR PLATOYS 


Patented 
Jane 13. 1922 
Others 
Pending. 


liongth 26 inches 
S-lnch Drop Tall 
Board 


Placart—700 


Plapho ne — 600 

Trade Mark Registered 
Ours is THE ORIGINAL Toy Telephone with 
rotary stroke bell attached to receiver hook 
Sec Oar Improvmd 1922 Model 
Handsome enameled colors — Bed, 
White, Blue, Pink, Green, as well as 
Bubberoid. Bright Green Mercerized 
Cord. Another added feature: Green 
Felt under Base. 


— AND REMEMBER 


Heavy Steel Wheels with solid turned nickel plated 
steel hubs. Axle of large diameter. Unbreakable 
steel handle. Not the cheapest, but best small cart on 
the market. Finished in bright, attractive colors. 
Blue body, red wheels, black handle. 


Constantly Increasing 
Demand 

for Allith-Prouty products is made possible 
by the confidence and good will of dealers 
and users everywhere. Allith-Prouty suc¬ 
cess is built on more than twenty years' 
production of a uniform, high grade quality 
of properly designed and extremely well 
made sliding door hardware. 

Garage Door Hardware Catalog No. 91 will 
help you in your business. Send for it. 


ALLITH-PROUTY COMPANY 

Mannfaetaren 

DANVILLE .... ILLINOIS 


ALUTH-PROUTY 


Share These 
Sure Profits | 

Just let your cu.stom- i ^ 

ers know you have | ^ lyi \ 

HERCULES Soot De- ^ 

stroyer, tell them how ^ 

easy it is to use and 

how safe and effect- 

ive its operation—and practically every 

furnace owner will buy at least one 

package. 

HERCULES Soot Destroyer readily and harm¬ 
lessly converts every particle of soot and scale 
in furnace and pipes into a gas which arises 
and disappears with the smoke. More heat 
from fuel, less dirt, no work of cleaning pipes. 
Retails at 25c a package. Pays you $2.50 a 
case of 24 packages. Turns over fast now. 
Try a ca.se. 

HERCULES PRODUCTS CO., Council Bluffs, la. 

Eastern Representative, 

JNO. H. GRAHAM & CO.. 113 Chambers St., New York 

HQtCULES 

Soot Destn^r 
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You Need this Bamboo Rake for 

Fall Trade 

At least 50 to 100 of them. Many dealers will sell 500 to 1000 or more. 
Only Practical Bake made for Lawns — Never clogs. 

ASK FOB SAMPLE —FREE TO DEALERS AND JOBBERS 


Absolutely the Best and 
Cheapest Lawn Rake 
made. 

Conforms to the uneven¬ 
ness of the ground—Se¬ 
curely made with bolts 
and well braced. 


40,000 Sold every montii. 

Light, Durable, Easy to 
Handle. Saves Time and 
Labor, and a good Profit 
for the Dealer. 



So confident are we that 
your customer will buy 
these Bamboo Rakes on 
sight that we will send a 

Sample Free 

to any Dealer or Jobber. 


If your jobber can’t sup¬ 
ply you, write the Manu¬ 
facturers Direct. 


ADDBESS NEASEST OFFICE 

TSUCHIYA TRADING CO. 

867 Phslan B u i ldin g MonufoctUTCTS 1220 Bo&tnioii’s Bmlr Bldg. 

San Frandaoo St IKmil^ Mo. 
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The Elsigley-Morrison Company 

North Girard, Penna. 


Manufacturers of a 

MOST COMPLETE LINE OF 

Wall Clothes Driers 

And 

Wood and Wire Garment Hangers 

OF EXCELLENT QUALITY 



REPRESENTATIVES 


THATEB A BOWER, 
846 Monadnodc Bldg., 
Saa Tnmdsoo, Oalifornia 


H. M. GREENER SALES 00., 
66 East Randolph St, 
Chicago, minois. 


R. A. MORRISON, 

309 Board of Trade Bldg., Portland, Oregon. 
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All Sold Out— 



I T WOULD be nice, indeed, if you could 
say “I’m all sold out on refrigerators” 
just as the season comes to a close, just 
when you know there wont be any more re¬ 
frigerators sold this fall, until next spring. 
But when you must tell that customer along 
next June or July, when he comes rushing 
into your store, wiping the perspiration from 
his eyes, for a refrigerator that your stock of 

“Monarch Refrigerators” 

(Nam« RmgUtmnd U, S. PaL CMRcc) 

is all gone and you’ll have to stall him off, 
and probably sell him some inferior grade 
that you are ashamed of—^then you’ll be apt 
to make that customer sore, and Zip! there 
goes the nice big ol’ profits, too. 

The best time to see about ways to prevent 
this shortage is now. What with all this 
unsettled conditions at the factories in the 
East, these coal strikes, and unsettled rail¬ 
road questions. The factories inform us 
that this early they are already behind 
production and we must not expect them to 
make definite promises of delivery after 
the first of the year. 

So, if you place your order now for delivery 
about January 1st, you’ll be just in time to 
protect yourself. 

THE MONARCH REFRIGERATOR will 
be described in detail, our selling plan ex¬ 
plained, and the “future” idea represented 
to you if you’ll drop a card today to 


The Union Hardware & Metal Co., Distributors 

I I 411 East Ist Street, Los Angdes, California 

The MONARCH REFRIGERATOR WORKS 
Burlington, Vermont 


Digitized by ^ooQle 







October, 1922 HARDWARE WORLD 


89 



popular fir IJS6 

thousands of city 
homes vow usin 


NEW 

Jkmge with SUPERFEX 
Burners because it 
not only cooks with 
ffje speed and sab 
isfaction of a ^as 
stove but also cuts 
fuel bills towel 
than 85 ^ yas 


SupeT'Sales Features 
of the New Range 

1. Cooking apeed of the giantgat burner 
—in the Giant SUPERFEX Burner. 
Cooking speed of the standard gas 
burner—in the standard she SUPER¬ 
FEX Burner. 

2. Abundant heat that is absolutely clean 
and odorless. 

3. Greater economy and teliability of 
cooking with all grades of kerosene oil. 

4. Operating convenience, cleanliness 
and new time-saving features. 

5. Handsome, sturdy, long-lived stove 
with higher and bigger Aladdin Quality 
Porcelain Enameled Cooking Top, and 
new base shelf for utensils. 

6. One Giant and 3 Standard SUPER¬ 
FEX Burners. 

7. A new (more beautiful) Gray Enamel 
finish on all chimneys. 


New Oil Range Has Big Year Round 
Demand From City, Suburbs and Farm 

T he marvelous performance of the SUPERFEX Burner 
has placed this latest New Perfection in the front rank 
as the ideal cook stove for year ’round use, everywhere. 

“New oil range for city use—cooks with all the speed 
and satisfaction of a gas stove, at a fuel cost lower than gas 
at 85 cents a thousand and much cheaper than electricity” 
—that is what our year ’round advertising tells readers of 
the big national magazines. Housewives are also told to 
“see the New Perfection dealer for a demonstration.” 

Backed by this year ’round advertising, New Perfection 
dealers are finding a steady fall and winter demand for 
New Perfection Oil Ranges—and Ovens, too. 

The woiid^famous 30 line of New Perfection Oil Stoves with 
Blue Chimney contint 4 es to be the most popular at its price 

THE CLEVELAND METAL PRODUCTS CO. 

Also Makers of PERFECTION Oil Heaters and ALADDIN Cooking Utensils. 

7430 Platt Avenue Cleveland, Ohio 


N 



PERFECTION OURange 

wth SUPERFEX Burners 
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MAGNETIC CLOTH 

The Most Complete Domestic Help Device Known 

It instantly removes Grease, Burned Foods and all dirts from all 
kitchen ware. ALSO cleans Vegetables, New Potatoes, Sweet Potatoes, 
Carrots, Parsnips and such like. ALSO Tile work. Marble or Brown 
Stone Steps and many other things too numerous to mention. ALSO 
is used extensively for cleaning stained and greasy hands, for instance in 
machine shops, garages, etc. _ i 


The MAGNETIC CLOTH is as pliable 
as cloth, entirely as efficient as the best 
abrasive. Made to slip on the hand like 
a mitten. After using, rinse in warm 
water and hang up by the loop, to dry. 


Retails for 10 Cents 


These are the days of 
progress and efficiency. 
The woman in the 
kitchen is no longer sat¬ 
isfied with the old-faah- 
ioned, back-aching 
methods of cleaning 
greasy pots and pans; 
MAGNETIC CLOTH is 
now the active house¬ 
maid that saves time 
and labor and conserves 
sweetness of disposi¬ 
tion. The kitchen sink 
of the modem house¬ 
wife is no longer com¬ 
plete without a MAG¬ 
NETIC CLOTH hang¬ 
ing on a hook. 


As a magic wonder this MAGNETIC 
CLOTH is demanded everywhere; its 
market is wide and insistent and it is a 
logical, inevitable profit>maker for the 
merchant who reads and heeds the mind 
of his trade. 


Retails for 10 Cents 


Send US your jobber's name if he can't supply you with a trial gross. Packed in two 
dozen attractive cartons for show case display. 


BCAKUTAOTUBED BT 


JOHN W. GOTTSCHALK MFG. CO. 

LEHIGH AVE. AND MASCHER ST. PHILADELPHIA, PA. 

McDONAU) ft LINFOSTH, Paclfte OoMt SeptMentattves, 739 OaU BuUding, Saa Fraadsce 
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PURITAN 



Elxtra Heavy Hotel and Retinned 
Stamped, Pieced, Japanned 
and Galvanized Ware 



PURITAN HOTEL WARE 

Practical in Every Respect for 

HOTELS, RESTAURANTS, CAFES, RAILROADS, 
STEAMBOATS, BOARDING HOUSES 
AND HOMES 

LET US SEND YOU OUR NEW PURITAN CATALOG 
SHOWING THE ENTIRE LINE 


CENTRAL STAMPING CO. 

_ ESTABLISHED 18 3 4» _ 

206-208 BROADWAY 
NEW YORK CITY NEW YORK 
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Some High Grade St£uidard 

Rubber Tips and Bumpers 


For Chair Lega 



POMlBI FMl 
Tip 







Bobber Owitor Oopi 


Fnder t mam 


Boob modo in 6 siioo 



No. 282 No. 288 

Slotted Screw Tipe 


( I I No. 141 No. 142 

m w 10 cent! per doaen 

^ ^ No. 144 

BrMi heeded neila only uaed in the mennfeotore of theae robber neila 


BoeklBf Ohalf Tip 


Omteii Tip 



That ought to 
be in your 


stock 


Rubber Tips and 
Bumpers are in big de¬ 
mand these days—^peo¬ 
ple are beginning to 
realize the great advan¬ 
tages of their use. 

But all tips are not 
good tips—and a bad tip 
prevents further sales— 
fm^her business. 

It is up to you to 
stock the best and most 
varied line. Inspect 
some of the illustrations 
—^there’s a tip in our 
Une for every practical 
tip purpose. You had bet¬ 
ter investigate—for the 
sake of good business. 

Write today—ask for 
catalog, prices and 
terms. 


THE ELASTIC 

TIP COMPANY 

370 Atlantic Avenue 
Boston, Mass. - U. S. A. 



H No. 148 
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Pocket Knife 

lijr ihe hind 

he has always wanted 


No, RP50 Remington Assortment 


Increased Cash Sales 


ustness 


ing^on assortments now ready for delivery. 
The display carton in royal scarlet and 
white, and the individual gift boxes in 
royal scarlet with white border and gold 
crest, present a striking appearance. 

The knives are specially selected from 
new, clean, fresh stock. They are Rem¬ 
ington’s quick-selling patterns—just 
the styles that appeal strongly to the gift 
buyer. 

Your jobber is prepared to supply you. 


Y our customers will appreciate the 
gift value of Remington Pocket Knives 
mounted with Stag, 14-K Rolled Gold — 
twenty-year quality—and high lustre (bril¬ 
liant) Pearl handles. 

These knives will be featured this year 
in the “Saturday Evening Post” and other 
national advertising as suitable gift selec¬ 
tions for Christmas, Birthdays, Graduation 
—Prizes, too. 

The picture illustrates one of nine Rem- 


REMINGTON ARMS COMPANY, INC 

25 Broadway, New York 
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i847 ROGERS BROS 


Tfce New ‘‘Anniversary^^ Pattern 

In Anniversary Sets — for Anniversary Gifts 

A combination that affords unlimited opportunity for Fall and 
Holiday trade. Remember tiiat the blue velvet lined Gift Boxes and 
Anniversary Chests are included without extra charge — you and 
your customers pay for the silverplate alone. 


For adoertUing and display helpB a8k your 
^ohhmr or write Salee Promotion Department 
International Silver Co., Meriden, Conn. 


Pacific Coast Warerooms, 150 Post Street, San Francisco, Cal 





















THE A. C. GILBERT COMPANY 

Dept D, New Haven, Conn* 

In Canada: The A. O. Gilbert MansleB Oo. Toronto. 
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RADIO FREQUENCY 

Long Distance Receiving --- Splendid Tone Quality 

For long distance receiving and splendid tone quality this new Radio 
Frequency Set is unrivaled at anywhere near the price. It is based 
on the wonderful principle of Radio Frequency Amplification, the 
highest type of receiving set yet produced. 

This and other outfits together with a number of the most advanced 
radio parts go to make up the Gilbert Line—a line of good, serviceable 
radio apparatus, efficient and at the same time priced to meet the 
popular demand—with good profit to yourself. 

Send for catalog No. 54 illustrating and describing this new Radio 
Frequency Set with all other Gilbert Radio Apparatus. _ 



















































































The live hardware 
dealer says: 


“Hands Up! 


BOSTON 

WOVEN HOSE & 
RUBBER CO. 

Cambridge^ Mass. 

The largest hose manufac¬ 
turers in the world. Makers 
of the famous BULL DOG, 
GOOD LUCK and MILO 
brands of garden hose. Also 
makers of GOOD LUCK 
Jar Rings. 


“I am not pointing a revolver — I am 
merely showing an argumentative 
customer the water channel of a 
common faucet. 

“Half inch diameter, of course, so 
%ths hose is the proper size to de¬ 
liver the stream which comes through. 
The argument is unanswerable. 

“There may be a question as to which 
quality of hose is best to buy or 
whether it should be wrapped or 
moulded, but there can be no ques¬ 
tion about the size — %ths is right.” 
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LEAEN A LESSON FROM 
THE STARS 

In the garden of a country home two 
men were talking. Near them sat a small 
boy, looking at the stars. 

Said one of the men: “I am making 
a product that I know is the best in its 
class—and still I can’t sell it.” 

There was a moment of silence. . . . 
Then the second man called to the boy 
who sat near them. “Son,” he said, “if 
you had your choice of any of those stars 
up there, which one would you choose?” 

The boy promptly pointed to the 
brightest star in sight. “That big one 
over there!” he said. 

The man who had addressed the boy 
turned to his companion. “As a matter 
of fact,” he said, “there are other stars 
in the heavens, which the boy cannot 
see, that are far brighter and bigger 
than the one he chose. But he didn’t 
know the other stars were there — and 
so he couldn’t choose them. That’s why 
your product isn’t selling. People sim¬ 
ply do not know it exists.” 

“I know what you mean,” said the 
first man,‘ ‘ advertising. But I have tried 
advertising in the past — two or three 
times—and it didn’t work.” 

His companion seemed preoccupied 
with the stars. . . . “If we stand 


here and watch the sky for a few min¬ 
utes,” he finally said, “we shall see a 
shooting star. It will spurt across the 
heavens for a second, and then it will 
die out. There are thousands of shooting 
stars every night. People pay little at¬ 
tention to them and they are instantly 
forgotten. That’s the kind of an adver¬ 
tiser you were. 

“The Pole Star,” continued the 
speaker, “has stayed on the job so long 
and so faithfully that its very name has 
come to mean ‘a guide, a controlling 
principle.’ And that’s the way to adver¬ 
tise. There are certain products today 
whose names are regarded as a guide to 
satisfaction and a controlling principle 
of quality. They are the pole-stars. In 
this present economic situation, the pole 
stars are doing the business.” 


Hold your tongue almost everywhere, 
but not in praise. 

The man with the biggest mind can 
make it up the most quicldy. 

Headaches may be acquired by over¬ 
eating, but not often by overthinking. 

Same with wives as with automobiles: 
it’s not the original cost, but the up¬ 
keep. 


For the convenience of onr subscribers and advertisers, we maintain offices and our representatives will be 
found at any of the addresses mentioned below. Correspondence will receive prompt attention by addressing the 
office nearest home. 

Boatmen’s Bank Building 1326-1828 First Nat. Bank Bldg. 70 Fifth Ave. Phelan Bldg, 105 S. Houston St. 

Broadway and Olive, St. Louis Chicago New York San Francisco Dallas, Texas 

388 Taylor St. 502 Higgins Bldg. Pioneer Building 204 Scott Bldg. 220 Pacific Bldg. 

Portland, Ore. Los Angeles Seattle, Wash. Salt Lake. Utah Vancouver, B. C.. Can. 
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Americans Must Awaken to Dangers 
that Beset Our Country 

( From the Christian Science Monitor.) 


O NE who reads the address of the 
president of the American Bar 
Association, C. A. Severance, at 
its recent annual convention, will have 
no reason to doubt the wisdom of Presi¬ 
dent Harding in appealing to the mem¬ 
bership of that body for the aid of their 
wise counsels. 

Nor can it be doubted that it is true, 
as President Harding says, that there 
never was a time when America and the 
whole world stood more in need of 
“clear-visioned comprehension of the 
problems which confront human insti¬ 
tutions.” And he adds: “Those who 
would fully serve their fellows have 
need for the fullest measure of intel¬ 
lectual honesty, together with coimage 
to dare greatly.” 

The answer to the appeal was imme¬ 
diate. In his opening address, written, 
of course, long in advance of the receipt 
of President Harding’s message, Mr. 
Severance, voicing the sentiment of 
those for whom and to whom he spoke, 
placed himself and his associates on 
record before the world as the cham¬ 
pions and defenders of the established 
order, of the laws, and of the Govern¬ 
ment itself. 

He sought to impress the truth that 
the Constitution and the laws, and the 
courts that interpret them, do not de¬ 
stroy, but preserve the liberties of the 
American people. This fact, simply 
stated, were it thoroughly impressed 
and generally understood, would dissi¬ 
pate and disarm all the armies of dis¬ 
content, of industrial revolution, and all 
the leaders who are preaching and 
teaching the doctrine of opposition to 
established institutions. 

Foes of Government, United and Active 

There is no doubt whatever that it is 
true that the need never was so great as 


now for a clear vision and an intelligent 
comprehension of the problems which 
confront established human institutions. 
Never before were there arrayed so 
compactly, and with such evident single¬ 
ness of purpose, the avowed foes of 
democratic government. Never before 
was there a more serious lack of 
unanimity and accord amongst those 
who have always stood for conservatism 
and good order, the stabilizers and in¬ 
surers of real progress. 

The destructive efforts of the secret 
foes of government have at last become 
apparent. From long boring from 
within, they have finally emerged into 
the open, ready to enter upon a test of 
strength, perhaps with the full knowl¬ 
edge that defeat will mean only more 
delay, whereas victory would serve to 
hasten the engrafting upon the stand¬ 
ards of the great western Democracy of 
the tenacious branch of sovietism and 
class rule. 


Gompeis Znoourages Indtutrial Warfare 

At the moment, in the United States, 
there is going on, perhaps without the 
realization by everyone of the fact, an 
actual and perhaps a crucial test of 
strength with that end in view. It is 
hard to imagine that the present indus¬ 
trial warfare, encouraged and abetted 
by Mr. Gompers and his lieutenants, in 
which are arrayed on one side the great 
army of coal miners and many of the 
unions composed of men whose steady 
emplo 3 Tnent is vital to continued rail¬ 
road operation, is but a contest over dis¬ 
puted wage and working conditions. 

It is more than that in fact. The door 
has been opened to negotiations which 
gave reasonable promise of an equitable 
adjustment of all reasonable grievances. 
Instead of accepting, under protest, the 
awards already made by a dtdy con- 
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stituted agency of the Government, the 
federal power has been defied, openly 
and persistently. 

Designing PoliticianB, Yellow Jonmals and 
Ba&cals Advocate Class Action 

The doctrine of the agitators is that 
the laws are enacted and interpreted, 
not in consideration for the welfare of 
all, but for the benefit of the few. This 
is the slogan depended upon to arouse 
and to foment class consciousness every¬ 
where. The ignorant and the vicious, 
once convinced that their liberties are 
curtailed, seek the destruction of every¬ 
thing which bars them from the exercise 
of unrestrained privilege and license. 

It is because of this fact that the de¬ 
mand is being made in the United States 
today, and backed by men whose train¬ 
ing and education should teach them the 
folly of their course, for the acknowl¬ 
edgment of the right of the masses to 
overthrow at will the decisions of the 
courts, thus opening the way for Con¬ 
gress and the state legislatures to enact 
such measures as they may see fit, with¬ 
out those acts being subject to final re¬ 
view and interpretation. In this is seen, 
no doubt, the shortest cut to mass or 
class rule. Theoretically, it may appear 
to be a mild form of sovietism. In prac¬ 
tice it would be as destructive as soviet¬ 
ism in its worst form. 

Aasanlts Long Blade Secretly Now Made Openly 

Perhaps it is not possible to prove, by 
facts and precedents, that the menace to 
the Government and its institutions is 
but an incident of that agitation which 
is being carried on in all parts of the 
world. It is, it may be claimed, an un¬ 
avoidable legacy of the war and the 
effort to reconstruct the social and in¬ 
dustrial fabric. 

But the fact remains that the assaults 
which have so long been made secretly, 
and which are now being carried on 
without concealment, are upon the Con¬ 
stitution itself, with the avowed purpose 


of undermining the very foundations of 
the Government. It would be imprudent 
and unwise to regard these attacks as 
the mere expression of discontent. They 
are more than that. They represent the 
effort of an organized army of propa¬ 
gandists to teach defiance, and to bring 
about the final overthrow of the law. 

If you are contented with your lot, 
you are very old or very worthless. 


Every man approves the strict en¬ 
forcement of all laws that don’t affect 
him. 


It is better to have fewer “good 
times” now than to have none of them 
in old age. 

We can’t all have the vacations we’d 
like nor the vocations we’d like, but we 
can all like those that we have. 


You can tell whether you are old or 
young by whether you believe the 
golden age is past or just dawning. 

WILL NOT BE EASY TO GET GOODS 

Editor Hardware World; 

If we were retail merchants our policy in the 
way of buying and selling, during the balance 
of the year or for next season ^s requirements, 
would be to get hardware merchants awakened 
to the importance of buying some goods and 
filling up their shelves. 

Stocks are very low—speaking generally. 
Almost everybody has liquidated all the old 
stuff they wanted to get rid of, and now is the 
time to persuade the dealer to buy and keep a 
good assortment of salable hardware on the 
shelves. 

We have no doubt that goods are going to be 
scarce and hard to get this fall, and possibly 
next spring. Our advice is to put in well as¬ 
sorted stock and anticipate one^s needs, particu¬ 
larly on spring goods. Orders should be placed 
now for spring goods in order to insure their 
delivery. It is not going to be easy to get goods, 
and there is no danger of prices declining. 

Yours very truly, 

SHAPLEIGH HARDWARE COMPANY. 

St. Louis, Mo. R. W. Shapleigh, Prosidont. 


The Hardware World welcomes criticisms and even commendation. There is no law to pre¬ 
vent you expressing your opinion relative to our pages, whether favorable or unfavorable. We 
receive many complimentary letters; we don’t object to them—neither do we in any way resent 
criticism or suggestion. 
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Shall the American Union or the 
Labor Union Survive? 


HE railway strike problem has 
been reduced to its final terms. 
It presents itself now as a ques¬ 
tion whether the United States govern¬ 
ment, the Union of American States or 
the American Federation of Labor is the 
ruler of America. 

The action of the government in ob¬ 
taining an injimction against the shop 
crafts leaders to restrain them from 
further direction of the railway strike is 
beyond criticism; after mature delib¬ 
eration it has taken the legal measures 
that are imperative against any organi¬ 
zation permitting and encouraging the 
crimes these leaders have sanctioned, 
and challenging the liberties of Ameri¬ 
can citizens. 

The refusal of the executives of the 
American Federation of Labor to recog¬ 
nize the right of the government to take 
such action is an assumption of au¬ 
thority above the law and above the peo¬ 
ple’s will. It is also a denial of the 
fundamental right of every free citizen 
to own and control the labor of his own 
hands. 

Objects to Injonction Forbidding Crime 

In encouraging the unions to disre¬ 
gard the injunction as if it did not exist, 
Samuel Gompers is telling American 
workmen to disregard the American 
commonwealth as if it did not exist, to 
ignore American liberties as if they did 
not exist, and to treat the most sacred 
laws of the country as if they were fool¬ 
ish relics of a pre-Gomperian age. The 
world has been watching Mr. Gompers 
of late with increasing curiosity, won¬ 
dering how much further he would go. 
It is difficult to imagine how he could 
go much further, without setting him¬ 
self up as an American dictator and 
leading a revolt against the federal gov¬ 
ernment. 

Attorney General Daugherty’s words 
explaining the position of the govern¬ 


ment constitute a clear and final state¬ 
ment of the principles at issue; 

“When a man in this country is not 
permitted to engage in lawful toil, 
whether he belongs to a union or not, 
with full protection and without inter¬ 
ruption, the death knell of liberty will 
be sounded, and anarchy will supersede 
organized government. . . . No 

organization or association, no matter 
how well organized or powerful it may 
be, can hold its constitution or its laws 
supreme over the government, the Con¬ 
stitution and laws of the United States 
of America. No imion, or combination 
of unions, can, under our laws, dictate 
to the American people. When the 
unions claim the right to dictate to the 
government and to dominate the Ameri¬ 
can people, and to deprive the Ameri¬ 
can people of the necessities of life, then 
the government will destroy the unions, 
for the government of the United States 
is supreme and must endure.” 

This is a firm warning, but it is not a 
hostile one. There are men in the unions 
who jdeld to no one in loyalty and hon¬ 
esty of purpose. If this were not so, the 
unions woiJd long ago have been de¬ 
molished by an indignant public. But it 
is to the interests of that honest element 
in organized labor that criminals, 
whether in the rank and file of the 
unions, or among their leaders, should 
be brought to account by the only au¬ 
thority empowered to do so: the people’s 
government. 

The decent citizenship in the unions 
has been betrayed. It has been bullied 
by union leaders and misled by inflamed 
editors who in their greed for sensation¬ 
alism have encouraged radical excesses 
throughout the struggle. Watch them 
now, union men, as they beat to cover, 
and you will learn something very in¬ 
structive about the character of the yel¬ 
low press and the sources from wliich 
the anarchical movement is fed. 
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The government has taken a stand 
from which it cannot retreat without 
abdicating its authority. This it will 
never do while loyal Americans still live 
to uphold the national traditions. The 
pointblank question confronting the 
people is whether the Stars and Stripes 
or the red flag is to be the future em¬ 
blem of America, and to that question 
there is surely but one answer. 


BIG SOUTHERN JOBBER VIEWS 
Editor Hardware World: 

If we were retail merchants it would be our 
policy to buy freely of all goods that we 
thought we could use during the fall trade. We 
believe that the supply of goods will be short in 
practically all lines and the demand about 
normal. 

It would be natural that, with such con¬ 
ditions as we anticipate, we should have a very 
firm market. Very truly yours, 

BELKNAP HABDWABE ft MFG. CO., 
Louisville, Ky. Wm. Heyburn, President. 


ADVANTAGES OP THE LOCAL JOBBER 
Editor Hardware World: 

We believe it would be best for retail mer¬ 
chants to be conservative and buy in small 
quantities from their nearest jobber for at least 
the next twelve months. This is not a bad plan 
at any time, for it is much easier to straighten 
out complaints with your local jobber than it is 
for foreign houses. 

It seems to be the disposition on the part of 
many retail merchants to buy from the larger, 
for as most national jobbers think, they are 
profiting by such purchases. This is not the 
case, as the local jobber is in position to sell at 
as low a price as any other jobber might be, 
taking into consideration the quality of mer¬ 
chandise supplied. 

We might add that all in our employ who 
do receive your publication do find many items 
of interest in same. 

Wishing you continued success, we are 
Yours very truly, 

T. McCLELAND HARDWARE COMPANY. 
Jackson, Miss. By Jas. H. Witt. 


When the ghosts of the past rise up 
and join forces with the ghosts of the 
present a man needs all his optimism. 


REMARKABLE INDUSTRIAL EXPANSION 
OF THE SOUTH 

It may be said that the South is the nation’s 
^eatest undeveloped asset. Its resources in soil, 
in timber, in coal, and iron ore, in marbles and 
granites and phosphates, in sulphur and oil imd 
other things, give to this section a combination 
of advantages based on quantity, contiguity, 
and ease of development unmatched elsewhere 
in any equal area on earth. Narrow, indeed, 
must be the view of any American who does not 
look upon these resources with a patriotic vision 
and regard them as the foundation on which to 
build a greater and more prosperous country. 

In making even a cursory study of what the 
South is doing in the way of material develop¬ 
ment as a basis for the future, a few figur^ 
may be pardoned by the student of economic 
conditions. 

The South is now producing: 

Nearly 100 per cent of the country’s cotton 
crop, or about 60 per cent of the world’s cotton 
output. 

About 100 per cent of the country’s sugar 
cane. 

About 100 per cent of the country’s bauxite, 
the foundation of its aluminum industry. 

About 100 per cent of the country’s turpen¬ 
tine and rosin, which prior to the war was about 
85 per cent of the world’s output. 

About 99 per cent of the country’s phosphate 
rock. 

About 92 per cent of the country’s crude 
barytes. 

About 75 per cent of the country’s natural 
gas gasoline. 

About 76 per cent of the country’s coal out¬ 
put prior to the strike and now a very large 
part of the total output. 

About 66 per cent of the country’s commer¬ 
cial fertilizers. 

About 57 per cent of the country’s petroleum, 
or about 36 per cent of the world’s production. 

About 50 per cent of the country’s lumber. 

About 45 per cent of the country’s lead. 

About 93 per cent of the country’s sweet 
potatoes. 

About 80 per cent of the country’s rice. 

About 70 ner cent of the country’s grains, 
sorghums or Kafirs. 

About 61 per cent of the country’s cabbage. 

The South has 37 per cent of the country’s 
swine, about 33 per cent of the country’s cattle, 
and about 30 per cent of the country’s milch 
cows. 


Loafing is stealing, let every employe re¬ 
member. 


Any man is well off who thinks he is, 
even if he hasn’t a penny. Mental wealth 
is more lasting than doUar wealth. 


Tolerate no iincleanness in your body, 
clothes, or habitation was one of Ben Frank¬ 
lin’s rules for success, and few men have under¬ 
stood the secret of success better than he. 
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Arms or the Man? 


Stopping the Sale of Fixearms Can Have No 
Effect on Crime While the Indulgent Parent, 
the Political Judge, the Sentimentol Reformer 
and the Suggestive Picture and Press Continue 
to Make Criminals. 


L ike the man that always made it a point to 
speak well of the Deity, the members of 
the American Bar Association at their re¬ 
cent convention expressed their disapproval of 
crime. One of the plans proposed was to sup¬ 
press the manufacture and possession of pistols, 
because most crimes of violence were found to 
have been committed with those violent little 
instruments. 

Somehow it reminds one of Mark Twain’s 
dread of beds. He found that most people die 
in bed, and therefore it was natural to suppose 
that there was something fatal about occupying 
one. All the statistics supported that con¬ 
clusion, and if truth cannot be reached by sta¬ 
tistics, how is it to be discovered? 

The line of reasoning was complete. The only 
imperfection of it was its lack of any nexus of 
cause and effect. 

And the legal gentlemen who regard pistols 
as the cause of crime are falling into somewhat 
similar confusion. It may be that when men 
went armed they shot quicker. But that is not 
the sort of crime society has to fight nowadays. 

Furthermore, that mode of dress has passed 
out of fashion, except in the motion picture and 
in a few remote parts of the cattle country. As 
order and security came, the hardware was 
found heavy, and was left at home. Today the 
carrying of revolvers by honest men is rare; by 
thugs, quite general. 

It will not be greatly reduced on the part of 
the thugs through prohibiting the manufacture 
of sidearms. Nor can crime be much diminished 
in that way. Crooks that want pistols will find 
ways to get them; the persons who cannot get 
them will be those that may have some honest 
need for them as household protection. And if 
thugs cannot get pistols, there are other 
weapons 

It is not the weapon that is the criminal. It 
is the savage, unregenerate, primitive human, 
whose disposition is selfish and whose character 
is undisciplined to social requirements. We 
believe he is usually the product of bad parent¬ 
hood, expressing itself in indulgence and feeble 
control. 

Villainy is a quite natural thing, and the 
curbing of it in oneself or in another is an art. 
It is not to be accomplished by easy methods 
and sobbing sympathy for the criminal as the 
victim of society. Criminals are not the victims 
of society, society is the victim of criminals, and 


of the worthless parenthood that brings 
them up. 

Effect of Parental Indnlgenoe 

It sometimes happens that the son of quite 
decent parents goes wrong and disgraces them. 
In such cases they suffer bitterly for any faults 
of omission or commission of which they may 
have been guilty. But more often parents of 
criminals have neglected their duty toward so¬ 
ciety and toward their erring children, and they 
should be punished with them. Parental re¬ 
sponsibility is a moral reality and it ought to be 
a legal one. 

When corporal punishment is needed, and 
parents have not inflicted it with earnestness 
and vigor, they have made themselves particeps 
criminis in the delinquency of the erring youth. 
There are times in the life of almost every 
healthy boy when showing him his meanness 
and demanding that he mend his ways does no 
earthly good, and then there is no substitute for 
a good whaling. Blaming crime on weapons is 
like blaming death on beds. 

Political Judge and Harrowing Sob-eisters 

Aiding and abetting the incompetent parent 
is the political judge, the sort of man that fears 
to lose his salary and has found that under a 
condition of universal suffrage and an elective 
judiciary he can count on votes at the next 
election in exact proportion to the leniency he 
shows to crooks. 

Such men as that, confirming the work of the 
criminal parent, are almost enough to account 
for the fact that we had in this country last year 
9500 murders, and in the past decade 85,000; 
with an increase of 1200 per cent in burglaries 
last year. Almost, but not quite. 

There is another element contributing, and 
that is the relaxation of punishment in response 
to the demands of sentimental reformers, per¬ 
sons more horror-stricken at one hanging than 
at five unpunished murders. The abolition of 
capital punishment in some dozen or so of states 
has not diminished murders in those states, or 
at least so it was asserted at one session of the 
Bar Association. And no normal person should 
have supposed that it would. 

Results of Abolishing Capital Punishment 

Crime is the choice and responsibility of the 
individual criminal, and to make him choose 
something else it is necessary to equip him with 
the fear of punishment, swift, certain, and se¬ 
vere. Society cannot afford to gamble the lives 
of its innocent members against the disposition 
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of its ^ilty ones; the stake is not merely dis¬ 
proportionate in comparison with any return 
that might accrue in the shape of a criminal 
reclaimed by gentle methods, but it is immoral 
to expose the innocent to the depredations of the 
criminally disposed for any such visionary 
object. 

The sentimentalists that got up the parole 
system and the probation law are, we believe, 
morally responsible for a great deal of the crim¬ 
inality that has manifested itself of late. They 
have meant well, heaven knows, but they have 
not done well. And if they can point to a few 
reclaimed criminals, the number reclaimed is no 
justification for permitting the recidivists* to 
prey on the innocent. 

Orixne Not Blade in Arms Factories 

So we have enough causes for the prevalence 
of crime besides pistols. To stop the manufac¬ 
ture of pistols and permit the manufacture of 
criminals to go on, and to suppose that because 
we have done that we have supplied some solu¬ 
tion for the trouble, is hardly rational. Bad 
mothers and fathers, venal judges, punishments 
made mild by misplaced mercy, and the expecta¬ 
tion set up in the mind of the underworld of 
dodging even those punishments through the 
operation of the parole and probation laws, are 
far more potent producers of crime than all the 
arms factories of New England. We should stop 
paltering with crime, treat it as a personal mat¬ 
ter, and attack it by attacking the criminal with 
all the strength of criminal justice untempered 
by visions and sentimentality. —Argonaut. 


AEE YOU DOING YOUR SHARE? 

If the organization with which you are con¬ 
nected offered a star to the worker who during 
the month contributed the idea which helped 
the most to increase income or decrease un¬ 
necessary expenses, would you be the one to 
wear it or would it go to someone else? 

Without being impertinent, we want to ask 
you right now how much you have done during 
the past month to increase the sales of your 
company. Have you contributed one real orig¬ 
inal idea? Has some thought of yours made 
the work of your associates easier and more 
efficient? 

If you haven’t helped to increase sales, what 
have you done to effect economy? Have you 
been able to suggest anything that would elim¬ 
inate certain unnecessary expenses? Have you 
suggested any short cuts? 

Just for your own pleasure and to test your 
own value to yourself and to your organization, 
ask yourself some searching questions like 
these.—Tom Dreier. 


The man who is so busy attending to 
civic duties that he can’t take his family 
out riding, isn’t much of a citizen. 


ASSOCIATED ADVERTISING CLUBS CON¬ 
DEMN ADVERTISING ORGANS OF 
ASSOCIATIONS 

A recent issue of Printers’ Ink commented 
upon the fact that the Associated Advertising 
Clubs of the World had taken one of the most 
important steps of its career: that hereafter no 
advertising would be admitted to their Associa¬ 
tion organ. 

They believe this will set an example to the 
organs of various other associations who obtain 
their circulation through association member¬ 
ship and without the expressed consent of each 
individual member. 

They will make an active campaign against 
house organs and association organs who obtain 
“advertising with a club” as it were. They feel 
they can now take a stand in behalf of every 
movement for the benefit of advertising with 
the feeling that they have no skeleton in their 
own closet. 

Are consistently opposed to nondescript 
mediums which are organized and conducted 
solely for the purpose of producing revenue for 
which there is no real need. 

They call attention to the fact that trade 
associations have been the greatest offender in 
this respect, and that the soliciting of adver¬ 
tising to obtain revenue to defray the expenses, 
when the associations themselves were not doing 
sufficient work to justify their existence. 

Graft on Biannfacturers 

Prom the advertisers and manufacturers’ 
standpoint they mention that the greatest objec¬ 
tion to such mediums is that they subtly dissi¬ 
pate appropriations. In one guise or another 
these association mediums levy peremptorily on 
the advertisers and manufacturers’ funds, and 
thus exhaust appropriations, leaving the adver¬ 
tiser with the mission of his selling campaign 
unaccomplished by reason of these “holdups.” 

There are many manufacturers who will wel¬ 
come such a move, realizing, as one of them put 
it, “they were held up indiscriminately” by 
such so-called publications, which were either 
distributed free, or were given with a member¬ 
ship in the association, or were published as a 
house organ, and made such demands upon the 
manufacturers that reputable publications of 
merit would not for one moment consider. 


A glance through history’s pages dis¬ 
closes that women always have dressed 
shockingly,but now they undress shock¬ 
ingly. 


What is it that causes a man who 
knows his own little business to think 
that makes him an authority on other 
people’s big business'? 
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Several Severities of Butt Building 


Qualifications and Eccentric Habits of the Hinge Mannfactnrer Make 
Him a "Avis Bara" or, in the Words of Our Own Mother Tongne, a 
‘ ‘Bare Bird"—Consider His Lot and Offer New Thanb for His Worla 


An Apologr: Just to »ir hit technic»l knowledge and how much he knows (or does not know), one of onr editors (doubtless 
with an eye to qualifying as a butt and hinge expert) submits the following and “blames" Mr. McKinney as the inspiration of 
it — the guilty ^‘homo" who is accountable for this "crime." 


M any an otherwise bold manufacturer 
would quail and shrink at the rigorous 
qualifications of the hinge and butt 
maker. Consider for a mo¬ 
ment a few of the sine qua 
nons: 

AS AN ATHLETE: With 
loose joints, he must care for 
his tight pins, but on occasion, 
loose pins are necessary, how¬ 
ever often he gets himself 
pinched in fast joints. 

Although his knuckles are 
of brass, he has to avoid fric¬ 
tion, being an “anti” in that 
respect. We have even known 
full grown hingers to ball bear¬ 
ing their frame around-the. 
comer. 

He must catch the throw of 
the door, seeing that the ball is 
immediately plated thereafter. 

If he should flush when he en- 
gages the locks of a left-hand 
statuary bronze, every eye in 
Parliament is riveted on his 
broad, base back. It is a com¬ 
mon recreation for him to cast 
iron endgates into a basket. 

Always he is in perfect trim, 
for he may be asked for a neat 
back flap, or to run on a track, 
or for sliding, swinging, some¬ 
times even folding. Yet he is 
an unswaged fellow. If there 
are pulls to be made, off sets our polished handy¬ 
man at a steady gate. 

IN ASPECT: To be sure, his appearance is a 
little antique. His oval he^ul appears ill-fitted 
to his customary squared collars. Although 
inside blind, he opens up when he leaves the 
garage or bolts the hang^. His double acting 
shoulders sag, although his chest handles suf¬ 
ficient oxidized air to prevent his finish. 

There is a cold roll^ steel-y glint in his eye, 
and we imagine that his countenance suggests 
the Bower-Barff, which is a long-winded way of 
stating that he is a brunette. Bronzed from con¬ 
stant exposure, he keeps active and uncomplain¬ 
ing by non-rising when planished. In case hard¬ 
ened should be the weight upon his back, he has 
never been known to become over wrought. He 
simply braces himself, screws up his courage, 
hasps once or twice and leaves. 


He is a cleanly person, why not with washers 
all about him? So often he is sanded that he 
must keep from going sill-y. Visitors often ask 
why the partiality for the 
other end of the alphabet when 
they see flappers hurrying 
about with a Z stamped on 
their backs. Of course our 
readers know that the wise lit¬ 
tle girls have been sherardized 
to protect them from the 
weather, often the only cover¬ 
ing they have. 

HIS DIET: Some may be 
curious as to the sustenance of 
the butt of all our study. Plumb 
jamb from a-jar is a stapla 
Burrs are sometimes tooth¬ 
some, especially when eacal- 
lopedL When tried he brews s 
light T, always accompanied 
with an olive ^een. His waiter 
must be content with a bntton 
tip. 

HIS RAIMENT: We have 
mentioned the eccentricities of 
his squared collars. The rest 
of his wardrobe hinges on a 
taste for beveled edges, neces¬ 
sitating constant binding. His 
very coat is reversible, with a 
half mortise to allow for the 
insertion of button sets. A 
heavy strap around the waist 
counteracts the drawer pulls. 

THE TRAGEDY OP HIS LIFE: Despite all 
that the world requires of him and the burdens 
on his shoulders, he must reconcile himself to 
see every child of his careful nurture doomed to 
hang in the end, swinging on a frame for all to 
a-door. Carlyle found solace in the Everlasting 
Yea, but our present subject must seek his final 
contentment in the Eteii^ Butt. 

McKinneys Overcome These nifficalties 

With these considerations before us, we are 
in a proper frame of mind to consider the back¬ 
ground and personalities of the McKinney 
Manufacturing Co., of Pittsburgh, one of the 
largest factors in the butt and hinge market of 
America and perhaps the largest exclusive 
manufacturer of these lines. There cannot be a 
reader of these words who is not familiar with 
the Company’s products; but who are the men 



J. P. McKIMMEY, Jr. 

Vice-President and Sales Manager McKinney 
Manufacturing Co., who succeeds his worthy 
father in fact as well as in name. 

Mr. McKinney's good looks are signifi¬ 
cant of good sense and enterprise, and lie is 
one of the representative McKinneys of the 
second generation who are continuing the 

?reat business in the forward, progressive, 
aithful manner that has alwavs character¬ 
ized its conduct under the founders and their 
associates. 
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involved and through what evolution has the 
present output been developed ? 

Three quarters of a century ago the father of 
J. P. and W. S. McKinney, joint founders of 
the present business, was one of the pioneer 
hinge makers in Troy, New York. Along in the 
fifties the family moved out West, and at Cin¬ 
cinnati found a kindred spirit in Miles Green¬ 
wood, a capitalist and promoter who was par¬ 
ticularly interested in the metal trades. As pri¬ 
vate secretary to the latter, the elder McKinney 
took part in launching several manufacturing 
ventures, previous to the day Mr. Greenwood 
was accidentally killed in the factory in the 
early sixties and the business rather disinte¬ 
grated. 

The two sons of the elder McKinney had 
grown up in close touch with manufacturing 
processes and procedure at the Greenwood plant 
in Cincinnati and in the late sixties, 56 years 
ago, J. P. & W. S. McKinney established the 
present business at Cincinnati, with the immedi¬ 
ate object of manufacturing a patent cotton bail 
tie on which they held the rights. 

After a time the plant was moved to Hamil¬ 
ton, and after two or three years more it was 
again moved, this time to Pittsburg, where it 
has since remained and grown into the immense 
interest of today, with export all over the world 
after taking care of thorough American distri¬ 
bution. South America, China and the Orient 
are the principal outside markets. 

During the first years, growth was naturally 
slow and the McKinney brothers handled the 
management, the conduct of the office and the 
sales. Along in the early eighties it became 
necessary to add an assistant to the office force, 
and 38 years ago a young man by the name of 
W. C. Farr was employed, the first office 
‘‘help.’’ 

New Oeneration with Benewed Enthusiasm 

Prom this humble start we come to the great 
institution of today. Mr. Parr became a valu¬ 
able associate, was made secretary in due time, 
and after the death of W. S. McKinney in 1910 
and J. P. McKinney five years ago, Mr. Parr 
became the president, where he is today, put 
there entirely on his own merits through his own 
efforts. His son, John Farr, entered the busi¬ 
ness and took up the advertising problem, and 
today he is the self-made, able advertising 
manager. 

Each of the founders of the business has left 
sons who are taking up the problems of man¬ 
agement and administration of their heritage. 
J. P. McKinney, Jr., is vice president and sales 
manager, and his brother Robert is also an 
officer of the company. On the other side of the 
family W. S. McKinney has also left two sons 
who are active in the management. 

Aside from hinges and butts, the company’s 
products include hangers, track and shelf 
brackets, all closely allied. Sales are through 


jobbers in every section of the United States, 
handled through the company’s representatives. 
In the far west the organization of John T. 
Rowntree, Inc., are sales representatives. The 
export department is handled through John H. 
Graham & Co. of New York. 


MAYBE YOU CAN USE THIS MAN 

We have received the following application 
for a position on our staff, but our correspond¬ 
ent possesses so many more “qualifications” 
than is required for a successful editor that 
we are willing to give publicity to his appli¬ 
cation, in the hope that some manufacturer, 
jobber or dealer, could make a place for one 
so gifted. His application is as follows: 

Most Honored Editor Hardware World : 

Understanding there are several hands want¬ 
ed in your honor’s department, I beg to offer 
you my hand. 

As to my adjustments I appeared for the 
metric examinations at Coby, but failed, the 
reason for which I shall describe. 

To begin with, my writing was illegible; this 
was due to climatic reasons, for I having come 
from a warm into a cold climate, found my 
fingers stiff and very disobedient to my wnshes. 

Further I had a very severe shock to my 
mental system in the shape of the death of 
rny only fond brother. 

Besides, most honored sir, I beg to state that 
I am in very uncomfortable circumstances, be¬ 
ing the soul means of my fond brothers seven 
issues, consisting of three adults and four 
adulteresses—the latter being the bain of my 
existence, owing to my having to support two 
of my own wives, as well as their issues, which 
by God’s misfortune, the feminine gendor pre¬ 
dominates. 

If by wonderful good fortune these few 
humble lines meet with your benign kindness 
and favorable turn of mind, the poor menial 
shall ever pray for your long life, and prosper¬ 
ity of yourself, as well as your honor’s post¬ 
humous olive branches. Yours most obediently, 

JASSY MOBESTO. 

Grand Oriontal Hotpl, 

Colombo. Ceylon. 

If everybodv “has it in” for von, 
that’s no reason whv you should take it 
out on somebody else. 


More men fail by trying: to attend to 
somebody else’s business than by trying 
to attend to their own. 


“The man convinced against his 
will,” goes around and tells his friends 
how he beat you in the argument.. 
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Live Bait and Languishing Lizzies 


Fellow Hardware World Readers: 

HAVE just returned from three days’ fish¬ 
ing at Lake Chicot, where there are many 
fish of many kinds. 

We went after them industriously; we of¬ 
fered them artificial bait of every size and 
shape — wooden minnows, frogs, etc. Then we 
tried them with artificial flies of every kind 
known to the fishing faculty. We had rods 
that cost $25.00 each, and reels to match. We 
had a steel motor boat and visited many at¬ 
tractive places, where we had in time past 
caught many fine specimens of the finny tribe. 

We had fished hard all day. Late in the 
afternoon we met up with Uncle Alec, an old 
darky, who lives on the lake. He had an old 
dilapidated wooden boat, a cane pole, cotton fish 
line tied to an ordinary limerick hook and a 
buckshot sinker. The whole outfit was not 
worth more than $10.00, boat included. Our 
fishing layout cost us no less than $300.00. 

We had two little bass. 

He had 105 speckled perch and bass that he 
had caught in the same lake on the same day, 
except he fished only in the afternoon and we 
fished all day. 

We wondered what was the matter and 
Uncle Alec promptly said: ^^You can’t always 
fool dem fish wid that stuff. I used live 
minnows.” 

Live Lines WiU PoU In Sales 

That is exactly the trouble with some of our 
stores. We are not using the right bait and 
depending too much on our location and equip¬ 
ment to bring us business. After you have tried 
the artificial bait, try some live minnows. 

Here is one that did. Our Benton branch 
store, located in a small country town of 1500 
inhabitants, put on a sale of aluminum ware. 
They decorated their windows with these wares 
at attractive prices marked in plain figures, ad¬ 
vertised in the newspapers and by circulars for 
a week in advance of the sale. But no one 
could buy a single item of the goods advertised 
until the hour and minute of the opening. 


On Monday morning at exactly 8:00 o’clock, 
the time set for the opening, the people were 
congregated in front of the store, that they 
might purchase some of the rare bargains before 
they were all gone. The sale lasted exactly one 
hour and five minutes and totaled $413.50 cash. 
We used the right bait—^live minnows. 

Other merchants in the same town com¬ 
plained of a dull day, but they were using the 
wrong kind of bait. There is psychology in this. 
Live minnows are always good. Artificial bait 
is sometimes good when properly manipulated 


WE ALL HAVE PUSHED THEM 

Too many of us rely upon nationally adver¬ 
tised lines to sell themselves. I will admit that 
it is a great factor, but it is not enough. 

We sell the Ford car, but Henry Ford does 
not rely on the name of the car or the quality to 
sell it. He says we must put expert salesmen in 
the field every day and keep them there. We 
must get prospects, their names and addresses, 
and send them into headquarters so that the 
head of the Ford organization may see that we 
are actually getting prospects for cars. 

The Ford will not sell itself. There are other 
cars on the market. If Henry Ford didn’t re¬ 
quire anything of his agents except to supply 
the demand he wouldn’t have any agents. He 
would sell direct and save agents’ commission. 

If you sell an item for 10 cents, 2 cents more 
than it cost you, the time taken in finding and 
delivering that item is a great factor in the dis¬ 
tribution of his products, both to the consumer 
and to the dealer. The dealer must make quick 
delivery on such items, else he makes no profit, 
and time means a great deal to the customer, 
who is always looking for prompt and efficient 
service. Without it we cannot expect much 
patronage from a nervous and exacting public 
such as we. have today. 

Everybody is in a hurry who rides in an au¬ 
tomobile and the balance must hurry to keep 
out of their byGoOglc 





October, ig 22 


HARDWARE WORLD 


107 



BUSINESS BRINGING METHODS OP 
OUR SUBSCRIBERS 

A Kentucky merchant developed increased 
business by featuring sales in this way; 

Every Tuesday and Friday some special arti¬ 
cle is taken from regular stock and placed on 
he ‘‘cost tablefor sale during the day at the 
ictual wholesale cost. Of course, the sale results 
n a certain monetary loss on the goods sold. 
3ut, what about the power of suggestion? 
W^hat about the attraction—is it not something 
hat will bring customers into the store? 

The public must be attracted by something 
aovel. It has got to be sold. It demands service. 

The actual results of these sales are summed 
up in the few words; “Greater volumes of sales 
that day.^’ People who came in to take advant¬ 
age of the advertised “cost table” goods, made 
other purchases — the power of suggestion of 
that table sent customers into many depart¬ 
ments for real purchases that perhaps otherwise 
would not have been made. 

It is well to put a well trained salesman in 
charge of the “cost table.” He can emphasize 
the “suggestion” which will lead to other 
purchases. 

Other stores have been using this form of 
selling under the head of what is called “odd 
lot table.” The difference, however, is one in 
name only. 

This merchandising plan can be used to sell 
out odd lots of merchandise at cost and often 
times will save an actual loss on the same goods 
that frequently are sold below cost to get them 
off the shelves. But. it will prove a center of 
attraction if properly advertised. 


There are houses known by courteous tele¬ 
phoning. Telephone courtesy is a big thing, as 
courtesy always is. Loss of temper gains 
nothing. 


The less you require looking after, the more 
able you are to stand alone and complete your 
tasks, the greater the reward. Then if you can 
not only do your work, but also intelligently 
and effectively direct the efforts of others, your 
reward is in exact ratio. And the more people 
you direct, and the higher the intelligence you 
can rightly lend, the more valuable is your life. 


INCREASING YOUR TOY SALES 

A western merchant who has had special 
success in his town, handling playthings and 
high grade toys, tells us that he finds it well 
worth while to give an annual party along in 
the late fall, when the Christmas stock is on 
hand and before the heavy buying has begun. 

The children receive personal invitativjns to 
this, names being taken from the follow-up list. 
Invitations are also posted on a large sign in 
the window of the store, and printed in the 
store’s newspaper advertising. At the time of 
the party, each child registers, which furnishes 
a list for the next party. 

The children are entertained in complete 
style. Little chairs are provided for their 
comfort, the tables are cleared away from the 
center of the toy department, the clerks and 
salespeople receive them in fantastic costumes 
serving them lemonade, candy and cakes. The 
childr,en are allowed to play with some toys 
and see others in operation, to get the “feel” 
or the “see” of them all. In the background 
of the toy department the parents are provided 
a space to watch and form toy ideas of their 
own. 

Any loss through breakage or cost involved 
is charged to advertising and sales expense, for 
the tremendous increase in volume and popu¬ 
larity in the toy department, not to mention the 
other departments in the store, will well repay 
the enterprising merchant who gives a toy 
party. 


SELLING POULTRY NETTING 

It is not very convenient to roll out for a 
woman a lot of poultry netting, nor for the 
salesman, either. A Kansas store has made up 
some galvanized iron frames about ten inches 
square, each containing a sample of netting of 
a certain size. 

Each is tagged with price and the entire 
assortment can be shown in a satisfactory man¬ 
ner in a few minutes. Screen and hardware 
cloth are shown tacked to wooden frames. 

Located along a principal highway, the store 
has outside of the warehouse a long bench on 
which are shown various items in season—roof¬ 
ing, poultry netting and other things which th^ 
farmers can easily see as they drive by the 
place into town. 
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OPPORTUNITIES FOR COUNTRY 
MERCHANTS 

The Aid Hardware Company of Westplains, 
Mo., are doing what too few merchants in 
country towns attempt. They are conducting a 
regular city department store in an interior or 
country town. They are doing it most success¬ 
fully and keeping the trade at home, give their 
customers value received, and hence knocking 
out the mail order business in their community. 

The samples of their advertising, which they 
favor us with from time to time shows that they 
know how to appeal to the women folks of their 
community. They are a factor in dry goods and 
clothing just as they are in hardware and im¬ 
plements. 

We commend the policy of the Aid Hardware 
Company as one that merchants in interior and 
country towns could follow. 

We often hear merchants complain that there 
are no opportunities where they are doing busi¬ 
ness. The trouble of it is most of them don't 
see the opportunities that lie at their very door. 

In their advertising they expect results too 
soon; they haven't the necessary persistency 
and consistency by having a definite policy and 
following it up. What the Aid Hardware Co. 
has done hundreds of merchants throughout the 
United States could do and their communities 
would be more prosperous, business would be 
better, it would prove a factor in making better 
citizens out of their people, and they would con¬ 
tribute to the wealth and culture and refine¬ 
ment of their community. 


LET THE CUSTOMER HANDLE 
THE GOODS 

A California hardware store has found it's 
twice as easy to talk in a convincing manner 
to a customer if he has the goods in his hands. 
To accomplish this the store has gone over its 
display doors. Each door has been covered with 
brown stain. Then at intervals, up and down, 
strips with slots behind them have been screwed 
to the doors. 

Plaques of a size to fit in between each pair 
of strips have been made and they have been 
covered with brown leatherette and made with 
the two upper comers rounded. In each comer 
is a grommet which fits over a picture screw 
that is in the door. 

To these plaques have been fastened the mer¬ 
chandise usually shown on doors, so that a 


plaque may be handed to the customer instead 
of his being asked to look from afar or it being 
necessary for the salesman to reach into stock 
for goods to show. It speeds up sales and dresses 
up the stock. 

Men and boys like to look at pocket knives 
they are thinking of buying. For that reason 
this store has its pocket knives firmly fastened 
to panels which slide into place in the show¬ 
case. The panel can be pulled out, but the 
knives are all fastened firmly and if one is 
taken the empty space shows it, whereas a pile 
of loose knives on the case might not produce 
anything but an argument in case the s^esman 
leaves the case. Under the panel is the stock 
drawer. 


THIS WILL INCREASE YOUR 
SILVERWARE SALES 

A hardware dealer in Klamath Falls is using 
a good-will idea that incidentally advertises the 
line of silverware he carries. 

He watches the vital statistics of his town, 
and to the mother of every new baby that ar¬ 
rives he sends by mail a silver plated baby 
spoon of good quality. 

At the same time he sends the mother a 
friendly little letter expressing his good wishes 
and the hope that she will accept the small 
token of good-will that he has sent for the use 
of her baby. 

His local jobber, through whom the dealer 
buys his silverware, heard of the plan and was 
so interested that he wrote to the manufacturers 
requesting them to co-operate with him in 
putting through the idea in a large way. Ac¬ 
cordingly the manufacturers designed for him 
an attractive postcard, bearing on one side suit¬ 
able illustration and a verse and on the other 
side the following: 

‘^Dear Madam: 

‘‘Please accept our sincerest congratulations 
on the happiness that has come to you with the 
arrival of your little one. 

“As a small token of our interest, we are 
sending you by mail today a gift in silverware 
which we are sure Baby will appreciate later. 

“We carry a full line of this beautiful silver¬ 
ware and hope that some time in the future you 
may be inclined to call on us and inspect our 
assortment." 


No job should be easy. No job is easy if you 
put into it all your mind and might. 
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Give ’Em the Gas—On With the Oil 


High Standard and Distinctive Achievement of 
the American Stove Ck>mpany in Perfecting Use 
of Either Fuel for Oook^ Typified 
George F. Fiske, Tri^iirer 


T he current announcement of a complete 
line of oil cook stoves equipped with the 
Lorain oil burner by the American Stove 
Company suggests an interesting cycle in the 
cook stove industry, and recalls to the minds of 
many veteran stove men in the 
United States that it was as 
oil stove manufacturers that 
several of the divisions of the 
American Stove Company were 
organized originally. 

Thirty-five years ago, in the 
late eighties, George M. Clark 
& Company were principally 
manufacturers of “vapor 
stoves, ’ ’ as they were then 
called—gasoline stoves—very 
popular, particularly in the 
smaller sizes, for uses corre¬ 
sponding to the present hot 
plates. 

Gas had not been popularly 
applied to cooking before this 
time. Along about 1889 the 
Clark Company had developed 
excellent gas stoves. George 
F. Piske was at that time one 
of the enthusiastic young men 
in the Company and he took 
the gas burner to the secretary 
of a metropolitan gas company 
to interest him in promoting 
the sale of gas stoves. He 
found two neglected samples 
of another make in the office, 
but the Company had appar¬ 
ently made no effort to push 
the sale of fuel gas. 

When the matter came up, the Secretary said, 
“Mr. Piske, I agree with you that the gas stove 
has great possibilities and sales of fuel gas 
should be pushed by our Company, but frankly, 
I ean^t get our President to see it. He says, ^Gas 
is for lighting, and you’ll never get people to 
use gas stoves with satisfaction for cooking.’ ” 
That gas company president, a shrewd finan¬ 
cier of the Commodore Vanderbilt type, died a 
score of years ago some seven times a million¬ 
aire, and a considerable factor in his accumula¬ 
tion of that modest fortune was the sale by his 
company of gas for cooking, about which he was 
so totally incredulous in 1889. 

Thirty years have seen the perfection and 
adoption of gas stoves, concurrent with the de¬ 
cline in the use of gas for illumination until that 


outlet has become practically extinct. If it 
hadn’t been for the stoves, investment in gas 
supply systems would have been lost. With the 
spread of gas came a diminution of the old vapor 
stoves for cooking, until oil stoves for cooking 
were confined a few years ago 
to the same places where gas 
lights still existed. 

Oil Stoves Gome Back 
The last few years have wit¬ 
nessed a re-creation of the oil 
stove market, utilizing coal oil 
for fuel, with the stoves them¬ 
selves designed and construct¬ 
ed as superior, perfected cook¬ 
ers. The burner has received 
its share of attention from the 
engineers of many important 
manufacturers, and the newly 
announced oil burner promises 
to do for the oil cook stove 
what the Lorain oven heat 
regulator has done for the gas 
stove. 

George F. Flake Tsrpifies 
Inititation 

Naturally the spirit of an 
institution is best exemplified 
by the spirit of a man or sev¬ 
eral men at the head of it, and 
in considering the American 
Stove Company there comes to 
mind the service of Treasurer 
George P. Piske. To be sure, 
his story and his work are but 
typical of many throughout 
the organization, but it serves 
us well in understanding the 
growth of this great institution, in physical size 
as well as in the standard and quality of its 
products until it may well be said to set the pace 
for the world’s stove makers. 

The American Stove Company is a consolida¬ 
tion effected in 1902 and including as divisions 
such formerly independent concerns as Geo. M. 
Clark & Co., the Ringen (now the Quick Meal), 
Dangler, Reliable, National and New Process. 
It was with Geo. M. Clark & Co. that Mr. Piske 
entered the stove business in 1885, as time¬ 
keeper at the old works on Superior street, 
Chicago. . 

Got the Working Habit Early (and Late) 

Let us look into his past, even before his dis¬ 
covery of stovemaking as a life work. We see 
a thrifty, fine-spirited family in Southern Wis- 



OEOBOE r. FISKE, 


the Treasurer of the American Stove Co., 
is at the same time one of the hardest 
workers in the organisation and one of 
the most modest, reticent of men. The 
only time he ever has his picture taken is 
when he can be cornered, occasionally, for 
a vacation. 

This snap-shot was taken at Banff, in 
the Canadian Rockies, last summer, in the 
course of one of the few vacations he has 
indulged in. We understand that the name 
of his horse is *'Lorain.” 
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consin, living after the New England manner of 
the parents. Mr. Fiske, Sr., wanted each of his 
four sons to go to college and was keenly dis¬ 
appointed when son George came home one 
evening after finishing high school with the 
news that he had a job as delivery boy and 
junior clerk in the town grocery store. He did 
not realize that this would be the means of the 
boy^s college course. 

As the store opened early enough to sell to¬ 
bacco and sundries to workers in the factories 
on their way to work, the boy had to be on hand 
about daybreak to open up and sweep out. The 
store kept open well into the evening, and on 
Saturday night, after closing at 11 o’clock, the 
proprietor and his clerks scrubbed the floor, 
after which the boy walked over a mile home, 
with nothing to do until the next week. 

These were typical retail conditions of the 
last generation, and perhaps a more intimate 
acquaintance with them would prove an ex¬ 
cellent tonic for disgruntled clerks, lazy sales¬ 
men and easeloving proprietors today. It is 
significant that the present leaders in business 
and industry had their start under just such 
rigorous circumstances. 

When the head clerkship became vacant 
George Fiske succeeded to that post and for a 
year tended counter and pasted the books. Then 
with his employer’s co-operation he entered the 
college located in the town and worked his way 
through, posting the books and helping out in 
the store evenings, Saturdays and vacations. 

After graduation he felt that he owed it to 
himself to go up against something his own size, 
so he tackled Chicago. Here his first returns 
on his education came as porter for a jewelry 
firm. Yet he well realized that advanced sturdy 
and college work are a longrun investment, a 
great frame into which a larger life is to be 
fitted, but providing little shelter or revenue 
until the owner has finished and furnished the 
structure with his own character and person¬ 
ality and application. 

Church Was the Meeting Place 

Perhaps the fact that he went to church as 
regularly as he went to work proved the turning 
point in his life. The church habit is another 
one that might well be encouraged in the 
younger generation, and there may be a moral 
in the fact that it was at the New England 
church that George F. Fiske met George M. 
Clark. With his usual kindly interest in young 
men, Mr. Clark wanted to know what the young 
man was doing. In a few days he offered an 
office clerkship in his young plant, which oppor¬ 
tunity was eagerly seized. 

Reward of an Indefatigable Worker 

For 37 years Mr. Fiske has been an untiring, 
loyal painstaking worker in the interests of 
George M. Clark & Co. and the American Stove 
Co. We have referred to his enthusiasm for the 
gas burner when it was developed a few years 


after he had entered the industry. In 1889 he 
was given a four weeks’ vacation to visit a 
brother in California. Taking a gas burner and 
long rubber tube in his grip he demonstrated the 
burner to hardware and stove dealers all over 
the Pacific Coast, as well as calling on all the 
gas companies. He returned from his vacation 
with fine orders and more enthusiasm than ever. 

Yet it has not been in the sales department 
that he has made his great contribution to the 
stove industry of America, but rather as an 
executive, connected with the office and factory 
management, purchasing, correspondence, and 
directing the compilation of catalogs. 

During the 90’s he was made Secretary of 
George M. Clark & Co. and when the factory 
was moved to Harvey, Illinois, in 1897, he was 
in charge of the factory and also of purchasing. 
With the consolidation, twenty years ago, he 
became Treasurer of the American Stove Co. 
and moved to St. Louis, where the main office 
work is done. There he remains and his influ¬ 
ence is felt through all divisions and branches 
of the Company. 


DOES YOU CHECK UP ON YO’SETf 


A bright little colored boy breezed into a 
corner drug store and asked for a telephone 
slug. Going to the phone, he called up Mr. 
Johnson, a well-to-do resident of the other end 
of town. 

‘‘Hello, suh,” he called. “Is dis Mistah 
Johnson’s residence?” 

“Yes, this is Johnson’s residence.” 

“Is Mistah Johnson in?” 

“Johnson speaking.” 

“Could yo’ all use a willin’ cuUid boy about 
yore place?” 

“I already have a boy, young man.” 

“Is he theah now?” 

“Not just now, but he’ll be around pretty 
soon.” 

“But, Mistah Johnson,” persisted the color¬ 
ed chap earnestly, “if yo’ all could get a real 
good cullid boy, who would work faithful an’ 
be around every time yo’ wanted him, could 
you use one?” 

“Not just now,” replied Mr. Johnson, so the 
colored boy hung up and was leaving the drug 
store when the druggist called him back. 

“I say,” said the druggist, “looking for a 
job, are you?” 

“Who? Me?” The boy’s black eyes glisten¬ 
ed and his face wreathed in smiles. “No boss, 
I ain’t looking foh no job. No, suh. I’s work¬ 
ing foh Mistah Johnson, I am. I’s jes’ checking 
up on myse’f, dat’s all.” 

And he breezed out of the drug store into 
the glad sunlight of a summer’s day, fully 
aware of the fact that his work was entirely 
satisfactory to the man, who was paying for 
his services. 
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Possibilities in Copper and Brass 

Water Pipes, Screening, Bnilders’ Hardware, Hoofing, Flashings and Lighting Fixtures Only a 
Few of the Places Where These Metals Are Justified by Permanence and Appearance 

(By Albert Is. Waterman, Representative, The Amierican Brass Company.) 


T Bffi fact is not disputed 
that copper and brass are 
supreme in many fields. 
While other metals have their 
merits, those first mentioned 
are more easily worked, pos¬ 
sess beauty, resist corrosion, 
and their use eliminates up¬ 
keep expense. 

A rather false impression 
has been gained by the general 
public, relative to the costs of 
copper and brass products. The 
man who is planning a new 
home is apt to inquire: “Isn’t 
brass expensive ? ” or “ Doesn’t 
it cost much more than other 
materials?” 

If he contemplates a real 
home, not just a house, the first 
cost is trifling in comparison 
with the difference in service. 
In other words,cheap materials 
may cost you a little less at 
first, but a great deal more 
eventually. 

No other detail of house con¬ 
struction gets such hard, con¬ 
stant use as the finish hard¬ 
ware and certainly no other 
part of the house is more con¬ 
spicuous than the hardware. 
It becomes unsightly if not 
wisely chosen. Picture its con¬ 
dition five years or more later, 
to get the right perspective. 

Solid copper, brass and 
bronze hardware are the most 
durable, hence the most eco¬ 
nomical and satisfactory. If 
merely brass - dipped, the 
plating will wear off in a com¬ 
paratively short time, thus ex¬ 
posing the base metal to the 
action of the atmosphere, and 
your hardware is soon rusty. 
You have often seen rust- 
stained paint, the result of 
imitation hardware. Similar 



ALBERT L. WATERMAN 


A fireman fights fire, an aimmn con¬ 
quers air, and it is highly appropriate that 
a Waterman should take up the gauge of 
battle against the ravages of water and 
her henchman, rust. 

This is just the life work of Albert L. 
Waterman, Western representative of the 
American Brass Co., with whose brass, 
copper and bronze products he combines 
his own enterprise, resourcefulness and 
imagination in making all structures and 
creations of man safe against the destruc¬ 
tion of time through her agent, rust deteri¬ 


oration. 

The qualities of permanence and con¬ 
tinued youth in his products have been 
absorbed by their sponsor, at least so he 
claims, so that the many years he has 
spent in the study and service of brass 
look to be fewer than they are, in fnll view 
of his youthful countenance. 

As a boy in New York, after he had fin¬ 
ished his schooling, he answered an ad¬ 
vertisement in a newspaper and became 
Lord High Office Draught Clerk in the 
metropolitan office of the Benedict A 
Burnham Mfg. Co. There he *'went 
through the mill," and after a thorough 
baptism he was sent up to Waterbury to 
go through the mill in reality. There he 
spent several years, becoming thoroughly 
familiar with the production and manu¬ 
facturing processes. 

Since then he has worked into the sales 
department, and with the formation of the 
American Brass Go., about 20 years ago, 
through the consolidation of several inde¬ 
pendent mills, Mr. Waterman's activities 
and opportunities became larger. For some 
time ne represented the Company in Chi¬ 
cago, and several years ago ne elected to 
move on West, where he continues his 
service to those who seek weather resisting, 
ductile, easilv handled and worked metal. 

The American Brass Co. maintains its 
main offices in Waterbury, Conn., where 
two of the mills are located. Other mills 
are at Ansonia, Conn.: Buffalo, N. Y.; 
Torrington, Conn., and Kenosha, Wis. Re¬ 
cently the Company has amalgamated with 
the Anaconda Copper Mining Coro., and 
the Ansconda American Brass Ltd. of 
Canada operates Brown's Copper and Brass 
Rolling Mills Ltd. at New Toronto, Ont. 


advice applies to lighting fix¬ 
tures, where the rust-resisting 
properties of copper, brass and 
bronze are nowhere more badly 
needed. 

Economical Pennaaence of 
Copper Scieen 

Another item which usually 
does not receive the attention 
its importance warrants is that 
of screening. When the first 
rusty strand breaks the screen 
is doomed, thus permitting in¬ 
sects to invade the home. The 
best screens are made from 
copper and bronze, adding but 
little to the cost of screening 
a window. 

Extensive advertising by the 
American Brass Company is 
directing attention to the use 
of Anaconda brass pipe for 
water service because it en¬ 
dures and insures against 
stains from leaking water. Cor¬ 
rodible pipe must be tom out 
at great expense, whereas the 
installation of Anaconda brass 
pipe represents an added cost 
to your building of less than 
1%; or, to put it in another 
way, the difference is only $75 
for a $15,000 house. 

Copper Roofing Fireproof 
andPaintlesB 

The new Anaconda copper 
roofings are being very favor¬ 
ably received by those who 
consider a roof as something 
more than a mere covering for 
one’s house. They are light 
but strong, beautiful and proof 
against fire, lightning, sun, 
snow and rain. Their use in¬ 
sures perfect service forever. 

The opportunity for larger 
sales and increased earnings, 
resulting from the widespread 
demand for ‘ ‘ Everlasting 
Metals” should not be over¬ 
looked. It is essential that 
stocks of copper and brass 
sheet, wire, rods and tubes be 
carried by the hardware trade, 
as well finished products in the 
building lines suggested. 
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The Forum 

The Hardware World is glad to extend the use of its pages to any of our readers for 
the discussion of any topics of interest. They need not necessarily be confined to matters 
of trade or business, but anything that is of interest to the country or community at large, 
relative to governmental policies or tendencies, may be discussed in our pages. 

We do ask, however, that our readers bear in mind that the Hardware World has no 
“politics** in the usual meaning of that word, and is not concerned in the welfare or 
propaganda of any political party as such; that in dealing with such questions we prefer 
to treat them on broad general lines. 

While frank discussion is desired, yet we of course cannot hold ourselves responsible for the individual view 
of any of our readers. 




MANUFACTURERS AND MERCHANTS 
SHOULD RECOGNIZE THEIR DUTY 

Editor Hardware World ; 

We are pleased to see that journals of your 
standing are beginning to take an interest in 
this very serious question of ‘‘Real Causes of 
the Growth of Radicalism,’^ and we are glad to 
know that merchants and manufacturers are 
beginning to realize that they can no longer 
ignore their public duty in this regard. 

Mr. Harrison has touched on a vital point, 
when he discusses the spread of radicalism, and 
dangerous ideas, through magazines and news¬ 
papers. There is a very large number of de¬ 
liberate radical publications in this country, the 
greater part of which are radical for the money 
there is in it. 

It is ridiculous that any merchant or manu¬ 
facturer should support, by his advertising, such 
journals; and if the matter were properly called 
to their attention, they would not do so. 

A harder task would be to get them to with¬ 
draw their support from the newspapers and 
magazines which are not deliberately radical, 
but are carelessly sensational and which are con¬ 
tributing in a large degree to the spread of law¬ 
lessness and disaffection, because they usually 
have some reputation left, and are accepted by 
many people as journals of standard grade. 

Spending Money That Will Destroy Their Own Businees 
and Oovemment 

Many great National advertisers entrust the 
selection of their advertising mediums entirely 
to agencies, and are not aware of the fact that 
their money is being spent in publications which 
are doing more to destroy business and govern¬ 
ment than any other single element of our 
social fabric. 

It is to be hoped that some means can be 
found to direct the attention of manufacturers 
and merchants, advertising men and editors, to 
the importance of strongly supporting those 
publications which are constructive and up¬ 
building rather than those which are sensa¬ 
tional, seditious and destructive of all the best 
qualities of our American society. 

Yours very truly, 

HARPER & McTNTikE COMPANY. 
Ottumwa, Towa. C. S. Harper, President. 


FINEST OF AMERICAN SENTIMENTS 
Editor Hardware World : 

It would be impossible to read the article 
without freely and intuitively endorsing same 
as the very finest of American sentiments. 
Yours very truly, 

A. BALDWIN & CO., LTD. 
New Orleans. W. M. Pitkin. 


THE KIND THE WORLD NEEDS 
Editor Hardware World : 

I have enjoyed reading in your current issue 
“Real Causes of the Growth of Radicalism,” 
and express the opinion that such contents as 
this enhances the value of the Hardware World 
to us as we take it home along with other good 
magazines. 

This article is certainly a very able treatise. 
I am confident that such conviction from minds 
of practical men are of far more importance 
than the words on the same subjects from others, 
most of whom have made only a theoretical in¬ 
vestigation, if any. The honest conviction of an 
earnest man who knows what he is talking about 
from personal experience—well, that’s the kind 
of stuff the world needs today. 

Yours truly, 

UNITED ROYALTIES CORPORATION. 
New York City. L. Bordwell, President, 


CALLS THINGS BY THEIR RIGHT NAME 

Editor Hardware World : 

We have read this article and believe there 
are many things referred to in this article 
which are handled usually in an entirely differ¬ 
ent way. The writer is to be congratulated upon 
his ability to call a spade a spade and, while we 
do not agree with his idea in complete detail, 
the article is well written and should be read 
carefully by everyone who has an opportunity. 
Yours very truly, 
EMPKIE-SHUGART-HILL COMPANY. 
Council Bluffs, Iowa. Fred D. Empkie. 


A good many men still go on the the¬ 
ory that taking advantage of opportu¬ 
nity means taking advantage of the 
other fellow. 
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DOMINATION BY 18% UNFAIR 
Editor Hardware World : 

We are very much pleased with the article 
on pages 100, 101, 102 of your September issue, 
and hope that this will be the means of elim¬ 
inating politics to such an extent that will 
cause other first class magazines and papers to 
show what organized labor is doing in this 
country. The idea of 18% of the working men 
controlling and domineering the balance of the 
working people! 

We hope that the time will come when or¬ 
ganized labor properly governed will be fair, 
and not as radical as it is today. 

With kindest regards we remain yours truly, 
BOETTICHER & KELLOGG COMPANY. 
Evansvijle, Ind. Per Oscar Boetticher. 

THOSE IN TOUCH WITH RADICALS 
REALIZE SITUATION 

Editor Hardware World : 

We have read with much interest the letter 
written to you by your correspondent in Louis¬ 
ville, and to a very large extent agree with the 
ideas expressed. 

Perhaps the average person is not inclined to 
believe that the situation can possibly be as bad 
as Mr. Harrison depicts, but, at the same time, 
it is hard to judge of these matters when one 
does not come into direct contact with the more 
radical members of the working classes. 

We have reason to believe that our own 
workers are well satisfied, and it is our opinion 
that the average manufacturer today really has 
the welfare of his employes very much at heart 
and gives a great deal of consideration to their 
well-being and opportunities for self-improve¬ 
ment and advancement in the business. 

Following in the wake of such inexcusable 
actions on the part of government officials as 
your correspondent has described on page 101, 
it is indeed refreshing at this time to read of 
the decisive action and straightforward declara¬ 
tions of our Attorney General in dealing with 
the striking railroad workers. 

New York. MANUFACTURER. 


It is hard to sell “run-down” prop¬ 
erty and it is harder to sell a “run¬ 
down” man. 


Parents who neglect their children 
doubtless are greatly surprised in old 
age to find their children neglecting 
them. 


NEED TO AWAKEN BUSINESS MEN 
Editor Hardware World: 

The article in your September issue on “The 
Causes and Growth of Radicalism and Anarchy’^ 
is one that should be read and reread by every 
business man and then passed around among his 
friends. Above all others, business men need 
to be awakened, before it is too late, to the 
conditions that confront our Nation. 

It is no wonder that politicians seeking office 
cater to the vote of this noisy class, or that 
group, or some other organization, when busi¬ 
ness men are so derelict in their duties, so asleep, 
apparently unaware of the destructive seeds of 
anarchy and bolshevism that is being continu¬ 
ally sown by radical “orators,’^ teachers, pro¬ 
fessors, labor agitators and — greater in its far 
reaching influence by yellow journals — daily 
and weekly newspapers and magazines. 

You might well say that if the business men 
do not awaken to these destructive influences to 
which many manufacturers and merchants are 
contributing, by advertising and supporting 
these publications known to be radical, the day 
will come when business itself will be destroyed. 

More power to you to awaken the merchants 
to realize their duty in helping to combat the 
spread of anarchy and regard for the proper 
enforcement of law. Would that we had more 
business papers that could see their duty as 
you do. 

DAVIS HARDWARE COMPANY. 


AWAKENING BUSINESS MEN TO 
CONDITIONS 
Editor Hardware World : 

We were much interested in reading the 
“Real Causes of the Growth of Radicalism. 

We feel the trade papers can do a tremendous 
amount of ^ood in the way of steadying public 
opinion and focusing it on specific sore spots 
as well as generally guiding it in a constructive 
direction. We don *t feel that we have any com¬ 
ment to make worthy of publication in connec¬ 
tion with this matter. Our interest chiefly being 
in the way to thank you for the efforts you are 
making to awaken your readers to conditions 
now confronting the country. 

Yours very truly, 

GREENFIELD TAP & DIE CORP. 
Greenfield, Mass. Galen Snow, Advertising Mgr. 


The girl who merely marries for a 
home usually finds she has nothing but 
a house. 


What a youth starting into business 
should keep in mind is that honors may 
be very cheap, but cash is always ex¬ 
pensive. 


The trouble with many merchants is 
that they don’t know where the money 
goes. The subject of store accounting 
is a vital and interesting one. 
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GET A REPUTATION FOR “HAVING IT'’ 

Editor Hardwabe World: 

We look for — good business for the remaining 
months of the year and think the retail merchant 
should be prepared to take care of the demand for goods 
in his line. 

In late years we have heard so much about ** turn¬ 
over** that some dealers do not keep a good, well 
assorted stock of merchandise on hand. We believe a 
buyer should be conservative and not over buy, but 
there is such a thing as under buying. It has always 
been our policy to have what the people want and we 
attribute what measure of success wo have had to our 
policy of keeping up our stock. We advertise ‘‘If It*s 
Hardware We Have It,** and try to live up to it. 

Many sections of New Mexico are suffering on ac¬ 
count of a drought and the sheep and cattle men are 
suffering as a result. Naturally business in these sec¬ 
tions will not be good. RAABE & MAUGEB. 

Albuquerque, N. M. W. C. Raabe. 


FIVE DUTIES OF RETAIL ADVERTISE¬ 
MENTS 

The advertisements of a retail store, to 
obtain and hold the interest of the reader, must 
do five things, according to Ernest C. Hastings, 
New York, who addressed the retail section of 
the world convention of advertising clubs 
recently: 

1. Acquaint people with unfamiliar goods. 

2. Remind people of things they need. 

3. Give information about goods wanted. 

4. Direct people where to get the goods. 

5. Educate people how to use the goods. 

Translating this into terms of the store, he 

continued, it means: 

1. Move goods out of the store by' telling 
people you have what they want. 

2. Stimulate interest in different kinds or 
similar goods. 

3. Sustain people’s interest in the store be¬ 
tween purchases or between visits. 

4. Develop a sense of value in the customer’s 
mind. 

5. Multiply the customer’s buying impulse. 
That is, induce the buying of merchandise which 
will leave so favorable an impression that custo¬ 
mers will come back to your .store for their other 
needs or wants. 

In the preparation of advertising copy, he 
said, department managers and others could 
make their advertising interesting by following 
an outline like this: 

1. Tell how you got the merchandise. 

2. What it is. 

3. What it is used for. 

4. What it is made of. 

5. What sizes. 

6. Prices. 

7. Any other information that would help in 
telling an interesting story to the public. 


Like attracts like. That applies to 
you. 


A BIG MAN ASKS: “IS IT WORTH IT ALLT“ 

One of America’s foremost business men 
said to me the other day: “D’ye know, I 
often ask myself these days whether it is worth 
it all. I mean whether it has been worth my 
while slaving the way I have slaved for the last 
forty years, working often day and night, 
worrying over big problems, shouldering tre¬ 
mendous responsibilities, striving and sweating 
and fretting to expand my business operations. 
I find myself asking what I have got out of it 
Money, yes. But I could have earned what 
money I could need without having undertaken 
one one-hundredth as many responsibilities and 
carrying such tremendous burdens. 

One thing I have definitely decided: I am 
not going to go on being a slave to my busi¬ 
ness. I mean to take more time to live ration¬ 
ally. I am going to take more time for quiet, 
domestic life. I am going to take more recrea¬ 
tion so as to preserve my health. At the same 
time I don’t feel that it would be fair to the 
many thousands and thousands of security 
holders in the properties I am identified with 
to quit altogether.” 

Well, what do you think? Is it worth it all? 

My answer, briefly, is this: It all depends 
on what a man’s underlying motive has been 
in building up vast enterprises. If his motive 
has been a narrow, personal, selfish one. then 
it isn’t worth it; it doesn’t yield final, satisfy¬ 
ing satisfaction. But if his motive has been 
worthy, if his motive has been broad and un¬ 
selfish, if he has been actuated by a consuming 
desire to do something worth while in the 
world, and for the world, then it is worth it, 
very much worth it. 

I hope some of the younger men who read 
this will do some serious thinking on the sub¬ 
ject, for, after all, doesn’t it get right down to 
the roots of life and stniggle?—B. C. Forbes. 


THE HOW OF EXTRUDED METALS 

How often we have gallantly told our cus¬ 
tomer that such and such part of the assembly 
was of “finest extruded metal,” without having 
a very definite idea just where extruded metal 
is mined or what its co-efficient of expansion is. 

To extrude is to force, press or push out. 
The term as applied to metals means the process 
of forcing material, heated to a semi-plastic 
condition, through dies, by the use of hydraulic 
power at high pressure. 

Rods and bars of various brass and bronze 
alloys can be supplied in odd and irregular 
forms, constant in cross section. 

Extruded rods of special shape, cut in short 
lengths, supersede brass castings for many uses. 
Long lengths are used for mouldings, etc. The 
rods are smooth and require little, if any, 
finishing. 


Aspire—but also perspire. 
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HOW OFTEN DO YOU TURN YOUR STOCK? 

Commenting on the results obtained from a 
recent investigation, the Harvard School of 
Business finds that in, stores which reported a 
net profit, the turnover was 2.1 times, while in 
the stores which reported a loss the average 
turnover was 1.8 times, so that there is only a 
very small difference between the two classes. 

What does this mean? 

Simply this: that a little more speeding up 
of the creative selling effort—a little more at¬ 
tention paid to the stock keeping records—a 
little more care in buying—will change an un¬ 
successful business into a profitable enterprise. 

Take the second item first: More care in 
keeping stock and records of same. 

That is really the fundamental condition, for 
unless you know how much you have in stock 
of a certain line, and how frequently that stock 
will turn, how can you buy intelligently, and 
unless your purchases are based upon the 
knowledge of your needs, you are bound to lose. 

So stock records should be kept scrupulously 
correct—the amounts, quantities, dates of deliv¬ 
ery of all purchases being entered. 

Oorrect Bnyliig Only Possible When Yon Baally Know 

The quantities sold should then be deducted, 
so that when the traveling salesman is calling 
there will be something definite on which to 
base the size of the order and the date of de¬ 
livery. 

By this method errors of judgment Are 
avoided. In fact, guesswork ceases to be im¬ 
portant a factor in buying, so far as quantities 
are concerned, as it may have been in the past. 

Orders will not be placed for a gross when 
records show that by the time the salesman 
calls again only two dozen will be sold. 

And this holds good even if there is an extra 
discount of 5 per cent on the gross order. 

When it comes to this point, it is that extra 
discount for quantity which often plays havoc 
with the rich profit. 

For example: a certain article may cost $6 a 
dozen and retail at 75 cents each, records show¬ 
ing that 20 dozen are sold in a year. 

Purchasing this article in two-dozen lots 
means an investment of $12, and in the course 
of six months, ten dozen are disposed of with a 
total gross profit for six months, in cash, of 
$30, on investment of $12. If an order is placed 
for one gross, because of an extra discount of 
5 per cent, the sales being the same—ten dozen 
in six months—there will be a gross profit of 
$30 plus $3.60, or $33.60, but part of this gross 
profit is represented in the two dozen unsold 
articles; so that the cash drawer or bank book 
is short just $18 minus 60 cents, or $17.40, and 
the original investment is $72 less 5 per cent, 
or $68.40. 

It is easy to see in this case where the extra 
5 per cent quantity discount is a very expensive 
proposition. 


With the foregoing facts and principles in 
mind, the dealer can work out a satisfactory 
and profitable method of turnover. 

Prosperity does not come by chance. It is 
the result of knowledge applied to business. 


HOW PROFITS LEAK AWAY 

Profits leak out of a business through a mul¬ 
titude of tiny holes. The outlets are very small, 
invisible, unless you know just where to look. 
But the loss through these leaks amounts in a 
yearns time to a considerable sum. 

Some of the very common business leaks are 
given below. Thousands of average small town 
merchants are losing money through some or all 
of these causes. The amounts given are very 
conservative estimates. 

Yearly Loss 


Mistakes in invoices... $ 12.00 

Mistakes in eustomers’ bills. 60.00 

Loss in placating overcharged customers and in 

making adjustments . 12.00 

Failure to charge goods sold on credit. 120.00 

Wasted supplies . 12.00 

Mistakes in general figure work. 24.00 

Depreciation of stock and interest on capital 

tied up in * * dead * * lines... 36.00 


Total yearly loss. $276.00 


The sum is equal to the interest at 6 per cent 
on an investment of $4600. 


OUR CUB OFFICE BOY ‘‘WRITES UP’^ 

A GAME 

The game opened with Molasses at the stick 
and Smallpox catching. Cigar was in the box 
with plenty of smoke. Horn on first base, and 
Fiddle on second, backed by Com in the field, 
made it hot for Umpire Apple, who was rotten. 
Ax came to bat and chopp^. Cigar let Brick- 
valk, and Saw-dust filled the bases. Song 
made a hit, and Twenty made a score. Cigar 
went out and Balloon started to pitch, but went 
straight up. Then Cherry tried it, but was 
wild. ^ Old Ice kept cool in the game until he 
was hit by a pitched ball, then you should have 
heard Ice Cream. Cabbage h^ a good head 
and kept quiet. Grass covered lots of ground 
in the field, and the crowd cheered when Spider 
caught the fly. 

Bread loafed on third and pumped Organ, 
who played fast and put Light out. In the 
fifth inning. Wind began to blow about what 
he could do. Hammer began to knock and 
Trees began to leave. The way they roasted 
Peanuts was a fright. Knife was put out for 
cutting first base. Lightning finished pitching 
the game and struck out six men. 

In the ninth, Apple told Piddle to take his 
base. Oats was shocked, and then Song made 
another hit. Trombone made a slide, and Meat 
was put on the plate. There was a lot of bet¬ 
ting on the game, but Soap cleaned up. The 
score was 3 to 2. Door said if he had pitched 
he would have shut them out. 
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FREEMAN A SLAVE TO CHECKING 
FLOOR HINGES 

Here ^8 a man who can claim kinship with every 
citizen of the United States, a few in Ireland, several 
millions more in different parts of the world, not to 
mention his own Welsh ancestors. For are not all free 
men part of the great brotherhood of which John M. 
Freeman is the more immediate sonf 

On his own testimony, he is even freer than his own 
blood relatives, for as a very young man he cut loose 
from Kacine, where his father founded S. Freeman & 
Sons Manufacturing Co. and where his four brothers 
still operate the business, in which he retains an interest. 
He made his first Western trip in the interests of the 
feed cutters, machine shop equipment and boilers which 
the parental establishment produced. That was 33 
years ago. 

After two terms as City Treasurer in Racine, he 
again sought out the balm of the Southwest, and it was 
then that he conceived the idea of representing stand¬ 
ard manufacturers for the Western territory. He had 
been well grounded in mechanical principles, growing 
up in such close contact with the factory. Noticing the 
new Rixon overhead door check on an office door, he 
took the address of the manufacturer and called on 
Oscar C. Hixon in Chicago. Here he made arrangements 
to take the line out West for the first time, and soon 
afterwards made similar arrangements with the Durham 
Manufacturing Co., Muncie, Indiana. 

During the 17 years since that time his connections 
and friendships throughout the West have become ever 
more firm. Naturally he has also handled the products 
of the 8. Freeman & Sons Manufacturing Co. through 
the implement jobbers and dealers. A few years ago 
he also arranged to represent the Milwaukee Stamping 
Co. on their butts and hinges, rounding out the builders ’ 
hardware lines. 

Mr. Freeman has lately returned from a business 
trip to his factories and finds activity in building every¬ 
where, bringing an increasing scarcity of finish hard¬ 
ware, with prospects for a material shortage and a 
rise in the market later this year or in 1923. He has 
lately established office headquarters at 501 Higgins 
building, Los Angeles, but he is likely to be found 
under any hardware or implement rooftree in the West¬ 
ern third of the United States. 


E. Monro, R. W. Munro and G. F. Munro have pur¬ 
chased the interest of King & Paddock in the Builders’ 
Hardware Company at Sawtelle. 


A CUSTOMER YOU MAY KNOW 

I scented trouble from the way 
Bill Jones stormed in the store that day, 
The paint brush whiskers on his chin 
But half concealed a fiendish grin; 

He held within his open hand 
A pocket knife of our best brand. 

And showed with a contemptuous snort 
Where both blades had been broken short. 

“How did you do it. Bill?” said I; 

He grinned but did not bat an eye. 

But was well primed and answered quick, 
“Just cutting on a soft pine stick.’’ 

I grinned myself, I did b’jing 
To hear that old familiar thing 
That’s heard in every hardware store 
A hundred times a year or more. 

I handed out another knife. 

As you’ve done all your business life 
To fellows who could tell a lie 
And look you squarely in the eye. 

Next day a lawyer held me up, 

A rich man but an honery pup, 

With a pen knife gapped just like a saw— 
And I was mad but held my jaw. 

I asked, ' * How did you gap it, Dick f ’' 

He answered, “ On a soft pine stick. ’ ’ 

I cleared my throat, I choked, I spat 
And said, “I’m sorry to hear that.’’ 

I was—but why he ’ll never know 
Till he gets where all liars go. 

And meets the millions there with Nick, 
Lost whittling on a soft pine stick. 

One rainy, windy, dismal day. 

When April gazed on nearing May, 

I found the jewel of his race— 

A boy with freckled, sun-kissed face. 

And honest eyes but sheepish look. 

Who grinned and from his pocket took 
A broken, saw-toothed, once-was knife, 

I groaned and joy went out of life. 

“My boy,’’ I said, “Now say it quick. 

You broke t^his on a soft pine stick.’’ 

“No, sir,’’ he said, as my heart sank, 

‘ ‘ I broke it prying on a plank. ’ ’ 

With joy I threw my arms apart 
And hugged the rascal to my heart. 

“My boy,’’ I cried, “you’ve saved my life, 
Here, take this pearl, four-bladed knife. ’ ’ 

“But wait,’’ I said, “just wait until 
I wrap it in a twenty bill. ’ ’ 

Life has some wonders yet to show 
And I ’ll confess I didn’t know 
A man or boy of any rank 
Could break a knife upon a planks 
The only way to do the trick 
I thought was on a soft pine stick. 


NO WONDER HE SELLS GARDEN TOOLS 
AND SEEDS 

A Wenatchee “Hardware World’’ subscriber sends 
us the following letter: A clerk wrote to his girl: 

“Do you carrot all for me! My bleeding heart 
beets for you. My love is as soft as a squash, but as 
strong as an onion. You are a peach with your radish 
hair and turnip nose. Your cherry lips and forget-me- 
not eyes call me. You are the apple of my eye, and if 
we caneloupe lettuce marry for I am sure we would 
make a happy pear and produce a big crop every year. ’ ’ 


McCarty Bros, have sold their store at Ashland, 
Neb., to S. F. Chambers. 
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31 YEARS ON THE SAME TERRITORY 

Editor's Note: Scott Smith has been associated with 
Harper A Mclntire since 1887. He has been traveling on the 
tame territory since 1891. It is a record that we believe few 
if any traveling salesmen can equal. In that time Mr. Smith 
has proven of wonderful assistance to retail dealers and has 
proven a faithful friend, advising and assisting in various 
ways. Many owe a great measure of their success to him. and 
hia connection over this long period with one house in the 
same territory is its own best witness both to his character 
and that of the institution he so well represents. He gives his 
ideaa here in a few words. 

A Salesman’s territory is very much like a 
big farm because he depends on his territory, 
the same as the farmer depends on his farm. 
The salesman must develop his territory the 
same as the farmer develops his farm in order 
to make a success. He must work in harmony 
with his customers and work for their interest, 
the same as the farmer must work with his soil. 
Prom my thirty-one years of experience in the 
same territory with Harp)er and Mclntire com¬ 
pany, it has always been our aim to work in 
harmony with our customers. To my knowledge, 
I never lost a customer due to ill-treatment. 

I have enlarged my territorial business by 
always keeping in mind the thought, “What is 
best for my customer is also best for Har-Mac 
and myself.” I like my customers and like to 
help them all I can. I would not think of over¬ 
loading any of them or selling them unsaleable 
merchandise. That is, goods that I know they 
can not market in their locality. I would not 
be doing justice to my customer or myself if I 
would over-load him with such unsaleable mer¬ 
chandise. While on the other hand, when I sell 
him goods I know he can sell and make a quick 
turn-over, I am working to his interest and 
helping him succeed. 

Plays Sqnars 

As the territory develops there is a demand 
for new goods, new lines, etc. The up-to-date 
jobber keeps up with the times and usually buys 
new goods as they are introduced on the mar¬ 
ket. He investigates before buying and usually 


knows that there is a demand for an article 
before purchasing it. This is sometimes worth 
a great deal to the dealer and if a new article 
is offered by some speciality man and is not 
handled by the jobber, it is well for the dealer 
to investigate thoroughly before purchasing a 
stock. 

The jobber, the same as the dealer, is work¬ 
ing for turn-over and is careful what he buys 
in new goods, also the hardware jobbers must 
stand back of his goods and please his custo¬ 
mers. This is why I believe I have been able 
to stay on the same territory for thirty-one 
Real's. I have played the game 50-50 with my 
customers and have tried to make them suc¬ 
cessful. The larger my customers grow, the 
larger my orders become. “The never have to 
worry” customer I have today is the one who 
uses the hardware jobber most, and I find that 
the dead ones are those who unfortunately have 
been buying in large quantities on speciality 
items, and have not worked for turnover, and 
purchased often and regularly in small quanti¬ 
ties. 

Stick to Bailable Friend 

Every dealer harvests a lot of wild oats at 
the end of each year and I must believe the 
one that has the best crop of merchandise is 
the one who has been buying most of his goods 
from his steady and reliable friend,the jobber’s 
representative. The moral of all this, stick to 
your old faithful friend the jobber’s salesman. 
He will work with you and if something goes 
wrong, it is his business to satisfy you. He will 
n-ever double-cross you like some of the “Oct 
rich quick” salesmen who may happen along. 
Most of my customers are loyal to Har-Mac, 
we are confidential friends and we are not 
afraid to go to one another for advice, nor do 
I doubt any of them when it comes to a com¬ 
plaint. We always get together on what is 
right. 


JOBBERS-MANUPACTURERS 

CONVENTION 

The next conclave of universal importance in 
the hardware world is the joint convention of 
the American Hardware Manufacturers’ Asso¬ 
ciations and the National Hardware Associa¬ 
tions, which will be held at Atlantic City the 
week of October 17th to 20th. 

Manufacturers and jobbers from all over the 
United States are now making their reserva¬ 
tions for the different Atlantic City hotels and 
any further information may be obtained from 
Secreta^ F. D. Mitchell, 1819 Broadway, New 
York City, or Secretary T. J. Fernley, of 505 
Arch street, Philadelphia. 

The automobile accessory branch of the Job¬ 
bers’ Association will have headquarters at the 
Ambassador, where an exhibition will be held 
commencing October 16th. 
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FILE RAILWAY CLAIMS WITHIN 
POUR MONTHS 

I have frequently discussed, for the benefit 
of all classes of business men, the law governing 
the bringing of claims against railroads for lost 
or damaged goods. Every reader hereof who 
ships freight or receives it knows that his bill 
of lading contains a time limit for the making 
of a claim and the bringing of suit if the claim 
isn’t settled. Since it is a favorite practice of 
railroad companies to jolly claimants along 
until the time limit has expired, and then refuse 
to pay, it is important to know every phase of 
the law on the subject. 

The United States Circuit Court of Appeals 
has just decided a most important case brought 
by the Gillette safety razor people against the 
Director General of Railroads. It makes clear 
one phase of the law of railroad claims which I 
do not remember writing about. 

The Gillette people shipped merchandise from 
Massachusetts to their own order in New York 
City. It was never delivered, and suit was en¬ 
tered against the railroad. The latter defended 
on the ground that the bill of lading required a 
claim to be filed within four months, whereas 
claim had not been filed at all. It seems t^t 
the Gillette people simply brought suit without 
filing any claim at all, and the railroad’s po¬ 
sition was that a claimant must first file claim 
and if he did not do so within four months, he 
could not bring suit afterward. 

The case finally got up to the Circuit Court 
of Appeals, which affirmed a judgment for the 
railroad, and made it very clear under what 
circumstances a railroad company could escape 
paying for goods which it had lost en route. 

The decision was based on a provision in the 
new Federal Act of 1915 which, in order to put 
a check on railroad companies, provided that a 
carrier must issue a bill of lading under which 
it would be liable to the lawful holder thereof 
for loss, damage or inju^ to the property cov¬ 
ered by iL Also making it unlawful (here is the 
important part) 

“to provide by rule, contraet, regulation ot othermse a 
shorter period for ^ving notice of claims than ninety 
days, and for the filing of claims of a shorter period 
than four months, and for the bringing of suit for a 
shorter period than two years, provided, however, that 
if the loss or damage complained of was due to delay, 
or damage while being loaded or unloaded, or damage 
in transit by carelessness or negligence, then no notice 
of claim nor filing of claim shall be required as a con¬ 
dition precedent to recovery. 


The court applied this provision and laid 
down the rule explained below, which is of 
great importance to every shipper or receiver of 
freight: 

Say goods are lost or injured en route, and 
are delivered to the consignee damaged, or not 
delivered at all. If notice of claim is filed with 
the railroad company within four months, as it 
always should be, whether the company claims 
to be looking the matter up or not, and suit has 
to be brought, you won’t have to show negli¬ 
gence on the railroad’s part at all; in fact, you 
won’t have to show anything except the ship¬ 
ment in certain quantity, or condition, and the 
delivery in different condition, or non delivery. 
That is because a railroad company, which is 
under pay to transport goods, is practically a 
guarantor of their safety and condition. If lost 
or damaged, the burden is at once thrown on 
the railroad to excuse itself. 

But if claim has not been filed in four 
months, the situation changes, much to the ad¬ 
vantage of the railroad and to the disadvantage 
of the claimant. In that case you most actually 
show that the loss or damage was due to the 
railroad’s negligence, or to the railroad’s undue 
delay, or to something occurring during loading 
or unloading. As the claimant almost never 
has such information in his possession, you can 
see how it handicaps his case not to file his 
claim within four months. The whole thing 
hinges on the time of filing the claim. If it is 
filed within four months, you don’t need to 
know or prove how the loss or damage occurred. 
If it isn’t filed within four months, you must 
prove when or how the loss or damage hap¬ 
pened, which usually you can’t do. The Gillette 
people didn’t file their claim within four 
months, therefore when they sued they en¬ 
countered this rule and the court held that they 
had lost their right to damages unless they 
could show that their goods were made way 
with (1) because of the railroad’s delay, or (2) 
because of the railroad’s negligence en route, 
or (3) because of something occurring during 
loading or unloading. This they couldn’t do, so 
lost their case. 

It might be that in some cases the claimant 
could get by in his suit—even if he hadn’t filed 
a claim within four mouths—^merely by showing 
the railroad’s failure to deliver, but the one safe 
way to protect yourself, in every possible con¬ 
tingency, is to file your claim within four 
months, even though your claim seems certain to 
be settled almost immediately. 
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A BUSINESS METHOD MUCH BETTER 
THAN PARTNERSHIP OR 
INCORPORATION 

(Copyright by Elton J. Buckley.) 

I want to say something in this article about 
a new method of transacting business which is 
attracting the increasing attention of lawyers 
all over the country, and through them the at¬ 
tention of business interests, both large and 
small. The plan is a successful and very ad¬ 
vantageous substitute for both partnership and 
incorporation, and is adaptable to all kinds and 
degrees of business except the one-man style, 
and very small enterprises. 

The plan is called the “Common Law Trust,’’ 
and it shouldn’t be called new at all, for it is 
really quite old. It has been only recently, 
however, that it has been thought to be adapt¬ 
able to ordinary business. It is not founded on 
any state or national law, but on the old un¬ 
written common law right of men to transact 
business through trustees. 

I said the Common Law Trust was an accept¬ 
able substitute both for partnership and incorpo¬ 
ration, meaning that it will operate equally as 
well without the disadvantages to which part¬ 
nership and incorporation are subject. What 
are those disadvantages? Well the chief dis¬ 
advantage of partnership are, first, that your 
partner is your legal agent and can make con¬ 
tracts which will bind you; second, that you 
are personally liable for the firm debts, even to 
the limit of your personal fortune and, third, 
that you can^t sell your interest without your 
partner’s consent. 

The disadvantages of putting your business 
in the form of a corporation are even more nu¬ 
merous. The first is not the heaviest, but is still 
a disadvantage, particularly before a jury if you 
are engaged in litigation. It is the prejudice 
that a lot of people have against corporations; 
second, the inconvenience and expense of doing 
business in other states. Wherever you go you 
must register and pay fees and taxes; third, the 
espionage that both the state and the nation 
exercise over corporations nowadays; fourth, 
the necessity of filing periodically reports of 
various kinds; fifth, the excessive taxes which 
corporations usually have to pay; sixth, the 
heavy bonus fees that have to be paid for the 
privilege of doing business as a corporation; 
seventh, the fact that you are limited as to what 
business you can do by the limitations of your 
charter. 

Every one of these disadvantages is overcome 
by doing business as a Common Law Trust, and 
at the same time it retains every advantage that 
can come either from partnership or incorpora¬ 
tion, including personal immunity from firm 
debts, which sends so many people into incorpo¬ 
ration. 

In a nutshell, the idea of the Common Law 
Trust is based on the theory that business men 
may do business through trustees, imder the 


common law, without state leave or leave from 
anybody; that they do not need to be incorpo¬ 
rated and that wheil the thing is once function¬ 
ing, neither the owners of the business nor the 
trustees are liable for the debts of the business. 
The only liability is against the capital of the 
business, as in a corporation. 

Common Law Trusts are organized something 
after this proposition: Say that four men want 
to do business together. Ordinarily they would 
form a partnership or incorporate. Two of the 
number are to be the active heads. The whole 
four transfer to these two the property, capital 
or what not, which constitutes their contribution 
to the firm capital. The two then execute a 
declaration of trust, setting forth that they hold 
what has been transferred to them in trust for 
the whole four. The trustees run the business 
either themselves or through somebody whom 
they appoint. Each person, in exchange for 
what he puts in, gets a “beneficial share,” 
which can be sold like a share of stock. 

The declaration of trust must be filed like 
any other declaration of trust, but outside of 
this there are no reports to be filed, or anything 
else done which an individual wouldn’t have to 
do. Up to now there are no restrictive laws 
against Common Law Trusts, and no laws taxing 
them as associations. They pay precisely the 
same taxes as an individual. They can go from 
state to state exactly like an individual, without 
paying any bonus or entrance fees, or any for¬ 
eign state taxes. All contracts made by the 
trustees are made in such a way that the other 
party can’t come either on the trustees person¬ 
ally or on the owners of the business; he must 
look to the capital for whatever claim he has, 
exactly as in the case of a corporation. 

The cost of forming a Common Law Trust is 
but a small fraction of the cost of forming a 
corjwration in most states. In Pennsylvania, 
for instance, the cost of incorporating a $10,000 
corporation can be as much as $500, depending, 
of course, on the work to be done. The cost of 
forming a Common Law Trust in the $10,000 
class would be nothing like that, and the taxes 
would be smaller from the start. 

Any business that can operate as a partner¬ 
ship or corporation can also operate as a Com¬ 
mon Law Trust, more efficiently, more econom¬ 
ically, more comfortably and more safely than 
in either of the other ways. Some of these days 
the legislatures may decide to hamper or restrict 
this easy and economical method of doing busi¬ 
ness, but not one of them has done it yet. 

DANGER IN BOTH EXTREMES 

Editor Hardware Wor^d: 

From our viewpoint, judging from our particular ter¬ 
ritory only, it would be our idea to keep a well assorted 
stock, but to be careful not to over buy. It is our 
opinion that some firms, both retail and wholesale, have 
been as much too conservative in the last two or three 
years as others have been the opposite. Yours truly, 

McLendon hardware company. 

Waco, Texas. J. W. Tabor, Mgr. of Sales. 
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PASSING OP JOHN C. BRITTAIN 

After three years of battle with ill health and m- 
companying mental anguish, John G. Brittain, vice 
president and one of the organizers of the wholesale 
firm of Sloss & Brittain Co., passed away September 11 
at San Francisco. 

Mr. Brittain had been active in the hardware life of 
the Far West for nearly 35 years. He was a native of 
Canada 54 years ago and had his first taste of the 
business at Toronto. Making the big jump to California 
in his late ’teens, he quickly identified himself with 
hardware again. In the early nineties he became sales- 
man for Miller, Sloss & Scott and is remembered by his 
contemporaries at that time as a careful, keen, well- 
posted, active hardware man from the start. 

In 1900 he became hardware buyer for the firm and 
a stockholder, and when the Pacific Hardware & Steel 
Co. was formed, in 1902, he continued buying for the 
enlarged concern. In 1908 with his brother, J. N. 
Brittain, he formed Brittain & Co. in the retail business. 
The later firm of Butler & Brittain was a forerunner 
of the present firm of Sloss & Brittain, which was 
formed eight years ago. 

During his years of service in helping to supply 
hardware to the growing West, Mr. Brittain was widely 
known and admired for his sterling qualities and ideals, 
his tremendous capacity for work, his strict business 
faith and his keen judgment of the value of goods. 

To Mrs. Brittain, his two daughters. Miss Jeannette 
and Miss Hatherly, his good brother, J. N. Brittain, 
Joseph Sloss and his other business associates we extend 
our sympathy for the loss in which we all share. 


J. W. West has purchased the E. J. Riegel Hard¬ 
ware Company at Bock Bapids, Iowa. 


Crystal Lake Lumber & Coal Co., who handle build¬ 
ing material and hardware, have incorporated at Ciys- 
tal Lake, Ill. 


Teton Hardware Co. at Teton, Idaho, recently in¬ 
corporated with a capital stock of $30,000 with Walter 
Biggs as manager. 


Boy Peterson and Dwight P. Anderson have fitted a 
certificate of co-partnership, conducting business under 
the name of P. & A. Hardware Company at Exeter. 


AMERICAN WIRE FABMCS CO. SOLD TO 
WICKWIRE SPENCER STEEL CORP. 

It will no doubt come as a surprise to the hardware 
trade to learn that the stockholders of the American 
Wire Fabrics Co. have sold their holdings to the Wick- 
wire Spencer Steel Corporation, of which T. BL Wick- 
wire, Jr., is president. Both the buyer and seller real¬ 
ized that they could be useful to each other. The 
Wickwire-Spencer Steel Corporation produces not only 
its raw materials but a varied line of wire prodoets 
which go to the hardware trade, while the American 
Wire Fabrics Co. have confined their production almost 
entirely to screen wire cloth. This consolidation will 
give the trade better service on the various wire 
products. 

The American Wire Fabrics Co. was organized in 
1911, and originally comprised the followiing factories: 
American Wire Cloth Co., Clinton, la.; National Wire 
Cloth Co., Niles, Mich.; New Freedom Wire Cloth Co., 
New Freedom, Pa.; Pennsylvania Wire Cloth Co., Mt. 
Wolf, Pa. 

Later on the Company bought the machinery and 
equipment of the Standard Wire Cloth Co., Glen Bock, 
Pa., and the Pittsburgh Wire Cloth Co., Pittsburgh, Pa 
These plants have now all been consolidated into two, 
one at Mt. Wolf, Pa., and one at Blue Island, HI. The 
latter plant is new throughout and is considered the best 
wire cloth plant in the world. 

It has been stated that the Fabrics Company itself 
could produce 150,000,000 square feet of wire cloth with 
the equipment they now have installed. Their business 
has grown steadily and the season just closed shows the 
largest year in the history of the Company. They have 
sold their product in all the states and in many foreign 
countries. 

It is authoritatively stated that the American Wire 
Fabrics Co. will continue to do business as heretofore, 
and that the personnel will remain the same. The 
officers and board of directors were as follows: C. K 
Anderson, president; C. L. Hoff, vice president; W. F. 
Harrah, vice president; C. 8. Bohrbaugh, vice president 
and general superintendent; M. N. Gilbert, secretarv- 
treasurer. Directors: Geo. A. Wolf and Wm. H. 
Ottemiller. 

The sales organization was composed of the follow¬ 
ing: L. G. McDonald, sales manager; John D. Stodder, 
assistant; T. E. Bichards, manager New York office. 

A later announcement will be made as to how the 
various goods will be marketed, but it is understood 
that the two companies will operate separately for the 
coming year. 

The American Wire Fabrics Co. have made a com¬ 
plete line of screen wire cloth, fanning mill cloth, sifter 
cloth, pullman cloth, and many other items. Their prin¬ 
cipal brand is American and their largest specialty is 
Galvanoid, electro zinc plated after weaving, their 
production on this one item being as large as all others 
combined. 


Dunlap Hardware Company has engaged in business 
at Dunlap, Tenn. 


W. C. Miller Hardware Co. are successors to Miller 
& Kroft, at Akron, Ind. 


G. F. Gardner has purchased the hardware business 
of Fred Welp, at Blairsburg, Iowa. 


James Meneeley has purchased the hardware busi¬ 
ness of Fred C. Carroll at Armington, HI. 


Shuirman Hardware Co. has purchased the hardware 
business of E. W. Holbrook at Charles City, Iowa. 


E. A. Stone has purchased the hardware store of 
George Menagh Sons Hardware Co. at Denison, Iowa 
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GETTING A SHARE OF RADIO SALES 

This view of the front of the Porter Avenue Hard¬ 
ware Co. at San Fernando fairly breathes life into the 
black and white of our page, so eloquently does it 
bespeak the enterprise of the proprietors of this 
business. 

The announcement of a daily radio^ concert shows 
that these merchants are going after their share of that 
served-on-a-platter custom. They must have a man in 
the store who is himself a radio enthusiast and quali¬ 
fied to understand the ‘‘nuts’^ and help the fans. 
They have a receiving set in constant operation, and 
they are making everlasting friends of the small boys 
as well as the grown-ups with a play fever. 

With second sight and a strong glass we would see 
in the left display window a complete camp, showi^ 
all outdoor, hunting and fishing goods carried in stock. 
It made many a sale this summer and fall, as it was 
changed and carried along. , i 

The right-hand window shows a complete kitchen 
with gas range, cooking utensils, and a refrigerator with 
ice and eatables just as they would be in the hom^ 
Increased sales of the very items shown immediately 
responded to this display when it was put in and con¬ 
tinued as it was maintained. . ^ 

H. G. Muegee and Fred Westman are the enterprising 
proprietors of this business, and they handle a complete 
line, including cutlery, household goods, paints aad ^8 
and pipe and fittings. Mr. Muegge testifies, ‘We 
know that a good window display makes us money. 


‘‘THE RADIATOR WITH A BACKBONE’’ 

is the descriptive slogan given to the Atlas Radiator 
for Ford Cars, manufactured by the Steidle Mfg. Co. of 

CineinnatL , . .. 

The slogan is derived from the patented construction 
which really provides a backbone to the radiatoT\ The 
backbone consists of a heavy steel bar which is formed 
integral with the bracket supports and makes a frame 
of considerably greater strength than the brackets and 
bottom plates ordinarily used. There are no rivets 
through or plates brazed to the brass bottom tank to 
pull loose or cause leaks. .a 

Such a backbone construction actually ties the a ora 
frame together where the radiator is mounted on the 
chassis. Spread of the car frame is prevented and strain 
on the walls or core of the radiator, due to road shocks, 
is eliminated. 

In addition, the Atlas has a honeycomb brass core 
with a water volume three times greater than the stand¬ 
ard tubular type. The expanding brass core minimizes 
the danger of bursting from freezing, while the extra 
water volume and thin stream used brings greater cool¬ 
ing efficiency. . , , . * 

The shell of the Atlas is finished in two heavy coats 
of black japan, with the core in rich gray enamel. A 
nickel-silver bar cap is furnished as standard equipment. 


E C. DeMerritt & Son have purchased the hardware 
business of Wilson & Stoffer, Clayton, Michigan. 


PASSING OP CHALMERS M. KING 

Within the last month was mourned the pass¬ 
ing of one of the widest known and most popu¬ 
lar members of the hardware trade of America, 
Chalmers M. King, for a quarter of a century 
sales representative of the McKinney line for 
the entire United States, and assistant secretary 
of the Company. 

Mr. King enjoyed an acquaintance in the 
trade exceeded by no one, and in his many years 
of traveling he had come to be called “the 
Jobber’s Friend.” 

Mr. King was within one day of his seventy- 
fifth birthday when he passed away at his old 
home near St. Clairsville, Ohio. Before his con¬ 
nection with the McKinney Manufacturing Co. 
he had served in the Internal Revenue Service 
for the Government. Mr. King never married 
and is survived by two brothers and several 
nieces. 

AT THE END OP THE RAINBOW 

There ^s a pot of gold at the foot of the trail, 
that’s what the story says. Those who would 
find it must travel far with unbounding strength 
and unfaltering courage. 

The pot of gold spells happiness, that’s what 
the story says. Different things it means to 
different seekers. Some who strive for the goal 
would lift the lid and find health—that means 
happiness to them. Others would find the myth¬ 
ical pot filled with wealth to gratify their ideas 
of contentment. Some would seek gratifica¬ 
tion of ambition. 

There are various ways and paths along the 
rainbow trail for the various seekers after hap¬ 
piness. They travel the road of pleasure, of 
spending, of sport and fame and ostentatious 
display. 

There are no rocks in the path of the rain¬ 
bow trail—trouble and sorrow and pain, woes 
and heartaches, doubts and fears that obstruct 
the traveler’s way. He stumbles and falls in his 
search after happiness. He loses faith in God 
and man, and cries aloud that there is no hap¬ 
piness—only injustice and suffering. 

And yet they go on from the dawn of life to 
the twilight, always seeking—seeking—and 
then they find—those who persist—and reach 
the pot of gold at the end of the trail, that is 
filled with Love—just Love—not money, nor 
fame, nor pleasure, nor any of the other magic 
spells that had lured them on—but just Love— 
mother love, father love, love of sweetheart and 
husband and wife; love of friends and brotherly 
love—but just Love, that spells happiness at the 
foot of the rainbow trail. 

If asked for information, be sure you have it 
before you give it. Do not assume that the 
location or fact is so now because you onoe 
thought it so. Don’t misdirect. Make your 
directions so clear that they will be a real help. 
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Enterprising Merchant’s World Trip 

A. Z. Wells, President of Wells & Wade, Tells of Font 
Months’ Journey With His Family Through Europe^ 
the Near East, the Holy Land and Egypt. 


Editor’s Koto: Hr. Wells Is one of those progressive merchants whose organisations are so complete and whose bnsbiosset 
are In condition to permit leaving them to guide the family on a trip abroad. Snch a trip Is In every sense the reward of enter* 
prise, hard work and long years of thrift, and It Is on these terms that the privilege has come to Hr. Wells, one of the leading 
merchants of the Northwest. 

At our request Hr. Wells has sketched the course of his Journey and Indicated a few of the Impressions of a good hard* 
ware man on the conditions met on foreign shores. We know that our readers will Join ns in the feeling that we are all 
privileged to view these scenes through eyes of onr kind, thanks to Hr. Wells* enlightening account and his fine pictures, 
which we are also proud to reproduce. 

Editor Hardware World: King Solomon’s Underground Quarry 


Mrs. Wells and the writer left the Hardware Deal¬ 
ers’ Convention in January and attended the Apple 
Shippers’ Convention at Chicago; then on to Pitts¬ 
burgh, Washington and New York. On February 4th 
we sailed on the Empress of Scotland,” a ship of 
32,500 tons displacement, 900 feet in length, with a 
passenger list of 831, and had a very calm sea all the 
way over. 

Our first stop was at the Island of Madeira for one 
day, then on to Cadiz, Spain, where we took a side trip 
for two days into Seville, Spain, visiting the wonderful 
Cathedral, Alcazar, and other interesting points, return¬ 
ing to the ship to sail next for Gibralter, where we had 
free access to the fortifications. This was most inter¬ 
esting on account of the extensiveness of the tunnels, 
galleries and armament. 

Leaving Gibralter, our next stop was at Algeria, in 
Algiers, where we remained a short time, steaming 
next for Athens. We spent two days in Athens, visit¬ 
ing the Acropolis. Parthenon and other historical ruins 
which we have all read of in Ancient Grecian history. 

From Athens we steamed through the Dardanelles 
into the Sea of Marmora and to the City of Constanti¬ 
nople, where we spent two most interesting days, visit¬ 
ing the Mosque of St. Sophia, the world-famed Bazaar, 
and crossed the Galata Bridge connecting the old City 
of Stamboul with Pera, or Constantinople proper. This 
bridge spans the Golden Horn, where it is said that 
all the nations of the world meet each hour of the day. 
From the motley crowd we encountered, I am convinced 
there is some truth to the legend. 

Five Days In Palestine 

Leaving Constantinople, we steamed through the 
Bosphorus into the Black Sea, returning the same day 
again through the channel and were out at sea once 
more, headed for Haifa, which is the port of entry 
into Palestine. We had a side trip through Palestine 
of five days, visiting Mt. Carmel, Nazareth, Cana of 
Galilee and Tiberius the first day. We took a boat at 
Tiberius and had a short cruise on the Sea of Galilee, 
returning from there to Nazareth, where we remained 
over night. 

The next morning we headed our automobile south, 
crossing the Plain of Esdralon and through the town 
of Nablous, which is the home of the Samaritans. 
(Incidentally, the Samaritans are a fast disappearing 
race, there being only about eighty living at the pres¬ 
ent time.) 

At Nablous we visited the Samaritan Tabernacle 
and were shown what is claimed as the oldest copy of 
the Pentateuch in existence. It is certainly very old, 
being written on parchment, in Arabic, and looks as if 
it had seen many, many centuries pass into history. 
Shortly after leaving Nablous we passed within a few 
yards of .Jacob’s Well on our way to .Tenisalem. 

.Terusalem is a city of about 60,000 people, the old 
part entirely surrounded by a high wall which stands 
in perfect condition, and is the only walled city we 
saw where the walls are intact. In .Terusalem we visited 
Mt. Moriah, Mt. Zion, Mount of Olives, the Garden of 
Gethsemane, Church of the Holy Sepulchre. Calvary, 
and many other places that we have all read about in 
the Bible. 


We also visited in Jerusalem the Mosque of Omar, 
which is built on the site of King Solomon’s Temple, 
and also King Solomon’s Quarry, which, to my sur¬ 
prise, I found underneath the City of Jerusalem itself 
instead of an open cut in a hill or mountain as I had 
pictured it would be Another place of interest was 
the Jews’ Wailing Place, which is just outside and a 
part of the wall of the city. 

We spent a day outside the city in the surrounding 
country, visiting the Church of the Nativity in the 
town of Bethlehem and many other points. I^om the 
higher hills we could see the Biver Jordan and the 
Dead Sea. We found the City of Jerusalem and ail 
Palestine most interesting on account of their customs, 
dress and speech—quaint and different from anything 
we had encountered up to that time. 

Egypt and the Upper Kile 

We returned to our ship, steaming for Alexandria, 
where we transferred to trains and left imme¬ 
diately for Cairo, 150 miles up-river. Prom Cairo we 
went by train to Luxor, about fourteen hours’ railroad 
trip, where we transferred to a river steamer for 
Assouan, which is a two days’ boat trip. 

Arriving at Assouan we visited the Temple of Philae 
and the small town of Shelal, and also crossed the 
Assouan Dam, which is a mile and a quarter in length 
and 130 feet maximum height. This is a very wonder¬ 
ful piece of engineering and construction, the Dam 
appearing to be wholly constructed from hewn red 
granite, with perfect proportions, and its architecture 
makes its appearance quite artistic. Betuming by boat, 
we visited the ruins at Komombo and Edfou, returning 
to Luxor, where we remained for three days, visiting 
the ruined temples at Luxor and Kamak, which is three 
miles distant. 

StupandoiiB Temple at Kamak 

The Temple at Kamak is a most stupendous struc¬ 
ture, its proportions almost beyond conception. The 
first hall one enters is 338 feet in length, 170 feet in 
width, and the roof is supported by 134 stone columns 
that are 33 feet in circumference and 80 feet high. All 
the side walls and columns are inscribed with historical 
hieroglyphics, many of them having been painted, and 
it is surprising how the color has remained, although 
the temple has been constructed for about 5000 years. 

One passes out of this first hall into another of 
almost equal dimensions, until a series of seven of 
these wonderful rooms have been entered. There is 
also an open court, near the center of which stands a 
solid granite obelisk, polished and inscribed from top 
to bottom, the dimensions of which are about 10x14 
feet at the base and 99 feet tall. 

This is one solid piece of granite that has been 
standing since the temple was built and appears to be 
in the same perfect position today as when erected. 
I wondered as I looked at this stone, weighing many, 
many tons, how and under what conditions it could 
have been taken from the quarries, transported about 
2.50 miles, and erected on a foundation that would 
withstand earthquakes and the elements for thousands 
of years. 
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Water Hand Lifted for Irrigation 

From Luxor we also visited Thebes, the Tombs of 
the Kings, the Colossi, and other historical and inter* 
esting places. 

The irrigation of the Nile Valley from the mouth of 
the river to Assouan^ a distance of 730 miles, is prac¬ 
tically all done by lifting the water by hand from the 
river and relaying it four and five times before getting 
it to the level of the river bank, where it is carried in 
what looked like adobe flumes to the fields, which ex¬ 
tend from one-half to three miles from the river bank. 

Returning to Cairo, we visited the Museum, the 
Citadel, the Mosque of Hassan, and several other places, 
returning after twelve days in Egypt to the ship, our 
next destination being Naples, Italy, where we visited 
the interesting places of the city, also spent one day in 
the Ruins of Pompeii. 

While there, of course, we were at the foot of 
Vesuvius, from which a heavy smoke is constantly 
pouring. We also saw the volcano Stromboli at night 
in active eruption, the flames shooting high in the 
sky, with molten lava running down the side of the 
mountain, a sight one can never forget. 

Leaving Naples, we were on our way to Rome, 
where we visited St. Peter’s Cathedral, the Vatican, 
and saw all and were on some of the ** Seven Hills of 


Rome.” We also visited here the Forum, the Pantheon, 
the Collisseum, the old stone aqueduct, and were very 
sorry indeed we did not have another week here, for 
we found Rome most interesting. 

Italy, France and Central Europe 

Returning to the ship, our next stop was at Villa- 
franco, where we had five days, visiting Monte Carlo, 
Nice and many of the most interesting places on the 
Riviera. From there we went through France by train, 
stopping at Lyons, finally reaching Paris, where we 
remained for ten days, visiting the many sights of this 
wonderful city. 

From Paris we crossed the Channel to London for a 
week, where we had a very interesting stay. Leaving 
London, ^we crossed into Holland, and from there int6 
Germany, reaching Berlin, where we remained a week. 
Here we visited the former Kaiser’s palace, also his 
Potsdam Palace, which is about two hours’ automobile 
ride from Berlin. Both palaces are magnificent and as 
fine as artists and architects could make them. 

We found Germany and Berlin intensely interesting 
and were sorry, after a week’s stay, to leave our good 
hotel and splendid service for Belgium, in which we 
made a short stay; then on to Paris again and after a 



A HABDWABE liAN IK THE HOLT LAND 

We presume that the "Wells'* Rebecca visited were ancestors of the Wells who returned the visit. Tiberus is seen across 
the Sea of Galilee, and above a view of the modem hotel at Tiborus. At the right the Virgin’s Fountain at Nazareth, and 
below it an old olive tree in the Garden of Gethsemane. The "city" pictured in the lower left sprang up over night to house 
Jewish refugees. Excellent opening for a builder’s hardware business here, but a glance at the type of country might suggest 
a more promising location for a metropolis. 
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couple of days more in that city, took the train for 
Cherbourg. 

France a Terrible Sufferer 

We visited the war zone at Bheims, where we had 
an opportunity to see first-hand the terrible destruction 
following in the aftermath of war. Bheims was a very 
beautiful and prosperous manufacturing center with a 
population of about 70,000, but it is fJmost wholly a 
mass of grey stone skeleton wails and ruins, the results 
of terrific bombardment and fires which destroyed 
everything of an inflammable nature. Some re-building 
is going on, but it will be many years before the city 
can be rebuilt, owing to the confusion that exists on 
every hand. 

Practically every building in this city shows the 
effects of the intense bombardment and some of the 
larger manufacturing structures are simply shot into 
neat piles of rubble stone. The wonderfully beautiful 
Cathedral, a structure known all over the world for its 
beauty of architecture, sculpture and historical asso¬ 
ciations, has been tremendously damaged and, although 
feeble attempts are being m:.de to repair it, it can 
never be made as beautiful as it once was. 

Not only has great holes been shot through the roof, 
through the sides, through the walls and towers, but the 
building and its contents were set on fire and the 
destruction seemingly made as complete as possible. 


Typical of Hundred^ of Former Factories 

We were shown destroyed stone walls of great 
dimensions which, we were told, before the war were 
among the largest glass manufacturing factories in 
Europe, employing thousands of people, but their 
destruction has been so complete that it is impossible 
to follow the outline on which the original building 
formerly stood. 

On our way from Bheims to Hill 208, which was an 
intensely fortified German stronghold, we passed 
through a farming district which was covered during 
a long period with trench systems, dug-outs, etc. The 
larger part of the farms where the trenches existed 
have been reclaimed and crops are growing on the land, 
but the white chalk that still shows in a scattered way 
on the soil designates the lines where trenches wei« 
located. 

One very distressing sight one sees on this trip are 
the thousands of white and black wooden crosses—the 
war cemeteries—the white merking the graves of the 
allied soldiers and the black those of the Germans. 
These cemeteries are on every hand and are well kept, 
evidence of a wreath of flowers showing on almost 
every allied grave. Hill 208 was most interesting, but 
to briefly describe it and its fortifications is beyond 
my ability to do. 



INVESTIOATINO POSSIBILITIES FOB A PUMP AND ENOINE BBANOH ON THE NILE 

Wells A Wade are extensive dealers in pumps, engines and irrigation machinery, and it is rumored that one of the objects 

of Mr. Wells* trip to Egypt was to investigate the possibilities of installing a branch at Cairo. If his live-wire sales depart¬ 

ment was once turned loose on these **red hot” prospects, the Sahara would become one vast apple orchard. 

On the left, 1922 model Egyptian 1 m. p. (man power) pump working under full head; upper center, Mr. Wells in the 
midst of a fine stand of barley with the ruins of the Temple of Kamak in the background; the open flume or ditch of adobe on 

the left is typical of Egyptian * ‘corrugated culverts and canals* ’; water is thus carried to the fields which flank either side of 

the river in a strip from one-half to three miles broad, stretching for 750 miles between the Assouan Dam and the Delta. 

Upper right: Completely equipped pumping plant and typical irrigation system, showing that any merchant of pumps, wind¬ 
mills, engines and irrigation supplies has thousands of potential customers in North Africa if he will only solicit them and 
do a little “missionary work.’* The buckets shown in the view on the left are suspended on pivoted, balanced polea. crane 
fashion. The first man fills the bucket in a pool, raises it and swings it to the man above, who empties the water into his 
bucket, which is raised and swung in the same way to the next level. It is often poured, lifted and swung in this way four 
or five times until what is left is poured into the adobe ditch. 

Lower right: Assouan Dam, at the first cataract of the Nile; built by the British as a flood control instrument, one and 
a quarter miles long and 130 feet high. As Mr. Wells stood there by the railing looking down the river toward the mouth. 
780 miles away, he was contrasting the progress represented by the dam with the old order represented by the breech-cloUi 
and bucket water-lifters which line the banks. 
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ATLAS 

FOR FORD CARS 

The Radiator with a Backbone 



The strongest radiator for 
Fords made — because it is 
the only radiator with this 
Patented construction. 


This patented construction 
Positively ties the Ford 
frame where the radiator 
is mounted on the chassis. 


Add the other Atlas features — increased 
cooling surface and expanding brass honey* 
comb core — and it is not surprising that 
jobbers and dealers proclaim it the biggest 
seller among Ford replacement radiators. 


Write for Details 

STEIDLE MEG. GO. 

CINOINIfATI 
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There are, however, in place, in front of this hill Bffaay, Many Years Before France Can Be Behnllt 

many sections of German barb wire entanglements. The impression one gets of the war area of Frsnee 
There are also in the fields of grain in adjacent terri- is that it must necessarily take years, possibly genera* 
tory immense mounds of **rolled up** barb wire, some tions, to rebuild the towns and industries, and the 
of which are as large and high as a good sized business feeble though heroic attempts of the native French, of 
block. How and where final disposition of these accu- these destroyed towns and counties are putting forth, 
mulations of barb wire is an unsolved problem. commands the highest admiration and sympathy. 



T 


THESE BUIEDEBS USED NEITHEB BE-ENFOBOIKO BABB KOB '*PITT8BUBOH PEBFEOT** 

When Napoleon stood where an obliinnK camel has led Mr. Wells and his party, beside the Sphynx and the Great PT*' 
mid, he is said to have exclaimed: “Forty centuries look down unon us.“ 

Ancient builders used neither steel nor heavy hardware, and Mr. Wells would have engaged in another line of busioe^ 
had he been a builder of Pharoah’s, rather than the Inland Empire. The world will never know how these pre*histonr 
artisans transported and placed the massive stones and columns of the Temples of Luxor, Kamak, Thebes and Komombo, shof^ 
here. Some idea of the proportions may be gained by discovering Mr. Weils in the lower left and right corners. Bear ia suss 
that he is a big man, physically as well as from a merchandising standpoint. 

The author of this interesting account, to whom we are also indebted for these views, is seen in the center at the vlMei 
of his Suez Packard with the hand accelerator doing double duty. 
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Takes the Tool to the Work 


T ransmits the power at point where yju want it. Has unlimited uses in every shop. 
Handy for getting under car or working in cramped quarters. No need to take car 
apart. Can be driven by an electric drill V^-inch capacity or more, or direct from line 
shaft, lathe, drill press, emery-wheel stand, or any power that will drive shaft at a speed 
of 1,000 to 1,725 r. p. m. • 


Ib especially adapted for Emery Wheel Grinding, 
Drilling, Beaming, Polishing — for Tire Buffing 
work in Tire Repair Shops and for Valve Grind¬ 
ing. Has three-speed pulley and a control that 
enables you to stop and start at will the tool 
being used. 


Sold by All Live Jobbers 


Liberal Discount to Dealers 

If you are interested in cutting your shop costs, 
get full particulars on this convenient tool for 
shop work. Your jobber can supply you with 
literature, or write us direct and we will send it 
to you post paid. 

ALBERTSON & GO. 

Sioux City - Iowa . 


Sioux FLEXIBLE SHAFT ATTACHMENT 
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France Fully Justified In Her Demands 

The extent and thoroughness of the war devastation 
which France suffered is to one who has seen this 
destruction, plausible explanation of the French gov¬ 
ernment's positive insistence that peace negotiations, 
in so far as possible, be fixed on a basis that will 
never pertnit of a repetition of this havoc and that the 
German government’s reparation should be made in 
full. 

A Striking Contrast to France and Belgium 

exists after crossing into Germany, where the cities, 
towns and countries are unharmed from war waste, and 
I was surprised at the seemingly prosperous activity of 
German factories. Practically all manufacturing plants 
were in operation in Germany and business seemed to 
be going on everywhere the same as it does in this 
country. The passenger trains were full; there were 
freight trains moving, cars spotted at the factories, 
freight trains being made up in the centers and all 
together one got the idea that business was going on 
in a normal way. 

All the farmers seemed to be busy and prosperous— 
in fact the finest farming country that I ever saw in 
my life lies between Minden and Hanover, where every 
farm seemed to be in as high state of cultivation and 
as productive as our well kept gardens. 

The large towns and cities are not only substan¬ 
tially built but artistic and beautiful, and well laid out. 
The stores everywhere seemed to be well stocked and 
doing a fair sized volume of business. 

Berlin Prosperous and Busy 

We had a most interesting week in Berlin, where 
an opportunity for closer touch with conditions was 
possible. Here we found very few instances of suffer¬ 
ing. The people were fairly well dressed, looked well 
nourished and were noticeably clean and by far greater 
numbers of rosy cheeked children were seen than in 
any other country we had visited. To us merchandise, 
with the exception of silks, rubber goods—particularly 
tires, and a few other goods that had to be supplied 
through import — seemed ridiculously cheap. As an 
illustration, a first class dinner in every respect, beauti¬ 
fully served, at the best hotel in Berlin, cost less than 
$1.00 a plate with wine and a liberal tip included— 
about such a dinner as would be served at one of our 
best large city hotels. 

I thought Berlin the most beautiful city I have ever 
seen, superior to Paris, London or Rome. Its system 
of wide streets, boulevards and parks, spotlessly clean 
was truly wonderful. The extensive forests surrounding 
Berlin was also a great surprise and the practice of re- 
forestization the Germans are following is an example 
of conservation that we Americans could follow with 
great profit to our future generations. 

(Germany Apparently Longa for the 
Old Form of Government 

English is spoken or understood but little among 
German people, but from the few with whom we could 
talk we were told that conditions generally were very 
bad everywhere, with no prospect of improvement. They 
seem to think the present form of government was built 
on a foundation of sand and the nation itself was hope¬ 
lessly at sea, saddled as it was with such tremendous 
and impossible war obligations imposed by the allies 
and which must and would be modified. 

All with whom we talked mentioned the constantly 
increasing price of food stuffs and were concerned as 
to how these prices could be met by the laboring 
classes with their salary marks worth less in value each 
succeeding month. 

Compare Prosperous Germany with Devastation 
Wrought In France and Belgium 

Conditions are, no doubt, temporarily bad, but one 
has only to look at the wonderful and extensive farm¬ 
ing districts and to the many and large and well built 
towns and cities, the great numbers of large factories. 


the splendid railway transportation systems and other 
instances of intrinsic wealth to realize that potentially 
Germany is a very rich and wonderful country and 
that the war damage which she so willfully and ma¬ 
liciously perpetrated, she should, and can account for 
to the fullest extent of her resources. 

German People Continue Hatred Against France 

The German people apparently never let an oppor¬ 
tunity go by to express their hatred of France and the 
French people and from the expressions one hears he 
is forced to believe that the French nation is well 
within its rights in insisting ^hat her demands at the 
Peace Conference with regard to maintenance of her 
army is fully justified. 

The hardware stores of the Mediterranean countries 
are non-existent. That is, hardware is not carried in 
exclusive stocks, but in mixed lots of miscellaneous 
goods combined in most instances in very small stores. 
In England we found some quite credible exclusive 
hardware stores, but much of the house furnishings and 
goods usually found in our hardware stores are pretty 
well absorbed by department stores. 

In France and Belgium we did not see any hard¬ 
ware stores that would even compare favorably with 
our large country town hardware stocks. Belgium, 
however, has many stores with complete and well dis¬ 
played stocks of hardware and sporting goods. I was in 
two exceptionally large and handsomely furnished ex¬ 
clusive cutlery stores that carried very exclusive lines 
of all branches of cutlery, the equal to say the least, of 
our best city stores. 

Here we again picked up our good ship, the ‘'Em¬ 
press of Scotland,” which carried us safely, though at 
times on a very rough sea, to Quebec, where we said 
goodbye and took the C. P. R. for Chicago and the 
West, reaching home after a four months’ very inter¬ 
esting trip, traveling in all about 22,000 miles, thor¬ 
oughly convinced that to be an American citizen is one 
of the greatest blessings that man could be favored 
with. A. Z. WELLS. 


THE ROAD THAT’S A FRIEND TO SIAN 

Let me live in a house by the side of a road 
Where the race of men go by— 

But not such a road as I have now 
With its dust when the season’s dry. 

Roads are good, they are bad, they are weak, 
they are strong, 

Built on many a diverse plan, 

But I’d like to live by the side of a road 
That is always a friend to man. 


Let me live in a house by the side of a road 
Where flows, like the rich, red blood, 

A current of life, cars, flivvers and trucks, 

I^ot a highway composed of mud. 

Who will dwell in content by a rut-slashed track 
Rock-strewn from Beersheba to Dan ? 

Let me live in a house by the side of a road 
That is always a friend to man. 


I can live only once, so why should I stay 
Where daily offends my eye 
A crooked streak of mud or clay, 

Scooped out by the passers-by! 

I don’t like to sit in the scomer’s pew. 

Nor ‘‘hurl the cynic’s ban,” 

But ye gods! — for a road that all the year 
through 

Can be counted a friend of man 1 
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SOME EXCLUSIVE FEATUBES 
WORTHY OF COMMENT 



A. Patent pressure gause enables 70 a to con¬ 
trol air pressure perfectly. 

B. Wanning plate keeps food warm and pre¬ 
vents dishes from becoming upset. 

0. Large, well made grates, exactly like those 
used on a gas range. 

D. Flame regulators operated by a key, giving 
a cold handle at all times. Key attached 
by a chain to prevent loss. Master burner 
generates both burners at once. 

B. LetfM are quickly detachable and pack 
inside with all equipment. 

F. Cinch fitting elbow connecting feed pipe 
to tank eliminates all possibility of leak-^ 
age at this point. 

O. Brass tank adds years of life to the stove. 


One Burner Kit.f 8.50 

Two Burner Kit, equipped. 15.50 

Two Burner Kit, unequipped. 18.50 

Three Burner Kit, equipped. 24.50 

Three Burner Kit, unequipped. 22.50 

Auto-Kamp-Kook-Oven. 4.50 

Two Party Suit Case Outfit. 25.00 

Pour Party Suit Case Outfit. 42.00 

Six Party Suit Case Outfit. 45.00 

Auto-Galfey-Kook-Kit. 20.00 

Send for illustrated circular describing 
complete line 


The Genuine 


Is Brown with a 
solid brass tank 

There are many camp stoves, kits, etc., on the 
market but only ONE Auto-Kamp-Kook-Kit. The 
stove that is universally in demand, so extensively 
advertised, and guaranteed to give lasting satis¬ 
faction is attractively enameled a rich BROWN 
color and has a SOLID BRASS TANK. 

Don’t be misled by similar sounding names or 
stoves of similar design, but demand the GENU¬ 
INE. Auto-Kamp-Kook-Kit has features found in 
no other stove, and has many thousand staunch 
friends. If you haven’t the sturdy little “brown 
and brass” stove in your camp equipment stock, 
write or wire us today. 

PRENTISS-WABERS STOVE CO. 

Ountral Offices and Factoiy 

18 Spring Street, Wleconsin Bapids, Wiecoiudn 


BEFBESEBTATIVEB 


Ohieago, HL 

Mr. W. Al.Treat, 190 N. State St. 

Dallas, Texas 

Mr. Geo. E. Vickers, 411 N. 
Mont Clair St. 

Denver, Oolo. 

Sprake Sales Co., 804 Charles 
Building 


Los Angeles, Oal. 

Mr. Harry M. Waterman, 1311 
S. Figueroa St. 
Portland, Ore. 

Mr. F. H. Chown, 1121 Gaseo 
Building 
Kew York, N. T. 

Mr.Cha8.G.John8ton,98 Park PI. 
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HUB HARDWARE HARFORD 

E. P. Harford, of the Hub Hardware Com¬ 
pany, at Colton, is one of the most loyal, prog¬ 
ressive members of the trade in his section, as 
well as qualifying for membership in the 
‘ ‘ Over-20-Years-With-Hardware ’ ’ Club. 

Perhaps the boyhood days of young Harford 
in the neighborhood of B^timore account for 
the “colonel-like'^ trim of his Vandyke. In 
those days he was destined by his family to a 
musical career, and had unusual opportunities 
to study the piano. But it was not to his liking, 
so the story goes, and believing that absence 
makes the heart grow fonder, he left his 
‘‘Bal'mer" home without warning. 

As a reaction to the hours with music he 
plunged into business in wholesale quantities, 
first for a wooden- and willow-ware concern 
and later with a hardware jobbing house. The 
artistic background with a commercial fore¬ 
ground have proved a most auspicious combina¬ 
tion ever since. 

Eighteen years ago Mr. Harford moved west¬ 
ward. For a year he was secretary of the 
Wilcox-Rose Construction Company, at River¬ 
side, at the time a large part of the Sherman 
Institute buildings were being erected. Success¬ 
ively he served as secretary of the Colton 
Hardware Company for 11 years and as sales 
manager for the Home Furniture Company, at 
San Bernardino, for three and a half years be¬ 
fore he finally settled at Colton, four years ago, 
as manager of the Hub Hardware Company. 

Always interested in trade and community 
affairs, Mr. Harford is a loyal attendant at all 
Association meetings and has served several 
terms as executive officer of his state group. 
Under his direction the Hub Hardware Com¬ 
pany are “Hardware Specialists," with par¬ 
ticular attention to auto supplies, paints, oils 
and plumbing supplies. 


To return to the music; although Mr. Har- 
ford now only plays for his own pleasure in pri- 
vate appearance, it must be a treat to live next 
door to him. For Mrs. Harford plays the violin 
and his son on the comet, so that the family trio 
is complete and accomplished. We don't know 
whether they give concerts on Saturday after¬ 
noons in the household department, but if the? 
don't the Hub Hardware Company is missing a 
valuable opportunity. 


“ASK 'EM TO BUY" SELLS AUTO 
RADIATORS 

The Auto Equipment Merchandiser recently 
gave the experience of two Rocky Mountain 
jobbers which dealers elsewhere can well 
pattern after. 

Says Mr. Saunders of the Auto Equipment 
Co. of Denver: 

“I remember very well trying to get my 
dealers in Fort Collins to push radiators and I 
got a rise out of only one, but believe me, he has 
cashed in on it big. Since I have taken this ter¬ 
ritory he has sold, or rather bought of me, 6^1 
radiators. He claimed I couldn't sell a man a 
radiator by asking him to buy, so I said: ‘Wait 
until a man comes up who needs a radiator and 
believe me, you don't have to wait long after 
the 27 below weather we had in January.' 

“It wasn't long before one came up leaking 
like a sieve. I pumped him some gas and 
brought out a radiator when I brought his 
change. I said: ‘You need a new radiator and 
here is a good guaranteed one which sells for 
$17 put on.' He, of course, wanted to wait until 
freezing weather was over, but it didn't take 
three minutes to make him see the danger of 
ruining his motor by poor radiation and 5ic in¬ 
convenience of having to refill it every 15 min¬ 
utes. Of course, he bought. 

“Mr. Austin said: ‘If you can do it, I cam 
too.' The total of his radiator sales speaks for 
itself. His total sales on radiators will run 
close to 100 since January 1, more than all the 
other dealers together on my territory." 

Frank Smith Motor Co., Cheyenne, Wyo., 
have increased their Ford radiator business 
double by displaying, advertising and “ask 'em 
to buy"^ methods. Mr. Smith has sold thirty- 
two radiators in the last four weeks and has 
placed orders for twenty more. His radiator 
business today is more than all the other dealers 
handling radiators put together, simply by push¬ 
ing and “asking 'em to buy." 


UNNATURAL HISTORY 

The lightning bug is a funny bird— 

The poor thing has no mind; 

It goes on stumbling through the world 
With its headlight on behind. 


The Hardin Hardware Co., of Bartlett, Texas, have 
incorporated with a capital of $20,000.00. 
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Sell the Profit Maker 



Liberal Discounts Quick Turnover 
Modern Merchandise 


Give the public — your customers — the benefit of great improvements. 
They have always complained about losing chains, about changing cross 
chains and about their great variation in life, sometimes much too soft 
and more often too brittle. 

OFF’N’ON Chains are Uniform 


Two little features in OFF*N*ON Chains 
give big results — 


This patented lever lock makes it 
easy to put them on and to take them 
off. It takes np slack; thus saves 
wear on tires and chains alike. No 
more lost chains — no more loose 
chains. 


This patented 8llp>on link makes it 
easy to take off the old cross chain 
and put oi\ a new one. 

A child can do it. Tet they cost no 
more. 



The Positive Lock The Slip-on Link 

Order from your jobber today 

Place your fall orders early so the jobber can protect j^ou on delivery. 
Order spare cross chains at the same time. You can always sell an extra 
set of cross links with every chain. 


PYRENE MANUFACTURING COMPANY 

Makers of Pyrene Fire Extinguishers 520 Belmont Ave., Newark, N. J. 

Branchea • OHIOAOO—17 So. Jefferson Street. KANSAS CITY—1712 Crsnd ATenne 
' ATIANTA—24 Nassau Street SAN FBANOISOO~977 Mission Street 
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NO DECLINES IN PRICES EXPECTED 

Editor Hardware World: 

We would not care to make any prediction, but we 
are proceeding in a normal conservative way to buy 
our immediate requirements and, where necessary, are 
buying for next season also. It is our opinion that the 
market will not decline in general 'within the next 
twelve months. Yours very truly, 

W. W. WOODRUFF HARDWARE CO. 
Knoxville, Tenn. W. W. Woodruff, Jr., Vice Pres. 

IT^ THE SAME IN YOUR LOCALITY 

Have you analyzed the sales possibilities for 
automotive equipment? Have you shown your¬ 
self that the greater percentage of cars that 
come to your store or station are ready pros¬ 
pects for various equipment? 

You should be interested in the result of a 
recent investigation and the data compiled as 
the result of observation over an eight-hour 
period at a dealer’s place, and you should profit 
by a similar investigation. 

During the period mentioned—eight hours— 
there were 81 cars calling at the station, each of 
which was checked for the equipment in use 
with the following results: 

64% were prospects for Gabriel Snubbers 


40% 

< < 

(i 

“ Motometers 

40% 

< < 

< i 

“ Spot Lights 

45% 

< i 

1 i 

“ Bumpers 

58% 

t < 

t i 

“ Tire Covers 

51% 

i t 

11 

“ Tire Chain and Lock 

58% 

< < 

(( 

‘ ‘ Stop Signals 

67% 

(( 
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“ Windshield Visors 

58% 

t < 
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“ Windshield Cleaners 

71% 
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“ Dash Clock 

69% 

i i 

i < 

* * Luggage Carriers 

63% 

t i 
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* * Step Plate or Mats 

35% 

11 
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“ Rim Parts 

8% 

< i 

<< 

“ Radiator Compound 

With such possibilities before you you cannot 


afford not to “ask ’em to buy.” If the result 
only meant one in five sales it would mean a 
tremendous increase in sales and profits for 
the dealer. 

As an illustration, on the day the investiga¬ 
tion was made had the dealer “asked” every 
prospect for a motometer and sold only one in 
five prospects it would have meant the sale of 
five or six instruments. Surely this would have 
been a nice increase in both volume and profit. 
Think it over and then analyze your own possi¬ 
bilities and get the business and the profits that 
are yours for the asking. 

The business is here, the merchandise is use¬ 
ful and the cost is small—Do not miss a chance 
to—ask ’em to buy—if handled in the right 
way every dealer can increase his business 50 
per cent or more. It has, and is, being done 
right in your territory—why not you? 

GOT IT AT HALF PRICE 

Wife (having donned new ball gown)—Look, dear, 
and I got it for half price. 

Springfield Dealer—^Why shouldn’t youf It’s only 
half a dress. 


PROMINENT CITIZENS BRING GRIST 
TO HAMP’S MILL 

In connection with Hamp Williams' Ford service station, 
he has a machinery display, where a tractor is hooked up with 
a wood saw, a pump, and a grist mill, all. operating at the same 
time off the tractor power. On Saturday afternoon com is 
ground for all comers, free of toll. 

Our view shows the mill in operation with two of Arkansas' 
most distinguished citizens paying their respects to Hamp 
Williams and his enterprise. Mounted, on the left, farthest 



from the piill, is Chancellor Judge J. P. Henderson. Mr. 
Williams himself stands beside him ready to take the “tiini" 
of corn from behind the saddle. On the right is J. F. Joplin, 
a prominent city official of Hot Springs. 

Besides its interest to the trade as an excellent sales feature 
and a tribute to the popularity of Hamp Williams in his ova 
community, this view is interesting in reviving the former 
method of bringing com and other grains to the mill in the 
Southwest. 


AN OPTIMIST 

Ole Uncle Finn was a good old chap. 

But he never seem fer to care a rap. 

If the sun forgot 
To rise some day. 

Just like as not 
Old Finn would say: 

Uncommon dark, this here we’re in. 

But ’tain’t so bad as it might ’a ’ been. ’ ’ 

But a big cyclone came ’long one day. 

An’ the town was wrecked and blowed away; 
When the storm was passed 
We stood around 
And thought at last 
Ole Finn had found 
The state o’ things he was buried in 
About as bad as it could ’a’ been. 

So we dug ’im out o’ the twisted wreck 
And lifted a rafter off his neck. 

He was bruised an’ cut 
And a sight to see; 

He was ruined, but 
He says, says he, 

With a weak look ’round and a smashed-np grin: 
** ’Tain’t half so bad as it might ’a’ been!” 
But, after all, it’s the likes of Finn 
Makes this world fit fer livin ’ in. 

When days are drear 
And skies are dark. 

It’s good to hear 
Some old cuss bark: 

Now, see here, son,” with a cherrful grin, 

” ’Tain’t half so bad as it might ’a’ been!” 


HOW IT HAPPENED 

Marie—I think a girl who whistles is most unlsdT* 
like. 

Maudie — Well, I don’t know. Whistling brought 
about my engagement. 

”How was that?” 

puckered my lips to whistle, and Charlie couldn’t 
resist kissing them, and so, of course—” 
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THE IDEAL OAIvIP STOVE 



All Kampkooks fold up like a miniature suit 
ease when not in use. with all parts including 
tank packed inside case and protected against 

loll or breakagi. 


KAMFKOOK No. 3 

The most popular lisa. Mora in 
use than all othan eombinad. 
Folds to 3 H x9xl5 iuehai in lisa 
and weighs eight pounds. Ra* 
tails at $7.50. Also mada with 
rust and corrosion proof brass 
case at $9.50; larger site $8.50; 
three burner site at $18.00. 


The Kampkook Leads 


T he American Kampkook was the 
first successful gasoline camp stove 
ever placed on the market. Into this 
first Kampkook were incorporated the 
ideas and features which a quarter cen¬ 
tury's experience in the manufacture of 
gasoline heating and lighting appliances 
had proven essential to dependable and 
satisfactory service. 

Tho attempt to imitate these ideas and fea¬ 
tures, which have made the American 
Kampkook the choice of more than a 
quarter million motor tourists and camp¬ 
ers, is the best testimonial and highest 
compliment to Kampkook superiority, a 
tribute to Kampkook leadership. 


Consistent, intensive national advertising 
from the first has noade “Kampkook" a 
household word with motor tourists every¬ 
where. It is the stove they invariably 
ask for. 

Kampkook dealers know that the Kamp¬ 
kook is profitable to handle because our 
sales policy assures 100 per cent protec¬ 
tion and a liberal profit on every sale. 
And there are no come-backs; the Kamp- 
kook always stays sold. 

If you are not a Kampkook dealer you 
should write today for information about 
our complete line of Kampkooking appli¬ 
ances and name of nearest jobber. 


Kampkooks are Distributed by Leading Jobbers Everywhere 


AMERICAN GAS MACHINE CO., Inc. 

FACTORY, ALBERT LEA, MINN. EASTERN BRANCH, NEW TORE, N. Y. 
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Big-City Store in the Oil Fields 


Taft Fuxnltnre & Hardware Oo. Growa to Metropolitan 
Proportions in Tw^ve Years by Offering the Miners of 
**Black Gold" the Best on the Market. 


A ny city built over an nnplnmbed subterranean 
lake of oil and named after the biggest hearted 
as well as the biggest framed of Presidents— 
Taft—was bound to leap ahead in emulation of its 
patron. 

Back in the presidential year of 1908, which is only 
14 years ago, sage brush, rattle snakes, jack rabbits and 
coyotes in about equal proportion were in undisputed 
possession of the present site of Taft. At this time 
one W. L. Adkisson was a young 
man, learning the trade of a painter, 
in one of the cities in the valley, 
with the ambition every young man 
has to see his name on a sign over 
the door of his own shop. 

Enter a poor alkali prospector 
with a burro and a sawed-off shot¬ 
gun who discovers oil with a great 
gash way out on the desert. News 
of this sort spreads with an effect¬ 
iveness that defies even the radio, 
and by the time friends and enemies 
had rushed in, not to mention the 
usual floating population of ^^wild 
eats," the coyotes surrendered 
without a yip. 

They called the new-born village 
Taft because of the bigness of their 
hopes and a town was laid out 
beside the railroad, whose tracks 
had been hurriedly strewn over the 
sands to reach the great center of 
the new boooL In almost no time 
the town counted its population by 
thousands, until now its inhabitants 
are officially numbered as 5000, 
while four times that number re¬ 
ceive their mail in the Taft post 
office. 

The "black gold" has held out 
and its outcroppings have multi- 
lied. From the thousands of holes 
rilled in the earth more than a bil¬ 
lion barrels of crude oil have been 
pumped, requiring more than a 
dozen huge pipe lines to convey it 
to terminals for shipment to almost 
every point in the world. The rapid development of the 
wells and the necessary mechanism for their operation, 
not to mention the construction of the town and of 
homes for the workers and townspeople has put millions 
of dollars’ investment into the neighborhood in the 
short space of 14 years. 

Sensational Rise of W. L. Adklseon 
In a boom town men and works either rise fast or 
pass quickly into oblivion. In Taft the situation has 
happily followed the former formula. Take the case 
of Mr. Adkisson as a fair example. 

In 1910, two years after the discovery of oil, young 
W. L. Adkisson rolled his paint brush in an extra pair 
of white overalls and treked across the sands to Taft. 
Although these first settlers were not primarily con¬ 
cerned with "saving the surface" of their dwellings, 
the earnestness, industry and enterprise of the young 
painter found a number of odd jobs at his trade. 

By depriving himself of many of the joys and pleas¬ 
ures and luxuries of life which even at that early date 
his fellowtownspeople were demanding, he saved his 
money and at the end of a year was able to open a 


small paint store on the outskirts of the town. The i 
very next year a fire wiped out every vestige of ths 
business but a stack of bills. 

Berenal Proved Greater Incentive 
This initial setback was only a spur to greater effort | 
He had tasted proprietorship and acquired a habit. De¬ 
termined to own one of the finest hardware, paint and I 
furniture stores in the West, he joined with two life- I 
long friends as partners in 1912 and formed the firm of 
Hahn, Haucke & Adkisson. Thej 
rented a little shack and installed a 
skeleton stock of hardware, paints 
and furniture. 

Prosperity now smiled on perse¬ 
verance, they bought the shack and 
enlarged it, and the stock grew 
along with the turnover. Soon the 
interests of Chas. Hahn were pur¬ 
chased by the other two partners, 
and not a great while later Mr. 
Adkisson bought out Lee Haucke, 
making him sole proprietor. 

Steady growth made it neees- I 
sary to seek larger quarters, and 
when a new Odd Fellows’ temple 
was built in a central location, the I 
Taft Furniture & Hardware Co. 
took a long lease on the street front¬ 
age 25x125, which gave an adequate 
space and outlet which the sample 
stock and active enterprise of the 
institution had so long deserved. 
Complete Mection Demanded 
Taft itself was prospering si 
fast as it grew and demanding ever 
more from its hard-working, heartj, 
loyal, trusted hardware merchant. 
These conquerors of the desert and 
miners of black gold were many of 
them educated men, engineers and 
skilled mechanics, receiving liberal 
incomes in a rough country. Th^ 
demanded all the comforts avail¬ 
able in their homes. Others had 
"struck it rich" and the best was 
none too good for them in the eitj 
of their fortune. 

Under these circumstances Mr. Adkisson’s new 
quarters were outgrown in next to no time. He pur¬ 
chased three lots next door and erected his own brick 
building with a floor area 75x125, not to mention a bal¬ 
cony all the way around. This was filled in addition 
to the other building, which was also brought op to 
specifications with a balcony. 

Today we find this business pre-eminent in its 
neighborhood and among the exemplary institutions of 
the West. A total floor space of 33,000 feet, fronting 
150 feet on the street, permits the proper arrangement 
and display of as fine and full a hardware and furni¬ 
ture stock as anyone would want anywhere. 

Complete Display Cabinete Installed 
"Space" and "goods" were the problems that had 
to be solved in the early days of the institution. 
Lately ‘ * display ’ ’ has been the fine point that has oc¬ 
cupied the attention of every department and thinking 
man in the business. A visit to the store, a glance st 
our view and an examination of the books of the iu* 
stitution are amply convincing that the display problem 
has been successfully solved. 



W. I.. ADKISSON, 

Justly proud proprietor of the Taft Furniture 
A Hardware Co., counted by those most fa¬ 
miliar with the trade as among the exem¬ 
plary retail hardware stores of the West. 
Mr. Adkisson has taken full advantage of an 
unusual opportunity and his story should 
prove inspiring and instructive to every 
reader. 
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This Beautiful Toy Poster May be Had Free 
to Help Every Gilbert Toy Dealer 


This beautiful, full size, 24-sheet poster can be had free of charge to help you sell 
Gilbert Toys—to stimulate your whole toy business. The opportunity to do this most 
powerful and economical advertising is made easy for you. 

Your customers cannot dodge the message of the billboard. It commands continuous 
and repeated attention. Its strong colors and beautiful design impress it firmly in the 
minds of all those who can see. No other form of advertising has its tremendous power 
of attraction, day in and day out. It appeals to young and old alike — boys and girls, 
men and women — thousands of people before whom you could put your message in no 
other way. 

POSTERS WITH YOUR NAME FREE 

Let the people of your city recognize your store as toy headquarters this Christmas. 
Place in front of them, where they^11 have to see, this beautiful poster with your name 
prominently displayed. We give you the posters free and ship prepaid, with your name 
imprints, with every demonstration order of Gilbert Toys. This poster will not only 
sell Gilbert Toys, it will push every toy you have to sell. Identify yourself in your city 
as the leading merchant in toys this Christmas. Write for full particulars today 

THE A. C. GILBERT COMPANY 

431 Blatchley Avenue ... - New Haven, Conn. 
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Just picture your own store with 150 lineal feet of 
fine show windows along the street and around the 
corner, flanking your entrance, kept working with 
magnetic attraction all the time. Then inside, say you 
had 200 feet of beautiful glass show cases for your 
showy stock, also kept up to the standard of utmost 
temptation. You must imagine at the same time a 
thoroughly departmentized store, enjoying the confi¬ 
dence and pride of its community, with the store force 
as proud of the institution as though it were their own. 
Wouldn^t you feel that the hardware business had been 
pretty good to you and that you had done your share 
by itt 

A new installation of cabinet work has made the 
hardware display and stock facilities complete. Cover¬ 
ing nearly all of one side of the hardware department, 
swinging di^lay boards, finished in mahogany, feature 
a complete line of * * clean cut * * tools. The tools are all 
sampled in attractive, careful arrangement, and stocks 
are carried behind the sample boards. 

Departments Feature Standard Lines 

The builders’ hardware department stocks Russwin 
and Yale items, and these numbers, too, are sampled and 
stocked on swinging panel cabinets. Cutlery stock in¬ 
cludes Clean Cut, Hammer and Landers, Frary & Clark. 
In electric appliances, the Universal line is featured, 
while a big trade has been worked up on washing ma¬ 
chines and ironers. 

Sporting goods are naturally important at a point 
where men and their families must create the surround¬ 
ings for recreation. Perhaps golf and baseball goods 
are the leaders. Household goods are a big factor and 
this is one of the fullest stocks carried, with complete 
lines of glassware and dinner-ware of both domestic 
manufacture and also imported Haviland and Bavarian 
china. Aluminum, enamel and glass oven-ware are, of 
course, featured also. 

Toy Department a Ctommunlty Feature 

Toys make another leader in the stock, and Mr. 
Adkisson and his associates in the management of the 
store take a great pleasure in the thought that they 
have brought joy to the youngsters of their isolated 
community, so that they have playthings, wheel goods 
and outdoor companions just as standard and up to date 
as any anywhere. 



BABL R. OIFFOBD. AsrtsUnt Manager 

In his six years with the Taft Furniture k Hardware Oo. 
Mr. Gifford has entered wholeheartedly into the spirit of the 
business and its conduct. In fact, if any man within miles of 
Taft wants reliable information on any fine hardware point. 
*‘Earr' is the court of last appeal. 

As a boy he picked out the hardware business as his choice 
of vocations and began as delivery boy and all-around under¬ 
study for the Bakersfield Hardware Co., making a specialty of 
polishing stoves and keeping the surface of the floor In runninx 
order. Long hours and no limit on labors for a year testified 
to his sincerity and he was taken inside with the opportunity to 
learn the trade, that which he had coveted for so long. 

In these early years his hard work was not confined to any 
one phase of the business, but window displays were his par¬ 
ticular interest. When Mr. Adkisson wanted a man to handle 
his vigorous young hardware department, Mr. Gifford was the 
outstanding eligible, and he left his former employes with the 
highest recommendations. 

After a year in the new location he was appointed assistant 
manager, and much of the progress has been due to his study, 
hard work and originality. He is general buyer for the hard¬ 
ware, household, paint, sporting goods, toy, stove and refriger¬ 
ator departments, as well as continuing as Display Engineer. 



One comer of the Hardware Department, showing the orderly, svetematic arrangement of a large, representatlTe stock. There art 
200 feet of fine glass show cases in the store, wnile the new caoinet sample boards, clearly shown in the ]^oto, display and sto^ 
the complete cleancnt tool line. Baseball bats, golf clubs and glassware in the foreground are typical of the temptations in every 
department, while a complete Toyland is located on the balcony, reachable by a stairway at the rear of the floor, which oompela 

the visitor to pass through all the rest of the stock to reach it. 
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Your Profit on 

Bissell Sweepers is Real 

I n the first place they sell—and sell readily. They are staple. 
Bissells are the sweepers every woman knows and asks for. 
Moreover they are sold universally at the prices they are in¬ 
tended to be sold for and which provide 
for a good margin. So we say your pro¬ 
fits in their sale are real. Rosy claims 
of large profits on unknown merchan¬ 
dise are paper profits which won’t ring 
up in the cash register. Wise merchants 
dontcounttheir chicks before they hatch. 
“Put your sweeping reliance on a BisselVs 
appliance”. 

BISSELL CARPET SWEEPER CO. 

Oldest and Largegt Sweeper Makers 

Grand Rapids, Mich. 

New York Office and Export Dept., 46 West Broadway 
P.S. Ask Us or Your Jobber Regarding BisseWs Special Fall-Xnuu Offer 





BETHLEHEM ** BIG-BANG ” SAFETY CANNON 

Retail Pricea, $1.25 to $5.00. Five Models 

TOY CANNON WORKS - - Bethlehem. Pa., U. S. A. 
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At holiday time the entire balcony becomes Toyland, 
and at times it takes as many as twenty girls to take 
care of this one department. (It has been found that 
women are ideal extra clerks for selling toys.) The 
management has seen this comparatively young depart¬ 
ment the cause of bringing more business and new cus¬ 
tomers into the store than any other. 

Customers come in to buy toys, but they have to 
walk all the way through the main floor to reach the 
balcony, and by keeping attractive goods well displayed 
in the other departments, many other sales result. In 
many cases hundreds of dollars’ worth of holiday and 
generally useful goods are purchased even before the 
balcony is reached. 

Every kiddie in town knows the proprietor as 
**Bill” for Mr. Adkisson has always been a lover of 
children, having two of his own, and therefore, ho 
especially caters to them. Some of the departments 
were started in the beginning to make money, and have 
made a bit. But the toy department was started for 
the fun of it and for the sake of the youngsters of the 
community. Because of its sentimental object it has 
been one of the most profitable in the store. 

American-made toys are carried practically exclu¬ 
sively. The business has been worked up and the cus¬ 
tomers trained to expect only high grade, standard lines 
of toys, which cost more but which give the same service 
and satisfaction as goods in other departments, as com¬ 
pared with inferior substitutes and cheap imitations 
procurable elsewhere. 

In other words, the Taft Furniture & Hardware Co. 
carries out the same policy and sets the same standard 
in the toy department as in other departments of the 
store. 

Each Department a Business Success 

We could all of us, with profit, spend many pages 
on our tour of each department and phase of the busi¬ 
ness. There is the outdoor and camp goods, combined 
with the automotive equipment and motor vehicle 
goods, always a point of interest to the visitor in the 
store and setting the standard for the town. Since Mr. 
Adkisson originally started with paints and the paint 
department, that has, of course, always been one of the 
main springs. We have not said a word of the furni¬ 
ture, where the sale of grand pianos, overstuffed divans, 
mahogany and walnut sets is the rule rafher than the 
exception. The people of Taft buy the best and plenty 
of it. 

The sales family will average twenty the year 
’round. There are no clerks or factotums, for each 
regular employe is a capable, proud, loyal, carefully 
trained salesman or woman. The members of the or¬ 
ganization take pride in the fact that they have worked 
with Mr. Adkisson for from two to eight years, and the 
slowness of ‘Mabor turnover” accounts in large measure 
for the rapidity of the merchandise turnover. 

Mr. Adkisson *8 Public Interests 

Mr. Adkisson himself is naturally one of the leading 
citizens of the community and is a former mayor of the 
city. Of late years he has acquired a large acreage of 
vineyard 40 miles away, where he finds diversion and 
recreation after his constant work and application in 
developing his business. Surely he deserves this in¬ 
dulgence, for he has developed and brought into being 
one of the most representative hardware stores in the 
West, both as to size, quality, policy, stock and the 
confidence enjoyed from their patrons. 


P. E. Hendershot of Mt. Forest. Canada, recently 
purchased store No. 1 from the East Side Hardware 
Company at Pasadena. Mr. Hendershot will conduct 
the business under his own name and will carry a com¬ 
plete line of builders’ hardware, house furnishings, etc. 
This store is located at 1252 East Colorado street. He 
is having the store newly arranged, putting in new 
shelving and adding improvements, and will increase 
the stock. 


STICK IT GUT 

When your world’s about to fall 
And your back’s against the wall, 

When you’re facing wild retreat and utter 
rout; 

When it seems that naught can stop it, 

All your pleas and plans can’t stop it, 

Get a grip upon yourself and—stick it out. 

Any craven fool can quit. 

But a man with pluck and grit 

Will hold until the very final shout; 

In the snarling teeth of sorrow 
He will laugh and say: “Tomorrow 

The luck will change. ... I guess, 
I’ll stick it out.” 

The luck does change; you know it, 

All the records prove and show it 

And the men who win are men who strangle 
doubt, 

Who hesitate nor swerve, * 

Who liave grit and guts and nerve, 

And whose motto is — Play hard and stick 
it cut. 

So you, when things go wrong, 

And you think you can’t last long, 

That you’ve got to quit nor wait the final 
bout; 

Smile, smile at your beholders. 

Clench your teeth and square your shoulders, 
And fight! You’ll win if you but stick it 
out! 

—Edmund Leamy, in POrbea Magazine (N.Y.) 


NEW RUSSWIN CATALOG No. 13 

The Russell & Erwin Mfg. Co. have just issued to the 
trade their new complete catalog, number 13, size 8x11 
inches and containing over 400 pages of useful informa¬ 
tion to any hardware man on builders’ hardware in 
general and Russwin numbers in particular — a good 
practical catalog with a strong cover, good paper, clear 
illustrations and careful arrangement. 

Among the features, innovations and changes may 
be mentioned the rearrangement in alphabetical order 
by name of design, rather than in schools. The item 
numbers and prices have been moved close together in 
parallel columns all through the book, instead of being 
separated by the width of the page as formerly. All 
miscellaneous goods are in alphabetical order and spe¬ 
cial information is combined with the goods to which 
it applies, rather than all segregated in a separate 
section. 

In the introductory section are suggestions for draw¬ 
ing off schedules from architects’ drawings and specifi¬ 
cations, an outline of the company’s dealer helps, and 
a grouping of big Russwin installations. A new feature 
is the grouping of inter-keying locks, master key sys¬ 
tems and cross references. Two new designs are the 
Leyden in the Flemish School and the Litchfield. 


Store No. 2 of the East Side Hardware Co., located 
at 820 East Colorado street, Pasadena, is now conducted 
by John R. Lee and John L. Hollister, Jr., who report 
a good trade. 


C. G. Wittmayer is planning tO engage in business 
at Slayton, Minnesota. 
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Main Office: 
Toledo, Ohio. 


For Your Holiday Trade 

In the "American” line of Juvenile Yehieles, quality is 
inbuilt. Strength is placed where strength is needed— 
wheels, frame and body are tested. Each piece is scien¬ 
tifically constructed. 

Your holiday line must have beauty to recommend it. 
Beauty of design and finish characterize the “American” 
line. Beautiful color combinations and the most up-to-date 
accessories make these vehicles popular holiday sellers. 

Wm can maka thmm cheaper, but me won*t 
We would like to make thorn hotter, but wo can*t 



ZJNE BBXUTZnjL, 


THE LINE INCLUDES: 
Juvenile Automobiles 
Juvenile Bicycles 
Coaster Wagons 
Hand Cars 
DoU Vehicles 
Velocipedes 
Tricycles 
Baby Vehicles 


Now is the time to place 
your order for holiday re¬ 
quirements. Send for Ju¬ 
venile Catalog and Price 
List. 


IT WILL PAY YOU TO SELL 
THIS UNE 

OP-AL Electric Soldering 
Iron Furnaces 



Made in three sizes. More reliable and 
useful than the electric soldering iron. 
Sells at a competitive price and is fully 
guaranteed. 

Write for pricee and 
diecounts 

The OP-AL ELECTRIC & MFC. CO. 

36th and Kenwood, - - • Indianapolis, Ihd. 


BISSELL’S Play Size 

Sweepers for the Xmas trade 
To retail at 25c, 50c, $1.50 

A few cents more in West, South and Canada 

Every store selling the regular Bissell 
should have these little Bissell’s too. One 
for mother—one for daughter. Display 
with regular sweepers even when sold 
from Toy Dept. 



“POLLY PEP” DISPLAY on request 

BISSELL CARPET SWEEPER CO. 

Grand Rapids, Mich. 

46 West Broadway New York City 
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THE PLACE OP PRIORITY IN BUSI¬ 
NESS BUILDING 

(By Wm. L. Diemer, Pres. American National Co.) 

Over a century ago, a famous English poet wrote 
‘‘Be not first by whom the new is tried, nor yet the 
last to lay the old aside.’’ While this is good advice 
for a great many people, especially those faddists who 
flit from one new fangled foible to another with little 
thought or purpose, it scarcely stands the progressive 
business builder in good stead. The merchant who 
would establish a reputation as an important factor in 
the commercial life of his community might do well to 
be the first to try new methods of merchandising; he 
would undoubtedly do well to be the last to lay aside 
old, long established policies of service. 



WK. L. OIBMEB, 

who has devoted years to the manufaetare of wheel goods 
and juvenile vehicles, and who is a careful student and 
valued counselor on all phases of merchandising In this 
line. 

No rule of thumb can be devised to show what pro- 
portion of old and new makes a judicious merchan¬ 
dising mixture. Each dealer must work that out for 
himself. There are two important considerations which 
help one to arrive at the proper conclusion: always re¬ 
member that quality counts first; then study each cus¬ 
tomer, or group of customers. Some will always like 
articles that are reliable in workmanship, and enduring 
in use; others will want the latest numbers because they 
are new; but the majority will appreciate the unvarying 
quality of the merchandise you sell them. 

New Goods or Methods Must Fit Principles 

Once a dealer realizes that quality must be the 
foundation, he can easily build up bis business by being 
the first to show the new, the novel, and the note¬ 
worthy. The satisfaction resulting from such service to 
his community reacts to make store methods more up 
to date and progressive. It works out that way in¬ 
variably from the manufacturer’s point of view, and it 
is logical to assume that the same. principles would 
apply in the case of the retailer. 

As an example, our company was the first to put 
a wheel-steer juvenile automobile on the market in 1903 
and receive a basic patent on it. Just as was natural, 
business in this line was greatly stimulated, for other 
manufacturers immediately used our mechanical devices 
and designs. Although these were fully covered by our 
patents, we did not prevent manufacturers from using 
them, as we were always ready with new ideas. The 
trade knew our resourcefulness, trusted our quality and 
accepted our priority. 

Similarly the retailer who keeps ahead of his com¬ 
petition, develops not only his own interest and initia¬ 
tive, but speeds up business in his entire field. Imitators 
must meet the demand for the merchandise originated 
by others, or lose much of their trade. An interesting 


case is that of the chocolate ice cream bar, which con¬ 
fectioners were forced to make or see the profit from 
the enormous consumer demand ^o to their competitors. 

It is because of this forced imitation of many of your 
competitors that your community looks to yon. Aeep 
in the van, but be very particular to be first in quality 
at all times. It is just this thought that we wonia 
leave with the merchant: In building your business be 
sure of superiority, and priority will take care of itself 


MALLEABLE IRON RANGE COMPANY IN- 
CREASING FACILITIES AND BUSINESS 

F. W. Rogers, president of the Malleable Iros 
Range Company, Beaver Dam, Wisconsin, makers of 
Monarch and Paramount malleable ranges, on August 
Ist, purchased the interest of A. O. Hill, vice president 
of the company. Mr. Hill has been inactive in the 
management of the business for the past two years. 

A. R. Gould will be associated with Mr. Rogers as 
vice president of the company and assumed the duties 
of this office on September 1st. Mr. Gould was pre¬ 
viously connected with the St. Louis Malleable Cast¬ 
ing Company, having a wide experience in the mann- 
facture of malleable iron and is thoroughly familiar 
with the making of stove castings. 

Mr. Rogers’ acquaintance in the range industry is 
wide spread, and from Chicago to the Pacific Coast is 
well known throughout the hardware and furniture 
trade. His association with the Malleable Iron Range 
Company covers a period of 20 years, and previous to 
the last ten years made many trips to the Pacific 
Coast in the interest of the company. 

For many years Mr. Rogers has been actively en¬ 
gaged in the stove and range industry and prior to his 
association with this company represented two of the 
oldest and most widely known stove and range mann- 
factnrers in the country. 

The Malleable Iron Range Company operates the 
largest and finest equipped malleable range plant, and 
at the present time are building an addition to the 
large plant, as well as remodeling other departments 
to efficiently handle the increased sale of Monarch 
malleable coal-wood ranges and Paramount malleable 
gas-coal ranges. 



A NEW REMINGTON HLT^TING KNIFE 

Remington Arms Company, Inc., has just placed on 
the market a new hunting knife. 

The knife was designed to meet the exacting require¬ 
ments of big game hunters, campers and trappers. It 
is equipped with a sticking blade and a skinning blade 
with round backs—and will stand up under the rough, 
hard usage for which a knife of this kind is intended^ 

When the blades are closed, the joints at the butt 
end of the knife are flush and square, which prevents 
dirt, twigs, etc., from interfering with the motion of the 
blades. The knife is fitted with a hollow rivet, pro¬ 
viding a hole for the use of a string or lace leather 
thong. The handle is of special design—non-slip grip. 

Furnished in stag or cocobolo handles, brass lined 
and with nickel silver trimmings. Length, 4% inches, 
closed. 
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Our growth in less than 
four years—from obscurity 
to the largest independent 
lamp producers in this 
country—is an endorse¬ 
ment of our policy 

“QUALITY AHEAD 
OF PRICE” 

Our plans for the future 
include features which will 
establish for us even a 
stronger position with the 
leading buyers. 

Our proposition is worth 
asking for. 


SAVE ELECTRIC CORPORATION 


615-623 Front Street 
TOLEDO, OHIO 


220-254 36th Street 
BROOKLYN, N.Y. 


Ex€cutiv€ Offic€, ToUdo, Ohio 


San Francisco 


Pacific Coast Bepresentative: 
J. B. O’DONNEUi ft GO., 


Los Angeles 
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PEERLESS IN NAME AND USE 

The Peerless Level and Tool Co., of Sterling, HL, 
have recently added to their line of levels two specials 
for carpenters’ and for masons’ use. 

The illustration used here shows a carpenter’s three- 
piece level. Tongue and groove construction; the cen¬ 
ter is pine and the outer edges thoroughly seasoned 
hardwood, giving the mechanic the service of a hard¬ 
wood level, but a much lighter weight level. 

The small illustration shows the end 
section or construction of this level. 
The sections are glued together with a 
waterproof glue, and have been in use 
a sufficient length of time to prove their durability. 

The No. 6 carpenter’s level has a single plumb at 
each end, the No. 66 carpenter’s level has a double 
plumb at each end, and the No. 333 mason’s levels have 
double plumbs at each end. 

The brass binding shown on the illustration below is 
put on more securely than any other make of the same 
kind, and there is no possibility of the brass binding 
ipulling over the counter sunk head of the pinion used 
to hold it secure to the wood. 



The No. 55 carpenter’s level has single plumb at 
each end, and the No. 550 has double plumb at each end, 
and the No. 40 mason’s levels are made with double 
plumb at each end. 


BOPE PULL TREE TBIMMEB 

The Bartlett Manufacturing Co. of Detroit has 
aroused the interest of the trade in their new rope pnh 
tree trimmer, adapted to telephone and telegraph line¬ 
men’s work and the clearing of highways. 

The special No. 1 has the insulating feature, beinf 
operated by a rope and also the easy cutting qualities 
of the regular No. 1 trimmer. Ten feet of rope are 
furnished with each trimmer and two 4-ft. sections to 
lengthen pole to either a 12 or 16’ft. length. The mala 
pole is 8 feet lonpr and has a 14-inch pull lever whiet 
increases the cutting power. 

BALIN^WIRE 

Tou can talk about the hair-pin and its wide and varied 
fame, and of female ingenuity in handlin’ of tho 
same; 

But for plain and fancy genius—now—the bird that I 
admire is a tough old Black Hills hombre with a 
piece of balin’-wire. 

Tou can go from Boyd to Rapid, or from Dead wood to 
the Gap; Stop at Custer; climb to Harvey; wander 
all around the map; 

Go by rail or trail or roadway where and far as yoa 
desire, but there’s nowhere you can go and get awaj 
from balin ’-wire. 

Tou will see it on the ranches, in the mines and at the 
mills; It’s been used for mendin’ ev’ry tool that's 
used around the hills. 

SAYING IT WITH CLOCKS 

Speaker—*'And in conclusion, I ask you to give to 
your utmost capacity to the sisters for the fund to buy 
alarm clocks to send out to Uganda to combat tbe 
frightful sleeping sickness which reigns there.” 

And a Kansas City dealer says the world would be 
better off to thus spend their charity contributions. 



The Best Carpenter 
Saw Made 

|fl|NDER the new Simonds Standardization plan that 
Ui exceptionally fine BLUE RIBBON LINE of hand saws ■ 
is the one best selection for the dealer. Carpenters and other 
mechanics select them because they are perfect in temper, 
grinding, balance and wonderful edge-holding qualities. 

Write for dealers special discounts. 
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REMOVAL OP HOPPE PLANT 

Frank A. Hoppe, manufacturer of rifle cleaning 
compounds, and of Nitro Powder Solvent No. 9, an¬ 
nounces the removal of his plant to 2314 North Eighth 
street, Philadelphia, where improved facilities have 
been obtained in order to increase the output made 
necessary by the demand for their products. 

Every one who uses or seUs the products of Frank 
A. Hoppe recognizes their merit, and they report an 
increased demand for their lines. They will be glad 
to give full information to any of our readers upon 
request. 


OIL RANGE FOR CITY USE NOW 
ADVERTISED 

The oil range for city use that cooks with the 
speed and satisfaction of a gas stove, and at a cost 
lower than 85-cent gas, is the theme of a big adver¬ 
tising campaign in leading magazines and newspapers 
to be conducted by the Cleveland Metal Products Co. 
during the fall and winter months. 

The idea of continuous year ’round advertising of 
the oil stove is new in the oil stove business. The 
idea has prevailed that selling these stoves was a 
summer business, but the Cleveland Metal Products 
Co. reports that the invention of the new Superfex 
burner that cooks with the speed and satisfaction of 
a gas stove has created a consumer demand that has 
already exceeded the normal cook stove season and is 
going strong in the fall, and will continue through the 
winter months. 

This idea of seasonal selling activity is settling 
down to a year ’round demand, much to the satisfac¬ 
tion of hardware dealers. This creation of a larger 
and more steady market is a direct acceptance on the 
part of the buying public that the oil range has taken 
its proper place in the cook stove field, and is giving 
the utmost in cooking service at very low cost. 


THE NEW MAYTAG QTRAPOAM 
WASHER GETS THEM ALL 

' * Tempest in a Tub * ’ already has won firm foothold 
in washing machine field. 

*'That.” according to Mr. L. B. Maytag, **is 
exactly the condition wherever I go. The unusual 
action of the water is so different that it at once at¬ 
tracts attention. No greater demonstration proposition 
has ever been seen in the washing machine field. 

^^And that is why it makes such an immediate 
impression upon dealers. They recognize at once that 
with this demonstration the Maytag Qyrafoam gives 
them one of the best selling propositions in the field. 

And a feature of equal importance is that this re¬ 
markable water action is but the physical evidence of 
a wonderful washing action. No woman can look 
down into the swirling, tumbling ‘‘Tempest in a Tub” 
which is produced by the Gyratator, without realizing 
that it will wash clothes. 

“Therefore you have in this new principle of wash¬ 
ing a real winner. It gives a machine that can be 
demonstrated with deadly effect and which gives wash¬ 
ing service just as effective. 

“Thousands of dealers are now showing this latest 
Maytag product and everywhere the reaction is the 
same. Present indications prove that in this Gyrafoam 
principle we have perfected the ideal machine from 
the dealer’s as well as the housewife’s viewpoint.” 


NOVEL SOLDERING KIT 

The Lenk Manufacturing Company of Boston, Mass., 
are putting on the market a marvel soldering kit com¬ 
plete for making radio hookup. It is practical for all 
types of soldering and is ready for instant action. 

They shall be glad to give full information to any 
of our readers upon request. You will find this a 
rapid selling article. 
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It Hangs 
Just Right 


Simonds Manufacturing Co. 


Portland, Oregon 
Seattle, Waih. 


*The Saw Makers** 

Sao Pmnoitoo, Cal. 
Vanoouver, B. C. 
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OEOBGE L. PBIOB 


A. S. OIFFOBD 


REPRESENTING MAmjPACTURERS AFTER THOROUGH EXPERIENCE 


If the two principals in the newly-formed George 
L. Price Co. are worthy, each of his first teacher, there 
should be no limit to their achievement, for the one 
started directly under £. C. Simmons, dean in the 
Southwest, while the other received his personal in¬ 
struction of A. C. Rulofson, dean in the Far West. 

Although the business will be conducted under Mr. 
Price’s name, Mr. Gifford is a full partner and has been 


instrumental in effecting arrangements with a number 
of the standard manufacturers of tools, wrought steel 
heavy and general hardware, whose lines the new firm 
is handling. Some of these lines have been represented 
in the territory previously, some are new factories, and 
some are being introduced to Western buyers for the 
first time. 

If there were an * * Over-a*Score-in-the-Trade * ’ club 


CENl 

SELLS ^ 

AUTOMATIC 

The Way It Works 

8 ** TORCH 

LA--.o -d 

Absolutely Automatic 


9 Needs no regulating or adjusting. IIB pj 

9 Just load both cylinders, put a match to the wick, and in a few seconds 
you’ll have a needle point plame of 1400 degrees Fahrenheit. Bts« 6 yaz 2 z% 

It Sells Like a Flash at $2.00 From a Handsome Counter Display 

9 There’s hardly a mechanic, electrician or home tinker that will not want one the mo¬ 
ment they see it. It’s a handy, needed tool of unlimited application. Operates on 
denatured alcohol. 

9 Fully guaranteed and non-leakable, 

Atk Your Johhor About it 

THE LENK MFG. CO. BOSTON, MASS. 

BEPBESENTATTVES: 

D.-B. SAI.es CO.. W wfm Coast — SCHOEK BBOS.. 

Daaver. Colo. BICE-HITT COKPAHT, LouissUle^ Kj. 

San Francisco^ Los Angalos. Seattle 


SCHOEK BBOS.. 
LonissUle^ Kj. 


NOTE TO JOBBERS AND DEALERS: ThU torch. Mm all good Chinft, haa boon ImUatod by poor biMngomonio, Avoid dU 
•uhBtituto9-Romomborthooriginal-**THE lENK AUTOMATIC TORCH.** 
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among Western hardware men, as there perhaps should 
be, both Mr. Gifford and Mr. Price would qualify, for 
despite their youthful appearance, and the young vigor 
that is characteristic of their activities, both have been 
over 20 years in the hardware life of the West. 

George Price grew op in St. Louis and, like so many 
boys in that ^reat center, he turned to hardware for a 
job. He was Just a youngster, and had the good fortune 
to start as office boy for Mr. Simmons himself, where 
he was taught to do things exactly and with precision, 
yet always with a thought to the future. The boy was 
shown that papers could be arranged and pencils sharp¬ 
ened with the same spirit that built trade empires and 
guided the great organization. 

Mr. Simmons took a particular interest in the boy, 
sent him to night school for two years after he showed 
an ambition to climb in the hardware business. The 
next move was into the stock, then into the office, on 
city sales and finally on the road as an extra salesman. 
All this while there was the constant opportunity to 
learn from fellow-employes, executives, competitors and 
plain experience. 

The Simmons Hardware Co. made the mistake of 
sending the bonny young salesman into the Far West 
for a trip, and he was so captivated by conditions there 
that he determined to stay. Resigning his position, he 
joined Baker & Hamilton in 1900, and for over fifteen 
years was sales representative for them in various im¬ 
portant territories and capacities. Four or five years 
ago he temporarily left the trade for other sales work, 
but his heart was in hardware and he rejoices in getting 
back among his own. 

Mr. Gifford’s story is not unlike that of his associ¬ 
ate. He has the distinction of coming into his appreci¬ 
ation of true steel and keen cutting edges through an 
early experience as a butcher. After finishing high 
school he earned his $3.00 a week as an apprentice and 
soon was a journeyman behind the block. The kind 
intervention of a strike put him out of work, and he 
turned to a strikeless business when he entered the 

house of Baker & Hamilton, twenty-two years ago. 

From his first clerkship he was placed under Mr. 

Bulofson as assistant tool buyer and laid the ground 
work for his intimate knowledge of tools and 

purchasing. 

Later he was sent on the road and for twelve years 
he was a member of the sales department, all the while 
a close friend and fellow-worker with Mr. Price. Three 
years ago he returned to the tool purchasing depart¬ 
ment and has served the Baker, Hamilton A Pacific Co. 
as head buyer in this capacity until his resignation, 
the first of last month. 

The headquarters of the Geo. L. Price Co. are in 
the Atlas building, San Francisco, from which point 
they cover the trade from Denver west. 


SOUTHERN CALIFORNIA ASS’N MEETS 

The Southern California Retail Hardware Associa¬ 
tion is the new name adopted at the recent semi-annual 
meeting of what was formerly the Southern Division 
of the Ualifornia Retail Hardware and Implement Asso¬ 
ciation. The two have been separate associations, 
working in close harmony and co-operation, and the 
new name will make it more clearly underrtood that 
there are two organizations in the state, according to 
Secretary H. L. Boyd of the Southern group. 

The recent convention was held at San Diego, on 
September 2. The date for the annual convention was 
set for February 27 and 28, at Fullerton, to conform 
with the schedule of Western conventions, which makes 
one follow the other. Hurum E. Reeve of Torrance is 
the live wire leader of the association. 


see young Richle^h, the Kalamazoo hardware 
salesman, has given his limousine to a well-known act¬ 
ress.” suppose that is his idea of hitching one’s 
wagon to a star.” 


RAMSDELL 
Hand Vise Lathe 

The Machine Shop 
in a Box 


A PRACTICAL HAND LATHE 



CAMPBELL MFC. CO. 

W0B0E8TEB,MASS. 


Coast Sales Agent: 

M. G. JONES CO. 

593 liarket St. San Francisco, OaL 
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ADVISE PLACE ORDERS NOW 

The Star Heel Plate Company, Louis Sacks, Inc., 
Newark, N, J., manufacturers of the well-known Star 
heel plates, guaranteed lasts and stands, improved 
cobbler sets, advise the trade to place their business 
immediately for fall requirements. 

The iron and steel market is getting stronger and 
(due to the railroad conditions, etc.) in order to insure 
customers having a supply for their fall requirements, 
orders should be placed now. 

This firm reports an increasing demand on well- 
known Star heel plates, guaranteed lasts and stands, 
cobbler outfits, etc. 

Their latest catalog and price list will be sent at 
your request. 



Ney’g No. 176 
7-in. Sheave Boiler 
Bearing Carrier 
Uses Flexible Steel 
Cable 

Bmu on Ney*s Doable 
Angle Steel Track 

Ney's No. 175 Carrier 
is the lightest draft 
fork Carrier made. 

The draft wheel and 

tile wheel in the lift- ^ 

ing or fork pulley are seven inches in diameter and re¬ 
volve on extra large roller bearings of hardened steel. 
Made of malleable iron, heavier, larger and stronger 
for extra hard use and heavy work. Carrier allows the 
lifting pulley to be carried as near to the track as other 
carriers using small sheaves. Contains no springs, oper¬ 
ating on gravity alone. The lifting pulley locks into the 
carrier on its axle and is free to swing to a horizontal 
position very near to the track and fills the mow closer 
to the comb of the roof than any other carrier with 
large draft wheels. Sheaves are made to use % to % 
inch flexible steel wire cable in place of rope. 

Write for Catalog No. 25 and free copy of booklet 
‘‘Ney’s 7 Ways to Bigger Hay Tool Sales.'' 

Ask Your Jobber 

THE NEY MANUFACTXTRINO CO. 

Established 1879 

MlnnsapollB, Bflnn. CANTON, OHIO Co uncil Bluffs, lows 

PHILADELPHIA 

LAWN MOWERS—Hand, Horse, Motor 

Largest Makers of EU^-Orade Lawn Mowers 
_ in the World 

THE PHILADELPHIA LAWK MOWEB OO. 

81st and Ohestnnt St. Philadelphia, Pa. 



PKCISWN ■MNWE 4 TOOL CO., Saitt Offiet 540 


With the— 

Precision Key Machine 

Anyone can ent a perfect 
dnplieate of any Yale 
type key in less than 
one minute. Machine is 
automatic. No experi¬ 
ence or skill neeeosary. 
Write for deseriptiTe 
booklet today. 

Maaltsa Avaeras. Alltaievi, Pa. 



NEW “BED DEVIL” EASEL CARD 

An innovation in the form of an easel card has been 

S ut out by Smith 4 Hemenway Co., Inc., Irvington, 
r, J., manufacturers of <‘Red Devil" tools and hard¬ 
ware specialties. The card g^es with every order of 
one-half dozen lot of "Red Devil" pliers. 

These ewels come in the following sizes, for 5. 6, 7, 
8 and 10 inch pliers respectively: in., 4Hx 

6% in., 4%x7% in., 4%x9 in., and 5^x10% in. They 
are made of heavy cardboard, with a strong eaael back 
for displaying in an upright position. Attractively 
printed in three colors—blue, yellow and red. A space 
is left for marking in the retail price. 

Two metal clips which go with each easel make it 
eac^ to mount the tools on the boards. 


Dear Editor: My little boy has worms. What will 
help himf 

Answer: Feed him lots of fish—they like 'em. 


"What kind of a girl is Bob's sistert" "Well, she 
rolls 'em." "Now, if you mean socks, she's fashion¬ 
able; if you mean bones, she's plus ultra; if you mean 
cigarettes, she's impossible. ’ ’ 


Genuine Hunter’s Sifter 



THE FBED J. MEYERS MFQ. OO. 

HAMILTON, OHIO 

HUOHSON 4 MBBTOV, ZKC., BeprMtatatiTM 
Ban Frandaoo, Cal. Portland. Ora. 

Los Angeloa, Cal. Denver, Oolo. 
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Almost time (or 

NORTHLAND SKIS 



World*! Largoit Ski 
Manoiaetnxori 


Be prepared with a complete 
stock of the finest quality 
skis in the world—The blue 
trade - marked Northlands 
will double your sales — 
mail your order today. 

Catalog of Skit ••• Snowthoat 
— TiAoggant and Access- 
oritt on request 


RORTHURD SKI SF6. CO., 26 Serrim Park, St. Paal.Slaa. 


MACHINIST VISES AT CLOSE FIGURE 

The American Scale Co., with sales headquarters at 
Kansas City and main offices and factory at Pleasant 
Sill, Mo., announces a new line of machinist vises 
(vhich is said to combine quality, utility and close 
price in appealing to the jobbing and retail trade. 

Coming from such an organization as that of the 
American Scale Co., with its accomplishment in the 
oroduction of scales, anvils, vises, tire shrinkers, pump 
jacks, feed cookers, tank heaters, land rollers and a 
i^ariety of hardware specialties — naturally the new 
nachinist vises will receive more than or^nary con- 
lideration from the trade. 

Of particular interest are the plain and swivel base 
vises, which are stocked by hardware and accessory 
jobbers throughout the West. This is a particularly 
^ell made tool, with the bar and vise screw of steel, 
the latter with machine cut threads, whUe the jaw and 
body are of semi-steel. It has an unusually attractive 
finish in black enamel, trimmed in red, and the jaws 
BIS well as the face of the handy anvil at the rear are 
polished. 

Both the plain and the swivel base vise are made in 
three sizes. Nos. 2, 3 and 4 having jaws with width 
2%, 3% and 4^ inches respectively, opening 2%, 3 
and 6 inches respectively. The company states that 
they are offering these to the trade at an unusually 
close price so that they can be offered to the consumer 
at an attractive figure, making them ready sellers. 
This is an especially valuable vise for home and garage 
use, and the swivel base vise with jaws faced with hard 
tool steel, knurled on the face, makes an attractive buy 
for any machine shop or constantly-using mechanic. 


Mrs. Brown: “I wish you had an open mind.*' 
Brown (a Cleveland dealer)—**But you toll me to 
shut up every time I try to express it. * * 




ff 



Powerful 


Generato 


Blue flame 


cannot be 


beaten. 


Steel Tank— 
All connec¬ 
tions brazed 
with hard 
solder. 


Double Valve 
Pump— 
Holds 
pressure 
for weeks. 


Angle 
Handle,— 
Restful to the 
operator. 


Six Hardware Dealers Wrote Us: 

“None better. Mechanics buy them 
on sight.** 

**8old them ever since you started 
making them and never had one 
returned.'* 

“Liked best by electricians as they 
will not blow out in wind.** 


Sold this Torch for eight years 
and am well satisfied.*’ 
Satisfactory in quality and price.’ ’ 
Best we ever used or sold.’* 

Write for Catalogue, 

Prices and Discounts. 


P.V5UiLMF6.SuwiyQ). 

Pittsburg, Pa.USA. 


WALL PRODUCTS /or INDUSTRIAL USE 





Peerless No. 3 — One-Pleoe Pine Level 


Large White Painted Oval Sights, Permanently Marked Vials and other redeeming features have made 
Peerless Levels very popular among mechanics. 

Peerless Levels for Masons, Plasterers and Carpenters are made of Pine and Hardwood, some are Brass 
Bound and some are 3-piece, made with Pine Center and Hardwood Edges. Cut above shows a 3-pieee 
Mason's Level. Cut below shows a Brass Bound Carpenter's Level with Double Plumb at each end. 

MsBon’B LevelB 42** and 48** 

PlaBterer’B LeveU 12**, 14", 16", 18" and 20" 

Carpenter*! LevelB 24" 26", 28* and 30" 

If your Jobber does not have them, aek him to order for 
you, or send ub your order and mention yonr Jobber* ■ 
name and address. Catalog and prioos fnmlshod upon 
request. 

THE PEERLESS LEVEL & TOOL COMPANY STERLING, ILL 

Coast Beprssentstlve: D. EDWIN HABBI8, 416 Bellevno Avenns, Oakland, Califomls 
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NEW AMERICAN KAMPKOOK STOVE 

We present herewith an illustration of a new addi¬ 
tion to the American line of Kampkook stoves. This is 
to be known as the No. 14. It is a three burner stove 
equipped with iron grates and has all the well-known 
and popular Kampkook features, such as master burner, 
which, when lighted, produces gas for the second ana 
third burners, which may be turned on or off like a ^as 
stove. It also has the removable tank, the tank being 
placed inside the case when the stove is not in use. 

A novel feature and a great convenience of this 
stove is the construction of the legs. This brings the 
stove to a comfortable working height of 27 inches. 
The legs are detachable and pack inside the case when 
the stove is not in use, thus requiring no extra room. 

Kampkook No. 14 will no doubt be popular with 
tourists, because it may be used either with or without 
the legs when traveling and may be set up and used 
like a regular gas range in the camp or cottage. 

The fuel tank holds a half gallon of gasoline. 

Attention is also called to the wind shield, which is 
an important feature. The stove folded measures 
4 X 11 X 26 inches. 

Kampkook No. 14 can also be purchased with low 
legs, which brings the top or cooking surface of the 
stove ten inches from the ground. 

Dealers and jobbers should write the manufacturers, 
the American Gas Machine Company, Albert Lea, Minn., 
for further particulars. 


0. R. GESAS REPRESENTS SEGAL LOCKS 

The Segal Lock & Hardware Co. of New York an¬ 
nounces the appointment of O. R. Gesas as Western 
representative to direct the sales as well as the installa¬ 
tion of Segal Jimmy-Proof locks, latches and bolts and 
Segal cylinder padlocks. 

The organization, under Mr. Gesas ^ direction, is now 
placing in the hands of the trade the two display boards 
furnished by the manufacturers, which carry the entire 
Segal line, and make sales from the counter. His head¬ 
quarters are at 682 Mission street, San Francisco. 



NEW LUTHER BENCH GRINDER 

Luther Grinder Manufacturing Company, of Mil¬ 
waukee, are now making deliveries of their new No. S45 
electric bench grinder. 

The motor is made especially for this grinder by the 
Emerson Electric Manufacturing Go., of St. Louis. It 
is the clutchless ventilated protective type with split 
phase windings that cut off at full speed. It has no 
brushes or commutators to give trouble. Bronze bear¬ 
ings with wick filled oil wells insure long life aad 
perfect lubrication. 

The motor is equipped with one 5x1x1 IMmo-Grit 
wheel (the wheel for steel) and one 5x1x1 felt polishing 
wheel. 

The switch is made by Cutler-Hammer and ten feet 
of cord and plug makes it easy to attach to a light 
socket. The motor is % h. p., single phase, 110-volt 
60 cycles, 1750 r. p. m. The special flexible shaft at¬ 
tachment makes it an ideal unit for ^nding hard-to- 
get-at jobs. For price and complete mformation, anr 
reader should write Luther Grinder Manufacturing Co.. 
Milwaukee. 


KING COLE BRUSHES INCORPORATED 

Many a fellow has died or been exiled in a vain 
attempt to be king. Most men with ambitions in that 
direction would despair of success in the United States. 
Let them cheer at the coronation of King Cole. 

As a boy he was just a plain Cole, a Cinderella 
among the embers. His friends began to call him 
^^King,” and after his acquaintances and neighbors 
and customers and competitors took it up, there was 
nothing else to do but to become ^'King’’ in fact as 
well as in name. So the court has crowned him, and 
so be it. 

With the great growth of the brush business under 
his direction, the former Cole Brush Co. has been dis¬ 
continued, and with it the line of Tottle-made brushes, 
which they formerly represented. A new company has 
been organized. King Cole Brush Co., Inc., which will be 
exclusively wholesale factors and Western representa¬ 
tives for a complete line of special-made King Cole 
brushes. Mr. Cole will be active manager, and asso¬ 
ciated with him as stockholders are some of the most 
substantial business men of the West. The new com¬ 
pany's headquarters are at 63 First St., San Francisco. 


Parson — “And which of the parables do you like 
best, my child Johnny (whose father sells fishing 
tackle at Memphis)—“The one where somebody loafs 
and fishes. ’ ’ 


“I guess my daughter has taken a course in house¬ 
work at college." “Hehf" “She writes that she is 
on the scrub team," said her doting father, a hardware 
man of Springfield. 
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MACHINE SHOP IN A BOX 

The Ramsdell hand vise lathe, manufactured by the 
Campbell Manufacturing Co. at Worcester, Mass., is in 
very fact a machine shop in a box,'^ just as an¬ 
nounced by the makers. For the car owner, farmer, 
mechanic or for any man who has not a fully equipped 
machine shop at his beck and call, the Ramsdell hand 
vise lathe will turn out in a few minutes any stud, 
screw or bolt from 1/16 to 1 inch in diameter. Springs 
of any pitch may also be quickly wound. 

As pictured in the announcement of the company 
elsewhere in this issue, the device is simple, operated 
by one man at a work bench equipped with the simplest 
vise. With the different attachments practically any 
operation requiring milling, threading or knurling can 
be quickly and accurately done. It is not the claim of 
the manufacturers that a precision tool is offered at the 
list price of $25.00, but work of reasonable accuracy 
can De easily produced, ** saving the situationand 
effecting an enormous economy of time and trouble. 

It is our suggestion that this tool offers a two fold 
opportunity to the hardware trade: It is a readily 
saleable item which many a customer would be inter¬ 
ested in. Furthermore, it will prove most useful to 
many a dealer in his own service and repair department, 
where he is called on for odd size bolts, screws, studs 
or springs. 

In the West, the Campbell Manufacturing Co. is 
represented by the M. G- Jones Co., 593 Market street, 
San Francisco. Mr. Jones has been known to Western 
hardware buyers for many years in his former connec¬ 
tion with T. H. Speddy & Co. 


BUCKNER RAPID SELLER SPRINKLER 

The Buckner Manufacturing Company, of Fresno, 
manufacture a variety of lawn sprinklers, fertilizer and 
insecticide distributors that are most popular wherever 
used. 

They are in position to quote attractive prices and 
the agency for tneir line is a most desirable one. 

They also make what is known as a putting green 
sprinkler, which is used by most golf courses throughout 
the West. Their sprinklers are most economical both in 
time, water and labor, and wherever they have been 
used they have given excellent satisfaction. 

They will be glad to give full information to any of 
our readers upon request. 


A CATALOG PULL OP BUSINESS 
OPPORTUNITIES 

The Champion Blower & Forge Co. of Lancaster, 
Pa., having just issued their new 300-page catalog, 
will gladly, on request, send this new issue, which is 
very complete and covers the field of blowers, forges, 
drilling machines, screw plates, grinders, shrinkers and 
automotive equipment very thoroughly. 

The field today on this class of goods is unlimited, 
as they are used wherever iron and steel is worked, or 
repairing is being done. They are today used by gar¬ 
ages, farmers, ranchers, industrial plants, manual 
training schools and blacksmiths. Never before was 
there such an opportunity for the sale of this class 
of goods. 

Are you awake to the possibilities on this line! 
Look around in your neighborhood and you will see 
the farmer, ranches, garage and the industrial plant 
doing their own repairing. Ata^ou getting your 
share of this business! If not, piUL some samples on 
your floor and reap the profit that oblongs to you. 


Va.—‘‘Old Dominion,'' “Mother." 

Wash.—‘ ‘ Evergreen," “ Chinook.'' 

W. Va.—“Panhandle." 

Wis.—‘ ‘ Badger," “ Copper." 

Wyo.—“Equality." (Suffrage Pioneer).! , 
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BUILDING BOOM BOOSTS BUTTS . 
AND BOLTS 

The entire nation is rallying to a building program 
which in many localities takes on the proportions of a 
boom. Dwelling houses have very generally become 
scarce on account of suspended construction during the 
war years. Office locations in many cities are too few 
for the demand, as well as warehouse space, stores, fac¬ 
tory sites and buildings for very nearly every purpose. 

In spite of strikes and labor disturbances, in spite 
of the rrequent inefficiency and indifference of labor 
in the building trades, in spite of the continued high 
cost of essential raw materials in building, a visitor in 
any city of the West and South is impressed with the 
building being done. It all illustrates the triumph of 
economic laws over artificial handicaps, as well as the 
indomitable spirit of the American people. 

New building and construction is the hardware 
man's best friend, for it means a big initial order and 
continued follow-ups. If he follows through until the 
time a family settles in a new house, for instance, they 
buy household goods and utensils, handy tools, garden 
implements and supplies from time to time. Every new 
building of any kind should be considered a definite 
prospect and follow-up. Losing the order for the 
rough or finish hardware is nothing if the steady trade 
of the new occupant can be secured. 

Live hardware merchants watch the building per¬ 
mits with a hawk-like eye, they know the contractors 
and architects, they keep their eyes on newly married 
couples, and they try to make the acquaintance of per¬ 
sons newly arrived in the community. These are all 
ways of getting a share of new building business. 

Dlustrative of the possibilities in going after the 
business in connection with the construction projects is 
the contract recently awarded the Union Hardware A 
Metal Co. for the finishing hardware on the new six 
million dollar Biltmore Hotel, designed as the largest 
and finest hotel on the Pacific Coast. 

The Biltmore will contain about a thousand rooms, 
and the builders' hardware will be specially designed 
by P. & F. Corbin Co. for this job. This is the third 
large building constructed by the backers of this project, 
and the Union Hardware & Metal Co. has furnished the 
hardware for all three buildings. 


LATEST DEVELOPMENT IN COMBINATION 
RANGE CONSTRUCTION 

A newly designed combination is now being intro¬ 
duced to the trade. It is an addition to the Paramount 
malleable line of gas-coal ranges, manufactured by the 
Malleable Iron Range Company, Beaver Dam, Wis. 

Many improved and recently developed features dis¬ 
tinguish this Paramount range, and its design is an 
entirely new feature in combination range construction. 
It combines the cabinet gas range equipment with a 
standard coal range to occupy no greater floor space 
than the average gas range. The fact that the oven 
and broiler are located at the side of the cooking 
surface is an item of convenience appreciated by every 
housewife. 

In line with the fundamental features common to 
other Paramount models, no attempt is made to heat 
one oven with two fuels in this new style gas-coal 
range. A separate oven is provided for the use of 
each fuel. 

The Malleable Iron Range Company is well known 
throughout the trade and industry, having manufac¬ 
tured for 22 years Monarch malleable coal and wood 
ranges. Paramount malleable gas-coal ranges are manu¬ 
factured in the same plant in which Monarch ranges 
are built, where every facility for the construction of 
quality ranges is to be found. 


Sam A. Ball has taken over the hardware business 
of the Garber Lumber Company at Garber, Iowa. 
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RESPECT AND DIGNIFY YOUR BUSINESS 


Does the average plumbing and heating sales¬ 
man have enough respect for his work? After 
all, when it is done in the right way, has anyone 
a more important job? Not only is he selling 
most necessary and essential commodities af¬ 
fecting health, comfort and conveniences of the 
public, but as a salesman he is the greatest 
opener of ways in which we can be useful to one 
another. 

If a salesman has something that he thinks is 
needed, he comes to me with it, no matter how 
remote a place I live in. If I do not know I 
need it, if it will save me trouble, give me a 
better business, or a more comfortable home, 
and I have not realized that it will, he does not 
rest until he has awakened me to these new 
possibilities. 

More and more is it the custom of a good 
salesman to see that I do not get the thing he 
has to sell unless I really need it. 

There is no kind of a citizen who does more 
than the salesman to remind men and nations 
how necessary they are one to another, if they 
are to enjoy the fullest comforts and get the 
most out of life. There are still traveling men 
who will sell just to get orders, regardless of the 
buyer's interests, but they are not salesmen. 
The real salesman is after big game. He is after 
satisfaction and the progress that only comes to 
a man through servability. 

If he is selling the public, he serves that 
public’s interest so well that they in turn be¬ 
come salesmen for him. If he is selling a dealer, 
he sells the dealer so completely that the dealer 
in turn is enabled to sell the consumer. 

This latter thought is one of the most essen¬ 
tial qualifications for a plumbing and heating 
salesman. He is dealing generally with a type 
of business men that must be taught salesman¬ 
ship. Therefore he must bring to his customer 
ideas and plans that will enable his customer to 
successfully dispose of his goods to the public. 

He must teach him how to find the man who 
does not think he needs plumbing and heating 
service. He must teach the dealer how to con¬ 
vince the prospect he has found to believe that 
he needs plumbing and heating appliances. As 
a third step, he must teach his dealer how to 
close the sale. Then and only then has he ful¬ 
filled his duties as a salesman. 


Which shall win: Appetite or aspira¬ 
tion? 

A big brain, like a big bank roll, is of 
little use unless put to use. 

Just start a public investigation of 
tenement conditions in your own city 
and you will realize how much business 
you are losing. 

“If every person everywhere would 
bathe every day, tuberculosis would 
disappear from the face of the earth,” 
says Sir James Creighton Brown. 

If your business is in a manufacturing 
community, you can prove to the indus¬ 
trial executives that proper modem fac¬ 
tory fixtures will pay for themselves in 
the increased efficiency of the em¬ 
ployees. 

It sounds unbelievable, but statistics 
show that there are 17,000,000 homes in 
the United States without bathrooms, 
while only 5,000,000 have bathrooms. 
What are the relative proportions in 
your city? 

Isn’t the fact that there are 48 differ¬ 
ent bacteria in the mouth of the average 
individual sufficient sales argument for 
a dental basin or lavatory in everv pri¬ 
vate home, just as they are installed in 
Pullman cars? 


Every time a plumbing, heating or 
sanitation man takes part in a public 
move for better housing, more stringent 
factory laws, public health campaign, 
tenement inspection laws or similar 
movements for the public good, he is 
helping his own business also. 


Digitized by 


Google 






































October, ig22 


HARDWARE WORLD—PLUMBING AND HEATING 


151 


LACK OF SUPPLIES ONLY RESTRICTS 
TRADE 

Editor HABDWABE AND PLUMBING WORLD: 

Were it not for the handicap in getting sup¬ 
plies on the lines which we handle, we believe 
that this year would be a banner one, as far as 
the bulk and tonnage of merchandise goes. 

Just exactly how it is going to turn out is 
rather hard to determine because of the lack of 
supplies and poor transportation. But there is 
no doubt that the situation has improved quite 
generally and apparently the business in our 
line is growing stronger all the time and it 
would seem that the buying movement would 
continue for at least a year or two to come. 

Very truly yours, 

THE PEERLESS PACIFIC CO. 
Portland, Oregon. By W. Babson 

In almost any fight, the other fellow 
is scared as badly as you are. 

A chronic kicker always gets what he 
doesn’t want—enemies. 


Don’t worry, but if you do, don’t 
worry others with your worries. 


Everybody should have a hobby, but 
he need not ride it in the public square. 



No. 208 Torch — List Price, each, f 17.00 
Aak for Dticonnt 


It Pays to Buy Good Torches 

Improved Double Needle Torches save time and 
fuel. Over 300 degrees more heat is produced, as 
the gas is superheated and properly mixed with 
the air in a new way and 60 per cent of all Burner 
troubles overcome. Both Needles ape blunt, which 
prevents forcing the gas orifice, as with other 
makes having sharp pointed Needles. Upper 
Needle cleans orifice, lower regfulates. They are 
the latest and best made. Jobbers supply at fac¬ 
tory prices. Write for catalogue. 

CLAYTON & LAMBERT MFG. CO., 
10611 ElnodeU Avenue, DETROIT, MIOH., XT. 8. A. 


NYE PHILOSOPHY TYPICAL AND TRUE 
Editor HARDWARE AND PLUMBING WORLD: 

Knowing business and trade conditions is a 
good deal Uke knowing a girl; you think you 
know all about ’em, and then some day they 
jump out of the car. So I hesitate to predict. 

While this is being written. Capital and 
Labor are getting together, one with an injunc¬ 
tion and the other with a brick; but I hope by 
the time this is printed they will have had 
enough. The rest of us have had more than 
enough. 

I remember what Charlie Cominskey told the 
fan when rain interrupted the ball game: “Do 
you think it will stop?” asked the fan. “Well,” 
said Commy, “It always has. ” I think the strike 
will end. It always has. 

One thing is sure: that the strike, or strikes, 
have not increased the production of the things 
we buy, and that it is fair to assume we will buy 
in increasing volume when the country gets 
back to work. Likewise a period of decreased 
production followed by an increased demand, 
have never lowered prices to any great extent. 

Your buying policy, I suppose, all depends 
on whether you think the strike will end or not. 
It always has. Yours accordingly, 

Chicago. H. G. NYE. 

Any fool can see with his eyes, the 
wise man strives to see with his brain. 

Dependable Service 
Quality Goods 

We are exclusive agents for 

Homestead Quarter-Turn Blow-Off Valves 
Witt Pump Governors and Regulating 
Valves 

/ Valve Discs 
\ Rod Packing 
Dnrabla / Sheet Packing 
j Union Gaskets 
V Gauge Glasses 

Distributors of 

Wm. Powell Valves and Specialties 


The M. L. Kline Co. 

Wholesaler! 

PLUMBING, HEATING AND STEAM 
SUPPLIES 

80-82-84-86 Front Street, Portland, Onegon 
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Getting the Public’s Respect 

Future Frohlem of the Sauitatioa Industry Is to Raise the Personnel of the Trade so That the 
Confidence and Good Will of the Nation Will Take the Place of Ridicule and Innuendo 

(By O. B. Kaah, Standard Sanitary Manuf actnrins Ck>.) 


I N THIS very great county 
of ours every town and vil¬ 
lage points with pride to its 
monuments. These monuments 
mark occasions great and 
small, mostly ^eat, from the 
discovery of this country down 
to the present time. 

Among other places of inter¬ 
est marked out and set aside 
that all may see is Plymouth 
Rock; and this particular 
monument suggests a little 
figure to me. Plymouth Rock 
is famous because it was the 
landing place of the Pilgrims 
who set out from the old world 
to find liberty and pursue 
happiness in this great country. 
Only a tiny bark set out to 
make that journey across the 
Atlantic, but because the Pil¬ 
grims used this rock as a land¬ 
ing place, I presume as long as 
our country lasts that landing 
place shall be preserved. 

Half a century ago a certain 
other craft, which for months 
had been under construction 
and under preparation, set out 
upon a journey to effect some¬ 
thing practically monumental 
and even momentous in the 
history of this country and all 
other countries. The good men 
who manned that vessel, the 
good ship Sanitation, brought 
her into port, discharged part 
of the cargo and left there the 
gifts of what we call Sanita¬ 
tion. 

Still no monument marks 
their landing place; no great 
number of people came with 
open arms to welcome them, 
and no tablet is enshrined to 
mark the time and the place 
of their landing. They went 
from port to port in this craft, 
and from that first voyage the 
great work grew, and the in¬ 
creasing cargo called upon new 
and larger vessels. 

Every decade sees this craft 
and the number of its great 
navigators doing an ever in- 



O. B. NASH, 

Advertiilng and Salaa Promotion Manager, 
Standard Sanitary Mannfaetnrlng Go. 

Mr. Nath it not the naual advert!ting man 
who hat picked up a little information and a 
amattering of knowledge concerning the par¬ 
ticular line or businett he it advertiaing. 
Twenty veart ago he wae a plumber’a ap- 

F rentice, the matter in hit cate being hit 
ather, who wat and atill it the proprietor of 
a progretaive and proaperout plumbing and 
heating contracting eatabliahment. Every 
thought in Mr. Natn’t mind during hit firat 
buaineaa yeara waa of the plumbing buaineaa. 
for he wae preparing to take over hit 
father's busineaa eventually. 

So thorough waa his search for facta, so 
eager his quest of new ideas that he attract¬ 
ed the attention and interest of the officials 
of the Standard Sanitary Manufacturing Oo.. 
whose fixtures he had introduced and sold 
with such ingenuity. 

The story goes that in the early days of 
modem sanitation, when a plumber’s adver¬ 
tising often stopped with tne sign over the 
door, and when sales promotion was the 
salesman’s cigar account, the Standard man¬ 
agement undertook a preliminary campaign 
to make better merchants of their dealers. 
When their representative visited Nash A 
Son, they found there a young man who was 
better posted, doing better work, and getting 
better results than the Company on its na¬ 
tional campaign. With typical broadmind¬ 
edness they saw that they well might "con¬ 
sider his ways and be wise." 

Forthwith C. B. Nash joined the Standard 
organization at Pittsburgh, and has since 
become one of the leading advertising men 
in the industry. The Standard Sanitary 
campaign is the best index to the mental size 
of its manager and author, for the popular 
magazines have carried visions of modern 
bathrooms in natural colors to millions of 
people all over the world. 

Advertising and sales promotion are in¬ 
separable in his mind and are one depart¬ 
ment with the Companv. Under the latter 
head come the model display rooms which 
are beini^ installed in central locations in the 
large cities. Here up-to-date fixtures and in¬ 
stallations are brought to the attention of 
the public, in ideal surroundings of marble, 
mahogany, ivory and the finest nangings. 


creasing work, doing a really 
monumental work. The sad 
part of it is that there are no 
monuments to mark the day 
on which it sailed into port. 
It seems all to be just a matter 
of fact, and that is greatly to 
be lamented. With all due re¬ 
spect to many of our monu¬ 
ments, many epics in the his¬ 
tory of our country, no craft 
bears a fame or bears a name 
more important in this country 
and the world at large than 
“Sanitation.” 

Why no monuments? Why 
do men come and go, always 
leaving a mark, always accom¬ 
plishing their mission in this 
country, the mission growing 
larger and larger, more import¬ 
ant, and still the names of the 
crew are not marked out as 
the crews of many other ships. 

Sanitation the Key to 
City Life 

Sanitation is one of the 
gfreatest benefactors in the 
world, and if we liken it to a 
ship, there is no craft that sails 
the seas today or that will be 
able to sail the seas in the fu¬ 
ture that can compare in im¬ 
portance to public health. The 
craft has visited countries 
where people could not live in 
security, and in a comparative¬ 
ly short time has made them 
healthful and delightful places 
in which to live. As evidence 
of this, take Cuba, the Panama 
Canal Zone, certain places in 
South America, and other 
countries and in parts of 
countries which it has visited 
to implant there Sanitation 
developed in this country. 

Could we exist in cities, 
homes, hotels, offices or fac¬ 
tories if they had no plumb¬ 
ing? Just assume for a mo¬ 
ment that plumbers from to¬ 
morrow on were to be a thing 
of the past. We could not live. 
We would have a land ridden 
with pestilence as it was before 
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the settler came off this vessel and put his skiU 
with his labor and material and made all of this 
existence possible. 

Sanitation has to build its own monuments. 
We hear very little of the pioneers who paved 
the way or of the very good men who keep the 
work up. Think of the men who are doing 
these wonderful things every day—^these good 
plumbers—realize what they do, and then hear 
them ridiculed; hear them called names be¬ 
cause they try to get a living profit. 60 to 
your moving picture theatre and see a picture 
like “Trouble.’’ There a plumber is made the 
villainous theme of the whole picture. Why 
should they pick on the plumber? 

Analyzing the situation is very much in 
order. If we get the people of this country to 
see the problems of Sanitation, to realize its 
importance, automatically there should come a 
rise in the public estimation of all who are en¬ 
gaged in this work, and increase in public con¬ 
fidence. There is no business man, or class of 
business men, who wear overalls or who dress 
the best, better than those in the Sanitation 
industry in this country, and I will back this 
statement up. 

Winning Public’s Personal Bespect 

How can we bring public respect for the indi¬ 
vidual craftsmen up equivalent to the regard for 
this giant Sanitation ? It seems to me that this 
is our future problem. The unfinished part of 
our work is raising the personnel of this entire 
industry to the point where it will be equivalent 
to the monumental accomplishment of the indus¬ 
try. The plumber and his associate in the indus¬ 
try will be looked upon then as they should be, 
instead of being a trade to be ridiculed. 

Do not look for the uplifting from the public; 
do it yourself. It is a big job, and until that 
job is done you will not be where you should be. 
We have the utmost reason to be proud of this 
great industry of ours, and our pride should be 
reflected in public, popular respect. 

I think that the accomplishment of this vision 
started in Chicago a few years back, when it 
was my privilege to attend a meeting, the first 
of its kind, of manufacturers, jobbers, and mas¬ 


ter plumbers. Prom that meeting the Trade 
Extension Bureau had its inception. We found 
that the other fellow was just as good as we 
were. We had other meetings, and each meet¬ 
ing showed what we could do if we all set our 
minds working on the same thing. Trade Ex¬ 
tension came out of that meeting. 

Industry Organizing Everywhere 
As I go throughout the country, one of the 
greatest pleasures I have is to attend meetings 
of people in our industry, to hear them talk, 
occasionally to have the privilege of talking to 
them. It is enormously gratif 3 dng to see this 
spirit exemplified, to see it grow in every city. 
Everywhere the purpose is to lift this industry 
in the public mind, to show the public why the 
laborer is worthy of his hire, that the plumber 
is entitled to his compensation. The next move 
will be th 6 grouping of these missions with the 
one purpose into a movement which will surpass 
any other movement in our industry. This 
movement and this group will become national, 
will merge all the good things which have come 
through these gatherings. Then if the public 
is not willing to build a monument, we can build 
our own and be justly proud of having done it. 


The workmen of today are not so 
much concerned with (h)om*s as with 
theirs. 



At Last— 


A SELF BLOWING 
ALCOHOL BLOW TORCH 

THE DUPLEX 

Just what Electricians, Auto Mechanics, 
Dentists, Battery Repairmen have been 
waiting for. 

ABSOLUTELY AUTOMATIC 

Th& lifiMt thins ta Am torch Unm mvmr madm. 
Write ter pricmm and particalan. 

MANUFACTURED BY 

PKCRBLOW MFQ. CO., Leetsdale, Pa. 


Savill Patented Swan-Neck Faucet 

The Savill Patented Swan-Neck Faucet is opened and 
closed quickly, a half turn of the handle allowing a full 
stream of water. It can be shut off quickly; this feature 
has led to its introduction in hotels and restaurants, and 
it also finds a ready place in the kitchen, where time and 
labor are of importance in drawing water. 

THOMAS SAVILL^S SONS 

Wallace and Watts Sts. Philadelphia, Pa. 

Send postal card for catalogue showing 23 styles 



Sold hy Jobbers of Plumbing Sup¬ 
plies Everywhere 
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VENUS IN THE WAVE HAD NOTHING ON DIANA AT THE BATH 


It is a rule with display managers that any¬ 
thing moving or alive will always attract atten¬ 
tion in a display, whether in a window, on the 
wall, in the middle of the floor or in a booth. 

This “live*’ display of the Walworth Manu¬ 
facturing Company at the recent Northwest 
merchants’ convention added tremendous 
weight to the burden of proof of the afore¬ 
mentioned maxim. When Assistant Manager 
B. D. Cruickshank tells us that “merchants and 
buyers from the entire Northwest crowded the 
exhibit all week,” he puts it mildly. Among the 
475 exhibitors at this buyers’ week it probably 
took the prize for attendance and interest. The 
daily mimeographed bulletin, issued by the 
management of the exposition, referred to the 
Walworth booth as “Diana at the Bath,” and 
Diny never lonesome. 

The model was attired in negligee and was 
the center of attractiveness in a thoroughly at¬ 
tractive modem bathroom, white, spotless and 
shining. The reverse side of the booth displayed 
Walworth valves and unions, and data was at 


hand on the merchandise so attractively set 
forth across the aisle. 

Perhaps this will give an idea or suggestion 
to some of our enterprising readers who may be 
faced with the problem of getting up a t^ad^ 
bringing exhibit It might even be aaap .c 
window display. 


The most precious possession in life is good 
health. Eat moderately, breathe deeply, exer¬ 
cise outdoors and get eight hours’ sleep, and 
cultivate charm of manner as a business propo¬ 
sition. 


WHAT SHE LONGED FOR 

last!’^ cried the poor Kansas City hardwire 
dealer, looking at the big check that represented i 
big sale he had closed. '^At last, my dear! Now 
that we have money, you ^11 be able to buy yourself 
some decent clothesl*' 

'^ini do nothing of the kind!'' retorted his wnfe. 
'^ini get the same kind of clothes all the women are 
wearing I ** 



Plates that Please 

ORDER NOW 

and be ready with a stock 

Increasing Demand for “B & C” Styles 

Catalog on request 

THE BEATON & CORBIN MFG. CO. 

Largest and Oldest Plate Company in the World 

Pacific Coast RepresentatiTe 
nSKE-KRAMEB GO. 

Hearst Bldg. 

San Frandaco, Gal. 
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OMITTING ONE NAME COST THIS 
SELLER $445.00. 

(Copyright by Elton J. Buckley.) 

As I sit on the side lines and watch one busi¬ 
ness deal after another fall because of the fail¬ 
ure to make proper memoranda at the time, I 
often wish that I had money to print enough 
signs to go up on the wall before every man in 
business, reading, “Never call a business deal 
closed until there is an adequate memorandum 
of the deal made and signed by both parties.’’ 
If I had but an infinitesimal fraction of the 
profit that has been lost through failure to 
observe this rule, I shouldn’t have to practice 
law for a living or do anything else. 

An interesting illustration has just passed 
under my eye, in which a seller — usually the 
loser is a buyer—lost $445. Not a large sum, 
but too much to have lost unnecessarily, and this 
was unnecessary. Furthermore, this seller knew 
the need of a satisfactory memorandum, asked 
for it and thought he got it. 

In this case the sale was of cigars. A manu¬ 
facturer named Ottenberg got an order from the 
William H. Bailey Cigar Co. for $2,975 worth of 
cigars of various grades. The order was given 
verbally, and Ottenberg knew that under the 
sales law an order for goods of this amount is 
not enforceable unless part of the goods are de¬ 
livered, or they are partly paid for, or there is 
a complete memorandum of the deal, signed by 
the party to be charged, that is, by the party 
who is trying to escape. Therefore he asked the 
Bailey concern for a memorandum and they 
gave him this: 

WM. H. BAILEY CIGAR CO. 

Importers of 

MANILA AND PORTO RICO CIGARS 

Please ship 

5,000 Atavio Sumatra Gold Medal, 1-40, $40 per M. 

10,000 McKinley Conquerors, 1-20, $35 per M. 

25.000 McKinley Cazalores, 1-20, $35 per M. 

10.000 McKinley Oroma, 1-20, $50 per M. 

20.000 McKinley Londres, 1-10, $25 per M. 

30.000 McKinley Lond. Chico, 1-20, $25 per M. 

Terms, 60 days net. F. O. B. 

WM. H. BAILEY CIGAR CO. 

Looks like a fairly complete memorandum of 
the transaction, doesn’t it, and it is signed by 
the party to be charged. 

At the proper time Ottenberg tendered the 
cigars to Bailey, but Bailey refused to accept 
them. The report of the case doesn’t say why. 
Ottenberg sued to recover the loss he sustained 
by the Bailey Co.’s refusal to take the goods, 
and the latter concern, in defending, stood 
squarely on the point of law that no complete 
memorandum of the transaction had been given. 
Although at first glance the memorandum would 
seem to be pretty complete—it certainly was in 
every sense an order for the goods—the court 
held it to be incomplete because it didn’t contain 
the name of the seller. I quote the following 
from the decision: 


In order to satisfy the statute, it is necessary that 
the memorandum show who are the parties to the con¬ 
tract, and verbal evidence is not admissible to supply a 
deficiency in this respect. The memorandum must state 
who are the parties to the contract, either by naming 
them, or by so designating or describing them that they 
can be recognized or identified without fair or reason¬ 
able doubt or dispute. It must contain the names as 
sufficient description of both parties to the contract, 
not only the person to be charged, but also the person 
in whose favor he is to be charged. In the case at bar 
the memorandum does not contain the names of both 
parties to the contract and does not disclose who is the 
seller. No doubt both names must appear. The reason 
is that unless the names of both parties appear, the 
contract might be foisted upon any one by perjury, 
which is the very thing that the law was enacted to 
prevent. The plaintiff, Ottenburg, however, contends 
that the omission from the memorandum which was 
signed by the defendants (Bailey Cigar Co.), i. e., the 
party to be charged, can be supplied by letters which he, 
the plaintiff, wrote to the defendants confirming the 
alleged contract. But any subsequent pai)ers which are 
offered to supplement an incomplete memorandum must 
either be also signed by the party to be charged, or must 
be referred to in the incomplete memorandum which 
was signed by the party to be charged. The note or 
memorandum in writing of the bargain relied upon as 
the foundation of the plaintiff’s right to recover dam¬ 
ages from the defendant does not disclose every fact 
material to constitute a contract of bargain and sale, 
and judgment is now entered for the defendant. 

What should have been done to make the 
memorandum complete so it would have held 
water? Simply this—the Bailey Co. should have 
addressed the memorandum to Ottenberg as if 
it were a letter. It would then have contained 
the names of both parties. Through this small 
omission alone a perfectly good business deal 
falls through, and the buyer is permitted to 
escape from a contract which he certainly in¬ 
tended to keep in the beginning. It seems a 
harsh rule, yet it is enforced in every state in 
the union. It is a rule which business people 
ought to keep before their eyes all the time. 

A fellow gets a great kick out of 
making good. 

The only human that can he always 
happy is one who cannot be disap¬ 
pointed because he always expects to he 
disappointed. 


YOU SHOULD ORDER NOW 

your requirements of torches and furnaces for the 
cominc winter. When the cold weather arrives you will 
then have a stock on hand, thereby enabling you to 
give your custonoers satisfactory deliveries. 

During the winter there is usually a shortage of torches 
and furnaces. This is due to the unlimited number of 
orders placed with the manufacturers. You, of course, 
know that orders are filled in order of date received. 
Then again, if you do not order far enough ahead, the 
tools cannot reach you in time when shipped by freight. 
Don’t forget, exorbitant express charges cut deep into 
your profits. 

We now have in stock a full line of "ALWAYS RE¬ 
LIABLE" torches and furnaces which is ready for im¬ 
mediate delivery. Place your stock order now and 
ensure delivery. 

Most jobbers stock our line. Others will gladly order 
for you. 

OTTO BKRMZ CO. NCWARK, N. J. 
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KEEP DIGGING 

To keep digging, anyhow. 

To hold the lips fast, and keep digging. 

To hold the head up, and quietly keep digging. 
To do the very best you can, and keep on 
digging. 

Not to squeal, not to dodge, but just keep on 
digging. 

To wash off the blood, and keep digging. 

To call back, ‘'good luck to you,’’ and then 
go on digging. 

To answer, “thank you,” and go right on 
digging. 

To whisper, “Lord lead me,” and get to 
digging. 

To study the path, and go faithfully digging. 
To let the road behind take care of itself, and 
go on sturdily digging. 

To follow the gleam ahead and go on digging. 
To fix courage fairly in the forehead, and go 
right on digging. 

• • • • 

And then when the dark clouds, and the 
loved ones fall off, and friends forget, and the 
stones hurt, and the pick is broken, the heart 
ready to break, aloneness is unbearable, life 
scarcely worth living, then stop for a moment 
and feel in the dark for the old brave pick’s 
point, rake off the mud of doubts and the 
trash of fear, and the muck of discouragement 
and unrest, and hopelessness, and stop the 


clock’s eternal ticking of unrest, and get right 
back to digging; and dig, and dig on, and just 
keep on digging, anyhow. 

You may not get every thing your heart 
calls for, but sure as God lives you will arrive 
somewhere! 


STANDARD INSTALLING WESTERN 
SHOWROOM 

Contracts have been let and work started on a mod^! 
showroom and Western sales headquarters for the 
Standard Sanitary Manufacturing Co. in the heart of 
the hotel district of San Francisco, at 345 Sutter street 
This is in line with the company's sales promotion 
policy to establish these displays in large cities, both 
establish Standard quality in the minds of the com 
munity and to educate the consumer to modem, im 
proved sanitary plumbing fixtures. 

According to announced plans, the new display took. 
will set a ‘ * Standard, * * not only in the sanitation field, 
but for merchants in all lines. It will be more costlr 
than the New York show room, occupying a ground flo/?r 
area 33x120 feet with a 25-foot display frontage on tbe 
street. The floor will be entirely of Italian marble, 
while the woodwork will all be mahogany. 

Sales Promotion Manager C. B. Nash is directing 
the installation of this display, while W. H. Lunsmacc 
is his assistant in immediate charge of that departmen: 
of this branch. When completed the new location will 
also serve as headquarters for Miss Alice M. JaekscL 
district manager. Among the 33 branches of the Stand¬ 
ard Company, this is the second model show room of this 
sort to be installed. It will be ready for occupancj 
about the first of next year. 


Be a go-getter, not a goat-getter. 



Nye, the Die Man 
Pipe die maker to 
the American Plnmber 



Nye SoUd Die 


“It’s a Pipe!” 

It may not be in the dictionary, but, in the language of 
the day, “it’s a pipe” means it’s a cinch, or, as they say in 
Boston, a matter of extreme facility. 

Anyway, if it’s a pipe it’s a cinch if the die you use 
to thread it with is one of these 

NYE DIES 

First, the Nye Die cuts easier than any other, because 
of the skip-tooth patented principle. 

Second, it cuts faster, because it cuts easier. (And it 
cuts easier because it cuts faster!) 

Third, because of the rounded bottom skip-tooth and 
the high-grade steel, it lasts longer than others. 

Fourth, the Nye Die is even better than 
itself—that is, better than even the Nye 
Die was a year ago. 

HABBY G. NYE 

Die Hie Tool & Macliino Works 

108-128 NQrth Jefferson St., Obicago Nye Armstrong Dla 
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^‘POLITICAL"’ PRISONERS ARE 
DEPRAVED CRIMINALS 

Appeals continue to circulate for the pardon 
)f some of the worst 1. W. W. criminals, who 
vere convicted after a fair trial and sentenced 
;o prison for the crime. The testimony taken 
igainst these men shows that they believe in 
he overthrow of our government by force, in 
he commission of crimes, of sabotage and in all 
)ther of the I. W. W. teachings. Trials were 
leld at different places in the United States, 
md the evidence, as presented to the jury, was 
lo clear that a verdict of ‘‘guilty’’ was promptly 
•endered. 

Some organizations composed of like minded, 
ind others of people who take up an emotional 
ippeal without checking up the facts in the 
jase, have been vigorously supporting efforts to 
lecure the release of these so-called political or 
var-time prisoners. 

Attorney General Daugherty, in response to 
nquiry on the subject, made a comprehensive 
•eply covering approximately 197 cases. He 
laid: 

“It may b^ stated generally that practically 
ill the prisoners now undergoing confinement 
‘or violation of war time statutes belong to the 
'ndustrial Workers of the World, generally 
ermed the I. W. W., or to the Working Class 
Jnion of Oklahoma. The evidence before the 
Department shows that some of the prisoners 
n question, or their co-conspirators, destroyed 
n the State of California alone, during the years 
if 1917-18, more than $50,000,000 worth of prop- 
irty. Members of the I. W. W. organization 
lefiantly obstructed the government, during the 
var, by destroying property and preaching 
ipen rebellion against organized government, 
t is a most serious thought that really good 
dtizens, patriotic and law-abiding, are being 
nfluenced by the sophistries of argument and 
•epresentations made in behalf of these so-called 
lolitical prisoners, urging their release by 
)roclamation or otherwise. The men, who are 
till in the penitentiary, were, in most instances, 
eaders of thought and action against their gov- 
imment. Many of them are confirmed anarch¬ 


ists and avowed enemies of our government, and 
the interests of civil and religious liberty will 
be threatened whenever they are released.” 

The way to success is — Turn to the 
right and keep going. 

If you flirt with Opportunity don’t 
be miffed if you are jilted by Oppor¬ 
tunity. 

If a man has a hard time keeping his 
head above water, it is time to get out 
of the deep water. 

Garden Hose Valves 

- O P- 

Recognized Quality 

Which command repeat orders for yon 



Sizes to 2W' inclusive. Both bent 
and straight Hose Spont 

HAYS MFG. CO., Erie, Pa. 

W. Erwin Qilohrist 
Pacific Coast Representative 
681 Market Street, San Francisco 



SPECIFY 

‘‘Genuine” Perfection 
No. 10 Floor and Ceiling Plates 

— The Sturdy Plate — 


Reinforced by a “Plate within a Plate” 

THE BEATON A CADWELL MFQ. CO. 

HEW britaim; oomr. 

Now York WstsIioiim: SS4 WaUr Hi. 
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A USEFUL DECISION TO SHIPPERS 
AND RECEIVERS OP FREIGHT 

(Copyright by Elton J. Buckley.) 

The United States Supreme Court has now 
settled a question which has long vexed business 
men and their counsel, and which has never 
been definitely settled by the highest court in 
the land before. The question is this: 

When a consignee receives goods which have passed 
over two or more railroad lines, and the last line de¬ 
livers them in bad condition, so that the consignee has 
to sue for damages, which road shall he sue and how 
shall he prove which line caused the damage f 

The fact that the answer to this question is 
not clear has kept thousands of meritorious 
damage suits from being brought. Perfectly 
conscientious attorneys have said “these goods 
came over three roads. You have got to sue 
the first line or the one that caused the damage, 
for of course no other is responsible. How are 
you going to tell which one did cause the 
damage r’ 

And the shipper or consignee, because of the 
hopelessness of getting this evidence, has many, 
many times laid down and taken his loss. 

The United States Supreme Court has now 
said in the case I have referred to, that you 
can sue the last road, that is, the one that de¬ 
livered the goods to you in bad condition, and 
that you do not have to prove that the damage 
occurred on its line. If the damage did not 
occur on the last road’s line, you can be sure it 
will go back on the road that it did occur on. 

It is also the law, under the Carmack amend¬ 
ment, a law passed by Congress in 1906, that if 
it is more convenient, you can sue the first road, 
that is, the road which accepts the goods for 
shipment. Therefore it is the law that you can 
sue the road which accepts for shipment, or you 
can sue the road that delivers in bad condition 
If the shipment passed over more than two 
roads, you can’t sue any intermediate road 
unless you have proof that it caused the 
damage. 

In the case which now lays down this rule, a 
shipment of merchandise was delivered to a 
railroad in New York for delivery to a con¬ 
signee in Nebraska. The goods were in perfect 
condition when they left New York, but were 
delivered in Nebraska in bad shape. The con¬ 
signee could get no satisfaction from the rail¬ 
road, and finally had to sue. Since the goods 
passed over several roads, and he hadn’t the 
slightest evidence which road caused the dam¬ 
age, he was puzzled how to bring his suit. 
Finally he sued the last road, the line which 
delivered. This road defended on the ground 
that it couldn’t be sued unless the consignee 
could prove that the damage occurred on its 
line, which the consignee couldn’t do. as he 
didn’t know where it occurred. All that the 
consignee was able to do at the trial was to 
prove that the defendant railroad had delivered 
the goods to him in bad condition. 


The case went all the way up to the United 
States Supreme Court, which has just set the 
matter at rest with the decision that the con¬ 
signee was right in suing the last road, and 
that he could get his damages merely by 
proving delivery in bad condition, without 
going into the question where the damages oc¬ 
curred. The Carmack amendment was that 
the first road, that is, the road that accepted 
the goods for shipment, could also be sued in 
case of delivery in bad condition, without re¬ 
gard to where the damage occurred, and the 
Supreme Court holds that there is no incon¬ 
sistency between these two provisions. 

I reproduce the following from the decision: 

The single question now presented for consideration 
is whether, since the Carmack amendment, a presump¬ 
tion arises that the injury occurred on the delivering 
carrier's line, when goods moving in interstate com¬ 
merce upon a through bill of lading are delivered in bad 
condition and the evidence shows they were sound 
when received by the initial carrier, but does not 
affirmatively establish where the loss occurred. 

We think the common law rule, supported both by 
reason and authority, is correctly stated in Section 
1348, Hutchinson on Carriers, Third Edition: con¬ 

necting carrier, who has completed the transportation 
and delivered the goods to the consignee in a damaged 
condition or deficient in quantity, will be held liable 
in action for the damage or deficiency, without proof 
that it was occasioned by his fault, unless he can show 
that he received them in the condition in which he has 
delivered them. The condition and quantity of the 
goods when they were delivered to the first of the 
connecting carriers, being shown, the presumption will 
arise that they continued in that condition down to the 
time of their delivery to the carrier^ completing the 
transportation and making the delivery to the con¬ 
signee, and that the injury or loss occurred while they 
were in his possession.^' 

The petitioner insists that this common law rule 
conflicts with the Carmack amendment, which requires 
issuance of a through bill of lading by initial carrier 
and declares it liable for damage occurring anywhere 
along the route. But we find no inconsistency be¬ 
tween the amendment or any other Federal legislation 
and the challenged rule. 

The suggestion that by imposing additional liability 
upon the initial (first) carrier the amendment provides 
an adequate remedy for shippers and thereby removes 
the necessity for any presumption against the deliveHng 
one, and impliedly abrogates the rule, is unsound. They 
are adequate reason why shippers should have the 
benefit of both; and we think Congress so intended. 

Under this decision shippers and consignees 
of freight are in a better position to get their 
rights from railroads than they have ever been 
before. If goods are lost or damaged en rente, 
the party who has to bring the suit couldn’t 
think at all about where the damage occurred. 
If it is more convenient for him to sue the line 
that accepted the goods for shipment, as it 
would be if the shipper was to bring the suit, 
he can sue that line, and at the trial ril he need 
do is to prove that the goods were in good con¬ 
dition when accepted and in bad condition 
when delivered. 

If it is the consignee who is to bring the 
suit, it will be more convenient for him to sue 
the last line, that is, the line that delivered, and 
he can do this without regard to where the dam- 
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ige occurred. At the trial he will have to pro- 
luce the same evidence that the shipper would 
lave ^ produce, viz.: 1, acceptance by the first 
oad in good condition, and, 2, delivery by the 
ast road in poor condition. 

THE MONKEY GLANDS 

! keepa da monk and I playa da org 
And I maka da plenty mon. 

)a monk do da dance and passa da cup 
And maka da keeds da fun. 

Yitonta da monk. I maka no biz 
And panic will come instead. 

)h, what will become of Italian boy 
When all of da monks ees dead? 

5et maka me sick by da heart to know 
They cuta da monk for glands, 

^nd they wil be after my monk, too. 

Dees ees a helova lands. 

)h, why not they carve up da hipnopot. 

That mountains of flesh and bone, 

)a lion, da snake or da elephant, 

And leave-a da monk alone? 

)a times will not be what they used to is 
Withouta no monk and cup; 

)h, why not they carve up da poodle-dog 
Or some other rich man’s pup? 
vly heart, she ees very sad today. 

No song by da night I sung. 

)h, why should they keela my leetle friend 
To maka da old man young? 



LENK AUTOMATIC BLOW TORCH 

The Lenk Manufacturing Company of Boston are 
placing on the market the Lenk automatic blow torch, 
the list price of which is only $2. 

They claim for this little torch that it requires no 
pumping, priming or blowing; it is absolutely auto¬ 
matic and is practical for all soldering jobs. It will 
generate 1400 degrees heat in ten seconds and can be 
worked at any angle. It is simple in operation and 
win last for years. 

Electricians and mechanics appreciate the ad* 
vantages offered in the Lenk torch over the old fash¬ 
ioned mouth blow pipe, and it sells on sight. 

These blow torches are packed in a silent sales¬ 
man” carton display box adapted for the counter, six 
in a carton. It needs only to be displayed to make 
sales and is sure to be in good demand, a ready sale 
for everyone to whose attention it is brought. 


Church Seats 


I 
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The glistening pure white¬ 
ness of Church Closet 
Seats recommends them 
for use on your most par¬ 
ticular installations. 

People demand sanitation 
and expect lasting satis¬ 
faction — that is why 
Church is the natural 
choice. 

Write Jor Latest 
Catalog 

C. F. Church Mfg. Co. 

Holycdce, Bbuw. 

N«w York Sam Fraadaco OUcaco 

These goodt oen be obtained from the leadinr ^bbiag honaes in the West. Inaiit on them. If yon onnnot get 
them, addreaa for information W. E. GUehxiai, PaeUie Coast Bspreaeiitativa, Monadnoek Building, San Praaolsee, 
Cal. These goods are sold by all the leading Jobbing and supply houses. 
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JOE BUBEN8 THE PA&THEB8 ON THE JOB MAUBIOE M. BHBEH8 

Tbe two entexprislxig ions of Max. Babens, who conduct the 8pokane 8tOTe and Furnace Bepalr Worka with the same hutiiaf 
spirit that has made It grow since their father founded the instttntlon. 


STOVE REPAIRING PROFESSION 

For the ordinary merchant stove repairing and calls 
for repair parts and extras is a bother, and such service 
is often begrudgingly furnished as an accommodation, 
rather than profitably or eagerly. 

Because there is an enterprising spirit of originality 
in the Northwestern Inland Empire, and because Spo¬ 
kane is far enough north and inland to put stoves and 
furnaces to the test, expert repair service and full 
stocks of parts have been developed there, so that mer¬ 
chants, joDbers and even manufacturers from all over 
the country are glad of the opportunity to get out from, 
under the responsibility of handling this business by 
turning it over to either the Spokane Stove & Furnace 
Repair Works, or Myer S. Rubens, both of which insti¬ 
tutions have announced their service to the trade for 
many years. 

This original and distinctive industry that has de¬ 
veloped to national proportions deserves further at¬ 
tention. 

Twenty years ago Max. Rubens drove the streets of 
his city with a horse and wagon, soliciting stove repair¬ 
ing from house to house. As the demand developed, and 
ho saw opportunities for this service if handled right, 
he established a shop, and by 1910 was enjoying a nice 
share of the local and neighboring business through 
orders sent by out-of-town dealers. 

At first the extra parts were purchased from East¬ 
ern manufacturers and repairers, but experience showed 
that such service demanded its own foundry with a com¬ 
plete stock on hand at all times for instant filling of 
orders. So a modern, fully equipped foundry was added 
three years ago. The first year that the manufacture of 
waterfronts was instituted, over 3000 were turned out, 
and since then this figure has been doubled. 

A year ago Max Rubens, founder of the business, 
passed away, and his two enterprising, hustling sons, 
Joe and Maurice M., now conduct the enterprise. In the 
last five years the output has increased from 50 tons to 
400 tons annually, and further plant expansion is now 
planned to take care of increased demands. Orders for 
parts from all over the country are filled the day re¬ 
ceived, shipment by parcel post from stock. The firm 
employs 20 men, taking care of this highly specialized 
business, handling all stove and furnace repairs for 
thousands of merchants and jobbers all over the United 
States. 


PALL AUTO. CAMPING UTENSILS 

Pall automobile tourists and campers are stiD 
out on the roads and in the woods in full force 
and they are good prospects for many more 
things than the store usually tries to sell them. 
The house furnishing departments of many 
stores have found lively and profitable business 
in supplying the automobilist and camper with 
the utensils they need for outdoor house¬ 
keeping. 

Enameled ware is particularly adapted fc»r 
this purpose because its steel base gives it abil¬ 
ity to withstand hard usage and especially be¬ 
cause its smooth sanitary surface is easy to 
keep clean under outdoor conditions without 
hot running water and special cleaners. 

The best way to sell this class of trade is 
put up “everything that is needed, ready to 
use’* in compact portable form at a special 
price. The enameled ware should nest together 
properly and should be packed in a wick- 
basket or a canvas case. 

A good enameled ware outfit for, say fire 
persons, not only for cooking, but also for serv¬ 
ing, should include: 4 pots (11, 9, 7 and o 
quart), 2 saucepans (4 and 2 quart), 1 coffee 
pot, 2 frying pans (10 inch), ladle, 5 cups and 
saucers, nest of bowls (5), tray, 5 plates, small 
pail. 

In addition to the enameled ware cookine 
and serving utensils it is a good idea to include 
forks, spoons, knives, pepper and salt shakers 
can openers, soap box, etc. More elaborate out¬ 
fits should include also camp cook stoves, 
vacuum bottles and portable refrigerator for 
camping trailers. 
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PLUMBING GOODS—RETAIL SELLING PRICES 

The following are the present market selling prices (corrected up to the time of going to press) of various 
lines of plumbing goods, ruling in some of the larger western cities. At the request of some of our subscribers 
among the plumbing trade in interior and smaller towns and cities, who do not have the opportunity of checking 
np their prices and costs often, we are giving these prices as some we have obtained that are being charged by 
plumbers in the larger cities. These prices are usually based on the cost of goods, plus the overhead or cost 
of doing business, usually ranging in the neighborhood of 25 per cent. Where plumbers are some distance from 
their source of supply, freight and transportation charges would naturally be added. We will be glad to receive 
suggestions and corrections as to any errors or omissions, or any further information that might be desired, will 
be gladly answered. 

BATH8 AND LAVATORIES Wall and Cellinr Showers— 


(Bath Tub Prices Less Fittings) 

BATH TUBS — K64. C370, P1990. Essex, on Feet — 4-ft., 
$48.85; $43.35; 5 ft., $40.35; 5V^ ft., $45.70; 6 ft.. 

$62.70. 

K57. C360, PI991, Essex, on Base—4Vi ft., $53.35; 5 ft.. 
$52.00; 5^-ft., $58.70; 6 ft., $78.70. 

K80, P1933, Knickerbocker—5-ft., $41.70; 5H ft.. $47.00, 

KlO to K10>i4, P2160 to P2173, Cardinal, Conred, Enam. 
All Over—4-ft., $76.00; 5-ft., $80.00; 5Hft„ $86.70. 

KlO to KlO^, P2160 to P2173, Conred, Enam. Inside, 
Cardinal—4^4-ft., $60.00; 5-ft., $64.00; 5V4-ft., $70.70. 

K10V4, P2180 to P2186, Recona, Enam. All Over, Cardinal 
—4H-ft., $72.00; 5-ft., $74.70; 5V4-ft., $81.50. 

K10H> P2180 to P2186, Recona, Enam. Inside, Cardinal— 
4H ft., $60.00; 5-ft., $64.00; 5%-ft.. $70.70. 

F12 to F15, C316 to C319, P2305 to P2313. Pembroke, 
Comer, Viceroy, Sierra—4H-ft., $95.35; 5-ft., $100.00; 5^- 
ft., $108.00; 6-ft., $140.00. 

F16 to F17. C320 to C321, P2315 to P2318, Pembroke, 
Recess, Viceroy, Sierra—1^-ft., $86.00; 5-ft., $91.35; 5^- 
ft., $100.00; 6-ft.. $134.70. 

FIO to Fll, P2319 to P2322, Pembroke, Pier, Viceroy— 
5-ft.. $133.50; 54-ft., $141.50; 6-ft., $157.30. 

F7 to F8, P2380 to P2388, Woodmere, Corner, Imperator— 
5-ft.. $180.00; 5%-ft., $186.70. 

P9, P2390 to P2393, Woodmere, Recess, Imperator—5-ft., 
$166.70; ft., $173.35. 

F5, Imperator (Standing Pattern)—5-ft., $261.50; 5V4*ft.t 
$278.70. 

F6, Imperator (Wall Pattern) 5-ft., $280.70; 5H-ft., 
•244.no 

BATH TUBS. PORCELAIN—H5015. 2028N, Rejrular selection, 
light weight, (jomer—5-ft., $145.35; 5Mi*ft., $158.35. 

H5015, 2028N, Special selection, light weight. Comer— 
5-ft.. $177.00; 5H-ft.. $198.85. 

H5020, 2029N. Regular selection, light weight. Recess— 
5-ft.. $133.33: 5H-ft.. $146.70. 

H5020. 2029N, Special selection, light weight. Recess— 
5-ft.. $166.70: S^-ft., $183.35. 

SHOWER RECEPTORS — K112, P2510, with Strainer and 
Waste—36x36-in., $84.00; 42x42 in., $112.00. 

K108, P2511, with Strainer ana Waste — 86 z 86-in., 
$113.50; 42x42-in., $150.70. 

K107, P2512. with P2530 Drain—38x38-in., $149.50. 

K105, P2525, with P2530 Drain—36x36-in., $120,00; 
42x42-in.. $158.50. 

SHOWER MIXING VALVES — NCl, H15, P2745, $25.85. 
NCI, H12. P2746, $25.35. NPl, HIO, P2747, $25.85. 


P2748. $30.00. 

SHOWERS— 

H965, P2766, Shower and Rose Sprays.$110.00 

H1014, P2771. Shower and Needle Bath. 109.00 

NF1200. H911, P2790, Shower. 54.70 

H909V4i P2791, Shower and Shampoo.. .. 64.00 

NOIOO. H952Mi. P2803, Shower. 33.35 

H953H. P2804. Shower. 30.70 

NCllOO, H984%, P2807, Shower... 42.00 

NCllOO (with stops), H954H. P2809, Shower. 40.70 

H948V4. P2815. Shower. 48.70 

H944%, P2816, Shower. 47.35 

H945V4, P2819, Shower. 55.85 

H946 4. P2820, Shower. 55.35 

NCI 100 H956. P2821, Shower and Shampoo . 47.70 

P2823, Shower and Shampoo... 54.70 

H1402. P2826, Shower... 16.00 

H1406, P2827, Shower.*. 15.70 

H1400, P2828, Shower and Shampoo... 31.70 

H1404, P2829, Shower and Shampoo... 80.70 

H1410, P2836, Shower. 86.70 

H1411. P2837, Shower. 88.00 

H1408, P2841, Shower and Shampoo... 50.70 

H140 P2842, Shower and Shampoo. 52.00 

NF1050, H900, P2855, Shower. 88.70 

NF1050H. P2856, Shower and Shampoo.. .. 51.00 

NF1055, H895, P2857, Shower... 46.70 

H904, P2860, Sho cr... 45.35 

P2861. Shower and Shampoo. 58.00 

H1246. P2868, Shower. 84.70 

H1250, P2870. Shower. 27.70 

H1600, Industrial Mixometer Shower. 84.70 

H1625, Industrial Combination Valve Shower. 14.15 

H1202. P2914, Shower. 52.00 

H1200, P2916, Shower. 66.35 

H1206. P2918, Shower. 44.35 

H1204, P2919, Shower. 46 00 

P2920. Shower and Shaihpoo. 59.00 

P2921, Shower and Shampoo... 60.85 

Portable Showers— 

H1275. P2946, Portable Shower. 21.85 

8124, PorUble Shower. 15.00 


H1270, P2950, Wall Shower. 18.00 

H1268, P2952, Ceiling Shower. 18.90 


LAVATORIES—(Less Fittings) — 

C105, P3050, P8055, P3057, Copley—18x27-in., $52.00; 
22x33-in., $66.65. 

0114, K205, P3110, P3115, P3117, Luton—20x24-in. 

$83.35; 22x27-m., $38.70; 22x30-in., $48.70. 

C145, K332, P3840, P3845, P3846, P3847, Ophir—17x21 
in., $14.70; 18x24-in., $17.00; 20x24-in., 022.70; 22x27-in. 
$36.00. 

C145, K332, P8850, P3855, Ophir—20x24-in., $22.30. 
C152, K582, P4045, Ralwon, 17xl9-in., $10.80. 

P4125, Arion—19x24-in., $22.65. 

P4205, Othello—18x21-in., $12.15. 

K580, C150, P4206, Othello—18x21-in.. $13.80. 

K608, C162, P4335, Beverly—18x21-in., $12.70. 

K614, C164. P4345, Crescent—17xl9 in., $8.70. 

K752, P4365, Alva—14xl6-in., $8.70. 

K668. C180, P4940, P4945, Athena—20 in.. $25.35. 
K668, C180, P4946, Athena—20-in., $25.35. 

K672, C182, P4950, P4955, P4956, P4957, Anglo—19 in. 
$18.20. 

K690. C184. P4980, P4985, Verdun—16-in., $14.85. 
P5080. P5085. P5086, P5087. Everett—19 in., $18.70. 
K732, C190, P5110, P5115, Yale—16 in., $11.00. 

K762 0192, P5145, Aida—16-in $9.00. 

Add fot Waste when required—Pi 1285, Imperial, $9.85 
P11289, Empire, $8.00; Pi 1290, Princess. $6.70. 

BRASS AND RUBBER GOODS 
BATH FITTINGS, BUTI.T-IN- 

H7025 Special, PllOOO—Compression, H-in., Valves, 2-iiL 
Waste (End Wall), $31.75. 

FllOOl—%-in. Valves, 2%-in.. Waste, $40.00. 

H7025 Special, P11002—Vi'in. Valves, 2 in. Waste (Baek 
Wall), $34.50. 

PI 1003—%-in. Valves, 2%-in. Waste, $45.35. 

PllOlO—l^-in. Valves, 2 in. Waste. $37.3.5. 

PllOll—% -in. Valves, 2 >4 in. Waste, $44.70. 

P11012—^-in. Valves, 2-in. Waste, $42.70. 

P11013—?i-in. Valves. 2 Vi in. Waste, $47.35. 

P11016, **()uieko”—H-in. Valves, 2-in. Waste, Top 
Nozzle, $42.70. 

PI 1016—%-in. Valves, 2 ^-in. Wast^ Top Nozzle, $47.85 
P11017—%-in. Valves, 2-in. Waste, Top Nozzle, $45.85. 

Pi 1018—%-m. Valves, 2^-in. Waste, Top Nozzle, $50.00 
Compression— 

P11025—H-in. Valves. 1%-in. C. W. A O.. $23.70. 

F11026—%-in. Valves, IH-in. C. W. A O.. $28.35. 

P11030—H-in. Valves. 1%-in. C. W. A O.. $27.35. 

P11031—%-ln. Valves, iV^ in. C. W. A O., $32.00. 

P11040—H-in. Valves, l4-in. Waste, $46.70. 

P11041—%-in. Valves, 2-in. Waste, $51.35. 

NC2570—Fittings for Por. Tubs, 5i in. Valves, 2%-in 
Waste, $64.00. 

H2466—Speakman Deshler, V4-in. Valves for Por. Tubs. 

$ 86 . 00 . 

H2460—H-in. Valves for Enameled Iron Tubs, $30.00. 

Exposed for Essex Baths—Compression— 

P11065—H-in. Valves, 2 in. Waste, $34.70. 

PI 1066—%-ln. Valves. 2^-in. Waste. $50.70. 

' ‘Quicko’*— 

P11090—H'ln. Valves, 2-in Waste, $46.00 
P11091—%-in. Valves. 2Vi-in. Waste. $50.70 
Exposed for Conred Tubs— 

H6978 Special, 11115—H-in. Valves, 2-ln. Waste, $80.85 
Exposed for Pembroke and Woodmere Baths— 
Compression— 

H6978 S ecial, P11115—H-in. Valves, 3-in. Waste, $40.00 
%-in. Valves, 2H-in. Waste, $40.00. 

P11125—%-in. Valves. 2-ln. Waste, $48.00. 

Bath Cock Combination Fittings—Por Essex Baths— 
P11150—Compression Supply and Waste Fitting, 9-16-in 
O. D. Annealed Supplies, $7.70. 

P11155—“(Juicko” Supply and Waste Fitting, 9-16-in 
O. D. Annealed Supplies, $8.70. 

P11160—O>mpres8ion Supply and Waste Fitting, 9-16-in 
O. D. Annealed Supplies, $18.60. 

P11165—“Quicko” Supply and Waste Fitting, 9-16-in 
O. D, Annealed Supplies, $20.00. 

BATH WASTES—PI 1175—Imperial 2 in. Waste, $18.40. 
P11176—Imperial 2%-in. Waste, $16.70. 

P11179—imperial 2-in. Waste, $18.00. 

Bath C. W A O — 

P11185—1%-in. N. P. C. W. A O. for Essex Bath, $2.75. 
PI 1188—12H,-in. N. P. C. W. A O. for Conred Bath, $5.50. 
lH*in. N. P. (?. W. A O. for Conred Bath. $6.00. 

P11189—1%-in, Rough C. W. A O. for CJonred Bath, $5.00. 
IH-in. Rough C. W. A O. for Conred Bath, $6.00. 

PI 1190—iH'in. Rough C. W. A O. for Pembroke Bath, 
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Brus and Bobber Oooda—Oootlnoed. 

COMBINATION LAVATORY FITTINGS— 

P11260—Verona, Compression, Enamel Laratory.18.85 

PI 1263—Verona, Compression, Vitreoua Lavatory.16.75 

LJtVAToRY wastes— 

P11285—Imperial, China Knob. 7.00 

Pi 1288—Imperial, China Knob. 7.00 

P11289—Empire, China Knob. 5.75 

Pil290—Prinoeas, China Knob. 6.70 

PI 1891—PrincoM, China Knob. 6.70 

Pi 1898—Prinaeee, China Lever.6.70 

P11394—Prinrasa, China Lever. 6.70 

P11295—Princess, China Lever. 8.00 

P11296—Princess, “B” China Handle. 8.00 

Pi 1297—Princess, 4 Ball Handle. 8.00 

SHAMPOO FIXTURES — 

P11358—Quicko Double Basin Cock. 8.75 

P11359—Pedestal China Soap Dish with Drain.2.80 

PI 13«iU—t luijpression, as described.80.00 

Pi 116.3 Quirkn as described ..30.00 


IfIXOMETER FIXTURE—H2285—Built-in Mixometer, $53.35. 
LAVATORY SUPPLY PIPES — Strictly I. P. Sise — Pipes te 
WmIi l*»iriern. b in x 7 in 

PI 1371—With W. H. Stop. % in., $4.75; %-in., $5.60. 

P11372—With 0. I. Stop, ^-in., $5.15; % in., $6.10. 

PI 1.37.3—With L. K Stop. %-in.. $4.75; Vi in., $5.60. 


LAVATORY PI.UGS AND CHAIN STAYS— 

P11395—P. O. Plug for Porcelain Enameled Lavatory.. .60 

Pi 1396—P. O. Plug for Vitreoua Lavatory.75 

PlI :'»7 < •iiin f*'r Vitreous i.avaiory.40 


COMBINATION SIN#C AND SUPPLY FAUCFTS—pVi 435— 
Quicko, Swing Spout, No. 100, Classic or Faultless, $9.35. 
HICKKI. PLATED SINK AND LAVATORY TRAPS— 

Tohine Pattern 1e«s Cleanout — 

P11450—1V4 in. Plain “P.” $1.80; iH-in., $1.80. 

P11451—1^ in Vented “P.” $3 00; m in.. $3.15. 

PI 1456 —114 in Bag. $4.70; 14 in., $4 60. 

P11462—IV 4 in Plain “S,” $3.70; 14 in., $2.70. 

P11463 —14 In. Vented “S.** $3.60; 14 in., $4.00. 

With Cleanout— 

Pn450— 14 in Plain “P,” $3.80; 14-in., $3.70. 

Cast Brass Trans with Cleanout— 

P11450—1 4 in. Plain “P.” $2.75; 14-in., $2.70. 

P11451 —14 in Vented “P.” $3 75: 1 4 in.. $3.95. 

PI 14.56—14 in. Bag, $3.75; 14-in.. $3.70. 

P11458 —14 in. “P” (N. Y. Reg.), $3.70; 14-iB.. $8.10. 
P11462—1 4 in.. Plain “8,” $3.20; 14 in., $3.40. 
P11463 —14 in. Vented “S,” $4.15; 14 in.. $4.35. 
COMPRESSION BIBBS—HlOO—4 ic R^.ngh Plain SSS, 
$1.00; Finished, $1.05; Nickel Plated. $1.25. 4*in. Rongh, 

$1.25; Finished. $1.35; Nickel Plated. $1.55. 

H103—4-in. Rough Hose SSS, $1.10; Finished, $1.35; 
Nickel Plated, $1.40. 4-in. Rough Hose, $1.40; Finished, 

$1.50; Nickel Plated, $1.70. 

HI 10—4-in Rough Plain SOT, $0.90; Finished, $1.00; 
Nickel Plated. $1.15. 4-in. Rough Plain SOT, $1.15; Fin¬ 

ished, $1.25; Nickel plated, $1.40. 

HI 13-4-in. Rough Hose SOT. $1.00; Finished, $1.15; 
Nickel Plated. $1.30. 4-in. Rough Hose, $1.30; Finished, 

$1.40; Nickel Plated, $1.55. 

H135—4 in. N. P. Plain Adj. Flange. $3.05; 4*in., $3.50. 
H187— 4-in N. P. Hose Adj. Flange, $3.20; 4, $2.60. 

H140—4 in. N. P. Plain Set Screw Flange, $1.85; 4. 

$3.25. 

H142—4 in. N. P, Hose, $2.05; 4-in.. $3.40. 

H36.5—4 in N P. Como. Stub W. T Bibbs Plain, $1.50. 

H367—4-in. N. P. Comp. Stub W. T. Bibbs Hose. $1.80. 

QUICK COMPRESSION BIBBS—H410—4-in. Nickel Plated, 
Plain SOT. Metal Handle, $1.60; 4 in., $1.90. 

H412—4 in Nickel Plated, Hose SOT. Metal Handle, 

$1.70; 4-in., $2.05. 

H413—4 in Nickel Plated, Plain SOT. China Handle, 

$1.90; 4-in.. $2.20. 

11414—4 in .Nickel Plated, Hose SOT, (Xiina Handle, 

$2.05; 4 in.. $2.35. 

H435— 4-in. Nickel Plated, Adj. Flange, $8.15; 4*in., 
$2.60. 

H437—4-in. Nickel Plated. Adj. Flange, Hose, $3.30; 

4-in $2.80. 

H438—4 in Nickel Plated, Plain. $2.50; 4-in.. $3.00. 
H439—4 in. Nickel Plated. Hose. $3.65; 4-in., $3.10. 
H440— 4 in. Nickel Plated, Plain SS Flange, Metal Han¬ 
dle, $2.00; 4 in., $2.35. 

H442—4-in. Nickel Plated, Hose, SS Flange, Metal Han¬ 
dle, $2.15; 4 in., $2.50. 

H443—4 in. Nickel Plated. Plain, SS Flange, China 

Handle, $2.30; 4 in.. $2.60. 

H444—4-in. Nickel Plated, Hose, SS Flange, China 

Handle. $2.50; 4 in.. $2.85. 

SELF CLOSING BIBBS—H478—4-in. Finished, Plain SOT, 
$2.80; Nickel Plated. $3.00. 

FULLER BIBBS—H510—4-in. Nickel Plated. Plain SOT. 
$1.75; 4-in.. $2.05. 

H512— 4-in. Nickel Plated. Hose, SOT, $2.50; 4*iii.. 

$2 25 

H540—4 in. Nickel Plated, Plain SS Flange, $2.20; 

4-in.. $2.50. 

H542—4-in. Nickel Plated. Hose SS Flange, $2.35; 

4-in.. $2.60. 

©ROUND KEY BIBBS—H575—4 in. Finished, Plain SSS, 
$1.45; 4-in., $2.00. 

H577—4-in. Finished. Hose SSS. $1.65; 4-in.. $2.20. 
H587—4-in. Finished. Hose SOT. $1.75; 4-in., $8.86. 


COMPRESSION STOPS—H600 and H608— 4-in. Rough I. P. 
Both Enda T. H., $0.90; %-in.. $1.15. 4-in. Nickel Plaiei 

Both Ends T. H.. $1.15; 4 in.. $1.75. 

H605 and H608—4-in. N. P. 1. P. Both Ends W. H., 
$1.45; %-in., $1.75. 

11615 and H618—4*4 O. D. T. H. or W. H. N. P., 
$1.15. %z0-16 O. D.. $1.15. 4x11-16 O. D., $1.35. 

H620 and H623—Vk-io- I. P. Both Ends Finished. Loos* 
Key, $1.80; 4-in. I. P. Both Ends N. P.. Loose Key, $1.45; 
4-in. I. P. Nickel Plated, Loose Key, $3.35. 

SELF CLOSING STOPS—H640 and H641—%-in. 1. P. botk 
ends N. P., $3.40. 

COMPRESSION SILL COOKS—H650 to H654—%-in. Angle 
Pattern, $1.20; 4-in., $1.20. 

BOILER DRAIN COOKS—H655 and H658—%-iB., 90c; 4 
in. Rough N. P. Male. $1.00; 4 in., $1.00. 

H656 and H659—% in. Rough N. P. Female, $1.00 ; 4'in 

$ 1 . 00 . 

H700—% in. TH or LH Stopa. Solid Head, $1.45; %-1 b 
$2.05. 

H703—%-in. TH or LH Stop and Waate. $1.50: % la. 

$ 2 . 10 . 

GROUND KEY STOPS AND STOP AND WASTES—H730 asS 
II731—% in. TH or LH Stops. Loose Handle. $l.ii5- %-ii 

$1.50. 

H733 and H734—%-in. TH or LH Stop and Wastes, Loess 

Handle, $1.05: % in., $1.50. 

COMPRESSION BASIN COCKS—H852—No. 1% Midget Bs 
sin Cocks, Pair, $3.15. 

HM.io —.So 2 .Medio Basin Cocks, Pair, $4 2o. 

H856—No 2A Medio Basin Cocks. Pair, $5.25. 

No H870—No 5 Dunlo Basin Cocks, Pair. $5.85 
H871—No. 5A Dunlo Basin Corks, Pair, $5.95 
QUICKO BASIN COCKS—H901—No. 1%, $3.60. 

IIUi'2 -.So 2 Umrko Bshid Cocks. $4 "ii 
H903—No. 3 Quicko Basin Cocks, $3.90. 

H908—No. 5 Quicko Basin Cocks, $5.85. 

*‘Allwite*' Quirk Comp. Basin Cocks, $10.95. 

PULLER BASIN COCKS—H935—No. 0 Puller Basin Coeks 
$5.25. 

H926—No. 0 Fuller Basin Coeks with Union, $6.90. 

SELF CLOSING BASIN COCKS—H950—*‘Standard** Bail 
Bearing, Cross Handle, pair. $8.10. 

H951—‘‘Standard** Ball Bearing, Chins Lsvsl. pair 

$9.45. 

H970—“Standard** Boston, pali^ $6.60. 

Junior Site Ball Bearing 4 Arm indazsd Sal# Oloaing. pair 

$7.50. 

DOUBLE BASIN COCKS—H080—Qnieko Double Baain Ooeka. 
each. $10.50. (For China Soap Oup see U11359.) 

Glauber “Winton,** Nn-Rapid—Double Basin Ooek with 
Gooseneck and China Index Laver Handles, 11-in. C to 0 af 


Cock Holes. $16.50. 

PANTRY COCKS— 

HIOOO—No. 1 Compression, pair.5.80 

HlOlO—No. 1 Quicko, pair.8.66 

H1015—Quicko, Double, each.18.00 

H1030—No. 1 ^ller, pair.8.86 

SLOP SINK COCKS— 

H1070—Compression.19.56 

H1075—Fuller ..19.56 

DOUBLE BATH COCKS— 

HllOO—No. 8 Compression .A15 

HI 105—No. 8A Compression.4.50 

H1142—No. 1% Quicko .5.25 

HI 150—No. 2%L Quicko.4.90 

HI 1.52—No 2% Quicko. 5 75 

HI 160—No. 10 Quicko.10.15 

HI 170—No. 5%L Puller. 4.90 

H1172—No. 5% Fuller...5 25 

H1175—No. 4%L Fuller .4.15 

HI 177—No. 4% Fuller .4.50 

CHICAGO FAUCET COMPANY*S BRASS GOODS— 

AlOO—“Classic** N. P. Quaturn Swing Spout Mixing 


Faucet with Index Lever Handles, $10.20 each. Extra 
Wa.sliprs for san e. $2.00 per hundred. 

A5no—N. P. Quatum Plain Bibba SOT, Detachable Ta 
pered Shank, %-in., $2.90. 

A900—N. P. Quatum Plain Bibba with Detachable Bhaak. 
Adjustable Screw Flange, %-in.. $3.10. 

A1600—N. P. Quatum Single Pantry Cock with (^ias 
Lever Handle, $5.90. 

A1700 N. P. Quatnra Double Pantry Cock with Ckias 
Indexed Lever Handle, $17.40. 

A1900—N. P. Quatum Baain Ooek with Top China IndezM 

Lever Handle, $3.80. 

A2000—N. P. Quatum Basin Cock with Sid# China la 
dexed Lever Handle. $4.90. 

A2100—N. P. Quatum Double Basin Ooek with China la 
dexed Lever Handle, $14.70.- 

A4500—No. 102 Amazon Basin Cocks, N. P. with Ohias 
Index Top, $5.50. 

Phosphor Bronte Removable Sleeve Seata for all 
turn*’ Bibbs. Basin Cocks. Bath Cocks, Pantry Oocka, Ball 
Cocks, etc., Hot or Cold, 40c each. 

N. P. BRASS ANNEALED TUBING—%-ln, O. D. N. P. Bram 
Annealed Tubing, $18.00 per hundred ft. 

O. D. N. P. Brazed Brass Tubing—Per 100 ft,—4-la, 
$37.50; 4-in.. $41.25; %-in., $48.75; l in., $39.00; 1 % ia., 

1%-in., $56.35; 

e 


$42.75; 14 -in., 
3 in.. 75.00. 


n.. $48.00; l% in.. 
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Brass and Bnbbsr Goods—Oontiniied. 
dSAMLESS BRASS PIPE—I. P. Size, per lb.—H*in.,61e; 
^ -in., 57c; % in., 58c; Vi‘in., 50c ; % -in.. 47c; l-in., 47o: 
IVi in.. 47c; IVi-in., 47e; 2 in., 47e; 2 Vi in., 47e; 8-in.. 
47c. 

Add 70 per cent for Nickel Plating Pipe. Add 10 cents 
for cut lengths. Add 75 per cent for Copper Pipe. 
MISCELLANEOUS BRASS TRIMMINGS— 

IViin. Laundry Tray Plugs, IVi O. D. Tail Piece, dos.,. 10.90 
1 Vi in. l.aundry Tray Plugs, iVi I. P. Tail Piece, dos.. .10.90 


Fin. Brass Wash Tray Plugs, 1V4 Met. Stopper, dos... 6.50 

N P ChMin Slays. No 1, doz...4.."SO 

N. P. Chain Stays, Nos. 1, 2, 8, dozen.4.50 

China Ciiaio Ctlays, duz. 9.60 

N P ('liiiin Stay and Cock Hole CoTer. 6.75 

N. P. Basin Cock Hole Cover, doz. 8.40 

N. F Baain Chain wi. Snaps, No. 00, do. 1.50 

N P Basin Chain wf. Snaps, No. 0, doz. 1.70 

N. P. Baih Chain wf. Snaps, No. 00, doz. 2.00 

N. P. Bath Chain wf. Snaps, No. 0.2.40 

N. P. Basin Chain 12 Yd. Box, No. 00, t.2.10 

N. P Basin Chain 12 Yd. Box, No. 0, bo.2.50 

N. P. Basin Chain 12 Yd. Box, No. 1, bo. 8.10 

N. P. Basin Chain, No. 00, per 100 feet,. 5.60 

N. P. Basin Chain, No. 0, per 100 feet. 6.80 

N. P. Baain Chain, No. 1, per 100 feet. .. 8.50 

N. P. Basin Chain, 500-foot reels. No. OOL . 6.30 

N. P. Basin Chain, 500-foot reels. No. 0,. 6.40 

N. P. Basin Chain, 500-foot reels. No. 1. 8.80 

Beaded Basin Chains, per dozen. 8.50 

Beaded Bath Chains, per dozen. 8.00 

N. P. Chain Snaps, large, per dozen.26 

N. P Chain Snaps, small, per dozen.24 

N. P. Chain “8’^ or “8*’ Hooks, per dozen.48 

V4-inch Threaded Brass Rod, per foot.40 

V4*inch Rough N. P. Brass Nuts, threaded through, 100. 3.00 

^-inch N. P. Brass Cap Nuts, per 100. 3.00 

PAIRFACTS BUir.T-IN BATH ROOM ACCESSORIES— 

P 1—Built-in Paper Holder, 6x6.. 9.75 

FI 15 and F125—Built-in Soap Holder, 6x6. 4.90 

F140—Built-in Grab Rail, 6x6. 9.80 

F150—Built-in Comb. Rail and Soap, 6x6. 9.80 

F160—Built-in Tumbler Holder, 6x6. 5.00 

PI70—Built-in Sponge Holder, 6x6. 7.90 

BRASSCRAFTERS ALL WHITE ACCESSORIES— 

14086—Slab Soap Dish. 3.00 

14039—Wall Soap Dish... 2.90 

14076—Wall Soap Dish... 8.35 

14049—Wall Soap Dish ... 4.80 

14078—Wall Soap Dish ... 8.00 

14044—Tub Rim Soap Dish...2.60 

14080—Tub Rim Soap Dish...8.50 

12306—6-inch Three arm Swinging Bar.4.50 

12103—14-inch Three arm Swing Bar. .. . .. 5.90 

12518—%xl8-inch Towel Bar. 8.85 

12524—24-inch Towel Bar... 8.75 

12530—30-inch Towel Bar...4.55 

11818—%xl8-inch Towel Bar. 4.00 

11824—24-inch Towel Bar. 4.40 

11830—80-ineh Towel Bar. 5.00 

11612—lxl2 ineh Towel Bar... 6.90 

11618—18-inch Towel Bar.-. 6.40 

11624—24-inch Towel Bar. 6.60 

11630—80-inch Towel Bar. 7.85 

11912—IV&x 12-inch Towel Bar.12.00 

14241—Wall Pattern Soap and Sponge Holder.11.70 

14502—Wall Towel Basket.19.90 

15124—Tumbler and Toothbrush Holder. 4.80 

15118—Tumbler and Toothbrush Holder.4.95 

15167—Tumbler Holder. 3.40 

15335—Combination T. T. B. and Soap.11.90 

15222—Combination T. T. B. and Soap. 8.15 

15150—Tooth Brush Holder. 1.40 

15103—Tooth Brush Holder. 1.60 

15176—Tumbler Holder. 3.40 

15195—Tumbler and Toothbrush Holder. 4.80 

15192—Tumbler and Toothbrush Holder. 4.95 

15298—Tumbler and T. B. and Soap.11.90 

15291—Tumbler and T. B. and Soap.8.15 

15297—Tumbler and T. B. and Soap.6.95 

15298—Tumbler and T. B. and Soap.12.70 

14811—Comb Tray . 5.70 

14800—Comb Tray. 6.95 

15752—6x24 Shelf.10.95 

15706—5x20 Shelf . 8.00 

15710—5x18 Shelf . 7.70 

15712—5x24 Shelf . 8.20 

16714—5x30 Shelf . 9.50 

15301—5x20 Rail . 4.55 

15202—5x24 Rail . 6.00 

15804—5x30 Rail . 5.70 

15307—6x24 Rail . 5.75 

15435—Paper Holders (Roll) . 6.15 

15420—Paper Holders (Roll) . 2.90 

15451—Paper Holders (Sheets) .4.95 

1.5510—Hooks .60 

15528—Hooks . 1.10 

15513—Hooks . 1.30 

15584—Hooks . 2.55 

16588—Hooks . 8.20 

15521—Hooks . 1.15 

16620—Hooks . 1.20 


15501—Hooks . 1.75 

14510—Stool .12 70 

CHURCH BATH ROOM TRIMMINGS— 

No. 2 White Pyralin Routh Bath Stool, Bnb’r Bumpers. 19.16 

No. 7 White Pyralin Square Bath Stool, Cork Top.22.20 

No. 1 French Beveled Plate Glass Oval Mirror with 

White Pyralin Frame, 16x4.84.80 

No. 2, same, 20x28 .48.86 

No. 1, same. Oblong with Square Comers.42.50 

No. 2, same, 20x28 .42.20 

No. 8, same, 20 inch Round. 86.70 

No*. 4, same, 24-inch .48.86 

brass<:rafters nickel plated accessories— 

1612—lxl2-inch N. P. Towel Bar. 4,10 

4600—20-inch Roller Towel Bar with Lock. 6.20 

2112—14-inch 2-arm Crystal Swing Rack. 8.10 

2118—14-inch 3-arm Oystal Swing Rack. 4.10 

2818—%xl8-inch Crystal Bar. 1.95 

2824—24-inch Crystal Bar. 2.20 

2918—lxl8-inch Crystal Bar. 8.40 

2924—24-inch Crystal Bar. 8.80 

2930—30-inch Crystal Bar. 4.66 

2986—36-inch Crystal Bar. 6.00 

2618—%xl8-inch Opal Bar. 1.06 

2624—24-inch Opal Bar. 2.20 

2718—lx 18-inch Opal Bar... 8.64 

2724—24-inch Opal Bar. 8.96 

2730—30-inch Opal Bar. 4.80 

2736—36-inch Opal Bar. 8.15 

6610—5xl8-inch Crystal Shelf. 4.60 

5612—5x24'inch Crystal Shelf. 4.90 

5606—5x20-inch Crystal Shelf. 4.60 

5301—5x20-inch N. P. Shelf Rail. 8.15 

5101—Crystal Tooth Brush Holder.90 

6150—Opal Tooth Bmsh Holder.96 

5108—N. P. Tooth Brush Holder.65 

5146—Comb, Tumbler and T. B. Holder. 1.65 

5191 and 6117—Tumbler Holder. 1.96 

5170—Tumbler Holder. 1.10 

5196 and 5141—Tumbler and Toothbm^ Holder.8.00 

5222—Tumbler, T. B. and Soap Holder. 6.96 

6291—Tumbler, T. B. and Soap Holder. 6.95 

5298—Tumbler, T. B. and Soap Holder. 8.16 

5298—Tumbler, T. B. and Soap Holder. 8.40 

DRAIN COCKS—El789—T. H. Compression for Range Boiler 
Hose or Plain Ro^h, N. P., H*ineh $1.00; Vix%, $1.10. 
urinal COOKS—^765—Self Closing N. P., V4^nch. $3.10. 
BALL COCKS—El771—Silent V4*inch O. D, without Integral 
Stop, less Ball and Stem. $8.10. 

BASIN COCKS— 

E1876—N. P. Comp. 4-arm China Index Brass Handle 

with Nut for O. D. Tubing. 1.95 

El887—N. P. Comp. 4-arm, All China Index Handle 

with Nut for O. D. Tubing. 2.90 

El902—Rapidac N. P. China Index Side Lever Handle 

with Nut for O. D. Tubing. 2.70 

E1905—Rapidac N. P. China Index Top Lever Han^e 

with Nut for O. D. Tubing. 2.29 

E1912—Rapidac N. P. 4-arm, All China Index Handle 

with Nut for O. D. Tubing. 2.96 

E1915—Rapidac N. P. Double China Index Side Lever 
Handle with Special Br. Y. with Nut for O. D. Tub. . . .10.40 
E1926—Rapidae N. P. China Index Side Lever Handle 

(large pattern). Nut for O. D. Tubing. 6.80 

E1985-—Self Closing N. P. 4-arm Brass Handle China 

Index Nuts with Nut for O. D. Tubing. 8.60 

E1995—Self Closing N. P. China Index Lever Handle, 

Plain Brass Nut with Nut for O. D. Tubing. 4.20 

CLOSETS AND TRIiaaNQS 


CLOSET SEATS— 

L8500—White Seat, less Cover.11.86 

L8600—Birch Mahogany, less Cover . 4.00 

L8700—Oak, less Cover . 4.00 

L8501—White Seat and Cover .12.00 

L3601—Birch Mahogany and Cover... 4.86 

L8701—Oak and Cover. 4.86 

B. O. T. Church, B326. 47-lA, L8503—All White Seat 

and Cover, White Hinge .20.00 

L8515—White Crescent Seat .11.86 

L8615—Birch Mahogany Seat . 8.00 

L8615V4—Birch Mahogany, Cantonment T^e. 4.86 

L3715—Oak Seat, Mahogany, Cantonment. 4.86 

L3715—Oak Seat, Cantonment Type. 4.85 

L3516—White Crescent Seat and Cover.14.85 

L3616—Birch Mahogai^ Crescent Seat and Cover.8.70 

L3716—Oak Oescent Seat and Cover. 8.70 

L3520—White Horseshoe Seat.12.50 

L8620—Birch Mahogany Horseshoe Seat. 8.80 

L8720—Oak Horseshoe Seat . 8.89 

L3521—While Horseshoe Seat and Cover.16.70 

L8621—Birch Mahogany Horseshoe Seat and Cover... 8.79 

Oak Mahogany Seat and Cover. 8.79 

L3535—White Extended Seat (Tloaet l^nt. ..17.85 

L3635—Birch Mahogany Extended l^at CHoset Ihront.. 18.85 

L8735—Oak Extended Seat (Jloset Front .18.86 

L8536—White Extended Closet Front with Clover.22.79 

L8636—Birch Mahogany Ext. Closet Front with Cover. 16.79 

L3736—Oak Extended Closet Front with Cover.16.79 

L3565—White Extended Open Front and Back.16.70 

L3765—Oak Extended Open Front and Back.16.90 

L3566—White, Ditto, with Cover.26.7V 

L3766—Oak, Ditto .29.99 


Digitized by 


Google 


































































































































































164 


HARDWARE WOkLD—PLUMBING AND HEATING 


PLXJMBIKO GOODB—BETAIL 8ELLINO PBI0E8—OontJnned 


DBAZHl 

DRAINS, CESSPOOLS. ETC.^ 

Extra Heavy Stable Cesspool—12x12x10, $7.85 each; 16xl6x 
10, $10.05. 

C. I. Plain Top Cesspool—6x6x2, $1.10 each; 9x9x3, $2.20; 

12x12x4, $4.40; 13x13x4, $5.00. 

C. I. Extra Heavy, Hinged Top—6x6x12, $1.20 each; 9x9x3, 
$2.50; 12x12x4, $4.75; 13x13x4, $5.65. 

Galvanised Refrigerator Drains, l^A in. i. P., $1.60 aaah. 
Blake, Iron wf. B. W. Valve—G102, 2-ineh, $10.16 aneh; 
0108, 8-inoh, $16.16; 0104, 4 inch. $24.76. 

JOSAM DRAINS— 

I. P. OoTt. Pattern—208A, 6x2*ineli, $14.40 aaali; 20TA, 
CxS'inoh, $20.00: 2008A, 6x2 ineh, $21.60. 

800—4-inch N. P. Strainer, 2-inoh I. P., $8.16 aaeli. 

Roof Drains—400. 4 iooh, $14.40; 401, 6-ineh, $17.66; 402, 
6 ineh, $19 20. 

Wood Roof Drains—400A, 4-ineh, $19.20 aaeh; 401A. 

inch $22.66; 402A, 6-ineh, $24.00. 

Floor Drains, 4-ineh I. P.—500A, lO-ineh, $18.16; 600, 8- 
inch, $9.00. 

U. A J. SAFETY DRAIN WITH B. W. VALVE— 

2-inch Flat Iron Top, $19.80 eaeh; 4-ineh Flat Iran Top, 
^8.95: 4 inch Raised Iron Top, $87 95. 

SHOWER STRAINERS— 

8\ inch N. P Top by IVh-ineh I. P. Female Outlet, P99f8, 
$2.40 each; 4 ineh ditto by 2-ineh ditto, $2.70. 

S inch N. P Top by 2 iach I. P. Outlet C^hlnatien Dnin 
and Trap P2986, $10.35. 

PBNBERTHY AI TO CELLAR DRAINERS— 

Ne. 1, $28.15 eaeh; 2, $45.00; 8, $62.00. No. 1, Non-Auto¬ 
matic, $21 90 

Washing Machine Drainers, $4.00 eaeh. Hose and Adapters, 
FIBB AMD HOSB GOODS 

FIRE HOSE. RACKR EXTINGUISHERS, ETC.- 

No 901—Antes Electrie Light Extension Reel with 

25 feet of Flexible Waterproof Cord.16.00 

No. BllOl—2 St gal, Badger’s Chemical Extinguisher. .20.00 

No. B1107- Extra Hose with Nossle.. 1.50 

No. BHOa—Hanger.J5 

No. B1106—8 ox. Acid Bottles.85 

No. B1114—rniversal Soda and Acid Reeharge.75 

No. 0—Fire Gun Extinguisher, 1 qt.10.00 

No. 1—Fire Gun Extinguisher, 1^ qt.12.00 

No. 2—Fire Gun Extinguisher, IH qt.14.00 

Universal Liquid for Recharging Fire Gun, per Quart.. 1.75 
No. B1118—2 Vt gal FoamiU Firepan Extinguisher.. .80.00 

No. B1118—Pump Tank Extinguisher, 5 ral....16.00 

No. M1201—1 pint Safety Gasoline Cans. 8.00 

No. M13U4—1 quart Safety Gasoline Cans. 8.86 

No. M120 '—3-quart Safety Gasoline Cans. 4.65 

No. Ml205—1 gal. Safety Gasoline Cans. 6.85 

No. M12()8—3-gal Safety Gasoline Cans. 8.60 

No. M1306—5-gal. Safety Gasoline Cans.10.00 

No. M1207—6 gal. Justrite Oily Waste Can.6.65 

8 gal. Justrite Oily Waste Can.... 7.85 

10-gal. Justrite Oily Waste Oan. 8.00 

No. 8502—Small First Aid Kit. 7.50 

GAB WATER HBATERB 

AUXILIARY TYPE— 500, iH-inch. 80.00 

No. m. Lion. No. 25 Ruud, AUTOMATIC TYPE— 

Double Copper Coll. 18.70 Pressure Valve, Pittsburgh— 
No. 2. Lion. No. 35 Ruud. No. Each 

Triple Copper Coil..40.00 2 (Old No. 50).105.00 

STORA(iE TYPE— 2V4 (New No. 50) .. .120.00 

Pittsburg or Ruud Multi- 8 (New No. 60).165.00 

Coil Storage Heaters— Thermostat Type Pittsburgh 

No. Each No. Each 

30 . 85.00 2V4 (New No. 55) .. .185.00 

50 . 95.00 8 (New No. 66).195.00 

100 .295.00 4 240.00 

200 .355.00 6 810.00 

300 .420.00 8 410.00 

500 .650.00 Combination Boiler and 

Moment Valve Thermostats— Heater- 

No, Each No. 80, Royal Auto.. 78.15 

30, % iBch. 40.00 No. 40, ditto with 

50, % inch. 40.00 Thermostat. 91.26 

100, ^-inch. 65.00 Marvel, ditto, less 

200, 1-lnch.. 70.00 Thermostat. 35.70 

800, l-inch,. 70.00 No. 40. ditto. 45.00 

LEAD GOODS 

HAT.P AND HALF SOLDER — 500 lb. lots, $33.35; 100 lb. 
lots. $34.70; less, $36.00. 

EXTRA WIPING SOT.DER—500 lb. lots, $30.00; 100 lb. lota, 
$31.35; less, 32.70. 

Wire Solder, Smooth, $36.75. 

CAT,KING I.EAD — 2000 lb. lots, $10.00; 500 lb. lots. $10.35; 
Less. $10.70. 

PIG LEAD — 2000 lb. lots. $9.70; 500 lb. lots. $10.00; less. 
$10.35 

SHEET TiEAD — Full Rolls, $14.70; Cut Pieces, full width, 
$15.00; Cut Pieces, odd sizes. $16.00. 

’4-inch Tioad Tubing, $17.95. 

Bar Tin, $80.00. 

Block Tin Pipe, full reel and coils, $61.70. 

Blork Tin Pipe, cut pieces, $70.00. 

LEAD BENDS — 4x51^x10. $1.60 each; 4x5%xl2, $1.85; 
4x5^4x15. $215; 4x5^xl8. $2.50; 4x5%x20, $2.65; 

4x10x10, $2 10; 4x10x12, $2.30; 4x10x15, $2.60; 4x10x18, 
$2.95; 4x10x20. $3.15. 


LEAD PIPE—%-ineh to lV4-inch, full reels and coila. $11.75; 
2, 3, 4-inch Lead Soil Pipe, full lengths, $11.75; Other 
sizes 2 to 5-inch, full lengths, $12.40; (^t Pieces, all sizes, 
$13.10. 

Note—Add to lead pipe when full reels are taken $2.70 
per reel. 

Wood reela when returned to American Smelters Securities 
Co., San Francisco, Cal., direct via prepaid freight will be 
credited at $2.00 each net, no freight allowance, on receipt 
of prepaid B. L. 

lead V^ A^SHER8—$26.20 per 100 lbs. 

LEAD WOOL—$22.70 per 100 lbs. 

TRAPS—Standard—1% Short **P,’* 65c each; 1% Long •*?/’ 
85c; IH Short *‘P.” 80c; IH Long “P.” $1.10. 1% 
Short *‘8,” 65c; 1% Long *‘8/* $1.00; 1)4 Short **8," 
$1.00; 1% Long “8,” $1.50. 

Extra Heavy—1)4 Short “P,” 85c each; 1)4 Long “P," 
$1.25; 1)4 Short “P,” $1.20; l)i Long *‘P,^ $1.60; 1)4 
Short ••8.” 96c; 1)4 Long **8,** $1.56; 1)4 Short **8,” 
$1.35; 1)4 Long *‘S,” $2.10. 

COMBINATION BENDS AND FERRULES — 4x5)4x12, $2.86 
each; 4x5)4x14, $2.60; 4x5)4x16, $2.80. 

COMBINATION FERRULES, LEAD AND IRON — 4x4, 55e 
each; 4x6, 05e; 4x8, $1.10: 4x10, $1.40; 4x12. $1.60; 

4x14, $1.75; 4x16, $1.85. 

Load Traps and Bonds not shown sbovo—Bsrrol lots, 
plus 40 per een^ Loss, 60 por eout. 

Load Drum, Traps, Oomo, Load and Iron Fermloo sad 
Bends, and Soldering Nipples—Bsrrol lota, pins 40 por ooat; 
Less, 60 per cent. 

PIPE 


[PE— 

Wrought Steel 

Wrought Iron i 

Random 

Blk. 

Gal. 

Blk. 

Gal. 

% . . 

..$ 5.25 

$ 7.65 




5.25 

7.65 

$ 11.10 

$ 14.35 


5.25 

7.65 

11.10 

14.35 

)J. . 

6.65 

8.50 

11.35 

14.55 


8.40 

10.35 

13.90 

17.55 

1. . . . 

.. 11.70 

14.85 

19.95 

25.35 

1V4.. 

. . 15.85 

20.05 

26.95 

34.30 

1)4.. 

. . 18.90 

23.85 

32.20 

40.95 

2. . . . 

. . 25.35 

32.20 

46.40 

57.70 

2)4.. 

41.75 

52.80 

74.00 

87.15 

3. . . . 

54 60 

69.05 

96.75 

113.95 

3)4.. 

. . 70.30 

87.70 

116.35 

163.15 

4. . . . 

. . 83.25 

103.85 

137.90 

193.30 

4)4.. 

. . 100.55 

126.00 



5. . . . 

.. 117.15 

146.40 

207.30 

262.30 

6. . . . 

.. 152.05 

189.60 

268.90 

340.50 

7. . . . 

. . 208.80 

261.60 



8 25 

lb. 220.80 

274.80 



9. . . . 

. . . 808.40 




10 32 

lb. 333.60 




12.... 

. . . 429.60 





.16 
.16 
.16 
.16 
.16 
.18 
.22 
.24 
.30 
.46 
.60 
.76 
1.06 

V.66 
2 10 
2.56 
3.00 
3.76 

4.50 

7.50 

Cutting Charge—)4 Standard Threading. All prices quoted 
per 100 feet. 

Plugged and Reamed—2-in., $19.00; 2)4-in., $61.75; 8-in. 
$80.50. 

PIPE FITTIMGS 

CAST IRON —BLACK — 


M % % %. 


1)4 


Bends, Y.. .81 .43 .52 1.00 1.43 8.80 6.08 

Bends, Rt. OP.40 .46 .84 1.25 3.34 9.88 

Bends. Rt. CrP.27 .31 .32 .62 .87 2.58 7.60 

Bushings.06 .06 .06 .07 .09 .18 .19 .40 .66 

Crosses.24 .32 .41 .81 1.14 8.04 _ 

Elbows. 90 dg. . .08 .08 .09 .12 .16 .31 .43 1.14 1.82 

Fjibows, 45 dg. . .09 .09 .11 .15 .18 .37 .52 1.37 2 20 

Elbows, Red...09 .11 .14 .18 .35 .49 1.29 2.13 

Plugs.03 .03 .08 .05 .06 .10 .14 .86 

.12 .12 .14 .18 .23 .44 


58 

1.67 2.66 


Tees. 

MALLEABLE — BLACK 

Bends, Rt. OP.27 .34 .58 1.83 1.70 . 

Bends, Rt. (TP.22 .25 .48 .78 1.18 . 

Caps.04 .05 .06 .10 .13 .23 .38 .90 1.50 

Crosses.08 .14 .21 .30 .48 .55 .75 2.25 4.35 

Crosses, Red.13 .23 .82 .58 .70 1.25 3.65 7.00 

Couplings.RH.. .04 .07 .09 .15 .15 .30 .48 1.40 .... 

FJbows, St.05 .07 .11 .19 .19 .34 .65 2.15 5.00 

Elbows, Red.. . .16 .10 .12 .18 .20 .35 .65 1.8R 4.00 

Elbows, 45 dg. . .04 .05 .09 .14 .21 .45 .65 1.45 2.90 

Elbows. 90 dg. . .06 .08 .10 .10 .16 .30 .50 1.50 3.26 

Locknuts.03 .03 .05 .10 .14 .19 .22 .50 .90 

Reducers.10 .06 .09 .13 .20 .26 .45 1.20 1.60 

Tees.07 .11 .13 .12 .18 .40 .68 1.85 3.75 

Tees. Red.18 .13 .17 .24 .23 .50 .88 2.30 4 65 

Tees. 4-Way_... .12 .18 .24 .43 .90 1.60 . 

MALLEABI.E — GALVANIZED — 

Bends, Rt. OP.40 .50 .83 2.18 2.83 6.25 _ 

Bonds, Rt. CTP.85 .38 .70 1.25 1.98 . 

Caps.06 .08 .09 .14 .19 .88 .60 1.50 2.60 


Crosses. . . 
Crosses, Red. 


.11 .20 .80 .45 .60 1.00 1.30 8.75 7.15 
.19 .34 .75 .85 1.00 1.60 4.80 9.20 


Couplings.RH.. .07 .10 .14 .28 .26 .50 .78 1.85 _ 

Elbows, 90 dg. . .08 .12 .14 .14 .25 .45 .75 1.90 4.00 

Elbows. Red.. . .22 .15 .18 .27 .32 .60 1.00 2.35 5.05 

Elbows, 45 dg. . .06 .09 .13 .21 .32 .65 .90 1.80 3.65 

Elbows, St.08 .11 .16 .29 .32 .58 1.00 2.70 6.40 

T.ocknuts.04 .05 .08 .15 .21 


.21 


.35 .75 1.45 


Reducers.14 .09 .14 .19 .30 .43 .73 1.60 2.70 

Tees.10 .16 .19 .19 .29 .60 1.05 2.30 4.70 

Tees, Red.28 .20 .24 .36 .37 .75 1.10 2.85 5.80 


Tees, 4-Way. .. 


.17 .27 .35 .63 1.25 2.05 


Digitized by 
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PLUMBING GOODG—BETAIL SELLING PBIOES—Continued 


NIPPLES—WROUGHT IRON—Per 100—Black— 


% 

Vi 

Vi 

1 

IVi 

2 

3 

4 

3.42 ‘ 

4.28 

4.80 

6.40 

10.40 

14.40 

30.76 

58.25 

. 5.14 

5.98 

7.20 

10.40 

16.00 

17.25 

46.00 

82.00 

5.98 

6.85 







6.84 

8.56 

8.80 

12.66 

16.66 

20.66 



8.56 

10.26 

10.40 

14.40 

23.20 

24.35 

54.40 

• • • • • 

-GALVANIZED—Per 100— 




5.40 

5.40 

6.84 

9.40 

17.96 

23.08 

47.90 

97.25 

. 9.90 

9.90 

11.98 

16.24 

29.92 

32.15 

75.25 

134.65 

10.80 

11.70 



.... 

..... 

.... 

4 . . . . 

13.50 

14.40 

15.40 

20.52 

26.70 

35.55 




e-in. Long 15.30 16.20 17.96 23.94 31.50 41.75 89.00 
PIPE OUT TO ORDER 
On Pipe cut to apecified lengths, where the los'i oocationed 
by cutting up stock lengths is assumed, a higher price is 
charged than for pipe in random lengths. This auTanee corers 
the pipe only, and there is an axtra charge for cutting and 
threading as follows: 

(1> Pipe cut to special lengths and threaded both ends, two 
threads are charged for each piece of pipe furnished, and no 
charge made for the cut. 

(2) Where one end of the pipe is left blank, the charge is 
for one thread and one cut on each piece, the price of the cut 
being one-half of the threading list. 

(3) Where both ends are left blank, a charge is made for 
all cuts and for the one thread necessary to make the remain¬ 
ing scrap salable. This applies to whaterer the number of cut 
pieces mav be. 

(4) When pipe is made up to sketch, all couplings used 
are charged for and all pipe is charged at cut length prices. 

(5) When pipe of any size is furnished in exact lengths 
longer than one random length by coupling on a short piece, 
the cut price is charged for the entire length. All couplings 
fumishea are charged for, but only two threads. This applies 
to whaterer number of random lengths may be included m the 
run. 

(6) A customer can make bis own measurementf, and to 
call for the exact lengths necessary to make up the run 
required, which will be charged at the cut price with two 
threads with additional charge for any extra couplings fur 
nished. 

(7) In the case of an order for specified amount of pip^ 
WHERE EXACT MEASUREMENTS ARE NOT ABSOLUTELY 
NECESSARY, the cut length price may be charged for the last 
piece furnished necessary to equal the amount called for after 
the random measurements hare been ascertained. 

(8) When pipe is furnished in random lengths by customer 
(he assuming the loss on the scrap), to be cut to order, the 
actual work done is charged lor; that is, all cuts and all 
threads actually made. In such eases the scrap belonging to 
the customer, and no credit allowed for same. 

(9) In charging cut pipe, no allowance is made for coup¬ 
lings or for threads already on the pipe. 

(10) Where pipe in sizes to 2 feet inclusire is cut on 
roller cutter in pieces of 12 inches or less and not reamed or 
threaded, one cut is charged for each piece at one-quarter of 
the Threading list. 

PLUMBERS’ TOOLS 

STOCKS AND DIES—Walworth Standard Stocks and Dies 
(Solid Die Type)—No. 0, complete, H-inch to H'inch, 
S10.40 each; No. 1, ^-inch to 1-lnch, $18.65; No. 1^, %• 
inch to 1^-inch, $12.85; No. 1%, $12.85; No. 2, 1^-inch 
to 2-inch, $18.85; No. 8, 2 Vi-inch to 8-inch, $45.50. 

Extra Dies and Bushings—List plus 50 per cent. 

Miller s Reversible Ratchet Stocks and Diec—*‘B” com¬ 
plete, V4*ipch to 1-inch, $21.20 each; **C,” l-inch to IVi- 
inch, $24.05; **D," 1^-inch to 2-inch, $28.10. 

Extra Dies. Bushings and Die Frames, List plus 80 per 
cent. All other Parts, List plus 40 per cent. 

Armstrong Stocks and Dies—No. 1, Vi to Vi-inch, $10.80 
each; No. 2, V4 to 1-inch, $14.40; No. 2Vi. % to lV4*inch, 
$16.80; No. 3, 1 to 2-inch, $25.20. 

Extra Dies—List plus 80 per cent. All other Repairs 
list plus 30 per eent. 

Toledo Stocks and Dies—No. 00 complete, Vi to Vi -inch. 
$26.60 each; V4 to %-inch, $22.40; Vi to Vi-inch, $14.00. 

Dies with Heads— Vi. V4 or %-inc^ $4.20; Vi or Vi*inch, 
$4.90. 

Extra Dies (4 segments), all sizes, $2.80 each. 

Ratchet only, $4.20. 

No. 0 complete, Vi to Vi*lnoh, $22.40. R. H. Dies, com¬ 
plete, 8 sets, $9.00. L. H. Dies complete, 5 sets, $15.00. 

No. 1 complete, 1 to 2-inch, $26.40. 

1-A Ratchet complete, 1 to 2-inch, $33.00. Dies complete 
(8 sets), 1V4. IVi, $6.75. Same, Single Set, 4 pieces, $2.25. 

2-inch Dies for No. 1 or 1-A, $3.25. 

No. 2 complete, 2 Vi to 4-inch, $110.00. Dies, complete, 4 
set^ $35.20. Dies, single sets. 5 pieces, $8.50. 

No. 3 complete, 4 Vi to 8-ineh. $330.00. Dies, complete, 
5 sets, $66.00; Dies, single sets, 5 pieces, $18.20. 

No. 4 complete, 9, 10 and 12-inch, $550.00. Dies complete 
8 sets, $66.00. Dies, single set. 5 pieces, $22.00. 

N . 10 complete, 1 to 2-inch, $86.40. R. H. Dies complete, 
4 pieces, $5.52. L. H. same, $5.52. 

No. 10-A Ratchet, complete, 1 to 2-inch. $44.20. 

No. 25, complete, 2 Vi to 6-inch, $253.04. Dies, v/omplete. 
4 pieces, $8.80. All other repairs, list plus 80 per cent. 

Toledo Power Drive, D. C. or A. 0. Motor, $660.00 each. 

Beaver Stocks and Dies—No. 3 Ratchet, complete, % to 

1-inch, $30.60 each. Extra Die Heads and Chasers, ^-inch, 
$5,10; Vi or %-inch, $5.96; 1-inch, $6.80. Extra (Thasers, 
any size (4). $2.76. 


No. 6 Beaverette, complete, V4 to %-inch, $24.00. Extra 
Dies, per set, $4.50. 

No. 23 Stock and Die, complete, l-inch to 2-inch, $26.40. 
Extra Die Heads, Vi or Vi-inch; $6.06. 

No. 25, complete, 1 to 2-ineh, $36.00. Extra Dies, par 
set, $4.66. 

No. 26, Ratchet, complete, I to 2-inch, $42.00. 

No. 41. complete, 2 Vi to 4-inch, $110.00. Extra Died, 

per set, $12.00. 

No. 61, complete, 2 Vi to 6-inch, $264.00. Extra Dies, 

per set, $26.60. 

Other repair parts for No. 6—List plus 50 per cent. 

Other repair parts for 23, 25, 26, 41 and 61—Last plna 
83 1-8 per cent. 

WRENCHES—Warnock Brass Pipe Wrenches—12-iBeh, Vi to 

2- inch, $4,50 each; 18-inch, 1 to 5-inch, $9.00. Extra 
Straps — 12-ineh, $1.00: 18-inch, $2.00. Basin Wrench, 
$4.50; Spud Wrench for Radiator Nipples, $3.00. 

Vulcan Bijaw Pipe Wrenches—No. 8o or 10, % to Vi-inch, 
$3.40 each; No. 31 or 11, % to 1 Vi-inch. $4.70; No. 32 or 
12, H to 2 Vi-inch. $6.70; No. 33 or 13. % to 4-inch. $9.40; 
No. 33 Vi or 13. 1 to 6-inch. $12.00; No. 34 or 14, 1 Vi to 
8-inch, $14.80; No. 35 or 15, 2 to 12-inch, $24.00. Extra 
Parts, List plus 70 per cent. 

Agrippa (Jhain Wrenches—No, 21, Vi to iVi-inch, $4.70 
each; No. 22, Vi to 2 Vi-inch. $6.70; No. 23, Vi to 4-inch, 
$9.40; No. 23Vi. 1 to 6-inch, $12.00; No. 24, 1 Vi to 8- 
inch, S14.80; No. 25, 2 to 12-inch, $24.00. Extra Parts, 
List plus 100 per cent. 

Walworth Bostong Wrenches—No. 0, 1 to d-inek, $18.0# 
each; No. 1, 2 to 6-inch, $32.00; No. 2, 2■^i to 10-lmek, 
$64.00; No. 8. S to 14-inch, $120.00. 

Walworth Reversible Bostong Wrenches—No. 2, V4 to R- 
Inch, $11.00. 

PIPE CUTTERS—Barnes Three Wheel Type—No. 1. % to 1- 
inch, $4.50 each; No. 2, Vi to 2-inch, $6.00; No. 8, 1V4 t# 

3- inch, $10.00; No. 4, 2 Vi to 4-inch, $20.00; No. f, 4 to 
6-inch, $30.00; No. 6, 6 to 8-inoh, $40.00. Extra Parts, 
List plua 20 per cent. 

Knurled Wheels — No. 1, 60c each; No. 2, 72c; No. 3, 
$1.60; No. 4, $2.00; No. 5, $2.20. 

Saunders Roller Type—No. 1, % to 1-ineh, $8.90 each; 
No. 2, 1 to 2-inch, $5.96; No. 8, 3 to 8‘inch, $14.80; No. 4, 
2H to 4-ioch, $23.40; No. 5, 4 to 6-inch, 86.46. Extra 
Parts, last nlus 40 per cent. 

Knurled Wheels — No. 1, 60c each; No. 2, 72c; No. 8, 
$1.32. 

Trimo—No. 1, Vi td lV4*i&eh, $4.95 each; No. 2, V4 to 

2- incb, $6.60; No. 8, 1V4 to 8-mch, $11.00. Extra Parts, 
List plus 20 per cent. 

Beaver Square End—No. 1, Vi to 1-inch, $27.00 eaeh; 
No. 5. Vi to 2-inch, $30.00; No. 10, 2 Vi to 4-iLch, $120.00. 

Extra Knives, per set—No. 1, 41.80 each; No. 6, $2.24; 
No. 10, $3.74. 

Toledo—No. 250, 3 Vi to 6-inoh, $168.00 each. Extra 
Blades (Set of 4),>1.76. 

MISCELLANEOUS CUTTERS—Chesterton or Fletcher Oanra 
Oiass Cutter, A5908, $4.00 each. 

Gasket Cutter, $1.80. 

PIPE TAPS AND REAMERS—R H. A4201—Vi to 1-inch. 
List less 20 per cent; 1V4 to 2-ineh, List less 10 per cent; 
2Vi to 8-inch, List plus 40 per cent; 8Vi to 4-inch. List 
plus 70 per cent.. 

L. H. A4201 and Reamers A4203—Vi to 1-iueh, List plus 
10 per cent; 1V4 to 2-inch, List plus 83 per cent; 2Vi to 

3- inch, List plus 70 per cent; 8Vi to 4-laeu, List plus 110 
per cent. 

Combined Drill and Tap—A4208, V4 to 4-inch, List plus 
10 per cent. 

Mueller Ratchet Reamer—ER E4860, to IVi-in., $13.48 
each: E4851, Vi to 8-inch, $18.16. 

Reed No. 6 Bit Brace Taper Burring Reamer—Vi to 8-ineh, 
$19.20 each. 

RANGE BOILERS 
Standard Galvanized Ver¬ 
tical Pattern, High or 

No No. *.eh. 

i« lOvifi 30. 12x60 . 15.00 

iow1n . i“> 52. 16x60 . 40.00 

40 1 U(*( . 17 35 76.70 

52’ 1( xr o . .30 70 «2. 2(»x60 . 90.00 

66.18x60 52:70 100 . 22 x 60 . 123.35 

82, 20x60 . 64.00 Graves 8001b. W. p 6 

10(), 22x60 . 88.00 year guarantee Boiler, 

. 

144. 2 lx <2 .160.00 blue enamel— 

168. 24x84 .137.35 „ 

192. 24x96 .170.00 Each. 

Staudiird (galvanized Hor>- 30. 12x60 .47.50 

zontal— 40. 14x60,.57.85 

?n‘ ffo'l' He»Ty, Horiioatkl 

'In I . or Vertical, with 1- 

.'52! ] (ixliO : '..’ afi -.’> 

66. 18x60 . 57.95 No. Each. 

Double Extra ITeav.v. Yor 30. 12x60 . 47.75 

tical. BIX- year gunrun 40. 14x(iO . 51.50 

tee— 52. 16x60 76.50 

No. Each. 66. 18x(i0 .154.00 

30. 12x60 . 20.00 82. 20x60 .184.00 

40. 14x60 . 26.70 lOO. 22x<>0->,.foO.OO 

Digitized by 
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Vertical or Horizontal— 
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PLXniBINa GOODS—BETATL SELUKG PBIOES— OoDtinned 


Boiler Stends— 

Hewks UniTertal .1.85 

Senden AdjaeUble... 1.00 

Footer . 1.60 

ll-in. American Bing.. 2.10 
Id-in. American Ring.. 1.65 
16-in. American Ring.. 8.60 
18-in. American Ring.. 5.00 


Range Boilera—Oontinned. 


20-in. American Ring.. 6.00 
22-in. American Bing.. 8.00 
24-in. American Ring.. 0.85 
H-in. Range Boiler Belief 

ValTea .1.00 

H‘in. Stack Oombination 
Relief Valrea A Fanceta, 

Set 85 Iba. 7.85 

Ditto. Set 150 Iba..... 7.85 


8INKB AND FOUNTAINS 

WASH SINKS—(Leaa Bibba and Trap)—FOlO, P6450—S-ft., 
064.50; 4-ft., 082.20; 5-ft., 0100.00; 6-ft.. 1186.60. 

P6405. Enameled inside, less Supply Pipe and Bibba— 
48z84-in.. 040.00; 60x24-in., 060.00; fSzld-in., 178.86. 

P6406, Enameled inside, less Supply Pipe and Bibba— 
4z84 ia., 060.00; 5x20 in., 076.00; 5x24-in.. 0B6.16; IzlO- 
in.. 006.70; 6x24-in„ 1113.70. 

DOUBLE WASH fi^lMK OOOKS—H1646. P6600, 07.16; P1601, 
18.00; H1640, P6508. 08-86; H1615, P660S, 010.00; P1604, 
010 . 00 . 


CHICAGO FAUCET DRINKING FOUNTAINS—B7000. Wall 
Fountain with Trars, 017.75; B7500, Self Closing Sink 

Bubbler, 06.75; B7600. Self Closing Sink Bubbler, 04.75; 
B7B00, Self Closing Swinging Sink Bubbler, 110.85: B8000. 
Self Closing Swinging Basin Bubbler, O^.OO; B8i00, Self 
Closing Basin Bubbler, 06.35; B8200. Self Closing Baain 

Bubbler, $14.00; B8300, Self Closing Swinging Basin Bub* 
bier, 011.75; B8700. Nozzle ^-in. I. P., 01.30. 

GLAUBER DRINKING FOUNTAINS—H608A 08.00; H604X, 
07.55; H510A. 08.55; H510B. 08.55. 

MUELl.ER DRINKING FOUNTAINS—88728, 08.70; B8729, 
fin Afi 

RUBBER MATS—P6990, for Interchangeable Drain Board— 
18xl8-in.. $3.50; 18x24-in., $4.50; 20xl8-in.. 03.70; 20x24* 
in., $4.70; 22xl8-in., $4.00; 22x24 in.. $5.85. 

P6991, P6706-7. P6715-16, P6720-21 —20x24-in., $8.70; 
20x30 in., $4.35; 22x36-in., $5.35. 

P6710—20x30-in.. $4.35; 22x32-in., $4.70; 22xd6-in.. 

04.70. 

P6730-31. P6230-31—30x30-in.. $4.35; 22x38-in., $5.35. 

P6814—22x26-in., $4.00. 

P0815 16—20x24-in., $3.70; 20x30-in., $4.85; 22x30-in.. 
$4.50; 22x36 in.. $5.35. 

P6317-18. P6R22-23. P6826-27—20x30-in., $3.50. 

ADJUSTABLE SINK LEGS — P6992—Type “A”—Painted. 

$3.00 each; enameled, $4.00. 

Type “B”—Painted, $3.50 each; Enameled, $5.35. 

The Adjustable Sink Legs have an adjustment of 6 inches, 
making it possible to set the Sink at any height ranging 
from 30 to 36 inches from floor to top of rim. 

SINK BACKS —K1176, C730, P7010 — 20-in., $5.85; 24-in., 
$6.35; 80 in., $6.70; 86-in., $10.35; 40-in., $12.35; 42 in., 
$12.70; 48-in., $16.35. 


END PIECES—KI182, P7012—18-in., $6.70; lO-in. $6.20: 12- 
in., 86.00. 

FLAT RIM SINKS—K1160, 0726, P7020, with Nickd Plated 
Duplex Strainer—12xl8-{n., $7.75; 14x20-in., $8.85; 16x24- 
in., $8.80; 18x34*in., $0.60; 18x80 in., $0.60; 18x86*Ib., 

$14.40; 20x24-in., $10.20; 20x80-in., $10.60; 20x86*in., 
$15.70; 22x86-in., $16.35; 20x40-in., $20.00; 24x48-in., 
$26.70. 

STEEL SINKS — New Era Oalyanised — 16x24-in.. $4.40; 
18z80-in., $5.00; 18x86-in., $7.60; 20x80-in., $7.10; 20x86- 
in.. $9.00; 20x40-in., $9.85. 

New Era, Painted — 16x24-in., $4.00; 18x80-in., $5.10; 
18x36-in., $6.50; 20x80-ln., $6.80; 20x86*ln., $7.80; 20x40* 
in., $8.00. 

GREASE TRAPS—No. 27 Wade—6*gaL, 10zl2*in., $58.40; 10 
gal., 12V4xl4-in., $98.40. 

SLOP SINKS—(Less Fittings)—K1200, C750, P7200—16x20 
in., $36.00; 18x22*in., $42.00; 20x22-in., $44.00; 20x24-in., 
$46.70. 

K1312, P7285—16x30-in., $84.00; 18x22-in., $40.00; 

20x22-in., $42.00; 20x24 in., $44.70. 

K1230, C670, P7274—Enameled inside, with 3-in., outlet 
and N. P. Duplex Strainer—16zl6xl0*in.. $10.70; 16x16x12- 
in., $12.40; 20xl4xl2-in., $12.40; 30xl6xl3-in., $14.00; 
32x30x12 in.. $18.00; 34xl8zl3 in.. $16.86; 24x30xl2-ln., 
$17.70; 80x20xl2-in., $28.00; 86x20xl2-in. $81.70. 

SLOP SINK TRAPS—P7380 to P7308—Enameled inside, 
$13.00; Enameled all oyer, $16.00. 

SEWER PIPE 

VITRIFIED SEWER PIPE—d-inch, 22c per foot; 4-ineh, S7e; 

6-iDch, 88 c; 8-inch, 52c; 10-ineh, 75c. 

BRANCHES AND CURVES—8 inch, 85e each; d-ineb, $1.10; 

6-inch, $1.50; 8-inch, $2.15; 10-inch, $8.00. 

TRAPS—3-inch. $2.15 each; 4-inch, $2.70; 6-ineb, $8.76; 
8-inch. $6.40; 10-inch, $8.95. 

TRAYS AND ENAMELED URINALS 
LAUNDRY TRAYS—Leaa Fittings—K1348, P7800, $102.70. 
For additional hardwood Wringer Holder between sections, 
add $4.00. 

K1250, P7820—1-Section, $57.35; 2-Soction, $106.70; 8 - 
Section, $153.85. 

P7338—1-Section, $58.85; 2-Section, $97.35; S-Section, 
$145.35. Without wringer Holders, deduct $4.00 each. 

K1268, C830, P7350—1-Section, $24.35; 2-8ection, $48.70; 
8-8ection $73.00. 

For Wood Coyers, each section, add $6.70. 

For N. P. Union Strips, add $8.85 each. 

URINALS—K1479, 0960, P9960—Enameled Inside Urinal 

with Concealed Wall Hangers, Brass Bee Hire Strainer, 
Tank with Automatic Fittings, Flush Pipe, Tee and Bnus 
Washdown Pipe, less Trap—3-ft., $66.70; 2%-ft.. $78.40; 
8-ft., $78.70; 8H‘ft., $88.50; 4*ft, $90.00; 5-ft., $106.70; 
6-ft., $123.50. 


-BUSINESS OPPORTUNITIES- 

Announcements in this department will be inserted at the rate of five cents a word, including address, 
with a minimum charge of $1.00; payable in advance. Copy should reach this office not later than the 
tenth of the month to secure insertion the following issue. 


POSITION WANTED 

Buyer and manager for housefurnishing. 
Eighteen years’ experience in all branches 
of the housefurnishing game. Wholesale 
and retail. Wishing to make connections 
with a wholesale house or department store 
on Pacific Coast or Honolulu, Now asso¬ 
ciated with one of the largest wholesale 
houses on Coast. Very best reference pos¬ 
sible. Address G-2. HARDWARE WORLD. 


WANTED 

Salesmen to sell for a New York brush 
concern a full and complete line of paint 
brushes to the retail and hardware stores. 
State territory you cover and furnish ref¬ 
erences in vour first letter. Box 792, care 
HARDWARE WORLD. St. Louis. (1) 


WANTED 

Wanted—A live partner to buy half in¬ 
terest in an old, well established Manufac¬ 
turers’ Agency operating in the Southwest, 
selling to Hardware, Grocery and Wooden- 
ware Jobbers. Must have hardware experi¬ 
ence, Consideration $7500. Cash $5000. 
References exchanged. Box 100, care 
HARDWARE WORLD. St. Louis. 


SALESMEN. ATTENTION! 

We offer you a rare opportunity to sell 
linoleum, felt base and rug border to the 
Hardware Trade on a liberal commission 
basis. If interested, advise at once. Hud¬ 
son Carpet Mills, 169 Fifth Avenue, New 
York. (1) 


FOR SALE 


WANTED 


For Sale — Good hardware store — good 
home and 14.40 acres Thomson seedless 
vineyard in Sacramento Valley. Write 
HARDWARE WORLD for information. 

(tf) 


WESTERN SALES REPRESENTATIVE 
WANTED 

For the territory from Denver to the Pa¬ 
cific Coast to represent our line of English 
and French imported cutlery, pliers, 
scythes, shears, etc. Prefer one familiar 
with high grade cutlery. Address A. F., 
care HARDWARE WORLD. 


PACIFIC NORTHWEST REPRESENTA¬ 
TIVE WANTED 

Young man to represent us on a profit 
sharing basis for a few select factory lines 
going to retail trade only. One who is alive 
and awake, with ambition—here is a good 
opening. Address A. L. S., care HiVRD- 
WARE WORLD. 


FOB SALE 

Department store in country town. 
“Everything in Merchandise,” excellent 
location, good clean stock. Doing good 
business and making money. Would like 
to correspond with parties looking for a 
good opening in a going business. Capital 
$60,000.00, fully paid will sell at par. 
Not a bankrupt sale, business in good con¬ 
dition. Best of reasons for selling. Ad¬ 
dress W.S.M.,care HARDWARE WORLD, 

(tf) 


Salesman calling on Hardware, House¬ 
furnishing and Department Stores to carry 
side line of Sewer and Drain Pipe Cleaner. 
Commission basis. State territory, experi¬ 
ence, also whom you now represent. .\d- 
dress Box 440, care HARDWARE WORLD. 
St. Louis. (1) 


WANTED 

Wanted—To hear from owner of Hard¬ 
ware Store for sale. State cash price, full 
particulars. D. F. Bush, Minneapolis. 
Minnesota. (O. N. D.) 


POSITION WANTED 

Position Wanted — Bookkeeper, experi¬ 
enced in Hardware, seeks permanent con¬ 
nection. Address J. C., care HARDWARE 
WORLD. (1) 


WANTED 

Wanted—Live representation on a com¬ 
mission basis for factory, manufacturing 
a high grade, popular priced line of bath¬ 
room fixtures. Excellent side line for wide 
awake salesman. Write for territory and 
particulars. Keystone Specialties Co., E.x^t 
Stroudsburg, Penn. (tf) 


MISTER BIANUTACTURER — 

Two experienced salesmen (present 
headquarters Kansas City, Mo.) are com¬ 
bining forces and will give you real repre¬ 
sentation in the Southwest. We invite con¬ 
fidential correspondence. Address F. D B , 
care HARDWARE WORLD. St. Louis. (1) 


Digitized by 


Google 
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Retail Selling Prices 

The following are the preeent market retail selling prices of merchants in some of the large cities. At the 
request of many merchants in smaller towns and cities who do not have the opportunity of checking up their 
prices often, we revise these prices each month. In communities removed from the larger cities, transportation 
charges woidd of course be added. As the overhead expense of a retail business in any part of the United States 
ranges from 20% to 25%, many merchants use these prices to save time in figuring their own. We will be glad 
to reeeive suggestions and corrections as to any prices quoted herein and any items not mentioned. 


AMMUNITION—Shot Cartridgeo— 

Smoke* 
Black, leit. 


22 Long . 

44 Win. Wd. End. 

44 Mar. Game Getter. 

44 XL . 

40-82 . 

45-70 .. 

.$0.65 
. 1.70 
. 1.70 
. 1.85 
. 1.65 
. 1.65 

$0.7$ 

2.00 

1.95 

2.10 

Blank Cartridges— 



22 . 

.$0.20 


82 S. ft W. 

. .75 


88 S. A W. 

. .90 


Caps and Primers— 

Percussion Caps. 

. .25 


Muscat Caps. 

. .80 


Primers, 100 in box. 

. .50 


Primers, 250 in box. 

. 1.15 


New No. 4 and 88 Primers. 

. .60 


Wads— 

Cardboard, box of 250. 

. .20 


Blk. Edge, Re' box of 250.. 

. .60 


Blk. Edge, )4** box of 125.. 

. .45 


Blk. Edge, )4** box of 250.. 

. .00 


Rim Fire, Cartridges— 


Semi- 

Smoke- 


Smokeless. less. 


BBCaps .$0.85 $0.85 

CBCaps .46 .45 

22 Short.25 .85 

22 Short HP.80 .85 

22 Long.85 .40 

22 Long HP . .40 .45 

22 Long Rifle.85 .40 

22 Long Rifle HP .40 .60 

22 S. & W. Long.85 .40 

22 Extra Long.66 ... 

22 W R P.65 .60 

22 W R P, H P.60 .65 

22 Win k Rem Anio. .60 

22 Win k Rem Anto, HP. .65 

25 Short Sterens.60 ... 

25 Sterens. 85 

82 Short .60 

32 Long .70 

38 Short . 1.00 

38 Long. 1.20 

41 Short . 1.00 

41 Long . 1.05 

Center Fire, Cartridges— 

32 Win SS . 1.50 1.75 

22-15 Stevens.66 

25-20 Stevens Lead Bit. 1.85 2.05 

25-20 Stevens S.P.& M.C. . . . 1.90 2.20 

25-20 Mod. 92 Lead. 1.65 1.90 

25-20 Mod. 92 S.P.& M.C. 2.00 

25-20 Mod.92 H.V.S.P.& M.C. . .. 2.16 

25 Colts Auto. 1.60 

30 Bor S.P.* M.C. 2.60 

80 Luger 8.P.* M.C. 2.60 

30 Man 8.P.& M.C. 2.60 

30 Man in Cli-'s S.P.& M.C. 1.36 

82 Smith ft Wesson. 1.15 1.25 

32 S ft W. Metal Pt. 1.80 

82 S.& W. Long . 1.15 1.85 

82 S.ft W.Long Metal Pt. 1.45 

32 Short Colts. 1.15 1.26 

82 Long Colts. 1.25 1.85 

82 Colts New Police or Police 

Pos. 1.25 1.85 

32 Colts Anto S.P.ft M.C. 1.76 

32 Win or 32-20 Lead Bit. . . 1,65 1.90 

32 Win or 32-20 S.P.ft M.C. 2.00 


82 Win or 82-20 H.y.S.P.ft 

M C 2 16 

85 S.ft W.Au*to* SlP.or M.c!!! ! *.! 1.75 

88 S. A W. 1.40 1.55 

38 S. ft W. Mtl. Pt. 1.60 

38 S. ft W. Special.1.70 1.80 

38 S. ft W. Special Mtl. Pt. 1.25 

88 Colts New Police or Police 

Pos. 1.40 1.65 

88 Colts New Police or Police 

Mtl. Pt. 1.66 

88 Short Colts .. 1.40 1.55 

88 Long Colts. 1.50 1.65 

88 Colts Auto S.P.ft M.C. 2.50 

880 ColU Anto S.P.ft M.C. 2.40 

OM-M Lug. S.P.ft M.C. 2.75 

88-40 Lead Bullet.2.00 

88-40 S.P.ft M.C. . 2.45 

38-40 Hl.Vel.S.P.ft M.C. 2.70 

41 Short Colts . 1.65 1.80 

41 Long Colts. 1.90 2.16 

44 S. ft W. Am.2.00 

44S. AW. Rus.2.15 2.80 

44 S. A W. Spec. 2.80 2.50 

44 Win or 44-40 Ld. Bit. 2.00 

44 Win or 44-40 S.P.ft M.C. 2.45 

44 Win or 44-40 H. V. S.P.ft 

M C . 2 70 

44 Game Getter. 2.66 2.25 

44 Webley. 1.80 

44 Bull Dog. 1.75 

45 Webley.2.25 

45 S. A W. 2.40 

45 Colts . 2.15 2.40 

45 Colts Auto. 2.90 

50 Rem. Pistol. 2.25 

Rifle Cartridges— 


Cost—^Factory List Less 10-5%. 

Semi- Smoke- 
Smokeless. less. 

22 HT.Pr.8avg.S.P.AM.C. $1.65 

M-M S.P.AM.C. 2.20 

M-M Short RangeS.P.AM.C. ... 1.85 

7 M-M Mauser S.P.AM.C. 2.20 

7-65 M-M Mauser S.P.AM.C. 2.20 

8 M-M Mauser S.P.AM.C. 2.2C 

8 M-M Mann S.P.AM.C. 2.2C 

9 M-M Mann S.P.AM.C. 2.8C 

25-21 Stevens S.P.AM.C.$0.90 1.10 

25-25 Stevens S.P.AM.C.90 1.10 

25-36 Marlin S.P.AM.C. 1.40 

25 Rem.S.P.AM.C. 1.40 

25-35 Win.S.P.AM.0. 1.40 

25-35 Short Range Lead. 1.30 

250-3000 Savg.S.P.o*M.C. 1.75 

256 Newton o.P.ftM.O. .. 2.25 

280 Ross Win ft UMC Make. . .. 2.50 

280 Ross,RossM’keC.T.&M.C. ... 2.65 

80-30 S.P.ft.M.0. 1.55 

30-30 Miniature M.C. 1.50 

30-30 Short Ranj^ Lead. 1.30 

30 Rem.S.P.ft M.C. .. 1.55 

803 Save.S.P.ft M.C. 1.55 

808 Savg.Min.M.C. 1.50 

303 Savg. Short Ra;ige ad. 1.80 

80 Newton. 2.50 

0 Springfield 08 Rimless S.P. 

ft M C . 2 25 

80 Springfield 06 Rimless S.P. 

A M. C. 2.25 

80-220 Win.or KragS.P.AM.C. ... 2.10 

80-220 Win.or Krag S.P.AM.C., 

Middle Range. 1.80 


808 British S.P.ft M.C. 1.55 

2 Rem. 1.55 

2 Win. Self Ldg. S.P.ft M.C. 2.76 

Win. Spcl. S.P.ft M.C. 1.55 

2 40 Lead.1.20 

2-40 S. P. ft M. C. 1.40 

82 Hi.Vel.S.P.ae M.C. 1.55 

82-40 Short Range Lead. 1.20 

82-40 Miniature M.i... 1.26 

5e a box off 100 lots. 

10% off 500 lots. 

SHELLS LOADED— 

medilm grade. 

BULK—SMOKELESS. 


12 8 drs. X 1 os.. 24 grs. x 1 os., 

drop shot.$1.80 

8 drs. X 1H ox., 24 grs. x 

1H os. drop shot ... 1.25 

8M ars. x 1% os., 26 grs. 

X 1)6 os., drop shot. 1.25 

8)4 drs. X IH ox., BB shot, 

drop shot. 1.85 

8 )4 drs. X Buek shot, drop 

shot . 1.86 

16 2% drs. X 76 os., 22 grs. x 

76 os., drop shot. 1.15 

2% drs. X % os., BB shot, 

drop shot. 1.25 

20 2)4 drs. X % os., 18 grs. x 

74 os., drop shot. 1.15 

HIGH GIUDE SMOKELESS 
12 8)4 X 1)6 os., 26 grs. x 

1)6 os., chilled shot. 1.40 

8)6 drs. X 1)6 os., 28 grs. x 

1)6 ox.„ chilled shot. 1.45 

16 274 drs. X 76 os., 22 grs. x 

76 os., chilled shot. 1.80 

20 2 )4 drs. X 74 os., chilled 

shot . 1.25 

2)6 drs. X 76 os.. chHled shot.. 1.85 
Trap Loads — 

12 8 drs. X 1)4 os., 7)6 chilled 1.85 
8)6 drs. X IM os., 7)6 chilled 1.40 
Black Powder — Loads — 

12 8)4 drs. X 1)6 os., drop shot 1.05 
Cans and Primers — 

Percussion ..20 

Musket Caps.25 ... 

Primers, 100 in box..86 

Primers, 250 in box.80 

Empty Pi^r Shells—Black pow.— 

12, 16, 20 Ga., per 100. 2.00 

10 Ga. per 100. 2.80 

MEDIUM GRADE SMOKELESS— 
12, 16, 20. 28 Ga. per 100 ... 1.80 

10 Ga. per 100. 2.10 

HIGH GRADE SMOKELESS— 

12, 16, 20. 28 Ga. 2.56 

10 Ga. per 100. 2.65 

Empty Brass Shells — 

Best Quality 12, 16, 20, 

28; box 25. 8.00 

2nd Quality 12, 16, 20, 

28; box 25. 2.80 

Wads — 

Cardboard, box 250. .20 

Black Edge, Reg., box 

250 .60 

Black Edge. )4 in., 125 

in box.. ... .40 

Black Edg^ )4 in., 256 ... 

in box. .80 


ADZES—UNHANDLED— 

Lipped Ship—White, Barton's or Colliers* s, 5)6 ia., $7.25; 
6 incn, $7.75. 

Plain Ship—Plumb, No. 780, $3.00; Hunt's, $2.75. 
Carpenter’s—Plumb, Nos. 740, 750, $2.50; Hunt’s, $2.25. 
Railroad—Plumb, No. 770, $2.70; American, $1.75. 
ALUMINUM WARE. CAST— 

Griddles—Size 7, $2.65; 8. $3.00; 9, $850; 12. $8.75. 
Kettles, Berlin — 2)6 qts., $4.50; 4, $5.25; 5, $6.25; 
6, $6.50. 

Kettles, Maslin—4 qts., $4.00; 6, $4.50; 8. $6.00; 12. 
$8.25. 

Kettles. Tea—Sise 6, $5.50; 7, $5.75; 8. $6.25. 

Pans. Lipped Sauce—2 qts., $8.65; 8, $4.00; 4, $4.50. 
Skillets—Sise 6. $2.75; 7, $2.85; 8. $8.15; 0. $8.65. 
Spoons, Basting—15-ineh, 80 cents. 

Spoons, Mixing—18-inch, 80 cents. 


Waffle Moulds—Size 7, low, $4. 
$4.00; 8, deep, $4.50. 
ALUMINUM WARE. PRESSED— 
Boilers. Rice— 4 

1)6 quart . 1.50 6 

3 quart . 2.25 8 

Cups— 10 

Collapsible .15 

Measuring.20 . 

Covers. Pot— 2 

8 inch.20 ® 

8) 6 inch.20 

9) 6 inch.25 

10) 6 inch.85 

11% inch.40 5 

Kettles, Convex— 6 

2 quart.90 8 

Digitized 


00; 8, low, $4.00; 7, deep. 


quart . 1.85 

quart . 1.75 

quart . 2.10 

quart . 2.85 

Kettles, Preserving— 

quart . 1.15 

Quart . 1.50 

quart . 2.00 

quart . 3.25 

Kettles, Tea— 

quart . 2.50 

quart . 8.00 

quart . 8.25 

by Google 
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ALUMINUM WARE. PRESSED—Continued. 


Ladles— 

H pint.20 

Moulds. Jelly— 

2841 to 2848 .10 

Pans. Biseuit— 
ll%x7HxlH inch... .60 
Pans. Bread— 

0%z6%x2% inch.55 

Pans. Cake— 

Bound, Plain, 8% in.. .30 
Round, Plain, 9% in.. .40 
Rd.. Loose Bot., 8*% in. .50 
Rd., Loose Bot., 9% in. .60 
Square, Plain, 9^ in.. 1.00 
Tubs. Plain, 0 inch... .80 

Tubs, Plain, OH inch. 1.10 
MountaiiL 0 H inch.. .40 

Pans. Com Oaks— 


Pans. Dish— 


10 quart . 

. 1.85 

17 quart . 

. 2.75 

Pans, Fry — 


9% inch . 

. 2.25 

10H inch . 

. 2.50 

Pans, Milk— 


6 quart . 

. 1.40 

Pans, Pis— 


9H inch . 

. .40 

Pans, Pudding— 


1 quart . 

. .45 

2 quart . 

. .60 

4 quart . 

. .90 

Pans, Convex 8aac< 

1 — 

1 quart . 

. .60 

3 quart . 

. 1.00 

6 Quart . 

. 1.65 

Pots, Firsless Cooker— 

4 quart . 

. 1.85 

6 quart . 

. 1.50 

8 quart . 

. 1.85 


6-eup .75 

12-cup . 1.85 

ANCHORS—Screws per 100, 8-16, 04.15; H. 00.25. 

^beo, 8-16xH in.# H in., 1 in., 05.00 per hundred list; 
H X H in., H in., 1 in., 05.60 per hundred net. 


ANVILS: Steel Pace — 20-lb., 06.75; 80-lb., 08.00; 40-lb., 
011.25. Wrought — Trenton, base, 80e lb.; 
Hay-Budden, base, 85e lb. 

Adrances for sise on Hay-Budden anrils—20-20 lbs., cwt., 
08.00; 80-80 lbs., cwt., 05.00; 40-49 lbs., cwt., 08.00; 

50-50 lbs., cwt., 02.00; 60-60 lbs., cwt., 01-00; 70-70 lbs., 
50c; 80-425 lbs., base. 


ANTIMONY—Slab, 25e lb. 


APRONS: Carpenter — 100, 40c each; 24" 8-os., whits, 1 
pocket, 101, each, 65c; 24" 8-oz., brown, 8 pockets, 102, 

each. 70c; 86" 8-oz., brown, 3 pockets, 105, each, 0105; 

48" 10-oz., brown, 7 pockets. 10^ each. 01-05; 48*' 10-os., 
brown, 8 pockets, 16, each, 01-80; 48^ 10-oz., closed leg, 

7 pockets, 17, each, 02.25. 

Lumberman's—86" 10-oz., brown, double front, no pockets, 
each, 01-15. 

Teamster’s—48" 10-oz., brown, 1 pocket, each, 01-80. 


AUOERS—Greenlee or Snell's— 


Boring. 01-25 

Carpenter's Nut 1.00 
Ship, Screw.... 1.35 
Ship, no screw.. 1.60 


01.65 

1.35 

1.66 

1.95 


1 ' 

01.85 

1.60 

1.85 

2.15 


IH" IH" 2" 

02.50 08.00 04.00 

2.00 2.75 8.50 

2.15 2.80 6.10 

2.55 8.85 7.85 


AUGERS—Post Hole—Iwan, 6-inch, 08.00 each; 7-inch, 08.25; 
8-inch, 03.25. Vaughan's, 4 to 8-inch, 02.50. 


ASBESTOS— 

Mill Board, per sheet, cut, 16 cents. 

Sheathing. 86-inch roll. Nos. 8 to 60, 15 cents. 

Cement, dry, 100-lb. bags, 06.75. 

ATHLETIC GOODS 
BASEBALL GOODS— 

Major League Baseballs, $2.00; Special League Baseballs, 
01 .50; Lowest Quality. 15c. 

Major League Catchers' Mitts, highest quality, $15.00; 
lowest quality, 01.00. 

Major League Basemen's Mitts, highest quality, $9.00; 
lowest quality. $1.00. 

Major League Fielders* Gloves, highest quality, $8.00. 
lowest quality. 75c. 

Player’s Model Bats, $2.25; lowest quality, 25c. 

Chest Protectors, $9.00. 

Jack Strops. 50c. 


TENNIS GOODS— 

Tennis Racket, highest quality, $18.50; lowest quality, 
02.50. 

Championship Tennis Balls, 50c; Practice Tennis Balls, 
10c. 

Tennis Net, highest quality, $25.00; lowest quality, $3.00. 
Tennis Reels, 01..50. 

Racket Cases, Canvas, $1.60; Felt, $1.00. Racket Press. 

$ 1 . 00 . 

Racket Restringing, English Gut, $5.00; American Got. 
04 .00; Japanese Gut, $2.25. 

GOLF GOODS— 

Golf Balls, highest quality. High Power, 75e; Medium 
Power. 50c. 

Golf Clubs, Standard Woods, $6.50; Standard Irons, $4.50. 
TRACK AND FOOTBAIil#— 

Javelins, Official. $6.00. 

Discus, Official, $10.00. 

Vaulting Poles, 16-foot, $10.00; 14-foot, $10.00; 12-foot, 
$9.00. 

American Football, Official, $9.00; lowest quality. $1.75. 
Soccer Football, Official, $10.00; lowest quality, $3.00. 
Athletic Jerseys, $4.50. 

Running Shirts, 60c. 

Running Pants. 90c. 

GYMNASIUM AND PLAYGROUND— 

Basket Balls, Official Indoor, $18.50; lowest quality, $4.00. 
Official Outdoor. 013.50. 

Play Ground Balls, 12 inch Outseam, $1.75; 14-ineh Out- 
seam, $2.00; 12-inch Regular Seam, $1.50; 14-ineh Regular 
Seam, $1.75; Children’s, 25c. 


Play Ground Ball Bats, 75o. 

Hand Balls, IH-inch, 85o; 2 H'inch, 40e. 

Volley Balls, Official, $7.00; lowest quality# 08.50. 

Boxing Gloves, lO-os. best, $18.50; 8-os. best, $12.00; 
6-os. best, $9.00. 

Striking Bags, best $10.00; lowest quality, $8.00. 
AXES— 


Double Bit, unhandled — 8H# 4%, 4, $2.25; 4H# 4H# 
$2.50. 

Single Bit, handled — Warranted, $2.50; second grade, 
$2.25; eommo^ $2.00. 

Fireman’s—Hunt's, $8.25. 

Boys’—Kelly’s Perfect, $1.66; common, $1.50. 

Broad: Hunt’s —No. 10H, $6.50; No. 11, $6.75; No. 
11H, $7.00. 

Baker Pattern—6-lb., $6.00; 7-lb., $6.40; 8-lb., $6.75. 
Hurd’s Western Pattern—7-lb., $5.50; 8-lb., $6.00. 

Hunters'-Hunt’s No. 000, $1.25; Sayre's No. 50, 01..75; 
Sheaths. 75c. 

Marble’s Bsrton, Canada pattern—5-lb., $9.00; 6 to 7 Iba., 
$9.55; 7H to 8 lbs., 

Marble’s Canada pattern—5-lb., $9.25; 6 to 7 lbs., $9.80; 
7H to 8 lbs., $10.85. 

Marble's Pocket — No. 2, $8.25; No. 8, $8.60; No. 5, 


$2.00; No. 6, $2.25. 
BAGS—WATERS 
Closed Top— 

1- gal. 

2- gal. 

8H-^. 

b-gaL . 


Sanitary Top— 

... 1.15 1-gal. 1.85 

... 1.85 2-gal. 1.60 

... 2.10 8H gal.2.25 

... 2.65 b-gaf. .2.85 

BABBITT METAL — XXXX Nickel, lb., 75c: Challenge and 
Genuine, 60e; Armature, 65e; Copper ECard, 80c; Genuine 
Liberty Motor, 60o; Magnolia 50o; Merit (less than 280- 
lb. lots), 40o; Electric and X, 15c; XX, 12c; XXX, 10c. 
Frictionless—Pound, 50o. 


BARS. CROW—Pinch Point, Wedge or Lining, 18e lb. Claw, 
25 lb., 18c lb.; 80-lb., 18c lb. Ripping or Wrecking. Hxl2- 
in., 25e each; Hx20-ln., 85e; 40o; Hx84-in., 45c; 

Hx80-in., 50c. 


BATTERIES—Dry Cell—Columbia, Ever Ready, Red Seal, Bed 
Devil or Red Label, etc.. Nos. 6 and 68, 50c each. Hotshot 
Multinle, 4 cell, $2.75; 5 cell, $8.00; 6 cell, $8.50. See 
also Bparkers. 

BELTING: Round Leather. 500-ft. reels—8/16" per foot, 5e: 
H" 10c; 5/16" 16c; 20c. 


BELTING—Robber— 


Inch 

2-Ply 

8-Ply 

4-Ply 

5-Piy 

6-Ply 

7.Ply 

8-Ply 

1. 

.$0.18 

$0.20 

$0.24 

.... 

.... 

.... 

IH... 

. .23 

.26 

.30 


.... 

.... 


IH... 

. .27 

.31 

.36 

$0.45 

.... 


.... 

IH... 

. .32 

.36 

.42 

.53 

.... 


.... 

2. 

. .34 

.89 

.46 

.58 

$0.69 

.... 


2H... 

. .42 

.48 

.56 

.70 

.84 

•.. • 

.... 

8. 

. .48 

.55 

.65 

.81 

.98 

.... 


8H... 

. .57 

.65 

.76 

.95 

1.14 



4. 

. .61 

.70 

.82 

1.08 

1.23 

$1.44 


4H... 


.78 

.92 

1.15 

1.38 

1.61 

.... 

5. 


.87 

1.02 

1.28 

1.58 

1.79 


6. 


1.04 

1.22 

1.53 

1.83 

2.14 

$2.44 

7. 


1.22 

1.43 

1.79 

2.15 

2.50 

2.86 

8. 


1.81 

1.54 

1.93 

2.31 

2.70 

3.08 

9. 



1.78 

2.16 

2.60 

3.08 

8.46 

10. 



1.92 

2.40 

2.88 

8.86 

8.84 

11. 



2.11 

2.64 

8.17 

8.69 

4.22 

12. 



2.30 

2.88 

8.45 

4.08 

4.60 

18. 



2.50 

8.18 

3.75 

4.38 

5.00 

14. 



2.69 

8.86 

4.04 

4.71 

5.86 

15. 



2.88 

8.60 

4.82 

5.04 

6.71 

16. 



8.08 

8.86 

4.62 

5.40 

6.16 

18. 



8.46 

4.32 

5.20 

6.06 

6.98 

20. 



8.84 

4.80 

5.76 

6.72 

7.68 

22. 



4.22 

5.28 

6.34 

7.88 

8.44 

24. 



4.60 

5.76 

6.90 

8.06 

9.20 

26. 




6.26 

7.50 

8.76 

10.00 

28. 



.... 

6.72 

8.08 

9.42 

10.76 

30. 



.... 

7.20 

8.64 

10.08 

11.52 

BEVELS - 
8" 75c; 

-Sliding T: Stanley 25 or Sargent 2B — 6" 
10" 80c; 12" 90c. 

65c; 


Stanley No. 18 or Sargent 66B: 6" 90c; 8" $1.15; 10" 
$1.45. 


BIBBS—Compression—(See also Plumbing Prices) — 


Plain 

Rough brass. 


H-in. 

.80 

H-in. 

1.95 

H-in. 

1.85 

1-in. 


Finished brass 


1.10 

1.35 

1.75 

3.25 


Nickel plated . 


1.25 

1.50 

2.00 

8.50 

Hoi 

le—Rough brass ... 


.90 

1.16 

1.50 

7.00 


Finished brass . 


1.25 

1.50 

2.00 

3.50 


Nickel plated . . 


1.40 

1.76 

2.25 


BITS—Auger— 

16ths Jen’s Pat’n 

R J. 


Irwin 

Jen. Car 

Wood 

8. 

.40 

.75 


.45 


.25 

4. 

.40 

.65 


.40 

i!66 

.25 

5. 

.40 

.65 


.40 


.25 

6. 


.65 


.40 

1 00 

.30 

7. 

.40 

.65 


.45 

1.10 

.30 

8. 


.65 


.50 

l.io 

.35 

9. 


.75 


.55 

1.20 

.3.5 

10. 


.75 


.65 

1.30 

.40 
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BETAlIi SELUNO FBIOES—Oontinaed 


BITTS—Auger—Continued. 


11. 

.45 

.90 

.70 

1.46 

.45 

13. 

.45 

.90 

.75 

1.60 

.45 

18. 

.56 

1.00 

.80 

1.75 

.60 

14. 

.66 

1.00 

.85 

1.85 

.55 

15. 

.65 

1.20 

.90 

2.00 

.60 

16. 

.65 

1.30 

.90 

2.15 

.65 

17. 


1.50 

1.10 


.70 

18. 

! *. ‘.76 

1.60 

1.10 


.76 

20. 

.. .90 

1.80 

1.25 

.... 

.80 

33. 


2.00 

1.50 

■ •• • 

.85 

24. 


3.25 

1.76 


1.10 


8 .... 
8 %.... 
4 .... 

BOLTS —1 


.15 .76 

.15 .85 

.16 1.00 


.15 1.00 
.80 1.10 
.80 1.80 


.85 1.85 .80 8.10 

.85 1.60 .86 8.80 

.86 1.86 .40 8.60 


BitU: SUndnrd Anger, in sett — 8 bitU, 108*18 
quart ere. $4.50; 18 bitU, 118*88 H qnarten, 87.06; 18 bitU, 
18*82 V4 quarter!. 80-00. 

Irwin Auger, in seta—418, box, 88 H qnarten, 18 bitta, 
89.00; 418G, box, 83 H qnarten, 18 bitU, 89.00. 

Ship Auger Car Bita aame pricea as Ship Augers. 

Expansive—Clarks’ small, 88.00; large, 82.76; SUers, 
smill, 88.00; large, 80.75. 

Expansive Bit Cutters—Clark’s Mo. 1, 86e; No. 8, 46e; 
No. 8, 65c; No. 4, 76e. Steers, No. 1, OOe; No. 2, OOe; No. 
8, 66e; No. 4, 70e. 

BIT HOLDERS—Extension- 

Millen Falls. No. 8— 

12 .8.00 18 1.90 

15 . 2.16 21 2.00 

18 . 8.26 24 8.85 

21 .8.86 Stanley, No. 1— 

24 . 8.60 12 8.00 

Millen Palls, No. 6— 16 .2.16 

18 . 1.76 18 8.26 

15 1.76 84 8.86 

SLOCKS—Tackle- 

Wood— S*iB. A-in. 6*in. 6*in. 8*in. lO in. 

Single. Plain Bushed.. .75 .90 1.00 1.20 2.00 8.80 

Double, Plain Busked.. 1.86 1.65 1.85 8.16 8.60 6.60 

Single Roller Bushed.. 1.20 1.26 1.86 1.60 8.76 4.86 

Double Roller Bushed.. 8.16 2.40 2.56 8.10 6.10 7.60 

Triple Roller Bushed. 8.60 8.76 4.76 7.60 10.60 

Snatch Roller Bushed. 4.76 6.76 10.00 

Steel— 8 in. 4*in. 6*in. 6*in. 8*ln. lO in. 

Single, Plain Bushed.. .70 .85 .90 1.16 1.80 8.00 

Double, Plain Bushed.. 1.86 1.66 1.80 2.00 8.16 6.00 

TripU, Plain Bushed.. 1.80 8.16 8.86 8.00 4.65 6.90 

Single Roller Bushed. 1.65 ... 2.36 5.60 8.76 

Double Roller Bnehed. 8.80 ... 4.10 10.00 15.00 

THple Roller Bushed. 4.65 ... 6.76 14.86 80.00 

Snatch, Plain Bushed. 4.19 6.00 8.75 

Snatch. Roller Bushed. 7.00 9.76 16.86 

BLOWERS— 

Champion Blacksmith — No. 400, $40.00; No. 40, $27.50. 

Buffalo—No. 700, $27.00; No. 200,, 12" $40.50; No. 200, 
14" $47.25. 

BOARDS. IRONING—Rid*Jid, with Table, no Sleeve—No. 1, 
$4.50; No. 2. $4.50. 

Stanwell—$2.75. 


3/16" and %" 
IH.$1.00 


S-lB. 

A-in. 

6-in. 

6-in. 

8-in. 

10-in. 

.75 

.90 

1.00 

1.20 

2.00 

8.80 

1.86 

1.66 

1.85 

8.16 

8.60 

6.60 

1.20 

1.36 

1.86 

1.60 

8.76 

4.86 

8.16 

2.40 

2.56 

8.10 

6.10 

7.50 

... 

8.60 

8.76 

4.75 

7.60 

10.60 




4.76 

6.76 

10.00 

8-in. 

4-iiL 

6-in. 

6-in. 

8-in. 

10-in. 

.70 

.85 

.90 

1.16 

1.80 

8.00 

1.86 

1.66 

1.80 

3.00 

8.15 

6.00 

1.80 

8.16 

8.86 

8.00 

4.65 

6.90 

... 

1.65 

... 

3.36 

6.60 

8.76 

... 

8.80 

• • « 

4.10 

10.00 

15.00 


4.65 

• • • 

6.76 

14.86 

80.00 

... 

•.. 

• • • 

4.19 

6.00 

8.75 

... 

.. . 

e • e 

7.00 

9.76 

16.86 


7 . 2.20 2.90 

8 . 2.85 3.15 

9 . 2.65 8.85 

10 . 2.85 8.60 

11 . 

12 . 

14. 

16. 

18. 

20 . 

BOLTS—Expansion—(See SHIELDS) 
BOLTS—Stove — 


boards)—4-foot, 
6-foot, $2.00. 
ds). 

(Per 100) — 

$1.00 eaeh; 

6-foot, 

5/16" 

a<," 

7/16" 

H" 

$1.40 

$1.90 

$2.80 

$3.40 

1.50 

2.05 

2.50 

3.40 

1.65 

2.25 

2.75 

3.40 

1.75 

2.40 

2.95 

3.70 

1.90 

2.55 

3.15 

4.00 

2.00 

2.70 

3.35 

4.80 

2.15 

2.85 

8.60 

4.65 

2.25 

3.05 

8.80 

4.90 

2.85 

8.20 

4.00 

5.20 

2.50 

3.35 

4.20 

6.50 

2.75 

3.70 

4.40 

5.75 

2.90 

8.80 

4.65 

6.00 

3.15 

4.20 

6.00 

6.65 

3.85 

4.50 

5.50 

7.25 

8.60 

4.85 

5.90 

7.80 


5.25 

6.80 

8.40 


5.50 

6.75 

9.00 




10.25 




11.25 




12.50 


,. .. 


18.75 


.10 

.45 

.10 

.45 



.. . 

.. . 

.10 

.45 

.10 

.45 

.10 

.60 



.10 

.45 

.10 

.45 

.10 

.60 



.10 

.45 

.10 

.45 

.10 

.60 



.10 

.45 

.10 

.45 

.10 

.65 



.10 

.45 

.10 

.45 

.10 

.65 

‘.is 

.95 

.10 

.50 

.10 

.50 

.10 

.70 

.15 

1.00 

.10 

.55 

.10 

.55 

.15 

.75 

.15 

1.05 

.10 

.60 

.10 

.60 

.15 

.80 

.20 

1.10 

.10 

.60 

.10 

.60 

.15 

.80 

.20 

1.15 



.10 

.65 

.15 

.85 

.25 

1.20 



.10 

.65 

.15 

.90 

.35 

1.26 


IVA" 

$1.55 

$1.80 

$2.20 1 

1^.75 $ 

8.60 $ 

i 5.20 1 

\ 7.70 

$10.40 

2" 

1.65 

1.90 

2.85 

8.00 

8.85 

5.60 

8.15 

11.10 

2Vii" 

1.75 

2.10 

2.50 

8.20 

4.16 

5.95 

8.75 

11.85 

3" 

1.80 

2.15 

2.65 

8.40 

4.40 

6.35 

9.25 

12.50 

3%" 

1.85 

3.80 

2.80 

8.60 

4.70 

6.70 

9.80 

18.20 

4" 

1.90 

3.40 

2.90 

8.85 

4.J5 

7.00 

10.45 

13.85 

4%" 

2.20 

2.70 

8.80 

8.95 

5.10 

7.46 

10.90 

14.60 

5" 

2.25 

2.85 

8.45 

4.20 

5.40 

7.80 

11.45 

15.26 

6%" 

2.80 

8.00 

8.70 

4.40 

5.65 

8.85 

13.00 

15.95 

6" 

2.40 

8.10 

8.85 

4.55 

5.90 

9.55 

12.55 

16.76 

6H" 

2.50 

8.20 

3.95 

4.80 

6.15 

8.90 

18.30 

17.46 

7" 

2.60 

8.80 

4.10 

4.95 

6.45 

9.35 

13.66 

18.15 

8" 

3.75 

8.60 

4.45 

5.85 

6.95 

10.00 

14.70 

19.40 

9" 

2.85 

8.75 

4.80 

5.75 

7.46 

10.76 

15.85 

30.80 

10" 

8.00 

4.00 

5.05 

6.15 

7.90 

11.50 

16.85 

22.35 

11" 

3.20 

4.30 

5.40 

6.55 

8.50 

12.35 

17.95 

23.66 

12" 

8.35 

4.50 

5.75 

6.95 

8.95 

18.30 

19.10 

25.00 

18" 





9.50 

14.00 

20.15 

26.40 

14" 





10.15 

14.60 

21.25 

37.75 

15" 





10.50 

15.40 

22.85 

29.15 

16" 





11.00 

16.00 

38.50 

80.50 

17" 




. » • • 

11.50 

16.85 

24.60 

81.90 

18" 





12.10 

17.60 

35.60 

88.25 

19" 





12.65 

18.80 

26.65 

84.66 

20" 





18.25 

19.10 

27.75 

86.00 

21" 





18.75 

19.80 

28.85 

87.40 

22" 





14.80 

20.60 

80.00 

88.75 

23" 





14.85 

21.85 

81.00 

40.15 

24" 





15.40 

22.00 

82.15 

41.50 

25" 



.... 


15.95 

22.85 

88.25 

48.00 

26" 





16.25 

23.65 

84.40 

44.25 

27" 





16.76 

24.40 

85.50 

45.65 

28" 





17.u5 

25.00 

86.60 

47.00 

29" 





17.90 

25.85 

87.70 

48.40 

80" 





18.50 

27.25 

88.80 

49.75 


No. 400, $40.00; No. 40, $27.50. 
i; No. 200,, 12" $40.50; No. 200, 


BOLTS—Barrel— 

Cast Iron, Japanned— 

4inch.20 

5inch.20 

6-inch.25 

8-inch.40 

Light Wrought Steel, Jap.— 
2H-inch.10 

3- inch.15 

4*inoh .16 

5- inch .20 

6- inch .25 

CHAIN— 

Cast Iron Japanned— 

6*inch.40 

8-inch.60 

10-ineh.75 

Cast Iron. Amber or 
Bronzed— 

4- inch . .45 

6-inch .60 

8 inch .75 

Cast Iron, Ant. Copper 
or Dull Brass— 

4-ineh .75 

6-inch . 1.00 

8-inch . 1.10 

CUPBOARD, Japanned— 

3-inch .75 

6*ineh ..75 


(hipboard. Other Finiahee— 

8-inch .75 

6-inch . 1.00 

Flush, T. Head—All Fin¬ 
ishes—Cast Brass— 

8-inch .60 

4*lnch .70 

6-ineh .90 

Wrought Brass—All 
Finishes— 

8*ineh . .86 

4-inoh .40 

6-ineh .60 

FOOT— 

Cast Iron, Japanned— 

6-inch .40 

8-inch . .50 

lO'inch .60 

Amber or Bronzed— 

6-inch .65 

8-inch .76 

Other Finishes—. 

4-ineb .76 

6-inch .96 

8-inch . 1.10 

Foot Wrought Steel—Cup¬ 
board, Japanned— 

8-incb .60 

6-inch . .80 

10-inch .1.86 


.20 1.40 
.20 1.46 
.25 1.55 
.25 1.60 
.25 1.70 
.80 1.80 


lO-inch . 1.75 10-lnch .1.86 

BOT.TS—Toggle—(See Toggle Bolts). 

BOTTLES—Vacuum— 

Thermos— 1 Pint... l.OO 

6 . 3.75 1 Quart . 1.50 

6Q. 8.75 15 H . 2.26 

11 ..i LUNCH KITS — 

IIQ . 2.50 Thermos — 

16 .. lli> 893 and 896. 2.75 

. ? 828 and 897. 8.00 

16H . 1.50 894 and 898.. 4.00 

15 .. . 2.50 Universal— 

15Q. 8.50 810 . 8.00 

Universal— 820 . 8.50 

21 .. 1.50 410 .:: 8.36 

22 . 2.50 610 . 8.50 

71 . 1.75 Thermoe—Food Jars. Fillers. 

72 . 8.75 600. 3.00 1.25 

81 . 2.75 601. 8.50 1.50 

82 . 8.75 602. 4.50 2.00 

91 ..2.50 Thermos—Jugs. Fillers. 

92 . 8 .50 556. 9.50 4.00 

592 . 4.25 557.10.00 4.76 

F»Tro8tat— Thermos—Cases— 

504R .10.00 104 . 6.26 

505N .16.00 104Q. 9.25 

5n.«iL .16 00 114 .. 9.75 

FILLERS—Thermos and Uni- 114Q.14.75 

versal— 180 . 9.75 

V4 pint . 1.00 180Q.14.76 


31 . 1.50 

22 . 2.50 

71 . 1.75 

72 . 8.76 

81 . 2.76 

82 . 8.75 

91 ..2.50 

92 . 8 .50 

592 . 4.25 

F»Tro8tat— 

504R .10.00 

505 N .16.00 

50.61, .16 00 

FILLERS—Thermos and Uni¬ 
versal— 

V4 pint . 1.00 
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BOXES—MUre— 


1286 20x4 .27.76 76 24.00 

1806 25x5 .80.76 , . 

1806 80x5 .88.00 Lan^don— 

Stanley— 25 . 

50 V4 .11.50 II . 

tit ff 

. 

72 .22.60 .81.26 

78 .21,50 Steam's Perfection— 

74 26.00 20 4.50 

BRACKS^ 

P S & W., No, 7008, 84.75; each; No. 7010, $5.00; 7012, 
$.5 2.5 $0.00; 8012B. $6 2.5; 8014B. $6.50. 

Stanley, No. 921—8-inch, $5.00 each; 10-inch, $5.25; 12- 


inch, $5.50; 14-inch. $5.75. No. 945 — 8-inch. $2.75; 10- 
inch. $2 85. 12 inch. $3.00. No. 965—8-inch. $2.15; 10- 
inch. $2 25. No 966—8-inch. $1.15; lO-inch, $1.25. 

BRACK ETS—Shelf— 


Japanned — 

Pair Copper, 

Brass. Nickel—Pair 

3x 4 . 

.15 3x 4 

.55 


.20 4x 5 

.60 

5x 7 . 

.80 5x 7 

.70 

6x 8. 

.35 6x 8 

.85 

7x 9 . 

.40 7x 9 

.95 

8x10 

... .45 8x10 

.95 

10x12 - . . . 

... .60 10x12 

. 1.15 

12x14 . 

85 12x14 



BRADS—Wire— Bulk per lb. H-lb. pkgs. %-lb. pkgs. 

hi and %-inch.85 .20 .15 

4^ lu IS »tich . . 25 15 lo 

IS to 2 inch 20 «0 

BRASS—Sheet—Soft, per lb,, 45c; Half Hard, 50c; Sign, 50c; 
Spring. 75c. 

BREAD AND CAKE MAKERS— UniTertal— No. 2. $2.75 each; 
No. 4. $3.50 each; No. 8. $4.50 each; No. 44, $3.25 each. 
Cake Maker. No. 1, $3.60; No. 2, $4.50. 

BRIGHT WIRE GOODS—See Hooka and Eyes. 

BROTT.ERS. WIRE—No. 216, 15c each; 218, 20c; 220, 25c; 
1102. 80c; 1108. 85c; 1104, 40c; 1105, 45c; 1158, 65o; 

1154, 70c; 1155. 75c. 

BROOMS—House—Economy, 70c each; No. 2, $1.25; 8. $1.00. 
Mill—Steel Band, 90c. 

Push or Street — Bassine, with Handles — 14-inch, $1.10 
each; 16-inch, $1.25; 18-lnch, $1.25; 24-inch, $2.00; 80- 

inch $2 65 RHttan. with Handles—16x8 inchea. $1 10; 
16x10. $1.25. Wire, no Handles—12x5, $1.10; 14x5, $1.25; 
Handles. 15e each. 

Whiak — IR 2.5c each; 870. 40c; Pullman. 45c 
BUTTS — Cabinet Door— 2x2 2V4x2 2V4x2V4 3x2% 


284 D2. F; or 2719 AC, OB. 


284 N; or 571fl 


291 1)2. F: or 2705 AC, OB. 

291 SD2. SF2. SA, B; or 2705 MBS 
291 N; or 5705 . 


295 N or 5722 


1319 or 4705 BR. . . .40 
1884 or 4703 BR. . . .40 
Brtght Steel: 

804 or 703%.15 

808 or 705.15 

823 or 714. 


3, 15c: 3%. 25c; 4. 85c. 

840 or 721: 1.10c; l%,10c; 1%, lOo; 


2x2 

2%x2 2%x2% 3x2% 

.65 

.70 

.95 


.75 

.85 

1.10 


.20 


.25 

.85 

.25 


.30 

.85 

.30 


.85 

.40 

.25 


.30 

.85 

.25 


.85 

.40 

.25 

.30 

.30 

.85 

.85 

.35 

.35 

.40 

.80 

.85 

.35 

.40 

.80 


.80 

.35 



.35 

.40 



.40 

.45 

.25 

’.SO 



30 

.35 



% 3x2% 3x8 

8%x8% 

4x4 


.55 

.75 



.65 

.75 

.95 


.25 .25 

.80 

.45 


. . . .20 

.80 

.40 


.30 

.30 

.25 

%, 10c; 2. lOo; 2%, 

15c; 


BRUSHES— 

Oaatinf- 
No. Eaeh. 

2 .60 

8 .66 

6% .60 

7 76 

10 76 

16 .00 

Counter or Dusting— 

15 . 1.00 

17 1.25 

20 1.25 

7 2.50 

Floor or Oarage— 

12 1.85 

14 1.50 

16 . 1.66 

112 1.75 

114 1.86 

116 . 2.10 

216 . 2.00 

218 2.25 

220 2.50 

224 3.00 

312 1.50 

314 1.75 

816 1.85 

614 6.00 

616 5.75 

618 6.25 

Hand or Nail- 

Daisy .10 

Windsor .15 

Horse— 

Collie.80 

Hound .65 

Mastiff .75 

Pointer .66 

Shoo Fly .70 

72 40 


78 . 


.60 

78-P .. 


. .50 

800 . 


.65 

Kalsomine— 



840 . 


. 6.76 

810 . 


. 8.00 

Marking— 



1 .. 


lO 

2 ..i« 

8 . 


.10 

4 . 


.15 

6 . 


.15 

6 . 


.15 

Paint— 



151—2% - 


.85 

8 . 


.50 

8% . 


.65 

4 . 


.80 

166—8 . 


.70 

8% . 


.85 

4 . 


1.10 

4% . 


1.65 

159—2% _ 


.70 

8 . 


.80 

8% . 


1.10 

4 . 


1.50 

165—8 ...... 


1.85 

8% . 


1.85 

4 . 


2.25 

4% . 


8.2S 

228—3% _ 


2.50 

4 . 


8.25 

4% . 


4.60 

Roofing— 



401 . 


8 25 

404 . 


2.65 

Sash— 



20—2 . 


.20 

4 . 


.25 

6 . 


.85 

8 . 


.45 

2 8 

4 

5 

.70 



.70 .80 

i!85 


.85 1.10 

1.86 

8.66 

L.IO 1.50 

2.26 

4.25 

1.66 

8.25 

5.75 

Sink- 



Ox Fibre ... 


. .15 


2, 15c; 2%, 15c; 


Paint—(Chinese bristles) — 

Grade. 12 8 4 

2 %-inch .85 ... .70 

8*inch .50 .70 .80 1.85 

8% inch .65 .85 1.10 1.86 

4inch .80 1.10 1.50 2.25 

4%-inch . 1.66 - 8.25 

Roofing—Knotted— Sink— 

8 knots, 14-lb.2.25 Ox Fibre . 

4 knots, 18-lb.2.65 Split Bamboo.05 

Sash—Chisel Point— ShelTing—Rubber—Set— 

%xl%-in.20 Ebonized handle ... .55 

4(ixl4i-in.25 Boxwood, small .... 1.00 

‘%x2-in.35 Boxwood, medium .. 1.10 

1x2%-in.45 Boxwood, large .... 1.35 

Scrub— White Bone, small. . 1.00 

Gray Tampico, 10*'.. .85 White Bone, medium 1.25 

Gray Tampico, 12".. .40 Octagon Bone . 2.00 

Ox Fibre, 7".80 Octsg. Bone, polished 4.00 

Ox Fibre, 10".85 Stencil— 

Ox Fibre, 12".40 1%-in.. 2%-lb.25 

White Tampico, 8".. .20 1%-in.. 8%-lb.35 

White Tampico, 11". .80 1%-ln., 6-lb.45 

White Tampico, 12". .40 1%-in., 6-lb.55 

ghoe— Window— 

Dauber, wood.20 Gray fibre.90 

Dauber, iron.25 Black horsehair ... .80 

Brush only, %-in. .. .85 Pope’s Eye. 1.25 

Brush only, 1%-in. . .76 Squeeges, 10-in.25 

Combination .80 Squeeges, 12-in.80 

Extra bristles.60 Squeeges, 14-in.85 

Best 1%-in. bristles .85 Squeeges, 16-in.40 

BTTCKFTS—(See Gals Ware) 

BURNERS: Lamp—1 or A, 15c; 2 or B, 20c; 8C, 80c. 
I.antern—0 Hot Blast, 15c; 2 Cold Blast, 25c. 

Rubbish — 1 20" steel, $8.25; 2-26" steel, $10.75; 
steel, $13.00; 10 wire, $1.75; 11 wire, $2.10; 12 

$2.50; 13 wire. $3.00; 14 wire $3.50. 


3. 20c. 2x2 

Finished: 241 D2. F, F2. B; or 2714 AC, OB.35 

241 SD2. 8F, SA4; or 2714 MBS.45 

241 H .45 

241 N or 5714 .50 

Parliament: 260 D2. F; or 2716% AC, OB.45 

260 H, SA4.60 

260 N or 5716% .50 

828 or 716% .35 

Japanned: 731 or 1714.25 

731 % or 1714% . 

733 or 1714% DB.35 

740.11 or 1721 .25 

747 or 1705 . 

749J1 or 1718 .85 

Half Surface: 160 D2, F; or 2740 AO, OB.40 

160 SF2 or 2740 MBS.45 

160 H .50 

160 N or 5740 .50 

165 D2. F or 2745 AC, OB.50 

165 SF2 or 5745 MBS.50 

165 N or 6745 .55 


2%x2% 

8x8 

8%x8% 

4x4 

4%x4% 

5x5 

6x6 

.40 

.40 

.40 

.55 

.80 

1.40 

2.85 

.45 

.50 

.50 

.65 

.90 

1.56 

2.65 

.50 

.50 

.50 

.70 

.95 

1.60 

2.75 

.50 

.50 

.55 

.70 

1.00 

1.65 



.45 

.55 

.60 

.70 

.75 



.50 

.60 

.65 

.70 

.80 



.50 

.60 

.65 

.70 

.80 




.35 

.40 

.45 

.50 

.55 

.30 

.30 

.30 

.40 

.55 

.75 


.35 

.40 

.40 

.45 




.40 

.40 

.40 

.50 

.75 

1.36 

2*25 

.30 

.35 






.30 

.35 






.35 







.45 

.50 

.55 

.75 

1.65 



.50 

.55 

.65 

.80 

1.10 



.55 

.60 

.70 

.85 



... 

.55 

.60 

.70 

.85 

i.is 



.50 

.55 

.60 

.80 

1.05 



.55 

.60 

.70 

.90 

1.16 



.60 

.65 

.75 

.90 

1.25 
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OANTE'ENS: Boyco ftnd Bear Brand, Corered—2 qts., $1.15; 
8 qU., $1.25; 4 qts, $1.35; 6 qts $1.65; 8 qU., $2.00; 

10 qts., $2.25. 

Khaki Covered—2 qts., $1.10; 8 qts.. $1.25; 4 qts., $1.35; 
6 Qts,, '"1,50* 8 qts., $1.85. 

Uovernment Covered—222, $1 35. 

Lincoln Auto (Auto Can), Co«ered—No. 100, $1.75; No. 
200, $2.00; No. 300, $2.10. 

American or Boy Scout—Covered, with straps. No. 825, 


$ 1 . 10 . 

Canteen Straps—No. 801, 20c. 

Boyco Service Units—Noo. 5, $5.75; No. 22, $6.65; 
112, $8.00; No. 212, $8.40; N'>. 812, $8.60. 


No. 


CANT HOOKS— 

2%x44 . 

2^x4<4 . 


Maple rtdl. Hickory Hdl. 
. . 2.90 8.65 

.. 3.00 8.75 


CAPS—Roofing. Per lb., 22c. 

CARBORUNDUM—Grain, per lb., bulk. 50c. 

CARRIERS—Timber—No. 425, 4-ft. maple. $8.50. 

CARRIERS: Hudson Hay—No. 29 $20.50; No. 50. $11.50; 
No. 62, $16.25; No. 77, $10.75. 

Hunt, Helm & Ferris — 493, .^20.25; 502, $15.75; 508, 
$12.00; 481, $25.00. 

CATCHERS. GRASS—No. 1. $1 00 each. 2. $1.15; 10. $1.15; 
20, $1.25; lOOOA, $1.50, No. 1, Perfex, $1.65; No. 2, 
Perfex, $1.75. No. 5G. Easy-Em.. $1.75; lOG, Easy-Em.. 
$2.00; 12G, Easy-Em., $2.25; 50, Easy-Em., $1.65. 


CHISELS— Socket 

Pinner 

Bev. Edge 

Buck Bros. Socket Firmer... 
Buck Bros. Tanged Firmer.. 

Buck Bros. Socket Butt. 

Buck Bros. Tanged Turning. . 

Everlasting, Pocket. 

Witherby’s Butte . 

Witherby’s Corner . 

Witherby’s Socket Pirmer(P) 
Witherby’s Socket Firmer(B) 
Witherby’s Socket Framing. 

Witherby’s Pocket . 

Cap . 

Diamond Point . 

Regular or Common Taper. . . 
Extra Quality Polished Point 


laaide er 

Whites Pocket Outaide 
No. 2 Bev. Edge Bevel 
I** l^^lVi" 2" 
1.30 1.40 1.65 1.85 2.00 2.50 

.05 1.05 1.15 1.35 1.50 2.15 

. 1.50 1.60 2.10 

.80 .90 1.10 1.35 1.65 2.85 

1.30 1.40 1.50 1.70 1.85 2.25 

. 1.00 1.10 1.25 1.75 

8.75 8.75 4.25 . 

.70 .80 .90 1.00 1.10 1.25 

.85 .95 1.15 1.20 1.25 1.50 

1.15 1.30 1.40 1.55 1.65 2.10 

.80 .90 1.10 1.15 1.25 1.40 

.65 . 


.20 .35 .70 . 

.35 .65 1.10 . 


CHURNS—Barrel—No. 0. $10.00 each; 1, $11.25; 2, $12.75; 
3. $14 25 

Improved Cylinder—No. 1, $5.50; 2, $6.50. 

Glass Family, Universal—No. 15, $2.75 each; 125, $8.25; 
135, $4.00; 145, $4.50. Dazey, No. 10, $1.75; 20, $2.25 ;80, 
$2.75; 40, $3.50. Extra Jars, Dazey, No. 10, 55c; 20. OOe; 
30, $1.20: 40. $1.50. 

Tin without Dasher—gal., $1.50 each; 2 gal., $1.55; 
8 gal., $1.60; 4 gul., $1.75. 

Dash—IX Tin—2-gal., $2.25; 4-gaI., $2.75; 6‘gal., $8.25 
Dash and Handle—25c extra. 


CHAINS—Tire— 


Size. 

Pair. 

Size. 

Pair. 

Tire—Weeda 

4Hx33 . 

. 7.25 

8 x80 . 

. .. 4.50 

4Hx34 . 

. 7.50 

8Ha30 . 

... 5.00 

4Hx35 . 


$Hx32 . 

... 5.50 

4Hx86 . 


4 x81 . 

... 6.00 

4Hx37 . 


4 x32 . 

... 6.00 

5 xS5 . 


4 x88 . 

... 6.50 

5 x36 . 


4 x84 . 

. . . 7.00 

5 x37 . 


4 x35 . 

... 7.50 

5Hz36 . 

.12.00 

4 x36 . 

... 7.50 

5Hx87 . 

.13.00 

4Hx32 . 

Dozen pair lots. 

. . . 7.00 
10% off. 

5Hx38 . 



CHAIN—Yankee, Straight Link (Coll)—4-0, 10c ft.; 8-0 

10c; 2-0, 9c; 0, 8V6c; 1, 8c. 

Norway Straight Link (Coil)—H. 35« lb.; %, 85c; %, 
80e. 

Passing Link (Coil)—4-0, 18c ft.; 8-0, 11c; 2-0, l$c; 
1-0, 9c. 

Proof Straight Link (Coil)—8-16 Black, 22c lb.; 20c; 
5-16, 18c; %, 17c; 7-16, 15c; %, 15c; %, 15c; %, 15c; 
%. 15c. 

Proof Twisted Link (Coil) — M Black, 20c lb.; 5-16, 20c; 
%, 15c. 

B. B. Proof Straight Link, A (Coil)—5-16. 20c lb.; %, 
20c; 20c; %. 20c; %, 20c; %, 20c; 1, 20c. 

Twisted Machine Coppered (Coil)—3-0, 15c ft,; 2-0, 15c. 
Jack—Iron—16, 10c yard; 14, 10c; 12, 10c; 10, 10c; 
8, 15c. Brass—120, 10c yard; 118, 10c; 116, 10c; 114, 20c; 
118. 20c: 112, 20c: 110, 35c. 

Safety Brass—00, 15c yard; 0, 15c; 1, 15c; 2, 20c; 8, 25c. 
Sash—0, Copper Plated, 4V4c ft.; 1, Copper Plated, 5c; 
2, Copper Plated, 5c; 4X, Sherardized, 15c; 10, Cable, 20o. 
Sash Chain Fasteners—Phoenix, 20c set; 10, 60 c. 

CHALK LINE—Yellow, 85c per 100-foot hank; 20c per 50-foot 
hank. Braided White, 20-foot hanks — 120, 10c each; 220, 
10c; 320, 15c. 50-foot balls—150, 15c; 250, 15c; 850, 15c. 

CHESTS, TOOL — A, Leather Covered. $26.50; AA. Leather 
(Covered, $30.25; B, Quartered Oak, $24.25; BB, Quartered 
Oak, $26.50; BBB, Quartered Oak, $32.00; D, (Quartered 
Oak, $16.25; DIX (juartered Oak, $17.75; DD, Leather Cov¬ 
ered, $19.00; DDD, Leather Covered, $20.25; DDD, Quar¬ 
tered Oak, $20.00: E, Quartered Oak, $24.25- EE, Quartered 
Oak, $28.50; P, Quartered Oak, $20.00; F, Leather Cov 
ered. $20.25; FF. Leather Covered, $23.75; FF, Quartered 
Oak, $22.25: G, Plain Oak. $14.00; GG, Plain Oak, $15.50. 

CHECKS. DOOR: Corbin — No. 1. each, $6.35; 2, $9.75; 
8, $11.50; 4, $14.00; 5, $18.50. 

Norton-A. Each, $6.25; B, '*8.00; C, $9.75; D, $11.50; 
E, $15.50; CH, $11.00; DH. $13.00. 

Dime — No. 10, each, 15c; Norton, 44, $2.50; No-Slam, 
100, 35c. 

Rixon—A, each, $8.00; B. $9.25; C, $11.00; D, $14.50. 
Sargent—No. 20. each, $4.00. 

CHOPPERS—Meat and Food— Universal 


5 

Enterprise 

. . 8.00 

0 . 

1 . 

. . 1.50 
. . 1.85 

10 


. . 4.75 

2 . 

. . 2.25 

7? 


. . 4.25 

3 . 

. . 8.00 

22 ! 


.. 7.75 

304 . 

. . 6.50 

32 . 


. . 9.75 

Russwin 

0 R . 

. . 2.00 

501 . 


. . 2.25 

1 R . 

. . 2.50 

602 . , 


. . 2.75 

2 R . 

. . 2.75 

703 . 


. . 8.50 

8 R . 

. . 8.76 


CLAMPS — Carpenters’—SteamsNo. 212, $6.00 pair; 213, 
$6.65; 214, $7.00; 215, $8.25; 216, $15.00; 218, $17.75. 

Carriage Makers*—No. 12, Plain, 35c each; 13, 40c; 14, 
50c; 15, 70c; 16, 90c: 18, $1.25; 20, $1.75; 22. $2.15. 
Quilt Frame—No. 1, lOe each; 8, 20e; 82, 20e; 88, 20e. 

CLEANERS—Window—Rubber—10-inch, 46e each; 12-ineli. 
50c; 14-inch, 60c: 16-inch, 65c; 18-inch, 75c. 

Wood Floor Cleaners—14-ineh, 60c; lO-ineh, 75c. 

CLEANING COMPOUND — 

Cedar Sweep—lV4-lb. carton, 20c; 4%-1b. carton, 60c; 

38-lb. box, $2.00; 100-lb. drum. $8.75; 250-lb. barrel, $8.50. 
Kleen-A-Pipe—1-Ib. can, 75c; 10-lb. can, $3.00. 
Shineoleum—1 quart, $1.00; 1 gal., $8.50; 5 gals., $12.50. 
Cedar Mist—1 gal., $3.50; 5 gals., $12.50. 

Sweeping Compound—No. 2, (ireen, 3e lb.; No. 8, Brown, 
2%c lb.; No. 4, Black, 2He lb. 

CLEVISES—Malleable, 25c lb. Steel, 4*, 26e; 5", 25c; O*', 
30c; 7**, 80c; 8^ 35c. 

CLIPS—Wire Rope “Bulldog”—8-16 to H in., each, 15c; 

H. 20c; %, 25c; H, 35c; H, 50e; 1-in., 55c; IH-iSn $0e 
CLIPPERS—Boll— 


New Easy— Extra Cutters— 


No. 0 . 

_8.75 

No. 0. 


No. 1 . 

_5.00 

No. 1. 


No. 2. 

_7.00 

No. a. 

.8.75 

No. 3 . 

- 8.76 

No. 8 . 


0. K.— 

10-inch . 

_2.85 

14-inch . 

. 3.00 


CLOCKS, ALARM—Westclox—American, $1.50 each; Bluebird, 
$1.75; Lookout, $1-75- Sleepmeter, $2.00; Bunkie, $2.75; 
Ironclad, $2.25; Jark-O’Lantern, $3.00; Bingo, $3.25. 

Circle, $3.25; Flash, $3.25; Gale, $4.50; Ideal, $3.00; 
Indian, $1.75; Peerless, $3.00; Pershing, $3.50; Practical, 
$3.00; Slumber Stopper, $4.50; Startle, $3.50. 

NOTE—A GoTcmment War Tax of 6 per cent has been 
leyied on all retail sales of clocks. The retail dealer Is re¬ 
quired to keep a record of all sales and pay the tax Into the 
Collector’s office each month. 

CLOTH — Emery, Nos. 00 to 2H, 10c straight; No. 1 to 8, 
15c. Carborundum or Axolite—Nos. FF 90, 15c straight. 


CLOTH, WIRE—Hardware Galvanized—Per lineal fool— 


Mesh 

24-iB. 

30in. 

86-in. 

42-iB. 

48-iB. 

1-incb .... 

.36 

.45 

.54 

.63 

.71 

% inch . . . 

.28 

.35 

.42 

.49 

.56 

% 'inch . . . 

.28 

.85 

.42 

.49 

.66 

2-inch .... 

.20 

.25 

.80 

.35 

.40 

2 H 'inch 

.20 

.25 

.80 

.35 

.40 

3-inch .... 

.20 

.25 

30 

.85 

.40 

4-inch .... 

.21 

.26 

.32 

.37 

.42 

5-inch .... 

.21 

.26 

.32 

.37 

.42 

6-inch .... 

.22 

.28 

.33 

.39 

.44 

8-inch .... 

.24 

.30 

.36 

.42 

.48 


CTLOTH. SCREEN WIRE—Per lineal foot—Retail prices have 
been figured on the following basis: 12M Black, 4He; 14M 
Galv.. 5 He: 14M Opal, 5c per sq. fi 


fUX’KS— 


No. 

Each 

No. 

Each 

Ball— H'inch.. 

. 1.25 

Gas Hose— ^-ineh. . . 

.30 

% inch. . 

. 1.50 

H 'inch. . . 

.3^ 

% -inch. . 

. 1.75 

% inch . . . 

.50 

1-inch. . 

. 3.00 



Service, Standard— 

■Square or 

Flat Head— 


>4 

•%" Mr" 

1" li/i" IH" 

2" 

Each.45 

.50 .55 

.60 1.00 1.50 2.10 

3.75 


COMPASSES—No. 40-4, 45c each; 6, 55c; 8, 75c. 
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OOOKBR8—Fir«lM»—Duplex—No. 15, $17.00 eeeh; No. SO. 
$18.15; 85, $10.75; 60, $80.00; 55, $81.00; 60, $85.00; 
70. $48.50. 

Lege—Set, $8.50. 

SoepetoBO Dlee»—Beeh, $1.75. 


COOLERS. WATER—GaWenised Lined —02. $4.00 each; 08, 
$4.75; 04, $6.00; 06. $7.25; 08. $9.00; 010, $10.75. 
COPPER—Sheet, 50o lb.; Bare, round, 40e lb.; Tubing, 47e Ib. 


OOPPER WAKE—Rome Niekel Plated— 


Tea Kettlee. 


6 pinta.. 

.. 1.85 

8Vi inch . 

.. 2.00 

Tea Pote. 


9 Vi inch . 

.. 2.25 

2 pints. 

.. 1.25 

10 Vi inch . 

.. 2.85 

8 pints. 

.. 1.85 

Coffee Pote. 


4 pints.. 

.. 1.50 

8 pints. 

.. 1.85 

Wash Boilers. 


4 pinta. 

.. 1.60 

848 . 

.. 6.75 

5 pinta. 

.. 1.75 

849 . 

.. 7.50 


COPPERS. SOLDERING—Family— 

1, per eet . 1.50 

1, per eet . 1.85 


Tinnere— 

H pound, per pair.15 

1 pound, per pair.80 

IH pound, per pair.85 

2 pound, per pair. 45 

8 to 14 pounda.48 

CORD—Saeh. Common—^Per hank: No. 6, $1.10; 7, $1.40; 
8, $1.65; 10, $2.75; 12, $3.25. 

Sameon Spot and Silrer Lake — Per hank: No. 6, $1.75; 
7. $2.50; 8. $2.85; 10, $4.75; 12. $5.75. 

Wire, OalTaniied — Per foot: 1/16'*, 2%o; 8/81*, 8c; 
H", 8Hc; 8/16**, 4He; 7/82^ 5c; %**, 6c. 

CORD, TINNED PICTURE— 

No. 00, 15o pkg.; 1, 15c; 1, 80e; 8, 40e; 4, 50c. 

CRAYON—Lumber, 10c: Soapetone, 5c. 

CULTIVATORS— 

Norcroaa, lGC-5. each, $2.00; 5N, $1.50; 8N, $1.15; 
Midget. 60c. 

Pull Baay, PBC, each, $2.00; PB5. $1.65; PBW2. $5.00. 


CUTTERS—Pipe—Bamea, No. 1, $8.25 each; 1, $4.15; 8. 
$7.00; 4, $14.00; 5, $20.00. 

Saundere—No. 1, $1.75 each; 1 , $4.00; 3, $0.50. 
Trimo—No. 1, $8.50; No. 1, $4.75; No. Z $8.00. 

DAMPERS — Stove Pipe — No. 8, 20e each; 4, lOc; 5, 25e; 

6, 25c; 7, 40c; 8, 80c; 0. $1.15; 10. $1.50. 

DIVIDERS—Wing, Noe. 85 and 50—6-inch, 65c; 7-inch, 75c; 
8-iBch, 80e; lO-inch, $1.10; ll-inch, $1.85; 14-inch, $8.50. 

Wing Ext. No. 1 — 6-iB^ $1.15; 7-inch, $1.25; 8-ineh, 
$1.85. 

Bxcelaior—O-inch, 00c; 8-Ueh, $1.25; 10-inch. $1.65. 
DOORS—Aah Pit— 

8x8. 1.10 10x12.1.70 

8x10. 1.80 12x15.8.50 


ASH TRAPS—Common, 7x0, 80c; Adame Double, OOc. 


No. 

2-6X6-6 

28x6-8 

2-10x6-10 

8x7 

241. Common, %-in. thick 2.20 

2.80 

2.45 

2.55 

296, Painted black, 1 Vi .. 

...2.45 

3.55 

2.70 

2.85 

811, Varnished, 1V4_ 

.. 8.40 

8.55 

8.70 

8.85 

881, Varnished, iVi. 

815G. Var., ift. Gal. 01.. 

.. 8.60 

8.75 

8.00 

4.00 

.. 4.15 

4.80 

4.50 

4.75 


DRILLS— 

Goodell-Pratt Bench Drille— 
No. 

8 . 

It 

10V4 . 

400 Vi . 

1008 . 

1005 . 

11 . 


No. 

270 


Each. 
. 18.25 


Bach, 

7.50 
0.50 
14.00 
24.00 
20.00 
16.50 
16.50 
22.00 

Goodell-Pratt Breaet DrilU— 

6 . 5.85 245 . 

07. 5.50 

Drill Preeeee—Millere FalU 

20 .11.00 28 . 7.50 

21 .15.00 210 .15.00 

22 . 5.00 


Millere Falle Breaat Drille— 

12. 6.25 

18. 7.75 

87 .12.00 

07 12.75 

00 .6.75 

112 . 8.75 

212 . 4.50 


5.00 


EL AN GE OR ROYAL ENAMEL WARE 


Biggins, Coffee 

10.100 

920. 1.15 

930. 1.25 

40.35 

Cups and Saucers 

300.35 

Ladles, Deep 

100.25 

120.85 

111.30 

34. SF 

36.65 

Pans. Milk 
n 25 

Plates. Deep Pie 

39 .25 

40 .30 

Plates, Shallow Pie 

27.25 

30.25 

Boilers, Coffee 

fiO.1.10 

Cuspidors 

Measures 

02.35 

11.20 

20.30 

80.1.50 

100.2.50 

30.65 

04.50 

06.1.10 

40.35 

60.50 

Plates, Dinner 

2ft 2.5 

Boilers, Rice 

14.1.00 

18.1.25 

22.1.65 

26.2.25 

Dippers, Cup 

10.85 

Dippers, Windsor 

110.35 

Dippers, Sods 

4.55 

Dishes, Soap 

50, 60.30 

Fillers, Fruit Jar 

20.25 

Flasks, Coffee 

11 Graduated.. .65 

Pails, Cliamber 

2.1.85 

40.2.50 

Pails, Water 

110.1.10 

114.1.50 

Pans, Bed 

1 .2.50 

Pans, Douche 

2 .2.00 

Pans, Bread 

11 ^0 

100.60 

120.75 

Pans, Convex Sauce 

02.50 

04.70 

Pots, Fireless Cooker 

1450. 1.90 

1850. 2.75 

Pote, Coffee 

2 H.50 

5.60 

25.80 

Bowls, Wash 

26.25 

30.85 

06.85 

010.1.35 

012.1.50 

84.50 

Buckets, Covered 

Pans, Combination 
Sauce 

ID. 1.75 

Pots, Tea 

00.55 

0.65 

23.65 

lOT. 2.75 

26.1.00 

28.125 

32.1.75 

Funnels, Pierced 

01.25 

03 ... 35 

Pans, Lipped Sauce 

10.25 

14.35 

Oil.60 

13.60 

Pans, Cake 

9.20 

10, 69, 70.30 

200.45 

Pans, Com Cake 

706.65 

709.75 

712.1.00 

Pans, Muffin 
.106 55 

101.80 

lft2 Oft 

150.50 

n5 60 

18.40 

Pols, Straight Sauce 

018.85 

022. 1.10 

026. 1.65 

030. 2.50 

Pots. Soup Stock 

318.14.25 

336. 20.00 

218. 6.25 

350.70 

450.80 

650. 1.00 

850. 1.45 

06.65 

Kettles, Convex 

03.60 

0.5 .... 80 

24.55 

28.80 

Pans, Straight Sauce 

250.55 

450. 1.05 

650. 1.30 

850. 1.40 

Pans, Stew 

3.40 

1050. 1.65 

1250. 1.95 

Buckets, Dinner 

110.1.75 

11 o o 1 n 

08.1.10 

010.1.25 

014.1.65 

020. 2.35 

Kettles, Lipped 
Preserving 

14.80 

113.2.50 

•>n9 1 7.5 

412.1.00 

Pans, Deep Pudding 

50.20 

5 .50 

6 .65 

236. 10.25 

Roasters 

150.2.50 

503 2 00 

18.45 

Pans, Oblong Stove 

04.40 

100.45 

300.65 

350. ^.85 

450. 1.10 

550. 1.40 

Pans, Square Stove 

110.80 

112.95 

114.1.25 

116.1.60 

120.1.85 

Pitchers, Molasses 

601.70 

Chambers 

1 .45 

2 .6b 

3 .70 

Chamber Covers 

10.25 

2C.30 

8C.35 

22.55 

26.70 

30.95 

36.1.35 

40.2.00 

50.8.00 

Kettles, Milk 

71.65 

73 . . 1 00 

150.25 

300.30 

500.40 

800.50 

1000.65 

Pans, Dish 

15.1.25 

80.80 

140 .1 00 

180.3.25 

Skimmers, Flat 

12.30 

Spoons, Basting 

10.20 

14.20 

18.25 

Steamers 

7 .1.50 

8 .1.75 

Sleepers, Tea 

3.70 

Colanders 

1.5.5 

3.80 

104 50 

74.1.25 

Kettles, Tea 

30.85 

50.1 00 

210.1.35 

300. 2.10 

400. 3.25 

Pans, Rinsing 

08.75 

306.80 

70.1.25 

90.1.75 

100.2.00 

160.1.25 

180.1.65 

190.2.00 

Tubs, Oval Foot 

0.1.15 

2.1.65 

4.8.00 

Turners, Cake 

14.25 

Cups 

3 (Mug).85 

6.25 

8.20 

9, 10. 11, 25 .25 

014.1.00 

017.1.15 

Pans, Lipped Pry 

30.35 

32.45 

Pitchers, Water 

2.1.10 

4 .1.35 

5 .1.10 

10.125 
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BETAIL SELUNO PEIOE8—Continued 


1 , 

8 

6 

08 


Hand Drillt—Millen Vails 


8.50 

5.00 

8.50 

8.75 

5.75 


807 

816 

817 


41 

42 


105 
808 
806 

848 . 

080 . 

1980 . 

Ghsia Drills—Ooodall-Prstt 

.. . 4.50 818 . 

. 4.50 1500 . 

.5.50 

Ysakss Autsmstle 

. 2.50 44 . 

. 2.00 40 . 

Ysnkea Ohueks and Drill Points 


8.75 
8.00 
5.50 
4.00 

5.75 
5.75 

7.00 

6.80 


8.25 

8.00 


No. 

800 . 


Set. 

... 1.15 

No. 

806 



Set. 

.55 

III 

801 . . 

Set of 
RILLS, 

Yankee Drill Points 

8, $7.10; each, 15e; 2 for 86c. 
TWIST— 

Bit Rd. Shk. Sor. Tnr. 

Str. 


Stock 

Prentiss 

Coes 

Shk. 

Shk. 

1/16 . 

... .!'• 

.... 


T T f T 

.10 


% ... 

... .20 

.80 

.30 

“ T - * 

.15 

.80 


... .25 

.80 

.40 

.... 

.15 

.80 

... .80 

.40 

.45 

.90 

.20 

.40 

5/16 . 

... .40 

.45 

.50 

1.00 

.25 

.46 

% ... 

... .45 

.50 

.60 

1.10 

.30 

.50 

7/16 . 

... .55 

.60 

.65 

1.15 

.45 

.60 

v4 ... 

... .70 

.75 

.70 

1.20 

.60 

.76 


... .80 

.85 

.76 

1.25 


.85 

... .90 

1.00 

.80 

1.80 


1.00 

11/16 

.. . 1.10 

1.10 

.90 

1.85 


1.10 

\ ... 

.. . 1.26 

1.80 

1.06 

1.40 


1.20 

% ... 

.. . 1.50 

1.60 

1.80 

1.85 


1.66 

1 . . . . 

... 1.86 

8.10 

1.50 

2.80 


2.10 

1% .. 


.... 


2.75 


2.70 

1V4 .. 

... .... 

.... 

.... 

3.25 


3.30 

1% .. 

. 

.... 

.... 

8.76 


3.90 

1% .. 

. 


.... 

4.25 


5.10 

Sebco Four Point Star. Brick and Concrete— 
V4 % % % 1 IM 

1V5 

2 

12-inch 

.40 

.40 .45 

.65 

.85 1.80 

8.26 

4.50 

18-inch 

.60 

.60 .60 

.80 

1.10 1.55 

8.60 

6.00 

24-inch 


.65 .70 

1.00 

1.80 1.75 

8.80 

5.85 


ELECTRICAL APPUANOES— 
UniTsrsal Goods 


Dishes, Chafing— 
B040 . 

.18.00 

E9646 . 

B9649 . 

..17.50 
. .19.50 

1:0850 . 

. 16.00 

E9676 . 

.. 10.00 

GHlls— 

Ranges, Table— 


Koag . 

.11.50 

.18.58 

E9841 . 

. .88.00 

E984 . 

Stores— 


Heaters. Immersiom 


E998 . 

.. 9.00 

B970 . 

. 5.85 

E097 . 

.. 9.00 

Irons, Curling— 


E9960 . 

.. 8.00 

BOOOl . 

, 6.85 

Toasters— 


B99011 . . -.,. 

. 5.75 

B045 . 

.. 7.50 

Irons, Pressing— 

E046 .. 

.. 6.75 

BOOl . 

. 7.50 

Urns, Coffee— 


E903 . 

. 6.75 

E016 . 

..17.00 

E005 . 

. 6.76 

E910 . 

..18.50 

E9n23 . 

. 6.85 

E9186 . 

..16.00 

F.903.‘> . 

. 6.75 

B9146 . 

. .10.60 

E9051 . 

. 7.60 

E9149 . 

..21.50 

Pads. Heating— 


B9166 . 

..82.50 

B9940 . 

.10.00 

E9160 . 

..25.00 

Percolators— 


E9176 . 

..16.00 

E9485 . 

,18.50 

E9179 . 

. .17.60 

E9487 . 

,16.00 

E9166044 . 

..42.85 

E9489 . 

16.50 

E9]69044 . 

..44.76 

E9685 . 

.11.75 

Vacuum Cleaners— 

E9687 . 

.18.00 

E701 . 

. .80.50 

B0089 . 

Hot Point Goods— 

14.50 

Attachments . 

. . 10.50 

Chafing Dishes—No 
20608. $82.60 

. 80501, 

$10.00 eaeh; 80508, 

$19.00; 

Grills—116G1, $11.50 eaeh; 186G1, $18.50; 

80101, 


$10.50. 

Heaters, Air—No. 80408. $11.00 each: 80404, $18.00; 
80608. $82.50; 80604, $44.00; 116A4 (Hedlito), $11.00. 

Heaters, Immersion—No. 118W16 (50801), $5.25 eaeh; 
115W16 (50808), $6.85; 115W17 (50808). $7.85. 


Irons, Cnrlinr—No. 112L5. $7.85 eaeh; liaL6. $6.50. 
Irons, Pressing—No. 1118V18 (11108), $7.95 eaeh; 

118F22 (11208), 8 lb., $6.25; 115V6 (11205), 5 lb., $6.95; 
115F17 (11206), 6 lb.. $6.95; 11807, $8.75; 11808, $9.25; 
11810, $11.00; 11812. $15.50; 11815, $17.00. 

Pads. Heating—No. 114Q8 (50142), $9.00; 114Q4, 

(50151) $10.25. 

Orens-No. 40701, $6.50; 40201, $25.00. 

Percolators—No. 20611, $10.00; 20620, $18.00; 20681, 
$18.00; 20622, $17.50; 20650, $18.00; 114P18 (20651), 
$23.00; 114P17 (2652). $25.00. 

Stores—No. 116D1, $10.00; 186D1, $11.50; 20801, $7.00; 
80802, $7.25; 40101, $7.50; 40102, $9.25; 40108, $18.00; 
40104, $15.00; 40105, $17.50. 

Toasters—114T5, $6.75; 115T1, $8.50. 

Yaeuiim Cleaners—123y2, $45.00. Attachments, $11.00. 


ELECTRICAL SUNDRIES— 


Anylites. 

1.85 

Ammeters— 


Brer Beady. 

1.85 

Readrite . 

1.00 

Volt . 

1.15 

Bells, Door—• 

8H ineii . 

.85 

8-inch . 

1.00 

Bussers. 

.86 

Chain, FIztur? . 

.85 

Cleats, Porcelain. 

.05 

Cord— 



Ft. 

Heater No. 16. 

.12H 

No. 18. 

.10 

Lamp No. 18, G. A Y. 

.04 

No. 18, Par Sil'c... 

.07 V6 

No. 80, Par Silk... 

.06 

No. 18, Tw Silk. .. 

.07 

No. 80 Tw Silk. .. 

.05 

1-64 SiMle Fixture 

.08 

No. 18 Reinforced. 

.10 

Fans— 


Menominee, 600-9-in... 

18.00 


Robbins-Heyers— 

8- inch non-ose.18.50 

9 ia. non-ose., 8 sp..l9 50 

9- iB. osc., 8*epeed.. .34 50 
18-in. non-oee., 8-sp. 29.00 
18*iB. oee.. 8*speed.. .87.00 


Fuses— 

Bach. 

PIm, 6 to 80 amp... 
Knob^— 

. .18H 

Each. 

Porcelain. 5V4 Solid. 

. .08 H 

Nailit, 5% Split. 

. .05 

Lamps— 

Nilco-Masda type ... 

.. .List 

Mazda Auto. 

...List 

Hylo Tungsten .,... 

. 1.00 

Hylo Carbon. 

Lamp Guards — 
No. 1425 Loxon. 

. .75 

. .45 

No. 107 Nererbreak.. 

. .86 

No. 44 Portable. 

. 8.26 

No. 48, Portable. 

. 8.76 

Loom— 

Ft. 

**Dursdoet" 7-88 in.. 

. .06 

H inch . 

. .08 

Plates, Switch— 

Eaeh 

Single gang. 

. .85 

Two gsnr. 

Receptacle. 

. .50 

. 60 

Plugs— 

Bach 

Beniamin 3-way .... 

. 1.85 

Benjamin 8-way .... 

. 1.75 

Twinlite 8-way ..... 

. 1.20 

Attachment — 

Each 

908 Benjamin ...... 

. .80 

8500 Chelton. 

. .40 

4 Mueller. 

. .20 

Fitsall w-o spring... 

. .65 


EMERY—Per Ib., 85c. 
Stones—See Stones. 
Cloth—See Cloth. 
Wheals—See Wheels 


Vitsall soring.76 

Posh Buttons— Eaeh 

Wood. 20 

Dnll Brass.25 

Pearl Button ..50 

White Button.45 

Receptacles— Eaeh 

Flush.45 

Arrow S.60 

Cleat .25 

Rosettes— 

Concealed, 2-pe..80 

(Tleat, 3*pc.80 

Cleat, l-pc.20 

Shades— 

Tin Flat, 8-ineh.25 

Tin Flat. lO-inch.85 

Cone, 8-ineh.40 

Cone, 10-ineh.45 

Shade Holders^ 

2 M-inch Acme.10 

2 H-inch Uno.20 

Sockets, Key- 

Freeman DB.80 

Arrow E DB.80 

Freeman Nie.60 

Arrow E Nio.65 

Sockets, Pull Chain— 

Freeman DB.60 

Arrow E DB.65 

Arrow E. Nie..75 

Lerolier DB.65 

Sockets, Keyless- 

Freeman DB.80 

Arrow B DB.30 

Staples— Pkg. 

Insulated, %-inch.80 

Switches— Each 

Snap.40 

Push .40 

Battery 8. P. 8. T. .. .40 

Battery S. P. D. T. .. .60 

Battery D. P. 8. T. .. .65 

Battery D. P. D. T. ,. .90 

Tape— Lb. 

Friction, 1 os. to 1 lb. .80 
Rubber, M lb. to 1 lb. .80 
Tubes— Eaeh 

Porcelain, 6-16x8-in.. .02 

Transformers— Eaeh 

Arrow. 1.75 

Jefferson Jr.*. 1.75 

Wire, Rubber Oorered— 
Ft. 

No. 10.02 H 

No. 12.02 

No. 14.01 

Weather-proof— Lb. 

No. 10.40 

No. 12 ...40 

No. 14.25 

Bell Wire— Ft. 

No. 18, Single.08 H 


FASTENERS—Casement, steel, all numbers 20c; bronse, 40e. 
SASH—Bronze: No. 257, 40c; No. 882, 50c; No. 815, 40c; 
No. 1831 Vi, 85c. 

Steel or cast iron: No. P668, 10c; Nos. 800, 254, 15c; 
Nos. 834, 500, 20c; No. 324, 25c. 


FAUCETS—(3ork Lined— 


8-inch, each . 


. .20 

7-inch, each . , 


15 

9-inch, each . 


. .25 

FENCE, POULTRY—10-rod 

rolls: 




24" 

86" 

48" 

60" 

72" 

Banner . 

, . 4.75 

6.00 

7.00 

8.25 

9.50 

Blue Ribbon .., 

. . 5.00 

6.25 

7.50 

8.75 

9.75 

Ideal . 

. . 8.75 

4.85 

6.50 

8.00 

9.75 

Union Lock .... 

, . 4.00 

4.50 

5.75 

6.75 

7.25 


FIBRE WARE—Keelers—No. 2, $8.00 each; No. 3, $2.50. 
Measures—1-qt., $1.75; 2-qt., $2.25. 

Star Pail—12 qts., 90 cents. 


Spittoons—No. 2. $1.75; No. 3, $1.50. 

Tubs—No. 1, $6.25; No. 2, $5.50; No. 3, $5.25. 


FIGURES AND LETTERS (STEEL) — 


Figures 

Set 

Eaeh 

% inch... 

.. 1.25 

.25 

8-16 inch... 

. . 1.50 

.30 

V4 inch... 

. . 2.00 

.35 

516 inch. . . 

. . 2.25 

.40 

% inch.. . 

.. 2.75 

.50 

H inch... 

. . 4.50 

.75 


FILES— 

T.ength. inches— 8-8 V4 4 

Band Saw, Slim.20 

Knife. Bastard. 30 

Regular Taper.15 .15 


Letters 

Set 

Eaeh 

% inch... 

.. 8.50 

.20 

8-16 inch.. . 

.. 4.50 

.86 

V 4 inch... 

. . 5.75 

.80 

5-16 inch. . . 

. . 6.76 

.30 


4H 

5 

6H 

6 

8 

10 


.20 


.30 

.30 

.50 




.40 

4.*^ 


.15 

.15 

.20 

.20 

.30 

.45 
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BETAIZt BEUJNa FBI0E8— Gontinmd 


.15 

.15 

.15 

.16 

.20 

.20 

.26 

.40 


.25 


.26 


.80 

.85 


8-4 

5 

*6 

8 

16 

12 

14 

ii 

.20 

.25 

.26 

.80 

.85 

.50 

.75 

.95 

.25 

.80 

85 

40 

.50 

.66 

.86 

1.10 

.20 

.20 

.20 

.80 

.85 

.40 

.60 

.80 

.20 

.20 

20 

23 

.80 

.40 

.60. 

80 

.20 

.25 

.25 

.80 

.40 

.58 

.76 

1.00 


FILES—Continued. 

Slim Taper . 

Warding, Baatard. 
Lenierth, inchee— 

Flat Baatard . 

Half Rd. Baatard.. 

Mill Bastard. 

Round Baatard ... 


FIRE EXTINGUISHER—Pyrene Phomene—Charge and book, 
925.00 each. Quantity discounts: 2 to 5 , 25%; 6 to 11, 30%; 
12 or more. 33%%. Phomene Recharges, 91.75 each. 

FIXTURES—Grindstone—Auiu—oi. 92 .uo, u 2 ^2 60: 16 

50: 21 . 91.75; Am’. HaaTy—17.’ 
91.00. Extra Shafia, IS ineb. 50e; 17-iaeb. fOa. Xztra 
Cranks, 35e. 

FLASHLIGHTS — iTaraady Dayloa — Oamplete — Mo. 6961, 

J1-2S 91.79; 9691, 

91.85; 2682, 99.25; 1619, 92.26; 2616, 92.00. 

790, 9ia; 791. 

90o; 700, 80e; 760, iOa; 7«61, 40e. 

^ ^ Kwiklitea 

Tubular Nos...6220 5221 5228 5229 6881 6240 6240B 
Complete, ea...91.85 91 70 92.00 92.00 92.25 91.65 91.70 

Case A Bib, aa. 1.15 1.85 1.50 i.65 1.75 1.26 140 

^bular Nos...6241 6241B 6249 6249B 6848 6848B 6861 
Complete ea..91.85 92.00 92.85 92.56 92.26 92.46 92.''6 

Case A Bib, aa. 1.50 1.65 2.00 2.20 1.76 1 95 2 26 

Pocket Noa.2472 2678 8476 8476B 8677 8677B 8579 

Complete ea... 91.00 9125 91.26 91.35 91.50 91.65 91.90 

' 0 * 110 135 1-50 

Watch Ch. Noa. 6289 6289B Watch Chain Bat*y Mo. 1204 
Complete each. . 91.00 91 .IO Battery anly, each.... 9 .26 
Case A Bib., aa.. .76 .85 ^ ▼ . 

Battery only— 

Nos. . . . 1202 1208 1206 1207 1271 1801 1808 1809 
Each . .90.80 90.86 90.30 90.80 90.80 90.50 90.40 90.40 

FORGES—No. 150 Chicago. 915.95; No. 151 Chicago, 917.65. 

“al'ooTNo.' 742f?'*io®Oo' ”*• 

FORKS—Hay—Nellis, 94 single harpoon, 97.60; 96 double 
harpoon, 94.65; 96 double harpoon, 99.50; 87 double harpoon, 
{‘•UPoon. 99.50. Grapple. No. 99 (4 tines), 
fAn’fS* tines), 920 . 00 . Jackson Pattema, 4 ft., 

922.50; 4% ft.. 924.00; 6 ft.. 928.00. ^ 

FREEZ E RS^-'Arotia^** 

1 . 8.20 

2 .. 8.76 

8 4.50 

4 . 5.50 

6 7.00 

8 . 8.60 

Toy . 2.75 

8 6.40 

White Mountain 

1 . 8.90 

2 . 4.60 

FROES 

92.50. 

92.15. 

GARBAGE CANS—(See GaWanized Ware). 

GATES—Molasses and Oil— 

Stebbins: No. 1 , 45c; No. 2, 60c; No. 3. 60c; No 4 . 
70c; No. 5, 80c. 

Lock Fast: %-inch, 75c: %-inch, 85c; 1-inch. 91.00- 
1%-inch, $1.15; l% inch, $1.85; 2-inch, $1.85. 

1%-inch, 50c; 2-inch, 50c. 

Perfection—%-inch 65c each; f^-inch, 80c; l-inch. 90c; 
l% inch, $1.00; 1%-inch, $1.25; 2 inch, $1.65. 

Enterprise, Self Measuring—No. 61. Faucet, $9 00 


9 . 6.60 

S . 9.49 

8 .10.75 

10 14.60 

12 .17.25 

15 .20.50 

20 .26.60 

Acme 

2 Qt., Tin or Gal., dos. 12.00 
4 (Jt.. Tin or Gal., doz.20.00 
- Special — Each, 12-in., $2.00; 14 in., $2.25; 16-in 
Common — Each, 12-in., 91-85; 14-in., $2.00; le-in!. 


GAUGES—Marking; 

Bit—No. 1, 35c; No. 49, $1.00. 

Butt—Stanley—No. 92, $2.50; No. 98, 91.75; No. 94. 
91 . 75 . Goodell—No. 227, $2.00. 

Chamber—No. 4A 92.50. 

Chisel or Blind Nail Tool—No. 96, 85c. 

Drill—Twist, No. 119, 93.76; Jobbers, No. 120, $5.75. 
Hatchet—No. 8, 20c; 

Marking and Mortise—No. 61, 20c: No. 62, 30c; No. 65, 
85c; No. 71, 90c; No. 72. 91.10; No. 77, $1.50; No. 90, 
70c; No. 98, $1.75. 

Panel—No. 85, 50c. 

Plane—Perfection, No. 88, $3.50; Stanley, No. 886, $2.75. 
Altitude Gauges, 95.35. 

Steam Gauges, 4 % in face I. C., $5.85. 

Thermometer, Straight, 91.50. 

Thermometer, Angle, 91.76. 

GLASS—Window—8B Grade—Single Strength, 80 per cant; 
Double Strength. 80 per cent. 

Extras for Putting in Glass— Per Light 

First 8 Brackets .60 

Second 8 Brackets.76 

Third 8 Bracketi. 1.00 

Larger Lights.$1.00 par hour, par ssan 

GLASSES— 


Ground LeTal— 

1 % . 

2 . 

2 % . 

8 . 

8 % . 

GLASSES, GAUGE- 


.60 

.60 

.66 

.70 

.76 


ProTed 

2 % .... 
8 .... 
8 % .... 


Lerel— 

.16 

.15 

.16 

.20 

.20 

Extra Haarr 


Standard 

% \ 

10 .85 .85 .85 .55 .76 

12 . 35 .85 .50 .60 .90 

14 .46 .60 .70 1.05 

16 .55 .65 .85 1.25 

18 .60 .76 .95 1.85 

20 .65 .80 

22 .70 .90 

24 . .80 1.00 

GLOBES — Lantern — Cold Blast — Plain, 25o each; Bullseye, 
40e; 2 Plain, 20e; 2 Bullseye, 40e; 2 Ruby, 40o. 

Railroad—Clear. 25c each; Green or Red, 50c. 

Tubular — Cadet, 20c; 0, Plain, 25c; 0, Ruby, 40c; 
0, Bullseye, 35c; 0, Wizard, 20c; Dietz Jr., Plain, 20c: 
Dietz Jr., Bullseye, 30c; Beaconlight, $1.50. 

GLUE—Dry—Common, 80c lb.; Oabt., 85c; White, 46c. 
Imperial Liquid— 

‘ “ % Pt. HPt. IPt. IQt. IGaL 

2.80 6.00 10.20 18.00 54.00 
.80 .50 .85 1.50 A50 


H Pt. 

8.60 

.30 


Size — 1 Os. 

List, Doz.1.06 

Sug. Ret. Ea. . .20 

Le Page’s Glue— 

Sizes— 1 Oz. 2 Os. 

List, Doz.2.40 1.65 

Sug. Ret. Ea... .20 .20 

GOUGES—Bucks, Socket Firmer, 
%-inch, 9 . 1 .00; % -inch^ 91-00; 


% Pt. 
1.80 
.80 


.50 

Pt. 

8.60 

.80 


.85 

H Pt. 
6.00 
.60 


1 Pt. 
10.20 
.85 

Outside Berel—No. 


iQt- 

18.00 
1.50 
42— 

, vx.w, %-inch, 91.00; %'inch, 

91.10; % inch, 9120; % inch, 91.25; 1-inch, 91.35; 1%- 
inch, $1.50; 1%-inch. 91-75; 1%-inch, $1.85; 2-inch, 2.00. 

Witherby, Socket Firmer, Outside Bevel—No. 320—%- 
inch, 91.15; % inch, 9120; H-inch, $1.25; %-ineh. 91.30; 
% 'inch, 91.85; %-inch, 91-50; 1-inch, 91-60; 1% -inch, 

91.75; 1%-inch, $2.00; 1%-inch, $2.25; 2 inch, $2.25. 
Firmer, Standard Socket, P. S. A W.— 

^^-inch', each.$1.85 1%-inch, each. 1.80 

V.-inch, each. 1.40 IH-inch, each.2.00 

%-inch, each. 1.50 1%-inch. each.2.20 

1-inch, each. 1.60 2-inch, each. 2.50 

Inside Bevel, P. 8. A W. No. 12“ — 

%-inch, each.$1.25 } %-inch, each. 1.80 

-inch, each. 1.35 1%-inch, each.2.00 

%-mch, each ........ 1.40 1%-inch, each.2.20 

1-inch, each. 1.50 2-inch, each. 2 50 


Boilers, Wash 

227 2.25 

228 2.35 

229 2.50 

Bewls, Wash 

7. 

7% . 

Buckets, Fire 

814. 

Buckets, Well 

101 10 qt. 

Cans, Garbage 
Smooth 

200 . 

300 . 

400 . 

500 . 

600 . 

700 . 

Corrugated 

2. 1.00 

3. 1.15 


.25 

.30 


.55 


.50 


1.00 

1.15 

1.35 

1.85 

2.25 

2.50 


4 . 1.35 

5 . 1.85 

6 . 2.25 

7 . 2.50 

8 . 4.75 

9 . 6.50 

10 . 8.00 

80. 6.25 

90 . 7.50 

Garbage Cans in 

lots of 3 dozen or 

more, 5 per cent from 

above prices. 

Cans, Gasoline 

65 1.85 

501 .50 

505 . 1.85 

605 . 1.75 


0 

02 


Cans, Oil 


.45 

.75 


OALYANIZBD WARE 

15 50 

25 1.75 

105 1.25 

205 1.65 

Canteens, see page 
154. 

Dippers, Laundry 
525 (4-qt.) ... .50 

Hods, Coal 

615 .70 

616 .75 

617 .80 

618 .90 

Pails, Cement 

14 1.35 

114. 1.75 

Pails, Chamber 

8-qt.76 

10-qt.85 

12-qt.90 


Pails, Stock 


14 

16 

18 

20 


8 

10 

12 

14 

16 


.55 

.60 

.70 

.75 


Pails, Water 


.30 

.35 

.40 

.45 

.50 


Pails and Tubs, 6 

doz, assorted 5 per 

cent discount. 

Pans, Refrigerator 

1 .55 

2 .65 

8.80 

4. 1.25 


Pota, Watering 

514.90 

516. 1.00 

518. 1.15 

520 . 1.35 

522 . 1.50 

526 . 1.85 

Tubs, Foot 


51 

52 
58 


Tubs. Wash 


.70 

.75 

.90 


.65 

.70 

75 


1 .95 

2 . 1 10 

3. 1.25 

10 S. 1.35 

20 S. 1.60 

30 S.. . 1.75 
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HARDWARE WORLD 


BETAXL BKTJ.TNa FBIOES—ConttniMd 


GRAPHITE’—Dixon's Finks, per esn — l*i, 85c; 6'i, $8.75; 
lO's, 87.00. 

GREASE—AXLE—1 lb. cans, 15c each; 8 lb. cans, 40c; 6 lb. 
cans. 65c; 10 lb. pails, 81.25; 26 lb. paila, 82.75. 

Mica—1 Ib. can, 25e; 8 lb. can, 60c; 5 lb. can, 06c; 
10 lb. can, 81-00; 25 lb. can, 84.00. 

Cup Grease—5 lb. cans, 81-00 each; 10 lb. cans, 81-75; 
25 1b. cans, 88.75. 

Transmission—5 lb. cans, 20c each. 

GRINDSTONES— 


Loose— 

Owt. 

Empire Power.. 

.86.00 

16 to 40 lbs. 

7.50 

Samson— 


40 to 200 lbs. 

7.50 

No. 8155. Size 3_ 

.11.26 

Over 200 lbs. 

7.75 

No 8160. Size 3_ 

. .9.75 

Fixtures and Axle— 


Sterling. No. TIOO... 

.14.25 

15 inch . 

1.16 

Bushed— 


17 inch . 

1.30 

No. 1-100-110 lbs.. 

. 8.25 

19 inch . 

2.25 

No. 2—70-80 lbs_ 

. 6.76 

Mounted—Auto— 


No. 3-40-50 lbs_ 

. 5.50 

No. A120, Size 1. 

14.75 

Family— 


No. A130. Size 2. 

18.00 

S-fnch . 

. 8.76 

No. 140. Size t. 

11 25 

10-inch . 

. 4.50 

Bi-Treadle . 

12.60 

12-inch. 

. 6.50 

ACKSAW BLADES— 
Lenox. Pewsr— 


17" 1 . , 8.26 

4.16 


Lgth. 

Wdth. 

Lt. 

Heavy. 

8" 

9 16 . . 

. .90 

10" 

%. 

. 1.16 

.... 

10" 

%. 

. 1.85 

1.95 

10" 

1. 

. - t - - 

2.45 

12" 

%. 

. 1.86 

.... 

12" 

%. 

. 1.60 

2.36 

12" 

1. 

. 2.30 

2.95 

14" 

%. 

. 1.70 

• • • • 

14" 

\ . 

. 1.90 

2.76 

14" 

1. 

. 2.66 

8.50 

16" 

%. 

. 2.16 

8.15 

16" 

1. 

. 8.05 

2.90 

17" 

%. 

. 2.80 

.... 


8inh.10 

9inch.10 

10 inch .15 

12-inch.15 

HACK SAW FRAMES—M. F.—4B, 76c: 6. 82.50; 


Hand Lennox, Starrett, 
Victor Star— 

I Bach. 

8inch.10 

9-inch.10 

10- inch.10 

11- inch.10 

12- inch.16 

Hand, Starrett, Victor, Star— 

.70 
.75 
.85 
1.00 

9, 82.25; 


Dos. 

.75 

.80 

.90 

1.00 

1.10 


251, 7 0*. 1.00 

252, 9 oz. 1.10 

253, 12 oz. 1.15 

254, 15 oz. 1.20 

255, 18 oz. 1.45 

256 . 1.55 

HANDLE’S— 

Hammer—Ist quality, each 


Sad Iron: Mrs. Potte—No. 10, 20c; No. 20, 80c. Enter¬ 
prise—No. 10, 40c. 

Saw, Cross Cut—No. 6, 60c; No. 9, 81-00; No. 11, 60c. 
Saw, Hand—Panel and Rip: No. 2—85o. No. 7—22- 
inch, 50c; 26-inch, 55c; 28-inob, 65c. No. D8—24-ineb, 
85c; 26-inch, 90c; 28-inch, 81-00. No. 12—24-inoh, 81-16; 
26-inch, 81-25; 28-inch, 81-35. No. D23—26-lnch, tl-OO. 
Saw, One Man—No. 14, 40c; No. 16, 45c. 

Scoop, D. H. — XWSC. 75c; XCHB, 76c; XOH, 76e; 
XCDS, 81-15. , , , 

Shovel and Spade, D. H.—XWSH, XWSHR^ XW8, 76c; 
D Tops—100, 85c; 104u 45c. 

Shovel and Spade, L. H.- "XSO -cts, w/v, -n 
XSC M4, 45c; SSXC 4, 55c; XSP 4H, 60c. 

Sledge— 24" 26" r“* ““ “ 


HANGERS, BARN DOOR — 
Flat Track— 

No., Brand. Pair. 


, 60o 

AXSO 

4%. 

60e: 

4%, 

60c. 



80" 

32" 

84" 

86" 

.60 

.65 

.70 

.76 

.45 

.50 

.55 

.60 


15, 83.50; 77, 81-25; 78, 81-35; 1027, 83.50; 69,' 83-30; 
69B, 83.00: 14, 83.40; 4 Milford Adj., $4.00; 7 Milford Adj., 
82.25; 36 V4 Disston, 81-50; 40 Extension, 75c. 

HAMMERS—Vaughan k Bushnell Mfg. Co.—Adze Eye Nail: 
No. . . .1 1 11^1 2 I 11 I 11 ^1 12 I 12^1 13 I 14 
Price . .|8l-75|8^1-65l8l.50l8l 75,81-65 81-50181.50181.50 81-40 
Ripping, V. k B.—No. 11, 81-75; No. 11 V4. 81.65. 

V. k B. Uncle Sam Tradesman's—No. 999, 82.25. 

Ball Fein. V. k B., Polished- 

No.17/0 1 5/0 I 4/0 1 3/0 I 2/0 I 0 1 2 

Price.|81-00|81.05|81-05|81-05|81.10)81.15 81-25 81-85 

No. 1 3 4 6 8 

Price.181-45181.50 81.65 82.00 

V. k B. Uncle Sam Supersteel— 

No.I 31 I 31^1 41 |41H| 42 142% 

Pnce . .182.25182.25|82.25|82.25|82.25|82.25 

HAMMERS— 

Claw — Stanley: Nos. 12, 12B, 22 — 5-oz., 81-65; 7-oz., 

81.75; 10-oz., 81-80; 13-oz., $1.85; 16-oz., 82.00; 

20-oz.. 82.25. 

Engineer’s, Plumb’s—No. 261, 81-35; No. 262, 81-50; No. 
263, 81-65; No. 264, $2 00. 

Machinist's Ball Pein, Plumb’s—No. 18, 60 cents; No. 870, 
85 cents; No. 371, 90 cents; No. 372, 90 cents; No. 373, 
95 cents; No. 374, 81-00; No. 375, $1.10; No. 376. 
$1.15; No. 877, 81-25; No. 379, 81-35; No. 381, $1.65. 
Riveting, Plumb’s and Stanley No. 147 — No. 250, 4-oz., 
81.00; No. 251, 7-oz., 81-00; No. 252, 9-or.. 81-10; No. 
253, 12-oz, 81.15; No. 254, 16 oz., 81-20; No. 255, 18-oz.. 
81.45; No. 256, $1.55. 

Prospector’s Pick, Plumb’s—No. 470, $2.75; No. 471, $4.85. 
Brick, Plumb’s—No. 461, $2.00; No. 4G2, $1.75; No. 3154, 
81.15; No 3155, $1.35. 

Riveting— 

Plumb’s, Stanley No. 147— 

250, 4 oz. 1.00 


25 Myers Garage Set. 3.00 


13, Lanes . 4.50 

25, Lanes . 1.50 

80, Lanes . 1.50 


38-1, Richards . 1.75 696, each 

43, Richards. 1.25 

248, Richards. 1.85 

Round Track— 

50. World’s Best.2.25 

Twentieth Century . . . 2.25 

Reliable 1 . 1.85 

Reliable 2 . 2.25 

Reliable 3 . 5.95 

Tubular Track— 

Cannon Ball— 

884, pair. 2.25 

440, nair. 2.75 

HANGERS. HOUSE DOORr— 

No.. Brand. Each. 

101. Lanes .11.25 

101%. Lanes . 5.50 

105. Lanes . 8.75 


507. pair. 

2.75 

715, pair. 

2.00 

734, pair. 

2.25 

736, pair. 

2.76 

800, set. 

12.80 

932, pair. 

2.76 

Extras—Brackets— 


680, each. 

.20 

682, each. 

.25 

683, each . 

.25 

696, each. 

.85 

698, each. 

.85 

803, each. 

.85 

712, Curve . 

.25 

716, Angle. 

.45 

Trolley Track— 


120 Co., 20% Ri., pair. 

.66 

122% Co.. 29V Ri.. pr.. 

.71 

195A. Coburn’s. 

4.75 

195B. Coburn’s . 

6.75 

24-2, Richards. 

3 25 

120, Richards. 

7.00 

150. Richards. 

8.00 

ID, Johns . 

6.00 

llS, Richards. 

8 50 

IID, Richards ... .. 

7.00 

12S, Richards. 

4.00 

12D, Richards. 

8.00 

15S, Frisco . 

8.00 

15D, Frisco. 

6.00 

140-1, Richards. 

4.00 


Plumb’s Brick— 

461 2.00 

462 1.75 

3154 1.15 

3155 1.85 

Plumb’s Prospector’s Pick 

470 2.75 

471 2.86 


25c; 2nd quality, 20c; Octa¬ 


gon, 25c; Maydole, 26 c. Machinists'—12 to 14-inch, each, 
25c; 16-inch, 25c; 18-inch, 30c; 20-inch, 30c; 22-inch, 35c; 
24-inch. 40c. Riveting—12-inch and 13-inch, each, 20c. 

Hatchet — Box, 13%-inch, each. 20c. Broad — 16-inch, 
20c; 17-inch, 25c; 18-inch, 25c, Claw, each, 20c; Derrick, 
18-inch, each, 25c; Lath, 13-inch. each. 20c. 

Hoe: Garden—Shank, 4%-foot, each, 40c; Socket, 4%- 
foot, 40c. Meadow—Socket, 5%-foot each, 60c. Mortar — 
Shank, 6-foot, each, $1.00; Socket, 6-foot, $1.00. German, 
4%-foot, each, 65c. Planters’—2x5, each, 75c; 2%x5, 80c; 
2%x5, 85c. 

Maul—Post, each, 50c; Woodchoppers’ 60c. 

Mop—No. 5. each, 35c; 7, 20c; 8. 30c; 10, 45c; 75, 80c. 
Pick: Drifting—1st Quality, each, 85c; 2nd quality, 70c. 
Surface—1st quality, eacn, $1.00; 2nd quality, 85c. 

Rake—6-foot, each, 65c. 


IS. Johns. 8.00 

Trolley: Richards— 

16 S — Opening 3 feet, per set, $5,75; 8% feet, $6.00; 
4 feet, $6.50; 4% feet. $6.75; 9 feel. $7.25: 6 feet, $8.50. 

16 D — Opening 9 feet, per set, $11.00; 5% feet, $11.25; 
6 feet. $11.50; 6% feet. $11.75; 7 feet, $12.00; 8 feet, 

812.50; 10 feet, $14.25. 

19 S — Opening 3 feet, per set, $4.75; 3% feet, $5.25; 4 
feet, $5.75; 4% feet, $6.00; 9 feet, $6.25; 6 feet, $7.50. 

19 D — Opening 9 feet, per set, $9.50; 5% feet, $9.75; 

6 feet, $10.00; 6% feet, $10.25; 7 feet, $10.50; 8 feet, 

$11.00: 10 feet. $12.50. 

132 S — Opening 3 feet, per set, $6.25; 8% feet, $6.75; 
4 feet, $7.25; 4% feet. $7.75; 9 feet. $8.25; 6 feet, $9.50. 

132 D — Opening 9 feet, per set, $12.50; 5% feet, $12.75; 
6 feet, $13.00; 6 % feet, $13.25; 7 feet, $18.75; 8 feet. 

$15.00; 10 feet, $17.00. 

135, 1 . 8.50 9. Midget.60 

135. 2 . 6.00 90T. Midget Track.15 

HANGERS—Track for same— 

BARN DOOR — 

C\innon Ball, per ft.. 85c. 

Coburn—1, 35c; 2%, 50c; 11, sect., $5.25; 12%, sect., 

$ 8 . 00 . 

Richards—81, 45c; 33, $1.00; 50. 20c: 61. 13c: 63. ICc: 
243-2. 25c. 

Lane—3/16x1", 13e; 5/16x1", 25c; hinged, 20c. 

Meyers—Stay-on, 15c. 

W’^orld’s Best—With brackets, 25c. 

Prouty—5, 20c. 

Twentieth Century—30, 22 %c. 

HOUSE DOOR— 

Prouty—5, 20c. 

Lane—3/16x1%, 20c. 

Richards — 9, 12c: 132, 65c; 16, 19, 50c; 150, 20c; 

221, G5c. ’ ’ 

HASPS—Common- 

Size 20, 5-in., each. 10c; 6-in., 10c; 7-in., 10c; 8-in.. 10c; 
10-in., 15c. Size 30, 5-in., 10c; 6in., 10c; 7-in., 10c* 
10-in., 30c. 850, 8-in., each, 15c; 10-in., 30c. Size 36, 6-in* 
each, 20c; 8-in., 25c. 

Hinge—912, 3-in., each, 15c; 4%-in., 15c; 6-in., SOc; 
8-in., 25c; 10-in.. 40c; 13-in., 70c. 

8. C. 913—3-in., each, 15c; 4%-in., 15c; 6-ln.. aOc: 
8-in., 30c; 10-in., 50c. 

1308%—3-in., each, 35c; 4%-in., 45e; 6-in., 60c. 

Lock—20, Prouty, 75c each, 22, Prouty, 95c. 

Safety—915, 3in., doz., 20c; 4%-in.. 25c each; 6-in.. 
35c. SC915, 3-in., 20c each; 4%-in., a5c; 6-in., 85c- 
8C915, 8-in., 80c each; 4%-in.. 40o: 6-ln.. dOc; 941J, 60c! 
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RETAIL SELLINa FBIOES— Continned 


HATCHETS—Box—Ban Dieeo Pat., Underhill, t3.25 each; 
Seattle Pat., Underhill, $3.50; 90, Hunt'a, $2.50; 401, 
Bayre’a, $2.25; 3010, Plumb’e, $2.50; 8011, Plumb’a, $2.50. 

broad—1, Hunt'!, $1.75; 2, Uunt'o, $2.00; 3, Hunte, 
$2.25; 4, Hnnt’B, $2.50; 5, Hunt'a $2.75; 2, Kelly'a, $1.50; 
8, Kelly’s, $1.75; 4, Kelly's, $2.00; 1, Plumb’s, $1.76; 
2, Plumb’s, $2.00; 8, Plumb’s, $2.26; 4, Plumb’s, $2.50; 
6, Plumb’s, $2.75. 

Claw—1. Hunt’s, $1.65; 2, Hunt’s, $1.76; 8, Hunt’s, 
$1.85: 1, Keen Ridge, $1.50; 2, Keen Ridge, $1.65; 1. 
Kelly\ $1.25; 2, Kelly's, $1.25; 03, All Ste^ $1.10; 1, 
Plumb's, $1.65; 2, Plumb’s, $1.76. 

Derrick—Blood's, $2.26. 

Flooring—1, Hunt’s, $1.85: 2, Hunt’s, $2.10; 8 , Hunt’s, 
$2.35; 5, Plumb’s, $2.76; 6. Plumb’s, $3.00. 

Half—1, Hunt’s, $1.50; 2. Hunt’s, $1.75. 

Lathing—-Hunt’s, No. 1, 81.50. Underhill’s, No. 40, $2.50; 
Regular, $3.25; Chicago, $3.25; St. Louis, $8.76; St. Paul, 
$8.50; California, $3.50. 

Shingling—Hunt^s, 1, $1.50; Hunt’s, 2, $1.66; Keen 
Ridge, 1, $1.25; Keen Ridge, 2, $1.50; Kelly’s, 1, $1.00; 
Kelly's, 2, $1.10; Plumb's, 2951, $1.50; Plumb’s, 2962, 
$1.60. 


HEADS. MOP—Cotton—No. 9, 25c each; No. 12, 30c. Linen— 
No. 012, 60c; No. 015, 70c; No. 018, 80c; No. 020, $1.00, 

HINGES—Back Flape—No. 814, l inch, lOe each; l^-inch, 
10c; m-inch, 15c; 1%-inch, 20e; 2-inch, 25c. No. 816, 

1- inch, 10c; 1^-ineh, lOe; 1%-ineh, 10c; l^-lneh, 16e; 

2- inch, 20c. 

FLOORS 


Bommer—No. 2...set, 2.75 

4, 302, 602.set, 4.25 

852 .set, 5.00 

304, 604 .set. 6.25 

854 .set, 7.50 

18 .set, 2.10 

19 .set, 8.15 

268. 868 .set, 2.75 

269, 869 .set, 3.90 

318, 618 .set, 2.40 

319, 619 .set, 8.60 

Chicago—No. 8892, set, 1.50 

2292, 1892 ....set, 1.75 
5592, 9992 . .. .set, 2.00 

Corbin—D, 512. 1.85 

R. EA. 512. 1.85 

SHA. E. 512. 2.00 

Katz—R. EA, 2. 1.85 

KF. SHA, E, 2.2.15 

R. EA. 3. 4.75 

KF. SHA. E. 3- 5.25 

R. EA. 3% . 5.75 

KF. SHA, E, 3^ . . . 6.00 

Rixon—7.15.00 

8.16.50 

10.18.75 

1.5.22.50 

20 .36.00 

25 .45.00 

30 .53.00 

40 .85.00 

Standard—R. EA 450. 7.00 

SHA. E. 450 . 8.50 

R. EA. 452 .12.00 

ORNAMENTAL SURFACE 
“BUTTERFLY”— 

1420. D2 & F— 

l%xl%.25 


2Hx2%.30 

3x3.35 

1420, H & N— 

l\xl%.35 

21^x21^.40 

3x3.45 

1431, 1474, 1475, 1478. 1479, 
1480, 1481, 1482 and 

14331—D2 & F.25 

SF2 A H.26 

J1.25 

N .26 

REFRIGERATOR^Flal— 

T400, Cast Iron.66 

1404, Wrt. Brass.76 

1404N. Wrt. Brass... .86 
1405D2AF, Wrt. Steel .60 

1405N, Wrt. Steel.66 

Offset— 

T402, Oast Iron.60 

1408, Wrt. Brass.65 

1408N, Wrt. Brass. . . .80 

1409D2AF. Wrt. Steel. .56 

1409N. Wrt. Steel.60 

SCREEN DOOR SPRING— 

900 80 

R 902, EA 903.40 

SR, SHA, 905 A E918 .60 

2100 . 1.10 

R 2102, EA 2108. 1.40 

E 2104, SHA 2105_ 1.75 

D 2200 . 1.10 

R 2202, EA 2203. 1.40 

SHA 2205 . 1.75 

SCREEN DOOR SETS— 

7.86 

1900 .40 

R 1902, EA 1903.50 

SHA 1905 .60 


FLOOR—Chicago Spring— 

Ajax, Dull Brass, No. 8281, $2.25. Relax, Dull Brass, 
No. 6281, IH-in. to 1^-in., $5.15; iH-in. to 2-in., $8.40; 
H4 in. to 2% in., $11.00. 

Triplex, Double Acting—Japanned, 8-in., $2.40; 4-in., 

$3.45; 5 in., $4.10; 6-in., $5.25. Dull Brass, 8-tn., $8.80; 
4 in., $4.60; 5 in.. $5.55; 6-in., $7.10; 7-in., $9.25. 


SCREEN DOOR—Japanned, No. 3005, 85c; 505, 80c. Dull 

Brass, No. 3285, $1.20. 

Screen Door Sets—No. 1505, Black, 45c. 


SPRING—Bommer—Single Acting—Pair— 
Sire. 

Japanned 
Ant. Cop. 


3" 

4" 

5” 

6* 

7” 

S’* 

lO" 

. 1.60 

1.90 

2.25 

2.75 

.... 



, Dull Br. 2.00 

2.60 

3.00 

3,80 

.... 

.... 

.... 

Sd., Nic.. 2.85 

8.40 

4.00 




... . 

>le Acting— 

. 2.65 

8.15 

8.75 

4.60 

5.85 

8.50 

11.75 

, Dull Br. 8.50 

4.25 

6.00 

6.35 

8.25 

11.75 

16.00 

Sd.. Nic.. 4.75 

5.65 

6.85 

8.25 

10.60 

14.50 



New List Price of Chicago Triplex and Bommer Spring 



Hinges— 









Single Acting— 

- 8" 

4” 

5" 

6” 

7 

S'* 

10" 

Japs 

nned. 

8.10 

8.70 

4.30 

5.30 

.... 

.... 

.... 

Ant. 

Cop., Dull Br. 

4.10 

5.00 

5.90 

7.40 

.... 



Ant. 

Br., Sd.. Nic.. 

5.50 

6.60 

7.90 



.... 

.... 


Double Acting— 







Japanned . 

5.20 

6.10 

7.20 

8.10 

11.40 

16.50 

22.80 

Ant. 

Cop., Dull Br. 

6.90 

8.30 

9.80 

12.40 

16.00 

22.80 

81.40 

Ant. 

Br.. Sd., Nic.. 

9.20 

11.00 

13.20 

16.00 

20.50 

28.40 

.... 


Snring, Ohioago — 


No. 8H. Blanko— 


No. lV4i Doable Acting— 

% to 1. 

. 1.66 

% to 1 . 

. 8.86 

IH to 114 . 

. 2.00 

IH to H4 . 

. 8.90 

1% to m. 

. 2.85 

1% to 1V4 . 

4.65 

1% to 2. 

. 8.85 

1^ to 2 . 

6.76 

2^ to 2H . 

. 6.19 

9^ to 2^. 

.18.50 




Wrought Brass, With Braes Serews — 


% 1 

1% 

1% 

1% 


2 

8% 

2% 

Narrow.10 .10 

.10 

.15 

.15 

.20 

.20 

.26 

Middle.10 .10 

.15 

.15 

.20 


20 

.25 

.85 

Broad.10 .10 

.16 

.16 

.20 


26 

.80 

.49 

Desk.10 .15 

.20 

.25 

.40 


46 

... 


STRAP HINGES— 

8" 

4” 

5" 

6" 

8** 

10" 

12' 

9U0. Light, Plain. 

..13H 

.15 

.20 

.25 

.86 

.56 


900SC, with Screw!... 
902, Heavy. Plain.... 
902SC, with Serewa.. 

..16 

.20 

.25 

.80 

.40 


. . 

^ . 

.20 

.26 

.86 

.50 

.70 

1.10 

* • t t 

.26 

.80 

.40 

.60 

.86 

1.26 

929, Hart’a Patent... 

- -, , 

80 

.40 

.50 

.90 

1.25 


935, Oorgd., Plain.... 

... . 

.20 

.26 

.85 

.55 

.80 

1.16 

STRAP HINGES—Cont’d 

- S'* 

4" 

5** 

O'* 

S'* 

10'* 

12" 

935SC. with Screws.. 


.26 

.80 

.40 

.60 

.90 

1.80 

801300%, Light Galv. 

!.26 

.80 

.40 

.66 

.70 

• • • 

,, 

6C1302%, Heavy Galv 
001305%, Corgd. Galv 

• • • • 

.85 

.50 

.80 

1.25 

X.85 

2.60 


.40 

.56 

.85 

1.50 

2.10 

... 

TEE HINGES— 

S'* 

4" 

S'* 

O'* 

8** 

10** 

12" 

904, Light, Plain. 

..12% 

.15 

.20 

.26 

.80 

.45 

.60 

SC904, with Screws.. 

..16 

.20 

.25 

.80 

.86 

• • • 


906, Heavy Plain.... 

• • • • 

.20 

.25 

.85 

.40 

.50 

.70 

6C906. with Screws.. 

• • • • 

.26 

.80 

.85 

.46 

.6C 


908, Extra Heavy. 

• •• • 

.25 

.80 

.40 

.C6 

.90 

i!26 

937, Extra Oorgd. 

• •• • 

.80 

.35 

.40 

.70 

.9u 

• • • 

SC937, with Serawa.. 

a • • • 

.85 

.40 

.46 

.76 

1.00 

1.46 

801304%, Heavy Galv 
801306%, Oorgd. GalT 

• • • • 

.40 

.55 

.65 

.86 

1.40 

• • • 

• e. • 

.66 

.85 1.16 

1.85 

2.50 

.. . 


HOLLOW WARE—STEEL—Bailed Griddles, Cooking surfaeo 
12 inches, $1.90 each; 18 inches, $2.26; 14 inehes, $2.50. 

HOLLOW WARE, CAST IRON: Dutch Ovens — No. 8, $3.90 
each; 9, $4.35; 10, $5.25; 11, $6.35; 3, $2.00; 2, $2.50; 
1. $3.00; 0, $4.25; 00, $5j85. 

Gem Pans—No. 1, $1.15 each; 3. $1.00; 6, $1.15; 10, 

$1.35; 11, $1.15. 

Griddles — No. 7, $1.05 each; 8, $1.15; 9, $1.35; 10, 

$1.75; 12. $1.95; 14, $2.50; 16, $3.00. 

Long Griddles — No. 7, $1.85 each; 8, $2.40; 9, $3.00. 
Kettles (Stove) — No. 7, round, $2.60 each; 8, $3.25; 

9. $4.00; 7 (flat), $2.75; 8, $3.00; 9. $4.00. 

Skillets or Spiders—No. 4. 90o each; 5, $1.00; 6. $1.05; 
7, $1.15; 8, $1.20; 9, $1.50; 10, $1.80; 11, $2.25; 12, 

$2.65 each. 

Scotch Bowls — No. 2. $1.85 each; 3, $2.15; 4, $2.50. 
Waffle Irons — No. 7, $2.00 each; 8. $2.25; 9. $2.50; 

7-D, $2.50; 8 D, $2.75; 11, $2.75; 12, $4.75. 

HOLLOW WAR£>—STEEL—Fry Pans, Aems—No. 00, 20e 
each; 0, 25e; 1, 30e; 2, 86e; 8 , 85e; 4, 40o; 6, 45e; 6, 
60c; 7, 60c. 

Griddles—No. 8. 90c each; 9, $1.10; 10, $1.26; 12, 
$1.50; 14, $1.75; 16, $2.00. 

Skillets or Spiders—No. 7, 90e each; 8, $1.10; 9. $1.86; 

10, $1.75; 12, $2.00; 07, 8Sc; 08, 40c; 09, 55e; 1010, 65e; 
012, 75c. 


HOOKS AND EYES—(Price per dosen)— 
Screw Hooks 
Steel Brass 


Screw Eyes 
Steel Brass 


0 45 

1 .40 

2 .86 

3 .80 

4 or 104.25 

5 or 105.20 

6 or 106.15 

7 or 107.15 

8 or 108.16 

9 or 109.10 

10 or 110.10 

11 or 111.10 

12 or 112.10 

18 or 113.10 

14 or 114.10 

Gate Hooks and Eyes — 

Size. m 2 2H 

No. 40, steel.. .15 .20 .25 

No. 1040, brass.. .50 .60 .75 



.85 



.40 



.30 



.25 



.20 



.15 

.75 

.60 

.15 

.60 

.60 

.15 

.45 

.80 

.10 

.40 

.30 

.10 

.85 

.25 

.10 

.30 

.20 

.10 

.25 

.15 

.05 

.20 

.10 

.05 

.15 

.10 

.05 

.19 

8 

CO 

Ok 

6 

.30 

.35 .40 

.60 

.90 

1.10 1.25 

1.50 


HOSE FIXTURES—Bands—Magic. H, % and 1, 2He each; 
Caldwells, 14, 3e; 4c; Sherman, Brass, and lOe; 

Galv., 14 and 5c. 

Couplings—14 1 % and 14-in., 20c each; 1-in., 85c; Per¬ 
fect, 14-in., 85c; % -in.. 35c; Sherman No. 10. 14 and % -iB.. 
20c; Snap, 45c. 

Menders—Wood, 14-in., 25c do*.; %-in., 25c: Sherman’s. 
14 and 14-in., 10c each; Coopers, H and 14 -in-, 16c; P. C. 
Perfect, 14-in., 15c; 14'in.. 15c; 1-in., 25c. 

Nozzles—Mystic, 65c each; Boston. 80c; Duo, 50e; Stan¬ 
ley, Jr., 70c. 

Sprinkler Heads—2 Blake, 45c each; 80 and 81, 'Thompson, 
65c; 85 and 86, Thompson, 80c; 115, Thompson, 75c. 
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HOSE. GARDEN—Opnpl<d la SO-ft. laaftha—Gettoa, %-laflh. 
16^e; %-ineh, 10%e; 4-plj. bUek. H iaeh, 16He; %-UeA, 
aoe; 6-^y. bUek, H-ia^ 17e;^i*Iaeb, lie; S-ply, rai, 
H'iach, aOe; H^eh, SOe. 

B««U, aot eeaptod, par it.—Elaatrle, aarrucatad, H'iaak, 
aie; H-iaab, a4e; 1-laali, 86a; Blactria eaMoth, H*inab, 
OOe; %-ineh, 28e; l-iaab, 80a; Saaond ^ada, H^eb. Ifa, 
H'ineb, 08e; Third Orada, H iaab, 16e; %-laeb, lOe; 
Foacth Grada, H*iaab, 16a; %-laab, 18a. 

IRONING BOARDS—(Sea Baarda, Iroaing). 


IRON SHEETS—GalTaniiad— Oat Shaata Fall Bhaata 

14 to 16 .11 .10 

18 to 22.12 .11 

Black Shaata— 

10 to 16.11 .09H 

18 to 24 .11 .09H 

80 .12 .10 

Cormgatad Shaata, GaUanitad— 

26 Oa. 8.76 

28 Ga. 8.00 

Rockfaca Siding. 8.76 

Briekfaea Siding 28 Ga. 8.26 

IRONS, PLANE—Stanley or Bailey: Single—1H-inch, 75c; 


IH-inch, 75c; 2-inch, 80c; 2 H-inch, 85c; 2%-inch, $1.00; 
2 H-inch, $1.05. Double—2-inch, $1.20; 2 H-inch, $1.25; 

2%-inch, $1.55; 2H-inch, $1.65. 

Stanley Block: Noa. OH. 16, 18. 10. 60H. 62, 65, 65H, 
181, 203, 220—50o; No. 62, $1.00; No. 101, 25c; No. 102, 
80c; Noa. 110, 180, 40c; No. 140, 65c. 

Wood Bench: Single—2-inch, 40c; 2H-inch, 45c; 2H* 
inch, 50c; 2%-inch, 55c; 2H-inch, 60c; 2%-inch, 65c. 

Double—2-inch, 80c; 2 H-inch, 85c; 2 H-inch, 00c; 2%- 

inch, 05c; 2H inch. $1.10; 2H-inch, $1.15. 

IRONS—Sad—Conunon, 15c lb. 

Mra. Potta—No. 50, $2.50 oer aat. 

70, $4.00; G. Preaaing, 15c lb.; T. Tailor’a Goose, 20e. 
lb.; N Gaaoiina, $5.25 each. Handlaa, a5o; Aabeatoa No 60, 
$8.00 aet. 

KNIVES—Hay- 

Lightning, $2.26; Iwan Sickle, $8.26; Iwaa Banatad,, 
$8.25; Haatna Upright, $2.76. 

KNOBS—Maple baaa, each, 5e; dot., 85c. 

LADDERS—Extanaion, No. 1, $1.00 foot. Step, Olinaaa, 70a 
foot; Special, Oraacant, 65e foot; Standard, aOc foot. 

LAMPS—Coleman Quick-Lita, Gaaoiina—OQ829, Eaatam and 
Central Stataa, $9.00; Rocky Mt. and Pac. Ooaat Stataa, 

$9.50. 


LAMPS, ELECTRIC—Hygrade, Nitrogon Sara, B First, White- 
lit^ Marvel, Brite-Lite and other makes. 

Type B Lamps— Clear Frosted 

10 to 50 watts.35 .40 

60 watts .40 .45 


Type O Lamps— (Tlea*- 

50 watts .55 

75 watts .70 

100 watts .95 

150 watts . 1.30 


Clear 

Frosted 

.35 

.40 

.40 

.45 

Clear 

Frosted 

.55 

.60 

.70 

.75 

.95 

1.00 

1.30 

1,40 

1.80 

1.90 


LANTERNS—Coleman Quick-Lita, Gasoline, LQ827—East and 
Central States, $7.50; Rocky Mt. and Pac. Coast States, 

8 . 00 . 


LANTERNS, Gasoline— 

Niilite—Gasoline: No. 2, $8.00; No. 10, $9.50. 


LANTERNS—Diets Tubular— 
HOT BLAST 

Little Star Tin Lanterns. 1.50 
Hi-Lo Tin Lanterns... .1.10 
Victor Tin Lanterns. ... 1.35 
Monarch Tin Lanterns. .1.25 

O. K. Tin Lanterns.1.50 

No. 2 Royal Tin Lanta..l.75 
COLD BLAST 

Junior Tin Lanterns... .1.50 
Junior Brass Lanterns. .2.50 
Junior Brass Nickel- 

plated Lanterns .2.60 

No. 2 Orescent Tin Lan¬ 
terns .2.10 

No. 2 Blizzard Tin Lan¬ 
terns .1.86 

No. 2 Large Fount Bliz¬ 
zard Lanterns .2.00 

Little Wizard Tin Lan¬ 
terns .1-85 

D-Lite Tin Lanterns. ... 1.65 
No. 2 Large Fount Wiz¬ 
ard Lanterns .2.10 

DASH AND WAGON 
Buckeye Dash Lant’ni. .2.00 
Junior Wagon Lant'n.. .2.85 
Roadster Wagon L a n- 

terns .2.86 

DRIVING 

Eureka Driving, plain 

lens .2.50 

Same with optical lens..2.65 
Octo Driving, pl’n lens. .4.50 


Same, optical lens.6.10 

Union Driving, plain 

lens .5.10 

Same with optical lens..5.50 
MILL 

Watchman's Mill Lsn- 

tems, enamel fin.2.50 

Underwriter’s Mill Lan¬ 
terns .2.75 

No. 2 Blizzard Mill Lan¬ 
terns .8.75 

FIRE DEPT. 

King Fire Dept. Tin, 

enamel finish .5.10 

Same, Nickel-plated on 

Tin.6.65 

Same, all Brass. 

Same, Nickel-plated on 

Brass .6.50 

WALL 

No. 15 Wall Lanterns. . .3.00 
No. 25 Wall Lanterns. . .3,15 
No. 80 Beacon Wall Lan¬ 
terns .8.15 

No. 60 Beacon Wall Lan¬ 
terns .0.00 

STREET AND HANGING 
Pioneer Street Lanterns, 

Tin .7.50 

Same, Brass Founts . . . .9.50 

Same, all Brass .12.50 

Pioneer Hanging Lan¬ 
terns, Tin .8.10 

Same, Brass Founts. .. .11.00 


PLATFORM Nos. 1 and 2 Climax 

Imperial Platform Lan- Nested .11.00 

terns .18.00 UN(7LASSIFI£D 

No. 1 Cnimaz Platform Police Flash Lanterns.. .2.00 

Lanterns .6.60 Traffic Signal Lanterns.4.86 

No. 2 CTlimaz Platform No. 12 Display Stand and 

Lanterns .6.66 Assortment .26.00 

LATCHES: Bam Door—No. 10, each, 66e; 126, $2.26; 126, 
$2.10; 127, 50c; 128, 50c. 

Door— No. 5, each. 45c; 6, 70c; 24, 45c; 30, 20c; 101, 
20c; 102, 20c; 103, 25c; 130, 25c; 1240, 75c; 1263, 45c. 

Gate: St. Louis, No. 19, each, 20c; Top Spring, No. 14, 
each, 85c; Cast, Box — No. 7, each, 80c; 8, 30c; 9, 80e; 
Upright, No. 3, each, 25c; Secret—No. 01413, each, 90c; 
R and EA1413, $1.10. Conrad’s Safety, 30c. 

Night, Kim; 

Corbin — No. 353, each, 85c; 356, $3.00; 856, R, EA, 

$3.00; 0356, $1.15; 0356, R, EA, $1.25; 874, D, $8.60; 

R, $3.50; 1356, D, $8.75; R, EA, $8.75. 

Miller —No. 64, each, 76e; 178C, $1.10; 878, $1.10; 

8781B, $1.10; 4978, $1.75. 

Sargent—No. 4250J. each, $1.75. 

Yale — No. 20, each, $1.15; 26, 85e; 83. $2.26; 84, 
$3.25; 36, $2.25; 37, $3.00; 42, $4.25; 042, $3.25; 042P, 
$4.00; 44, $5.00. 

LATCHES—Continued. 

Refrigerator — No. 091, each, 80c; 091 N, 90c; 001 S, 

85c; 091 SN, $1.00; 092, $1.10; 002 N, $1.15; 002 S, 

$1.10; 092 SN, $1.25; 564, 85c; 574, 40c; 640, 640 S, 

$1.35; 640 N, 640 SN, $1.50; 607 B, 607 BS, $1.00; 

607 BN, 607 BSN, $1.10. 

LEAD—Bar, 15c lb.; Calking (100 lbs.), 14c lb.; Pig (100 
lbs ), 13c lb.; Sheet (full), 17c lb.; Wool, 85c lb. 

LEVELS — No. 86, 12-inch, $3.35; 18-inch, $4.00; 24-inch. 
$4.75. No. 87, 12-inch, $4.50; 18-inch. $5.25; 24-inch. 

$6.25. 

Marx Aluminum—12-ineh, $3.75; 18-inch, $4.50; 24-inch, 
$5.50; 28-inch. $6.25. 

No. 95. 24-inch, $8.00; 26-inch. $8.25; 28-inch, $8.50; 
30-inch, $9.00. No. 96, 24-inch, $10.00; 28-inch, $10.50; 
30-inch. $11.00. 

Special Nos.—No. 0. $2.00; 15. 24 and 26-inch. $4.75; 15, 
28 and 30-inch, $5.00; 25, $5.50. 34. $1.85; 4524, $5.00; 

4424, $6.50; 45H. $5.25; 90, $3.75; 93. $5.00; 103, $1.00. 
LINE'S, CLOTHES—Cotton. Braided—40-foot, 20e eaeb; 60- 
fooL 25c; 50-foot, 25c; 50-foot, 85c. 

Wire, Twisted—50-foot, 20 gauge, 40c each; 76-foot, 20 
gauge, 50e; 100-foot, 20 gauge, 60c; 50-foot, 18 gauge, 66c; 
75-foot, 18 gauge, 75c; 100-foot, 18 gauge, OOc. 

Wire, Solid—100-foot, 10 gauge, 85c each. 

LOOKS—Rim—Steel, 75c set; Cast. 60e set. 

LUBRICANTS—Galena Superior Greases— 


1 1b. 2-lb. 8-lb. 5-lb. 7-lb. 10-lb. 26 lb. 

Axle Grease .12H ... .85 .60 .70 1.10 2.20 

Superior Cup.20 .40 .55 .85 ... 1.60 .... 

No. 2 Transmis’n. ... 1.10 ... 1.95 .... 

No. 42 Tranarais'n ... 1.15 ... 2.10 .... 

Black Transmission ... 90 ... 1.55 .... 

Black Fibre Trans. ... 1.10 ... 2.00 .... 

Plow Grease.10 .. . .80 .45 . 

Galena Superior Oils— 

H-sral. 1-gal. 5.gal. 15-gal. 30-gal. 55-gal. 
can can can gal. gal. gal. 
Light Motor Oil.. .70 1.20 4.65 .02 .81 .77 

Medium Motor Oil .70 1.20 4.80 .95 .84 .80 

Heavy Motor Oil. .70 1.20 4.90 .96 .85 .81 

Tractor No. 1. 1.30 5.15 1.02 .91 .87 

Tractor No. 2. 1.30 5.30 1.08 .98 .89 

600 Transmission. ... .95 8.50 .69 .58 .54 

600 Steam Cyl. 1.15 4.50 .89 .78 .74 

Castor Machine. . .60 1.00 8.85 .76 .65 .61 

Farm Mach. No. 2 .55 .90 8.85 .66 .55 .51 

Separator.55 90 3.80 .64 .64 .50 


LUGGAGE CARRIERS—BOYCO—No. 4, 46 inch, open. 83.75; 
No. 40, 46-inch, with end, $4.25; No. 5, 66-inch, open. $4.65; 
No.50. 65-inch, with end, $5.00. 

MATS. DOOR—Cocoa Fibre, Fine, 14x24, $1.00; 16x27, $1.26; 
18.X30, $2.10; 20x33, $2.50; 22x36, $2.50. 

Corita Fibre, Medium—16x27, $2.50; 18x30, $2.75; 20x88, 
$3.50. 

Steel—15Hx23H. $2.00 each; 17Hx30, $2.75; 21Hz86. 
$4.00. 

Steel Matting in Rolls—Per square foot, 80c. 


MATTOCKS— Each. 

Short Cutter. Standard, lbs. 1.10 

J^ong Cutter, Standard, 6 lbs. 1.10 

Pick. Standard. 5 lbs. 1.00 


MAUJ>S—Post—10-lb., $1.25 each; 18-lb., $1.60; 16-lb.. $2.00; 
18-lb., $2.25; 20-lb., $2.60. 

Ship or Top. 25c Ib. 

Wood Choppers—Adze or Round Eye, 20c lb. 

MILLS—Oider— 

Junior .48.00 Senior .72.00 

Medium .52.00 Force Feed .82.5r 

MOPS—Dish, Handled, No. 1. 10c each; 2, 10c; 4, 10c. 

O-Cedar, Handled—No. 4, small triangle, $1.00 each; Mo. 
3, large triangle, $1.50; Ne. lOB, polish $1.50. 

Self-Wringing—No. 10, $1.00 each. 

Round—No. 1, $1.76; No. 2, $1.25. 
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MOP STICKS—No. 2. 25e each; No. 7, 8&e each; No. 18. 86e 
each; No. 70. 85c; Janitor*!, 55c each. 

NAILS—Standard—All sizes, base, $4.65. 6d and larger, 7e 
lb.; 5d and auialler, 8c; 2d Fine Blue (Lath), lOe. 25 lb. 
lets, add to selling base $1.25 per keg. 50 lb. lots, 75e. 

Cement Coated—All sizes, base, $3.90. 6d and larger, 
lUc lb.; 5d aud smaller, 12c. 

Felt Roofing—% inch Plain, 16c lb.; % iB«h OalTanisad, 
18c. 

Brads and Nails in Packages—All sizes, 40 per eenl. 

Advances on Standard Wire Nails, in Kegs— 



Common 

Box 

Casing 

Finish. 

O.C.Box 

2d. . 

. . . 1.45 

1.65 

1.70 

2.00 

1.65 

3d. . 

... 1.15 

1.30 

1.35 

1.55 

1.80 

4d. . 

.80 

*1.05 

1.10 

1.25 

*1.05 

5d. . 

• • • m i S 

1.00 

1.05 

1.20 

1.00 

6d. . 

.60 

.70 

.75 

1.09 

.70 

7d. . 

... .55 

.65 

.70 

.70 

.65 

8d. . 

... .30 

.45 

.50 

.69 

.45 

9d. . 

... .30 

.45 

.50 

.60 

.45 

lOd.. 

.20 

.80 

.35 

.45 

.90 

12d.. 

.15 

.25 

.80 

.40 

.46 

16d. . 

.10 

.15 

.20 

.26 


20 to 

60d Base 

.06 

.19 

.16 

.. • 


Barbed Nails advance 26e ever Smooth Nails. 

*Orange Box. $1.60. 

2d Fine—Plain, $1.05; Ixtra, $1.95. 

5d Fine—Plain, $1.85; Extra, $1.56. 

Blued I.ath Nails advance 25e over Fine Nails. 

NAILS, SHOE — Corrugated — Brass Plated — No. H-lb., 10c 
each; ^-Ib., 15c. 

Wrought Brass—2-ox., 15c each; 4-os., 25e. 

Hob—80c lb.; larger, 80c. 

Hungarian—Round or Gone Head—H-lb., 6c eaeh; 
lb., 10c. 


NETTING, POULTRY— 

Hexagon, 

, Galvanized after weaving— 

2-inch, 2o-gauge— 





Width, inches— 

12 

18 

24 

80 

List Roll . 

. 2.14 

8.08 

8.92 

4.68 

Sell Pull Roll. 

. 1.95 

2.80 

8.55 

4.25 

Sell Cut (lineal foot) 

. .01% 

.02% 

.08 

.08% 

Width, inches— 

86 

48 

60 

72 

List Roll . 

. 5.85 

7.18 

8.91 

10.69 

Sell Full Roll. 

. 4.76 

6.40 

8.00 

9.65 

Sell Chit (lineal foot). 

. .04 

.06% 

.06% 

.08 

1%-inch, 20-gauge— 




Width, inches— 

12 

18 

24 

30 

List Roll . 

8.15 

4.53 

5.78 

6.90 

Sell Full Roll . 

2.85 

4.10 

5.25 

6.25 

Sell Cut (lineal foot). 

.0i% 

.08% 

.04% 

.06% 

Width, inches— 

86 

48 

60 

72 

List Roll . 

7.88 

10.50 

18.18 

16.75 

Sell Full Roll. 

7.10 

9.45 

11.75 

14.10 

Sell Cut (lineal foot) 

.06 

.07% 

.10 

.12 

1-inch, 20-gauge— 





Width, inches— 

12 

18 

24 

80 

List Roll . 

4.95 

7.12 

9.08 

10.88 

Sell Full Roll . 

4.45 

6.40 

8.20 

9.85 

Sell Chit (lineal foot) 

.04 

.05% 

.07% 

.08 

Width, inches— 

36 

48 

60 

72 

List Roll . 

12.38 

16.50 

20.63 

24.75 

Sell Full Roll. 

11.15 

15.00 

18.60 

22.25 

Sell Out (lineal foot) 

.09% 

.12% 

.15% 

.18% 

%-inch, 20-gauge— 





Width, inches— 

12 

18 

24 

80 

List Roll . 

8.55 

12.30 

15.68 

18.71 

Sell Full Roll. 

7.75 

11.10 

14.10 

16.85 

Sell (hit (lineal foot) 

.07% 

.09% 

.12% 

.14% 

Width, inches— 

36 

48 

60 

72 

List Roll . 

21.38 

28.50 

85.68 

42.76 

Sell Full Roll . 

19.25 

26.65 

82.00 

88.50 

Sell Cut (lineal foot) 

.15% 

.22% 

.27 

.32 

NIPPERS. CU'rTIN(jl— 





Bernard’s— 


14-inch .. 


... 3.76 

5-inch . 

2.25 




6-inch . 

2.65 

Utica— 



7-inch . 

8.25 

5-inch . . , 


. . 1.00 

Nottleton’s— 


6-inch ... 


.. 1.15 

6.inrh ........ 

2.00 

7-inch .«. 


.. 1.35 

R. i n rh . . . . 

2.40 

4-inch .. 


.. 1.15 

10-inch . 

2.90 

4%-inch 


.. 1.25 

12-incli . 

3.10 

5-inch . . 


.. 1.35 


NTPPLKS—See Pipe Fittings— 

NUTS—Cold Punched U. 8. 8. Hexagon, Tapped—Size 5 

for 5c; 5-16. 3 for 5c; %, 3 for 5c; 7-16. 2 for 5c; V4, 2 '..r 
5c; 9-16, each 5c; %, each 5c; %. 2 for 15c; %. each 10c; 
1 inch, each 15c. In quantity sell at cost, plus 50 per cent. 

Hot Pressed U. S. S. Square, Tapped—Size Sug. 

retail, 10 for 5c: 5-16. 6 for 5c; %, 5 for 5c; 7-16, 8 for 5c; 

3 for 5c: %. 2 for 5c; each 5c; each 10c; 

1-in.. 2 for 25c. In quantity sell at cost, plus 50 per cent. 

Wing. Tapped. U. 8. S.—8-16. 20c do*.: »4, 25c; 5-16, 
30c: ■%. 40c; 7-16. 50c: 75c; %. $1.25. 

OAKUM—Plumbers’, 20c; Navy, 30c; Best Unspun, 35c lb. 
OIL— 3-in-l, 1-oz. bottle, 20c each; 8-oz., 85c: 8-oz., 65c; 2^- 
oz. cun. 35c. 

Household Lubricant, 4-oz. can, 25c each; 8-oz. can, 85e. 
o*. can. 35c. 

Winchester Utility—1-oz. bottle, 15c; 8^-os. can, 25c. 
Many-use—3 oi. can, 25c. 


OVENS PORTABLE— 


No. Each. 

Androck, complete.... 1.10 
Kero gas— 

857 . 6.00 

657 7.25 

Pinney A Boyle— 

1 .8.26 

2 8.75 


No. 

Baca. 

11 . 


18 . 

.3.50 

Ill . 

. 3.50 

113 . 


120 . 


213 . 

. 8.50 

220 . 


818 . 



OVENS: New Perfection—No. 121-OE, one burner, glass swing 
door, blue enameled door frame, $6.00; No. 122-GE, two 
burners. $7.50. 

Puritan — Two burners, glass drop door, polished steel, 
asbestos lining, knockdown style. $5.75. 

PACKING—Sheet Rubber—Standard I. C., 40e Ib.; ladlaa 
Red. 40e. 

Italian Hemp—A, 1-inch, 50c. 

Square Flax, braided, 50c. 

Piston Spiral — Steam, high pressure, $1.50; steam or 
water, low pressure, $1. 

Asbestos Cement — i Vka lb. 

Wicking, Asbestos—4-os. ball, 80e. 

Cotton Candle—2-os. ball, 10c. 

PADLOCKS — Corbin—No. 958, 85c each; 2802^, 80c; 

2822^, 40c; 2869, 75c; 2879, $2.00; 2880, $2.25; 2881, 
$2 50 2883 $8 75 

Milier—No. 1. $1.25 each; 16, 20c; 16B. 86e; 160, 25c; 
18, 25c; 19, 80c; 19G, 80c; 21, 85e; 210, 85e; 84, $1.50; 
85B. 20e; 87, 20c; 41, 60c; 76, 75c; 88. 85c; 99. $1.25; 
lOOB, 20c; 121, 40c; 125, $1.15; 180, 85c; 190, 40c: 

210, 50c; 214, 55c; 221, 65c; 232, 65c; 700B. 40c; 1398, 
60c; 5438, $1.00; 5438XC, $1.15; 6441, 80e; 6441XC. 

95c each. 

Yale—No. 223, 85c each; 225, $1.00; 453J, 30c; 453X, 
30c; 563, $1.75; 565. $2.10; 585, $1.50: 635, $1.50; 645J. 
65c; 803, $2.25; 805, $2.25; 805%, $2.50; 813, $2.25; 

815, $2 35; 823, $2.40; 833, $3.00; 843, $3.25; 853, $3.50; 
854, $2.75. 

Slaymaker—No. 160, $1.75 each; 178, 45e; 179. Sc; 
189, 75c; 1092, 90c; 1098, $1.10; 1098. $1.10; 1902, 65c; 
1903 00c; 1904. 75c; 8901, 75c; 8902, 60c; 8908 45c: 

4026 20c: 4078, 75c; 6180, 25c; 9902, 70e: 9902 N. 0.. 
65c; 41090. 70c. 

PAINT SUNDRIES— 


Alcohol— (Denatured) — 

1 gallon. 1.46 

5 gallons. 1.15 

Alum—Pwd., less than 

100 lbs., lb.17 

Benzine- 

New cans, casd., gal. .60 
Old cans, uncsd, gal. .40 
Coal Tar— 

5 gal.Oal. .40 

1-gal.Gal. .55 

Less 25 lbs.09 H 

Creosote— 

Gal.85 


Distillate— 

Light, gal.40 

Glue- 

No. 2 Gelatine.50 

(Chicago White ... .50 


Kalsomine, White— 

Bbls., 280 lbs... 

Kegs. 100 lbs.08 H 

4 25-lb. pkgs., bulk .09 

25 lbs,, bulk. 

100 lbs., 5-lb. pkgs. 

Less 100 lbs., pkgs. 

Lamp Black—Bear Brand— 

l-S, lb. pkg.45 

H S.30 

%-S.20 


.08 


.09 

.09 

.09% 


Linseed Oil, Boiled— 

5’s.Gal. 1.32 

1*8.Gal. 1.62 

H*s .% Gal. .90 

Vi s.Qt. 50 

%’8 .Pt. .30 

Raw Linseed Oil, 2c less 
than price of boiled. Paint¬ 
ing contractors’ price on 
Linseed Oil, 5c above cost, 
according to quantity. 


Oil— Gal. 

Floor .75 

Gloss . 1.50 

Lard, No. 1. 1.80 

Lin O-Oil.90 

Neatsfoot No. 1... 2.40 

Neutral .60 

Paraffine.85 

Paint, Dry Colors- 

Umber .12 

CJhrorae Green, Med. 

Graphite .07 

Metallic.08 


Sienna .11 

Venetian Red.08 

Yellow Ochre.07 

Painters* Petroleum— 

1-gaL.Gal. .60 

Paints, Ready Mixed—Isi 
grade, white— 

Gals.Gal. 4.40 

% gals. ...%-Gal. 2.80 

Quarts .Qt. 1.25 

Pints.Pt. .70 

%-pints ....%-Pt. .40 

1st Grade, Colors— 

Gals.Gal. 4.25 

%-gals. ...%-Gal. 2.25 

Quarts .Qt. 1.20 

Pints.Pt. .65 

%-pints_% Pt. .85 

2d Grade, White or 
Colors— 

Gals.Gal. 2.90 

% gals. ...%-Gal. 1.60 

Quarts .Qt. .95 

Inside Floor— 

Gals.Gal. 2.90 

%-gals. ...%-Gal. 1.60 

Quarts .Qt. .95 

Porch— 

Gals.Gal. 4.25 

%-gal8. ...%-Gal. 2.25 

Quarts .Qt. 1.20 

Plaster Paris— 

Less sack, lb.10 

Putty, Bladder— 

Less than 100 lbs. 07% 
Putty, Bulk— Lb. 

1- lb. cans.15 

2- lb. cans.12% 

3 Ib. Cans.09% 

5-lb. cans.09 

10-lb. cans.08% 

25-lb. cans.08 

85 lb. cans.06% 

Rosin— 

Lb.14 

Barrels, 280 lbs.. .08% 
Kegs. 100 lbs. .. .09% 

100-lb. bulk.09% 

25-lb. bulk.09% 

Less 25 lbs.10% 

100 lbs., 5-lb. pkgs. .10 
100 lbs., 5-lb. pkgs. .09% 
Less 100 lbs., 5-lb. 
pkgs.10 
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Turpentine— 

Painting contractor!* price 
on turpentine: 5 gala, or 
more, 2c above coat; leaa 5 
gala., 5c above coat. 


5’s .... 

.Gal., 

1.75 

I’s .. .. 


2.00 

H’s ... 

.Gal., 

1.10 

H’s ... 

.Qt., 

.60 

H*8 .... 

.Pt., 

.35 


PANS—Acme Frying- 
No. 00, each. 

.20 

No. 

4, each. 

. .. .55 

No. 0, each. 

.85 

No. 

5, each. 

. . . .60 

No. 1, each. 

.40 

No. 

6, each. 

. . . .80 

No. 2, each. 

.45 

No. 

7, each. 

. .. .90 

No. 8, eaeh. 

PAPER, BUILDING— 
Roofing— 

Plymouth, Smooth . . . 

.50 

Light. 

3.00 

Medium. 

3.50 

Heavy. 

4 00 

Pioneer, Sanded. 

Asbestos .. 


2.50 

b.OO 

8.50 


4.25 

4.75 

5.26 

H & li . 



2.50 


Pioneer, Flaxine .... 


3!o6 

3.50 

4.'66 

Pioneer, Sanded. 


2.50 

3.00 

8.50 

Pioneer. Slate . 



3 75 


Certain-teed . 


2.50 

3 25 

8.75 

Major . 


2.00 

2.50 

8.00 

Guard . 


1.35 

1.75 

2.15 


Pioneer Sheathing, Gray—Per roll, 20-lb., fl.OO; 25-lb., 
$1 25: 3n-Ib.. $1.50. 

Shinelea Slate. Red or Green — Individual (424 per 
aqnare). $10.00 aqiiare. Strip or Slab (104 per aquare), 
$9.00. 

I'm Capa—1 % in«*h. 30c per lb. 

Felt—Aaphalt Saturated, $2.75 per roll. Deadening, 6 He 
per Ib. Tnaulating. Saturated, $1.75 per roll: Saturated 
and Coated $2 75 


SAND AND EMERY—Per quire of aheeta— 



0 

H 

1 

IH 

2 

2H 

8 

Carborundum 

. . .80 

.95 

1.10 

1.30 

1.50 

1.76 


B A A. 

. . .45 

.50 

.55 

.60 

.75 

.85 

.95 

Aztec . 

. . .40 

.45 

.50 

.60 

.70 

.75 

.90 

Aloxite . 

. . 80 

.85 

.90 

1.00 

1.10 

1.20 

1.45 


0 

H 

1 


IH 

2 

8 

Emery Papir ... 

. . 1.00 

1.05 

1.1 

5 

1.30 

1.55 

2.00 

Eteery Cloth. 

, . 2.00 

2.00 

2.25 ! 

2.25 

2.50 

8.00 


PEAVIES— Socket. Socket. 

Maple. Hickory. Maple. Hickory 


2Hx4 . 

8.65 

4.50 

2%x4H .. 

.. 5.25 

7.00 

2V. x4H .... 

8.70 

4.80 

5 . 

. . 5.50 

7.25 

2Hx4H .... 
2’<.x5 . 

8.90 

4.90 

8x5 . 

. . 6.25 

8.25 

4.00 

5.00 




BRCOLATORS. 

COFFEE—Universal— 



46. 


. 8.50 

74. 


. 4.50 

48. 


. 4.00 

76 . 


. 5.00 

42. 


. 8.25 

79 . 


. 6.76 

54. 


. 8.50 

714. 


. 6.50 

56. 


. 4.00 

464 . 


. 4.76 

68 . 


. 4.50 

466 . 


. 6.25 

64. 


. 4,00 

469 ...... 


. 6.00 

66. 


. 4.50 

474 . 


. 6.26 

69 . 


. 6.25 

476 . 


. 6.76 

614 . 


. 6.00 

479 . 


. 6.60 


Perrolator Topa. lOr each 

PICKS—Railroad. 5-lb., 90c each; 6-lb., $1.00; 7-lb., $1.15; 
8-lb., $1.85; O-lb., $1.85. 

Drifting—No. 1. 00c each; 2. 05c; 8. $1.00; 4. $1.15; 

6. $1.25. 

Poll—1, 3H Iba.. OSc; 2, 4 Iba., $1.00. 

Proapecting—Std., 2471, $1.75; Maydole No. 1482, $2.26; 
No. 1483, $2 00. 

Ice—B, 50c; C. 45c; D, 75c; Chiael, 0, 25c; 1, 85c; 

Chipper, 5. 50c; 03, 20c; 150, 25c; 630, 30c; 1554%, 20c. 
Drift Pick Eyea—No. 2, 3-lb., 75c; No. 8, 4-lb., 80c; No. 
4, 5-lb., 85c. 

PINS—Clothea—0—Common, 10c doz.; US—Spring, 15c; H— 
Hoyt'a Spring, 20c. 

PINCERS—Carpentera’—6-in., 65c; 8-in., 80c; 10-in., $1.00. 
IMPF—<8ee Plumbing Prieea, Page t6»»» 

PIPE, STOVE— Neated, Full Joints—3-inch, 25c joint; 4-inch, 
25c; 5-inch, 30c: 6-inch, 35c; 7-inch, 40c. 

4-inch. Japan, 40c* 3-inch, Galvanized. 35c; 4-inch, Gal¬ 
vanized, 40c: 5-inch, (jalvanized, 50c: 6 inch, Galvanized, 60c. 
Half Joints—5-inch, 20c joint; 6-inch, 20c. 

Taper Joints—6-inch to 5-inch, 35c joint; 7-inch to 6-inch, 
40c. 

PIPE FITTINGS (STOVE)—Capa, No. 0 15, 60c each; 0-16. 
60c each. 

Dampers —No. 8, 4, 20c each; 5, 6, 25c: 7, 40c. 

Elbows—No. 8 Corg., 25c each; 4, 80c; 5, 85c; 6, 40e; 

7. 45c No. 3 Adj 4 Pc., 35c; 4, 40c; 5, 40c; 6. 45c. 8- 

inch Adj. Galv, 40c; 4-inch, 45c; 5-inch, 50c; 6-inch, 55e. 
No. 3 Corg. Jap., 40c; 4, 45c. 

In lots of 12 dozen, 5 per cent discount from above. 

Flue Stops, Nos. 1 and 86, 20c each; 3, 20c each; 80, 20e. 

8. 3H (in kegs). 35c Ib ; 4, 5, 85c; 6, 7, 8, 85c; 10, 85c. 

Roof Plates ana Saddles, Nos. 15, 16 (Side), 90c each; 50, 

60 (Ridge). 75c eaeh. 

PISTOLS, AUTOMATIC—Colt*s—A 262 (CA26), $16.50 eaeh; 
A828% (OA82), $10.50; A8808% (0A880), $19.50; 884H 


(OA384H). $36.75; 455 (CA455), $84.00. 

Remington —51, $19.50. 

Savage—1907, 82 Cal., $19.00; 880 Cal., $19.00. 
PITCH—Navy Caulking—5-lb. can, 75c; 10-lb., $1.26; 26-lb„ 
$2.50; 501K, $4.50; H-bbl., $9.00; bbl., $18.50. 

PLANES—Stanley—No. 1, $2.05 each; 2, $8.85: 8. $4.10; 80, 
$4.25; 4, $4.35; 4C, $4.60; 4H, $5.00; 4HO, $5.85; 6, 
$5.00; 5C, $5.25; 5H. $5.85; 5H0, $6.00; 6, $6.60; 60, 
$6.90: 7, $7.50; 70, $7.65; 8, $8.85; 80, $9.25; 9. $9.15; 
9H. $2.25; 9%, $2.75; 10, $6:65; 10H. $5.40; 12, $5.00; 
12H, $6.60; 15, $2.10; 15H, $2.85; 16, $2.50; 17, $2.85; 
18, $2.85; 19, $2.85; 20, 8.25; 24, $8.10; 25, $2.85; 26, 
$3.20; 27H. $3.75; 28, $4.15; 29, $4.65; 81, $4.50; 82, 
$5.00; 35, $8.75; 86, $4.50; 87, $5.00; 40, $2.20; 40H. 
3.00; 45. $14.00; 46, $9.80; 47, 7.65; 48. $5.25; 49. $5.25; 
50. $7.00; 55. $25.50; 60. $2.60 ; 60 H. $2.35; 61. $2.25; 
62, $5.65; 65, $3.15; 65H, $2.60; 71, $3.95; 71 H, $3.20; 
72. $4.85; 74. $10.25; 75. 75c; 78, $3.25; 85, $4.60; 90. 
$3.95; 92, $4.00; 93. $4.85; 94, $5.65; 95, $7.00; 97, 
$3.95; 98, $2.00; 99. $2.00; 100, 60c. lOl, 50c; 102, 95 ; 
103, $1.25; no, $1.30; 112, $4.50; 118, $7.45; 120, $1.75; 

130, $1.80; 131. $2 75; 140, $3.00; 146, $4.00; 147, $4.25* 

148. $4.65; 171, $5 95; 190, $2.90; 191, $2.90; 192, $2.85; 

203. $1 50; 212, $3.10; 220, $1.70; 278, $3.25; 289, $4.00. 

444, $11.00; 602. $4.30; 603, $4.90; 604, $5.30; 6040, 
$5.55: 604H. $6.15; 605, $6.15; 6050, $6.45; 605H, 

PLANES—Continued. 

$6 76. 606, $7 85; 6060, $8.25; 607, $9.90; 6070, $9.45; 
608 $10.70; 6()8C. $11.20. 

No. 39— H. $2.90; %, $3.20; H. $3.40; %. $8.55; %, 
$8.70; 13 16. $3.85; %, $3.85; 1. $3.96. 

Stanley Block Plane Irons —100 and 101, 15c; 102 and 
103. 20c; 110 and 130, 80c; 120 and 220, 40c; 140, 50c; 
9H and 9%. 40c: 15, 16, 17, 18. 19, 40c: 60 and 65. 40c. 
3H inch, 75c. No. 41. 20c. No. 44. 50c. No. 600, $2.00. 
inch. 15c; 3 H inch, 20c. No. 861, 40c. No. 862, 65o. No. 
371. $1.00. 

PLATES. GAS, HOT—No. 501, $8.50 each; 502, $5.75; 508, 
$8.50; 702, $7.75; 708, $11.50; 722, $8.50; 728, $12.50; 
1001. $2.50: 1002. $4 25. 

PLIERS— Klein’s No. 201—6-inch, $3.25 each; 7-inch. $3.50; 
8-inch, $4.00; 9-inch, $4.75. Bernard's No. 102—4H-inch, 
$1.50; 5 H inch, $1.85; 6 H-inch. $2.25; 8-inch. $8.25. 
PLUGS—Spark—$1.00 eaeh 

PLUMBS AND LEVELS—Metallic Stanley-No. 86, 6-iBoh, 
$2.00; O-ineh, $2.25; 12-inch, $2.75; 18-inch. $8.50; 24- 
inch. $4.00. No. 87, 12-inch, $8.75; 18-inch. $4.50; 84-ineh, 
$5.25. No. 87G, 12-inch. $3.75; 18-ineh. $4.50. No. 840, 
4-inch. $1.65 ; 6-ineh, $2.00; 8-ineh. $2.75; 10-ineh, $8.26. 

Wood, Stanley or Disston—No. 00, $1.60: 0, $1.65; 2, 
$2.25; 8, $2.75; 8. $8.50. No. 18. 26-iBeh, $8.26; 28-iBeh, 
$8.35; 80-ineh, $8 85. No. 15, 26-inch. $8.85; 28-ineh, 
$4.00; 80-inch, $4.00. 80, $8.85; 85, $8.00; 45H. $4.76. 

No. 93. 26 in^. $4.65; 28-ineh. $4.85; 80-ineh, $6.00. 96, 

$7.75; 96. $9.25; 102, 75e; 104, $1.00. 

Pocket, Stanley—No. 81, 2H-inch, 66e eaeh; 8-iBeh, 66e; 
8 H inch, 75e. No. 41, 20c. No. 44, 50e. No. 600, $2.26. 

Extra Level Glasses—No. 1, 1% to 2 iBeh, 16e eaeh; 2H- 
inch, 15e; 8 H-inch, 20c. No. 861, 40e. No. 862, 65e. Mo. 
871. $1.00. 

POKERS. STOVE—No. 100, Straight, 20-ineh. 20e; 196, Bent, 
20-inch, 20c. 

POLISH (AUTO)—Durolac, I pt., 60e; 1 ql., $1.90. 

POLISH (FURNITURE)-Durola& 1 pt., 60e; 1 qt.. $1.99. 

Oalol, H nt., 40c eaeh; 1 pint, 50e; 1 quart, 80e; H gallon, 
$1.25; 1 nllon, $2.25; 5 gallons, $7.50. 

Liquid veneer, 4 ounce, 25e eaeh; 12 ounce, 60e; 1 quart. 

$ 1 . 00 . 

0-(7edar—4 ounce, 80c eaeh; 12 ouBoe, 69c; quart, $1.26; 
H gallon, $2.00; gallon, $3.00. 

Johnsin's Prepared Wax, 5 ounce, 46c eaeh; 1 pound, 85e. 
2 pounds, $1.70; 5 pounds, $8.00. 

METAL—NobOHo, H pint, 50e eaeh; 1 pint, 76c; 1 quart, 
$1.25. 

SHOE—Shuwhite, 15e each; Midnight Oil. 25c; Royal, 16c; 
Jet-Oil. 15c; 4 C S Shoe Satin, lOe; 9 0 8 Shoe Satin, 15e; 
1 C Satinnia. 10c; 2 0 Satinola, 15e; 6 P 8 Shoe Satin, lOe; 
10 P 8 Shoe Satin, 15e; 6 P Satinola. 10c; 10 P. Satinola, 
15c. 

STOVE—Liquid, No. 6 Black Silk, 20e eaeh; 8, Black Silk, 
25c; 2, Black Eagle, 25e; 10 E. Enaraeline, 15e. 

Paste. No. 5, Black Silk, 15c eaeh; 10. Black Silk, 26e; 
20. Black Silk, $1.75; 01, Black E^le, 45e; 96 Black Eagle, 
$2.00: 4 E, Enameline, 15c; 6 E, Ei.ameline, 15e; 75 Black 
Jack. 25c: 1 Rising Sun. 10c. 

PULLERS—Nail—Rex, $1.85 each ; Rex, Jr., $1.16; Red Devil, 
$2.50; Morrill’s, $3.00; Little Giant, $2.00. 

PULLEYS—Brass Screw, No. 85, H*ineh, 16c each; %, 80e: 
%, 25c; 1, 30c; 1%, 85c: IH. 40c. No. 87, %-lnck, 86c 
Clothes Line—No. 80. 8H'incK 45e; No. 60, 6-iBeh, 70e; 
No. 64. 20c; No. 65. 2H-inch, lOe; No. 67, 25e; No. 160, 
2-inch, 25c; No. 6500. 5 H inch, 55e; No. 6500G. 6H-iBeh. 
65c. 

Hay Fork—No. 666, for rope, 76c; No. 1661, for wire 
rope, $1.85. 

PULLEYS—Frame—No. 4, Ottumwa, per dos., 90c; No. 6, 
$1.00; No. 9, 95o; No. 106, 90o; No. 109, 90c. T 

Digitized by 
















































180 


HARDWARE WORLD 

BETATL SEUJNO PBIOES-^ntiniMd 


PUMPS—P. 8.—1. $3.60; 2. $4.00; 8. $5.00; 4. $6.00. 
PUTTY—Per lb.. 15c. 


RAIL, DOOR HANGER—Set Hangeri. 

RAKES, GARDEN — Malleable. 12-tooth, 70e each; 14-tooth, 
80c. Steel Straight, 12 tooth, $1.10; 14-tooth, $1.25. Steel 
Row, 11 and 12-tooth, $1.85; 18 and 14-tooth, $1.45; 15 

and 16-tooth, $1.60. Lawn, 85o. 


RASPS— 

8" 

10" 12" 14" 

16" 

Plat Wood. 

... .50 

.70 .95 1.25 

1.65 

Half Round Wood.. 

... .55 

.75 1.00 1.35 

1.75 

Half Round Cabinet. 

... .70 

.95 1.25 1.60 

2.00 

Horse Hellers, Plain 

- T , . . , 

.45 .65 

.85 

Horse Hellers, Tanged. 


.80 

1.10 

RAZORS (SAFETY)— 

Evaraady— 


No. 

700, each. 

.. 1.00 

No. 

706 B, 6 Blades, Pkg. . 
706 B, 12 Blades, Pkg. 

.40 

2, each. 

.. 8.00 

.65 


Gem 



800, each. 

.. 1.00 

800 B. 7 Blades, Pkg.. 

.60 


Enders 


900, each. 

.. 1.00 

900 B, 5 Blades, Pkg. . 

.85 

Durham Domino 


1, each. 

.. 1.00 

3 Blades, Pkg. 

.80 

2, each . 

.. 2.00 

5 Blades, Pkg. 

.50 


Gillette 


Old Type- 


Blades— 


Brownie . 

Pioneer . 

Pocket . 

.. 1.00 
. . 2.50 
.. 8.00 

6 Blades. % pkg.... 
12 Blades. Pkg. 

. .50 

1.00 

Now Typo — 


Each. 

5.00 

New Standard. Bostonian. 

Gold Plated. 

6.00 

Richwood, Big Follow— 

Traveler . 

7.50 


AutoBtrop 

5.00 

1. 7. 8. set. 

.. 5.00 

254S. set . 

15, sat. 

.. 6.50 

600 B. Blades, pkg... 
600% B Blades, pkg.. 

1.00 

25. sat. 

.. 8.50 

.56 

251, sat. 

. . 5.00 




REELS—Hose—No. 1 Wire, $1.65 each ; No. 1 Wood, $2.75. 


REVOLVERS— 

Oolts, Model Each 

Pocket Positive .23 00 

Police Positive l^ee...25,00 
Police Positive Tgt...27.00 

Army Special .26.00 

New Service .81.00 

Single Action .20.00 

Iver Johnson— 

Model 1900; .22, .32, 

or 88 — 

2 H-inch . 5.00 

4^-inch . 5.50 

Hammer Hammerless 
8. $10.00 $11.00 

4 . 10.50 11.50 

5 . 11.00 12.00 

6 . 11.50 12.50 

Smith A Wesson — 

1905 Military and 

Police .81.00 

Regulation Police ....29 00 
1903 Hand Ejector....27.50 
38 S. & W. Perfected. .27.50 

1908 Military.35.00 

1911 Target—6-inch .. 31.50 
10-inch. .28.00 


New Departure— 

.32 caliber.25.50 

.38 caliber.27.50 

1017 Army, 45 caliber. 35.00 
RIELES—No. and Model-^ 
Benjamin Air—* 

E. 5.25 

Daisy Air— Each 

25 5.25 

40 5.25 

8.3,25 

80 . 2 75 

11 . 2.25 

12 . 1.75 

King Air— 

4 . 2.50 

5 . 2 75 

5B . 8.50 

10.90 

21 . 1.50 

22 . 1.75 

Marlin— Uarh 

20, Round barrel.19.50 

27, Round barrel.31.00 

Octagon barrel ....32.75 

38, Octagon barrel.... 21.50 

39, Octagon barrel.... 26.50 

93, Round barrel.32.50 


Octagon barrel ....34.00 

Carbine .32.50 

Remington— 

4 TD—Octagon Brl...ll.65 
6 TD—Round Brl.... 7.85 
8 A TD—Round Brl..62.00 

12 TD—Round Brl_22.00 

TD—Octagon Brl.25.55 

14 A TD—Standard.. .49.50 

TD—Carbine.48.45 

16 A TD—Standard. .42.00 
Savage— 

1899 250-8000 .51.00 

1899 TD. Peath'wt. . .46.00 

1899 8F .89.00 

1904 TD, Single shot. 8.50 
1914 TD. Hammerless.21.00 
Stevens— 

Little Scout. 5.40 

Crack Shot . 6.85 

Marksman . 8.65 

Favorite . 9.85 

70 TD. 22.15.00 


Winchester— 

86 TD .33. Rd. Brl...61.50 
90 TD. .22. Oct. Brl...24.75 
Cal. 25 20. 32. 38. 44— 

92 SF. Rd Bbl.31.75 

92 SF. Oct. Bbl.38 75 

92 SF Carbine. Rd...28.75 

92 TD. Rd. Bbl.44.25 

92 TD. Oct. Bbl.46.25 

Cal. 32 40. 38-55— 

94 SF, Rd. Bbl.85.50 

94 SF. Oct. Bbl.38.50 

94 SF. Carbine, Rd...33.00 

94 TD. Rd. Bbl.49.25 

94 TD, Oct. Bbl.52.25 

Cal 25 35 Win., 80 Win., 
32 Win. Special— 

94 SF. Rd. Bbl.87.50 

94 SF, Carbine, Rd_34.75 

94 TD. Rd. Bbl.51.25 

94 TD. Oct. Bbl.54.25 

30 Army, .303 British, 80 

Govt. ’06. 85, 405— 

95 SF. Rd Bbl.49 25 

95 SF, Carbine, Rd_49.25 

95 SF. Musket. Rd_58 00 

95 TD. Rd. Bbl.62 25 

02 SS. .22. Rd. Bbl.. 7.50 

08 22. Rd. Bbl.41.00 

04 SS. .22, Rd. Bbl. . . 9.00 

05. 3!5. Rd. Bbl.47.50 

06 22. Rd. Bbl. .21.50 

06 Expert, .22. Rd_24.75 

07.351, Rd. Bbl.57.50 

10,401, Rd. Bbl.57.50 


52, Bolt Act.. .22, Rd.57.60 
87. 88, Makt., .22, Rd.49.25 

97 SF .42.75 

97 TD.46.00 

11 TD.61.50 

12 Hammerleas, TD ..54.25 

12 Tournament .82.25 

12 Trap .101.00 

12 Pigeon.197.00 

12 Hammerlesa TD, 

Toum. with 


Pigeon Eng.260.00 

Add $10^75 to Toumn- 
ment grade ahotgnn for ez- 
tenaioB action alide handle, 
model 12, and $17.25 to 
Trap or Pigeon grade for 
extenaion action alide han¬ 
dle, model 12. 

Pricea are thoae auggeated 
by the manafactarer and in¬ 
clude Government Exciae 


Ventilated Rib ...154.25 
Trap .164.00 

Tax paid by 
turer. 

the mannfae* 

RIVETS—Slotted (Jlineh, 
lOO’s, lOo box. 

Copper—With Burrs— 

Coppered Steel—No. 

50's, 15e 

box. 

Size. % Lbs. 

Lbs. 

Size. 

% Lbs. 

Lbs. 

7—St’rLgths. .30 

8 “ .30 

.55 

7—Asst. . . 

. .30 

.55 

.55 

8 

. .30 

.55 

9 *' .30 

.55 

9 “ . . 

. .30 

.55 

10 “ .30 

.55 

10 

. .30 

.55 

12 “ .30 

.55 

12 

. .30 

.55 


Copper Iron, with Burrs—08 Asst., 15c, H-lb. box; 010, 20c. 


RIVETS—Tinner’s— 

Tinned (in bulk), 25c. 

Tinned (in papers)— 8 - 02 ., 25c; 12-oz., 30c; 14-ox.. 85c: 

1-lb., 4U«; iVi'lb.. 45c; 2-lb., 60c; 2H-lb., 70c; 8 % lb., 
$1.00; 41b., $1.10; 5-lb., $1.20; 6 -lb.. $1.40; 7Ib.. 
$1.65; 8 -lb.. $1.90; lO-lb., $2.65; 12-lb.. 8.25; 14-lb.. 
$3.75. 

Tubular Harness—50S, per box, 15e; 1008, 25c. 
ROOFIN(?—(See Paoer). 


OPE—Cotton— 

3/16 

% 

% 

% 

% 

% 

% 

1 

Kt per III . . . 

. UG 

45 

20 

12 

M 

o 

4% 

8 

Cents per ft.. . 

1 

1% 

3% 

5% 

9 

11 

20 

30 

.M am la— 

S 16 

% 


% 

S 

% 


1 

Ft. per lb. ... 

.. 80 

55 

27 

13% 

7% 

6.1 

4.5 

3.8 

Cents per ft.. . 
Sisal— 

. % 

% 

1% 

2% 

.4 

.5 

.6% 

.8 

Ft per lb. 

. 70 

40 

24 

14 

8 

6.8 

4 9 

3.6 

Cents per ft. .. 

. % 

% 

1% 

2 

8% 

4, 

5% 

7% 

Galv.Wire— 

3/16 

% 

% 

% 

% 


% 

1 

Cents per ft.. . 

.1% 

2% 

4% 

7% 





Thimbles . 


05 

05 

10 

*15 

is 

*i .5 

’26 

Clips, Galv. . . 


15 

10 

15 

20 

25 

35 

45 

Clips, Jap’d . . 


15 

10 

10 

15 

25 

30 

35 


ROPE—(Portland Cordage Co. list)— Basis Prices —pi»r lb., 
\-in. diameter or larger—Manila, Cloverleaf, 25c; Manila, 
Seaport, 20 c; Life Line Lariat, 8 or 4 strand, 33c; Bronco 
Lariat, Red Thread. 3 or 4 strand, 30c; Black Hawk Lariat, 
4 strand. 7 16-in 2 ne; White Sisal T.ariat. Red Thread, 8 er 
4 strand, 20c; White Sisal, 20 c; Sisal, 20 c. 

Differentials—3 Ifi in dia. (6 thread fine), 2V6c: H-in- 

5- 16-in. (6 and 9 thread), 2c; %-in. (12 thread), l^e; 
7-16, V4, 9-16-in. (1%. ivi. 1% cir.). Ic; %-in. (2-in. cir.), 
14 1* 

RULES, Boxwood; Lufkin Stanley — 171 (36), each, 55c: 
372 (36^), 80c; 886 (32), 85c; 888 (32%). $1.25; 465 
(69), 20c; 651 ( 68 ). 25c; 702 (18), 45c; 751 (61). 35c; 
761 (63). 45c; 762B (7), $.1.00; 771 (84). 70c; 780 

(62%), 85c; 781 (62). 75c: 781C (62C). $1.65; 808 (5), 
$ 1 . 10 ; 861A (53%), 85c; 862C (83%), $1.35; 871 (52). 
75c; 882 (76), $1.15; 881 (54), $1.00; 3851 ( 66 %). 65c. 
3861 ( 66 %). 75c; 3881 ( 66 %), $1.65; 4888 (94). $3.00. 

Zigzag, Aluminum — No. 423. 8 -inch, each, $1.15; 424, 

4-inch, $1.50; 425, 5-inch, $1.75; 426. 6 -inch. $2.25. 

Riveted Joint: Yellow — No. 803F, 8 -inch, each, 25c; 
804F, 4-inch, 30c: 805P, 5-inch, 40c; 806, 6 -inch, 45c. 

White—853F, 3-inch, each, 30c; 854F, 4-inch, 35c; 855F, 

6 - inch, 45c: 856P, 6 -inch, 55c. 

Concealed Joint — No. 04, 4-inch, each 45c; 05, 5-inch, 
60c; 06, 6 -inch, 70c; 08, 8 -inch, 90c; 104, 4-inch, 50c; 

105, 5-inch, 65c; 106, 6 -inch, 75c; 108, 8 -inch, $ 1 . 00 ; 

703, 3-inch, 25c; 704. 4-inch, 30c; 705, S inch, 40c; 706, 

6 -inch, 45c; 708, 8 -inch, 65c; 703, 8 -inch, 30c; 704, 4-inch, 
35c; 705, 5-inch. 45c; 706, 6 -inch, 55c. 

With Hook—No. H8516, 6 -inch, each, 55c; H8526, 6 -inch, 
60c. 

Rules. Steel— No. 17, Blacksmiths*, 90e each; 041, Pocket, 
25c; 1131, 1141. Zig-zag, 65e; 1132, 1142, Zig-sag $1.25; 
1143. Zig zag. $1.85. 


SAWS — Gross CJut — 

A51 and 52 

S 520 S503 and518 V251 and 262 V860 V361 

5.$ 7.65 _ _ $ 6.70 $5 65 


5%... 8.55 _ _ 7.40 6.30 

6 . 9.60 $12.80 $ 8.60 8.10 6.85 

6%... 10.85 14.40 9.80 8.80 7 40 

7 . 12.12 16.00 10.85 9.45 8 00 

7%. 17.60 11.95 10.10 8 55 

8 . 19.35 18.10 10.85 9.15 

8%... . .. 21.30 

9 . 23.30 

10. 27.35 

One-Man Cross Cut — AlOOO A749 8222 

8.$5.55 $4.70 $3 95 

8%. 3.65 5.30 4.45 

4 . 4.15 6.00 5 00 

4%. 4.60 6.60 5.55 

5 . 5.25 7.40 6.10 

6%. 6JfO> ..¥ 6.55 
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BA WS—Hand¬ 
el. 62, 361 862, 

Simondi Blue Kibbon, or 
12 Ditston or 69 Atkini 

18 inch .2.95 

20 inch . 8.20 

22 inch . 8.50 

24 inch.8.80 

26 inch . 4.10 

28 inch .4.45 

71, 72, 871. 872, 

Simonds Blue Kibbon: 

D8 Diseton or 51 Atkmi 

IB inch .2.85 

20 inch .2.60 

22 inch . 2.80 

24 inch . 8.00 

26 inch . 8.15 

28 Ineh . 8.60 


22 inch. 2.60 

24-inch . 2 75 

26-inch. 2.90 

28 inch. 8.40 

No. 10 Simonda or 7 Dieston 

18 inch . 2.10 

20 ineh . 2.25 

22 inch . 2.50 

24 ineh. 2.60 

26 inch.2.75 

28 inch . 8.25 

No. 120 Disiton 

26 ineh . 6.20 

28 ineh . 6.60 

No. 112 DiMton 

26 inch . 5.25 

28 inch . 5.60 

No. D 100 or No. D 20 


10% Simonds 
18-ineh. 

.. 2.20 

26 

Disston 

ineh . 

4.86 

20-ineh. 

.. 2.85 

28 

ineh . 


4.85 

tws— 


lO-in. 

12-in. 

14-in. 

16in. 

Back, No. 4 
(Sd. No. 96). 


2.50 

2.75 

8.25 

8.50 

Compass. No. 2 

(Sd. No. 87)_ 


.76 

.75 

.80 

.85 

Compass, No. 80.... 


.45 

.45 

.45 

.45 

Kitchen, No. 0. 



,70 

.76 

.80 

Butcher— 

18-in. 

20-in. 

22-in. 

24-in. 

26-‘n. 

No. 5 (Sd. No. 250) 

.. 3.50 

8.50 

8.75 

8.76 

4.00 

No. 7 (Sd. No. 255) 

.. 2.50 

2.75 

2.75 

8.00 

.... 

No. 70 . 

.. 1.75 

1.86 

2.00 

2.10 

... . 

Panel— 

No. 7 (Sd. No. 10). 

.. .200 

2.26 

2.50 

2.75 


No. 8 (Sd. No. 72). 

.. 

2.50 

2.75 

8.00 


No. 12 . 

.. 8.00 

8.25 

8.50 

8.75 


No. 091 . 

.. .95 

1.00 

1.10 

1.25 

.... 

Plymouth . 

.. 2.25 

2.85 

2.50 

... . 



BUCK—No. 40, $2.00; No. 302, $1.85; No. 617, $1.35; No. 
618, $1.35; No. 623, $1.50; No. 677, $2.10. 

Blades—No. 4. 4B, 66. 75c; No. 77. $1.25. Bods, 20o. 
Coping—No. 100, 80c; No. 110, 45c. 

Keyhole—No. 5, 46c; No. 95, 76c. 

Prnninjr—Disston No. 4. 16-in.. $1.76; 18-in., $1.85; No. 
50, 12-in., $1.10; 14-in., $1.15; No. Ill, $2.00. 


SAW CLAMPS—No. 8. $2.50; 0, $1.85. Perfection, No. IW, 
$2.50; No. 8W, $8.26; No. 2W, $8.50; No. 11, with Guide. 
$8.25; Bishop's No. 750, 85e; Steams' No. 105, $2.75; No. 
200. $1.75; N88. $2.25; No. 8, Disston, $4.50. 


SAW SETS— 

201 G A P. 1.50 

Spec. Morrill.2.00 

106 Morrill.60 

1 Morrill.2.00 

10 . 1.20 

77 . 1.00 

SAW TOOLS— 

Clipper Outfit . .75 

Morrill's Baker Gangs— 

No; 1. 1.60 

No. 6. 2.26 

No. 9.2.60 

Atkins Raker Swage.. .45 

6-M Tooth Gauge.25 

Jointers Pikes Perf... .75 

Jointers No. 7 Stems. .70 


X CUT— 

Morrill No. 8. 1.80 

Baker No. 8.2.85 

Colonial. 1.40 

7 Taintor .2.00 

28 Triumph . 1.65 

Hammer .85 

Lerer .25 

Morin No. 2. 8.25 

Morin No. 2%. 4.50 

Morin No. 3. 3.00 

Setting Tool Disston— , 

No. 100. 86 

No. 4 Setting Blocks— 

No. 4 Blocks, Morin.. 1.25 
Swages No. 0 Disst... 4.75 
Swages. Whitings.... 1.00 

Atkins, Rex . 1.00 

Atkins, Excelsior.85 


SCAIjES: Counter—508, each. $25.00- 510, $27.00. 

Family —1021, each, $2.50; 11021, $2.75; 1621, $4.75; 
6021, $2.50; 16021, $2.75. Extra Scoops, each. $1.25. 

Peddlers’—243, each. $5.25; 243E. $5.75; 243G, $6.00; 
262, $8.00,; 272, $9,75; 343, i»‘*.75; 843E', $5.00; 343G, 
$5.00; 0346, 1^5.25; 0344E. $5.75. 

Platform- 500-lb., each. $30.00; 1000-lb., $37.50. 

Spring Balance — 50, each, 25c; 51, 40e; 81, 55c; 84, 
$1.25; 86, $3.25; 87, $5.50; 2022, $7.75. 

Scale Beams—200-lb., each, $4.00; 800-lb.. $6.25; 400-lb.. 
$7.50. 

Extra Poises — 1-lb., each, 75c; 2-lb., 85c; 8-lb,, $1.10; 
4-lb., $1.25. 

SCISSORS—Oast—No. 10, 60e each: No. 44. 7H inek. 60c; 
8 ^ inch. 65c; 240. 4 inch, 25c; 4H inch. 80c; 255, 4 inch, 
30c; 4^ inch. 35e; 5 inch. 85c; 5H inch. 40c; 6 inch, 45c; 
820. 85c; 850, 75c. 

Wiss—No. 4BH. $1.25 each; 54%, 85c; 155, 90c; 56%. 
95c; 56. $1.00; 66%, $1.05; 57, $1.10- 154%, $1.00: 155, 
$1.05; 155%. $1.10; 156, $1.15; 156%, $1.25; 157, $1.80; 
364. $1.10; 864%. $1.15; 865. $1.20; 866, $1.25; 463, 95c; 
463%. $1.00; 464. $1.10; 578, $1.15; 5783^, $1.25; 674%, 
$1.40; 663, $1.15; 668%, $1.25; 664, $1.40; 768, 95c; 
768%, $1.00; 764, $1.05; 764%, $1.10; 765, $1.15; 765%, 
$1.20: 766. $1.25; 778, $1.05; 778%, $1.10; 77A $1.15; 
814, $1.15; 814%, $1.20; 815, $1.25; 815%, $1.80; 816, 
f 1 3.5. 

SCOOPS—Common Hollow Back — Black — No. 2, $1.75 each; 

8 , $1.75; 4. $1.85; 5, $1.85; 6, $1.90; 7, $2.00; 8, $2.10; 

9. $2.25; 10, $2.85. 

SCREEN DOORS—(See Doors). 


SCREENS, WINDOW—Adjustable Continental Wood Frame— 
No. 1583, 55c each; 1833, 60c; 2433, 75c; 2437, 85c; 2837, 
95c; 3038, 95c; 3037, $1.05. 

Sherwood Steel Frame—No. 1833, 75c each; 2433, 90c; 
2487, 05c; 8037, $1.20. 

SCREWS— 

Machine—Brass—Flat or Round Head: 

Prieea shown are for full gross pacK.'geo. For price of 
one dozen, use one-tenth of the full package price shown. 


Diameter 

%-in. 

%-in. 

%-in. 

%-in. 

1-in. 

2 . 

.30 

.30 

.35 

.40 

• •. 

3 . 

.30 

.30 

.35 

.40 

... 

4. 

.30 

.30 

.35 

.40 

.40 

6. 

.30 

.35 

.40 

.45 

.60 

8 . 

.50 

.55 

.60 

.65 

.80 

10 . 

.65 

.75 

.85 

1.00 

1.25 

12 . 

.85 

1.00 

1.10 

1.25 

1.50 

%''(14).... 

1.60 

1.75 

2.00 

2.10 

2.40 

5/16’'(16) .... 

. . • 

2.75 

3.00 

3.25 

8.75 

CO 


3.25 

8.50 

8.75 

4.50 

2 . 

3 . 


1%-in. 

1%-in. 

1%-in. 

2-in. 

4 . 


. . .50 

.65 


... 

6 . 


. . .70 

,90 

i.is 

1.80 

8 . 


. . .95 

1.15 

1.35 

1.60 

10 . 


. . 1.40 

1.50 

1.75 

2.00 

12 . 


.. 1.75 

2.00 

2.25 

2.50 

%''(14).... 


. . 2.75 

3.00 

3.25 

8.75 

5/16"(16)_ 


.. 4.25 

4.75 

5.25 

5.76 

%"(18).... 


. . 5.25 

6.25 

6.75 

7.25 

Iron—Plat or 
Diameter 

Round 

%-in. 

Head; 

%-in. 

%-in. 

%-in. 

1-in. 

2 . 

.20 

.20 

.25 

.25 

... 

3. 

.20 

.20 

.26 

.25 


4 . 

.20 

.20 

.25 

.25 

.80 

6 . 

.20 

.25 

.25 

.30 

.85 

8 . 

.25 

.80 

.80 

.35 

.40 

10 . 

.35 

.40 

.45 . 

.45 

.45 

12 . 

.45 

.45 

.50 

.50 

.60 

%''(14).... 

.60 

.65 

.65 

.70 

.75 

5/16"(16)_ 


1.00 

1.00 

1.10 

1.20 

^''hs).... 


1.20 

1.25 

1.30 

1.86 

2 . 

3 . 


1%-in. 

1%-in. 

1%-in. 

2-in. 

4 . 


. . .85 

.40 

... 

. .. 

6 . 


. . .40 

.45 

.50 

.65 

8 . 


. . .45 

.50 

.60 

.75 

10 . 


. . .55 

.65 

.75 

.85 

12 . 


. . .60 

.70 

.80 

.90 

%''(14). .. . 


. . .90 

1.00 

1.25 

1.50 

5/16''(16) . . . . 


. . 1.40 

1.60 

1.75 

2.00 

%''(18).... 


. . 1.50 

1.75 

2.00 

2.25 

CREWS: U. S. S. Thread, Iron— 
Length (inches) %-in. 5/16-in. 

%-in. 

7/16-in. %-in. 

% . 

.25 

.25 

.35 

.40 

.60 

% . 

.25 

.25 

.35 

.40 

.50 

1 . 

.25 

.30 

.35 

.45 

.65 

1% . 

.30 

.35 

.40 

.50 

.65 

1% . 

.35 

.35 

.40 

.50 

.60 

1% . 

.35 

.40 

.45 

.55 

.65 

2 . 

.40 

.40 

.45 

.60 

.70 

2% . 

.40 

.45 

.50 

.65 

.75 

2% . 

.45 

.50 

.55 

.70 

.80 

3 . 

.50 

.55 

.60 

.75 

.90 

8% . 

. . . 

. . . 


.85 

.95 

4 . 




.90 

l.Ofl 

% . 


%in. 

. . .70 

%-in. 

%-in. 

1-in. 

% . 


. . .75 



... 

1 . 


. . .75 

1.66 

1.65 

. .. 

1% . 


. . .80 

1.00 

1.65 

2.10 

1% . 


. . .85 

1.10 

1.75 

2.10 

1% . 


. . .90 

1.25 

1.90 

2.10 

2 . 


. . .95 

1.30 

2.00 

2.35 

2% . 


. . 1.00 

1.40 

2.25 

2.50 

2% . 


.. 1.10 

1.50 

2.40 

2.75 

3 . 


.. 1.25 

1.60 

2.65 

3.00 

3% . 


. . 1.40 

2.10 

2.85 

8.50 

4 . 


. . 1.50 

2.25 

3.00 

4.00 

S. A. E. Thread—Steel: 

Length (inches) %-in. 

% .25 

5/16-in. 

.30 

%-in. 

.35 

7/16-in. 

.50 

% . 


. . .30 

.35 

.40 

.50 

1 . . 


. . .30 

.35 

.40 

.55 

1 % . 


. . .30 

.40 

.40 

.55 

1% . 


. . .35 

.40 

.45 

.60 

1% . 


. . .35 

.45 

.45 

.65 

2 . 


. . .40 

.45 

.50 

.70 

2% . 


. . .45 

.50 

.55 

.75 

2% . 


. . .50 

.55 

.60 

.80 

2% . 


. . .55 

.60 

.65 

.85 

3 . 


. . .60 

.65 

.70 

.90 

3 % . 


. . .70 

.75 

.80 

1.00 

4 . 


. . .75 

.85 

.90 

1.15 

% . 


%-in. 

. . . .55 

9/16-in. 

%-in. 11/16-in. 

% . 


. . . .55 



. . . 
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RETAIL SELLIKa PBIOES— Continiied 


SCREWS—Continued. 

V4-in. 

9/16-in. 

%*in. 

11/16-in. 

1 . 

. . .55 

.90 



1*4 . 

. . .60 

.90 



1V4 . 

. . .65 

.95 

1.10 

1.30 

1% . 

. . .75 

1.00 

1.20 

1.40 

2 . 

. . .80 

1.10 

1.30 

1.45 

2V4 . 

. . .85 

1.20 

1.35 

1.60 

2*4 . 

. . .90 

1.30 

1.45 

1.70 

2% . 

. . .95 

1.35 

1.60 

1.80 

3 . 

. . 1.00 

1.45 

1.70 

1.90 

3V4 . 

.. 1.15 

1.60 

1.90 

2.10 

4 . 

. . 1.30 

1.85 

2.15 

2.15 


SQUARE HEAD SET—V. or U. 8. S. Thread— 


V4 . 

V4 -in. 

5/16in. 

%-in. 

7/16.in. 

V4-in. 

.15 

.15 

.20 

.20 

.30 

% . 

.15 

.15 

.20 

.20 

.30 

% . 

.15 

.20 

.25 

.25 

.35 

1 . 

.15 

.25 

.30 

.30 

.85 

1*4 . 

.20 

.25 

.30 

.35 

.40 

1V4 . 

.25 

.30 

.30 

.35 

.40 

1% . 

.30 

.30 

.35 

.40 

.45 

2 . 

.30 

.35 

.40 

.45 

.50 

2*4 . 

.35 

.40 

.45 

.50 

.55 

2V4 . 

.40 

.40 

.50 

.55 

.70 

3 . 

.45 

.45 

.60 

.60 

.80 

3V4 . 

. 



.65 

.95 

4 . 




.70 

1.05 


8. 

. 4.85 

6.00 

8.55 

12.00 

9. 

. t -r . t 

6.50 

9.25 

18.00 

10. 


7.00 

10.00 

14.00 

12. 


8.00 

11.50 

16.00 


SCREW DRIVERS—Machiniau . No. 51. 50c each; 51 Vi. 85c. 
52, 85c; 52Vi. $1.25; 53. $1.15; 53Vi. $1.65; 54. $2.65; 
<'auge, 15c; 10c full sheet. 

Yankee Ratchet—No. 11. 2-inch, 65c each; 8, 80c; 4. 
85c; 5. 95c; 6, $1.00; 8. $1.15; 10. $1.50; 12. 95c. No. 
15, 2-inch. 70c; 3, 75c; 4. 80c; 5. 85c. No. 80. $3.00; 81. 
$4.00; 85. $2.25; 60. $1.00; 130. $8.50. 


SCREW DRIVERS—G. 

A P — 

1%. 40c: 8, 40c; 

4, 50e. 

SCYTHES—Brush- 


Grass— 


No. 

Each. 

No. 

Each, 

400 . 

. 2.50 

200 .. 

. .. 2.50 

450 . 

. 2.35 

250 . 

. . . 2.35 

Weed— 


100. 

. . . 2 50 

300 . 

. 2.50 

150. 

. . . 2.35 

350 . 

. 2.35 




SHEARS—Bench—P. S. W.—No. 4, $14.75; No. 5. $12.50; 
No. 6, $10.75. 

SHEETS. IRON — Galvanized — 10 to 16, 10c; 18 to 24. 10c; 
26 to 27, 10c; 28, lOc; .30. 10c. Black, 12 to 16. 9c lb.; 
18 to 28, 9c. Add 10 per cent for cutting. Corrugated, Ptd., 
28 Ga., $8.25; Galv., 26, $12.00; 28, $10.50; Rockface 

Siding. $11.50. 


% . 

%in. 

V4*in. 

%-in. 

1-in. 

. \. 

% . 




... 

% . 

.50 




1 . 

.55 

.85 



1 *4 . 

.65 

.90 

1.50 


1V4 . 


1.00 

1.60 

2.15 

1% . 


1.10 

1.75 

2.40 

2 . 


1.15 

1.90 

2.50 

2*4 . 


1.25 

2.00 

2.85 

2V4 . 

.95 

1.35 

2.25 

3.00 

3 . 


1.50 

2.40 

3.25 

3V4 . 


1.65 

2.50 

3.50 


SHEETS—STEEL—Black, soft. 18-20, 22-24, 26. 27. 28. 80 
gauge, cut, 11c; 9c full sheet. 

Galvanized Flat, 12 14. 16. 18-20, 22-24. 26, 27. 28. 30 
gauge, cut, 12c; 10c full sheet. 

SHIELDS—Lag Screw — Expansion— 8EBCO —Per hundred 


list. 

8-16 inch . ... 


V4 . 

.88 00 

V4 . 


% . 

.45.00 

5-16 . 

.18.00 

% . 

. 65.00 

% . 


% . 

.95 0f» 

7-16 . 


1 . 


SHINGLES—Tin. 

5x7. $3.00; 

7x10, $6.00. 



4 


1.25 1.75 2.75 3.75 SHOT—Air Rifle, bulk. 20c lb.; 4 antf 6-os. tubes, 10c tube. 


WOOD—Steel. 


Flat or Round Head— 


Size. %-in. %-in. Vi-in. %-in. %-in. %-in. 1-in. 

0 to 2. . .25 .25 . 

8.25 .26 .25 .2u .26 .8U .80 

4 .25 .25 .25 ,26 .30 .30 .CO 

5 .25 .30 .30 .80 .30 .80 

6 .80 .80 .80 .30 .85 .85 

7 .80 .30 .30 .85 .85 ,85 

8 .30 .35 .35 .85 .85 .40 

9 .86 .35 .85 .36 .40 .40 

10 .40 .40 .40 .40 .4$ 

11 .40 .40 .40 .45 .45 

1?.45 .45 .45 .46 .5$ 

18.45 .60 .50 .55 

14 .45 .55 .65 .60 

15 .60 .60 .7C 

16 .65 .70 .90 

17 .95 

18 . 1,00 

20. 1.25 

Sis# 1^-in. IVi-in. 1%-iii. 2-in. 2V4 iB. 8)5-im. 8-in. 

8.80 .85 . 

4 .85 .40 . 

5 .85 .40 .45 .50 .55 .70 

6 .40 .40 .50 .55 .60 .70 1.05 

7 .40 .45 .50 .55 .60 .75 1.05 

8 .40 .45 .55 .60 .65 .80 1.10 

9 .45 .50 .55 .60 .65 .80 1.15 

10 .50 .50 .60 .65 /tO .85 1.16 

11 .50 .55 ,60 .65 .75 .90 1.16 

12 .55 .60 .65 .70 .80 .95 1.15 

18.60 .65 .70 .80 .85 .95 1.20 

14 .65 .70 .80 .85 .95 1.00 1.25 

15 .75 .80 .95 .95 1.10 1.15 1.86 

16 .90 1.00 1.05 1.10 1.25 1,80 1 60 

17 .90 1.15 1.26 1.20 1.85 1.50 1.7$ 

18 . 1.15 1.35 1.40 1.50 1.60 1.65 1.95 

20. 1.40 1.50 1.60 1.70 1.85 2.05 2.25 


Round Head, Blued—Sell at 10 par cent advance over 
prices shown for Flat Head Bright. 


SAFETY SET—(Briito)— 

V4 inch, 10c each; 5-16, 10c; %. 10c; 7-16, 10c; Vi. 12V4«; 
%, 15c; V4. 20c; %, 25c; l-inch, 85c. 


SCREWS—Gimlet Point, Square Head ' Jer 100)— 
V4''and 5/16” 


1. 1.60 

1V4 . 1.60 1.95 _ _ _ 

1%. 1.75 2.00 .... _ _ 

2. 1.75 2.10 2.95 4.25 _ 

2 Vi. 1.90 2.30 3.20 4.65 _ 

3 . 2.00 2.50 3.45 5.00 7.00 

3Vi. 2.15 2.65 3.70 5.85 7.50 

4 . 2.30 2.85 3.95 5.70 8.00 

4Vi. 2.45 3.00 4.20 6.05 8.50 

5 . 2.60 8.20 4.45 6.40 9.00 

5Vi. 2.75 3.45 4.75 6.75 9.50 

6 . 2.85 3.60 5.00 7.15 10.00 

6 Vi. 3.75 5.25 7.50 10.60 

7 . 4.00 5.50 7.85 11.10 

7 Vi. 4.20 5.75 8.20 11.55 


Balls, Nos. 0, 00. 000. 20c lb. Buck Nos. 1, 2, 8. 20c 1b. 
Drop Nos. 1 to 12. B. BB. BBB, 20c lb. Chilled, 8 to 9, 20e 
SHOTGUNS—Note; E signifies Automatic Ejector; NE, signi¬ 
fies Non-Ejector: SF signifies Solid Frame; TD signifies 
Take-Down. 

American Double Banr41—Hammer, $30.00; Hammerlesn. 
$24.00. 

Fox, Double Barrel—Grade A—NE. $62.00; E $74.50. 
Grade O—E. $115.00. Sterlingwortb—NE, $48.00; E $60.50. 
Trap—E. $160.00. 

Ithaca Double Barrel—Grade 1—NE, $47.50; E, $62.50 
Field—NE. $37.50: E. $52.50. 

Ivor Johnson, Slnfle Barrel—Champion—NE. $18.00: B. 
$18.50. E. Rib. $16.00. 

L. 0. Smith, Double Barrel—Field—NE. $46.25 ; E. $58.50. 
Fulton—NE $85.00. Ideal—NE, $55.50; E $69.25. 

StsTens. Single Barrel—105, $18.00: 107, $13.50; 181, 
$32.50. 

StSTens, Double Barrel—215, $20.00; 235.; 815. 

$88.00: 88.S $32 40 - 345. $36.00* .S20 $43.50 

Remington BepeaUng—lOA, $52.50 each; lOAR, $62.10; 
100, $71.75; 10CRr$81.86; llA, $62.16; 11AR» $71.76; 
lie. $75.75; IICR, $85.85; 17A. $52.50. 

Winchester— 

97 SF. 12 Ga., Stand. 42.75 11 TD. 12, Trap-114.50 

97 TD, 12 Ga., Std.. 46.00 11 TD, 12, Pigeon. . .249 50 
97 TD, 12. Toum... 75.50 12 TD. 12. 16. 80 St. 54 25 

97 TD, 12, Trap_ 95 26 12 TD. 12. 16. 20 Tu. 82 25 

97 ID, 13, Pigeon.. .185.50 12 TD. 12 16 30 Tp.lOl OO 

11 TD, 12, Stand_ 61 50 12 TD. 12 16 20, Pg. 197.00 

Prices are those suggested by the manufacturer and in 
elude Governm»»nt Excise Tax paid by the manufacturer 
SHOVETiS—D or Long Handle, Round or Square Point—Plain 
Back Black—4th Grade, $1.85 each; Carter*!, $1.85; Amea, 
$2 25. 

Plain Black Polished — 4th Grade, $1.60 each; Carter*!, 
$2.00; Ames. $2 25. 

Riveted Strsp Back Black—Amee, $2.00 each. 

Riveted Strap Back Polished — 4th Grade, $1.50 each; 
Ames, $2.25. 

Solid Socket—Maynard—Black. $2.50 each; Polished. 

$2.65. 

Fire, Sheet Steel—Jumbo. 25c each; 64, Japanned, 20e; 
56, Japanned, 25c; 280, Galvanized. 20c. 

Special—Northwest—Pacific. $2.00 etch; Occident, $2.35; 
Maynard Patr . $2.60; Genuine Mayn, $2.75; Cheater, $2.00. 
SMOOTH-ON—75c lb. 

SOLDER — V& and V4, 85c lb.; No. 1. 90-100, 85e; Wiping. 
SPARKERS—Red Seal—No A141. $8.00; A152. $8.65; A162. 

f 4 .3 5 

SPRAYERS: Bucket Pump—805, each. $22.50; 324, $10.00; 
827V4. $6. 

Hand — Faultless, each, 60e; Miaty, 70c; Midget. 50e; 
Feeney. $22.50. 

Compressed Air—Meyers Pneumatic, each, $8.75; Utility 
Knapsack. $9.00. 

SPRAY PUMPS—Faultless Tin, 75c each: Barnes No. 254. 
$8.00; Barnes, 276, $12.30: Little Giant, 827 V4. $7.25; Acm« 
Pressure 845. $9 00: Defiance No. 824. $10.00. 
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SPRINKLERS. LAWN: Dew Drop—7-foot, braai, each, $3.26; 
8-foot, brass, $3.50; 8-foot. gsWanized, $2.85. 

Fountain—--<> 680601 , each, 90c. Square, 65c. 

PIuTius—V4-inch and %-inch. $2.25. 

Ring, each, $1.00. 

Ross. 59R. each. 80e. 

Thompson's—70, each, 35e; 75, 45c; 90, 25c; 95, 85c; 
100, 45c; 120, 50c; 135, 80c; 125, $5.50; 126, $6.00; 

127, $6.75; 130, $1.00; 131, $1.75. 

Will’s—4-foot, each, $1.35; 5-foot, $1.75; 6-foot. $2.00; 
7-foot, $2.50; 8-foot, $2.75; 10-foot, $3.50. 

SQUARES—Steel—No. 8, $2.00 each; 14. $1.85; 100, $2.25. 
Biued—No. 1. $8.00; 100, $8.25. 

Take-Down Rafter—No. 100, Polished, $4.55; Nickeled, 
$5.00; Blued, $5.60. 

Mitre—No. 1, 4-in., 65c; 6 in., 85c; 8 in., 95c; 10-in.. 
$1.25. No. 2, 4H -in.. 60c; 6-in., 80c ; 7 Vk in.. 85c; 9-iB., 
$1.10; 12-in.. $1.50. 

N. P.—No. 8, $3.00; 12, $1.75. 

Lufkin—No. 65. 9-in.. $2.00; 12-in., $2.25. 



4 

6 

f* 

10 

12 

12 . 

.55 

.85 

l.OO 

1.25 

1.55 

14 . 


.90 




20 . 


.85 

i.is 

i!35 

i!66 


Asses' Skin 


Steel 

786 1.66 

Metallic 

500 2.75 

503 4.00 

505 . 4.35 

506 6.85 

Pocket 

148 80 


145 1.00 

165 20 

3143 50 

100 5.O0 

103 7.75 

200 5.50 

203 9.00 

205 .18.00 

206 ..16.00 

240 4.35 

243 5.25 


246 9.00 

260 4.86 

263 6.86 

266 . 7.60 

266 .10.00 

550 . 4.00 

558 . 4.85 

555 . 6.86 

556 . 8.26 

1240 4.00 

12430 . 6.0C 

1260 4.50 

1263 6.66 


STAPLES—Fence Wire—Polished. 10c lb . tcaUanized, 10c. 
Poultry Wire. \ inch, 15c lb. 

STONES, SHARPENING—Aloxite or Carborundum—No. 107. 
$1.25 each; 108, $1.75; 109, $1.25; 110. $1.50; HI. 81.00; 
112, 85c; 116-117, $1.50; 118-120, $1.35; 121 123. $1.15; 
124-126, 90c; 180-182, 65c; 133 13.5. $1 25; 1.36-138, 75c; 
142-144, 65c; 145-147, 45c; 149, 20c; 174 176, $1.15; 177 
179, 65c; 180-182, 90c; 183-184, 65c; 195, 45c; 196, 60c. 

Pike’s Scythe—No. 39, 15c each; 40, 15c; 41, 15c; 42. 
2oc. 

STOVES: Cook—Perfection, Superfex burners—No. 302, two 
burners, $32.00; No. 808, three burners, $41.00; No. 804, 
four burners. $52.00. 

Perfection Oil Heaters— 

Heaters equipped with Steel Reservoirs (lead coated) — 
No. 520, black drums, nickeled trimmintrs. $7.75; No. 525, 
black drums, japanned trimmings, $7.75; No. 530, black 
drums, nickeled trimmings, $9.50; No. 630, blue enameled 
drums, nickeled trimmings, $12.00. 

Heaters equipped with brass reservoirs — No. 550, black 
drums, japanned trimmings, $9.50; No. 560, black drums, 
nickeled trimmings, $11.00; No. 660, blue enameled drums, 
nickeled trimmings. $13.50; No. 760, white and gold enam¬ 
eled drums, nickeled trimmings, $14.25. 

Floor Pan for No. 500 and 600 and 100 and 200 line 
heaters, except No. 520 (packed in cases of 1, 8 or 12) 
55c per pan. 

Wicks with Carriers; No. 500, heater wicks with carriers, 
for 500 and 600 and 100 and 200 line heaters—$4.80 per 
dozen; $57.60 per gross. No. 325, heater wicks with car¬ 
riers, for 300 and 400 line heaters—$4.80 per dozen; $57.60 
per gross. 

Blue Chimney—No. 81, one burner, $18.00; No. 82, two 
burners, $18.00; No. 88, three burners, $23.00; No. 84, 
four burners, $30.00; No. 85, five burners, $42.00. 

Puritan — No. 22, two burners, $18.00; No. 28, three 
burners. $23.00; No. 24, four burners, $80.00; No. 26, 
five burners, $42.00. 

STRIP-Weather—Rubber, H-inch, 6e ft.; ^-inch, 7c ft. 
F^lt H 'n'’h 5<* ft . -inch. 10c 

SWEEPERS. CARPET—Bissell's American Queen, $6.25; Club. 
$13.00; Elite, $7.00; Gold Medal. $5 75; Grand Rapids 
(Nie.), $5 50; Grand Rapids (Jap.), $5.00; Grand (Jap.), 
$7.00; Parlor Queen. $6.50; Princess, $5.75; Prize, $5.75; 
Universal (Nie.), $5.25; Universal (Jap.). $4.76; Welcome, 
$5 75: Superior. $5.50. 

SWEEPERS. VACTUUM — Grand Rapids, $11.00; Household, 

$9 on 

SWEEPERS. TOT—Little Daisy, 26e: Little Queen, 60e; Little 
Jewel, 81.50. 

Botali prices on tho following Western and Southom 
States are 60c higher on regular. Grand and Tacuum Sweep¬ 
ers; $2.00 on Club; Be on Little Daisy, and 15c on Little 
Jewel, on account of the freight: Colo. New Hex., Wyo., 
Mont., Ore.. Utah, Arts., Ney., Ida., Wa$h., Calif., Texas, 
Okla.. Arte., La.. Miss., Ala.. Fla.. Oa.. N 0 and 8. C. 

TACKS—Bill Posters*—No. 8, 25e lb.; 4. 25c; 6, 26c; 8, 86e. 

Carpet—(}ut, %-lb. papers—No. 4. lor: 6. 10c; 8, 10c; 
10, lOc; 12. 10c. Wire, H-lb. papera—No. 8, 10c box; 
4. 10c- 6. 10c; 8. 10c: 10 10c: 12 lOr Wire in bulk— 
No. 8. 25e lb.; 4, 25e; 6. 25e; 8, 25c; 10. 25c. 

Gimp—H lb. box, 2H. lOe; 8 , 10c: 4. 10c. % lb.. 6, 10c; 

8 . 10c 

Upholsterers—Out, H lb. papera—No. IH, lOo box; 8, 
10c: 8 10c: 4, 10c. H lb., 6. 10c; 8. lOc; 10. lOc; 12 to 
16. 10c. Cut. in bulk. No. 8. 25c lb.: 4. 25c; 6. 25c; 
85e; 10 25c: 12. 25c. 

Double Pointed—Blued, H lb. papers. No. 9. 6c box; 10, 
5e: 11. 5c; 12, 5c. Blued in bulk. No. 9. 25e lb.; 10, 25c; 
12, 25c 

TAPES. MEASURING— (Lufkin)—(Starrett)— 


245 . 7 00 1263 . 6.66 

Asses’ Skin Case—25. 65c; 50. 85c; 75, $1.15. 100, $1.86. 
8PR1NG8. DOOR—Perfect, No. 1, 10c each; 2, 10c; 8, lOe; 
4, loc; 6, 15c Faultless, No. 168, 46c each. Victor, No. 
160 2oc each: 161 25c; 162. 35c: 164, 50c. Reliance, 

Machinists*—Prentiss—No. 2, $16.50 each; 2 Vi. $19.25; 
3, $22 50 ; 4 , $. 36 . 50 ; 5, $53.00; 6, $68.00; 19, $19.75; 
19Vi, $24.00; 20. $29.00; 21. $46.25: 22, $64.00; 51, 12.00; 
52. 14.00; 53, $17 00 ; 54, $22.50; 55, $33.00; 66, $42.00; 
57, $ 60 . 00 : 161 . $3.75; 161 Vi. $5.00; 162, $5.75; 163, $9.50. 

Oval Slide—No. 0, 2 Vi inch, $4.00 each; 1, 3-inch, $4.50; 
2. 3 Vi inch, $5.75; 3. 4-inch. $K 25; 4, 4 Vi-inch, $12.50. 

Pipe—Hinired—No. 600. $3.75 each; 671, $4.50; 678. 
$6.75; 673. $10.00; 674. $21.00. Chain—No. 1, $4.00; 2 . 
No. 270. tioc each Wamer’a. No. 2, 25c each. Torrey, No. 
2. 40c each 

TAPE—Friction—Vi lb.. 50c: 2 oz., 15c; 1 os., 10c. 
THERMOS—See Bottles 
TIN—Bar and Pig. $1 20 Ib. 

Common Ronfine. 40c per sheet. 

V alley. No 4. 6c per ft ; 10. lOc; 14, 17c; 20, 25o. 

P.-iintod 1 side. 1- ^oot extra, two aides, 2c. 

Flashing TC. 1x1, $2 25 per 100 feet; V4xl, $2.25. 

Shingles—5x7. 30c doren. 

Valley —1 4 inch. 12c per foot, $10.00 per roll; 20-inch, 18e 

per fool. $15 00 p»*r roll. 

TIRES: Sterling—Hard wear— 

Sovereign Cord Tirea. Vacuum Cord. 

Seamiest 


30x3 Vi.. S.. 6-Ply. 
32x3 Vi. S., 6-Ply. 
31x4., 8.. 6 Ply. . . 
32x4, S., 6-Ply... 
83x4, S., 6-Ply... 
34x4, 8., 6Ply... 
82x4Vi, 8.. 8-PIy. 
83x4 Vi, 8 8 Ply. 

84x4Vi. 8., 8-Ply. 


Tires. 

Tubes. 

Cord. 

Red Tubes. 

$14.00 

$2.40 


.... 

16.50 

2.80 

$19.66 

$2.80 

23.50 

2.80 


25.50 

2.95 

25.50 

2.96 

29.40 

8.45 



32.40 

8.65 

82.46 

*8.65 

83.40 

8.80 

83.40 

8.80 

84.25 

4.00 

84.25 

4.00 

41.90 

4.65 

41.90 

4.65 

42.85 

4.75 

42.85 

4.75 

43.90 

4.90 

43.90 

4.90 

45.20 

5.10 

45.20 

5.10 

52.15 

6.70 

52.15 

5.70 

64.75 

6.00 

54.76 

6.00 


TOGGLE BOLTS—Sebeo 

No. 1- 

-Per hundred list. 





—Diametei 

r~- 

Length— 


V<$-in. 

8-16-in. 

V4*ln. 

3-inch . 


_6.00 

8.00 

12.fO 

3H inch . 


-6.25 

8.00 

9.06 

4 . 


_6.76 

8.50 

18.86 

5 . 


_7.50 

9.25 

14.80 

6-inch . 


_8.00 

10.00 

15.06 

Sebco No. 5—With 

either 

round or 

flat head i 

machine 

screw*— 



—Dijmetei 


Length— 


V4in. 

8-16-in. 

V4 1m. 

8inch . 


_2.65 

8.15 

8.60 

4-inch . 


_2.97 

8.50 

8.86 

5-inch . 


_8.85 

8 85 

4.86 

6-inch .. 


_8.67 

4.20 

4.66 


TORCHES—Turner Brass: Gasoline-Kerosene Torch No. 18, 
$14.40 each; Gasoline, No. 53, $15.00; Oasoline-Keroaene 
Torch No. 28, $18.40; Gasoline, No. 95, $18.10. 

TRACK, DOOR HANGER—See Hangers. 

TRAPS—Fly—Harper, 40c each; Balloon, 86e; Avia, 1, $2.76; 
Avis 2, $2.25; Avis 8. $2.00. 

Game—No. 0 Newhouee, 60e each; 1 Newhouae, 70e; iVi 
Newhouae $1.10; 2 Newhouse, $1.40; 8 Newhouae. 2.16; 
4 Newhouse, $2.50; 5 Newhouee, $19.50. No 1 Oneida Jump, 
85c; 1 Oneida Jump. 55e; 2 Oneida Jump, 85e; 8 Oneida 
Jump, $1.20. No 0 Victor, 25c; 1 Victor, 30c; IVi Victor, 
40c; 2 Victor. 55c; 8 Victor, 95c: 4 Victor, $1.15. 

Gopher—Best, 25e each; O. K.. 80c; Maccabbee. 26e: 
Easy Set, 85e; Newhouse, S5e; California Pocket, 80e. 

Mole—Reddick, $1.25 each; Out-O-Sight, $1.50. 

Mouae—Hold Fast. 5c each; Out-O-Sirht, 10c: Oboker, 
Wood, 20e; CThoker, Tin, 15c; Delusion, 80c; Holdem, 66e; 
Marty. 80c. 

Rat—Holdfast. 15e each; Out-O-Sight, 80e; Holdem, $1.25; 
Marty, amall. 60c: large, $1.50. 

TROWELS—Rose Brick, Wood Handle, $2.25; Rote Brick, 
Leather Handle, $2.50; Marshalltown Plasterer’a, $8.00; Fin¬ 
ishing. $2.75. 

TRUCKS — Lansing — 

Dandy Bag. $5.00; Lansing Bag, $5.60. 

Warehouse and Store; No. 1 No. 2 No. 8 

Tnaide Wheels. Western .. $8.40 $1100 $16.00 

Outside Wheels. N. Y. Pattern... 8.00 10.00 12.00 


Reynolds 4-wheel Flat, 8600 Ibe. empucity—No. 9, 2x4, $86; 
No. 18. 2x5, $89.00; No. 21, 8z^ $48.00. 
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TINWARE 

Moaldt. All Kindt 

8. Melon. 1.65 

2, Melon. 1.85 

4, Melon. 1.75 

Paili, Dairy 

IC. 6 qt.25 

IC, 10-qt.85 

IX. 10-qt.60 

IX, IdHit.70 

IXX, lO-qt.70 

IXX.14.qt.85 

IXM, 12-qt. .. 1.00 
IXXX, 16-qt. . . 1.65 
CXXXX, 18-qt.. 1.15 
rXXXX, 20 qt.. 2.25 
Palla, Fruit PiekiUK 
14-qt..65 

Palla. Peddlera 

Small.45 

lArge ..55 

Palla. Strainer 

IX. 10 ot. 1 10 

IX. 12 qt. 1.15 

IXX. 12 qt. 1.25 

IXX. 14 qt. 1 85 

Gem. 12 qt_ 1.50 

Gem. 14 qt.... 1.65 
Pane. Bread 
01. 110, 80... .20 

140. 200 .80 

800 85 

Pant. Oom Cake 

06.20 

D8.25 

012.40 

Paa% Cake 
Perreetion 

Bound, •H-ln.. .15 

Bound. lOld in. .20 
Square, 8)b‘in.. .20 
Square, O-ln... • .80 

Mt.. 2%-lm.... .20 

Tube. Rd.. 9^. .25 

Tube, Sq., 2-In. .45 
Pane, Dlab 

10 .70 

14 .85 

21 . 1.25 

Pane. Milk 
10. Plain 

200 .10 

200% . .10 


Boilera. Ooffee 

27 . 1.10 

29 . 1.50 

852 .80 

854 . 1.10 

Boilera. Weak 
Copper Bottom 

IC. 8.2.75 

IC. 9 . 8.00 

IX. 8. 8.00 

IX, 9.8.25 

IXX 6 .4.25 

IXX. 9 .5.00 

Copper Rim 

IX. 8. 4.00 

IX, 9.4.25 

Bowla. Week 

06% 15 

08 .25 

6% .80 

8 .40 

Bueketa. Ooeered 

11 .15 

12 .25 

14 .85 

Bueketa. Dinner 

1 .75 

2 .85 

8 .90 

80 .75 

40 .86 

Cana. Mila 

I .85 

8 55 

4 .70 

01 .80 

08 .65 

04 .70 

102 .4.00 

108 4.50 

1020 . 6.26 

1040 . 7.00 

Oana, Oil 

80 .85 

81 .45 

Oolandera 

10 .. .26 

II . 15 

104 .40 

806 .66 

Oookera. Steam 

42 . 8.25 . 

46 4.00 • 


CoTera, Pot 

6-9.10 

10-11.15 

18 25 

15 .85 

Oupa 

211, 212.10 

09, 010.15 

9. 10. 214_ .20 

Dlppera 

2 15 

4, 01.20 

02, 81, 82 .25 

88, 84 .80 

48 50 

Pillera, Fruit Jar 

48 . 45 

Forka 

208 .50 

206 ..65 

419 10 

425 .15 

1197 .20 

1198 .25 

Pnonela 

10. 15.10 

20. 25 .15 

80 .20 

85 .25 

285 . 1.26 

885 . 1.50 

Gratera 

02 .10 

020, 100 .20 

080. 150 .26 

Kettlea, Lipped 
Preaerrinc 

160 .85 

200 .46 

240 .60 

280 .76 

Ladlea 

010 .20 

11 .26 

Meaaurea 

68 .20 

88 .25 

86 .46 

86 .65 

122 .20 

124 .. ;.26 

126 .60 


IC. Ret. 


801, 802 .20 

804 85 

806 .40 

808 .45 

8100 .56 


6 

8 

12 


Pana, Muffin 


All 


Pana, Patty 
Noa. 


.25 

.80 

.40 


.10 


Pana, Pie 

6. Shallow_ 

9 . 

Deep . 


.10 

.15 

.16 


Pana Puddinf 


Id, Plain 

015 to 018 ... .15 

019, 020 .20 

021. 022 .25 

10. Bet. 

16 .25 

18 .85 

20 .40 

22 .60 


Pana. Rinainf 
IC. Plain 


X* . ow 

17 .CO 

10. Bet. 

8 .60 

14 .70 

17.85 


Pana. Lipped Banre 


016 . 

.85 

020 . 

.45 

022 . 

.50 

028 . 

.76 

080 . 

.80 

Pots. Ooffee 


1 . 

.25 

2 .. 

.8.4 

4. 

.60 

Pota, Tea 
241 . 

.25 

241 % . 

.80 

242 . 

.86 


Raiaera, Bread 

—4 .2.00 

117 .2.30 


Sooopa 

2 85 

4 .:o 

12 15 

14 .20 

20 .50 

40 .75 

Sierea, Floor 

2, 816.25 

818 .80 

Siftera. Flour 

0 . 25 

1.85 

10 70 

Acme.30 

Neaco.30 

Shaker.40 

Skimmera 

10 . 20 

45 . . .10 

Spoona. Baating 

110.10 

114 15 

812 .20 

816 . .80 


Spoona. Mixing 


15 20 

25 .15 

Steamera 

70 .65 

90 .85 

Steepera. Tea 
12 25 


Sfraiaera 

Grary 

2, 8.15 

020 .20 

Jelly 

120 .25 

160 .80 

Milk 

10 .80 

121 .40 

122 .45 

Milk Can 

Oil .86 

88 .60 

66 .75 

60 . 1.85 

Soup 

20 .40 

Tumera, Cake 

1. 2. 71.10 

6. 18.16 


TWINE—Cotton—Wrapping. 80 to aark, 15e lb: 60 to aaek, 
10c. 2-lb. Cones, $1.25 lb. Budding, %-lb. balla, 40e lb. 

Flax—^-lb. balla—18BB, 15c ball; 24BB, 16c. %-lb. 

balls-18BB. 25c bail; 24BB. 25c; 86BB, 25c; 18B0. 85c: 
24BC. 85c: 86BO. 85c. Buffalo Asst., 10c ball. t 

Hemp SpHn^No. 4%, %-lb. ball, 25c; 1-lb.. 40c. No. 
6, %-lb. ball. 25c; l-lb., 40c. 

Jute Wrapping—%-lb. balls—2-oly. 20c lb ; 8-ply, 20e lb. 
2-lb. cones, 1 and 2-ply. 85e lb. Wool, l-lb., 40c. 

Mattress—%-lb. balls, 85c lb. 

Sacking—Medium Quality, 80c lb.; Extra Quality, 91 . 99 . 
Many Ends. 81.00 lb. 

VISES—Bench—Bonney—No. 1006, 91 75 each; 1007. 92.00: 
1008, 92.50; 1010, $3.50. Yankee—No. 990, 98.60; 1998, 

96.50. 

Hand—1 Alford. 95.25 each; 2 xxlford. 95.00; 21 Steama, 
OOo. 

Machiniata*—Parker—No. 108, 910.00 each; 108%. 

12.00; 104, 918.75; 104%, 917.00; 106, 922.00; 106, 
42.00; 208%, 915.75; 204, 918.25; 204%, 921.75; 205. 
82.25; 205%, 940.00; 206, 954.50. 

Solid Box. Blacksmiths’— 85-lb., 99.00; 50-lb.. 910.60; 
70-lb.. 918.75; 80-lb., 916.25; 90-lb., $18.75; 100-lb., 920.50. 

Handy Worker—Stewart. 981.00 each. 

98.75; 8. 921.00. Combination—No. 181, 919.25; 182, 

926.25; 182%, 989.00; 188, 954.50. 

Woodworkers’—Prentiss—No. 59. 918.00 each. lUchards- 
Wilcox-No. 480-1, 910.50; 480S-1, 911.25- 2, 914.00. 
WASHBOARDS—Crown Glkss, 90e each; Crown Brass, 80c; 

Pacific Zinc, 75c; SiWer Queen, 65c. 

WASHERS—Cast Iron—Site % to 2. 10c lb.; Angle, 10c. 
Malleable—Standard, 15e lb.; Nail Hole, 15e lb.; Angle, 80c. 
Out—Sisea 8-16. 20c lb.; %. 25c; 5-16, 22e; %, 20c; 7-16, 
19c; %. 18c: % to 1. 17c. 

WASTE—Cotton—No. 6X White, 25c lb.; 1 White, 25c; 2 
White, 20c; 01 Colored, 21c; 02 Colored, 20e; 10 Wool, 82c. 
WATCHES—Weatclox—Pocket Ben, 92.00 ea.; Glo-Ben, 48.25. 
$7.00 each; No. 1. 8% cu. ft., 97.75; No. 2. 4% cu. ft., 

98.50. 

WAX—Floor—Johnson’s or Old English, lb., 75o; 2 lb., 91.60; 
4 lb.. 92.60. 

WEDGES—Tmckee-Alki, lb., 15c: Oregon-Atha, 28c; Cedar 
Atha. 20e: Cedar-Alkl, 20e; Falling, 27e; Saw, 27c. 


WHEELBARROWS — Lansing — 

Garden: 1% cu. ft., 95.20; 8% en. ft.. 98.00; 4% eu. ft, 

98.60 

Stare Tray: New Michigan, 94.60; Michigan Jr., 94.00. 
Three-Piece Tray, Bolted: Common, 94.20; Climax, 95.60. 
Steel Tray, Wood Frame: Klondyke, 96.60; B-1, 99.20; 

F-4, 911.20. 

All-Steel, Tubular: No. H-21, 911.20; H-20. 911-00; A-02, 
$9.60. 

WICKS—Lamp and Lantern—0. E Flat, 2%e; 1, A Plat 
7%e; 2, B Flat 2%e, Jt D Flat, 2%e; 2 Bc-diester, lOe; 
8 Rochester, 20^ 2110 W Rayo, 15e. 

Store—4 in. Flat, lOe; 8 Perfection. 25e; 500 Perfection, 
50c: 018 Dangler, 40e. 

WIRE—Adranoea on Plain Wire Fenee— Annealed 

Annealed Galranised Baling Wire 


9 and coarser.Base .60 

10 .06 .56 

11 .10 .60 

12 .16 .65 .80 

18 25 .75 .40 

14 .85 .85 .50 

15 .45 1.80 .60 

16 .66 1.40 .70 

17 .70 1.95 .85 

18 .• .85 2.10 1.00 


Stone Wire—Galranised—No. 16, 17e; 17, 18e; 18. 18e: 
19. 20e; 20, 20c; 21. 20e; 22, 20e; 24, 28e. Black AnnealM 
—No. 16 15e; 17, 15e; 18, ITe; 19. 17e; 20, 18e: 21 18c; 
22. 18c; 24, 20c. 

Barbed Wire—80-rod spool—American Special, Oattle, 
98.40; Hog, 98.70. Galr. Am. Glidden, Oa..le, 94.76; Hog, 
96 . 10 . 

Catch Weight pools—Owt.—Galr. Waukeganite, 90 . 96 ; 
Galr. Baker. 26.46; Galr. Glidden, 96.20. 

Store Pipe Wire—Black per Stone—^No. 18. 91-90; 19, 
92.00; 20. 92.16; 21. 92.20; 22. 92.80. 60-foot coils, lOc. 
W IRE C LOT H '* See Cloth. 

WOODENWARE—Boards, Pastry—16-lneh, 90e each. 

Bowla. Chopping—11-inch, 80e each; 15-ineh, 91-85; IT- 
inch. 98.00. 

Pina, Rolling. 55c eaeh. 

Spoons. 18-inch, 15e eaeh; 15-inch. 20e. 

WOOL^—Steel—l-lb. rolls—0, 80c; 1, 60e; 2, 8, 40c, 2-os. 

packages, 15e eaeh. 
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INDEX TO ADVEBTISEBS 


▲ 

Acme Tool Co. . .. 68 

AJaz Electric Specialty Co.189 

Albertaon ft Co.127 

Allith-Prouty Company. 85 

American Oaa Machine Co.188 

American National Co.189 

American Nut ft Bolt Fastener Co. ... — 

American Saw ft Mfg. Co. 63 

American Scale Co. 63 

American Stamping & Enameling Co. . 82 

American Steel ft Wire Co.26 

American Stove Co.0pp. 82 

American Wire Fabrics Co. 53 

Arcade Mfg. Co. 80 

Atkins Company, E. C. 10 

B 

Baker, Hamilton ft Pacific Co.39 

Baldwin Refrigerator Co. 30 

Bartlett Mfg. Co. 57 

Bayerdorfer, M. 78 

Beaton ft Cadwell Mfg. Co.157 

Beaton ft Corbin Mfg. Co.154 

Benjamin Air Rifle Co. 78 

Berger Bros Co. 66 

Bemz Co., Otto.155 

Bissell Carpet Sweeper Co.137*139 

Boiler Machine Works. 58 

Bommer Spring Hinge Co. 65 

Boston Woven Hose ft Rubber Oo. 96 

Bowman, Geo. H., Co.2*3 

Boyle Mfg. Co. 29 

Brainerd Mfg. Co. 59 

Bridgeport Hardware Mfg. Corp. 54 

Buckner Mfg. Co. 45 

Buffalo Forge Co. 46 

Buffum Tool Co. 60 

Burch, F. S., ft Co. 58 


0 

Cadillac Mfg. Co. — 

Caldwell Mfg. Co. . ... 62 

Campbell Mfg. Co.145 

Cary Mfg. Co. 55 

Central Oil and Gas Stove Co. 13 

Central Stamping Co. 91 

Chamberlain Co., The. 69 

Champion Blower ft Forge Co. 50 

Chatillon, John, ft Sons. 77 

Chicago Spring Butt Co. 55 

Cincinnati Tool Co., The. 61 

Clayton ft Lambert Mfg. Co.151 

Cleveland Metal Products Co.18-19-89 

Coes Wrench Co. 46 

Cole Brush, "King,** Co. 35 

Columbian Rope Co. 22 

Columbus Anvil ft Forging Co. 62 

Connors, Wm., Paint Mfg. . 81 

Continental Wood Screw Co.63 

Corbin Cabinet Lock Co.Cover 

Covert Mfg. Co. 56 

Crescent Tool Co. 49 

Cushman Company . 65 


D 


Diamond Saw ft Stamping Works. 50 

Diets, R. E., Co. 83 

Disston, Henry, ft Sons. 7 

Du-Blake Mfg. Co. 77 

Dunham. Carrigan ft Hayden Co. 87 

Durst Mfg. Co. 53 

£ 

Eagley-Monrison Co. 87 

Elastic Tip Co. 92 

Electric Appliance Company. 78 

Empire Level Mfg. Co.2nd Cover 

Erb Hardware Co. 41 

P 

Fate-Root-Hesth Co. Si 

Faultless Caster Co. 72 

Fraim-Slaymaker Hardware Co. 59 

O 

General Machinery ft Supply Co.86 

Gerstendorfer Bros. 9 

Gibford Mfg. Co. 79 

Gilson. J. E. 65 

Gilbert. A. C., Company.95*135 

Gold Medal Camp Furniture Co.71 

Gong Bell Mfg. Co. 85 

Ooodell-Pratt Co.49 


Goodyear Rubber Co. 44 

Gottschalk Co.. John W.90 

Greenfield Tap ft Die Corp. 14 

H 

Harris, A. J., ft Sons. 77 

Hay*Budden Mfg. Go. 65 

Hays Mfg. Co.157 

Heller ft Company, W. C. 51 

Hercules Products Co. 85 

Hess*Snyder Mfg. Co. 56 

Holter Hardware Co., A. M. 41 

Holter Hardware Co.41 

Honeyman Hardware Co. 41 

Honk Falla Knife Co., Inc.;_76 

Hoppe, Frank A. 72 

Howard Mfg. Co. 68 

Hunt, Helm, Ferris ft Co. 81 

Hyfield Mfg. Co. 79 

Hygrade Lamp Co. . 74 


I 


Indiana'Steel ft Wire Co.3rd Cover 

International Silver Co. 94 

Ivory Handle Co. 58 


Perfection Mfg. Co. 

Peters Cartridge Co. 

Philadelphia Lawn Mower Co. 

Phoenix Horse Shoe Co. 

. 71 
. 73 
.146 
. 48 
. 52 

Porter, ft. K..* . 

. 66 
. 40 

Precision Machme ft Tool Co!. 

Prentiss-Wabers Stove Co. 

Progressive Mfg. Co. 

Pyrene Mfg. Co. 

.146 
.129 
.; 60 
.131 

Q 

Queen Incubator . 

Quick Meal Stove Co . 

. . 81 

. . 80 

R 

Radio Paris Co. 

Reed ft Prince Mfg. Co. 

Reeves Hardware Mfg. Co. 

Reliable Incubator ft Brooder Co.. .. 
Remington Arms Co., Inc. 

.* 64 
. 66 
. 67 
8, 93 

Republic Stamping ft Enameling Co. 

Rochester Can Company. 

Rulofson Co., A. C. 

Rubens, Myer S. 

. 5 
. 16 
. 52 
. 42 


K 


Keystone Steel ft Wire Co.— 

Kilbourne & Jacobs Mfg. Co. 15 

King Pressed Steel ft Mfg. Co.62 

Kline Co.. M. L. 151 

Knowles. 8. E., Co. 73 

Im 

Ladd’s Discount Book. 24 

Lalance ft Grosjean Mfg. Co. 84 

Lamson ft Goodnow Mfg. Co. 76 

Lane Bros. Co. 67 

Lansing Company . 78 

Lenk Mfg. Co.144 

Little Giant Company. 69 

Lindemann, O., & Go. 68 

Lockwood Mfg. Co. 59 

Lovell Mfg. Co. 69 

Ludlow-Saylor Wire Co. 43 

T.ufkin Rule Co... 48 

Luther Grinder Mfg. Co. 21 

M 

Madewell Pipe ft Culvert Co.28 

Maine Mfg. Co. 74 

Malleable Iron Range. 83 

Mangrum ft Otter. 38 

Many-Use Oil Co.— 

Marble Arms ft Mfg. Oo. 70 

Marcy Tool Works, Inc. 62 

Maydole Hammer Co. 60 

McCaffrey Pile Co. 62 

McKenzie, Chas. A. 85 

McKinney Mfg. Co. 12 

Meyers Mfg. Co., Fred J.146 

Milbradt Mfg. Co. 70 

Milwaukee Corrugating Co.186 

Monarch Refrigerator Works. 88 

Montauk Paint Mfg. Co. 79 

Moore. C. L.— 

Murphy*8. Robert. Sons Co.— 

Miistad. O., and Son. 70 

Myers, F. E., ft Bro. 57 

N 

New Haven Clock Oo. 78 

Ney Mfg. Co.146 

Nitrogon Electric Co. 78 

Norcross, C. S., ft Sons. 57 

North Bros. Mfg. Co. 54 

Northland Ski Mfg. Co.147’ 

Northern Handle Co. 57 

Novelty Cutlery Co. 77 

Nye Tool ft Machine Works. .156 

> O 

Ontario Knife Ob. 76 

Opal Electric ft Mfg. Co.139 

Ottemiller Oo., Wm. 51 

P 

Pacific Pump ft Supply Co. 86 

^ackham Crimper Co. 66 

Paraffine Companies.1st Cover 

Peck, Stow ft Wilcox Co.— 

Peerblow Mfg. Co.158 

Peerless Level ft Mfg. Co. ..147 

Pennsylvania Lawn Mower Works. ... 27 


S 


Salt Lake Hardware Co. 44 

Samson Cordage Works. 62 

Sargent ft Company. 17 

Save Electric Corporation .141 

Savills Sons, Thomas .153 

Scandinavian-Western Imp. Co., Ltd.. 64 

Schaw-Batcher Co. 42 

Shelby ^ring Hinge Co.58 

Shelton Tack Company. 65 

Silver Lake Co. 65 

Simonds Mfg. Co.142*143 

Smith ft Egge Mfg. Co. 61 

Smith, H. D., ft Co. 6 

Smith ft Hemenway . 66 

Smith Mfg. Co., F. H. 61 

Specialty Mfg. Co. 52 

Spokane Stove ft Furnace Repair Wks. 42 

Spring Leaf Lubricator Co. 66 

Stanley Rule ft Level Plant. 20 

Star.IIeel Plate Co. 58 

Starrett, L. S., Co. 43 

Steidle Mfg. Co.125 

Stimson Computing Scale. 79 

Storm Mfg. Co. 67 

Strevell-Paterson Hardware Co.42 

Superior Spring Hinge Co. 64 

Swan Co., Jas. 45 

T 

Taintor Mfg. Co. 65 

Textile Products Mfg. Company. 56 

Thompson Mfg. Co.25, 52 

Thomson-Diggs Co. 86 

Topping Mfg. Co. 60 

Toy Cannon Works.137 

Tnmont Mfg. Co. .. 47 

Triner Scale Mfg. Co. 68 

Tritch Hardware Co.32 

Tsuchiya Trading Oo. 86 

Turner Brass Works.— 

Turner, Day ft Woolworth Handle Oo. 11 

U 

Union Pork ft Hoe Co. 84 

United Royalties Corp. 75 

U. S. Steel Products Co.26 

Utility Mfg. Co. 81 

V 

Vaughan ft Bushnell Mfg. Co.68 


Wachter, Charles J., Co. 80 

Wagner Mfg. Co. 64 

Wall Mfg. Supply Co.147 

Warren Tool ft Forge Oo.47 

Western Brass Mfg. Oo. 67 

Western Screw Products Co. 61 

Wickwire-Spencer Steel Corp.23 

Wilder Mfg. Co. 72 

Witt Cornice Co. 82 

Whitelite Electric Oo. 75 

Whitlock Cordage Co.*. 1 

White Mop Wringer Co. 68 

Wilkins. Geo. H.. Co. 65 

Wilson, A1. 78. 

Wrought Washer Mfg. Cb. 67 
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We Want a Dealer 


Shelving Individa&l “Tltelock** 
MetAl Tile Slxe lOz 14** 


In Every Town 


To handle this fireproof, weather and lightning-proof Metal Tile 


M ERirnN 

Metal Tiles 


Will Make Money for You 

We’ll Help Sell Them and Help Lay Them 

Dealers and Contractors will be given our hearty co-operation 
and assistance in every way. We’ll furnish cuts for advertising 
in your local paper. We’ll furnish circulars and descriptive 
matter to hand out to your customers. Ask for our Safety Roof 
Circular. 

DETAIL DRAWING 

will be furnished, covering every angle or curve of a roof and 
any carpenter or tinner will find his problems of laying solved 
in advance — so he can’t go wrong. 

There’s good money for you in *‘*ilTEISSB» Metal Shingles 
and Tile. They are stamped from IX Terne Plate with copper 
base, dipped in highest quality mineral paint or galvanized after 
formed, and will last a lifetime. write fob pabticiji.abs today 

MILWAUKEE CORRUGATING CO. 

MILWAUKEE, WIS. 

Branch Office and Factory at Kanias City, Mo. 

MinneapoUa Salea Office Lumber Exchange. 




Bungalow at Dallas, Texas 

H. E. Thompson, Architect and Builder. 

“Tltelock” American Tile applied by 
Dallas Sheet Metal Co. 
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U. S. Poultry Netting 


Capitalize Our Manufacturing Success 
Into Your Dealers Profit 

U. S. Poultry Netting fills that long Mt want and need in wire netting. Fenoe-like in 
construction principle, it cannot bag or sag; requires neither baseboard nor top rail; requires 
fewer posts and will not narrow when tightly stretched. 

U. S. Poultry Netting is not a WOVEN but an INTERWOVEN FENCE. Note carefully 
the type of twist (a double reinforced joint at each point of intersection, which makes it Tery 
stiff and rigid.) Through this style of manufacture there is no possibility of long or short 
wires, irregular size or shape meshes. 

Highly practical for tennis court enclosures^ tree guards, trellisea, flower bed guards^ 
screen work in motion picture industry, partition screens in factory stock rooms. Especially 
valuable as protection against rabbits and extensively used in stucco reinforcing. 

U. 8. Netting is handled by representative Jobbers throughout the country, and is carried 
in stock on the Pacific Coast as follows: 

MABSHAIiIf WELLS OOlCPANT, Portland, Soattto and Spokane 
MABSHALL-WELLS OOlCPAirr, care De Pne Warehonae Company, Ban FrancUco 
MABSHALL-WELLS OOBCPABT, care Loa Angelea Warekoose Company, XoaAngelea 
WESTEBN METAL k SUPPLY CO., Ban Diego, Cal. 

PBATT-GILBEBT CO., Phoenix, Arisona 

MANUFACTURED EXCLUSIVELY BY 

Indiana Steel & Wire Co., Muncie Ind. 
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MAIL BOX 


CAMPAIGN 


NOW ON! 


ARE YOU PREPARED TO MEET THE 
DEMAND FOR HOUSE LETTER BOXES 
OCCASIONED BY THE FOLLOWING 
ORDER ISSUED BY THE FIRST ASSIST¬ 
ANT POSTMASTER GENERAL? 


;OPBIN 


Order issued by First Assistant Postmaster General: 

Washington, Aug. 25. 1922. 

“On account of the delays caused to carriers at 
dwelling houses where no door-slot or mail receptacle 
is provided, and the fact that a large majority of 
dwellings are thus equipped already, it seems timely, 
within a reasonable period, to require all who are to 
receive mail by street carriers at their dwellings to 
provide such a<‘commodations. the expense of the 
same being small. Postmasters are therefore thus 
instructed. 'Hie length of notice should not exceed 
four months, although there may be exceptional cases 
where postmasters should use reasonable discretion or 
ask for instructions. 

It is not the department’s desire, of course, that 
any shall l)e deprived of delivery by this requirement, 
but rather it is earnestly hoped that all will see the 
reasonableness of it and its advantage to themselves 
as well as to the carriers. But if it finally becomes 
necessary mail delivery will be discontinued where no 
door-slots (preferably) or mail receptacles, are 
provided. 


Send for Catalogue 12-B, showing new styles 


¥ 


CORBIN CABINET LOCK CO. 

The American Hardware Carp., Successor 

New Britain, Conn., U. S. A. 


CHICAGO 


NEW YORK 

PHILADELPHIA 
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Pocket Knife 

"lir the kind 

he has always w<inied 


PLUMBINGandHEATING 


NOVEMBER 1922 


No. RP50 

Remington Assortment 


Holiday Gift Busihess^Brings Increased Cash Sales 


Y our customers will appreciate the gift value 
of Remington Pocket Knives mounted with 
Stag, 14-K Rolled Gold—twenty-year quality— 
and high lustre (brilliant) Pearl handles. 

These knives will be featured this year in the 
“Saturday Evening Post” and other national ad¬ 
vertising as suitable gift selections for Christmas, 
Birthdays, Graduation—Prizes, too. 

The picture illustrates one of nine Remington 


assortments now ready for delivery. The display 
carton in royal scarlet and white and the indi¬ 
vidual gift boxes in royal scarlet with white border 
and gold crest, present a striking appearance. 

The knives are specially selected from new, 
clean, fresh stock. They are Remington's quick¬ 
selling patterns—just the styles that appeal 
strongly to the gift buyer. 

Your jobber is prepared to supply you. 


REMINGTON ARMS COMPANY, INC. 

Established 1816 

New York City 
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An Arched Top Like 
a Baker^s Oven 





This shows the principle of 
the baker’s arch applied to thr 
Florence Oven. A carefully buil: 
arch at the top proijerly carries 
and distributes the heat evenl:. 
to all parts of the oven. 


Y our customers will get better re¬ 
sults in baking and roasting with the 
baker’s arch top, a feature of every 
Florence Oven. The top lining of the 
oven follows the design used in making 
the baker’s brick oven in being curved at 
the comers. 

This curve prevents “heat pockets’’ 
and turns the heat currents down and 
over upon the cooking. The heat is dis¬ 


tributed evenly throughout the oven, and 
the most difficult things bake perfectly 
on both lower and upper grates. 

Florence Ovens are made of the finest 
American blue copper steel. It is rust- 
resisting, stands up longer under heat than 
any other material tried, and is easy to 
keep clean. 

Write us for further information and 
prices. 


CENTRAL OIL & GAS STOVE CO., 464 School St., Gardner, Mass. 

Makers also of Florence Oil Cook Stoves, Tank Water Heaters, and Oil Heaters 


FLORENCE 


OVENS 
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W/*11TL()CK secures business 



WHITLOCK CORDAGE CO. 

46 South Street New York N. Y. 
Please send information resardinv your 
business building rope campaiffn for hard* 
ware dealers. 


Name- 


Rope Headquarters 






>.\ 


The Utmost 4 

\ in Rope Value / 

VMANILAy 

''Vv. 

For 

Sale Here 


its dealers 


Ton hare a rUrht to expeet the 
effeetlre kind of sales help from 
your rope maanfaetnrer which 
will brinir onstomers Into your 
store. Yon yet It with Whit* 
lock. 

Olanoe at the Influential yroup 
of farm papers shown ahore. 
Throe yh these the Whitlock 
Messaye Is belny carried reyn* 
larly—often by fell paye color 
ads^o two million farmers, 
conrlnclny them that Whitlock 
spells salety and economy In 
rope lanyeaye. They are seek* 
iny the store with the Whitlock 
slyn. That store should bo 
yours. 

And another two million boat 
owners, builders and house* 
wives are readlny of Whitlock 
Rope and Clothes Lines In their 
favorite mayaxlnes—readlny. be* 
Uerlny. and buylny from WMt* 
lock Dealers not only rope but 
a thousand and one hardware 
and house*fumlBhlny Items. 

You are Invited to Join the 
Whitlock Association for more 
profit. quick turnover and 
yreater volume of sales. Just 
clip this coupon and m al l H. 

WhITUOCK 0>ROACe (JmiRMtY 
46 South Street. New \brk 
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RUSSWlN 



Superior 

Garage Door Hardware 


Russell & Erwin Mfc Co. 

The American Hardware Corporation^ Succeeeor 

NEW BRITAIN, CONN. 

NEW YORK SAN FRANCISCO CHICAGO LONDON 
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RUSSWIN 



No. 4800 

A New Wrought Steel Rim Knob Lock 
INDESTRUCTIBLE 


Russell & Erwin Mfg. Co. 

Thm American Hardware Corporation, SaceosMor 

NEW BRITAIN, CONN. 

NEW YORK SAN FRANCISCO CHICAGO LONDON 
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CANTON, OHIO 
BRANCH SALES OFTICES. 


201 Dou(1m Bldi. 

Lot Annin, C«T. 

L. J. vnpcT 

109 New Montcomcn Sfrcn 
San Franciaco. Cal. 
Cao. H. Eckart & Co. 
1206 Conway Bldf. 
Chkato, lU. 

B. H. Walah 


M Union Squara, 
New York. N. Y. 
Saul Cinsburs 
3103 L. C. Smith Bldg. 
Seattle. Waah. 

T. D. McLean 
302 Board of Trade Bldg. 
New Orleans, La. 

B. C. Evans 


,. 1 ' 


i'/ ' 
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The Best Special We Have Ever Onered 


Ordinarily we don't believe in using superlatives, but we must 
do so now in attempting to describe the enthusiasm of buyers 
everywhere over the new 16" Oval Roaster in Hngltatf 

i&ray HBare”. 

Buyers tell us it is the best; the greatest; the biggest value ever 
offered them in household utensils. 

There is hardly a store of the better class in the larger cities of 
the whole United States, which has not purchased this Roaster 
within the past 3 weeks. 

Our stamping and enameling departments are working 24 hours 
a day to keep up with orders for this Roaster. 

Write to your jobber or our nearest sales office today for details. 

The Republic Stamping & Enameling Co. 
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You Cannot Sell a Better Aluminum Utensil [ 

■ : 

And it will only require an initial order to ■ 

make a favorable comparison g 

_ ■ 

SAFETY OF OUABANTEE and PROFIT TO YOURSELF are as important as and include 8 

price, quality, and good workmansliip. “Swissalu” Aluminum is a quality aluminum guar- 8^ 
anteed 18 gauge, manufactured in U. S. A., in our own factory. The name “Swlssalu'* is 8 
never applied to light-weight utensils. The name is your customers’ guarantee of quality. 8 

■ 

- s 

No. 1522 — Berlin Kettle S 

18 gauge-notched ears retinned—Dome type cover Ebonised wood grip bail—Broad heating ■ 
surface — Simple, beautiful design and finish — Sizes 3, 4, 6, 6, 8, 10, 12 quarts. ■ 

Write for Complete Catalog ■ 

THE GEO. H. BOWMAN CO. I 


SAN FRANCISCO OFFICE 
86 Third StrMt 


Manufacturers 
CLEVELAND, OHIO 




CHICAGO OFFICE 
17 N. Wabash Aye. 
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Carry China in Open Stock 

It gives you an opportunity to sell more — not only more China, but more 
of everything. 

HERE’S HOW IT WORKS 

Your customer buys six plates today; next week she buys tea cops and 
saucers, and the next a covered dish, and so on. The patterns are exclusive 
with you. She must come to you for replacements and additions to her set 
Everytime she comes, she sees and buys something besides China. 

For bringing women into your store, getting repeat business, and holding that business, sdl 
China. FOR GOOD PROFIT ON SHjILL INFESTMENT using smaU space, write 
us, and one of our salesmen will aid you to get your share of the 90^ purchasing power of 
this nation into your store. 


THE GEO. H. BOWMAN CO. 


SAN ntANCISCO omcs 
•6 Third Stmt 


manufactureks impor 
CLEVELAND. OHIO 


OnCAOO OPFICK 
IT N. Wabwh Av. 
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^Terfect Handie^^ 



REGISTERED TRADE HARK 

A BETAILESS 
ASSOBTMENT OF 



“Perfect Handle** 
“SK-SKTY** 
Screw Drivers 

CONSISTS OF 
ONE METAL 
DISPLAY STAND 

(HAND80MEI.T 

UTHOOBAPHED) 

FREE 

WITH 

y, DOZ. EACH 
4", 6" and 8" 

^ DOZ. EACH 
6" and 7" 

“Perfect Handle” 
“SK-SKTY” 
Screw Drivers 

COST TO DEAIjJBB 

$9.00 

STTOOESTED 
BETAH. PBIOE 

$16.80 

ASK YOUR 
JOBBER 


Sole Manufacturers of **Perfect Handle Tools** 


The H. D. SMITH & CO. 


Bonthezii Stotes 
Bales BapresentaUves: 
JOHN H. WILSON 00., 

6 Hopkins PL, Baltimore, Md. 


PLANTSVILLE, CONN. 


Paclfle Coast 
Bales BepresentatiFes: 

J. J. BBOWN BAXJSB OO., 

18 Am. Bank Bldg h X<os Angelea, OaL 
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SAWS TOOLS FILES 


Digitized by 


Google 


HARDWARE WORLD 9 

TRADE 


A Special Leader for 
Your Holiday Display 

The AMERICAN BOY 
SAW 

FMtnre the Amerlcen Boy Sew. 
It it a real Diaeton Saw for real 
Boya. Made in one lise only—20- 
Inch; 0-polnt; ikew or etraight 
back blade. Packed in apecial holi¬ 
day box. Just the aiae and * *hanc* * 
for boya. Made of the famone 
Diaaton-made ateel. The handaome 
carred and poliahed hard wood 
handle ia fastened to the blade with 
three braaa screws. A Boy's Saw 
for man's work. A real Ohriatmae 
present with all year 'round utility 
as well as fun for young men who 
work with their hands as well ae 
their brains. Send for a supply of 
handsome two-color American Boy 
Saw drcnlara for use in your holi¬ 
day season mail. Address Depart¬ 
ment 3. 


Big business in December! Make yonr st(n« a 
Christanas shopping center. There is a splendid 
Christmas line in the Disston Une. There are Saws 
for grown-np men and Saws for boys and tools for 
everyona 

Fill yonr store and window with greens, wreaths, 
holly and DB3STON TOOLS. Let Christmas shop¬ 
pers know yon have ideas for holiday gifts. Trim up 
with red ribbon—colored paper—holly and a tree 
decorated with Disston Toola Yon will attract at¬ 
tention, bring the dioppers to yonr store, make more 
sales and increase yonr December profits. 

Oet into the Holiday parade and s^ Disston Tools 
for Christmas gifta Make Mg sales in December. 

Christmas and the Disston line will hMp yon. 

Henry Disston St Sons, Inc., puiadelpiiia, u. s. a. 




gCI A 


for a Merry Christmas 
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Saws for Christmas 

Are you anticipating your 
wants this far ahead? You 
should be so that you will be 
sure to get the saws. 


You know that an 


ATKINS 


SILVER 

STEEL 


makes a very useful and 
practical Christmas gift. Any 
of the saws illustrated here 
put up in one of our attract¬ 
ive holly boxes makes a very 
desirable present. 

Don’t wait until December 
to place your order for 
Christmas Saws—do it now. 


WHte for window ditplay maif 
rial for a Chrittmtu window trim. 
**Got your namo in pot in Hmo.* 


£.C. ATKINS © CO. 

CSTABUSHEO 18S7 THE 811VER STEEL SAW PEOPLE 

Homs Offics bjvI ^cloiy, INDIANAPOUS,INDIANA 

CmMdla»\TWJof7.H«miltoi\ Oia^rlo 
NoxlOiwo KiUf* fmatory. N.Y* 

Ormm€*9S 

Arl&fvm N*wOH«Afvft 

Memphis Now York Clry PorU. Proivoo 

CKico^o Portloivd.Oro. S^dtv^.N. S.W. 

- ^-jxFVoouiloco Vokivcouvor, B.C. 


Miiu\o%oolio 
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Look for the letters D. & W.’’ 
on the head of every handle you order from your Jobber 



GWECN 


POTEAU . okla 


LOUISVILLE .KENTUCKY 


JHVI U.g TCNM. 


CAIWO,tiLi.S: 


SOME OF 
OUR PLANTS 








r-'; 





PABAGOULD, ARK. 

Turner, Day & Woolworth Handle Co. kenttuci^y 

Since 1855 

“We Handle the World** 


























HARDWARE WORLD 


Sportsmen Like the 


Model No* 17—20 Gauge Pump Gun 



Display Them —Sell Them 


A POWERFUL small-bore gim, 
completely satisfying the in¬ 
sistent demand for a light-weight, 
man sized, 20 gauge Repeating 
Shotgun. Browning's latest 
improvement in Shotguns. 

Fast in action, perfectly balanced — 
with graceful lines. Remington quality, 
guaranteeing uniformity, precision and 
satisfaction. 

The action works with surprising 
smoothness, due to the scientific ar¬ 
rangement of the working parts. 

Receiver is solid at the top and sides, 
preventing snow, dirt and twigs from 
getting into the action. Shells are ejected 
from the bottom. 

Solid breech—hammerless and safety 
features. Simple takedown permits easy 
interchange of barrels. 

Remington sales prove that sports¬ 
men appreciate these and other features. 
The Model No. 17 has had a large sale 
right from its introduction. 

Prove this to your own satisfaction. Dis* 
play them in your Gun Cabinet. You will 
find your customers asking about them. 

The Model NOi 17 is chambered for a 
2% inch shell. A real man*s load in 20 
gauge at last! Sportsmen have been 
eagerly awaiting such a load. 


N aturally you can find this 
load in Remington Game 
Loads! ItisidealwheneVerandwher- 
ever a long-range load is neces¬ 
sary. Especially fine for Ducks, 
when they are wild and flying high. 

Remington Guns and Remington Game 
Loads—the right shooting combination. 

In Remington Game Loads the sports¬ 
man gets a specific load for a specific 
kind of game—tried, tested and proven. 
No more guesswork, experimenting or 
uncertainty. 

You have the advantage of quick-selling 
—rapid turn-over—less investment and 
carrying charges—less overhead—a more 
complete stock—and assured customer 
satisfaction. 

They are loaded in the famous Nitro 
Club Wetproof shells. Designed by Rem¬ 
ington, made by Remington, guaranteed 
by Remington and backed by Remington’s 
60 years of leadership and integp-ity in 
manufacturing shells and ammunition. 
Remington guarantees everything that 
goes into them. 

You carry loads only for the game 
hunted in your locality. You sell them 
by the name of the game hunted. 

Make sure you have a complete stock. 
Cash in on Remington’s complete mer¬ 
chandising campaign. 


REMINGTON ARMS COMPANY, INC. 

BMabUthtd 1816 

NEW YORK CITY 

The authority in Firearms, Ammunition and Cutlery 
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These Suent 
Salesmen 


Building 
Record Sales 


cost you nothing 
after the first 
small expense. 
Fitted with vari¬ 
ous assortments 
for farmers, me¬ 
chanics and au¬ 
tomobile trade. 
Write us for full 
particulars. Send 
for Catalog No. 
28 , showing full 
line of F r a i m 
Padlocks and 
Night Latches. 


is what many 
dealers are doing. 
Why not let this 
Silent Salesman 
work for YOU! 
It always carries 
Praim Locks well 
displayed. Always 
reminds your cus- 
tomer of his 
needs. It is al¬ 
ways on the job 
for vou. 


zai 


JlQXO 


DEALER DISPLAY BOARD No. 2510 

Beautifully flniahed in natuxal woods, 
mounted and ready to hang 

THE E. T. FRAIM LOCK CO., Lancaster, Penna., U. S. A. 

Fadllo Oosst Beprsse n Utlvse; Sanbem 4 Strombacli. San FrancUeo. Los Angolas and Denver 
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to build satisfactory garage doors 


MCKINNEY 

Hin^ and Butts 

aaSdHardwsrt 

Also door konttrs omd 
truck, door bolts ond 
lotckes, shelf brackets, 
window and screen hard- 
ware, cabinet hardware, 
steel door mats and 
wrought specialties. 


E very man who comes into 
your store with a problem of 
purchasing hardware for a garage 
door will appreciate intelligent help 
from you. You can serve him, 
from the planning of a door to 
selling him the necessary hardware. 

Our booklet, “McKinney Com¬ 
plete Garage Sets,” is designed to 
give this help to your customers. 
Pages such as the one above present 
illustrations of swinging and slid¬ 
ing-folding doors for any width of 
garage entrances with simple plans 
for the hanging of the doors and 
illustrations of the hardware 
necessary for whatever type of door 
the customer may select. 

The hardware is of superior 
quality—McKinney made. Every 


piece needed for a complete garage 
door installation is packed in a 
strong, neat box. 

Think what that means to you! 
Every element of uncertainty is 
eliminated in the sale. Not a piece 
is missing. No time is lost in hunt¬ 
ing up the various items. No over¬ 
stocking of slow-moving parts. 

Tie the McKinney Booklet to 
the counter. Place the McKinney 
Complete Garage Door Sets on your 
shelves. The service the booklet 
performs for your customer is re¬ 
flected in the profit you derive from 
this fast-moving specialty. 

We will gladly send you this 
valuable booklet on request. Ask 
your jobber for the McKinney 
Complete Garage Sets. 


McKinney manufacturing CO., Pittsburgh 

Western Office, Wrigley Bldg., Chicago Export Repreaentation 

Pacific Coast Representative: JOHN T. ROWNTREE, Inc. 

Los Angeles, San Francisco, Seattle, Salt Lake City, Denver 

MCKINNEY 

Complete Gara^ Door Sets 
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Pan American 



K‘f)J G^ncrete 



J Concrete C^t 



Coin mtus Dra^ Scrape 



J Pressed Bov)] 

~1 ^Keeled iScraper 


The “K & J” 

The Line of Quality, Con¬ 
venience and Profit 

Quality, because it is the uni¬ 
form product of a huge plant 
whose organization has been 
schooled in the craftsmanship of 
equipment building for more than 
forty years. 

Convenience, because “K & J” 
standard methods of packing re¬ 
duce warehouse and general han¬ 
dling expense to a minimum; and 
“K & J” interchangeability of 
parts takes care of extra parts sales. 

Profit, because the “K & J” line 
is known and recognized as the 
standard for high quality all over 
the commercial world—its demand 
is established. 

All “K & J" Steel Wheelbarrow Trays 
are made from “K & J” Special Alloy 
Steel, double annealed, which is highly 
rust resisting. 

The Kilbourne & Jacobs 
Mfg. Co. 

New York Offices, 120 Broadway 

Connections in all parts of the world 

Western Distributors — Messrs. Hn^son a Merton, Sin 
Frincisco — Seattle —Portland 


THE FOLLOWING WESTERN DISTRIBXITOBS 
CARRY a J” EQUIFBCENT IN STOCK: 

Scbwabacber Hardware Comptnj.. . .Seattle, Waab. 

Seattle Hardware Company.Seattle, Wash. 

Wbiton Hardware Company.. . Seattle, Wash. 

Poison Implement Company.Rattle, Waab. 

Hunt a Mottet Company.. .Tacoma, Waab. 

Holley-Maaon Hardware Company... Spokane, Waab. 

Thomaon-D^ga Company. Sacramento, CaL 

California Hardware Company. . . .Loa Angeles, Cat 

Harper a Reynolds Comnany.Los Angeles, Cal. 

Ducommnn Hardware Company Los Angeles, Cal. 
Dnnbam, Carrigan a Hayden..... San Francisco, CaL 

Honeyman Hardware Company...... Portland, Ore. 

Tbe Salt Lake Hardware Co Salt Lake City, Utab 


Salt Lake C^ty, Utab 


















1819 Original 



fpD 


Are You Getting Your 
Share of Snip Sales? 

If you are not, it may be 
because you do not stock a 
large enough variety of 
styles. 

There are more than a 
score of styles of PEXTO 
Snips in various sizes and 
finishes. 

The 1819 Original is with¬ 
out question the highest 
grade snip made and is 
backed by more than a cen¬ 
tury of experience in snip 
manufacture. 

The Samson Snip is second 
to none, excepting the 1819 
Original. 

There are uses and cus¬ 
tomers for all styles and sizes, 
and the attractive display 
board does most of the selling 
work. 


?EXTfi 


WORTH WHILE TOOLS 






Tbe Peck . Stow & Wilcox Co. 

Southington. Connecticut. U. S. A. 

D A 
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Padlocks are selling—the Sargent 
sells at first showing 


To Show 
the Sargent 
Is to Sell It 


New Building activity is responsible for 
an unusual padlock turnover. Carpenters, 
builders, contractors need padlocks for tool 
boxes, tool houses, temporary shelters and 
doors. In and around new buildings or old— 
on cellar doors, cellar windows, chests, out¬ 
buildings and bams there is immediate need 
for padlocks. Motorists must have them to 
safeguard extra tires, tools and garage doors. 
The demand for better padlocks increases 
steadily and it’s a demand worth attracting 
to your store. ===== 

Sell Sargent Padlocks and a 
the bulk of this business will M 
come to you. Show the Sargent 

to your customers. Point =|y ' | jpH 
out its greater strength, 
durability, security and 

- attractiveness. Suggest 

-j-|^ Sargent adaptability and 

its purse-pleasing price range. In- 

_ J creased profits and satisfied custom- 

ers will prove that Sargent Padlocks 
M are the best hustlers you could have 
in your store. 

Sarg^ent Padlocks are made in various sizes and styles 
with or without sturdy chains. Write today for 
interesting prices and information. 

SARGENT & COMPANY 

Manufacturm 



New York 


NEW HAVEN, CONN. 


Chicago 
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Here are two types of Snow Shovels 
your trade want 


O NE built with a heavy gauge galvanized 
metal blade^ reinforced at the back 
with three metal ribs, the end of the wood 
handle rigidly incased in the one in the 
middle—while the other type shovel is 
built with a steel blade and a single metal 
rib riveted to the back* Both types are big 
sellers. 


Rearview of Iron Horse Shovels 
style No. 107-8. Note the three 
metal rib reinforcements — the 
rigid manner in which they are 
riveted in place, and how the 
wood handle is rigidly incased in 
the one in the center and then 
riveted. 


And we build Snow Shovels of dl sizes — 
for the kiddies as well as for the grown-ups. 

V IVritc for circular No. showng Iron 
\\ Horse Snow Shovels, all shxs. 
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popular fir USB 

thousands of city 
homes now usin 


new; 

with SUPERFEX 
Burners because it 
not only cooks with 
the speed and sab 
isfaction of a ^as 
stove but also cuts 
fuel bills lowet 
than 85 ^ ^as 


SupeT'Sales Features 
of the New Range 

1. Cooking speed of the gianeges burner 
—in the GKant SUPERPEX Burner. 
Cooking speed of eke standar d ga s 
burner—in the standard sire SUPER- 
FEX Burner. 

2. Abundant heat that is absolutely clean 
and odorless. 

3. Oreater economy and teliability of 
cooking with all grades of kerosene oil. 

4. Operating convenience, cleanliness 
and new time-saving features. 

5. Handsome, sturdy, long-lived stove 
with higher and bigger Aladdin Quality 
Porcelain Enameled Cooking Top, and 
new base shelf for utensils. 

6. One Oiant and 3 Standard SUPER¬ 
FEX Burners. 

7. A new (more beautiful) Gray Enamel 
finish on all chimneys. 


New Oil Range Has Big Year Round 
Demand From City, Suburbs and Farm 

T he marvelous performance of the SUPERPEX Burner 
has placed this latest New Perfection in the front rank 
as the ideal cook stove for year ’round use, everywhere. 

“New oil range for city use—cooks with all the speed 
and satisfaction of a gas stove, at a fuel cost lower than gas 
at 85 cents a thousand and much cheaper than electricity” 
—that is what our year ’round advertising tells readers of 
the big national magazines. Housewives are also told to 
“see the New Perfection dealer for a demonstration.” 

Backed by this year ’round advertising, New Perfection 
dealers are finding a steady fall and winter demand for 
New Perfection Oil Ranges—and Ovens, too. 

The ivorld-famous 30 line of New Perfection Oil Stoves u/ith 
Blue Chimney continues to be the most popular at its price 

THE CLEVELAND METAL PRODUCTS CO* 

Also MoJeers of PERFECTION Oil Heaters and ALADDIN Cooking Utensils. 

7430 Platt Avenue Cleveland, Ohio 


N 



PERFECTION (H/Range 

with SUPERFEX Burners 
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STANLEY TOOLS in CHESTS 


STANl^lJOOl^ 


TOOLS in CHfVs 


— .<Esa*« 

CTANLEY T001ji», 


CHESTS 


ST^EY 


VfW-.s>, 

« 


F Send for this 
NEW Set of 

Tool Chest 

Display Cards 

6 Cards, each with a specific selling appeal— 
Size 13x18 inches—9 Lithographed Colors 

His Hobby'' 

Christmas Gifts" 

‘Wedding Gifts" 

'Doping It Out with Dad" 

‘Furnishing the Home'' 

If you WIIjL use them they are yoan 
for the asking. Send NOW, so as to 
stimulate your sales of Stanley Tool Chests 

Ask for **Di8play Set, No. 1-7” 

THE STANLEY RULE & LEVEL PLANT 

The Stanley Works, New Britain, Conn. 

New York Chicago San Frandaco Lot Angelea Seattle 
Manofactnrera of Wrought Hardware and Cari>entan* Toola 

T A N L E Y 
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U. 5 . Poultry Netting 


Capitalize Our Manufacturing Success 
Into Your Dealers Profit 

XT. 8. Poultry Netting fills that long felt want and need in wife netting. Fenoe-like in 
construction principle, it cannot bag or sag; requires neither baseboard nor top rail; requires 
fewer posts and will not narrow when tightly stretched. 

XT. 8. Poultry Netting is not a WOVEN but an INTERWOVEN FENCE. Note carefully 
the type of twist (a double reinforced joint at each point of intersection, which makes it very 
stiff and rigid.) Through this style of manufacture there is no possibility of long or idiort 
wires, irregular size or shape medme. 

Highly practical for tennis court enclosures, tree guards, trdlises, flower bed guards^ 
screen work in motion picture industry, partition screens in factory stock rooms. Especially 
valuable as protection against rabbits and extensively used in stucco reinforcing. 

XT. 8. Netting is handled by representative Jobbers throughout the country, and is carried 
in stock on the Pacific Coast as follows: 

MAn8HAIiI.-WEZJi8 OOlCPANT, Forttand, Seattk and Bpokana 
MABSHALIfWEIJiS OOMPANT, cart Dt Pna Warthoaae Oompany. San Frandaco 
MABSHAUf WELLS OOMPAET, care Loa Angelea Warehonae Company, Loa Angelea 
SALT LAKE HABDWABE CO., Salt Lake City, Utah 
WESTEBN METAL A SUPPLY CO., San Diego, OaL 
PBATT-OILBEBT CO., Phoenix, Arlaona 

MANUFACTURED EXCLUSIVELY BY 

Indiana Steel & Wire Co., Muncie Ind. 
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COLUMBIAN 

Tapp — 3far/cp</ 

PURE MANILA ROPE 



M 


!W' 


I* 


EVEnY FOOT OF THIS POPE 
IS ABSOLUTELY GUARANTEED 
BY A RED. WHITE AND BLU'’ 
“TAPE-MAPKEn” -WHICH CAS 
BE FOUND THROUGHOUT ITS 
ENTIRE LENGTH 
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Trade-Marked Goods 
Excel 

This is true of all mer¬ 
chandise and is proof of 
superiority. 

The Columbian Tape- 
Marker represents the 
most tangible method of 
Trade-Marking rope. 

Insist on its presence in 
the next rope you buy. 




v:.o 


'*■ 










COLUMBIAN ROPE CO. AUBURN, N.Y. 

«-_ 
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WICKWIRE SPENCER 

EveiTthing in wire to be found in the best stocked hardware store is made 
by Wickwire Spencer Steel Corporation. Here is a list of some of the items 
which have Wickwire Spencer quality all the way from the mines to 

finished product: 


Archies, Trellis 

Badrets, Wire 
Bathroom Fixtures 
Bright Wire Goods 

Cloth, Diamond Mesh, Square Mesh, 
Doable Crimped 

Cloth, Wire, Brass, Bronse, Copper 
Cloth, Wire, for Conveyor Belts and 
Drying Machines 
Cloth, W^ Iron and Steel 
Cloth, Wire^ Window Screen 
Clothes Line, Wire 
Cord, Sash and Telegraph 

Drill Bods; High Speed, Carbon, etc. 

Fence, Chain Link Factory 
Fence Clamps 

Fence, Omammital Iron Picket 
Fence, Poultry and Bahhit 
Fensets 

Flat Cold Boiled Steel 

Garment Hangers, Turned and Enameled 
Gates, Iron Picket and Grille 
Grilles, Wire and Perforated Metal 
Guards, Flower Bed, Lawn Border 
Guards, Fmit nee 
Guards, Machine, Window, Stall, etc. 

Kitchen Goods, Tiimed and Enameled 

Lath, Wire 

Mats, Wire 
Music Wire 

Nails 

Netting, Fish Tnq> 

Netting, Glass 
Netting, Locomotive 
Netting, Ponltxy 

Ornamental Iron and Wire 

Pea Trellis 


Perforated Metals 
Picture Cord 
Pig Iron 
Plant Supports 
Posts, Fence and Rttin^ 

Poultry Fence and Nettmg 

Biddles, Foundry 
Bubbish Burners 

Screens, Bank 

Screens, Mining, Sand, Coal, Gravd 
Screens, Wdd^ 

Screw Stock 
Sieves, Wire 
Sifters, Wire 

Springs, Cold and Hot Womid 
tarings. Compression, Extension, 

Torsion, etc. 

Springs, Flat and Bound Wire 

Staples 

Stone Wire 

Straight Line Poultry Fence 
Strainers, Conductor Pipe and 
Eaves Trough 

Tacks 

Thimbles, Wire Bope 

Tow Lines, Automobile and Truck 

TreeGuar^ 

Trellis 

Welded Fabric 
Wdded Sheathing 
White Enamded Ctoods 
Wire, Fence 
Wire, Flat Cold Boiled 
Wire Forms 
Wire Goods 

Wire, Low and ffigh Carbon, Bound, Flat 
and Shaped 
Wire Bods 
Wire Bope 
Wire Bope Fittings 
Wire, Bound and Odd Shaped 


Wickwire Spencer Steel Corporation 

Liggett Building, 42nd St. and Madison Ave., New York 
Worcester Buffalo Detroit Chicago San Francisco 
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No Kitchen 


is complete without this Magnetic Cloth, and as a magic wonder it is de¬ 
manded everywhere. 


It has a hundred every day uses and every woman that enters your 
store is a prospective purchaser. 


Dealers— 

This Magnetic Cloth is one of the most useful domestic helpers ever 
made. It instantly removes Grease, Burned Foods and all dirts from all 
kitchen ware. Also cleans Vegetables, such as new potatoes, sweet po¬ 
tatoes, carrots, parsnips, etc. And for cleaning Bath Room fumisliings it 
has no equal. 

Its sale brings you a good profit. 

If your J obber cannot supply you, write today for a trial gross 

UANUTACTUBED BT 

John W. Gottschalk Co. 

LEHIGH AVE. AND MASCHER ST. PHILADELPHIA. PA. 

McDonald & LINFOBTH, pacific coast Representatives, 739 Call Building, San Francisco 
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Now’s the Time 
—and Here’s the Line 


of the Most Popular and the Highest Grade Lawn Mowers in the worJ*! 


GENUINE 

“PHILADELPHIA 


ff 


The most perfect in material and construction, and have been now 
for over 53 years — all of these years being devoted by the makers 
to a specialized study of Lawn Mowers and nothing else. 




Every Year Finds the Demand 
Greater. 


Style **E”—^Fonr Blades BemoTable Box Caps 


Think of a lawn 
mower that has 
given such genu¬ 
ine satisfaction 
for over 53 years 
that every year 
finds a greater 
demand for it. 


Practically Indeatmctib 


Co supply the constantly increasing 
demand we are making the 

GENUINE PHILADELPHIA " 

Lawn Mowers in 

18 Styles HAND 

4 Styles HORSE 

3 Styles MOTOR 

11 strictly the Highest Grade made. 

A Mower for every purpose. 

Are you ready to supply them I 

Largest Makers of High Grade 
LAWN MOWERS 
in the World 

Srnid for Catalog and DigcounU NOW 



VICTOR MOWERS are becoming 
more popular each season as great 
time and labor savers for Parks, 
Cemeteries, Golf Courses and large 
Estates, and like our Hand 
and Horse Mowers, the GEN¬ 
UINE ‘‘PHILADELPHIA^^ 
are the 
very finest 
that can 
be pro¬ 
duced. 


Write for 
FOLDER 


MOTOR Mowers. SO-inch Walking Type. 
30-lnch Riding Ty^. 40-lnch Biding Typt 
Combination Lawn Mower and Lawn Boiler 


The Philadelphia Lawn Mower Co. 

31st and Chestnut Streets, Philaddphia, Pa. 

HAVEN a HAVEN, 608 ICtelon StiMt, San Francisco, OaUfomla, SdUng Agonta 
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AMERICAN 

Galvanized Steel 


FENCE 

POSTS 


For use 
with wire 
fence of 
all kinds 


20 YEARS OP ACTUAL SERVICE IS CONVINCING 
PROOF OP THE LASTING QUALITY OP 
OUR GALVANIZED POST 


EVERY BOD OF FENCE REQUIRES A POST 


Uiited States Steel Products Co. 


SAN FRANCISCO, CAL. 
LOS ANGELES, CAL. 
POBTLAND, OBE. 
SEATTLE, WASH. 


Bialto Building, ... 
Jackson St. and Central Ave. 
Sixth and Alder Sts. - 
4th Avenue South and Conn St. 
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Square Deal Fence 



m 




Here is our pledge of utmost fence quality — 
our ‘‘Square Deal” knot by which millions of 
farmers know our main product* 

Each knot we weave (countless in number 
every year) carries into the world a reputation 
thirty-three years in the building. 

To each one of these small pieces of wire, 
1 % inches long, is entrusted the future of our 
business. 

And backing up this knot are the full gauge wires that 
insure long wear; the stiff, picket-like stays that make 
fewer posts necessary; the wavy or crimped strand 
wires that provide springiness and keep “Square Deal*’ 
fence tight and trim, and the good galvanizing that 
keeps out rust and decay. 

So—for our reputation’s sake—we make our own wire 
in our own steel mills. Also, we insist on unwavering 
quality, untiring inspection, in production—for our 
dealers’ protection, as well as our own. That’s why 
every rod of “Square Deal” fence that leaves this 
factory must be the very best rod of fencing ever built 
so far as it is humanly possible to make it. 

To those dealers who feel the need of better fencing! 
who appreciate repeat orders from satisfied custome^ 
we have a message of vital importance. Write for it. 


Keystone Steel & Wire Co. 

Peoria, Illinois 



Makers of fence, nails, barbed wire. 
Steel posts, gates, ornamental fence; 
ingots, billets, rods, etc,, etc. 
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Beautiful 

Lawns 


one thing. 


Thompson-s Adjustable 
Sprinkler Heads are 
making more beautiful 
lawns than all others. 
The simplicity of operating (note the valve) makes it possible for any 
member of the household to water the lawn efficiently. 

They are sold through the wholesale hardware and plumbing supply 
trades. 

If your jobber can’t supply you, send us your order, giving jobber’s 
name, and you will be supplied. 

THOMPSON MANUFACTURING CO. 

EIGHTH STREET AND SANTA FE AVENUE, LOS ANGELES 


Tliompson's CalifimUi 
J^n Sprinklers 


This is No. 115 

Thompson’s 
Adjustable 
Sprinkler Head 

They are individually ad¬ 
justable to throw any de¬ 
sired spray, by merely 
turning the brass core 
with a wrench. These 
heads are giving perfect 
service on hundreds of 
estates and public parks 
and on thousands of pri¬ 
vate residential lawns. 
The construction is prac¬ 
tically indestructible. 
Made for standard Vk" 
pipe connection. 

Send for Folder. 
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I Boyco Quality Ware 
Is Built For Service 


In Boyco Galvanized Ware 
the appearance is indicative of 
the high quality maintained 
throughout in every Boyco 
product. The ware is made 
from heavy black iron sheets 
of great durability and hot- 
galvanized after all construc¬ 
tion is complete, which insures 
long life under hard usage. 
There are no cracks or raw 
edges to invite rust and conse¬ 
quent leakage and to make 
handling dangerous. 


The Boyco method of hot- 
galvanizing and brushing after 
construction is completed 
leaves a surface bright and 
smooth. 

If you are not acquainted 
with Boyco Galvanized Ware, 
it will pay you to place a trial 
order with your jobber. You 
will find that sales will not only 
increase but that every cus¬ 
tomer will be permanently sat¬ 
isfied. 



Boyle Manufacturing Co. 

6100 Santa Fe Ayenne 

LOS ANGELES - - CALIFORNIA^ 

Digitized by vjOOQIC 


























30 


HARDWARE WORLD 


Listen to This One! 

From One of Our Customers 

The “SANITAS” 
a Wonder 

Th« “SANITAS” B«M««ntor vhidi m par- 
chM6d of you a f«w weeks ago is a wender, and 
rightly named because of its Sanitary condltlona. 

We have always used the Baldwin Beftiger- 
ators and found them most satisfactory, but the 
**SAN1TA8** is the best of aU and a great loe 
saver. 

^ : j-L-v I 

If you want an agency that makes 
little work, good profits and will 
grow, spend a cent for our catalog. 

H h-.. -r,, —!-■.v 

The Baldwin Refrigerator Company 

Burlington, Vermont 

stock Carried by HEYMAN-WEIL OO., San Francisco, Oallfomla 


O.H. SMITH 
Western Bepresentatlve 
817 South Saint Andrews Place 
Los Angeles, Calif. 



BALDWIN 

Dry Air Refrigerators 


••The Box With 
the Steady 
Cold Wave** 
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ALL THAT THE NAME IMPLIES 




1 



# Mark 


OAKLAMO 


Garbage Cans 

Made in Both Plain and Galvanized 

It's easy to point out the superiority of 
Madewell Garbage Cans to your customers: 

1. Deep drawn tight-fitting cover. 

2. Galvanized reinforcing wire around the 
top. 

3. 26-gauge body with heavy reinforcing 
swedge. 

4. Vent holes, allowing free circulation 
under can. 

5. Galvanized handles that fit the hand. 

6. Heavy leak-proof bottom. 

WriU for Now Foldor which doocrihoo iho cant In doiail 

The Madewtll Une is a PRORTULE UNE FOR YOU 



- ' _ 1 




n 


^ Camp Cooker 

^ ^ Set Up 

Gamp Oooker Oloaed 


Order Throuj^h Your Jobber or Write Us if He Can't Supply You 

MADEWaL PIPE & CULVERT WORKS 

^ If if 8 iVs well made 
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THE TRITCH HARDWARE COMPANY 

Rocky Mountain Distributors of 


WALLINGFORD 

FARM'"'» GARDEN TOOLS 


A COMPLETE LINE 


HIGH 
QUALITY 
CAST STEEL 


OABEFULLY 

TEMPEBED AND TESTED 

WALUNGFORD STEEL GOODS 


SELECTED 
HANDLES 
EXTRA FINISHED 


Are made in a Modem Factory demoted exdtiaiTelj to the mannfaetnre of 
Farm and Garden Tools; a large and complete line prodnoed under owner¬ 
ship management, assuring the highest type of goods in Design, Quality and 
Finish. 

Write for Prices Today 

THE TRiTCH HARDWARE COMPANY 


Jobbers 

Denver, Oolorsdo 


O.B.BA11 

Vim Pim 
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KINGf: 


COLE BRUSH 

IICORPORATED 


63 nRST ST. DOUGLAS ^ 
SAN FRANCISCO 
CALIF. 


BRUSHES FOSS-SET 

t4112 |<,J3UARANTEED I 

» WHOLESALE EXCLUSIVELY luvrumGl 


WHOLESALE EXCLUSIVELY 

FOR EVERY PURPOSE 


^^/AfANYTHlHGl 

SINCE 1881 


Twenty years ago we began to bear about * *8et in Rubber’ ’ Brushes. Ten years 
ago they were greatly in demand on account of their superiority over the old Cement- 
Glue and Pitch Set Brushes, as the * ‘Kant-Kum-Out” was a great improvemant over 
the old settings. 

But constant use has demonstrated that in vulcanizing the rubber with sufficient 
beat for the required time, that the bristles could not stand the heat and retain their 
elasticity, as the natural oil of the bristle was all bahed ont^ leaving the bristle dry, 
brittle and lifeless. 

KINGCOLE BRUSHES FOSS.SET 

are not burned lifeless. The natural life and flexibility of the bristle is retained and 
are ‘‘GUARANTEED for use in ANYTHING,” a guarantee neve r be fore put on any 
brush in any setting by any manufacturer. They are ‘‘GUARANTEED” by one of 
the oldest and best brush manufacturers in the ‘‘WORLD” and will be sent to any 
reqiKmsible and legitimate merchant ‘‘Parc^ Post Paid” by ‘‘KING COLE BRUSH 
CO., INC.” If not satisfactory, either before or after using, you can return via 
Parcel Poet at my expense. 


BETTER 

BRUSHES 




BIGGER 

VALUES 


Electric Appliance Company 

807.809 Mission St., San Francisco 

JOBBERS OF ELECTRICAL AND AUTO 
SUPPLIES AND ACCESSORIES 


Electric Ranges 
Suction Cleaners 
Fan Motors 
Wiring Materials 


Washing Machines 
Ironing Machines 
Heating Devices 
Auto Accessories 


Tires—Tubes—^Ford Parts 
Genuine Crank Shaft and Connecting Rod 
Bearings, Etc. 



COLDWELL 
Lawn Mowers 


Coldwell quality has stood the 
test of 50 years — it satisfies 
your customer. 

Coldwell guarantee is free of 
tehnicalities—it is your protec¬ 
tion. 

Coldwell prices, discounts and 
terras are right — they assure 
you a profit. 


NOW IS THE TIME TO ARRANGE FOR 
YOUR 1923 COLDWELL STOCK 

H. y. Garter Motor Company 

Distributors 

52 BEALE ST. SAN FRANCISCO 

Full line of Power, Horse and Hand Machines, 
also repair parts carried in San Francisco. 


Digitized by 


Google 











6 


HARDWARE WORLD 



General Machinery & 
Supply Company 

Including additions we are now making 
to our stock we will shortly have on hand 
a complete supply of General Hardware 
and Tools for all classes of trade. At 
present we carry one of the most complete 
stocks in San Francisco and are head* 
quarters for — 

MACHINISTS AND MACHINE SHOP 
SUPPLIES 

CONTRACTORS’ EQUIPMENT 
VALVES, PIPE AND FITTINGS 
HANDLES, SHOVELS AND WASTE 
BELTING AND PACKING 

GENERAL BIACHINEBY A SUPPLY 
COMPANY 
39 Stevenson Street 
San Francisco, California 


WATER SYSTEMS 


J JB ‘ ^ JOHNSON 
i|H I ENGINES 

WINDMILI^ 

HOOSIER 
1 / PUMPS 

PAGIFIG PUMP a SUPPLY GO. 

853 Folsom Street 
San Francisco, California 
Sole Distributors 


If yon are one of 
onr customers yon 
know them. 

If you are not one 
we want the impor¬ 
tunity of showing 
you why it will be 
to your interest to 
send us your mrders 


The House of Fair and Square Dealing — Ask Our Customers 

nVEBTTHIKO IN HASDWABE, IBON, FIFE AND HOUSE¬ 
HOLD UTENSILS, SFOBTINa GOODS AND OUTLEBT 

THETH0M80N-DIGGS COMPANY, SACRAMENTO, CAL 
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Crown Oil Cooking Stoves 

Pla ce Orders NOW for Spring Delivery 


Buy an 
Oil Stove 



But Cook 
With Gas 


The wonderful Patented KEROGAS Burner gives you a perfect 
gas flame by mixing the kerosene with air and turning it into gas. 

It concentrates a double flame just where you want it—under the 
cooking utensils—and is always under instant control. You can 
have the heat low, moderate or intense, just as you choose. 

The cheapest fuel you can buy—and the most economical, as every 
particle is used. 

Nothing complicated about the Patented KEROGAS Burner— 
made of one piece of brass. Lasts for years. 

We can furnish you with a splendid oil stove equipped with the 
Patented KEROGAS Burner — also with the peifect heating 
Kerogas oven. _ 

Highest advanced oil cooking stove. Hives more real 

service and does better and quicker cooking at a r . JMBBf 

smaller expense than any other stove. 

Frame cabinet style with low shelf to accommodate 
pots and pans; also acts as a brace, making the stove 
rigrid. Each burner has a cooking surface of 100 

the tenk easy without spilling the oil. A lift off shelf 
protects the glass oil tank from spatterings of hot 
grease and forms a convenient extension to cooking 
top. Gray enamel finish. 

In addition to the regular stock herewith illustrated, 
we will carry a very attractive line of two, three, 
four and five burner stoves, each equipped with one 
Oiaot Kerogas Burner, which takes (at full fire) 
13 5/6 hours to consume one gallon of oil. 


Dunham, Carrigan & Hayden Co. 

San Fraadsco, California 
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Alaska 

CORK INSULATED 

REFRIGERATOR 



Alaska Refrigerators 

SAVE BOTH FOOD AND ICE 

Seven insulating walls surround the ice and food in Alaska 
Refrigerators. The central wall of these seven is “cubed 
cork,” the most efficient refrigerator insulating material 
known. 

When the hot outside air strikes the “cubed cork” waU 
of Alaska insulation, it is stopped. The interior of the 
Alaska remains cold, whatever the outside temperature 
may be. 

This remarkable insulation and the patented circulation 
of cold, dry air save both the food and the ice. 


Special Alaska 
Features 

Seven insulating 

HTftll A 

“ Cubed cork 
insulation. 

Patented circula¬ 
tion system of 
chill, dry air. 

Sanitary, seam¬ 
less porcelain or 
whit e enamel 
linings. 

Non - rusting 
shelves; galvan¬ 
ized steel ice rack. 

Patented drain 
trap. 

Tight- locking 
doors. 


Write for Discount and Special Catalogue 


MANGRUM & OTTER, 
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NOW 

IS THE TIME TO PLACE YOUR 

ORDERS 

FOR HOLIDAY GOODS 

WE HAVE i Ky I O CHILDREN 


FOR THE 
CHILDREN 


SUCH AS 


AUTOMOBILES, KIDDIE EABS,COASTERS,WAGONS,TRICYCLES, 
BICYCLES, SKATES, BASEBALL GOODS, FLASHLIGHTS 

AND 

Gifts of Utility for Others 

SUCH AS 

Tools and Tool Sets in Holly Paper Covered Boxes 
Silverware, Carvers, Manicure and Scissor Sets 
Scissors and Shears in Gift Boxes 
Vacuum Bottles and Lunch Sets 

Pocket Knives in Gift Boxes 
Golf Clubs, Bags and Balls 

Razors, Strops and Brushes 

Electrical Cooking and Heating Devices — Vacuum Cleaners 

Food Choppers 

Stove Percolators, P3rrex Ware, Fire Sets, Andirons, Screens 

and 

Christmas Tree Mazda and Carbon Lamp Outfits 

Our Complete Catalog of Christmas Suggestions is Now 
on the Press — Watch for Your Copy 

Baker, Hamilton & Pacific Company 


SanFraacisoo 


California 
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Three Strand 
Stock Rope 


White Sisal 
Sisal 


PURE MANILAS- 
Cloverleaf Brand 
Seaport Brand 

Seg. U. S. Pat. Off. 


Unexcelled for 
General Usage 


Cloverleaf Manila Hay 
Stacking Rope 

“Red Thread” 4 Strand 

Reg. U. 8. Pat. Off. 

Specially constructed to give the longest 
life on the hay fork 


Broncho Brand” Red Thread 

Beg. U. S. Pat. Off. 

4 Strand Lariat Pure Manila 

KNOWS NO COMPETITION 


MANUFACTURED BY 


Seattle, Washington 


Portland, Oregon 
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-Oehco^ 

LEWISTON, IDAHO 

BELTING 

PACKENG 

MILL AND MILT. SUPPLIES 
WAGON WOOD STOCK 
AUTO SUPPLIES 
IRON AND STEEL 
BUILDERS’ HARDWARE 
STOVES 

TIN AND ENAMEL WARE 
SPORTING GOODS 


SUNBEAM 

PIPE and PIPELESS 


FURNACES 

— FOX SUNBEAM — 

Saves Fuel 
Gives Uniform Heat 
Is Economical 

Burns Wood, Coal or Briquets 
No Worry 
Built to Last 

Answer—Money Saved 

Honeyman Hardware Co. 

Distributors 

Park and Olisan Streets 
PORTLAND, OREGON 


A. M. HOLTER 

Hardware Company 


Helena, Montana 


HOLTER 

Hardware Company 

SPOKANE, WASH. 


BstabUshedm? 


WHOLESALE 

Shelf and Heavy Hardware 
Blacksmith Supplies 
Sporting Goods 
Automobile Accessories 


WHOLESALE 

ONLY 

Auto Accessories 


Plymouth Rope 
Automatic Washers 
Sargent Hardware 
Acme Paints 
Rawlings Sporting 
Goods 

Ideal Furnaces 
South Bend 
Malleable Ranges 


Ideal Heaters 
Mill, Mining and 
L^ging Supplies 
Tiger Bed Springs 
Wetter Stoves and 
Ranges 

Monamobile Oil 
and Greases 


Prompt, Courteous Service 
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Let Us Be Your 
Warehouse 

Keep your profits 
up and your over- 
head down by 
using our fast 
and dependable 

Service 



Strevell-Paterson Hardware 
Company 

SALT LAKE CITY 

Wholesalers and Jobbers 


The 

Schaw - Batcher Co. 

SACRAMENTO, CAL. 


WE OFFER YOU 


Hardware 

Tinware 

Enamelware 

Ammunition 

Builders* 

Hardware 


OF 

DEPENDABLE 

QUALITY 


PROMPT AND EFFICIENT SERVICE 


Stove Repairs and 
Waterfronts 

DIRECT FROM THE MAinJFACTURER 
TO YOU 

Complete stock of Standard Parts made 
from our own PATTERNS at our 
own FOUNDRY 

This is why we can offer you 





STOVE MPMi SERVICE 

Iiargegt Stove Sepair Honae In the Noithweat 

SPOKANE STOVE & FURNACE 
REPAIR WORKS 

912-914-916 First Avenne, Spokane, Waaliington 


Complete 

Stove Repair Service 

REPAIRS: Nearly 20 years experience 
in handling stove and furnace repairs for 
Northwest Merchants. 

COMPLETE STOCK of repair parts. 

PLATING: Nickel, gold, silver and 
copper plating—All finishes. 

Galvanizing—Oxidizing 

Let us handle this department of your 
business to show you a profit. 

Mail orders filled promptly. 


MYER S. RUBENS 

JOBBERS — WHOLESALEBS 
1009 W. First Avenue - Spokane, Wasbington 
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Auxiliary center head 
which can be attached 
to blade of the 
Starrett Oomblnatlon 
Square to determine 
centera of cylindrical 
pieces. 

Seven Tools 
Combined in One 

One tool on the bench doing the work 
of seven — seven tools for the price of 
one — is it any wonder that this Com¬ 
bination Square is such a favorite with 
mechanics? 

Every man who works metal will appre¬ 
ciate the utility of this square. It can 
be used as a rule, square, miter, depth 
gage, height gage, level and center 
head. Point out these seven uses to the 
mechanic—you’ll find that he can sug¬ 
gest as many more. Let him handle 
the Starrett Combination Square and 
he’ll sell himself. 

Write for Catalog No. 22 “B, P.” and 
the Supplement which describes the new 
Starrett Tools. 


THE L. S. STARBETT CO. 

The World’• Greatest Toolmakers 
Manufacturers of Hacksaws Unexcelled 

ATHOL, MASS. 


SeUSfomlt 



42-380 


FACTS 

Worth 

Remembering 

^^They may all look alike 
BUT there^s only one NIKOLITE*^ 

In ordering Win¬ 
dow or Fly Screen 
Cloth from your job¬ 
ber, don’t forget 
these vital facts: 

The amount of 
service and satisfac¬ 
tion your customers 
get out of Screen 
Cloth depends almost 
entirely upon the ma¬ 
terials used and the 
methods employed in 
the making. The la¬ 
bel which identifies 
every roll of the 
“Perfect” Screen 
Cloth is your guaran¬ 
tee of the best ma¬ 
terials, accurate 
mesh, the proper 
width and a full 100 
lineal feet to every 
roll. 

That’s why dealers 
buy all of our wire 
products, Screen 
Cloth, Hardware 
Cloth, Poultry Net¬ 
ting, Fly Traps, etc. 

Please Order Through Your 
Regular Jobber 



Manufactured by 

The LUDLOW-SAYLOR 
WIRE CO. 

ST. LOUIS, MO. 
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Keep Your Dollars Working! 

Order often from our well selected 
lines of high class merchandise and 
insure quick and profitable 
turnover 

Our Service is Unexcelled 

Send us your orders today and let 
us prove our ability to serve you 


Sale Lake City 
Utah 


The ^a(t Lake 

^ cHard>* 


cHardware Go. 


Pocatello 

Idaho 


EVERYTHING IN HARDWARE 


GARDEN HOSE 



WBITE FOB CATALOGUE AND PBICES 


Goodyear Rubber Company 

E. H. PEASE, Preet. J. A. 8HEPPAED, Vice-Prest. H. E. PE ASE, JB., Treaa. C. P. EUNTON, 8«y. 
639 ICsBloii Street Noe. 61, 63, 66, 67 Fourth St., a Fine St. 

SAN FRANCISCO, CAL. PORTLAND, OREGON 

GOODS SOLD TO THE TBADE ONLT 
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THE JAMES SWAN COMPANY 


SEYMOUR 

BITS 

AUGERS 



CONNECTICUT 

CHISELS 
DRAW KNIVES 



^ 5 ^ 



NAIL SETS 
GIMLETS 


SCREW DRIVERS 
GOUGES 


New York Office: 28 Warren Street 

WE WEBB AWABDEO THE MEDAl. OF HONOB OK MEOHANIOS’ TOOLS AT THE PANAMA^ 

PAOIFIO EXPOSITION 

Sold by THOMSON DIGGS COMPANY, Sacramento, CaUfomia 


See the “NEW DUMACO ” 

HOSE NOZZLE 



Before Placing Your Order for Next Season 

Tou can sell more garden hose nozzles this coming season than you 
ever sold before. The ‘‘NEW DUMACOwill do it for you. 

-and WHY? Listen: 

In construction it is the latest thing. It is manufactured out of solid 
brass rod, fine grained brass casting, and a specially improved packing 
that makes leakage absolutely impossible. 

In operation it is simplicity itself. One turn, and you have a straight 
flow; another, and there is a fine spray; a third, and the water is shut 
off—instantly. The stream is longer and the spray finer than in any 
other nozzle sold. 

Each NOZZLE is factory-tested and fully guaranteed. 

In price, it is right, and the most profitable for you to handle. We 
sell it much lower than any other is offered. 

ORDER FROM YOUR JOBBER OR WRITE US DIRECT 


The Durst Manufacturing Co., Inc- 

8«i Frandseo PbUadelphia NewTozk Seattte LofAngelM 

109 Haw Montgommr 19 Bontli Serentli St. 119 Obaiiiban St. L. O. Smith Bldg. 201 Donglis Bldg. 
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BUFCO FORGES and DRILLS are Bringing Daalars Handsome Pnft 



OET THESE POINTS — 

High Quality, Lowest Cost, Ma¬ 
chine Cut Gears. Light weight, 
easily moved, ideal rivet and tool 
forge. Thousands of garages, tool 
rooms, factories are buying them— 
are you getting your profits? 


Get full data 
and prices 
on both by 
addressing 
Department 
No. 87 



and Repeat 
Orders 
Show Quick 
Turnovers 

Belt can be 
shipped without 
loosening idler. 
Sturdy and 
efficient for 
accurate work. 
Moderate price 
Light weight 
and convenient 



Forge 


Company 

BUFFALO, N. Y. 


Dealers by 
putting small 
cut in news¬ 
papers are 
selling these 
drills quickly 
even in small 
towns. 


Coe’s Key-Model 

The Recognized Standard Heavy Duty Wrench 


This especially constructed adjustable 
wrench was created to withstand the un¬ 
usually tough treatment accompanying use 
in boiler and engine rooms, in refrigerating 
plants and railway shops, on structural work 
and pipe lines.— 

Unlike chain tongs and pipe wrenches — 
the Key-Model will not batter or jam the nut. 


Jaw capacities as follows: 

28 in. opens SVs in* 

36 in. opens 6V^ in. 

48 in. opens 9 V 2 in. 

The 72, opening 12^4 in., is finished on 
special order only — 

You not only have plenty of prospects 
within your reach — but they’re easy to sell 
with the Coes. 


Keep SoppUed thni your Jobber 


COES WRENCH CO. 

AGENTS 


ESTABLISHED mi IN 

WORCESTER, MASS. 


J. O. McOirty a Oo. P»cifle Coast Afsnts John H. Graham k Oo. 

29 Murray St., New York jolm h. Graham k Oo. Ohambora St.. NtwText 

268 Msrket SL, San Frandaco 
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Reliable Incubator BroooeFw Co 

D«pt.j QUINCY, ILL,U.S^. 


Jte7iable because 


Quikwerk 

Sledges 


lUIKWERK Tools do stand up 

_I remarkably — even under abuse for 

which no tool ever was intended. 

That’s because they’re made not 
merely good enough, but better than they 
need to be. 

A margin of safety is better than tak¬ 
ing a chance. 

Ask Your Jobber for Quikwerk Hand Tools 

THE WARREN TOOL & FORGE CO. 

261 Griswold Street, Warren, Ohio 


Powerful 
Generator— 
Blue flame 
cannot be 
beaten. 




Double Valve 


pressure 
for weeks. 


Steel Tank— 
All connec¬ 
tions brazed " 
with hard 
solder. 


Angle 
Handle,— 

- Restful to the 
operator. 


ALL PRODUCTS /or INDUSTRIAL USE 


Six Hardware Dealers Wrote Us: 

’’None better. Mechanics bay them 
on sight.** 

’’Sold them ever since you started 
making them and never had one 
returned.** 

’’Liked best by electricians as they 
will not blow out in wind.** 

“Sold this Torch for eight years 
and am well satisfied.” 

“Satisfactory in quality and price.” 

“Best we ever used or sold.” 


P.T\5U;Ljfr6.SuroLvCb.^ 

Pittsburg. Pa^USA. ^ 


Write for Catalogue. 
Prices and Discounts. 


jQnh, tip your Tiarm 
vHikihdofihe ~ 

RELIABLE 

Wickless 

Oil Heated Colony Hover 

r r IS comparatively easy to produce baby chicks. It is quite 
another matter to raise them successfiilly. Various devices 
have been used with more or less satisfaction. The best method 
yet discovered is found in our 1922 Model Blue Flame Hovers. 
In them we have attained the highest degree of perfection in 
chick brooding. Whether you are a city back-lotter, a poultry 
farmer or a fancier, you will find this system by far the 


safest and best. 

Saccessfnl Poultry Raising Depends 
So Much Upon Successful Brooding 

Bums ordinary kerosene or coal oil with a clear, even blue 
flame. No soot; no fumes; no odor; no wicks to trim; no smoke. 
Every burner is adjust^ at the factory to the maximum 
flame. It is impossible to overflow. Produces a well controlled 
heat, Buflicient for any piirpose. Easily adjusted; automatic¬ 
ally regulated. Made in various sizes. Provides pure warm air 
and plenty of it. Saves fuel; saves labor. Saves its cost every 
season in preventing chick losses. p ■ —y 


The Dealers Find 
It an Easy Seller 

p«lcn and eloM co-op«»tioo b«Ipa dealcra. 

. appraciata It. Tna Bloa Flame Hover la an omuy a«llei\ 
k Batter write oa withoat delay. Book 


yoor ordero In advance, thoa taiaaiinn ji , 

a aopply. Tbeaa Hovera are boBt of ■ 

. amivanixed steel. 8hlpt>ed cofopletely Writm 
V aaaembled; reedy to bolt the leas to * 

\\ canopy, nace beater where wanted. TernU 
\\ Sll with oU. adJoat bomer to requi^ ■ 

Ubaat. and ItTa re^y to atart. No 
II ooo^icated parta. Ic ia almidleity Itaalf. 


AORduble iDohatan, 
Broaden, Horerz, 
Pwdtry ApplitMa 
aad Folves are backed 
by ao’pMitiTa 
Msey-badi furaalcc. 

41 ycaraali. 
Write for Dealer 
Terms A Prieee 
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Did You Ever Feature Measuring Tapes? 

TOUR MA RKET WILL SURPRISE YOU—THEY HAVE A THOUSAND USES 




Therea tape for everybody, from farmer to professional man; of a style and price that 
fill the bill for each. There’s a good margin for you. 

Y IT OUT "" 


We will supply cuts for your printer, and colored display 
cards for your store that will talk tapes to everybody that 


comes in. 


We have a tape display case carrying just the assortment 
every hardware merchant needs. 

YOU WILL FIND THE DEMAND IS FOR 

THE RECOGNIZED STANDARD FOR YEARS 
Send for Oatalogne. Ask Tonr Jobber's Smlesman 

Windsor. Ont. 7N £/aFMrN PuLE(^0. Saginaw, Bdlch. 


|>U|A|7vr|V horse and mule shoes 

r nV/£/i 1 lA and BULL DOG TOE CALKS 

BEST IN THE WORLD 


Phoonlx Shoaa mrm Kapt In Stock by tho Following Nouooo 


Albuquerque, New Mexico.J. Korber A Co. 

Boise, Idaho.Northrop Hardware Co. 

Butte, Montana.Montana Hardware Co. 

Denver, Colorado... .Moore Hardware A Iron Co. 

El Paso, Texas.Momsen-Dunnegan-Ryan Co. 

Fresno, California.Inland Iron Co. 

Hamilton, Montana_The VaUey Mercantile Co. 

Los Angelesr-W. T. McFie Supply Company 
Percival Iron Company 
Waterhouse A Lester Company 
Oakland, Cal.. .Western Heavy Hdwe. A Iron Co. 

Ogden, Utah.Geo. A. Lowe Company 

Phoenix, Arizona— 

Palace Hardware A Arms Co. 

Arizona Hardware A Supply Co. 


Portland, Oregon— 

Northwestern Hardware A Steel Co. 

J. E. Haseltine Company 

Pocatello, Idaho.. .Salt Lake Hardware Company 

Sacramento, Calif.Schaw-Batcher Co. 

San Francisco, Calif.— 

Holt Bros. 

Scovel Iron Store Company 
Spotswood-Helfer Company 
Tayler A Spotswood Company 
Waterhouse A Lester Company 

Salt Lake City, Utah_Salt Lake Hardware Co. 

Seattle, Washington.Gray Brothen 

Stockton, Calif.Hickenbotham Brothen 

Tacoma, Washington.West Coast Steel Go. 

Tucson, Ariz.Albert Steinfeld A Co. 


MANUFACTURED BY 

PHOENIX HORSE SHOE CO. 

Largest Horse Shoe Maanfactnrers in the World 

nOLLINO MILLS AND FACTORIES JOILET. ILL., POUaHXEEFSIB, NSW TMX 
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A New Display 

The DB7 Display Card illustrated 
above is printed in two colors, purple 
and white, measures 8 ^ 2 x 11 inches and 
is equipped with a lock easel back 
which prevents it falling over on the 
counter or a glass show case. 

There are six of the No. L25 Thin 
Straight Nose Pliers mounted securely 
on a card by means of clips. 

Short paragraphs printed on the card 
call attention to various uses of the tool 
and suggest the purchase. 

The high grade nickel finish against 
the purple background. makes an at¬ 
tractive display which is bound to catch 
the eye and will sell the tools as we have 
demonstrated by thousands of similar 
cards which we have furnished dealers 
in the past. 

The DB7 assortment consists of the 
display card described, the six No. L25 
five inch Thin Straight Nose pliers 
which are mounted on the card and six 
No. L26 six inch Thin Straight Nose 
Pliers which are packed in individual 
cartons. 

It is furnished at the regular price of 
the tools only. 

Your Jobber Has It 

CRESCENT TOOL CO. 

JAMESTOWN, N. Y. 


GOODELL- 

PRATT 


IlSOO GOOD TOOLS I 



Mitre Box Profits 

There will be more mitre boxes sold this 
Fall than for many years and the dealer 
that stocks the most popular box is 
going to reap the profits. 

Goodell All-Steel Mitre Boxes cost no 
more than ordinary cast iron mitre 
boxes and enjoy a decided preference 
owing to their accuracy and unbreak¬ 
able construction with its freedom from 
repairs. Every box fully tested before 
leaving the factory and covered by our 
usual guarantee. 



We will gladly include with your order 
an ample supply of attractive circulars 
illustrating and describing this line of 
boxes and neatly imprinted with your 
name and address. 

GOODELL-PRATT COMPANY 



OBEENPIELD, MASSACHUSETTS, U. S. A. 
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Sterling” 


TUNGSTEN STEEL 


FlexiUe 


HACK SAW BLADES 


Many years of personal caretaking attention to manufacturing details have produced 
in STERLING Blades a cutting tool of unquestioned merit. 

We claim Endurance — Dependability — Fast Cutting — Long Life — Satisfaction 
to Dealers and Consumers. 

Users declare that our slogan—“They don’t Scratch, They Cut’—tells the story. 
SOLD THROUGH JOBBERS ONLY. 

CORRESPONDENCE RESPECTFULLY SOLICITED 

DIAMOND SAW & STAMPING WORKS, BUFFALO, NEW YORK 

CALDWELL SALES COUPANY 

Lschmaa Building, Boom 321, 417 Market Street, San Francisco, CaL 

ExclnsiTe Pacific States Bepresentatl T es 


No. 2oa 
8«lf ■ Fe.d 
and Double 
Oompound 
LeTer Feed 


No. 401. BiTet Forre 


TheEASY 1 ScrewPlatV-] 
" “i- “It 

/.T ruT ^ 

AOJUSTAt-.LL TAr WRCNCh WITH EACH SET . 


Screw Plates in Four Styles, Cutting up to IV 2 " 
CHAMPION TOOLS, Built for Service 

CARRIED IN STOCK AND DISTRIBUTED 
BY ALL THE LEADING JOBBERS 
Write for Our 350 Page Catalog 

CHAMPION BLOWER & FORGE CO. 
Lancaster, Pa., U. S. A. 


No. 50. Cham¬ 
pion One-Fire 
Variable Speed 
Electric Black- 
amith Blower. 


No. 90. Self- 
Feed Poet 
Drill. 
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HELLER’S 

Simple System Hardware Store Shelving 

FOR 

SERVICE DURABILITY ECONOMY 

CONVENIENT LENGTHS WILL 

f Ti T^-TTTii-. rrrT"' Protect the stock 


Prevent losses 
Increase sales 


Add new customers 
and hold them 


Add prestige to 
your store 


Catalog No. 26-H 
has just come off 
the press 


Write for your copy 
today 

Pacific Coast Representative: 

E. B. BECK, 

17 St., 8ui FraaclBco, Oal. 


EASILY INSTALLED 


Main Office and Factory 

W. C. HELLER & CO 

Montp^er, Ohio 



WM. H. OTTEMILLER CO., York, Pa. 
Maiifaetirirs of Cap ail Sit Seraws, Sent MacUii Work 


Omer Cox. Atlas Building, San Francisco, California 
Sands & Cox. San Fernando Building, Los Angeles, California 
Strimple 8c Cox, L. C. Smith Building, Seattle, Washington 
Taylor, Youngs & Cox, 553 Hollywood Ave., Salt Lake City 
Taylor, Youngs 8c Cox, 723 Colorado Building, Denver, Colorado 
Strimple 8c Cox, Corbett Building, Portland, Oregon 
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** Pittsburgh Perfect” 

Electrically Welded 

Lawn Fencing 

“Pittsburgh Perfect" Lawn Fences are ex¬ 
ceptionally Htrong, durable and beautiful. The 
stiff, electrically welded one-piece fabric is 
easily erected and keeps its shape. Made of 
our own Open Hearth Wire. A Perfected 
fencing; every rod guaranteed. 

Our Lawn Fences are made in Double and Single 
Scroll and Plain Top Styles. Stays 2% inches 
or 1inches apart. With styles 1% inches 
apart the designs are non-climbable. Plain top de¬ 
signs are popular also for parka, tennis court^ 
chicken runs, bam yards, corn cribs, guards around 
exposed machinery, etc. A diatinctire, profitable 


SMOMG BtTWEDI 
BARS.INW 


PITTSBURGH STEEL COMPANY 

General Offices, Pittsburgh, Pa. 

Pacific Coast Office 

359-363 Idonadnock Bldg., San Francisco, CaL 

Distributors of “Pittsburgh Perfect" and “Co lninbia" 
Wire Fencing: ^ 

DUNHAM, OABBIQAK A HAYDEN CO. 

San Frandeco, Oal. 

Northern California and Nerada 

WHITON HABDWABE COMPANY 
Seattle, Wash. 

Washington and Oregon 


“USY EMPniHG” 

Grass Catchers 

“Favorably known the 
world over" now made 
with 

Re-lnforced 
Non-Slipping 


Durable 

Many exclusive 
patented f e a- 
tures and strong 
selling points 
explained in 
Catalog No. 20. 

Write for it 

SOME OF OUB PAOIFIO COAST JOBBERS 

California Hdwe. Co. Baker, Hamilton & Pacific 

Union Hardware A Metal Co. Co. 

Hoffman Hdwe. Co. Honeyman Hdwe. Co. 

Harper & Reynolds Co. Jensen, King, Bird A Co. 

Failing-McCalman Co. The Schaw-Batcher Co. 

Marshall-Wells Hdwe. Co. Schwabacher Hdwe. Co. 
Holley-Mason Hdwe Co. Seattle Hardware Co. 

Hunt A Mottet. The Thomson-Diggs Co. 

Dunham, Carrigan A Hayden Co. 

niE SPECIALTY MEG. CO., St Pasl, Mimi., U. S. A. 


Buckner Sprinklers 

Adjustable Underground Heads 

— FOUR TYPES — 


The BUCKNER underground head is the latest inT«n- 
tion in this type of sprinkler and the result of years d 
experimenting, and is known throughout the United 
States as the onlv underground head eyer designed to 
irrigate either a circle, half circle, quarter circle, or long, 
narrow strip. No underground system can be satisfactory 
without different forms of sprays. They are absolutely 
essential in all installations on large lawns and parking 
strips. 

These heads are installed flnsh with the soil, hidden 
by the grass and not found by the lawn mower. Thej 
are never suspected as being m the lawn. ^ No ohstme- 
tions for people to fall over. In fact an inviaihle system, 
eliminating all labor in connection^ with lawn irrigation. 
Simply turn n valve and the work is done. 

Science is a reliable aid in lowering costs and in¬ 
creasing efficiency. 

BUCKNER MANUFACTUBINO CO., 

FRB8N0, CALIFORNIA 


Heavy 

In- 

deatmctible 

for 

Lawns 
1 Dos. Per 
Box 

Uniform 

Dlftrlbntlon 


Circular 

Spray 

Half 

Circle, 

Quarter 

Circle. 

or 

Long, 

Narrow 

Strip 
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“THE RECOGNIZED LEADER” 



ELECTRO-ZINCEED ARER WEAVING 

OALVANOID has won the pre-eminent favor of the trade because it is the most depend¬ 
able zincked screen cloth made. You can confidently recommend GALVANOID to your 
best trade. 

That quality in screen cloth is being recognized more than ever is further shown by our 
greatly increased sales of AMERICAN BRONZE. Are you overlooking opportunities for 
Bronze sales? Avoid copper substitutes, as these are entirely too soft and are not so durable. 

ORDER THROUGH YOUR JOBBER 

We also manafactare * ‘AMERIOAN BBAND** Kopnik, Monel, Copper— 

Painted and Galvanised and Qieeial grades to order. 

AMERICAN WIRE FABRICS CORP. 

208 So. La Salle Street, Chicago, Illinois 

FACTORIES: Oblesgo, ZlUnolB. Wolf, Fs. 

RepresentativeB: 

EWINO-LEWIS CO., San Praneieeo and Los Angeles, CaL D. L. HERMAN, Seattle, Wash. 


PIPE WRENCHES 

Patented Feb. 4, 1918. 

A new wrench that gives quick turnover and 
generous profits to the dealer — and lasting 
satisfaction to the user. 

It’s simpler, stronger, and it lasts longer. It 
has only 3 parts. Look at the picture to see 
how it takes hold. It gets into the comers. 
The “LITTLE GIANT” Wrench is made in 
three sizes — 8", 10", 14". 

A»k Your Rogular Sohhmr for PHco§ 





BURNT IVORY BRAND SECOND OROWTH HICKORY 

Axo, Pick, Sledgo, Hotohet, Hammer and all Mining Tool Handles. Known evoiywhoro aa tho Boot. 
IVOBT HAMDLB OOMPAMT Hope, Arkanaaa 
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Three of Our Popular Numbers 

“Popular** Because Made Bight—Packed Bight—Priced Bight 

This Popular Line WiU Pay You Big Return* 

CANVAS PRODUCTS CO. - 1236-44 So. 7th Street, St Louis, Ma 

WMtMnBeprasentatiTe: J. O. JEFFBIEB, EMtemBeiireeeiitoitiTo: OHAB. H. SWIGCffiR. 

206 South lE^^irlng St, Los Angulos, Osl. 141 East 44tli St, Nsfw York City 


PORTER’S 

New Easy Bolt Clippers 

Look! 

A New Clipper 


12" long; cuts up to 3/16" 

The low price will sell it over the counter. 
No tool kit complete without it. 

Ask your jobber for 

Porter’s No. 1856 Clipper 

SALES OmCBS: 

Omer Cox, Atlas Building, San Francisco, California 
Sands ft Cox, San Fernando Building, Los Angeles, Cal. 
Strimple ft Cox, L. C. Smith Building, Seattle, Wash. 
Strimple ft Cox, Corbett Building, Portland, Or^on 
Taylor,Youngs ft Cox, 553 Hollywood At.. Salt Lake City 
Taylor, Youngs ft Cox, 728 Colorado Bldg., Denrer, Colo. 


Berger’s Hooks and 
Pipe Fasteners 


H. K. PORTER 



Everett, Mass. 
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Our new Saw Edge DIVERGENT Fast¬ 
ener with the flat web, is far superior 
to any fastener manufactured. It has 
a CONTINUOUS CUTTING EDGE as 
found on our other fasteners; the flat 
web is an added feature, which enables 
the user to center the fastener without 
loss of time or other annoyances experi¬ 
enced with other fasteners. All of our 
fasteners are being packed in tin con¬ 
tainers of uniform height, which shows 
up well on stock shelves. 

CARY MFC. CO. 

BBOOKLYN NEW TOBK 


CAMPBELL MFC. CO. 

WORCESTER, MASS. 


Coast Sales Agent: 

M. a. JONES CO. 

593 Market St. • San Francisco, CaL 


RAMSDELL 

Hand Vise Lathe 

The Machine Shop 
in a Box 

A PRACTICAL HAND LATHE 


“Known the World Over” 

Car/s “Divergent” 

Saw Edge Joint Fasteners 


“UNIVERSAL” 

Box Strapping 
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Lane’s New Model 
P 2 urlor Door Hangers 


Noiseless fibre tread roller bearings, vertical ad¬ 
justments; an excellent Hanger at moderate cost. 

Oatalogne shows other styles 

LANE BROS. CO. 

BIVEB 8TBEET • POXTOHKBEFSIE, X. T. 


GET IN A SUPPLY OP 


NOVELTY FORCE PUMPS 

And treat jour customers to the best. 



We are the man¬ 
ufacturers of the 
original * Nove lty^ 
Pump for WELLS 
and CISTERNS. 
Its patented han- 
d 1 e attachment 
renders it the most 
durable, easiest 
working and best 
fitted pump. 

Its imitations are 
far inferior, be¬ 
cause they are not 
as accurately con¬ 
structed and do 
not produce as 
large a volume of 
water with each 
stroke. 

Don't delay— 
write for circular 
and special prices 
at once! 


(No. ISO) 

THE HESS-SNTDEB CO., lOastilloii, Ohio 


Ney's No. 176 
7-in. Sheave RoUer 
Bearing Carrier 
Uses Flexible Steel 
Cable 

Bmui on Ney's Double 
Angle Steel Track 

Ney's No. 175 Carrier 
is the lightest draft 
fork Carrier made. 

The draft wheel and 
the wheel in the lift¬ 
ing or fork pulley are seven inches in diameter and re¬ 
volve on extra large roller bearings of hardened sted. 
Made of malleable iron, heavier, larger and stronger 
for extra hard use and heavy work. Carrier allows the 
lifting pulley to be carried as near to the track as other 
carriers using small sheaves. Contains no springs, oper¬ 
ating on gravity alone. The lifting pulley locks into the 
carrier on its axle and is free to swing to a horizontal 
position very near to the track and fills the mow closer 
to the comb of the roof than any other carrier wi^ 
large draft wheels. Sheaves are made to use % to H 
inch flexible steel wire cable in place of rope. 

Write for Catalog No. 25 and free copy of booklet 
"Ney's 7 Ways to Bigger Hay Tool Sales." 

Aflk Year Jobber 



THE NET MANUFACTURINO OO. 

Established 1870 

BCnneapolli, Minn. CANTON, OHIO Oonncil Btntfs. lows 


SHELBY SiP.'; HARDWARE 

WE ALSOBfAKB 

Floor Hinges, 
Spring Butts, Door 
Checks, Push and 
Pull Plates, Door 
Holders, Posh 
Bars, Foot and 
Chain Bolts, Door 
Bolts, Cupboard 
Turns, Chipboard 
Catches, Card 
Hold r s, Tbilet 
Paper Holders, 
Oarage Door Hold¬ 
ers, Chest Han¬ 
dle ^ Casement 
Window Adjost- 
era and Fasteners, 
Sash Locks, Bash 
Lifts, Mortise Locks and LaUhes, Basement Win¬ 
dow Sets, Wire, Coat and Hat Hooks, Ceiling 
Hooks, Hall Hooks, Screen Window Hangers, 
Door Braces, large line of Screen Door Hinges 
and a number of items not mentioned. AA foi 
catalog today. 

The SHELBY SPRING HINGE CO. 

SHELBT, OHIO, V. & A. 

OOA8T BEPEESENTATIVES 

POND HABOWABE OO., D. Z. HBBMAN, 
Lm AitsvlM, OaL SMtUa, Wuh. 
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ASSORTMENT No. 1 


COMPOSED OF TWENTF-TWO OF THE EEST SELTiFiBS IN’ OTXB LINE 


Why You Should 
Buy It 

YOU GET A GOOD ASSORT¬ 
MENT OP OUB BEST 
SELLERS 


YOUR INVESTMENT IS LOW 


YOU RECEIVE A FINE 
DISPLAY BOARD WITH 
MOUNTED SAMPLES 
WHICH HELPS SELL 
THE GOODS 


ONE DOZEN OP EACH 
ARTICLE IN A BOX— 
TWENTY-TWO DOZEN IN 
ALL —PACKED WITH DIS¬ 
PLAY BOARD IN A CARTON 
WEIGHING 16 POUNDS 


A LIST SHOWING SUG¬ 
GESTED RETAIL SELLING 
PRICES IS PASTED ON THE 
BACK OF EACH BOARD 



Full ilxe of Diiplay Board la 


This Is a Real 
Assortment 


The Price is 

$ 17.00 


ORDER ONE 
FROM 

YOUR JOBBER 
OR DIRECT 


THE BRAINERD MFG. CO., East Rochester, N. Y. 



L UTHER BURBANK pronounces the Nor- 
cross a wonderful implement, using a 
dozen or more of them on his own estate, 
and says: **They are the Best of their kind.’’ 


Selling a Norcross is selling Quality, Sery- 
ice and Satisfaction to a customer at a moder¬ 
ate cost and an attractive profit. Three sizes, 
all strongly made and handsomely finished. 
Order through your jobber and be sure you 
get the Genuine Norcross. 

C. S. Norcross & Sons 

UAHUFACmiBBBB 

Btuhnell, Ill., U. S. A. 


MYERS 


WATER SYSTEMS 

For Hmm, Fana or Factofy 



Through choice or out of neces¬ 
sity water systems are installed in 
private homes, on the farm, in the 
factor 3 ', at the summer resort, hotel, 
Bsnitarium and similar places. 

Being manufacturers of an ex¬ 
tensive and proven line of Hydro- 
Pneumatic Pumps and Cylinders, 
Electric House Pumps and Di¬ 
rect Water Systems in a wide 
range of styles and sizes for 
either deep or shallow well serv¬ 
ice, we solicit inquiries from 
dealers and plumbers who 
sell this class of products. 

Our late Catalog No.HP23 
shows the complete line, 
while the name MYERS 
guarantees the quality and 
dependability of all styles. 
Write for a copy and get 
our new prices. 

THE F. E. MYERS dl 
BRO. CO. 
ASHIiAND, OHIO 
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BOLLER’S CRANK MOP WRINGERS 

Can Bo Usod Kvorywhoro 

Large Openings, Long Leverages and Cranks to 
turn out the Mops. No pulling or tearing the 
Mops to pieces. For QUALITY MOP WRINGERS, 
where one sale means repeat orders, stock our line. 

PCTOIBOLLER BRCNINE WORKS, 122-124 N. CMiis St, CMcaga, NL 
Pacific Coast and Intor-BConntain Bopreiantattvai 
THAYEB a BOWEB 

846 Moojulnoek Bldg., Ban Frandaoo; 320 Story Bldg., Loa Angeloa 
Beattie and Denver 
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Pe«rl«8s No. 333 — TIltoo Piece Mason’• Level 

Large White Painted Oval Sights, Permanently Marked Vials and other redeeming features have made 
Peerless Levels very popular among mechanics. 

Peerless Levels for Masons, Plasterers and Carpenters are made of Pino and Hardwood, some are Brass 
Bound and some are 3-pieco, made with Pine Center and Hardwood Edges. Cut above shows a 3-piece 
Mason’s Level. Cut below shows a Brass Bound Carpenter’s Level with Double Plumb at each end. 

Mason'f Levels 42” and 48” 

Plasterer’s Levels 12”, 14”, 16”, 18” and 20” 

Carpenter’s Levels 24” 26”, 28” and 80” 

If your Jobber does not have them, ask him to order for 
you, or send us your order and mention your Jobber’s 
^ , name and address. OaUlog and prices famished npon 

Peerless No. 550 — Brass Bound Oarpenter s I^vel request 

THE PEERLESS LEVEL & TOOL COMPANY STERLING, ILL 

B«pnwiiUttTa: D. EDWXH HABB18, 416 BtUaviM Atnui*, Oakland. OaUfanla 



1 "’i Lockwood Locks, recog- 
I J,*, nized as standard goo^, 

I well-made, of long life 

afford the users w- 
p H ^ ^ excelled security. The line 
U H A includes locks for all pur- 

lli| poses. 

Lockwood Designs, which 
can be had to harmonize 
with every architectural style, are pleasing 
in design and correct in their details. The 
wrought designs, for low-cost houses, are 
particularly attractive. 

LOCKWOOD MANUFACTURING CO. 

Manufacturers of 

BUILDEB8’ HABDWABE 

SOUTH NOBWAZJ:, OONN., U. 8. A. 

JOSEPH T. POIJTBO, 183 Stevanaon St, San PrsneUco, 
Wcatem BcproienUtiTa. 


A Bond of Security 

Is Assured in Locks of Our Make, Not 
Usually Found in Other Locks of Similar 
Appearance — and Costs No More 


NO. 180 
PoUsbed 
OMt 
Brus 


is A 

^ 

fr__- 


No. 147 
Heavy 
Pressed 
Steel 


An Original Design Selected From Our Compre¬ 
hensive Line of Rapid Sellers 

FINISH ADMITTEDLY UNEXCELLED 
Manufactured Only By 

FR AIM-SLAYM AKER 

HARDWARE 00., Inc. 

XJtNOASTBB, PA. XT. a A. 

Weitam BepreiantatiTea: BL D. TYLBB h 00., 
512 Padfio Building, San Francifco, OaL 
Fifth Floor, Higgina Building, Loa AngMea, OaL 


E-Z Dandelion and 
Weed Root Puller 

JOBBERS AND DEALERS GET BUSY! 

A wonderful tool and an unlimited 
demand. No lawn owner will be 
without. No other tool on the 
market will pull a root. **E-Z Dan¬ 
delion and Weed Root Puller” jawa 
cloae up and get the whole root 

Hang §ampU vrtih root In display window 
—it will BsU 

WESTERN BRASS MFQ. WORKS 

2007 Manhall Blvd.. Chicago, 111. 


The DUMBWAITERS and 
ELEVATORS 

MANUFACTURED BY 

The Storm Manufacturing Co., 

Newark, N. J., 

ARE DESIGNED TO BE HANDLED BY HARD¬ 
WARE STORES 

Write for Bulletin No. 4-U — 23-A 
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No. 

101 

SarfACO 

Adjust¬ 

able 


“Forstner” Brace and Machine Bits 

For Fine Carpenter, Cabinet and Pattern Work 

8PEOIAU.T ADAPTED FOB HABDWOOD WOBEINO 

The Forstner Labor Saving Auger Bit, unlike other bits, is guided 
^SBS^SSSiSSSSSS^^^^^ ^7 ^ts Circular Bim instead of its center; consequently it wiU bore 
™ any arc of a circle and can be guided in any direction regardless of 

grain or knots, leaving a true polished surface. It is preferable and 
more expeditious than chisel, gouge, scroll-saw, or lathe tool com- 
i bined, for core-boxes, fine and delicate patterns, veneers, screen 
- J work, scalloping, fancy scroll twist columns, newels, ribbon mould¬ 
ing and mortising, etc. 

MannfActiired THE PBOQSES81VE BIFQ. CO., Dept. “A,” Torrin^n, Conn. 

Bnfolze of Tenr Hardwsie Jobbers, or Wxllo Us IMroot Snppliod in Bets Writs for Oatalogas 


MAYDOLE HAMMERS 

THE WORLD’S STANDARD 

Highest Quality Steel Handled Hanuners 
Guaranteed First-Class in Every Respect 

The David Maydole Hammer Co. 

NOBWIOB. N. T., V. & A. 


THE BUFFUM BUICK VALVE 
REMOVER 


This is not a new tool, but a device whose useful¬ 
ness has been demonstrated beyond question, and 
is the only device offered for the purpose of re¬ 
moving the valve assembly from the Buick motor. 
Fits all models. Fully guaranteed. Ask your 
jobber or write us. 

0. W. OAUSE 00. Wostam Sales Acenta 
693 Mission Street .... San Francisco, OaL 


BUFFUM TOOL CO. 

LOXnSIANA, MO. 


Strongest trolley made. Ebst running. Tandem wheels, 
roller bearing, hinged and flexible. 

The track will not spread because of solid donble-grooved 
wheels and arched treads. Sheds water. Bird proof. 

( No. 100 A for doors up to 300 lbs. 

Canacitv* ’ B for doors up to 400 lbs. 

^ No. 101 A for doors up to 800 lbs. 

( No. 101 B for doors up to 600 lbs. 

NOTE: The wheels run on the arched treads; adds 
strength, reduces friction. There is s strong guar¬ 
antee back of Red Rib. 


THE TOPPING MFG. CO., Ashland, Ohio, U. S. A. 

For 18 Years Safety Door Hanger Co. 
Represented by W. R. Voorhees & Co.. The Call Bldg. San Frsncaaco 


HERE’S 
A POPULAR 
TOOL 
FOR A 
POPULAR 
CAR 

List Price: 
$2.00 Each 
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S. A. E. Standard Nuts Milled From Bar Stock 

to 1" in Cartons 

Western Screw Products Co. — 

ST. LOUIS, MISSOUBI 

Bepr«a«at«d 1>7 
1.0018 J. ZIEBEL OO., 

216 Market Street, San Frandsco, OaL 

80BEW MACHINE PBOD0OT8 TO BZ.0E PBINT OB SAMPLE 


CHAINS and PUNCHES 




GABLE C HAIN 


• r <■<— r r 


8AFBTT OHAZH 


PLUMBEB*8 CHAIN 





iiilMMai'aijii 


e-TUBE BEVOLVINO PUNCH 

THE SMITH k E66E MF6. CO.. Bridgeport, Conn.. U. 8. A. 

**0BIQINAT0B8 OF 8A8H CHAIN** 


The “Pony” Riveter 

Every “PONY''Machine will set both tubular and split rivets 
and is the best riveter made for repairing harness. 

This machine is made of malleable iron and steel and will not 
break if abused. 

MADE BY 

F. H. SMITH MANUFACTURING CO. 

3047 OarroU Aveniw. Chicago, nilnoia 
Manufacturers of 

Blvet and Fastnor Setting Machines 



THE “PONY* 
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REQUEST TOUR JOBBER FURNISH 

Caldwell Sash Balances 

34 years of service 
PROVES their supe¬ 
riority. They counter- 
, balance sashes per- 
^ fectly. Cheapest 
method for moderniz¬ 
ing old windows. 

OALDWnZJ. MFO. OO., Boclwster, N. T. 



SAMSON SPOT SASH CORD 


Extra quality, guaranteed free from all imperfections. 
Can be distiniruished at a glance by the Colored Spots. 
Specified by architects and builders everywhere. 

We manufacture braided cord in all sizes and colors, 
for all purposes. Carried by all jobbers. 

Sash Cord Shade Cord 

Clothes Idnes Masons* Idnes 

Solid Braidsd Bope Chalk Idnes 

Send for catalogue and samples 

SAMSON CORDAOK WORKS - Boston. IMooa. 

JOHN T. BOWNTREE. IKO.. Bep. 

San Francisco. Los Angeles, SeaMe. 

Denver, Salt Lake City 


MARCY — 

Junior Screwdrivers 

No. 272 


inmninriniriiiirmi 

It IS IB It »t It It It It It It 

H_ H_ ||_ ii_ H_ ll_ il_ n. 



- 1 

’1 : 

I 

1 I 


11 r 

MXRgy 

JUNIOR NO. 272 



MR. DEALER — 

Show up a card of our No. 272 drivers 
along-side any others at the price and let 
your customers decide for you which is 
the quickest profit making item. 

Tour only loss is in NOT having them. 

ASK TOUB JOBBEB 

MARCY TOOL WORKS, Isc., Piitanin,CMn.,U.SA 

Pacific Coast Agents: 

SPRAKE SALES OO., INC. 

O. T. Sprake J. 0. Hooper 

216 Higgins Bldg. 818 Postal Telegraph Bldg. 
Los Angeles San Francisco 

F. H. Chown Prentiss N. Riee 

1121 Oasoo Bldg. 

Portland 


MCCAFFREY 

FILE ca WL 

PMlUADELtHIA jOr 


[-m 


506 Charles Bldg. 
Denver 


Bstabllahed 186S 




'Highest Award (Ked*! ef 
Honor) for FI L X 8 and 
RASPS, Pansaa-PaeiHe 
International Bapoaitioa, 
San Francisco.'* 


ARM AND HAMMER 

anvil anatomy! 

BODY: Wrought iron makes them the tough¬ 
est and last the longest. 

FACE: Highest grade crucible tool steel 
plate, welded on solid. 

FOOT: Good liberal spread of base gives 
■olid rest, stability. 

PBOPOBTIONS: Design of horn, heel, face 
and body, give balance. 

COLUMBUS ANVn. A FOROINO OO. 

conuMBus, OHIO, n. s. a. 


King Socket Wrenches 



In 

The 

Handy 

Steel 

Box 


KING PRESSD STEU a MFC. CO, Bostoa Mms. 
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There is a Difference in Washers 


Door Hangers 
and 

Garage Door Hardware 

That rare excellence of material and work¬ 
manship, ingenious adaptability of design 
and extreme ease of installation and opera¬ 
tion that have distinguished Allith-Prouty 
products for more than two decades, are to¬ 
day responsible for the steadily increasing 
demand for sliding and folding-sliding door 
hardware bearing the A-P traaemark. 

Send for Garage Door Hardware Catalog 91. 


ALLITH-PROUTY COMPANY 


Manufacturers 


DANVILLE. 


Just as in any other commodity. Onr Washers are 
made of the Beat Material and with the utmost eare. 
That's why the largest uaers of Washers prefer those 
of onr make. 

We also make 

Maleable Washers and Cast Iron Washers 
Wronght and Steel Plate Washers 

of all deseriptions. Round and Square, Plain or 
Galvanised. 

Annealed Rhret Bnirs Felloe Plates 
Sheared and Punched Plates 

PROMPT SHIPMENTS 

Wrought Washer Mfg. Co. 

MllwaukM, Wig. 

Ooaat Repreaentatives 
HUOHSON A MERTON, lac. 

San Franclseo, OaL; Los Angeles, OaL; Portland, Ore.; 
Denver, Colo. 


AlUTH-PROmY 


ALL GOOD SELLERS 

PBIOED TO SUIT THB TIBCB8 
WHU today for eataloguo. Many othor woful thing9 




A31EBIOAN 8QAXJB OO^ Ste.B,K>iuu Oitj.lb. 


The Large Volume of Business 

MADE IT 

necessary for the Acme Pattern Works to 
organize a new corporation to handle the 
Tool Manufacturing which will be known 
as the Acme Tool Co. 

HIGH QUAUTT MASONS. OASFENTEBS' 
and FI.ASTEBEB8’ TOOLS la onr SPEOIALTT 

ACME TOOL CO, Inc. 

487-495 58th At«., W. AUJS, MUwaokaa, Wia. 
Waatem Repreeantative: 

W. R. VOORHEBS CX)., Call Bldg., San Fraaeisoo, Oal. 
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Milbradt Ladders 



Will pay for them¬ 
selves in a short time 
by enabling you to 
wait on more trade, 
save the wear and 
tear on your fixtures 
and goods, as well as 
bring the appear¬ 
ance of your store up 
to date. 


Write for catalogue 
showing a large num¬ 
ber of styles suitable 
for all kinds of shelv- 


MILBRADT MFC. CO. 


Stronger Chicks 


I H inc 
[»J| tei 




2416 Ko. Tenth 8t. 


St. Louis, Mo. 


IK^I T ’S no fiction that the right 
I ■I incubator does produce bet- 
[»JI ter chicks. Read below what 
the Bendlage Hardware Co., 
Marshalltown, Iowa, says 
about Queen Incubators. 
l iiS m ' p They write: 
jy— I “We have found the QUEEN 

lx ^ ^ Incubators, Brooders 

Brooder Stoves more than 
(N satisfactory and can eet hun- 

Hr. ^*'®4s of testimonials of Stronger 
Chicks and almost perfect 
hatches with the QUEEN. We 
have sold the QUEEN line for 9 
If Vam UTm* MAkA • years and increased onr sales 
^ 6 to 8 pieces per year to 

SnCCMS of YOOr so pieces. We cannot too stronif- 
PMNrySaMyBuiMU ly recommend the QUEEN line.” 

you must sell a good incubator. A cheap, uncertain incu¬ 
bator means death to chicks and death to business. 

The Queen is known all over America as a high-grade 
moderate-priced incubator that delivers high-percentage 
hatches of chicks that live and grow. 

It will make friends and business for you. Ask us 
about terms, etc. 

QUEEN meUBATOB COMPANY 

LIKOOLN, MSBKASKA 


Queen Incubators 


H Yoo Wait to Mako a 
Soccoss of Yoar 



Handle IXetached. Out tbows Bight Rand Case—nt Adjutar 


Superior 

Casement Adjuster 

For wlBdowB that open out 
Oporatoa without dlatnrhlv tho ocmb 

Superior Oaeemont Adjniter is the most 
convenient to operate because all that ia ru 
quired to unlock and move the window ia te 
simply movo the handle; when yon let go the 
handle the window is locked automatieauy. 

Bnporior Oaeoment Adjnstor is the strong 
eet because it locks on the rod fastened te 
the window and thua eombines tho strength 
of the two rode. 

SnMrior Ossement Adjuster holds the win 
dow firmly at any angle and dost not allow 
the window to rattle. 

SUPERIOR SPRmO HINOB GO. 

660 W. Lake 8kreek» Oiileago 


I 


Quality hangers and tracks designed to overcome all the tronblee and draw¬ 
backs of cheaply built hangers and traeka that are made merely to sell 
at a low price. Wagner Hangers have roller-bearing wheels, tandem troUey with 
bumper on end to protect wheels, a very simple and practical cam vertical 
adjustment and other features that put them out of the ordinary elaae. Tracks 
are self-cleaning, bird-proof and mneh heavier than ordinary traeka. They 
please customers and build trade. Write for ceftilof showing entire line. 



Roller fleertwgs 


Complofe etoch carried at Tigard, Oregon, Branch 


WAONEB MFO. 00., Dept. T, Oeder FeUe. lews. 
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Craftsman Steel Tools 

THE QUALITY LOW PRICE LINE 


Bell Face ADZ Eye 
Nail Hammers 


IToine owners, who do 
many odd jobs about the 
house, find this hammer 
especially well-adapted to 
their needs. The quality as 
well as the price is favor¬ 
able to them. All steel 
head well balanced, with 
second growth hickory 
handles. You’ll find it a 
popular pattern and good 

Write for Catalog W 

THE CUSHMAN COMPANY, Inc. 

Champaign, Illinois 

Western Bepresentatives: 0. EDWABD WOOD 00. 

Seattle. Los Angeles, 

JOHN I. MITCHELL, C. EDWABD WOOD, 

1322 Alaska Bldg. Mason Opera House Bldg. 



SI LVER LAKE 

SASH CORD 

NET WEIGHTS FULL LENGTHS 
Silver Lake Co. Newtonville, Mass. 


SANFOBD PLUMMEB, BepresentatlVe, 
San Francisco, OaL 


Gilson Garden Tools 

Have proven Live Sellexi wherever 
^ shown. They get the weeds ont of 
gardens and eaah into the dealer’! 
tin. Write today for catalog and prieee. 

J. B. OILSOK OO., PORT WASHmOTOK, WXB 


“QUALITY” 

THY NAME IS 

B O MME R 

IN ALL THAT RELATES TO 

SPRING HINGES 

Your door is the entrance to your **Sanctuary** in business* 
and at home **there's no place like home.” 

Let BOMMER SPRING HINGES close your doors. 

**They are the Best** 

EatabUshed 1876 



Bommer Spring Hinge Company 


Manufactarwn 


BROOKLYN. N. Y. 



vy Cut Your 
GG Gauge Glasses 

The Sure and Easy Way 
A slight thumb pressure does the triek—with 
Wilkins Gauge CHase Cutter 
GEO. 1. WILKINS COMPANY. 180 N. Market St. CUeage 
Weatem Bepreaentatlvea, 8PBAKE SALES 00., Zne. 
Prentiss N. Rice F. H. Chown J. E. Hooper 
506 Oharlea Bldg. 1181 Oaseo Bldg. 202 Postal Tel. 
DenTer Portland San Franeiaeo 

O. T. Sprake, 816 Higgins Bldg., Loa Angelea 


TACKS NAILS 

Cobblers* Walls, Glazier Points, Etc. 
Double-Pointed Tacks and Staples 
Send for Illustrated Catalogue, moot couTenient 
and comprehensive 

THE SHELTON TACK CO. 

Shelton, ... Oonn, U. 8. A 


TAINTOR POSITIVE SAW SETS 

_^ ermiiui._ Have Set the Saws 

and have Set the Pace 
^ tor over a Quarter 

Century. Send for 
Booklet: "Care of 

Taintor Mfg. Oo. 
118 Ohambers 8L 
- Hew Torts Oltj 
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\R^ Tools 


Have over a quarter century’s reputa¬ 
tion behind them for strength, durability 
and perfection of workmanship. 

It will pay you in dollars and cents to 
handle a line that is so favorably known. 

Send for your copy of our hook 
**Holplng thm Hardwaro Doalor SoW* 

SMITH ft HEMENWAY CO., Inc. 
MFB8. OF **BED DEVIL*' TOOLS 
261-0 Broadway Kow York, N. Y. 

Western Representative: N. L. Zeagler, 
715 Colorado Bldg., Denver, Colo. 




Reeves Mitre Clamps 

for every need. In nae by U. 8. Government Bnildert, 
Manual Training Schoola and Woodworkers. Send for 
eirculars and prices. If yonr jobber cannot supply you, 
order direct. 

THE BEEVES HABDWABE MFO. 00. 

14 Kortk Desplaines Street, Ohiesgo, nUnoU 


SWEDISH TOOLS are 
noted for their durability 



"BANKO" SCYTHES are the best Swed¬ 
ish scythes made. They are made of three 
steel layers, two soft and one hard, which 
have been forged and drawn out by ham¬ 
mering. They are warranted to hold their 
cutting edge and are perfectly balanced. 
Gutting edge is polished, all other parts 
forged black finish and oiled. Will fit 
any American Snath. 

A BETTER TOOL MAKES A BETTER 
MECHANIO. 8SA pliers represent the 
highest possible quality and may—for 
strength, durability and elegant fin- i 
ish—be considered in a class by them- i 
selves. Model pictured is No. 25 1 
eombination pliers, extra strongly made m 
with riveted joints. Gomes with metal ■ 
or rubber insulated handles. I 

— SOLD BY— I 

SOANDINAVIAN-WESTEBN 1 
IMPOETINa CO., LTD. ] 

116 Broad Street, Now York City 


WESTERN IMPOBTINa COlffPANY 
509 East Honnoplii Avonns • - • Miimoapolis. 1 



iS;V :k:t. - 





II 

I 


WOOD 8CRKW8 

MACHINC SCREWS STOVC SOLTg ■ 

SET SCREWS CAR SChCWS ■ 

RIVETS SURRS SOLTS NUTS ■ 

i^B REEDAPRINCEMFaCO. I 

■ air OPFICE ARO RLART. WORCtSrSR. HAm.. U. S. A. 

Brancn. 121 North Jsppirson Street. Chicaso. III. 




KNOWLSON SPBma SPREADERS 


No. 1 Nickel Plated 
and polished... 92.00 


Gunmetal fin- 

.91.60 


Easy to operate. Fits any spring. All dealers, or sent prepaid 
Sprtac iMf Ubriostor Co.. lOSS Forest Avo.. Jlim Mor, Mklk 

WMWrn RaprMvntatiT*. Walter A. Soott Go.. Mills Bldr-. Ban rrandseo. Cal. 



THE PACKHAM 

Stiw CriBiMr Mi BmI. 

MADE BY 

THE PACKHAM CRIMPER M. 


U Yonr Jobter Doe* Not 
Carry It, Write Us 
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T Vfl rhe day of the easy 

■ ! dollar is gone. Thrift 

■! is uppermost and — 

r i ^ Our Guaranteed Perfection 

5 ; Economy Cobbler is the one article 

I \ rvrnmmrri^ to put into the home. 

\ j - ■ It is the Guaranteed Perfection 

H j Economy that takes the stitch in 

I j time and saves the proverbial nine. 

Holds a full complement of lasts, 
stands, tools and findings, and en- 
ables the head of the house to make 
his own repairs on the family foot¬ 
wear. 

Mr. Merchant, you should stock 
this Cobbler Set. It sells readily 
and at a good profit to you. 

The FATE-ROOT-HEATH COMPANY, Plymouth, Ohio 



THRIFT is in 
THE SADDLE 


TRADE GUARANTEED ’ mark 

FOR GENERAL BOOT 5. SHOE REPAIRING. A 


Western 
Flltb Floor Higgins Bldg. 


BepresentatlTes, H. D. TYIiBB k 00., 612 Pacific Building. Ban Frandaco. Oal. 

. Los Angdea 1022-23 Alaska Building, Beattie, Wash. 412 Boston Bldg., Dwnrer 
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HWtXt Mop Wnwieri 


CROWN \ 
GLASS j 

••A#* cv j 

Howard MAnurAcruRiwG Co s 

I 5c«^TTt.e_ ) 


HOWARD 

Wsedenwari 

Made of Select 
Sitka Spruce 

Ironing Boards 
Pastry Boards 

Clothes Driers 

Step Ladders 


1 ' If you can’t jr 

obtain these || 

goods from (J 

your jobber jk a Complete Hue of 

write us and ■ 

J 'S- '’Washboards 

supplied 

The Bubbing Surface Plates in the HOWABD 
Washboards are all of the best materials. The 
frames are of Sitka Spruce, Strong, Durable and 
Bri^t Appearing. The quality of the HOWABD 
liU^ has been established for years. 

HOWABD UANUFACTUBINO CO. 
Sth Aye. W. aad Ewlag St. • . SeattlObWadL 


Los Angeles— u, D. lyier a Uo^ 5tn Floor Hirwiiis Bid 
Sen Franeisoo—H. D. Tyler A Oo., 613 Peeifie Bldg. 

Portland—Strimple A Ooz. Corbett Bldg. 
Denrer — H. D. Tyler A Oo., 413 Boston Building 


BepreMntatlTes, 

-H. D. Tyler A Oo., 5th Floor Higgins BId| 
SCO—H. D. Tyler A Oo^613 Peeifie Bldg. 


AMERICAN SEAL 

PAINTS and CEMENTS 

«<MAKE GOOD” 

WITH TOO AMD TOUR OTrSTOHEBS 

nfT A VTb 

QUALITY and DURABIUTY 


TRINER Slanting Dial 
FAMILY SCALES 

The silver bnm- 
ished dial sets at 
an angle and can 
^ be read without 

capacity Platform is sup- 
24 Lbs. ported by double 
iteel uprights, dis- 

- Hi M™:; tributing weight 

[|& yE/ insuring accu- 

Made through- 
cold rolled steel, 

^ light and strong. 

Finishedin 
No 35 * TUo* putfn^ heavy black enam- 
No. T-35, Polished Tin Scoop, ®1» beautifully dec- 
With Steel Forks orated. 

No. T-26. Steel Platform end Can ba kant in 
P,U.h«l Tin 8«.op ^ 

place, as it occu¬ 
pies very little room, its dimensions being 7 in. 
high, 6 in. wide, 7% in. deep. Dial 6 in. in 
diameter. 

Order this TRINEK scale now. It^s a quick 
seller, with a good profit. 

TRINER SCALE & MFC. 00. 

West Twenty-first Street, OHIOAOO, IZfLIKOIS 

W. P. HORN A CO. 

Pedfle Coast Bapresentetives 
Blelto Bnildlng, San Frandseo, Oal. 

Loe Angeles Portland, Ore. Beattie, Wash. 


WHITE US FOB DBAI.EB’8 PBOPOSmOH 

MANUPACTUBED BY 

The Wm. Connors Paint Mfg. Co. 

1862 TBOT, H. T. 1921 


It Sells I 

Mop Wringers 

Our handsome new ! 
Display Rack, shown 
here, actually sells our 
wonderful ‘‘CANT 
SPLASH^’ Mop 
Wringer without the 
aid of a salesman. 

25,000,000 American ^ 
women are without 
Mop Wringers. They 
readily buy the CANT 
SPLASH when it is 
properly displayed. 

Get your share of this 
big business. 

Mail us this coupon and 
we will send you our Sales 
Plan for obtaining this 
Display Rack free together 
with free advertising fold¬ 
ers, imprinted with your 
name and address. 


WHITE MOP WRINGER GO.. 37-43 Mohawk St.. Fultoaville. N. Y. 
PleoM aend poor **CANT SPLASH** Mop Wrtngor SaUt Plan. 

Nama . 

AcUreaa. 
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Sing a song o sluggish sinks, 
Plumbing full o’ grease, 
Housewife buys DESOLVO, 
All her troubles cease. 

and you sell her 


CIEHNS CLOGGED PIPES 

Absolutely no danger to 
pipes, connections or 
fixtures 

GUARANTEE 

ABSOLUTE 

The Genuine DESOLVO 
Looks Like This 
Big Diflconnts to the Trade 
Order from Your Jobber 

THE CHAMBERLAIN 
COMPANY 

PITTSBURGH, PA. 


MSOLvo; 


\ Sewer and Drain 

: Pipe Cleaner 

k NCT weiCHT IS or 

^ Y Manufactured by 

J '^^Chamberlain Comp^ 

tr—— Pittsburgh. 


Canadian Diatribntors: Chamberlain Deaolyo Co., 109 Church St., Toronto, Ontario 
Pacific Coast Agents: SPRASE SAI.E8 CO., Inc. 

O. T. Sprakt F. H. Ohown J. 0. Hooper PrentUi N. Biot 

216 Higgins Bldg. 1121 Ossco Bldg. 813 Poittl Telograpli 506 Cbarlos Bldg, 

Lob Angeles Portland SanPrandsco Donrtr 



_ 

ANCji2yLM^JpDj«] 

rr Bic YcLE_—3 


L'S cogwheel shii 




Have You Proved This? 

We have proved that a correct design in a universally used artiele. 
manufactured strictly for improving its service to the public, will 
in due time build up a productive organization able to revolutionise 
previous habits in that line. 

Take Clothes Wringers. 

Clothes Wringers to-day are common and inexpensive. BRAND 

But they are only common because Anchor Brand led the ^ M , 
way. 

Anchor Brand is the Clothes Wringer for most American 1!^ 
families. L V j4 

Anchor Brand Olothes Wringers 

LOVELL MANUFACTURINO CO., ERIE, PA. l. ^ oo. 

LargM Msnnfactnrers of Clothes Wringers In the World Erie, Ft. 


Bsisos 

9 Foot High 
for Drying 


Little Giant Clothes Reel 


Ouaranteed FORBYER against defactiT# material and workmanship. 

Made of gaWanised pipe and has 125 feet of soft, amooth, steel gaWanised wire line. 
Will last almost indefinitely and ia unlike anything else made for the same purpose. 
Cheaper than wooden posts with arms and wire. Easily and qnickly erected and location ean 
be changed any time. 

Useful for mg cleaning, airing clothing, etc. One erected in any neighborhood sella many mors. 
Bought by people who take pride in their home 

premises and by men who love their wives. ' _ 

Little Giant Clothes Reels are 
ORNAMENTS, not EYESORES. 

Prevent wet feet, colds and other illness from / Lowsrsto 

same eanae. Save doctor bills and lighten work. L i B 4 Foot for 

Order from your jobber or direct from I Loading 

- LITTLE GIANT COMPANY ^ ^1:1 ^ 

^ 229 Bock St.. MANKATO, MDIV.. U. 8. A t PBfyi few- ) 

Eatabliahed 1876 _/ 


Lowsrsto 
4 Foot for 
Losdlng 
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Have You Ordered 

Crown Tree Holders? 


THE DEMAND IS OBEATE& NOW THAN EVES 

It*8 the only Tree Holder that has stood the test of practical 
use for more than SO years. 

X * Graceful —A ttractive—Substantial 

Quickly adjusted. Prevents accidents, and with 
ordinary care lasts a lifetime. 

Yon will appreciate the value of a good Tree Holder if yon 
ever tried to arrange boxes or other flimsy appliances for 
^ ' holding Christmas Trees. The Crown will firmly clamp and 

»d 3 * ^ Taming down the 

' ring nnt releases the clamps, the tree is then set into the 

Holder and the ring nut turned upward tightening the clamps. 

As the tree dries out the clamps may be retightened. It is 
fastened to the floor with screws or tacks. 

ORDER NOW—DON’T OET CAUGHT 

NORTH BROS. MFC. CO, PhUadelphia, Pa. 


Sizes: 

2 in. and 3 in. 


> 




O. MUSTAD & SON 

Hanufacturers 

CHRISTIANIA, NORWAY 

EsU1dialMdl8S2 

Mustad Hooks 

are always preferred, because they are right in Shape, 
Temper and finish 

SUPPLYING ALL PATTERNS OP PILED POINTS, 
HOLLOW POINTS AND SEA HOOKS USED 
ON THE AMERICAN CONTINENT 

Suppliers to All the Leading Pishing Tackle Makers and 
Jobbers in the line in U. S. and all over the world. 

WORLD REPUTATION FOR QUALITY 

Oorrespondence may alio be addressed to our nearest representatlTe. 

For Western States: For East, Middle-West and Sontb: 

H. L. BOWIJIS, ED W. SIMON. 

217-218 Maaon Opera House Bldg., 268 Broadway. 

Los Angeles, Oallfomia New York City, New York 
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Patented 
June 13. 1922. 
Others 
Pending. 


2 OF OUR PLATOYS 


Length 26 inches 
3-lnch Drop Tail 
Board 


Plapho ne—600 

Trade Mark Registered 

Ours is THE ORIGINAL Toy Telephone with 
rotary stroke bell attached to receiver hook 
See Oar Improvd 1922 Modtl 
Handsome enameled colors — Bed, 
White, Blue, Pink, Green, as well as 
Bubberoid. Bright Green Mercerized 
Cord. Another added feature: Green 
Felt under Base. 


Placart—700 

Heavy Steel Wheels with solid turned nickel plated 
steel hubs. Axle of large diameter. Unbreakable 
steel handle. Not the cheapest, but best small cart on 
the market. Finished in bright, attractive colors. 
Blue body, red wheels, black handle. 

— AND REMEMBER 

Plaline Ma^^e Fine 

The Gon^ Bell Co. 

Eaat Hampton, Conn. 

Bell and Toy Makers for Over Fifty Years 

Ws*ll bs pleased to send Oatalog 203 — 

Tells all about onr other Bell Toys and Bells 


ROCK-A-BYE 


NURSERY JiCCESSORICS 
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NATIONALLY ADVERTISED 

Hippe’s Nitro Powder Solvent No. 9 

is guaranteed to thoroughly remove the residue 
and stop acid action of any High Power Powder 
and make rifle-cleaning easy. 

FREE 

Our five color display stand to hold eight bottles 
sent on request. 

FRANK A. HOPPE, Inc. 

2314 N. 8th St. - . . PhUadolphia, Pa. 

Eastern Representative: Western Representative: 

oKo H. L. BOWIJ>S 

268 Broadway. N. Y. City 217 Mason Opera House Bid. 

_Los Angeles. Cal. 




Faultless 

Belli - Bearing Ceisters 

Of the same high standard that characterises the 
entire FAULTLESS line. A beautiful caster, neat 
appearing—^built with lines that conform to the 
custom of furniture made to^y—manufactured to 
a precision, no rough comers or unsightly scratches, 
symmetrical. These are a few of the extraordinary 
features that are standard in this new 

FAULTLESS BALL 
BEARING CASTER 

Made in all sixes snd finishes, with msple, lignmn-vitss, 
steel, cast-iron, fibre or felt wheel. Bend for sample best 
adapted for your pnrpose. 

Faultless Caster Company 

Executive Offices 
EraiiaTlllc^ Indiaiia 

Eastern Sales Office: 200 Fifth Avenue, New York 
Western Sales Office: 

320 Market Street, San Francisco, Oallfomia 


**Moves the 
FAULTLESS 
Way” 





ms 
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Why Are Felt Wads So Important? 

Because the shooting qualities of the shell are absolutely dependent upon the ability of 
the wads to properly confine the gases. When the shell is fired there is a rush of white- 
hot gases for freedom. This rush can be controlled only by having wads that will expand 
upon entering the barrel, thus delivering a steady concentrated drive on the shot. Such 
wads will prevent balling of the shot, leading of the barrel and tend to produce uniform 
high-percentage patterns and velocities. On the other hand, wads that are made of hard 
material that have no expanding power or wads of a thin body will not confine the gases, 
thus resulting in leaded barrels, patchy patterns and poor velocities. 

The Peters Cartridge Company has for 25 years manufactured its own felt wads. The 
felt used in them is made of long brown cattle hair, worked up into compact resilient and 
elastic clean felt wads which will properly confine the gases. 

Got a little curiosity—see what your shells are made of. Take your knife and cut open a 
few of them and see whether the wad is of a type that will give you the best results. 
Whether on the hunt, or at the traps, PETERS shells can always be depended upon to 
deliver results that will please the most exacting shooter. 




The Peters Cartridge Company, Cincinnati 

New York San Francisco 


AT $6.00 RETAIL • 

Thm Mo$t WondnM Air RtiU 
Ever Invented 

Different from All Otliers 

ORDER NOW from jour jobber or 
write ua direct for fall information 
regardinr the only ORIGINAL PUMP 
GUN FOR MEaJ AND BOYS, always 
in great demand. Sample on request. 
Attractive discounts. 

B«4ainin Air Rifle & Mfg. Co. 

Broadway k Waablngton 
ST. LOUIS. • • MISSOUBI 

WoBtem Bepreaeptatiyea: 
THAYEB k BOWEB, 

320 Story Bldg.. Los A^lea. 

845 IConadnock Bldg., San Frandaco 


At a Popular Price 


The Benjeunin 


A BEAL PUMP AIB RIFLE ^ 

ONE STROKE OF THE PUMP AND YOU CAN SHOOT 

POWERFUL and ACCURATE. Works on the same principle as Air 
Drills and Air Hammers. Shooting power always under your control. 
Each stroke of the gun increases the shooting power. One to four 
strokes all that is ordinarily required. Never loses its shooting force. 
Absolutely safe, holding the compressed air for some time. You do not 
drop in shot until ready to shoot at your object. Nothing to wear out 
but the valves which ought to last several years, when they can easily 
be replaced by anyone at a very small cost. Stock of turned walnut, 
and separates from barrel. Gun is then only 23 inches long. 



THE ONLY 
GENUINE 


8PINNERS 
BASS SPOONS 
OONNEOTIKO 



Automatic SPOON 


Automatically 
books the fish 
the instant he 
strikes. 

S. E. KNOWLES CO.. Mfpi. 320 Martat SL. San Franciaca. U.S.A 
PHIL B. BEKEART CO., Pacific Coast Distributors 
SOUTH BEND BAIT CO.. Eastern Distributors 
SOUTH BEND, INDIANA 



\ LINKS 

AL WILSON ( 

Famons from Pacific to Atlantic for workmanship 
and material. 

Order throngli yonr Jobber Writ# ns for catalog 
AL WILSON CO., Willisms Building, San Francisco 


COLORED 
CELLULOID ) 
SPIRALET / 

LEG Rands / ^ 

jm - 




SPIRALETS 

FOR 

Marking Poultry 

IN 10 COLORS 

UILLIONS USED EVERYWHERE 
Write for Samples and Prices 
M. BAYERDORFFEB 
Huguenot Park, N. T. 
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80 per cent 


The dealer who can say: “Here it is’’ when 
asked for any of the lamps shown on the 
HYGRADE Price Card will be able to supply— 
over the counter—fully 80 per cent of the total 
demand for lamps made upon him. 

He’ll have the satisfaction, too, of telling his 
customers: “You cannot buy a better lamp.” 



HYGRADE LAMP CO., Salem, Mass. 

OMER COX, Pacific Cotui RaprascntaUoc, Atlas Building, San Francisco, California 

WE8TEBH DISTBIEUTOEB 

Capital Electric Oo., The Beebe Co., Baker, Hamilton A Pacific Co., Heyman-Weil Co., 

Denver, Colo. Portland, Ore. San Francisco, OaL San Frandaco, OaL 

A. L. Frick Electrical Co.. Seattle Hardware Oo„ Honeyman Hardware Oo., 

Los Angeles, Oal. Seattle, Wash. Portland, Ore. 



A complete line of large style 
incandescent lamps 






ver A Million HomBS 


Our guarantee represents over 40 years of experi¬ 
ence. You make satisfied customers bv handling 
the WHITE MOUNTAIN line—standard of the 
world. 

MAINE MANUFACTURING CO.,. Nashua, N. H. 

Digitized by Cjoogle 


WHITE MOUNTAIN RE- 
FRIGERATORS have earned 
for themselves the universal 
and enthusiastic approval of 
that great final judge, the 
PUBLIC. 


Protect yourselves. Protect 
your customers. There are 
many who would have less to 
regret had they bought a 
WHITE MOUNTAIN RE¬ 
FRIGERATOR instead of 
one of ordinary make. 
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©TJFAILITIE 

On(y Bampurdk the ^Double filament 

Two Lamps in the Space of One 

Sounds impossible, doesn’t itt Yet that is 
exactly what the DUALITE IS. The DUALITE 
is the only lamp with two filaments each ar¬ 
ranged to give lasting and efficient service. The 
second filament is used only after the first has 
done its full duty. The DUALITE lasts twice as 
long. It is convenient, saving you the trouble of 
hunting for a new lamp when it burns out (after 
about 1000 hours) the first time. The DUALITE 
saves you storing space. It saves you transporta¬ 
tion charges. The DUALITE saves you money. 
Our price is much below the price of two single 
filament lamps of the same wattage. 

The DUALITE is made by the manufacturers 
of the well known WHITELITE QUALITY 
LAMPS. 

Ask us for working details and prices. You 
cannot help being interested. 

WHITELITE ELECTRIC CO. 

368-370 Broome Street, New York City 

n Superior Qas ^iUed J?amp “1 
I zuith. One V^iiament \ 

WHITELITE 








TABLE 


OPENS CANS OF ANY SIZE OR SHAPE 


Quality and the Ladd Line 

National Hardware Bulletin, June, 

1922, says: “QUALITY GOODS 
are not something for a limited 
class. They have their ATTRAC¬ 
TIONS FOR EVERYBODY, even 
those who cannot afford them. The 
admiration and hunger for QUAL¬ 
ITY is one of the deepest human 
instincts, AND NO BUSINESS 
MAN CAN GO WRONG IN APPEALING TO IT.” The 
LADD LINE now REPEATS IT and modestly invites your 
especial attention to itself—^THE QUALITY BEATERS OP 
THE WORLD. Add to QUALITY, the words PROFIT, 
SERVICE, SATISFACTION (with which equality is stuffed) and you 
have your own and the Ladd Line’s appropriate slogan. 

LADD BEATEES—-Four styles for all requirements. 

LADD MIXER CHURNS—1 qt., 2 qts. Removable Beaters. 

SATURN REELS—Two finishes, 40-ft. cord. irkDoeoc 

SATURN CAN OPENERr-Safety, Stationary. JUBBbKb 

CAN OPENERS—Five usual varieties. 

RAZOR PARING KNIFE. NUT CRACKERS. 


the world 
over and US 


Mlxer-Ghums UNITED ROYALTIES CORPORATION, 1133 Broadway, New Yoilc ReeU** 

RepresantativeB: Omer Coz, Atlas Buildinc, 604 Mission St., San Francisco, Calif.: Sands A Cox, San Fernando Bnildinx, 
Los Angeles, Calif.: Strimple A Cox, L. O. Smith Building, SeattleilWash.; Taylor, Youngs A Cox, 558 Hollywood Are., Salt 
Lake City, Utah; Taylor, Youngs A Cox, 728 Colorado Bldg., Denver, Colo.; Strimple A Cox, Corbett Bldg., Portland, Ore. 
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Stainproof Steel 
Carvers 


Always Klean — Easily Kept Keen 



No 2 H 30 S 08 

This and all other Stainproof 
Qurvers are made up with 
Stainproof Steel or Nickel 
Plated Forks 


Write for Prices on Stainproof 
Cutlery 


Lamson & Goodnow Mfg. Go. 

Factory: Shelburne Fall8» Maas. 

Pmclfle OoMt BoprtM&tatlTea: 

MESSRS. OSGOOD * HOWELL. 

Walla-Farfo Building, San Franeiaeo, Oal. 


HIGH CLASS 

Pocket Cutlery 


There is a difference in Cutlery, 
as well as any other commodity. 

That is why we consider “Quality” 
the most important in the manu¬ 
facture of our product. 

Blades hardened in Coke, tempered 
on copper plate, and ground by 
hand. 

Built and inspected by those 
skilled in the trade, eliminating 
danger of a product contrary to 
the standard set. 


HONK FALLS KNIFE CO., Inc. 

NAPANOCH, N. Y. 


The Ontario Knife Company, Franklinville, N. Y. 


WE SELL EXCLUSIVELY TO THE WHOLESALE TRADE 


If you are a wholesale dealer and have not our catalog and prices, you should write for them at ohm 



BUTCHER 

SKINNING 

STICKING 

BONING 

SHEATH 

SLICING 

CORN 

SHOE 


KNIVES 


KITCHEN 

CANNING 

FISH 

VEGETABLE 

PUTTY 

BEET 

CLAM 

TABLE 


HOUSEHOU) KNIVES, HOUSEHOLD CLEAVEBS, FUMH FORES and a large vaiWy 
of Knives with improved Sanitary Aluminum Handles 



We manufacture the largest variety and the largest quantity of kitchen knives made by 

any one house in the world 
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Nothing Succeeds Like Success 

Over Fifty Years Ago When 

FOSTER BROS. CUTLERY 

was first made, it was the primary object to develop 
a line of butcher cutlery that would be the leader in 
its field. 

How well we succeed is amply borne out in the 
fact that Poster Bros. Cutlery is accepted as the 
standard quality throughout the butcher trade. 

Hardware dealers who carry the Foster Bros. 
Brand are assured of sales that mean satisfaction to 
their customers, and also net them quite a profit. 

Vfrite your jobber for prices 

THE BRAND IS FOSTER BROS. 

JOHN CHAfILLON fiSOHS 

Established 1835 

85-99 Cliff Street - New York City. N. Y. 




We make everything in the line of Knives for the Outdoor Man 


Display It, You Sell It 

You should have our Catalog — Write for it 

UNION CUTLERY CO. 

GLEAN, NEW YORK 
BeSst?” **American Made for American Trade'* 




Trad«-MArk 

Registered 
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“Fiat Lux’ 


said the Glad-*e-ate-’er when^ 
wanted a light. 


“Nitrogon 


W says the wise merchant and dis* 

criminating jobber when ^ 
wants a real lamp. 

“You see them everywhere^* 

MB. DEALEB; There is a jobber distributing NITEOGON lamps in every principal city. 

NITROGON ELECTRIC CO., Factory, Newark, N. J. 

LLOYD SALES AGENCY, Furnitiwe Exchange Building, San Frandaco, Pacific Coaat Salex Rcfireaeatathrta 
Union Hardwan and Ifotal 0<Hivaay, "Lm Angeles, OaL 


O.LINDEMANN&CO. 

SB.S7 Wooster St., New Toric Betahlislied 186S 


The New Haven Brownie 

THE TIME DAT AND HIGHI 



IffannfactOTira of JAP ANNM D» BDA SS and 
TINNED WIRE 

Biml Ci^es and C^e Sundries 

A. In. Oeofer, 708 Maikel Street, Baa Fraaelfco, Oel. 

Bepreienutlve for Oaliforaie 
T. D. Zi. 0. Smltli Bnlldiiif, Seattle, Waah. 

Bepreeentative for Wa aMn iton. Oregon. Idaho, 
Utah, IContana and Brltlan Oorambia 


FUIaL EADIUM WHITE DIAIa 
ONE DAT INTBBMiTTBBT A T n dBlf 
Height, 4 inehee. Dial inebea. 

Alarm ring! for 5 minute^ IntermiUently In 80 -ijWMd 
intervala. Hae ellent ^teh. Oaae. 
heavily nickel plated. A compaet, etrongly made, at 
tractive little clock. 

MOBGAN a ALLEN 00. 

IBO Poet Btreet, - Sen Ftaadseo. CaUfonaa 
NEW HAVEN CLOCK CO, New Haves, Caenietint 
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Worid*» Larg€Bt Ski 
Manufadur^n 


NORTHLAND SKIS are Christmas Sales Winners 

These well advertised, high quality skis are well known to both expert 
and beginner. They insist on the blue trade-marked Northland — Be 
ready for the gift-time demand with the fastest selling ski on the market. 
Better mail your order today — immediate deliveries. 

New Catalog on Requeet 

NORTHLAND SKI MFO. CO., 26 Merriam Park, St. Paul, Minn. 


PERFECT ELECTRICAL PROTECTION 


I 


FUSE PLUGS — N. E. C. S. FUSES _ 

AUTO FUSES—GROUND CLAMPS 
CLEAT RECEPTACLES 
ENTRANCE SWITCHES — PLUG CUTOUTS 


K-E PRODUCTS are APPROVED and REGULARLY INSPECTED 
by the UNDERWRITERS LABORATORIES 


MANUPACTUBED BY 

KIRKMAN ENGINEERING CORPORATION 

484-490 BROOME STREET, NEW YORK 
Pacific Ooaat BaitraMiitatlves: 

J. B. O’DONinilJi ft OO., 171 Second Street, Sam Frandaco 
Stoeka Caniad In Lot Angalet and San FraneUeo 




^•iua.v- 






HARRIS & SONS Kwvo^ MD 

Not a table knife, but a real Tool for the Kitehen, Hotel and 
Butcher. Write for Catalog and Prices to 
Witle Hardware Ck)., BL Loais, Mo. 

John L. Mason, 240 Eaat 49th Bt., IsOs Angeles, OaL, or direct to 

HARRIS ft SONS, Cedar Rapids, Iowa 



THK NOVELTY CUTLERY CO., 507 McUreier Ave., Canton, Ohio 


I Standard tools for fast, ac- 

curate work in refacing, 
reseating and grinding any 
OaragB Tools valves, also 

Aak yror Jobhar Shaft Attachment. 

Albertson A Oo., Manufacturers, Sioux City, Iowa 


We Manufacture a 

Large Line of Pocket Knivea 
with Stag, Wood and assorted 
handles, also Transparent han¬ 
dles showing beautiful art pic¬ 
tures and Lodge Emblems. 
Razors with new features never 
offered the trade before. Ad¬ 
vertising knives that bring the 
business. Handsome d^lay 
case goes with our special intro- 
canton, Ohio ductioD offer. Prices Bight. 


BARTLETT Oompoond 

^ Levor 

Snips and 
Pruning 

^ Tools 

BMt tool Bteel and oTon euttins iitw. Mado 
_ in all •isof. FuUy gnaranteod. 

BMmXTT UFO. CO. - 36 L Lsfaystts Stiost, Dstrott, McIl 
Waitom Bopreaentatlvo: 

Oonaral E^pmont Oo., 26 Miima St., San Frandaco, OaL 


St., San Frandaco, OaL 
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KITCHEN WIRE GOODS 

ARE USED IN EVERY HOME 
Do You Sell Your Share? 



PACIFIC COAST REPRESENTATIVES; 

San Francisco, GEO. H. ECKERT A CO., 

109 New Montgomery Street 

Seattle, T. D. McLEAN, 

2305 li. C. Smith Building 

Lob Angeles, L. J. VESPER, 

201 Douglass Building 


imUTV MANUFACTURING CO. 

MAKERS OP 

Kitchen Wire Goods 


BALTIMORE 


MARYLAND 



Oapols Bansr 00 


Skoit OhisBaej 00 


WRITE FOR CATALOG NO. 130 


We now have a Large Stock and Assortment 

of Oil Stoves 

BEND TOX7B 0BDBB8 TO 

QUICK MEAL STOVE CO., DIV. 

OF AMBBIOAV STOVB OOMPANT 

0. H. SOHIEOK _ , 

We also cany a large Padlie Ooasi AgiBt carry a Urge 

^ 716 ZndUBa 8k, Mir 19th Bk. ^ 

GOAL BAKOE8 Sia Prinolseo, OiL GiAS BAKaSS 


We also carry a Urge 
Una of 

GAS BAKGBS 
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—a rust protection made to 

PROTECT 

—not merely to sell 

Some ranges deserve better rust pro¬ 
tection than others. 

For instance: take the cheaply built 
range. 

It doesn’t need any rust protection at 
all. Why prolong its life past the point 
where it can give good service? It donH 
pay. 

But with the Monarch it is different. 
The very best rust protection possible 
to provide is a wise investment. For 
every year we can add to the life of the 
Monarch means another year of depend¬ 
able, economical service to the user. 

The Monarch’s Vitrifused flue linings 
are the solution of the rust problem of 
the foremost metallurgists of the 
country. 

Vitrifused was developed as a real 
protection—^not a mere “selling feature.” 

Yet when properly explained, Vitri¬ 
fused Flues form a powerful sales argu¬ 
ment that Monarch dealers are using 
with good effect. 

If you have not yet “discovered” the 
Monarch, by all means send for our cat¬ 
alog. You will find Monarch prices far 
lower than you could expect from com¬ 
parison with the Malleable Ranges. 

The manufacturing economies of our 
complete Model plant are responsible. 
And the advantage of a low price plus 
the highest quality means more sales 
and bigger profit to you. 

■VHa MALLEABLE IRON 
RANGE CO. 

IIIII III AlaolC^rtofPftramoimtOw- 
L 1 11 | l i ll Oombinition Bancei 

Beaver Dam, Wis. 


P 



S2.2S List 

What you’ve been 

looking for— 

In a wood tub freezer 

/^STOMEBS are more aad more looking for 
^ VAliUE at a LOW PBIOB. The snccees of 
onr new metal Polar at $1.50 proved it» eo we 
have perfected a new wood tnb^ The Alaska 
Spedaly to meet the same demand. 

To any customer there is always something 
particularly attractive about a '^special.” Bnt 
the Alaska Special” is not only ^special” in 
name. By making it in Just the ”two quart” 
that most people require^ we have gotten the sell¬ 
ing price down to $2.25, east of the Mlsstssippl 

^Ynm emm gmmrmmlm thmt lA# 
Atmdtm wiU gipu »$$• 

ym eimt serpUn, t—. Tkp ink is 

^ ^ Mm dried $4me with w e td e d 

wire keeps; the emm kith mmd 
msrrem fer tmidt freemimg mmd 
^ mmde efSA ekmreemt timptmte, 
Attpmrts im eemtmet with the 
eremm mre kteekjim eemted mmd 
mit emtside pmrts kemvily tml- 
vmmimed. The dmsker is the 
impreved type with Demkie 
Seif’AdImstimt Weed eermpimg 
kmrs. The gemrs mwe stremg 
mmd simple, mmd emdesed im 
tkefrmese, 

Oostomers readily 
realise that the Alas¬ 
ka JH^ecial offers ex¬ 
ceptional value. Your 
profitonevery sale is 
good and the sales 
easy and rapid. 

For those who can afford a higher priced 
freeser you want to stock the regular Alaska^ 
with the aerating spoon dasher. The Polar wiU 
take care of the low priced, 2 quart, metal freeser 
deniand. and the North Pole^ somewhat higher 
priced, comes in different sises. 

Write us or your Jobber for prices at once. 

THE ALASKA FREEZER CO. 
Winohendon. Mast. 
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Every 

Furnace Owner 
Buys It 

HERCULES Soot De¬ 
stroyer saves the furnace 
owner fuel, money and 
work; besides, it elim¬ 
inates the possibility of 
a soot-soiled home. 

Place this harmless chemical-treated powder 
on the red-hot coals and it consumes all the 
accumulated soot and scale in furnace, stove or 
chimney. Everybody wants it because the coal 
it saves would buy a dozen packages. The sav¬ 
ing in cleaning pipes and furnace would buy a 
dozen more. 

Retails at 25c a package. Pays you $2.50 a 
case of 24 packages. Turns over fast now. 
Try a case. 

HERCULES PRODUCTS CO., ConcR Blirffs,U. 

Eastern BepresentatiTe: 

Jno. H. Graham ft Oo., 113 Chambers St.. New York 




Soot Destroyer 


f ANDREW CARRIOAN OO. 
Pacific Ck>ast Bepresentatiye 
SanfranciBco Los Angeles Seattle 


Cold Weather 
Furnace Fires 
Ashes 

Now is the time to stock up on Witt 
Corrugated Ash Cans. 

Their fire-proof qualities, their rugged 
construction, assures you of a quick 
turnover with very little sales effort. 
Dealers who sell the Yellow Labeled 

WITT 

CORRUGATED ASH CANS 

and 

GARBAGE PAILS 

are selling prestige builders. The buyer 
of a Witt recommends your store to 
others as one that handles reliable mer¬ 
chandise. 

Put in a stock of Witt Cans now and get 
the benefit of a fall and winter demand. 

If your jobber cannot supply you, write us. 
Catalog on Request 

The Yellow Label Means ^‘Quality*' 

FOR SAliR ON THE PACIFIC COAST BY 


Baker, Hamilton & Pacific Co.San Francisco 

Dohrmann Commercial Co.San Francisco 

Dunham. Carrigan Sc Hayden Co.San Francisco 

Heyman-Well Co.San Francisco 

Holbrook. Merrill & Stetson. Inc.San Francisco 

Mangrum Sc Otter, Inc.San Francisco 

Seller Bros. & Co.San Francisco 

Whiton Hardware Co.Seattle, Wash. 

J. Bomsteln & Sons, Inc.Seattle, Wash. 

Schwabacher Hardware Company.Seattle, Wash. 

Seattle Hardware Company.Seattle. Wash. 

Thomson-Dlggs Co.Sacramento 

M. Seller Sc Co.Portland, Seattle, Spokane 

Hone 3 rman Hardware Co.Portland 


THE WITT CORNICE COMPANY 

CINCINNATI. OHIO 

Also makers of the lighter weight Brighton line of 
Cans and Palls. Write for quotations. 
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As further evidence of our 
constant effort to maintain high¬ 
est quality in every part of 
Pennsylvania Lawn Mowers, note 
the new handle now on all our 
lawn mowers. 

This patented, steel-braced, 
hardwood handle cannot work 
loose—because the compensating 
brace accounts for any slight 
shrinkage of the wood. 

The special shape of this new 
handle makes a distinctive mark 
that identifies at a glance all 
‘‘Pennsylvania Quality” Lawn 
Mowers, no matter what the 
brand name may be. 


LAWN MOWERS 


Pennsyo 


rOUNOCD 1677^ 


Mo^Works 

• „.0iPrt'lLADELPHIA 





Wire Window 
Guards 

Send in your special 
orders giving quantity 
and size. 

Quick shipment 

TH e P.oyy; CO) 

Incorporated 

206 N. Buchanan Street 
Louisville Kentucky 


l^emoves Rust 

Makes Old Metals Like New 


TOM-TAP 
Brand 
STOVOIt 
removes and pre¬ 
vents rust, cleans and polishes any metal — iron, 
steel, brass, bronze, copper, nickel and silver. Makes 
and keeps old like new. Ideal for stoves, tools, golf 
clubs, automobiles. Guaranteed. Send 88 cents 
stamps or coin now for big bottle postpaid. 

Exclusive Territory to Liye Representatives 
SUPERIOR LABORATORIES. Dept. 000. Grand Rapids. Mich. 
General Sales Corp., Los Angeles and San Francisco. California 



The patent wedge does it! 

Only on Uncle Sam Hammers, 
and remember each hammer car¬ 
ries the Underwriters’ Labora¬ 
tories label. Here are two big 
selling points that will help give 
you the ‘‘cream of the hammer 
business” in your community. 

Stock Uncle Sam Hammers! 


Vaaghan & Bushoell Maanfactnivig Coapaay 

Makers of Fine Tools 



2114 OarroU Avenne, 


Chicago, SL, XT. S. A. 
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Was New Last Year But It Is the Standard 
Fire Shovel Now'' 

The ‘‘NEVERBREAK’’ 



The extraordina^ merit of the **NjsVEJ{BRKAK** lire Shovel made it in 
one year the recognized leader of all Fire Shovels. 

This Solid Forged Steel Shovel quickly convinced the Public that it was a 
money-saver, and its steadily increasing sale proves that there is always a 
market for an article that gives complete satisfaction. 

Made with Handles 10, 16 and 20 inches long. Blade on all sizes 5^4x8 
inches. 

Every pnrchaser of a **NEYEKBBBAK” is a salesman for yonr Store. 

Can be secured at all leading Jobbers, or write us direct for prices. 

XASB OKLTBT 

THE UNION FORK & HOE CO. - Columbus, Ohio 


Lalance & Grosjean Mfg. Co. 


Manufacturers of the Celebrated Lines of 

Agate {Nickel Steel) Ware 

El-an-Ge Enameled Ware 

and 

Pearl-Agate 

Turquoise Enameled Ware 

New Yoric Chicago Boston San Francisco 
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y QUALITY 

is the cheapest thing in the 
market. It is the basis of 
all economy. 

SAVE LAMPS 

are economical lamps be¬ 
cause they furnish maxi¬ 
mum service at minimum 
consumption of current. 


SAVE ELECTRIC CORPORATION 

615-623 Front Street 220-254 36th Street 
TOLEDO, OfflO BROOKLYN, N. Y. 

EXECUTIVE OFFICE; TOLEDO, OHIO 


Pacific Ooaot Bepiesentatiye: 

J. B. O’DONNEIiL B CO., 

San Francisco ... Los Angolea 
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You Need this Bamboo Rake for 

Fall Trade 

At least 50 to 100 of them. Many dealers will sell 500 to 1000 or more. 
Only Practical Rake made for Lawns — Never clogs. 


ASK FOB SAMPLE —FBEE TO DEALERS AND JOBBERS 


Absolutely the Best and 
Cheapest Lawn Rake 
made. 

Conforms to the uneven¬ 
ness of the ground—Se¬ 
curely made with bolts 
and well braced. 


40,000 Sold every month. 

Light, Durable, Easy to 
Handle. Saves Time and 
Labor, and a good Profit 
for the Dealer. 



So confident are we that 
your customer will buy 
these Bamboo Rakes on 
sight that we will send a 

Sample Free 

to any Dealer or Jobber. 



If your jobber can’t sup¬ 
ply you, write the Manu¬ 
facturers Direct. 


ADDRESS NEAREST OFFICE 


TSUCHIYA TRADING ICO. 

321 Bankers Investanent Bldg. Manufacturers 1220 Boatmen’s Bank Bldg. 

San Frandsoo XionlS) Mo. 
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The Elagley-Morrison Compeiny 

North Girard, Penna. 



Manufacturers of a 

MOST COMPLETE LINE OF 

Wall Clothes Driers 

And 

Wood and Wire Garment Hangers 

OF EXCELLENT QUALITY 


REPRESBNTATIVBS 

THATEB a BOWER, H. M. GREENER SALES 00., 

846 Honadnoek Bldg., 66 East Randolph 8t, 

San Frandsoo, Oalifomia Chicago, Blinoii. 

R. A. MORRISON, 

309 Board of Trade Bldg., Portland, Oregon. 
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What Twelve Yeeirs WiU Do For 

Your Store 

IT will have given you a chance to leam of the merits or de-merits of 
certain makes of refrigerators. You leam in a dozen years whether 
or not you have been selling a satisfactory^ product. And we know from 
twelve years’ actual selln^r that the 

MONARCH REFRIGERATOR 


(Vaai ngtitTwl XT. 1. Patenh OfXloa) 


will give to you, as it has to us, that degree of satisfaction that comes 
from selling Quality merchandise. We have never had more real pleas¬ 
ure from selling any product. 


PLAGE ORDERS NOW 

The factory representative has 
informed us of scarcity of coal 
and labor at the factory, of im- 
settled conditions and trying 
times. It means that the factories 
are not producing the quantities 
that should be produced. It 
means also that the merchant 
who studies future profits, should 
place his orders at this time to 
be assured of receiving the goods, 
and also to receive the benefit of 
a material concession in prices. 


PRIGE IS RIGHT 

We ask a comparison of T Hhi 
MONARCH with any other high- 
grade refrigerator and then 
you’ll see that our prices are just 
a little better. 

IGE OAPAOITY 

When someone begins to talk 
ice capacity to you, be sure you 
secure the actual measurements 
of the box. The term “ice ca¬ 
pacity” is much overworked and 
the measurements of the Re¬ 
frigerator should be considered 
instead. 



We will gladly submit literature and 
any other information to those live dealers 
interested in more sales and bigger profits. 
Address us today. 


Union Hardware & Metal Co. 

DisMbutors 

411 East First Street - Loe Angeles, Oal. 

MONARCH REFRIGERATOR WORKS 
Burlington, Vermont 
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IT WILL PAY YOU TO SELL 
THIS LINE 

OP-AL Electric Soldering 
Iron Furnaces 


You can almost hear 
its engine roar 

T he Arcade Toy Pordson Tractor is made 
of rugged cast iron and painted in the true 
Pordson colors. You simply can't resist the 
desire to give it a push and see it scoot across 
the floor. 

Put this * ‘ Pordson'' on your counter and let 
your customers see it — they '11 sell like hot- 
cakes I Like the Arcade Yellow Cab Toy, the 
Arcade Toy Pordson Tractor is taking the 
country by storm. Don't delay in hitching up 
with this real, fast-selling — and profitable — 
line. Write for prices and catalog of many 
popular hardware items. 

ABOADE MFO. 00., Freeport, HI. 


The OP-AL ELECTRIC A MFO. CO. 

36th and Kenwood, ... Indianapolis, Ihd. 


— merely place goods on 
platform and correct 
weight and value are given 
instantly — automatically. 

Both wire rack extensions 
fold bade into base when 
not in use, mthout adjust¬ 
ment of balance 

Write for full particulars 

Stimpson 

Computing Scale Co. 

INCORPORATED 

LOUISVILLE KENTUCKY 


Made in three sizes. More reliable and 
useful than the electric soldering iron. 
Sells at a competitive price and is fully 
guaranteed. 

Write for prices and 
discounts 


STIMPSON 

Hardware Scale 
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1834 MODEL ROASTERS 

Flniflli — Bine Glased Enamel 



MODEL E0A8TEE8 
Csrry Thii Endort«m6iit 



Small . . No. 110 Large . . No. 410 


Manufactured in Two Sises 

SMALL LABOE 


16 HX 10 H —ey, 

Otpaeity 

10 Lb. Bound Roast 
8 Lb. Rib Roaat 
8 Lb. Leg of Lamb 
1*10 Lb. Turkey or 
2-4 Lb. Chiekena 


17»/4Xliy4 —8 

Oiwacity 

18 Lb. Round Roaat 

14 Lb. Rib Roaat 

15 Lb. Leg of Lamb 
1-16 Lb. Turkey or 

8*4 Lb. Ohiekens 







Finish — Sheet BtM 


MODEL 

OVAL 

ROASTER 


Small . . No. 750 


PBEFEBBED WHEBE 
WELL BOASTED FOOD 
IS AFPBEOIATED 


PiniBli — Blue Spattered Enamel 


Showing Fish Back in Roaster 


Model Roaatera are ao oonatructed that they 
are aeamleaa, thua aanitary; Self Baating and 
Self Browning which eliminatea the poaaibility 
of “Dry BoaatB" and insure an eren roaating 
throughout. 


el Roasters are made in sizes which 
doilate practically any and all stoves 

'’OS. 

el R4>a8ter8 are finished in Gray Enam- 
e Rnamel, Blue Spotted Enamel. Sheet 
effolding a selection appreciated by 
iwe®. 


A»k for Catalog No. 43 thowing completo 
line of Hotml WarOt Enamoled Warot, Tin, 
Japanned and Galvanized Waree 


Finish — fflieet Steel and Blue OUaed 


Including Handles 12H x 18H x 20y4 


THE CENTRAL STAMPING COMPANY 

206-208 Broadway. New York, N. T. 
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rubber CI 

NecesVitie, 


The New Boston Rubber Chair Tip 


OOllPLBn TZF 
AammtT.im 


HUBBBB TIP 
WITH THB BHABB 
WASHER AVD HAIK 
IfOXTLDBD ZH BAMH 


SprinGriP 

T&ADB MABX 


THE RUBBER Tff AND ITS PARTS 

BKA88 WABBBB BBABB HAIL SPBIHO BOOKBT 


SBHD BOB OATALOC 




Assortment Box 
of 

Rubber Chair 
Tips for 
Furniture 


THE EUSTIG TIP CO. 

370 Atlantic Avenue 
BOSTON ■ MASS. 
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SHEARS imaz- SCISSORS 


OABDED ASSORTMENTS 
nie Shears with the Laeting Outtiiig Edges 



We make a very complete line of Cutlery to 
retail from 10c to $1.00 per pair. 

Our Catalog No. 19, with prices, will bo sent 
on request. 

There is a steady demand for * ‘ Atlas * * Brands 
and you should supply the same. 

WE SELL WHOLESALE TRADE ONLY 


THE ATLAS SHEAB CO. 

236 Korth ATMiae • Bxld<eport, Coon., U. 8. A. 


SonthMH 




Oreashaw Salas Oo., St. Louis 


It*8 Walking in Front of You— 

Beside You—Behind You —Money 

At 25e per dozen it 
would cost Five Mil¬ 
lions Nino Hundred 
end Forty-fonr Thou¬ 
sand Nine Hundred 
and Eighty-two Dol¬ 
lars and Fifty Oents 
to resharpen the 
safety razor blades 
made and sold by the 
Glillette Co. during the 
year 1921 alone, and 
then think of wnat a 
lot the rest of the 
manufacturers of the 
world are turning out. 

Maybe you are a 
shaver, Mr. Reader— 
maybe you are a 
waster. Because you 
buy a dozen razor blades, shave with them a few 
times, edge gets dull—then you throw them away. 
Finest steel on the market and yet you and mil¬ 
lions like you spend the money, and because the 
edge gets dull you throw the blades away. The 
Hatfield resharpens them like new, because our 
machines resharpens them the same way they are 
made, with the rolling and sliding motion. 

7 machineB Booklet for tlie asking. 

HYFIELD MFa. CO. 

292 dnuch St., New York City 



Without Scratching 

How to sell heelers as dishpans 
and reap a rich return 


W OMEN have long lamented the 
scratching of silver and the chipping 
of fine china while washing. Since 
the introduction of the porcelain sink 
they have had another trouble because 
ordinary dishpans soon mar its fine sur¬ 
face. All these annoyances can now be 
avoided. Sell your women customers the 
handsome “Fibrotta ’ keelers for dishpans. 
You can imagine how eagerly they will 
purchase when they know the facts. 

Tested by *^Good Housekeeping** 

The report of the test conducted by Good 
Housekeeping Institute of “Good House¬ 
keeping” Magazine speaks volumes for the 
selling possibilities of “Pibrotta” Keelers. 
This report states that they find these 
keelers 

i. Will U9t scraps pwre^Uln sinks. 

2. Will avM Iks seratehing •/ sihsr. 

3. Will nvpid tks Mpping sffins ehinn. 

4. Will grsntly rsdnes tks nsiss. 

Why “Fibrotta” Keelers cannot scratch 

They are made of seamless indurated fibre 
which is lighter and stronger than wood. 
“Fibrotta” is as impervious to moisture as 
glass and is as easy to keep clean as a 
china dish. It proves ideal for dishwai^- 
ing. You can sell large numbers. The first 
woman to buy tells her friends and the 
sales grow accordingly. 


Sizes of ^^Fibrotta” Keelers 

Write your jobber or Cordley A Hayes, 7-9 Leon¬ 
ard St., New York City, for special introductory 

_ offer on “Fibrotta*^ 

Keelers. Ask also for 
catalog of other 
* * Fibrotta ^ ’ Products. 
“Fibrotta^’ Keelers 
come in the following 
sizes; 



Depth 

No. 1 —6% In. 
No. 2 — 6 in. 
No. 8 — 5 in. 
No. 4 — 5 in. 


Dimmeter 
mt tep 

17 in. 

15 in. 
18% in. 


Crete 
eeutmitu 
% dos. 
% dos. 
% dos. 


12 in. (carton) % dos. 


Lisuid 
Cmpmeity 
6 gal. 
4 gal. 
8 gal. 
2 gal. 
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a847 ROGEEIS BROS. 

SILVERPLATE 



Your Pall and Holiday trade needs no better stimulus 
than the new “Anniversary’’ — the ideal silverplated 
pattern for Anniversary Gifts. 


Nov. 13-18 — Silverware Week 

For display helps write to your jobber or 
Sales Promotion Department, International 
Silver Co., Meriden, Conn. 

Pacific Ooaak Wararoomi, 160 Poet 8t., San Pranclseo, CaL 


KXAl U )\ \l 


11 \ I 


I I : ^ 
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lJ)UTViLLSELL 

MoreLanterns 


-IIETZ LANTERNS 

will be advertised for 
five months in Na¬ 
tional Farm Publications, 
beginning with the Novem¬ 
ber, 1922 issues. 


Three million farmers 
throughout the United 
States will read theee ad¬ 
vertisements in Farm Jour¬ 
nal, Successful Farming, 
Farm and Fireside, Farm 
and Home and Farm and 
Ranch. 


R. E. Dietz 
Company 

60 Laight Street 
NEW YORK 

Largest Makers of Lanterns 
in the World 
FOUNDED 1840 


Farmers everywhere now 
have more money to pur¬ 
chase necessities than they 
have had for many months. 


We shall be glad to famish 
Window posters, Show cards or 
Electros of complete advertise¬ 
ments if yon will nse them. 


Hundreds of thousands of 
old worn out lanterns need 
replacement with new ones. 
Our advertisements are irre¬ 
sistible reminders of this 
fact. They will bring busi¬ 
ness to you. 


Consult your jobber and 
make sure of your stock of 
Dietz Lanterns. You will 
need them! 


__ .«aVe a dean awe 


Anv Dl"* ““S 

,ood, „ orier 

or 

Your dealer Lanterns wd 

Dietz “D-L>te or fp„et to ask hwnl 

Loc-Nob Globes. Donttorg 

R E Dietz Company 

a nMrnkmrm of Lot^toro* in tno 


DIETZ 

No. 

lantern 


Advertisement No. 1 of a Series (This Proof is Reduced Size) 
TO Appear for 5 Months in National Farm Publications 
Beginning With November Issues 
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The live hardware 
dealer saye: 


^^Tied Up Money Makes No Profits 


BOSTON 
WOVEN HOSE & 
RUBBER CO. 

Cambridge, Mass. 

The largest hose manufac¬ 
turers in the world. Makers 
of the famous BULL DOG, 
GOOD LUCK and MILO 
brands of garden hose. Also 
makers of GOOD LUCK 
Jar Bings. 


“If I bundled up each night’s receipts 
and put them on my shelf it might 
make me feel wealthy to look at them 
but 1 should soon have nothing to 
meet the overhead. 

“Even this would be more sensible 
than tying up cash in useless mer¬ 
chandise. At least the money would 
be where I could get at it, and it 
would be money. 

“Assorted sizes of garden hose serve 
no useful purpose. They don’t quick¬ 
en sales or increase profits or do any¬ 
thing else but tie up money and 
clutter up space. My garden hose de¬ 
partment is standardized. I keep only 
the three %ths brands—BULL DOG, 
GOOD LUCK and MILO.’’ 
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“MEN MUST BE FREE TO 
LIVE AND ACHIEVE” 

“A free American has the right to 
labor without any other’s leave. 

“It would be no less an abridgement 
to deny men to bargain collectively. 

“Governments cannot tolerate any 
class or group domination through 
force. 

“It will be a sorry day when group 
domination is reflected in our laws. 

“Government and the laws which 
government is charged with enforcing, 
must be for all the people, ever aiming 
at the common good. 

“The foremost thought in the Con¬ 
stitution is the right to freedom and the 
pursuit of happiness. 

“Men must be free to live and 
achieve. 

“Liberty is gone in America when 
any man is denied by anybody the right 
to work and live by that work, it does 
not matter who denies. 

“America will go on. 

“The fundamentals of the republic 
and all its liberties wiU be preserved 
and government must maintain the su¬ 
premacy of law and authority. ” 

—^President Harding. 

If you allow yourself to get into a rut, 
youTi soon find yourself in a ravine. 


THEY OVERLOOKED THE 
DIAMONDS 

One occasionally hears the statement 
that, “What you don’t know won’t hurt 
you.” It is a fallacy. For example: 

The farmers of Kimberly were a dis¬ 
gusted, disheartened lot. They said the 
soil was too rocky to earn them a living. 
Some of them left. Others died in 
poverty. 

And all the time their children were 
playing with diamonds. 

But the farmers didn’t know. They 
thought the priceless gems were 
pebbles. 

Don’t be like those Kimberly farmers. 
Know! 

Don’t seek opportunity in some dis¬ 
tant place and overlook the diamonds 
that are daily within your grasp. Know. 
Knowledge is power! 

Advertising is a mine of opportunity. 
It tells of values you wouldn’t know 
about if it were not there to guide you. 

The secret of economical buying is 
information. The merchant who is best 
informed is the one who buys to best 
advantage. 

Read the advertisements. Know! 


Nearly all the up-to-the-minute men 
seem to have come from 9 o’clock towns. 


For the convenience of our subscribers and advertisers, we maintain offices and our representatives will be 
found at any of the addresses mentioned below. Correspondence will receive prompt attentu>n by addressing the 
office nearest home. 

Boatmen*! Bank Bnildins 1826-1828 Firat Nat. Bank Bldg. 70 Fifth Are. Bankera Inr. Bldg. 105 8. Honaton St. 
Broadway and OUto. St. Lonia Chicago New York San Franciaeo Dallaa, Texaa 

888 Taylor St. 502 Higgina Bldg. Pioneer Building 204 Scott Bldg. 220 Pacific Bldg. 

Portland, Ore. Loa Angelea Seattle, Waah. Salt L»ake, UtM VanoouTer, B. O.. C^n. 
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What Is “Your Job” 

Asks a Writer in the Valve World 


H ET us try to answer this ques¬ 
tion frankly and sanely: ^S^at 
is “your job”? Your job is 
something you have undertaken to do 
in a certain way within a set time and 
imder conditions agreed upon between 
yourself and another person or persons. 

You have agreed to exchange a def¬ 
inite portion of your time and energy 
and sMl, or your time and thought and 
experience, for something that you need 
or want, possessed by the person or per¬ 
sons with whom you have made the 
agreement. 

In the faithful carrying out of this 
agreement your job consists of work for 
yourself and work for some one else. 
While engaged in it you increase your 
skill, add to your experience, exercise 
your thinking powers, through practice; 
and in what you produce you add to the 
sum-total of the world’s wealth, in 
which you share. In addition to these 
things, which are yomrs by right of your 
labor, you receive the agreed-upon 
amount of a medium of exchange which 
represents the stored-up previous labor 
of others. 

Always an Exchange of Labor 

It does not matter under what eco¬ 
nomic, social or political conditions you 
perform your labor, it always will be a 
matter of exchange of your own labor 
for the labor of others in some form or 
other; and always in an amount that 
has been agreed upon as adequate, fair 
or just to yourself and to that form of 
society of which you are a unit. 

It makes no difference what name is 
given to that form of society (industry 
is merely a part of the social structure), 
whether it is called “capitalism” or 
“socialism” or “communism,” or what 
not, your labor, your job, always will be 
a matter of agreement, always will be 
aii exchange of your own labor for the 
labor of others. 


And whether you control completely 
the entire product of your labor—^which 
is ideal and practically impossible; or 
share it voluntarily or involuntarily 
with all other members of your society— 
which is socialistic; or share it volim- 
tarily and individually by agreement 
wdth some one else — which is capital¬ 
istic; or share it as part of an organized 
gi oup, privileged as to the force and 
coherence of its members and in which 
you have submerged your ability, ca¬ 
pacity, ambition and individuality — 
which is unionism; you never will be 
able to change the fundamental fact 
that your labor is an exchange for the 
labor of others, through an agreement 
of some sort, and that where the great¬ 
est freedom of individual agreement and 
exchange exists, there will be found the 
largest returns from individual effort 
and the largest share in production on 
the part of labor. 

As your job clearly is a matter of 
agreement it must follow that it is yours 
only as long as you keep faithfully to the 
terms of the agreement. It is admitted 
without question that you have the right 
• to terminate this agreement at any time, 
to give up “your job,” provided your 
action does not affect the welfare of 
society, and that you are acting as an 
individual member of that society. But 
it also must be admitted that the other 
party to the agreement has an equal 
right to terminate the agreement at any 
time, under similar restrictions, and to 
take your job from you and give it to 
some one else. 

Your job is yours only as long as you 
keep it. When you give it up, for any 
reason or for no reason at all, it no 
longer is yoims. The rights of the job 
pass with the job itself. You do not 
carry them away with you. The man 
who takes the job that once was yours 
falls heir automatically to all the rights 
that go with it, and the same law that 
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protected you in those rights must 
protect him. 

Whenever a condition arises under 
which the man who takes the job you 
have surrendered is not as secure and 
as safe in that position as you were 
yourself, the fault lies with society, and 
the governing elements of that society 
are weak, inefficient and inadequate. 

It never should be lost sight of for a 
moment that if you may be allowed to 
quit yoim job and still try to hold it 
open for yourself with a shotgun, some 
other man stronger than you and with 
a more effective weapon may make that 
job as insecure and as unsafe for you as 
you seek to make it for one who tries to 
fill the place you have left. 

The moment that force, other than the 
force of properly constituted authority, 
assumes to determine not only the con¬ 
ditions of your job but its tenure as well 
and the “rights” that go with it, that 
job becomes as great a danger to yom*- 
self as it can be for any one who, exer¬ 
cising his full lawful rights, braves the 
dangers that your unla^ul assumption 
of force compels him to face. Your own 
security as well as that of others lies in 
your obedience to the law and your 
recognition of the rights of others. 

What Are Your Bights? 

Your job is your contribution to the 
general welfare and proCTess of society 
and of the world. If you mil to play your 
part some one else will play it for you. 
You have the right to quit your job, but 
you have not the right to prevent some 
one else from taking it. You may claim 
the right to be idle when there is work 
to do but you cannot successfully or for 
long compel others to be idle also, 
simply because you refuse to work. 

The way to hold your job is to hold it. 
The way to be secure in yom* job is to 
strive with all the power that is in you 
to make the job itself secure and safe 
no matter who may hold it, to fight just 


as valiantly for the rights of others m 
you do for your own rights. This also is 
“your job,” the job of every citizen of 
this country, and a job that just now is 
not being so well done as it should be, 
or it would not be necessary for us to 
try to define just what “your job” is. 


Everybody is hollering for less work 
and more money. The working man 
wants his family to educate themselves 
at the movies. The fellow with a small 
business wants a twin six. The fellow 
with lots of money wants his tax re¬ 
moved. Nobody seems to want to work 
harder and produce more, and live a life 
of sanity, such as father and mother 
used to Uve. 


You cannot stop breathing and let 
your lungs rest, neither can you stop 
advertising unless you want to let your 
business rest. You hear a great deal 
about advertising campaigns, but a lit¬ 
tle thought will convince you that busi¬ 
ness is perpetual warfare and that, 
asleep or awake by night or day, you 
have to carry on. 


A man has to get past the first flush 
of youth to understand that there are 
only two kinds of wealth—^youth itself, 
and good health. 


A man who is determined to make a 
fool of himself laughs at your advice 
before he does it, but you can always 
count on his coming around and begging 
your help afterward. 


It is all right for a youth to think he 
knows it all. A few years later his son 
will make him imderstand he doesn’t 
know anything. 

One sign of wealth, these days, is to 
be able to stay at home without exciting 
comment. 


The Hardware World welcomes criticisms and even commendation. There is no law to pre¬ 
vent you expressing your opinion relative to our pages, whether favorable or unfavorable. We 
receive many complimentary letters; we don’t object to them—neither do we in any way resent 
criticism or suggestion. 
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DO YOU KNOW WHAT PERCENTAGE OP 
SALES THE DIFFERENT LINES YOU 
HANDLE MAKE? 


LIKE ARCHIBALD JONES, SOME FIRMS, 
WITH THE PACTS BEFORE THEM, 
STILL DOUBT 


Most dealers have a general idea of the dis¬ 
tribution of sales in the various lines they 
handle. It is often difficult to know this per¬ 
centage, as considerable bookkeeping, or rather 
record keeping is necessary; however, the in¬ 
formation is of value to every dealer. 

Recently the Harvard Bureau of Business 
Research, one of the most thorough and capable 
business schools in the entire country, under¬ 
took to ascertain accurately the percentage of 
sales for the various lines handled by most hard¬ 
ware dealers. To do this a large number of 
stores were canvassed and the information 
given was averaged with the result shown below 
which is an excellent barometer of the sales per 
year in the various lines carried. 

Read this list over carefully; here is a chart 
of information that gives the hardware dealer 
an opportunity of studying his own distribution, 
and shows him the selling possibilities of the 
various lines he handles. 


Wire and heavy hardware.approximately 12% 

Household supplies. ** 10 

Stoves. ** 6 

Paint and oil . 7 

Builders hardware . ** 6 

Cutlery. ** 3 

Sporting Goods. ** 3 

Carpenter’s tools . 3 

Other tools. 2 

Garden Implements . ** 2 

Miscellaneous, including seeds, elec¬ 
trical goods, harness, furniture, 
lumber, automobiles, fertilizers, 
tanks, troughs and other numer¬ 
ous articles . '' 46 


Total.100% 

The hardware dealer handles so many dif¬ 
ferent lines that it is very difficult to get the 
exact percentage of sales for each line; how¬ 
ever, it is very interesting to note that 46% of 
the business is done in lines other than those 
carried on shelves and in expensive display 
space. Of course, the displays always attract 
and could not be dispensed with, but the fact 
does remain that dealers can push the lines 
ordinarily carried in their warehouse or store 
room. 


Many of us have been turning our work over 
to efficiency experts and con men generally, 
and have devoted too much of our time to be¬ 
coming proficient in golf or billiards. A year 
or two of hard times will put us back on the job 
and make us devote at least eight hours every 
day to developing our business and to pro¬ 
ducing. This may not be pleasant medicine, but 
it will make us more efficient and more human. 
Watch and pray, if you will, but watch. 


Don’t forget the extra item, the second sale. 


Mr. Archibald Jones was awakened at seven 
o’clock by his “Big Ben.” He yawned, stretched 
and wished that he could take forty more winks 
on his comfortable Ostermoor. However, he 
pulled himself from his Simmons bed, shed his 
Faultless pajamas, jumped under a Kenney 
shower and, with the aid of Ivory soap, re¬ 
freshed himself. 

Standing at his Standard washstand, he got 
out his trusty Gillette and with the aid of a 
Rubberset brush and his Mennen shaving cream 
he pried loose his beard. Having fini^ed, he 
dried his face on a Martex towel, then applied 
some Ed Pinaud’s face lotion, followed by a 
dash of Colgate’s face powder. 

He then got into his B. V. D.’s, pulled on his 
Interwoven socks, supported by Paris garters, 
jumped into his Manchester shirt, put on his 
Arrow collar, tied his Kayser scarf, adjusted his 
Kum-a-Part cuff buttons, and then stepped into 
his Kuppenheimer suit and his Walkover shoes. 

At breakfast he was giving a hurried glance 
at his morning Journal while eating his Sunkist 
oranges, followed with Kellog’s toasted corn¬ 
flakes, over which he had placed some Gk)ld 
Medal cream. Then came his Swift Premium 
ham, with its ever-present brothers, Brookfield 
eggs, followed by M.J.B. coffee, sweetened with 
lYanklin sugar; then up from the table and into 
his Cadillac and over the streets paved with 
Portland cement, he rode to his office. 

Here, after looking over his mail, most of 
which was typed on Hamermill paper, he called 
in his secretary, and she, with her Eversharp 
pencil, took his dictation. I need hardly add 
that it was transcribed on an Underwood type¬ 
writer. 

Then came routine business, among which 
were the examination of his previous day’s sales, 
added up on Burrough’s machine; the tabula¬ 
tion of house policies which were Multigraphed 
and sent around for the approval of department 
heads, the condition of the business to date as 
shown by the Elliott Fisher System, and the 
signing of his mail with his Waterman pen. 

In no time he was ready for lunch. After 
lunch came interviews with department heads, 
and orders and instructions for the following 
day’s business. 

At 2:30 o’clock he presided at a directors’ 
meeting. Here he chafed considerably at the 
long statements and bickerings, and could not 
help but think of the approaching engagement 
for a foursome at 3:30. His mind constantly ran 
to smacking his new Burke, U. S. Royal, Iteach 
or W. & D. golf ball with his MacGregor driver. 

So perhaps he can be excused for turning 
down flatly the recommendations which came 
before the board for an advertising appropria¬ 
tion. 
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In explanation he stated that he never bought 
advertised articles, never read advertising, and 
felt that no one else did, and that spending 
money in advertising was an absolute waste. 

THE DESTRUCTIVE FORCE OF SILENCE 

“We have advertised a long while,” said a 
manufacturer who wished to stop. “And have 
good will. That good will will last us for a 
long while. We don’t need to add to it right 
now.” 

To some extent that is so. The flywheel goes 
on turning for a while after the power is shut 
off. But not for long. And when it stops it 
takes more power to start it, by six times, than 
it takes to keep it running. 

One might almost as well say: 

“We won’t buy coal now that it is so ex¬ 
pensive, we will gradually chop up the plant and 
bum that in the furnace until coal is cheaper. 
And then we can rebuild the plant.” 

Good will is a fine thing to use. 

But not a fine thing to use up. 

Nothing is ever finished—done. Time is de- 
stractive. Stop building up and time starts 
tearing down. Some things last longer than 
others. But nothing lasts very long. You think 
of your plant, for instance, as built. But it only 
stays built because you are painting and repair¬ 
ing and gradually but continually replacing it 
bit by bit. 

Think how much more rapid the inevitable 
loss in a thing so intangible as familiarity—as 
reputation—as good will. 

Out of sight, out of mind—not all in a minute 
but before so very long. 

Advertisers who stop advertising expose the 
advertising stmcture, on which they have in¬ 
vested much money for many years, to elements 
quite as destmctive and more rapid in their 
action than those which attack and disintegrate 
an unfinished, abandoned building. 

In almost every community you will find the 
ruins of an ambitious but unfinished mansion— 
generally called Somebody’s FoUy. 

Much money went into the work and then 
financial reverses stopped it all. And the winds 
blew and the rains descended and the sun 
warped the wood and the dampness rotted it, 
and rust and decay completed its*rain. 

Now, an advertising structure, dependent on 
familiarity and reputation, can never be fin¬ 
ished even to the extent that a building can be 
finished. We venture to say that never, in your 
most optimistic moments, have you felt that 
your advertising structure was finished and that 
it would shelter and protect your established 
business forever after. 

No, you realize, when you stop to think, that 
the work of building must go on until the end 
of time. 

Good will is a fine thing to use. 

But not a fine thing to use up. 

'(Courtesy of Calkins & Holden.) 


WE HAVE TO ADMIT IT 

We are being told so often by dealers, job¬ 
bers and manufacturers that the Hardware 
World gives more for the money — more news 
and advertising matter—than any other similar 
publication; that its editorial and news matter 
far surpasses any other in its high character and 
constructive nature. 

We suppose we cannot do otherwise than ad¬ 
mit what is so apparent and true. In the words 
of Kipling: 

“They asked us how we did it, 

“And we gave ’em the Scripture text; 
“Keep your light so shinin’ 

“A bit ahead of the next. 

“They copied all they could follow, 

“But they couldn’t copy our mind j 
“So we left ’em sweatin’ and stealm’ 

“A year and a half behind.” 

WHAT IS A FRIEND? 

I will tell you. It is a person with whom you 
dare to be yourself. Your soul can be naked 
with him. He seems to ask of you to put on 
nothing, only to be what you are. 

He does not want you to be better or worse. 
When you are with him you feel as a prisoner 
feels who has been declared innocent. You do 
not have to be on your guard. You can say what 
you think so long as it is genuinely you. He 
understands those contradictions in your nature 
that lead others to misjudge you. 

With him you breathe free. You can take off 
your coat and loosen your collar. You can avow 
your little vanities and envies and hates and 
vicious sparks, your meanness and absurdities, 
and in opening them up to him they are lost, 
dissolved on the white ocean of his loyalty. He 
understands. 

You do not have to be careful. You can abuse 
him, neglect him, tolerate him. Best of all you 
can keep still with him. It makes no matter. He 
likes you. He is like fire that purges all you do. 
He is like water that cleanses all that you say. 
He is like wine that warms you to the bone. He 
understands; he understands. 

You can weep with him, laugh with him, sin 
with him; pray with him. Through and under¬ 
neath it all he sees, knows, and loves you. A 
friend, I repeat, is one with whom you dare to 
be yourself.” 


Vitamines are now the popular medical 
thing. Every once in a while we all go daffy on 
some phrase and it might as well be vitamines 
as anything else. It seems you get vitamines by 
eating corned beef and cabbage and other rough 
forage. _ 

SHE DOESN’T STOP AT CALVES 

When Mary on the street appears 
In one of those short dresses. 

It^8 clear her little Iambus not all 
The live stock she possesses. 
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Broad Business vs. Green Persinunon Ideas 


Sensible Suggestions From a Successful Sales¬ 
man and Seal Business Man 


I F YOU have $10,000.00 of merchandise upon 
which you carry insurance to the amount of 
$7,500.00 why shouldn’t you charge to ex¬ 
pense account at the same rate on the $2,500.00 
which you carry yourself t And if you are a 
stickler on technicalities why don’t you charge 
for depreciation upon your own self t You are 
certainly wearing out. 

At every National Convention some few in¬ 
sist upon the discussion of how much to add to 
the cost of an article to yield a certain per cent 
of net profit. The discussion is about all there 
is to it. If you decide to add 35% to the pur¬ 
chase price of merchandise in order to yield a 
10% net profit and you receive a box of as¬ 
sorted hardware consisting of shears, pocket 
knives, safety razors, mill files, shoe tacks, 
hand saws, loaded shells and cartridges and you 
apply that principle strictly to all the goods in 
that assortment you may find that your loaded 
shells are too high and some other items too low. 

If you had no competition and applied that 
rule all through it would not work. The turn¬ 
over enters largely into the marking of goods. 
A box of loaded shells cost $1.00, you sell them 
for $1.25, sell ten boxes in a day and you make 
$2.50. On a pair of shears that cost $1.00 you 
add the same per cent you added to the shells 
and what are the results! 

If you sell on the same margin of profit as 
you do on loaded shells can you sell an average 
of one pair a day and if you do what is that in 
comparison to ten sales a day on shells, and 
then think of how much more time it takes to 
sell a pair of shears than it does to sell a box 
of shells. 

CompetitOTs Help Determine Yonr Profit 

Get all that stuff out of your mind and forget 
it and sell your goods like Wadell of Tennessee, 


get all you can for everything you sell. The 
purchasers and your competitors will see to it 
that you don’t get any too much. It’s up on one 
item and down on another and you can’t change 
it to save your life. Some few items will bear 
100%, others vary from 10% up. If I sell on a 
small margin like Kress and run my volume up 
it is better than selling too high and running 
the volume down. 

Credit vs. Oasli Sales 

You can sell goods for less profit on a credit 
than you can for cash because you sell so many 
more of them, but that does not mean that we 
do it. 

Think of this: you add 10% to your cash 
price, if you know what that is, and sell 
$50,000.00 on a credit in one year and y^ou lose 
2%% or $1250.00. You still have $3750.00 in 
addition to your profit at cash price, which is 
generally reckoned upon the highest base and 
not the lowest. 

I have made mine selling on a credit, one 
price to everybody except when I am in a tight 
place and a fellow offers me the cash in hand, 
tinder those qircumstances I reserve the right 
at all times to reduce the price to get the money. 

We have a Jew clothing store in my town 
which has one price and for cash only and will 
not deviate from that rule, yet he puts on 50^c 
reduction sales and for a suit like the one he 
sold me for $50.00 he puts in the window at 
$25.00 and I guess he makes a profit on it, too 
Different Ways of Gettiiig Same Resnlt 

One man uses a Cadillac, the other a Ford 
and each get there just the same, but you can’t 
get there in either if you haven’t the gasoline. 
For the same complaint one physician works on 
your liver and another gets results through the 
kidneys. What’s the difference so you' get well T 
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One plays the fiddle, the other the piano, but 
it is all music if they know how to play. 

One merchant sells goods on a credit and be¬ 
lieves in it and makes a success, another tries 
to sell for cash only, but sells on a credit under 
protest, he fails. It just goes back to common 
reasoning. 

It is up to you to either succeed or fail, 
makes no difference what you follow or what 
line of merchandise you handle or whether it’s 
cash or credit. Anybody can play the fiddle if 
they know how,- and at that it isn’t always the 
one who knows how that plays the best or makes 
the sweetest music. 

To Saccoed at Anytliing 

you must put your very best into it, some 
theory, a lot of pep and a store full of goods and 
a lot of good common horse sense with capital 
and backbone to keep it going all the time, but 
remember this: that the exclusive cash stores 
are not increasing very fast. Take the credit 
business from this country and you won’t have 
much left. 


ARE YOU SUCH A FISH? 

A naturalist divided an aquarium with a 
clear glass partition. He put a lusty bass in one 
section and minnows in the other. 

The bass struck every time a minnow ap¬ 
proached the glass partition. After three days 
of fruitless lunging, which netted him only 
bruises, he ceased his efforts and subsisted on 
the food that was dropped in. 

Then the naturalist removed the glass par¬ 
tition. The minnows swam all around the bass, 
but he did not strike at a single one. He had 
been thoroughly sold on the idea that business 
was bad. 

There is a moral, if one is needed, and this is 
it — Take another shot at the glass partition. 
Maybe it isn’t there any more! 


PRICE AND QUALITY 

A large manufacturer of silverware and 
cutlery tells this story of the demands made for 
lower prices: 

A dealer bought largely from him but was 
always clamoring for a lower price. ‘But I 
can’t lower the price,’ the manufacturer would 
say, ‘unless I put in more lead.’ 

‘All right—more lead, by all means,’ the 
dealer wo^d reply. 

The other week the dealer wired that he 
would take an enormous consignment if the 
price were cut another ten per cent. 

‘I can’t cut the price another penny,’ the 
manufacturer wired back. 

‘Put in more lead,’ wired the dealer. 

‘Impossible,’ was the manufacturer’s reply. 
‘Last lot I shipped you were all lead.’ 


When price grabs the wheel, quality jumps 
out and the machine lands in the ditch. 


SECRETARY OP LABOR DAVIS SAYS 
“CLEAN OUT THE SHIRKERS” 

It is always a pleasure for the Hardware 
World to be able to commend a public official 
regardless of what party he belongs to. 

In marked contrast to the attitude of Secre¬ 
taries Qompers and Wilson during the pre¬ 
ceding eight years, the attitude of the present 
Secretary Davis is most refreshing. Listen to 
this: 

“During the war we thought entirely of 
what we could get. It brought us disaster. Now 
we see that the way back to prosperity is to 
work back. We must think of what we give for 
what we get. The worker owes it to himself to 
work. This is no day for loafers. The man who 
doesn’t earn his pay should have no pay. I am 
opposed to the rich loafer and the poor loafer. 

“I have this to say to my fellow unionists: 
If you want to make progress in America, you 
must clean your house of ^irkers. Let the trade 
unionist say: I will not work with shirkers who, 
in robbing their employers, are robbing all the 
rest of us. We want to make our trade union 
badge a symbol of an honorable man who does 
an honest day’s work. I mean lhat badge to be 
a badge of pride. I want my trade union card 
to be honored like the doctor’s diploma. 

“If unions understood this spirit more fully 
antagonism to the unions would die a speedy 
death in the camps of its bitterest enemies. No 
criticism visits the man who works. If the 
unions demanded of every member a certain 
reasonable measure of daily work—if they fined 
or fired the shirker — I can see the day when 
every employer in the land would hail the near¬ 
est union leader and say: Come, unionize my 
plant. 

“Another great lesson we have learned, I 
hope, is the lesson of working together, all of 
us, all the time. If so it would be the new dis¬ 
covery of an old principle—the principle of re¬ 
sponsibility. As never before employers and em¬ 
ployes have learned that their interests are one 
and the same. Neither can get along without the 
other. The two together prosper only as the 
employer is fair to his workers and as the work¬ 
ers give an honest day’s work for a living wage. 
But above all that, their temper must be right 
toward each other.” 


WE’U. FOLLOW TO AKOELIO OLIMES 

Editor Hardware World: 

Enclosed find our renewal for subscription for 
the coming year. I would not want to be without 
the Hardware World and would gladly remit five 
years in advance to keep it coming. The writer was 
84 years old on September 9th, and cannot tell where^ 
his address will be at that time. Even if he could, 
perhaps it could not be delivered. Keep it coming as 
long as you can. 

Colorado. CHAPMAN HDWE. CO. 
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November Hardware for the Farmer 


Practical Suggeatioiis for Increasing Yonr Sales 
by a Successful Retail Merchant 


N ovember hardware for the farmer—now 
then, just what does the farmer need in 
November that will bring him to the 
hardware store? 

For one thing, November of 1922 is a some¬ 
what different November than we had last 
year in respect to fuel supply. 

The other day one of our 
good farmer customers re¬ 
marked while making a pur¬ 
chase at the store, ‘‘Well, I 
guess ITl have to get down the 
old cross-cut and exercise my 
axe on that pile of hard wood 
sticks I piled up last winter— 
didn't know as I'd have to work 
'em up so soon, but can't count 
on burnin' the coal stove much 
this winter the way things look 
now." 

This situation has its bearing 
on November hardware, for 
every farmer who must get busy 
on his wood supply must also 
have the necessary tools for this 
important job. 

A good cross-cut saw is es¬ 
sential. 

So is a bucksaw, an axe and 
a wedge. 

Many a time, as you have 
driven through the countryside, 
your eye has espied the neatly 
piled rows of firewood, all dried 
and seasoned after being cut 
and split by the industrious 
farmer. These cords of stovewood all piled up 
for winter use betoken more than one trip to 
the hardware store on the part of the farmer, 
and that store may as well be yours. 

An Axe PoUcy 

Take an axe, for instance; it is either good 
or bad—there is no "indifferent" about it, and 
the farmer has come to realize that his local 
dealer is the man whom he can trust when it 
comes to the purchase of good tools. 

It has been our experience that the best axes 
are the only ones to sell. By "best" I should not 
go so far as to name any one brand as being the 
best, but suffice it to say that a good axe is one 
which can be guaranteed to the customer as 
being of the correct texture for all-around 
work — neither too hard nor too soft. 

We have found that when a good brand of 
axes is located, it is a good business policy to 
stick to that brand. This fact soon develops a 
connection between this brand of axe and your 


individual store, and this local advertising by 
"word of mouth" is significant of repeat sales 
amongst the farm trade. 

One such brand which we have sold for at 
least a dozen years carries with each sale a 
written guarantee card with space for (1) 
dealers' name, (2) purchaser's 
name, (3) date of purchase, (4) 
cause of return and, in order to 
secure a replacement, this card 
must be returned with the de¬ 
fective axe and thus there is no 
question about where or when 
this particular one was bought. 

At the end of the season, all 
defective axes are returned, 
with tags, to the manufacturer 
and are made good to the dealer. 
This policy works out well and 
eliminates guess work and hard 
feelings between dealer and cus¬ 
tomer, in case of a return. 

Different locations call for 
different models of axes—hence 
the Michigan, Connecticut, Cali¬ 
fornia Western, Southern Dela¬ 
ware patterns and so on, but a 
little study of local conditions 
soon indicates to the dealer just 
which styles and weights to 
order. 

Saw SeUing Snggestiosui 
In general, the same policy of 
quality applies to selling cross¬ 
cut saws. 

The writer knows of three excellent makes, 
all three being well known, both to the trade 
and to the consumer, and there are numerous 
others which have their merits. 

The value of selling the well-known brands, 
however, is quite obvious, for although the 
price may be higher, the purchaser is assured of 
a better article and is bound to be more satis¬ 
fied in the long run. 

As an example of this, I well recall a pros¬ 
pective customer who came to our store not long 
ago to purchase a cross-cut saw. 

We showed him several models of two of 
these well-known makes which we then had in 
stock and he liked one of them first rate, but 
objected to the price and finally went away 
with the remark that he would think it over. 

A Oood Thing to Advertise and Tell Others 

His "thinking it over" resulted in placing 
a mail order for the saw and, like many other 
daily occurrences, the matter slipped my mind 



A.K. VAK VOBIS, 

A Bnccessful country merchant, writea 
from the atandpoint of the email-town 
merchant. These practical ensireations, 
he has put into practice in his own 
store, are methods each can use in 
either city or country in increasing 
their sales. 
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And Here Are the Toob With Which to Do It CtUOnUs 

I.VANVORIS, C0BLESigLL,N.Y. Pbone 55-W 

Tlili adTertlilnir might not reoolTe the opproTal ot adeertlBing 
**ezporta," but it tells its oiwn story, hou by iUnstrstion snd 
suggestion. AdTerUsing is simply telling people wbst yon bsee 
to sell snd why they uonld bny. Mr. van Voxls eonld bare 
told more about the axes and saws be is selling, bnt perhaps his 
customers know that be only sells good tools, and what be 
sells be is prepared to back np. 

TUJtil the other day when he came in and again 
asked about cross-cut saws; this time he actually 
did buy one of these good makes and, after pay¬ 
ing for it, he said: “Say, you remember I 
looked at your saws three months ago. Well I 
wrote out a mail order for one and I certainly 
did get stung good and proper. The blamed 
thing they sent me wouldn’t hold a “set” over 
night and I got so sick and tired of trying to 
put it in shape every time I used it that this 
morning I snapped the old thing in two and 
slung it into the mill pond to get it out of 
sight for good and all—^no more cheap saws for 
me.” 

I suppose he is typical of lots of others whom 
we all meet in our stores now and then and it 
surely goes to show that we are holding faith 
with our customers only when we sell them 
good tools. 

November Is the Mouth for Butchering 

Again the farmer calls upon his hardware 
dealer for equipment. 

He needs several good knives — butchering, 
skinning and boning knives are all in order for 
this process of preparing his pork for market. 

He will also find use for a can of pine tar and 
for a bristle scraper. 

Just prior to the butchering season, it seems 
advisable to run at least a portion of one of 
your local advertisements to this merchandise 
under some such caption as “Hardware Helps 
for Butchering.” 

You can probably secure electros of these 
different knives from your cutlery manufac¬ 
turer upon request and by calling seasonable at¬ 
tention to them sales will surely come your way. 

Oil Heater Season 

There should be a seasonal stimulus to oil 
heaters during November. 

The real cold weather is not yet here and, 
even so, many farmers have not equipped their 
homes with furnaces of pipe or pix>eless variety 
and the chill of November mornings and even¬ 


ings can be quite overcome through the use of 
one of these handy little oil heaters, which can 
be readily moved from room to room as oc¬ 
casion demands. 

A particularly good selling point to use in 
connection with their sale to the farmer lies in 
the fact that many a farm vegetable cellar has 
been kept from freezing through the use of an 
oil heater in continued zero weather of a cold 
spell in January or February. 

Jack Frost uses no discrimination in favor of 
the hard working farmer whose cellar bears the 
fruit of his labor, and this same little oil heater, 
which makes a chilly room comfortable in No¬ 
vember, may save a whole cellar full of vege¬ 
tables some freezing January night, and the 
farmer might as well have the convenience of 
the stove in the meantime. 

A practical display of three or four of them 
near your kitchen ranges and heating stoves 
often starts a sale going, so it is worth while 
giving them prominence from now on. 

Every Fanner Needs a Good Lantern 

November is one of the darker months of the 
year and thus is a good time for display of lan¬ 
terns and flashlights. 

In regard to the former, some folks prefer 
the short globe, while others will have only the 
regulation long one, so if you stock both kinds 
you can be sure of suiting all of your trade. 

The flashlight is so very handy on the farm 
that it requires almost no sales argument at all, 
once you have secured the farmer’s interest in 
this little modem device. 

Then, too, when you have made the sale, your 
store has a better chance of selling replacement 
batteries and bulbs when they are needed later 
on, providing you give him good service and 
try to help him out on any of the little annoying 
kinks which flashlights delight in kicking up 
every once in a while. 

Don’t Forget Your Houseware Sales 

And, in conclusion,let’s not forget that grand 
old bird—the Thanksgiving turkey—^which will 
grace many a farm table this month. 

The good housewife wants a roaster and a 
carving set, so we must remember to have an 
attractive display of Thanksgiving accessories 
well in advance of this gladsome day and when 
all is said and done and December first rolls 
around, we’ll all be glad for our special atten¬ 
tion to November Hardware for the Farmer. 


LEARN FROM ONE ANOTHER 
If ten thousand other World subscribers 
swap hundred dollar bills, you will each have 
a hundred dollars. But if you swap hundred 
dollar ideas, you will each have $1,000,000.00 
worth of ideas. We are a clearing house for the 
best ideas of the best American merchants. 


The responsibility for the success of your 
business is up to you and to you only. Every 
possible profit is vital to your interests. 
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LITTLE TRIPS TO COLLECTION LAND 

No. 1 — Getting All the Dope About the Credit Seeker 


[Editor’s Note — Next to making sales of your merchandise, yonr collections are important — in fact many sneeetafal mer 
chants consider collections should take preference over sales, believing it is far better to have your merchandise on your shelTct 
or in your warehouse, rather than distributed promiscuously about your community without anything substantial to show for ii 
With this in mind we intend to try and impress upon the merchant, bookkeeper and salesmen, what they probably recognUo ia 
theory, but are often careless in putting into effect. No matter how good a collector a merchant is, he will find saggestious ia 
these articles that should impress upon him and his force, the importance of giving unusual care to collections. 

Consider vour merchandise the same as your cash or bank account. Ton would be unwilling to loan a man your monev vitl 
out security of some kind, then you should be equally careful in loaning your merchandise whion has cost you the equWaient ia 
cash. We shall be glad to have the suggestions, criticisms and plans of any of our friends, that they have found profitable.] 


T he merchant who extends credit in haste 
sinks a solid foundation for repenting at 
leisure. Probably hasty extensions of credit 
have called in more sheriffs than all the dull 
times in the history of business. 

Because a man makes a substantial payment 
on a large bill of goods purchased on credit, it 
does not necessarily follow that he will make the 
rest of the payments as faithfully as a pet dog 
follows his master. He may have borrowed the 
money for the first payment or he may have got 
it in a number of ways that would not meet with 
the approval of the average merchant. 

There is no time like the first visit to get the 
necessary details concerning a prospective 
debtor. He who buys quickly and hurries away 
may not ever think to come back and pay. The 
merchant with scant information about said per¬ 
son's connections may have to be content with 
a red ink entry in his losses column. 

Accounting experts will have to delve’still 
further into the uncharted business sea before 
they can find a credit system that will better 
serve the average merchant than a simple card 
sj^stem that can be had by any merchant willing 
to part with the price of a few hundred properly 
printed filing cards. 

These cards may be five by eight inches, or 
even smaller. All the information it is necessary 
to know about a prospective credit customer can 


be written in on them. Here is the kind of a 
credit card to which is referred: 

After looking over the card, somebody sap: 
“Pine! Very complete! But, Mr. Prospectiye 
Credit Customer is going to have a face that 
looks as though it had fallen into a bucket of 
red paint before the merchant gets half through 
shooting that collection of bombs at him.’’ 

Card Saves Personal Qnestioiis 

Correct! But Mr. Merchant isn^t going to ^ 
to emulate a question-pump. Instead of firing 
away at the prospective customer, Mr. Merchait 
hands him the card. Mr. Prospective Credit 
Customer writes in as a matter of course the 
answers to questions he would have thought 
almost insulting if they had been put to him by 
an impatient merchant. 

No fair-minded person should refuse ^ 
answer any of the questions on the card. But if 
there is a hitch, the chances are palaces against 
anthills that an explanation to the effect the 
answers are part of the credit sy^em the mer¬ 
chant finds it necessary to maintain will smooth 
over the rough spot. 

The card really is an accurate barometer to 
the good faith of the prospective customer. The 
man who is acting in good faith hasn’t any 
tracks to cover up. On the other hand, the per¬ 
son who is seeking to hand Mr. Merchant a 
nice juicy lemon instead of payments when they 


CBEDIT BEOOBD 


Name. 

Married or Single. 

Address (home). 

Address (business). 

Occupation. 

Local References. 

Out of Town References. 

Name and Address of Relatives. 

Last Traded with. 

Amount of Credit.. 

Signature. 

O. K. and Remarks (Don ^t write in this space) 


Date. 


Length of Residence in City. 


Terms. 
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are due is quite sure to shy at giving full details 
on the card. The more of the latter sort of pros¬ 
pective customers leave the merchant’s store 
without arranging for a credit purchase the 
better. 

Oommandii TLoepect of Orodit Applicant 

When it comes down to calling in the law 
to aid in collecting an account, the merchant 
who uses the card described does not have to 
put on a face like a fish out of water and admit 
to his attorney such things as ‘‘I don’t know 
his first name,” ‘‘I coiUdn’t say where he 
worked,” “Don’t know whether he’s the John 
Smith who lives on Vater avenue or Sixtieth 
street,” “I have no record of anyone here with 
whom he was well acquainted, so have no clue 
to work on in finding where he has flown.” 

By means of the card system, the merchant 
can find out with almost certain accuracy by 
telephoning the local references whether an¬ 
other pay-when-you-catch-me customer has at¬ 
tempted to join the store’s list. But if there is 
still doubt, further investigation of the informa¬ 
tion on the card will enable a quick decision. 

If the prospective customer has gyped Mr. 
So-and-so of Care Corner out of a few hundred 
dollars before he arrived in Mr. Merchant’s 
town to try his luck a^in in the same direction, 
So-and-so, obviously, is going to answer a query 
on this subject about as quietly as a ballyhoo 
man in a shooting gallery calls the crowd. If 
there is no So-and-so in business at Care Comer 
Uncle Sam is going to let the merchant know it 
by returning the letter of inquiry undelivered. 

Isock, (Up) Before Yon Leap 

Such a card provides a new ending for the 
ever-present little business fable: ‘ ‘ Once upon 
a time there was a man who purchased a 
large bill of goods on credit and lit out to parts 
unknown.” Too often for the best interests of 
the merchant, the little fable ends with: “No 
clue can be found as to his whereabouts. Moral: 
The merchant who allows a customer to leap 
before he looks him up is due to suffer.” The 
merchant using the card system can end the 
fable up with: “I queried his relatives, whose 
names he had given me, and sure enough, as is 
usually the case, I found one of them who told 
me where the man went; I collected.” Moral: 
“The merchant who gets all the information 
before he delivers the goods never has cause to 
regret it.” 

Since the card asks all the information need¬ 
ed concerning a prospective credit customer, 
Mr. Merchant doesn’t have to worry for fear he 
or one of his assistants will miss a vital point 
as in a x)ersonal credit inquiry. 

Why depend on human intelligence to pump 
information out of a prospective credit cus¬ 
tomer, when the little card will do the job more 
efficiently and without chance of kindling a 
series of explosions on the part of the prospect 
who becomes over-heated under the direct fire 
oi: a credit man 1 


If I Owed YourWHAT , 

w 5^ Thonk 

Would You Want I 

Me To Do? B 


Why Certainly! «G 



P. S. — Here are two stickers, printed on gummed 
paper, in two colors, a number of our subscribers have 
found very helpful in reminding some of their slow pay 
customers of their obligations. No one could take ex¬ 
ception to them, as it asks a customer to deal with you 
as he would want you to deal with him were the 
position reversed. 


If I had been owing you as 
long as 3rou have me, what 
would you want me to do? 

Why Certainly! 


These stickers can be furnished in two colors, at the 
rate of only $1.00 per hundred, or in five hundred lots 
at 75 cents per hundred, either kind desired. 



SAME PRINCIPLE APPLIES TO 
YOUR BUSINESS 

William Wrigley, Jr., the successful chewing 
gum magnate, talking with a smoking car audi¬ 
ence the other day, was telling the others how 
much a year the chicle people spent for adver¬ 
tising. 

“But, Mr. Wrigley, you’ve spent millions of 
dollars and created a splendid demand now; 
everybody talks and chews Spearmint. Your 
demand is steady and growing. Isn’t it a waste 
to continue spending so many hundred thousand 
dollars a year in publicity!” one of his auditors 
asked. 

The Spearmint king thought a moment, and 
then replied: 

“My friend, if I were to stop advertising, it 
would be just like taking the engine off this 
train. It would slow down, and after a little 
while stop. Advertising is the locomotive of 
business, and if you don’t have it, business 
comes to a stop.” 


NEEDS HABDWAEE WOBLD WHEBEVEB 
HE GOES 

Editor Hardware World: 

As I have disposed of my interest in the Bar- 
tholme Hardware Company at Manville, Wyoming, I 
have taken an interest in and the management of the 
Midwest Hardware Company of Crawford, Nebraska. 

Will you please change my address! I do not feel 
that I can conduct by business without your valuable 
monthly. 

I enjoy greatly your editorials and the other 
reading matter very much and have received through 
the pages of the Hardware World many practical 
ideas which I have been able to put into effect. 

As I missed the August and September issues, on 
account of my change, if you can forward me the 
back copies, please do so, as I do not wish to miss 
a single ocpy. O. M. BAETHOLME. 
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EFFECTIVE SPORTING GOODS 
ADVERTISING 

It remains for an enterprising Western Hard¬ 
ware World subscriber to institute a line of 
advertising as local news, that is proving most 
effective. Naturally as do most Hardware 
World readers, they handle sporting goods, in¬ 
cluding baseballs, tennis, golf goods, and when 
any particular good scores are made by his 
local people, he capitalizes this fact in his local 
advertising. Thus he would say— 

‘‘George Harris made a home run, with 
two on the bases, yesterday, with one of 
the baseball bats purchased in our store. 
If you are using our bat, you are sure to 
be in the Babe Ruth class.” 

It didn’t take long to reduce the stock on 
his baseball bats. 

Another of his advertisements appealed to 
the girls in his community, by featuring 

“Louise Johnson made best score on 
the tennis courts yesterday by using one 
of our celebrated tennis rackets. Of 
course, she used the Wood Hardware Co. 
tennis balls as well.” 

He likewise carried the same style of adver¬ 
tising in their golf goods, mentioning that 

“Arthur Moore and Augustus Johnson 
won the first prize silver cup in the golf 
tournament recently held on the local links 
on Saturday and Sunday. Needless to 
say the clubs and balls they were using 
were supplied by the Wood Hdwe. Co.” 

Coupling up local events of this nature is 
one of the most effective means that a local 
dealer can use in advertising in his home paper. 

A dealer can not only mention sporting goods 
but when it comes to stoves, electrical appli¬ 
ances, he can mention the name of his custo¬ 
mers and it is sure to be most effective. Get 
people in the habit of thinking you are the 
headquarters for all of these lines. Otherwise, 
Mr. and Mrs. So-and-so would not be numbered 
among their customers. 


A GOOD COLLECTION SUGGESTION 
A Detroit hardware dealer was carrying an 
account that was long overdue, the customer 
having ignored numerous requests to come in 
and settle up. Finally the harfware man added 
a fictitious item to the man’s bill in his monthly 
statement. “To six hammers at 85 cents each, 
$5.10.” 


A day or two later the man came in, visiWy 
annoyed. 

“You’ve charged me here for half a dozen 
hammers,” he asserted, “and I’ve never bought 
a hammer in my life—either here or anywhere 
else.” 

“That’s funny,” said the dealer; “there 
must be a mistake somewhere; our bookkeeper 
must have posted this charge to the wrong 
account. We’ll deduct $5.10 and you can pay 
the difference.” 

The customer acted on the suggestion and 
went away, happy that he had escaped an over¬ 
charge. 


BEING “JUST OUT” LOSES SALES 

Being “just out” of merchandise forfeits 
sales and destroys the good will which a retail 
hardware store builds up by having the things 
the community wants. 

Hobart R. Beatty, a successful Illinois hard¬ 
ware merchant, urges more frequent buying 
from the jobber and emphasizes the necessity of 
haying always on hand enough supplies of every 
active line of advertised products to meet con¬ 
sumer demands. It’s the hard-working, actiTe 
dollars that make the profits, he emphasizes. 

Speaking of turnover, Mr. Beatty had this U 
say recently to the Missouri Retail Hardware 
Dealers’ Association: 

“Every hardware merchant has some fixed 
expenses, such as rent, payroll, etc., which, in 
most cases, cannot be reduced materially. These 
expenses become more serious when sides drop 
off. It means mounting overhead. If we cannot 
reduce selling expenses how can we increase 
profits? 

“There is only one way and that is to in¬ 
crease our selling capacity. We are now up 
against a situation which demands that we get 
turnover or fall by the wayside. Our store got 
through last year without borrowing money and 
we did it by quickening turnover. That was 
accomplished by buying more frequently, br 
pushing lines through advertising and by 
adding two new departments, both of which 
made money for us. 

“Too much mark-up is one of the greatest 
mistakes we make,” said the speaker. “The 
public idiould not be made to pay a premium 
because the retailer has too slow a turnover. 
Get your prices down to the right basis and 
stimulate sales. The public will benefit and yon 
will be richer, too.” 
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“Waisher” Wilson’s Whirlwind Ways 


The Man Who Stsurted Twelve Years Ago With Three Orphan 
''Dollies” Now Disposes of 130 Carloads a Year Through Ten 
Stores of His Own and by Helping the Other Fellow 


M any a reader of these words had the 
same start in the washing machine busi¬ 
ness as "Washer” Wilson, for no man 
could have started more* humbly. We can pos¬ 
itively declare that no reader now has a larger 
trade on this line, for our W. W. friend holds 
the world ^s record for a single shipment — 35 
, carloads in a single train for a total of 2500 
machines. Those of our readers 
handling washers will be glad 
to learn all they can of this 
master of ablution equipment 
, and his methods. 

First a little as to his history 
and present organization: 

In 1909 he was Mr. Wilson, 
like so many other men, and 
happened to escort three pio¬ 
neer dolly-type electric wash¬ 
ing machines into the precincts 
of his home city. At that time 
the electric washing machine 
had not achieved anything like 
its present perfection, yet Mr. 

Wilson ^s discriminating eye 
saw great possibilities in bo^, 
and he was logician enough to 
figure out that the thousands 
of people in his locality at that 
time, and many more destined 
to come, would want to be 
kept clean in so fair a land. 

Plain Mr. Wilson is a quiet, 
unspectacular fellow, but he 
will stick to it, and he and 
work start out with the same 
letter and never do finish. He 
began by calling on merchants 
and dealers, hardware men, de¬ 
partment stores, grocers, elec¬ 
tricians, and any merchants 
who might seize this opportu¬ 
nity to pass electric washing machines along to 
the public with a long margin for themselves. 

That first year he had a full course in audit¬ 
ing tales of woe and responding with pictures 
of happiness. Some of his prospects had handled 
the old hand-cranked washers and had been 
glad to give them up forever. Others were 
handling them yet and were perfectly satisfied. 
Others had a shed full of "Money Sunday” 
cradle-motion electric labor savers, with the 
entire shed mortgaged to the bank carrying the 
paper. Still others had bought a sample from 
a salesman a year ago and "there she still 
stands.” 


The longer he persisted, the surer he was 
that he had a wonderful, universal commodity 
if he could only get it before the public. After 
avoiding the inevitable as long as he could, and 
giving the then existing merchants every op¬ 
portunity and inducement to take on the new 
line in a way that would build a business, he 
put his three washers in a rented show window 
and a fourth in front of his 
name and undertook to show 
'em how it should be done. 

Today he operates his retail 
headquarters and warehouse 
and nine branches in outside 
towns and cities for a radius 
of several hundred miles. He 
owns an interest in several 
other retail stores and con¬ 
ducts a wholesale and jobbing 
business on washers that is 
welcomed by his competitors 
as well as by merchants in 
cities where his organization is 
not directly represented. 
Scores are in his employ and 
his name is first in the mind of 
any man or woman who con¬ 
templates a washer. His vol¬ 
ume has grown from the three 
original machines to an annual 
sale of 130 carloads or nearly 
10,000 machines. And still he 
declares that he has just start¬ 
ed the ball a-rolling, or rather 
the washing machine to wash¬ 
ing. 

Wilson Also Iowa Product 

Perhaps the nativity of most 
of the world's washing ma¬ 
chines guided Mr. Wilson in 
choosing a vocation, for he is 
a native of Iowa. Bom at 
Reinbeck, 44 years ago, he spent the first 20 
years of his life at hard farm work from early 
morning until late at night. 

He was studying all the while, for he wanted 
to enter the business field, and he finally made 
the break and entered business college for a 
two-year course, working his own way. His 
course included stenography and bookkeeping, 
and for a year and a half after graduation he 
found his first commercial employment at gen¬ 
eral office work. Then he took to the road and 
sold everything from pottery to farm ma¬ 
chinery. 

Mr. Wilson early developed an ambition to 



A. A. WASHER WILSON 

We might euggeit to the few of our 
readers who do not already know or know 
of this master merchant that he should 
more properly be referred to as THE 
WASHER WILSON, and that the A. A. 
refers to his class or degree. 

Surely no one will say that the people 
of Mr. Wilson’s community need such 
equipment more than any other, but rather 
that he has been sufficiently keen and 
alert to see the possibilities and oppor¬ 
tunities which too many merchants are 
prone to overlook. 
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enter business for himself. The first firm was 
the Wilson-Galloway Co., at Waterloo, Iowa, 
selling buggies and farm implements. Selling 
out after a year, he organized, with his brothers, 
a wholesale neckwear business, which was con¬ 
ducted for two years, until the Wilson Manu¬ 
facturing Co. undertook the making of a hand 
washing machine. Here Mr. Wilson got his first 
taste of a diet that was exactly to his taste. 

Just then the hand washer was challenged by 
the new electric-driven machine. The produc¬ 
tion of the latter called for more capital than 
the Wilsons commanded. It was a natural course 
and one that has proved to be wise to sell out 
the factory, move out West and start jobbing 
and retailing washers. 

Osneral Stock of Special Oominodity 

In analyzing this growth and business, its 
great outstanding characteristic seems to be 
specialization of effort and generalization of 
stock. 

The entire organization has been built around 
washing machines. They are the only com¬ 
modity handled, and every person connected 
with the business is a specialist and master of 
electric washers. Washer Wilson is a great ad¬ 
vertiser, particularly in the newspapers, and it 
is only and always washers that are brought to 
the attention of potential customers. 

Balancing this specialization is the scope and 
all-inclusiveness of the stock. All types are in¬ 
cluded. It has never been the method of Mr. 
Wilson to take exclusive agencies, to try to 
force the product of one manufacturer on his 
customers, or even to favor one type of washer 
over others. It is his object to have what the 
people want in the washing machine market. 
He will handle any good machine for which 
there is a demand, and he will get any make or 
parts which a customer desires, provided he 
does not have them already. 

Bvjing Best Makes in (keat Quantities 

In view of the tremendous outlet which he 
has created, the buying power, efficient dis¬ 
tribution and quick turnover possible through 
his organization, he can sometimes buy in great 
quantities and offer great inducements to the 
consumer, protecting his jobbing customers 
always and making possible the same “spe¬ 
cials’’ for them. 

The world’s record is claimed after a recent 
shipment of 35 carloads in a single train, 2500 
machines, worth $300,000, from the factory. He 
must be able to sponsor any machine he sells, 
thus gaining the confidence of his customers as 
an advisor and expert. Since his sales always 
include service and installation, and since ad¬ 
ditional service means less profit on the sale, 
he has to adjust his guarantees and prices ac¬ 
cording to the experience he gains in handling 
the various lines. By a survival of the fittest, he 
is able to offer the best machines at the best 
price with the strongest guarantee. 


Following are only a few of the cardinal 
principles which have been developed in Washer 
Wilson’s wide experience: 

1. Washing machines must be sold on easy 
payments. 

2. Washing machines must be properly in¬ 
stalled. 

3. Washing machines must be serviced. 

4. Washing machines do not all stay put. 

5. The second-hand problem can break you 
just as surely as the original sale if you don’t 
provide for it. 

6. Specializing is the only way to sell 
washers. 

As he succinctly puts it, “Rent, advertising, 
salaries or commissions, service and reverts are 
the items that must be figured out accurately in 
any specialty business.” 

One outstanding feature of his success has 
been his newspaper advertising. Never a week 
goes past but what he has run several adver¬ 
tisements in the city dailies, until now the name 
of Wilson is almost synonomous with washing 
machines—one reason, no doubt, why he has 
signed his numerous advertisements with the 
descriptive cognomen, “Washer” Wilson. 

Advaortisiiig Brings the Prospects 

While Mr. Wilson is a consistent advertiser, 
he does not expect the newspaper to make his 
sales for him, but rather depends on the news¬ 
paper to bring in the prospects. It is after the 
prospect enters Wilson’s store that an in¬ 
tensive effort is made to sell. 

Mr. Wilson is very enthusiastic over the 
future of the washing machine business. He 
claims that he has no particular comer on suc¬ 
cess in this business, but that if any dealer 
will take hold of a good line of washers, will 
give it the attention it deserves, the returns 
will be more than satisfactory. 


The recent hard times were a good thing for 
many of us. They made us thrifty, and thrift 
builds character. The best men and women are 
the ones who do their own personal work. Get 
rid of the parasites who are living off you and 
do for yourself. 

Always wear nice clothes, and particularly 
a nice hat. Many are more impressed with 
what’s on top of your head than what’s inside 
of it. 


AGE OP INNOCENCE 

A little girl, aged 3, had been left in the nursery by 
herself, and her brother arrived to find the door closed. 
The following conversation took place: 
want to turn in, Cissie.*' 

“You tant turn in. Tommy. I^se in my nightie 
gown, and nnrsie says little boys musn’t see little girls 
in their nightie gowns.” 

After an astonished and reflective silence on Tom’s 
side of the door the miniature Eve announced tri¬ 
umphantly: “You tan turn in now, Tommy. I tooked 
it off.” 
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Furnace Sales Depend on Your Shopmen 


Experienced Thermal Engineer and Sales Manager Believes Western 
Merchants Face Greatest Opportunities in Heating Field if They 
Will Mai^ Principles and Be Prepared to Ouarantee Installations 


H OW can a Western merchant sell furnaces 
more effectively?’’ we asked Western 
Sales Manager Ben C. Taylor of the 
[jennox Furnace Co. 

Two principal factors determine, says he: 

1. He must understand heating principles and 
study or have one of his men study furnace 
installation and the elements 
of heating so that he can ad¬ 
vise the architect, home build¬ 
er, contractor or too-cold pres¬ 
ent householder. 

2. He needs a tin shop, sheet 
metal department, or satisfac¬ 
tory arrangement with a man 
in this business, so that he 
makes his sales “installed” 
and can see that the furnace 
is so set up that it will give 
the results it was built for. 

These two factors will mean 
both sales and satisfaction 
with a furnace line, as far as 
a hardware merchant is con¬ 
cerned, coupled, of course, with 
the aggressiveness, enterprise 
and sales methods that must 
characterize his operations in 
all departments of his business. 

If the hardware man pre¬ 
pares himself with sufficient 
technical knowledge to be able 
to guide his customers right 
and solve their heating prob¬ 
lems intelligently and econom¬ 
ically, and then if he has fa¬ 
cilities for working out this 
solution in actual practice with 
the installation, he makes the 
best agent or dealer any fur¬ 
nace manufacturer or distrib¬ 
utor could desire this side of 
the River Styx, beyond which it has been sug¬ 
gested that any merchant might expect diffi¬ 
culty disposing of furnaces. 

For a hardware merchant worthy of the 
name will keep track of new buildings through 
his builders’ hardware, construction materials 
and paint departments. Often the purchase of 
an oil or electric heater will indicate a prospect 
for a furnace. If you carry coaloil, the pur¬ 
chase of large quantities of that heating fuel 
may give you a lead. There are hundreds of 
Western homes that are soft prospects for fur¬ 
naces if a well-informed merchant will take the 
interest to give the necessary information and 


advice and demonstrate successful installations 
in other places. 

In his two years in the West, working in con¬ 
nection with Torrid Zone distributors and him¬ 
self handling the distribution out of Portland, 
where he makes his home, Mr. Taylor finds more 
faulty furnace installations and less real fur¬ 
nace sense or education than 
in any other section of the 
country, and he has done busi¬ 
ness in all sections. This ignor¬ 
ance, misinformation and fur¬ 
nace faithlessness is shared by 
merchants and customersalike, 
and for that reason the oppor¬ 
tunities for a live firm that 
will know the truth about 
good furnaces, and then spread 
it, are greater than in any 
other section of the country. 
Selling Comfort, Economy and Ease 
To sell a furnace, one must 
sell comfort, reasonable econo¬ 
my, safety, ease of operation, 
sometimes compactness and 
ease of installation. In every 
one of these points the installa¬ 
tion or service is the important 
consideration. Looks, material, 
finish, dimensions, even initial 
price are secondary and often 
incidental. 

One must back his sales 
with intelligent service, and 
he must have behind him a dis¬ 
tributor or factory stock where 
extra parts, special inquiries 
or unusual prospects may be 
handled without delay. Under 
those circumstances it’s lots of 
fun with a liberal spread as 
the prize. 

When we speak so often of “Going after 
business,” we are sometimes asked how to go 
about going after. Furnace salesmanship fur¬ 
nishes an excellent example. There are hun¬ 
dreds of possible furnace prospects right in 
your town in the homes already built. You can 
very simply figure out ways of finding out 
who of your townspeople or neighborhood cus¬ 
tomers are uncomfortable in winter because 
of cold. Then go right out after them and ask 
them for the business. 

Call at their homes and analyze the prob¬ 
lem. They will appreciate this interest in their 
welfare. 



BEN O. TATIX>B. 

Western Sales Manager Lennox Furnace 
Co., who has sold and installed fnmaoet 
since his boyhood days and who is work¬ 
ing to arouse Western merchants to their 
opportunities in this field, once they are 
in possession of the necessary technical 
knowledge and the facilities to make proper 
installations. 

Mr. Taylor’s life-long business has nat¬ 
urally made him many ’’warm” friends 
and admirers. He used to be enried in his 
business because it **let him in on the 
ground floor,*' and now he finds an e^en 
greater interest manifested in a business 
that proTides an open Sesame to the na¬ 
tion’s best cellars. 
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Make an estimate of the cost of the furnace 
and installation, and also of the maintenance 
charges. 

Have some figures at hand to show the cost 
of the same degree of comfort and heat with 
open fires, portable heaters, gas grates or 
electricity. 

Take the lady of the house on a cold day 
to your own home or some home where a good 
installation has been made. 

Talk terms if price only is standing in the 
way. 

Persist and follow up in a friendly, pleas¬ 
ant way until the day they allow you to make 
yourself their benefactor for life by giving 
them perpetually comfortable and regulatable 
temperature. 

Mr. Taylor Could Warm the North Pole 

Since before the day Mr. Lennox devised 
the first Torrid Zone furnace. Ben C. Taylor 
has devoted himself to heating engineering 
and practical furnace construction and in¬ 
stallation. Heating with him is perhaps an 
acquired taste, for he was raised in Kentucky 
and later moved to Kansas City, there to make 
his business bow with his partner as a heating 
and furnace man. During his 17 years as a 
Missourian he naturally became thoroughly 
familiar with the best heating practice of the 
day. In fact he and his business associates had 
invented a furnace to accomplish the same re¬ 
sult in taking care of the gases that the Lennox 
handles today much more simply. 

Twenty-six years ago Mr. Lennox, a loco¬ 
motive boiler expert, perfected his first fur¬ 
nace, constructed on the lines of railroad 
boiler making. He had in mind the same heat 
utilization, strength of construction, proof 
against explosion and trapped gases. The pres¬ 
ent plant at Marshalltown, Iowa, one of the 
largest furnace factories in the United States, 
is the direct descendant of that first furnace, 
making 60 sizes and types of all-steel furnaces 
which range in size from the monopipe job for 
the bungalow to the great batteries installed 
in schools and very large buildings. 

For several years previous to the war Mr. 
Taylor was general sales manager at Marshall¬ 
town, and after several years in New York on 
other work he returned to the Torrid Zone over 
a year ago and has been made special Western 
representative, working in conjunction with 
such representative jobbers as Holbrook, Mer¬ 
rill & Stetson, Holley - Mason Hardware Co., 
Washington Sheet Metal Works and W. C, 
Quigley. 


Fighting for business, by steady advertising 
through the rises and falls of the business 
barometer, is bound to be productive and profit¬ 
able. There is a difference between economy 
and degeneracy. Sowing the seed of initiative 
now will enable you later to pluck the flowers 
of opportunity. 


NAILS AND PAINT LEAD TO 
FURNACE SALE 
Editor Hardware World: 

We have sold but a very few furnaces on time. 
Whenever we do, wo get at least one-third down 
with the balance due in three or four months, taking 
a conditional sale on the balance. 

One reason for our success has been due to the 
fact that there has been a building boom in Yakima 
and we have put forth considerable effort in watch¬ 
ing each new house as it starts, and selling the party 
most of his material, beginning with nails and then 
following up with builders^ hardware and paint and 
finally a furnace. In doing this, when we are suc¬ 
cessful in furnishing him his nails, hardware and 
paint, it seems to pave the way for the furnace sale. 
Yakima. ECKMANN-LOCKE HARDWARE CO. 


THOROUGHLY DEVELOPED SYSTEM 

Editor Hardware World: 

A review of the furnace business that we have en¬ 
joyed for the past several years makes us feel that our 
furnace sales have been very satisfactory. 

We do not sell on the installment plan and all of 
our furnace business has been held to practically i 
cash basis. 

We handle furnaces through our sheet metal de¬ 
partment, and through this department manager we 
are able to get a direct personal interest in the line. 
Prospective buyers that naturally come to the store 
are usually referred to this department directly, or by 
use of a prepared prospect card. 

In our general line we have found it an advantage 
to employ a salesman who furnishes his own car for 
store service. This man is really the right-hand man 
in the furnace deal. He has selected as his assist¬ 
ant a salesman who is always on the main floor. In 
this way we have three men to watch the furnace 
sales very closely, and their respective positions are 
such that we do not miss many prospects. 

Perhaps this plan more clearly stated would be — 

Salesman on main sales floor to gather prospects, 
sell furnace heating ideas and sell store service. 

Salesman with car to follow unsold prospects and 
actually finish all matters left undone by general sales 
force. 

Department manager to inform salesman of selling 
points and advantages of line carried, supervise installa¬ 
tions, and through his shop actually render furnace 
service. 

Prospect cards are conveniently located in the store. 
All employes fill out these cards, drop the filled card 
in separate container and the department manager picks 
them up at the end of each day. 

We believe that our sales are helped by having a 
good furnace display on the sales floor throughout the 
year and occasionally a good window display. 

We advertise quite liberally in our local paper, which 
is a great help in securing prospects. 

We find that we can sell furnaces in quantities every 
month except January and February. 

It seems to us the outstanding features of our pro¬ 
gram are the fact that we are able to create an interest 
in the furnace deal, and after creating this interest and 
attention we are in position to actually close the busi¬ 
ness through our outside man. 

We might also mention thht store service in our 
opinion is not completed unless we have good reliable 
merchandise, such as Lennox Furnaces, that will stand 
up and deliver the goods while we are on our way with 
other problems. WELLS & WADE, 

Wenatchee. By B. L. Stewart. 


Pearson & Chadil is a new firm at 2014 San Pablo 
avenue, Berkeley. J. W. Pearson of the Pearson Hard¬ 
ware Co., Oakland, is one of the partners in the new 
firm. 
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AnnuaJ Joint Conventions at Atlantic City 


D uring a certain week in October every 
year the famous board walks, recreation 
piers and elegantly appointed hotels of 
Atlantic City are given over 
to the moving spirits of the 
hardware business of the 
United States. For the an¬ 
nual joint convention, dele¬ 
gates from representative 
wholesale houses all over 
the United States, members 
of the National Hardware 
Association, gather with the 
members of the American 
Hardware Manufacturers’ 

Association. Each associa¬ 
tion has its own meetings 
and there are also joint 
meetings. Social features 
and entertainment are 
shared by both groups on 
their common ground as 
hardware leaders. 

Just as we go to press the 
great meeting is in session. 

The twenty - eighth annual 
convention of the National 
Association (of jobbers) oc¬ 
curred October 17th to 20th, 
while the Manufacturers’ 

Association held its meeting 
the same days. Although it 
is impossible to report the 
definite action of either con¬ 
vention, many important 
matters were scheduled for 
a hearing. Wm. A. Durgin, 

Chief of the Division of 
Simplified Practice in the 
Department of Commerce 
ander Secretary Hoover, 
wras introduced the first 



ISAAC BlkAOK, 

President American Hardware Mannfaetnrers’ 
Association. 

Mr. Black, of Bussell A Erwin Manufacturing 
Co., will long be remembered in the annals of the 
trade for leading the association in a most com¬ 
petent manner through an important and difficult 
year. Fluctuating prices, limited markets, un¬ 
favorable exchange, strikes, transportation diffi¬ 
culties, political adjustments and industrial ex¬ 
periments, are only a few of the uncertainties and 
problems that have demanded solution and careful 
handling. 

Having entered the manufacturing field from 
the distributing and jobbing business, Mr. Black 
naturally has a thorough undentanding of trade 
principles, in addition to an intimate knowledge 
of the builders* hardware business. With Kelley- 
How-Thomson Oo. at Duluth he began as sales¬ 
man and, through his own efforts, an industry 
was worked up until he had charge of the builders* 
hardware department. Here he attracted the 
notice of President B. A. Hawley and was called 
to New Britain as Russ-win Sales Manager. 

In the presidency of the association Mr. Black 
has relied on the same qualities that have charac¬ 
terized his own business life. With a passion for 
work and concentrating always on his business, he 
is at the same time a calm, systematic, smiling 
fellow with steady presence and unruffled poise. 
His pleasing personality has made him friends 
everywhere, whose lovalty and support have made 
his leadership both pleasant and profitable to the 
cause. 


evening of the meeting to present a suggested 
program of hardware simplification and elim¬ 
ination of excess varieties. Nearly every prob¬ 
lem confronting the jobbing 
business was definitely 
scheduled for discussion by 
a selected member before 
the wholesalers’ convention, 
at general sessions, in group 
meetings of the builders’ 
hardware, small tool, cutlery 
and sporting goods or house¬ 
hold hardware departments, 
or before the Automobile 
Accessories Branch, which 
met separately on the 16th 
and 17th. 

The Western trade was 
ably represented, as usual, 
by representative manufac¬ 
turers, manufacturers’ rep¬ 


resentatives and leading job¬ 
bers. 

The officers of the two 
associations are guided al¬ 
ways by two of the most 
accomplished and ablest of 
executive secretaries — T. 
James Pernley of the Na¬ 
tional HardwareAssociation 
and P. D. Mitchell of the 
Manufacturers’ Association. 

Thus these conventions 
maintain their annual po¬ 
sition of importance, just as 
the two associations are of 
such benefit and influence 
in the trade, due to the high 
type of their leadership and 
the hearty co-operation and 
support of the members. 



A large gathering of mannfactarerB and jobbera is in session at Atlantic City as these pages go to press. There is an earnestness 

and determination among them that speaks well for the trade. 
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The Forum 


The Hardware World is glad to extend the use of its pages to any of our readers for 
the discussion of any topics of interest. They need not necessarily be confined to matters 
of trade or business, but anything that is of interest to the country or community at large, 
relative to governmental policies or tendencies, may be discussed in our pages. 

We do ask, however, that our readers bear in mind that the Hardware World has no 
politicsin the usual meaning of that word, and is not concerned in the welfare or 
propaganda of any political party as such; that in dealing with such questions we prefer 
to treat them on broad general lines. 

frank discussion is desired, yet we of course cannot hold ourselves responsible for the individual view 
our readers. 


i 


SAW MANUFACTURER RECOGNIZES 
PRESENT DAY CONDITIONS 
Editor Hardware World : 

Your article on the ‘‘Real Causes of the 
Growth of Radicalism’’ is impressive and to the 
point. If a criticism could be made of the article 
it would only be the lack of enough constructive 
remedy suggestion. 

It seems to the writer that we are getting too 
far away from the fundamentals of a Republi¬ 
can form of government. Our government never 
was intended to be a pure democracy. 

The term “democracy” means rule by the 
crowd, or mob rule. Our government should be 
a Republic, a representative form of govern¬ 
ment. Constitutional safeguards were originally 
thrown around our institutions so that the 
choice of men to carry out the duties of prac¬ 
tical government was held more or less in the 
hands of capable,, straight thinking citizens. 
The men who are now charged with the respon¬ 
sibility for the practical government of our peo¬ 
ple are becoming more and more professional 
politicians who earn their living by governing 
the people. 

ProfoBsioiial Politicians a Beal Menace 

Is an absolute monarch any more autocratic 
than this type of politicians once thoroughly en¬ 
trenched? I do not think that royalty or heredi¬ 
tary governors constitute nearly such a menace 
to a country as do these professional governors. 

We have allowed our Senate to be largely 
stripped of its original purpose by allowing our 
senators to be elected directly by the people. 
We place ourselves in jeopardy by allowing 
direct primary election of public officers. What 
wo need more than anything else is a return to 
the Republic under wise leaders. 

No wise or sane parent can bring up a decent 
family of children if these children at an early 
age are allowed to vote on their own conduct. 

No more are the degenerate and irrespon- 
sibles capable of dictating the practical govern¬ 
ment of this country. A government which al¬ 
lows its unthinking, irresponsible citizens to 
determine the character of its policy cannot 
long exist. The result is anarchy. 

Whither Are We Drifting? 

Russia arrived at its soviet government by a 
direct route. They are more honest with them¬ 
selves and with others apparently than the peo¬ 


ple of the United States. The United States 
seems to be gradually arriving at a similar con- 
elusion by a devious route. We do not admit 
that we are socialists, or have any part in the 
purely socialistic plan, and yet, unconsciously 
we are allowing socialistic leaders to dominate 
our political parties to such an extent that the 
socialistic party does not need a leader of its 
own. 

More satisfactory results can be obtained by 
scattering a few radicals into the dominant 
party than could possibly be obtained by direct 
action. These elements in our dominant parties 
will finally do by taxation in a slow under¬ 
mining way what the soviet advocate has done 
in Russia directly. 

The ultimate and final conclusion of in¬ 
heritance tax theories carried to a final con¬ 
clusion will be the placing of fixed capital in 
the hands of the government. Perhaps that 
would not be so bad if this fixed capital which 
is taken out of business very largely were put 
away as an endowment as against the final 
winding up of our present policy, but that is not 
being done. This property which is confiscated 
and taken out of business is being used by the 
government for current expenses. 

In the writer’s estimation there is a wrong 
principle in this whole proposition, and our 
citizens are not doing their duty. What we want 
is an honest, moral citizenship which is not 
afraid each day to do the appointed task; to 
look these problems square in the face and not 
compromise in vital matters for the sake of 
expediency. 

We should get back to the Republic idea. All 
these notions that lead to a democratic govern¬ 
ment when called progressive ideas are mis¬ 
named. They are not progressive, they are 
retrogressive and only lead back to the point 
where we must start everything over again. 

Yours very truly, 

H. C. ATKINS, President. 

E. C. Atkins & Co. 

A WONDERFUL HELP 

I have been a subscriber to your magazine for 
some time and I have never regretted the money I 
spent for my subscription. Your articles have been 
a wonderful help to me and on various occasions 
have answered my (questions and have given me ideas 
and suggestions which I am using to good advantage. 
Brooklyn, N. Y. ALVIN E. BAUMGARTEN. 
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New England Manufacturer’s Views 


Editor Hardwabe World: 

Beferring to tbe article published in your Septem¬ 
ber issue, on the ‘‘Causes and Growth of Radicalism’' 
by Mr. Harrison, it seems to me he is almost as radical 
as the radicals complained of. 

However, perhaps he is trying to draw a picture, 
which, while in the writer’s opinion, is exaggerated, 
yet he perhaps thinks it necessary to attract attention 
to the conditions he refers to. 

The writer should advise that he is not accustomed 
to be a part of any newspaper controversy, and does 
not write what follows for publication, but anything in 
it which you desire to use, without his name, you are 
at liberty to use, if you think best. 

Getting a Proper Understanding 

The writer graduated from Yale in 1871 and at once 
started upon his career as a manufacturer, by becoming 
an employe of this company as general inspector of 
product, in which occupation he had served during sev¬ 
eral vacation periods of his college course. 

This service compelled his traveling all over our 
twenty acres of floors several times daily, in the inspec¬ 
tion of product, or its parts, in process of manufacture, 
and soon became personally acquainted with all of the 
producers, and, through conversation and discussion of 
the product, with their points of view, in a constant 
endeavor to increase the production per unit and to 
place the producer in the best possible way of making 
such production with continued improvement in quality, 
or to continue maintenance of qui^ty; and that main¬ 
tenance continued through later years and served to 
keep our executive organization in better touch with 
producers, and other employes, than would otherwise 
be the case. 

Our present situation is that our last strike was in 
1902, and when settled after about two weeks, the em¬ 
ployes concerned admitted that they had blundered, or 
were badly advised; and our premises today contain 
departments which we assume are unionized, but it is 
understood will still be managed by the company, and 
any disputes will be settled between the companjr’s 
officials and employes, and not through the intercession 
of any outside party. 

Spirit of Conservatism and BeasonablenaoB 

^ow one of the reasons for the location of our plant 
in New Haven by my late father, in 1864, in tbe spring 
of which year we first produced, product here, was 
because it was the location of Tale University, and he 
believed that the spirit of conservatism and reason¬ 
ableness which goes with such an institution, and par¬ 
ticularly with Tale, would be a particularly reasonable 
place in which to promote sound business and in which 
to bring up a family. 

His foresight and judgment in that respect has been 
confirmed, as in other respects, because, for instance, 
hia first journey to Russia in 1873 produced an impres¬ 
sion upon him that Russia was bound to collapse, and 
that in his judgment we should make no effort to 
establish commereial relations with anybody there for 
direct service; and so our company has never done so, 
and which opinion was expressed to the writer nearly 
49 years ago. 

History Has Justified Wisdom of the Fonnder 

My training leads me to the opinion that people in 
this country, generally speaking, has that combination 
of intelligent selfishness and intelligent unselfishness 
which stands for the safety of the Republic; that our 
various states may experiment with radicalism and 
prove their error without endangering the stability of 
adjoining states; as has been proved in the Non 
Partisan League’s activities in the Northwest. 

When the I. W. W. first came to this country, the 
writer obtained a copy of its Constitution, and on 
reading it carefully concluded that the I. W. W. could 


not make much progress in this country, because its 
very Constitution would be its final undoing, as the 
promotion of graft was the only way in wnich its 
leaders could get sufficient financial support person¬ 
ally to have a decent living. 

Mr. Harrison’s letter is too long and too extreme to 
take up each item and discuss it, but the writer would 
like to premise what he has to say by a quotation from 
John Morley: “Right and wrong are in the nature of 
things. They are not words and phrases; they are in 
the nature of things; and if you transgress the laws 
laid down, imposed by the nature of things, depend upon 
it sooner or later you will pay the penalty.’’ 

Your journal endeavors to reach public opinion, and 
to affect it on the right side; so with the individual in 
his attitude toward life, and in his knowledge of “the 
nature of things,” will conduct himself in accordance 
with the law as he understands it, and if he understands 
it wrongly, he or his associates, or his neighborhood, will 
have to pay the penalty. 

Now this country is recognized over the world as 
the country of opportunity. There is no other country 
that offers opportunity, except possibly China, and 
there, as here, a person can grow from the bottom to 
the top, by intelligent industry and self denial, or what 
I have said before, by the combination of intelligent 
selfishness and intelligent unselfishness. 

If Mr. Harrison were better advised, or better read, 
along the subjects of which he complains, he would 
know, for instance, that Philadelphia at one time was 
union ridden; today Philadelphia is an open shop town. 
Pittsburg at one time was a union ridden town; today 
Pittsburg is an open shop town. 

There are a great many associations of manufac¬ 
turers and merchants organized, n 9 t to control trade, 
but to promote intelligent selfishness and intelligent 
unselfishness among its members and the trade, and I 
would name a few that you recognize: 

The National Association of Manufacturers. 

The various State Manufacturers’ Associations, of 
which Connecticut is one. 

The National Founders’ Association. 

The National Metal Trades Association. 

The National Industrial Conference Board (which is 
a Board whose membership consists largely of represen¬ 
tatives of various manufacturers’ associations). 

The League for Industrial Rights (having headquar¬ 
ters in New York, and which has promoted through its 
lawyers and advisers the law for Labor and the law for 
the Manufacturer, and has obtained from the Supreme 
Court of the United States a good many decisions em¬ 
phasizing the law.) 

We have in this city as headquarters the New Haven 
County Employers’ Association (which has no eonstitu- 
tion except the “rule of reason,” but which has pub¬ 
lished certain principles as the basis for itm activities, 
its first principle being that it will endeavor to protect 
and defend any member against unwarranted and un¬ 
reasonable interference with its righteous activities. 
It has had only two contests in seven years, or since its 
organization, and those were short because it used pub¬ 
licity so that everybody understood what was the un¬ 
reasonable proposition which union labor was endeavor¬ 
ing to foist upon the community, and yet said associa¬ 
tion has not quarreled with union labor unless union 
labor tried to rule instead of permitting the “rule of 
reason” to rule. 

All of the associations mentioned are promoted by 
manufacturers for the promotion of the “rule of reason" 
and the recognition and appreciation of the law for the 
promotion of good public opinion. 

So that, contrary to Mr. Harrison’s opinion, the 
writer holds the opinion that such a contest as we have 
had with the coal and the railroad strikes is a very 
good illustration and lesson for the public, that the 
union leaders are unintelligently selfish and are not 
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seeking the public good, and the best proof of that is 
time; and when violence follows a strike, that has, in 
the writer’s opinion, always been a sign that the strike 
was about over and that law was beginning to be felt 
and strongly supported. 

In closing this rather discursive letter, the writer 
desires to call your attention to a recent arbitration in 
iSew York City, of which you are probably fully in¬ 
formed, and which appears on page 104 of ‘‘Law and 
Labor,” Vol. 4, No. 4, of April, 1922, being Judge 
Manton’s award in the arbitration between the New 
York newspapers and the pressmen, a copy of which is 
sent you under another cover. I send it particularly 
for Judge Manton’s definitions concerning the employ¬ 
ment relation. 

As one of the executive committee for some years 
of the League for Industrial Rights, I have good reason 
to feel that the influences at work in this country for 
righteousness are stronger today than ever before, and 
that people generally are less afraid of the truth than 
ever before; that the open shop principle leads to 
higher pay for the intelligently industrious individual 
and gives a rising scale to labor, while the application 
of the uneconomic rules of organized labor tend to de¬ 
prive the better individuals in the labor scale from their 
fair return for their endeavors, because of the union 
endeavor to scale down the workers, in over-paying 
mediocrity. Very truly yours,., President. 


RETAILER CAN PROTECT HIMSELF 

Editor Hardware World: 

In your October number, I find on one page, two 
letters in answer to your query as to what the retail 
merchant should do regarding purchases. The one read 
as follows: 

‘‘If we were retail merchants it would be our 
policy to buy freely of all goods that we thought we 
could use during the fall trade. We believe that the 
supply of goods will be short in practically all lines 
and the demand about normal.” 

The other reads: 

‘‘We believe it would be best for retail merchants to 
be conservative and buy in small quantities from 
their nearest jobber for at least the next twelve months. 
This is not a bad plan at any time, for it is much 
easier to straighten out complaints with your local 
jobber than it is for foreign houses.” 

These two articles justify me in giving you my 
views regarding the question at issue. Having served 
in both positions as a retail merchant and in latter 
years as a jobber, I feel that this article will be 
accepted as without prejudice and that I am able to 
give an opinion which should be of some benefit to the 
retail dealer as well as to the jobber. 

In the past few years we have heard a great deal 
about pessimism and optimism. We have been told 
that a conservative person, reasoning out conditions 
was a pessimist, whereas the one who did not reason 
and took everything for granted could see no troubles, 
everything rosy, etc., was an optimist. 

There is no such thing in business management as 
either pessimism or optimism. The business executive 
whose duty it is to outline the policy of his concern,must 
be one who studios, reads and anticipates conditions as 
he sees them through reading and studying and be 
ready to form an opinion either one way or the other, 
so that he must be both an optimist and a pessimist. 
That is, he must be able to decide when it is policy to 
be liberal in his business management or whether it 
would be policy to be conservative. 

The retail merchant occupies a peculiar position. He 
can, if he wants to, protect himself by being in an 
absolutely safe position at all times so far as price 
fluctuation. On the other hand, he can be in trouble 
through trying to assume the place of both the supply 
dealer and retail merchant. I mean by conservative 
buying of his local jobber, he can always maintain that 
position of a minimum amount of investment and his 


turnover being oftener will make more money in the 
long run than attempting to function as the supply 
dealer and retail dealer, necessitating heavier stocks, 
larger indebtedness, interest on money invested, smaller 
turnover and the possibility of loss through declining 
market. 

If the proper business methods are adopted, there 
is very little necessity for failure in business. Failure 
in business is attributable in most instances in endea¬ 
voring to do certain things which are not practical and 
are impossible. Of course one must live within hi* 
means and must know exactly what it costs him to do 
business, what his profits are, and always having one 
thing in mind and that is endeavoring to have a re¬ 
serve no matter how small it may be. It must be re 
membered that the jobbers of today were the retailer? 
of yesterday and in the same way the big retailer of 
today was the small retailer of yesterday. The success¬ 
ful ones in both cases were men who did business within 
their capital, living within their means and pursued the 
policy of being one or the other and not trying to be 
both of them at the same time. 

My experience while in the jobbing business ha? 
taught me one thing, and that is the manufacturer who 
solicits the retail merchant has nothing of advantagr 
to offer, for what advantage he offers him in price is 
more than overcome by the increased amount the re 
toiler must purchase, the longer it takes to turn over 
the purchase, the fire risk taken, and the risk of de 
dining price. I have, also, come to the conclusion 
during my experience that many retail buyers consume 
a great deal of their time in their buying which, if de¬ 
voted to the selling, would bring them big returns. I 
have in mind and give considerable importance to the 
adage ‘‘That goods well bought are half sold,” but the 
interpretation does not alone mean the question of 
price but also means the question of quality, the amount 
one must buy and how long it takes to sell what he 
has bought, always bearing in mind that profit is not 
made until the goods are sold, so if time that should 
be conserved in selling is misused or wasted in buying, 
the selling or profit making period is lost. 

In this modern day of business, the jobber must and 
is awake to what he owes the retail merchant, what i? 
necessary for him to secure business, the volume of 
business he must have, is alive to his competition and 
what is necessary for him to secure his proportion of 
business, with all of these facts in mind price must 
right, and he must have an interest in his customer and 
will do everything to make the customer successful, a? 
only successful customers are of any importance. The 
jobbing house who pursues any other policy cannot be 
successful. 

Trusting that my pu^ose in this communication will 
be appreciated, yours sincerely, SOL FRIEDENTHAL 

BUSINESS MEN NEED TO TAKE HEED 
Editor Hardware World : 

I have read with a great deal of interest the 
‘‘Real Causes of the Growth of Radicalism’' in 
your September issue. 

The writer believes that you are giving pub¬ 
licity of a constructive nature and that you have 
touched upon a point vital not only to business 
interests of the country but to its social welfare. 
Something should and must be done to cause 
the American citizen to respect his neighbor. 

The writer feels sure that your article will do 
much good. 

THE EDWARDS & CHAMBERLAIN HDWE. CO. 
Kalamazoo, Mich. J. Chas. Ross, Sec V & Ocn. Mgr. 


A beautiful butterfly was once a creeping 
caterpillar. The sales manager of tomorrow is 
the struggling salesman of today. 
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Benefits of LocaJ Paint Clubs 

(By a«o. E. Gannon, Secretary) 


P ERSONALLY, I am convinced 
beyond a doiibt that every mem¬ 
ber of our industry who is 
worthy of being in the business 
world, is already sold on the im¬ 
mense value of co-operation to this 
industry and all its branches, which 
eliminates any effort on my part to 
try to sell you the idea of co¬ 
operation. If you are not sold on it 
now. I don’t feel that it is worth 
my time to attempt to sell you at 
this late date. The accomplishments 
of the ‘‘Save the Surface” and the 
“Clean Up and Paint Up” Cam¬ 
paigns are stronger evidence of the 
real value of co-operation than 
reams of talk and argument from 
me or anyone else could ever be. 

Considering then that you real¬ 
ize that co-operation is not only 
valuable, but essential, in the paint 
and varnish industry, I have de¬ 
cided to place before you today the 
record of our District Paint, Oil 
and Varnish Club. I have several 
excellent reasons for offering this 
history in this connection. First, 
because our club is the “Daddy” 
of all the Western clubs, and I 
think it gives me the right in se¬ 
lecting the club for this discussion. 
Second, because I am more familiar 
with the activities of our club than 
with any other; and, third, because 
I wish to follow out my previous 
statement, and deal with facts and 
not with fancy hot air speeches. 

The history of the club is con¬ 
crete evidence that hearty co¬ 
operation of men whose interests 
are the same, actually does pay, and 
pays well! 

Our paint club was organized in 
May, 1918, at the request of the 
Retail Hardware Dealers’ Associa¬ 
tion. After organizing and holding 
a few meetings it was decided it 
would be necessary to secure a sec¬ 
retary who would not be connected 
with any of the paint interests. 
Thereupon, one was secured, and it 
was decided that he should give the 
business of the club his entire at¬ 
tention and work in every way he 
could for the betterment of the 
paint business generally. 

Weekly Lunch Meetings 
First Step 

The first step was to hold meet¬ 
ings once each week at the lunch 
hour. Our principal object was to 
weed out unfair methods of com¬ 
petition and to control our business 
ourselves instead of making dicta¬ 
tion of the public necessary. To do 
this meant that we must have 
thorough CO - operation and confi¬ 
dence in one another, and this was 
brought to reality by our frequent 
meetings and a free and hearty dis¬ 
cussion by everyone of the prob- 



OEOBOE E. CANNON 

At the time of the recent meeting of 
representatiTes of the Western paint in¬ 
dustry. one of the most instructive and 
illuminating contributions was the address 
of Secretary George E. Cannon. 

District and local organization are Just 
as important and accomplish just as valu¬ 
able results as national or state organisa¬ 
tion of a trade or industry. The last few 
years have brought a great era of co¬ 
operation among merchants and business 
men. and although geometry tells us that 
the whole is only equal to the sum of all 
its parts, psychology and common sense 
prove that with men this rule works other¬ 
wise and that a number of independent 
factors combined can be far greater than 
the sum of each separately. 

The paint, oil and varnish trade has 
found that there are local problems in 
each trade center that warrant special at¬ 
tention, as well as the benefits to be de¬ 
rived from close association and sympa¬ 
thetic understanding among all the mem¬ 
bers of a trade or industry. Therefore 
trade clubs have been organized within 
the last few years in such Western centers 
as Denver, Salt Lake, Los Angeles, Port¬ 
land. Seattle and San Francisco. Each has 
returned immediate dividends to all who 
have invested time, energy and faith in 
the movement. The recent Western Re¬ 
gional Conference of the National Paint. 
Oil and Varnish Association embraced dele¬ 
gates and representatives from all these 
clubs, and during the course of the meet¬ 
ing Mr. Cannon presented the following 
account of the experience and justification 
of the pioneer club of which he is the 
executive officer. 

Indicative of the progressive character 
of his club was their exhibit at a recent 
Pageant of Progress and Industrial Show 
in their city. In a booth with 50 comfort¬ 
able seats for spectators, the club showed 
a film specially prepared, depicting the 
Save the Surface idea. By running con¬ 
tinuously they reached hundreds of thou¬ 
sands of people. Another reel is being 
specially taken of a typical town now 
putting on a “Clean-up, Paint-up Cam¬ 
paign," and conditions will be shown be¬ 
fore. during and after. This film will be 
turned over to the national officers to be 
shown in every part of the country. 


Icms and conditions that prevail in 
the paint business. These meetings 
and intimate discussions enabled us 
to learn and understand each other 
much better. We began to realize 
that we were all pretty much hu¬ 
man and hence pretty much the 
same. 

As the secretary of the club, it 
was decided I should call upon all 
the hardware stores in the city who 
were handling paint (about 100 of 
them) and discuss the paint busi¬ 
ness with them, asking for their 
ideas regarding co-operation, and 
offering them some of ours. A re¬ 
port of these calls was made at the 
weekly meeting of the paint club. 

One of our problems was that of 
graft advertising and donations. 
Every business man and manufac¬ 
turer is constantly annoyed by so¬ 
licitors for various so-called charity 
advertising, program advertising, 
etc., and to refuse is to label oneself 
lacking in public spirit. We have 
been able to handle this situation 
by having such matters referred to 
the secretary, who makes a full in¬ 
vestigation as to the merits of the 
proposition, and reports same to the 
club. A decision is then made by 
the club, and this is reported to the 
applicant by the secretary. This 
method enables the club to actually 
contribute to worthy causes, and 
yet eliminates the many grafts that 
are put across under the guise of 
charity, etc. Wo are able to com¬ 
mand the respect of the public for 
our industry in these activities, and 
yet run the whole proposition on a 
much more economical basis than 
otherwise. 

Members Notified of Market 
Obanges 

All members of the club are no¬ 
tified promptly of any market 
changes, and on this question, which 
requires the close attention of the 
secretary and the utmost loyalty 
and good faith from the members, 
T am proud to say we have perfect 
co-operation. 

Another very significant effort 
of our club has been in encouraging 
the manufacturer to study his prod¬ 
uct, and strive at all times to im¬ 
prove it if possible. Every manu¬ 
facturer in the club characterizes 
his advertising by pointing to the 
quality of his product. It is the 
outstanding feature of their adver¬ 
tising, and it is convincing because 
they are actually working at all 
times to make the best paint 
possible. 

At one time the matter of tele¬ 
phone calls made by dealers to 
manufacturers at the latter’s ex¬ 
pense, was rather a serious drain on 
the manufacturer. Long distance 
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phone calls were made for snch small orders that the 
profits of the manufacturer or jobber were considerably 
diminished. The question was submitted to the club, 
and it was voted to discontinue the practice. The result 
has been better and bigger orders for the salesmen, and 
a feeling of satisfaction among everyone. 

Trade Ethics and Courtesy Preserved 

Club members are discouraged regarding the practice 
of making so-called jobbers out of retailers, and against 
attempting to hire away the employees of another man. 
We are eliminating the necessity for attempted regula¬ 
tion from outsiders in the fact that we, ourselves, are 
first to develop constructive policies and to raise the 
morale of the members. 

We have recentljr inaugurated a credit system which 
is proving very efficacious. 

There are a number of small matters that have been 
adjusted through co-operation in the club, and the 
above are but a few of the problems that would become 
insignificant through proper co-operation among the 
clubs. We could largely eliminate undesirable features 
from the industry, and speed the day when the paint 
and varnish industry will assume its rightful place as 
one of the most powerful factors in the industrial 
history of the West. 

The paint and varnish industry today has a good 
start toward its well deserved place among the gpreat 
industries of the world — a start that will never be 
entirely lost—but each section of the country must of 
necessity face and solve problems peculiar to itself, and 
this first regional convention is a great forward step 
in the solution of this problem of individual advance¬ 
ment of the coast branches of the industry. Our prob¬ 
lems of transportation, of markets, of all types of com¬ 
merce, and of quality and variety of products, are 
essentially our own, and should be dealt with as such. 

Pride In Industry Shown by Attitude 

This industry we have made our own, and with it 
these problems, and while I believe every person in the 
paint and varnish industry actually feels a great and 
lasting pride in this industry, we must not forget that 
pride in our industry must not only be felt, but it 
must be manifested in our outward activities. It is 
impossible for a few men, no matter how willing, to 
shoulder the burdens of many, and actually make 
progress. The attitude of “Yes—^but—“ is not pro¬ 
gressive, and the excuse that * * others can do this better 
than I, “ is a poor substitute for honest effort. None of 
us is infallible, and all of us have been, and will con¬ 
tinue to be forced to meet conditions for which we 
have not been prepared by any previous experiences, so 
let us all learn together. Lighten the burden by distrib¬ 
uting it over the shoulders of all of us, and the reward 
likewise will come to all. 

When you go to church and hear a sermon, you are 
not afraid to stop after the service and chat with others 
there for fear you will betray the secret and someone 
else will grab off your special slice of salvation, so why 
this fear of your business, brother? 

Progress is the forward march of the majority, not 
of the one or two, and if an industry is to progress, the 
majority of the people in that industry must think and 
work progressively. There has been much feeling re¬ 
garding the breaking of business faith during the war 
period, but all of that is past. We must have faith in 
ourselves and in each other, or how will the public have 
faith in us? We must needs work a bit harder, perhaps, 
and a little longer, must give a bit more consideration 
to our fellow merchant, and have a greater trust in each 
other, but all will show in the increased prestige of the 
individual and of our industry, in greater prosperity 
and love of others. 

Nineteen hundred and twenty-two has made all of 
us who are fortunate tillers of this greatest field of our 
great industry very optimistic, and we see ahead of us 
easy achievement of the first lap of our race toward 
doubling the industry by 1926. Nevertheless, many a 
race has been lost or won in the last lap, and it is only 
in the final test that a race horse shows his real mettle. 


An easy victory in 1922 will not make 1923 any leei of 
a real problem to face, and my suggestion is, let us fue 
it together. _ 



AN EARNEST HOMO IS ERNEST H. 

In his very swaddling clothes Ernest's parents musi 
have seen promise of a jaw of determination, an ejt 
sparkle of enthusiasm and hands and feet for activitr 
^ they called him Ernest. Ever since he has been old 
enough, to read Webster, he has been outdoing himself 
in proving that his parents made no mistake in tb« 
choice of a name for the hustling son. 

Ernest H. Morgan is first of all an enterprising 
factor in the Northwestern paint trade as manuiti!' 
turer’s agent and merchandise broker, with offices in 
the Gerlinger building in Portland and customers amour 
the jobbers and mixers throughout the Northwest. The 
company that bears his name has been established for 
a number of years, ever since its president and moving 
spirit made a trip West for an Eastern concern and sav 
the possibilities for a manufacturer’s agent of the 
highest caliber. 

In addition to his own business, Mr. Morgan 
secretary of the Portland Paint, Oil and Varnish Club 
and in that capacity has worked miracles in creating 
the harmonious spirit and friendly co-operation which 
is characteristic of the trade in his territory. It is the 
exceptional man who can act as trade secretarv and 
conduct his own business at the same time w'ithont 
making one interfere with the other, but Mr. Morgai: 
is this very exception. If there is ever a question of 
priority, it is always the club interests that have fir?: 
call. 

At the recent first re^onal meeting of the Western 
zone members of the National Association, Mr. Morgan 
was in complete charge of arrangements, conduct and 
entertainment, as secretary of the host club. Delegate- 
from every center of the West, with their wives, to tbf 
number of over 200, were royally received, entertain d 
and made to feel at home, so that the meeting wa* 
both a business and social success. Credit for this ac 
complishment, along with so many others, largely be¬ 
longs to one man, and his name is Ernest H. Morgan. 
“Ladies and Gentlemen, Mr. Morgan I “ 

EVEET ISSUE VALUAmS 

Enclosed find our check for our subscription. The 
magazine is coming forward. The first issue has 
already proven its worth to this concern. 

ADROIT TOOL COMPANY. 
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PURVEYORS OF PAINT, TOSTLES OF PITTSBURGH 



E. O. Tunis, Dlrttlct Manicar 

The District Manager for Sunshine 
Proof Paints in the Northwest is one of 
those rare personalities who has the 
power to more and warm and quicken 
the spirit of their friends and all those 
with whom they come in contact. 

Doubtless the reason in Mr. Timms' 
case is to be found in the fact that he 
has himself faced and solved the prob¬ 
lems that every merchant faces. Always 
his buoyant optimism, his true spirit and 
his faith in the outcome have carried him 
along, and with him his associates, cus¬ 
tomers and fellow members of the trade. 

If our memory serves, Mr. Timms was 
first engaged in the bicycle business in 
the Northwest, which locality has claimed 
his energies for many vears and is an 
open book to him. When the Timms- 
Gress Go. was started in the paint busi¬ 
ness. it was a very small institution. Its 
growth in volume, scope and dignity tes¬ 
tified to the unending devotion and faith 
of Mr. Timms and his partner, Mr. Cress. 
When the Pittsburgh Plate Glass Go. 
purchased the business, last November, 
they fortunately secured the services of 
Mr. Timms to continue his happy contact 
with the trade as District Manager. 

Aside from being a thoroughly good 
fellow and a first-rate paint man, Mr. 
Timms is a finished public speaker and 
a favorite at gatherings of the trade. His 
ready wit, his true-ringing eloquence and 
his soundness of analysis, not only of 
business but of public questions, is recog¬ 
nized everywhere. 

Thus he is cyclist, painter, merchant, 
executive, orator, mer^ist, good-fellow, 
and last and first American. 


EDOAB 8. BBOWHINO, Bnnh DlvUioii 

Mr. Browning is Western representative 
of the Rennous-Kleinle brush division of 
the Pittsburgh Plate Glass Gompany. 

Each time he looks back over his eimeri- 
ence as an employe of the Pittsburgh Plate 
Glass Company, he is increasingly im¬ 
pressed by two facts: first, that he was 
extremely favored by the circumstances 
surrounding his connection with the Gom- 
any and, second, that the progress and 
evelopmenl of individuals is interlocked 
with the Company's growth. 

In 1910 he was employed by Rennous 
Kleinle & Gompany, who were then just 
coming under the control of Pittsburg 
Plate Glass. At that time he was an 18- 
year-old boy and entered into the shipping 
department with a lot of hard work as his 
main task masters. 

Within two years enlarged activities 
yielded an opening in the Sales Depart¬ 
ment which young Browning was selected 
to fill. His first sales experience was in 
New England, but in 1916 an emergency 
errand for the Company took him to the 
Par West. From that time he was fre¬ 
quently sent to the West to follow up the 
initial task and without being definitely 
assigned to that work it gradually grew 
into an importance that eventually resulted 
in his transfer to the territory as a resi¬ 
dent representative. 

He has entered the new territory with 
the same enthusiasm and boosting spirit 
that he puts into bis lines of brushes, and 
is both popular and patronized among the 
buyers. If he can’t personally attend to 
painting the West red. he can at least 
supply the implements. 


J. y. O’MBIL, Local Agent 

Paint is almost as natural and funda¬ 
mental to J. y. O’Neil as it was to 
Michael Angelo, for his father was a 
painter before him and he remembers 
that often he was fed linseed oil as a 
special treat. Naturally he took to the 
brush and can as eagerly as a lark to 
the sky, and under his father's direction 
and teaching the young apprentice be¬ 
came a full-fledged painter and deco¬ 
rator. 

After several years on the ladders, he 
joined the organization of the Capitol 
Paint A Supply Co. as city salesman. 
Other duties connected with the business 
end of the paint trade gave him an added 
knowledge of merchandising and handling 
aints before the opening of the can. 
oon he was covering a larger sales ter¬ 
ritory for some of the larger jobbing 
houses and manufacturers. 

At this point in his progress he put 
aside the raw colors for others which 
were floating on the breeze, and cover¬ 
ing himself with a khaki ^’coat” he set 
out to remove certain ’’stains” on the 
’’surface” of the world. 

After two years in the service and a 
first-hand acquaintance with the possi¬ 
bilities for painting up Europe, be re¬ 
turned to enter the Western organization 
of the Patton-Pitcaim Division of the 
Pittsburgh Plate Glass Co. 

Now he is Northwestern Local Agent, 
with headquarters at Seattle, from which 
point he covers the State of Washington. 
He is one of those fellows who keeps 
things moving, advancing all the time, 
and popularizing himself and his goods 
with the trade. 


Our newspapers and magazines give entirely 
too much of their space to the vices of the peo¬ 
ple. A very small percentage of our citizens are 
vicious and they are vicious only part of the 
time. We think that even our movie people are 
sane at times and that they use the fancy clothes 
and horribly decorated automobiles for adver¬ 
tising purposes. They are to be pitied for their 
bad taste and let alone until they develop a 
more nearly human view of life and their duty 
to society. 


We have never cared much for philosophers, 
preferring to make our own philosophy. We get 
something out of the following by an old colored 
man who, when his grandson complained about 
getting old, said: ‘‘Son, you got a heap of 
trouble coming to you before you get old.’^ 

When we were a kid we wondered why our 
pastor stressed humility. We have since mar¬ 
ried and found our pastor knew whereof he 
preached. 


Digitized by i^ooole 









120 


HARDWARE WORLD 



HAVE YOU LIVED UP TO THIS CLAUSE 
IN YOUR INSURANCE POLICY? 

I feel like reminding the readers of these 
articles, possibly all of whom carry fire insur¬ 
ance in some form, that when they take out a 
fire insurance policy, no matter’ what company 
it is in, they sign an agreement to allow the 
company issuing the policy to pass on all future 
insurance taken on the particular property, and 
to declare the policy void if they aren’t given 
the chance to do this. 

Cases are constantly going through the courts 
to recover insurance which has been lost to the 
insured by failure to observe this fact. They all 
fail unless there is something special about the 
case which takes it out of the i^e. 

If you will look in your fire insurance policy, 
whether it is on your building or your stock, 
you will find the following clause in it: 

This entire policy, unless otherwise provided by 
agreement indorsed hereon or added hereto, shall be 
void if insured now has or shall hereafter make or pro¬ 
cure any other contract of insurance, whether valid or 
not, on property covered in whole or in part by this 
policy. This policy is made and accepted subject to 
the foregoing stipulations and conditions, together with 
such other provisions, agreements and conditions as 
may be indorsed hereon or added hereto, and no officer, 
agent or representative of this company shall have 
power to waive any provision or condition of this policy 
except such as by the terms of this policy may be 
subject of agreement hereon or added hereto, and as to 
such provisions and conditions, no officer, agent or 
representative shall have such power or be deemed or 
held to have waived such provisions or conditions unless 
such waiver, if any, shall be written upon or attached 
hereto, nor should any privilege or permission affecting 
the insurance under this policy exist or be claimed by 
the insured unless so written or attached. 

This is as iron-clad as carefully selected lan¬ 
guage can make it. In substance, it means that 
if you then have or take out any more insurance 
on this property without letting the company 
know about it, the policy is void, even though 
an officer of the company tells you verbally you 
can do it. If he tells you in writing you can do 
it, or even if an agent of the company tells you 
so in writing, you can do it without voiding the 
original policy, but not otherwise. 

What usually happens is, the holder of the 
policy takes out additional insurance without 
thinking anything about this rule. A fire oc¬ 
curs and the companies immediately begin to 
hunt for reasons why they shouldn’t pay. If 
they find that additional insurance was taken 


out without their consent they are safe. The> 
won’t have to pay a dollar of the policy. 

Not long ago a man I knew started in busi¬ 
ness in a small way with about $2000 stock, on 
which he took insurance. He happened to get in 
on some good things and had to increase his 
stock about three times until he had $7,000 
worth. Every time he bought more stuff he 
took out insurance on it, always in a different 
company, until when his fire occurred he had 
four policies, tiie original one for $2,000, a sec¬ 
ond for $1,500, a third for $1,000 and the fourth 
for $2,500. The fire made practically a total 
loss. He had never read any of his policies and 
knew nothing of the rule we are discussing. 
When he went into the collection of his insur¬ 
ance, every one of the companies except the 
last — that one couldn’t raise it because he 
hadn’t taken out any insurance after that- 
raised the point against him and were finally 
upheld by the court in refusing to pay him any¬ 
thing. The last company paid without contest, 
for it didn’t have the same defense that the 
others had. When it issued its policy it knew 
all about the policies he already had, and as I 
have said, he took out no more. 

This is typical of literally thousands of cases 
where men take out additional insurance with¬ 
out letting the original company know and get¬ 
ting its 0. K. The clause, as you will see, not 
only covers additional insurance taken out after 
the date of the policy, but insurance already on 
the property at that date. Its operation, how¬ 
ever, is mostly confined to additional insurance, 
because the insurance company which is asked 
to place insurance usually asks whether there is 
already some on it. 

While this rule has cost a lot of (careless) 
business men money, and I suppose will con¬ 
tinue to do so, it was adopted for a very good 
reason, viz.: to prevent unscrupulous people 
from loading their real or personal property 
with insurance and then burning it. Under this 
rule the insurance companies must be told right 
along what insurance besides their own is on. 
and must agree to the additional policies. If 
they aren’t told, or if they don’t agree, they 
can declare their own policy void. 


Sale prices should be advertised for one or 
two days only, and once a month or every three 
weeks at the most is often enough. 
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LIABILITY OF MERCHANTS’ ASSOCIA- 
TIONS FOR CREDIT INFORMATION 
ABOUT CUSTOMERS 

I read that the Merchants’ Association of 
Dodge City, Iowa, is about to be sued for de¬ 
famation of character because its credit depart¬ 
ment circulated among the members some in¬ 
formation to the effect that a certain customer 
didn’t pay his bills. The information leaked out 
somehow, with the result of damaging the 
particular customer’s reputation. To recover 
for his injury he threatens to sue. 

Since an increasing number of mercantile 
associations are establishing credit departments, 
it occurred to me that some information as to 
the rights and liabilities of such an association 
to circulate unfavorable information regarding 
a debtor should be useful. 

The legal status of a merchants’ association, 
meaning one composed of manufacturers, job¬ 
bers, retailers or anybody giving credit to cus¬ 
tomers, is practically the same as that of a mer¬ 
cantile agency which sells credit information to 
its subscribers. The fact that the agency sells 
the information outright, and the association 
usually gives it for nothing as a part of its serv¬ 
ice, makes no difference. Both are protected 
under the law of ‘‘privilege,” if they circulate 
the information in good faith, without malice, 
and only among people who are interested in 
the matter. 

They are protected even if the information 
they circulated wasn’t true, provided they 
thought it was and didn’t circulate it ma¬ 
liciously. 

The law of privilege is a peculiar exception 
to the law of libel. Let me explain it. If I say 
to B, speaking of C, “He’s no good; he doesn’t 
pay his bills,” I am guilty of slander or libel 
(depending on whether I say it or write it) if 
my statement wasn’t true. And C can get dam¬ 
ages from me. But suppose B is a member of a 
mercantile association. C asks for credit. B 
doesn’t know him and calls up his association 
for information. The association, acting on 
apparently accurate information, answers “He’s 
no good; he doesn’t pay his bills.” In that case 
the communication is privileged, and the asso¬ 
ciation is not guilty of slander or libel, even 
though the statement wasn’t true. 

A communication is privileged where it is 
made in pursuance of a duty or an interest, such 
as the interest of an association to protect its 
members from loss. My statement wasn’t priv¬ 
ileged because I wasn’t under any duty to circu¬ 
late information regarding C’s credit standing 
and wasn’t asked to. 

The untrue statement made by the associa¬ 
tion is not privileged, however, if made ma¬ 
liciously, recklessly or carelessly. 

A mercantile association should be very care¬ 
ful to distinguish between unfavorable credit 
information given to a member asking for it, 


and the same information published in a gen¬ 
eral bulletin circulating among dll the members. 
The first is privileged, the second isn’t, and this 
may make all the difference between a heavy 
verdict for damages and no verdict. 

The legal difference is that when the infor¬ 
mation was given confidentially to the member 
asking for it, the association was merely doing 
its duty as a protective association. When it 
circulated the information generally among its 
members, possibly not one of whom had asked 
for it, it went beyond the line of its duty. In 
the first case the association goes free even if 
the information given was untrue; in the sec¬ 
ond case it is liable for damages, possibly very 
heavy damages. 

Of course if the information is true, no action 
for damages will lie in either event. The truth 
would be a complete defense. 

Everything said above applies to the mercan- 
tile association and the mercantile agency alike. 
The agency, however, plays safer than the asso¬ 
ciation and never gives special information to 
anybody who hasn’t asked for it. Mercantile 
associations often issue bulletins in which credit 
information is given for whom it may concern. 
Sometimes this is in code, but that doesn’t make 
any difference; it is a very dangerous process. 
If the statements made are true, you are safe; 
if they aren’t true, you may be let in for a very 
expensive lawsuit. For juries have a way of 
treating pretty generously a person whose 
credit has been unfairly assailed as a bad 
debtor. 

The court always look behind the credit sys¬ 
tem of a mercantile association for signs of a 
blacklisting scheme. Read this from one case 
that was brought : 

The doctrine of qualified privilege has been applied 
to information furnished to members or subscribers by 
jnutual protective associations. On the other hand it 
is held that where such an association is formed not 
for the purpose of keeping its subscribers informed as 
to the credit and standing of the parties with whom 
they deal, but of blacklisting delinquent debtors, in 
order to compel the payment of debts already due, pub¬ 
lication made in the furtherance of such a* purpose is 
not' privileged. 

Perhaps I had better explain that the same 
rules of law govern cases where a merchant 
calls up his competitor and asks for a line upon 
a prospective customer. If the information is 
given in good faith, the giver of it is protected 
under the privilege exception even though it 
wasn’t true. It might be given in good faith, 
and still be untrue, because the giver of it could 
l*e the head of the firm depending on data sup¬ 
plied by others. 

COXJIJ)N’T KEEP STORE WITHOUT IT 

Editor Hardware World: 

We are enclosing our renewal to the Hardware 
World. We are frank to tell you we feel we could 
not keep store without your paper. It is a wonderful 
help to our entire force. 

Indiana. KENWORTHY & SON. 


Digitized by L^ooQle 




122 


HARDWARE WORLD 


DONT SIGN A TRADE ACCEPTANCE 
UNTIL YOU ARE SURE OP 
THE GOODS 

So many complications have arisen in my 
own experience recently over attempts to col¬ 
lect trade acceptances that I have no doubt 
they are also arising elsewhere. Therefore, it 
may be useful to throw a little light on the 
subject. 

Some of the readers hereof may not be clear 
as to exactly what a trade acceptance is. It is 
an obligation given in return for the sale of 
merchandise. A, a jobber, sells goods to B on 
regular terms. In order to realize on the sale at 
once and so provide ready money for his busi¬ 
ness, A gets B to sign a trade acceptance, which 
substantially is a promissory note for the 
amount due for the merchandise, payable at 
the time the account would fall due. 

Trade acceptances come in two forms. One 
is practically like a promissory note, the other 
is practically like an ordinary draft. Both 
bear the title “Trade Acceptance'' at the end, 
and usually there appears somewhere in the 
wording these words, “the obligation of the 
acceptor hereby arises out of the purchase of 
goods from the drawer." 

Whon the trade acceptance is signed or ac¬ 
cepted, depending on its form. A, the jobber, 
takes it to his bank and discounts it. The 
bank then takes it to the Federal Reserve Bank, 
where it is rediscounted. Thus the Federal Re¬ 
serve Bank is supplying the funds to speed up 
business, which was the original idea. 

The trouble which is arising here and there 
is due to the fact that buyers who give trade 
acceptances are forgeting that they are nego¬ 
tiable instruments precisely like a note or a 
draft, and that they have all the incidents of a 
note or draft. One of these incidents is that 
after the acceptance has been once discounted, 
the buyer of the merchandise can't raise against 
its payment any defense which he may have 
against the seller of his merchandise. 

For instance, this case arose the other day: 
A jobbing house sold certain merchandise to a 
retailer and took a trade acceptance for it, 
which was discounted in the regular way at a 
bank. The buyer had not examined the mer¬ 
chandise when he signed the trade acceptance, 
and he did not examine it until some time aft¬ 
erward. When he did examine it, he professed 
to find that it was not what he ordered and 
served notice to that effect on the seller. The 
seller replied that the goods were what were 
ordered and moreover the trade acceptance had 
been discounted with a bank, and therefore he, 
the seller couldn't do anything about it. 

Finally, the trade acceptance came due, and 
the bank demanded payment of the buyer. The 
buyer refused payment on the ground above 
set forth. Now at this junction the bank might 


ordinarily refuse to bother the buyer and throw 
the acceptance back on the seller's hands, mak¬ 
ing the seller refund the amount which had 
been advanced on it, and leaving the seller and 
buyer to adjust their own difference. But the 
bank doesn’t have to do this, it can always go 
against the buyer for payment, if it wants to. 
In this case it did that, because the jobber's 
credit was poor, and the buyer's was good. 
Therefore, it brought suit against the buyer on 
the trade acceptance, and the buyer for a long 
time couldn't see why he couldn't make his 
defense that the goods weren't right. He could 
have made it if the seller hadn't discounted his 
trade acceptance, but having discounted it with 
a third party, who gave value for it without 
notice that the buyer had any defense, that de¬ 
fense could not be raised because that is the 
law of negotiable paper. 

I know that cases are constantly arising in 
which buyers of merchandise who signed trade 
acceptances before satisfying themselves that 
the merchandise for which it was given was all 
right, are refusing to pay at maturity on the 
ground that the merchandise was in some way 
deficient. I can say to all of them that their 
defense will not be heard and that they will 
waste time by making it. Until you are certain 
that the merchandise is all right, do not sign a 
trade acceptance for it. 

But suppose a buyer is careless and has 
signed a trade acceptance before examining the 
goods, and suppose because of the rule of law 
above described, he must pay the trade accept¬ 
ance at maturity, does this mean that he is vir¬ 
tually compelled to pay in full for unsatis¬ 
factory goods? No, he has a remedy by suing 
his seller for his damages, whatever they 
may be. 

For instance, a jobber bought merchandise 
from a manufacturer, signed a trade accept¬ 
ance for it, subsequently found the goods to be 
wrong, served notice on the seller to that effect, 
but still had to pay the trade acceptance be¬ 
cause it had been discounted. The goods were 
to cost $1000, but those delivered were worth 
only $750. The buyer's loss was therefore 
$250, and he sued the seller for that amount 
The case has not yet been tried, but he will 
doubtless recover a verdict for that amount 
unless the court thinks he lost his right to it by 
delay in examining the goods. If he can get 
by that, he will get his damages. 


What every woman should read: Charles 
Dickens' description of Dolly Varden is the best 
description of a good, pure young woman we 
have ever read. Many of our young women 
want to appear like the painted fem^e of un¬ 
holy writ and to get their fashions from the 
Police Gazette. When a vampire gets a victim 
she doesn't get much. It breaks about fifty- 
fifty. 
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Leader in Denver’s Commercial 
Advsincement 



D enver is one of those cities which al¬ 
ways lures the traveler, playing on the 
imagination of those who know her not 
18 well as those who know her. Par from her 
learest neighbor, she is high, she is pure; 
ihe abounds in loveliness and has always 
reared and sent forth interesting, wholesome 
sons who have attracted others. 

First to mind of our I>enver friends comes 
FVank Bare of the Tritch Hardware Co., than 
whom the city has no mpre staunch friend 
and supporter. Some of us have had the 
further pleasure of coming into contact with 
President P. W. Heckendorf of the Dillon 
Hardware Co., and with officials of the Colo¬ 
rado Fuel & Iron Co., Hendrie & Bolthoff 
Manufacturing & Supply Co., Morey Mercan¬ 
tile Co., Schaefer Tent & Awning Co., Denver 
Dry Gtoods Co., Auto Equipment Co. and 
other such enterprising manufacturers and 
jobbers who have built the repute of Denver 
For commerce and business as well as for 
scenic beauties and the purest air. 

One of the important factors in passing 
along the fair name of the mile-high city has 
been the Chamber of Commerce, and the pres¬ 
ent president, Roblin H. Davis, in the words 
of PVank Bare, ‘Ms a young man of affairs, 
of ability, of strong personality, possesses 
^reat energy and knows how to handle the 
big things.’’ 

As president of the Davis Brothers Co. he 
is a great worker for the advancement of 
Denver as a jobbing center, and as commer- 
jial head he has the support and confidence 
of the entire business community. 

Mr. Davis was bom at Rawlins, Wyoming, 
ind did his first work as a boy at one of the 
r. W. Hughes & Co. stores at Meeker. Here he 
earned enough money to have a saddle made to 
xrder by the famous Billy Thompson at Rifle, 
ind he is still proud of this same saddle, full- 
itamped with a buckskin seat and his initials 
)n the cantle. 

Finishing his high-schooling at Denver and 
p-aduating from Princeton in 1907, he took a 
)osition in the shipping room of his father’s 
wholesale drug business. Going through the 
various departments and serving his time on the 
•oad, he took control of the business ten years 
igo and has been most successful in his man¬ 
agement. 

It was not until this year that he became 
ictive in civic work, when he was pressed into 
lervice as president of the Denver Civic and 
Commercial Association last Febmary. He has 
)een most active in arousing the interest of the 



BOBUN H. DAVIS 

business men to the importance of developing 
the surrounding territory and co-operating with 
adjacent smaller communities in order to pro¬ 
mote the growth and development of Denver. 

We want to introduce to our readers many 
good, active Western leaders like Mr. Davis. 
Many of them are hardware men. There is no 
greater work than civic leadership in America, 
and there are no stronger, abler, more repre¬ 
sentative Americans than the members of the 
Western hardware trade, both retail merchants 
and jobbers. 


Sales days should be announced widely, by 
hand bills, newspaper advertisements, direct 
mail letters, window cards and perhaps sign 
boards. Of course, the prices must always be 
stressed. 
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THE OPTIMIST 

There’s heaps of floatin’ bubbles 
Upon the sea of troubles, 

That seem to loom up bigger than the rest; 

But don’t give up, disgusted, 

You’ll find they’re quickly busted, 

By wadin’ in to do your level best. 

If cholera, with the chickens. 

Has played the very dickens, 

’N things seem to be goin ’ to the dogs— 

There’s lots of satisfaction, 

A comfortin’ reaction. 

To know the durned disease ain’t touched the hogs. 


The wheat you are a threshin’, 

By flies, the genus Hessian, 

May have been stung, until it looks forlorn; 
But what’s the use of worry! 

Forget it in a hurry, 

You’ll maybe get a bumper crop of corn. 

When failure starts to beckon, 
always pays, I reckon. 

To shut your eyes, ’n ears ’n forge right by; 
The world’s no use for yellow. 

But stands behind the fellow 

Who comes up smilin’, always game to try. 

—H. M. Bailsbaek 


The Atlantic City Convention is always looked forward to with great Interest by msanfactarers and Jobbers as an opportaaitr 1* 
sising np business and trade conditions. Here were found some of the biggest and best business minds of the countxy. 


Here were found some of the biggest and best business minds of the countxy. 
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Whether you live in a small town or large city your sales are materially affected by your sales windowa 

It is human nature for people to want to shop, and especially the womenfolk of your community. If you di^ 
play goods that will lighten their work, make it easier, or make the home more attractive, you are sure to inereas* 
your sales. 

The hardware merchant handles such a wide variety of real utilities that he often overlooks the opportunitiei 
that lie at his very door. Give some attention to your Thanksgiving displays and you will be surprised at tit 
results. 

' 'The attractive sales window above should give you suggestions that you could turn to good advantage. 

Many merchants find they can attract the womenfolks to buying by showing a window display of glasswart 
china and silverware, which always makes an attractive display. 
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TRADE MARK 


Will Make Sales For You 

Many leading hardware dealers have successfully 
sold the IRISH MAIL for 15 to 18 years. 

Order Now for Christmas 

COASTER WAGONS, VELOCIPEDES, SCOOTERS, CARTS, ETC. 

Catalog on Request 
Our 21st Year 

HILL-STANDARD CO. 

ANDERSON, INDIANA 
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EVANSVILLE TOOL MANUFACTURERS 



FBANK LOHOFF. Presldeiit 

The little partnership that started 36 years 
ago as Schulte, Lohoff & Co. to make a few 
items such as tinners’ snips, carpenters’ pincers 
and hatchets has grown to be one of the leading 
tool manufacturing institutions in their line in 
the country, and a large measure of credit is 
due to President Prank Lohoff, who has de¬ 
voted himself to the business without interrup¬ 
tion from the start and under whose direction 
the line has been developed and the modern 
plant built up. 

Today the Evansville Tool Works makes a 
complete line of hammers, hatchets, sledges, 
tongs and anvil tools, besides bush hooks and 
butchers’ cleavers. The institution is one of 
four manufacturers in the country making a 
complete line of hatchets and is supplying some 
of the best trade in this particular line. The 
institution is progressive in every way and is 
adding to the line from time to time, specializing 
particularly on carpenters’ tools. 

As recently announced in these pages, the 
newest addition to the assets of the firm is the 
admission of Irving S. Kemp as vice-president. 
Mr. Kemp has taken a substantial interest in 
the business and commenced active service in 
September 1. As sales manager of the Vaughan 
& Bushnell ^Manufacturing Co. for the last ten 
years, and previously with the Buffalo Forge 
Co. and his brother,‘D. F. Kemp, as manufac¬ 
turers’ agent, he is one of the best posted and 
most widely known tool men in the United 
States. 


Another cause for Thanksgiving—Return of 
the prodigal skirt hides the fatted calves. 


IBYINQ S. KEICP, Vice Pnsldent 

NEW DIRECTORS FOR QUAKER CITY 
RUBBER COMPANY 

For the purpose of expanding the business of t:- 
Quaker City Rubber Company, the directors electe: 
James M. Dixon and Norman E. Oliver as directors ci 
the company. Mr. Oliver was also elected as one * 
the vice presidents. 

Mr. Dixon is president of the Tobacco Prodnct; 
Company and director of several other large corpora 
tions in the United States. Mr. Oliver was late v r 
president of the B. F. Goodrich Company and has b: 
long experience and a good record of achievement? ’ 
the rubber business. 

The Quaker City Rubber Company hta b; 
strengthened materially by their new connections at 
undoubtedly the new blood injected into the organ:: 
tion will have very beneficial results. 

SAVED BY QUICK ACTION 

The following is a favorite story of one i 
the salesmen of a St. Louis house in Texas terri 
tory: 

“There was a fire in Hannibal one WF 
and Old Man Hankinson got caught in 
fourth story of the burning house. None ofthr 
ladders was long enough to reach him. Xobr'*ij 
could think of anything to do. Then all of 
sudden, boys, an idea occurred to me. Tetch j 
rope!’ I yelled. With great presence of ^ 
I flung the end of it to the old man. ‘Tit^ 
around your waist!’ I yelled. Old Man Ha: 
kinson did so, and I pulled him down.” 

A fellow advertised for a stenographer ^ 
did not paint, powder or bob her hair. He ^ J 
one answer from a lady who said she ' 
years old and did not indulge in frivolo^ 
pastimes. She would have answered his parpen 
but she could not stenog. 
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This is the patented OFF’N’ON 
lock — simple and positive. The 
first or second link on the opposite 
end of the side chain is slipped 
into the notch — the clamp per¬ 
mitted to drop — and the chain 
ends are positively locked. A 
slight pressure of the thumb un¬ 
der the clamp end, immediately 
releases the lock. For less take- 
up'' than a link, the second notch 
in the lock can be used. 

This OFF'N'ON lock is more than 
merely a fastener; it's a tightener! 
Its lever action not only assures 
a positive locking together of the 
ends of the chain—it quickly and 
easily pulls them together and 
tightens the chain to the exact true 
fit for the casing. 


No lost chains with the 
positive locking device 



/ Thelcver^ 
'draws up the 
slack as it 
k closes y 


The 2 notch 
give doublj 
V take-upi 


X'when 
f closed the 
strain comes 
solid piece of st 
V not onlo^ 
lever ■ 


pks here- 
llghtest 
Bion keeps 
it locked > 



/ Double knot- 
adds strength- 
prcvcnis stretching' 
C gives smooth y 
surface 


^Flat part 
is strong as 
any part of 
V link > 


Slides around 
here and is 
locked in by 
side chains 


This patented slip-on link makes it easy 
to take off wom-out cross chains and 
put on new ones. A child can do it. 
OFF'N’ON Chains, with these special 
devices, cost no more. 

These are some of the special patented 
features of OFF’N’ON Chains that 
make them rapid sellers. Order from 
your jobber today. Buy extra cross links, 
you can sell a set with each pair of 
chains. 

Writt f9r circular and Price Hit tiving 
the name of yuriabhar 

PYRENE MANUFACTURING 
COMPANY 

Makers of Pyrene Fire Eatinguishen 

520 Belmont Ave. - Newark, N. J. 

BRANCHES: 

CHIOAQO KANSAS CITY 

17 So. Jefferson St. 1712 Qraad Avenue 

ATLANTA SAN FRANCISCO 

24 Nussn Street 977 Mission Street 
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HARDWARE AND WARFARE INTEREST OUR CORRESPONDENT IN CHINA 

Our good friend, Earl B. Morgan, Director of Sales for China and the Philippines of the American Hardware 
& Steel Products Co., alternates these days between his accustomed work as business correspondent, carrying a 
catalog and price list to more adventurous work as our war correspondent, carrying a catapult and casualty list. 
To prove that there are more ways than one to win a revolution, Earl Morgan shouldered his camera,“hammered‘ 
his way to the front, ^^saw” all he could and started snap shooting. Here are a few of his best shots. 

Being a hardware man, Mr. Morgan sought birds of his own feather when he took careful aim through the 
breech of his spool loader. For instance, the group of victorious soldiers of General Wu Pei Fu in the upp^r 
left hand corner are said to be all buyers in one of the Peking jobbing houses. If they don’t smile more please 
antly than this when Mr. Morgan approaches with his order book, we can’t believe that satisfactory purchases 
result. 

On the upper right a scene on the battle field, when Mr. Morgan and his party inspected General Wu’s guns 
three hours after action. The fellow in the foreground proves that the piece is self-cooling by holding his hand 
on the barrel. Mr. Morgan demonstrated his enterprise by supplying both armies with ammunition on a consign¬ 
ment basis. 

Upper center shows the first train into Peking after General Chang Tso-lin’s retreat. Mr. Morgan stands 
with the United States as a background, while the General is backed by the Chinese l^public. The railroad 
man in the center has his hands in his pockets and is independent of any flag. It is said that this train larried 
150 carloads of washing machines for the hungry Chinese, but they are hidden behind the steam. 

Lower left shows a Japanese destroyer arriving to protect Tientsin, China. An enterprising hardware mer 
chant of Tokio is said to have a concession from the Japanese government which allows him to use the broadsides 
of the navy for his announcements. The message in this picture announces that a new line of aluminum rice 
boilers is offered at factory cost. 

Lower right is General Wu Pei Fu’s private car as it arrived in Tientsin, with a personal body guard of eight 
soldiers on each side. Mr. Morgan has won the General’s everlasting gratitude by installing special finish hard¬ 
ware, electric heaters and an autographed set of aluminum utensils in this private car. 


Torell k Sons have installed a stock of hardware at 
Wahoo, Neb. 

Claude Flower has purchased the Herring Hardware 
store at Wadena, Iowa. 


Homes & Young have engaged in the hardware busi¬ 
ness at Sherburn, N. D. 


Wm. Tesch has been succeeded by the Fox River 
Hardware Co. at Appleton, Wis. 


James Hand has purchased the hardware business 
of H. C. Hutchinson at Wessington, S. D. 


A. P. Case has sold his hardware business at Winne- 
toon. Neb., to B. C. Clare and O. W. Jewell. 


C. J. Lieber sold his interest in the Lieber Hardwire 
Co. at Hartford City, Indiana, to B. A. Hayden. 

Elkhom Hardware Company at Elkhom, Wis., r^ 
cently suffered a fire loss of several thousand dollars- 


The Fortman Heckler Hardware Company have been 
incorporated at Celina, Ohio, with a capital stock of 
$ 20 , 000 . 


Benjamin F. Wolk has bought an interest with bi? 
brothers in the Minoequa Hardware Company at 
Miuocqua, Wis. 


The Morganfield Hardware & Grocery Co. has been 
incorporated at Morganfield, Kentucky, with a capital 
stock of $24,000. 
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has many features found in no other stove 



A —Patent pressure gauge enables you to control air pressure 
perfectly. 

B—Warming plate keeps food warm and prevents dishes from 
becoming upset. 

C —Large, well-made grates, exactly like those used on a gas range. 

D—^Flame regulators operated by a key, giving a cold handle at 
all times. Key attached by a chain to prevent loss. 

Master burner generates both burners at once. 

E—Legs are quickly detachable and pack inside with all equipment. 

F—Cinch fitting elbow connecting feed pipe to tank eliminates aU 
possibility of leakage at this point. 

G—Brass tank adds years of life to the stove. 

There are many camp stoves, kits, etc., on the market, 
but only ONE Auto-Kamp-Kook-Eat. The stove that 
is universally in demand, so extensively advertised, and 
guaranteed to give lasting satisfaction; is attractively 
enameled a rich BROV^ color and has a SOLID 
BRASS TANK. 

If yon haven't the stnrdy little "brown and braes" stove in yonr camp eqnipment 

stock, write or wire ns today 

SEND rOB ILLUSTBATED OIBOUDAB DESOBIBINO COMPLETE LINE 

PRENTISS-WABERS STOVE COMPANY 

General Offioee and Factory 
18 Springs Street, Wiscozudn BapidB, WiBconsin 

BEPBE8EKTATIVE8 

Olilcago, HI. Loi Angetef, OaL 

Mr. W. A1 Treat.190 N. State St. Mr. Harry M. Waterman.1811 S. Figueroa St. 

Dallas, Texas Portland. Ore. 

Mr. Geo. B. Vickers... .411 N. Mont Clair St. Mr. P. H. Chown.1121 Gaseo Bldg. 

Denver, Colo. Kew Torl^ N. T. 

Sprake Sales Co.. .304 Ohsrlea Bldg. Mr. Ohas. G.Jolmston.98 Park Place 
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H. M. KRUSE WITH CLIFTON 

H. M. Kruse, who has been identified actively with 
the Baldwin-Kruse Manufacturers’ Sales Co. for some 
years at El Paso, Texas, has severed his connection 
with the company that bears his name and in the fu¬ 
ture he will be with the Clifton Manufacturing Co. at 
Waco, Texas. 

Previous to his entry into the field at El Paso as a 
manufacturers’ agent, representing^ some of the leading 
national hardware manufacturers m the Southwest, Mr. 
Kruse was with the Simmons Hardware Co. for ten 
years. 

The Clifton Manufacturing Co. has developed to be 
one of the largest factors in the manufacture and sale 
of automobile top materials, seat covers, wall tents, 
wagon covers, cotton pickers’ sacks and other miscel¬ 
laneous items in this line. Located as they are in the 
center of the cotton district, they are favorably situated 
to manufacture economically a complete line of cotton 
jfabric goods. 


A. Holtz has purchased the Premer Hardware store 
at Haigler, Neb. 


John Weigzer has evened a new hardware store at 
6404 National avenue, West Allis, Wis. 


Yanderwilt Bros, of Knoxville, Iowa, has been sne- 
ceeded by Yanderwilt and Yamell. 


Enoch Bockstad has opened a new store on Bayfield 
street and First avenue in Washburn, Wis. 


Owensville Hardware Co. has been incorporated with 
a capital stock of $10,000 at Owensville, Ind. 


TJNIVEBSAL YEBDIOT 

Editor Hardwabe World: 

We recently came across a copy of your publica¬ 
tion, and we are so pleased with it that we don’t 
want to miss a single copy. Please enter our sub¬ 
scription and let us know the subscription price, 
and check for our subscription will go wrward just 
as soon as I can hear from you. 

Thanking you in advance for your kindness, 
Pennsylvania. B. A. HEY WOOD, Manager. 


PASSING OP WESTERN TRADE PIONEEE 

The quiet passing of Edward A. Wheeler in Ms 
eighty-eighth year revives memories of the early pio¬ 
neer days in the hardware business in the West for hl« 
former associates, while the new generation may well 
feel a thrill at the living memory of one of the bnildeis 
in the youthful years of the trade. 

Although Mr. Wheeler retired over 30 yean ago to 
ass his later years quietly with his sons and danghten. 
e will be vividly remembered by the older men is 
general manager and partner in the old jobbing firm of 
Hawley Brothers for twenty years or more. 

Mr. Wheeler was a native of Connecticut and u a 
young man followed the sea, in the footsteps of lil* 
father, who was an Atlantic sea captain. At the tine 
of the discovery of gold in California he sailed to tbe 
west coast and was for some time engaged in tnde 
with the islands, serving as first mate. It is told of 
him how he once held off a drunken, riotous crew intb 
a pistol in each hand while his captain escaped from 
their wrath. ^ 

In 1869 he settled on shore and joined the old fim 
of Hooker db Co. at Sacramento in the hardware asii 
vehicle business. I^on moving to San Franeiseo, be 
was with Bichard Patrick dk Co. for a while before ot¬ 
tering the employ of Marcus C. Hawley db Co., tbe 
heads of this concern being New Englanders alsa Tbe 
firm was later incorporated as Hawley Brothers, and it 
was at this time that Mr. Wheeler became a partier 
and general manager. 

He continued to express his love of the sea ^ > 
yachtsman and was one of the founders of the Su 
Francisco Yacht Club and a great friend and assoeiite 
of B. F. Dunham of the firm of Dunham, Carrigas d 
Hayden. He was a member of the Yigilance Commit 
tee in the early days and captained the employes of bs 
firm during the Kearnev riots in the late ’70s. 

Surviving Mr. Wheeler are his two sons, Geom T 
Wheeler, who entered Hawley Bros, before his father ! 
retirement and is at present manner of the John 
Plow Co. branch, and Albert E. Wheeler, manager of 
the hardware department of the McCormick-Saeltier 
Co., and his two daughters, Mrs. O. D. Woods and 
Go<^rich, both of Cupertino. 


C. L. Harrison recently opened a hardware store it 
New England, N. D. 

W. B. Williston has sold his business at Northwc-«>i. 
Iowa, to the Jacobson Hardware Co. 
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Four New American Kampkooks 

for 1923 




KAMPKOOK NO. 14 

Has three burners, steel top with 
iron grates, folding wind shield, de¬ 
tachable pressed steel legs which 
bring the top of stove to a conven¬ 
ient working height of 27 inches. 
Two quart tank holds four hours’ 
fuel supply. Tank and legs pack in¬ 
side case. Folds to 4^} x lOV^ x 26 
inches. Weighs 19 pounds. 


Pour new American Kampkooks in addition to our well 
known No. 3, of which more are in use than all other 
camp stoves combined. 

Pour new Kampkooks with all the popular and ex¬ 
clusive Kampkook features; Kampkook compactness 
and convenience; Kampkook dependability and safety, 
together with many new conveniences. 

One big nationally advertised, popular priced, fully 
guaranteed line, meeting every requirement of every 
customer for every occasion. 

Kampkook No. 4, shown above is unquestionably the 
finest camp stove money can buy. Has lOV^ x 191/4 inch 
steel top with seven inch iron grates; detachable 
pressed steel legs, folding wind shield protecting flame 
on three sides. Hinged cover is used as a warming shelf. 
Two quart tank holds six hours* fuel supply. Beautiful 
black baked enamel finish. Tank and legs pack inside 
case. Size folded 4i/^xlOV^xl9i/4 inches; weight, 14 lbs. 

This, Mr. Dealer, is the safe line to tie to. American 
Kampkooks backed by Kampkook advertising will send 
customers into your store, put profits in your pocket. 
Jobbers will soon be ready to supply these new Kamp¬ 
kooks in addition to the older models. Write today for 
detailed information about the complete line. See these 
new American Kampkooks at the National Sport and 
Outdoor Show, Chicago, November 13 to 18. 

American Gas Machine Co., Inc. 


Albert Lea, Minn. 


New York, N.Y. 
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HARDWARE DISPLAY OP WELDED 
FLOWERS 

We are all indebted to Fred W. Heckendorf of the 
Dillon Hardware Co., Denver, since it is he who has 
introduced to the outside world one of the most skilled 
and artistic artificers in metal who has ever come to 
our attention. We might perhaps better refer to him 
as a marvelous naturalist, which he is also, for he has 
made a lovely garden blossom in a little smithy, and he 
has proved that a blacksmith can do work just as fine 
as a jeweler, a sculptor or a goldsmith. 

Bose bushes and mountain blue bells nod a greeting 
to visitors at Henry W. Oldag’s shop at Golden. Water 
lilies spread forth on the floor as on the surface of a 
placid pool and over against the wall fuchsias bud and 
bloom. 

All these flowers and plants, as well as ornate fire- 
irons, spurs, baskets and other articles of fine, delicate 
workmanship have been wrought entirely of iron and 
are as hard and firm as though petrified. One rose 
bush stands two and a half feet high. Each flower on 
the bush has twenty-six petals, and each petal is welded 
to the heart of the flower. On this one bush there are 
over 4000 welds. When it is remembered that his work 
is all hand forged and hammer-done, with no brazing 
and not a connection that is not welded, and that any 
blacksmith will demand at least $1.00 for every weld 
he makes, some idea of the magnitude of this work will 
be gained. 

In making the bush, Mr. Oldag had to begin work 
at the top and put the first few buds and leaves in 
place. As his bush grew downwards the task became 
more difficult, for it had to be carefully guarded from 
heat and contact with tools while the lower stalks were 
attached. 

It took him twenty years to make the first rose, 
he says, for in all of his other efforts the blossom when 
finished would be the size of a cabbage head and as 
much unlike a rose in appearance. After he had dis¬ 
covered the secret the women of Columbia, Nebraska, 
where he then lived, would desert their household tasks 
to sit in his shop and watch him turn the roses. 


Takes Pride in Work 

Mr. Oldag, who is seventy-four years old, is a man 
of slight build and one that we would hardly pick an a 
blacksmith. His father before him was a blacksmith 
and upon the latter’s death his mother begged him to 
follow in his father’s footsteps. 

In the artistic iron work that he has done there 
seems to be a yearning for something more creative, 
more expressive than most blacksmiths can find in their 
work. Behind his shop in Golden he has his modest 
little home, the two being separated by a pretty little 
garden which he carefully tends before taking up his 
other tasks each day. 

Mr. Oldag’s works of art, for such they are, have 
been placed on display recently by the DiUon Hardware 
Company. When Fred W. Heckendorf, president and 
general manager, loaded the collection into his car he 
told Mr. Oldag that everything would be all right and 
good care taken of the pieces; Oldag, with hm black 
corn cob flopped sidewise in his mouth and his hands 
thrust carelessly in his pockets, said, Well, yon know 
what you are taking from me. They are my heart and 
soul.” 


NICKNAMES FOR STATES 

A question often asked in vain is: ‘^What are the 
nicknames of the Statesf” Following is a completa 
list: 

Ala.—‘ * Cotton, ’ * • ‘ Lizard. ’ ’ 

Ariz .—* * Sunset,' ’ ‘ * Apache. ’ ’ 

Ark.—‘ * Bear, ” “ Bowie. ’ * 

Cal.—“Golden,” “El Dorado.” 

Col.—‘ * Centennial, ” “ Silver. ’' 

Conn.—“Nutmeg,” “Freestone.” 

Del.—“Diamond,” “Blue Hen.” 

Fla.—‘ ‘ Peninsula, ” “ Everglade. *' 

Ga.—^'‘Cracker,” “Buzzari” 

Idaho—* ‘ Gem. ’ ’ 

HI.—“Sucker,” “Prairie.” 

Ind.—* * Hoosier. ’ ’ 

Iowa—* ‘ Hawkeye. ’ ’ 

Kan.—* ‘ Sunflower, ” “ Jay hawk. ’ ’ 

Ky.—“Blue Grass,” “Corn-Cracker.” 

La.—“Pelican,” “Creole.” 

Me.—“Pine Tree,” “Old Dirigo.” 

Md.—“Old Line,” “Cockade.” 

Mass.—“Bay,” “Old Colony.” 

Mich.—‘‘Wolverine,” “Auto.’* 

Minn.—* ‘ Gopher, ” “ North Star. ’ ’ 

Miss.—“Bayou.” “Eagle.” 

Mo.—“Ozark,” “Iron Mountain.” 

Mont.—“Stub Toe,” “Bonanza.” 

Neb.—“Antelope,” “Black Water.” 

Nev.—“Silver,’’ “Sage Brush.” 

N. H.—“Granite.” , 

N. J.—“Jersey Blue,” “Garden,” “New Spain.’ 
N. M.—‘ ‘ Sunshine, ” “ Spanish. ’ ’ 

N. Y.—“Empire, “ExcelsW.” 

N. C.—“Old North,” “Turpentine,”, “Tar Heel.” 
N. D.—“Flickertail,” “Sioux.” 

Ohio—* * Buckeye. * ’ 

Okla.—* * Boomer. ’ ’ 

Ore.—“Beaver,” “Web-Foot.” 

Pa.—“Keystone,” “Steel,” “Coal,” 

B. I.—“Little Bhody,” “Plantation.” 

S. C.—“Palmetto.” 

S. D.—* * Sunshine, ” “ Swiagecat. ’ ’ 

Tenn.—“Big Bend.” “ Volunteer, ’' “Hog-tnd 
Hominy. ’ ’ 

Tex.—“Lone Star,” “Beef.” 

Utah—* * Desert, ” “ Mormon. ’ ’ 

Vt.—“Green Mountain.” 

Va.—* * Old Dominion, ” “ Mother. ’ ’ 

Wash.—* * Evergreen, ” “ Chinook. ’ ’ 

W. Va.—* * Panhandle. ’ ’ 

Wis.—* * Badger, ” “ Copper. ’ ’ 

Wyo.—“Equality.” (Suffrage Pioneer.) 
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The Indoor Season Is In Full Swing 

Practical-visioned dealers who can see the all-year mer¬ 
chandising possibilities of folding furniture are making 
a profitable turnover of Glold Medal Folding Cots, Chairs, 
and Tables now — during the indoor season. Card 
parties, social functions, unexpected guests, etc., create 
a necessity for emergency household equipment that is 
easily developed into demand for Gold Medal Folding 
Furniture. And winter amateur entertainments, con¬ 
ventions, etc., offer excellent opportunities for the sale 
of Gold Medal Folding Chairs in quantity. 

The indoor season for folding furniture is coming into 
full swing. Make the most of it in your locality. Make 
a profit on the Gold Medal Line the year 'round. 

GOLD MEDAL CAMP FXJRNITUEE MAKXTFACTUEIKa CO. 
Baclne, - Wisconsin. 

‘‘Gold MedaiT folding 

I furniture 


TRAOK MARK RK9. U.8. PAT. OFF. 


'LD MEDAL 


•‘Goi.n MEDAL' 


Gold Mei3Al 


DELAWARE HARD FIRRE 

Rapidly Replacing Iron, Steel, Brass, Copper, Wood, Porcelain, Rubber, Leather, Etc 

Made in Sheets, Bods, Tubes and Special Shapes. It should be used for Gears, Washers, 
Gaskets, Wheels, Pulleys, Bushings, etc., on account of its Durability and Dialectric Strength. 

Further information and samples gladly furnished upon request. 

DELAWARE HARD FIRRE COMPANY 

WILMINaTOM, DELAWARE 


San Fraaclico, 216 Pine Street 
Toledo, Ohio, 415 Ohio Balldlii« 

Dayton, Ohio. Dayton Sawings A Trust Building 


Chicago, 664 Weft Monroe Street 
Plttabnrff, Pa., First National Bank Bnildlng 
New York, N. Y., 50 Ohnrch Street 



Mr. Hardware 
Jobber! 

You can increase 
your € arnin gs 
by handling the 
right line of Sole 
Leather 

TAPS, STRIPS, SQUARES and BLOCKS 

Writm for Latnt Markot QuotationM 

CL A SHOEMAKEII, $93 Missios St, Sm Francisco, Cal. 



MAPSBIES 0 “«"« 


I Equipment 


FOR CHRISTMAS 

Order these ready seUers now, thru your 
jobber, or direct, it he can't supply you — 
uberal discounts. 

WOODCRAFT KNIFE - All purposa 
knife. 4H in. blade. No. 49. leather l^n* 
die $2.25. No. 50 StMhom handle $3.00. 
Fine leather sheath included—add 10% war 
tax. 

SAFETY POCKET AXE-With nail claw 
—guard folds into handle. 2% x4 in. blade. 
11 in. steel handle, $3.50. 

MARBLE ARMS & MFG CO. 

5380 Delta At., Gladstone, MLtk, 
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F. A. FARRAR LEAVES GLIDDEN 
COMPANY 

Frederick Farrar, who for several years has been 
advertising director of the Glidden Company, and pre¬ 
viously was advertising manager for Adams & Siting 
Go. and the Heath & Milligan Mfg. Co. of Chicago, has 
resigned his position to go into business for himself. 

Mr. Farrar is well known in the paint trade and has 
done a great deal of pioneer work in the way of paint 
and varnish advertising. He came with the Adams k 
Siting Co. 17 years ago and was their advertising man¬ 
ager up to 1919, when he was made regional advertising 
director of the Chicago division, which includes Heath 
& Milligan, Nubian and the Twin City Varnish Com¬ 
pany. Two years ago he was promoted to the position 
of advertising director of the Glidden Company, a 
position which he has held ever since. 

Mr. Farrar has been very active in many lines and 
is well known as a writer and an artist of ability, 
through years of practical experience, and is particu¬ 
larly well equipped for his new venture. 

Mr. Farrar is to do work for a number of paint con¬ 
cerns specializing in advertising and he is also taking 
on important editorial work. He will continue to make 
his home and headquarters in Chicago. 

JUST A REMINDER 

An Atlanta hardware dealer tells us this: A South¬ 
ern revival meeting was in progress. The parson was 
in an ecstatic state of reform. ^'Brudders and sistahs, 
I wants to warn you against de heinous crime ob shoot¬ 
ing craps and fuddermo ’ I wants to warn you ’bout de 
heinous crime ob stealing watamelons. ’ ’ At this junc¬ 
ture, a darky in the back of the tent rose up, snapped 
his fingers, and sat down again. Wharf o’, bruMer, 
does yo’ rise up and snap yo’ fingahs at my abjura¬ 
tions.” ”You jes’ reminds me, pahson, whar all I 
lef’ ma jackknife,” was the penitent response. 


MR. SALESMAN — 
TRAVELING, RETAIL, OR HOUSE 

Have.you ever landed an exceptionally hard 
order after doing some real thinking and plan¬ 
ning to get itT Have you looked back and an¬ 
alyzed the getting of that sale—^how yon got it 
why you got it and why you didn’t get it nnti! 
you finally made up your mind to land the 
order or call yourself a quitter! 

Can you put that story on paper so that an¬ 
other can gain something in the science of sales^ 
manship from your experience T 

It doesn’t need to be written in flowery 
bookish English, for strictly between frieni 
we’re not so particular. But if it contains 
punch — pip or pep — something of real value 
that gets over — that’s what we want 

If your conscience won’t permit you to use 
all of the hotelman’s stationery, you need just 
give us the facts and we’ll tell our word juggler 
to sit down to his little Oliver and compose i 
tune that will harmonize most beautifully with 
the policy of this publication. 

Say! If you run across any humorous situ 
ations that will make good reading for leisure 
moments send them in, too. Thanks! 

Cigars! Did you sayt Sure. What’s your 
favorite ? 

The Suburban Hardware Company has been ine^r 
porated at Cleveland, Ohio, with a capital of $25,000 
the incorporators being John Nohstall, F^ank EiehenlaQ^ 
and water 8. Siemering. 


SIMONDS 

Blue Ribbon Line 

HAND SAWS 

lifSEBE is as good Quality and as Fine a Selling proposition as has ever 
’—' been offered Dealers. Hand Saws that are Distinctive — that mean 

satisfied customers for 
every sale. They are in 
stock, ready to ship today 
in all Standard 
lengths and points 
Cross-Cut 
or Rip. 
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A KEG OF NAILS IN SUSPENSE 

A recent window display of the Palace Hardware 
'o, attracted attention without departing from the pur- 
ose of any other window display—to sell hardware, 
o often moving gim-cracks or bathing girls or over- 
rown pumpkins or world news pictorially are used to 
ttraet attention to the window, but away from the 
ardware. Here the feature is made up entirely of 
oods from stock, as it should be. 


A good bi^ keg of heavy nails is suspended by a 
chain to a spring balance, so as to register the weight. 
The keg is opened at the front to show the nails. 
Above, this weight is hung by a single bolt secured in 
a block of glass by a rawlplug. The glass itself hangs 
from a wooden frame by chains, which are also secured 
above and below by rawlplugs. The window was put 
in by E. G. Hoy. 

Charles A. Dowd of the Dowd Sales Co., representa- 
tives of the manufacturers, believes this is the first 
window in the United States which has taken advan¬ 
tage of the display possibilities of this device. Other 
Western merchants are now planning similar displays 
with his co-operation. 


REDUCTION ON OFF’N’ON TIRE CHAINS 

The Pyrene Manufacturing Company announce a 
reduction in price on their Off’n'on tire chains, which 
makes this chain one of the best values to be had in 
the market. These chains are thoroughly practical in 
every way and the sales are rapidly increasing in all 
sections of the country. 


W. A. Bischel has disposed of his hardware business 
at Aurelia, Iowa, to Edgar Bapp. 


The Johnson Moore Hardware Co. recently incorpo¬ 
rated in Vincennes, Ind., with a stock of $50,000. 


Crystal Lake Lumber & Coal Co. has been incorpo¬ 
rated and will deal in lumber, hardware, paint, building 
materials, etc., at Crystal Lake, HI., and has been in¬ 
corporated with a capital stock of $50,000. 


Gacitty Lee Company of McGregor, Texas, have 
changed their name to the Lee Hardware Company and 
have increased their capital stock from $20,000 to 
$50,000. They are located at McGregor, Texas. 



MEDIUM PRICE SAWS 


m HESE are Manufacturers’ own brand saws, which retail at prices that immediately 
appeal to those who desire a general purpose saw — such as farmers, manual 
training students and the worker around the home. They are made of selected 
' steel, full taper ground blades and polished beech handles. 

We have them in stock ready for immediate delivery. 

Dealers should get our selling proposition. 


SIMONDS MANUFACTURING 


Portland, Ore. 
Seattle, Wash. 


“The Saw Makera” 


COMPANY 

San Frandaco, CaL 
Vancouver, B. C. 
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“H. W. SMITH —THE FLORENCE NUT” 

H. W. Smith, specialty salesman with Holbrook, 
Merrill & Stetson on the line of the Central Oil and 
Gas Stove Co., is known to his friends as ^*the Florence 
Nut*^ because of his enthusiasm and activity for Flor¬ 
ence oil cook stoves, ovens, water heaters, etc. Mr. 
Smith calls on the Northern section of the territory, 
while in the Southwest George Finney performs a sim¬ 
ilar service for the same line and house. 

Holbrook, Merrill 8c Stetson; Strevell-Paterson 
Hardware Co. and M. Seller & Co. are exclusive distrib¬ 
utors of the Florence products in their respective terri¬ 
tories of the West, under Osgood & Howell, factory 
sales representatives. 

Mr. Smith himself is a tried and true stove man, 
of whom no less an authority than Harry F. Hall de¬ 
clares that ^^he can talk louder and faster on the sub¬ 
ject (of Florence stoves and heaters) than the man 
who invented them .' * 

As a boy 16 years old Mr. Smith pitched into sales¬ 
manship as a clerk in a grocery store. Ten years later 
he stalled to travel as a crockery salesman for Prael 
Hegele & Co. After 14 years in Washington he became 
associated with the Great Western Stove Co. This was 
his entry into the stove business, and he also made the 
acquaintance of oil cook stoves at the same time. After 
five years in this work he tried another line during the 
war, just to convince himself that stove merchandising 
was his calling. So it came about that he took up his 
present work two years ago. 


LUFKIN TRY AND MITRE SQUARES WITH 
LEVEL 

The ‘'Universal’’ try and mitre square for wood¬ 
workers, which was recently brought out by The Lufkin 
Buie Co., Saginaw, Michigan, is now offered with, as 
well as without, level glass, known respectively as 
No. 65L and No. 65. 

This square is a popular style with graduated steel 
blade and moveable head. It is made in 9-inch and 12- 
inch lengths. 

Including the level, which will serve also as a 
plumb, the No. 65L in many places makes the handling 
of two tools unnecessary. 


P. A. Steinke, who has been conducting a general 
store and hardware business at Lincoln, has moved to 
Spokane, where he will open a new store with his 
brother, H. A. Steinke, as partner. 


THE JAMES HEDDON’S COMPANY 

The James Heddon’s Company, Dowagiac, Michigaa 
makers of the well-known line of Heddon fishing tacklf. 
have completed plans for the construction of a snbs^ 
tial addition to their office or administration bnildii^ 
which is to be 40 x 40. They have also recently btiil* 
an addition to their main factory building, for tk 
production of the new “ Wilder-Dilg-Lure ” and tk 
other feather goods which they are preparing to pr 
on the market. 

This company has recently been installing new ms 
chinery for the production of split bamboo fly rods acd 
salt water rods, in addition to the well-known line 
Heddon bait casting rods. 

In their new administration building the eompti; 
has made a novel departure in the arrangement of ^ 
special office section for the handling of patent matt^. 
which department will be equmped with a legal Ubrair 
and all filing conveniences. It will also contain cob 
plete records of all patent applications and their lii^ 
tories, pertaining to their line of manufacture. 

The Heddon Company also announces a new art 
ficial wooden bait for the 1923 season, which tk 7 
anticipate will prove the most popular production thtj 
have ever placed on the market. In developing tiu.^ 
new bait, this company claims to have brought 
important new developments with respect to the cc 
ordinating of certain features governing the movemefi^ 
of fishing baits, as emphasized by the combination o: 
the down-slanting front, which induces a radical wig 
gling movement, and the hinging of the body so as 
produce a flexing or worm-like movement. 

Hinged or flexing baits are, in themselves, not nev 
to the art, but the Heddon Company now have pater:- 
pending on the combination of established principles 
as well as the introduction of newly invented features 
which serve to violently actuate the flexing body, re 
suiting in a movement or action which proves so at 
tractive to game fishes. 

This company claims that this new bait marks i 
valuable and fundamental departure in the movement of 
artificial lures and they anticipate the enjoyment of i 
very extensive market for their distributors and then- 
selves. 


PERFECTION FREEZER 

The Alaska Freezer Co. are manufacturers of the 
New Perfection E-Z ice cream freezer. 

This is a simple, durable, practical, sanitaiy, iee 
cream freezer, making a smooth, hard cream in tk 
shortest possible time. 

It is economical in ice consumption, requiring oah 
one-third of the ordinary type. 

It has a separate cream container and opening, 
which prevents ice, salt or saltwater, from coming k 
contact with the cream. 

The ice and salt are placed in a separate openinf. 
the entire body of freezer revolves (like a chum) 
thereby allowing ice and salt to slide back and forti 
around cream container, in tub, insuring quickest 
freezing qualities. 

There are no gear^ or cogs, to become clogged, or 
retard operation of freezer as cream hardens, it elim¬ 
inates entirely the possibility of salt, ice, grease, or dirt, 
contaminating cream. 

It is finished in white enamel, with gold brouzt 
stripe, combining not only neatness of design and 
superior finish, but it’s construction warrants durability 
and easy operation. 

DID HE WOBK IN A HABDWABE STOBEf 

“Did you bring home that pane of glass for tk« 
kitchen windy, Patf” 

‘ ‘ Oi did not. Oi was after a twilve by fourteen, an ’ 
the only soize they had was fourteen by twilve.” 

“Ye fool, why didn’t ye get itf Ye could have pet 
it in sideways, couldn’t yet” 
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FIFTY-FOUR DISSTON WORKERS SHARE HONORS AT PLANT’S SEMI-CENTENNIAL 


F ifty years ago, 1872, the 27th of September fell 
upon a Friday. This day had been planned for 
breaking ground for the Disston factory at Tacony. 
Henry Disston, the founder of Henry Disston & 
Sons, Inc., who, needing room for expansion, had 
planned to build a new factory in Tacony, suddenly de¬ 
cided that Friday was no day to start such a venture. 
He immediately got in touch with Samuel Bevan, his 
chief engineer, and William Smith, who afterwards be¬ 
came his chief engineer. These three gentlemen made 
the trip to Tacony one day before schedule—on Thurs¬ 
day^ the 26th of September, and started the first exca¬ 
vation on the present Disston site. No time was taken 
to lay a corner-stone. 

So at the recent semi-centennial celebration of 
moving to the new plant, one of the events was to lay 
a corner-stone for this first building. 

Assisting Jacob Disston, Sr. (the only surviving son 
of the founder of the works) in the laying of the corner¬ 
stone, was William Smith, who fifty years before had 
assisted Henry Disston in the original breaking of 
ground. Of equal and even more unusual Interest, in 
seats around the corner-stone, were 54 employes who, as 
young men, were working for Disston upon the day the 
Tacony plant was started, half a century ago. Each 
one of these 54 men has to his credit fifty or more years 
of continuous service in the various departments. This 
is a record of which the firm is justly proud and one 
which probably cannot be duplicated by any other 
manufacturing firm in the United States. 

In 1840 Henry Disston, single-handed, manufactured 
saws in a small cellar on Bread street, near second 
street, Philadelphia. In 1846 he leased factory space 
on Front street, where he could have access to steam. 
Three years later the boiler exploded, demolishing the 
plant. Immediately the erection of a factory was begun 
on a lot adjoining—four stories high, brick, 30x60 feet. 
This building formed the nucleus of the later commodi¬ 
ous factory at this location. 

In 1871, the business having outgrown the Front 
street quarters, the firm purchased a tract of six acres 
of land in Tacony, a suburb of Philadelphia. Next year 
plans were completed and ground broken for the first 
building on the Tacony site—the first of the present 
sixty-eight factory buildings now covering the sixty- 
five acres of the present Disston plant. Among the 
articles which were sealed in the corner-stone, which 
now marks this spot, are two of more than passing note, 
viz: models of the Disston No. 7 and D-8 hand saws. 

Many craftsmen in every section of the civilized 
world will experience a sense of personal interest to 
learn that the No. 7 model occupies a nook in the corner¬ 
stone. Millions of these original Henry Disston saws 
have been purchased. Many really have won the affec¬ 
tion of their owners because of their excellent quality 
and years of association. Some of them occupy positions 
of honor in the tool chest; others have been handed 
down from generation to generation as heirlooms. 

Even a greater number of craftsmen will be inter¬ 
ested in learning that the D-8 model has been placed in 
the corner-stone, for the D-8 is, indeed, “the saw most 
carpenters use,“ and in addition, it has the distinction 


of being the original skew-back, designed personally by 
the founder of Disston Saw Works. 

William D. Disston, grandson of the founder of the 
Disston Works, voiced the sentiment of the firm when 
in his address he turned to the remarkable assemblage 
of loyal, long-service workers and with real emotion 
said: “We are proud of the fact that we are in the 
presence of you fifty-year veterans who by your loyalty 
and efficient workmanship have had a great deal to do 
with the expansion of the plant. This corner-stone is 
not only deaicated to the ground-breaking incident on 
this site September 26, 1872, but also to the loyal co¬ 
operation of you men, tind the veterans who have gone 
before you.“ 

Of these fifty-four veterans, thirty-two are now 
actively employed in the Disston plant. The lengths of 
service range from 50 to 60 years. Two brothers, Will¬ 
iam and Isaac King, aggregate 108 years of service. 
George Arnold, a fifty-five-year veteran, has two 
brothers working in the plant. These three men and 
their six sons—all of whom are in the Disston Works— 
have to their credit an aggregate record of 264 years 
of Disston service. Three generations of “ veteran “ 
Emmetts work in the Disston plant, while the fourth 
generation of the Davenport family is now employed 
by the firm. 

It is interesting to learn from records that the 
number of Disston veterans is showing a steadv in¬ 
crease year by year. Ten years ago the list numbered 
twenty-one; today, fifty-four. 



Placing tke comer-atone to mark whore ground was broken for 
the first building on the present Disston factory side. The 
Disston business was founded in 1840 and moved to the present 
location In 1872, Just 50 years ago. Mr. Jacob Dlsot^ son 
of the founder, on the left, and Mr. William Smith, who helped 
break ground for the factory 50 years ago, on the right. 
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GAUSE REPRESENTS PARKER LINE 

The Parker Supply Co., Inc., of New York, an¬ 
nounces that they have appointed the G. W. Gause Co. 
as their sales agents on their line of hardware special¬ 
ties for the Western territory. 

Among the new Parker products is a line of hardened 
screws which can be used to cut their own threads in 
metals. These are of three general kinds: self-tapping 
screws which eliminate tapping in joining together two 
metal sheets; sheet-metal screws which replace the use 
of stove bolts, tap bolts, rivets and other costly pro¬ 
cesses of joining and making fastenings to sheet metal; 
drive screws which cut their own threads and turn 
under the blow of a hammer instead of the turn of the 
screwdriver, as with other screws. 

Other Parker products include sash chain, metal 
punches and the Shur Grip file handle, which cuts its 
own thread on the tang of the tool. The general offices 
of the Parker Supply Co., Inc., are located at 785 East 
135th street. New York. 


NEW STARRETT SPRING DEPTH GAGE 

The L. S. Starrett Co., Athol, 
Mass., announces a new spring 
depth gage. No. 48, for quick 
measurement work. 

This gage is said to be par¬ 
ticularly useful for measuring 
the depth of small holes and 
similar work. The contact end 
of the rod is ground square in¬ 
stead of convex, making the 
gage easier to manipulate when 
measuring from a plane surface 
to a very narrow shoulder. 

The capacity of the gage is 
3 inches. Its base is 2^ inches 
long and 4/10 inch thick. The 
rod is inch diameter. 

Noteworthy features are the 
extra long base and the fact 
that the base and contact point are hardened and 
ground instead of being lapped. 

As may be seen from the illustration, the new gage 
is very attractive in appearance. 


PERFECTION COOLER COMPANY'S 
OUTING 

In line with their custom, the Perfection Cooler 
Company, manufacturers of Hygienic Coolers, of Michi¬ 
gan City, Indiana, recently held their second annual 
field day exercises, which were attended by all their 
employees and traveling representatives from various 
sections of the country, and other friends of President 
Boggs. 

After a number of short talks a field day contest 
took place, including golf, baseball, horseshoe throwing 
and kindred events, prizes being awarded at the ban¬ 
quet, which was given in the main dining-room of the 
clubhouse. 

Watson B. Miller of Washington, D. C., a former 
overseas veteran, presided as toastmaster. 

A memento of the occasion—a miniature production 
of the Perfection Cooler—was distributed to all. Ad¬ 
dresses were made by President Boggs and other of¬ 
ficials of the company, and all voted the day a huge 
success and another means of cementing the Perfection 
family. 

A. J. Stoehr & Son have bought the Hawkeye Hard¬ 
ware Company from Luther Kelley at Cedar Rapids. 
They will continue under the name of the Hawkeye 
Hardware Company. Messrs. Stoehr were formerly in 
the hardware business at Luana, Iowa. 


NEW RUSSELL & ERWIN MM 
KNOB LOCK 

Russell & Erwin Mfff. Co. 
originator of the steel lock, both 
rim and mortise types, is plaeiiu 
on the market a new upright rim 
knob lock. No. 4800, and a 
horizontal rim knob loek,No.420>; 
both made entirely of steel excei: 
the latch bolt and the hub. 

Although they are only inei 
pensive rim locks, the same earr 
has been bestowed on their manufacture—in the perfee: 
(fitting of the lock ease and the cap and of the Mts ii 
the case—that is characteristic of all Busswin hardware 

Being made of steel, they are light in weight, jr. 
have great strength and durability and are indc^ 
structible. 

The finish is a glossy japan. 

The machines which produce these locks are ^ 
cially designed, high-speea, automatic presses opent^ 
with clock-like regularity and with absolute precisioi. 
insuring a uniformity of product not ordinarily obtaue: 
in locks of this grade. 

NEW NO. 34 DOMESTIC GRINDER 

The Lf u t h e r Grindfr 
Mfg. Co. of Milwanket 
Wisconsin, have recenti^ 
announced a new 4-iB(: 
tool grinder for domestm 
use to the trade. 

It has a one-piece case 
patented scissor and kniir 
sharpening attaehmca: 
and is equipped with i 
4 X Dimo-Grit tj>: 
wheel. 

It is smooth and euj 
running, and will last f 
years. 

It is enameled a rifb 
Harding blue, baked by special process. Has aa ir 
tractive red, gold and black label. 

A very attractive, compact, general utility grindr' 
made to retail at two dollars each. 

For complete information, write Liuther Grinder 
Mfg. Co., 285 South Water street, Milwaukee, Wis. 

CAN HANDLE ANOTHER LESTE OR TWO 

The Graf Sales Co., established in the automotite 
and machinery supply trade of the West for the Us: 
five or six years, announce an extension of their or 
ganization to take on one or two straicrht hardw&re 
lines. 

Louis Graf has been a leader among his fellows ii 
the trade, both in establishing the products of tie 
manufacturers whose goods he was representing as 
well as in spreading a spirit of friendliness and % 
disposition to work together for the general interest 
on the part of the different factors in the trade. 

The Graf Sales Co., now includes the followini 
personnel: 

Louis Graf, Max I. Grag, 8. Graf, L. G. Lehons^e 
R. Wollenweber, E. McLellan, A. J. Harthom and ^ 
Beebe. The Company can cite the strongest references 
from manufacturers they have represented, from bnvt:« 
in the Western trade and from banks. Their heai- 
quarters are at 304-310 Williams Bldg., San Francis), 
where they will be glad to confer with any ma!i> 
facturer desiring representation in the westeni terri 
tory. 

C. D. Murphy Hardware Company have recently suf 
fered a fire loss amounting to $12,000 at GreenVcM>i. 
Arkansas. 
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Drafted at direction of the Governor 
mm because of public demand for changes 

mrnfkjgk from existing laws. 

^mm m^m Careful study made months before legis- 

lature convened, by experts, architects 
and engineers, public officials, health 
* I ■ BH officers, fire chiefs, building inspec- 

fllii tors, etc. 

^ Passed unanimously by Senate and 

tfOflWy Assembly. 

Encourages decently built homes. 

Gives preference to detached homes and 
flats rather than tenements. 

Provides moral and fire safeguards. 

Does not impair requirements for 
health, safety, comfort and convenience 

THT _# m of occupants. 

Makes permissive use of properties 
** practically outlawed by impractical un- 

necessary requirements. 

Permits construction consistent with 
modem practice. 

Encourages new buildings; makes more work for labor, reduces 
costs. 

Will reduce rentals, lower taxes and insurance. 

Safeguards life, reduces fire hazards, protects women and children. 

Does not prohibit wooden shingle roofs approved by city officials. 
Does not affect existing roofs at any time. 

Investigation disproves misrepresentation of opponents. 

The self-evident merits of this law command support of all public- 
spirited citizens. 

Endorsed by 

SAN FBAKCISOO BEAL ESTATE BOABO mU^ 

LOB AKOELBS BEALTT BOABD *fr 

OAUTOBNIA BOTTSINO ABD BUtLDINO INSTITXrTE 
BOILDINQ OWBEBS' ASSOOIATIOB 
HOTELBIEN’S ASSOOIATIOB 

THE DAVID SOANNELL OLXTB, Inc. . 

(which comprises 98% of all officers and members of the 
San Francisco Fire Department) 

OPEN FOBUM. COMMONWEALTH CLUB, SAN FRANCISCO _1_ 

CALIFORNIA FIRE CHIEFS’ COMMITTEE 

AMERICAN INSTITUTE OF ARCHITECTS ^ W***^^* 

(SAN FRANCn[SCO CHAPTER) 

—AND NUMEROUS OTHER CIVIC BODIES AND CLUBS t 




TBDTR 

0hout 

State 

Hflsislitf 

Latvr® 


.Oil 


StateBallot 

Nbvember 

Electiofti 
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DEMAND FOR NOVELTY KNIVES 

While working at his trade as a cutler^ Reuben 
Landis, in 1879, observed that some horn handles were 
transparent to a certain extent. The thought flashed 
upon him that by placing a person’s name or other 
matter beneath the handle it could be adopted as a 
means of identification. He immediately made appli¬ 
cation for a patent covering this idea, which was 
granted in November of the same year. A few dozen 
knives of one pattern were made, nothing but the names 
of the individuals purchasing them being placed be¬ 
neath the handles. These were readily sold, indicating 
the future possibilities of the venture. 

It was suggested by a prospective customer that a 
picture be put on one side. This was done, and lodge 
emblems were added. A more transparent substance 
was secured for the handles and the evolution from the 
crude idea toward a perfect knife was begun. 

As the business began to grow a partnership was 
formed with his brother, Harry Landis, under the name 
of Landis Bros. Their efforts were confined mostly to 
the immediate locality of Canton, Ohio. A few years 
later Reuben Landis died and Hany, his administrator, 
offered the patent and business for sale. 

At that time Major A. Vignos was postmaster of 
Canton, and Alvin Hurford a mail carrier. Mr. Hurford 
learned of the Landis business and with Major Vignos 
purchased it in the early part of 1886. Thus the Novelty 
Cutlery Co. of today came into being. Mr. Hurford 
went on the road, establishing agents; Major Vignos 
superintended the manufacture and attended to the 
correspondence. 

Before the end of the year, the force of workmen 
had doubled, and in the spring of 1887 a portion of the 
present factory was built, a building of 40x100, two 
floors with provision on the third floor for the photo¬ 
graph department, giving a floor space of 8100 square 
feet. In the printing department a small job press was 
installed to replace the two self-improvised hand ma¬ 
chines used for printing presses up to this time. 

Before the close of 1887 all the old hands who had 
experience in cutlery work and still lived in Canton 
were given employment and steadily the business in¬ 
creased. In 1892 the interest of Alvin Hurford was 
purchased by Major Vignos, who became the sole owner. 

At the inception of the business the executives de¬ 
termined to make the best knife they knew how. Guided 
by this principle and with the experience of those in 
their employ, they built better than they realized. When 



MAJOB A. VIGNOS, 

President Novelty Cutlery Co., beside what is said to b« ti- 
largest perfect working model knife ever made. It weighi 
pounds and measures 5 feet 1 inch with the blade open. 

the novelty of the handle no longer attracted, the dr 
mand continued, due to the quality of the knives. 

In 1897 a building for the photographic work wv 
erected and thoroughly equipped for the reqnirementi 
demanded from this department. A building 50x50 wi* 
erected, the first floor being divided, one half 
occupied as offices and the other half as a shippisi 
room. The decorating department, where the picture- 
are attached to the handles, was given a part of 
second floor. In 1902 the prosperity which permeate 
the entire country, manifested itself in the business, iii 
further additions were made, bringing the floor sput 
up to nearly 30,000 square feet in factory, office ui 
photograph buildings. The same year an electrir 
lighting plant was installed, as many of the departmcati 
were running overtime. 



PRESENT NOVELTY KNIFE FAOTOBT AT CANTON, OHIO 


Digitized by i^ooQle 



November, igzz 


HARDWARE WORLD 


141 



Original Factory When the Company Was Founded 


I Just preceding the beginning of the World War the 
I company made preparations to manufacture a general 
I line of knives and razors and was in shape to do a gen¬ 
eral business with the hardware stores, but about the 
time their catalog was ready for distribution the call 
to war came. Skilled workmen were needed for serv- 
[ice in government munition plants and machinery for 
the production of war materials. As soon as the 
armistice was signed they began planning to supply the 
trade with a full line of knives and razors with the kind 
of handles their customers had been educated up to 
buying. 

The line of transparent handled knives are known as 
^'Made to Order Knives,” just as much so as a suit of 
clothes made to order by a merchant tailor. A cus¬ 
tomer for one of these knives makes his own selection 
as to kind of pictures to go under one side of the knife 
with his own printed name and address under the other 
side of the knife, in addition to which the customer 
^specifies the kind of blades to be inserted in the handle. 
lNo two of them are exactly alike so far as the handles 
and blades are concerned. 

I The company is prepared to furnish to the hardware 
.trade a high grade dependable line manufactured from 
>American material by American workmen, having ad- 
.hered to this standard in 36 years of making the trans¬ 
parent handled knives. 

Sorting the Temper of Bazors 

In addition to furnishing razors in the different 
^style handles and different width of blades, they supply 
three different degrees of temper in the razor blaaes. 
Any of the tempers makes a first class blade, but those 
wanting a soft, medium or hard blade can have their 
wants filled. In tempering razor blades they first must 
be made extremely hard, and the tempering process is 
drawing back or softening slightly this extreme hard 
brittle condition. The more you heat a hardened blade 
the softer it becomes or the more you draw the temper 
in it. 

A blade marked H350 means that the temper has 
been drawn to a temperature of 350 degrees and is still 
extremely hard, but this drawing process has toughened 
it and made it useful for shaving purposes. M375 
a medium temper and the blade has oeen drawn to 375 
degrees. The ^00 is a softer blade and the temper has 
been drawn to 400 degrees. 

With this variation, merchants are in a position not 
only to meet the exacting reouirements of individual 
customers but also to sell to oarbers who have never 
been supplied with a razor which could be identified 
with any certainty, whether soft, medium or hard. 


The Marble-Card Electric Co., also known as the 
Western Distributing Co., have opened an office as 
manufacturer sales representatives at 114 Sansome 
street, San Francisco. They are interested in any new 
lines of electrical or household appliances where manu¬ 
facturers desire sales representatives. 


George News Hardware & Implement Co. has traded 
his business for the farm of Gus Meschke at Hoising- 
ton, Kan. 


CHANGE IN CRONK & CARRIER 

A recent change has taken place in the Cronk k 
Carrier Manufacturing Co. organization. 

Mr. Carrier, who was one of the founders of the 
business in 1883, has disposed of all of his holdings to 
Fayette Nims of Hornelf, New York, who likewise be¬ 
comes president. 

Mr. Nims has been interested in and salesman for a 
large wholesale hardware concern for some fifteen 
years and has a wide acquaintance with the hardware 
trade. He has not only taken over Mr. Carrier’s stock, 
but the stock of all the Carrier family. 

The other two officers of the company have been 
connected with it for many years, Mr. Elmer L. Cronk 
having had charge of the production since the retire¬ 
ment of his father, a number of years ago. 

The name of the company will not be changed. Mr. 
W. J. Wetmore continues as secretary and treasurer. 

They are manufacturers of a line of garden tools, 
pruning shears, pliers and other hardware specialties 
which are marketed through the wholesale hardware 
trade. Plans are being made for expanding and en¬ 
larging the business. 


OP-AL ELECTRIC SOLDERING IRON 
FURNACES 

The Op-Al 
Electric and 
Mfg. Co. of In¬ 
dianapolis, Ind., 
have placed on 
the market a line 
of electric solder¬ 
ing iron furnaces 
made in three 
sizes. They are 
more reliable 
than the electric 
soldering iron — 
sell at a competitive price and are fully guaranteed. 
This is only one of a line of heating devices for the 
home, beauty parlor and the workshop which their 
catalog shows and which every dealer selling electric 
appliances should have. 


EVEREDI FOLDING CAMP BED 

The Everedi Folding Oftmp Bed has been announced 
as new in design and the most up-to-date, camp bed on 
the market. When rolled up it measures 48 inches long 
by 6 inches in diameter and can be readily carried on 
the running board of a car. 

The frame is of specially treated pipe and angle iron, 
^ving it unusual stren^h and rigidity. Two heavy 
leather straps with buclues, placed at the head of the 
bed, permit the user to stretch the metal fabric to suit. 
It is free from all bolts and screws and there is no 
wooden frame to break or split. 

The bed is the invention of J. H. Murphy, an em¬ 
ploye of the Honeyman Hardware Co., and is being 
marketed by him. All communications should be ad¬ 
dressed to the Everedi Bed Co., Box 3049, Portland, Ore. 
The bed retails for $18 and a large number were sold 
last year. 


Del Ellsworth has purchased the hardware stock of 
I. B. Friesen at Chester, Neb., and has moved the stock 
to Fairbury, Neb. 


Wm. C. McGowan has purchased the Monrovia Hard¬ 
ware Company of Monrovia, and has taken possession. 
The firm name, however, will remain the same. 


The B. C. Milton Hardware Company has been in¬ 
corporated in Chicago at 204 West Lake street, with a 
capital stock of $20,000 by Boland C. Milton, Felix 
Mondrowski and N. S. Milton. 
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“PERFECT HANDLE’’ TRADE MARK SOLE 
PROPERTY OF H. D. SMITH & COMPANY 

H. D. Smith k Company of Plantsville, Connecti¬ 
cut, well-known manufacturers of the “Perfect 
Handle “ line of drop forged tools, recently had 
brought to their attention the fact that certain 
dealers are selling a line of inferior tools and screw 
drivers under the name of the “Perfect Handle,“ 
especially under the name of the “Perfect Handle“ 
screw driver. They have served notice on such 
dealers that this is infringement of the trade mark 
and patent of the H. D. Smith k Company and that 
they would not tolerate the sale of any goods under 
this registered trade mark brand, except goods of their 
own manufacture. 

A manufacturer who exercises the care they do in 
the making of their tools, is naturally jealous of the 
reputation and good service to dealers who are 
handling this line. They intend to protect the trade 
that has been established and will prosecute all in¬ 
fringers. 

They will be glad to have any of our readers advise 
them of any similar instances of infringement of their 
trade mark. 


FRED J. MEYERS CATALOG NO. 66 

The Fred J. Meyers Manufacturing Co., Hamilton. 
Ohio, have recently issued an attractive catalog of 
almost 200 pages, showing their line of wire, iron and 
bronze work, nickel guards and railings. 

This catalog includes their entire line of sifters 
and sieves, of every kind — sand, gravel and coal 
screens, steel casting brushes, dipping baskets, covers 
and nests, breeding cages, wire display racks, spark 
and fire guards, adjustable folding fences, fences, 
gates, table fittings, machinery guards, fire-proof 
elevator enclosures.. This is a catalog merchants 
would find valuable for reference. 

They will doubtless be glad to send a copy to any 
of our readers upon request. 

Dealers often have calls for a class of work made 
to order and in such cases all they have to do is send 
Fred J. Meyers Manufacturing Co. the measurements 
and they can ship direct to the dealer's customer, 
thus saving the expense of stocking these goods and 
at the same time allowing the dealers a good profit. 


ATTRACTIVE BRASS GOODS CATALOG 

Schlangen Bros. Company, manufacturers of brass 
goods, including hose fittings, lawn sprinklers, nozzles, 
couplings, clamps, valves, hose accessories, whose office 
and factory is located at 2435-2441 Irving Park boule¬ 
vard, Chicago, have just issued a very attractive catalog 
of their complete line, many of the items being shown 
in the natural colors. 

They claim for their line of quality goods the low¬ 
est prices consistent with quality and good service. 
This catalog is valuable for reference, and they will 
doubtless be glad to send it to any of our readers 
upon request. 


“MONOGRAM CAP” SALES POLICY 

The General Automotive Corporation, 625 West 
Jackson boulevard, Chicago, manufacturers of the well- 
known “Monogram" self locking radiator cap, has re¬ 
cently been admitted to membership in the Automotive 
Equipment Association. 

Jirah D. Cole, recently field secretary of the associa¬ 
tion and previously division manager of the Pyrene 
Mfg. Company for many years, has been engaged by 
this corporation as supervisor of merchandising. 

This will assist in the maintenance of a consistently 
clean policy of national distribution for “Monogram 
Cap" exclusively through efficient and reputable auto¬ 
motive equipment jobbers. 



“HELPING THE HARDWARE 


DEALERS SELL” 

is the title of a new booklet issued by the Smith k 
Hemenway Co. of 261 Broadway, New York. It is 
attractively gotten out in colors, emphasizing the need 
of a dealer making use of his sales windows, giving 
suggestions as to window displays, the value of keep¬ 
ing in close touch with prospective customers, and 
calling attention to a number of booklets advertising 
the Red Devil line of tools adapted for the farmer, 
mechanic and home owner. 

Smith k Hemenway Co. also furnish an attractive 
easel display for counter use, and circulars and folders 
for enclosing in mail. They are advertising their line 
to mechanics and to the consumers generally, which 
naturally brings customers to the dealers' stores in 
their respective localities. 

They will be glad to send a copy of this booklet 
as well as to furnish their literature and helps to our 
readers who are interested. 


CANVAS PRODUCTS CO. SUCCEED 
TEXTILE PRODUCTS CO. 

Announcement has been made by the Textile Prod¬ 
ucts Company that they have sold the Canvas Products 
plant of that company to a new organization, the Can¬ 
vas Products Company, who assume all right, title and 
interest in all orders, contracts, etc., pertaining to the 
canvas products plant. They are prepared to fill all 
orders for tents, wagon covers, paulins, bed sheets, 
cotton picker sacks, ore bags, gprass catchers, awnings, 
curtains, cotton, enameled and waterproof duck, bunting 
and kindred products. 

The officers and directors of the new company were 
the controlling stockholders of the Textile Product? 
Company. Their address is 1236-1244 South Seventh 
street, St. Louis, Missouri. 


BARTLETT’S NEW WESTERN AGENTS 

The Bartlett Manufacturing Co., Detroit, announces 
that the General Equipment Co. will henceforth be 
their Western sales representatives, in the territory 
west of the Rocky mountains, selling snips, tree trim¬ 
mers, pruners, etc., to the jobbing trade. 

The General Equipment Co. was organized during 
the past year by Leland E. Green and F. A. Blaisdell, 
two hustling, energetic, hard-working young men who 
have both had wide experience in the ha^ware and 
machinery business and in sales work. Their busines? 
has grown rapidly, as has their popularity with the 
trade, and they should furnish the active, sincere repre¬ 
sentation that the Bartlett line deserves. Their head¬ 
quarters are at 25 Minna street, San Francisco. 


J. B. Foster k J. B. Kagy have purchased the hard¬ 
ware business of I. B. Wright at McCool, Neb. 
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ELECTRIC UNITS COMPLETE 
WITH ADAPTOR 

Edwin L. 
W i e g a n d 
Com pany, 
422 First 
avenue, 
Pittsburgh, 
Penn., has 
placed on 
the market 
a line of 

electric range lids complete with adaptor to be used in 
connection with electric ranges or for converting gas, 
oil or coal ranges into electric units. 

These adaptors contain their standard heavy duty 
* * Chromalox units, the resistor of which is imbedded 
in the cast iron top under hydraulic pressure and held 
rigidly in place by an insulating compound, which is 
also a good heat conductor. 

The adaptor is made of cast iron to withstand rough 
abuse with all terminals well insulated and completely 
covered to prevent trouble from grounds or short 
circuits. 

Each unit is designed for three heats with wattages 
ranging from 660 to 2000 and several different sizes. 

The adaptors are so designed that three legs can be 
attached by means of thumbscrews with a three heat 
switch substantially fastened to make a sturdy utility 
stove for home, office, hospital, industrial or other 
desired uses. 

They will be glad to give further information to any 
of our readers upon request. 


‘‘RED DEVIL’’ BOTTLE CAPPER 

The ‘‘Bed Devil*' tool 
people, the Smith & Hemen- 
way Company, Inc., Irving¬ 
ton, New Jersey, have re¬ 
cently placed on the market a 
bpttle capper embodying a 
number of excellent features. 
It will cap all bottles with a 
standard neck, whether large 
or small. All bottles are 
sealed absolutely air-tight. 

The operation of the “Bed 
Devil” bottle capper is very 
simple. The device is fas¬ 
tened to a table, any size bottle is inserted as illus¬ 
trated, a crown cap is placed over the top of the bottle. 


and pressure is applied on the handle. The result is a 
perfect air-tight seal. It is impossible for the cap to 
fall out. It is said that there are no pai'ts to get out 
of order or break. The device is linished in dull 
nickel and packed in an individual carton. 

The “Bed Devil" bottle capper should prove in¬ 
valuable in the household, and to the housewife, for 
bottling catsup, root beer, fruit juices, home beverages 
or any liquid that requires an absolute, air-tight seal 


A USEFUL HAND VISE 

The new Starrett Hand Vise, No. 
200, recently placed on the market 
by the L. 8. Starrett Co., Athol,Mass., 
is said to have a wide range of use¬ 
fulness in the machine shop, garage 
and home. It is claimed to be par¬ 
ticularly suitable for work around 
speed lathes, drill presses, etc. 

An outstanding feature of this 
vise is the adjustable handle, which 
may be clamped at any point within 
a radius of 180 degrees. This opens 
up many uses of the vise where it 
would be difficult or impossible to 
use a vise with a straight handle. 

The stationary jaw has three V 
grooves for clamping cylindrical 
pieces, such as wire. The rod and 
spring, shown in the illustration, 
prevents the adjustable jaw from flopping around when 
opening or closing the clamp. 

The capacity of the vise is 1 inch. The depth 
from the end of the jaw to the first screw is 
inches. All steel parts are case hardened and the 
handle is hard wood stained and polished. 


PASSING OP WELL-KNOWN 
TEXAS MERCHANT 

Frank J. Knesek, a prominent business man of 
Moulton, Texas, passed away at his home recently, 
after a long illness. Mr. Knesek was a native of 
Texas, having been bom in 1862, and was in every 
sense a self-made man, his parents having died when 
he was a mere youth. He learned the tinners’ trade 
and later engaged in the hardware business at Fay¬ 
etteville and Schulenburg, afterwards removing to 
Moulton. 

A number of years ago he admitted his son, E. J. 
Knesek, to partnership in the firm, the firm name being 
F. J. Knesek & Son. He is survived by his wife and 
three children. 







The American Gas Machine 
Company of Albert Lea, Minn., 
manufacturers of the well 
known American Kampkook 
and other Kampkooking appli¬ 
ances, have announced four 
new Kampkooks for 1923 in 
addition to their former mod¬ 
els. Two of them, the No. 4 
and No. 10, are shown herewith. 

The outstanding new fea¬ 
tures of all of these new Kamp¬ 
kooks are the heavy steel tops 
with round iron grates, pressed 
steel detachable legs, and fold¬ 
ing wind shield. They are all equipped with detachable tank, a great 
convenience in filling the stove, especially when filled from automobile 
supply tank. 

The cover on Kampkook No. 4 is permanently attached to case, fitted with strong supports so that it may be 
used as a warming shelf. 

The No, 10, which is a three-burner stove, can also be had with long legs, which bring the top of the stove 
twenty-seven inches from the ground, a conifortable and convenient working height. All of these new Kamp¬ 
kooks are equipped with master burner, which, when generated, requiring about one minute, produces gas for the 
other burners, which may be turned on or off like the burners in a gas stove. 
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INSroE AND OUTSIDE MICROMETERS 

Those handling fine tools, partieolarly for the 
machinery and auto supply trade will appreciate the 
recent announcement by Goodell-Pratt Company of 
their No. 618 Inside Micrometer, to team with No. 622 
Outside Micrometer in helping every mechanic work to 
the closest limits in such operations as fitting pistons 
to cylinders. 

The inside micrometer makes all inside measure¬ 
ments by 1-1000 inch from 2 to 6 inches. Four measur¬ 
ing rods are furnished and also a hardened steel collar, 
which can be slipped over any rod between the shoulder 
and chuck. Each micrometer is furnished with a long 


handle for use in places that cannot be reached with 
the hand. Extra rods not in use are kept in this hollow 
handle for convenience, safety, and preservation. The 
list price of the instrument complete with handle, rods 
and collar is $12.00, and a leather ease is $1.80 extra. 

The outside micrometer is made to measure the 
same range with the same accuracy. It is fitted with 
three extra anvils to suit varying conditions. The 
accuracy of the entire tool is guaranteed, and its list 
price is $25.00, with a leather case for $3.20. For 
smaller outside measurements, Batchet Micrometer Cal¬ 
iper No. 2B ranges from 0 to 1 inch by thousandths of 
an inch, and No. 20B ranges from 1 to 2 inches. The 
list on each of the latter is $13.50. 


DEVELOPING ONE TOOL INTO A WHOLE MACHINE SHOP OP USEFULNESS 




Starting with the idea that The Hole Shooter, 
an electric portable drill, could be adapted to 
many other uses in addition to the drilling of 
holes, the A. H. Petersen Manufacturing com¬ 
pany of Milwaukee, has developed a number of 
unusual attachments which make this tool a 
whole machine shop of usefulness. 

Practically all these inventions have been 
designed particularly to meet various require¬ 
ments of the gari^e and service station, and in¬ 
dustrial plants. With these attachments^ there 
are many practical uses for an electric tool 
like the Hole Shooter, that it becomes more 
productive than a mere electric drill could ever 
be. Many garages have found it possible to do 
work, with the Hole Shooter and its combi 
nations, which heretofore required separate units 
of equipment costing many times the price of 
the Hole Shooter combination. 

Amonff these inventions is a Badial Port¬ 
able Drul Press Stand, remarkable for its 
simplicity. Other inventions include a Battery 
Terminal Opener; End Bristle Wire Brushes of 
various grades and sizes which are mighty use¬ 
ful in removing carbon from cylinder heads, 
burnishing work, removing paint and varnish, 
etc.; a Commutator Saw-Wheel on a flexible 
shaft; Botary Taper Piles; special emery grinding wheels; special Buffers, which are used to excellent advantage 
in simonizing bodies as well as for ordinary buffing work, and many other attachments. 

The Drill Press Stand is designed to hold the Hole Shooter portable electric drill rigidly at any angle 
vertically or horizontally. When adjusted for use in a perpendicular position, the combination serves as a 
portable drill press. With the Hole Shooter adjusted in a horizontal position, the combination serves as an 
Electric Grinder, Buffer or Polisher. 

The spindle Speed of the Hole Shooter is high enough to make this thoroughly practical. Machines of 
larger capacity will not do work of this sort because of their necessarily slower spindle speed. 

Garages and shops have been able to eliminate the purchase of two distinct and expensive units by adapt¬ 
ing this Hole Shooter Qombination to their work. The saving in most instances has been over 60 per cent in 
initial cost. Operating cost is also reduced, so this equipment is a profitable investment. 

The complete Drill Press Stand weighs only 30 pounds. With the Hole Shooter included, the total 
weight is only 34 pounds. 

The simplicity of its construction brings the cost low and eliminates possibilities of the outfit getting 

out of order. Sensitive and accurate control of the Drill Press Back is obtained without resorting to ex¬ 

pensive and cumbersome counterweights, chains or spiral springs which are embodied in other small Drill 
l^ess Stands. 

The Battery Terminal Opener is a simple, effective lead cutting drill bit, developed after extensive ex 
periments. It cuts a hole 13-16 inches in diameter. The shank of this drill is turned down to fit the ^ 
inch Jacobs Chuck of the Hole Shooter. 

The End Bristle Wire Brushes are particularly desirable in various classes of garage work. The atiffer 
brushes are practical for cleaning carbon from cylinder heads. They are made in two sizes suitable for getting 
into cylinders of large and small diameter. Other brushes are suited to removing rust and hard encrusted 
dirt from springs, wheels and under-castings of cars, burnishing metal parts before refinishing, removing 
paint and varnish, cleaning rough castings, polishing and sanding wood surfaces, etc. 

The Hole Shooter itself, used with regular drill points is veiy valuable in garages, service stations, 
machine shops, maintenance departments, etc. Its drilbng capacity is up to hk inch in metal and up to 5-16 

inch in wood. The new Hole Shooter has a motor that cannot be stalled on any work within its rated capacity. 

Drilling oil holes, holes for fenders, snubbers, installing instruments on dash or cowl, making special wiring 
holes and many other uses are within the range of adaptability of this four-pound portable electric drill. 

Full details, descriptions and prices can be secured by writing to the A. H. Petersen Manufacturing com¬ 
pany, Milwaukee, Wise. 


Digitized by 


Google 












November, 1922 


^1 /* RDWARE WORLD 


145 


ANOTHER HTGRADE PLANT ADDITION 

The new four-story 50x100 ft. addition to the plant 
of the Hygrade Lamp Company of Salem, Mass., com¬ 
pleted recently, by a curious co-incidence connects the 
two main structures of the Hygrade plant and forms 
the bar of a perfectly shaped letter The com¬ 

plete plant now contains over 105,000 square feet of 
connected floor space, and has a capacity of 30,000 
lamps a day. 

The most important departments to have quarters 
in the new building will be the engineering and quality 
iepartments, which will have every facility for carrying 
jn their extremely important work. The top floor will 
be given over entirely to a cafeteria and assembly- 
room, where the various Hygrade activities can bo held. 

This modern and complete plant typifies the steady 
progress which the company has made since its founda¬ 
tion, twenty-one years ago, and tnis is the third sub¬ 
stantial addition to be made since the first of the pres- 
ant building was erected in 1916. 

The Hygrade Lamp Company is large enough to take 
Full advantage of all the economies of quantity produc¬ 
tion, automatic machinery and modern industrial organi¬ 
zation; while, on the other hand, it is small enough to 
?ive its owners direct, active supervision over all parts 
3f the business. The owners are both its executives and 
its stockholders, so that every man who participates in 
the profits is actively at work in the plant. 

The Hygrade organization may be justly proud of 
the complete line of modern incandescent lamps, not 
3nly the B and C lamps in common use, but also mill 
t^e lamps, candelabra lamps, sign lamps, country home 
lighting lamps, daylight lamps, street railway lamps, 
train lighting lamps, street series, locomotive headlight, 
floodlighting and stereopticon lamps. 

Jobbers and merchants throughout the West are 
thoroughly familiar with the Hygrade lines, due to the 
persistent efforts of the company's sales representa¬ 
tives: Omer Cox and his affiliated offices in all the 
important Western jobbing and distributing centers. 



Woodstock Wentworth 

Seriel 788 Serial 782 


P. & P. Corbin of New Britain announce two new 
designs of house finishing hardware—the Wentworth, 
serial 782 and the Woodstock, serial 783. They are made 
in cast brass and cast bronze, and both have heavy 
raised borders and depressed surfaces. In each design 
the assortment is complete, including knobs, escutcheons, 
door pulls, push plates, key plates, push buttons, letter 
drop plates, cylinder plates, drawer handles, sash lifts 
and cabinet escutcheons with lever handles. There are 
escutcheons of size suitable for both residences and 
business buildings. Any of the regular Corbin finishes 
are applied. 


A BISSELL Sweeper 

is more than a box, four wheels and a brush 

W HAT A REAL piece of carefully created mechanism 
after all! 83 parts entailing 358 operations go into the 
making of a Bissell. And yet it is the essence of sinmlicity 
to use — automatic in adjustment, almost “foolproof” and 
goes on for years sturdily performing its daily duty, needing 
only the ordinary care of cleanliness and a drop of oil occasion¬ 
ally. It has taken many, many years of experience and study 
of bristles, carpets, adjustments and mechanical principles 
resulting in scores of patents, to make a sweeper that does the 
best work, does it easily, sweeps all kinds of carpets and lasts 
for years. Truly a Bissell is more than a box, four wheels 
and a brush. 

BISSELL CARPET SWEEPER CO. 

OUm mmd Lmrgnt Mmhr$ 

Grand Rapids, Mich. — New York Office and Export Dept., 46 West Broadway 


BISSELUS 

Trade Mark —Rexiatered U. S. Patent Office 


Digitized by 


Google 





146 


HARDWARE WORLD 


Great Oaks From Little Acorns Grow” 


Bomantie Development of a Great Industrial Institution 
From an Idea CtoncelYed in a Little niinoia Creamery 
and First Worked Out by a Wayside Blacksmith 


I K a recent number of '^The Star Liner/’ excellent 
house organ of Hunt, Helm, Ferris & Co., Vice Presi¬ 
dent H. L. Ferris has contributed a little history of 
the development of these great manufacturers of barn 
equipment that reads like the proverbial fairy story. 

If there is any lesson to be drawn from the extracts 
from the story which we are pleased to be able to 
reproduce by permission, it is the fact that American 
industrial history has not been all written yet. There 
is as great a future today for an idea with virtue and 
vitality as there was in 1883 when Mr. Ferris, a 
dairyman, combined forces with Hunt & Helm, local 
hardware dealers, to provide standard barn conveni¬ 
ences for their neighbors. 


heavy cast iron carrier four miles ana put it up in a 
bam where it is still in use. Four other carriers tbai 
I built were also installed and every one of them made 
good immediately without a single exception. 

* * At that time Hunt & Helm ran a nardware store 
in Harvard. They heard about these carriers whie!: 
they seemed to think were an improvement over other 
carriers then in use. After some dickering, it wae 
decided that I should give up the creameiy, moTe 
over to Harvard and start making these things ob 
which I held patents. 

* * It was hard to make a change because in the serei 
years I was at it, I built up quite a reputation as i 
butter-maker. There was some sentiment which held 



WILLIAM HABBIS 

For many years Mr. Harris has been a familiar friend of 
the dealers and bam builders in the Northwest, and he now 
has the advantage of the stock and branch office in Portland 
from which to operate. Mr. Harris thoroughly knows his line 
and his territory just as well. Although small as measured in 
feet and inches, he is big in his accomplishment and his 
enthusiasm and his compactness onW enables him to *‘get in'* 
where another man has to "bow ana retire." 


0. B. SWAN 

The field representative attached to the Los Angeles offia 
has been in his present territory for the last two years, tbo^ 
his years in the service of Hunt, Helm, Ferris A Oo. sgsbtr 
ten. He formerly covered the trade, particularly the bsn 
builders, of Nebraska for the Star line. Mr. Swan has 
things hum in southern Galiforaia from the very start, ssd 
significant of the results he gets, Overland Coaster W»p'« 
have been shipped into his territory by the carload. 


Aside from the lesson and the inspiration, the 
romance of the story and its human interest to the 
trade as they sell items in the Star line will be ample 
justification for its wider circulation. 

Mr. Ferris writes in retrospect as follows: 

‘‘I will never forget the first hay carrier that I 
ever put up. I made my patterns and had the castings 
made at a foundry. I put the carrier together in the 
creamery at odd times and walked and lugged that 


me back too because the creamery was right on the oid 
farm where Dad located when he brought us littl? 
shavers from Tioga County, New York. But I movS'^ 
to Harvard in 1833. 

* ‘ The first year everything sold by Hunt, Helm 4 
Ferris was made with Ferris’ own hands in the bac^ 
end of Bill Thompson’s blacksmith shop. Things didn’t 
sell quite as fast as we expected. People seemed to be 
a little skeptical and doubtful about the value of a 
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H. L. FEBBIS 

Vice President, in- 
▼entor of the line, 
and for 38 years in 
active, continuous 
connection with the 
business. 



hay carrier in those days and you had to stop and 
actually show what a hay carrier would do before you 
could sell it. 

“But*enough were sold so that wo got into better 
quarters next year. While I was at work in thih 
building I brought out what I believe was the first 
two-way or reversible hay carrier on the market. In 
spite of this improved carrier, business continued to 
come slowly. So after a year we moved our tools over 
to the basement of Hunt & Helm’s hardware store 
and I worked there. 

“Then followed three mighty hard yearn. I don’t 
know as 1 would want to go through such times again. 
Some of the time I had a man helping me, but most 
of the time I had no trouble in making everything that 
was sold. I drew $30 a month out of the business 
because that was all the business could afford, and 
lived in two rooms up over a store. 

“At last after five years of what seemed almost 
a hopeless struggle, we put up our first real plant. 
This first plant was nothing to brag about. It was a 
two-story frame structure 24x60, covered with corru¬ 
gated iron. It is the building on the extreme left of 
the accompanying picture which shows our plant as it 
was in 1895. In this building, we had the little seven 
horse power engine shown in the picture. This got its 
power from an old second-hand twelve horse power 
boiler. Then we had two drill presses, a forge and a 
lathe. 

“Since that time we have brought our power plant 
capacity up to a total of seven hundred horse power, 
and our whole plant, now covering about eight acres 
of floor space, is of modern construction with electrical¬ 
ly driven machinery. 

“The secret of our success seems to lie in the fact 
that we have stuck to those things which really perform 
a service—that do some real good. For several years 
we haven’t attempted to sell anything until it has 
first been tried out on one of our farms. We try out 
everything at our expense instead of taking a chance 
on something going wrong at the expense of the pur¬ 
chaser. We know before we ship a thing that it is 
going to benefit somebody when it gets to its destina¬ 
tion. If it don’t measure up to that requirement, we 
don’t ship it. 

“That reminds me that I retired about a year ago, 
or rather it was announced that I would retire and that 
my son would take over the work of the experimental 


E WORLD 

department. How in the world can a man retire when 
he has devoted an active life to work in which he is 
interested and which he likes f 

“I can only say that I don’t know of anything I 
like better than my work. It provides both satisfac¬ 
tion and enjoyment. I don’t know of any greater sat¬ 
isfaction than that which comes to a man when, after 
many a headache, he finally reaches the solution of 
some mechanical problem which is going to lighten 
the burden for a lot of hard working farmers. 

“There is nobody in the world I would rather help 
than the farmers. I have been one of them all my 
life. I am one of them yet in sentiment. I am for them 
and with them—to the bone.’’ 


ECCLES & SMITH REORGANIZATION 

Negotiations which have been quietly conducted for 
some little time have been completed, and the Eccles 
& Smith Co. announces a reorganization which asso¬ 
ciates with the firm some of the best known ma¬ 
chinery men of the West, among these being PhUip 
Bowe, B. W. Baxter and W. E. Bingwood, in addition 
to Chris Eccles and Prank T. Sweeney, whose long- 
continued identity with the firm has made them w^l 
known to the trade for many years. 

The same policies which have developed the business 
since it was established in 1900 will be continued, and 
the standing and experience of the leaders and execu¬ 
tives is its own guarantee of the spirit of the institution. 
Machinery buyers of the West may expect to find the 
stock, the service and the business methods of the past 
carried on in an even more progressive manner, with 
full lines of all classes of metal-working machinery, 
shop accessories and supplies and thoroughly represen¬ 
tative stocks of railroad and railway supplies carried at 
both houses. The financial ability of the firm as at 
present constituted will allow for the purchase of goods 
in large quantities, the price differential benefiting the 
customers. 

Mr. Bowe is perhaps best known as president and 
major owner of the Hallidie Machinery Co., with which 
institution he was identified for 20 years. Mr. Eccles 
was one of the founders of the company and has been 
the moving spirit in its progressive spirit in recent 
years. Mr. Baxter is a thorough railroad man and 
traffic expert, having started with the Union Pacific 
as messenger boy and climbing until in 1912 he took 
charge of the Alaska Steamship Co. and the properties 
of the Morgan-Guggenheim syndicate. Mr. Bingwood is 
an expert and widely-known machinery man, having 
been 16 years with Harron, Bickard & McCone Co. Mr. 
Sweeney has been prominently identified with Eccles 
& Smith Co. for 16 years. 


E. P. Lowry is the successor to Arens & Lowry Hard¬ 
ware Co. at Sac City, Iowa. 


Crandall & Biordan of West Union, Iowa, have sold 
their hardware business and will retire. 


A. H. Peterson recently succeeded E. Belfort Com¬ 
pany at Big Pine, and reports a very satisfactory out¬ 
look. 


C. C. Kelleher Hardware Co. have recently sold their 
business to Leuschen-Bauman Hardware Co. at Phillips, 
Wisconsin. 


NEW SURFACE DOOR BOLT 



P. & F. Corbin are adding to their line a 
surface door bolt made in wrought steel and 
wrought bronze, as shown in the illustration. 
The plate is 1% x4% inches and the bolt is 
made in 10, 12, 15, 18, 24 and 30 inch lengths. 
It is a sturdy, well made and attractive 
appearing bolt especially suited to garage 
doors. An angle and a flush strike is sup¬ 
plied with each bolt. 
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BALLAD OP YE DRIVER FAMILY 

(Respectfully dedicated to the Bridgeport Hardware 
Manufacturing^ Corporauon.) 

Willis Hobbs, President 
Harry B. Curtis, Treasurer 
Arthur I. Platt, Secretary 

by Myra Bird Gause 


But alas and alack, 

Who won — we'll never knowl — 
In the midst of the battle 
Pandemonium let got 

Little Buxinie under the Cabinet 
Got to teasing Black Pup — 
Vulcan grabbed a Prlbar, 

His Eagle-feathers up! 


'*Once upon a time"- 

Begin the fairy tales of old. 
There lived a large family 
Happily, we're told 

In a great factory plant 
Known throughout the nation 
For its superior tools 
Of world-wide reputation. 


The Babies Matchless and Challenge 
Set up a deafening howl, 

Trojan’s Bnll Dog broke loose 
With a menacing growl! 

Then such hurrying and scurrying 
And scattering everywhere, 

'Drivers large and 'wvers small 
Vanished then and there! 


Bridgeport Hardware Corporation 

Is the plant of which I tell, 

And the family — Screw DxlYers, 
You know them well. 


And peace that passeth understanding 
Settled o'er this stormy scene. 

The moon shown on a plant 
That was calm and serene. 


So — "once upon a time" 

At the close of the day 
When the factory was quiet. 

The "bosses" away 

A great commotion arose, 

No one knew just how, 

But in spite of all efforts 
It ended in a row. 

Heavy Machinist Ninety-Seven 
Whose courage was Matchless, 

Called the Giant a Big Bully! 

Which was, indeed, tactless. 

Shouted the Giant, "I Challenge!" 

Said Ninety-Seven, "Oh Kay!" 

So the Trojan fixed a bout. 

He'd been a Star, they say. 

And great excitement reigned; 

'Twas in the very air! 

The Family had taken "sides"— 

Every one was there. 

Suddenly Bex’s Motorcycle 
Dashed up at — 44! 

It's 100-Shock Proof Matchless, 

And looks like a Thor. 

Trojan’s Bull Dog followed 
That was a Little Wonder! 

His eyes shot fire, 

His bark was like thunder. 

Next the Auto-Driver 
Brought little Tom Thumb 
Carrying a Reversible Double-Grip 
Vintage — 861. 

Followed Mr. B. M. Co., 

The Acme of Reliance, 

And stood next the Little Bully 
Who was hurling defiance. 

Out stepped Heavy Hercules, 

Hold up his Trusty right — 

He’s done Service in the Navy 
In 46 Standard fights! — 

Brothers of the Union 
Numbering Four Thousand and One, 
Mechanics, Electricians and Machinists, 
You’re here to see some fun! 


So with — * < Once upon a time'' 

As this tale was begun. 

Then — "They lived happy ever after"— 
Is the way it is done. 


A NEW THOUGHT IN HARDWARE 
WINDOW DISPLAY CARDS 

Carpenter tools are always a very interesting sub¬ 
ject to talk about, inasmuch as everyone likes to make 
things with their own hands, either in a professional or 
an amateur way. 

The Stanley Works is distributing, during the 
month of October, a series of six window cards—each 
card featuring a practical and appropriate use for 
Stanley tools when purchased in chests. 

These cards are lithographed in eight colors, repro¬ 
ducing original oil paintings executed by an illustrator. 
Cards measure 13^/^ by 18^ inches and portray Stanley 
tools not only as a seasonable product but an all year 
'round as well. 

As you will see by illustration shown on page 20. 
they have six distinct ideas, each idea a selling talk 
for your salesman. The subjects are as follows: 

Pals. 

His Hobby. 

Christmas Morning. 

Doping It Out with Dad. 

Fumi^ing the Home. 

Gifts. 

It would be well for dealers, who have not already 
requested a set of these cards, to so today, as the 
quantity is rather limited and it will require immediate 
attention in order to secure these very attractive cards. 


REVISED PRICES READY 

The Star Heel Plate Company, Louis Sacks, 
Inc., 357-391 Wilson Avenue, Newark, N. J., 
have just revised their prices on their complet-e 
line of well known lasts and stands, cobbler out¬ 
fits, heel plates and shoe repairing tools. 

A copy of their latest catalog and price list 
will be mailed at your request. 

They are in a position to make prompt ship¬ 
ments. 

Their traveling representatives, Mr. 0. A. 
Gilmore and Mr, W. E. Strobel, are now cover¬ 
ing their respective territories. 
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RECOMMENDATIONS FOR RETAILBRS 

In conyention assembled at Atlanta the As¬ 
sociated Retail Advertisers^ Conference made 
the following^ recommendations pertaining^ to 
advertising^ and selling^ policies: 

1. That merchants entertain a conception 
of their stores, not primarily and solely as 
money making^ businesses, but as semi-public 
institutions with distinct and increasing^ly defi¬ 
nite duties—a recognition that service must go 
before profit—^for good profit inevitably and 
only follows upon good and economical service. 

2. That merchants substitute modem, scien¬ 
tific analysis and methods of management for 
the old, wasteful, hit-and-miss, rule-of-thumb, 
g^od-enough-for-father, customer-of-the-trade 
point of view. 

3. That selection, training, management and 
compensation of store employes should look to 
the happiness and development of the latent 
power of each and every individual. 

4. That speed and economy in distribution 
be title goal of every, merchant and that log^ical 
analysis of potential demand with the adoption 
of modem buying and selling methods to meet 
these trends follow as their natural corroUa^. 

5. That honesty in goods be put above price 
—that service and satiirfaction be put first, and 
price second—^that retailers devote their e^orts 
to exploiting the goods rather than their cost. 

6. That the reconstraction of advertising 
and sales policies be undertaken at once to 
build public confidence by the gradual elimina¬ 
tion of comparative prices. 

Trath builds good will—^your greatest asset. 

Integrity is the foundation of prosperity. 

Trath builds — untrath destroys — be a 
builder. 

Trathful advertising is the searchlight of 
business. 

Trathful advertising is a public service. 

Truthful advertising creates sales, stimulates 
production, provides employments-H^pells pros¬ 
perity. 


CLOTHES-LINE COUPLINGS 

Watson & Co. of 47 West Forty-second street, New 
York, are manufacturers of a clothes-line ^ coupling 
They claim it can be put on any clothes-line in a min- 
nte, and catches easy. It can be taken off very quickly 
and will hold any weight that can be put on the line. 
It saves trouble to family, and will last a long time and 
will give satisfaction. 

They offer to send particulars to any merchant. 


Le Boy Shupe has engaged in the hardware business 
at Milo, iowa. 


Hudson & Son have succeeded P. A. Hollenbeck’s 
store at Exline, Iowa. 


E. A. Jacobson has purchased the Williston hard¬ 
ware business at North wood, Iowa. 


The Grimes Lock & Hardware Co. recently incorpo¬ 
rated at Cleveland with a capital stock of $15,000. 


GREEK BROTHERS SHINE SHOES; SAVE 
$1,000,000; NOW BUILDING BIG HOTEL 

Five brothers, who came to this country 15 
years ago from Greece and settled in Union- 
town, Pa., have made so much money shining 
shoes that they have recently given a contract 
for the erection of a $1,000,000 hotel. This 
story of industry and thrift is a rebuke to 
those who whine that all the promising claims 
on the earth ^s surface were staked out before 
they came along. There is no more paralyz¬ 
ing fallacy than this. The chances abound for 
those with the will and the wit to seize them. 

The tale of the five brothers is a recent in¬ 
stance of an old, old story, and a story espe(^^*al- 
ly characteristic of America, the land of oppor¬ 
tunity for those who are not afraid to work. 

The success of the Greek brothers can be 
duplicated by any young American who has tiia 
determination to make his way in the world. 
Shining shoes is not the only road to fortune. 
You have the same opportunity in your present 
job. 


WHAT’S LIABLE TO HAPPEN 

In connection with recent earthquakes in 
Mexico and California, a darkey preacher in 
Houston, Texas, has evolved an ingenious 
theory which, one must admit, fits very well 
under existing circumstances. He addressed his 
flock as follows: 

‘‘Breddera an’ sisters, we have received 
annudder warnin’ not to go pesticatin’ into de 
ways ob Providence. De earf, breddern, revo¬ 
lutes on its axles, an’ it takes a right sma’t ob 
grease to keep it lubricated. So de good Lord 
put petroleum inside de earf to keep de axles 
greased. 

^‘Den, bye an’ bye, long come all dese hyah 
ile companies, punchin’ holes in de ground clear 
down into the bearing’ and quensecontly all de 
ile come squirtin’ out. Fust thing we know 
dere’s a hot box an’ de earf squeaks an’ rumbles 
an’ grants an’ grunts an’ dat’s de earfquake. 
If dey don’t quit it purty soon dere won’t be 
no moah g^ase left and de earf will stick tight 
on its axles an’ won’t go ’round no moah.” 


Whatever 
Your Question 

Be it the pronunciation of 
BcOshevllEl or soviet, the 
spelling of a puzzling word— 
the meaning of bligbty, 
fourth arm, etc., this Supreme Authority — 

Webster's New International Dictionaiir 

contains an accurate, final answer. 400.000 Word*^ 
2700 Pasres. 6000 Illuetratione. Regular and Indiw- 
Paper Editionb. 

O. a 0. MEBBIAM 00., Springfield, Main. 

Write for specimen pages, prices, etc., and FREE 
Pocket Maps if you name tbia publication. 
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‘‘CONSULT YOUR PLUMBER FIRST’’ 

This is the title of a little booklet distributed 
by the Sacramento Master Plumbers’ Associa¬ 
tion from their model installation at the State 
Pair recently. Instead of half-hearted booths by 
a few of the members, the Association took ade¬ 
quate space and installed a model bathroom, 
kitchen and laundry that any home might be 
proud of, as well as tucking a model compact 
apartment bathroom in one comer. 

To prove further that this is an association 
with a punch as well as a backbone, they make 
the following public guarantee: 

* * This Association guarantees the work of its 
members and will adjust without charge any com¬ 
plaint regarding defective workmanship, ma¬ 
terials or overcharges. Address all complaints 
to the Association, j^iving all details. Member¬ 
ship in this Association is open to all Plumbing 
and Heating Dealers, who will conform to its 
standards of practice.” 

The following are members of the Association 
that co-operated in the exhibit: 

C. B. Conn, J. T. Connors, Cowles & Co., H. Dixon, 
Earle Plumbing Co., E. E. Earle, W. D. Scovill, A. W. 
Sweet, R. Francis, C. A, Hahn, Hateley Sc Hatoley, 
Latourrctte-Fical Co., Harry W. Levy, D. H. McAlpine, 
F. Schoenbackler, Scott, Lyman & Stack; Luppen. 
Hawley & Thing; Miller Sc Cahill, Miller Sc Edler; Ea 
Carlow, F. A. McIntyre, Phil Mott, J. H. Murphy, 
Waterman Plumbing Co., F. S. Waterman, I, J. Elliott. 

Consult Your Plumber First 

Consult your plumber as you would your doctor. 
You would not have a physician attending you if 
you knew he was not in good standing with the state 
medical association. 

You would not employ an architect who did not 
carry a certificate of his profession. 

So don’t let incompetent handy-men do your plumb¬ 
ing job. 

Call an authorized master plumber. 

Remember that the service of the plumber to the 
community ranks alongside that of the physician. 

You should be protected by insisting that a master 
plumber does the plumbing work you pay for, belongs 
to the Sacramento Master Plumbers’ Association. He 
will guarantee his work and that guarantee is backed 
by the Master Plumbers’ Association. 

No matter if it is only a small repair job, installing 
a sprinkler system for automatically watering your 
lawn, heating your house so that all your rooms wUl be 
the same temperature, furnishing and installing sani¬ 
tary plumbing for your cott^e, apartment house, the 
largest office building or buildings for manufacturing 
purposes, insist that a member of the Sacramento Mas¬ 
ter Plumbers’ Association does the work. 

Tn buying plumbing fixtures (and you accept “sec¬ 
onds” or damaged goods), don’t complain if price is 


all you get. Good plumbing fixtures is by far the most 
economical, because it costs less when compared bj 
service rendered, than defective or damaged fixture! 

The plumbing fixtures and brass material used br 
our members, as listed in this folder, are made 
manufacturers who guarantee their product, and should 
any of their plumbing fixtures prove defective will 
make satisfactory adjustments. 

You get out of life what you put in 
If you smile you get smiles in return 
If you frown you get frowns. If you 
labor you will reap a reward. If you 
listen to an anarchist you will cease to 
breathe and your woes will multiply. If 
you ally yourself with a radical you will 
cease to labor and your wife and chil¬ 
dren will begin to labor or you will 
starve. The world owes you nothing and 
will not miss you much when you pass 
away. Your duty is to your country— 
to your wife and children — and if you 
perform this duty well you will succeed. 


When we Americans wake up to the 
fact that we will have to charge off un¬ 
profitable members of society, we will 
find that our laws will be given more 
consideration. Our melting pot seems 
to be leaking disease, crime and boot¬ 
leggers to the exclusion of everything. 
Some of our cities with a 60 to 70 per 
cent foreign bom population seem to be 
going against us. 


NATIONAL STRENGTH IN 
THE SOIL 

“Let us never forget that the cultiva¬ 
tion of the earth is the most important 
labor of man. Unstable is the future of 
a country that has lost its taste for agri¬ 
culture. If there is one lesson of history 
which is unmistakable, it is that na¬ 
tional strength lies very near the soil.” 

—^Daniel Webster. 
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PLUMBERS DOMINATE HEALTH SHOW 

Taking advantage of an opportunity to show 
the community the intimate relationship be¬ 
tween plumbing and sanitary engineering and 
public health, and also the sincere desire of the 
master plumbers to work for the public good, 
the enterprising Portland Association of Master 
Plumbers took the center of the stage at the 
Oregon Health Exposition, October 26 to No¬ 
vember 4. 

In one of the most strategic locations on the 
floor, a corner 10 feet by 15 feet, nationally ad¬ 
vertised, up-to-the-minute plumbing fixtures 
were displayed in contrast with inferior, unsan¬ 
itary, wrong examples. Brass goods were also 
shown and examples of good, bad and worse 
roughing practice were demonstrated. 

The jobbers co-operated closely with the 
masters in arranging this display, yet no names 
or private advertising appeared on any of the 
exhibits. M. L. Kline was delegated by the 
jobbers to see that their combined resources 
were placed at the hands of the plumbers’ com¬ 
mittee. 

Following is the committee of master plumb¬ 
ers which was in charge: 

Chas. PMllman, chairman; Edward Murphy, 
of the J. P. Shea Co.; C. S. Whitcomb, of the 
Portland Plumbing and Heating Co.; C. C. Mc¬ 
Coy, of the Merges Hdw. Co.; Bart D. Coffey, 
of the Coffey Plumbing Co.; Wm. T. Pinnigan, 



No. 208 Torcb — Lilt Price. Etch, $17.00. 

Afk for Diiconnt. 

Burner Troubles are Overcome 

The C. & L. Improved Double Needle Burners 
have BLUNT NEEDLES, making it impossible 
to enlarge the gas orifice. This is a frequent 
cause of trouble in other makes having SHARP 
POINT NEEDLES which, if forced, wUl quickly 
ruin the generator. This and other patented im¬ 
provements make the No. 208 Torch ideal for 
service and durability. It produces 300 degrees 
more heat and saves time and fuel. Jobbers sup¬ 
ply at factory prices. Get a catalogue now. 

CLAYTON A LAMBERT MFG. CO. 

10611 KnodeU Ave., DETROIT, MICH., U. 8. A. 


of Pinnigan & Williams; A. J. Roy. Mr. M. L. 
Kline has been appointed by the jobbers. 

THE LITTLE THINGS 

Ever so little means so much 

In the little world of workaday: 

The lips that smile and the hands that touch— 
The easier things. Not many such. 

Easy or hard, in the common way! 

Ever so little means so much 

In the little world of workaday! 

Ever so little, but how they aid: 

The kindly glance and the friendly word! 
The flash of an eye, and a debt is paid; 

A syllable uttered—a friendship made 
Or ever the syllable’s clearly heard. 

Ever so little, but how they aid: 

The kindly glance and the friendly word. 

Ever so little, but they will last: 

The least of the deeds that your hand can do I 
Open your heart door freely, cast 
Windows wide on the starry vast— 

And God’s good face comes shining through. 
Ever so little, but they will last: 

The things that are best in the best of yon. 

—Reginald Wright Kauffman. 


The Visalia Plumbing Company was recently 
awarded the contract for installing the plumbing in 
the new school at Visalia recently. 

Dependable Service 
Quality Goods 

We are exclusive agents for 

Homestead Qaarter-Tnm Blow-Off Valves 
Witt Ptunp Governors and B^folating 
Valves 

/ Valve Discs 
\ Bod Packing 
Dnrabla / sheet Packing 
j Union Gaskets 
V Gauge Glasses 

Distributors of 

Wm. Powell Valves and Specialties 


The M. L. Kline Co. 

Wlioleaatexi 

PLUMBING, HEATING AND STEAM 
SUPPLIES 

80-82-84-86 Front Street, Portland, Oingon 
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Which is Correct? 


A re you a plumber, gas and steamfittert 
Are you a master plumber or a master 
steamfittert Are you a jobbing plumber 
or a jobbing steamfittert Are you a plumbing 
contractor or a steam and hot water fitter t Are 
you a merchant plumber or a merchant fitter t 
Are you a domestic engineer or a heating and 
ventilating engineer t Are you a sanitary en¬ 
gineer or a steam heating engineer t Are yon 
a plumbing dealer or a heating contractor t 
Realizing the importance of straightening 
this out, the Board of Directors of T. E. B. 
appointed a committee representing all of the 
allied interests to define the trade name for 
each of the branches of the industry. The com¬ 
mittee has met and has offered a solution for 
this perplexing problem. In deciding upon the 
name, and in Rafting a definition for each 
branch of the industry, the committee has taken 
into consideration the psychological as well as 
the practical influence that the names suggested 
will have upon the public. 

The PlTunbing Dealer 

The committee believes, that a firm engaged 
in the plumbing business should be known as a 
“plumbing dealer’^; Because the word 
“dealer,’^ is generally understood by the public 
as representing a person or firm engaged in a 
definite line of retail business, operating a place 
where a particular line of merchandise, com¬ 
modities, or service can be seen and purchased. 

By standardizing on this name, it will be a 
simple matter to soon educate the public to 
huow that the place to buy plumbing goods is 
at a plumbing dealer’s establishment. 

Nearly anyone familiar with the industry, 
knows that a person or firm describing them¬ 
selves on their bill or letter heads as “plumbers, 
gas and steamfitters,” are but plumbing dealers 
in the making. They could more appropriately 
be called “Jacks of All Trades.” 

The term “master plumber or steamfitter,” 
in no way presents the idea of a man or firm 
being engaged in the sale of plumbing or heat¬ 
ing materials. A “master plumber or steam- 


fitter,” according to Mr. Webster, might better 
be applied to the foreman, or superintendent of 
an establishment. 

“Plumbing contractor” is a term that is just 
as easily misunderstood. It is only natural for 
one, not familiar with the industry, to interpret 
it that such a firm or person contracts for 
plumbing installations, and that they do so 
without regard to where the material is pur¬ 
chased. 

The expression “steam and hot water fitter,” 
unquestionably fits the mechanic better than the 
proprietor of an establishment. 

A “jobbing plumber,” or a “jobbing steam- 
fitter,” are terms that are not clearly under¬ 
stood by the public, and are therefore mislead¬ 
ing. 

The name “merchant plumber or merchant 
fitter” was coined with the idea of placing the 
owner of a plumbing or heating establishment 
on the same plane as a “merchant tailor.” The 
public, however, has not recognized the con¬ 
nection. 

The name “domestic engineer” does not 
apply to our industry as a whole, and the name 
“heating and ventilating engineer” might 
better apply to an employee in file office of an 
architect or other building construction ofBce; 
and does not essentially designate a firm con¬ 
tracting for and installing heating plants and 
equipment. The names “sanitary engineer,” 
and “heating engineer,” are in the same cate¬ 
gory as “domestic engineer” and “heating and 
ventilating engineer,” and cannot be construed 
to necessarily refer to those engaged in the 
plumbing and heating business. 

The name “plumbing dealer” signifies 
everything that one would wish to convey or 
sell to the public. To be a “plumbing dealer,” 
one must be equipped to render all the service 
that the public demands of those from whom 
they would buy plumbing. 

The term “dealer” when applied to the 
plumbing business is much more desirable than 
the word “contractor,” for it fits the methods 


Send for Circular Describing the New ^^Master** 
Line of Turner Blow Torches 

These torches have the wonderful Patented “Hot Spot Hump” in the 
combustion chambers that gassifies kerosene or low-grade gasoline 
and produces the hottest, cleanest blue flame you ever saw. 

Combined Safety Valve and Air Release — Exclusive and patented, 
protect you against personal injury and property loss. 


iT*, 


9y€mnOK^ 111* U*S* A* 

ELM STREET 
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of a greater number of firms engaged in this 
business. Today, the average firm engaged in 
the plumbing business, is attempting to build 
and operate their business through salesman¬ 
ship. They find it more profitable to sell ma¬ 
terial and services, in preference to bidding for 
work specified by others. This is not so true of 
heating, where the principal point of salesman¬ 
ship is largely that of selling the ability of the 
engineering force of the heating firm. 

The definition of a plumbing dealer, as 
adopted by the committee, is as follows: 

Deftnltloii of a Plnmbing Dealer 

Any person, firm or corporation equipped to 
render plumbing services to the public, and who 
buys, stocks, sells at retail, installs, and con¬ 
tracts to furnish and install, plumbing appli¬ 
ances, fixtures, accessories, or other materials 
used in plumbing installations, shall be defined 
as a plumbing dealer. 

Heating Ck)ntractor 

Because there seems to be a universal opin¬ 
ion that a person or firm engaged in the heating 
business prefers to contract for heating in¬ 
stallations; and because the public usually de¬ 
mands a contract on a heating installation in¬ 
cluding a guarantee; and further because there 
is a desire to have plumbing and heating more 
pronouncedly classified; the name “heating 
contractor’’ has been adopted for the name of 
a person or firm engaged in the sale and in- 
st^ation of heating materials and appliances. 

The definition as prepared by the committee 
for a “heating contractor” is as follows: 

Definitloii of a Heating Contractor 

A heating contractor shall be defined as a 
person, firm or corporation, regularly engaged 
in business and equipped to render heating 
services to the public, and who not only buys, 
stocks and sells at retail, but, also, installs and 
contracts to furnish and install heating appli¬ 
ances, fixtures, accessories, and other materials 
used in heating installations. 

Where a person or firm conducts both a 
plumbing and heating business, such person or 
firm shall be known as a “plumbing dealer and 
heating contractor.” 


To further classify the industry, the commit¬ 
tee recommends that the word “jobber” be 
dropped from the vocabulary of the plumbing 
and heating industry, with the exception of 
where it applies to a journeyman who does re¬ 
pair work. He should be known as a jobber. 
For one engaged in the wholesale business, the 
term “wholesaler” shall apply and the defini¬ 
tion of a “wholesaler” shall be as follows: 

Definition of a Wliolesaler 

Any person, firm or corporation engaged in 
the buying, and stocking of fixtures, appliances, 
accessories or other materials, in quantities, 
for the purpose of rendering a distribution 
service to dealers or institutions, and who do not 
sell at retail or engage directly or indirectly in 
contracting, shall be defined as a wholesaler. 

The committee further recommends, that all 
firms in the retail business shall eliminate the 
words, “wholesaler or jobber” from their sta¬ 
tionery and literature; and further recommend 
that all jobbers who are not actually engaged 
in the manufacturing business should take steps 
to eliminate the word “manufacturer” from 
their stationery and literature, or where used 
in connection with the firm’s name. 


W.C. Augustine has purchased the plumbing business 
of E. P. Carter at Eeedley and the business will be con¬ 
ducted under the name of the Valley Plumbing Co. 



At Last- 


A SELF BLOWING 
ALCOHOL BLOW TORCH 

THE DUPLEX 

Just what Electricians, Auto Mechanics, 
Dentists, Battery Repairmen have been 
waiting for. 

ABSOLUTELY AUTOMATIC 
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MANUFACTURED BY 
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Savill Patented Swan-Neck Faucet 

The Savill Patented Swan-Neck Faucet is opened and 
closed quickly, a half turn of the handle allowing a full 
stream of water. It can be shut off quickly; this feature 
has led to its introduction in hotels and restaurants, and 
it also finds a ready place in the kitchen, where time and 
labor are of importance in drawing water. 

THOMAS SAVILL^S SONS 

Wallace and Watts Sts.. Philaddphia, Pa. 
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THE BOOKS OF THE BIBLE 

God spake in Genesis, and said: 

^^Let there be light”, and darkness fled; 
In Exodus, at his command, 

All Israel fled from Egypt’s land; 

Their laws and what their tribes befell; 
Leviticus and Numbers tell; 

God’s holy will again we see 
Contained in Deuteronomy. 

Then follow Joshua, Judges, Buth, 

Two books of Samuel from his youth; 
And two of Kings, the record plain 
Of many a good and evil reign. 

Two books of Chronicles tell o’er 
Each monarch’s history—heard before— 
Their noble deeds of valor done. 

Their many battles fought and won. 
Historic words our hearts inspire 
Prom Ezra and Nehemiah: 

And Esther shows the ways of God, 

While Job receives the chastening rod. 
The Psalms lift up the soul with praise, 
And Proverbs teach in homely phrase; 
Ecclesiastes next comes on. 

And then the Song of Solomon. 

Isaiah now, with vision clear 
Beholds a promised Saviour near. 

While Jeremiah lifts on high, 

For Israel’s race, his humble cry. 

And Lamentations paints his grief 
That Zion weeps nor finds relief; 
Ezekiel, Daniel, each record 
The wondrous dealings of the Lord. 
Hosea, Joel, Amos, too. 

And Obadiah, prophets true. 

O’er Israel’s faithless nation yearn. 

And warned from evil to return. 

Then Jonah, Micah, Nahum, show 
God’s tender love and threatened woe; 
Habakkuk prays in words sublime 
That ring through all succeeding time. 
Next Zephaniah, Haggai, 

Then Zechariah, Malachi, 

And we have passed in close review 
From ancient Scripture to the new. 

And now a Saviour’s birth behold. 

In Matthew’s gospel sweetly told: 

Mark, Luke and John, his works disclose. 
His sufferings, death, and how he rose. 
In Acts the Holy Ghost descends. 

And Christ, His Kingdom wide extends. 

In Homans, lo! the apostle Paul 
Commends the gift of God to all. 
Corinthians and Galatians show 


The grace that eveiy soul may know. 
Ephesians and Philippians tell 
The zeal His life portrayed so well; 
Colossians, Thessalonians, speak 
Of hope and comfort to the weak. 

In Timothy, Paul’s charge we find. 

In Titus, friendship warm and kind; 
Philemon shows how love constrains; 

While Hebrews all the types explains. 

With James and Peter, John and Jude, 

And Revelation, we conclude 

The Books that in God’s Word divine— 

Like stars of endless glory shine. 

—FANNY J. CROSBY. 


CONCERNING THE ‘CAP THAT CAPTURES’ 

What students of literature might call ”onomato 
poetic” or possibly alliterative, the merchants hail a? 
catchy, easy to remember and salable. Enter the 
Upressit Cap, the ”cap that captures,” manufactured 
by the Upressit Products Corporation and described 
interestingly every month in the “Upressit Gossip,” 
mailed on request to anyone interested in better “sc%I 
ers” for all containers—bottles, cans or jars. 

In the words of General Manager Stowell C. Steb- 
bins, “the Upressit cap is the child of a very fert'le 
inventive mind, one of a number of children by tut* 
same father.’’ Since this is the only child that has 
lived, it is only natural that this child should have 
grown strong and is full of vitality. Like all promising 
and really great innovations, it is very simple. It will 
not only make an air-tight seal, but is also gas tight 
and water-tight, yet it may be readily released by a 
mere pressure at the top and resealed by pressing the 
sides. 

It has been adapted to a variety of uses—for jelly 
classes, candy sales jars, milk bottles, salt shakers, tele¬ 
phone transmitters and a number of other uses — 
wherever the cap or closure principle may be applied. 

The main offices of the Upressit Products corpora¬ 
tion are at 103-5-7 West 13th Street, New York Citv, 
while the factory is at 15-21 Wilbur Avenue, Long 
Island City, New York. 

Among the company’s sales representatives are; 
John 8. Pryor, Cincinnati, Ohio; J. Henry Lewis 
Chicago, Ill.; C. & M. Supply Co.. Los Angeles. Cal.: 
Neagle P. Sealy, Portland. Ore.; Linhardt & Fraz’er. 
St. Louis, Mo.: W. N. Swasey, San Francisco, Cal.: 
8. W. R. Dally, Seattle. Wash.: C. A. WilUams, W*'- 
mington, N. C.; Robert Foote, Caldwell, Idaho. 


Answering the question, “What is a kissT” 
one stenographer answered thus: “The word 
is a noun, but it usually used as a conjunction. 
It is never declined, and more common than 
proper. It is not very singular in that it is 
usually used in the plural. It agrees with “me.” 



Plates that Please 

OBDER NOW 

and be ready with a stock 
Increasiiig Demand f<»r "B Ss 0” Styles 

Ostslog oa roquMt 

THE BEATON A OOBBIN MFO. 00. 

LarffOBt and Oldest Piste Oompsny la the World 

Pseifie CosBt RepresentstiTe 
PXtiAB-int AWB R 00. 

Heirst Bldg. 

Stn rrmndsco, OsL 
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PLUMBER TOM'S PHILOSOPHY 


When a man gets too big to 
learn, he is not of much value to 
anyone. 


If you see a beautiful flower 
and do not want to pluck it, you are 
cultured. 


Be grateful, but do not demand grati¬ 
tude; be charitable, but do not expect 
appreciation. 


A labor union friend utters the follow¬ 
ing: “Wilson kept us out of war, Billy 
Sunday kept us out of hell and Sam 
Gompers kept us out of work.” Our 
opinion is that when the working man 
works in harmony with his employer 
and helps him prosper, he will find no 
cause for complaint. A man is not of 
much value, if a walking delegate can 
compel him to drop his tools at a mo¬ 
ment’s notice. 



Business is founded on credit. Credit 
is founded on honor. A liar can have no 
part in the business world of today. 

If you think your life is wasted, make 
some little child happy and plant a few 
flowers and trees. Then you will not 
have lived in vain. 

K you’re hard up, cut expenses. But 
don’t cut your own throat to save the 
cost of food. Don’t cut off advertising. 
If you must cut expenses, cut the 
frivolities. 

These labor union fellows who want 
a 44 or 40 or 36-hour week will never be 
anything but somebody else’s men. It 
takes long hours and hard work to get 
ahead today, just as it did in your grand¬ 
father’s day and as it will in your grand¬ 
children’s day. 

We are a great believer in sticking to 
it. We have a permanent wife and we 
have run a plumbing shop through good 
times and bad times. In good times we 
loosen up and in bad times we tighten 
up and work harder. This system may 
not be scientific, but we find it works. 

From filth and decay, good Lord de¬ 
liver us. We viewed the shimmy dance 
at one of our public places. This dance 
seems to be an interpretation of the de¬ 
filed imderwear of the underworld. The 
dear little girls who dance it should 
kneel at the feet of mother, gather up 
their Sunday school books and start all 
over again. As a business proposition 
filth does not pay. It never did and 
never will. 


We are a sport. Every evening we 
turn to the financial page of our paper 
and look at the quotations on Liberty 
Bonds. When they go up we rejoice and 
when they are down we lick the old 
woman. We store our Liberty Bonds 
with our bank. The object is to enlarge 
our credit. When we get our credit suf¬ 
ficiently enlarged our idea is to let our 
bank go in the plumbing business. We 
like our banker and as we have had a lot 
of fun out of the plumbing business we 
want him to enjoy the remainder of his 
days. 


ENTIRELY 

AUTOMATIC 

Jtiit tonch a match 
to the wick of thla 
torch and in a few 
seconds a needle 
pointed flame of orer 
1400*’ Fahr. will re- 
salt. No adjustments, 
priming, pumping or 
blowing. 

A most practical torch 
for — Electricians 
Mechanics 
Bepalrmen 
Plumbers 
Antomobllists 
and Dentists 


Plenty of Prospects, 
large sales, excellent 
profits. Yonr Jobber 
or direct with yonr 
Jobber's name. 

FULLY 

GUAEANTEED 
BetaU at 12.00 
Packed Six to a hand¬ 
some Oonnter Display 
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THE LENK MFG. CO., Bosto., Matt. 

BepresentatlTes: Sonthem — 

Schoen Bros., Lonisrllle. 

Pacific Coast — Blce-Hltt Co., 

Frisco, Los Angeles, Seattle 
Beware of infringements and 
inferior imitations. 



QUICK 

TURNOVER 
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RADICALS NEITHER SLUMBER 
NOR SLEEP 

Here are som^ extracts from socialistic 
leaders: 

“Socialism is essentially revolutionary, po¬ 
litically and economically, as it aims at the com¬ 
plete overthrow of existing economic and po¬ 
litical conditions. We should organize and be 
prepared for what might be described as a revo¬ 
lutionary outbreak.’' BAX AND quelch. 

“We socialists are not reformers; we are 
revolutionists. We socialists do not propose to 
change forms. We care nothing for forms. We 
want a change of the inside of the mechanism of 
society; let the form take care of itself.” 

DE LEON. 

“Whilst our backers at the polls are counted 
by the tens, we must continue to crawl and 
drudge and lecture as best we can. When they 
are counted by the hundreds, we can permeate, 
and trim, and compromise. When they rise to 
tens of thousands, we shall take the field as an 
independent party. Give us hundreds of thou¬ 
sands — and you can if you try hard enough — 
and we will ride the whirlwind and direct the 
storm.” SHAW. 

“Remember that history demonstrates that 
revolutionists look upon criminals as their 
allies, for whenever they have had the oppor¬ 
tunity they have opened prison doors to let the 
criminals out in order to secure their assistance. 
It is to be hoped you will not be one of the 


“Hundreds of Thousands” wanted, and that 
you will not by vote, money, influence, or in any 
manner assist to “ride the whirlwind and direct 
the storm.” 

Communists, Bolshevists, Soviets, Third In¬ 
ternationale, Democratic Socialists, I. W. ¥, 
Red Labor Union Internationale, Non-Partisan 
League, Radicals, Liberals — do these names 
mean anything to youf These organizations 
have a direct contact through camouflaged m^ 
diums with the powers at Moscow, planning and 
working for world revolution, writh the United 
States as the center of the world’s revolt. 

Recently, Leo Pasvolsky has written, “Is i 
communist revolution possible in the United 
States?” There is scarcely a person in thL< 
country that would not smile at this question or 
else reply to it in terms of utter derision. Ye: 
there are groups of people in the world who 
think that a revolution in the United States 
not only possible but inevitable. 

These views have been expressed in an appeal 
to American citizens, and promotion of these 
ideas is now going on at a rapid pace through 
magazine, pamphlet, press, clubs, schools and 
politics. Mention has previouriy been made of 
groups and classes organized for every kind of 
purpose except a patriotic one. They would de¬ 
stroy from within what no enemy has ever been 
able to do from without. 

American ideals are now the only bulwark 
against world chaos. They must be defended if 
civilization is to be saved. 



Nye, the Die BCan 
Pipe die maker to 
the American Plumber 



HjreSoUdZMe 


“It’s a Pipe!” 

It may not be in the dictionary, but, in the language of 
the day, “it’s a pipe” means it’s a cinch, or, as they say in 
Boston, a matter of extreme facility. 

Anyway, if it’s a pipe it’s a cinch if the die you use 
to thread it with is one of these 

N Y E DIES 

First, the Nye Die cuts easier than any other, because 
of the skip-tooth patented principle. 

Second, it cuts faster, because it cuts easier. (And it 
cuts easier because it cuts faster!) 

Third, because of the rounded bottom skip-tooth and 
the high-grade steel, it lasts longer than others. 

Fourth, the Nye Die is even better than 
itself—that is, better than even the Nye 
Die was a year ago. 

HABBY a. NYE 

Tin Nye Tool & Madilno Works 

108-128 North Jefferson St., Chicago Nys Armsixtiiig nit 
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DISCOURAGEMENT GOT HIM 

Satan, who was out hunting with the little 
imps of human weakness, saw a man coming 
through Lifers street and commanded one of 
them, *‘Go; get him for me!'' 

Quickly the imp crossed the street and 
hopping lightly to the man's shoulder said, 
“You are discouraged." 

“No," replied the man, “I am not dis¬ 
couraged." 

“You are discouraged," repeated the imp. 

The man said, “I do not think I am." 

Louder and more decidedly the little imp 
declared again, “I tell you, you are dis¬ 
couraged." 

“Well, I suppose I am," admitted the man, 
dropping his head. 

So the imp hopped back proudly to Satan 
and cried, “I got him; he is discouraged." 

Another man passed and Satan said again, 
“Get him for me.'’ 

Whereupon the proud little demon of dis¬ 
couragement repeated his tactics. The first 
time he said, “You are discouraged," the man 
replied emphatically, “No." The second time, 
the man said, “I tell you, I am not discourag¬ 
ed." The third time he exclaimed, “ I am not 
discouraged. You lie!" 

The man walked down the street with his 
head up, while the imp of discouragement re¬ 
turned to his master crestfallen. 

“I couldn't get him," he reported. “Three 
times I told him he was discouraged. The third 
time he called me a liar—and that discouraged 
me." 


Charles H. Warner has bought the interest of his 
partner, Mr. Gilpin, in the plumbing and electrical busi¬ 
ness at Compton and will add to their stock. 


Hickey Brothers of Carpenteria have recently added 
in up-to-date plumbing department and stock to their 
hardware business. They report a very satisfactory 
Dutlook. 


Sweeney & Sons are erecting a new building at 
3anta Barbara in which to install their plumbing and 
jheet metal stock. They are also operating a garage 
ind handling tractors. 


YOU SHOULD ORDER NOW 

your reqairements of torches and furnsces for the 
eomitts winter. When the cold weather arriTes yon will 
then hare a stock on hand, thereby enabling yon to 
gire your customers satisfactory deliveries. 

During the winter there is usually a shortage of torches 
and furnaces. This is due to the unlimited number of 
orders placed with the manufacturers. Ton, of course, 
know that orders are filled in order of date received. 
Then again, if you do not order far enough ahead, the 
tools cannot reach yon in time when shipped by frelrtt. 
Don't forget, exorbitant express charges cut deep into 
your profits. 

We now have in stock a full line of "ALWATS RE¬ 
LIABLE** torches and furnaces which is ready for im¬ 
mediate delivery. Place your stock order now and 
ensure delivery. 

Most jobbers stock our line. Others will gladly order 
for you. 

OTTO BSRNZ CO. NSWARK, N. J. 


Garden Hose Valves 

- OF- 

Recognized Qnality 

Which eommand repeat orders for jon 



Sizes to 2yi" indiuive. Both bent 
and straight Hose Spout. 

HAYS MFG. CO., Erie, Pa. 

W. Sk'win Gflohrlst 
Pacific Coast BepresentatiTc 
681 Market Street, San Franoisoo 



SPECIFY 

“Genuine" Perfection 
No, 10 Floor and Ceiling Plates 

— The Sturdy Plate — 

Reinforced by a “Plate within a Plate” 

THE BEATON A CADWELL MFG. CO. 

KBW BBITAm, OONN. 

New York WarShouse: 234 Water Bt. 
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URGES STATE CONTROL OF STRIKE 
BALLOTS TO ROUT ‘ LABOR TYRANTS ’ 

State supervision of every vote cast for a 
strike or lockout in this country must come if 
the best interests of American industry—labor 
and capital alike — are to be safeguarded, de¬ 
clared L. F. Loree, president of the Delaware 
& Hudson Railway, speaking on “Labor 
Unions’’ before the Clearing House Section of 
the American Bankers’ Association convention 
in New York recently. He proposed that laws 
be enacted to this effect. 

Such control, “to insure a secret ballot free 
from intimidation or misrepresentation, and its 
honest count,” was urged by Mr. Loree follow¬ 
ing a declaration that the American worker 
needs to be rescued from what he termed the 
tyranny of “labor professionally organized — 
where the great mass responds to pressure from 
above, exploiting and being exploited for the 
benefit of its rulers.” 

He quoted President Harding’s coal strike 
address to Congress to show that these labor 
rulers are seeking to impose on the country their 
policies which, Mr. Loree said, “for the most 
part are rank economic heresies.” 

The rescue of labor “from an organization 
that has become its tyrant” can only be accom¬ 
plished from the outside, said Mr. Loree, and 
ho urged his hearers to devote time and thought 
to ways and means of helping the laborer “in 
his safety and comfort . . . intellectually 

and spiritually.” In addition to his recom¬ 
mendation for state supervision of all strike bal¬ 
loting, Mr. Loree urged the following provis¬ 
ions be made in new laws: 

1. To provide that voluntary associations of 
seven or more members may sue or be sued. 

2. To make the records and accounts of such 
associations subject to public authority, and to 
make political use of union funds a criminal 
offense. 

3. To give state authorities better facilities 
for labor dispute investigation through the 
power to subpoena witnesses; also to make 
available to the public full reports of such in¬ 
vestigations; then to compel 14 days’ notice of 
intention to strike or lockout. 

Labor Dominated by Small Group 

Mr. Loree traced the development of trades 
unions to show how “dominant spirits exerted 
pressure upon the isolated, unprotected indi¬ 
vidual” and how leadership gradually shifted 
“from the casual enthusiast and agitator to a 
class of permanent salaried officials.” There 
are now about 20,000 of these paid officials, he 
said, who are subordinate to about 1000 associa¬ 
tion executives, “and these in turn are dom¬ 
inated by an inner circle of a few score men.” 

For the most part, said Mr. Loree, the avowed 
policies of this inner circle “are rank economic 
heresies—the creation of an artificial scarcity of 
labor by limiting the number of apprentices . . . 


hy limiting their progression, by keeping out 
aspirants, while opposing as a deadly curse all 
labor saving devices, or the effort of manage¬ 
ment through piece work bonuses or other skill 
arrangement of organization.” 

Mr. Loree pleaded against the stifling of 
individual energies and gifts, as well as the kill¬ 
ing of incentive for increased production—“an 
interest, could they but see it, especially vital 
to labor, organized or free.” The very formal¬ 
ism of organized labor, in Mr. Loree’s opinion, 
prevents the rise in the wages of its members 
from being as rapid as that of free labor when 
business is brisk, “while when business is slack 
their efforts to retard the decline in wages 
effects the nominal rather than the real wage— 
the pay check rather than the purchasing 
power.” 

Mr. Loree declared that the labor leaders’ 
assertion that the “right to organize is denied” 
is a “man of straw set up to be knocked down.” 
The point in question, he said, is whether the 
labor leaders can hold their power without “re¬ 
sorting to ‘murders, beating and slugging,’ as 
set up in the recent proceedings of the Attorney 
General at Chicago; whether incessant attacks 
upon the police power of the state, the injunc¬ 
tion power of the state’s courts and all other 
instruments of power evidence the purpose to 
set up the supremacy of the union over and 
above the law of the land.” 

Mr. Loree declared that capital should not 
lose confidence in itself. “It is to the interest of 
every citizen that we should have,” he said, “a 
commonwealth founded upon industry and fru¬ 
gality and recognition of the rights of tho<e 
who save and invest, wait and lead, take risks 
and responsibilities, as well as upon those who 
obey and work with their hands. . . . Cap¬ 

ital has no reason to be abashed by an analysis 
of the part it has played in civilization. It has 
made that civilization possible.” 

**Bight8” Also Entail BesponsibiUties 

In conclusion he said: “The labor unions cry 
to Heaven that they have the right to organize. 
No one denies it—but let them in the exercise 
of the right assume the responsibilities it entails. 
II* they claim the latitude and advantages, let 
them also share the restrictions and burdens of 
organizations of capital.” 


A. F. Noethig has opened a plumbing shop at 
Guerneville. 


The Pacific Pipe & Supply Company has established 
a branch at Long Beach. 


T. A. Crawford has sold his plumbing business re¬ 
cently to George L. Dickson at Ceres. 


E. C. Stone and C. H. Pomeroy, Jr., have recently 
engaged in the plumbing business at Burbank. 


E. L. .Jackson has moved his plumbing business into 
a new location at Covina, where he has incnasod 
facilities. 
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SUCK-SESS SEEK-RETS 

% Onst there wuz a man who went into 

r Bizness for hisself. He had a Exagger¬ 
ated Idee of his own importance. He 
would strut up an’ down his stoar, 
frown, an’ clear out his throat noisily. 
When peppul Kum in, he would Deign 
a cold nod, as tho it wuz a Honor for hymn 
to speak to them at all. 

When he talked over the telephone, he 
would use his deepest Base voice, an’ snap 
out his words like he wuz ready to bite some¬ 
body’s Hed off. When he got through, he 
would snap up the Receiver without so much 
as a Closin’ word. 

Those who had never seen him thought he 
was a big, Blustering fellow who ought to 
have been a lumberjack or a pile driver. But 
when these same Foakes saw hymn, they 
would smile an’ titter, for he wuz a little, 
Weazened sardine of a man who couldn’t 
scare a rabbit face to face! He got to be a 
Joke—but he didn’t know it. 

He thought he wuz proving that he wuz a 
Regular Lion to go roaring around an’ 
making a big Noise. The noise sounded good 
to hymn, but it resembled the braying of a 
donkey to other Foakes. He wuz awlways 


lookin’ for Trouble an’ he had mighty little 
difficulty in finding it. He wuz not anxious 
to work. He kalkalated that he could live on 
the other fellow’s efforts. 

Won day he got a letter an’ awl that it sed 
wuz, ‘Mf it is your Ambition to do Nothing— 
you must be satisfied to be Nobody.” He 
didn’t no what that meant. 

He wuz awlways talking loud about what 
he would do Tomorrow. But Tomorrow never 
came. To hymn the present wuz awlways a 
time to boast an’ to brag. He wuz not like 
Lincoln who sed, will prepare and be 
ready when my time comes.” This little 
shrimp never got Ready, an’ so his Time 
never came. 

He kept on Bragging an’ forgetting that 
peppul who really Dew things usually employ 
the fewest words and are Patient, Quiet and 
Gentle in their manners. He never got very 
much bizness but he lost that. He failed an’ 
laid it to Hard Times. In reality, he had a 
good chance but he wuz not efficient enough 
to use it. 

To be efficient, a man must know how to 
handle his Bizness. He must be polite. He 
must work a lot more than he talks, and he 
must make Friends in place of Enemies. 


Church Seats 



Open Front and Back 


Permanently White 

A Closet Seat, to be satisfac¬ 
tory, should not only be WHITE 
when NEW, but should RE¬ 
MAIN WHITE year after year. 

Church Closet Seats have 
earned this reputation for con¬ 
tinuous satisfactory service. 

Leading architects, sanitary 
engineers and plumbing con¬ 
tractors specify and install 
Church Seats with the assurance 
they will always make good. 

Write for Latest Catalog 

C. F. Church Mfg. Co. 

Makers of High Grade Bath Boom SappUaa 

Holjoke, Mass. 

New York San Francisco OUeaco 


These goods can be obtained from the leading mbbing houses in the West. Insist on them. If yon cannot get 
them, address for information W. E. Ollehxist, Padfle Coast BepresontatlTS, Monadnock Building, San Francisco, 
Tliese goods are sold by all the leading jobbing and supply houses. 
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GET THE POINT OF THESE CASES IN 
TOUR MIND 

(Copyright by Elton J. Buckley) 

Not long ago an Eastern retailer placed an 
order for goods with a Chicago wholesaler. In 
due time they were delivered, but when the 
buyer examined them he found that about one- 
fourth, or six cases, were in bad condition. Ac¬ 
cordingly he shipped them back and kept the 
rest. The same thing is done repeatedly every 
day, and where the parties are fair-minded busi¬ 
ness men nothing happens; the account is ad¬ 
justed in due course. 

But in the case I am discussing both of the 
parties were not fair-minded; the seller disputed 
the buyer’s right to reject the six cases and 
after a long and acrimonious correspondence the 
seller finally made a final and peremptory de¬ 
mand for the payment of his entire bill. The 
buyer refused to comply, but offered to pay for 
what he kept. The seller accordingly entered 
suit. The buyer felt very comfortable about it, 
believing that no court would make him pay for 
goods which were not in the condition contem¬ 
plated by the contract. 

He was astonished to learn very shortly that 
the court wouldn’t pay any Attention to his 
story about the condition of the three cases re¬ 
turned, but gave judgment against him for the 
full amount of the claim, under a principle of 
law which is not very often invoked, but which 
is nevertheless solidly established. That prin¬ 
ciple is that when a buyer receives an order of 
goods which he has bought and finds some of 
them in bad shape, or not up on quality or some¬ 
thing like that, he cannot pick these out and re¬ 
ject them, keeping the rest, but if he rejects any 
he must reject all. And if he does pick out those 
he considers bad and returns them, he must still 
pay for them, because he hasn’t legally rejected 
them. 

This buyer appealed his case, but lost on ap¬ 
peal also. The court said this: 

The statement sets out by dates and items and price, 
three shipments of merchandise, the price of the entire 
shipment being $367, with credit allowed for samples 
returned. The defendant admits the purchase, admits 
a sum due, but claims a credit for $174 for six eases 
returned, which were not perfect and salable, for the 
reason that they were soiled and appeared as if used 
before shipment. The theory on which the court en¬ 
tered judgment was that it was the buyer *s duty either 
to accept the merchandise as received in each shipment 
or return the shipment. It has been held a number of 
times that a contract of this kind must either be ac¬ 
cepted entirely or rejected entirely. 

I don’t suppose the buyer who figured in this 
case ever will lose the feeling that he had a raw 
deal. Yet the principle of law which was en¬ 
forced against him was long ago established and 
it might be said that as a business man he should 
have known about it. 

In another recent case, of which I also have 
knowledge, a retail dealer bought certain goods 
and when they arrived he sent some of them 


back and was sued by the seller for the full bill. 
In this case the seller lost, because it was proven 
that some of the goods he shipped were of a 
different character than the order called for. 
The buyer simply separated these from the mass 
and sent them back, keeping all that complied 
with the order. This the court held he had a 
right to do. I quote from the decision: 

The sale being made by sample, there was an implied 
warranty that the quality of the goods delivered would 
correspond with the sample exhibited, and whereas, in 
this case, as the defendants allege, the delivery was of 
the particular goods mixed with goods of a different 
description not included in the contract, the buyer 
could accept the goods which corresponded with the 
contract and reject the rest. 

I am very anxious to make plain the distinc¬ 
tion between the two cases, because I think the 
point mighty important to every man buying 
merchandise, so I use an illustration of my own. 
A man buys a quantity of silk of a certain va¬ 
riety. Say it is all pongee of definite quality. 
The seller ships him pongee, but some of it is 
below the weight called for. That buyer can’t 
pick out what he thinks is poor and return it 
but he must reject it all or keep it all. 

But suppose the buyer had bought silk and 
the seller had sent him part of his order in silk 
and part in silk and wool, a totally different 
product. In that case the buyer could separate 
and return the silk and wool, because the ques¬ 
tion was not one of mere quality, but of charac¬ 
ter; he hadn’t ordered silk and wool and 
whether he had was not a matter of opinion. 

Botermundt & Abele have moved their stock to ft 
new location at Sonoma. 


J. S. Noble Company recently engaged in the plumb¬ 
ing business at St. Helena. 


Albert O. Johnston is adding a plumbing stock to 
his hardware store at Irwin. 


J. B. Boberts recently moved his plumbing stock to 
a new location at Bellflower. 


An addition is being erected to the plumbing shop 
of Suendermann Brothers at Berkeley. 


J. E. Nichols of Santa Maria has engaged in the 
plumbing business at Williams, Arizona. 


Ed Stavert has purchased the plumbing department 
of the Ed Layne Hardware store at Chowchilla. 


SUtemmt of ow n w h lp. manaMMot. dmilatlon. etc., r wiu l i ad tv 
Act of CongrwB of August S4. 1912. of Hardware World, publlihed moc’Jili 
nt Portland. Oregon, for October 1, 1922. Hefore mo. » Net«rv PuhlP, 
■onally appeared T. M. Sbeannao. who. haring been duly awom aocordt^ 
to law. deposes and says that be la the publisher of the Hardware World, 
and that the following Is. to the best of hla knowledge and belief, a trj* 
atatement of the ownership, management, etc., of the aforeaald publlcarios 
for the date ahown In the abore caption. Publlaher. T. M. Shearman. 
Taylor Street, Portland. Oregon; editor, bualneaa manager and owner T li 
Shearman. Known bondholders, mortgagees and other security holden tun¬ 
ing or holding 1 per cent or more of total amount of bonds, mongages or 
other securities are; None. The two paragraphs next abore. glrlng the casw 
of the owners, stockholders and security holders. If any, contain not only tie 
list of itockholdera and security holders as they appear upon the book* ^ 
the mni|>«ny. hnt sl-o. In ra«es wlierc the slockhohler or se»'»irltT h( ’ tw 
appears upon the books of the company at trustee or In any other fldiKisrr 
relation, the name of the person or corporation for whom auch trustee b 
acting, la given; also that the aald two paragraphs contain statemetita eo- 
bradng affiant's full knowledge and belief as to the drcumstances and cMt- 
dlllons-Mnder which stodtholders and aecurlty holders who do not appear 
upon the books of the company aa trustees, hold stock and aecurlUes to • 
capacity other than that of a bona fide owner: and this affiant has no res* 
son to believe that any other person, association, or corporation has a^? 
Ijifon^t, or intllri'ct. In the stork, loiuls. or other securities 

as so stated by him. T. M. Shearman. Publisher. Sworn to and subvrtNd 
t»efore mo this 29th day of September. 1922. D. B. Richards. Notary 
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FLUMBma GOODS—RETAIL SELLING PRICES 

The following are the present market aelling prices (corrected np to the time of going to presa) of Tarioiia 
lines of plumbing goods, ruun^ in some of the li^er western cities. At the request of some of our sabseribers 
among the plumbing trade in interior and smaUer towns and cities, who do not have the opportunity of eheekinf 
up their prices and costs often, we are giving these prices as some we have obtained that are being charged bj 
plumbers in the larger cities. These prices are usuaUy based on the cost of goods, plus the overhead or soot 
of doing business, usually ranging in the neighborhood of 25 per cent. Where plumbers are some distance from 
their source of supply, freight and transportation charges would naturally be aaded. We will be glad to reeeive 
suggestions and corrections as to any errors or omissions, or any further information that might be desired, will 
be gladly answered. 

BATHS AHD LAVATOBIBS Wall and Oeilins Showers— 

(Bath Tub Prices Lets Plttings) H1270, P2950. Wall Shower. 18.00 

BATH TUBS — K64, 0870. P1990. Essex, on Feet — 4-ft., H1268, P2952, Ceiling Shower. 18.00 

848.85; 4H-ft., 948.86; 6-fi.. $40.85; 5%-ft., $46.70; S-ft.. LAVATORIES—(Less Fittings)— 

$62.70. 0105. P8050. P8065. P8057. Oopley—18x27-in., $68.00; 

K57. 0860, P1991. Essex, on Base—4^-ft., $68.86; 6-ft., 22x33>in., $66.65. 

$62.00; 5H ft.. $58.i0; 6-ft.. $78.70. 0114, K205. P8110, P8115. P811.7. Laton—20x24-in.. 

K80, P1938, Knickerbocker—5-ft., $41.70: 6H-ft.. $47.00. $88.85; 22x27.ln., $88.70; 22x80-in. $48.70. 

KIO to K10%, P2160 to P2178, Oardinal, Oonred, Enam. 0145, K832, P8840, P8845, P8846, P3847, Ophir—17x81* 

All Crer—4H.ft., $76.00; 6 ft., $80.00; $86.70. in., $14.70; 18x24-in.. $17.00; 80x34-in., $22.70; 22x87*in., 

KIO to KIO^, P2160 to P2178, Oonred, Enam. Inside, $86.00. 

Oardinal—4 -ft., $60.00; 5-ft., $64.00; 6H-ft., $70.70. 0145, K882, P8850, P8855, Ophir—^20x24-in., $22.80. 

KlOH, P2180 to P2186, Recona, Enam. All Oxer, Cardinal 0152, K582, P4045, Ralwon, 17xl9-ia., $10.80. 

—4H-ft., $72.00; 5-ft., $74.70; 6H-ft., $81.60. P4125, Arion-19x24-in., $28.65. 

KlOH, P2180 to P2186, Recona, Enam. Inside, Oardinal— P4205, Othello—18x21-in., $12.15. 

4%-ft., $60.00; 5-ft., $64.00; 6 Vi-ft., $70.70. K580, 0150, P4206, Othello—18x21-in., 818.80. 

P12 to P15, 0816 to 0319, P2305 to P2818, Pembroke, K608, 0162, P4835, Bererly—18x21-in., $12.70. 

Oomer, Viceroy, Sierra—4 Vi-ft., $95.86; 6-ft., $100.00; 6Vi* K614, 0164, P4845, Crescent-17xl9-ia., $8.70. 

ft., $108.00; 6-^t., $140.00. K752, P4366, Alva—14x16-in., $8.70. 

P16 to P17, 0820 to 0821. P2815 to P2818, Pembroke, K668, 0180, P4940, P4945, Athena—20-in., $25.85. 

Becess, Viceroy, Sierra—tVi-ft., $86.00; 6-ft., $91.86; 5Vi* K668, 0180, P4946, Athena—20-in., $25.86. 

ft., $100.00; 6-/t., $184.70. K672, 0182, P4950, P4956, P4956, P4967, Anglo—19-in., 

PIO to Pll, P2819 to P2822, Pembroke, Pier, Viceroy— $18.20. 

6-ft., $183.60; 6 Vi-ft., $141.50; 6-ft., $157.30. K690, 0184, P4980, P4985, Verdun—16-in., $14.85. 

P7 to P8, P2880 to P2888, Woodmere, Comer, Imperator— P6080, P5085, P5086, P5087, Everett—19-in., $18.70. 

6-ft., $180.00; 5 Vi-ft., $186.70. K732, 0190, P6110, P5115, Yale—16-in., $11.00. 

P9, P2390 to P2398, Woodmere, Recess, Imperator—5-ft., K762 0192, P5145, Aida—16-in^ $9.00. 

$166.70; 6Vi*ft., $178.85. Add for Waste when required—P11285, Imperial, $9.85; 

P5, Imperator (Standing Pattern)—6-ft., $261.60; 5Vi‘ft., P11289, Empire, $8.00; P11290, Princess, $6.70. 

$278.70. BRASS AND RUBBER GOODS 

P6, Imperator (Wall Pattern) 6-ft., $280.70; 5 Vi-ft., BATH FITTINGS, BUILT-IN— 

$244.00. H7025 Special, PI 1000—-Compression, Vi-in.. Valves, 2-in. 

BATH TUBS. PORCTELAIN—H5015, 2028N, Regular selection. Waste (End Wal\), $81.75. 

light weight. Comer—5-ft., $145.85; 5 Vi-ft., $158.35. PllOOl—%-ln. Valves, 2V4*in., Waste, $40.00. 

H5015. 2028N, Special selection, light weight. Comer— H7025 Special. P11002—Vi*in. Valves. 2-in. Waste (Back 

6-ft., $177.00; 5 Vi-ft.. $198.85, Wall). $84.50. 

H6020. 2029N, Regular selection, light weight. Recess— Pi 1003—4-in. Valves, 2V4-in. Waste, $45.85. 

6-ft., $138.33; 5Vi-ft., $146.70. PllOlO—Vi-in. Valves. 2-in. Waste, $37.35. 

H5020, 2029N, Special selection, light weight. Recess— PllOll—%-in. Valves, 2V4*in. Waste, $44.70. 

5-ft., $166.70; 5 Vi-ft., $183.35. P11012—Vi-in. Valves, 2-in. Waste. $42.70. 

BHOWER RECEPTORS — K112, P2510, with Strainer and P11013—%-in. Valves, 2V4-in. Waste, $47.85. 

Waste—86x36-in., $84.00; 42x42-in.. $112.00. P11016, “<)uioko»’-Vi-in. Valves, 2-ln. Waste, Top 

K108, P2511, with Strainer and Waste — 86 x 86-in., Notsle, $42.70. 

$113.50; 42x42 in., $150.70. P11016—%-in. Valves, 2V4-in. Waste, Top Nossle, $47.86. 

K107, P2512, with P2530 Drain—88x88-in., $149.50. P11017—Vi-in. Valves, 2-ln. Waste, Tod Nossle, $46.85. 

K105, P2625, with P2580 Drain—86x86-ln., $120.00; Pll018—%-hi. Valves, 2^4-in. Waste, Top Nossle, $50.00 

42x42-in., $158.50. Compression— 

SHOWER MIXING VALVES — NCI, H15, P2745, $26.36. P11025—Vi-in. Valves, IVi-in. 0. W. A O., $28.70. 

N(?l, H12, P2746, $26.35. NPl, HIO, P2747, $25.86. ril026—%-in. Valves, iVi-in. O. W. A O., $28.36. 

P2748, $30.00. P11030—Vi-in. Valves, 1%-in. 0. W. A O., $27.86. 

SHOWERS— P11031—Vi-in. Valves, IVi-iu. 0. W. A O., $82.00. 

H965, P276^ Shower and Rose Sprays.$110.00 P11040—Vi-in. Valves, 1^-in. Wast^ $46.70. 

H1014, P2771, Shower and Needle Bath. 109.00 P11041—%-ln. Valves, 2-in. Waste, $51.86. 

NP1200, H911, P2790, Shower. 54,70 NC2570—Fittings for Por. Tubs, %-in. Valves, 2V4-ia. 

H909Vi, P2791, Shower and Shampoo. 64.00 Waste, $64.00. 

NOlOO, H952Vi, P2803, Shower. 88.35 H2466—Speakman Deshler, Vi-ln. Valves for Por. Tubs, 

H958Vi, P2804, Shower. 80.70 $86.00. 

NOllOO, H964Vi, P2807, Shower. 42.00 H2460—Vi-in. Valves for Enameled Iron Tubs, $80.00. 

NO 1100 (with st(ms), H954Vi, P2809. Shower. 40.70 Exposed for Essex Baths—Compression— 

H948V4. P2816. ^ower. 48.70 P11065—Vi-in. Valves, 2-in. Waste, $34.70. 

H944tt, P2816, Shower. 47.86 P11066—%-ln. Valves, 2%-ln. Waste, $50.70. 

H045Vi. P2819, Shower. 65.85 **<)uicko”— 

H946Vi, P2820, Shower. 55.85 P11090—H-in. Valves, 2-ln Waste, $46.00. 

NC1100%, H956, P2821, Shower and Shampoo . 47.70 PllOOl—%-in. Valves, 2V6-ln. Waste, $60.70. 

P2828, Shower and Shampoo. 54.70 Exposed for Oonred Tubs— 

H1402, P2826, Shower. 16.00 H6978 Special, 11115—Vi-in. Valves, 2-in. Waste, $80.86. 

H1406, P2827, Shower. 15.70 Exposed for Pembroke and Woodmere Baths— 

H1400, P2828, Shower and Shampoo... 81.70 CTompression— 

H1404, P2829, Shower and Shampoo.. 80.70 H6978 S-ecial, P11116—Vi-in. Valves, S-in. Waste, $40.00. 

H1410, P2886, Shower. 86.70 %-in. Valves, 2%-iiK Waste, $40.00. 

H1411, P2887, Shower. 88.00 P11125—Vi-in. Valves. 2-ln. Waste, $48.00. 

H1408, P2841, Shower and Shampoo... 50.70 Bath Cock Combination Fittings—For Essex Baths— 

H140 . P2842, Shower and Shampoo. 52.00 P11150—Compression Supply and Waste Fitting, O-ld-in. 

NF1060, H900, P2855, Shower. 88.70 O. D. Annealed Supplies. $7.70. 

NF1060Vi. ^856, Shower and Shampoo.. .. 51.00 P11155—*‘Quicko^’ Supply and Waste Fitting, O-lO-in. 

OT105^ H895, P2857, Shower. 46.70 O. D. Annealed Supplies, $8.70. 

H904, P2860, Sho cr. 45.35 PI 1160—(Compression Supply and Waste Fitting, 9-16-iB. 

P2861, Shower and Shampoo. 58.00 O. D. Annealed Supplies, $18.60. 

H1246, P2868, Shower. 84.70 P11165—’’Quicio" Supply and Waste Fitting, 9-16-iB 

H1250, P2870, Shower. 27.70 O. D. Annealed Supplies, $20.00. 

H1600, Industrial Mlxometer Shower. 84.70 BATH WASTES—P11175—^imperial 2-ln. Waste, $18.40. 

H1885, Industrial Combination Valve Shower. 14.15 Pll 176—Imperial 2V4-in. Waste, $16.70. 

H1202, P2914, Shower. 52.00 Pill79—imperial 2-in. Waste, $18.00. 

H1200, P2916, Shower. 66.85 Bath 0. W. A O.— 

H1206, P2918, Shower. 44.36 P11185—1%-in. N. P. 0. W. A O. for Essex Bath, $2.75. 

H1204, P2919, Shower. 46.00 P11188—1 %-in. N. P. O. W. A O. for Oonred Bath, $5.60. 

P2020, Shower and Shampoo. 59.00 IVi-in. N. P. (J. W. A O. for Oonred Bath, $6.00. 

P8921, Shower and Shampoo. 60.85 P11189—l%-i]L Rough 0. W. A O. for Oonred Bath, $6.00. 

Portable Showers— lV4-in. Rough 0. W. A O. for (7onred Bath, $6.00. 

m275. P2946, Portable Shower. 21.85 P11190—1 V4-I&. Bough 0. W. A O. for Pembroke Bath, 

S124, PorUble Shower. 16.00 $6.00. 

Digitized by Google 












































162 


HARDWARE WORLD—PLUMBING AND HEATING 

PLUMSma GOODS—RETAIL SELUNO PBI0E8—OaotJanad 


Brut and Bobber Ooode-^ootinaed. 

COMBINATION LAVATORY FITTINGS— 

P11260—Verona, Compression, Enamel Lavatory.18.85 

P11263—Verona, Compression, Vitreous Lavatory.16.75 

LAVATORY WASTES— 

P11285—Imperial, China Knob. 7.00 

PI 1288—Imperial, China Knob. 7.00 

P11289—Empire, China Knob. 5.75 

P112WU—Prine«SB, China Knob. 6.70 

Pi 1891—Prlaeesa, China Knob. 6.70 

PI 1198—Prineeee, Chiaa Lever. 6.70 

Pi 1291—Princess, China Lever. 6.70 

P11295—Princess, China Lever. 8.00 

P11296—Princess, “B” China Handle . 8.00 

Pi 1297—Princess. 4 Ball Handle. 8.00 

SHAMPOO FIXTURES — 


PI 1358—QuickC Double Basin Cock . .. 8.75 

PI 1859—Pedestal China Soap Dish with Drain. ....... 2.20 

Pll8i>0—(.'umpressioD, as described.20.00 

Quicko. as described.20.00 


MIXOMETER FIXTURE—H2285—Built-in Mixometer, $53.35. 
LAVATORY SUPPLY PIPES — Strictly I. P. Size — Pipes to 
Wrtti Huiiern. b in x 7-in. 

PI 1371—With W. H. Stop. % in., $4.75; H-ln., $5.60. 

PI 1872—With C. I. Stop, %-in., $5.15; H-in., $6.10. 

PI 1373—With L. K. Stop. %-in.. $4.75; 4-in.. $5.60. 


LAVATORY PLUGS AND CHAIN STAYS— 

Pi 1395—P. O. Plug for Porcelain Eiameled Lavatory.. .60 

Pi 1396—P. O. Plug for Vitreous Lavatory.75 

PlI.t'.iT—('hain Stay for Vitreous Lavatory.40 


COMBINATION STNfe AND SUPPLY FAUCETS-Pll425— 
Quicko, Swing Spout, No. 100, Classic or Faultless, $9.35. 
NICK El. PLATED SINK AND LAVATORY TRAPS— 

Tubing Pattern, less Cleanout— 

P11450—14-in. Plain “P,” $1.80; 14-in., $1.80. 
P11451—14 in. Vented *'P,” $8.00; 14 in.. $3.15. 
P11456—14 in. Bag, $4.70; 14-in., $4.60. 

P11462—14 in. Plain “8,»* $2.70; 14 in., $2.70. 
P11468—14 in. Vented $8.60; I4 in.. $4.00. 

With Cleanout— 

P11450—14 in. Plain **P’* $2.80; 14-ln.. $2.70. 

Cast Brass Traps with Cleanout— 

P11450—1 4-in. Plain **P’* $2.75; 14-in.. $2.70. 
P11451—1 4 in. Vented “P,’» $8.75; 14 in., $3.95. 
Pn456—I4 .in. Bag. $3.75; l4-in., $3.70. 

P11458—14-in. “P’* (N. Y. Reg.), $2.70; 14-in.. $8.10. 
PI 1462—1 4-in.. Plain *‘S*’ $3.20; 14-in., $3.40. 

Pn 463—I4 in. Vented “S,*» $4.15; I4 in., $4.35. 
COMPRESSION BIBBS—HI 00—4-in. Rough Plain SSS. 
$1.00; Finished, $1.05; Nickel Plated, $1.25. 4-in. Rough, 

$1.25; Finished, $1.35; Nickel Plated, $1.55. 

H102—4-in. Rough Hose SSS, $1.10; Finished, $1.25; 
Nickel Plated, $1.40. 4-in. Rough Hose, $1.40; Finished, 

$1.50; Nickel Plated, $1.70. 

HllO—4 in. Rough Plain SOT, $0.90; Finished, $1.00; 
Nickel Plated, $1.15. 4-in. Rough Plain SOT, $1.15; Fin¬ 

ished, $1.25; Nickel plated, $1.40. 

HI 12—4-in. Rough Hose SOT, $1.00; Finished, $1.15; 
Nickel Plated, $1.30. 4-in. Rough Hose, $1.30; Finished, 

$1.40; Nickel Plated, $1.55. 

H13.5—4 in. N. P. Plain Adj. Flange, $2.05: 4-in.. $2.50. 
HI87—4-in. N. P. Hose Adj. Flange. $2.20; 4. $2.60. 

HI 40—4-in. N. P. Plain Set Screw Flange, $1.85; 4. 

$2.25. 

H142—4 -in. N. P. Hose, $2.05; 4-in., $2.40. 

H365—4-in. N. P. Como. Stub W. T. Bibbs Plain, $1.50. 

H367—4-in. N. P. Comp. Stub W. T. Bibbs Hose, $1.80. 

QUICK COMPRESSION BIBBS—H410—4-in. Nickel Plated, 
Plain SOT, Metal Handle. $1.60; 4-in., $1.90. 

H412—4 in. Nickel Plated, Hose SOT, Metal Handle, 

$1.70; 4-in., $2.05. 

H413—4-in. Nickel Plated, Plain SOT, China Handle. 

$1.90; 4-in., $2.20. 

11414—4 in. Nickel Plated, Hose SOT, China Handle, 

$2.05; 4 in.. $2.85. 

H435—4-in. Nickel Plated, Adj. Flange, $2.15; 4-in., 
$2.60. 

H437—4-in. Nickel Plated. Adj. Flange, Hose. $2.80; 

4 in $2.80. 

H438—4-in. Nickel Plated, Plain. $2.50; 4-in., $8.00. . 
H439—4-in. Nickel Plated, Hose, $2.65; 4-in., $3.10. 
H440— 4-in. Nickel Plated, Plain 8S Flange, Metal Han¬ 
dle. $2.00; 4-in., $2.85. 

H442— 4-in. Nickel Plated, Hose. SS Flange. Metal Han¬ 
dle. $2.15; 4-In.. $2.50. 

H448— 4-in. Nickel Plated, Plain, SS Flange, China 

Handle. $2.30; 4-in., $2.60. 

H444—4-in. Nickel Plated, Hose, SS Flange, China 

Handle. $2.50; 4 in.. $2.85. 

SELF CLOSING BIBBS—H478—4-in. Finished, Plain SOT, 
$2.80; Nickel Plated, $3.00. 

FULLER BIBBS—H510—4-in. Nickel Plated, Plain SOT. 
$1.75; 4-in.. $2.05. 

H512—4-in. Nickel Plated, Hose, SOT, $2.50; 4-in.. 

$2.25. 

H540—4-in. Nickel Plated, Plain SS Flange, $2.20; 

4-in., $2.50. 

H542—4-in. Nickel Plated. Hose SS Flange, $2.35; 

4-in.. $2.60. 

ground key BIBBS—H575—4-in. Finished, Plain SSS. 
$1.45; 4-in., $2.00. 

H577—4-in. Finished. Hose SSS. $1.65; 4-in.. $2.20. 

H587—4-in. Finished. Hose SOT. $1.75; 4 in.. $2.85. 


COMPRESSION STOPS—H600 and H608— 4-in. Rough I. P 
Both Ends T. H., $0.90; 4-in.. $1.16. 4-in. Nickel PUted 

Both Enda T. H., $1.15; 4-ixL, $1.75. 

H605 and H608—4-ln. N. P. 1. P. Both Ends W. H.. 
$1.45; 4-in., $1.75. 

H615 and H618—4*4 O. D. T. H. or W. H. N. P 
$1.15. 4x0-16 O. D., $1.15. 4x11-16 O. D., $1.35. 

H620 and H623—4-in. I. P. Both Ends Finished, Loost 
Key. $1.80; 4-in. I. P. Both Ends N. P., Loom Key, $1.45; 
4-in. I. P. Nickel Plated, Loose Key, $2.25. 

SELF CLOSING STOPS—HOdO and H641—4 in. I. P. boU 
ends N. P., $3.40. 

COMPRESSION SILL COCKS—H660 to H654—4-in. Anglt 
Pattern, $1.20; 4-in., $1.20. 

BOILER DRAIN COCKS—H655 and H658—4-in., OOe; 4 
in. Rough N. P. Male, $1.00; 4-in., $1.00. 

H656 and H659—4-in. Rough N. P. Female, $1.00; 4-in.. 
$ 1 . 00 . 

H700—4-in. TH or LH Stops, Solid Head. $1.45; %-tn 
$2.05. 

H703—4-in. TH or LH Stop and Waste, $1.50; %-ia.. 

$ 2 . 10 . 

GROUND KEY STOPS AND STOP AND WASTES—H780 sb 4 
H731—4-in. TH or LH Stops, Loose Handle, $1.05; 4-in^ 
$1.50. 

11738 and H784—4-in. TH or LH Stop and Wastaa, Loew 

Handle, $1.05; 4-in.. $1.50. 

COMPRESSION BASIN COCKS—H862—No. 14 Midget Be 
sin Cocks, Pair, $3.15. 

H855—No. 2 Medio Basin Cocks, Pair, $4.20. 

H856—No. 2A Medio Baain Oocka, Pair. $5.25. 

No H870—No. 5 Dunlo Baain Oocka, Pair, $5.85. 

H871—No. 5A Dnnio Baain Cocks, Pair. $5.95. 

QUICKO BASIN COCKS—H901—No. 14. $5.45. 

)i90‘^—Nu. 2 Quicko Basin Cocks, $4.00. 

H903—No. 3 Quicko Basin Cocks, $3.90. 

H908—No. 5 Quicko Basin Cocks, $5.85. 

“Allwite** Quick Comp. Basin Cocks, $10.95. 

PULLER BASIN COCKS—H925—No. 0 Fuller Baain Cocks. 
$5.25. 

H926—No. 0 Fuller Basin Cooks with Union, $6.90. 

SELF CLOSING BASIN COOKS—H950—**Standard'* Ball 
Bearing, Cross Handle, pair. $8.10. 

H951—"Standard** Ball Bearing, China Level, pair. 

$9.45. 

H970—"Standard** Boston, pair. $6.60. 

Junior Siso Ball Bearing 4 Ann Indexed Self Closing, pelt. 

$7.50. 

DOUBLE BASIN COCKS—H980—Quicko Double Basin Cocks, 
each. $10.50. (For China Soap Cup see U11359.) 

Glauber "Winton,** Nu-Rapid—Double Basin Cock wiU 
Gooseneck and China Index Lever Handles, 12-in. O te 0 sf 


Cock Holes, $16.50. 

PANTRY (JOCKS— 

HIOOO—No. 1 Compression, pair . 5 80 

HlOlO—No. 1 Quicko, pair. 3 85 

HI015—Quicko, Double, each.12 00 

HI030—No. 1 Wller, pair. 8.M 

SLOP SINK COCKS— 


H1070—Compression . . . ..15 75 

H1075—Fuller.15 75 

DOUBLE BATH COCKS— 

HI 100—No. 8 Compression .415 

HI 105—No. 8A Compression.4.5P 

HI 142—No. 14 Quicko .5.25 

HUSO—No. 2 4L Quirko. .4.90 

H11152—No. 24 Quicko. 4 9-» 

H1160—No. 10 Quicko.10.15 

HI 170—No. 54L Fuller.4.9f 

HI 172—No. 5 4 Fuller.5 25 

H1175—No. 44L Fuller .4.1S 

H1177—No. 4 4 Puller .4.50 


CHICAGO FAUCET COMPANY’S BRASS GOODS— 

A100—"Classic** N. P. Qnatum Swing Spout Mixiof 
Faucet with Index Lever Handlea, $10.20 each. Ezirs 
Washers for same, $2.00 per hundred. 

A500—N. P. Quatnm Plain Bibba SOT, Detachable Tt 
pered Shank, 4-in., $2.90. 

A900—N. P. Quatum Plain Bibba with Detachable Shaak. 
Adjustable Screw Flange. 4-in., $3.10. 

A1600—N. P. Qnatum Single Pantry Cock with Cbiaa 
Lever Handle, $5.90. 

A1700 N. P. Quatum Double Pantry Cock with Chios 
Indexed Lever Handle, $17.40. 

A1900—N. P. Quatum Baain Oock with Top (Jhina ladezs^ 

Lever Handle, $3.80. 

A2000—N. P. Quatum Basin Cock with Sido China Is 
dexed Lever Handle, $9.00. 

A2100—N. P. Quatum Double Basin Oock with China Is 
dexed Lever Handle, $14.70. 

A4500—No. 102 Amason Basin Cocks, N. P. with Chisa 
Index Top, $5.50. 

Phosphor Bronze Removable Sleeve Seats for all *‘Q°* 
turn" Bibbs. Basin Cooks, Bath Oocka, Pantry Cocka, BaU 
Cocks, etc.. Hot or Cold, 35c each. 

N. P. BRASS ANNEALED TUBIN(3—4 in. O. D. N. P. Brsw 
Annealed Tubing, $18.00 per hundred ft. 

O. D. N. P. Brazed Brass Tubing—Per 100 ft.—% 

$37 50; % in., $41.25; %-in., $48.75; l in., $39 00; 14 is.. 
*42.75: 14-in., $48.00; l4-in., $52.50; 14 in, $56 25 
2-in, 75.00. 
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FLUMBINQ GOODS—RETAIL SELLING PRICES—Continued 


Brais and Biibbsr Ooodt—Oontliiiiad. 

SBAMLrESS BRASS PIPS—I. P. Sise, per lb.—H in..61e; 
%-in., 57c; %-lxi., 68c; H-ln., 50c; %-Txi., 47c; l ln., 47c; 

47c; 47c; 2-in., 47e; 2 Vi-in., 47e; 8-in., 

47c. 

Add 70 per cent for Nickel Plating Pipe. Add 10 cents 
for cut lengths. Add 75 per cent for Copper Pipe. 
MISCELLANEOUS BRASS TRIMMINGS— 

IViin. Laundry Tray Plugs, 1V4 O. D. Tail Piece, dos.,. 12.20 
1 Vi -in. Laundry Tray Plugs, 1H I. P. Tail Piece, dos... 12.00 
Fin. Brass Wash Tray Plugs, 1V4 Met. Stopper, dos... 6.60 


N. P. Chain Stays, No. 1, dos.4.50 

N. P. Chain Stays, Nos. 1, 2, 8, dosan. 4.50 

China C'autn fiiiays, duz. 9.60 

N. P. Chain Star and Cock Hole Cover. 6.76 

N. P. Basin Cock Hole Cover, doz. 8.40 

N. P. Basin Chain wf. Snaps, No. 00, do. 1.50 

N. P. Basin Chain wf. Snaps, No. 0, doz. 1.70 

N. P. Bath Chain wf. Snaps, No. 00, dos. 2.00 

N. P. Bath Chain wf. Snaps, No. 0. 2.40 

N. P. Basin Chain 12 Td. Box, No. 00, h.2.10 

N. P. Basin Chain 12 Yd. Box, No. 0, be.2.60 

N. P. Basin Chain 12 Yd. Box, No. 1, ba. 3.10 

N. P. Basin Chain, No. 00, per 100 feet.. 5.50 

N. P. Basin Chain, No. 0, per 100 feet. 6.80 

N. P. Basin Chain, No. 1, per 100 feet. .. 8.50 

N. P. Basin Chain, 500-foot reels. No. 0(L. 5.80 

N. P. Basin Chain, 500-foot reels. No. 0.. 6.40 

N. P. Basin Chain, 500-foot reels. No. 1. 8.80 

Beaded Basin Chains, per dozen. 8.50 

Beaded Bath Chains, per dozen .... 8.20 

N. P. Chain Snaps, large, per dozen.26 

N. P. Chain Snaps, small, per dozen.24 

N. P. Chain “S*' or **8*^ Hooka, per dozen.48 

V4-inch Threaded Brass Rod, per foot.40 

V4-inch Rough N. P. Brass Nuts, threaded through, 100. 3,00 

%-inch N. P. Brass Cap Nuts, per 100. 3.00 

FAIRFACTS BUILT-IN BATH ROOM ACCESSORIES— 

F 1—Built-in Paper Holder, 6x6. 2.76 

FI 15 and F125—Built-in Soap Holder, 6x6. 4.90 

F140—Built-in Grab Rail. 6x6. 9.80 

F150—Built-in Comb. Rail and Soap, 6x6. 9.80 

F160—Built-in Tumbler Holder, 6x6. 5.00 

F170—Built-in Sponge Holder, 6x6. 7.90 

BHASSCUAFTERS ALL WHITE ACCESSORIES— 

14086—Slab Soap Dish. 8.00 

14039—Wall Soap Dish... 2.90 

14076—Wall Soap Dish... 8.85 

14049—Wall Soap Dish.. 4.80 

14078—Wall Soap Dish... 8.00 

14044—Tub Rim Soap Dish...2.60 

14080—Tub Rim Soap Dish...8.50 

12306—6-ineh Three arm Swinging Bar. 4.50 

12108—14-inch Three arm Swing Bar. ..5.90 

12518—%zl8-ineh Towel Bar. 8.85 

12524—24-inch Towel Bar ..... 8.75 

12530—80-inch Towel Bar. 4.55 

11818—V^zlS'inch Towel Bar. 4.00 

11824—24-inch Towel Bar. 4.40 

11880—80-ineh Towel Bar. 5.00 

11612—lxl2-ineh Towel Bar. 6.90 

11618—18-inch Towel Bar. 6.40 

11624—84-inch Towel Bar. 6.60 

11680—80-ineh Towel Bar. 7.85 

11912—lV4xl2-inch Towel Bar.12.00 

14241—Wall Pattern Soap and Sponge Holder.11.70 

14502—Wall Towel Basket.19.90 

15124—Tumbler and Toothbrush Holder. 4.80 

15118—Tumbler and Toothbrush Holder.4.95 

15167—Tumbler Holder. 8.40 

15285—Combination T. T. B. and Soap.11.90 

15222—Combination T. T. B. and Soap. 8.15 

16150—^Tooth Brush Holder. 1.40 

15108—Tooth Brush Holder. 1.60 

15176—Tumbler Holder. 8.40 

15125—Tumbler and Toothbrush Holder. 4.80 

16192—Tumbler and Toothbrush Holder. 4.95 

15298—Tumbler and T. B. and Soap.11.90 

15291—Tumbler and T. B. and Soap.8.15 

15297—Tumbler and T. B. and Soap. 5.95 

15298—Tumbler and T. B. and Soap.12.70 

14811—Comb Tray . 6.70 

14800—Comb Tray. 6.95 

15752—6x24 Shelf .10.95 

15706—5x20 Shelf . 8.00 

15710—5x18 Shelf . 7.70 

15712—5x24 Shelf . 8.20 

15714—5x30 Shelf . 9.50 

15301—5x20 Rail . 4.55 

15202—5x24 Bail . 5.00 

15304—5x30 Rail . 4.70 

15307—6x24 Rail . 5.75 

15435—Paper Holders (Roll) . 6.15 

15420—Paper Holders (Roll) . 2.90 

15451—Paper Holders (Sheets) . 4.95 

15510—Hooks .60 

15528—Hooks . 1.10 

15518—Hooks . 1.30 

15584—Hooks . 2.55 

15533—Hooks . 3.20 

15521—Hooks . 1.15 

(5520—Hooks . 1.20 


15501—Hooks . 1.75 

14510—Stool .12.70 

CHURCH BATH ROOM TRIMMINGS— 

No. 2 White Pyralin Routh Bath Stool, Bnb'r Bumpers. 19.15 

No. 7 White Pyralin Square Bath Stool, Oork Top.22.20 

No. 1 French Beveled Plate Glass Oval Mirror with 

White Pyralin Frame, 16x4.84.80 

No. 2, same, 20x28 .48.85 

No. 1, same. Oblong with Square Comers.42.50 

No. 2, same, 20x28 .42.20 

No. 8, same, 20-ineh Round. 86.70 

No. 4, same, 24-inch.48.85 

BRAS8CRAFTERS NICKEL PLATED ACOESSORIBS— 

1612—lzl2-inch N. P. Towel Bar. 4.10 

4600—20-ineh Roller Towel Bar with Lock. 5.20 

2112— 14-inch 2-arm Crystal Swing Rack. 8.10 

2113— 14-inch 8-arm Crystal Swing Rack. 4.10 

2818—%zl8-inch Crystal Bar. 1.96 

2824—24-ineh Crystal Bar. 2.20 

2918—lzl8-ineh Crystal Bar. 8.40 

2924—24-inch Crystal Bar. 8.80 

2930—30-inch Crystal Bar. 4.66 

2936—86-ineh Crystal Bar. 6.00 

2618—%xl8-inch Opal Bar. 1.95 

2624—24-ineh Opal Bar.2.20 

2718—lzl8-ineh Opal Bar. 8.54 

2724—24-inch Opal Bar. 8.05 

2780—80-inch Opal Bar. 4.60 

2736—36-ineh Opal Bar. 6.15 

5610—5xl8-ineh Crystal Shelf. 4.50 

5612—5x24-inoh Crystal Shelf. 4.90 

5606—5x20-ineh Crystal Shelf. 4.60 

5301—6x20-inch N. P. Shelf Rail. 8.15 

5101—Crystal Tooth Brush Holder.00 

5150—Opal Tooth Brush Holder.06 

5108—N. P. Tooth Brush Holder.65 

5146—Comb, Tumbler and T. B. Holder. 1.55 

5191 and 5117—Tumbler Holder. 1.05 

6170—Tumbler Holder. 1.10 

5196 and 5141—Tumbler and Toothbra^ Holder.8.00 

5222—Tumbler, T. B. and Soap Holder. 5.06 

5291—Tumbler, T. B. and Soap Holder. 5.06 

6298—Tumbler, T. B. and Soap Holder. 8.15 

5298—Tumbler, T. B. and Seap Holder. 8.40 


BALL COCKS—E1771—Silent Vi-inch 0. D. without Integral 
Stop, less Ball and Stem. $8.10. 

BASIN COOKS— 

E1876—N. P. Comp. 4-arm China Index Brass Handle 

with Nut for 0. D. ^bing. l.Of 

E1887—N. P. Comp. 4-ann, All China Index Handle 

with Nut for O. D. Tubing.2.06 

E1902—Rapidae N. P. China Index Side Lever Handle 

with Nut for O. D. Tubing.2.70 

E1905—Rapidae N. P. China Index Top Lever Handle 

with Nut for O. D. Tubing....2.26 

E1912—Rapidae N. P. 4-ann, All China Index Handle 

with Nut for O. D. Tubing.2.05 

E1915—Rapidae N. P. Double China Index Side Lever 
Handle with Special Br. Y. with Nut for O. D. Tub.... 10.40 
E1026—Rapidae N. P. China Index Side Lever Handle 

(large pattern). Nut for O. D. Tubing. 5.86 

E1985—Self Closing N. P. 4-arm Brass Handle CBina 

Index Nuts with Nut for O. D. Tubing. 8.60 

El995—Self Closing N. P. China Index Lever Handle, 

Plain Brass Nut with Nut for O. D. Tubing.. 4.20 

CLOSETS AND TBIlOfXNOS 

CLOSET SEATS— 

L8500—White Seat, less Cover.11.85 

L8600—Bireh Mahogany, less Cover . 4.00 

L8700—Oak, less Cover.. 4.00 

L8501—White Seat and Cover.12.00 

L8601—Bireh Mahogany and Cover.. 4.85 

L8701—Oak and Cover. 4.85 

B. O. T. Chur^ B326, 47-lA, L8503—All White Seat 

and Cover, White Hinge.20.00 

L8515—White Crescent Seat.11.85 

L8615—Bireh Mahogany Seat. 8.00 

L8615Vi—Bireh Mahogany, (Cantonment T^pe...4.85 

L3715—Oak Seat, Mahogany, Cantonment... 4.85 

L8715—Oak Seat, Cantonment Type.4.86 

L3516—White Crescent Seat and Cover.14.85 

L8616—Birch Mahogai^ Crescent Seat and Cover. 8.76 

L3716—Oak Oeseent Seat and Cover. 8.76 

L3520—White Horseshoe Seat.12.56 

L3620—Birch Mahogany Horseshoe Seat. 8.86 

L3720—Oak Horseshoe Seat . 8.86 

L3521—While Horseshoe Seat and Cover.16.70 

L8621—Birch Mahogany Horseshoe Seat and Cover... 8.76 

Oak Mahogany Seat and Cover. 8.76 

L3535—White Extended Seat Closet Front.17.85 

L8635—Birch Mahogany Extended Seat CHoset Front.. 18.85 

L3735—Oak Extended Seat Closet Front .18.86 

L8586—White Extended Closet Front with Cover..... .22.76 
L3636—Birch Mahogany Ext. Closet Front with Obver. 16.76 

L3736—Oak Extended Closet Front with Cover.16.76 

L3565—White Extended Open Front and Back.16.76 

L3765—Oak Elxtended Open Front and Back.16.00 

L8566—^White, Ditto, with Cover... .. .26.TD 

L8766—Oak, Ditto .26.06 
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YImTJISSDXQ goods—BBTAZZi 8ELI1ING PRICES—Ocntlliued 


DBJ1H8 

DRAINS. CESSPOOLS, ETC.— 

Extra Heavy Stable Cesspool—12x12x10, $7.85 each; 16xl6x 
10, $10.65. 

C. I. Plain Top Cesspool—6x6x2, $1.10 each; 0x9x8, $2.20; 

12x12x4, $4.40; 13x13x4. $5.00. 

C. I. Extra Heavy, Hinged Top— 6x6x12, $1.20 each; 9x9x8, 
$2.50; 12x12x4, $4.75; 13x13x4. $5.65. 

Galvanized Refrigerator Drains, 1^-in. I. P., $1.40 each. 
Blake, Iron wf. B. W. Valve — G102, 2 inch, $10.15 each; 
G103. 3-inch, $16.15; GlOa, 4-inch, $24.75. 

JOSAM DRAINS— 

I. P. Govt. Pattern — 203A, 5x2 inch, $14.40 each; 207A, 
6x3-inch, $19.25* 2003A, 6x2 inch. $18.00. 

300—4 inch N. P. Strainer, 2-inch I. P., $7.25 each. 

Roof Drains — 400, 4-inch, $14.40; 401, 5-inch, $16.80; 402, 
6-inch, $19.20. 

Wood Roof Drains — 400A, 4-inch, $16.80 each; 401A, 
O-inch, $19.25; 402A, 6-inch, $21.75. 

Floor Drains. 4 inch I. P. — 500A, 10-inch, $12.00; 600, 

8 inch, $7.25. 

M. & J. SAFETY DRAIN WITH B. W. VALVE — 

2-inch Flat Iron Top, $19.80 each: 4-inch Flat Iron Top, 
$28.95: 4-inch Raised Iron Top, $37.95. 

SHOWER STRAINERS — 

3%-inch N. P. Top by 1^-inch I. P. Female Outlet, P2998, 
$2.40 each; 4-inch ditto by 2 inch ditto, $2.70, 

5-inch N. P. Top by 2-inch 1. P. Outlet Combination Drain 
and Trap. P2986, $10.35. 

PENBERTHY AUTO CELLAR DRAINERS — 

No. 1. $28.15 each; 2, $45.00; 3, $62.00. No. 1, Non-Auto- 
matic, $21.90. 

Washing Machine Drainers, $4.00 each. . Hose and Adapters 
80c. 

FIBS AND HOSE GOODS 

FIRE HOSE, RACKS, EXTINGUISHERS, ETC.— 

No. 901—Antex Electric Lig^t Extemaion Reel with 

25 feet of Flexible Waterproof Cord.16.00 

No. BllOl—2H-gej. Badger's Chemical Extingoisher. .80.00 

No. B1107—Extra Hose with Nossle. .. 1.50 

No. B1108—Hanger.85 

No. B1106—8-oz. Acid Bottles.25 

No. Bill4—Universal Soda and Acid Recharge.75 

No. 0—Fire Gun Extinguisher, 1 qt.10.00 

No. 1—Fire Gun Extinguisher, 1^ qt.12.00 

No. 2—Fire Gun Extinguisher, 1% qt.14.00 

Universal Liquid for Recharging Fire Gun, per quart. . 1.75 
No. Bins—2^-gal. Foamite Firepan Extinguisher.. .80.00 

No. B1118—Pump Tank Extinguisher, 6-eal.16.00 

No. M1201—1-pint Safety Gasoline Cans. 8.00 

No. M1204—1-quart Safety Gasoline Cans. 3.35 

No. M120t—2-quart Safety Gasoline Cans. 4.65 

No. M1205—1-gal. Safety Gasoline Cans. 5.85 

No. M1208—8-gal. Safety Gasoline Cans. 8.60 

No. M1206—5 gal. Safety Gasoline Cans.10.00 

No. M1207—6-gal. Justrite Oily Waste Can. 6.65 

8-gal. Justrite Oily Waste Can... 7.85 

lO-gal. Jastrite Oily Waste Can. 8.00 

No. S50a—Small First Aid Kit. 7.50 

GAS WATER HEATERS 

AUXILIARY TYPE— 500, iH-inch. 80.00 

No. m. Lion. No. 86 Rnnd, AUTOMATIC TYPE— 

Doable Copper Coil. 18.70 Pressure Valve, Pittsborgh— 


No. 2, Lion, No. 85 Rond, No. 

Triple Oopper Coil..40.00 8 (Old No. 50).105.00 

STORAGE TYPE— 8% (New No. 60)...180.00 

Pittsburg or Ruud ICnlti* 8 (New No. 60).165.00 


Coil Storage Hesters— 

No. Each 

80 . 86.00 

50 . 96.00 

100 .295.00 

200 .855.00 

800 .420.00 

600 .650.00 

Moment Valve Thermostats— 


No. 


Each 

80. 

^•inch.... 

... 40.00 

50, 

Vi inch_ 

. . . 40.00 

100, 

Vi-inch.... 

_ 65.00 

800, 

1-ineh. 

_ 70.00 

800, 

1-inch. 

_ 70.00 


Thermostat Ty^ Pittsbnrfh 
No. Each 

2H (New No. 66)...186.00 

8 (New No. 66).196.00 

4 . 840.00 

6 .810.00 

8 .410.00 

Combination ^iler and 
Heater- 


Each No. 80, Royal AntO.. 78.15 
“o. 40, ditto with 

Thermostat. 91.86 

larvel, ditto, lest 
Thermostat. 85.70 


LEAD PIPE—9ft-ineh to IH-inch, full reels and coils. $11.75; 
a, 8, 4-inch Lead Soil Pipe, full lengths, $11.75; Other 
siset 2 Vi to 6-ineh, full lengths, $12.40; Cut Pieces, all sizes, 
$18.10. 

Note—^Add to lead pipe when full reels are taken $2.70 
per reel. 

Wood reels when returned to American Smelters Securities 
Co., San Francisco, Cal., direct via prepaid freight will be 
credited at $2.00 each net, no freight allowance, on receipt 
of prepaid B. L. 

LEAD WASHERS—$26.20 per 100 lbs. 

LEAD WOOL—$22.70 per 100 lbs. 

TRAPS—Standard—1 V4 Short “P,” 60c each; 1V4 Long “P,” 
90c; IVi Short “P,” 90c; 1% Long “P,” $1.15. 

Short “S,” 65c; 1*4 Long “S,” $1.10; 1V4 Short "8,” 
$1.05; IVi Long “S,” $1.50. 

Extra Heavy—1 Vi Short “P," 90c each; 

t l.30; iVi Short “P,” $1.25; 1V4 Long 
hort “S,” $1,00; 1V4 Long “S," $1.65; 

$1.45; IVi Long “S,” $2.25. 

COMBINATION BENDS AND FERRULES — 4x5 V4xl2, 
each; 4x5Vixl4, $2.75; 4x5Vixl6, $2.95. 

COMBINATION FERRULES, LEAD AND IRON — 4x4, 60c 
each; 4x6, $1.00; 4x8, $1.20; 4x10, $1.45; 4x12, $1.60; 

4x14, $1.85; 4x16, $2.00. 

Lead Traps and Bends not shown above — Barrel loti 
plus 40 cent; Less, 50 per cent. 

Lead Drum, Traps, Comb. I^ead and Iron Ferrules and 
Bends, and Soldering Nipples—Barrel lots, plus 40 per cent; 
Less, 50 per cent. 

PIPE 


1V4 Long “P,’’ 
*P,’' $1.60; Ihi 
1V4 Short “a” 


$2.50 


PE — 

Wrought Steel 

Wrought Iron Standsr^i 

Random 

Blk. 

Gal. 

Blk. 

Gal. 

Thread 

%. 

$ 5.25 

$ 7.65 




Vi . 

5.25 

7.65 

$ 12.40 

$ 15 50 

.16 

^. 

5.25 

7.65 

12.40 

15.50 

.16 

Vi. 

6.65 

8.50 

12.70 

16.00 


%. 

8.40 

10.35 

15.60 

19.50 

.1'- 

1. 

11.70 

14.85 

22.40 

28.25 


1 Vi . 

15.85 

20.05 

30.30 

38.25 

.22 

Hi. 

18.90 

23.85 

36.60 

45.65 

.24 

2. 

25.35 

32.20 

52.30 

64.00 


2 Vi . 

41.75 

52.80 

84.00 

97.00 

.46 

3. 

54.60 

69.05 

111.25 

127.00 

.60 

3 *4. 

70.30 

87.70 

131.80 

163 25 

.76 

4. 

83.25 

103.85 

156.00 

194.00 

1.06 

4 Vi . 

100.55 

126.00 

194.60 

226.60 


5. 

117.15 

146.40 

220.rn 

264.00 

1.66 

6. 

152.05 

189.60 

296.00 

341.25 

2 lo 

7. 

208.80 

261.60 



2,5S 

8 25 lb. 

220.80 

274.80 



3 

9. 

308.40 




3.:n 

10 32 lb. 

333.60 




4 50 

12. 

429.60 




7.50 


Cutting Charge- 
per 100 feet. 

Plugged and Reamed- 
$80.50. 

PIPE FITTINGS 

CAST IRON —BLACK — 


Standard Threading. All prices quoted 
-2-in.. $19.00; 2 Vi in., $61.75; 8-in, 


LEAD GOODS 

HALF AND HALF SOLDER — 500 lb. lots. $30.75; 100 lb. 
lots. $32.00: less. $33.00, 

EXTRA WIPING SOLDER—500 lb. lots, $26.75; 100 lb. lots, 
$28.00; less. $29.35. 

Wire Solder, Smooth, $36.75. 

CALKING LEAD — 2000 lb. lots, $10.80; 500 lb. lots. $11.15; 
less, $11.50. 

PIG LEAD — 2000 lb. lots, $10.50; 500 lb. lots, $10.80; less, 
$11.15. 

SHEET LEAD — Full Rolls. $15.50; Cut Pieces, full width, 
$15.80; Cut Pieces, odd sizes. $16.80. 

‘4-inch Lead Tubing, $17.95. 

Bar Tin. $80 00. 

Block Tin Pipe, full reel and coils, $66.75. 

Block Tin Pipe, ctit pieces. $75.50. 

LEAD BENDS — 4x5VixlO. $1.70 each; 4x5Vixl2, $1.95; 
4x.5V4xl5. $2.30; 4x.^>*^xl8, $2.65; 4xr> 14x20, $2.85; 

4x10x10, $2.25: 4x10x12, $2.45; 4x10x15, $2.80; 4x10x18, 
$3.10: 4x10x20, $3.35. 



Vi 

% Vi 

% 

1 

iVi 

2 

3 

4 

Bends, Y. 


. . . .32 

.45 

.48 

.95 

1.15 

3.00 

4.80 

Bends, Rt. OP. 



.37 

.42 

.77 

1.15 

1 .60 

7.8'' 

Bends, Rt. CP. 


. . . .30 

.33 

.37 

.65 

.85 

2.35 

6.3* 

Bushings. 

.06 

.06 .06 

.07 

.09 

.13 

.20 

.42 

. >*. 

Crosses. 


. . . .26 

.85 

.38 

.75 

.90 

2.40 


Elbows, 90 dg. 

.08 

.08 .10 

.13 

.15 

.28 

.40 

1.05 

i.45 

Elbows, 45 dg. 

. 10 

.10 .11 

.16 

.19 

.34 

.48 

1.10 

1.75 

Elbows, Red. . 


.10 .11 

.14 

.17 

.33 

.45 

1.05 

1.7" 

Plugs. 

.03 

.03 .08 

.05 

.06 

.11 

. 15 

.38 

. 63 

Tees. 

. 13 

.13 .14 

.19 

.21 

.40 

.58 

1.35 

2.10 

MALLEABLE — 

BLACK — 







Bends. Rt. OP. 


. . . .23 

.48 

.62 

1.20 

1.90 



Bends, Rt. CP. 


. . . .19 

.32 

.49 

.81 

1.25 



Caps. 

.03 

.05 .06 

.11 

.17 

.27 

.43 

i .is 

i.90 

Crosses. 

.10 

.17 .27 

.44 

.55 

.75 

1.10 

2. 90 

4.25 

Crosses, Red. . 


.23 .50 

.59 

.76 

1.11 

1.55 

4.00 

5.85 

Couplings,R.H. 

. .67 

.10 .14 

.22 

.23 

.48 

.81 

1.62 


Elbows. St... . 

.06 

.09 .11 

.11 

. 16 

.34 

.55 

1.30 

2^ 50 

Elbows, Red. . 

. 12 

.14 .14 

.22 

.22 

.48 

. 70 

1.70 

3.35 

F'lbows, 45 dg. 

. .06 

.09 .12 

.19 

.29 

.62 

.95 

1.45 

2.-15 

Elbows, 90 dg. 

. .05 

.08 .13 

.21 

.21 

.46 

.78 

2.38 

4.16 

lyocjknuts. 

. .03 

.04 .06 

.10 

. 16 

.25 

0 “J 

1.25 

2 6. 

Reducers. 

. . 10 

.06 .09 

.13 

.20 

.26 

. 35 

.95 

1.65 

Tees. 

.08 

.12 .15 

.16 

.23 

.51 

.75 

2.35 

3 45 

Tees, Red. 

.27 

.30 .30 

.42 

.44 

.90 

1.2.5 

4.30 

6.80 

Tees, 4-Way. . 


.21 .32 

.49 

.73 

1.40 

2.30 



MALLEABLE — 

GALVANIZED 

— 






Bends, Rt. OP. 


... .30 

.60 

.90 

1.30 

3.60 

8.00 


Bends. Rt. CP. 


... .29 

.50 

.73 

1.45 

2.40 



Caps. 

.04 

.07 .10 

.17 

.24 

.43 

.68 

i . 85 

3 j'o 

Crosses. 

.15 

.27 .39 

.65 

.75 

1.20 

1.70 

4.60 


Crosses. Red . . 


.36 .52 

.86 

1.16 

1.50 

2.4.5 

6.20 

9.75 

Couplings,R. H. 

. .09 

.15 .20 

.32 

.33 

. 76 

1.30 

2.54 


Elbfjws, 90 dg. 

. .08 

.12 .19 

.30 

.32 

.70 

1.10 

2.80 

5.05 

Elbows. Red. . 

. 18 

.20 .21 

.31 

.32 

.78 

1 . 10 

2.85 

5.25 

Elbows. 45 dg. 

. .08 

.14 .18 

.28 

.42 

.92 

1 .3tt 

2.25 

4. O' 

Elbows. St. . . . 

.08 

.12 .16 

.18 

.25 

.55 

.65 

2.10 

3. *5.5 

Locknuts. 

. .05 

.06 .09 

.14 

.23 

.30 

. 40 

1.60 

4.20 

Reducers. 

. .24 

.11 .16 

.29 

.32 

.59 

1.00 

2.10 

3. 

Tees. 

. 12 

.18 .22 

.24 

.36 

.70 

1.15 

3.25 

5.25 

Tees, Red . ... . 

. 17 

.19 .19 

.30 

.39 

.5.5 

.9.5 

2.55 

4.45 

Tees, 4-Way. . . 


.32 .49 

.81 

1.08 

2.05 

Y 

3.50 

r 




Digitized by 

G 



le 























































































165 


November, 1922 HARDWARE WORLD—PLUMBING AND HEATING 

PLUMBINa GOODfr—BETAIL gELXJNG PBI0E8—Continaed 


NIPPLES—WROUGHT IRON—Per 100—Black— 




*/* 

& % 


% 

1 


2 

3 

4 

Cl Sh. 


3.60 

4.50 

5.13 

6.84 

11.12 

15.39 

33.00 

61.00 

Long 



5.40 

6.30 

7.70 

11.12 

17.10 

19.00 

50.00 

87.00 

4 in. 

lo 

ng 

6.30 

7.20 







5 in. 

lo 

ng 

7.20 

9.00 

9.40 

12.82 

17.66 

22.66 



6 in. 

li 

ng 

9.00 

10.80 

11.12 

13.40 

24.80 

26.00 

58.00 


NIPPL 

ES 

— GALVAN 

IZKl) - 

- Per 

100 — 




Cl. Sh. 


5.40 

5.40 

6.84 

9.41 

17.96 

23.09 

47.90 

97.25 

Long 



9.90 

9.90 

11.25 

15.20 

28.00 

30.00 

71.00 

128.00 

4 in. 

lo 

ng 

10.80 

11.70 







5 in. 

lo 

ng 

13.50 

14.40 

15.39 

20.52 

26.56 

35.55 



6 in. 

lo 

ng 

15.30 

16.20 

17.96 

23.94 

31.50 

41.75 

111.15 



FIPB OUT TO O&DBB 

On Pipe eat to speoified lenethe, where the losi oeeeeioned 
by cutting up etoelc lengths is assumed, a hi^er price is 
charged than for pipe in random lengths. This aarance corers 
the pipe only, and there is an extra charge for catting and 
threading as follows: 

(1> Pipe cut to special lengths and threaded both ends, two 
threads are charged for each piece of pipe famished, and no 
charge made for the out. 

(3) Where one end of the pipe is left blank, the charge is 
for one thread and one cut on each piece, the price of the eat 
being one-half of the threading list. 

(8) Where both ends are left blank, a charge is made for 
all cuts and for the one thread necessary to make the remain¬ 
ing scrap salable. This applies to whaterer the nnmber of ent 
pieces mar be. 

(4) When pipe is made np to sketch, all coaplinga need 
are charged for and all pipe is charged at out length prices. 

(5) When pipe of anr size is furnished in exact lengths 
longer than one random length by coupling on a short piece, 
the cut price is charged for the entire length. All ooaplings 
famished are charged for, but only two threads. This arolies 
to whaterer number of random lengths may be inelnded m the 
run. 

fd) A customer can make his own measarements, and to 
call for the exact lengths necessary to make up the mn 
required, which will be charged at the eat price with two 
threads with additional charge for any extra couplings fur¬ 
nished. 

(7J In the ease of an order for specified amount of pips. 
WHERE EXACT MEASUREMENTS AMC NOT ABSOLUraLT 
NBOESSART, the cut length price may be charged for the last 
piece famished necessary to equal the amount called for after 
the random measarements hare been ascertained. 

(8) When pipe is famished in random lengths by enstomer 

(he assuming the loss on the scrap), to be cut to order, the 

actual work done is charged for; that is, all cuts and all 

threads actually made. In such cases the scrap belonging to 
tho customer, and no credit allowed for same. 

(9) In charging cut pipe, no allowance is made for soup- 
linn or for threads already on tho pipe. 

(10) Where pipe in sizes to 3 feet inclusiTo Is cut on 
roller cutter in pieces of 12 inches or less and not reamed or 
threaded, one cut is charged for each piece at one-quarter of 
tho Threading list. 

PLUMBBB8’ TOOLS 

STOCKS AND DIES—Walworth Standard Stocks and Dies 

(Solid Die Type)—No. 0, complete, ^•inch to 14-inch, 

$10.40 each; No. 1, 14-inch to 1-lnch, $18.66; No. 1%, %- 

inch to 114-inch, $12.85; No. 1%, $13.85; No. 2, 1%-inch 

to 2-inch, f 18.85: No. 8, 214-inch to 8-inch, $46.50. 

Extra Dies and Bashings—List plus 60 per cent. 

Miller s Rerersible Ratchet Stocks and Disc—**B*' oom- 

R lete, 14-inch to 1-ineh, $21.30 each; 1-inch to 114* 

kch, $34.05; 114'inch to 3-inch, $28.10. 

Extra Dies, Bushings and Die Frames. List plus 80 per 
oent. All other Parts, List pins 40 per cent. 

Armstrong Stocks and Dies—No. 1, 14 to 14-inch, $10.80 
each; No. 2, 14 to l-inch. $14.40; No. 214. 14 to 114-inch, 
$16.80; No. 8, 1 to 2-inch. $21.60. 

Extra Dies—^List plus 80 per cent. All other Repairs 
list plus 30 per cent. 

Toledo Stocks and Dies—No. 00 eomplete, 14 to %-ineh, 
$36.60 each; 14 to %-inch, $22.40; 14 to 14-inch, $14.00. 

Dies with Heads— 14 or 14-inc^ $4.20; 14 or %-inch, 
$4.90. 

Extra Dies (4 segments), all sizes, $3.80 each. 

Ratchet only, $4.20. 

No. 0 complete, 14 to 14-in«h, $22.40. R. H. Dies, com- 
plots, 8 sets, 39.00. L. H. Dies complete, 6 seta, $15.00. 

No. 1 eomplete, 1 to 2-inch, $26.40. 

1-A Ratchet complete, 1 to 2-inch, $88.00. Dies complete 
(8 sets), 114, 114. $6.75. Same, Single Set, 4 pieces, $3.36. 
2-inoh Dies for No. 1 or 1-A, $8.25. 

No. 3 complete, 214 to 4-ineh, $110.00. Dies, eomplete, 4 
setiL $85.20. Dies, single sets, 5 pieces, $8.50. 

No. 8 complete, 414 to 8-ineh, $830.00. Dies, complete, 
6 sets, $66.00; Dies, single sets, 5 pieces, $18.20. 

No. 4 complete, 9, 10 and 12-inch, $550.00. Dies eomplete 
8 sets, $66.00. Dies, single set, 5 pieces, $22.00. 

N'. 10 eomplete, 1 to S-inch, $86.40. R H. Dies eomplete, 
4 pieces, $5.o2. L. H. same, $5.53. 

No. 10-A Ratchet, eomplete, 1 to 2-ineh, $44.20. 

No. 25, complete, 214 to 6-inch, $258.04. Dies, complete. 
4 pieces, $8.80. All other repairs, list plus 80 per cent. 
Toledo rower Drire, D. 0. or A. 0. Motor, $660.00 each. 
Bearer Stocks and Dies—No. 8 Ratchet, complete. 14 to 
l-ineh, $80.60 each. Extra Die Heads and Uhasers, %-ineh, 
$5.10: M or 14-inch, $6.96; 1-inch, $6.80. Extra Uhasers, 
any sise (4). $2.76. 


No. 6 Bearerette, complete, 14 to 14-ineh, $24.06. Extra 
Dies, per set, $4.50. 

No. 28 Stock and Die, complete, 1-inch to 2-inch, $26.40. 
Extra Die Heads, 14 or 14-inch, $6.06. 

No. 25, complete, 1 to a-inch, $36.00. Extra Dies, per 
set, $4.66. 

No. 26, Ratchet, complete, 1 to 2-inch, $42.00. 

No. 41, complete, 214 to 4-inch, $110.00. Extra Dies, 
per set, $12.00. 

No. 61, complete, 214 to 6-ineh, $264.00. Extra Dies, 
per set, $26.60. 

Other repair parts for No. 6—List plus 50 per cent. 

Other repair parts for 23, 25, 26, 41 and 61—List plus 
38 1-8 per cent. 

WRENCHES —Wamock Brass Pipe Wrenches—la-inch, H te 

2-inch, $4.50 each; IS-inch, 1 to 5-inch, $9.00. Extra 
Strapa — 12-inch, $1.00; 18-inch. $2.00. Basin Wrench, 
$4.50; Spud Wrench for Radiator Nipples, $3.00. 

Vulcan Bijaw Pipe Wrenches—No. ;jO or 10, IS to I;,-inch, 
$3.40 each; No. 31 or 11, % to 114-inch. $4.70; No. 32 or 
12, *4 to 2 14'inch, $6.70; No. 33 or 13, li to 4-inch, $9.40; 
No. 33 14 or 13, 1 to 6-inch, $12.00; No. 34 or 14, 114 to 
8-inch, $14.80; No. 35 or 15, 2 to 12-inch, $24.00. Extra 
Parts. List plus 70 per rent. 

Agrippa (Thain Wrenches—No. 21, 14 to 114-inch, $4.70 
each; No. 22, 14 to 214-inch. $6.70; No. 23. \ to 4-inch, 
$9.40; No. 2314, 1 to 6-inch, $12.00; No. 24, 114 to 8- 
inch, $14.80; No. 25, 2 to 12-inch, $24.00. Extra Parts, 
List plus loO per cent. 

Walworth Bostong Wrenches—No. 0, 1 to 4-inek, $18.06 
each; No. 1, 2 to 6-inch, $32.00; No. 2, 2^ to lO-ineh, 
$64.00; No. 8, 8 to 14-ineh, $120.00. 

Walworth Rerersible Bostong Wrenches—No. 2, 14 Is 2 - 
inch, $11.00. 

PIPE CUTTERS—Barnes Three Wheel Type—Ne. 1. % te 1 
inch, $4.50 each; No. 2, 14 to 2-ineh, $6.00; Ne. 8, 114 te 
8-inch. $10.00; No. 4, 214 to 4-inch, $20.00; No. 8, 4 te 
6-inch, $30.00; No. 6, 6 to 8-inah, $40.00. Extra Parts. 
List plus 20 per cent. 

Knurled Wheels — No. 1, 60c each; No. 2, 72c; No. 8, 
$1.60; No. 4, $2.00; No. 5, $1.32. 

Saunders Holler Type—No. 1, 14 to I-ineh, $8.90 eaeh; 
No. 2. 1 te 2-inch, $5.96: No. 8, 3 to 8-inch, $14.80; No. 4. 
2H to 4-inch, $23.40; No. 5. 4 to 6-ineh, 86.49. Extra 
Parts. Tiist plus 40 per cent. 

Knurled Wheels — No. 1, 60c each; No. 2, 72c; No. 8. 
$1.82. 

Trimo — No. 1, 14 to 114*ineb, $4.95 eaeh; No. 1, 14 to 
2-inch, $6.60; No. 8, 114 to 8-inch, $11.00. Extra Parta, 
Liat plus 20 per oent. 

Bearer Square End—No. 1, 14 to l-ineh, $27.00 eeeh; 
No. 5. 14 to 2-inrh. $30 00- Nn 10. 214 tn 4-irch. $120.00 

Extra Knives, per set—No. 1. $1.60 each; No. 5, $2.00; 
No. 10. $3.34. 

Toledo — No. 250. 214 to 6-inch, $160.00 each. Extra 
Blades (Set of 4), $6.40. 

MISCELLANEOUS (TUTTERS—Chesterton or Fletcher Oange 
Glass Cutter, A5908, $4.00 each. 

Gasket (latter, $1.80. 

PIPE TAPS AND %SAMERS—R H. A4201—14 to l-ineh. 
List less 20 per eent; 114 to 2-ineh, List less 10 per oent; 
214 to 8-incn, Liet plus 40 per eent; 814 to 4-inoh, List 
pins 70 per cent.. 

L. H. A4201 and Reamers A4808—14 to l-ineh. List phu 
10 per eent; 114 to 2-ineh, List pins 83 per eent; 2H te 
8-inch, List plus 70 per eent; 814 to 4-inca, List plus 110 
per cent. 

Combined Drill and Tap—A4208, 14 to 4-ineh, List plus 
10 per eent. 

Moeller Ratchet Reamer—ER E4850, % to 114*in., $12.48 
each; E4851, % to 8-inch, $18.16. 

Reed No. 6 Bit Brace Taper Barring Reamer—% to 8-ineh, 
$19.20 eaeh. 

BAHOB BOILERS 


Standard Oalranlzed Ver¬ 
tical Pattern, High or 
Low Top — 

No. Eaeh. 

18. 12x36 . 12.65 

24, 12x48 . 13.75 

30, 12x60 . 13.25 

40, 14x60 . 17.35 

52. 16x60 . 30.70 

66. 18x60 . 55.50 

82. 10x60 . 66.00 

100, 22x60 . 91.00 

120, 24x60 .126.00 

144, 24x72 .175.00 

168, 24x84 .150.00 

192. 24x96 .190.00 

Standard Galvanized Hori¬ 
zontal — 


Extra Heavy Galvanized 
Vertical or Horizontal— 


No.. Each. 

30, 12x60 . 15.00 

40, 14x60 . 21.85 

52. 16x60 . 40.00 

66. 18x60 . 76.70 

82. 20x60 . 92.00 

100, 22x60 .152.00 


Graves 800-lb. W. P 6 

year guarantee 
coated with hei 
blue enamel— 


No. Beeh. 

80, 12x60 .47.50 

40. 14x60.57.86 


No. Each. 

30. 12x60 . 14.50 

40. 14x60 . 19.10 

52. 16x60 . 33.75 

66. 18x60 . 61.00 

Double Extra Heavy, Ver 
tical, six- year guaran¬ 
tee— 

No. Each. 

30, 12x60 . 20.00 

40. 14x60 . 26.70 


Extra Heavy, Horisontal 
or Vertical, with 1* 
Inch Steam Coll— 

No. Eaeh. 

30, 12x60 . 52.80 

40. 14x60 . 56.50 

52. 16x60 . 83.60 

66, 18x60 .154.00 

82. 20x60 .183.35 

100, 22x6(V^.249.50 

digitized by VjOOQ .0 
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HARD IV ARE IVOR \D—PLUMBING AND HEATING 


PLUMBma 00008—BETAIL 8E1XIKO PBIOES— Cantinned 


Boiler Standi 

Hawks Unirersal.t.35 

Sanders Adjustable... 1.00 

Foster . 1.50 

12 in. American Binpr.. S.20 
14-in. American Ring.. 1.55 
16 in. American Ring.. 3.60 
18-in. American Bing. . 6.00 


Rang* Boilen—Oontlnned. 

20-in. American Ring.. 6.00 
22 in. American Ring.. 8.00 
24-in. American Ring.. 0.35 
^-in. Range Boiler Relief 

Valres .1.00 

)4*in. Stack Combination 
Relief YaWee k Faneeta. 

Set 85 lbs. 7.85 

Ditto. Set 150 Ibe._7.86 


SINKS AND FOUNTAINS 

WASH SINKS—(Leas Blbba and Trap)—FOlO, P0450-^-ft., 
$64.50; 4 ft.. $82.20; 5 ft., $100.00; 6 ft.. $185.50. 

P6495, Enameled inside, less Supply Pipe and Bibbn—> 
48z24 inn $40.00; 60z24-in., $60.00; 72z24-ln., $78.86. 

P6496, Enameled inside, less Snpplj Pipe and Bibb»— 
4z24-in., $60.00; 5z20-in., $76.00; 5xl4*im., $85.86; OzlO- 
in., $06.70; 6z34>ia» $112.70. 

DOUBLE WASH bINK COCKS—HI645, P6500, $7.85: P6501, 
$8.00; H1640, P6502, $8.85; H1686, P6608, $10.00; P6604, 

$ 10 . 00 . 

CHICAGO FAUCET DRINKING FOUNTAINS—B7000. Wall 
Fountain with Trays, $17.75; B7500. Self aosing Sink 

Bubbler, $6.75; B7600, Self Closing Sink Bubbler, $4.75; 
B780(L Self Closing Swinging Sink Bubbler, $10.85; B8000, 
Self Closing Swinging Basin Bubbler, $6.00; 88100, Self 
Closing Basin Bubbler, $6.35; B8200, Self Closing Basin 

Bubbler, $14.00; B8300, Self Closing Swinging Basin Bub* 
bier, $11.75; B8700. Nozile % I. P., $1.20. 

GLAUBER DRINKING FOUNTAINS—H508A, $8.00; H504B, 
$7.55; H510A. $8.55; H510B, $8.56. 

MUELLER DRINKING FOUNTAINS—K8728, $8.70; B87a0, 

t»f» »: •; 


RUBBER MATS—P6990, for Interchangeable Drain Board— 
18xl8-in.. $3.50; 18x24-in.. $4.50; 20xl8-in., $3.70; 20x24- 
in., $4.70; 22xl8-in.. $4.00; 22x24-in., $5.35. 

P6991, P6706-7, P6715-16. P6720-21 —20x24-in., $3.70; 
20x30-in., $4.35; 22x36 in.. $5.35. 

P6710—20x30-in., $4.35; 22x32-in., $4.70; 22z86-in., 

$4.70 

P6730-81, P6230-31—30x30-in., $4.85; 22x36-in., $5.85. 

P6814—22x26-in.. $4.00. 

P6815-16—20x24-in., $3.70; 20x30-in., $4.35; 22z30-in.. 
$4.50; 22x36-in., $5.35. 

P6817-18. P6822-23. P6826-27—20x30-in., $8.50. 

ADJUSTABLE SINK LEGS — P6992—Type “A”—Painted. 

$3.00 each; enameled, $4.00. 

T^e *‘B”—Painted, $3.50 each; Enameled, $5.35. 

The Adjustable Sink Legs have an adjustment of 6 inches, 
making it possible to set the Sink at anjr height ranging 
from 30 to 36 inches from floor to top of rim. 

BINK BACKS —K1176, C730, P7010 — 20-in., $5.85; 24-in., 
$6.35; 80-in., $6.70; 36-in., $10.85; 40-in., $12.85; 42-in., 
$12 70; 48.in.. $16.35. 

BND PIECES—K1182. P7012—18-in., $5.70; 80-in., $6.80; 88- 
in.. 66 90. 

FLAT RIM SINKS—K1160, C725, P7020, with Nickel Plated 
Duplex Strainer—12zl8-in., $7.75; 14x20-in.. $8.35; 16x84- 
in.. $8.80; 18x24-in.. $9.60; 18x30-in., $9.60; 18x36-ln., 

$14.40; 20x24 in., $10.20; 20x30 in., $10.60; 20x36-in., 
$15 70; a2z86-in., $16.35; 20x40-in., $20.00; 24x48-in., 
$26.70. 

STEEL SINKS — New Era Galvanized — 16x24-in., $4.40; 
18x80-in., $5.90; 18x86-in.. $7.60; 20x30-in., $7.10; 20x86- 
in., $9.00; 20x40-in., $9.35. 

New Era, Painted — 16x24-in., $4.00; 18z80-in., $5.10; 


18x86-in., $6.50; SOxSO-in., $6.80; a0x86-in., $7.80; 20x40- 
in., $8.00. 

GREASE TRAPS—No. 27 Wads—6-gaL, 10xl8-in., $58.40; 10- 
gal., 12Hxl4-in., $98.40. 

SLOP SINKS—(Less Fittings)—^K1800, C750, P780e—16x80- 
in., $36.00; 18x28-in., $4^00; 20x22-in., $44.00; 80x24-ia.. 
$46.70. 

K1212, P7285—16x80-in., $84.00; 18x88-in., $40.00; 

20x22-in., $42.00; 20x84-in., $44.70. 

K1230, 0670, P7274—Enameled inside, with 8-in., ontlel 
and N. P. Duplex Strainer—16xl6xl0-in.. $10.70; 16x16x12- 
in., $12.40; 20xl4xl2-in., $12.40; 80xl6xl8-in., $14.00; 
22x20xl2-in., $18.00; 24xl8xl2-in., $16.85; 84x80zl8-ia^ 
$17.70; 80x20xl2-in., $28.00 ; 86x20xl8 in. $81.70. 

SLOP SINK TRAPS—P7880 to P7896—Bnaaeled Inside, 
$18.00; Enameled all over, $15.00. 

8EWBB PZPB 

VITRIFIED SEWER PIPE—8-ineh, 88s per feet; d-insli, 87s; 
6-inch, 88e; 8-inch. 52^* 10-inch, 75c. 

BRANCTHES AND CURVES—8-in^ 85e each; 4-lnsh, $1.1$; 
6-inch, $1.50; 8 inch, $8.15; lO-inch, $8.00. 

TRAPS—S-inch, $2.15 sach; 4-lnch, $8.70; 6 insb, $8.71; 
8-inch, $6.40; 10-ineh, $8.95. 

TRAYS AND ENAMELED URINALS 

LAUNDRY TRAYS—Loss Fittings—K1S48, P7800, $108.70. 

For additional hardwood Wringer Holder between seetleas, 
add $4.00. 

K1250. P7820—1-Section, $57.85; 2 Section, $106.70; 0- 
Section, $158.85. 

P7888—1-Section, $58.85; 2-Section, $97.85; 8-8eetioa. 
$145.35. Without Wringer Holders, deduct $4.00 each. 

K1268, C880. P7850—1-Section, $24.85; 8-Section, $48.70; 
8-Section $73.00. 

For Wood Covers, each section, add $6.70. 

For N. P. Union Strips, add $8.85 each. 

URINALS—K1479, C060. P9960—Enameled Inside Urinal 
with Concealed Wall Hangers, Brass Bee Hive Strainer, 
Tank with Automatic Fittings, Flush Pipe, Tee and Brass 
Washdown Pipe, less Trap—3-ft.. $66.70; 2V4 fi., $78.4$; 
8 ft., $78.70; oVi-ft., $88.50; 4-ft., $90.00; 5-ft., $106.70; 
6-ft.. $128.50. 

P9965—Add to List Price of P9960 Urinal the List Pries 
for Polished Brass Perforated Washdown Pipe fitted along 
back, ends and front. The length given refers to length of 
P9960 Urinal desired-2-ft.. $18.40; 8%-ft., $14.70; 8-ft.. 
$15.40; 8V4 ft., $16.00; 4-fl., $16.70; 5-ft., $18.00; 6-fU 
$19.40. 

P7460 and 7465—1 Tray, $106.70; 8 Trays. $180.00. 

For Combination Drain Board and Tray Cover add $10.7$ 
each. 

P7480 and P7485. Sink and One Lanndry Tray—^80x24-ln^ 
$54.00; 20x30-in., $56.00; 20x36-in.. $60.00. 

P74R0 and P7485, Sink and Two Laundry Trays—^80x94- 
in., $84.70; 20x80-in.. $93.35; 20x36-in., $100.00. 

ENAMELED IRON CLOSETS—P90i0. Delecto Bowl—Enain 
eled inside, $36.70; Enameled all over, $40.00. 

P9055, Amo Bowl—Enameled inside, $30.00; Enameled 
all over. $33.85. For Local Vent, add $8.85. 

ENAMELED IRON TANKS—P0268, Enameled all over, with 
Fittings, $26.70. 

P9264. Enameled all ove^ with Fittings, $26.70. 

HI, Haas Frost Proof Closets, $36.90. 

H2, Haas Frost Proof Closets, $20.55. 

700, Haas Pressure Valve Tank, Flush Tank and Seat 
Less Bowl, $38.70. 


-BUSINESS OPPORTUNITIES- 

Announcements in this department will be inserted at the rate of five cents a word, including address, 
with a minimum charge of $1.00; payable in advance. Copy should reach this office not later than the 
tenth of the month to secure insertion the following issue. 


WANTED 

Wanted—A live partner to buy half in¬ 
terest in an old. well established Manufac¬ 
turers’ Agency operating in the Southwest, 
selling to Hardware, Grocery and Wooden- 
ware Jobbers, Must have hardware experi¬ 
ence. Consideration $ 7500 . Cash $ 5000 . 
References exchanged. Box 100, care 
HARDWARE WORLD. St. Louis. 


BUSINESS FOB SALE 

Hardware and Plumbing business, build¬ 
ing and fixtures, in Snn Joaquin Valley; 
$10,000, part cash. Address E, L.. care 
HARDWARE WORT.D. (N.D.J.) 


WANTED 

Wanted—Live representation on » com¬ 
mission basis for factory, manufacturing 
a high grade, poonlar priced line of bath¬ 
room fixtures. Excellent side line for wide 
awake salesman. Write for territory and 

g articulars. Keystone Specialties Co., East 
troudsburg, Penn. (tf) 


FOB SALE 


WANTED 


For Sale — Gooa hardware store — good 
home and 14.40 acres Thomson seedless 
vineyard in Sacramento Valley. Write 
HARDWARE WORLD for information, 

(tf) 


WESTERN SALES REPRESENTATIVE 
WANTED 

For the territory from Denver to the Pa¬ 
cific Coast to represent our line of English 
and French imported cutlery, pliers, 
scythes, shears, etc. Prefer one familiar 
with high grade cutlery. Address A. F., 
care HARDWARE WORLD. 


PACIFIC NORTHWEST EEPEESENTA- 
TIVE WANTED 

Young man to represent us on a profit 
sharing basis for a few select factory lines 
going to retail trade only. One who is alive 
nnd awake, with ambition—here is a good 
'>in>ning. Address A. L. S., care HARD¬ 
WARE WORLD. 


Wanted—To hear from owner of Hard 
ware Store for sale. State cash price, ful'. 
particulars. D. F. Bush, Minneapolu. 
Minnesota. (O. N. D.) 


SIDELINE SALESBfAN WANTED 

Sideline Salesman—Liberal commission 
on initial nnd repeat orders for selling oc' 
improved Butter CThurn. Give territory de 
sired. James Chum Mfg. Co., Dept. B. 
7 North Main Street, St. Louis. Mo. 


FOB SALE 

Department store in country town 
“Everything in Merchandise,’* exccl’er.t 
location, good clean stock. Doing d 
business and making money. Would like 
to correspond with parties looking for a 
good opening in a going business. Capital 
$60,000.00, folly paid will sell at par 
Not a bankrupt sale, business in good con 
dition. Beat of reasons for selEng Ad 
dress W.S.M.,core HARDWLVRE WORi [> 


Digitized by 


Google 


(O X I) J 






November, 1922 


HARDWARE WORLD 


167 


Retail Selling Prices 

The following are the present market retail selling prices of merchants in some of the large eities. At the 
request of many merchants in smaller towns and eities who do not have the opportunity of checking up their 
prices often, we reTise these prices each month. In communities removed from the larger cities, transportation 
charges would of course be added. As the overhead expense of a retail business in any part of the United States 
ranges from 20% to 25%. many merchants use these prices to save time in fi^ring their own. We will be glad 
to receive suggestions ana corrections as to any prices quoted herein and any items not mentioned. 


AMMUNITION—Shot Osrtridget— 


Smoke- 
Black, lees. 

22 Long .$0.65 $0.70 

44 Win. Wd. End. 1.70 2.00 

44 Mar. Game Getter. 1.70 1.95 

44 XL . 1.85 2.10 

40*82 . 1.65 

45-70 . 1.65 

Blank Cartridges— 

22 .$0.20 

32 S. A W.75 

38 S. & W.90 

Caps and Primers— 

Percussion Caps.25 

Muscat Caps.80 

Primers, 100 in box.50 

Primers, 250 in box. 1.15 

New No. 4 and 88 Primers.. .60 

Wads— 

Cardboard, box of 250.20 

BIk. Edge, Re** box of 250... .60 

BIk. Edge, boxof 125... .45 

B Ik. Edge, box of 250... .90 

Rim Fire, Cartridges— 


Semi- Smoke- 
Smokeless. less. 


BB Caps .$0.35 $0.85 

CB Caps .45 .45 

22 Short.25 .85 

22 Short HP.80 .85 

22 Long...85 .40 

22 Long HP.40 .45 

22 Long Rifle.85 .40 

22 Long Rifle HP .40 .50 

22 S. A W. Long.85 .40 

22 Extra Long.55 

22 W R F.55 .60 

22 W R P, H P.60 .65 

22 Win A Rem Anio. .60 

22 Win A Rem Anto, HP. .65 

25 Short Stevens.60 ... 

25 Stevens.85 

82 Short .60 

32 Long .70 

38 Short . 1.00 

38 Long. 1.20 

41 Short . 1.00 

41 Long . 1.05 

Center Fire, Cartridges— 

32 Win SS. 1.50 1.75 

22*15 Stevens.65 ... 

25-20 Stevens Lead Bit. 1.85 2.05 

25*20 Stevens S.P.A M.O_ 1.90 2.20 

25-20 Mod. 92 Lead. 1.65 1.90 

25*20 Mod. 92 S.P.A M.O. 2.00 

25-20 Mod 92 H.V.S.P.A M.O. ... 2.15 

25 Colts Auto. 1.60 

30 Bor S.P.A M.C. 2.60 

30 Luger S.P.A M.O. 2.60 

30 Mau S.P.A M.O. 2.60 

30 Mau in Cli-'s S.P.A M.O. 1.35 

32 Smith A Wesson..*.. 1.15 1.25 

32 S A W. Metal Pt. 1.80 

32 S.A W. Long . 1.15 1.85 

32 S A W.Long Metal Pt. 1.45 

32 Short Colts. 1.15 1.25 

32 Long Colts. 1.25 1.35 

32 Colts New Police or Police 

Pos. 1.25 1.35 

32 Colts Anto S.P.A M.C. 1.75 

32 Win or 32*20 Lead Bit. . . 1.65 1.90 

32 Win or 32 20 S.P.A M.O. 2.00 | 


32 Win or 82-20 H.V.S.P.A 

M. C. 

85 S.A W.Auto S.P.or M.O. 

38 S. A W. 1.40 

38 S. A W. Mtl. Pt. 

38 S. A W. Special. 1.70 

38 S. A W. Special Mtl. Pt. 

38 Colts New Police or Police 

Pos. 1.40 

38 Colts New Police or Police 

Mtl. Pt. 

38 Short Colts. 1.40 

38 Long Colts. 1.50 

38 Colts Auto S.P.A M.C. 

380 Colts Auto S.P.A M.C. 

9 M M Lug. S.P.A M.O. 

38*40 Lead Bullet.2.00 

88-40 S.P.A M.O. 

38*40 Hl.Vel.S.P.A M.C. 

41 Short Colts . 1.65 

41 Long Colts. 1.90 

44 S. A W. Am.2.00 

44 8. A W. Rus.2.15 

44 S. A W. Spec.2.30 

44 Win or 44*40 Ld. Bit. 2.00 

44 Win or 44-40 S.P.A M.C. 

44 Win or 44-40 H. V. S.P.A 

M. C. 

44 Game Getter. 2.00 

44 Weblej. 1.80 

44 Bull Dog. 1.75 

45 Webley. 2.25 

45 8. A W. 2.40 

45 Colts .2.15 

45 Colts Auto. 

50 Rem. Pistol. 

Rifle Cartridges— 


Cost—Factory List Less 10-5%. 

Semi 

Smokeless 

22 HI.Pr.Savg.S.P.AM.C. 

M M 8.P.AM.C. 

M M Short Ranges. P.AM.O. .. 

7 M M Mauser S.P.AM.O. 

7*65 M M Mauser S.P.AM.C.. .. 


8 M-M Mauser S.P.AM.C. 

8 M M Mann S.P.AM.C. 

9 M-M Mann S.P.AM.C. 

25*21 Stevens S.P.AM.O.$0.90 

25*25 Stevens S.P.AM.C.90 


25 36 Marlin S.P.AM.O. 

25 Rem.S.P.AM.C. 

25 35 Win.S.P.AM.O. 

25-35 Short Range Lead. 

250-3000 Savg.S.P.v/M.C_ 

256 Newton o.P.AM.C. ..... 
280 Ross Win A UMO Make. 
280 Ross. Ross M’keC.T.AM.C. 

30*30 8.P.A.M.0. 

30-30 Miniature M.O. 

30*30 Short Ran^e Lead. 

30 Rem.S.P.A M.O. .... _ 

803 Savg.S.P.A M.O. 

808 Savg.Min.M.C. 

303 Savg. Short Ra;ige ad.. . 

80 Newton. 

0 Springfield 03 Rimless S.P. 

A M. C.. 

80 Springfield 06 Rimless S.P. 

A M. 0.. 

80-220 Win. or Krag S.P.AM.C. 
30*220 Win.or Krag S.P.AM.C., 
Middle Range . 


2.15 

1.75 
1.55 
1.60 
1.80 
1.95 

1.55 

1.65 

1.55 

1.65 

2.50 

2.40 

2.75 

2.45 

2.70 

1.80 

2.15 

2.30 

2.50 

2.45 

2.70 

2.25 


2.40 

2.90 

2.25 


Smoke¬ 

less. 

$1.55 

2.20 

1.85 

2.20 

2.20 

2.2C 

2.20 

2.3C 

1.10 

1.10 

1.40 

1.40 

1.40 

1.30 

1.75 

2.25 

2.50 
2.65 
1.55 

1.50 
1.30 
1.55 
1.55 

1.50 
1.30 

2.50 

2.25 

2 25 
2.10 

1.80 


803 BHtish S.P.A M.C. 1.55 

2 Rem. 1.55 

2 Win. Self Ldg. S.P.A M.C. 2.75 

Win. Spcl. S.P.A M.C. 1.65 

2 40 Lead.1.20 

2*40 8. P. A M. C. 1.40 

82 Hi.Vel.S.P.ie M.C. 1.55 

82*40 Short Range Lead. 1.20 

32*40 Miniature M.t>. .. 1.25 

5c a box off 100 lots. 

10% off 500 lots. 


SHELLS LOADED— 

medilm grade. 

BULK—SMOKELESS. 

12 3 drs. X 1 ox.. 24 gra. x 1 os., 

drop shot .$1.80 

8 drs. X 1 H os., 24 gra. x 

1^ os. drop shot . 1.25 

8^ dra. x 1^ os., 16 gra. 

z IH os., drop shot. 1.25 

8^ dra. z 1V4 os., BB shot, 

drop shot. 1.85 

8 M drs. z Buck shot, drop 

shot .. 1.86 

16 2% drs. z % os., 22 gra. z 

% ox., drop shot. 1.15 

2 % dra. z % os., BB shot, 

drop shot. 1.25 

20 2% drs. z % os., 18 gra. x 

% ox., drop shot. 1.15 

HIGH G^DE SMOKELESS 

15 8^ drs. z IH os., 26 gra. z 

1% os., chilled shot.. . 1.40 

8H drs. z IH os., 28 grs. x 

1H os.„ chilled shot. 1.45 

16 2% drs. X % os., 22 grs. x 

% os., chilled shot. 1.80 

20 2^ drs. z % os., chilled 

shot . 1.25 

8H drs. z % os., chilled shot.. 1.85 
Trap Loads — 

12 8 drs. X IH os., 7H chilled 1.35 
8H drs. X 1^ os., 7H chilled 1.40 
Black Powder — Loads — 

12 8% drs. X 1% os., drop shot 1.05 


Cans and Primers — 

Percussion ...20 

Musket Caps. .35 

Primers, 100 in box.85 

Primers, 250 in box.80 

Empty Paper Shells—^Black pow.— 

12, 16, 20 Ga., per 100. 2.0o 

10 Ga. per 100. 2.30 

MEDIUM GRADE SMOKELESS— 

12, 16, 20. 28 Ga. per 100 ... 1.80 

10 Ga. per 100.. 2.10 

HIGH GRADE SMOKELESS— 

12, 16, 20, 28 Ga. 2.55 

10 Ga. per 100. 2.65 

Empty Brass Shells — 

Best Quality 12, 16, 29, 

28; box 25. 8.00 

2nd Quality 12, 16, 20, 

28; box 25. 2.30 

Wads — 

Cardboard, box 250. .20 

Black Edge, Reg., box 

250 . .60 

Black Edge, M in., 125 

in box., . ... .40 

Black Edge, M in., 250 ... 

in box. ... .30 


adzes—UNHANDLED— 

Lipped Ship — Barton’s or Colliers’s, 5% in.. $7.25; 
6-inch. $7.75. 

Plain Ship—Plumb, No. 780. $3.00: Hunt’s, $2.75. 
Carpenter’s—Plumb, Nos. 740, 750. $2.50; Hunt’s. $2.26. 
Railroad—Plumb, No. 770, $2.70; American, $1.75. 
ALUMINUM WARE. CAST— 

Griddles—Size 7, $2.65; 8, $3.00: 9, $350; 12. $3.75. 
Kettles, Berlin — 2^ Qts., $4.50; 4. $5.25; 5. $6.25; 

6, $6.50. 

Kettles, Maslin — 4 qts., $4.00; 6, $4.50; 8, $6.00; 12, 

$8.25. 

Kettles. Tea—Size 6, $5.50; 7. $5.75; 8, $6.25. 

Pans, Lipped Sauce—2 qts., $3.65; 3, $4.00; 4, $4.50. 
Skillets—Size 6, $2.75; 7, $2.85; 8, $3.15; 9, $8.65. 
Spoons, Basting—15*inch, 80 cents. 

Spoons, Mixinv—18-inch, 80 cents. 


Waffle Moulds—Size 7, low, $4.00; 8, low, $4.00; 7, deep, 
$4.00; 8, deep, $4.50. 


ALUMINUM ware, PRESSED— 

Boilers. Rice— 4 quart . 1.35 


1 % quart . 

. 1.50 

3 quart . 

Cups— 

. 2.25 

Collapsible . 

. .15 

Measuring . 

. .20 

CoTers. Pot — 

8 inch . 

. .20 

8H inch . 

. .20 

9 *4 inch . 

. .25 

10H inch . 

. .85 

11H inch . 

. .40 

Kettles, Convex— 

2 quart . 

. .90 


6 quart . 1.75 

8 quart . 2.10 

10 quart . 2.35 

Kettles, Preserving— 

4 quart . 1.15 

6 minrt . 1.50 

10 quart . 2.00 

14 quart . 3.25 

Kettles. Tea— 

5 quart . 2.50 

6 quart . 8.00 

8 quart . 8.25 


)igitized by t^oog e 
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AliUMINUM WARE, PRESSED—Continued. 

ao . 1.85 

. V.sr‘FW-. 

2841 to 2848 ..10 .2.25 

Pani. Biicuitr— 10% inch . 2.50 

ll%x7%xl% inch... .60 Puu. Milk— 

Pxni, Broftd— 6 qnxrt . 1.40 

2%x5%x2% inch.55 Panie Pio— 

Pxni, Coke— 2% inch ...40 

Round, PUin, 8% in.. .80 Pudding— 

Round. PUin, 9% in.. .40 J S® 

Rd.. Loo.. Rot.. 8% in. .50 » 2S 

Rd.. Loom Bot., 9% in. .80 * 

Square, Plain, 9% in.. 1.00 i 60 

Tube, Plain, 9 inch... .80 3 quart . 1.00 

Tube, Plain, 9% inch. 1.10 6 ouart . 1.65 

Mountain. 9% Inch.. .40 Pota, FireloM Cooker— 

Pans, Com Cake— 4 quart . 1.86 

6*cup ..76 6 quart .. 1.50 

12-eup . 1.85 8 quart . 1.85 

ANCHORS—Screws per 100, 8-16, 8A15; %, $6.25. 

Sebeo, 8*16x% in., % in., 1 in., $5.00 per hundred list; 
%xH in., % in., 1 in., $5.60 per hundred net. 

AKYILS: Steel Face — 20-lb., $6.75; 80-lb., 88.00; 40-lb., 
$9.50; 50-lb., $11.25. Wroufrht — Trenton, base, 80e lb.; 
Hay-Budden, base, 85e lb. 

Advances for size on Hay-Budden anvils—20-29 lbs., ewt., 
$8.00; 80-89 lbs., cwt., $5.00; 40-49 lbs., cwt.. $8.00; 

50-59 lbs., cwt., $2.00; 60-69 lbs., cwt., $1.00; 70-79 lbs., 
50c; 80-425 lbs., base. 

ANTIMONY—Slab, 25c lb. 

APRONS: Carpenter — 100, 40c each: 24" 8-ot., white, 1 
pocket, 101, each, 65c: 24" 8-oz., brown, 8 pockets, 102, 

each, 70c; 86" 8-oz., brown, 8 pockets, 105, each, $1.05; 

48" 10-oz., brown, 7 pockets. 106, each, $1.95; 48" 10-oz., 
brown, 8 pockets, 16, each, $1.80; 48" 10-os., closed leg, 

7 pockets, 17, each, $2.25. 

Lumberman's—86" lO-oz., brown, double front, no poekets, 
each, $1.15. 

Teamster’s—48" 10-oz., brown, 1 pocket, each, $1.80. 
AUGERS—Greenlee or Snell's— 

%" %" 1* 1%" IH" 2" 

Boring . $1.25 $1.65 $1.85 $2.50 $8.00 $4.00 

Carpenter's Nut 1.00 1.85 1.60 2.00 2.75 8.50 

Ship, Screw_ 1.85 1.65 1.85 2.15 2.80 6.10 

Ship, no screw. . 1.60 1.95 2.15 2.55 8.85 7.86 

AUGERS—Post Hole—Iwan, 6 inch, $8.00 each; 7-ineh, $8.25; 

8-inch, $8.25. Vaughan's, 4 to 8-ineh, $2.50. 

ASBESTOS— 

Mill Board, per sheet, cut, 15 cents. 

Sheathing. 86-inch roll. Nos. 8 to 60, 16 cents. 

Cement, dry, 100-lb. bags, $6.75. 

ATHLETIC GOODS 

BASEBALL GOODS— _ ^ „ 

Major League Baseballs, $2.00; Special League Baseballs, 
$1.50; Lowest Quality, 15c. 

Ma^or League Catchers' Mitts, highest quality, $16.00; 
lowest quality, $1.00. 

Major Lea^e Basemen's Mitts, highest quality, $9.00; 
lowest quality, $1.00. 

Major League Fielders' Gloves, highest quality, $8.00. 
lowest quality. 75c. 

Player’s Model Bats, $2.25; lowest quality, 25e. 

Chest Protectors, $9.00. 

Jack Strops, 50c. 

TENNIS GCODS— . 

'Tennis Racket, highest quality, $18.50; lowest quality, 

^^i^ampionship Tennis Balls. 50c; Practice Tennis Balls, 
10c. 

Tennis Net, highest quality, $25.00; lowest quality, $8.00. 
Tennis Reels, $1.50. _ . _ 

Racket Cases, Canvas, $1.60; Felt, $1.00. Racket Press. 
$1.00. 

Racket Restringing, English Gut, $6.00; American Gut, 
$4.00; Japanese Gut, $2.25. 

GCLF GCCDS— , 

Golf Balls, highest quality. High Power. 75o; Medium 

Goli Clubs, Standard Woods, $5.50; Standard Irons, $4.60. 
TRACK AND FOOTBALL— 

Javelins, Official, $6.00. 

Discus, Official. $10.00. ^ ^ ^ a * 

Vaulting Poles, 16-foot, $10.00; 14-foot, $10.00; 12-foot, 

^^American Football, Official, $9.00; lowest quality. $1.75. 
Soccer Football. Official, $10.00; lowest quality, $8.00. 
Athletic Jerseys, $4.50. 

Running Shirts, 60c. 

Running Pants, 90e. 

GYMNASIUM AND PLAYGROUND— 

Basket Balls, Official Indoor. $18.50; lowest qualRy, $4.00. 
Official Outdoor, $18.50. , ^ _ 

Play Ground Balls, 12-inoh Outseam, $1.75; 14-inch Out- 
seam, $2.00; 12-ineh Regular Seam, $1.50; 14-lneh Regular 
Seam, $1.75; Children's, 25o. 


Play Ground Ball Bats, 75e. 

Hand Balls, l% inch, 85c; 2%-inch, 40c 
Volley Balls, Official, $7.00; lowest ^ 

Boxing Gloves, 10-os. best, $18.60; 8-os. best, $12.00; 

6-oz. best, $9.00. 

Striking Bags, best $10.00; lowest quality, $8.00. 
AAE8^~ 

Double Bit, unhandled — 8%, 4%, 4, $2.25; 4%, 4%, 
$2.50. ^ . 

Single Bit, handled — Warranted $2.50; second grads. 
$2.25; oommon. $2.00. 

Fireman's—Hunt’s. $8.25. 

Boys’—Kelly's Perfect, $1.75; common, $1.55 

Broad: Hunt's — No. 10%, $6.50; No. 11, $6.75; He. 

^^Bfiter'PatUrn—«lb., »6.00: T-lb., 81b.. »6.75. 

Hurd’, WeiMra P»Meni—T ib., 8S-80; 8-lb., W.OO. 

Hunt*,,’—Hnnt'i No. 000, $1.25j 8»yro’, No. 50, $1..T5. 

Borton, OoBoda pottorn—6-lb, $9.00; 8 to 7 Ibt. 

•®M«blo^ ^IdJ'potiV-io-lb, $9.25; 8 to 7 Ibi., $9.80: 

^ Corbie’«*i^ocket*— No. 2, $8.26; No. 8, $8.50; Ho. 5. 
$2.00; No. 6, $2.25. 

bags—WATER— ^ _ 

Closed Top— . , Sanitary Top— 

BABBITT METAL — XXXX Nickel, lb., 75c; qtalle^ 
Genuine. 60c; Armature, 65c; 

Liberty Motor, 60c; Magnolia, 60c; iCk 

lb. lots), 40c; Electric and X, 16c; XX, 12c, XXX, lOe. 
Frictionless—Pound, 60c. 

BARS. CROW— Pinch Point. Wedge or Lining, 18e lb. (w. 
25 lb, 18c lb.; 80-lb, 18o lb. . WPJ>j“« 

in, 2!>c each; %x20-in., 85c; %x24-in., 40c; %x94-im., 46c, 
%x80-in., 50c. 

BATTERIES—Dry Cell—Columbia, ^ady. Red 8^ E«d 

Devil or R^ L»bel^ etc.. Nos. 6 


LSI 

1.50 

2.25 

2A5 


$1.44 .... 

1.61 .... 
1.79 .... 

2.14 $2.44 

2.50 2.86 

2.70 3.08 

3.08 8.40 

8.36 8.84 


MuliU,T^cell, $i75; cell, $8.00; 6 cell, $8.60. 
also Isparkers. 

BELTING: Round Leather, 600-ft. reels—8/16" per foot, 6e 
%" 10c; 6/16" 15c; 20o. 

BELTING—Rubber— _ ^ 

Inch 2-Ply 3Ply 4-Ply 5-Piy 

1 .$0.18 $0.20 $0.24 - 

1%.23 .26 .30 - 

1%.27 .31 .86 $0.45 

1% ... .32 .36 .42 .53 

2 .34 .39 .46 .58 

2%.42 .48 .56 .70 

3 .48 .55 .65 .81 

8%.57 .65 .76 .95 

4 . . .61 .70 .82 1.03 

4ui.78 .92 1.15 

5 .87 1.02 1.28 

6* 1.04 1.22 1.53 

7. 1.22 1.43 1.79 

8*.;.;. 1.31 1.54 1.98 

9 . 1.73 2.16 

10 ' . 1.92 2.40 

11 .. 2.11 2.64 

12* . 2.80 2.88 

13* . 2.50 8.18 

14 * ; .. 2.69 3.86 

15* . 2.88 8.60 

le;*'* . 8.08 8.86 

18 ‘ “. 3.46 4.82 

20 ’ . 8.8^ 4*.80 

22*’! . 4.22 5.28 

24.’. . 4.60 5.76 

.. e.jjS 

28. 5*7? 

BEVELS — Sliding T: Stanley 25 or Sargent 2B — 6" 65c; 

''%?.WNo®° 18 =«r 8 .®r”*jBt 6 .B: $- 90c; $- $1.15; 10- 
$1.45. 

BIBBS—Compression—(See also Plumbing Price*)— 

%’in. 

Plain Rough brass .. .80 

Finished brass .... 1.10 

Nickel plated . 1.25 

Hose—^Rough brass. .90 

Finished brass. 1.35 

Nickel plated. 1.40 

BITS—Auge: 


6 Ply 7-Ply 8 -PI 7 


$0.69 
.84 
.98 

1.14 
1.23 
1.38 
1.58 
1.88 

2.15 
2.81 
2.60 

2.88 _ 

3.17 8.69 4.22 

8.45 4.08 AeO 

8.76 4.38 5.00 

4.04 4.71 5.S6 

4.82 5.04 5.72 

4.62 5.40 6.1« 

5.20 6.06 6.96 

5.76 6.72 7.66 

6.84 7.88 8.44 

6.90 8.06 9.20 

7.50 8.76 10.00 

8.08 9.42 10.76 

8.64 10.08 11.52 


%-in. 

1.95 

1.35 

1.50 

1.15 

1.50 

1.76 


1.85 

1.75 

2.00 

1.50 

2.00 

2.25 


1-in, 

S.’2i 

8.50 

7.00 

8.50 


16ths 

8 . 

4. 

5. 

6 . 

7. 

8 . 

9. 

10 . 


Jen's Pat'n 

.40 
.40 
.40 
.40 
.40 
.40 
.40 
.40 


R. J. 

Irwin 

Jen. Oar 

.75 

.45 


.65 

.40 

i’.oo 

.65 

.40 


.65 

.40 

1.00 

.65 

.45 

1.10 

.65 

.50 

1.10 

.75 

.55 

1.20 

.76 

.65 

1.30 


Weed 

.25 

.25 

.25 

.30 

.80 

.35 

.35 

.40 
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BITTS—Anger—Continued. 


11. 

.46 

.90 

.70 

1.45 

.45 

12. 

. . .45 

.90 

.76 

1.60 

.45 

13. 

.55 

1.00 

.80 

1.75 

.50 

14. 

.55 

1.00 

.85 

1.85 

.55 

15. 

.66 

1.20 

.90 

2.00 

.60 

16. 

.65 

1.20 

.90 

2.15 

.65 

17. 


1.50 

1.10 


.70 

18. 

! ’. *75 

1.50 

1.10 


.75 

20. 

.. .90 

1.80 

1.25 

.... 

.80 

22. 

.. ... 

2.00 

1.50 

• •• • 

.85 

24. 

. 

2.25 

1.75 


1.10 


Bitte; Standard Anger, in sets — 8 bitti, 108-18% 
quarters, $4.50; 18 bitts, 118*32% quarters, 87.05; 18 bitts, 
13*32% quarters, $6.00. 

Irwin Auger, in sets—418, box, 82% quarters, 18 bitts, 
89.00; 413C, box, 82% quarters, 13 bitts, 89.00. 

Ship Auger Car Bits same prices as Ship Angers. 
Expansive*—Clarks' small, 82.90; large, 82.76; Steers, 
sm^ill, 83.00; large, 83.75. 

Expansive Bit CSittera—Clark's No. 1, 85e; No. 8, 45e; 
No. 3, 65c; No. 4, 75c. Steers, No. 1, 60e; No. 8, OOe; No. 
3, 65c; No. 4. 70c. 

BIT BOLBERS—Extension'"" 


Millers Falls, No. 

8— 

18 . 

.. 8.00 

15 . 

.. 2.16 

18 . 

.. 8.25 

81 . 

.. 8.85 

84 . 

.. 2.50 

Millers Falls, No. 

6^— 

18 . 

1.75 

15 . 

.. 1.75 


BLOCKS—Tackle- 

Wood— 8*in. 

Single, Plain Bushed.. .75 
Double, Plain Bushed.. 1.85 
Single Roller Bushed.. 1.20 
Don ole Roller Bushed.. 8.15 

Triple Roller Bushed. 

Snatch Roller Bushed. 

Steel— 8*ln. 

Single, Plain Bushed.. .70 

Double, Plain Bushed.. 1.35 
Triple, Plain Bushed.. 1.80 

Single Roller Bushed. 

Double Roller Bushed. 

Triple ^ller Bushed. 

Snatch, Plain Bushed. 

Snatch. Roller Bushed. ... 

BLOWERS— 


18 




1.90 

21 




8.00 

24 




8.86 

Stanlev, 

No. 1 

— 


12 




8.00 

16 




8.15 

18 

. 



3.86 

24 . 




8.85 

4-in. 

6-in. 

6-in. 

8-in. 

lO'in. 

.90 

1.00 

1.20 

3.00 

8.80 

1.65 

1.85 

2.15 

8.50 

5.50 

1.25 

1.85 

1.60 

8.76 

4.25 

2.40 

2.55 

8.10 

5.10 

7.5d 

8.60 

8.75 

4.75 

7.50 

10.50 

.. . 

.. . 

4.76 

6.75 

10.00 

4-in. 

6in. 

0-in. 

8-in. 

10-in. 

.85 

.90 

1.16 

1.80 

8.00 

1.65 

1.80 

2.00 

8.16 

6.00 

2.15 

2.25 

8.00 

4.65 

6.96 

1.65 


2.25 

5.50 

8.76 

8.80 


4.10 

10.00 

15.00 

4.65 


5.75 

14.25 

20.00 

. . . 


4.10 

6.00 

8.75 

.. . 


7.00 

9.76 

16.85 


Champion Blacksmith — No. 400, $40.00; No. 40, $27.50. 
Buffalo—No. 700, $27.00; No. 200„ 12" $40.50; No. 200, 
14" $47.25. 


BOARDS, IRONING—Rid-Jid, with Table, no Sleeve—No. 1. 
$4.50; No. 2, $4.50. 

Stanwell—$2.75. 

Without Table (skirt boards)—4*foot, $1.00 each; 5-foot, 
$1.50; 6%-foot, $1.75; 6-foot, $2.00. 

BOARDS—(See Washboards). 


BOLTS — 

Common Carriage 
3/16" and %" 

(Per 100) 
5/16" 

TH 

7/16" 


1%... 

. 1.10 

1.55 

2.10 

2.55 

3.75 

2. 

. 1.20 

1.65 

2.25 

2.75 

3.75 

2%... 

. 1.35 

1.80 

2.50 

3.00 

3.75 

8. 

. 1.45 

1.95 

2.65 

3.25 

4.10 

3%. . . 

. 1.55 

2.10 

2.«0 

3.45 

4.40 

4. 

. 1.65 

2.20 

3.00 

8.70 

4.75 

4% . . . 

. 1.75 

2.35 

3.15 

3.95 

5.10 

5. 

. 1.90 

2.50 

3.35 

4.20 

5.40 

5%... 

. 2.00 

2.60 

3.50 

4.40 

5.75 

6. 

. 2.10 

2.75 

3.70 

4.60 

6.05 

6% . . . 

. 2.30 

8.00 

4.10 

4.85 

6.35 

7. 

. 2.40 

3.20 

4.20 

5.00 

6.60 

8. 

. 2.60 

3.45 

4.60 

5.50 

7.30 

9. 

. 2.90 

3.70 

4.95 

6.05 

8.00 

10. 

. 3.15 

3.95 

5.35 

6.50 

8.60 

11. 



5.75 

6,95 

9.25 

12. 



6.05 

7.45 

9.90 

14. 





11.25 

16. 





12.40 

18. 





13.75 

20. 


. . . 

. . . 

. .. 

15.25 


BOLTS—Expansion—(See SHIELDS). 
BOLTS—Stove — 



%. 

5-82" 

8-16" 

%- 


5-16" 


84.. 

. .10 

.45 

.10 

.45 


• • • 





U.. 

. .10 

.45 

.10 

.45 

’.io 

.60 






. .10 

.45 

.10 

.45 

.10 

.60 


... 



84.. 

. .10 

.45 

.10 

.45 

.10 

.60 


... 



%.. 

. .10 

.45 

.10 

.45 

.10 

.65 





. .10 

.45 

.10 

.45 

.10 

.65 

.15 

!o5 

.80 

1.40 

%G 

. .10 

.50 

.10 

.50 

.10 

.70 

.15 

1.00 

.80 

1.45 

%.. 

. .10 

.55 

.10 

.55 

.15 

.75 

.15 

1.05 

.25 

1.55 

%.. 

. .10 

.60 

.10 

.60 

.15 

.80 

.20 

1.10 

.85 

1.60 


. .10 

.60 

.10 

.60 

.15 

.80 

.20 

1.15 

.85 

1.70 




.10 

.65 

.15 

.85 

.25 

1.20 

.80 

1.80 

%.. 



.10 

.65 

.15 

.90 

.85 

1.85 

.80 

1.90 


8 



.15 

.75 

.15 1.00 

.25 

1.85 .80 8.10 

3% . . 



.15 

.85 

.20 1.10 

.25 

1.50 .85 8.80 

4 



.16 

1.00 

.20 1.20 

.25 

1.65 .40 8.60 

□LTS- 

— Machine, Square Head and Nut — 

- (Per 100): 



%" 

3/16" 


7/16" 

%" 




1%" 

$1.55 

$1.80 

$2.20 

82.75 8 8.60 8 5.20 

8 7.70 $10.40 

2" 

1.65 

1.90 

2.35 

3.00 

8.85 

5.60 

8.15 

11.10 

2%" 

1.75 

2.10 

2.50 

8.20 

4.15 

5.95 

8.75 

11.85 

3" 

1.80 

2.15 

2.65 

8.40 

4.40 

6.35 

9.25 

12.50 

3%" 

1.85 

2.30 

2.80 

3.60 

4.70 

6.70 

9.80 

18.20 

4" 

1.90 

2.40 

2.90 

3.85 

4.J5 

7.00 

10.45 

18.85 

4%" 

2.20 

2.70 

8.30 

8.95 

5.10 

7.45 

10.90 

14.60 

5" 

2.25 

2.85 

3.45 

4.20 

5.40 

7.80 

11.45 

15.25 

5%" 

2.30 

8.00 

8.70 

4.40 

5.65 

8.35 

12.00 

15.95 

6" 

2.40 

8.10 

3.85 

4.55 

5.90 

9.55 

12.55 

16.75 

6%" 

2.50 

3.20 

3.95 

4.80 

6.15 

8.90 

13.20 

17.46 

7" 

2.60 

3.30 

4.10 

4.95 

6.45 

9.35 

13.65 

18.15 

8" 

2.75 

3.60 

4.45 

5.35 

6.95 

10.00 

14.70 

19.40 

9" 

2.85 

8.75 

4.80 

5.75 

7.45 

10.75 

15.85 

20.80 

10" 

8.00 

4.00 

6.05 

6.15 

7.90 

11.50 

16.85 

22.25 

11" 

3.20 

4.30 

5.40 

6.55 

8.50 

12.35 

17.95 

23.65 

12" 

8.35 

4.50 

5.75 

6.95 

8.95 

13.20 

19.10 

25.00 

13" 





9.50 

14.00 

20.15 

26.40 

14" 





10.15 

14.60 

21.25 

27.75 

15" 





10.50 

15.40 

22.35 

29.15 

16" 





11.00 

16.00 

23.50 

80.50 

17" 





11.50 

16.85 

24.60 

81.90 

18" 





12.10 

17.60 

25.60 

88.25 

:9" 





12.65 

18.30 

26.65 

34.65 

20" 





13.25 

19.10 

27.75 

36.00 

21" 





13.75 

19.80 

28.85 

87.40 

22" 





14.30 

20.60 

30.00 

38.75 

23" 





14.85 

21.35 

31.00 

40.15 

24" 





15.40 

22.00 

32.15 

41.50 

25" 





15.95 

22.85 

83.25 

43.00 

26" 





16.25 

23.65 

34.40 

44.25 

27" 





16.75 

24.40 

35.50 

45.65 

28" 

• • . • 




17.0 5 

25.00 

36.60 

47.00 

29" 





17.90 

25.85 

87.70 

48.40 

30" 





18.50 

27.25 

88.80 

49.76 


BOLTS—Barrel— 

Cast Iron, Japanned— 


4*inch . ..15 

5-inch.20 

6*inch. 20. 


8-inch.40 

Light Wrought Steel, Jap.— 
2%-inch.10 

3- inch.15 

4- inch .15 

5*inch .20 

6-inch .25 

CHAIN— 


Cast Iron Japanned— 


6-inch.40 

8-inch.60 

lO-inch.75 

Cast Iron, Amber or 
Bronsed— 

4-ineh .45 

0-ineh .00 

8‘ineh .75 

Cast Iron, Ant. Copper 
or Dull Brass— 

4-ineh ..76 

6-inch . 1.00 

8-lneh . 1.10 

CUPBOARD, Japanned— 

8-ineh .75 

6-ineh .75 

lO-inch . 1.75 


Cupboard, Other Finishes— 

8*inch .75 

6*ineh . 1.00 


Plush, T. Heed—All Fin¬ 
ishes—Cast Brass— 


3-inch .00 

4*inch .70 

6-inch .00 

Wrought Brass—^All 
Finishes— 

5- inch .85 

4*inch . .40 

6- inch .60 

FOOT- 


Cast Iron, Japanned— 

6-inch .40 

8*inch .50 

10-inch .60 

Amber or Bronxed— 

6* inch .56 

8-ineh .76 

Other Finiahes—. 

4-ineh .75 

6-inch .95 

8inch . 1.10 

Foot Wrought Steel—Cup¬ 
board, Japanned— 

8-ineh .50 

6-inch .80 

10-inch .1.86 


BOLTS—^Toggle—(See Toggle Bolts). 

BOTTLES—^Vacuum- 

Thermos— 1 Pint. 

6 . t.76 1 Quart. 

60..8.76 ISU . 


. 1.00 

. 1.60 

. 8.86 

11 . 

::.. L50 lunch KITS — 



IIQ . 

. . . 2.50 

Thermos — 



14 .. 

. . . 1.75 

sou Afifl SOA 


, 8 76 

14Q. 

... 8.75 

non Afifl S07 


8 00 

14% . 

... 1.50 

894 and 898.. 


! 4!oo 

15. 

. . 8.50 

Universal— 



15Q . 


810 


r 8 00 

Universal— 


820 . 


; 8.60 

81 .. 

... 1.50 

410 , - . 


. 8.86 

22 . 

... 2.50 

510 . 


: 8.60 

71 . 

... 1.75 

Thermos—Food Jars. Fllleru. 

78. 

.. . 8.75 

AOO . 

8 00 

1.86 

81 . 

... 8.75 

601. 

8.50 

1.60 

82. 

... 8.76 

602. 

4.50 

8.00 

91 .. 

... 2.50 

Thermos—Jugs. 

Fillers. 

92 . 

... 8.50 

556. 

9.50 

4.00 

598 . 

... 4.25 

557. 

10.00 

4.76 

Fcrrostat— 


Thermos—Cases— 


604R . 

. . .10.00 

104 . 


. 6.86 

505N . 

. . .15.00 

104Q. 


. 9.26 

505L . 

. . .16 00 

114. 


. 9.76 

FILLERS—Thermos 

and Uni- 

114Q. 


.14.76 

versa)— 


130 . 


. 9.76 

% pint . 

_ 1.00 

180Q. 


.14.76 
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BOXES— 

Ooodell— 

1285 26x4 .27.75 75 24.00 

1805 25x5 .80.75 

1806 80x5 .88.00 Langdon— 

Staalay— 25 .2C50 

50 H .11.60 27 18.75 

246 24.50 29 20.65 

858 .29.00 ?2 22.50 

.o®"® ?: 

72 .22.60 .81.25 

78 .21.50 Steam'■ Perfection— 

74 26.00 20 4.60 

BRACES— 

P. S. k W., No. 7008, $4.75; each; No. 7010, $5.00; 7012, 
$5.25; 8010B, $6.00; 8012B. $6.25; 8014B. $6.50. 

Stanley, No. 921—8 inch, $5.00 each; lO-inch, $5.25; 12- 
inch, $5.50; 14 inch, $5.75. No. 945 — 8-inch. $2.75; 10- 
inch, $2.85; 12-inch, $3.00. No. 965—8-inch, $2.15; 10- 

inch. $2.25. No. 966—8-inch, $1.15; 10-inch, $1.25. 
BRACKETS—Shelf— 


Japanned— 

Pair Copper, 

Braas, Nickel—Pair 

8x 4 . 

.15 3x 4 

.65 

4x 5 . 

... .20 4x 5 

.60 

5x 7 . 

... .30 5x 7 

.70 

6x 8 . 

. . . .85 6x 8 

.85 

7x 9 . 

.40 7x 9 

.95 

8x10 . 

.45 8x10 

.95 

10x12 . 

, . . . .60 10x12 

. 1.15 

12x14 . 

.85 12x14 



BRADS—Wire 


Bulk per lb. H -lb. pkgs. 


% 

and %-inch .... 

... .35 

.20 

.15 

% 

to 1 % inch .... 

. . .25 

15 

.hO 

1 % 

to 2-inch 

20 

15 

10 


BRASS—Sheet—Soft, per lb., 45c; Half Hard, 50c; Sign, 50c; 
Spring, 75c. 

BREAD AND CAKE MAKERS—UniTorsal—No. 2. $2.75 each; 
No. 4, $3.50 each; No. 8, $4.50 each; No. 44, $3.25 each. 
Cake Maker, No. 1. $3.50; No. 2, $4.50. 

BRIGHT WIRE GOODS—See Hooka and Eyes. 

BROILERS. WIRE—No. 216, 15c each; 218, 20c; 220, 25e; 
1102, 30c; 1103, 85c; 1104, 40c; 1105, 45c; 1153, 65e; 

1154, 70c; 1155, 75c. 

BROOMS—House—Economy, 70c each; No. 2, $1.25; 8, $1.00. 
Mill—Steel Band. 90c. 

Push or Street — Bassino. with Handles — 14-inch, $1.10 
each; 16-inch, $1.25; 18-inch, $1.25; 24-inch, $2.00; 30- 

inch. $2.65. Rnttan. with Handles—16x8 inches, $1.10; 
16x10, $1.25. Wire, no Handles—12x5, $1.10; 14x5, $1.25; 
Handles, I5e each. 

Whisk—IR. each; 370. 40c; Pullman. 45c. 


BUTTS — Cabinet Door — 

2x2 

2%x2 

2%x2% 8x2% 

189 F . 

.65 

.70 

.95 

. . . 

189 N . 

.75 

.85 

1.10 


284 D2, F; or 2719 AC, OB. 

.20 


.25 

.85 

284 8F2; or 2719 MBS. 

.25 


.30 

.85 

284 N; or 5719 . 

.30 


.35 

.40 

286 D2, F; or 2721 AO, OB. 

.25 


.80 

.85 

286 N; or 5721 . 

.25 


.35 

.40 

289 D2, F, B; or 2718 AO, OB- 

.25 

.30 

.30 

.85 

289 N . 

.35 

.35 

.85 

.40 

289 SF2. SD2, SA4, H; or2718MBS 

.80 

.85 

.36 

.40 

291 D2, F; or 2705 AO, OB. 

.80 


.80 

.35 

291 SD2. SF2. 8A, B; or 2705 MBS 



.35 

.4# 

291 N; or 5705 . 



.40 

.45 

295 D2. F, or 2722 AO, OB. 

.25 

.36 

. . . 


295 N or 5722 . 

.80 

.35 



OalTsnlsed Brass Pins: 2x2 2%x2% 3x2% 3x8 8%x8% 

4x4 


1319 

1 or 4705 BR. . . 

.40 

.45 

. . . 

.55 

775 


1334 

or 4703 BR. . . 

.40 

.50 

. . . 

.65 

.76 

.95 

Bright 

Steel: 








804 

or 703%.. 


.15 

.20 

.25 

.26 

.80 

.45 

808 

or 705.. .. 


.15 

.15 


.20 

.30 

.40 

823 

or 714.. . . 



.25 


.30 

.30 

.25 

838 

or 719; 1, 

10c; 

i%. 

10c; 1%. 

ioc; 

2, 10c 

; 2%, 

15c; 

3, 

15c; 8%, 

25e; 

4. 85e. 





840 

or 721: 1, 

lOc; 

1%. 

10c; 1%, 

10c; 

2, 15c 

; 2 %, 

15c; 

3, 

20c. 







2x2 

Finished: 241 D2 

. F. F2. B; 

: or 2714 

AC. OB. 


.35 

241 SD2, SF, 

SA4; 

or 2714 MBS. 




.45 


241 H . 

241 N or 5714 . 

Parliament: 260 D2, F; or 2716V4 AC, OB. 

260 H, 8A4. 

260 N or 5716% . 

828 or 716% . 

Japanned: 781 or 1714 . 

731% or 1714% . 

733 or 1714% DB. 

740J1 or 1721 . 

747 or 1705 . 

749J1 or 1718 . 

Half Surface: 160 D2, F; or 2740 AC, OB 

160 SF2 or 2740 MBS. 

160 H . 

160 N or 5740 . 

165 1)2. F or 2745 AC. OB. 

165 8F2 or 5745 MBS. 

165 N or 5745 . 


BRUSHES— 
Oaatiat— 
No. 


Counter or Dusting— 

15 1.00 

17 1.25 

20 . 1.26 

7 2.50 

Floor or Garage— 

12 1.85 

14 1.50 

16 . 1.66 

112 1.76 

114 1.86 

116 .2.10 

216 . 2.00 

218 2.25 

220 2.50 

224 8.00 

812 1.50 

314 1.76 

816 1.85 

614 6.00 

616 5.76 

618 . 6.26 

Hand or Nail— 

Daisy .10 

Windsor .15 

Horse— 

Collie.80 

Hound .65 

Mastiff .75 

Pointer .66 

Shoo Fly .70 

72 40 

Paint—(Chinese bristles)— 
Grade. 1 


78 . 

... .60 

78-P . 

... .50 

800 . 

... .86 

Kalsomine — 


840 . 

... 6.76 

810 . 

... 8.00 

Marking — 


1 . 

... .10 

2 . 

... .10 

8 . 

... .18 

4 . 

... .15 

5 . 

... .16 

6 . 

... .15 

Paint— 


151—2% . 

... .85 

8 . 

... .58 

8% . 

... .65 

4 ~. 

. .. JO 

155 — 3 . 

... .70 

8% . 

. .. .85 

4 ". 

... 1.10 

4% . 

. . . 1.65 

159—2% . 

... .70 

8 . 

. .. .80 

8% . 

. .. LIO 

4 . 

... 1.50 

166—8 .. 

... 1.85 

8% . 

... 1.85 

4 . 

... 2.25 

4% . 

... 8.15 

228—3 % . 

... 2.50 

4 . 

... 8.25 

4% . 

...4.50 

Roofing— 


401 . 

... 2.25 

404 . 

... 2.65 

Sash — 


JO — 2 . 

... JO 

4 . 

... .25 

6 . 

... .85 

8 . 

... .45 


4%-inch . 

Roofing—Knotted— 

^ knots, 14-Ib.2.25 

4 knots, 18-Ib.2.66 

Sash—Chisel Point— 

%xl%-in.20 

%xl%-in.26 

%x2 in.85 

1x2 % -in.45 

Scrub— 

Gray Tampico, 10*.. .85 

Gray Tampico, 12*.. .40 

Ox Fibre, 7*.80 


.85 

.. . 

.70 



.50 

.70 

.80 

1.85 


.65 

.85 

1.10 

1.85 

8.06 

.80 

1.10 

1.50 

2.25 

4.2s 


1.65 


8.25 

5.75 


Sink- 

Ox Fibre . 

Split Bamboo . 

She! ring—Rubber—Set- 
Ebonixed handle ... 
Boxwood, small .... 
Boxwood, medium .. 
Boxwood, large .... 
White Bone, small.. 
White Bone, medium 

Octagon Bone. 

Octag. Bone, polished 

Ox Fibre,’ 10*.85 Stencil— 

Ox Fibre, 12*.40 1%-in.. 2%-lb. 

White Tampico, 8*.. .20 1%-in., 8%-lb. 

White Tampico. 11*. .80 51b. 

White Tampico, 12*. .40 1%-in., 6-lb. 

Shoe— Window— 

Dauber, wood.20 Gray fibre . 

Dauber, iron.25 Black horsehair ... 

Brush only, ''A-in. .. .35 Pope's Eye. 

Brush only, 1%-in.. .76 Sqneegea, 10-ln. ... 

Oombination.80 Sqneegea, 12-in. ... 

Extra bristles.60 Squeegee, 14-in. ... 

Best 1%'in. bristles .86 Squeegee, 16-in. ... 

BUCKETS—(See Galy. Ware) 

BURNERS: Lamp—1 or A. 15c; 2 or B. 20c; 8C. 80c. 
Lantern—0 Hot Blast, 15c; 2 Cold Blast, 25c. 
Rubbish — 1-20* steel, $8.26; 2-26* steel. $10.75; 
steel, $13.00; 10 wire, $1.75; 11 wire, $2.10; 12 

$2.50; 18 wire. $3.00; 14 wire $8.50. 


2%x2% 3x8 


8%x8% 

.40 

.50 

.50 

.55 

.55 

.60 

.60 

.35 

.80 

.40 

.40 


4%x4% 

.80 

.90 

.95 

1.00 

.70 

.70 

.70 

.45 

.55 
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EETAIL SKTJaTNG PBI0E8—Oontiiiaed. 


fi. 

M $ 2 J 


. 00 ; 


OANTErSNS: Boyeo and Bear Brand, Oovered*- 

8 qta^ $ 1 . 86 ; 4 qte, $1.85; 6 qU $1.65; 8 qti. 
lOqta., $2.25. 

uaki Covered—2 qte., $1.10; 8 qte., $1.25; 4 qte., $1.85; 
6 qta.. *1.50- 8 qte.. $1.85. 

Government Covered—222. $1 86 . 

Lincoln Auto (Ante Can). Covered—No. 100. $1.76; No. 
300. $ 2 . 00 ; No. 800, $ 2 . 10 . 

American or B 07 oeont—Covered, with etrape, No. 826, 

$ 1 . 10 . 

Canteen Strape—No. 801, 20c. ^ ^ « 

Bovco Service Unite —Noo, 5, $5.75; No. 22, $6.65; No. 
112, $8.00; No. 212, $8.40; N*^. 812. $8.60. 

CANT HOOKS— Haple Hdl. Hickory Hdl. 

*14x4H . S .»0 1.85 

S%x4H . 8.00 8.76 

CAPS—Roofinf. Per lb., 22c. 

OARBOBUNDUH—Grain, per lb., bulk, 50e. 

CARRIERS—Timber—No. 425, 4-ft. maple, $8.60. 

CARRIERS: Hudeon Hay—No. 20 $20.50; No. 60, $11.50; 
No. 62. $16.25; No. 77, $10.75. 

Hunt, Helm A Ferrie — 498, ^80.26; 502, $15.75; 508, 
$12.00; 481, $25.00. 

CATCHERS. GRASS—No. 1 . $1.00 each; 2. $1.15; 10. $115; 
20, $1.25; lOOOA, $1.50. No. 1, Perfex, $1.65- No. 2, 
Perfex, $1.75. No. 6 Q, Eaey Em., $1.75; lOG, Eaey-Em., 
$ 2 . 00 ; 12G, Eaey Em.. $2.25; 50. Easy Em., $1.65. 

CHAINS—Tire— 

8 iee. Pair. 

Tire—Weede 

8 x80 .4.60 

8Vkx80 .5.00 

8Hx82 . 6.50 

4 x81 . 6.00 

4 x82 6.00 

4 x 88 6.60 

4 x84 . 7.00 

4 x85 7.60 

4 x 86 . 7.60 

4^x82 7.00 

Dosen pair lota. 10% off. 

CHAIN—Yankee. Straifht Link (Coil)- 
10 c; 2 0 , 9c; 0 . 8 Hc; 1 , 8 c. 

Norway Straight Link (Coil)—%, 86 « lb.; %. 85c; %, 
80e. 

Paeeing Link (Coil)—40. 18c ft.; 3<0. 11 c; 20, l$e; 
1-0. 9c. 

Proof Straight Link (Coil)—816 Black. 22c lb.; 20e; 
5-16, 18c; %, 17c; 7-16, 15c; 15c; %, 15c; 15c; 

15c. 

Proof Twiated Link (Coil)—^ Black, 20c lb.; 516, 80c; 
%. 16c. 

k B. Proof Straight Link, A (Coil)—516. 20c lb.; 
30c; H. 20 c; 20 c; %. 20 c; %, 20 c; 1 . 20 c. 

Twiated Machine Coppered (Coil)—3'0, 15c ft.; 2'0, 15e. 
Jack—Iron—16. 10c yard; 14. 10c; 12, lOc; 10. 10c; 
8 , 15c. Braee—120, lOe yard; 118, 10 c; 116, 10c; 114, 20c; 
118. 20c; 112, 20c; 110, 85c. 

Safety Braee—00. lie yard; 0. 15e; 1 , 15c; 2. 20e; 8 , 25c. 
Saah—0, Copper Plated, 4^e ft.; 1, Copper Plated, 5c; 

3, Copper Flated, 5e; 4X, Sherardized, 15c; 10. Cable. 20e. 
Saah Chain Faetenera—Phoenix, 20 e aet; 10 . 60c. 

CHALK LINE—Yellow, 85e per 100-foot hank; 20c per 50-foot 
hank. Braided 'V^ite, 20-foot hanka — 120, lOc each; 220, 
lOc; 820. 15c. 50-foot balle—160, 15e; 250. 15o; 850, 15e. 

CHESTS, TOOL — A, Leather Oovered. $26.50; AA, Leather 
Covered, $80.25; B, Quartered Oak, $24.26; BB, Quartered 
Oak, $26.50; BBR Quartered Oah $82.00; D, Quartered 
Otiikj $16.25; DIX Quartered Oak, ^7.75; DD, Leather Oov- 
•red, $19.00; DdD, Leather Covered, $80.25; DDD, Quar¬ 
tered Oak, $ 20 . 00 ; B, Quartered OaA $24.25: EE, Quartered 
Oak. $28.50; F, Quarter^ Oak, ^0.00; F. Leather Cov¬ 
ered, $20.25; FF. Leather Covered, $28.75; FF, Quartered 
Oak, $22.25: G, PUin Oak, $14.00; GG. Plain Oak, $15.60. 

CHECKS, DOOR: Corbin — No. 1 . each, $7.00; 2, $9,00; 
3. $10.75; 4, $18.25; 5, $16.75. 

Norton—A Each, $6.25; B, <^8.00; C. $9.75; D. $11.50; 
K, $15.50; CH. $11.00; DH. $13.00. 

Dime — No. 10 . each, 15c; Norton. 44, $2.35; No-Slam, 
100, 85c. 

Rixon—A. each, $8.00; B, $9.25; C, $11.00; D. $14.50. 
Sargent—^No. 20. each, $4.00. 


CHOPPERS—^Meat and Food— 
Enterpriae 

5 . 8.00 

10. 4.75 

13. 4.25 

33. 7.76 

83.0.75 


Universal 


8 

804 


501 . 

602 . 
703 


3.35 

2.75 
. 8.50 


0 R . 

1 R .. 

2 R . . 
3 R 


Rnaswin 


CHISELS— Socket 

Firmer 

Bev. Edge 

Buck Bros. Socket Firmer... 
Buck Bros. Tanged Firmer.. 

Buck Bros. Socket Butt. 

Buck Bros. Tanged Turning. . 

Everlasting, Pocket. 

Witherby’s Butts . 

Witherby’s Corner . 

Witherby’s Socket Firmer(P) 
Witherby’s Socket Firmer(B) 
Witherby’s Socket Framing. 

Witherby’s Pocket . 

Cap .X . 

Diamond Point . 

Regular or Cbmmon Taper... 
Extra Quality Polished Point 


Sise. Pair. 

4V&X33 7.26 

4Hx34 . 7.60 

4V&X85 8.00 

4Hx86 .8.00 

4V4x87 8.76 

6 x85 9.00 

6 x 86 9.00 

5 x87 9.76 

5Hx36 .12.00 

6^x87 .18.00 

5V4x38 .14.00 


l-O, lOc ft.; 8-0 


Whites 
No. 2 

1.80 1.40 
.95 1.05 

.80 .90 

1.30 1.40 


8.75 8.75 
.70 .80 

.85 .95 

1.15 1.30 
.80 .90 

.65 ... 


Pocket 
Bev. Edge 
1 " 1 ^" 
1.65 1.85 
1.15 1.85 
. .. 1.50 
1.10 1.35 
1.50 1.70 
1.00 1.10 
4.25 . . . 

.90 1.00 
1.15 1.20 
1.40 1.55 
1.10 1.15 


OutslAe 
Bevel 
IH" 2 ’' 
2.00 2.60 
1.60 2.15 
1.60 2.10 
1.65 2.85 
1.85 2.25 
1.25 1.75 

l.io 1.25 

1.25 1.60 
1.65 2.10 

1.26 1.40 


.20 .35 .70 

.85 .65 1.10 


0. $10.00 each; 1, $11.25; 2, $12.75; 


CHURNS—Barrel—No. 

8 , $14.25. 

Improved Cylinder—No. 1 , $5.60; 2, $6.50. 

Glass Family, Universal—No. 15, $2.75 eaeh; 126, $8.26; 
186, $4.00; 145, $4.50. Dasey, No. 10 . $ 1 . 75 ; 20 , $3.25 ;80. 
$2.76; 40, $8.50. Extra Jars, Dazey, No. 10 , 66 e; 20 , 90e; 
80. $1.20; 40. $1.60. 

Tin without Dasher—IH gal., $1.60 eaeh; 3 gaL, $1.66; 
8 gal., $1.60; 4 gal., $1.76. 

Dash—IX Tin —2 gal., $2.25; 4-gal., $2.76; 6 -gaL, $8.36 
Dash and Handle—^25e extra. 

CLAMPS — Carpenters* — BteamsNo. 312, $ 6.00 pair; 218. 
$6.65; 214, $7.00; 215, $8.25; 216, $16.00: 218, $17.75. 

Carriage Makers'—No. 12 , Plain, 35c each; 13, 40c; 14, 
50c; 15, 70c; 16, 90e; 18. $1.26; 20, $1.75; 22. $2.15. 
<)ui1t Frame—No. 1 , lOc eaeh; 8 , 20e; 82, 20e; 88 , 20e. 

CLEANERS—Window—Rubber — 10-ineh, 45e eaeh; 12-la^, 
50e; 14-ineh, 60e; 16-inoh, 65e; 18-ineh, 75e. 

Wood Floor Cleaners—14-ineh, 60e; 16-iaeh, 76e. 

CLEANING COMPOUND — 

Cedar Sweep—lV4*lb. carton, 20e; 4^-lb. carton, 60e; 
88 -lb. box, $2.00; 100-lb. drum. $8.75; 250-lb. barrel, $8.60. 
Kleen-A-Pipe— 1 -lb. can, 75c; 10 -lb. can, $ 8 . 00 . 
Shineoleum —1 quart. $ 1 . 00 ; 1 gal., $ 8 ^; 5 gals., $12.50. 
Cedar Mist —1 gal., 88.50; 5 gals., $12.50. 

Sweeping Compound—No. 2, Green, 8 e lb.; No. 8 , Brown, 
2%c lb.; No. 4. Black, 2%e lb. . . 

CLEVISES—Malleable. 25e lb. Steel, 4^ 25e; 5*, 26e; $"*, 
80c; 7", 30c; 8 ^ 85c. 

CLIPS—Wire Rope "Bulldog”—8-16 to % in., eaeh, 16e; 

H. 2 O 0 ; H, 35e; 85e; %, 60e; 1-in., 66 e; 1%-iB., 60e. 

CLIPPERS—Bolt— 


New 
No. 0 

No. 1 _ 

No. 2 _ 

No. 8 _ 

O. K.— 


Extra Cutten 


8.76 

No. 0 . 


5.00 

No. 1 . 


7.00 

No. 2. 


8.75 

No. 8 . 


2.85 

14-ineh . 



CLOCKS, ALARM—Westelox—American, $1.50 eaeh; Bluebird, 
$1.75; Lookout, $1.75: Sleepmeter, $2.00; Bnnkie, $2.76; 
Ironclad, $2.25; Jack-O'Lantern, $ 8 . 00 ; Bingo, $8.25. 

Circle, $3.25; Flash, $2.40; (lale, $4.60; Ideal, $8.00; 
Indian, $1.75; Peerless, $8.00; Pershing: $8.60; naetieal, 
$ 8 . 00 ; Slumber Stopper, $4.60; Startle, $8.60. 

NOTE—A OoTenunent War Tax of 6 per esm has been 
levied on all retail sales of eloeks. The retail dealer is re¬ 
quired to keep a record of all sales and pay the tax into the 
Collector's offiee each month. 

(HjOTH — Emery, Nos. 00 to 8 H. lOe straight; No. 1 to 8 , 
15c. Carborundum or Axolite—Nos. FF 90, 16e straight. 
(7LOTH, WIRE—Hardware Galvanised—Per lineal foot— 
Mesh 




inch 


24-in. 

80-in. 

86 -in. 

42-in. 

48-in. 

.86 

.46 

.64 

.68 

.72 

.28 

.86 

.42 

.40 

.64 

.28 

.85 

.42 

.49 

.66 

.20 

.25 

.80 

.86 

.46 

.20 

.25 

.80 

.86 

.40 

.20 

.26 

80 

.85 

^46 

.21 

.26 

.82 

.87 

.42 

.21 

.26 

.82 

.87 

.42 

.22 

.28 

.88 

.80 

.44 

.24 

.80 

.86 

.42 

.46 


1.60 

1.85 

2.25 

8.00 

6.50 

1.75 
2.25 

2.75 
.. 8.60 


CLOTH. SCREEN WIRE—Per lineal foot—Retail prioes have 
been figured on the following basis: 12M Black, 4He; 14M 
Galv., 5He: 14M Opal, 5e per sq. fi. 

COOKS— 


No. 


Eaeh 

No. 


Eaeh 

Ball— 

H-inch.. 

. 1.25 

Gas Hose— 

H-ineh.. 

. .80 


H-inch.. 

. 1.50 


H-ineh.. 

. .89 


%-ineh.. 

. 1.75 


%-ineh.. 

. .60 


l-inch.. 

. 8.00 




Service, Standard—Square or Flat Head— 

H" 1" IH" IH" 

Eaeh.45 .50 .55 .60 1.00 1.50 2.10 

COMPASSES—No. 40-4, 45o eaeh; 6 , 55o; 8 , 76c, 


2 " 

8.75 
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BETAH. tmr.T.Twa FRI0E8—OontUined 


000KBR8 —^Fireleia— Dnpltx—No. 25, $17.00 oftoh; No. 80, 
$28.25; 85, $10.75; 60, $80.00; 55, $82.00; 60, $85.00; 
70, $48.50. 

Logo—Sot, $8.50. 

RoH|»«ton#» Dinco—Each. $1.75. 

COOLERS, WATER — OalTanized Lined —02, $4.00 each; 08, 
$4.75; 04, $6.00; 06, $7.25; 08, $9.00; 010, $10.75. 
COPPER—Sheet, 60c lb.; Bara, round, 40c lb.; Tubing, 47c lb. 
COPPER WAKE—Home Nickel Plated— 


GUTTERS—Pipa—Bamea, No. 1, $8.25 each; 2, $4^6; 8, 
$7.00; 4, $14.00; 5, $20.00. 

Saundera—No. 1, $2.76 each; 2, 

$8.50; " “ 


I w , m, $4.00; 3, $9.50. 
No. 2, $4.76; No. 8. $8.00. 


Tea Kettlea. 


6 pinta. 

8H inch . 

.. 2.00 

Tea Pota. 

9 yk inch . 

.. 2.25 

2 pinta. 

10H inch . 

.. 2.85 

8 pinta. 

Coffee Pole. 


4 pinta. 

8 pinta. 

. . 1.85 

Waah Boilera. * 

4 pinta. 

.. 1.60 

848 . 

5 pinta. 

.. 1.75 

849 . 


6.76 
7.50 

COPPERS. SOLDERING—Pamilj— 

1, per aet . 1.50 

2, per aet . 1.86 

Tinnera— 

H pound, per pair. 25 

1 pound, per pair.80 

IH pound, per pair.85 

2 pound, per pair.45 

8 to 14 pounda.46 

CORD—Saah. Common—Per hank: No. 6, $1.10; 7, $1.40; 
8, $1.65; 10, $2.75- 12, $3.25. 

Samaon Spot and SiWer Lake — Per hank: No. 6, $1.75; 
7, $2.50; 8, $2.85; 10, $4.75; 12, $5.75. 

Wire. OalTanized — Per foot; 1/16", 2He; 8/82", 8c; 
H". 8Hc; 8/16". 4Hc; 7/32", 5c; %", 6c. 

CORD, TINNED PICTURE— 

No. 00. 15e pkg.; 1, 25e; 2, 80e; 8. 40e; 4, 60c. 

CRATON—Lumber, lOe: Soapatoae, 5e. 

CULTIVATORS— 

Norcroaa, lGO-6, each, $2.00; 5N, $1.50; 8N, $1.26; 
Midget. 60c. 

Pull Eaay. PEC. each. $2.00; PE5. $1.66; PEW2. $5.00. 


Trimo—No. 1, 

DAMPERS — StoTc Pipe — No. 8, 20c each; 4, 20c; 5, 25c; 

6. 25c ; 7. 40c; 8, 80c; 9, $1.16; 10, $1.50. 

DIVIDERS—Wing, Noa. 85 and 50—O inch, 65c; 7'lnch, 75c; 
8-inch, 80c; 10-inch, $1.10; IS-inch, $1.85; Id-inch, $8.60. 

Wing Ext. No. 1 — 6-inch, $1.15; 7 iach. $1.25; 8-iBch. 
$1.35. 

Bxcelaior^6-inch, 90c; 8-iBCh, $1.25; lO-iach, $1.66. 
DOORS—Aah Pit— 

8x8.1.20 10x12. 1.70 

8x10. 1.80 12x15. 8.50 

ASH TRAPS—Common, 7x9, 80o; Adama Double, 90c. 

DOORS, SCREEN 

No. 2-6X6-6 

241, Common, %-in. thick 2.00 
296, Painted black, 1 % . , 2.60 

. 3.50 

8.60 
4.15 


811, Varniahed. 1 % . , 

381, Varniahed, 1%. 
815G, Var., 1^, Gal. Cl. . 
DRILLS— 


2-8x6*8 

2-10x6*10 

3x7 

2.20 

2.30 

2.40 

2.70 

2.85 

2.35 

3.75 

4.00 

4.25 

8.75 

3.90 

4.00 

4.30 

4.50 

4.75 


Goodell-Pratt 

Bench Drilla— 

No. 

No. 

Each. 

279 

8 .... 


Mill 

8^ .... 

... 9.50 

12 

9(4 .... 


18 

1054 .... 


87 

490H .... 

.^20.00 

97 

1008 .... 


99 

1005 .... 


112 

11 .... 


212 


Bach. 
.18J5 
Grille— 
. 6.25 
. 7.75 
.12.00 
. 12.75 
. 6.75 
. 8.75 
. 4.50 


Goodell-Pratt Breaat Drill#— 

6 . 5.85 245 . 5.00 

07. 5.50 

Drill Preaaea—Millera Falla 

20 .11.00 28 . 7.50 

21 .15.00 210 .16.00 

22 . 5.00 


EL AN GE OR ROYAL ENAMEL WARE 


Biggina, Coffee 

10 . 1.00 

920. 1.15 

930. 1.25 

Boilera, Coffee 


60. 

80. 

100 . 

14. 

18. 

22 . 

26. 

26. 

30. 

34. 


Boilera, Rice 


Bowla, Waah 


1.10 

1.50 

2.50 

1.00 

1.25 
1.65 

2.25 

.25 

.85 

.50 


Bucketa, Covered 

21.45 

23.65 

26.1.00 

28.1.25 

32.1.75 

150.50 

350.70 

450.80 

650. 1.00 

850. 1.45 

1050. 1.65 

1250. 1.95 

Bucketa, Dinner 


no. 

112 , 

113. 

502. 

503. 


Chambera 


1.75 

2.10 

2.50 

1.75 

2.00 


1 . 

2 . 

3- 

Chamber Covera 


.45 

.65 

.70 


1C 
20- . 
3C . 

1 . 

3. 

104. 

306. 


Colandera 


Cups 
3 (Mur) .. . . 

6 . 

8 . 

9, 10, 11, 25 


.25 

.80 

.35 

.55 

.80 

.50 

.80 

.35 

.25 

.20 

.25 


10 

30 

300 

10 . 


40.85 

Cupa and Saucera 

300.85 

3008.20 

Cuapidora 

.45 

.65 

.. . 1.10 

Dippera, Cup 

.35 

Dippera, Windaor 

no.35 

Dippera, Suda 

4.55 

Diahea, Soap 

50, 60.30 

Fillera, Fruit Jar 

20.25 

Flaaka, Coffee 

10.55 

Funnela, Pierced 

01.25 

03.35 

05.50 

06.65 

Kettlea, Convex 


03. 
05. . . 
08. . , 
010 ... 
014... 
020 . 


Kettlea, Lipped 


.60 

.80 

1.10 

1.25 

1.65 

2.35 


14, 

18. 

22 , 

26. 

30. 

36. 

40. 

50. 


Kettlea, Milk 


71 

73 

74 . 

Kettlea. Tea 

30. 

50. 

70. 

90. 

100 . 

160 . 

180. 

190. 


.65 

1.00 

1.25 

.85 
1.00 
1.25 
1.75 
2,00 
1.25 
1.65 
2 00 


Ladlea, Deep 

100 . 

120 . 

Ill. 

Meaaurea 

02 . 

04. 

06. 

11 Graduated.. 


.25 

.35 

.30 

.35 

.50 

1.10 

.65 


2 . 

40. 


Paila, Chamber 


no. 

114. 


Paila, Water 


1.35 

2.50 


1.10 

1.50 


11 . 

13. 


Pana, Bed 
Pane, Douche 
Pana, Bread 


2.50 


2.00 


.40 

.60 


Pana, Cake 


9.20 

10, 69, 70.80 

200.45 

Pana, Corn Cake 

706.65 

709.75 

712.1.00 

Pana, Muffin 

106. 55 

412.1.00 


. ,30 

Pana, Deep Pudding 

50.20 

. . , .55 

150.25 

. . . .70 

300. ..30 

. , . .95 

500. 40 

. . . 1.35 
. . . 2.00 
. . , 3.00 

800.50 

1000.65 

Pana, Diah 


15. 

.1.25 

80. 

.80 

140. 

.1.00 

210. 

.1.85 

300. 

.2.10 

400. 

.3.25 


Pana, Rinaing 

08.75 

014.1.00 

017.1.15 

Pana, Lipped Fry 

30..35 

32.45 


34. 

36. 

Pana, Milk 

0 . 

11 . 

20 . 

40. .. 

60. 

100 . 

120 . 


.5.*^ 

.65 


.25 

.20 

.30 

.35 

.50 

.60 

.75 


Pana, Convex Sauce 

02.50 

04.70 

06.85 

010.1.35 

012.1.50 

Pane, Combination 
Sauce 

ID. 1.75 

lOT. 2.75 

Pana, Lipped Sauce 


.25 
.35 
.40 
.55 
.80 

Pana, Straight Sauce 


10 . . 
14. 
18. 
24. 
28. 


250. 

450. 

650. 

850. 

3. 

5. 

6 . 


Pane, Stew 


.55 

1.05 

1.80 

1.40 


.40 

.50 

.65 


Pana, Oblong Stove 
.40 
.45 
.65 
.85 
1.10 
1.40 


04. 

100 . 

300. 

350. 

450. 

550. 


Pana, Square Stove 
no.80 

1.12.9.5 

114.1.25 

116.160 

120.1.85 

Pitchera, Molaaaea . 

601..70 

Pitchera, Water 

2 ;':. 1.10 

4 .1.36 

5 . 1.10 

10.1.28 


Platea, Deep Pie 

39 .25 

40 .30 

Platea, Shallow Pie 

27.25 

30.25 

Platea, Dinner 

20.25 

Pota, Fireleas Cooker 

1450. 1.90 

1850. 2.75 

Pota, Coffee 

2H. 

5 


25. 

45. 


Pota. Tea 


.50 

.60 

.80 

1.00 


00.55 

0.65 

20.80 

on. 60 

101.80 

102.90 

Pole, Straight Sauce 

018.85 

022. 1.10 

026. 1.65 

030. 2.50 

Pota, Soup Stock 

318.14.25 

336. 20.00 

218. 6.25 

236:. 10.25 

Roaatera 

150.2.50 

180.3.25 

Skimmera, Flat 
12.SO 


Spoona, Baating 


10 . 

14. 

18. 

Steamera 

7. 


.20 

.20 

.25 


1.50 

8.1.75 

Steepera, Tea 

3 .70 

Tuba, Oval Foot 

0.1.15 

2.1 65 

4 .3.00 

Tumera, Oake 

14. .25 
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RETAIL EBLLINa 


Hand Drills—MiUtn Falls 


1. 


.8.50 

106 



. 8 76 

3 .... 


.6.00 

808 



.JvOO 

8 .... 


.8.50 

806 



6i50 

5 .... 


.8.76 

848 



4 00 

98. 


.6.76 

980 



. 6.75 




1980 



. 5.75 


Chain Drills—-Goodell-Pratt 



807 ... 


.4.50 

818 . 



7 00 

816 ... 


.4.50 

1500 . 



.^aIbo 

817 ... 









Yankee Autematie 




41 .... 


.3.50 

44 



,^^36 

43 .... 


.3.00 

40 



8.00 


Tankse Chuekt 

and DHll 

Points 


No. 


Set. 

No. 



Bet. 

800 ... 


.1.16 

805 . 



.55 

801 ... 


.1.15 






Yankee Drill Points 



Set of 8, 

•7.10; 

eseh, 15e; 

3 for 25c. 



RILLS, TWIST— 







Bit 

Rd. Shk. Sar.Tpr. 

Btr. 

Tpr. 


Btoek Prentiss 

Coes 

Shk. 

Bhk. 

Bhk. 

1/16 ... 

. .1"» 

. .... 

_ 


.10 



. .30 

.80 

.80 

- f * * 

.15 

‘.‘so 

8/16 ... 

. .25 

.80 

.40 

- - - . 

.15 

.80 


. .80 

.40 

.45 

.90 

.20 

.40 

V16 ... 

. .40 

.45 

.50 

1.00 

.25 

.45 

% . 

. .45 

.60 

.60 

1.10 

.80 

.50 

7/16 ... 

. .55 

.60 

.65 

1.15 

.45 

.60 

% . 

. .70 

.76 

.70 

1.20 

.60 

.75 

9/16 ... 

. .80 

.85 

.75 

1.25 


.85 


. .90 

1.00 

.80 

1.30 


1.00 

11/16 .. 

. 1.10 

1.10 

.90 

1.85 


1.10 

% . 

. 1.25 

1.20 

1.05 

1.40 


1.30 

% . 

. 1.50 

1.60 

1.80 

1.85 


1.60 

1 . 

. 1.85 

3.10 

1.50 

3.80 


2.10 

1% .... 




2.75 


2.70 

1% .... 

. 


.... 

3.25 


8.80 

1% .... 

. .... 



3.75 


8.90 

1% .... 

. 

.... 

.... 

4.25 


5.10 

Sebco Four Point Star, Brick and Concrete— 





% 


% 

% 

1 

1% 

1% 

2 

12-ineh... 

. .40 

.40 

.45 

.65 

.85 

1.80 

3.35 

4.50 

18-ineh... 

. .50 

.60 

.60 

.80 

1.10 

1.56 

3.60 

5.00 

24-ineh... 

. .65 

.65 

.70 

1.00 

1.30 

1.75 

3.80 

5.26 


ELECTTRIOAL APPLIAN0X8— 
UniTersal Goods— 


Dishes, Chafing— 


E9646 . 

.17.50 

B940 . 

.18.00 

E9640 . 

.19.50 

E9850 . 

. 16.00 

E0676 . 

. 10.00 

Grills— 


Ranges, Tabls— 


B982 . 

.11.50 

E9841 . 

.33.00 

E984 . 

.13.56 

Stores— 


Hesters. Imaersion 

—— 

E098 . 

, 9.00 

iC07n . 

. 5.35 

E997 . 

. 9.00 

Irons, Ourlinr—’ 


E9960 ... 

. 8.00 

B0901 . 

. 6.35 

Toasters— 


KP0011 . 

. 6.75 

E945 . 

. 7.50 

Irons, Pressing— 


B946 . 

. 6.75 

E901 . 

. 7.80 

Urns, Coffee— 


B902 . 

. 6.76 

E916 . 

. 17.00 

E905 . 

. 6.75 

E919 . 

.18.50 

E9029 . 

. 6.36 

E9188 . 

.15.00 

E9035 . 

. 6.75 

E0146 . 

. 19.50 

E9051 . 

. 7.60 

E9149 . 

.81.50 

Pads. Heating— 


B9166 . 

.33.50 

E9040 . 

. 10.00 

E9169 . 

.85.00 

Percolators— 


E9176 . 

,16.00 

E9485 . 

.18.50 

E9179 . 

.17.60 

B9437 . 

.15.00 

E9166044 . 

.43.36 

B0489 . 

.16.50 

B9169044 . 

,44.76 

E9685 . 

.11.76 

Vseuum Cleaners— 


E9687 . 

18.00 

E701 . 

,89.50 

E9089 . 

14.50 

Attachments . 

. 10.50 


Hot Point Goods— 

Chafing Dishsa—No. 90501. $10.00 oath; 30502, $10.00; 
30508. $33.50. 

Grillo—116G1. $11.50 saeh; 186G1, $13.50; 30101. 

$10.50. 

Hsateri, Aii^No. 80408. $11.00 sach: 80404. $18.00; 
80608, $83.50; 80604, $44.00; 116A4 (Hsdlitt), $11.00. 

Heaters. Immsrsion—No. 118W16 (50301), $5.25 saeh; 
116W16 (50202), $6.25; 115W17 (50208), $7.35. 

Irons, Carling—No. 113L5. $7.35 each; 113L6, $6.50. 
Irons. Pressing—No. 1118F13 (11108), $7.95 saeh; 

118F32 (11308). 8 lb., $6.25; 115F5 (11305), 5 Ih., $6.95; 
116F17 ai306), 6 lb.. $6.95; 11807, $8.75; 11808, $9.35; 
11810, $11.00; 11813, $15.50; 11815, $17.00. 

Pads. Heating—No. 114Q8 (50142), $9.00; 114Q4, 

(50151) $10.35. 

Orens—No. 40701, $6.50; 40301. $35.00. 

Percolators—No. 30611, $10.00; 20630, $13.00; 30631, 
$18.00; 20622, $17.50; 20650, $18.00; 114P18 (30651), 
$38.00; 114P17 (3653). $35.00. 

Stores—No. 116D1, $10.00; 180D1, $11.50; 20801, $7.00; 
30802, $7.25; 40101, $7.50; 40102, $9.25; 40108, $18.00; 
40104, $15.00; 40105, $17.50. 

Toasters—114T5. $6.75; 115T1, $8.50. 

Vacanm Cleaners—132y2, $45.00. Attachments, $11.00. 


PBIOES—Oontinned 

ELECTRICAL 8UNDBIS8— 

Anylites. 1.85 

Amm star s 

Erer fUady.1.35 

Readrite . 1.00 

Volt. 1.15 

Bells, Door— 

SH-ineii .85 

8*iaeh . 1.00 

Bnssers.85 

Chain, Fixture.35 

Cleats, Poreelaia.05 

Cord— 

Ft. 

Heater No. 16.12% 

No. 18.10 

Lamp No. 18, G. A T.. .04 

No. 18, Par Silh.07% 

No. 30, Par Bilk_.06 

No. 18, Tw. Bilk.07 

No. 30 Tw. Bilk.05 

1-04 BiMie Fixtnre. .08 
No. 18 Rsinforeed.. .10 
Fans— 

Menominee, 500*0-iA.. .13.00 
Robbins‘Meyers— 

8- ineh non*ese.13.50 

9- in. non-ose., 8 sp.. 19.50 
9*in. osc., 8-Bpeed.. .34.50 

13*in. non-ose., 8-sp..30.00 
13-in. ose.. 8-speed.. .87.00 
Fnses— Each. 

Pl^, 0 to 80 amp.13% 

Knobe— Each. 

Porcelain. 5% Bolid.. .08% 

Nailit, 5% Bplit.05 

Lamps— 

Nilco-Masda type.List 

Mazda Auto.List 

Hylo Tungsten. 1.00 

Hylo Car^n.75 

Lamp Gnards — 

No. 1425 Lozon.45 

No. 107 Nererbreak... .85 

No. 44 Portable...... 8.25 

No. 48. Portable.8.75 

Loom— Ft. 

**Dnrsduet'* 7-83 in... .06 

%*inch.08 

Plates, Switch— Each 

Single gang.35 

Two gang.50 

Receptacle.60 


Fitsall spring.75 

Push Buttons— Eaeh 

Wood.30 

Dull Brass.35 

Pearl Button.50 

White Button.45 

R^taelee— Eaeh 

flnah.45 

Arrow E.60 

Ole_at . .35 


Ooneeal^ 3-pe..80 

Cleat, 3-pe..80 

Cleat, 1-pe.30 

Bhsdoe 

.Tin Flat, 8-ineh.35 

Tin Flat, lO-ineh.85 

Cone, 8-iaeh.40 

Cone, 10-ineh.45 

Shade Holder^^ 

8%-inch Acme.10 

3%-inch Uno.. .30 

Boekets, Key- 

Freeman DB.80 

Arrow E DB.80 

Freeman Nie.. .60 

Arrow E Nie.65 

Socket^Pull Chain- 

Freeman DB.60 

Arrow E DB.65 

Arrow E. Nie..75 

Lerolier DB.65 

Sockets, Keyless— 

Freeman DB.80 

Arrow B DB.80 

Staples— Pkg. 

Insulated, %-ineh.80 

Switches— Bach 

Snap.40 

Push .40 

Battery S. F. S. T. .. .40 

Battery S. P. D. T. .. .60 

Battery D. P. S. T. .. .65 

Battery D. P. D. T. .. .90 

Tape— Lb. 

Friction, 1 os. to 1 lb. .80 
Rubber, % lb. to 1 lb. .80 
Tubes— Bach 

Porcelain. 5-16z8-in.. .03 

Transformers— Eaeh 

Arrow. 1.75 

Jefferson Jr.1.75 

Wire, Rubber Oorered- 


Plugs— 

Eseh 

No. 10. 

.03% 

Beniamin 8-way .. 

.. 1.85 

No, 12. 

J02 

Benjamin 8-way .. 

.. 1.75 

No. 14. 

.01% 

Twinlite 3-way .... 

.. 1.30 

Weather-proof— 

Lb. 

Attachment — 

Eseh 

No. 10 . 

.40 

908 Benjamin. 

.. .80 

No. 13. 

.40 

8500 (Thelton. 

.. .40 

No. 14. 

.25 

4 Mueller. 

.. .80 

Bell Wire— 

Ft. 

Fitsall w-o spring.. 

.. .66 

No. 18, Single. 

.08% 


EMBRY—Per lb.. 25c. 

Stones—See Stones. 

Cloth—See Cloth. 

Whe#»iii—See Wheels. 

FASTEiNERS—Casement, steel, all numbers 20e; bronze, 40e. 
SASH—Bronze: No. 257, 40o; No. 382, 50e: No. 815. 40e: 
No. 1881%, 85e. 

Steel or cast iron: No. P668, 10c; Nos. 800, 254, 16c; 
Nos. 3^34, 500, 20c; No. 324, 25c. 


FAUCETS—Cork Lined- 

- 8-inch, eaeh 


.. . .30 

7-inch, each . 


. .15 9-inch, each 


.. . .25 

PENCE, POULTRY—10-rod rolls: 




24" 

36" 48" 

60" 

72" 

Banner . 

. 4.75 

6.00 7.00 

8.25 

9.60 

Blue Ribbon ... 

. 6.00 

6.25 7.50 

8.75 

9.75 

Ideal . 

. 8.75 

4.85 6.50 

8.00 

9.76 

Union Lock . ... 

. 4.00 

4.50 6.75 

6.76 

7.25 

FIBRE WARE—Keelers- 

—No. 2, $8.00 each; 

No. 3, 

$2.50. 


Measures—1-qt., $1.75; 2-qt., $2.25. 

Star Pail—12 qts., 90 cents. 

Spittoons—No. 2, $1.75; No. 3. $1.50. 

Tubs—No. 1, $6.25; No. 2, $5.50; No. 8, $5.25. 
FIGURES AND LETTERS (STEED- 


Figures 

Set 

Eaeh 

Letters 

Set 

Each 

% 

inch... 

.. 1.26 

.25 

% inch... 

.. 8.50 

.20 

8-16 

inch... 

. . 1.50 

.80 

8-16 inch... 

.. 4.50 

.25 

% 

inch... 

. . 2.00 

.35 

% inch... 

.. 6.76 

.80 

5-16 

inch.. . 

. . 2.25 

.40 

5-16 inch.. . 

. . 6.76 

.80 

% 

inch. . . 

. . 2.75 

.50 





inch... 

. . 4.50 

.75 





FILES- 


liCngth. inches— 

3-3 H 

4 


5 

51/a 

6 

8 

10 

Band Saw, Shm. . 


.20 

.20 

.25 

.30 

.60 

Knife, Bastard . . . 


.,S.5 


..35 


.40 

.50 

.50 

Regular Taper . . . 

. .1.5 

.15 

.is 

.20 

.20 

.20 

.35 

.45 

.Slim Taper. 

. . 15 

.15 

.15 

.20 

.20 

.20 

.25 

.40 

Warding, Bastard. 


.25 


.25 


.30 

.40 
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BETAH. BBT.T.TVft FKIOES—Oontanud 


3-4 

5 

6 

8 

10 

12 

14 

.16 

.25 

.25 

.30 

.35 

.45 

.55 

.80 

1.10 

.30 

.35 

.35 

.45 

.55 

.70 

.90 

1.25 

.20 

.20 

.25 

.30 

.35 

.40 

.65 

.90 

.20 

.20 

.25 

.30 

.35 

.40 

.65 

.90 

.25 

.30 

.30 

.35 

.45 

.60 

.85 

1.10 


FILtES—Oontinned. 

Length, inches— 3-4 

Flat, Bastard.25 

HaU; Bd., Bastard.. .30 
Mill, Bastard.20 


FIRE EXTlNGUISHISBi—Pyrene Phomene—Charge and hook, 
$25.00 each. Quantity discounts: 2 to 5, 25%; 6 to 11, 80%; 
12 or more, 83Vi%. Phomene Recharges, $1.75 each. 

FIXTURES—Grindstones—Auto—01, $2.00; 02, $2.50; 15, 
$1.25; 17. $1.35; 19, $1.50: 21. $1.75; Am. Ueary—17, 
$1.00. Extra Shafts, 15-incn, 50c; 17-inch, 50c. Extra 
Oranks, 25c. 

FLASHLIGHTS — Eveready Daylos — Complete — No. 6961, 
$1.00 each; 6962. $1.25; 1991. $1.50; 2604. $1.70; 2631, 
$1.85; 2682, $2.25; 1619, $2.25; 2616, $2.00. 

Ereready Batteries — No. 705, 50o each; 700, 85c; 791, 
80c; 700, 30c; 750, 30c; 751, 40c. 

Kwiklitea 

Tubular Nos. . .5220 5221 5223 5229 5831 6240 6240B 

Complete. ea...$1.35 $1.70 $2.00 $2.00 $2.25 $1.55 $1.70 

Case A Bib, ea. 1.15 1.35 1.50 1.65 1.75 1.25 1.40 

Tubular Nos...6241 6241B 6249 6249B 6848 6848B 6851 
Complete ea. . .$1.85 $2.00 $2.35 $2.55 $2.25 $2.45 $2.75 

Case A Bib. ea. 1.50 1.65 2.00 2.20 1.75 1.95 2.25 

Pocket Nos. ...2472 2578 8475 8475B 8577 8577B 8579 

Complete, ea...$1.00 $1.25 $1.25 $1.85 $1.50 $1.65 $1.90 

Case A Bib, ea. .70 .85 .95 1.05 1.10 1.25 1.50 

Watch Ch. Nos. 6239 6239B Watch Chain Bat'y No. 1204 
Complete, each...$1.00 $1.10 Battery only, each....$ .25 
Case A Bib, ea. .75 .85 

Battery only — 

Nos. ...1202 1208 1206 1207 1271 1801 1808 1309 

Each...$0.30 $0.35 $0.30 $0.80 $0.80 $0.50 $0.40 $0.40 

FLATTERS—Blacksmith—^2 in., $1.35; 2Vk*in., $1.85; 8-in., 
$2.25; 8H'in., $3.00. 

FORGES—No. 150 Chicago, $15.95: No. 151 Chicago, $17.65. 
Buffalo—No. 310 Steel Ball Bearing Riret, $38.00; No. 722, 
$33.00; No. 742H, $40.00. 

FORKS — Hay — Nellis, 94 single harooon, $7.50; 95 double 
harpoon, $4.65; 96 double harpoon, $9.50; 87 double harpoon, 
$5.50; 98 double harpoon, $9.50. Grimple, No. 99 (4 tines), 
$17.50; No. 100 (6 tines), $20.00. Jackson Patterns, 4 ft., 
$22.50; 4H ft., $24.00; 5 ft., $28.00. 

PREEZ ER8—Arctic— 


1 . 8.20 

2 8.75 

8 4.50 

4 5.50 

6 7.00 


White Mountain 


4 6.60 

6 8.4# 

8 10.75 

10 14.50 

12 17.25 

15 20.50 

20 26.50 


4eme 

1 . 8.90 2 Qt., Tin or Gal., doi. 12.00 

2 . 4.50 4 Qt., Tin or Gal., dos.20.00 

FROES — Special — Each, 12-in., $2.00; 14 in., $2.25; 16-iB., 

$2.50. Common — Each, 12-in., $1.85; 14-in., $2.00; 16-in., 
$2.15. 

GARBAGE CANS—(See GaWanixed Ware). 

GATES—Molasses and Oil— 

Stebbins: No. 1, 45c; No. 2, 50c; No. 8, 60c; No. 4, 
70c; No. 5, 80c. 

Lock Fast: ^-inch, 75c; %-inch, 85c; l inch, $1.00; 
l^-inch, $1.15; IH-inch, $1.35; 2 inch, $1.85. 

IV^'inch, 50c; 2-inch, 50c. 

Perfection—H-inch, 65o each; %-inch, 80e; 1-inch, 90c; 
1 ^-inch, $1.00; iH mch $1.25; 2 inch, $1.65. 

Enterprise, Self Measuring—No. 61, Faucet, $9.00. 


GAUGES—Markina: 

Bit—No. l.m; No. 49, $1.00. 

Butt—Stanley—No. 98, $2.50; No. 98, $1.75; No. H 
$1.75. Goodell—No. 227, $2.00. 

Chamber—^No. 44, $2.50. 

Chisel or Blind Nail Tool—No. 96, 85e. 

Drill—Twist, No. 119, $8.75; Jobbers. No. 120, $5.75. 
Hatchet—No. 8. 20e. 

Marking and Mortise—No. 61, 20e; No. 62, 80e; No. $A 
85c; No. 71, 90o; No. 72, $1.10; No. 77, $1.50; No. M. 
70c; No. 98, $1.75. 

Panel—'No. 85, SOc. 

Plane—PeHection, No. 88, $2.50; Stanley, No. 886, $2.7S. 
Altitude Gauges, $5.85. 

Steam Gauges, 4^-in. face I. C., $5.85. 

Thermometer, Straight, $1.50. 

Thermometer, Angle, $1.75. 

GLASS—^Window—3B Grade—Single Strength, 80 per cent 
Double Strength, 80 per cent. 

Extras for Putting in Glass— Per Light 

First 3 Brackets.50 

Second 8 Brackets.75 

Third 8 Brackets. l.OO 

Larger Lights.$1.00 per hoar, per bsx 

GLASSES — 


Ground Leael — 

1 %. 

2 . 

2H . 

3 . 

8 %. 

GLASSES, GAUGE — 

% 

10 .85 


Standard 

^A% 

.85 

.85 

.45 

.55 

.60 

.65 

.70 

.80 


Proved Level — 

1 %. 15 

2 . 15 

2 %. 15 

3 . ^0 

8V4.20 

ird Extra Heavy 

4 % V4A% \ 


GLOBES — Lantern — Gold Blast — Plain, 25c each; Bnllaeya 
40e; 2 Plain, 20c; 2 Bullsey^ 40c; 2 Ruby, 40e. 

Railroad—Clear, 25c each; Green or Red, SOc. 

Tubular — Cadet, 20c; 0, Plain, 85c; 0, Ruby. 40c: 
0, Bullsey^ 85e; 0, Wisard, 20c: Diets Jr., Plain, 20c; 
Diets Jr., Bnllseye, 80e; Beaconlignt, $1.50. 

GLUE—Dry—Common, SOc lb.; Cabt., 85c; White, 45e. 
Imperial Liquid— 

Site — 1 Os. V4 Pt. % Pt. H Pt. 1 Pt. 1 Qt. 1 GsL 

List, Dos. 1.06 8.60 2.80 6.00 10.20 18.00 5AX: 

Sug. Ret. Ea.. .20 .80 .80 .50 .85 1.50 45. 

Le Page’s Glue— 

Sizes— 1 Os. 2 Os. H Pt. M Pt. H Pt. 1 Pt. 1 Qt 

List, Dos. 2.40 1.65 1.80 8.60 6.00 10.20 18.:. 

Sug. Ret. Ea... .20 .20 .80 .80 .50 .85 1.5} 

GOUGES—Bucks, Socket Firmer, Outside Bevel—No. 48— 
% -inch, $1.00; %-inch, $1.00; H-inch, $1.00; % ia s k 
$1.10; %-inch, $1.20; Th'inch, $1.25; l inch, $1.85; 1%- 
inch, $1.50; iVi-inch, $1.75; 1%-inch, $1.85; 2-inek,-M 
Witherby, Socket Firmer, Outside Bevel—No. 820—^ 
inch, $1.15; %-inch, $1.20: H-inch, $1.25; %-inch. 
%-inch, $1.85; %-inch, $1.5#; 1-inch, $1.60: l^aass. 
$1.75; m-inch, $2.00; l% inch, $2.25; 2-inch, $2.2A. 
Firmer, Standard Socket, P. 8. A W.— 

K-inch, each.$1.85 l*A*inch, each.l.W 

V-inch, each. 1.40 1 H-inch, each.2 00 

% -inch, each. 1.50 1 H -inch, each.. 2> 

1-inch, each. 1.60 2-inch, each.2 50 

Inside Bevel, P. S. A W. No. 12* — 

H-inch, each.$1.25 1 H-inch, each.1^ 

•<>-inch, each. 1.85 1 H-inch, each.8#0 

H-inch, each. 1.40 1 H-inch, each.t.88 

l-inch, each. 1.50 2-inch, each.2 X 


Boilert, Weak 

227 . 2.25 

228 2.85 

229 . 2.50 

Bewla, Wash 

7 .25 

7H.80 

Buckets, Fire 

814.55 

Buekets, Well 

101 10 qt.50 

Cans, Garbage 
Smooth 

200 . 1.00 

800 . 1.15 

400 . 1.85 

500 . 1.85 

600 . 2.25 

700 . 2.50 

Oormgated 
2. 1.00 

8 . 1.15 


4 . 1.85 

5 . 1.85 

6 . 2.25 

7 .2.50 

8 . 4.75 

9 . 6.50 

10 . 8.00 

80. 6.25 

90 . 7.50 

Garbage Cans in 
lots of 8 dosen or 
more, 5 Mr eent from 
above pneea. 

Oans, Gasoline 

65 . 1.88 

501 50 

505 . 1.85 

605 . 1.75 

Oana,OU 


GALYAVUED WARE 

15 .50 

25 . 1.75 

106 . 1.25 

205 . 1.65 

Oanteam, sea paie 

154. 

Dippers, Lanndry 
525 (4-qt.) ... .50 

Hods, Goal 

615 .70 

616 .75 

617 .80 

618 .90 

Pails, Gemsnt 

14 1.85 

114. 1.76 

Pails, Gbamber 

8-qt.75 

10-qt.85 

12-qt..90 


Pails, Stock 

14.65 

16.60 

18.70 

20.75 

Pails, Water 


Pots, Watering 


Pails and Tubs, 6 

dos. assorted 6 per 

eent discount. 

Pans, Refrigerator 

1 .55 

2 .65 

8.80 

4. 1.25 


Tube, Feet 


Tube, Weak 
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GRAPHITE'—Dixon's Fisks, per esn-—l*s. 85c; 5’i, $3.75: 
lO’s, $7.00. 

GREASE—AXLE—1 Ib. cans, 15o each; 8 lb. cant, 40e; 6 lb. 
cans. 65e; 10 lb. paiU, $1.25; 25 lb. pails. $2.75. 

Mica—1 lb. ean, 25o; 8 lb. can, 60e; 6 lb. eaa, 95e; 
10 lb. can. $1.9oT25 lb. ean. $4.00. 

Cup Grease—5 lb. eans. $1.00 each; 10 lb. eans, $1.75; 
25 lb. cans. $8.76. 

Transmission—5 lb. cans. lOe eaeb. 

GRINDSTONES— 


Loose— Owi. 

15 to 40 lbs.. 7.50 

40 to 200 Iba.. 7.50 

Over 200 lbs. 7.75 

Fixtures and Axle— 

15 inch . 1.15 

17 inch . 1.20 

19 inch .2.25 

Mounted—Auto- 

No. A120. Sise 1.14.75 

No. Also, Sise 2 .18.00 

No. 140. Sise 8.11.25 

Bi-Treadle .18.50 

HACKSAW BLADES— 

Lenox. Fewer— 

Lfth. Wdth. Lt. Heavy. 

8" 9-18.90 .... 

% . 1.15 

%.1.85 

1 . 


10 " 

10 " 

10 " 

12 " 

12 " 

12 " 

14" 

14" 

14" 

16" 

16" 

T7" 

[AOS 

15, 


Empire Power.86.00 

Samson— 

No. S155. Site 2.11.25 

No. S160. Sise 2.9.75 

Sterling, No. TIOO.... 14.25 
Bushed— 

No. 1-100-110 lbs... 8.25 

No. 2—70-80 lbs.6.75 

No. 8-40-50 lbs.5.50 

Family— 

8*fnch. 8.75 

10-inch . 4.50 

12-inch. 5.50 

17" 1. 8.25 4.15 

Hand Lennox, Starrett, 
Victor Star— 


1 .. 


1.85 

1.60 

2.80 

1.70 


1.95 

2.45 


2.85 

2.05 


Length. 


Each. 

Dob. 

8-ineb . 

.t. 

. .10 

.75 

9-inch . 

- T - 

. .10 

.80 

10-inch . 


. .10 

.90 

11-inch . 

. . . 

. .10 

1.00 

12-ineh . 


. .15 

1.10 


Hand, Starrett, Victor, Star 


1 . 

% 

1 . 

% 



8.60 

8-in 'h 


.70 

.2.15 

8.16 

9-inch 

.10 

.75 


8.90 

10-inch 


.85 


.... 

12-inch 

.15 

1.00 

FRAMES—M. F.—4B. 75c; 

6. $2.50; 9, 

$2.25 


$8.50; 77. $1.25; 78, $1.85; 1027, $3.50; 69, $3.80; 
69B, $3.00; 14, $8.40; 4 Milford Adj.. $4.00; 7 Milford AdJ.. 
$2.25; 36 H Disston. $1.50; 40 Extension, 75c. 

HAMMERS—Vaughan A Bushnell Mfg. Co.—Adse Bye Nall: 

. 11^1 ... 


No. 


1 % 


11 


12 I 12^1 13 I 14 
60|$1.40 


Price . .l$1.75ln.65|$1.50l$1.75|$1.65l$1.50l$1.50|$l.) 
Ripping. V. A B.—No. 11, $1.75; No. 11^6. $1.65. 
V. A B. Uncle Sam Tradesman's—No. 999, $2.26. 
Ball Fein, V. A B.. Polished- 

No.17/0 16/0 1 4/0 I 8/0 , 

Price.|$1.00|$1.05|$1.06|$1.05| 

No. 

Price. 

V. A B. Uncle Sam Supersteel— 


2/0 

0 

1 

$1.10 

$1.15 

$1.25 

3 

4 

6 

$1.45 

$1.50 

$1.65 

1 1 

|41%| 

1 42 1 

l$2.35| 

!$2.25| 

$2,251 


1$L35 
$2.00 
42 H 


12B, 22 — 5-os., $1.65; 7-os.. 

18-os.. $1.85; 16-os., $2.00; 


No.; . .1 31 I 31H 

Price .|$2.25|$2.25 

HAMMERS— 

Claw — Stanley: Noe. 12, 

$1.75; 10-os., $1.80; 

20-01., $2.25. 

Engineer’s. Plumb's—No. 261, $1.85; No. 262, $1.50; No. 
263, $1.65; No. 264, $2.00. 

Machinist's Ball Pein, Plumb’s—No. 18, 60 cents; No. 870, 
85 cents; No. 371, 90 cents; No. 872, 90 cents; No. 878, 
95 cents; No. 874, $1.00; No. 375, $1.19; No. 876, 
$1.15; No. 377, $1.25; No. 879, $1.35; No. 881, $1.65. 
Riveting, Plumb’s and Stanley No. 147 — No. 250, 4-os., 
$1.00; No. 251, 7-os., $1.00; No. 252, 9-os., $1.10; No. 
258, 12-os., $1.15; No. 254, 15-os., $1.20; No. 255, 18-os., 
$1.45; No. 256, $1.55. 

Frospector’s Pick. Plumb'e—No. 470, $2.75; No. 471, $4.85. 
Brick, Plumb's—No. 461, $2.00; No. 462, $1.75; No. 8154, 
$1.15; No 8155, $1.85. 

Rivetiny— 

Plumb's, Stanley No. 147— 

260, 4 es.1.00 


Plumb's Brick— 

461 2.00 

462 1.75 

8154 . 1.15 

8155 1.85 

Plumb’s Prospector's Pick 

470 2.75 

471 2.86 


261, 7 os.1.00 

252, 9 os. 1.10 

258, 12 os.1.15 

254, 15 OB .1.20 

255, 18 OB .1.45 

256 . 1.55 

HANDLE’S— 

Hammer—let ouality, each, 25c; 2nd quality, 20c; Octa¬ 
gon, 25c; Maydole, 20c. Machinists'—12 to 14-inch, each, 
25c; 16-inch, 25c; 18-inch, 30c; 20-inch, 80c; 22-inch, 35e; 
24-inch, 40c. Riveting—12-inch and 13-inch, each, 20c. 

Hatchet — Box, 1314-inch, each. 20c. Broad — 16-inch, 
20c; 17-inch, 25c; 18-inch, 25c. Claw, each, 30c; Derrick, 
18-inch, each, 25c; Lath, 18-inch, each, 20c. 

Hoe: Garden—Shank, 4%-foot, each, 35c: Socket, 414- 
foot, 35c. Meadow—Socket, 5%-foot, each, 60c. Mortar— 
Shank, 6-foot, each, 90c; Socket, 6-foot, 90c. German, 4^- 
foot, each, 50c. Planters’—2x5, each, 70c; 2V4x5, 75c; 

2 14 x5, 80c. 

Maul—Post, each, 55c; Woodchoppers’, 60c. 

Mop—No. 5, each, 35c; 7. 20c; 8, 30c; 10, 45c; 75, 80c. 
Pick: Drifting—1st quality, each, 85c; 2nd quality, 70c. 
Surface—let quality, each, $1.00; 2nd quality, 85c. 

Rake—6-foot, each, 65c. 


Sad Iron: Mrs. Potts—No. 10, 20c; No. 20, 80c. Enter¬ 
prise—No. 10, 40c. 

Saw, Cross Out—No. 6, 60c; No. 9, $1.00; No. 11. 60c. 
Saw, Hand—Panel and Rip: No. 2—85c. No. 7—22- 
inch, 50c; 26-inch. 65c; 28-inoh, 65c. No. D8—24-ineh, 
85c; 26-ineh. 90c; 28-inch. $1.00. No. 12—24-inch. $1.15; 
26-inch. $1.25; 28-inch. $1.85. No. D28—26-inch. $1.00. 
Saw, One Man—No. 14, 40c; No. 16, 45c. 

Scoop. D. H. — XWSC. 75c; XCHB, 75c; XOH, 75c; 
XCDS, $1.15. 

Shovel and Spade, D. H.—XWSH, XWSHR, XWS, 76c; 
D Tops—100, 86c; 104, 45c. 

Shovel and Spade. L. H.—XSO 4H. 60e; AXSO 4H. 00c; 
XSC M4. 45c; SSXO 4, 55c; XSP 4V4, 60c. 

Sledge— 24" 26" 28" 80" 82" 84" 86" 

1 Quality.40 .50 .55 .60 .65 .70 .75 

2 Quality.85 .40 .40 .45 .50 .55 .60 

HANGERS, BARN DOOR — 

Flat Track- 

No., Brand. Pair. 

5. Myers . 2.25 

25 Myers Garage Set. 8.00 

11, Lanes.2.15 

im. Lanes.2.65 

18, Lanes . 4.50 

Lanes . 1.50 

Lanes . 1.50 

Lanes . 1-75 

Lanes . 1.75 

Richards . 1.75 


. . 2.75 
.. 2.00 
. . 2.25 
.. 2.75 
..12.80 
. . 2.75 


25. 

80. 

40, 

93, 

38-1 

43. Richards. 1.25 

248, Richards. 1.85 

l^und Track— 

50. World'a Best-2.50 

Twentieth Century . . . 2.25 

Reliable 1 . 1.85 

Reliable 2 . 2.25 

5.95 


-Brackets- 


507, pair . 

715, pair . 

734, pair . 

736, pair . 

800, set . . 

932, pair . 

Extras 

680. each.20 

682, each.25 

683, each.25 

696, each.86 

698, each.85 

803, each.85 

712, Curve.25 

716, Angle.45 

Trolley Track— 

120 Co., 20^ Ri., pair, .66 
122 Co.. 29V Ri., pr., .71 

195A. Coburn’s. 4.75 

195B. Coburn’s . 6.75 

24-2, Richards. 3.25 

120, Richards. 7.00 

150. Richards. 8 00 

ID, Johns .6.00 

llS, Richards. 8.50 

llD, Richards_ .. 7.00 

12 S, Richards. 4.00 

12D, Richards. 8,00 

15S, Frisco . 3.00 

15D, Frisco. 6.00 

140-1, Richards. 4.00 


Reliable 3 

Tubular Track— 

Cannon Ball— 

884, pair. 8.25 

440, pair .. 2.75 

HANGERS. HOUSE DOOR— 

No., Brand. Each. 

101, Lanes .11.25 

101%. Lanes . 6.50 

105, Lanes . 8.75 

105%, Lanes . 4.35 

6S. Prouty. 4.85 

5D, Prouty. 8.75 

IS. Johns. 8.00 

Trolley: Richards— 

16 8 — Opening 3 feet, per set. $5.75; 3% feet, $6.00; 
4 feet, $6.50; 4% feet, $6.75; 9 feet, $7.25: 6 feet, $8.50. 

16 D — Opening 9 feet, per set, $11.00; 5% feet, $11.25; 
6 feet, $11.50; 6% feet, $11.75; 7 feet, $12.00; 8 feet. 

$12.50; 10 feet, $14.25. 

19 S — Opening 3 feet, per set, $4.75; 8% feet, $5.25; 4 
feet. $5.75; 4% feet, $6.00; 9 feet, $6.25; 6 feet, $7.50. 

19 D — Opening 9 feet, per set, $9.50; 5% feet, $9.76; 

6 feet, $10.00; 6% feet, $10.25; 7 feet, $10.50; 8 feet, 

$11.00- 10 feet, $12.50. 

132 8 — Opening 3 feet, per set, $6.25; 8% feet, $6.75; 
4 feet, $7.25; 4% feet, $7.75; 9 feet, $8.25: 6 feet, $9.50. 

132 D — Opening 9 feet, per set, $12.50; 5% feet, $12.75; 
6 feet. $13.00; 6^ feet, $13.25; 7 feet, $13.75; 8 feet, 

$15.00; 10 feet, $17.00. 

135, 1 . 8.50 9, Midget.60 

135, 2 . 5.00 90T. Midget Track.15 

HANGERS—Track for same— 

BARN DOOR — 

Cannon Ball, per ft., 85e. 

Coburn-1, 35c; 2%, 50c; 11, sect.. $5.25; 12%. sect., 

$ 8 . 00 . 

Richards—81.45c; 38, $1.00; 50.20c; 61. 18c; 68.16c; 
243-2, 25c. 

Lane—3/16x1", 18c; 5/16x1", 25o; hinged, 20c. 

Meyers—Stsy-on, 15c. 

World’s Best—With brackets, 25c. 

Prouty—5, 20c. 

Twentieth Century—30, 22 %c. 

HOUSE DOOR— 

Prouty—5, 20c. 

Lane—3/16x1%, 20e. 

Richards — 9, 12c; 132, 65c; 16, 19. 50c; 150, 20e: 

221, 65c. 

HASPS—Common- 

Size 20. 5-in„ each, lOe: d-ia., 10c; 7-lii.. 10c; 8 in., lOe; 
10-in., 15c. Size 80, 5-in., lOe; O-in., lOc: 7-in., lOe; 

lO-in., 80c. 850, 8-in., each, 15e; 10-in., 20e. Sise 86, O-in,, 
each. 20c; 8-in., 25e. 

Hinge—912, 3-in., each, 15e; 4%-in., 16e; 6-in., 20e; 

8-in., 25c; 10-in., 40e; 12-in., 70c. 

S. C. 913—8-in., each, 15c; 4%-in.. 15c; 6-in., 20e; 

8-in., 80c; 10-in., 50c. 

1808%—8 in., each, 85c; 4%-in., 45e; 6-in., 60o. 

Lock—20, Prouty, 75c each, 22, Prouty, 95c. 

Safety—915, 3-in., doB., 20c; 4%-in., 25e each; 6-in., 

85e. SC915. 8-in., 20c each; 4%-in., 25e; 6-in.. 35e; 

SC915, 8-in., 80e each; 4%-in., 40e; 6-in., 60e; 941J, 60a. 
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HEADS, MOP—Cotton—No. 9, 25e eneh; No. 12, 80c. Linen— 
No. 012, 60c; No. 015, 70c; No. 018, 80c; No. 020, $1.00. 


HINGES—Bftck Flape- 
10c; IH'inch, 15c; 


-No. 814, l-ineh, lOe 
l^ inch, 20e; 2*inch, 


each; 

25c. 


1%-inck, 
No. 816, 


1- inch, lOe; 1^-inch, 10c; iH'iaek, 10c; l%*imeh, ISe 

2- inch, 20c. 

FLOOR— 

Bommer—No. 2...set, 2.75 
4. 302, 602.set, 4.25 


.80 

.35 


852 
304, 604 . 

854 . 

18. 

19. 

268. 868 
269, 869 
818, 618 
819, 619 


.set, 5.00 
.set, 6.25 
.set, 7.50 
.set, 2.10 
.set, 8.15 
.set. 2.75 
.set, 8.90 
. .set, 2.40 
.set, 8.60 


Ohiesgo—No. 8892, set, 1.50 

2292. 1892 _set, 1.75 

5592, 9992 _set, 2.00 

Corbin—D. 512. 1.85 

R. EA. 512. 1.85 

SHA, E, 512. 2.00 

Katz—R. EA, 2. 1.85 

KF, SHA. E. 2.2.15 

R. EA, 3. 4.75 

KF, SHA, E. 8_5.25 

R, EA. 3H . 5.75 

KF, SHA, E. 3% . . . 6.00 

Rizon—7.15.00 

8.16.50 

10.18.75 

15.22.50 

20 .36.00 

25 .45.00 

30 .53.00 

40 .85.00 

Standard—R. EA 450. 7.00 

SHA. E. 450 . 8.50 

R, EA, 452 .12.00 

ORNAMiyiTAL SURFACE 
“BUTTERFLY”— 

1420, D2 A F— 
l%xl%.25 


2V4x2V4 . 

3x3. 

1420. H A N— 

1^x1%.85 

2^x24.40 

3x3.45 

1431, 1474, 1475, 1478. 1479, 
1480, 1481, 1482 and 

14331—D2 A F.25 

SF2 A H. .26 

J1.15 

N .16 

BEFRIOERATOBn-Fla4— 

T400, Cast Iron.66 

1404. Wrt. BraM.76 

140^, Wrt. BraM... .16 
1405D2AF, Wrt. Btael .60 

1405N, Wrt. Steel.66 

Offset— 

T402, Oast Iron.60 

1408, Wrt. BraM.66 

1408N, Wrt. BrMS... .10 

1400D2AF. Wrt. StMl. .66 

1400N. Wrt. StMl.60 

SCREEN DOOR SPRING— 

900 80 

R 902, EA 908.40 

SR, SHA, 906 A B918 .60 

2100 . 1.10 

R 2102, EA 1108. 1.40 

E 2104, SHA 1106_ 1.76 

D 2200 . 1.10 

R 2202, EA 1208. 1.40 

SHA 2206 . 1.76 

SCREEN DOOR SETS— 

7.86 

1900 .40 

R 1001, EA 1908.60 

SHA 1905 .60 


Single Acting— 8" 4" 

Japanned. 8.10 8.70 

Ant. Cop., Dull Br. 4.10 6.00 

Ant. Br.. Sd., Nic.. 5.60 6.60 

Double Acting- 

Japanned . 5.20 6.10 

Ant. Oop., Dull Br. 6.90 8.80 


Ant. Br., Sd.. Nic.. 9.20 11.00 18.10 16.00 10.60 18.40 


Snring, Chicago — 


No. 8%, Blanks— 


No. 1%. Double Actinr— 

% to 1 . .. 

1 66 

% to 1 . 

. 8.86 

1 % to 1% . 

2.00 

1 % 

to 1% . 

. 8.90 

1% to IH . 

2.35 

1 % 

to 1% . 

. 4.65 

1% to 2. 

8.35 

1% 

to 2 . 

. 6.76 

2% to 2% . 

6.10 

2% 

to 2%. 

.18.60 



Wrought BraM, With BraM Serews — 



% 

1 

1% 

1% 

1% 

2 

2 % 

2H 

Narrow. . . 

. . .10 

.10 

.10 

.15 

.15 

.20 

.20 


Middle. .. 

. .10 

.10 

.15 

.15 

.20 

.20 

.25 

.35 

Broad. . .. 

. .10 

.10 

.15 

.15 

.20 

.25 

.80 

.41 

Desk. 

. .10 

.15 

.20 

.25 

.40 

.45 

.. . 



STRAP HINGES— 8" 4" 6" 

9U0, Light, Plain.12% .15 .20 

9OOSC, with Screws.16 .20 .26 

102, Heary, Plain.20 .26 

002SC, witn Screws.26 .80 

929, Hart's Patent. 80 .40 

935, Oorgd., Plain.10 .26 

STRAP HINGES—Oont'd— 8* 4" 6*' 

935SC, with Screws.26 .80 

801300%, Light Galy....86 .80 .40 

SC1302%, HesTT GaW.86 .50 

801805%, Oorgd. GalT.40 .66 


6 " 8 " 10 ^ 12 
.25 .86 .66 ... 

.80 .40 . 

.86 .50 .70 1.10 

.40 .60 .86 1.21 

.50 .90 1.25 ... 

.86 .66 .80 1.11 

6 " 8 * 10 * 12 - 
.40 .60 .90 1.M 

.66 .70 . 

.80 1.26 4..8S S.M 
.86 1.60 1.10 ... 


TEE HINGES— 

904, Light, Plain... 

SC90A with Serews.16 

106, Heary. Plain. 

8C006, with Screws. 

908, Extra Heary. 

187, Extra Oorgd. 

SC987, with Screws. 

801804%, Heary Galr. 

801806%, Oor^ Galr. 


I- A" 6" 6- 8*' ICr Il¬ 
ls % .16 .20 .25 .80 .46 .60 

.20 .25 .80 .86 . 

.20 .26 .86 .40 .60 .7» 

.26 .80 .86 .46 .65 .. 

.25 .80 .40 .C6 BO IAS 

.80 .86 .40 .70 .9v ... 

.86 .40 .46 .76 1.00 l.iS 

.40 .66 .66 .86 1.40 ... 

.66 .86 1.16 1.86 2.60 ... 


HOLLOW WARE—STEEL—Bailed Griddles, Oooking enrfsc* 
12 inches, $1.90 each; 18 inehee, $2.26: 14 inches, $2.50 

HOLLOW WARE. CAST IRON: Dutch Orens — No. 8, 2.3 9 
each; 9. $4.35; 10, $5.25; 11, $6.85; 8, $2.00; 2, $2.5i 
1.88.00; 0, $4.25; 00. $5.85. 

Gem Pans —No. 1, $1.15 each; 8, $1.00; 6, $1.15; 10 . 
$1.35; 11, $1.15. 

Griddles — No. 7, $1.05 each; 8, $1.15; 9. $1.35; 10. 
$1.75; 12. $1.95; 14, $2.50; 16. $3.00. 

Long Griddles — No. 7. $1.85 each; 8, $2.40; 9, $3 00 
Kettles (Store) — No. 7, round, $2.60 each; 8. $3.25. 
9, $4.00; 7 (flat), $2.75; 8, $3.00; 9, $4.00. 

BkilleU or Spiders—No. 4, 90e each; 6, $1.00; 6, $1.05; 
7, $1.15; 8, $1.20; 9. $li60; 10, $1.80; 11, $2.25; 11 
$2.65 each. 

Scotch Bowls —No. 2. $1.85 each; 8, $2.15; 4, $2.50. 
Waffle Irons — No. 7, $2.00 each; 8. $2.25; 9, $2 5C 
7 D, $2.50; 8-D, $2.75; 11, $2.75; 12, $4.75. 

HOLLOW WARE—STEEL—Fry Pan% Asms— Me. 00. lOc 
each; 0, 26e; 1, 80c; 2, 86o; 8, Me; 4. 40e; 6, 4 

60e; 7, 60e. 

Griddles—Mo. 8. 90e eaeh; 9, $1,10; 10, $1.26; It, 
$1.60: 14, $1.75; 16. $2.00. 

Skillets or Spiders—Mo. 7, 90e eaeh; 8. $1.10; 9, $1.SS; 
>, $1.75; 12, $2.00; 07, 86e; 08, 40e; 09, 56e; 1010, 65«; 


FLOOR—Chicago Spring— 

Ajax, Dull BrMS. No. 8281, $2.85. Relax, Dull Braee, 
Mo. 6281, l% in. to 1%-in., $5.16; 1%-in. to S-in., $8.40; 
1%-in. to 2% in.. $11.00. 

Triplex. Double Acting—Japanned. 8-in., $2.40; 4*in., 
$8.45; 5-in., $4.10; 6 in., $5.26. Dull BraM, 8-in., $8.80; 
4 in., $4.60; S in., $5.55; O-in., $7.10; 7-in., $9.25. 

SCREEN DOOR—Japanned, No. 8006, 85c; 505, 80c. Dull 
Brass, No. 8285, $1.20. 

Screen Door Seto—No. 1605, Black, 45c. 

SPRIN(3—^Bommer—Single Acting—Pair— 

Size. 8" d** 6^ 6^ 7" 8* 10* 

Japanned . 1.60 1.90 2.26 2.76 . 

Ant. Cop., Dull Br. 2.00 2.60 8.00 8.80 . 

Ant. Br., Sd., Nic.. 2.86 8.40 4.00 . 

Double Acting— 

Japanned . 8.65 8.15 8.75 4.60 6.86 8.60 11.76 

Ant. Cop., Dull Br. 8.50 4.26 6.00 6.85 8.25 11.76 16.00 

Ant. Br., Sd.. Nic.. 4.75 6.66 6.86 8.25 10.60 14.50 .... 

Mew List Price of Ohlcago Triples and Bonuner Bpxinf 

Hinges— 


lOt 

012, 76e. 

HOOKS AMD EYES—(PriM per desen)— 
Screw Hooka 
StMl BraM 
.45 
.40 
.85 
.80 

or 104.25 

or 105.80 

or 106.15 

.15 




0 
1 
2 

8 

4 

5 

6 

7 or 107. 

8 or 108. 

9 or 109. 


.16 

. 10 

10 or 110.10 


11 or 111. 

12 or 112. 
18 or 118.. 
14 or 114.. 


.10 

.10 

.10 

.10 


Gate Hooks and Eyes — 

Size. 1% 2 2% 

No. 40. steel.. .15 .20 .25 

No. 1040, brass.. .50 .60 .75 


.60 

.60 

.80 

.80 

B6 

.20 

.15 

.10 

.10 

8 

.80 

.90 


.86 

.40 

.89 

.26 

.80 

.16 

.16 

,16 

.10 

. 1 $ 

.11 

.10 

.05 

.05 

.05 


:5 

.60 

.45 

40 

J5 

.51 

15 

1* 

.15 

.10 


8% 4 6 

.85 .40 .6; 

1.10 1.25 1.5C 


O'' 6" 7 $• 10" 

4.80 6.80 . 

6.90 7.40 . 

7.90 . 

7.20 8.10 11.40 16.80 22.80 

9.80 12.40 16.00 22.80 81.40 


HOSE FIXTURES—Bands—Magic. %, % and 1, 2%e ea<-t: 
Caldwells, %. 8e; %, 4e: Sherman, Brass, % and %, 10«; 
Galr., % and %, 6c. 

Couplings—%, % and %-ln, 20e each; l-in., 86€: 
feet, %-in., 85e; $^in.. 85c; Sherman Mo. 10. % and %-ia 
20c: Snap, 45c. _ 

Menders—Wood, %-in., 25e dos.j %-in., 26e; Shemaa’i 
% and %*in., lOe eaeh; Ooopers, % and %-l^ lie; P. C 
Perfect, %-in., 15e; %-ia.. 15c; l-in., 25e. 

Moszlsa—Mystic, 66c each; Boston. 80c; Dno, 60c; 8tsa 
ley, Jr., 70c. ^ 

Sprinkler Heads—2 Blake, 45c each; 80 and 81, niosspeca 
66e; 86 and 86, Thompson, 80c; 116, Thompson, 76c. 
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RETAIL 8ELL1NO FBIOES—Contlnned 


.10 

.11 

.09% 

.09% 

.10 


HOSE, GARDEN'—Coupled in 50-ft. lengths—Cotton, %-inch, 
15 %-inch. 19 %c: 4-ply, black, %-incli, 16 %c; %-inch, 
20 c; o-ply, black, i^-mch, 17e; %-inch, 21c; o-ply, red. 
% inch. 20c; %-inch, 22c. 

Reels, not coupled, per ft.—Electric, corrugated, %-inch. 
21c; %-inch, 24c; 1-inch, 35c; Electric smooth, %-inch 
20c; %-inch. 23c; l-inch, 30c: Second Grade. % inch, lf)c: 
% inch. 22c; Third Grade, %-inch, 16c; %-inch 19c* 
Fourth Grade, %-inch. 15c; %-inch, 18c. 

IKUNiNU —Vdee Huarda, iruuin^j. 

IRON SHEETS—GftWanised— Out Sheets Full Sheets 

14 to 16 .11 

18 to 22. .12 

Black Sheets— 

10 to 16. 11 

18 to 24. 11 

30. :i2 

Corrugated Sheets, Oalraiiised— 

22 ga- .. 8.76 

28 Ga. 8.00 

Rockface Siding. 8.75 

Briekfaee Siding 28 Ga. !.!.!. 8.86 

IRONS, PLANE—Stanley or Bailey: Single—1 %-inch, 75c; 
I % -inch, 75c; 2-inch, 80c; 2 % -inch, 85c; 2 % -inch, $1.00; 
2%-inch, $1.05, Double—2-inch, $1.20; 2%-inch, $1,25; 

2%-inch. $1.55; 2%-inch. $1.65. -e^mcn, ^1,^0, 

Stanley Block: Nos. 9%, 15, 18, 19. 60%. 62. 65. 05%. 
131, 203, 220—50c; No. 62, $1.00; No. 101, 25c; No. 102. 
30c: Nos. 110, 130, 40c; No. 140, 65c. 

Wood Bench: Single—2 inch, 40c; 2%-inch, 45c; 2%- 
inch, 50c; 2%-inch, 55c; 2%-inch, 60c; 2%-inch, 65c. 
Double—2-inch, 80c; 2%-inch, 85c; 2%-inch. 90c: 2%- 

inch, 95c; 2%-inch, $1.10; 2cl inch, $1.15. ’ ^ 

IRONS—Sad—Common, 15e lb. 

Mrs. PotU—No. 60, $2.60 ner set. 

70, $4.00; G. Pressing, 15o lb.; T. Tailor’s Goose, 20c. 

^ OMoline, $6.26 each. Handles, 86e; Asbestos No 00, 
$8.00 set. 

KNIVES—Hay— 

— Sickle, $8.26; Iwaa Seriated., 

$8.25; Heatns Upright, $2.76. 

KNOBS—Maple base, each, 60; dos., 86e. 

LiADDEBS—Extension, No. 1, $1.00 foot. Step, Ollmax, 70e 
foot; Special, Orescent, 65e foot; Standard, eOc foot. 
IaAMPS—C oleman Qnlek-Lite, Gasoline—GQ829, Eastern and 
^niral States, $9.00; Boeky Ml and Pae. Coast States, 

^^iiwgon Save, B First, White- 
lit^ Marvel, Brite-Lite and other makes. 

Type B Lamps— Clt— 

10 to 50 watts.35 

60 watts .. 

Type 0 Lamps 

50 watts . 

75 watts __ 

100 watts . 

150 watts . 

200 watts . 

LANTERNS—Coleman Qnick-Lite, Gasoline, LQ827—Bast and 
^ntral States, $7.60; Rocky Mt. and Pac. Coast States, 

LANTERNS, Gasoline— 

Nn lite—Gasoline: No. 2, $8.00; No. 10, $9.50. 

LANTERNS—Diets Tabular— Same, optical lens.5.10 

HOT BLAST • 

Little Star Tin Lanterns. 1.50 
Hi-Lo Tin Lanterns... .1.10 
Victor Tin Lanterns... .1.85 
Monarch Tin Lanterns. .1.85 
O. K. ^n Lanterns.1.60 


Clear 

Frosted 

.35 

.40 

.40 

.45 

Clear 

Frosted 

.55 

.00 

.70 

.76 

.95 

1.00 

1.30 

1.40 

1.80 

1.90 


Union Driving, plain 

^ l«ns ...5.10 

Same with optical lens.. 6.50 
MILL 

Watchman’s Mill Lan¬ 
terns, enamel fin.8.60 


No. 2 Royal Tin Lents.. 1.76 Underwriter’s Mill*Laa< 


COLD BLAST 


terns 


Junior ^n Lanterns... .1.60 ^0. 2 Blissard Mill Lan* 

Junior Brass Lanterns. .2.60 ieruM .1 

Junior Brass Nickel 


.2.76 


.8.76 


_ FIRE DEPT. 

plate^anterM .....2.60 King Fire Dept. Tin, 

No. 2 Crescent Tin Lan- enamel finish .6 

Nickel-plated on * 

No. 2 Blissard nn Lan- Tin. 

teras I**® Brass 

No. 2 Large Fount Blis- '* . 

sard Lanterns .2.00 

Little Wisard THn Lan¬ 
terns ..1.85 


10 


5.06 


Same, Nickel-plated on 

Brass.0.60 

WALL 

D-UtrTin LiltVri;: .* ^ • J-OO 

No. 8 Large Fount Wis- 5?* 

ard Lanterns .2.10 te«s®!!?.VT. !*.?". . .'8.16 


DASH AND WAGON 
Buckeye Dash Lant’ns. .2.00 


No. 00 Beacon Wall Lan¬ 
terns .9.00 


Junior Warn Lant’n...2.85 STREET AND HANGING 


Roadster wagon L a n< 

terns ..8.85 

DRIVING 

Bureka Driving, plain 


Pioneer Street Lanterns, 

Tin .7.50 

Same, Brass Founts .... 9.60 
Same, all Brass.12.60 


lens .2.50 Pioneer Hanging Lan- 


Same with opticH lens..2.66 temA Tin 

Oeto Driving, prn lens. .4.60 Same, Brass Founts. 


.8.10 

. 11.00 


Nos. 1 and 2 Climax 

Nested .11.00 

UNCLASSIFIED 
Police Flash Lanterns.. .2.00 
Traffic Signal Lanterns.4.86 
No. 12 Display Stand and 

Assortment .26.00 

No. 10, each, 65c; 125, $2.25; 126, 


PLATFORM 

Imperial Platform Lan- 

„t«rut .18.00 

No. 1 Climax Platform 

Lanterns .6.50 

No. 2 Climax Platform 

Lanterns .5.66 

LATCHES: Bam Doo! 

$2.10; 127, 50c; 128, 50c. 

Door—No. 5, each, 45c; 6, 70c; 24, 45c; 80, 20c; 101. 
20c; 102, 20c; 103, 25c; 130. 25c; 1240, 75c; 1263, 45c. 

Gate: St. Louis, No. 19, each, 20c; Top Spring, No. 14, 
each, 85c; Cast, Box — No. 7, each, 30c; 8, 30c; 9, 30c; 
Upright, No. 3, each, 25c; Secret—No. 01413, each, 90c; 
R and EA1413, $1.10. Conrad's Safety, 30c. 

Night, Rim: 

Corbin — No. 353, each, 85c; 356, $3.00; 356, R. EA, 
$8.00; 0356, $1.15; 0856, R, EA, $1.25; 874, D, $8.50^ 

R, $3.50; 1356, D, $8.75; R, EiC$8.75. 

Miller — No. 64, each. 75c; 178C, $1.10; 878. 81.10: 

8781B. $1.10: 4978, $1.75. . v • . 

Sargent—No. 4250J, each, $1.75. 

Yale — No. 20, each, $1.15; 26. 85c; 38. $2.26; 84. 

$3.25; 36, $2.25; 37, $3.00; 42, $4.25; 042, $3.25; 042P 
$4.00; 44, $5.00. ’ 

LATCHES— "Continued. 

Refrigerator — No. 091, each, 8O0; 091 N. 90c; 

85o; 091 SN, $1.00; 092, $1.10; 092 N, $1.15; 

$1.10; 092 SN, $1.26; 564, 85c; 574, 400; 046, 

$1.85; 640 N, 640 SN, $1.50; 007 6, 607 BS. 

607 BN. 607 BSN, $1.10. . oui co, 

LEAD—Bar, 15o lb.; Calking (100 lbs.), 14c lb.; Pig 
lbs.), 18c lb.; Sheet (full). 17c lb.; Wool, 86c lb. 

LEVELS — No. 36, 12-ineh, $3.35; 18-inch, $4.00; 

$4.75. No. 87, 12-inch, $4.50; 18-inch, $5.25; 

$6.25. 

Marx Aluminum—12-inoh, $8.75; 18-inch, $4.60; 24-inch. 
$6.50; 28-inch, $6.25. 

No. 95, 24-inch $8.00; 26-inch, $8.25; 28-inch, $8.50; 
80-inch, $9.00. No. 96, 24-inch. $10.00; 28-inch, $10.50: 
30-inch, $11.00. 

Special Nos.—No. 0, $2.00; 15, 24 and 20-ineh, $4.75; 15. 
28 and 30-inch. $5.00; 25, $5.50. 34, $1.85; 4524. 85.00: 

4424, $6.50; 46%, $5.26; 90, $3.75; 98, $5.00; 108, $1.00. 
LINE'S, CLOTHES—Cotton. Braided—40-foot, 20e saoh; 60- 
foot, 25c: 50-foot. 25c; 50-foot, 40c. 

Wire, Twisted—50-foot, 20 gauge, 40e each; 76-foot, 20 
gauge, 45c; 100-foot, 20 gauge, 55c: 50-foot, 18 gauge, 55c; 
75-foot, 18 ^auge. 65c; 100-foot, 18 gauge, 75c. 

Wire, Solid—100-foot, 10 gauge, 65c each. 

LOCKS— Rim— Steel, 75e set; Cast, 0Oo sot, 

LUBRICANTS— Oalona Suporlor Grsaata— 
l-lb. 2-lb. 8-lb. 6-lb. 


091 S, 
092 8, 
040 S, 
$ 1 . 00 ; 

(100 


2 4-inch, 
2 4-inch, 


Axle Grease.12% 

Superior Cup.20 

No. 2 Transmis’n. ... 
No. 42 Transmis'n ... 
Black Transmission ... 
Black Fibre Trans. ... 
Plow Grease ..... .10 
Galeiia Superior Oils— 
%-gal. 
can 

Light Motor Oil.. .70 
Medium Motor 011 .70 
Heavy Motor Oil. .70 

Tractor No. 1. 

Tractor No. 2. 

600 Transmission. ... 

000 Steam Cjrl. 

Castor Machine.. .60 
Farm Mach. No. 2 .66 
Separator.56 


.40 


.86 

.66 


.60 

.86 


7-lb. 

.70 



... 1 

.10 ... 

1.95 


... 1 

.16 ... 

2.10 


... 

.90 ... 

1.66 


.. . 1 

.10 ... 

2.00 


.80 

.46 ... 


1-gal. 

6.gal. 

15-gaL 

80-gal. 

can 

can 

g^ 

8ul. 

1.20 

4.06 

.92 

.81 

1.20 

A80 

.95 

.84 

1.20 

4.90 

.90 

.86 

1.80 

6.16 

1.02 

.91 

1.80 

6.80 

1.08 

.98 

.95 

8.60 

.09 

.58 

1.16 

4.60 

.89 

.78 

1.00 

8.86 

.70 

.06 

.90 

8.86 

.00 

.66 

.90 

8.80 

.04 

.64 


10-lb. 26-lb. 
1.10 2.20 
1.60 .... 


8a] 


.77 

.80 

.81 

.87 

.89 

A4 

.74 

.61 

.61 

.50 


4, 40-inch, open, $3.75 
* n. $4.1 


06; 


LUGGAGE CARRIERS—BOT(X>—No. ,, 

No. 40, 46-inch, with end, $4.25; No. 5, 06-inch. open. 

No.50. 06-inch, with end, $5.00. 

MATS. DOOR—Cocoa Fibre, FiniL 14x24. $1.00; 10x27, $1.26; 
18x80, $2.10; 20x88, $2.50; 22x80, $2.60. * ▼ * 

Cocoa Fibre, Medium—10x27. $2.60; 18x80. $2.76; 20x88, 
$8.50. 

Steel—15%x28%. $2.00 each; 17%x80, $2.75; 21%x86, 
$4.00. 

Steel Matting in Rolls—Per square foot, 80e. 
MATTOCKS— Eech. 

Short Cutter, Standard, 5% lbs. 1.20 

Long Cutter, Standard, 6 lbs. l]25 

Pick, Standard, 5 lbs. 2!oo 

MAULS—^Post—10-lb.. $1.26 each; 18-lb., $1.00; lO-lb., $2.00: 
18-lb.. $2.25; 20-lb.. $2.60. . v. 

Ship or Top, 25e Ib. 

Wood (hoppers—Adse or Round Bye, 20c lb./ 

MILLS—Older- 

Junior .48.00 Senior .72.00 

Medium .62.00 Foree Feed .82.60 

^^^5^^*®*** Handled, No. 1, lOe each; 2, 10c: 4, lOe. 

O-Cedar, Handled—No. 4, small triangle, $1.00 each; Mo. 
8, large triangle, $1.50; Ne. lOB, polish $1.50. 

Self-Wringing—No. 10, $1.00 eaeh. 

Round-No. 1, $1.76; No. 2, $1.26. 
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MOP STICKS—No. 2, 26o eoeh; No. 7, 86o OMh; No. 18. 86o 
e»eh; No. 70, 85e; Janitor*!, 55o oach. 

NAILS— Standard— All Bizes, base, 84.65. 6d and large^ 7e 
lb.; 6d and amaller, 8o; 2d Fina Blue (Lath), lOe. 26 lb. 
lots, add to Belling baBO $1.25 per keg. 50 lb. lota, 75e. 

Cement Coated—All sizeB, naie, $3.90. 6d and larger, 
10c lb.; 5d and smaller, 12e. _ . . 

Felt Roofing—% inch Plain, 15e lb.; 7k inoh Galeaniaed, 
18c. 

Brads and Nails in Packages—All sizes, 40 per eent. 

Advances on Standard Wire Nails, in Kegs— 



Common 

Box 

Casing 

Finish. 

0.0.BOX 

2d.. 

... 1.45 

1.65 

1.70 

8.00 

1.65 

8d.. 

... 1.16 

1.80 

1.85 

1.55 

1.80 

4d.. 

... .80 

*1.06 

1.10 

1.85 

*1.05 

5d. . 

... .75 

1.00 

1.06 

1.80 

1.00 

6d.. 

... .60 

.70 

.75 

1.08 

.70 

7d.. 

... .55 

.65 

.70 

.70 

.85 

8d.. 

... .30 

.45 

.50 

.68 

.45 

Od.. 

... .80 

.45 

.50 

.60 

.45 

lOd.. 

... .20 

.80 

.85 

.46 

.80 

12d.. 

.15 

.26 

.80 

.40 

.45 

16d.. 

.10 

.15 

.80 

.86 

.. • 

20 to 

60d Base 

.05 

.19 

.15 

... 


Barbed Nails advance 25e ever SsBooth Nails. 

•Orange Box, $1.60. 

2d Fins—Plain, $1.95; Extra, $1.95. 

;>d Pine—Plain. $1.85; Extra, $1.55. 

Blued Lath Nails advance 25o over Fine Nails. 

NAILS, SHOE — Corrugated — Brass Plated — No. %-lb., 10c 
each; ^-Ib- 15c. 

Wrought Brass—2*os., 15c each; 4*os., 85c. 

Hob—%, 80c lb.; larger, 80c. ^ ,. „ _ ^ 

Hungarian—Bound or done Head—74db., 5e each; 7a* 
lb.. 10c. 

NETTING, POULTRY—Hexagon, Galvanised after weaving— 
2-inch, 20-gauge— 

Width, inches— 12 18 24 80 

List Roll . 2.14 8.08 8.92 4.68 

Sell Full Roll. 1.95 2.80 8.55 4.25 

Sell Out (lineal foot). .0174 .02 74 .08 .08% 

Width, inches — 86 48 W •a 15 

List Roll . 5.85 7.18 8.91 10.89 

Sell Pull Boll. 4.75 6.40 8.00 9.65 

Sell Chit (lineal foot).. .04 .0574 .08% .08 

174-inch, 20 gauge— 

Width, inches- 12 18 24 80 


Width, inches— 
List Roll .. 


1-inch. 20-gaugo 
Width, inches— 

List Roll . 

Sell Pull Roll ... 
Sell (Tut (lineal f( 
Width, inches— 


12 

18 

24 

80 

. 8.16 

4.58 

6.78 

8.90 

. 2.85 

4.10 

5.25 

8.86 

. .02% 

.03% 

.0474 

.057 

36 

48 

60 

78 

. 7.88 

10.50 

18.18 

15.76 

7.10 

9.45 

11.75 

14.10 

1. .06 

.07% 

.1074 

.18 

12 

18 

24 

80 

,. 4.95 

7.12 

9.08 

10.88 

. 4.45 

6.40 

8.80 

9.85 

1. .04 

,0574 

.07 74 

.08 

86 

48 

60 

78 

..12.88 

16.50 

80.88 

84.75 

. .11.15 

15.00 

18.60 

88.85 


24 

15.68 
14.10 

.1274 

60 

85.68 
82.00 

.27 


80 

18.71 

16.85 

.1474 

72 

42.75 

88.50 

.82 


14-ineh . 8.75 

Utica— 

5- inch . 1.00 

6- inch . 1.15 

7- inch . 1.85 

4- inch . 1.15 

4%-inch . 1.25 

5- inch . 1.85 


OVENS PORTABLE— 

No. Each. No. 1^. 

Androok, complete.... 1.10 . 

857^*?‘T:.e.00 III ■ ■- ■ ■- • • " ■ '•; • • '• ijl 

. lao e.t5 

Pinney A Boyle— gl8 .8.50 

1 .8.25 $20 7.00 

2 . 8.75 818 4J5 

OVENS: New Perfection—No. 121-GE. one burner, glass swing 

door, blue enameled door frame, $6.00; No. i22-GE, two 
burners, $7.50. , _ ^ , 

Puritan — Two burners, glass drop door, polished steel, 
asbestos lining, knockdown style, 25.75. 


Sell Cut (lineal foot). .0974 .1874 -1574 -1874 

%-inch. 20-gauge— 

Width, inches— 12 18 , a a!? 

Li.t EoU . 8.65 12.80 16.68 18.71 

Sell Full Roll. 7.75,, “ i®.. 

Sell Out (linoia loot). .07)4 .09)4 .13)4 .|*)4 

Widt^ incho.— 86 48 60 73 

List ioll .31.88 38.50 88.68 43.76 

Sell Full Roll . *® *®., **-22 ®®S2 

Sell Out (linesl foot). .15)4 .33)4 .37 .83 

RIPPERS. CUTTING— , 

Bernard*^— 14-inch .. 8.75 

5- inch . 2.25 rTti,.. 

6- inch .2.65 /^^“ca 

7- inch . 8.25 5.|nch . 100 

N^^ttleton’s— 6-inch . 1-15 

6-inch . 2.00 7-inch . 185 

8-inch . 2.40 .. Jif 

lO-inch . 2.90 4%-inch . 125 

Ig-inch . 8.10 5-inch . 1-86 

NIPPLEi4 —See Pipe Fittings— 

NUTS—Cold Punched U. 8. S. Hexagon, Tapped—Size %. 5 
for 5c; 5-16, 8 for 5c; %, 8 for 5c; 7-16, 2 for 5c; 74, * 

6c; 9-16, oach 5c; 94, each 5c; 94. 2 for 15c; 74, each 10c; 
1 inch, each 15c. In quantity sell at cost, plus 50 per ^nt. 

Hot Pressed U. S. S. Square, Tapped—Size 74, Bug. 
retiil. 10 for 6c; 5-16, 6 for 6c; 94, 6 for 6c; 7-18, 8 for 5c; 
74, 8 for 5c; %, 2 for 5c; %. each 5c; 74, each 10c; 
1-in.. 2 for 25c. In quantity sell at cost, plus 60 per cent. 

Wing. Tapped. U. S. S.—8-16. 20c dos.: %, 25c; 6-16, 
30c; 40c; 7-16, 60c; 74, 75c; 96. $1.25. 

OAKUM — Plumbers’, 20c; Navy, 80c; Best Unspun, 35c lb. 
OIL— a-in-l, 1-os. bottle. 20c each; 8-oz., 85c; 8-oz., 85c; 274* 
oz. can. 35c. 

Household Lubricant, 4 -ob. can. 25c each; 8-os. earn, 85e. 

oz. can. 35c. 

Winchester Utility—l-oz. bottle, 15c; 8 74-os. can, 25e. 
Many-use—8-os. can, 25c. 


asbestos lining, knockdown style, 25.75. 

PACKING—Sheet Rubber—Standard 1. C., 40c lb.; Indian 
Bed, 40e. 

Italian Hemp—^A. l-inch, 50c. 

Square Flax, braided, 50e. 

Piston Spiral — Steam, high pressure, $1.50; steam or 
water, low pressure, $1. 

Asbestos Ocment—7 74 c lb. 

Wicking, Asbestos—4-os. ball, iOc. 

Cotton Oandls—^2-os. ball, 10c. 

PADLOCKS — Corbin—No. 958, 85e each; 280274. 80c; 
2822 74, 40e; 2869, 76c; 2879, $2.00; 2880, $2.25; 1881, 
$2.50; 2888, $8.75. 

Miller—No. 1, $1.25 each; 16, 20e; 16B, 85e; 180. 25e; 
18, 25c; 19. 80c; 19G. 80c; 21, 86c; 2lG. 85c; 84, JJ-SO; 
85B, 20e; 87, 20e; 41, 60c; 76, 76c; 88. 85e; 99, $1.25; 
lOOB, 20e; i21, 40e; 125, $1.15; 180, 85c; 190, 40e; 

210, 50c; 214, 55c; 221, 66c; 282, 65c; 700B, 40e; 1893. 
60e; 5488, $1.00; 5488XC, $1.15; 5441, 80c; B441XC, 

95c each. _ 

Yale—No. 223, 85c each; 225, $1.00: 453J. 30c; 453X 
80c; 563. $1.75; 565. $2.10; 586, $1.60; 635. $1.50; 645J. 
65c; 803, $2.25; 805. $2.25; 80574, $2.50; 818, $22-i; 
815, $2.85; 828. $2.40; 888, $8.00; 848, $8.25; 853, $3.30; 
854, $2.76. 

Slaymaker—No. 160, $1.76 each; 178, 45c; 17^ 

189, 75c; 1092, 90c; 1098, $1.10; 1098. $1.10; 1901, 55c; 
1903 eOc; 1904, 75c; 8901, 75c; 8902, dOc; 8908 45k; 
4026 20c; 4078, 76c; 6180, 85c; 9902, 70c: 9908 K. 0. 
65e; 41090, 70e. 

PAINT SUNDRIES— 

Alcohol—(Denatnrcd)— • -.i*:. 

1 gallon. 1.45 Venetian M.08 

5 gallons. 1.15 Yellow Ochre.07 

Alum—Pwd., less than Painters* Petroleum— 

100 lbs., lb.17 i.giO..Gal. .60 

Benzine— Paints, Ready Mixed—Isi 

New cans, casd., gal. .60 

Old csn«. unesd. *aK .40 g™*-.4 ,0 

0.1 40 )4 «»1». ... )4 0»1. 3.S0 

. 

.H-PlntVV.V.H-Pt. M 

G.1 t7..85 ^ Ut Gradt. 

UUtillate— U-aai;!.i'.Oal* 3 35 

Glue— Pints.-65 

No. 8 Gelatine.60 74-pints_74*Pt. .35 

Chicago Whits ... .60 Grads, White or 

Calsomine, White— Colors— 

Bble., 880 Ibe.08 Gals.Oal. 8.90 

Kegs, 100 lbs.0874 Tk fsl*. ...%*OaL 1.60 

4 25-lb. pkgs., bulk .09 Quarts ..95 

25 lbs., bulk.09 Inside Floor— 

100 lbs., 5.1b. pkge. .09 Gale ? ...V\^aL 8.90 

Less 100 lbs., pkgs. .0974 74.gals ...74-Gal. 1.60 


Sienna . 

Venetian Red .... 
Yellow Ochre .... 
Painters* Petroleum— 
_ ........ 


Peinte, Ready Mixed—Isi 

g rade, white- 

sis.OaL 4.40 

74-gals. ... 74 Oal. 8.30 

Quarts .Qt. 1.25 

Pints.Pt- .70 


Lamp Black—Bear Brand— 
l-B, lb. pkg. .45 

.30 

)4-8. .30 

Linseed Oil, Boiled— 

5*s_ I .OsL 1.88 

1*8 .Oal. 1.68 

74 *• .74 Oal. .90 

%‘a .Qt. 50 

74 *s .Pt. .80 

lUw Linseed Oil, 8e less 
than price of boiled. Paint¬ 
ing contractors* price on 
Linseed Oil, 5e above cost, 
according to quantity. 

Oil— Oal. 

Floor.75 

Gloss . 1.50 

Lard. No. 1. 1.80 

Lin-6-Oil.90 

Neatsfoot No. 1... 8.40 

Neutral .80 

Paraffine.85 

Paint. Dry Colors- 

Umber .18 

Chrome Green. Med. 

Graphite .07 

Metallic.08 


74-gals. ... 74 Oal. 8.30 

Quarts .Qt. 1.25 

Pints.Pt- .70 

74-pints-74 Pt. .40 

Ist Grade, Oolora— 

Gals.Gal. 4.25 

74 gsla. ...74 Oal. 2.25 

Quarts .Qt. 1.20 

Pints..65 

74-pints ....74*Pt. .35 

2d Grade, White or 
Colors— 

Gals.Oal. 2.90 

74*felB. ...74*OaL 1.60 

Quarts .Qt. .95 

Inside Floor— 

Gale.OaL 8.90 

74-g«li. ...74 0al. 1.60 

^arts .Qt. JiS 

Poreh— 

Gals.Oal. 4.25 

Tk-gals. ...74 Oal. 2.25 

Quarts .Qt. 1.20 

Plaster Paris— 

Lees seek, lb. J.0 

Putty, Bladder— 

Less than 100 Iba. 07 \4 
Putty, Bulk— Lb, 

1-lb. eane.15 

21b. cans.12 H 

8-lb. Cana.09 a 

5-lb. cans.09 

10-Ib. cans.03 a 

85-lb. cans.03 

85 lb. eane.06 a 

Rosin— 

Lb.14 , 

Barrele. 280 Ibe.. .03a 
Koga, 100 Ibe... .09a 

100-lb. bulk.09 a 

25-lb. bulk.09 a 

Less 25 lbs.10 a 

100 lbs., 5-lb. pkgs. .10 
100 lbs., 5 lb. pkgs. .09 a 
Less 100 lbs.. 5-lb. 
pkgs. *.10 
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HARDWARE WORLD 

BETAIIi SEUJNa FBI0E8—Oontlnned 


5*8 .Otl., 1.75 

I’i .GaU 2.00 

H’s .Gal.. 1.10 

^’8 .Qt.. .60 

%’8.PI.. .86 


Light. 

Medium. 

Heavy. 

8.00 

3.50 

4.()0 

2.50 

3.00 

3.50 

4.25 

4.75 

5.26 


2.50 


sioo 

3.50 

4.'66 

2.50 

8.60 

8.50 

... . 

8.76 

.... 


81.00; 25-lb.. 81-25; 


Turpentioe— 

Painling eontraeton* price 
OB turpentine : 5 gmU. or 

more. 2o above coat; leaa 5 
irala.. 5e above coat. ,, _ 

PAPER — BUILDING — PIONEER — 

Roofing 

Plymouth. Smooth . 8.00 

Plymouth, Sanded.2.50 

Aaiiestoa 
HAH.. 

Pioneer, Flaxiae . 8.00 

Pioneer, Sanded. 2.50 

Pioneer. Slate . 

SheathinfT, Gray — Per roll, 20-lb., 

80-lb., 81.50. 

Shingleo, Slate, Red or Green—Individual (424 per 
square). $10.00 aquare. Strip or Slab (104 per aquare), 
AO.OO. 

Tin Capa—lH*ineh, 30e per lb. 

Felt—'Aaphalt Saturated, 82.75 per roll. Deadening, 6%e 
per lb. Inaulating, Saturated, 81.75 per roll; Saturated 
snd Coated 82 7.5 

BUILDING PAPER—PARAFFINE (X).’S — 

Roofing — 

Malthoid and Riiberoid—Extra Quality; Light, 83.25; me¬ 
dium, 83.75; heavy, $4.25. 

Junior Malthoid and Imp. — Standard Smooth: Light, 
$2 .50; medium, $3.00; heavy, $3.50. 

Cronolite and Risiato — Standard Sanded: Light, 82.25; 
medium, 82.75; heavy, $3.50. 

Pabco and Alberoid — Aabeatoa Top: Medium, 84.75; 
heavy, 85.25. 

Malthoid and Ruberoid Mineral Surface — Extra heavy, 
$5 .00 per aquare. 

Pabco and .SPC Mineral Surfaced—Standard, $3.75 per aq. 

Pabco and SPC Aabeatoa Felt—(14 lbs.), $5.50 per roll. 

Pabco and SPC Aabeatoa—2-ply, $5.00 per aq. 

Pabco and SPC Aabeatoa—3-ply, $7.25 per aq. 

Shinglea — 

Pabco and SPC Shinglea—Red or green, $10.00 per aq. 

Pabco and SPC Tylo—Red, $10.00 per aq. 

Malthoid and Ruberoid—Red or green, $11.50 per aq. 

Malthoid and Ruberoid Tylo—Red, $11.50 per aq. 

Sheathing-Grey—20 Iba., $1.20 per roll; 30 loa., $1.80 
per roll; 40 Iba., $2.40 per roll. 

Felta — 

Asphalt Roofing Felt, $3.00 per roll; Deadening Felt, 
per lb. Walfelt, 7c per lb.; Urban Sheathing Felt, 
$1.75 per roll; Pabco Coated Roofing Felt, $2.75 per roll. 
Glazed Building Paper — 

P. & B. — 16 lbs., $3.40 per roll; Ruberoid, 25 lbs., $5.00 
per roll; 37 lbs., $7.40 per roll; 50 Iba., $9.35 per roll. 

Malthine—SPC, 18 lbs., $2.80 per roll; 26 lbs., $3.50 per 
roll; 38 lbs., $4.75 per roll. 

BAND AND EMERY—Per quire of aheeta- 



0 

% 

1 1% 2 

2% 

8 

Carborundum 

... .80 

.95 

1.10 1.30 1.50 

1.75 


B. A A. 

.. . .45 

.50 

.55 .60 .75 

.85 

.95 

Axtee . 

. .. .40 

.45 

.50 .60 .70 

.76 

.90 

Aloxite . 

,.. .80 

.85 

.90 1.00 1.10 

1.20 

1.45 


0 

% 

1 1% 

2 

8 

Emery Paper ... 

. . 1.00 

1.05 

1.15 1.30 

1.56 

2.00 

E'mery Cloth .. . . 

.. 2.00 

2.00 

2.25 2.25 

2.50 

3.00 


pERt'OLATORS, (X)KFEB—Univeraai- 


46. 

.8.50 

74. 

.4.50 

48.. 

.4.00 

76. 

. 5.00 

42. 


79 . 


54. 

.8.50 

714. 

. 6.50 

66.. 

.4.00 

464 . 

. 4.75 

58 . 


466 . 


64. 


469 . 

.6 00 

66. 

.4.50 

474 . 

. 6.26 

69 . 

.6.25 

476 . 

. *76 

014. 


479 . 

. 6.60 

P»»r/*n|nto^ Tope. 

in** 




In lota of 12 doxen, 5 per cent diaeount from above. 

Flue Stopa, Noa. 1 and 86, 20e each; 8, 20e each; 80, 80e. 
8. 8% (in kega), 86o lb.; 4, 5, 85o; 6, 7, 8, 86e; 10, 85e. 

Roof Platea and Saddlea. Noa. 16, 16 (SIda), OOe aach; 60. 
60 (Ridfa), 75e aach. 

PISTOLS, AUTOMATIC—Colfa—A 262 (CA25), $16.50 eaeh; 
A328% (OA83), $19.50; A8808% (CA880), 812.50; 884H 
(OA884H), 836.75; 455 (CA455), 884.00. 

Remington—51, 819.50. 

Savage—1907, 82 Cal., $19.00; 880 Cal.. 812 00. 
PITCH—Navy Caulking—51b. ean, 75c: 101b., $1.86; 86.1b., 
82.50; 601b., $4.50; V^ bbl., $9.00; bbl., $18.60. 

PLANES—Stanley—No. 1, $2.96 each; 8, $8.85: 8, $4.10: 80, 
$4.25; 4, 84.36; 40, $4.60; 4H. 86.00; 4H0. 86.86; 5, 
$5.00; 5C, 85.25; 5V4. $6.86; 5%0, $6.00; 6, $6.60; 60, 
$6.90: 7. $7.50; 70, $7.66; 8, $8.86; 80, $9.26; 9, 89.15; 
9V4. 82.25; 9%, $2.76; 10, $6:65: 10H, $6.40; 18, 86.00; 
12^. 86.60; 15. $2.10; 15H. $2.86; 16, $2.50; 17, 82.85; 
18. $2.85; 19. $2.85; 20, 8.26; 24, $8.10; 26, $2.85; 86, 
$8.20; 27H. $8.75; 28. $4.16: 29, $4.66; 81, $4.50; 82, 
$5.00; 85, $8.75; 86, $4.50; 87, $6.00; 40, $2.20; 40%, 
8.00; 45, $14.00; 46, $9.80; 47, 7.66; 48, $6.25; 49, $5.26; 
50, 87.90; 65, $25.50; 60. $2.60; 60%, $2.86; 61, $2.25; 
62, $5.65; 65. $8.15; 65%, $2.60; 71, $8.95; 71%, $8.20; 
72. 84.85; 74, $10.25; 75. 76e; 78, $8.26; 85, $4.60; 90, 

5 8.95; 92. $4.00; 98, $4.85; 94, $6.65; 96, $2.00; 97. 

3.95; 98, $2.00; 99, $2.00; 100, OOe; 101, 60e; 102. 95^; 
108, $1.25; 110, $1.80; 112, $4.60; 118, $7.46; 120, $1.76; 

180, $1.80; 181, $2.75; 140, $8.00; 146, $4.00; 147, $4.86: 

148, $4.65; 171, $5.95; 190, $2.90; 191, $2.90; 192, $8.05; 

208, $1.60; 812, $3.10; 220, $1.70; 278, $8.25; 889, $4.00. 

444, $11.00; 602, $4.80; 608, $4.90; 604, $6.80; 6040, 
$5.55; 604%, 86.15; 606. $6.15; 6060, 86.45; 605%, 

86.75; 606, $7.85; 6060, $8.26; 607, $9.90; 0070, $9.46; 
608 $10.70; 6980, $11.20. 

No. 39—%. 82.90; %. $8.20; %. $8.40; %. $8.66; %, 
$8.70; 18-16. $8.85; %, $8.85; 1, $8.95. 

Stanley Block Plane Irona—100 and 101, 16e; 102 and 
108, 20c; 110 and 180, 80c; 120 and 220, 40o; 140, 50e; 
9% and 9%, 40c: 15, 16, 17, 18. 19, 40o; 00 and 66. 40e. 
3% inch, 75c. No. 41, 20c. No. 44. 50e. No. 600, $2.00. 
inch, 15c; 8%-inch, 20e. No. 861, 40c. No. 802, OOe. No. 
371, 81.00. 

PLATES. GAS. HOT—No. 501, $8.50 each; 502, $5.76; 508, 
$8.50; 702. $7.75; 703. $11.50; 722, $8.50; 728, $12.60; 
1001. 82.50; 1002. $4 25. 

PLIERS—Klein'a No. 201—6-inch, $3.25 each; 7-inch, $3.50; 
8-inch, $4.00; 9-inch, $4.75. Bernard’a No. 102—4%-ineh, 
81.50; 5%-inch, $1.85; 6%-inch, $2.25; 8-inch. $3.25. 
PUMiS—Spark—$1.00 each 

PLUMBS AND LEVELS—Metallic. Stanley—No. 86, O-lneh, 
$2.00; 9-inch, $2.26; 12 inch, $2.75; 18 inch. $8.60; 24- 
inch, $4.00. No. 37. 12-inch, $8.75; 18-inoh, $4.60; 84-ineh, 
$5.25. No. 87G. 12 inch. $3.75; 18-inch, $4.50. No. 840, 
4-inch. $1.65; 6-inch. $2.00; 8-inch. $2.75; 10-ineh, 88.85. 

Wood, Stanley or Disaton—No. 00, $1.50: 0. $1.86; 8, 
$2.25; 8, $2.75; 8, $8.50. No. 18, 26-inch, $8.25; 88-ineh, 
83.35; 80-inch. $3.85. No. 15, 26-inch. $8.86; 88-ineh, 
$4.00; 30-inch. $4.00. 80, 88.85; 85. $3.00; 45%. $4.76. 

No. 93. 26-inch. $4.65; 28-inch. $4.85; 80-ineh, $6.00. 86, 

$7.75; 96, $9.25; 102, 75c; 104. $1.00. 

Pocket, Stanley—No. 81, 2%-Inch, 65e oaeh; 8-lneh, 65e; 
8%-inch, 75c. No. 41, 20c. No. 44, 50c. No. 600, 82.26. 

“ “ ‘ .- . - , ^on; 8%- 


Extra Level Olaeiee—No. 1, 1 % to 2-ineh, 15e < 


PICKS—Railroad. 5-lb., 90c each; 6-lb.. $1.00; 7-lb.. $1.15; 
8-lb.. 81.25; 9-lb., $1.85. 

Drifting—No. 1, 90c each; 2. 95c; 3. $1.00; 4. $1.16; 
5, $1.25. 

Poll—1. 8% Iba., 95c; 2. 4 Iba.. $1.00. 

Proapecting—Std., 2471, $1.75; Maydole No. 1482, $2.25; 
No. 1488, $2 00. 

Ice—B. 50c: C. 45c; D. 75c: Chisel, 0, 25c: 1. 85c; 
Chipper, 5. 50c; 93, 20c: 159, 25c; 630, 80c; 1554%, 20c. 
Drift Pick Eyea—No. 2, 8-lb., 75c; No. 8, 4-lb., 80c; No. 
4 , 6-lb., 85c. 

PINS—<71othea—O—Oommon, lOo doi.; US—Spring, 16c; H— 
Hoyt’s Spring, 20c. 

PINCTERS—kJarpentera’—6-in., 65c: 8-in., 80c; 10-in., $1.00. 
»>TPF —PInmhinr Prie^a. Page 

PIPE, STOVE—Neated, Pull Jointa—3-inch, 25c joint; 4-inch, 
25c; 5-inch, 30c; 6-inch, 35c; 7-inch, 40c. 

4-inch, .Tnpan. 40c; 3-lnch. Galvanized, 35c; 4-inch. Gal¬ 
vanized, 40c: 5-inch. Galvanized. 50c; 6-inch, Galvanized. 60c. 
Half Joints—5-inch, 20c joint; 6-inch. 20c. 

Taper Jointa—6 inch to 5-inch, 35c joint; 7-inch to 6-inch, 
40c. 

PIPE FITTINGS (STOVE)—Capa. No. 0 16, 60c eaeh; C-16, 
60c each. 

Dampers—No. 8, 4, 20e eaeh; 5, 6, 25c: 7, 40e. 

Elbows—No. 8 Corg., 25e each; 4. 80e; 5, 85e; 6. 40e; 
7. 46c. No. 8 Adj. 4 Pc., 85c; 4, 40e; 6, 40o; 6. 45e. 8- 

ineh Adj. Oalv., 40e; 4-lneh, 46e; 6-inoh, 60e; 6-ineh, 66e. 
No. 8 Corg. Jap., 40e; 4, 46e. 


inch, 15e; 3%-inch, 20c. No. 861, 40c. No. 862, 65e. Ne. 
871. 81.00. 

POKERS, STOVE—No. 100, Straight, 20-lnch, 80c; 186, Bent, 
20-inch, 20r 

POLISH (AUTOI—Durolac. 1 pt., 60c; 1 ql., $1.00. 

POLISH (FURNITURE)—Durolac. 1 pt., 60c; 1 qt.. $1.80. 

Calol, % nt., 40o eaeh; 1 pint, 50e; 1 quart, 80e; % fallen, 
$1.25; 1 gallon, $2.25; 6 gallona, 87.60. 

Liquid Veneer, 4 ounce, 25e eaen; 12 ounce, 60e; 1 quart. 
81.00. 

O-Cedar^—4 ounce, 80e eaeh; 18 ennee, 60e; quart, $1.26; 
% gallon, $2.00; gallon, $8.00. 

Johnson*• Prepared Wax, 6 onnee, 46e eaeh; 1 pound, 86#: 
2 nounds, $1.70; 6 ponnda; $8.00. 

METAL—NonOllo, % pint, 60o oaeh; 1 pint. 76e; 1 quart, 
$1.25. 

SHOE—8hnwhit^ 16e oaeh; Midnight Oil. 25e; Royal, 16o; 
Jot-Oil, 15o; 4 0 8 Shoe Satin, lOe; 8 0 8 Shoe Satin, ISo; 
1 0 Batinola, lOe; 8 0 8atinola, 15e; 6 P 8 Shoo Satin, lOe; 
10 P S Shoo Satin, 15e; 6 P Batinola, lOe; 10 P. Batinola. 

15c. 

8TOVX—Liquid, No. 6 Black Silk, 80e oaeh; 8. Blaok Silk, 
25e; 8, Blacx Eagle, 85e; 10 B. Enamolino, 16e. 

Paste. No. 5, Black Silk, 15e eaeh; 10. Blaek Bilk, 86e; 
20, Black Silk, $1.75; 01, Blaek Earle, 45e: 95 Black Bagla. 
82.00; 4 E, Enameline, 15o; 6 E, &.ameline, 16e; 76 Black 
Jack. 25e; 1. Rising Sun. lOc. 

PULLERS—Nail—Rel, $1.85 eaeh; Rex, Jr., $1.16; Red Devil, 
82.50; Morrill’s, $8.00; Little Giant, $2.00. 

PULLEYS—Braaa Screw, No. 35. %-incl^ 16e eaeh; %. 80e; 
%, 25c; 1, 80e; 1%. 85o; 1%, 40o. No. 87. %-iaeh, 86e 
Clothes Line—No. 80. 8%-incn. 46e; No. 60, 0-ineh, 70e; 
No. 64. 20o; No. 65, 2%-inch. 20e; No. 67. 25e; No. 160, 
2-inoh, 26e; No. 6500. 5%-ineK 65e: No. 66000, 6%-lnoh, 
65e. 

Hay Fork—No. 666, for rope. 75c; No. 1651, for wire 
rope, 81.85. 

PUTJ..EYB—Frame—No. 4. Ottumwa, per doa., 80o; No. S. 
$1.00; No. 9, 95e: No. 106, 90e; No. 109, OOo. 
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HARDWARE WORLD 

RETAIL SELLING PRICES—Continued 


PUMPS—P. 8.—1, $3.60; 2, $4.00; 8. $5.00; 4, $6.00. 
PUTTY—Per lb.. 15c. 

RAIL, DOOR HANGERr—See Hangers 

RAKES, GARDEN — Malleable, 12-tooth, 70c each; 14-tooth, 
80c. Steel Straight. 12 tooth, $1.10; 14 tonth. $1.25. Steel 

Row, 11 and 12 tooth, $1.35; 13 and 14-tooth. $1.45; 15 

and 16-tooth, $1.60. Lawn, 85e. 

RASPS— 


r 

10 " 

12 " 

14" 

16 " 

.50 

.70 

.95 

1.25 

1.65 

.55 

.75 

1.00 

1.35 

1.75 

.70 

.95 

1.25 

1.60 

2.00 



.45 

.65 

.85 


.. . 

.. . 

.80 

1.10 


Horae Hellers, Plain.... 

Horse Hellers, Tanged..... 

RAZORS (SAFETY)—ETeready— 

No. No. 

700, each. 1.00 706 B. 6 Blades, Pkg. . 

2, each. 3.00 706 B. 12 Blades, Pkg. 

Gem 

800, each. 1.00 800 B. 7 Blades, Pkg.. 

Enders 

900. each. 1.00 900 B. 5 Blades. Pkg. . 

Durham Domino 

1, each. 1.00 3 Blades, Pkg. 

2. each. 2.00 5 Blades. Pkg. 

Gillette 

Old Type— Blades— 

;:;;;;;;; • 

Pocket. 8.00 Bladea, Pkg. 


62, Bolt Act., .22. Rd.57.50 
87. SS, Mskt., .22. Rd.49.26 

97 SF .42.76 

97 TD.46.00 

11 TD.61.50 

12 Hammerless, TD ..54.25 

12 Tournament .82.25 

12 Trap .101.00 

12 Pigeon.197.00 

12 Hammerless TD, 

Tourn. with 

Ventilated Rib . . .154.25 

Trap .164.00 

RIVETS—Slotted Clinch, Coppered Steel—No 
1^00’8, lOo box. 

-With Bnrrs— 


Pigeon Eng.260.00 

Add $10.75 to Tourna¬ 
ment grade shot^n for ex¬ 
tension action slide handle, 
model 12, and $17 25 to 
Trap or Pigeon grade for 
extension action slide han¬ 
dle, model 12. 

Prices are those suggested 
by the manufacturer and in¬ 
clude Goremment Excise 
Tax paid by the manxifac- 
turer. 

50's. 15e box.: 



Size. 

% Lbs. 

Lbs. 

Size. 

% Lbs. 

Lba. 


7— 

St’rLgths. .30 

.30 

.55 

7— Asst. . 

. . .30 

.55 

.40 

8 

.55 

8 

. . .30 

.55 

.65 

9 

“ .30 

.55 

9 

. . .30 

.55 


10 

** . .30 

.55 

10 

. . .30 

.55 

.50 

12 

“ .30 

.55 

12 

. . .30 

.55 


.85 


.80 

.60 


.60 

1.00 


Copper Iron, with Burrs—08 Asst., 15c, H-lb. box; 010, 20c. 
RIVETS—Tinner's— 

Tinned (in bulk), 25c. 

Tinned (in papers)—S-ox., 25c; 12-os., 80e; 14-os., 3Se; 

1-lb., 40t; IH-lb., 45c; 2-lb., 60c;. 2V4-lb., 70c; 8%-lb., 
$1.00; 4-lb.. $1.10; 5-lb.. $1.20; O-lb., $1.40; 7-lb., 
$1.65; 8-lb., $1.90; 10-lb., $2.65; 12-lb., 8.25; 14-lb^ 
$3.75. 

Tubular Harness—50S, per box, 15e; lOOS, 26e. 
ROOFING—(Sec Pancr). 


New Type — Each. 6.00 

New Standard, Bostoniam, Gold Plated.0.00 

Riehwood, Big Fellow— TrsTclcr . 7.60 

AutoStrop 


1. 7, 8, sot .6.00 


16, sot.6.60 

26, sot . 8.50 

251, sot .6.00 


REELS—Hose—^No. 1 Wlro, $1. 
REVOLVERS— 

Colts, Model Each 

Pocket Positive .28.00 

Police Positive Spec...25.00 
Police Positive Tgt...27.00 

Army Special .26.00 

New Service .81.00 

Single Action.29.00 

Ivor Johnson— 

Model 1900; .22, .82, 
or 88 — 

2 H'inch . 5.00 

4 H-inch . 6.50 

Hammer Hammerless 

8.$10.00 $11.00 

4. 10.50 11.50 

6. 11.00 12.00 

6. 11.50 12.60 

Smith A Wesson — 

1905 Military and 

Police .81.00 

Regulation Police ....29.00 

1908 Hand Ejector_27.50 

88 S. A W. Perfect^. .27.50 

1908 Military.85.00 

1911 Target—6-lneh. .81.50 
10-inch. .28.00 
New Departure— 

.82 caliber.25.50 

.38 caliber .......27.50 

1917 Army, 46 caliber. 85.00 
RIFLES—No. and Model- 


Benjamin Air—* 

E. 5.25 

Daisy Air— Each 

25 . 5.25 

40 5.25 

3 .3.25 

80 2.75 

11 2.25 

12 1.76 

King Air— 

4 2.50 

5 2.75 

5B . 8.50 

10.90 

21 1.50 

22 1.75 

Marlin— 

20, Round barrel.19.50 

27. Round barrel..31.00 

Octagon barrel .....32,75 

38, Octagon barrel....21.50 

39, Octagon barrel. . . .26.50 

93, Round barrel.32.50 


254S, set .6.00 

600 B, Blades, pkg... 1.00 
600% B Blades, AO 


65 each; No. 1 Wood, $2.76. 

Octagon barrel ... .84.00 

Carbine .82.50 

Remington— 

4 TD—Octagon Brl...11.65 

6 TD—Round Brl_7.85 

8 A TD—Round Brl. .62.00 

12 TD—Round Brl_22.00 

TD—Octagon Brl.25.55 

14 A TD—Standard.. .49.50 

TD—Carbine.48.45 

16 A TD—Standard. .42.00 
Savage— 

1899 250-8000 .51.00 

1899 TD. Fsath'wt.. .46.00 

1899 SF .89.00 

1904 TD. Single shot. 8.50 
1914 TD. Hammerless.21.00 
Stevens— 

Little Scout.5.40 

Crack Shot . 6.85 

Marksman .8.65 

Favorite .9.85 

70 TD, 22.16.00 

Winchester— 

86 TD. .88, Rd. BrL..61.50 
90 TD, .22. Oct. Brl...24.75 
Cal. 25-20, 82, 88, 44— 

92 SF, Rd. Bbl.81.75 

92 SR Oct. Bbl.88.75 

92 SF Carbine. Rd.. .28.75 

92 TD. Rd. Bbl.44.25 

92 TD. Oct. Bbl.46.25 

Cal. 82-40. 88-65— 

94 SF, Rd. Bbl.85.50 

94 SF, Oct. Bbl.88.50 

94 SF. Carbine, Rd...88.00 

94 TD. Rd. Bbl.49.25 

94 TD, Oct. Bbl.62.26 

Cal. 25-35 Win., 80 Win., 
32 Win. Special— 

94 SF, Rd. Bbl.87.50 

94 SF, Carbine, Rd... .84.76 
94 TD. Rd. Bbl.51.25 

94 TD, Oct, Bbl.54.25 

30 Array, .308 British, 80 

Govt. '06. 85, 405— 

95 SF. Rd. Bbl.49.25 

95 SF. Carbine, Rd_49.25 

95 SF. Musket. Rd_58.00 

95 TD. Rd. Bbl.62.25 

02 88, .22. Rd. Bbl.. 7.50 

08 .22. Rd. Bbl.41,00 

04 SS. .22. Rd. Bbl. .. 9.00 

05, 35. Rd. Bbl.47.50 

06 22. Rd. Bbl.21.50 

06 Expert. .22, Rd_24.75 

07. 351, Rd. Bbl.57.60 

10.401, Rd. Bbl.57.50 


OPE—Cotton— 

8/16 

% 

% 

% 

% 

% 

% 

1 

Ft. per lb. 

. 66 

45 

20 

12 


i 

44 

3 

Cents per ft... 

1 

1% 

8% 

5% 

9 

11 

20 

30 

Manila— 

8 16 

V 4 

% 

S 




1 

Ft. per lb. ... 

.. 80 

55 

27 

18% 

7% 

6.1 

4.5 

3 8 

Cents per ft... 
Sisal- 

. % 

% 

1% 

2% 

.4 

.6 

.6% 

A 

Ft per lb. 

. 70 

40 

24 

14 

a 

6.8 

4 9 

8.6 

Cents per ft... 

. % 

% 

1% 

2 

8% 

4 

5% 

7% 

Galv.Wire— 

8/16 

% 

% 

% 

% 

% 

% 

1 

Cents per ft.. . 

.1% 

2% 

4% 

7% 




. .. 

Thimbles . 


05 

05 

10 

*15 

*i5 

’ii 

20 

Clips, Galv. . . 


15 

10 

15 

20 

25 

35 

45 

(Tlips, Jap'd .. 

.. . . 

15 

10 

10 

15 

25 

30 

35 


ROPE—(Portland Cordage Co. list)—Basis Prices—Per lb., 
%-in. diameter or larger—Manila, Olovcrlcsf. 25e; Manila. 
I^aport, 20c; Life Line Lariat, 8 or 4 strand, 88e; Bronco 
Lariat, Red Thread, 8 or 4 strand, 80e; Black Hawk Lariat. 
4 strand. 7 16-in.. 20e; White Sisal Lariat. Red Thread, 8 ar 
4 strand, 20e; White Sisal, 20e; Sisal, 80o. 

IMffereBtisls—8-16-in. dia. (6 thread fine). 2%c; %*!■. 

6- 16-iD. (6 and 9 thread), 8c; %-ia. (12 tnread). l%c: 

7- 16, %, 916-iB. (1%, 1%. 1% cir.). lo; %-!■. (S in. eir.), 

RULES, Boxwood; Lufkin Stanley — 171 (86), each. 55c; 
872 (86%), 80c; 886 (82). 85e; 888 (82%). $1.25; 465 
(69), 20c; 651 (68). 25c; 708 (18), 45c; 751 (61). 85c: 
761 (68), 45c; 762B (7), $1,00; 771 (84). 70c: 780 

(62%), 85c; 781 (62), 75c; 7810 (62C), $1.65; 808 (5). 
$1.10; 861A (58%), 85o; 8620 (88%), $1.85; 871 (52). 
75c; 882 (76), $1.15; 881 (54), $1.00; 8851 (66%). 65c. 
8861 (66%), 76e; 8881 (66%), $1.66; 4888 (94). $3.00. 
Zigxag, Aluminum — No. 423, 8-inch, each, $1.15; 434. 

4 - ineh, $1.50; 425, S-ineh, $1.75; 426, 6-ineh, $2.25. 
Riveted Joint: Yellow — No. 803F, 8-inch, each, 85e; 

804F, 4-ineh, 80e; 805F, 5-ineh, 40e; 806, 0-inch, 45c. 
White—858F, 8-inch, each, 80e; 854F, 4-inch, 85e; 855F. 

5- ineh, 45e; 856F, O-ineh, 55e. 

Concealed Joint — No. 04, d-ineh, each 45e; 05, 5-inch. 
60c; 06, 6-ineh, 70e: 08, 8-iBeh, 90e; 104, 4-inch. 50c: 
105, 5-ineh, 65e; 106, 6-ineh, 75c; 108, 8-ineh, $1.00; 

703, 8-inch, 25c; 704, 4-ineh, 80c; 705, 5-inch, 40c; 706, 

6- inoh, 45e; 708, 8-ineh, 65e; 708, 8-ineh, 80e; 704, 4-lnch, 
85c; 705, 5-inch, 45c; 706, 6-inch, 55c. 

With Hook—N^o. H8516, 6-ineh, each, 55o; H8526, 6-lneh. 
60c. 

Rules, Steel—No. 17, Blacksmiths*, 90e each: 041, Pocket, 


25e; 1181, 1141, Zirsng. 85e; 1182, 1142, Zirsag $1.25: 
1143. Zig-zag, $1.85. 

SAWS — Cross Cut — 

A51 and 52 

S 520 S508 and 512 V251 and 252 V860 V861 

5 .$ 7.65 _ _ $ 6.70 $5.65 

5%... 8.55 _ _ 7.40 6.30 

6 . 9.60 $12.80 $ 8.60 8.10 6 85 

6%... 10.85 14.40 9.80 8.80 7.40 


7%. 17.60 11.95 10.10 8.55 

8 . 19.35 18.10 10.85 9.15 

8%... ... 21.30 

9 . 28.80 

10. 27.85 

One-Man (Iross Cut — AlOOO A749 8222 

8.$5.55 $4.70 $8.95 

8%. 8.65 5.80 4.45 

4 . 4,15 6.00 5 00 

4%. 4.60 6.60 5.55 

5 . 5.25 7.40 6.10 

5%. 5.70 ... 6.55 
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BA WS—Hand¬ 
el, 62 , S 61 , 362. 

Simondi Blue Ribbon, or 
12 Disston or 69 Atkini 
18 ineh. 2.95 


20 inch . 8.20 

22 inch . 8.50 

24 inch.8.80 

26 inch . 4.10 

28 inch . 4.45 


OIUIUUUB XldUUUU i 

D8 Disston nr 51 Atkins 

18 inch . 2.85 

20 inch .2.60 

22 inch . 2.80 

24 inch . 3.00 

26 inch . 3.15 

28 inch . 8.60 

10^ Simonds 

18-inch . 2.20 

20-inoh . 2.85 


22-inch. 2.60 

24-inch . 2.75 

26-inch. 2.90 

28-inch. 3.40 

No. 10 Simonds or 7 Disston 

18 inch . 2.10 

20 inch . 2.25 

22 inch .2.50 

24 inch . 2.60 

26 inch . 2.75 

28 inch . 8.25 

No. 120 Disston 

26 inch . 6.20 

28 inch . 6.60 

No. 112 Disston 

26 inch . 5.25 

28 inch . 5.60 

No. D 100 or No. D 20 
Disston 

26 inch. 4.85 

28 ineh . 4.85 


SAWS— 

Bftck, No. 4 

(Sd. No. 96). 

Obmpsss. No. 2 

(Sd. No. 87). 

Compass, No. 30. 

Kitchen, No. 0. 

Butcher— 18-in. • 

No. 5 (Sd. No. 250).. 3.50 

No. 7 (Sd. No. 255) .. 2.50 

No. 70 . 1.75 

Panel— 

No. 7 (Sd. No. 10)... .200 

No. 8 (Sd. No. 72). 

No. 12 . 8.00 

No. 091.95 

Plymouth . 2.25 


lO-in. 

12-in. 

14-in. 

16-in. 

2.50 

2.75 

8.25 

3.50 

.75 

.75 

.80 

.85 

.45 

.45 

.45 

.45 


.70 

.75 

.80 

20-in. 

22-in. 

24-in. 

20-:n. 

8.50 

8.75 

8.75 

4.00 

2.75 

2.75 

8.00 

.... 

1.85 

2.00 

2.10 

... . 

2.25 

2.50 

2.75 


2.50 

2.75 

8.00 

.... 

8.25 

8.50 

8.75 


1.00 

1.10 

1.25 


2.85 

2.50 

.... 



BUCK—No. 40. $2.00; No. 302, $1.35; No. 617, $1.35; No. 
618, $1.35; No. 623, $1.50; No. 677, $2.10. 

Blades—No. 4, 4B, 66, 75c; No. 77. $1.25. Rods, SOc. 
Coping—No. 100, 80c; No. 110, 45c. 

Keyhole—No. 5, 45e; No. 95, 76c. 

Pruning—Disston No. 4. l«-in.. $1.75; l«-in., $1.86: No. 
50, 12-in., $1.10; 14-in., $1.15; No. Ill, $2.00. 


SAW CLAMPS—No. 8, $2.60: 0 , $1.85. Perfection, No. IW, 
$2.50; No. 8W, $8.25; No. 2W, $8.50: No. 11. with Guide. 
$8.25: Bishop’s No. 750, 86c; Stearns* No. 105, $2.75; No. 
200. $1.75: N88, $2.25; No. 8, Disston, $4.50. 

SAW SETS— X CUT— 

201 O A P. 1.50 Morrill No. 8. 1.80 

Spec. Morrill.2.00 Baker No. 8.2.85 

105 Morrill.60 Colonial. 1.40 

1 Morrill. 2.00 7 Taintor .2.00 

10 . 1.20 28 Triumph .1.65 

77 . 1.00 Hammer .85 

Lerer .25 

SAW TOOLS— Morin No. 2. 8.25 

Morrill a Baker 0*uf^ Disston— 

g®-1. 1-52 i^®- 100.«o 

g®- 2.2 No. 4 Setting Block*— 

N®. 9 .2.50 No. 4 Blocks, Morin.. 1.25 

Atkins Raker Swage.. .45 Swagea No. 0 Disat... 4.76 

5-M Tooth Gauge.25 Swages, Whitings.... 1.00 

Jointers Pikes Perif... .75 Atkins, Rex . 1.00 

Jointers No. 7 Stems. .70 Atkins. Excelsior.85 


SCATiES: Counter—508, each. $25.00* 610, $27.00. 

Pamily —1021, each. $2.50; 11021, $2.75; 1621, $4.76; 
6021, $2.50; 16021, $2.75. Extra Scoops, each, $1.25. 

Peddlers’—248, each. $5.25; 248E, $5.76; 248G, $6.00; 
262, $8.00; 272. $9.75; 343, b-*.75; 848E'. $5.00; 848G, 
$5.00; 0348. >5.25; 0844E. $5.75. 

Platform- 500-lb., each, $30.00; 1000-lb., $37.50. 

Spring Balance — 50, each, 25c; 51, 40e; 81, 55c; 84, 
$1.25; 86, $8.25; 87, $5.50; 2022. $7.75. 

Scale Beams—200-lb., each, $4.00; 800 1b., $6.25; 400-lb.. 
$7.50. 

Extra Poises — 1-lb., each, 75c; 2-lb., 85c; 8-lb., $1.10; 
4'lb.. $1.25. 


SCISSORS—Caat—No. 10. 60c each: No. 44. 7H ineh, 60c; 
8V4 inch, 65c; 240, 4 inch, 25c; 4H inch, 80e; 256, 4 ineh, 

80e; 4H inch, 85c; 5 ineh, 85c; 5^ inch, 40c; 6 inch, 45e; 

820, 85c; 850, 75c. 

Wise—No. 4BH, $1.25 each; 5485e; 165, 90e: 65H. 
95e; 56, $1.00; 50H. $1.05; 57, $1.10* 154H. $1.00: 155, 
$1.05: 165H. $1.10; 156, $1.15; 156^. $1.25; 157, $1.80; 
364, $1.10; 864H, $1.15; 865, $1.20; 866, $1.25; 468, 95e; 
468H, $1.00; 464, $1.10; 578, $1.15; 57894, $1.25; 674M, 
$1.40; 668, $1.15; 668%, $1.25; 664, $1.40; 768, 95e; 
763%, $1.00; 764, $1.05; 764%. $1.10; 765, $1.15; 766%, 
$1.20: 766. $1.25; 778, $1.05; 778%, $1.10; 774, $1.15; 

814, $1.16; 814%, $1.20; 815, $1.25; 815%, $1.80; 816, 

$1.85. 


SCOOPS—Common Hollow Back — Black — No. 2, $1.75 each; 
8, $1.75; 4, $1.86; 5, $1.85; 6, $1.90; 7, $2.00; 8, $2.10; 
0, $2.25; 10. $2.85. 


SCREEN DOORS—(See Doors). 


SCREENS, WINDOW—Adjustable Continental Wood Frame— 
No. 1538, 55c each; 1833, 60c; 2433, 75c; 2437, 85c; 2837, 
95c; 3033, 95c; 3037, $1.05. 

Sherwood Steel Frame—No. 1833, 75o each;* 2433, 90e; 
2437, 95c; 3037, $1.20. 


SCREWS— 


Machine—Brass—Flat or Round Head: 

Prices shown are fur full gross pauKages. For price of 
one dozen, use one-tenth of the full package price shown. 


Diameter 

%-in. 

%-in. 

%-in. 

%-in. 

1-in. 

2 . 

. .30 

.30 

.35 

.40 

,,, 

3 . 

. .30 

.30 

.35 

.40 


4. 

. .30 

.30 

.35 

.40 

.40 

6 . 

. .30 

.35 

.40 

.45 

.60 

8 . 

. .50 

.55 

.60 

.65 

.80 

10 . 

. .65 

.75 

.85 

1.00 

1.25 

12 . 

. .85 

1.00 

1.10 

1.25 

1.50 

%”(14).. 

. 1.60 

1.75 

2.00 

2.10 

2.40 

5/16"(16) . . 


2.75 

3.00 

3.25 

3.75 

%”(18).. 


3.25 

3.50 

8.75 

4.50 



1 %-in. 

1%-in. 

1%-in. 

2-in. 

2 . 


. 



... 


3 

4 
6 
8 

10 

12 


%’'(14). 


.50 

.70 

.95 

1.40 

1.75 

2.75 


5/16''(16). 4.25 


%''(18). 


5.25 


.65 

.90 

1.15 

1.50 

2.00 

3.00 

4.75 

6.25 


1.15 

1.35 

1.75 

2.25 

8.25 

5.25 

6.75 


1.30 

1.60 

2.00 

2.50 

3.75 

6.75 
7.25 


Iron—Flat or Round Head: 


Diameter 

%-in. 

%-in. 

%-in. 

%*»n. 

1-in. 

2 


. .20 

.20 

.25 

.25 

... 

3 


. .20 

.20 

.25 

.25 

t - - 

4 


. .20 

.20 

.25 

.25 

.30 

6 


. .20 

.25 

.25 

.30 

.85 

8 


. .25 

.30 

.80 

.85 

.40 

10 


. .35 

.40 

.45 

.45 

.45 

12 


. .45 

.45 

.50 

.50 

.50 


%''(14)... 

. .60 

.65 

.65 

.70 

.75 

5/16’'(16) . . 


1.00 

1.00 

1.10 

1.20 


%''(18)... 


1.20 

1.25 

1.80 

1.85 

2 



1%-in. 

1%-in. 

l%*ia. 

2-in. 

3 

4 



! .85 

.40 

* • • 

• • • 

6 



. .40 

.45 

’.50 

.65 

8 



. .45 

.50 

.60 

.75 

10 



. .55 

.65 

.75 

.85 

12 



. .60 

.70 

.80 

.90 


%''(14).. 


. .90 

1.00 

1.25 

1.50 

5/16''(16) . . 


. 1.40 

1.60 

1.75 

2.00 


%''(18).. 


. 1.50 

1.75 

2.00 

2.25 


SCREWS: U. S. S. Thread, Iron— 


Length (inches) 

%-in. 

6/16-in. 

%-in. 

7/16-in. 

%-in. 

% . 

.25 

.25 

.35 

.40 

.50 

% . 

.25 

.25 

.35 

.40 

.50 

1 . 

.25 

.30 

.85 

.45 

.65 

1% . 

.30 

.35 

.40 

.50 

.55 

1% . 

.35 

.35 

.40 

.50 

.60 

1% . 

.35 

.40 

.45 

.55 

.65 

2 . 

.40 

.40 

.45 

.60 

.70 

2% . 

.40 

.45 

.50 

.66 

.75 

2% . 

.45 

.50 

.55 

.70 

.80 

8 . 

.50 

.55 

.60 

.75 

.90 

3% . 



. .. 

.85 

.96 

4. 


%-in. 

%*in. 

.90 

%-in. 

l.OG 

1-in. 

% . 


. . .70 


. .. 

... 

% . 


. . .75 



... 

1 . 


. . .75 

1.66 

1.65 


1% . 


. . .80 

1.00 

1.65 

2.10 

1% . 


. . .85 

1.10 

1.75 

2.10 

1% . 


. . .90 

1.25 

1.90 

2.10 

2 . 


. . .95 

1.30 

2.00 

2.85 

2% . 


. . 1.00 

1.40 

2.25 

2.50 

2% . 


. . 1.10 

1.50 

2.40 

2.75 

3 . 


. . 1.25 

1.60 

2.65 

8.00 

3% . 


. . 1.40 

2.10 

2.85 

8.50 

4 . 

S. A. E. Thread 

—Steel 

. . 1.50 

1: 

2.25 

8.00 

4.00 

Length (inches) 


%-in. 

6/16-in. 

%-in. 7/16-ln. 

% . 


. . .25 

.80 

.35 

.50 

% . 


. . .30 

.85 

.40 

.50 

1 . 


. . .30 

.35 

.40 

.55 

1% . 


. . .80 

.40 

.40 

.55 

1% . 


. . .35 

.40 

.45 

.60 

1% . 


. . .35 

.45 

.45 

.65 

2 . 


. . .40 

.45 

.50 

.70 

2% . 


. . .45 

.50 

.55 

.75 

2% . 


. . .50 

.55 

.60 

.80 

2% . 


. . .55 

.60 

.65 

.85 

8 . 


. . .60 

.65 

.70 

.90 

3% . 


. . .70 

.75 

.80 

1.00 

4 . 


. . .75 

%*in. 

.85 

9/16-in. 

.90 1.15 

%-in. 11/16-in. 

% . 


. . .55 

. .. 


% . 


. . .65 



. .. 
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CREWS—Continued. H-in. 

9/16-in. 

%-in. 11/16-in. 

1 . 

.55 

.90 

. . * 

- . - 

. 

.60 

.90 



1V4 ....1.... 

.65 

.95 

i.io 

1.30 

1% . 

.75 

1.00 

1.20 

1.40 

2 . 

.80 

1.10 

1.30 

1.45 

2% . 

.85 

1.20 

1.35 

1.60 

2% . 

.90 

1.30 

1.45 

1.70 

2% . 

.95 

1.85 

1.60 

1.80 

3 . 

. 1.00 

1.45 

1.70 

1.90 

8H . 

. 1.15 

1.60 

1.90 

2.10 

4 . 

. 1.30 

1.85 

2.15 

2.15 

JUARE HEAD SET—V. or U. S. 

S. Thread— 




^-in. 5/16in. 

54-in. 

7/16-in. 

54-in. 

V4 . 

.15 .15 

.20 

.20 

.30 

54 . 

.15 .15 

.20 

.20 

.30 

% . 

.15 .20 

.25 

.25 

.85 

1 . 

.15 .25 

.30 

.30 

.85 

1% . 

.20 .25 

.30 

.35 

.40 

1% . 

.25 .30 

.30 

.35 

.40 

154 . 

.30 .30 

.35 

.40 

.45 

2 . 

.80 .35 

.40 

.45 

.60 

2U . 

.85 .40 

.45 

.50 

.55 

2% . 

.40 .40 

.50 

.55 

.70 

8 . 

.45 .45 

.60 

.60 

.80 

8% . 


. • . 

.65 

.95 

4. 



.70 

1.05 


8 . 5.00 7.00 10.00 14.00 

9 . 7.65 10.85 15 25 

10. 8.25 11.75 16.50 

12. 9.60 13.35 18.75 


SCHKW UKlVfelKS—MachinisU . So. 51. 50c aacli: SIH. 85e; 
52. 85c; 52 $1.35; 58. $1.15; 58$1.65; 54. $2.65; 

p^auge. 15e; lOe full sheet. 

Yankee Ratchet—No. 11, 2-ineh, 65e each; 8, 80e; 4, 
85c; 5. 95c; 6. $1.00; 8, $1.15; 10. $1.50; 18. 95c. No. 
15. 2-inch. 70c; 8. 75c; 4. 80c; 5, 85c. No. 80. $8.00; 81. 
$4.00; 85. $2.26; 60. $1.00; 180, $8.50. 


SCREW DRIVERS— G. 
SCYTHES— Brush — 

A P. — 

154. 40e; 8. 40e; 
Grass — 

4, 60e. 

No. 

Eaeh. 

No. 

Each. 

400 . 

. 2.50 

200 . 

, . . 2.50 

450 . 

. 2.85 

250 . 

. .. 2.35 

Weed — 


100. 

, . . 2.50 

300 . 

850 . 

. 2.50 
. 2.85 

150. 

. .. 2.35 


SHEARS—Bench—P. 8. W.—No. 4. $14.76; No. 5, f 12.50; 
No. 6. $10.76. 

SHEETS. IRON — GalTanised — 10 to 16. 10c; 18 to 84. 10c; 
26 to 27. 10c; 28, 10c; 30, 10c. Black. 12 to 18. 9e lb.; 
18 to 28, 9c. Add 10 per cent for cutting. Corrugated, Ptd.. 
28 Ga., $8.25; GalT., 26. $12.00; 28, $10.50; Rockface 
Siding, $11.50. 





H-in. 

%-iD 


%in. 

1-ln. 

54 ... 








54 ... 



. .45 



. .. 

... 

% . .. 



. .50 





1 . 



. .55 

.85 



... 

1*4 ... 



. .65 

.90 


1.50 


154 ... 



. .75 

1.00 


1.60 

2.i5 

154 ... 



. .80 

1.10 


1.75 

2.40 

2 . 



. .85 

1.16 


1.90 

2.50 

2% . .. 



. .90 

1.25 


2.00 

2.85 

254 . .. 



. .95 

1.35 


2.25 

3.00 

3 . 



. 1.00 

1.50 


2.40 

3.25 

854 . . . 



. 1.10 

1.65 


2.50 

3.50 

4 . 



. 1.25 

1.75 


2.75 

8.75 

WOOD—Steel. 

Flat or Round 

Head— 




Size. 

54-in. 

%-in. 

54-in. 

%-in. 

%in 

. %-in. 

1-in. 

0 to 2 

. .25 

.25 






8 . 

.25 

.25 

.25 

.25 

.25 

.80 

.80 

4 . 

. .25 

.25 

.25 

.25 

.30 

.30 

.CO 

5 . 


.25 

.30 

.30 

.80 

.30 

.30 

6 . 


.30 

.30 

.30 

.30 

.35 

.85 

7. 


.30 

.80 

.80 

.35 

.85 

.35 

8. 


.30 

.86 

.85 

.85 

.85 

.40 

9. 


.85 

.85 

.35 

.35 

.40 

.40 

10. 



.40 

.40 

.40 

.40 

.40 

11. 



.40 

.40 

.40 

.45 

.45 

1?. 



.45 

.45 

.45 

.45 

.60 

18. 




.45 

.50 

.60 

.55 

14 . 




.45 

.55 

.56 

.60 

15 . 





.60 

.60 

.7C 

16 . 





.65 

.70 

.00 

17 . 



T - 




.95 

18 . 






.. . 

1.00 

20 . 






.. . 

1.25 

Size 

154-in. 

154-in. 

H4-m. 

2-in. 2^-in. 2H in. 

8-in. 

3 . 

. .80 

.35 


.. . 


... 

*.. 

4. 

. .86 

.40 





... 

5. 

. .85 

.40 

.45 

.50 

.55 

.70 

lios 

6. 

. .40 

.40 

.50 

.55 

.60 

.70 

7. 

. .40 

.45 

.50 

.56 

.60 

.75 

1.05 

8. 

.40 

.45 

.55 

.60 

.65 

.80 

1.10 

9. 

. .45 

.50 

.55 

.60 

.65 

.80 

1.15 

10. 

. .50 

.50 

.60 

.65 

."lO 

.85 

1.16 

11. 

. .50 

.55 

.60 

.65 

.75 

.90 

1.15 

12. 

. .55 

.60 

.65 

.70 

.80 

.95 

1.15 

18. 

.60 

.65 

.70 

.80 

.85 

.95 

1.20 

14. 

.65 

.70 

.80 

.85 

.95 

1.00 

1.25 

15. 

. .75 

.80 

.95 

.95 

1.10 

1.16 

1.85 

16. 

. .90 

1.00 

1.05 

1.10 

1.25 

1.80 

1.50 

17. 

. .90 

1.15 

1.25 

1.20 

1.85 

1.50 

1.70 

18. 

. 1.16 

1.85 

1.40 

1.50 

1.60 

1.65 

1.95 

20. 

. 1.40 

1.50 

1.60 

1.70 

1.85 

2.05 

2.25 


Round Head. Blued—Sell at 10 per cent adTanee orer 
prices shown for Flat Head Bright. 


SAFETY SET—(Bristol— 

H-inch, lOc each; 5-16, lOc; %, 10c; 7-16, 10c; H, 12He; 
%. 15c; %, 20c; 25c; l-inch, 85c. 


SCREWS 

—Gimlet Point, Square Head 
and 5/16" %" 

(Per 100) — 


1. 

. 1.85 





1 y4... 

. 1.85 





i%... 

. 1.85 

2.25 




i%... 

. 2.00 

2.40 




2. 

. 2.00 

2.50 

3.50 

5.00 


2% . . . 

. 2.25 

2.75 

3.75 

5.50 


3. 

. 2.35 

3.00 

4.00 

5.85 

8.25 

3% . . . 

. 2.55 

3.10 

4.35 

6.25 

8.85 

4 . 

. 2.75 

3.3 5 

4.65 

6.65 

9.50 

4% . . . 

. 2.85 

3.50 

4.90 

7.10 

10.00 

5. 

. .3.00 

3.75 

5.25 

7.50 

10.60 

5%... 

. 3.25 

4.00 

5.50 

8.00 

11.25 

fi. 

. 3.35 

4.25 

5.85 

8.35 

11.75 

6^... 


4.50 

6.10 

8.75 

12 35 

7. 


4.05 

6.50 

9 15 

13.00 

7%.. . 


4.85 

6.75 

9.65 

13.50 


SHEETS—STEEI..—Black, soft. 18-20. 88-24. 26. 27, 28. 80 
gauge, cut, 10c; 8c full sheet. 

GalTanixed Flat. 12-14. 16, 18-20. 88-24, 26. 27. 28. 80 
gauge, cut, 11c; 9c full sheet. 


SHIELDS—Lag 
list. 

8-16 inch .. 


^4 . 
5-16 
% . 
7-16 


Screw — Expansion- 


18.00 

16.00 

18.00 

25.00 

82.00 


H 

% 

% 

% 

1 


8BBOO 


SHINGLES—Tin. 5x7. $8.00; 7x10, $6.00. 


—Per hundred 

.88.00 

.45.00 

.65.00 

.95.00 

. 110.00 


SHOT—Air Rifle, bulk, 20c lb.; 4 ana 6-oa. tubes, 10c tubs. 
Balls, Nos. 0, 00. 000, 20c lb. Buck Nos. 1, 2, 8, 20c lb. 
Drop Nos. 1 to 12, B, BB, BBB, 20c lb. Chilled, 8 te 9, 20e. 
IBHOTGUNS—Note: E signifies Automatic Ejector; NE, airai- 
fies Non-Ejector; SF signifies Solid Frame; TD signifies 
Take-Down. 

American Double Barrel—Hammer. $20.00; Hanunerleea 
$24.00. 

Fox, Double Barrel—Grade A—NE, $62.00; E, $74.50. 
Grade O—E, $115.00. Sterlingworth—^NE, $48.00; E, $60.50, 
Trap—E, $160.00. 

Ithaca Double Barrel—Grade 1—NE, $47.50; E, $62.50 
Field—NE, $87.50; E. $52.60. 

Irer Johnson. Single Barrel—Champion—NE. $13.00; S, 
$13.50. E. Rib, $16.00. 

L. 0. Smith. Double Barrel—Field—NE. $46.25; E. $58.50. 
Fulton—NE $35.00. Ideal—NE. $55.50; E. $69.25. 

Stevens. Single Barrel—105, $18.00; 107, $13.50; 181. 
$22.50. 

Stevens, Double Barrel—215, $20.00; 235.; 815. 

$23 00; 835. 832.40; 845. $36.00: 520. $43.50. 

Remington Bepeatlnf — lOA, $62.50 each; lOAR, $62.10; 
IOC, $71.75; lOOR^ $81.85; llA, $62.15; llAR, $71.75; 
lie, $75.75; llCR, $85.85; 17A, $62.50. 

Winchester— 


97 8P, 12 Ga., Stand. 42.75 11 TD, 

97 TD, 12 Ga., Std.. 46.00 11 TD, 

97 TD, 12, Toum... 75.50 12 TD. 

97 TD, 12, Trap_ 95.25 12 TD, 

97 TD. 12, Pigeon. . .186.50 12 TD, 

11 TD, 12. Stand_ 61.50 12 TD, 

Prices are those suggested by the 
elude Govemment Excise Tax paid by 


12. Trap-114.50 

12. Pigeon. . .249.50 
12, 16. 20 Rt. 54 25 
12, 16, 20 Tu. 82 25 
12 16 20 TS>.101.00 
12 16 20. Pg. 197.00 
manufacturer and la¬ 
the manufacturer. 


SHOVET>S—D or Long Handle. Round or Square Point—^Plais 
Back Black—4th Grade. $1.85 each; Carter*a, $1.85; Ames, 

$2.25. 

Plain Blaek Polished — 4th Grade. $1.50 eaeh; Oerter's, 
$2.00; Ames. $8.25. 

Riveted Strap Back Blaek—^Ames, $2.00 eaeh. 

Riveted Strap Back Polished — 4th Grade. $1.50 eaeh; 
Ames, $2.25. 

Solid Socket—Maynard—Black, $2.60 each; Polished. 
$2.6.5. 

Fire, Sheet Steel—Jumbo. 85c eaeh; 64, Japanned, 20c; 
56, Japanned, 25c; 280, Galvanised, 80e. 

Special—Northwest—Pacific, $2.00 each; Occident, $2.85; 
Maynard Patr., $2.60; Genuine Mayn, $2.75; Chester. $2.00. 
SMOOTH-ON—75c lb. 

SOLDER — H and H. 85o lb.; No. 1. 90-100, 85c; Wiping. 
SPARKERS—Red Seal—No. A141. $8.00; A158. $3.65; A162. 
$4.35. 


SPRAYERS; Bucket Pump—805, eaeh. $22.50; 824, $10 00: 
827H, $6. 

Hand — Faultless, each. 60c; Misty, 70c; Midget. 50c; 
Feeney, $22.50. 

Compressed Air—Meyers Pneumatic, each, $8.75; Utility 
Knapsack, $9.00. 

SPRAT PUMPS—^Faultless Tin, 75c each; Barnes No. 254. 
$8.00; Barnes, 276, $12.80; Little Giant, 827 \4. $7.85; Acme 
Pressure 845. $9.00; Defiance No. 824, $10.00. 
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SPBINKLEBS. LAWN: Dew Drop—7-(oot. brsai, ooeh, *8.35; 
8*foot, brati, t3.50; 8-foot, gaWanized, f2.85. 

Fountain—Crescent, each, 85c; Square, 60e. 

PluTius—H-inch and %-inch. f2.25. 

Ring, each, 95c. 

Rosa. 59R each, 80c. 

Thompson's—70, each, 85c; 76, 45c; 00, 25e; 95, 85c; 
100, 45c; 120, 50c; 185, 80c; 125, f5.50; 126, $6.00; 

127, 16.75; 180, fl.OO; 131, fl.75. 

—l-foot, each, fl.35; 5-foot, fl.75; 6-foot, $2.00; 
7-foot, $2.50; 8-foot, $2.75; 10-foot, $3.50. 

SQUARES—Steel—No. 8, $2.00 each; 14, $1.85; 100, $2.25. 

Blued—No. 1, $8.00; 100, $8.25. 

Take-Down Raftei^No. 100, Polished. $4.88; Nlekeled, 
fS.OO; Blued, $5.60. 

Mitre—No. 1, 4-in., 65e; 6-In., 85e; 8-ln., 95e; 10-im., 
fl.25. No. 2, 4H-in., 60o; 6-in., 80e; 7V6-in., 86e; 9-in.. 
fl.lO: 12-in., $1.50. 

N. P.—No. 8, $8.00; 12, 81.78. 

Lufkin—No. 66, 9-ln.. $2.00; 12-iB., $2.28. 

4 6 8 10 12 

12 .55 .88 1.00 1.28 1.88 

14 .80 .90 . 

20 . .85 1.18 1.85 1.68 

STAPLES—^Fenee Wire—^Pollshe^ lOe lb.; gaWanised, lOe. 
Poultry Wire, %-ineh, 18e lb. 

STONES, SHARPENING—Aloxite or Oarbomndum—No. 107, 
$1.25 each; 108, $1.78; 109, $1.25; 110, $1.50: 111, fl.OO; 
112, 85o; 118-117, $1.60; 118-120, $1.85; 121-128, $1.15; 
124-126, 90e; 180-182, 65e; 188-185, $1.28; 186-188, 75e; 
142-144, 65c; 145-147, 48e; 149, 20c; 174-176, $1.15; 177- 
179, 65e; 180-182, 90e; 188-184, 66c; 196, 45e; 196, 60e. 

Pike’s Scythe—No. 89, 15c each; 40, 15c; 41, 15c; 42, 

20e. 

STOVES: Oook—^Perfection, Superfex burners—No. 802, two 
burners, $32.00; No. 808, three burners, $41.00; No. 804, 
four burners, $52.00. 

Perfection Oil Heaters— 

Heaters equipped with Steel Reservoirs (lead coated)- 
No. 520, black drums, nickeled trimmings. $7.75; No. 525, 
black drums, japanned trimmings, $7.75; No. 630, black 
drums, nickeled trimmings, $9.50; No. 680, blue enameled 
drums, nickeled trimmings, $12.00. 

Heaters equipped with brass reservoirs — No. 550, black 
drums, japanned trimmings, $9.50; No. 560. black drums, 
nickeled trimmings, $11.00; No. 660, blue enameled drums, 
nickeled trimmings, $18.50; No. 760, white and gold enam¬ 
eled drums, nickeled trimmings, $14.25. 

Floor Pan for No. 500 and 600 and 100 and 200 line 
heaters, except No. 520 (packed in eases of 1, 8 or 12) 
65c per pan. 

Wicks with Carriers: No. 500, heater wicks with carriers, 
for 500 and 600 and 100 and 200 line heaters—$4.80 per 
dozen; $57.60 per gross. No. 825, heater wicks with car¬ 
riers, for 800 and 400 line heaters—$4.80 per dozen; $57.60 
per gross. 

Blue Chimney—No. 81, one burner, $18.00; No. 82, two 
burners, $18.00; No. 88, three burners, $28.00; No. 84, 
four burners, $80.00: No. 85, five burners, $42.00. 

Puritan — No. 22, two burners, $18.00; No. 28, three 
burners, $28.00: No. 24, four burners, $80.00; No. 25, 
five burners, $42.00. 

8T1UP—Weaker—Robber, H*ineh, 6c ft.; %-inch, 7c ft. 
Felt. H’ineh. 5c ft.. 8(-inch. 10c. 

SWEEPERS, OARPE'F—^Bissell's American Queen. $6.26; Club, 
$13.00; Elite, $7.00; (}old Medal, $5.76; Grand Rapids 
(Nie.), |5.60; Grand Rapids (Jap.), $5.00; Grand (Jap.), 
$7.00; Parlor Queen, $6.50; Princess, $5.75; Prize, $5.76; 
Universal (Nie.), $5.26; Universal (Jap.), $4.75; Welcome, 
$5.75; Superi or, $6 .80. 

SWEEPERS, VACUUM — Grand Rapids, $11.00; Household, 
$9.00. 

SWEEPERS, TOY—Little Daisy, 28e; Little Queen, 60e; Little 
Jewel, $1.50. 

Retail prlees on the foUewlnf Western and Southern 
States are 60e higher on regular. Grand and Vacuum S ees v 
ers; $2.0$ on Club; 8c on Idttlo Daisy, sod 16c on Uttls 
Jei^ on aeconiit of the freight: Oolo^ Vow Hex., Wye., 
Monk, Ore., DMl Ails., Ver., Zdk, WaMi., OaUf., Tsxm, 
Okla., Ark., La., Miss., Ala., Fla.. On., K. O. and S. 0. 

TACKS—Bill Posters'—No. 8, 25e lb.; 4. 28e; 6, 28e; 8, 28c. 

Carpet—Out, M-lb. papers—No. 4, 10c; 6, lOc; 8, 10c; 
10, lOe; 12, 10c. Wire, H-lb. papers—No. 8, 10c box; 
4. lOe; 6, lOc; 8, lOo; 10. 10c; 12. 10c. Wire in bulk— 
No. 8, 26o lb.: 4, 25e; 6, 28e; 8, 28e; 10, 28e. 

Gimp— Ik box, SH, 10s; 8. lOe; 4, 10s. 14 lb.. 8, lOe; 
8. lOe. 

Upholsterers—Cot. 14 Ih. papers—No. IH. lOe box; 2, 
lOe: 8. lOe; 4, lOc. 14-lb., 6, 10c; 8, lOe; 10. lOe: 12 to 
16. lOc. Cut, in bulk. No. 8. 28e lb.; 4. 26o; 6. 25o; 
28o; 10. 26o; 12, 28e. 

Double Pointed—^Blued, H lb. papers. No. 9. 8c box; 10, 
5e; 11, 8e; 12, 8e. Blued in bulk. No. 9, 28e lb.; 10, 25e; 
12, 25c. 

TAPES. MEASURING—(Lufkin)—(Starrstt)— 

Asses* Skin Steel 

No. Bach 786 . 1.96 

710 .89 Metallic 

718 .98 500 . 2.78 

T18 . 1.10 608 4.00 

T16 . 1.28 808 . 4.88 

T80 *.68 806 . 6.86 

T88 . 1.10 Pocket 

T88 . 1.40 148 .80 


145 . 


246 . . . . 

. 9.00 

165 

.20 

260 . .. . 

.4.85 

8148 

.80 

268 . ... 

. 5.85 

100 . 


265 . . . . 


103 . 


266 . . .. 


200 . 

. 5.80 

550 . ... 


203 . 

.9.00 

558 . . . . 

. 4.85 

205 . 


555 . . . . 


206 . 


556 . . . . 


240 . 


1240 . . . 


243 . 


12430 .. 


245 . 


1260 .. . 




1268 ... 


Asses' 

Skin Case—85, 65e; 

50. 85e; 75, 

$1.15; 100, $1.85, 


SPRINGS, DOOR—Perfect, No. 1. lOo each; 2, lOo: 8 . 10s; 
4, 10c; 6, 15e. Faultless, No. 168, 45c each. Victor, No. 
160, 20o each; 161, 25c: 162. 85c; 164, 80c. Reliance, 
Machinists'—Prentiss—No. 2, $16.80 each; 2%, $19.25; 
8, $22.50; 4, $86.60; 8, $58.00; 6, $68.00; 19. $19.78; 
19H, $24.00; 20, $29.00; 21, $46.25; 22, $64.00; 8l, 12.00; 
52, 14.00; 58, $17.00; 54, $22.50; 88, $88.00; 86, $42.00; 
57, $60.00: 161. $8.75; 161%. $5.00; 162, $8.78: 198, $9.50. 

Oval Slide—No. 0, 2H-ineliL $4.00 each; 1, S-inch, ^.80; 
2, 8%-inch. $5.75; 8, 4-inch, $8.25; 4, 4%-inch, $12.50. 

Pipe—Hinged—No. 600, $8.78 each; 671, $4.50; 972, 
$6.75: 678, $10.00; 674, $21.00. Chain—No. 1, $4.00; 2, 
No. 270, 60e each. Warner's, No. 2, 28e each. Torrey, No. 
2. 40e each. 

TAPE—^Friction—% lb., 80c; 2 os., 18e; 1 os., lOo. 
THERMOS—See Bottles. 

TIN—Bar and Pig, $1.20 Ib. 

Common Roofing, 40e per sheet. 

Valley, No. 4, 6c per fi.; 10, lOc; 14, 17e; 20, 28c. 

Painted 1 side, le foot extra, two sides, 2c. 

Flashing 10, 1x1, $2.25 per 100 feet; %xl, $2.28. 

Shingles—5x7, 80e dozen. 

Valley—14-ineh, 12c per foot, $10.00 per roll; 20-ineh, 18e 
per foot, $15.00 per roll. 

Tl RES: Sterling—Hardwear— 


Sovereign Cord Tires. 


Vacuum (^rd. 

Seamless 
rd. Red Tubes. 


$19.00 

$2.80 


25.50 

2.96 


82.46 

*8.65 


88.40 

8.80 


84.25 

4.00 


41.90 

4.65 


42.85 

4.75 


43.90 

4.90 


45.20 

5.10 


52.15 

5.70 


64.75 

6.00 

hundred list. 



—Diameter— 

%-in. 

8-16-la. 

%‘in. 

6.00 

8.00 

12.50 

6.25 

8.00 

9.09 

6.75 

8.50 

18.89 

7.50 

9.25 

1A80 

8.00 

IC.OO 

15.99 


Tires. 

80x8, C\ .$14.00 

80x3%, Cl., 6-Ply. . 16.50 
30x3%., S., 6-Ply. . 23.50 
82x8%. S., 6-Ply.. 25.50 

81x4., 8., 6 Ply_29.40 

82x4, 8., 6-Ply_82.40 

83x4, S., 6-Ply_88.40 

84x4, 8., 6-Ply_84.25 

82x4%, S., 8-Ply.. 41.90 
88x4%, S. 8-Ply.. 42.85 
84x4%, 8., 8-Ply.. 48.90 
85x4%, S., 8-Ply.. 45.20 

83x6, 8., 8 Ply_62.15 

85x5, 8., 8-Ply_64.76 


Length— %-in. 8-16-la. %-in. 

8-i»ch . 6.00 8.00 12.50 

8%-inch . 6.28 8.00 9.09 

4 . 6.75 8.50 18.89 

5 . 7.50 9.28 1A80 

6-inch . 8.00 IC.OO 18.99 

Sebeo No. 5—With either round or flat head machine 

screws— —Diameter- 

Length- %-in. 8-16-in. %-in. 

8-ineh . 2.68 8.15 8.50 

4- ineh . 2.97 8.50 8.88 

5- inch . 8.85 8.85 4.29 

6- inch . 8.67 4.20 4.88 

TORCHES—Turner Brass; Gasoline-Kerosene Torch No. 18, 

$14.40 each; Gasoline, No. 58, $15.00; Gasoline-Kerosene 
Torch No. 28, $18.40: Gasoline, No. 95, $18.10. 

TRACK, DOOR HANGER—See Hangers. 

TRAPS—Fly—Harper, 40e each; Balloon, 88e; Avis, 1, $2.75; 
Avis 2, $2.26; Avis 8. $2.00. 

Game—No. 0 Newhouee. 60e each; 1 Newhonse, 70e; 1% 
Newhouse $1.10; 2 Newhouee, $1.40; 8 Newhonse, 2.18; 
4 Newhonse, $2.50; 5 Newhouse, $19.50. No 1 Oneida Jump, 
85c; 1% Oneida Junro. 58e; 2 Oneida Jump, 85c; 8 Oneida 
Jump, $1.20. No 0 victor, 25c; 1 Victor, 80o; 1% Victor, 
40c; 2 Victor, 55c; 8 Victor, 95e; 4 Victor. $1.15. 

Gopher—Best, 25e each; O. K., 80c: Maccabbee, 85e; 
Easy Set, 25e; Newhouse, 85c; Oalifomia Pocket, 80c. 
Mole—Reddick $1.25 each: Out-O-Sight. $1.50. 

Mouse—Hold Fast. 8c each; Ont-O-Signt, 10c; Choker, 
Wood, 20c; Choker, Tin, 15e; Delusion, 80c; Holdem, 65c; 
Marty, 80c. 

Bat—Holdfast, 15eeaeh; Cut-O-SIght, 20c; Holdem, $1.25; 
M arty , small, 60e: large, $1.50. 

TROWELS—Rose Brick, Wood Handle, $2.25; Rose Brick, 
Leather Handle, $2.50; Marshalltown Plasterer's, $8.00; Fin- 
IshiM, $2.75. 

TRUCKS — Lansing — 

Dandy Bag, $5.00; Lansing Bag, $5.60. 

Warehouse and Store; No. 1 No. 2 No. 8 

Inside Wheels. Western .$8.40 $11.00 $16.00 

Outside Wheels, N. Y. Pattern... 8.00 10.00 12.00 

Reynolds 4-wheel Flat, 8000 lbs. capacity—No. 9 , 2x4, $86; 
No. 18, 2x5, $89.00; No. 81. 8x5, $48.00. 
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RETAIL dELLIKa FRIOER—Continued 


TINWARE 


Boilers, Ooffee 

*7 . 1.10 

29 . 1.50 

862 .80 

864 . 1.10 

Boilers, Wssh 
Copper Bottom 

10. 8.2.76 

10. 9 .8.00 

IX, 8 . 8.00 

IX, 9.8.26 

l5lX. 8 .4.26 

IXX, 9 .5.00 

Copper Bim 

IX. 8.4.00 

IX, 9.4.25 

Bowls. Wssh 

06 H .18 

08 25 

8H .80 

8 .40 

Buckets, Corered 

11 .16 

12 .26 

14 85 

Buckets. Dinner 


1 

2 . 
8 . 
80 
40 


1 

8 . . . 
4 . . . 

01 . 
08 . 
04 . 

102 
103 , 

1020 
1040 

80 

81 


Csns, Milk 


Cans, Oil 


.75 

.85 

.90 

.76 

.85 

.86 

.65 

.70 

.30 

.65 

.70 

4.00 

4.50 

6.25 

7.00 

.85 

.45 


Oolsnders 

10 .25 

11 . >6 

104 .40 

806 .56 

Cookers, Steam 

42 8.25 

45 4.00 


Covers. Pot 1 

6-9 . 

.10 

10-11 . 

.15 

18 ... 

.25 

15 . 

.86 

Cups 

211, 212 . 

.10 

09, 010 . 

.15 

9. 10, 214_ 

.20 

Dippers 

2 . 

.15 

4, 01 . 

.20 

02, 81, 82 - 

.25 

88, 84 . 

.80 

48 . 

.50 

Fillers. Fruit Jar 1 

48 . 

.45 

Forks 

208 . 

.50 

206 . 

.65 

419 . 

.10 

425 . 

.15 

1197 . 

.20 

1198 . 

.25 

Funnels 

10, 15 . 

.10 

20, 25 . 

.16 

80 . 

.20 

85 . 

.25 

285 . 

1.25 

885 . 

1.50 

Graters 

02 . 

.10 

020, 100 . 

.20 

080, 150 . 

.25 

1 Kettles, Lipped 

i Preserving 

160 . 

.85 

200 . 

.45 

240 . 

.60 

280 . 

.75 

Ladles 

010 . 

.20 

11 . 

.26 

Measures 

68 . 

.20 

88 . 

.25 

86 . 

.45 

86 . 

.65 

122 . 

.20 

124 . 

.25 

126 . 

.60 


Moulds. All Kinds 

8. Melon. 1-65 

2. Melon. 1.35 

4, Melon. 1.75 

Pails, Dairy 
IC, 6 qt.25 


IC, lO qt. 

IX. lO qt. 

IX, 14*qt. 

IXX, lO qt. .. 
IXX. 14-qt. .. 
IXXX, 12-qt. . 
IXXX, 16-qt. . 
IXXXX. 18-qt. 
IXXXX, 20 qt.. 
Pails, Fruit 
14*qt. 


.35 
.60 
.70 
.70 
.85 
1.00 
1.65 
1.15 
2.25 
Pickinr 
.65 

Pails, Peddlers 

Small.46 

Lar^e ...85 

Pails. Strainer 

IX. 10 qt. 1.10 

IX, 12 qt. 1.15 

IXX. 12 qt. 1.25 

IXX, 14 qt. 1.86 

Oem, 12 qt.... 1.50 
Gem. 14 qt.... 1.65 
Pans. Bread 
01 . 110, 80... .20 

140, 200 .80 

800 85 

Pans, Com Oake 

06.20 

D8.25 

012.40 

Psnu Cake 
Perfection 
Round. 9M-in.. 
Round, 10^-in. 
Square. 8 ^ -in.. 
^uare, 9-in.... 

Mt.. 9Hin.... 

Tube. Rd.. 9%. 

Tube, Sq.. 9-ln. 

Pans, Dish 

10 

14 
21 

Pans, Milk 
IC, Plain 

200 


iC. Het. 

801, 802 .20 

304 85 

806 .40 

808 45 

8100 55 

Pans, Muffin 

6 .25 

8 .80 

12 .40 

Pans. Pstty 

All Nos.10 

Pans, Pie 

6. Shallow.10 

9 15 

Deep .15 

Pans. Puddisf 
10. Plain 

015 to 018 ... .15 

019, 020 .20 

021, 022 .25 

10, Bet. 

16 25 

18 85 

20 40 

22 50 

Pans, Rinsinf 
10. Plain 


8 

14 

17 

8 

14 

17 


10. Ret. 


.40 

.60 

.CO 

.50 

.70 

.85 


.15 

.20 

.20 

.80 

.20 

.25 

.45 

.70 

.85 

1 . 2 . 


.10 


200 % . 10 


Pans, Lipped Sauce 


Scoops 

2 .86 

4 .CO 

12 .16 

14 20 

20 50 

40 75 

SieTes, Flour 

2. 816 . .25 

818 .80 

Sifters, Flour 

0 .25 

1.35 

10 70 

Acme.80 

Nesco.30 

Shaker.40 

Skimmers 

10 .20 

46 10 

Spoons, Basting 

110 .10 

114 15 

312 20 

816 .80 

Spoons, Mixing 

16 .20 

26 15 

Steamers 

70 .65 

90 85 

Steepen, Tea 


12 


016 
020 
022 
028 
030 , 


Pots. Ooffee 


.85 

.45 

.50 

.75 

.80 

’.25 

.3.5 

.50 


1 

2 . 

4 . 

Pots, Tea 

241 .25 

241% 80 

242 .85 

Raisers, Bread 

_4 2.00 

117 .2.50 


2 , 8 

020 

120 

160 

10 . 

121 

122 

Oil 

88 

55 

60 

20 


Strainen 

Gravy 


Jelly 


Milk 


Milk Can 


Soup 


.25 


.15 

.20 

.15 

.80 

.80 

.40 

.45 

.85 

.60 

.75 

1.85 

.40 


Turners, Cake 

1. 2, 71.10 

6. 18.15 


TWINE—Cotton—Wrapping. 30 to sack, 15c lb: 60 to wck. 
10c. 2-lb. Cones, 81.25 lb. Budding, %-lb. balls, 40c lb. 

Flax—-lb. ballS“”l8BB. 15c ball! 24BB, 15c. %-lb. 

balls—18BB, 26c ball; 24Bb, 25c; 36BB, 25c; 18BC, 85c: 
24BO. 86c; 86BO, 85c. Buffalo Asst., lOc ball. 

Hemp Spring—No. 4%, %-lb. ball, 25c; 1-lb., 40c. No. 
6. %-lb. ball. 25c; 1-lb., 40e. 

Jute Wrapping—%-lb. balls—^2jply. 20c lb.; 8-ply. 20c lb 
2-lb. cones, 1 and 2-ply, 85c lb. Wool, 1-lb., 40c. 

Mattress—%-Ib. balls, 85c lb. ^ 

Sacking—Medium Quality, 80c lb.; Extra Quality, 8190. 
Many Ends. 81.00 lb. 

VISES—Bench—Bonney—No. 1006, 81 75 each; 1007, 82.00: 
1008, $2.50; 1010, $3.50. Yankee—No. 990, $3.50; 1993, 
86.50. 

Hand—1 Alford, 85.25 each; 2 .c^lford, $5.00; 21 Steams, 
00c 

Machinists’—Parker—No. 103, $10.00 each; 108%. 
$12.00; 104, $13.75; 104%, $17.00; 105, $22.00; 106, 

$42.00; 208%, $15.75; 204, $18.25; 204%, $21.75; 205, 
$82.25; 205%, $40.00; 206, $54.50. ^ ^ 

Solid Box, Blacksmiths'— 85-lb., $9.00; 50-lb., $10.50; 

70-lb., $13.76; 80-lb., $16.25; 90-lb., $18.75; 100-lb., $20.50. 

Handy Worker—Stewart. $81.00 each. 

$8.75; 8, $21.00. Combination—No. 181, $19.25; 182, 

$26.25; 182%, $39.00; 183, $54.50. ^ 

Woodworkers’—Prentiss—No. 59. $18.00 each. Richards- 
Wilcox—No. 480-1, $10.50; 480S-1, $11.25; 2, $14.00. 
WASHBOARDS—Crown Glass, 90c each; Crown Brass, 80c; 

Pacific Zinc, 75c; Silver Queen, 65c. 

WASHERS—Cast Iron—Sire % to 2, 10c lb.; Angle, 10c. 
Malleable—Standard, 15c lb.; Nail Hole, 15c lb.; Angle, 30c. 
Out—Sixes 8-16, 29e lb.; %, 25c; 5-16, 22c; %, 20o; 7-16. 
19c; %, 18c; % to 1. 17c. 

WASTE—Cotton—No. 6X White. 25c lb.; 1 White. 25o; 2 

White, 20c; 01 Colored, 21c; 02 Colored, 20c; 10 Wool, 82c. 
WATCHES—Westclox—Pocket Ben, $2.00 ea.; Glo-Ben, 83.26. 
$7.00 each; No. 1, 8% cu. ft., $7.75; No. 2, 4% cu. ft., 
$8.50. 

WAX—Floor—Johnson’s or Old English, lb., 75c; 2 lb., $1.50; 
4 lb.. $2.60. 

WEDGES—Trackee-Alki, lb., 15c; Oregon-Atha, 28c; Cedar 
Aths, 20a: Cedar-Alki, 20e; Falling. 27e; Saw. 27c. 


WHEELBARROWS —Lansing — ^ 

Garden: 1% cu. ft., $6.20; 8% cu. ft.. $8.00; 4% cu. fU 
$8.60 

Stave Tray: New Michigan, $4.60; Michigan Jr., $4.00. 
Three-Piece Tray, Bolted: Common, $4.20; Climax, $5.60. 
Steel Tray, Wood Frame: Klondyke, $6.60; B-1, $9.20; 

F-4, $11.20. _ 

All-Steel, Tubular: No. H-21. $11.20; H-20, $11.00; A-02. 
$9.60. 

WICKS—Lamp and Lantern—a IS Flat, 2%c; 1, A Flat. 
2%c; 2, B Flat, 2%c, 8, D Flat, 2%c; 2 Bc^.hasUr, lOe; 
8 ^Chester, 20e; 2110 W Rayo, 15e. 

Stove—4 in. Flat, 10c; 8 Perfection. 25c; 500 Perfection. 
50c; 018 Dangler, 40e. 


9 ai 

10 
11 
12 

13 

14 

15 

16 

17 

18 


Wire Fence— 

Annealed 

Lnnealed 

Galvanised 

Baling Wire 

Base 

.50 

.. - 

.06 

.55 

... 

.10 

.60 


.15 

.65 

iso 

.25 

.75 

.40 

.85 

.85 

.50 

.45 

1.80 

.60 

.55 

1.40 

.70 

.70 

1.95 

.85 

.85 

2.10 

1.00 


Stone Wire—Galvanised—No. 16, 17c; 17, 18c; 18. 18e: 
19, 20e; 20, 20c; 21, 20c; 22, 20c; 24, 28c. Black Annealed 
—ko. 16. 15c; 17, 15c; 18, 17c; 19, 17c; 20, 18c; 21. 18e; 
22. 18c; 24, 20c. ^ ^ , 

Barbed Wire—80-rod spool—American Special. Osttle, 
$3.40; Hog, $8.70. Gslv. Am. Glidden, Caille, $4.75; Hog. 
$5.10. 

Catch Weight pools—Owt.—Galv. Waukeganito. $6.95; 
Galv. Baker. 86.46; Galv. Glidden, $6.20. 

Stove Pipe Wire—Black per Stone—No. 18. $1.90; 19. 
$2.00: 20. 82.16; 21. $2.20; 22. 82.80. 50-foot eoila, lOc. 
WIRE CLOTH—See Cloth. 

WOODENWARE—Boards, Psstry—16-lnch, 90c each. 

Bowls. Chopping—11-inch, 80b each; 15-inch, $1.85; 17- 
inch, $3.00. 

Pins, Rolling. 55c each. 

Spoons, 13-inch, 15c each; 16-inch. 20c. 

WOOL—Steel—1-lb. rolls—0, 80c; 1, 60c; 2, 8. 40c. 9-ot. 

packages, 15c each. 
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INDEX TO ADVERTISEBS 


A 


Acme Tool Co. 63 

Ajax Electric Specialty Co. — 

Alaska Freezer Co. 81 

Albertson & Co. 79 

Allith-Prouty Company. 63 

i^merican Gas Machine Co.131 

American National Co.— 

American Nut A Bolt Fastener Co. ... — 

American Saw A Mfg. Co.63 

American Scale Co. 63 

American Steel A Wire Co.26 

American StoTe Co..— 

American Wire Fabrics Co. 53 

Arcade Mfg. Co. 89 

Atkins Company, E. C. 10 

Atlas Shear Co. 93 

B 

Baker. Hamilton A Pacific Co.39 

Baldwin Refrigerator Co. 30 

Bartlett Mfg. Co. 79 

Bayerdorfer, M. 73 

Beaton A Cadwell Mfg. Oo.157 

Beaton A Corbin Mfg. Co.154 

Benjamin Air Rifle Co. 73 

Berger Bros. Co. 54 

Bernz Co., Otto.157 

Bissell Carpet Sweeper Co.145 

Boiler Macnine Works. 58 

Bommer Spring Hinge Co. 65 

Boston Woven Hose A Rubber Co. ... 96 

Bowman. Geo. H., Co.6-7 

Boyle Mfg. Co. 29 

Brainerd Mfg. Co. 57 

Bridgeport Hardware Mfg. Corp.58 

Buckner Mfg. Co. 52 

Buffalo Forge Co. 46 

Buffum Tool Co. 60 


0 


Cadillac Mfg. Co.— 

Caldwell Mfg. Co. 62 

Campbell Mfg. Co. 55 

Canvas Products Co. 54 

< 'arter. H. V., Motor Co. 35 

Cary Mfg. Co. 55 

Central Oil and Gas Stove Co.Cover 

Central Stamping Co. 91 

Chamberlain Co., The. 69 

Champion Blower A Forge Co. 50 

Chatillon, John, A Sons. 77 

Chicago Spring Butt Co. — 

Cincinnati Tool Co., The . 61 

Clayton A Lambert Mfg, Co.15l 

Cleveland Metal Products Co. 19 

Coes Wrench Co. 46 

Coldwell Lawn Mower Co. 35 

Cole Brush, “King,” Co. 35 

Columbian Rope Co. 22 

Columbus Anvil A Forging Co.62 

Connors, Wm., Paint Mfg. Co. 68 

C'ontinental Wood Screw Co. 82 

Corbin Cabinet Lock Co.Cover 

Cordley A Hayes. 93 

C^overt Mfg. Co.— 

Crescent Tool Oo. 49 

Cushman Company . 65 

D 

T>elaware Hard Fibre Co.133 

X>iamond Saw A Stamping Works. 

j:>ietz, R. E., Co. 95 

X>i88ton. Henry. A Sons. 9 

I>ow Company. 83 

I^u-Blake Mfg. Co.— 

r>iinham, Carrigan A Hayden Co. 37 

I^urst Mfg. Co. 45 


E 


Flagrley-Morrison Co.. 87 

Kl rtstic Tip Co. 92 

X:i€3Ctric Appliance Company ........ 35 

fCrnpire Level Mfg. Co.3rd Cover 

Hardware Co. 41 

r 

'F'o te-Root-Heath Co. 67 

■p'o.ultless Caster Co. 72 

I-^»-aira, E. T.. Lock Co. 13 

X^j-aira-Slayniaker Hardware Co.59 

O 

^c-rieral Machinery A Supply Co.36 

^ r-Btendnrfer Bros. 90 

Ilford Mfg. Co. 67 

Wilson, J. E. 4. . 65 


Gold Medal Camp Furniture Co.133 

Gong Bell Mfg. (Jo. 71 

Goodfell-Pratt Oo. 49 

Goodyear Rubber Co. .. 44 

Gottschalk Co., John W. 24 

Greenfield Tap A Die Corp.. . 53 

H 

Harris, A. J., A Sons. 79 

Hay-Budden Mfg. Co. 65 

Hays Mfg. Co.157 

Heller A Company, W. C... 51 

Hercules Products Co. 82 

Hess-Snyder Mfg. Co. 56 

Hill-Standard Co. 125 

Holter Hardware Co., A. M. 41 

Holter Hardware Co. 41 

Honeyman Hardware Co. 41 

Honk Falls Knife Co.. Inc. 76 

Hoppe. Frank A. 72 

Howard Mfg. Co. 68 

Hyfield Mfg. Co. 93 

Hygrade Lamp Co. 74 

I 

Indiana Steel A Wire Co. 21 

International Silver Co. 94 

Ivory Handle Co. 53 

K 

Keystone Steel A Wire Co. 27 

Kilbourne A Jacobs Mfg. Co. 15 

King Pressed Steel A Mfg. Co.62 

Kirkman Engineering Corp. 79 

Kline Co.. M. L.151 

Knowles. 8. E., Co. 73 

L 

Ladd’s Discount Book . — 

Lalanoe A Grosjean Mfg. Co. 84 

Lamson A Goodnow Mfg. Co. 76 

Lane Bros. Co. 56 

Lansing Company. 35 

Lenk Mfg. Co.155 

Little Giant Company. 69 

Lindemann, O., A Co. 78 

Lockwood Mfg. Co. 59 

Lovell Mfg. Co. 69 

Ludlow-Saylor Wire Co.. 43 

Lufkin Rule Co. 48 

Luther Grinder Mfg. Co. .— 

M 

Madewell Pipe A Culvert Works. 31 

Maine Mfg. Co. 74 

Malleable Iron Range Co. 81 

Mangrum A Otter. 38 

Many-Use Oil Co. — 

Marble Arms A Mfg. Oo.133 

Marcy Tool Works. Inc. 62 

Maydole Hammer Co. 60 

McCaffrey File Co. 62 

McKinney Mfg. Co. 14 

Merriam, G. C., A Co.149 

Meyers Mfg, Co., Fred J. 67 

Milbradt Mfg. Co. 64 

Milwaukee Corrugating Co.186 

Monarch Refrigerator Works. 88 

Montauk Paint Mfg. Co. 67 

Moore, C. L. .— 

Murphy’s. Robert, Sons Co.— 

Mustad, O., and Son. 70 

Myers, F. E., A Bro. 57 

N 

New Haven Clock Co. 78 

Ney Mfg. Co.. 56 

Nitrogon Electric Co. 78 

Norcross, C. S., A Sons. 57 

North Bros. Mfg. Co. 70 

Northland Ski Mfg. Co. 79 

Novelty Cutlery Co. 79 

Nye Tool A Machine 'Works.156 

O 

Ontario Knife Co. 76 

Opal Electric A Mfg. Co. 89 

Ottemiller Co,, Wm. 51 

P 

Pacific Pump A Simply Co. 36 

^aokliam Crimper Co. 66 

Paraffine Companies. — 

Peck. Stow A Wilcox Co. 16 

Peerblow’ Mfg. Co.1.53 

Peerles.s Level A Tool Co.;. 59 


Pennsylvania Lawn Mower Works. ... 83 

Perfection Mfg. Co. 71 

Peters Cartridge Co. 73 

Philadelphia Lawn Mower Co.25 

Phoenix Horae Shoe Co. 48 

Pioneer Paper Oo.139 

Pittsburgh Steel Co. 52 

Porter, H. K. 54 

Portland Cordage Co. 40 

Precision Machine A Tool Co.— 

Prentiss-Wabers Stove Co.129 

Progressive Mfg. Co. 60 

Pyrene Mfg. Co.127 


Queen Incubator Co. 64 

(Juick Meal Stove Co. 80 

B 

Reed A Prince Mfg. Co. 66 

Reeves Hardware Mfg. Co. 66 

Reliable Incubator A Brooder Co. 47 

Remington Arms Co., Inc.Cover-12 

Republic Stamping A Enameling Co.. . 5 

Rochester Can Company. 18 

Rulofson Co., A. C.52 

Rubens, Myer S. 42 

Russell A Erwin Mfg. Co.2-3 

B 

Salt Lake Hardware Co. 44 

Samson Cordage Works. 62 

Sargent A (Company. 17 

Save Electric Corporation. 85 

Savills Sons, Thomas.153 

Scandinavian-Western Imp. Co., Ltd. . 66 

Schaw-Batcher Co. 42 

Shelby Sparing Hinge Co. 56 

Shelton Tack Company. 65 

Shoemaker, G. A.133 

Silver Lake Co. 65 

Simonds Mfg. Ck).134-135 

Smith A Egge Mfg. Co. 61 

Smith, H. D., A CJo. 8 

Smith A Hemenway. 66 

Smith Mfg. Co., F. H. 61 

I Specialty Mfg. Co. 52 

Spokane Stove A Furnace Repair Wks. 42 

Spring Leaf Lubricator Co. 66 

Stanley Rule A Level Plant. 20 

Star Heel Plate Co. 58 

Starrett, L. S., Ck). 43 

Stirason Computing Scale. 89 

Storm Mfg. CJo. 59 

Strevell-Paterson Hardware Co.42 

Stuber A Kuck . 67 

Superior Laboratories. 83 

Superior Spring Hinge Clo.64 

Swan Co., Jas. 45 

T 

Taintor Mfg. Co. 65 

Thompson Mfg. Oo. 28 

Thomson-Diggs Co. 36 

Topping Mfg. Co. 60 

Toy Cannon Works . 

Trimont Mfg, Co. — 

Triner Scale Mfg. Co. 68 

Tritch Hardware Co. 32 

Tsuchiya Trading Co. 86 

Turner Brass Works.152 

Turner. Day A Woolworth Handle Co. 11 

U 

Hnion Cutlery Co. 77 

Union Fork & Hqe Co. 84 

United Royalties Corp. 75 

U. S. Steel Products Co. 26 

Utility Mfg. Co. 80 

V 

Vaughan A Bushnell Mfg. Co. 83 

W 

Wagner Mfg. Co. 64 

Wall Mfe. Supply Co . 47 

Warren Tool A Forge Co. 47 

Western Brass Mfg. Co. 59 

Western Screw Products Co. 61 

Wickwire-Spencer Steel Corp.23 

Wilder Mfg. Co. 72 

Cornice Co. 82 

W'hitelite Electric Co. 75 

Whitlock Cordage Co.%. 1 

White Mop Wringer Co. 68 

Wilkins, (IJeo. H., Co. 65 

Wilson. A1. 73 

Wrought Washer Mfg. Co. 63 
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Double Coated 
Galvanized Shingles 
and Tile 



Showing * * Tltolock ’ ’ Motal Tiles on Standard Oil Filling Station in Chicago 


Galvanized Shingles and Tiles are 
doable coated—hand-dipped, one coat 
tin and one coat galvanizing, ma ki ng 
a rust-protected metal that is hard to 
beat, and it is fire, storm, and light- 
ning proof, when properly grounded. 
“Tiitelock* ’ Galv. Tiles will not chip, 
crack, or break. Insurance premiums 
are less. 



TITBIiOOK 
Spanish Metal Tile 


Spanish Metal Tiles axe distinctive 
in appearance, much lighter and less 
expensive than terra cotta, and they 
do not require the expensive roof saih 
port of the heavier tile. 

For Churches, Theatres, and other 
buildings of a permanent nature we 
furnish ‘‘Tltelock” Metal Tiles In 
14 or 16 -ounce copper, which make 
an everlasting roof. 



Write for Catalog showing all styles Metal 
Shingles and Tile, with appropriate 
roof trimmings 

Milwaukee Corrugating Co. 


MILWAUKEE 


KANBAn OITT 


MnmEAFOUB 
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EXTREME ^ 
. ACCURACY USE A 

EMPIRE LEVELS 


“Save the Surface” 
and Preserve the Accuracy 

A buyer of a big Eastern jobbing house spent his vacation catching 
muskelunge at one of Wisconsin’s thousand lakes this summer and on his 
way home he dropped in at our factory for a visit. 

Among other things that caught his eye, was a shipment of- 

•Varnish that we had just received. 

“Migosh,” he said, “You don’t finish your levels with that expensive 
stuff do you?” 

“You bet,” we replied, “It’s expensive stuff, all right, but it is the 
only kind we know of that will give us a durable enough f inis h for Empire 
Levels.” 

This is only one of the reasons why Empire Levels are having such a 
phenomenal sale. The materials used — whether they be paint, wood, 
aluminum or what not — are the best we can get. 

We are not trying to see how cheap, but how good we can make 
Empire Levels. 

Dealers who handle quality tools should not be without Empire Levels. 


* Nam# on request. 


EMPIRE LEVEL MFG. CO., Milwaukee, Wis. 

Manufacturers of a Complete Line of High Quality Tools 


j. c. McCarthy & co. 

New York 


SPRAKE SALES CO. 

Porttand DeiiYer San Francisco ios Angelos 


JOBBING SALES CORP. 
New Ofieant 


YOUR JOBBER HANDLES EMPIRE LEVELS 
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COOBIN 


MAIL BOX CAMPAIGN 
NOW ON! 

are you prepared to meet the 
demand for house letter boxes 

OCCASIONED BY THE FOLLOWING 
ORDER ISSUED BY THE FIRST ASSIST- 

ant postmaster general? 

Order issued by First Assistant Postmaster General: 

Washington, Aug. 25, 1922. 

four mi^nths. although there may be -^^nr 

where postmasters should use reasonable discretion 
ask for instructions. 

It is not the department’s desire, of course, that 
any shall be deprived of delivery by this requirement 
but rather it is earnestly hoped that all will sec the 
reasonaWeness of it and its advaiitsKo to themselves 
n weH as to the carriers. But if it finally becomes 
necessary mail delivery will be discontinued 
doo^Blots (preferably) or mall receptacles, are 
provided. 

Send for Catalogue 12-B, ahowing new styles 

CORBIN CABINET LOCK CO. 

The American Hardware Corp., Successor 

New Britain, Conn., U. S. A. 


CHICAGO 


new YORK 

PHTLADEIiPHIA 


I 

) 


I 
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are being made 
by the dealers 
selling 


Ask your painter 
He knows P4BCX) 


PABCO 

hdn^ Varm^es E/" Enamels 


WRITE FOR OUR DEALER PROPOSITION — IT’S A MONEY MAKER 


THE PARAFFINE COMPANIES, Inc. 

A $12,000,000 Corporation, operating 15 Plants on the Coast 

;EATTLE SAN FRANCISCO LOS ANGELES 


fodex to contents, p. 4. Retail Selling Prices, pp., 133-176, Irde: 


Harry Foss 
Sales Gospel 
Page 104 > 


BIG PROFITS 
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EMP 
Aluminum 
Level 


Your Jobber Deserves 
Your Confidence 

Your jobber’s indorsement of a product 
means something! 

It means that he has tried the product and 
found it good — because he could not con¬ 
tinue long in business selling goods with 
constant comebacks. 

It means that the goods are saleable because 
he could not afford to carry dead stock in 
his warehouses any more than he could 
afford to have you carry it on your shelves. 
It means that he is backing up his judgment 
of the product by maintaining a big stock at 


vour service. 


It means that the products he handles are 

right. 

That is why your Jobber handles 
EMPIRE LEVELS. 

E^'PirtE LEVEL MFG. CO., Milwaukee, Wisconsin 


SPRAKE SALES CO. 
Portland Denver Los Angeles 


San Francisco 


j. c. McCarty co.. 

New York 


JOBBERS’ SALES CORF., 
New Orleans 
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Whitlock Corbage O^a^any 

46 South Street, New York 

Branches 

Factory and Warehouses Boston, Chicago, 
Jersey City, N. J. Kansas City and Houston 


Whitlock Rope 
Stands the Strain 


Up over the street, foot by foot, they care¬ 
fully hoist the tons of steel that compose a 
modem office safe. Everything depends on 
the rope. Perhaps that is why those men 
on whom the responsibility rests for safety 
of life and property prefer strong 
Whitlock Manila—the rope that 
always keeps faith with its user. 


Fortunately Whitlock costs no more 
than ordinary Manila. Its longer 
working life makes it the rope that 
saves money for the buyer. 


Dealers everywhere are building bus- 
iness with Whitlock Cordage. Whit¬ 
lock leaves no stone unturned to help 
the dealer win satisfied customers. 


National advertising is carrying the 
Whitlock message of service and econ¬ 
omy to over two million rope users 
who are learning to look for the store 
with the Whitlock Sign. 


If you are interested in increased sales 
and quicker turnover write 
for the Whitlock Business 
Building Plan. 
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” ov/a M 

MiiratMW JatRinik»iiiiriiT 


j^our customer. 


nBinMniRRI! 


^(H((/{!" 


NO. 4151 



W“SWISSALU” 

,1 Always something new! 

liw''' ^ metal protected handle. 

I I i||;i;;;| It can’t bum or char. And the 

111 hand doesn’t touch it. 

^ No. 4131 — PERCOLATOR 

Jletal protected handle—Body 18 gauge 
■—Heavy welded spout—Color buffed 
and polished—Nickel silver hinges (no 
rust from .steam)—snug fitting cover — sub¬ 
stantially built inset. 

THE GEO. H. BOWMAN CO. 


Manufacturers 


CliEVEIiAND, OHIO 
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SEND US YOUR JOBBER’S 
NAME WITH YOUR 
REQUEST. 

THE CUT-OUT WILL BE 
MAILED TO YOU, FREE OF 
CHARGE, POSTPAID 


REPUBUC 

WHITE WARE 

THE REPUBLIC STAMPING At ENAMELING COMPANY. CANTON, OHIO 


The Republic Stamping & Enameling Company, Canton, Ohio 


50 Union Square 
New York, N. Y. 
Saul Ginaburg 
201 Douglas Bldg. 
Loa Angeles, CaL 
LJ. Vesper 


BRANCH SALES OFFICES: 
3103 L. C. Smith Bldg. 

Seattle, Wash. 

T.D. McLean 
109 New Montgomery Street 
San Francisco, Cal. 

Geo. H. Eckert & Co. 


J 02 Board o! Trade Bldg. 
New Orleans, La. 

B. G. Evans 
1206 Conway Bldg. 
Chicago, III 
B.H. Walsh 


Helping You Increase Sales 


It’s difficult to trim a 
window that will cause 
people to stop and look 
and buy. 

It’s part of our business 
to help you Republic 
dealers sell the goods you 
buy from oiu: jobbers. 

A new and beautiful 
display cut-out showing 
’’SetmUirVilrttrWare’’ 
in use is all ready to add 
the proper pull to your 
window trimming. 

Lithographed in 8 colors; 
size 21* X 37*. 
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Drop Forged. Extra Heavy 
Frame. Protected Spring. 
Absolutely Guaranteed 


The ‘Terfect Handle” 

Registered Trade Mark 

Monkey Wrencli 


The Wrench of unequalled 
strength and simplicity. 
Drop Forged. 


The 

Perfect Handle” 
Pipe Wrench 



THE H.D.SMITH 8. CO. 
•PERFECT HANDLE.” 14 IN 
PATENTED * 


SOLD BY JOBBERS 


THE H. D. SMITH & CO. 


Bootlien Btatea 
SalM BepreseatatlTM: 
JOHN K. WILSON 00.. 

5 Bopkint PL. Balttmore. Md. 


PLANTSVILLE, CONN. 

Sole Manufacturers of "Perfect Handle" 
Products 


Padfle Coast 
Sales BepreientstiTes: 

J. J. BROWN SALES 00.. 

618 Am. Bank Bldg., Lot Anfsltf. CiL 





Holiday shoppers are always looking for new 
ideas for gifts. Make them look at your window and 
come into your store. Fill your store with greens 
and display Disston Tools. There are a score of 
handsome, original, attractive, useful gifts in the 
Disston line that people will buy. Show them—you 
will sell them. 


special leader 

Jor yourJfoliday tmde- 

% AMERICAN BOY SAW 


There is the American Boy Saw for every Ameri¬ 
can boy in the country. There is the famous family 
of Disston Saws, ^ere are smrew-drivers, files, 
trowels, plumbs^ levels, garden tools, etc., useful in 


Feature tlie American Boy Saw. 
It ia a real Diaaton Saw for real 
boya. One aiao—20 Indi; 9-polnt; 
ikew or atraight back blade. Packed 
in apedal holiday box. Jhat the else 
and * *hang* * for boya. Made of the 
famona Dlaaton-made Steel. The 
handaome carred and polished hard¬ 
wood handle ia faatened to the 
blade with three braas aerewai A 
Boy*s Saw for man’a work. A real 
Ohriatmao present with aU-srear- 
round utility as well as fun for 
boys who work with their hands as 
well as their brains. Send for a 
supply of handsome, two • color 
American Boy Saw drculara for use 
in your holiday season mall. 

Address department S. 


every home. 

Give your entire line of tools a Christmas display. 
See that your stock is new and complete. Set out to 
have a tool gift-package opened, np in every home 
Christmas morning! 

Yon will have the Merry Christmas we heartily 
wish yon. 

HENRY DISSTON & SONS, INC. 

PlillsdnpIiia,T7.S.A. 


DISSTON 

SAWS TOOLS FILES 
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All the Features of the Fine^ W ashers 
in This New Low-Priced Voss 


$54.60 

is our dealer price on 
the Electric Model; 

$38.00 

on the Gasoline Model 


You Can 
Reap a Harvest 
of Profits 



Study the specifications of this washer in the illustration and 
compare it with models that sell at a much higher price. Note 
how neatly it is enclosed, and remember it is backed by over 46 
years of experience in washing machine manufacture. 

Think what you can do in your locality with this washer as a 
leader. You can get the bulk of the washing machine business 
both in farm and city homes. 

To please the more fastidious buyers we have the Voss Sea Wave, 
one of the finest Oscillating Cabinet Electric Washers; the Voss 
Triple-Tub Washer, with automatic self draining tubs, as well as 
a complete line of hand and power washers. 



Get Our Dealer or Distributor Proposition 

It offers a real opportunity. Write today 


WESTERN DISTRIBUTORS 
A. A. WILSON, 612 S. Spring St., Los Angeles 
HOLTER HARDWARE 00., Helena^ Mont. 


VOSS BROS. MFC. CO. 


Digitized by 


Google 
















































HARDWARE WORLD 



Hand, Rip and Panel Saws 
Straight or Skew Back 
Wide or Ship Point 

Improved Perfection or 
Old Style Handles 

Only Atkins can supply a wide 
range of popular patterns like the 
above, and for that reason, hard¬ 
ware dealers will find less sales re¬ 
sistance in merchandising them to 
carpenters, farmers, mechanics and 
the home saw user. 

If you are not fully acquainted 
with our line of high grade saws, 
write us for our latest catalog cov¬ 
ering our complete line. Give us a 
trial and it will not be long until 
you are convinced that ATKINS 
SAWS are 

‘The Finest On Earth** 


Free — Atkins Advertising Cata¬ 
log, Atkins How To SeU A Saw 
Book, Atkins Pointers for Hard¬ 
ware Dealers. 


E.C. ATKINS e CO. 

ESTABUSUCO 16B7 THE SnVER STEEL SAW PEOPLE 

Home OfRce and Fhctoiy, INDIANAP0US.IN1HANA 

C«i\aeiMvFWcloiy.HMitf loiv OM«rio 
MacKIm Knife N.Y» 

.5rmmch»» 

Arle^ivre^ N*w OrlMjv* 

M«mpKi» N*wYorkCl^ P^i*. Ftmvc* 

CKicOk^o PDrClcu\d,Oro. N. S.W. 

Miiu\«^ooli* 5ai\fVMU>Uco Vkncouwr, B.C. 
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We Handle the World " 



4X1= HANDLI^ 


^DZE HANDLE. 


piGK HANDLE. 


Look for TD&W 
^ on the head 


Turner, Day & Woolworth Handle Co. Kentucky 

Since 1855 


LOUISVILLE. KY. 
bowling green. KY. 


MANUFACTURING POINTS 

MEMPHIS. TENN. 
NASHVILLE. TENN. 


CAIRO. ILLINOIS 
POTEAU. OKLAHOMA 


Can YOU name all the parts of any handle ? 


Now! You can easily: 


Itav- a.-iNmivm tN hVC 


BA’? ft wodlwortW .'kv 


SLEDG E HAN DLE 
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The First Step 
To a Profitable 
Sale 

Tie this booklet to your counter 


5 


'J UTl 

^ Cl 


MCKINNEY 

Hinges and Butts 
saSl Hardware 

Also door hangers and 
track, door bolts and 
latches, shelf brackets, 
window and screen hard¬ 
ware, cabinet hardware, 
steel door mats and 
wrought specialties. 


MCKINNEY 

I COMPLETE 

GARAGE SETS 


For tys^s cf 
Gn<t*anc*i 

* 

Ato u«« VO rm9T 


T he valuable suggestions 
on garage entrance con¬ 
struction found between the 
covers of a McKinney Book¬ 
let pave the way to many 
profitable sales. This book 
IS designed to show your cus¬ 
tomers the advantages ^ of 
garage doors hung with 
McKinney Garage Sets. 

Tie the book to your 
counter. Let the customer 
find among the various types 
of doors shown, one that fits 
his need. There are swing¬ 
ing, sliding-folding or around- 
the-corner doors for any di¬ 
mension of entrance width or 
space allowance. 


___ * 

With each illustration and 
description of these doors the 
complete set of hardware is 
shown. Also simple working 
plans for the construction of 
the entrance. 

McKinney Complete Sets 
are packed in a single box. 
The customer is sure to get 
every piece of hardware he 
needs. You are saved the 
time and labor of assembling 
hardware. There is complete 
satisfaction in every sale of 
McKinney Complete Sets. 

Write to-day for this book, 
McKinney Complete Garage 
Sets. Ask your jobber for 
the McKinney Set. 


McKinney manufacturing CO., Pittsburgh 

Western Office, Wrigley Bldg., Chicago Export Representadon 

Pacific Coast Representative: JOHN T. ROWNTREE, Inc 
Los Angeles, San Francisco, Seattle, Salt Lake City, Denver 

MCKINNEY 

Complete Gara.de Door Sets 
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Don’t Overstock 

You get the car-load height rate, and keep your stock limits 
where they belong with **K & J** mixed cars 

Perhaps a straight car-load of wheelbarrows is just a little bigger 
stock on this item than you care to put in just at this time. If 
so, don’t do it. 

You can get your car-load freight rate just the same, if you’re 
buying “K & J” Stock. The “K & J” Line offers you a wide 
selection of items, including wheelbarrows, drag scrapers, wheeled 
scrapers, trucks and carts — all these in a wide variety of types 
and sizes. They all can be shipped in mixed car at the car-load 
freight rate. 

Regulate your stock judiciously by specifying just the number of 
each item you think it wise to stock — yet take advantage of the 
car-load freight rate. The minimum car-load weight is 24,000 lbs.— 
an easy figure to reach with the wide “K & J” variety. 

This privilege is one of the ^eat advantages of relying upon a 
source of supply offering a wide and complete line — such as the 
“K & J” Organization. 

THE FOLLOWING WE8TEBN D1STBIBX7TOB8 OABBT ft J’* EQUIPMENT IN 8T00K: 

8cliwftbaclier Hardware Oompany. .Seattle, Wash. Thomson-DUfgs Oompiny.Sacramento, Oal. 

Seattle Hardware Oompany.Seattle, Wash. Oallfomla Hardware Oompany... Los Angeles, Oal. 

Whiton Hardware Oompany.Seattle, Wash. Harper ft Bevnolds Oompany_Los Angeles, OsL 

Poison Implement Oompany.Seattle, Wash. Dneommnn Hardware Oompany. .Los Angeles, OaL 

Hunt ft Mottet Oompany.Tacoma, Wash. Dunham, Oarxlgan ft Hayden..San Frandsco, Oal. 

HoUey-Mason Hardware Oompany, Spokane, Wash. Honeyman Hardware Oompany.Portland, Ore. 

The Salt Lake Hardware Oo., Salt Lake Oity, Utah 


THE KILBOURNE & JACOBS MFC. CO. 



OOLDHBUS, OHIO, D. S. A. 
New York Offices, 120 Broadway 

Conntellont In all parts of ths world 

Western Dlstrlbntors—^Messrs. Hoghson ft Merton, San Francisco — 
Los Angeles — Seattle — Portland 


Our New Catalog 
Soon will be ready 
Get it 











































































HARDWARE WORLD 


WICKWIRE SPENCER 

Everything in wire to be found in the best stocked hardware store is made 
by Wickwire Spencer Steel Corporation. Here is a list of some of the items 
which have Wickwire Spencer quality all the way from the mines to 

finished product: 


Arches, Trellis 

Baskets, Wire 
Bathroom Fixtures 
Bright Wire Goods 

Cloth, Diamond Mesh, Square Mesh, 
Double Crimped 

Cloth, Wire, Brass, Bronse, C<q>per 
Cloth, Wire, for CouToyor Belts and 
Diying Machines 
Cloth, Wire^ Iron and Steel 
Cloth, Wire, Window Screen 
Clothes Line, Wire 
Cord, Sash and Tel^[raph 

Drill Bods, High Speed, Carbon, etc. 

Fence, Chain Link Factory 
Fence Clamps 

Fence, Ornamental Lon Picket 
Fence, Poultry and Babbit 

Flat Cold Boiled steel 

Garment Hangers, Tinned and Enameled 
Gates, Iron Picket and Grille 
Grilles, Wire and Perforated Metal 
Guards, Flower Bed, Lawn Border 
Guards, Fmit Tree 
Guards, Machine, Window, Stall, etc. 

Kitchen Goods, Tinned and Enameled 

Lath, Wire 

Mats, Wire 
Mnsic Wire 

Nails 

Netting, Fish Trap 
Nett^, Glass 
Netting, Locomotive 
Netting, Poultry 

Ornamental Iron and Wire 

Pea Trellis 


Perforated Metals 

Picture Cord 

Pig Iron 

Plant Supports 

Posts, Fence and Rttings 

Poul^ Fence and Netting 

Biddles, Foundry 
Bubbish Burners 

Screens, Bank 

Screens, Mining, Sand, Coal, Gravel 
Screens, Weld^ 

Screw Stock 
Sieves, Wire 
Sifters, Wire 

Springs, Cold and Hot Wound 
Springs, Compression, Extension, 
Tondon,etc. 

Springs, Flat and Bound Wire 

Staples 

Stone Wire 

Stratoht Line Poultry Fence 
Strainers, Conductor Pipe and 
Eaves Trough 

Tacks 

Thimbles, Wire Bope 

Tow Lines, Automobile and Truck 

Tree Guards 

Trellis 

Welded Fabric 
Welded Sheathing 
White Enameled Ctoods 
Wire, Fence 
Wire, Flat Cold Boiled 
Wire Forms 
Wire Goods 

Wire, Low and EQgh Carbon, Bound, FlaA 
and Shaped 
Wire Bods 
Wire Bope 
Wire Bope Fittings 
Wire, Bound and Odd Shaped 


Wickwire Spencer Steel Corporation 

Liggett Building, 42nd St. and Madison Ave., New York 

Worcester Buffalo Detroit Chicago SaaFrand#^ 
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Planes have a place in the home 
You can put them there! 





L-4 /i 





Ik % 

iil 





One of the many 
uses for a 
Sargent Plane 
in the home. 


Sargent Squares 
are of finest steel 
with permanent 
mar kings. 





Think of the number of homes in your neighborhood 
where a reliable plane is frequently needed. Here is a 
fertile market that never has been cultivated. It is ready 
to yield in direct proportion to the attention you give it. 


While many of your customers feel the need 
for this handy tool, few of them know anything 
about planes. “Expensive,” is their first thought. 
“Hard to operate,*' is another. “How to sharpen 
and adjust them,** seems a real problem. 

That’s where you can step in with the Sar¬ 
gent. Price proves Sargent economy. Tell, or 
show if possible, how smoothly it bites into the 
wood. And the auto-set feature, which is sim¬ 
plicity itself, can be convincingly demonstrated. 
Suggest a Sargent Plane for the home to your 
next customer. You’ll appreciate the profits 
from this side of the tool business. 


SARGENT AUTO-SET BENCH PLANES are popu- 
lar with carpenters because of lightness, cutting keen¬ 
ness, rigidity and quick adjustment. Will not chatter 
on the toughest job. Blade may be removed, quickly 
sharpened and replaced without touching adjustment. 

Sargent Steel Framing Squares 

. Complicated figuring on the part of carpenters is 
eliminated. Sargent Squares do the calculating for 
angles and cuts of common, hip, valley, jack and cripple 
rafters. Tables on square are complete, correct, final. 
Five dependable finishes. You can select those preferred 
by your trade. 

To Show the Sargent is to Sell It. 

SARGENT & COMPANY 

Manufacturers 

NEW HAVEN, - - CONN. 

NEWTOBK OHIOAOO 


CONN. 

OHIOAOO 




L. O C K S A N D 


H A R b W A R E 


Digitized by 


Google 


















16 


HARDWARE WORLD 



READY TO GO TO WORK AT ONCE 

**Anchor Brand** 

^^HANDY” HARDWARE ASSORTMENTS 


FOR HARNESS 

AND 

GENERAL 

REPAIRS 


handy hardw ^ a< 
«;«NESSSS£NifAL 


I ! HANDY HARIWABE^ASSORTMENT 
HAj NESSSGENEfiAL REPAIRS 

•« S 


Buckles 


Chain Repair 
Links 


Upholstery 

Nails 


"‘That's just what I wanted hut 
I didn't know where to get it." 

This is an exclamation dealers will hear often 
when they put the new **Anchor Brand** Hardware 
Assortments on their counters. 

The case is desiflrned to be an attention-setter. 

Sales are assured because the contents are selected 
for the purpose of brinsins repair hardware to the 
hands of the people who ne^ it. 


Automobile 
Curtain Fasteners 


Send for Circular 
with complete description 


Sold Thru Leading Jobbers 

MADE ONLY BY 

NORTH & JUDD MANUFACTURING CO 

501 EAST MAIN 8TRE ^T 

NEW BRITAIN, CONNECTICUT 
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Oh Boy—a Real Christmas 

a Remington Rifle 

G et your share of the profitable Christmas business being 
created for Remington Model 24 and Model 12 Rifles. 


Boys* Magazines are carrying, during De¬ 
cember, Remington’s persuasive story of the 
pleasure and satisfaction in a Christmas gift of 
one of these rifles. 

Thousands of boys want them. They’ll not 
be satisfied until they get them. Their parents 
know of this keen desire. Make it easy for the 
parents to buy! 

Display both rifles prominently. Suggest the 
purchase of one whenever a customer is in 
doubt about a Christmas gift for any boy. 
These rifles make fine g^fts for a man, too. 

The New Remington Model 24 is the only 
auto loading rifle chambered for the regular .22 


short cartridges. The Remington Model 12 
Slide Action Repeating Rifle is chambered for 
.22 short, long, and long rifle cartridges. 

They are safe, light weight, beautifully bal¬ 
anced. Solid Breech — completely enclosed. 
Hammerless — no chance to catch hammer in 
clothes, fences or twigs. Take Down—no tools 
needed. Safety Devices—impossible to pull the 
trigger or fire the rifle when the safety is on. 

Sell Remington Cartridges to go with these 
rifles. The Remington .22 Short Smokeless 
Greased Cartridges are recommended for 
Model 24; and the .22 short, long and long 
rifle Lesmok or smokeless for Model 12. 


Rem/n^ton. 

Remington Arms Company, Inc* 

E«tablifhed 1816 

The authority in Firearms, Ammunition and Cutlery 
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STANLEY TOOLS in CHESTS 


<J!nsD3sn^ 

STANUYTOOI^ 


STANLEY TOOLS 


ct^NLEY TOOLSjn 


CHESTS 


M Send for this \ 
^ NEW Set of < 

Tool Chest \ 


6 Cards, each with a specific selling appeal— 
Size isy 2 xisy 2 inches—9 Lithographed Colors 

“His Hobby’’ 

‘ ‘ Christmas Gifts * * 


Doping It Out with Dad 
Pals“ 

Furnishing the Home*' 


If you WILL USE THEM they are yours 
for the asking. Send NOW, so as to 
stimulate your sales of Stanley Tool Chests 


Ask for **Display Set, No. J-7 


THE STANLEY RULE & LEVEL PLANT 

The Stanley Works, New Britain, Conn. 

New York Chicago San Frandaco Los Angelei Seattle 
Manufacturers of Wrought Hardware and Carpenters* Tools 
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THE STANDARD LINE 

OF THE HOUSEFUBNISHINa STOCK 

"STERLING” 

GRAY ENAMELED WARE 

MANUFACTURED ON A HEAVY BASE WITH FINE FINISH 

^‘STERLING” 

WILL PROVE A TRADE BUILDER FOR ANY MERCHANT 


STERLING 


QUALITY 
IN DURABILITY 
APPEARANCE 


BKAMELED WABE 
TIN WABE 
OAliVANIZED WABE 


206-208 Broadway, New. York, N. Y. 


ON EVEBT PIECE 




HARDWARE WORLD 


The Well Known Rope 




Br iBvIuikMi Member 


Embtem of 
I NBINESS CHARACTEI 

HinLtftdm 

0fAtiSMh 

Afodation 

I NAMTHn^ raiia 


Extensive advertising of a 
tangible asset has placed Co¬ 
lumbian Tape-Marked Pure 
Ma^a Rope in the foremost 
ranks of well known prod¬ 
ucts. 

The red, white and blue 
marker in all Columbian 
Tape - Marked Ihu*e Manila 
Rope is evety Cordage user’s 
greatest and most tangible 
asset. Columbian advertis¬ 
ing points out how the user 
can definitely assure himself 
of obtaining a strictly high 
grade rope, positively guar¬ 
anteed by the manufacturer. 
This is by locating the red, 
white and blue Tape-Marker 
bearing the words “Guaran¬ 
teed Rope, made by the Co¬ 
lumbian Rope Co., Auburn, 
N.Y.” 

Mr. Dealer: — Columbian 
Tape • Marked Pure Manila 
Rope, once sold, creates a 
real demand. Are you ready 
to supply the demand in your 
territory? A stock of the 
well knownGuaranteedRope 
will increase yom* Cordage 
sales! 

Write today for catalog of 
Columbian Rope and Com¬ 
mercial Twines. 

CoMlan Rope Gompaiiy 

332-80 Genesee Street 

Auburn, *'The Cordage City” N. Y. 

Braxiches: 

New York Olilcaeo Boeton Houfton 


1 
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U. S, Poultry. Netting 


Capitalize Our Manufacturing Success 
Into Your Dealer*s Profit 

U. 8. Poultry Netting fills that long felt want and need in wire netting. Fenoa-lUco In 
eonstmction principle, it cannot bag or sag; requires neither baseboard nor top rail; requires 
fewer posts and will not narrow when tightly stretched. 

U. 8. Poultry Netting is not a WOVEN but an INTERWOVEN PENCE. Note carofuUy 
the type of twist (a double reinforced joint at each point of intersection, which makes it very 
stiff and rigid.) Through this style of manufacture there is no possibility of long or short 
wires, irregular sise or shape meshes. 

Highly practical for tennis court enclosures, tree guards, trellises, flower bed guards^ 
screen work In motion picture industry, partltlOQ screens in factory stock rooms. Especially 
▼aluable as protection against rabbits and extenslTely used in stucco reinforcing. 

U. 8. Netting is handled by representatlwe Jobbers throughout the country, and is carried 
in stock on the Pacific Coast as foUows: 

MABSHALIr-WEIJiS OOMPAHT, Poxttead. Seitik and Spokana 
MAbSHAI iL-W ELLS OOMPAEY, care De Pne Warebonae Oompany, San Francisco 
llABSHALIr* WELLS OOlCPAET, care Los Angeles Warehouse Oompany, Los Angeleo 
SALT LAKE HABDWAEE CO., Salt Lake City, Utah 
WESTERN METAL A SUPPLY OO., San Diego, OaL 
PBATT-OILBEBT OO., Phoenix, Arisona 

MANUFACTURED EXCLUSIVELY BY 

Indiana Steel & Wire Co,, Muncie Ind, 
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Stop! Look! Think! 


OF THE GBEAT PROFIT IN OUR 
SPECIAL ASSORTMENT OF 

“Elastic” Chair Tips 


eonslstiiig of the most salable and profitable i 
Tls: 

8 Gross Bobber Head Kails. 

5 Gross Bumpers. 

17 Dos. Slotted Screw Tipe. 

3 Dos. Patent Booking Chair Tips. 

4 Dos. Stetson’s Combination Cushion 

Chair Tipe. 





"Elastic” Chair Tips 


Prevent injury to floor and carpet, stop the nolee 
nuisance in the home, the schoolroom, the restaop 
rant, the public hall—wherever wooden chairs are 
moved about on wooden floors, concrete or tiling. 

Their almost universal usefolnees 
and necessity make them most 
profitable sellers — if puOhed. 


’’ELASTIC” CHAIB TIPS 
Order the ’’Elastic” Assort¬ 
ment now—display it—^then 
watch the ’’Elastic” selll 


ELASTIC TIP CO. 

370 Atlantic Ave., Boston, Mass. 




T 
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The only thing 
you need know 
about the quality 
of lamps is the 


name 


TTT 


•JZ, 


It symbolizes 
the standard of 
perfection in 
lamp making 


If your Jobber does not 
sell them — write us 




m 


.-0 


1 I ? I 

, > ' ‘J 


S Save Electric p 

Corporation 




m\ 


615 • 623 Front St., Toledo, Ohio 
220-254 36th St., Brooklyn, N. Y. 

EXECUTIVE OFFICE: TOLEDO, OlflO 

Pacific Coast Ropresentative: 

J. R. O^DONNELL & CO. 

San Francisco Los Angeles 


• “tj 1* i,‘j, V'i‘« 




PiM 


i'j 


riif/! 


‘irlif- 
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No Kitchen 


is complete without this Magnetic Cloth, and as a magic wonder it is de¬ 
manded everywhere. 

It has a hundred every day uses and every woman that enters your 
store is a prospective purchaser. 



Dealers— 

This Magnetic Cloth is one of the most useful domestic helpers ever 
made It instantly removes Grease, Burned Foods and all dirts from all 
kitchen ware. Also cleans Vegetables, such as new potatoes, sweet po¬ 
tatoes, carrots, parsnips, etc. And for cleaning Bath Room furms gs i 
has no equal. 

Its sale brings you a good profit. 

If your Jobber cannot supply you, write today for a trial gross 

BiAKUTAOTUBED BY 

John W. Gotlschalk Mfg. Co. 


LEHIGH AVE. AND MASCHER ST. 


PHILADELPHIA PA- 


McDONAIJ> * MNTOBTH, Pacific Coast Bopreaentatives, 739 CaU BuUdlng, San Franclaco 
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Buffalo Mo. 4B Punch and Shear 

Made with one piece Armor 
Plate ’ ’ frame. Laroe capacity 
and relatively light weight. 
Powerful leverage makes work 
easy. 

Will punch cut 1" 

rounds, flats. 

Shipping weight, 400 pounds. 


Forges 

Drills 

Punches 

Shears 

Bonding Machines 
Tire Setters 
Woodworkers 
Blowers 
Exhaust Fans 
and 

Ventilating Apparatus 

Write Dept. 37 



Buffalo No. 418 Post Drill 
A very efficient hand power 
post drill. Just the tool for 
blacksmiths and general repair 
shops. Every farmer who does his 
own repair work can find many 
uses for this equipment. Will 
drill up to IW* with small effort. 


BUFFALO FORGE COMPANY - Buffalo, New York 


N'li I||I| l|l|ll!ri|l|.! 


' I'Hjii M l li IIIHI li|H|li 


Still the Demand Increases for the Genuine 

"PHILADELPHIA 


99 



LAWN MOWERS 

for the reason they have given entire satisfaction for over 
fifty-three years to thousands of users throughout this 
country and abroad. They are a goodwill asset to any stock 
and a high grade house cannot afford to be without GENU¬ 
INE PHILADELPHIA Mowers, made in 18 Styles Hand, 
4 Styles Horse and 3 Styles Motor. 


SEND FOB CATALOG AlID 
DISCOUNTS NOW 


Motor Mowers are becoming more popular each season as great 
time and labor savers for Parks, Cemeteries, Golf Courses and 
large Estates and, like our Hand and Horse Mowers, the Genu¬ 
ine “PHILADELPHIA" are the very finest that can be produced. 

THE PHILADELPHIA LAWN MOWER CO. 

31st and Oliestnut Street, Philadelphia, Pa. 

HAVEN k HAVEN, 608 Missloii Street, San Francisco Oallfomla Selllnc Amenta 



Style K — Plain or Boiler Bearings - 
Five Blades, 
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AMERICAN 

Galvanized Steel 

FENCE 
POSTS 

For use 
with wire 
fence of 
all kinds 

20 YEARS OP ACTUAL SERVICE IS CONVINCING 
PROOF OP THE LASTING QUALITY OP 
OUR GALVANIZED POST 

EVERY ROD OF FENCE REQUIRES A POST 

United States Steel Products Co. 

Rialto Building, .... SAK FBAK0I8OO, OAl.. 
Jackson St and Oontnl Ave. LOS AKOBLE8, OAL. 

Sixth and Alder Sts..PORTLAND, ORE. 

4th Avenne South and Oonn St SEATTLE^ WASH. 
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Square Deal Fence 


It is cry from that first single rod made 

by hand in this little shop, over 33 years 
ago, to today’s million«rods «ofr ^Square* 
I^”«fence*a*montfau 

Almost a million rods of service to the 
hmer — a million rods of profit to the 
dealer — pass through this factory each 
twenty^six full working days* 

Into that first rod we built our ideas and 
ideals of quality* So clear and paramount 
was this purpose that some of the fence 
built that first year is still in active service* 

And, if such a thing is possible, this ideal 
of quality is stronger, sounder, more fund^ 
amental today than ever before* 

In our offices, shops and mills you can feel 
it; in our product you can see it—every 
place where fence is used* 

Quality is the one thing that has made this 
one of the largest and foremost independent 
steel and wire mills in the country today. 

« « « « 

So, where is your store? It may be in a 
town where this quality fence is not now 
sold. If so, write us for interesting books 
that tell how steel is made and many other 
good things that eve^ fence dealer should 
know, including ‘‘freight allowed’’ prices. 

KEYSTONE STEEL &. WIRE CO. 

Peoria, Illinois 

Makers of fence, nails, barbed wire, 
steel posts, gates, ornamental fence; 
ingots, billets, rods, etc., etc. 

Pacific Coast Representative: 

E. E. BROWN, 686 Mariposa Ave., Oakland, CaL 
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So. 100 


Efficient Sprinklers 

Thompson’s fifteen different and distinct 
types of sprinklers are the result of fifteen 
years in experimenting with the control and 
distribution of water. They are each made 
to fill a demand. To carry in stock the full 
line would eliminate the necessity of buying 
any others. The continued increase in de¬ 
mand proves they are practical for use 
wherever the maximum of water distribution 
is desired. Order from your jobber now. 
Descriptive folder sent upon request. 


Thompson Manufacturing Co. 

2468 East 8th St., - Los Angeles 



Ko. 70 



Ho. ISO 
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Galvanized Ware 
Quality Built 




The appearance of Boyco Galvanized Ware 
is indicative of its quality throughout. 

Boyco Galvanized products are made from 
black-sheets and are hot-galvanized after 
all construction is complete. Thus, none 
of the protective coating is broken, 
cracked or chipped off to invite rust or 
corrosion. 

There is longer life in ware that is quality- 
built through the Boyco process because 
Boyco Engineers have not only selected 
the finest material but have reinforced 
these products at every point. 

Strength and durability are the dominant 
features which are instantly recognizable 
in Boyco Galvanized Ware. Note the 
highly finished spangled surface. 

Compare Boyco Ware with ordinary ware. 
The sturdy and attractive appearance to¬ 
gether with the high-grade workmanship 
will -convince you of Boyco superiority. 



Boyle Manufacturing Company 

Los Angeles, California 
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BALDWIN 

DRY AIR 

REFRIGERATORS 

K O L D 
LEAN 
I N D 

Listen to This One! 

From One of Our Customers 
One of the Invariable Besnlte 

Possibly you will recall building for Wbiteface 
Inn this summer a cooler with space for crushed 
ice in the back of same. It was so satisfactory 
that I am desirous of installing a similar cooler 
here, but I left -Wbiteface Inn without taking the 
dimensions and as I desired to have same in a 
certain place here, could I trouble you to send tne 
the outside dimensions of the one referred to 
above f 


If you want an agency that makes 
little work, good profits and will 
grow, spend a cent for our catalog. 



The Baldwin Refrigerator 
Company 

Burlington, Vermont 

Stock Carried by HEYMAN• WEIL CO^ San FrancUco, CaL 

O. H. 8MITH| Westamnapraaentative 
817 South Saint Andrawa Place Los Angales, Oalif. 
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ALL THAT THE NAME IMPUES 



^ Mark 


G2U'b2ige Cans 

Made in Both Plain and Corrugated 

It’s easy to point out the superiority of 
Madewell Garbage Cans to your customers: 

1. Deep drawn tight-fitting cover. 

2. Galvanized reinforcing wire around the 
top. 

3. 26-gauge body with heavy reinforcing 
swedge. 

4. Vent holes, allowing free circulation 
under can. 

5. Galvanized handles that fit the hand. 

6. Heavy leak-proof bottom. 

Writm for Now Folder which deecrihes the cane in detail 

The Madmen Une is a PROnTABLE UNE FOR YOU 


Camp Cooker 
Set Up 


Oamp Oooker Closed 


Order Through Tour Jobber or Write Us if He Can’t Supply You 

KUDEWELL PIPE & CULVERT WORKS L 12tt St asd 2Stli ilve., OaUiwd, Cal 


^ if if a 


diniKi. 


if 9 well made 
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THE TRITCH HARDWARE COMPANY 




i*f Jjiii 


The 

Beautiful 

MANNING- 

BOWMAN 

Line 


could be greatly cheapened 
without danger of its falling 
into the mediocre class, but 
that experiment has never 
been tried. 


MERCHANTS OF THE 
ROCKY MOUNTAIN 
WEST 

are finding our complete 
stock of this builder of solid 
good will a mighty good one 
upon which to draw. 
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Moulding the Minds of Millions 








































FARMER 




pNSYLVANIj^ . 
-£FARMt:R 






diide: 


CALIFORNIA 

CULTIVATOR 


Moulding the Minds 
of Millions 

T here are manygooJ things that compara- 
tiv^ely few people know about—things that 
have withstood the tests of Time and Usage. 
Most frequently this condition is due to the 
maker’s lack of appreciation of the true value of 
his product. In a few instances it is intentional. 

For more than ten years, information concerning the 
[ Lorain High Speed Oil Burner has been purposely with- 
\ held from the general public because American Stove 
\ Company was determined to await the day when it 
could offer buyers an Oil Burner, the superlative merits 
of which had been proved beyond all doubt. 

Today, with more than 600,000 burners of this type 
giving satisfactory service (many of them for the entire 
period of ten years), American Stove Company is ready 
to announce a national advertising campaign that will 
tell America’s millions the surpassing advantages of 
the Lorain High Speed Oil Burner. 

During 1923 nearly 100,000,000 copies of the publica¬ 
tions, illustrated on this and the preceding page, will 
contain advertisements of this remarkable oil burner. 

The influence of this gigantic campaign will be felt / 
wherever oil cook stoves are sold or used. It is for you to f 
decide whether or not you will participate in the profits 
I which must accrue to every dealer who sells the prod¬ 
ucts of American Stove Company—the World’s largest 
manufacturers of cooking appliances. 

AMERICAN STOVE COMPANY 

ST. LOUIS MISSOURI 


F arjnlife 


LOOK FOR THE 


RED WHEEL 


LORAIN 

HIGH SPEED 

OIL BURNER 
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KINGf.'’c^.i=CO. BRUSHES 


•3 FIRST ST. D0U6US 4112 

SAN FRANCISCO 
CALIF. 


WHOLESALE EXCLUSIVELY 

FOR EVERY PURPOSE 


L^UARANTEED^ 

^MfANYTHiHGl 


SINCE iSSi 


Twenty yean ago we began to bear abont * *8et in Bnbber’ ’ Brnahee. Ten yean 
ago they were greatly in demand on accoimt of their superiority over the old Cement- 
Olue and Pitch Set Brashes, as the **Kant-Kum-Ont*’ was a great improvement over 
the old settings. 

But constant use has demonstrated that in vulcanising the rubber with sufficient 
beat for the required time, that the bristles could not stand the heat and retain their 
elasticity, as the natural oil of the bristle was all baked out^ leaving the bristle dry, 
brittle and lifeless. 

KING COLE BRUSHES Foss-sET 

are not burned life less. The natur al life an d flexibility of the bristle is retained and 
are **OXJABANTEED for use in ANYTHING," a guarantee never before put on any 
bnuOi in any setting by any manufacturer. They are "GUABANTEED" hy one of 
the oldest and best brush manufacturers in the "WOBU>" and will be sent to any 
responsible and legitimate merchant "Parcbl Post Paid" by "KING OGEE BBUSH 
OO., INO.’* If not satisfactory, either before or after using, you can return via 
Parcel Post at my expense. 


BETTER 

BRUSHES 




BIGGER 

VALUES 


Mr. Hardware 
Jobber! 

You can increase 
your earnings 
by handling the 
right line of Sole 
Leather 

TAPS, STRIPS, SQUARES and BLOCKS 

Write iof Latm$t Marimt QaoiaHont 

6. A* SHOEMAKER, A93 Missioa St, Sas Frasdsco, Cat 



COLDWELL Lawn Mowers 

OOLDWELL QUALITY HAS STOOD 

THE TEST OF 60 YEARS 



3 Sizes 

4 Kinds 



The New Imperial High Wheel Hyatt 
Roller Bearing Lawn Mower — Lightest 
running and most durable. 

DEALERS: DO NOT FORGET TO 
INCLUDE THE IMPERIAL IN 
YOUR ORDERS. 

Complete stock of Hand, Horse, Power 
Mowers and repairs for the same carried 
in San Francisco. 

H. V. Garter Motor Company 

Distributors 

62 Beale Street, San Francisco 
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General Machinery & 
Supply Company 

Including additions we are now making 
to our stock we will shortly have on hand 
a complete supply of General Hardware 
and Tools for all classes of trade. At 
present we carry one of the most complete 
stocks in San Francisco and are head¬ 
quarters for — 

MACHINISTS AND MACHINE SHOP 
SUPPLIES 

CONTRACTORS’ EQUIPMENT 
VALVES, PIPE AND FITTINGS 
HANDLES, SHOVELS AND WASTE 
BELTING AND PACKING 

GENERAL MAOHINEBY St SUPPLY 
COMPANY 
39 Sterenson Street 
San Francisco, California 


WATER SYSTEMS 


FULLER 

W JOHNSON 
I ENGINES 

I 

f HOOSIER 
, J PUMPS 

PAOIFIO PUMP a SUPPLY GO. 

853 Folsom Street 
San Francisco, California 
Sole Distributors 


THERE ARE MANY REASONS 

For the Continued and Increased Growth of Our Trade 


If yon are one of 
onr cnatomera you 
know them. 

If yon are not one 
we want the (q>por- 
tnnity of showing 
you why it will be 
to your interest to 
send us your orders 
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Mr« Dealer: 


November 7th, 1922 


Behold my Xmas window trade getter. 

You will note from the above out that I am here to help 
sell goods of utility and usefulness for the Xmas holidays. 

I have congregated a family of staples and have placed 
over same a coat of Xmas cheer that can be used during the 
Holidays. If I should happen to remain unsold, discard my 
Xmas covering and place me back In your regular stock. Avail 
yourself of this opportunity and have me on display not later 
than the first of December. 


I am working for DUNHAM, CARRIGAN & HAYDEN CO., Of San 
Francisco who can furmlsh you. In ornamental gift boxes, at 
no additional cost, their full line of celebrated brand of 
CLEAN CUT TOOLS and from this line I have selected what I 
consider a very effective window display as Illustrated 
above, consisting of one each of the following: 


No. 

511^ Clean Cut Nall Hammer 
568 Clean Cut Ball Pein Hammer 
232 Clean Cut Broad Hatchet 
80 Clean Cut 26-ln. 7 pt. Hand Saw 


No. 

610 Clean Cut Ratchet Brace 
01009 Clean Cut Set Auger Bits 
10 Clean Cut Tinners' Snips 
112 Clean Cut Expansive Bits 


No. 1000 Clean Cut 8 In. Klein's Pattern Pliers 
No. 314 Clean Cut Stlllson Pattern Pipe Wrench 

Yours for a Merry and Prosperous Christmas 


Dunham, Carrigan & Hayden Co. 


San Francisco, Calif. 
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Giant KEROGAS Burner 

On MANDO Oil Staves 

THE FRAME OF THIS STOVE IS A NEW DESIGN 

SHOW THEM —AND THE SALE IS MADE 

THE GIANT KEROGAS BURNER STOVE IS MADE IN TWO, 
THREE, FOUR AND FIVE BURNERS. ONE GIANT BURNER 

MOUNTED ON EACH STOVE. 



Mando 

Oil 

Stoves 


; ■ 3 :;- ^ l 



FEATURES YOU MUST 
NOT OVERLOOK 

Bamer — Wonderful Patented KEROGAS 
Burner. Made of jconuine braai. drawn 
out of one piece. Leak-proof and rust¬ 
proof. Burns gas—400 fcallons of air with 
every gallon of oil. 

Burner Drum — Generates Gas. Extracts 
the maximum amount of gas from the oil 
and mixes it with the proper amount of 
air. Causes the stove to hum like a gas 
range—not like a lamp. 

Wick Bailing Device —Has two cog wheels 
with three points of support for the stem. 
It grips the wick carrier at all times. 

Wick Regulator — Makes stove as easy to 
operate as a gas range. Saves dollars in 
wicks and oil. 

Square Grates — Give 80% more heating 
surface. 

Full Cabinet Back — Prevents false drafts 
from reaching the flame. Permits use of 
the stove outdoors. 

Brass Sub-tank — Under kerosene fount. 
Made of brass—no danger of rusting. 

Iiower Shelf — Convenient for pots, pans 
and kettles. 


KEROGAS Portable Ovens 

RELIABLE AS A RANGE OVEN 

K EROGAS Portable Ovens insure the user 
satisfying results in baking and roasting 
when used on gas, gasoline or kerosene oil 
stoves—they’re as reliable as a range oven. 
Thousands are in use providing pleasing serv¬ 
ice day after day. 

These Portable Ovens are the best built 
throughout. Only first-class materials are used 
in their construction. They are made of high 
grade blue steel, the better ^ades of ovens 
being asbestos lined in addition to the sides 
being full tin lined. 


Write for Prices and Special Catalogue 


MANGRUM & OTTER, Inc 

827-831 Mission Street, San Francisco 


'* lilllllllHIIItIHIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIN linil H I 11 li illlll I u i nllll'llllllllllllllll II lUlllllllit ' i{ij|}| 
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Three Strand 
Stock Rope 


White Sisal 
Sisal 


PURE MANILAS- 

Cloverleaf Brand 
Seaport Brand 

Beg. U. S. Fat. Off. 


Unexcelled for 
General Usage 


Cloverleaf Manila Hay 
Stacking Rope 

“Red Thread” 4 Strand 

Beg. U. 8. Pat. Off. 

Specially constructed to give the longest 
life on the hay fork 


Broncho Brand” Red Thread 

Beg. V. 8. Pat. Off. 

4 Strand Lariat Pure Manila 

KNOWS NO COMPETITION 


MANUFACTURED BY 


Seattle, Washington 


Portland, Oregon 
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<Qehco^ 

LEWISTON, IDAHO 

BELTING 

PACKING 

MILL AND MILL SUPPLIES 
WAGON WOOD STOCK 
AUTO SUPPLIES 
IRON AND STEEL 
BUILDERS’ HARDWARE 
STOVES 

TEN AND ENAMEL WARE 
SPORTING GOODS 


SUNBEAM 

PIPE and PIPELESS 


FURNACES 

— FOX SUNBEAM — 

Saves Fuel 
Gives Uniform Heat 
Is Economical 

Burns Wood, Coal or Briquets 
No Worry 
Built to Last 

Answer—Money Saved 

Honeyman Hardware Co. 

Distributors 

Park and Glisan Streets 
PORTLAND^ OREGON 


A. M. HOLTER 

Hardware Company 


Helena, Montana 


HOLIER 

Hardware Company 

SPOKANE, WASH. 


Bstahlisked 1S67 


WHOLESALE 

Shelf and Heavy Hardware 
Blacksmith Supplies 
Sporting Goods 
Automobile Accessories 


WHOLESALE 

ONLY 

Auto Accessories 


Plymouth Rope 
Antomatio Washers 
Sargent Hardware 
Acme Paints 
Rawlings Sporting 
Goods 

Ideal Fumaoes 
South Bend 
Malleable Ranges 


Ideal Heaters 
Mill, Mining and 
Logging Supplies 
Tiger Bed SpthigB 
Wetter Stoves and 
Ranges 

Monamobile Oil 
and Greases 


PrompU Courteous Service 
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I the best known 

.\^ HARDWARE 

trade mark in the 

INTERMOUNTAIN 
r WEST 

General Hardware 
Automobile Accessories 
House Furnishings 
Sporting Goods 
Cutlery and Tools 
Congoleum 

EXCLUSIVE niSTBIBUTOBS OF 

SONORA PHONOGRAPHS 
FLORENCE OIL COOK STOVES 
HOMAKER and VICTORY FURNACES 
UNIVERSAL ELECTRIC APPLIANCES 


Wholesalers 


Jobbers 


Strevell-Paterson Hardware 
Company 

8A1.T LAKE OITT, UTAH 


The 

Schaw - Batcher Co. 

SACRAMENTO, CAL. 


WE OFFER YOU 


Hardware 

Tinware 

Enamelware 

Ammunition 

Builders* 

Hardware 


OF 

DEPENDABLE 

QUALITY 


PROMPT AND EFFICIENT SERVICE 


Stove Repairs and 
Waterfronts 

DIRECT FROM THE MANUFACTURER 
TO YOU 

Complete stock of Standard Parts made 
from our own PATTERNS at our 
own FOUNDRY 

This is why we can offer you 





8TOVK nCMta SERVICe 

Largest Stove Bepalr Honse in the Northwest 

SPOKANE STOVE & FURNACE 
REPAIR WORKS 

912-914-916 First Avenue, Spokane, Washington 


Complete 

Stove Repair Service 

REPAIRS: Nearly 20 years experience 
in handling stove and furnace repairs for 
Northwest Merchants. 

COMPLETE STOCK of repair parts. 

PLATING: Nickel, gold, silver and 
copper plating—All finishes. 

Galvanizing—Oxidizing 

Let us handle this department of your 
business to show you a profit. 

Mail orders filled promptly. 


MYER S. RUBENS 

JOBBBBS — WHOI^SAIaEBS 
1009 W. First Avenue - Spokane, Washington 
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Do You Want to See 
Some Enthusiasm ? 

Show a man who has always used the 
old style frame the new Starrett Pistol 
Grip Adjustable Hacksaw Frame. 
Watch him balance it in his hand—test 
the perfect “hang’’ and look over the 
improvements of this new frame. 

Show him that any blade from 8 to 12 
inches can be used and set to cut in 
four different directions without remov¬ 
ing the wing nut. Show him how the 
constant tension on the bolts holds the 
blade and how easy it is to change 
blades because of the positive adjust¬ 
ment on the tubular back. 

See what he has to say about the hard 
rubber checked handle—the steam line 
design and the general finish of the 
new No. 169. You’ll enjoy watching 
him sell himself. 

Write for Catalog No. 22 “B. P.” and 
the Supplement describing the new 
Starrett Tools. 

THE L. S. STARRETT CO. 

The World’s Greatest Toolmakers 
Manufacturers of Hacksaws Unexcelled 
ATHOL, MASS. 



TRADE (CHICAG0) »»» 
SPRING HINGES 

Appearance—Economy 
—Durability 

The 

“Ajax” 



In the “Ajax” we offer a 
Spring Pivot - Hinge with Ball 
Bearings at the top of the Hinge, 
away from dust and moisture. 

Alignment Device that is easily 
accessible. 

Boiler Bearings for the piston, 
to overcome friction. 

Tension Adjustment for tem¬ 
pered steel wire spring. 

Durability, Economy and Ap¬ 
pearance, backed by our BEPU- 
TATION. 

Send for Catalog W 39. 


Chicago Spring CompsuiiK 

OHIOAGO NEW TOBK 
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Keep Your Dollars Working! 

Order often from our well selected 
lines of hi^h class merchandise and 
insure quick and profitable 
turnover 

Our Service is Unexcelled 

Send us your orders today and let 
us prove our ability to serve you 


Sals Lake City 
Utah 


The ^alf Lake 

^ cfiardH 


cHardware Go. 


PoeaMlo 

TH«hn 


EVEBYTHlNa IN HABDWABE 


GARDEN HOSE 



WBITE FOB CATAliOaUE AND PBICES 


Goodyear Rubber Company 

B. H. PEASE, Prert. J. A. SHEPPABD, Vice-Prest. H. B. PEASE, JB., Treas. C.P.BUNTON,S«cy. 
639 lUaBlon Street Noe. 61, 63, 65, 67 Fonrth St, ft P&m ft> 

SAN FBANOISOO, OAL. POBTLAND, OBIOON 

GOODS SOLD TO THE TBADE ONLY 


Digitized by 


Google 

















December, igs- 


HARDWARE WORLD 


37 





-4 


NAIL SETS 
GIMLETS 


SCREW DRIVERS 
GOUGES 


New York Office: 28 Warren Street 

WE WEBE AWABDEB THE MEDAli OF HONOB ON ME0HANI08’ TOOLS AT THE PANAMA- 

FAOIFIO EXPOSITION 

Sold by THOMSON-DIGGS COMPANY, Sacramento, California 


See the “NEW DUMACO ” 

HOSE NOZZLE 

Before Placing Your Order for Next Season 

Mmjjjaj^ Yoq more garden hose nozzles this coming season than yon 

ever sold before. The “NEW DUMACO” will do it for you. 

W -and WHY? Usten: 

H In construction it is the latest thing. It is manufactured out of solid 

m brass rod, fine grained brass casting, and a specially improved paddng 

li that makes leakage absolutely impossible. 

V In operation it is simplicity itself. One turn, and you have a straight 

I flow; another, and there is a fine spray; a third, and the water is shut 

off—instantly. The stream is longer and the spray finer than in any 
other nozzle sold. 

V Each NOZZLE is factory-tested and fully guaranteed. 

In price, it is right, and the most profitable for you to handle. We 
sell it much lower than any other is offered. 

^ ORDEB FROM YOUR JOBBER OR WRITE US DIRECT 

The Durst Manufacturing Co., Inc, 


San Frandaco PhUadalphia 

109 Ntw Montgomarj 19 Soiitli SaTanth Si. 


New York 
119 Okambara Si. 


Saaiile 

L. 0. Smltk Bldg. 


Loa Ancalaa 
201 IkmSaaUdg. 
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TRIMO Economies 


Txiino Plpa Wreooli, 8 liiM 


Trimo Motktj Wrench, 7 ilscs 



Trimo Pipe OnUer, S diet 


^ WITH FLAT-LINK OH CABLE CHAIN 

Trimo Ohein Wrench 
BUht dsee, teke pipe to 16* 


Shop, Home and Farm 

These Four Tools Have the 

Quality TRIMO Mark 

The right material is in them. The best 
possible design is in them. Every TRDfO 
operating convenience is in them — and 
every feature of economy. 

TRIMO users buy for long service. 

Buy of your dealer or unite 

Trimont Manufacturing Company 

Bozbnry (Boston), Mass. 


Coe’s Key-Model 

The Recognized Standard Heavy Duty Wrench 


This especially constructed adjustable 
wrench was created to withstand the un¬ 
usually tough treatment accompanying use 
in boiler and engine rooms, in refrigerating 
plants and railway shops, on structural work 
and pipe lines.— 


Jaw capacities as follows: 

28 In. opens 6V^ In. 

36 In. opens 6^ In. 

48 in. opens OVi In. 

The 72, opening 12^ in., is finished cm 
special order only — 

You not only have plenty of prospects 


Unlike chain tongs and pipe wrenches — within your reach — but they Ve easy to sell 
the Key-Model will not batter or jam the nut. with the Coes. 

Keep Supplied thin yonr Jobber 


COES WRENCH CO. 


ESTABLISHED 18«1 IN 

WORCESTER, MASS. 


89 Murray St., N«w York 


AOBKTS 

FaeUle Ooaat Afents 
John H. Graham k Oo. 

268 Markot BL. San Franefaeo 


John H. Orakam k Oo. 
US Ohamban St., Hav Toik 
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^ Quikwerk Tools 

'T'HE name QUIKWERK 
- ■■• stamped on any forged hand 

k tool is recognized instantly and 
m everywhere as a ma rk of quality. 
M The Warren QUIKWERK line 
includes hammers, sledges, hoes, 
I mattocks, picks, tongs, wedges, 

I blacksmith tools, track tools and 

I many others. 

X 1**11 your Jobber you want the 

^ ^ ^ QUIKWERK kind 

THE WARREN TOOL & FORGE CO. 

261 Griswold Street, Warren, Ohio 


This Man Says — 

DEAR SIRS; 

The ‘‘UTTLE GIANT’' Pipe Wrench you make 
surely is the best I have seen as yet. I sold two 14" 
ones to an electrician who told me the other day he 
would not take $100.00 for them if he couldn’t get 
any more. One man said they looked weak, so I 
handed him a 10" one with a piece of pipe to put 
on the handle and told him to break it. He tried, 
but I still have the wrench and also sold him one. 

Yours very truly, 

(Signed): P. W. MEBRIAM. 

HAVE YOU ORDERED YOUR STOCK YET? 

Atk Your Regular Jobber for PrieoM 






BURNT IVORY BRAND SECOND GROWTH HICKORY 

Az 6, Pick, Sledge, Hatehet, Hammer and all Mining Tool Handles. Known everywhere as the Beet. 
IVORY HANDLE OOMPANT Hope^ Arkaasae 


Digitized by 


Google 
































HARDWARE WORLD 





1 


MECHANICS’ TOOLS 
TAPES - RULES 

PROGRESSIVE LINES 


Spaeify /unoH 

S«iid for Catatos 


SAGINAW, MICHIGAN 
NEW YORK 


PHOENIX 


HORSE AND MULE SHOES 
and BULL DOG TOE CALKS 


BEST IN THE WORLD 

Phoonlx SIMM ar« Kopt In Stock by tho Following HonsM 


Albuquerque, New Mexico.J. Korber b Oo. 

Boise, IdsliO.Kortlirop Hardware Oo. 

Butte, Montajia.Montana Hardware Oo. 

Denver, Oolorado_Moore Hardware U Iron Oo. 

El Paso, Texas.Momsen-Dunnegan-Byan Oo. 

Fresno, Oalifomla.Inland Iron Oo. 

Ha:mllton, Montana_Tlie Valley Mercantile Oo. 

Los Angles—W. T. McFie Supply Oompany 
Percival Iron Oompany 
Waterhouse A Lester Oompany 
Oakland, Oal.. .Western Heavy Hdwe. k Iron Oo. 
Ogden, Utah.Oeo. A. Lowe Oompany 

Phoenix, Arizona— 

Palace Hardware A Arms Oo. 

Arizona Hardware A Supply Oo. 


Portland, Oregon- 

Northwestern Hardware A Steel Oo. 

J. E. Haseltlne Oompany 

Pocatello, Idaho.. .Salt Lake Hardware Oompany 

Sacramento, Oallf.Schaw-Batcher Co. 

San Francisco, Oallf.— 

Holt Bros. 

Scovel Iron Store Oompany 
Spotswood-Helfer Oompai^ 

Tayler A Spotswood Oompany 
Waterhouse A Lester Oompany 
Salt Lake Olty, Utah... .Salt Lake Hardware Go. 

Seattle, Washington.Gray Brothers 

Stockton, Oallf.Hlckenbotham Brothm 

Tacoma, VTashington.VTest Ooast 8te^ Oo. 

Tucson, Arlz.Albert Stelnfeld A Oo. 


MANUFAOTUBED BY 


PHOENIX HORSE SHOE CO. 

Largest Hotm Shoe Manufacturers in the World 

BOIXINO MTT.TA and FAOTOBIE8 JOIZJST, TTJfc, POTTGBXEBPBIB, ! 
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A New Display 

The DB7 Display Card illustrated 
above is printed in two colors, purple 
and white, measures S^^xll inches and 
is equipped with a lock easel back 
which prevents it falling over on the 
counter or a glass show case. 

There are six of the No. L25 Thin 
Straight Nose Pliers mounted securely 
on a card by means of clips. 

Short paragraphs printed on the card 
call attention to various uses of the tool 
and suggest the purchase. 

The high grade nickel finish against 
the purple backg^und makes an at¬ 
tractive display which is bound to catch 
the eye and will sell the tools as we have 
demonstrated by thousands of similar 
cards which we have furnished dealers 
in the past. 

The DB7 assortment consists of the 
display card described, the six No. L25 
five inch Thin Straight Nose pliers 
which are mounted on the card and six 
No. L26 six inch Thin Straight Nose 
Pliers which are packed in individual 
cartons. 

It is furnished at the regular price of 
the tools only. 

Your Jobber Has It 

CRESCENT TOOL CO. 

JAMESTOWN, N. 7. 


G O ODELL- 
PRATT 


ySO^^OODTOOj^ 

All-Steel 
Mitre Boxes 



Goodell-Pratt all-steel Mitre Boxes 
are selling freely because they are made 
to give real service, and good mechanics 
know that they can rely upon them for 
a lifetime of accurate use. 

Built Like a Bridge 

The base of each Mitre Box is made 
of heavy steel, strongly reinforced and 
welded at every joint. Each box has all 
special features generally found on a 
high-grrade Mitre Box. 

Made Accurately 
And Will Stay Accurate 



Goodell-Pratt Company 



OBESNFISLD, MA88,U. S.A. 


Digitized by v^ooQle 

















HARDWARE WORLD 


“Sterling” 


Hard 



TUNGSTEN STEEL 


Flexible 


HACK SAW BLADES 

Many years of personal oaretaking attention to mannfactnring details have prodaeed 
in STERLING Blades a catting tool of onquestioned merit. 

We claim Endurance — Dependability — Fast Catting — Long Life — Satisfaction 
to Dealers and Consomers. 

Users declare that oar slogan—^"They don't Scratch, They Cat"—^tells the story. 
SOLD THROUGH JOBBERS ONLY. 

CORRESPONDENCE RESPECTFULLY SOLICITED 

DIAMOND SAW A STAMPING WORKS, BUFFALO, NEW YORK 

CALDWELL SALES COMPANY 

Lachmaa BaRding, Bo<nn 821, 417 Market Street, Saa Fraaolaoo, OaL 

Ezelastve FseUle StafeM Bep r aw n ts t lve s 



Champion Blowers, Forges, Drills and Scrmi 



No. 401. Birot FoTg9 


No. 60. (Riam- 
pion Oao>Firo 
VariabloBMod 
EloetrioBlook- 
smith Blower. 



Screw Plates in Four Stfles,Ontting up to V/%* 
CfOAMFlON TOOLS, Built for Serrico 

CARRIED IN STOCK AND DISTRIBUTED 
BY ALL THE LEADING JOBBERS 
Write for Our 350 Page Catalog 

CHAMPION BLOWEB & FORGE 00. 

Lancaster, Pa., U. 8. A. 
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HELLER’S 

Simple System Hardware Store Shelving 

FOR 

SERVICE DURABILITY ECONOMY 

CONVENIENT LENGTHS WILL 



EASILY INSTALLED 


Protect the stock 

Prevent losses 
Increase sales 

Add new customers 
and hold them 

Add prestige to 
your store 

■ 

■ ■ 

Catalog No. 26-H 

has just come off 

the press 

■ ■ 

■ 

Write for your copy 
to^y 


Main Office and Factory: Pacific Coast Bepresentative: 

W.O.HELLEBftOO., E.B.BEOK, 

Montpelier, Ohio 17 l^pear St, Su Fiandaco, OoL 




WM. H. OTTEMILLER CO., York, Pa. 
Minifactirers of Cap aid Sit Scraws, Senw Maeklii Work 

REPRESENTATIVES 

Omer Cox, Atlas Building, San Francisco, California 
Sands A Cox. San Fernando Building, Los Angeles, California 
Strimple A Cox, L. C. Smith Building, Seattle. Washinijlon 
Taylor, Youngs A Cox, 553 Hollywood Ave., Salt Lake City 
Taylor, Youngs A Cox, 728 Colorado Building. Denyer, Colorado 
Strimple A Cox, Corbett Building, Portland, Oregon 
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“Pittsburgh Perfecf’ 

Electrically Welded 

Poultry and Garden Fencing 

A popular fencing among poultry 
raisers. Neat appearance and light 
weight are combined with strength 
and durability. No top rails or bottom 
boards are necessary. 

This fencing will w i n friends 
among your customers, and develop 
profitable sales for you. Made in several 
styles from our own Open Hearth Steel, and every 

rc^ guaranteed. 

Write for Catalog 


SPAONGBOWtEN 



Hk 

!■ 


sssSSSiiiSS 





Pittsburgh Steel Company 

OENERAI* OFFICES: PZTTSBX7BOH, PA. 

Pacific Coast Office 

359-363 Monadnock Bldg., San Francisco, OaL 

Distributora of **Pitt8biirgb Perfect*' and "Columbia’* 
Wire Fencing: 

Dimbtm, Oarrisaa S Htydtn Oo. Wblton Hardwsrs Oompany 


Dimbtm, Oarrisaa a Htydtn Oo. 

San Fraadaco, Oal. 
Northern Oallfomia and Horadm 


Wblton Hardware Oompany 
Seattle, Wash. 
Waahinston and Oreton 
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“EISY EMPniNG” 

Grass Catchers 

"Favorably known the 
world over" now made 
with 

Re>lnforeed ^ 
Non-SKpping 
Bo 


Durable I 

Many exclusive 
patented f e a- 
tures and strong 
selling po i nts 
explained in 
Catalog No. 20. 

Write for it 

SOME OF OUE PAOmO COAST J0BBEB8 


California Hdwe. Co. 

Union Hardware A Metal Co. 
Hoffman Hdwe. Co. 

Harper A Reynolds Co. 
Failinc-McCalman Co. 
Marahall-Wella Hdwe. Co. 
Holley-Maaon Hdwe Oo. 
Hunt A Mottet. 


Baker, Hamilton A Pacific 
Co. 

Honeyman Hdwe. Co. 
Jensen, Kinic, Bird A Co. 
The Schaw-Batcher Co. 
Schwabacher Hdwe. Oo. 
Seattle Hardware Co. 

The ThomBon-DiffXB Oo. 


Dunham, Carrixan A Hayden Co. 

THE SPECIALTY MFC. CO., SL Paul, Minn., U. S. A. 


Buckner Sprinklers 

Adjustable Underground Heads 


Heayy 

In- 

deetmctible 

for 

Lawni 
1 Doi. Per 
Box 

uniform 

Diatrlbntion 


— FOUR TYPES — 


L J 


Olrenlar 

Spray 

TT.tr 

Circle, 

Quarter 

Circle, 

or 

X-ong. 

Narrow 

Strip 


The BUCKNER underaronnd head ia the lateat inren- 
tion in this type of sprinkler and the result of years of 
experimenting, and is known throughout the United 
States as the only underground head ever designed to 
irrigate either a circle, half circle, quarter circle, or long, 
narrow strip. No underground system can be satisfactory 
without different forms of sprays. They are absohilely 
essential in all installations on large lawns and parking 
strips. 

These heads are installed flush with the soil, hidden 
by the grrass and not found by the lawn mower. They 
are neyer anspected at being in the lawn. No ohatrue- 
tions for people to fall oyer. In fact an inyiaible system, 
eliminating all labor in connection with lawn irrigation. 
Simply turn a yaWe and the work ia done. 

Science ia a reliable aid in lowering coata and in¬ 
creasing efficiency. 

BUOENEB MANUFACTUBINO OO., 

FBB8NO, OALZFOBNZA 
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“THE RECOGNIZED LEADER” 



ELECTRO-ZINCKED AFTER WEAVING 

GALVANOID has won the pre-eminent favor of the trade because it is the most depend¬ 
able zincked screen cloth made. You can confidently recommend GALVANOID to jour 
best trade. 

That quality in screen cloth is being recognized more than ever is further shown by our 
greatly increased sales of AMERICAN BRONZE. Are you overlooking opportunities for 
Bronze sales T Avoid copper substitutes, as these are entirely too soft and are not so durable. 

ORDER THROUGH YOUR JOBBER 

We also nunnfactare * * AMEBIOAK BRAND’ ’ Kopnik, Monel, Copper— 

Painted and Oalvaniaed and special grades to order. 

AMERICAN WIRE FABRICS CORP. 

208 So. La Salle Street, Ohioago, Hlinoii 

FAOTOBIE8: Ohieaeo, XUInols. Mt. W<df, Pe. 

_ BepresentativeB: 

EWING-LEWIS CO., San Francisco and Los Angeles, CaL D. L. HERMAN, Seattle, Wash. 


MYERS FAULTLESS 

Door Hangers and Self-Cleaning Track 



Tijfht fitting, draft 
proof, weather resist¬ 
ing, light operating, 
sliding doors that can 
be adjusted up or down, 
and in or out. and can 
be opened and closed 
during all seasons of 
the year are FAULT¬ 
LESS. 

Remember the qual¬ 
ities and selling fea¬ 
tures of this and the 
other styles of Myers 
Hangers and Tracks, 
and let them produce 
door hanger sales for 
you. Write for Catalog 
and prices. 


MALLEABLE IRON 

WASHERS 



standard Pattern 
Nail Slot Pattern 
, Spool Washers 



"22 






HH* *1 




Malleable Iron Tamping D*s 
Malleable Iron Castings 

MANUFACTUBED BY 

THE CUSHMAN COMPANY, Inc. 

CHAHPAION, ILLINOIS 
Weitem BepreientatiTes: 

Los Angeles, C. EDWABD WOOD 00., 

Meson Opera House Building 
SeaUle, JOHK T. MITCHELL, 1322 Alaska Bldg. 
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Three of Our Popular Numbers 

‘‘Popular” Because Made Bight—^Packed Bight—Priced Bight 
This Popular Line Witt Pay You Big Returns 

CANVAS PRODUCTS CO. - 1236-44 So. 7th Street, St Louis, Ho, 

Wcfban BepiMeutUiTe: J. O. JEFFBIES, Eastern B«prMentatiT«: OECAS. H. SWIOCffiR, 

206 South Spring St, Los AngalsA Oal. • 141 East MthBt., New ToikOltj 


The Popular “Nox-all Line” 

OF GRASS CATCHERS 

NOW BEAST FOB 1923 SEASON 
Catalog and Price List on Bequest — Sold Through Jobbers Only 


PORTER’S 

New Easy Bolt Clippers 


Look! 

A New cupper 



12" long; cuts up to 3/16^ 


The low price will sell it over the counter. 
No tool kit complete without it. 

Ask your jobber for 

Porter’s No. 1855 Clipper 

SAIsBS OFFICES: 

Omer Cox. AtUa Building, San Franeiaco, California 
Sands A Cox, San Fevnando Building. Lot Angeles, Cal. 
Strimple A Cox. L. C. Smith Building, Seattle, Wash. 
Strimple A Cox, Corbett Building, Portland, Or^on 
Taylor.Yonngs A Cox. 558 Hollywood At., Salt Lake City 
Taylor, Youngs A Cox, 728 Colorado Bldg., Denrer, Colo. 

H. K. PORTER Everett, Mas*. 


SNAPS 

FOR THE HARDWARE MAN 


FROM THBBB8T LINB MANUFACTURED 



NO. SO SWIVEL SNAPS 
lo All Regular Siset from | Co 1| loohet 



ikojan open eye snap 

Nob. 520 Bit, 521 Gheie, 522 Tree# 
SoUhAUJoUm 


COVERT MFC. CO. 

TROY, N. Y. 
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Our new Saw Edge DIVERGENT Fast¬ 
ener with the flat web, is far superior 
to any fastener manufactured. It has 
a CONTINUOUS CUTTING EDGE as 
found on our other fasteners; the flat 
web is an added feature, which enables 
the user to center the fastener without 
loss of time or other annoyances experi¬ 
enced with other fasteners. All of our 
fasteners are being packed in tin con¬ 
tainers of uniform height, which shows 
up well on stock shelves. 


CARY MFC. CO. 


BROOKLYN 


NEW YORK 


Every Foot of 


Ludlow-Saylor “Perfect” 
Galvanized Hardware 


Cloth.... 


by reason of 
our thorough 
equipment, 
extensive 


experience 

and 

established 

high 

standards, 
is more than 
a Galvanized 
Hardware 
Cloth; 
it is “The 
Hardware 
Cloth 

that stands 
Hard wear” 
and is 


“Guaranteed” 


It is woven of the best steel wire, 
the joints are all securely soldered by a 
good coat of galvanizing after weaving, 
and measures up to the most exacting 
demands of critical customers. 


Order your requirements through 
your regular jobber, also the ‘‘Perfect** 
Window Screen Cloth, Poultry Netting, 
Fly Traps, etc. 


IKannfactored by 


The LUDLOW- SAYLOR 
WIRE CO. 


8T. LOUIS, MO. 
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Lane’s Special Barn 
Door Hangers 



These Hangers have U*Shape frame, the form of 
the original Lane. The wheels are completely 
covered and will run on any length of track. 

Sold hj the hardware trade everywhere 



^idckibY 


The patent wedge does it! 

Only on V. & B. Hammers, and 
remember, each hammer carries 
the Underwriters’ Laboratories 
label. 

When you buy V. & B. Ham¬ 
mers, you buy quality plus 
safety! 


MANUFAOTXJBED BT 

LANE BROS. CO. 

BIVEB STBEET POUaHKBEFSlE, N. T. 


GET IN A SUPPLY OP 

NOVELTY FORCE PUMPS 

And treat your customers to the best. 

We are the man¬ 
ufacturers of the 
original * Nove lty’ 
Pump for WELLS 
and CISTERNS. 
Its patented han- 
d 1 e attachment 
renders it the most 
durable, easiest 
working and best 
fitted pump. 

Its imitations are 
far inferior, be¬ 
cause they are not 
as accurately con¬ 
structed and do 
not produce as 
large a volume of 
water with each 
stroke. 

Don’t delay— 
write for circular 
and special prices 
(No. ISO) at once! 

THE HESS-SNYDEB CO., MassiUon, Ohio 



JF^inc *y’oo/J 


2114 Carroll Ave.v 'V Chicago, IIL UL 


Great Assortment of 


Ears, Knobs and Handles 



Leading Supply House in America for this 
Class of Goods. Ask for Samples, Catalogue 
No. 9 and Prices. 


Office, 229-231 Arch Street 
Store, 237 Arch Street 
Warerooms and Factory, 110-114 Bread Street 

BERGER BROS. CO., Mfgrs. 

PHILADELPHIA 
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ASSORTMENT No. 1 

COMPOSED OF TWENTY-TWO OF THE BEST SELLEBS IN OUB LINE 


Why You Should 
Buy It 

YOU GET A GOOD ASSORT¬ 
MENT OF OUR BEST 
SELLERS 

YOUR INVESTMENT IS LOW 

YOU RECEIVE A FINE 
DISPLAY BOARD WITH 
MOUNTED SAMPLES 
WHICH HELPS SELL 
THE GOODS 

ONE DOZEN OF EACH 
ARTICLE IN A BOX— 
TWENTY-TWO DOZEN IN 
ALL —PACKED WITH DIS¬ 
PLAY BOARD IN A CARTON 
WEIGHING 16 POUNDS 

A LIST SHOWING SUG¬ 
GESTED RETAIL SELLING 
PRICES IS PASTED ON THE 
BACK OF EACH BOARD 



This Is a Real 
Assortment 

The Price is 

$ 17.00 


ORDER ONE 
FROM 

YOUR JOBBER 
OR DIRECT 


Full file of Display Board Is 12'*x7V4** 


THE BRAINERD MFG. CO~ East Rochester. N. Y. 





Garden 

Caltivaton 


L uther BUBBANK pronounces the Nor- 
cross a wonderful implement, using a 
dozen or more of them on his own estote. 
and sajs: '^Thej are the Best of their kind.’’ 


Selling a Noreross is selling Quality, Senr- 
ice and Satisfaction to a customer at a moder¬ 
ate cost and an attractive profit. Three sizes, 
all strongly made and handsomely finished. 
Order through your jobber and be sure you 
get the Genuhie Noreross. 

C. S. Noreross & Sons 

HAWUTAOTIJSBBS 

Bnshnell, HI., U. S. A. 


jCtnk ttp your Ttame 
■with ilud of the - 

RELIABLE 

Siandurd, 

BLUE FLAllIE^<^^LSSi=><^; 

Wickless 

Oil Heated Colony Hover 

r P IS comparatively easy to produce baby chicks. It is quite 
another matter to raise them succeesfully. Various devices 
have bron used with more or less satisfaction. The best method 
yet discovered is found in our 1922 Model Blue Flame Hovers. 

In them we have attained the highest degree of perfection in 
chick broodinir. Whether you are a city back-lotter, a poultry 
farmer or a fancier, you will find this system by far the 

Saccessfnl Poultry Raising Depends 
So Mnch Upon Successful Brooding 

Bums ordinary kerosene or coal oil with a dear, even blue 
flame. No soot; no fumes; no odor; no wicks to trim; no smoke. 
Every burner is adjust^ at the factory to the m axi m um 
flame. It is impossible to overflow. Produce a well controll^ 
heat, sufficient for any purpose. Easily acUusted; automatic¬ 
ally regulated. Made in various sizes. Provides pure warm air 
and plenty of it. Saves fuel; saves labor. Saves its cost every 
season in preventinsf chick losses. 

^ , r^. 1 Good profits AD ReEaUc bedkatsn. 

The Dealers rina*^^ smisfled BrMdm, !!•?«», 

j fIc a-TTOEEs# 9M C08t0fn*r*.<^ AagtettS 

It ait Easy Seller asdrolircsartbadMl 

SA Better writ* oa without Boo* WOKf Mrt fUnUB. 


The Dealers Find sisM 
It an Easy Seller ps&iS' 

Bottom «■ ^oot BwA 



• aupplr. Th««* Hororu ere bout or 
«»lrmnliod»t*«l.^ Shiw^cpmplot^ 
OMembled: remdr to bolt the Inra to 
k conopr. Ploc# hootor whero wui^. 
{ fuT^th oil, adiaot btmtor to roqul^ 
IbMt. ond ItTa to atair. No 

I ooinidicHtMDW^o ^ Blmpl 


ooffipllcHtMIMtftJ* It 1 b glmplIdtF Itsalfo 


Reliable Incubator A. Brooder. Co 

. Dept. J QUINCY, IIX.U.S.A. 


Ttaliabte hecaxise -ridHt. 
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GUAKANTetO 


GENERAL ftOQir 4 s»ioc NerAm»»«; A 


Mr. Jobber: EMPIRrcOBBLER 

is packed with lasts and stands made from a special metal of highest 
quality and superior quality tools, enabling us to GUARANTEE and 
place on the market a set better than has ever before been sold. 
Write for latest catalog, No. 15, illustrating and describing this set 
more fully and let us tell you why it will pay you to stock our line, 

STAR HEEL PLATE COMPANY, 357-391 Wilson Ave., Neiiaii,N. A. 

LOUIS SACKS, INC. 

VeTAdA Utah RsprssAiitAtlYBs: 

E. O. Coffin Oomponj, 424 Nbm Building, Salt Lake City, Utah 
Padfle Coast BoprosontatlToa: 

Mr. J. J. Wirtner, 2d and Miaaion Sta., Boom 511 Walla Fargo Bldg., San Francisco. OaL 



BRIDGEPORT HARDWARE MFG. CORP. 

BBIDOBPOKT, CORH. 

These Took are a Part of the “Bridgeport Line” 


No.118— 5%iil. Sin. Tin. Sin. 

Blned Pol’d Nose $11.76$12.70 $14.70 $16.80 don. 
No. 632 — 

FnU Polished ... $14.80 $16.00 $18.00 $214K> dox. 

Ny-POMT $Mo Crtlii« Mm> 


RED RIB 


Oapadtr: 


Btrongaat trollay made. Baer running. Tandem wheels, 
roller bearing, ninged and flexible. 

The treak will not spread baeanaa of solid donblt*grooTa4 
whaala and arched treads. Shads water. Bird proof. 

( No. 100 A for doors np to 800 lbs. 

Oanaddtv* J ^00 B for doora up to 400 Iba. 

^ ^*1 No. 101 A for doors np to 800 Iba. 

( No. 101 B for doora np to 600 Iba. 

NOTE: The wheals run on the arched treada; adds 
■trength. reduces friction. There is a atrong guar¬ 
antee back of Red Rib. 

THE TOPPING MFG. CO., AsMand, OUo, U. S. A 

For 18 Yean Safety Door Hanger Co. 
RcpreMBted bj W. R. Voorheee & Ga. The GaU Bldg. Sao FraadMS 



( No. 
. J No. 

• 1 No. 

( No. 


No. 320 — Size 7 in... .List 942.00 Dos. 
Agents: 

J.O.McOABTYdiOO., 

29 Murray St., New Yoric, N. T. 

0. W. GAUSE COMPANY, 

693 Mlssloii St, San Franciaco, CaL 



SHELBY DOOR BUMPERS 

**Stand the Bumps** 

Made of cast or wrought metal in a large variety of styles. 
Pitted with live rubber tips and finished to match all Builders 
Hardware. 


MADE BY 


THE SHELBY SPRING HINGE CO. 


Pond Hardware Oo. 
Lot Angeles. Oalif. 


COAST REPRESENTATIVES 

D. L Herman 
Seattle, Wash. 


Shelby, Ohio 


Taylor k ToiUft 
Deneer. Oolo. 
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Every merchant sell- 
ing “Pennsylvania^^ 
Quality Lawn Mowers 
can be sure that they 
will be, as usual, nation¬ 
ally advertised during 
the coming season. 


“Pennsylvania” 
Qua/ity advertising and 
Dealers’ Sales Helps 
are continuously driv¬ 
ing home the big feat¬ 
ures of faultless con¬ 
struction and excep¬ 
tional service that have 
earned for “Pennsyl¬ 
vania” Quality its 
widespread reputation. 



LAWN MOWERS 



PENNSYLVy 



TRADE 


MARK 


Selling a 


No.e9 —FsUBlce 


Cast Brass Padlock 


is an easy job. For if it is a FRAIM 
lock, its quality shows for itself so 
clearly that selling talk is unneces¬ 
sary—the lock gives its own evidence 
of security, durability and strength. 

And it sells at a moderate price— 
the cut illustrates a line that retails 
profitably at from 45 cents to $1.25. 

Opening of S1ia<±le 


Ho. 

470 

471 
478 
478X 
478E 


13/16 “ 

Vd " 
16/16 - 


Numbers 478 and 69 are made also with 
adjnstable shackles. 


Send for onr No. 28 Catafog, showing eomploto lino of 
Fraim Padlocks and Night Latchss 

Order through your fobber or direct from us 
with your fobber*s name 


LANCASTER, PCNNA., U. S. A. 

Pacific Coast Bepresentatives, 
BANBOBN STBOMBAOH, 
San Frandsco, Los Angeles, Denver 


j| THE E. T. FRAIM LOCK CO | 
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MAYDOLE HAMMERS 

THE WORLD’S STANDARD 

Highest Quality Steel Handled Hammers 
Guaranteed First-Class in Every Respect 


The David Maydole Hammer Co 

NOBWIOH, H. U. B. A. 


BUFFUM TOOL CO. 

LOUISIANA, MO. 

Machinists’ Ball Pein Hammers 


PROPER DESIGN. fflGHEST QUALITY 
BEST FINISH. RIGHT PRICE. 

STANDARD WEIGHTS AND 
PACKAGES 

FULLY GUARANTEED 

Your trade Is solicited 
Write os or onr agents for prices 


C. W. CAUSE COMPANY 

WESTERN SALES AGENTS 
Boom 606 WilUamf Baildlnc 
608 MImIoii StrMt. SAN FBANOISOO, OAUFOBNIA 



“Forstner” Brace and Machine Bits 

For Fine Oaxpenter, Cabinet and Pattern Work 

SFEOIALLY ADAPTED FOB HABDWOOD WOBKINO 
^ The Forstner Labor Saving Anger Bit, unlike other bits, is guided 

^SEi^S55SSSS5i^^^^^ its Circular Bim instead of its center; conseqnentlj it will bore 
" '" any arc of a circle and can be guided in any direction renrdleas of 

grain or knots, leaving a true polished surface. It is preferable and 
more expeditions than chiMl, gouge, seroll-saw, or lathe tool com¬ 
bined, for core-boxes, fine and delicate patterns, veneers, screen 
work, scalloping, fanej scroll twist ealumns, newels, ribbon mould¬ 
ing and mortising, etc. 

Manufactured hy THE PROGRESSIVE MFO. 00., Dept. Torriugton, Conn. 

Rafvlie of Tour Hsrdwsie Jobbors, or Wxllo Us Dlroet SnppUod la Sols Write for OsMsfii 
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S. A. E. Standard Nuts Milled From Bar Stock 

to 1" in Cartons 

Western Screw Products Co. 

ST. LOUIS, MISSOUBI 

Bepreeentad by 
LOUIS J. ZIESEL 00., 

216 Market Street, Saa Francisco, CaL 

SOBEW MACHINE PBODUOTS TO BLUE PRINT OB SAMPLE 




THE SMITH & EGKIE MFG. CO. 

**Orlsliiatorf of Budi Ohalii" 
BBIDOEPOBT, CONN., U. S. A. 


The “Pony” Riveter 

Every‘‘PONY’’Machine will set both tubular and split rivets 
and is the best riveter made for repairing harness. 

This machine is made of malleable iron and steel and will not 
break if abused. 

MADE BY 

F. H. SMITH MANUFACTURING CO. 

3047 CarroU Avenibe, Chicago, lUinois 
Manufacturers of 

Blvet and Fastner Betting Machines 



THE “PONV* 
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Peerleu No. 888 — Throo Pioeo ICaion*! LotoI 


Large White Painted Oval Sights, Permanently Marked Vials and other redeeming features have mads 
Peerless Levels very popular among meehaniea 

Peerless Levels for Masons, Plasterers and Carpenters are made of Pine and Hardwood, some are Bram 
Bound and some are 3-piece, made with Pine Center and Hardwood Edges. Cut above shows a 3-pieee 
Mason’s Level. Cut below shows a Brass Bound Carpenter’s Level with Double Plumb at eaeh end. 


Mason’• Levels 42** and 48** 



Plasterer's Levels 12**. 14**, 16**, 18** and 20** 

Carpenter's Levels 24*^ 26*^, 28*^ and 80** 

If yonr Jobber does not have them, ask him to order for 
yon, or send us your order and mention your Jobber's 
name and address. Catalog and nrices fimialied spoa 
reaneat. 


PeerlessNo. 660 —Bran Bound Oarpenter'aLmi reqnWt 

THE PEERLESS LEVEL & TOOL COMPANY STERUNG, ILL. 

Coast Bepreaentative: D. EDWIN HABB18, 416 Bellevne Avenue, Oakland, Caltfomia 


1ARO 


Junior Screwdrivers 

No. 272 


'inririnrrfinrfni 

li m m i« m tii im « (• i« 


If' 

j rri 



1 MAfigy J 1 

JUNlOe No. 272 

veeaMMo, c—aa 

; 

I 


MR. DEALER — 

Show up a card of our No. 272 drivers 
along-side any others at the price and let 
your customers decide for you which is 
the quickest profit making item. 

Tour only loss is in NOT having them. 

A8K TOTIB JOBBER 

NMRCY TOOL WORKS, Im., PrtmM,Coiiii.,U.S.lL 

Paeifie Ck>ast Agenta: 

SPRAKE SALES 00., INO. 

G. T. Sprake J. O. Hooper 

216 Higgins Bldg. 818 Postal Telegraph Bldg. 
Los Angeles San Francisco 

F. H. Chown Prentiss N. Rice 

1121 Oasco Bldg. 506 Charles Bldg. 

Portland Denver 


PEERLESS STRAP WRENCHES 

Will not erush the thinnest tubes, and they can¬ 
not slip when properly adjusted. Double woven 
linen strap is the strongest and most durable 
made. Patented cam locks the strap securely in 
any position. Wrench is drop-forgea steel. 

The ideal wrench for polishea pipe. 

aEOBOE H. WILKmS 00. 

180 N. Market Street Chicago, EL 

SPRAKE SALES CO., INC. Bepresentatlvea 
Prentiss N. Bice F. H. Chown J. C. Hooper 

506 Charles Bldg. 1121 Oasco Bldg. 813 Postal Tel. 

Denver Portland San Francisco 

G. T. Sprake, 216 Higgins Bldg., Los Angeles 
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There is a Difference in Washers 


Just aM in any other commodity. Onr Waihera are 
n^da of the Beet Material and with the ntmoat eare. 

why the largest nsera of Waehera prefer thoae 
of onr make. 

We alto make 

Malleable Washers and Cast Iron Washers 
Wrought and Steel Plate Washers 

of all desoriptiona. Ronnd and Sanare, Plain or 
OalTanlsed. 

Annealed Rivet Burrs Felloe Plates 
Sheared and Punched Plates 

PBOMFT SmPMEMTS 

Wrought Washer Mfg. Co. 

MllwaukM, Wis. 

Coaat BepreaentatiTea 
^ _ HUOHSON k BCEBTOM, Inc. 

Ban Fraadaco, OaL; Loa Angelea, OaL; Portiaad, Ore.: 
Denyer, Oolo. 



Look Ahead 


Present orders for AUith-Prouty garage 
door hardware and builders’ hardware 
specialties indicate certain anticipation of 
a big steadily increasing business for 1923. 

Dealers and jobbers everywhere are pre¬ 
paring for the profits that are coming to 
those who meet the demand promptly * * * 
with goods of long established repute for 
excellence of manufacture, ease of installa¬ 
tion and operation, and long life. 

Send for Catalog 91 

ALLITH-PROUTY COMPAITY 

DAKVILLB, .... lUJirOlB 

ALUTH-PROUTY 




ALL GOOD SELLERS 

PRICED TO SUIT THE TIMES 


Wrile today for eatalogum. Many other ueeful thingg 


AMEUOAM 80A1S OO., 8to.B,Kuuu Olty.liaw 


The Large Volume of Business 

MADE IT 

necessary for the Acme Pattern Works to 
organize a new corporation to handle the 
Tool Manufacturing which will be known 
as the Acme Tool Co. 

HIOH Q UAIil TY MASONS, CARPENTERS’ 
and PLASTERERS’ TOOLS is onr SPECIALTY 

ACME TOOL CO, Inc 

487-495 56tli Aye., W. ALLIS, MUwankee, Wis. 

_^ _Wentem Beprenentatire: 

W. B. YOORHEE8 00,, Call Bldg., San Franoiaoo, Oal. 
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Milbradt Ladders 







Will pay for them¬ 
selves in a short time 
by enabling you to 
wait on more trade, 
save the wear and 
tear on your fixtures 
and goods, as well as 
bring the appear¬ 
ance of your store up 
to date. 


Write for catalogue 
showing a large num¬ 
ber of styles suitable 
for all kinds of shelv¬ 
ing. 


MILBRADT MFC. CO. 

2416 No. Tooth St. • - - St. Lonla, Mo. 


A Bond of Security 

Is Assured in iKicks of Our Make, Not 
Usually Found in Other Locks of Similar 
Appearance—and Costs No More 


No. 180 



No. 147 

Polished 


Jv 

Heavy 

Oast 


A 

Pressed 

Brass 



Steel 


An Original Design Mected From Our Oompre- 
henalve Line of Bapid Sellers 

FINISH ADMITTEDLY UNEXCELLED 
Manufactured Only By 

FRAIM-SLAY MAKER 

BABDWAKE CO., Inc. 

LANaA8TEB,PA. • • XT. 8. A. 

Weitem BepmenUttvei: H. D. TTLEB a 00., 
612 Pacific Building, San Fraadaeo, CaL 
Fifth Floor, Hlgglna Building, Loa Anglos, OaL 
1022-23 Alaika Building, Soattla, Waah. 

412 Boaton Building, Dtnver, Oolo. 





Superior 

Casement Adjuster 

For windows that open out 
Operates without dlsturhd^ the icM 

Superior Oaaemant Adjuster ia tba bmi 
conyenient to operate becauae all that ia R 
quired to unlock and moye the window if t* 
Himply moTe the handle; when you let jre u» 
handle the window ia looked aatomatieafly. 

Superior Oaaemeiit Adjueter ia the atroai 
eat because it loeka on the rod faateaed M 
the window and thna eombinea the atreifti 
of the two roda. 

Superior Oaaemant Adjuater holda tha wii 
dow firmly at any angle and doea not all«v 
the window to rattle. 

SUPERIOR SPRING HINGE GO. 

660 W. Lake Street, Ohlcsgo 



Quality hangera and tracka designed to oyeroome all the troublea and draw* 
backs of cheaply built hangera and tr»cka Uiat »;« 
at a low price. Wagner Hangers hm roller-bearing ^*»®®**: 
bumper on end to protect wheels, a yery simple and practical cam 

adjustment and other features that put th^ out of tbs wdinary clas^ Trwka Bmarlrnm 

are self-cleaning, bird-proof and much hearier than ordinary tracks, '^ey Roller SmtIsW 

pleaae customera and build trade. WrlU for catalog showing entire Une. 

C^.. .tock^rrl^ at TtgarJ, Oragon. Branch WAOOTB HFQ. 00.. Oft. *. 0.d» FriU 
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t Lockwood Locks, recog¬ 
nized as standard goods, 
are well-made, of long life 
and afford the users un¬ 
excelled security. The line 
includes locks for all pur¬ 
poses. 

Lockwood Designs, which 
can be had to harmonize 
with every architectural style, are pleasing 
in design and correct in their details. The 
wrought designs, for low-cost houses, are 
particularly attractive. 


LOCKWOOD MANUFACTURING CO. 

liannfaetaren of 

BUILDEBS’ hardware 

SOUTH HOBWAZJE, CONN., U. S. A. 

JOSEPH T. POLine, 188 SMvoiifOii St., San Prandaeo, 
Wtatam BepreaeBtatiTt. 


Ha3^-^Budden^Solid ^oreed^^vils 


Pint 

, , SoUd Forgad 

AbtU 

* Mada In Amailea 

Onr 800,000 

Pally Oaarantaad 

WESTBBN SALES BEPBESBETATZVES 
Omar Oa^ Attai EaUdina, Ban Franeiaeck Oallfoniia 
Banda A Cos, San Fernando Balldlng, Loa Anfalaa, OaL 
Btrlmpla A Ooz, L. 0. Smith Baildlna, SaattlA waah. 
Btrlmpla A Coz, Corbett Baildlnf, Portland. OrMon 
Taylor, Tonnga A Ooz, 668 Hollywood At., SattLaka Oily 
Taylor, Yoanga A Coz, 788 Colorado Bldg., Denrer, Colo. 


SILVER LAKE 

SASH CORD 

NKT wKiamrs full LmarHS 

silver Lake Co. Nowtonvlllo, Mass. 


SAEFOBD PLUMMEB, BepreaentatiTa, 
Ban Franciaoo, OaL 



Gilson Garden Tools 

Have proven Live Selleci wbereyer 
shown. They get the weeds out of 
I gardens and eash into the dealer’s 

itilL WVite today for eatalog and prices. 

J. B. GILSOK 00., POBT WA8HINOTOK, WX& 


•QUALITY” 

THY NAME IS 

BOMMER 

IN ALL THAT RELATES TO 

SPRING HINGES 

Your door is the entrance to your **Sanctuary'* in business, 
and at home—**there*s no place like home.'* 

Let BOMMER SPRING HINGES close your doors. 

••They are the Beef 
BstabUihed 1876 

TBADE MARK 



Bommor Spring Hlngo Company 


Manufaeiurmn 


BROOKLYN, N. Y. 


ARM & HAMMER 



TACKS NAILS 

Cobblers’ Kails, (Hazier PoiEts, Etc. 
Doable-Pointed Taeka and Staples 
Send for Illustrated Catalogue, most eonyenient 
and comprehensiTe 

THE SHELTOK TACK OO. 

Shelton, ... Conn, U. S. A, 


TAINTOB POSITIVE SAWSETS 

All Steel. 

Fully Guaranteed. 

They cannot slip 
on the teeth. 

TAINTOR MFQ. CO. 

118 Chambers St. 

Send /or Free Book **Care of Saw** New York City 
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BEQUEST YOUR JOBBER FURNISH 

Caldwell Sash Balances 

34 years of service 
PRO'^S their supe¬ 
riority. They counter¬ 
balance sashes per¬ 
fectly. Cheapest 
method for moderniz¬ 
ing old windows. 

0A1J>WELL IfFO. 00.. Bocbaster, N. T. 


SAMSON SPOT SASH CORD 


Extra quality, ipiaranteed free from all imperfectiona. 
Can be distinxuished at a fiance by the Colored Spots. 
Specified by architects and builders ererywhere. 

We manufacture braided cord in all sises and colors, 
for all purposes. Carried by all jobbers. 

Sash Cord Shade Cord 

Clothes Lines Masons ’ Lines 

Solid Braided Hope Chalk Lines 

Send for catalofue and samples 

SAMSON CORDAOK WORKS - Boston. Mass. 

JOHN T. BOWNTBEE, IKO» Bsp. 

San Francisco, Los Angeles, Seattlo, 

Denrer, Salt Lake City 


ROLLER’S CRANK MOP WRINGERS 

Can Bs Ussd Kvorywhors 

Large Openings, Long Leverages and Cranks to 
turn out the Mops. No pulling or tearing the 
Mops to pieces. For QUALITY MOP WRINGERS, 
where one sale means repeat orders, stock our line. 

PETER ROLLER MACNINE WORKS, 122-124 N. Curtis St, CMcu»t IL 
Pacific Coast and Inter-Honntain BepresentatlTes 
THATEB a BOWEB 

846 Monadnock Bldg., San Frandacq: 320 Stoiy Bldg., Los Angelos 
Seanie and DtnTsr 
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Reeves Mitre Clamps 

for every need. In nse by U. S. Goremment BniMaxf, 
Manual Training Sehoola and Woodworkan. Send for 
eireulara and pricea. If yonr jobber cannot aupply yot, 
order direet. 

THE BEEVES HAEDWABE MFQ. CO. 

14 North Desplainea Street, Chicago, TlllDcti 


/^Ey 


Key's No. 175 7-inch Sheave 
Roller Bearing Carrier 
Uses Flexible Steel Cable 

Buns on Ney's Doable 
Angle Steel Track 

Made for extra hard use and 
heavy work. Carrier allows 
the lifting pulley to be car¬ 
ried as near to the track as 
other carriers using small 
sheaves. Sheaves made to use 
% to V6-in. flexible steel 
wire cable in place of rope. 
Write for Catalog No. 25 i 
booklet, “Ney’s 7 Ways to 
Sales.” 


and free copy of 
Bigger Hay Tool 
Ask Your Jobber 


THE NEY MANUFACTUBIKa CO. - Csntos, Ohio 

E$tahUMh 9 d 1879 MUmenpolii. Iflnn. Council Bluffs. Iowa 
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O.LINDEMANN&CO. 

S6-87 WooMgt Rt., New York Bgtahitidwd 18B 


lllllIBi 

nSmniiiPI 


Mannfactmn of JAP AKWB D, WBAIW tad 
TINNED WIRE 

Bird Cages and Cage Sundries 


A L Conger, 708 linxkel S tre e t , Sen Prandoee, OSL 
Bepreaeatattva for Oallfonla 
T. D. McLean, L. C. Smith Building, Baettle, WiA. 
Bepreeentattve for Weehlngton. Ormn. Idehe, 
Utah, Montana and Bittlan Coraabia 
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WoHd*» Largest Ski 
Manufaetur 9 T 9 


Bif Christmas Sales With NORTHLAND SKIS 

They make an ideal gift. Be prepared for the demand for the fastest selling, most 
widely known ski on the market. Both expert and beginner know, the blue trade- 
marked Northland Ski and buy it on sight—Now is the time to order a complete stock. 

New Catalog on Request 

NORTHLAND SKI MFO. CO., 26 Merriam Park, St. Paul, Miim. 




The BILTRITE 

Egg Beater and Cream Whip 

White Enameled Handlee 
Should be in every home for beat¬ 
ing nggs, whipping cream, mixing 
dressings, etc. Let the ♦ ‘ Biltrite' * 
take the place of the various arti¬ 
cles now used for work of this 
kind in the kitchen. 

OKDEE FROM YOUB JOBBER 
The Price is Right 
The Profit is **Biltrite'' For You 

pAtented April 14, 1917. 

Other Patents Pending. 

STUBER & KUCK CO., Peoria, IL 


EaiT to operate. Pita anj spring. All dealers, or sent prepaid 
Spring Laaf Lubricator Co., 1008 Forest Ave., Ann Arbor, Mich. 

WMtorn lUprM^nUtlT*. Walter A. Soott Co.. Milla Bid, . San PraneiMo, Cal. 



Arcade Set No. 51 

5k9v»l, r 3t 

Rakt, 9id$: 4 tmth 
U99blmd0,2W3t3yk" 


There’s a Bit of the 
Farmer in Every Kid 

Our children's garden 
sets are just small edi¬ 
tions of the man-size 
tools their daddies use. 
Hoes and the shovels are 
made of tough steel that 
actually dig. The rakes 
are nickel • plated cast¬ 
ings that will clean up 
any kid's yard. And the 
handles f Only strong, 
knot-free wood is used, 
and every one has an at¬ 
tractive waxed finish. 


Think of the happi¬ 
ness every youngster 
gets from being able to 
* * help Dad.'' And don't 
forget the back-yard and 
beach-front sand piles! 

, Send for price lists. 
With them we will send 
you our catalog, which 
illustrates the Arcade 
line of hardware acces¬ 
sories and toy novelties. 


ARCADE MANUFACTURING CO. 


FBBBPOBT, ILL. 





Wire Window 
Guards 

Send in your spedol 
orders giving quantity 
and size. 

Quick shipment 

'pr.E P.pw Oc>5 

^ [noorporated 

206 N. Buchanan Street 
Louisville - Kentucky 


■|Dij 


THE PACKHAM 

Stow np. Ciinp. aid Btato 

MADE BY 

THE PACKHAM CRIMPER CO. 


/^^U^our Jobber Does Not 
^Ucarry It, Write Ue 































New CAN’T SPLASH Line 


A woman can use boiling water and 
strong suds or mop her floor in her ball 
gown without soiling hands or clothes. 

Tell your customer about this new 
‘‘Can’t Splash” wringer that won’t 
spurt water on her clean floor or dress. 

Tell her how easily she 

_ can have spick and span 

I Hi floors. Send out some 
of the free circular mat- 
ter we furnish printed 
with your name and ad- 
f uTI 1 dress. Get our attractive 

You'll 


Display Rack free, 
be agreeably surprised how 
fast White Wringers sell. 

Write U8 for details and pamph* 
let No. 6. Please give ns the 
name of your jobber. 




SHAOt 


e i c/^olv^r 

GLASS 

ev 

1 1 Howard MANuraCTURiNG Co J 

I Ij Seattlc I 


Woodenware 

Made of Select 
Sitka Sprace 

Ironing Boards 
Pastry Boards 

Clothes Driers 

Step Ladders 


a Oompleta Uns of 

Washboards 

■npplied 

The Rubbing Surface Plates in the HOWARD 
Washboards are all of the best materiala. The 
frames are of Sitka Spruce, Strong, Durable and 
Bri^t Appearing. The quality of the HOWARD 
LD^ has been established for years, 

HOWARD UANUFACTUBINa CO. 

Bth Ato. W. and Ewing St. . . BeaUlabWaA. 

Beproscntitlves, 

Los angelee—D. Tyler * Go., 6th Floor HlgglBa BM#. 
Boa Fnmeiteo—H. D. Tyler * Oo., 612 PaeUie Blia. 

Portland—Strimple k Ooz, Obrbett Bid#. 

Denver — H. D. Tyler * do., 412 Boaton Balldiaa 
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AMERICAN SEAL 

PAINTS and CEMENTS 


WBITE US FOB SBAXIEB'S PBOPOBITZOV 


MANUFAOTUBEO BT 

The Wm. Connors Paint Mfg. Co. 

1862 TBOT, V. T. 1281 






<<MAKE GOOD” 

WITH TOU AirO TOUB OUSTOMBBB 


STAMD FOB 

QUALITY and DURABILITY 


TRINER Slanting Dial 

FAMILY SCALES 

» The silver bum- 

an angle and can 
be read without 

p£i.tf orm is rap- 
ported by double 
steel uprights, die- 
tribntiSg weight 
and^inraring aeeu- 

Made through¬ 
out of the best 
cold rolled steel, 
light and strong. 
Finished in 

Mo. 84. StMl PUtfom 

No. 25, Tile Platform el, beautifully dee- 
No. T-25, Polished THn Seoop, orated. 

With Steel Forke n,.- In 

No. T-26. Steel Platform and “ 

Polished Tin Seoop any convenient 

place, as it oceu- 

S ies very little room, its dimensions being 7 in. 
igh, 6 in. wide, 7% in. deep. Dial S in. in 
diameter. 

Order this TRINER scale now. It’s a qniek 
seller, with a good profit. 

TRINER SCALE & MFC. OO. 

Wait Twantj.first Street, OHIOAGO, UJiINOIS 

W. P. HORN k OO. 

Padfie Ooiflt Bepreaentattvei 
Bialto BnUdlng, San Frandaeo, OaL 
Loe Angelea PorUand, Ore. SeaUle, Wash. 
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TWO WAYS OF MAKING MONEY 

Sell K-K and DESOL VO 


ULVOi 

ewer and Drain 

pe Cleaner 

^ NCT VWICHT IB OB 

Mamifsctui^ fcV 
Cnamberuun COMPW" 

PiTTKMianH. Pa- —r—< 


These fast selling articles are necessities 
in every home. 

K-K is indispensable for removing stains 
from closet bowls. Desolvo is a remarkable 
chemical preparation that magically removes 
all refuse from clogged pipes. It will melt ice 
like magic. 

Their effectiveness brings customers back 
for more — every time. 

ORDEB FROM YOUR JOBBER 
BE SURE TO SPECIFY DESOLVO AND K-K 



THE CHAMBERLAIN COMPANY 


Pittsburgh, Pa. 


O. T. 8prak« 
216 Hlnins Bldg. 
Los Angolos 


Canadian Distributors 

Chamberlain Desolvo Co., 109 Church St., Toronto, Ontario 
Padfle Coast Agents 
SPBAKE SAliES CO., Inc. 

F. H. Obown J. O. Hooper Pr 

Ig. 1121 Oasco Bldg. 818 Postal Telegraph 50i 

Portland Ban Francisco • 

Midwest BepresentatlTe: 080AB 0. ANDEB8EK, 1702 H. Tahnan Ave., Chicago, Dl. 


Prentiss N. Bioe 
606 Charles Bldg. 
Denver 



'if! L’S COG 




Arms and the Man— 

Machines and the Woman 

BRAND The two biff things to watch in the world today are: 

fl Making the Homo a Paying Didnstry and Making Didugtaty 
* a Friendly Home. 

nuadbMRK back, you will remember that the first “ma- 

A D 1 chine” to enter American homes was the Clothes Wringer 
and the most Clothes Wringers have been Anchor Brand. 
Anchor Brand sells first. It will also stay the longeet. 

ANCHOB BRAND CLOTHES WBINGEBS 

LOVELL MANUFACTUBma CO., - - Erie, Pa. 

Largest Msnnfactnrers of Clothes Wringers in the World 


Genuine Hunter’s Sifter 


Tbe BtuidM 

THE FEED J. MEYEBB MFG. 00. 

HAMILTON. OHIO 

HUOHSON a MEBTON. INC.. Bepresentsttves 
San Frandaco, Cal. Portland, Ore, 

Loa Angelea, Cal. Denver, Colo. 


PAINTS STAINS ♦ ENAMELS 


The complete, compact, distinctive line in handy honae* 
hold cans—full-size, full measure. BETAILS 20 CENTS 
— no larger sizes. Big Value for user; Big Profit for 
You. A popular seller with Hardware trade. Assort¬ 
ments contain all 29 colors; display matter included. 

Dealer'a Assortment (30 dos.).$37.60 

Jobber’s Assortment (12 dos.). 16.(K> 

Open Stock, all colors, per gross. 16.00 

2% Freight allowance, F.O.B. N. T., 2% Cash. 

Writs for Color Cord, Ctradar and Book Ui 


169-178 Second Ave., BBOOKLYK—NBW YOBK 

Townley Metal A Hdwe. Co., Kansas City, Mo. 
Pacific Wooden Ware A Paper Co., Oakland, OaL 
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O. MIJSTAD & SON 

MantifactoreiB 

CHBISTIANIA, NOBWAY 

EsUbUahed 1832 

Mustad Hooks 

are always preferred, because they are right in Shape, 
Temper and Finish 

SUPPLYING ALL PATTERNS OP PILED POINTS, 
HOLLOW POINTS AND SEA HOOKS USED 
ON THE AMERICAN CONTINENT 
Suppliers to All the Leading Fishing Tackle Makers and 
Jobbers in the line in U. S. and all over the world. 

WORLD REPUTATION FOR QUALITY 

Oomspondence mty also Im addressed to our nearest repreaentatiTe. 

For Western States: For East, Middle-Weat and Sooth: 

H. L. BOWLDS, ED W. SIMON. 

217-218 Mason Opera Hoose Bldg., 268 Broadway. 

Los Angelea. Oallf omla New York City. New York 





FULL RADIUM WHITE DIAL 
ONE DAY INTERMITTENT ALARM 
Height, 4 inchea. Dial 2 H inches. 

Alarm rings for 6 minotea, intermittently in SO-eseoad 
interrals. Haa silent switch. Oaae. aeamlesa braaa, 
heavily nickel plated. A compact, atrongly made, at¬ 
tractive little clock. 

MORGAN A ALLEN CO. 

160 Post Street, San Fraadseo, Oallfoads 

NEW HAVEN CLOCK CO., New Nates, CemMCtiart 


The New Haven Brownie 

TELLS THE TIME DAT AND MIGHT 
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HOPPE 

|h3 NITftO POWDER SOLVENf^ 

hucc Nfi9 

fdff CMC ANDClC*H«*«0 or MWM ooweo 
filfLU. Shot &Ofi^,RCWiVtH$,«ACHri1l OUNS 
AND FIIH AAHS All KmOS 


aILvIJL'J£L JiL 



nSm^ hSt 


NATIONALLY ADVERTISED 

Hoppe'S Nitro Powder Solient No. 9 

is guaranteed to thoroughly remove the residue 
and stop aeid action of any High Power Powder 
and make rifle-cleaning easy. 

FREE 

Our five color display stand to hold eight bottles 
sent on request. 

FRANK A. HOPPE, Inc. 

2314 N. Sth St. . ■ . Pliiladelphia, Pa. 

Ea8t«m BepresentaUve: Western BepreaenUtive: 

ED. W. SIMON H. L. BOWLDS 

258 Broadway. N. Y. City 217 Mason Opera House Bid. 
_ _Los Angeles. Cal._ 


AfclRBLES 

Outing Equipment 


Christmas 

Order now, thru your jobber, 
or direct if he can^t supply 
you — liberal discounts from 
these list prices. 

Handy Compass—Water¬ 
proof, always accurate. Pocket 
compass, $1.25; Safety Coat 
Compass, $1.50. 

Waterproof Matchbox — 
keeps matches bone dry, 60c. 

Belt Axe—No. 9, 2%x4% in. 
blade, finest steel, 14 in. handle 
selected hickory, $1.50. 

Ei^rt Knife—Meets every 
requirement of hunters, trap- 

E ers and outdoor men, 5 in. 

lade, leather handle, $2.50; 
fine leather sheath included — 
add 10c tax. 

MABBIaE arms & MTO. CO. 

5380 Delta Ave., Gladstone, Mich. 


AT $6.00 RETAIL • 

Th€ Most Wondmrfnl Air Riflo 
Evmr Invonted 
Different from All Othm 

ORDER NOW from your jobber or 
write os direct for full information 
renrding the only ORIGINAL PUMP 
GUN FOR MEN AND BOYS, always 
in great demand. Sample on request. 
Attractive discounts. 

Bwjanin Sir Rifle & Mfc. Co. 

Broadway h Washington 


At a Popular Price 


The Benjamin 


8T. Loms, 


- MISSOURI 


Waatam Bapiaaaptatlvas: 
THAYER h BOWER, 

820 Story Bldf., Loa Amlaa, 
846 Monadnock Bldg., San Fnndaco 


A REAL PUMP AIR RIFLE ^ 

ONE STROKE OF THE PUMP AND YOU CAN SHOOT 

POWERFUL and ACCURATE. Works on the same principle as Air 
Drills and Air Hammers. Shooting power always under your control. 
Each stroke of the increases the shooting power. One to four 
strokes all that is ordinarily required. Never loses its shooting force. 
Absolutely safe, holding the compressed air for some time. Yon do not 
drop in shot until ready to shoot at your object. Nothing to wear out 
but the valves which ought to last several years, when they can easily 
be replaced by anyone at a very small cost. Stock of turned walnut, 
and separates from barrel. Gun is then only 23 inches long. 



! SPINNERS 
BASSSPOOMB 
OOMinSOTINO 
UNK8 

Famous from Pacific to Atlantic for workmanship 
and material. 

Order through yonr jobber Wiite ns for eaUlog 
AL WILSON CO., Williams Building, San Francisco 


Electric Appliance Company 

807-809 Mission St, Saa Francisco 

JOBBERS OF ELECTRICAL AND AUTO 
SUPPLIES AND ACCESSORIES 

Electric Ranges Washing Machines 

Suction Cleaners Ironing Machines 

Fan Motors Heating Devices 

Wiring Materials Auto Accessories 

Tires—Tubes—^Ford Parts 
Genuine Crank Shaft and Connecting Rod 
Bearings, Etc. 
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ROCK-A-BYE 

Nursery accessories 




r~‘ 


COHBINATION C 



SWING NO. I. 


yCOflBW^nON . . ' ■ 

AUTO cwe.^sf. 


JUMPER MO 17. 




'-■Aw:-- 


SWING N0.2. 





A- *> f / 




ROADSTER NO.IO. 


ROCKER NO, 



COMBINATION eini 
k ; rtIBn CHAI^ 


WALKER NO. 18. 


Perfection Manufacturing Co. stLouis Missouri 

Leffingwell Ave. and Montgomery Street. ; -. 





Faultless 

Ball-Bearing Casters 

Of the tame high etandmrd that eharaeteriiea the 
entire FAULTLESS line. A beantifnl eaater, neat 
appearing—^bnUt with linee that eonform to the 
custom of fnmitnr# made toda7—^mannfaetured to 
a precision, no rongh comers or unsightly seratehes, 
symmetrical. These are a few of the extraordinary 
features that are standard in this new 

FAULTLESS BALL 
BEARING CASTER 

Mads in all alaaa aad finiabea, with mapla, liganm-Titaa, 
■teal, eaat'iron, fibra or fait wbaal. Sana tor aample baat 


■tael, eaat'iron, fibre or folt wbool. 
adapted for jonr pnrpoao. 


“Mooes As 
FAULTLESS 
Way“ 



Faultless Caster Company 

ExeentiTo Offiees 

BraosTlUe^ Indiana | 

Eastern Sales Office: 200 Fifth Avenue, New Terk // 
Weatexn Bales Office: 

320 Market Street, San Francisco, Oalif omia 
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Perfect Electrical Protection 

FUSE PLUGS—N.E.O. S. FUSES—AUTO FUSES 
GROUND CLAMPS—PLUG CUTOUTS 
ENTRANCE SWITCHES 
CLEAT RECEPTACLES 


K-E PBODUOTS are APPBOVED and 
BEOUI.ABI.T INSPECTED 
by tbe XJNDEBWEITEBS LABOBATOBIES 


PACIFIC COAST BEPBESENTATIVES 

J. B. O'DONNEU. B OO^ 

171 2iid Street^ San Praaclaco, CaL 

STOCKS CARRIED IN LOS ANGELES AND 
SAN FRANaSCO 




‘‘You see them everywhere 

“Fiat Lux”— 


said the Glad-’e-ate-*er when 
wanted a light. 


“Nitrogon 


says the wise merchant and dis- 
p criminating jobber when he 

j V wants a real lamp. 

M MB. DEALEB: There is a jobber distributing NITROGON 

lamps in every principal city. "" 

DISTBIBUTOBS 

Union Hardware B Metal Co.Doe Angeles Seller Brothers A Co.San Fraadaco 

Pacific Woodenware A Paper Co.Oakland Holbrook, Merrill A Stetson.San Francisco 

M. Seller A Co.Portland, Seattle, Spokane 

NITROGON ELECTRIC CO., Factory, Newark, N. J. 

LLOYD SALES AGENCY, Furniture Exchange Building, San Frandaco, Pacific Coast Sales Represenutives 


Automatic ^strTi^rSPOON 


Oarage Tools 

Ash your Jobber 


Standard tools for fast, ac¬ 
curate work in refacing, 
reseating and grinding any 
and all size valves, also 
Flexible Shaft Attachment. 


Albertson A Go., Manufacturers, Sioux Oity, Iowa 


Automatically | 
hooka the fish , 
the instant he 
strikes. 

S. E. KNOWLES CO.. Mfm. 320 MvMSt . SwFmdn. U.IA 
PHIL B. BEKEART CO., Pacific Coast Distributors 
SOUTH BEND BAIT CO.. Eastern Distributors 
SOUTH BEND. INDIANA 
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OPENS CANS Of ANY Size OR SHAPE 


Our Yearly Gift $200,000 

AN ACTUAL PACT EASILY PROVEN. 

Figure it yourself. Before 1912 Egg- 
beaters sold chiefly for 10c. Your ap¬ 
parent %c profit an ACTUAL LOSS, 
considering time, wrapping, string and 
delivery. Highest price of any beaters, 

25c. Then we offered the LADD LINE 
to sell for 50c and every professional in 
the business laughed in our faces with 
the senseless rejoinder — ''You can^t 
get more than 25c for an Egg-beater.” 

Well, some merchants putting their own A 

~ prices on our goods against our suggested resale, mark them 60e, 75e, 

95c. And WHYt Yes, WHY! It is the QUALITY THEY FIND 
THEIR CUSTOMERS EAGER TO BUY. THAT QUALITY IS 
POUND IN THE LADD LINE ALONE. 

Going to discerning buyers through every store of consequence in 
the country, it is easy to believe we have given dealers $200,000 
PROFIT this year that they would never have had except for us and 
in moot cases against their own judgment. A YEARLY GIFT so long 
as you handle the LADD LINE. WE WONT SELL cheaps to pro¬ 
duce NO PROFIT. It is just the same with many other tnings you 
sell you formerly thought must be cheap — tools^ implements, utensils, 
etc. SEARCH OUT AND STICK TO THE MAKERS OP QUALITY 
GOODS. YOU ARE IN BUSINESS TODAY CHIEFLY BECAUSE 
^ OF THEM. JOBBERS the woHd ooer and US. 

UNITED ROYALTIES CORPORATION, 1133 Broadmy, New Yoit 

tpresenistlvts: Omer Oox. AUm Building. 604 Million Si.. Sin Frinoiieo, Oilif.: Sindi B Oox« 8i 
Di Angeloi. Oilif.: Strimple B Ooz. L. O. Smith Building, 8eiUle;Wiih.; Tiylor. xoungi B Ooz, 661 
iko Oity, utih; Tiylor, Youngs B GOz, 728 Colorado Bldg., Denver, Oolo.; Strimplo B Ooz, Oorbelf 


1 




Ham Vmilr Situra Olothei- 
I nvii Tlini LinoRooli 

Sindi B Ooz« Sin Fornindo Bulldiac, 
ungt B Ooz, 668 Hollywood Avi.,8alt 
B B Ooz, Oorbell Bldg., Portliad, On. 


Sw 



( 2 ) 
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WHITE MOUNTAIN RE- 
PRIQERATORS have earned 
for themselves the universal 
and enthusiastic approval of 
that great final judge, the 
PUBLIC. 



Chest with 
[. .^ the Chill in it,** 


Protect yourselves. Protect 
your customers. There are 
many who would have less to 
regret had they bought a 
WHITE MOUNTAIN RE- 
PRIQERATOR instead of 
one of ordinary make. 


In Over A Million Homes 


Our guarantee represents ooer SO years of experience. You make satisfied castomershyhartdiing the WHITE MOUNTAIN Une. WHITE 
MOUNTAIN dealers demand and appreciate quallty^and quality dnds its clearest, Wrongest and most 
permanent demonstration in the WHITE MOUNTAIN. 


permanent demonstration in the WHITE i 

MAINE MANUFACTURING CO. 


Nashua, N. H. 
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Something More 

to help Hygrade Lamps Sell Themselves 

A large window card^ lithographed in eight colors, 
depicting a city at night, brilliant with light. 

Adding selling force to the beauty of the picture is 
the suggestion of places where Hy^^rade Lamps are 
used — homes, office buildings, public buildings, fac¬ 
tories, elevated roads, streets and signs — all tersely 
included in the words at the head of the eard — 

HTGBADE LAMPS 
EVERYWHERE LIGHT IS NEEDED 

HYGRADE LAMP CO., Salem, Mass. 

>MER OOX« Podiic Coatt iUprMmtaUM, Atlas Buildinc, San Francisco, Cat 



The Hynrafo Window Display, 
two feet nigh by nearly three feet 
wide, is famished to all Hygrade 
dealers on request. 


WE8TBBH DZSTBIBUTOBB 

Capital Bleetile Co., The Beebe Oo., Baker, Hamilton B Pacilie Oo., Heyman-WsH do., 

Denver, Cole. Portland, Ore. Ban Franeisce, OsL Ban Franciaoe, OaL 

* A L. Prick Eleetrieal OOn Beattie Hardware Oo., Honeraan Hardware Oo., 

Los Aafelea, OaL Beattie, Wash. Portland, Ore. 




Better business is coming to the merchant who has the goods 
on his shelves, ready to hand out to the customer when he (or she) 
is in a humor to buy. 

Don’t get caught, be wise in time. Avoid the painful necessity 
of passing up good business to your competitor. 

The time to order our Freezers is NOW. They are always in 
demand. They sell on a repptation established bv more than 30 
years of high class service, and their future performance keeps 
them sold. So there you are—quick sales and permanent net 
profits. 

Hadn’t you better get busy with your jobber at once? We are 
all ready to serve you. Let’s get together. 

NORTH BROS. MFG. CO. 

PHILADELPHIA, PA., U. S. A. 
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Stainproof Steel 
Carvers 


Always Klean — Easily Kept Keen 



No2H30S08 

This and all other Stainproof 
Carvers are made up with 
Stainproof Steel or Nickel 
Plated Forks 

Write for Prices on Stainproof 
Cudery 


Lamson & Goodnow Mfg. Go. 

Factory: Stielbume Falls^ Maas. 

Pacille Ooaat BeproaenUtlTot: 

ME88B8. 08000D ft HOWELL, 

WaUi-Ftrgo Bnildlng, 8an Frandico. Oal. 


SHEARS SCISSORS 


OABDED ASSORTMENTS 
The Shears with the T<aating Outtanif Edges 



We make a very complete line of Cutle^ to 
retail from 10c to $1.00 per pair. 

Our Catalog No. 19, with prices, will be sent 
on request. 

There is a steady demand for * * Atlas ’ ’ Brands 
and you should supply the same. 

WE SELL WHOLESALE TRADE ONLY 

THE ATLAS SHEAR CO. 

236 North ATenne - Bridgeport, CkmiL, XT. S. A 

Padfie Coast AgU., John T. Bowntroo, Inc., 8aa Fraadaeo 
Southern Agta., Crenshaw Sales Co., 8t. Lonla 


The Ontario Knife Company, Frankiinviiie, N. Y. 

WE SELL EXCLUSIVELY TO THE WHOLESALE TRA DE 

If you are a wholesale dealer and have not our catalog and {ndces, yon should write for them at once 



BIJTOHEB 

SKINNING 

STICKING 

BONING 

SHEATH 

SLICING 

COBN 

SHOE 


KNIVES 


KI TC HEN 
CANNING 
FISH 

VEGETABLE 

putty 

BEET 


table 


HOUSEHOLD KNIVES, HOUSEHOLD OLEAVEBS, FLESH FORKS and a large yarieiy 
of Knives with improved Sanitary Alnminnm Handles 



We manufacture the largest variety and the largest quantity of kitchen knives made by 

any one house in the world 
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GOLD medal*’ *^G0LD MEDAL * **GOLD MEDAL ’ *‘GOLD MEDAL’ 






‘GOLD MEDAL’* ^ 


When You Finish Your Inventory— 

If yon find that your ‘‘stock on hand’* doesn’t include 
any items of Gold Medal Folding Furniture, make a 
memorandum to order a few No. 35 Gold Medal Folding 
Arm Chairs, Folding Cots, Folding Tables, etc., for your 
1923 trade. Or better, make up the order at once and 
enter it with us for future delivery. Folding furniture 
has just as legitimate a place in your store as hammocks, 
porch swings, and camping supplies. The profit is good 
and the Gold Medal line gives absolute satisfaction. 

It is vouched for by more than thirty years’ experience 
in the manufacture of fine folding furniture. 

Write for catalog if you do not have one in your files. 

GOLD MEDAL CAMP rUENITUBE MANUTACTURINO CO. 


1705 Packard Avenue 


Racine, Wisconsin, U. S. A. 

ColdMedaC 

’TRADE MARK REa US. PAT. OFF. 

Foiaino FuRHrrmB 


Gold medal” ’‘Gold medal * “Gold medal** “Gold medal* 


•GOLD medal** 


See Our N ew Knife 


FOR THE 

Man in the Woods 
and Boy Scout 

Patent Applied for 


We make everything in the line of Knives for the Outdoor Man 

^ Display It, You Sell It 

You should have our Catalog — Write for it 

UNION CUTLERY CO. 

OLEAN, NEW YORK 


Trade-Mark 

Registered 


* American Made for American Trade*^ 


Trade-Mark 

Begittered 
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From 40 to 
1000 Watti 



Uotm^d cnufar 
Crnntral Elmetrtc 
Compmy*t PatmnU 


©lUAILITlB 

mc/7ie Oci!^ JSamputdk the ^Double filament• 


THE DUALITE will appeal to the ultimate 
consumer—whether it be for his home, his store, 
his office, or his factory because of the saving 
in lamp outlay accomplished at the outset and the 
convenience added later on. THE DUALITE 
will appeal to the dealer and jobber for the same 
reasons, plus the saving in storing space and 
transportation charges. 

If you are a jobber, dealer or consumer, de¬ 
mand the DUALITE — the only lamp with two 
filaments, each burning full life separately and 
efficiently. 

Made by the manufacturers of the well known 
WHITELITE QUALITY LAMPS. 


WHITELITE ELEOTRIO GO. 

368-370 Broome street, - New York Oity 

^/ 7 ie Superior Qa$ Allied jCamp ” 
xui th. One 'S^Uament 

WHITHEMTE 



Kow in 40. eg. 76. if 
100 and 200 Watts l!i' 



The Duaiite is fmlls 
protected iy U. S* 
< Patents, and is madt 
and controUed sxsU’ 



KNIVES with a 
PERSONALITY 

Besides a large line of Pocket 
Cutlery with Stag, wood and 
assorted handles we make 
transparent handles showing 
pictures, names or lodge em¬ 
blems, — a trade - drawing 
novelty. 

Our advertising specialty 
knives bring the business to 
the Dealer. 

RAZORS with 
YOUR TEMPER 

Razors graded and plainly 
marked in three temper qual¬ 
ities, to suit taste. 

DISPLAY CASE with OPENING OFFER 
QUALITY — DISTINCTION — PRICE 

NOVELTY CUTLERY CO. 

507 McGregor Avenue - - Canton, Ohio 


While Doinga Great Service to Humaii- 
ityfYou Can Nlake Money for Yourself 

The enormous 
waste of money in 
the buying of safe¬ 
ty razor Blades by 
the American Na¬ 
tion today, who 
use the finest steel ' 
blades, once, twice, 
three or four times 
and theh throw 
them away, is sim¬ 
ply a crime. 

Hundreds of mil¬ 
lions of blades are 
manufactured and 
thrown away every year. These bl^s are 
made of the finest steel and should be 
shppened and resharpened twenty to 
thirty times before being thrown away. 

We have six styles of the Hatfield perfect 
sharpening machines. 

THE HYFIELD MFO. CO. 

292 Church St, . - N4w York City 
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DELAWARE HARD FIRRE 

Rapidly Replacing Iron, Steel, Brass, Copper, Wood, Porcelain, Rubber, Leather, Etc 

Made in Sheets, Rods, Tubes and Special Shapes. It should be used for dears. Washers, 
Gaskets, Wheels, Pulleys, Bushings, etc., on account of its Durability and Dialectric Strength. 

Further information and samples gladly furnished upon request. 

DELAWARE HARD FIBRE COMPANY 

WmSUNGTON, DELAWARE 

San Franciioo, 216 Pine Street Chicago, 664 Wait Monroe Street 

Toledo, Ohio, 416 Ohio Bnildi^ Pittabnrg, Pa., Flrat National Bank Building 

Dayton, Ohio, Dayton SaTlngak Tmat Building New Tork,.N. Y., 60 Church Street 



HARRIS & SONS 

Chiaraoteed Hand Made Knives, 
Cleavers and Steels 
CEDAR RAPIDS IOWA 


For the Butcher, .Hotel and Kitchen 
A real tool, sharp, and ready to cut 

For Catalogue and Price List write — 

Witte Hardware Co., St. Louis, Mo. 

M. M. Geboski, Helena, Montana. 

John L. Mason, 240 East 49th St., Los Angeles, Cal. 
or direct to Harris & Sons 



More desirable scientific features and 
easier cutting qualities are combined in our 
Two Hand Pruner than any other single 
tool. Investigate our line of scientifically 

perfect **Oompoiind Lever Products.*' _ 

Also manufacturers of Compound IiOver 
Snips for metal cutting. 

BARTLETT MFO. 00. 

S6 Bast Lafayette Ava., Detroit, Mich. 


HIGH CLASS 

Pocket Cutlery 


There is a difference in Cutlery, 
as well as any other commodity. 

That is why w« consider “Quality” 
the most important in the manu> 
facture of our product. 

Blades hardened in Coke, tempered 
on copper plate, and ground by 
hand. 

Built and inspected by those 
skilled in the trade, eliminating 
danger of a product contrary to 
the standard set. 


HONK FALLS KNIFE CO., Inc. 

NAPANOCH, N. Y. 


rr WILL PAY YOU TO SELL 
THIS UNE 

OP-AL Electric Soldering 
Iron Furnaces 



Made in three sizes. More reliable and 
useful than the electric soldering iron. 
Sells at a competitive price and is fully 
guaranteed. 

Write for prices and 
discounts 

The OP AL ELEGTBIC & MFO. GO. 

zeth and Kenwood, - - - Indianapolis, Ind. 
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KITCHEN WIRE GOODS 

ARE USED IN EVERY HOME 
Do You Sell Your Share? 



PACIFIC COAST REPRESENTATIVES; 

San Francisco, GEO. H. ECKERT & CO., 

109 New Montgomery Street 

Seattle, T. D. McLEAN, 

2305 L. C. Smith Building 

Lros Angeles, GEO. H. ECKERT & CO., 

201 Douglass Building 


imLITY MANUFACTURING CO. 

MAKERS OF 

Kitchen Wire Goods 


BALTIMORE 


MARYLAND 







Cupola Banor Oil 8 Ioto 


■hort OblauMj Oil 


WRITE FOR CATALOG NO. 130 


We now have a Large Stock and Assortment 

of Oil Stoves 

SBITD TOUB 0BBBB8 TO 

QUICK MEAL STOVE CO., DIV. 

OF AKBXIOAV 8TOVB OOMPAVT 

0. H, 80HIE0K „ , 

W# also CART a larft Fasifie Oeasi Sums 

^ 71# Tndlana aear 19th 

OOAX. RANOBB laa Fminitw, OaL CiAS RANOBB 


W9 also canj a lanpa 
Una of 

GAB RABGBB 
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^Uohn! I’m Tired of Cleaning 
This Old Lantern! You Neeid 
a New One!” 


CHAflLLON 

I “RED”SCALE 

Sold by 

Leading Hardware Dealers 


This is the scale 
O hardware deal- 

sell with 
ease. Light in 
Hu I weight, strong, 

curate. Well 
adapted for 
■ home use, and 

j4 excellent for 

service in stores 

JF \\ where a spring 
A i \ balance can be 

Chatillon “Bed'* 

bright 

red, white and gold dial, and large, 

easily-read figures. Furnished with 

round or square tin 

pan and chains, with Q 

tin or galvanized 

scoop and chains, 

with folding w’hite wBm I 

enameled pan and Em a %fM 

bows. A style for 

every need. 

Its extremely mod- Y 

erate price makes 
it a sure seller 

with resulting / \ 

profits to the f \ 


A»k your jobber for 
Pricet and 
full information 


T he striking picture illustrated 
above, in larger size, will be seen by 
3,000,000 larm families in a forth¬ 
coming Dietz advertisement. 


Dietz Lantern Replacement Campaign, 
now starting in National Farm Periodi¬ 
cals, aims to send old, worn out lanterns 
into limbo and put new lanterns in their 
places. 


This National advertising to your cus¬ 
tomers will send them into your store 
for new Dietz Lanterns. Timely displays 
on your part will help to make this 
your banner year for lantern sales. 


Let your Jobber stock you adequately 
with Dietz Lanterns! \ 

You will need them! 


85-99 Cliff Street * New York City, N. Y. 


IOHn SSor^iS 


U.SA. 


R. E. DIETZ COMPANY 

New York 

Largest Makers of Lanterns 
in the World 

FOUNDED 1840 

Your Jobber Stocks DIETZ 
Interns 


DIETZ 

No, 2 “D-LITE** 
LANTEBN 
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Repeaters 


You can’t make a sec- 
ond sale unless the first 

purchase has satisfied. t ? SB 

Husky a s h c a n 8 and WHejS 

sturdy garbage pails . f. -t! < wiwiil 

that bear the Yellow 

WITT 

CORRUGATED 

Sub$tantial Sanitary Safe 

can be depended upon. That’s why the user comes 
back for more. The label tells the story. 

^iiKaf Anfi a 1 heavy corrugated sheet steel, 



^iiKaf Anfi a 1 heavy corrugated sheet steel, 
A^UU5LanLiai re-inforced by heavy iron 

bands, that stands up under 
extra hard usage, 
close fitting lids and the 
^®***^®* J’ • • hot dip galvanizing process 
that keeps all seams sealed. 
OCtlC • • • • • positive fire protection. 

Insure repeat orders by demanding of your jobber 
the Witt Yellow Labeled line. 

FOR SALE ON THE PACIFIC COAST BY 

Baker. Hamilton & Pacific Co.San Francisco 

Dohrmann Commercial Co.San Francisco 

Dunham, Carrigan & Hayden Co.San Francisco 

Hovman-Wcil Co.San Francisco 

Holbrook. Merrill & Stetson, Inc.San Francisco 

Mangrum A Otter, Inc.San Francisco 

Seller Bros. & Co.San Francisco 

Whlton Hardware Co.Seattle, Wash. 

J. Bomstein & Sons, Inc.Seattle, Wash. 

Schwabacher Hardware Company.Seattle, Wash. 

Seattle Hardware Company.Seattle, Wash. 

Thomson-Diggs Co.Sacramento 

BiL Seller k Co.Portland, Seattle, Spokane 

Honeyman Hardware Co.Portland 

THE WITT CORNICE COMPANY 

CINCINNATI. OHIO 

Also makers of the lighter weight Brighton line of cans 
and palls. Write for quotations. 



The 

Yellow 

Label 

Means 

“Quality’ 



Mends Every Metal 

This 25c tube of Hercules “Cold Soder” 
is guaranteed to mend every metal leak 
permanently and the “cold sodered” 
spots will withstand terrific heat. 

Hercules easily mends pots, pans, pails, 
boilers, plumbing, radiators, aluminum 
and even granite ware. Simply press 
the semi-liquid into the leak and let 
stand until hard. No heat nor tools 
required. 

Order a carton (24 tubes) from your 
jobber. 

HERCSLES MllUFICTUIIIieCO.,CNMilBMft,la. 

JirO. H. OBABAV » 00., 

IIS Ohambert Street, New York, 
Eastern Sales Bepreeentativeu 




Cold Soder 


SWEDISH TOOLS are 
noted for their durabOity 



**BANKO*’ SCYTHES are the beet Swed- f|r| iL 
ieh scythes msde. They sre made of three 
steel layers, two soft and one hard, which 
have been forged and drawn out by ham- 
mering. They are warranted to hold their hhH 
cutting edge and are perfectly balanced. 

Outting edge ia polished, all other parts 
forged black finish and oiled. Will fit 
any American Snath. 

i^SSA^ MV 

A BETTER TOOL MAKES A BETTER 
MECHANIC. SSA plicra represent the m\ 

highest possible Quality and may—^for W 

strength, durability and elegant fin- 1 

ish—he considered in a class by them- | . 

selves. Model pictured is No. 25 g I ' 

combination pliers, extra strongly made S I ; 

with riveted joints. Comes with metal ■ 
or rubber insulated handles. ■ 

— BOLD BY— I i 

80ANDINAVIAK-WE8TEBN I I 

IMPOETINQ CO., LTD. 1 ^ 

116 Broad Street, New York City ^ 

WE8TEBN mPOBTINa OOMFANT 

600 Eset Hennepin Avenue - • - MinneapoUi, 
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No more 

marred floors! 

You can now sell a scrubbing pail 
that leaves no trail 



T he **Fibrotta** Pail ntver man or scratchea. 

It can’t becauae it is made of indurated fibre 
by a special process. **Fibrotta” pails are the 
only ones that are both seamless and do not 
require hoops. 

Some spiciai features are — 

1. SeamleiB—^Fibrotta cannot leak 

2. Made of tndarated fibre—Cannot mat 

3. No boopa to come looae and fall off or mat 

4. No metal to acratch or mar 

6. Eaay to clean aa wiping a china diah 
6. No aeama or cracka to gather filth 

7. Idghter and stronger than wood 

8. No Tamleh or paint to wear off 

9. No nnaightly dents. Retains original appearance 

10. Practically noiseless. No clatter or bang to 
canse annoyance. 

There are records of * ^Fibrotta’ ’ palls in use from 
19 to 21 years. There are any number in use from 
ten to fifteen years and still doing duty. Find 
any other pall that can show a record even ap¬ 
proaching 50% as near such records in service 
under normal conditions of every day use. 

~ You can sell these palls in large 

numbers to hotels^ homes, farms* 
offices, hospitals, institutions, 
etc. Write us for prices on 
* ’Fibrotta’ ’ pails and the name 
of nearest Jobber. Addren: 
Cordley A Hayes, 25 Leonard 
Street, New York City. 


L 


Fibrotta 


“FRIARS’ 

combines in one the 
ideal advantages that 
the housewife wants 
in a frying pan — 

Thick steel shell that 
assures even cooking 
heat. 

Lightness to afford 
ease in handling. 

Cold handle to avoid 
necessity of pads or 
cloths in handling. 

Made of extra heavy 
gauge steel, highly 
polished, the “Friar” 
comes in five sizes, 
nine to thirteen 
inches,numbered from 
seven to eleven. 

WHEELING CORRUGATING 
COMPANY 

Wheeling, W. Va. 

STORES: 

New York Kansas City 
Philadelphia Minneapolis 
Chicago Chattanooga 

St. Louis Richmond 

Oval Oak and Crescent 
Roasters 

Fry Pans, Spiders, 
Griddles, Portable Ovens, 
Cake Pans, Drip Pans, 
Galvanized Tubs and Pails 
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What Twelve Years Will Do For 

Your Store 

IT will have given you a chance to learn of the merits or de-merits of 
certain makes of refrigerators. You learn in a dozen years whether 
or not you have been selling a satisfactory product. And we know from 
twelve years’ actual selling that the 

MONARCH REFRIGERATOR 


(Kum rtglitered U. 8. Patant Offioa) 


will give to you, as it has to us, that degree of satisfaction that comes 
from selling Quality merchandise. We have never had more real pleas¬ 
ure from selling any product. 


PLACE OBDEBS NOW 

The factory representative has 
informed us of scarcity of coal 
and labor at the factory, of un¬ 
settled conditions and tr3dng 
times. It means that the factories 
are not producing the quantities 
that should be produced. It 
means also that the merchant 
who studies future profits, should 
place his orders at this time to 
be assured of receiving the goods, 
and also to receive the benefit of 
a material concession in prices. 


PBICE IS BIGHT 

We ask a comparison of THE 
MONARCH with any other high- 
grade refrigerator and then 
you’ll see that our prices are just 
a little better. 

ICE CAPACITY 

When someone begins to talk 
ice capacity to you, be sure you 
secure the actual measurements 
of the box. The term “ice ca¬ 
pacity” is much overworked and 
the measurements of the Re¬ 
frigerator should be considered 
instead. 



We will gladly submit literature and 
any other information to those live dealers 
interested in more sales and bigger profits. 
Address us today. 


Union Hardware & Metal Co. 

Distributors 

411 East First Street Los Angeles, Cal 

MONARCH REFRIGERATOR WORKS 
Burlington, Vermont 
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Was New Last Year But It Is the Standard 
Fire Shovel Now” 

The “NEVERBREAK” 



The extraordina^ merit of the “NEVERBREAK*' Fire Shovel made it in 
one year the recognized leader of all Fire Shovela. 

This Solid Forged Steel Shovel quickly convinced the Public that it was a 
money-saver, and its steadily increasing sale proves that there is always a 
market for an article that gives complete satisfaction. 

Made with Handles 10, 16 and 20 inches long. Blade on all sizes 5^x8 
inches. 

Every purchaser of a “NEVERBREAK** is a salesman for your Store. 

Can be secured at all leading Jobbers, or write ns direct for prices. 

MADE ONLY BT 

THE UNION FORK & HOE CO. - Columbus, Ohio 


balance & Grosjean Mfg. Co. 

Manufactarers of the Celebrated Lines of 

Agate {Nickel Steel) Ware 

El-an-Ge Enameled Ware 

and 

Pearl-Agate 

Turquoise Enameled Ware 

New York Chicago Boston San Francisco 
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You Need this Bamboo Rake for 

Fall Trade 

At least 50 to 100 of them. Many dealers will sell 500 to 1000 or more. 
Only Practical Rake made for Lawns — Never clogs. 

ASK FOB SAMPLE — FBEE TO DEALERS AND JOBBERS 


Absolutely the Best and 
Cheapest Lawn Rake 
made. 

Conforms to the uneven¬ 
ness of the ground—Se¬ 
curely made with bolts 
and well braced. 


40,000 Sold every month. 

Light, Durable, Easy to 
Handle. Saves Time and 
Labor, and a good Profit 
for the Dealer. 



So confident are we that 
your customer will buy 
these Bamboo Rakes on 
sight that we will send a 

Sample Free 

to any Dealer or Jobber. 


If your jobber can’t sup¬ 
ply you, write the Manu¬ 
facturers Direct. 


ADDBESS MEABEBT OFFIOE 


TSUCHIYA TRADING CO. 


321 Bankers Inyestment Bldg. 
SanPrandsco 


Manufacturers 


1220 Boatmen’s Bank Bldf. 
at. Loiii8» Mo. 
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PETERS 

New High Velocity Shot Shells 

Loaded only with guaranteed brands of standard American powder, kind 
and quantity plainly marked on case, carton and shell. 

With eters “Steel Where Steel Belongs” head construction, combined 
with Peters superior wadding, primers designed to give proper results 
with standard guaranteed powders, and last but not least, (peters 
exclusive method of loading, insuring absolutely uniform loads, and there¬ 
fore uniform results, we are able to announce the addition to our present 
standard list of Target and High Gun grade shells the following “High 
Velocity” loads: 

12 Gauge 

31/^ drs. or 28 grs.— V/g oz. 

2, 4, 5, 6, 7 shot. Both soft and chilled. 

Sy 2 drs. or 28 grs.— V/^ oz. 

2, 4, 5, 6, 7 shot. Both soft and chilled. 

16 Gauge 

2% drs. or 22 grs.—1 oz. 

4, 5, 6, 7, 8 shot. Both soft and chilled. 

2% drs. or 22 grs.—1% oz. 

4, 5, 6, 7, 8 shot. Both soft and chilled. 

20,aa^ 

2 y 2 drs. or 20 grs.—1 oz. 

4, 5, 6, 7, 8 shot. Both soft and chilled. 

In adding these “High Velocity “ loads to our present list of the above named shells, we 
are not forced to load powders which are neither recommended nor guaranteed by the 
manufacturer of such powders, nor are we compelled to depart in any way from usual 
methods of placing same before the consuming public. These loads are added to our list 
to meet a real demand from discerning users for a really “High Velocity’^ load, using 
the same powders as are used in other loads and marked in such a manner as to make it 
possible for users to know what they get. 

There is nothing mysterious about ©eters loads. 

You get what you want and know what you get. 

THE PETERS CARTRIDGE COMPANY 

New York Cinciimati, Ohio Saoi Francisco 



Aumnanoif 
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The Elagley-Morrison Company 

North Girard, Penna. 



Manufacturers of a 

MOST COMPLETE LINE OF 

Wall Clothes Driers 

And 

Wood and Wire Garment Hangers 

OF EXCELLENT QUALITY 


RBPBBSBNTATIVBS 


THAYER A BOWER, 
846 Monsdnoek Bldg., 
San Trsneisoo, Oalifornia 


H. M. GREENER SAI.E8 OO., 
56 East Randolph St., 
Chicago, Hlinois. 


R. A. MORRISON, 

309 Board of Trade Bldg., Portland, Oregon. 




.r/Vv':" 
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Anniversary Gift Sets 

In Chests without Extra Charge 


The Christmas shopper to a large extent 
likes to have her thinking done for her and 
her choice made easy. This is accomplished 
by the series of Anniversary Gift Sets in 
chests for the price of the Silverplate alone. 
These are obviously gift sets, with the se¬ 
lection of pieces carefully made, in at¬ 
tractive cases. 


Make a display in your windows of these 
cases and of individual Gift Boxes. 


For advertising and display helps 
ask your Jobber or write Sales Pro¬ 
motion Department, Internationa] 
Silver Co., Meriden. Conn 


Pacific Coast Warorooms, 150 Post St., San Frandsco, Cal. 
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The live hardware 
dealer aayt: 


“Have You Met This Fellow? 

“He breezes in and asks for garden 
hose —‘A cheap sort that wdl last 
through one season.’ 

“There’s no such thing as one season 
garden hose. A hose which you can 
honestly sell to last the season through 
is likely to last for several more. 

“The man who asks for one season 
hose is the man that comes back yell¬ 
ing that you misunderstood him — he 
bought garden hose and not a 
colander. 

“Human nature is peculiar. It is 
safer for the merchant to sell only 
those qualities of goods that will give 
satisfactory service. 

“—such as our standard brands of 
%ths hose — BULL DOG, GOOD 
LUCK and MILO.” 


BOSTON 
WOVEN HOSE & 
RUBBER CO. 
Cambridge, Maes. 

The largest hose manufac¬ 
turers in the world. Makers 
of the famous BULL DOG, 
GOOD LUCK and MILO 
brands of garden hose. Also 
makers‘ of GOOD LUCK 
Jar Rings. 
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Season of Open Tfearls 

>| >,. ---— -■ ■■ L.. -■ ■ Z ■- -=■ ■ 4» 

I HAVE always thought of Christmas 
time as a good time, a kind, forgiving, 
charitable, pleasant time; the only time 
I know of, in the long calendar of the 
year when men and women seem by 
one consent to open their shut-up hearts 
freely and to think of people as if they were 
really fellow passengers to the grave and not 
another race of creatures bound on other 
journeys and therefore I say, God bless it. 

— Charles Dickens 




For the convenience of our subscribers and advertisers, we maintain offices and our representatives will be 
'ound at any of the addresses mentioned below. Correspondence will receive prompt attention by addressing the 
>ffice nearest home. 

Boatmen's Bank Baildinfc Bankers Investment Building, 888 Taylor St. 1826 First National Bank Bldg. 105 S. Houston St. 
troadway and Olive. St. Louis San Francisco. Portland, Ore. Chicago Dallas. Texas 

502 Higgins Bldg. Pioneer Building 204 Scott Bldg. 220 Pacific Bldg. 

Los Angeles Seattle, Wash. Salt Lake, Utah Vancouver, B. O.. Can. 
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How Much Should Your Salesmen Sell? 


A S A GUIDE to the merchant who wishes to 
know the average data in connection with 
the employing and remuneration of men, 
the figures given below may be considered 
valuable. They were compiled from data fur¬ 
nished by the Harvard Bureau of Business Re¬ 
search and other retail research organizations. 

In the hardware stores, representative of this 
business in the United States, the figures on 
items of expense are: 

Rent, 3.41 per cent. 

Salaries, 10.11 per cent. 

Advertising, 1.12 per cent. 

Heat and light, .43 per cent. 

Delivery, .91 per cent. 

Supplies, .6 per cent. 

Insurance and taxes, .99 per cent. 

General expenses, 2.01 per cent. 

Depreciation and shrinkage, .52 per cent. 
Bad debts, .31 per cent. 

Percentages of total expenses to sales, 20.41 
per cent. 

For Example 

Suppose that a salesman in a hardware store 
is receiving $25 a week. The proprietor wants 
to know how much that man sho^d be selling 
to justify his pay. The chart given above wifi 
aid greatly in solving that problem. 

Referring to the figures ^ven above, it will 
be seen that salary expense is 10.11 per cent of 
the sales. The row of figures at the top represent 
the salesman’s weekly wages. Follow across to 
the column headed “$25,” and then down that 


column to the nearest figure to 10.11 per cent, 
which in this instance proves to be 10.9 per cent 

Now follow that horizontal line back to the 
left, and it will be seen that this man should 
average at least $230 sales a week. Under that 
amount, he is a detriment to the business, and 
should be coached up to the point where he can 
make his quota or be removed. 

Is He Paid Too Highly? 

Let us suppose now that a hardware man 
wants to know whether the salaries he pays are 
above or below the average paid over the entire 
country. A man is drawing $30 a week and his 
sales average $250 a week. 

Again referring to the large chart, locate in 
the column headed $30 the figure directly oppo¬ 
site the amount $250 shown in the left hand 
colunm headed **Clerk’s Weekly Sales.” This 
figure is found to be 12 per cent, and is there¬ 
fore more than the average paid to clerks who 
sell $250 worth of goods a week. This man is, 
then, being overpaid for what he is doing, as 
the average should not be more tiian 10.11 per 
cent. 

The salary average in the furniture business 
is 9.73 per cent, so if there is a furniture depart¬ 
ment in connection with the hardware store, 
figures for the employes in that department 
should be based on this percentage. 

You will find these tables extremely inter¬ 
esting and instructive, besides being useful in 
working out the problems connected with this 
part of the business. 
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INDORSES HARDWARE WORLD 
STAND 

“I heartily endorse your efforts to 
induce business men to take a wider 
and more active interest in public af¬ 
fairs. It is not only a constitutional 
privilege but it is a responsibility and 
duty which they owe their country. 

“If business men will not sacrifice 
something of their time and money and 
business ambitions to the public wel¬ 
fare, other men less qualified by training 
and ideals will fill public office and the 
merchant or mamifacturer will suffer 
great loss through adverse legislation 
and raids upon the public treasury, 
which he has to meet by taxation. 

“I trust you will continue to impress 
this point upon yoiir readers and do all 
you can to make this a government of 
all of the people instead of government 
for an organized minority, a class, or of 
practical politicians.” 

CHARLES L. UNDERHILL, 

Member of Congress for Massachusetts. 

When down on your luck, get up on 
your pluck. 

Not only the currency but the heads 
in Russia need deflation. 

Misfortimes sit lightly upon the 
young, which may be the reason they 
are young. 

The power of a steam engine doesn’t 
lie in its whistle or the steam it blows 
off. Same with you. 

A man may not know what is good for 
him, but he doesn’t want anybody else 
to tell him what’s good for him. 

A business man sometimes likes to be 
known as hard-headed, but he’d get 
pretty sore of you called him bone- 
headed. 


YOU, YOUNG BUSINESS MAN, 
who think you have a “hard time,” or 
think you haven’t been advanced as 
rapidly as you deserve, or that the future 
holds little of promise where you now 
are, turn to page 101 and read the ro¬ 
mantic story of H. B. Sterling. Every 
word of it is true. Perhaps he thought 
many times just as you do sometimes, 
but he had the “stick-to-it-ive-ness— 
the determination to win and overcome 
obstacles.” Now he can look back with 
satisfaction that he had just such trials, 
and that he did have to work and work 
hard. This should be an- incentive to 
spur you on your determination to make 
a success of your life, also. 

The woman who is proud of her “ail¬ 
ments” seldom has anything else to be 
proud of. 

Don’t be discouraged because some-- 
body tells you that “fame is fleeting.” 
Just ask him what isn’t. 


The beautiful thing about feeling su¬ 
perior to those around you is that they 
feel just as superior to you. 

A hundred thousand little things are 
always troubling the little fellows. The 
big fellows have no time for little things. 

Under normal circumstances the re¬ 
lation between income and outgo is the 
exact relation between sense and the 
lack of it. 

Everybody knows that if he were rich 
he woidd be generous, which is what 
makes it so strange that so many rich 
folks are not. 

Nearly everybody knows he could 
write a book about his home town that 
would wake it up, but he couldn’t. Home 
towns don’t wake up. 


A man ought to be too big or too little 
for his job. If he’s too big, he’ll get out 
and amount to something more—if too 
little, he ought to give somebody else a 
chance to amount to something more. 


Emma Goldman wants to return to 
this country. She wants to give a few 
up-to-date pointers to the foreign ladies 
who throw red pepper in the eyes of the 
officers of the law. 
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When Nature Wants a Man 

(By Angela Morgan) 


When Nature wants to drill a man 
And thrill a man 
And still a man; 

When Nature wants to mold a man 
To play the noblest part; 

When she yearns with all her heart 
To create so great and bold a man 
That all the world shall praise— 

Watch her methods watch her ways! 

How she ruthlessly perfects 
Whom she royally elects, 

How she hammers him and hurts him 
And with mighty blows converts him 
Into trial shapes of clay which only Nature 
understands, 

While his tortured heart is crying and he lifts 
beseeching hands! 

How she bends but never breaks 
When his good she undertakes 
How she uses whom she chooses 
And with every purpose fuses him, 

By every art induces him 
To try his splendor out— 

Nature knows what she's about! 

• • • • • 

When Nature wants to take a man 
And shake a man 
And wake a man; 

When Nature wants to make a man 
To do the Father's will; 

When she tries with all her skill 
And she yearns with all her soul 
To create him large and whole. . . 

With what cunning she prepares him! 

How she goads, and never spares him. 

How she whets him and she frets him 
And in poverty begets him . . . 

How she often disappoints 
Whom she sacredly anoints; 

With what wisdom she will hide him, 

Never minding what betide him. 

Though his genius sob with slighting and his 
pride may not forget! 

Rids him struggle harder yet. 

Makes him lonely 
So that only 

God's high messages shall reach him. 

So that she may surely teach him 
What the Hierarchy planned; 


Though he may not understand. 

Gives him passions to command! 

How remorselessly she spurs him, 

With terrific ardor stirs him, 

When she poignantly prefers him! 

• • • • • 

When Nature wants to name a man 
And tame a man 
And fame a man; 

When Nature wants to shame a man 
To do his heavenly best . . . 

When she tries the highest test 
That her reckoning can bring— 

When she wants a god or king! 

How she reins him and restrains him 
So his body scarce contains him, 

While she fires him 
And inspires him! 

Keeps him yearning, ever burning, 

For a tantalizing goal— 

Lures and lacerates his soul. 

Sets a challenge for his spirit. 

Draws it higher when he's near it— 

Makes the jungle, that he clear it; 

Makes the desert, that he fear it and subdue 
it if he can— 

So doth Nature make a man . . . 

Then, to test his spirit's wrath 
Hurls a mountain in his path— 

Puts the bitter choice before him 
And relentlessly stands o'er him, 

“Climb, or perish!" so she says. . . . 

• • • • • 

Watch her purpose, watch her ways! 

Nature's plan is wondrous kind, 

Could we understand her mind. . . . 

Fools are they who call her blind. 

When his feet are tom and bleeding 
Yet his spirit mounts, unheeding. 

All his higher powers speeding. 

Blazing newer paths and fine; 

When the force that is divine 
Leaps to challenge every failure, and his ardor 
still is sweet. 

And love and hope are burning in the presence 
And he comes to lead the nation, 

Then does Nature show her Plan— 

When the world has found—a MAN! 


Avoid confusion. The most effective 
windows are the simplest ones. Don’t 
think you must pile into your windows 
samples of everything you have in stock. 
One kind of article, well displayed, will 


catch the eye better than a meaningless 
conglomeration of miscellaneous stuff 
But don’t keep that display in the win¬ 
dow too long! Change it every day or 
two, if you can. 


* ^HABDWABE WOBLD is more valuable to us than aU other publicatioiia together.* *—^Harris Hmntware Co. 
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Are You and Your Business Growing? 


This is the biggest question that can be asked 
any retailer at the close of a year's business and 
the beginning of another. What is your answer 
to this stirring question? 

The essential element of any firm, business, 
institution or organization is the characteristic 
of growth. 

Growth indicates life. Life indicates all the 
essentials of a successful store. 

The methods of successful stores vary. Some 
advertise, some don't. Some sell for cash, some 
give liberal credit. Some push competitive goods 
at cheap prices, some sell quality goods at high 
prices. Some canvass, some don't. Some special¬ 
ize on certain lines, others carry large complete 
assortments of all lines. But growth is one qual¬ 
ity that you will find in all successful hardware 
stores. 

Probably you would get a fairer answer to 
this question if someone else made the decision. 
For your community and your townspeople are 
the judges. What they think, makes or breaks a 
business man. What you think matters not. 

Try your own store as a customer, make be¬ 
lieve that you are the customer and in that 
spirit examine your store inside and out. Turn 
the reins over to your right hand man and for¬ 
get about your store and look at the other fel¬ 
low's store. 

Put on your hat and coat. Step across the 
street and compare your front with the other's. 
Has it been painted lately? Is it attractive? 
Imagine that the painting is a collar and the 
windows the face. Is the collar clean? Is the 
face clean and attractive? Would you be at¬ 
tracted to that store because of the pleasant 
frontage, and would you be tempted to go in 
and buy because of the excellent window trim? 

Now walk around the block. Look at the 
other stores. Why does this or that one stand 
out? Has your store that quality that makes 
you want to take a closer look or step inside to 
buy? Compare the attractive ones with the un¬ 
attractive and decide for yourself just what 
makes them so. Step inside of some of the most 
attractive ones and see if the inside backs up the 
outside. Lots of stores with pleasing fronts and 
well trimmed show windows are as cold as an 
iceberg inside. 

What Sort of Wticome Did Yon Get? 

Is the interior clean and inviting? Are the 
salespeople alert and anxious to serve you? Are 
the goods displayed so that you could make your 
own selection and examine without feeling that 
you have incurred any obligation to buy? Are 


the articles priced in plain figures? Do you 
find well known and dependable goods on the 
counters and in the windows? What condition 
is the rear of the store? Is it attractive and 
clean all the way back? 

Now come back to your own place of business 
and apply these tests to it and honestly answer 
every one of them. Then ask yourself these 
questions: 

Is my store attractive and pleasing enough 
to tempt me to make a second visit? Does my 
interior, my policy and my sales force, myself, 
back up my advertising? 

Is it a “come again" or a “never again" 
business place? 

Are my salespeople well grounded in cour¬ 
tesy. kindness, neatness, knowledge of the 
goods, policies of the firm, and the essentials of 
salesmanship? 

Sound growth is not always evidenced by 
larger buildings and heavy stocks, but more so 
by increased sales, a greater number of cus¬ 
tomers, the addition of new lines, and the im¬ 
proved appearance of frontage and interior, 
better salespeople, better accounting systems 
and a deeper interest in the welfare of your 
salespeople and your community. 

When you inventory your stock, include 
yourself, because your store is you, and you are 
your store. Your business is an exact counter¬ 
part of yourself. Are you satisfied with your¬ 
self ? 

Are. vou growing? Are you growing? ARE 
YOU GROWING? 


Knowledge develops your imagina 
tion. 


A good doer is rather to be chosen 
than a good thinker. 

Nothing is ever gained by winning an 
argument and losing a customer. 

Wisest is the man who knows what 
not to say, and remembers not to say it. 


A rabbi recently spoke on the Jewish 
pi oblem. We did not hear him, but we 
suppose the Jewish problem is how to 
m.ake both ends meet and to lay up a 
little for a rainy day—same as ours. 


The Hardware World welcomes criticisms sad even commendation. There is no law to pre¬ 
vent you expressinjr your opinion relative to our pages, whether favorable or unfavorable. We 
receive many complimentary letters; we don’t object to them—^neither do we in any way resent 
criticism or suggestion. 
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GOOD WILL IN BUSINESS 

Good will, in modern business, is property, as 
actual, positive, certain and genuine, as ma¬ 
chinery and materials. It is the fruit of honest 
work, patient experimentation and expenditure 
of money in creating a market and efficiently 
serving the purchasing public. It is an estate, 
accumulated through a continuous policy of 
making every promise good and standing back 
of every product. It is a possession, acquired 
by such establishments as have held a public 
referendum, and received a vote of approval. 

Good will is the interest accruing from the 
rule of reciprocity, the belief that any trans¬ 
action, which results in injury to one party, is 
immoral. It is the asset, built up from no 
monopoly power, but through continual compe¬ 
tition, in a fair field and no favors. It is the 
cornerstone in the structure of truthful trade. 
It is the guaranteed link between maker and 
user. It is the sap and life of the tree of honest 
business whose roots are standardized quality 
and price. 

Good will, once established, can defy every 
attack save that of the piratical price cutter. 
It can overcome the crafty deception of the 
substitutor, with his ‘^something just as good.’’ 
It can protect itself against the counterfeiter 
who would steal a registered trade-mark, label 
or brand. 

But it is at the mercy of buccaneer bargain¬ 
ers, who slash standard prices and set up **mis- 
leaders’’ in order to deceive the public. It is 
slaughtered by the “Kamerad'’ pistol in the 
hands of dealers who use it as bait to catch the 
unwary purchaser. It is destroyed by those 
who defraud the public on a hundred unidenti¬ 
fied articles, through a bargain on one, whose 
quality and value is known to all. 

Good will must be put in the keeping of 
those who have earned it, not left at the mercy 
of business pirates. No man is permitted to 
steal a purse, neither should he be permitted to 
rob an honest business of its good name for 
furnishing a standard article of uniform worth 
at uniform cost. No man may wilfully destroy 
a house, neither should he be permitted to de¬ 
stroy the very foundations upon which rests 
the prosperity of every firm which sells guar¬ 
anteed goods to the public. 

Good will belongs to the maker of the goods; 
he does not sell it, but is vitally interested in 
preserving it after the goods are in the con¬ 
sumer’s hands. For the best interests of every 
party in the transaction, the user and distribu¬ 
tor as well as the maker, there must be legis¬ 
lative provision by Congress that the manufac¬ 
turer of standard, identified, trade-marked 
goods, whose quality and price have won the 
good will of the public, shall have power to 
protect it by enforcing a standard price policy 
in the marketing of his p *oduct. 


The Kelley-Stephens bill, H. R. 11, will go a 
long way toward preserving good will and erad¬ 
icating the vicious price cutter. Those who 
possess good will and are interested in preserv¬ 
ing and perpetuating it, should get behind this 
bill, and stay by their guns until Congress 
molds it into a law. 


MERCHANTS GETTING WISER 

Exploiters of unadvertised and therefore un¬ 
known brands of merchandise are always con¬ 
tending that “advertising is expensive’^; that 
the merchant and the consumer “must pay the 
bill.’’ This is the favorite talk with some manu¬ 
facturers whose goods will not bear comparisonu 
But merchants looking to their trade publica¬ 
tions more and more for information as to the 
best lines to sell, are not so easily deceived by 
such bunk. Any manufacturer or salesman who 
succeeds in “getting away with” that line of 
talk will directly afterwards laugh at them for 
being “easy.” Remember this copper-riveted 
fact: On every purchase the consumer pays 
three things, to-wit: (1) Cost of raw material, 
(2) cost of manufacture and (3) cost of selling. 
Advertising is just as much a legitimate selling 
cost as hiring the clerk behind the counter, only 
it is much cheaper and a much more effective 
selling force. It is the lowest-priced selling force 
on earth. 

Advertising cuts manufacturing cost because 
it produces volume in manufacturing. 

Advertising cuts manufacturers’ selling cost 
because the printed page sells the goods to the 
merchant before the manufacturers’ representa¬ 
tive calls. Advertising cuts retail selling ex¬ 
pense—because people come into the store and 
ask for the article, money in hand. All the clerk 
has to do is to take the money—and at once wait 
on some other customer. “Don’t let anybody 
tell anybody different.” It’s just bunk when 
they do. 


POOR BOOB’S DICTIONARY 

Abasement—a place where much of it was 
kept before the prohibition officers became so 
keen for it themselves. 

Abbreviated—shy on words or materials, i. e., 
styles in skirts. 

Abdicate—what crowned heads were tumbl¬ 
ing over themselves to do a year or so ago. 

Abeyance—all spruced up and waiting for 
your lady friend to put in an appearance. 

Abhorence—the feeling toward being soaked 
two or three prices. 

/ibode—a shack or a palace. 

Abolish—to destroy the trade names of, as 
was done to John Barleycorn. 

Aboveboard—said of a guy strictly on the 
level. 

Abscess—a peach of a gold mine for dentists. 
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Hardwaire Man In Congress 

Hoil Gharles L. Underhill of Somerville, Massachusetts, Is Governed 
by the Same Principles in the Legislative Halls at Washington Which 
Were Beeponsible for His Own Businees Success 


T he business character of Charles L. Under¬ 
hill, founder and for many years proprietor 
of the Underhill Hardware Co. at Somer¬ 
ville, Massachusetts, may be best summarized 
in his own words: 

^'My greatest pride is that I never have knowingly 
defrauded a customer or creditor of 
a single cent; that I have paid my 
bills promptly and retained the con¬ 
fidence and good will of my neigh¬ 
bors.»» 

Likewise the public and 
civic principles of Congress¬ 
man Charles L. Underhill, 

Member of the House from the 
Ninth District of Massachu¬ 
setts and candidate for re- 
election this year without a 
contest, may best be taken 
from his own statement: 

“I can honestly say that I never 
have cast a vote against my prin¬ 
ciples or for the purpose of ad¬ 
vancing my political ambitions. This 
course I propose to pursue as long 
as I remain in office.” 

There are few men whose 
example could more profitably 
be followed by either young 
men in the hardware trade or 
men of any age in politics and 
statecraft than Mr.UnderhilUs. 

With only his two willing 
hands, a true heart and a level 
head at the start, when he left 
school to work his way when 
he was 12 years old—through 
his own efforts entirely he has 
won his way to business inde¬ 
pendence and the full confi¬ 
dence of his fellow men, as 
expressed in continued re- 
election to public office, where 
he has worked with characteristic constructive 
results for his State and the Nation. 

Sontbemer by Birth 

Bom in Richmond, Virginia, July 20, 1867, 
Mr. Underhill was educated in the public 
schools there, but by the time he was 12 years 
old he had to work permanently to win his 
way, and before he had completed the gram¬ 
mar course he left the schoolroom. His start 
was as an office boy in Cambridge at the age 
of 13, and in his later 'teens he spent three 
years as a coal teamster. This lead to a con¬ 
tact with blacksmiths and he was attracted 
to the trade. 


He started as a blacksmith’s helper, be¬ 
coming in time a New England smith after the 
manner of him whom we know under Longfel¬ 
low’s spreading chestnut tree. Enterprise and 
vision were as characteristic of him as a young 
man as they are today, and besides the routine 
work of his shop he developed 
a line of manufactured hard¬ 
ware specialties, including all 
types of hand-hooks for lump¬ 
ers, stevedores, etc., bracket 
bolts, shingle rippers, boring 
chisels, ladder hooks, etc. 

At first these goods were 
sold direct to the retailer, and 
the energetic young maker 
and merchant became well 
acquainted with the trade 
throughout New England, just 
as the merchants came to know 
with equal favor the special¬ 
ties of the Somerville smith, 
which were especially adapted 
to the local needs and prefer¬ 
ences. 

In the near vicinity of Mr. 
Underhill’s shop at Somerville 
was a retail hardware business 
which had been allowed to run 
down and had been neglected 
until it had ** practically 
I>etered out.” This stock he 
purchased and the Underhill 
Hardware Co. came into being. 
The proprietor had had no 
actual experience in selling 
hardware, but he had known 
and watched hardware mer¬ 
chants’ methods in many loca¬ 
tions, and he had the essentials 
of a business man in any line: 
industry, willingness to work, 
vision, an open-hearted, optimistic spirit, and an 
open mind behind a watchful, quick-seeing eye. 

His sales policy in selling the hardware spe¬ 
cialties was changed at this time, and they were 
thenceforth handled through the jobber. This 
also had the effect of giving the new retail 
business added support from the source of 
strength for any young merchant — his whole¬ 
saler. 

The wide acquaintance of the young pro¬ 
prietor and his own interest in the venture, ex¬ 
pressed in long hours and persistent effort, 
steadily built up trade, allowed for growth, and 
developed a strong, healthy institution which 



HON. CHABLES L. UNDEBHILL 

We recently had occasion to publish ex¬ 
tracts from one of Coni^ressman Under¬ 
hill's addresses in which his ringing 
Americanism and his fearless statement of 
actual facts in connection with industrial 
conditions and the attitude of organized 
labor stamped him immediately as the type 
of business man needed in Congress. 

Since he was twelve years old he has 
worked his own wa;^ in the world, and his 
learning has been in the broad school of 
experience. Up until two years ago, when 
he was elected to Congress, he was pro¬ 
prietor of the Underhill Hardware Co. at 
Someryille, Mass., and the business is still 
conducted under his name, a tribute to his 
years of enterprise and the good will he 
created and commands. 
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continued under Mr. Underhiirs direction up 
until a few years ago, shortly before his elec¬ 
tion to Congress, when he sold the business to 
William R. Rideout, who had been his chief 
clerk, and who continues under the same name, 
in the same manner, and with the same results 
apparently. 

From the time he was 20 years of age, Mr. 
Underhill has taken an active part in the politics 
of his community. When barely 21 he served on 
the Republican City Committee and was its 
secretary. In 1902 he was elected to the Massa¬ 
chusetts Legislature and served for two years, 
but found it necessary to devote several years 
following to a reorganization of the business, so 
that he might have time for outside interests. 

In 1908 Mr. Underhill was re-elected to the 
Legislature and served six consecutive terms, 
when he voluntarily retired in the expectation 
of leaving public life. When the Constitutional 
Convention was called, he was a candidate at 
large from the Ninth District, and was one of 
the most active, constructive, and prominent 
members of this important convention. Since 
the work done depended very largely on the 
action of the State Legislature next year, he 
felt it his duty to ‘‘carry through,’’ so he be¬ 
came a candidate for the House and was elected, 
both in 1917 and 1918. The next year he was 
defeated for renomination by one vote. 

In 1920 Mr. Underhill became a candidate 
for Congress. The absentees of the year before 
had returned and were again in a “normal” 
turn of mind, and Mr. Underhill’s flattering 
vote at the primaries was in just recognition of 
his previous service and an incentive to larger 
labors on his part. 

As a member of the House at Washington he 
has been conscientious in his attention to the 
larger interests of the Nation as well as those 
of his constituents, and he has firmly supported 
the President and his party. Mr. Underhill is 
the kind of man and the kind of legislator we 
may all thank fortune for, and the interests of 
all sections and partisans of any persuasion are 
safe in the hands of such as he. 


YOUE TOWN 

If you WBut to live in the kind of a town 
That^s the kind of a town youM like, 

You needn’t slip your clothes in a grip 
And start on a long, long hike. 

You’ll find elsewhere what you left behind 
For there’s nothing that’s really new — 

It’s a knock at yourself when you knock your town, 
It isn’t your town, it’s you. 

Real towns are not made by men afraid 
Tjess somebody else gets ahead; 

Where everyone works and nobody shirks 
You can raise a town from the dead; 

And if while you make your personal stake 
Your neighbor can make one, too. 

Your town will be what you want it to be. 

It isn’t your town, it’s you! 


A GOOD SALESMAN OR 
A POOR ONE, 

or one just half way, can each profit by 
reading the most excellent salesman¬ 
ship address by Mr. Foss in this issue. 
This is its first publication, and it is 
typical of the articles that are a regular 
feature of each issue of the HARD¬ 
WARE WORLD. No wonder so many 
merchants tell us they use it as a text¬ 
book in helping to develop their sales¬ 
men and sales women, too. No matter 
how much or little you know about sell¬ 
ing goods or managing a store, you will 
be benefited by reading this article. 

CO-OPERATIVE ADVERTISING 
SUCCESSFUL 

Many merchants are so situated that they 
cannot do justice to the store paper idea and 
make the publication and wide distribution of 
a regular periodical pay. At the same time they 
cannot get 100% results from the money they 
can afford to spend in newspaper advertising. 

Especially in outlying districts of the larger 
cities, co-operative advertising by a number of 
merchants through a district paper published 
under the auspices of the neighborhood mer¬ 
chants have been found very useful. Such a 
paper comes out once a week or every fortnight. 
A. clever man or woman is paid for part-time 
work as editor, and all the merchants help in 
gathering local news and boost material for the 
reading columns. Individual announcements 
command an attention and have position that 
you could not get otherwise. You can call at¬ 
tention to your specials at the same time the 
neighborhood butcher, grocer, druggist and 
drygoods men are doing the same thing. 

Such a paper should be distributed free, left 
on the doorsteps and in the mail boxes, and you 
will find that the housewives will read it thor¬ 
oughly. If there is a Boy Scout troop in the 
neighborhood, you can probably arrange with 
them to do the distributing and pay them a 
little for it. That will attract additional atten¬ 
tion and arouse interest. 


USED MUSTAD HOOKS 

A smart young fisher named lusher. 

Fished fish from the edge of a fissure. 

A fish with a grin 
Pulled the fisherman in. 

Now they’re fishing the fissure for Fisher. 

WHY TRAVELERS STAY HOME 

The notice in the rooms of hotels which read, ‘‘Have 
you left anythingf” should be changed to “Have you 
anything left!” 


“We take four others, but HARDWARE WORLD is preferred above aU the rest.”—Moore Hardware Oo. 
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LITTLE TRIPS TO COLLECTION LAND 

No.2 —SPTTBRma CHECK WRITERS TO ACTION 


[Editor’s Note — Next to making tales of your merchandise, yonr collections are important — in fact many suecessfnl mer* 
chants consider collections should take preference over sales, heliering it is far better to hare your merohandise on your shelTee 
or in your warehouse, rather than distnouted promiscuously about your community without anything substantial to show for it. 
With this in mind we intend to try and impress upon the merchant, bookkeeper and salesmen, what they probably recognise in 
theory, but are often careless in putting into effect. No matter how good a collector a merchant is, he will find anggeationa in 
theae articles that should impress upon him and his force, the importance of giving unusual care to collections. 

Consider vour merchandise the same as your cash or bank account. You would be unwilling to loan a man your money with¬ 
out security of some kind, then you should be equally careful in loaning your merchandise which has cost you the equivalent in 
cash. We shall be glad to have the suggestions, criticisms and plans of any of our friends, that they have found profitable.] 


I T’S dollars to dill pickles that the fellow who 
sprang the saying to the effect that the 
longest way around is the shortest way home 
didn’t have any experience in making collec¬ 
tions in these days of rapid-fire living? Now¬ 
adays, in making collections at least, it’s the 
merchant who can devise the shortest and 
easiest way for his debtors to make payments to 
his business home who owns the twin-six gas 
consumer and can afford to go fishing when 
the spirit moves him. 

As the octogenerian would say: “Times ain’t 
like they used to be. Every fellar is trying to 
keep one jump ahead of his neighbor. Many buy 
first and leave the job of finding the where¬ 
withal to pay the fiddler until a later date.” 

Let us concern ourselves in this trip with 
that class of people who pay bills by wielding 
the pen—the check-writing class, which is gain¬ 
ing numbers under modem conditions faster 
than a U. S. Senator can pick flaws in the ma¬ 
chinery of the government. Unfortunately, 
there are still many people in this class who be¬ 
lieve that it is much better to receive a check 
than to give one, who have uncanny ability for 
remembering to collect their salaries but often 
almost equally brilliant ability for forgetting 
to pay bills. 

A great many are inclined to the policy of 
paying first the bills that are most convenient 
to pay and letting the devil take care of the 
merchant with the hindmost collection methods. 

The easier the merchant can make the task 
of paying bills to him, the quicker he is going 
to receive his money. 

In collecting, as in anything else, it’s the 
fellow who eets there first who wins the most 
applause. This holds true even for the monthly 
race of bills to the home of Mr. Check Writer. 
Some of the bills in this race may arrive the 
first day of the month, but the chances are most 
of them will keep straggling in for several days 
thereafter. The bill that gets in before the eren- 
eral rush — on the last day of the previous 
month, or even earlier — is very likely to re¬ 
ceive more attention than the one that comes 
with the crowd. 

Early Statement Gets First Attention 
Mr. Check Writer gives the early-bird bill 
the once over separately. His eyes inform him 


that there is a chance to obtain a discount if 
payment is made before a certain date. Per¬ 
haps he may send a check for it before the 
stream comes flowing in. At any rate, he enters 
in his mental bookkeeping department a nota¬ 
tion that this bill is one that should be paid 
promptly in order to make a saving. 

Suppose this bill is accompanied by a self- 
addressed and stamped envelope in which the 
check may be returned? Isn’t Mr. Check Writer 
more likely to act immediately to get the bill 
off his mind ? And what do the cost of envelopes 
and stamps amount to if they bring prompt 
payment in a fair number of cases where there 
might otherwise be a delay? 

In case Mr. Check Writer doesn’t fall for the 
early-bird tactics of the merchant, he at least 
places the bill in the first pile to be paid. If the 
bill offers a discount for immediate payment it 
is quite sure to be selected from the pile as one 
to be paid first. With the bill accompanied by 
a self-addressed and stamped envelope, Mr. 
Check Writer is inclined to get it out of the way 
before he even goes in search of the envelopes 
for sending checks that he forgot to look up 
before he sat down to the table. 

If no self-addressed and stamped envelope 
accompanied the bill, Mr. Check Writer might 
find that before he got around to it his supply 
of envelopes or stamps had been exhausted. 
Then the merchant sending the bill would be 
one of the prospective victims of the ever¬ 
present lapses of memory on the part of the 
average Mr. Check Writer before more enve¬ 
lopes or stamps, or both, were obtained. 

Voucher Checks Additional Inducement 

The merchant need not shut off his efforts 
to make payment of bills easy on the part of 
Mr. Check Writer with getting the bill out early 
and having a self-addressed and stamped en¬ 
velope accompany it. He can go still further, 
and then some. There is, for instance, that 
powerful ally of successful collections, the 
voucher check, which can be called upon to help 
out at a small expense. 

One of the most successful of voucher checks 
is a combination bill and blank check affair. 
The bill section of the voucher check records 
the items charged to Mr. Check Writer, of 
course, just as any bill would. The blank check 
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is made payable to the merchant sending the 
bill. Tired Check Writer only has to fill in the 
name of his bank, the amount of the check, 
sign it, place the voucher check in an addressed 
envelope and the task is off his chest. 

The merchant may even go so far as to fill 
in on the check section with a check protector 
the amount due in the bill, leaving Mr. Check 
Writer only the work of filling in the name of 
the bank and putting his John Hancock on 
before the voucher check is ready for mailing. 

Beceipt Antomatic for Most Carofnl 

There are many Mr. Check Writers who insist 
on having receipted bills returned to them even 
when they are paid by check. Cancelled checks, 
in their estimations, are ham actors in the role 
of receipts. But, human-like, these same people 
don’t insist on sending with a check the extra 
postage necessary to return a receipted bill to 
them. The voucher check satisfies these persons, 
without the added expense of returning the re¬ 
ceipted bill to them, because, of course, the 
checks they filled in are returned to them by 
the banks. 

Suppose Mr. Check Writer uses his cancelled 
checks for keeping up a bookkeeping system for 
household expenses? By the time he has gone 
through the stubs and checked up what the 
various payments were for, the chances are that 
he has acquired a temper that would melt butter 
in an ice chest. If all his bills came in the form 
of voucher checks, he would have on a single 
piece of paper all the information he needed for 
keeping accurate account of household expenses. 

Old man Solomon (himself in person, as the 
movie theater bills would say) couldn’t origin¬ 
ate a household expense system that voucher 
checks wouldn’t fit in with effectively. 


HOW ABOUT MONTHLY SPECIALS? 

One of our readers among the merchants tells 
us that he has made great success with monthly 
sales, and we wonder how many others are at¬ 
tracting men as well as women in this way. 


“Specials” must also be offered on articles 
whose value and ordinary price is well known 
by the buyers. Aluminum utensils are, of course, 
favorites, but food choppers, roofing paper, 
garden implements, wash boards or washing 
machine soap are good lines to work on. If 
your store is departmentized, every department 
should offer a few specials. 


During the day or two of sales let every mem¬ 
ber of the sales force realize that the store is 
on its best behavior. Lots of potential regular 
customers are going to come in, and if you 
please them they will return and give you their 
regular business. Serve them honestly and ab¬ 
solutely as announced. 


STRAPPING FREIGHT CONTAINERS 
REDUCE THEFT AND DAMAGE 

Freight claims are an economic waste that 
all want to wipe out. For the last four years 
loss and damage to freight averaged approxi¬ 
mately 100 million dollars a year. Lower prices, 
less traffic and intensive campaigning for bet¬ 
ter service have combined substantially to re¬ 
duce such claims this year, but much remains to 
be accomplished in the way of prevention. 

What part of this waste is chargeable to the 
use of faulty containers no one can tell, but it is 
the judgment of those who have studied the 
question that if all freight were well packed in 
proper containers, and adequately secured 
against pilferage and damage from the repeated 
handling all shipments must receive and the 
weight of goods loaded on top in the car, the 
claim bill would be reduced by several million 
dollars annually, and better satisfaction given 
all around. An inspection of the contents of 
almost any freight station where merchandise is 
handled will bear this out. 

After a thorough investigation of the causes 
for this condition, the Committee on Freight 
Claim Prevention and the Freight Container 
Bureau of the American Railway Association 
concluded that a great deal of this waste could 
be eliminated by extending the use of steel strap 
and wire binding where the frequency of loss 
and damage indicates the need of package re¬ 
inforcement. 

Exhaustive tests by the Forest Products Lab¬ 
oratory, U. S. Department of Agriculture, prove 
that this remedy does not always mean ad¬ 
ditional expense to the shipper, but on the con¬ 
trary, that by the scientific redesigning of con¬ 
tainers to take advantage of steel-binder rein¬ 
forcement, it is frequently possible to produce 
a less expensive and yet more serviceable con¬ 
tainer. At the same time, many present-day 
containers unquestionably are inefficient and 
too fragile, but could be materially strength¬ 
ened and made efficient by the addition of a 
strap or two. 

To place the matter before shippers in brief, 
non-technical form, the committee issued a cir¬ 
cular, dated May 15,1922, setting forth the chief 
merits of steel-binder reinforcement. Many 
merchants are also interested and would be will¬ 
ing to request firms shipping goods to them to 
reinforce their packages if the need is indicated. 

An illustrated copy of this circular can be 
had by anyone interested by addressing Lewis 
Pilcher, Secretary, Committee on Freight Claim 
Prevention, 431 South Dearborn street, Chicago. 


SAYS A BORDERLAND MERCHANT: 


There are two kinds of non-prohibitionists in this 
country—those who have a little still and those who 
have still a little. 
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Store Plauiner Once Stove Polisher 


H. B. Sterling, One of Best Informed Business Couns^ors 
and Sales Engineers, Put Himself on the Payroll Before 
His Employer Ever Heard of Him 


(Editor’s Note: Among the real workers, the thinkers and enthusiasts in the hardware field, we have enjoyed 
occasional contact with H. B. Sterling. Sometimes by letter, sometimes through the medium of a mutual friend 
and again in interesting visits,we have found him full of the spirit of progress, the will to achieve through service 
and the determination to find out every blessed thing he can about the hardware business so he can tell the next 
fellow. Some little time ago we got him to talking about himself and we found that his own story read like a page 
from self-made romance. However, Mr. Sterling is so modest and so wrapped up in his work in the Service 
Division of the Winchester Co. that he has always changed the subject and diverted our attention to some mer¬ 
chant whose business he had helped by applying scientif ic principles to the arrangement and display of the stock. 
Now we have cornered Mr. Sterling to talk about himself, for we know many of our readers will find real 
inspiration in his thrilling rise in the trade of his selection. He radiates enthusiasm, he is a faithful student, 
neither the clock nor his pay check limit his work, and his faith leads him ever onward and upward. He is a 
fellow in our trade of whom we all are proud and a meeting with whom leaves us warmer, wealthier, glad of 
his friendship. Read his story and you will agree.) 


I LIKE to consider modern¬ 
ized stores as monuments 
to hardware sales progress. 

Not unlike the sculptor who 
carves the rough marble or 
the artist who paints a beauti¬ 
ful picture, I too like to help 
build these monuments and 
dedicate them to better, mer¬ 
chandising. 

Some men measure success 
in dollars. The writer likes to 
consider success as good health 
and a clear mind, that he may 
devote both to the carrying 
out of an ideal. Any man 
with good health and the ca¬ 
pacity to think right should 
never be anything else but a 
success. 

The writer’s work embraces 
the vision of a great plan in 
operation, the building of that 
great plan on a basis of Prin¬ 
ciple and Truth, the carrying 
out of the vision, the making 
of dreams come true. Every¬ 
thing on this earth, every man 
made thing, was at first a vis¬ 
ion, a dream, an idea. Deter- 
minded men made those visions real. So in the 
business world today—we have first the vision, 
the idea and then trough right thinking and 
right effort we make that vision or idea a great 
business truth. 

We are at present working on the greatest 
vision the merchandising world has ever known. 
It covers the entire United States and in time 
may reach to other lands. It is a vision of a 
model store in every village, in every town and 
in every city. It will come true, for no power 
can shake the faith of the men behind Win¬ 
chester ideas. Each store is a new problem. 
Wbile standardization is carried out in the gen¬ 


eral arrangement of all stores, 
yet the development of the 
actual store and special fix¬ 
tures must be in harmony with 
the town and the purchasing 
power in the community. 

It has been frequently said 
that a modernized store is too 
much along the lines of the 
jewelry store—in other words, 
too beautiful. There is no class 
of merchandise so susceptible 
to attractive arrangement as 
hardware. We simply plan and 
bring out the best that is in 
hardware. 

The Aim Sought After 
We do not strive for beauty, 
but we do strive for the group¬ 
ing of merchandise so that it 
can be retailed efficiently with 
the least possible lost motion. 
We believe in the elimination 
of unsightly fixtures or equip¬ 
ment and PVank Mappes has 
designed a system of hardware 
fixtures that bring about the 
desired results. 

We believe that, with the 
stock within reach, a customer 
can be served quicker and better. Less sales are 
lost through goods being misplaced. We believe 
absolutely in this slogan: "Hide'em—Keep um— 
Show’em—Sell'um!” 

Each Man’s Chance How 

I am frequently in contact with men who are 
dissatisfied with their jobs. They want to make 
a change. They cannot realize that their oppor¬ 
tunity is now. When men get too big for the 
job they have, a right way will be found for 
progress. 

My own hardware experience started in 
Durango, Colorado. I turned from that first 
job to mining and finally drifted to El Paso, 



H. B. STBBLIHa 

In reading: recently of the origin of 
names, we find that all the Snooks origin¬ 
ally lived on farms where there were 
**Seven Oaks” and that the Austins were 
originally bom in August. Some names 
have changed in form and some in mean¬ 
ing, but this member of the Sterling clan 
is true to type — Sterling in qualities, in 
performance, in character. 
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Texas. After playing professional football for 
three months I wound up the season broke 
except for two pawn tickets—one representing 
a good overcoat and the other a watch. After 
several days of job hunting, during which I 
had had nothing to eat, I made up my mind that 
a job had to be had. 

Made Hia Own Job 

The next morning I lined up at 6:30 in front 
of the worst looking hardware store in the city. 
When the salesman unlocked the door I walked 
in and before he could say anything I had my 
coat off and said that I was going to work, and 
the first thing I wanted was a pail, some soap 
and a piece of cheese cloth. 

He naturally supposed the boss had hired me. 
When the boss came down I had both show 
windows washed and trimmed and was in the 
basement opening up goods. 

When the boss entered he nearly fell dead— 
it was the first wash and trim in nearly eight 
months. Finally the boss came downstairs and 
looked me over. He said: ‘‘Say — who hired 
yout’’ 

I was scared and hungry, but I looked him in 
the eye and said: “No one, sir—I just decided 
to work here—that’s all.” 

He turned around and went back upstairs— 
evidently thinking he didn’t have any chance in 
an argument. At noon I staggered upstairs and 
approached the boss. I asked him if he would 
advance me fifty cents with which to buy food. 

Wanderlust Interrupts Good Start, 

He handed me a ten-dollar bill and I cried. He 
hired me and I remained there seven months. 
Then there came the wanderlust. I looked long¬ 
ingly toward the blue hills of Old Mexico and 
the next thing I knew I was down in “manana” 
land working in a gold and silver mine. I re¬ 
mained in Mexico seven years, finally leaving 
the mine work and taking up engineering above 
ground. Came out during the revolution with 
but one clear cut desire and that was to get into 
the merchandising game and stay there. 

Again Turns to Hardware 

As a kid I had tried grocery work and as I 
remembered, it consisted mostly of sorting 
rotten apples and potatoes. I considered several 
different merchandising ventures and finally 
turned to the old love—hardware. Finally I 
landed in the Northwest and secured a position 
which I held for a year. 

Here I met the little lady to whom I must 
attribute any and all success I may achieve in 
this life. 

Due to the fact that she was in poor health 
I decided to move to California. In Pasadena I 
worked for some months as a landscape gar¬ 
dener—pick and shovel work out in the middle 
of the street digging sewers. 

After acquiring a fortune in this manner I 
drifted to San Diego and secured a position as 
stove man with the San Diego Hardware Com¬ 


pany— I wrote to the future Mrs. Sterling to 
join me there. 

She arrived as a Christmas present — on 
Christmas day — and we were married. The 
wedding was unostentatious. We were the whole 
show. I had seven dollars and thirty-seven cents 
and one week’s room rent paid. When the min- 
ister paused in the ceremony I fished a dime 
from my pocket and mentally said—“Tails he 
gets five—heads he gets two.” It came tails. 

We walked out man and wife with two 
dollars and thirty-seven cents between us. I 
well remember the first grocery bill. Included 
in it were such items as two pounds of potatoes, 
one pound of sugar and two pounds of flour. 
The five dollars I paid the good Reverend Crab- 
tree looked like a lot of money at the time, but 
it was the best investment I ever expect to make 
on this earth. 

It was a partnership founded on a small cap¬ 
italization and had all the ear-marks of being a 
wild-cat, but we have since added three wonder¬ 
ful little girls to the corporation and with their 
arrival the policies of the company were very 
materially changed. 

Always to Do More Than Oontracted 

As a stove man I reveled in stove blacking, 
learned to clean the soot out of furnace flues by 
crawling through them, and became a first class 
Jack-of-all-trades. During my spare time when 
I was not building store fixtures or trimming 
windows — I studied religiously. Hardware 
World and other trade papers were my text 
books. 

At the end of five years I decided I was 
ready for the next move, and I went with the 
Motor Hardware & Equipment Company as city 
salesman. I decided that the best way to sell 
was to perform a service, so I trimmed windows, 
show cases, rearranged stock and made changes 
in the stores. Much of this work was done at 
night after the day’s work. It quickly brought 
the desired results. After two years I felt that I 
was ready for a larger job and just about the 
day I made the decision I received the telegram 
which paved the way for my present position. 

I am jotting all this down because I know 
there are many men who are treading the same 
path. I know their ambitions and I know their 
heart-aches. I am saying to each and every man 
of this type that it takes “guts.” That is a 
phrase that was much used ip Prance—it aiv- 
plies to the victor in a fist fight, on the battle 
field or in the business world. For the man in 
the hardware store who will use initiative, who 
will be loyal, who will be willing to give more 
than he receives, who will be honest and fair in 
his dealings—to that man will come success. 

Jealousy lujures Good Work 

Eliminate jealousy. If your fellow man can 
do some one thing better than you can. realize 
that it may be possible for you to do some on^ 
other thing better than he can. Remember that 
you are both simply the channel through which 
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good is brought about. If you learn that the 
fellow alongside of you is getting more money 
than you are, do not let jealousy enter your 
heart. Work. Jealousy and hate weaken only 
you who think them. Find the you in yourself 
and then develop that you into the kind of a 
man you wish to be. 

To traveling salesmen I will say this: It is a 
big world and it is a good world and in this 
good world we in the United States live in the 
most favored spot. Let us think kindly of one 
another, no matter that our policies may be 
different and that we may differ in opinions. 
In this favored country of ours, there is busi¬ 
ness and room for all. We are in the readjust¬ 
ment period following the great war. We are 
all working to acquire money because the world 
measures success in terms of money. Let us also 
work to acquire self respect, humility and a 
greater love for our fellow man. 


WHO PATS THE TAXES? 

Statistics show that the people of the United 
States pay a total of five and one-half billion 
dollars taxes annually. That averages about 
fifty dollars a year — close to one dollar per 
week—for each man, woman and child compos¬ 
ing the population of the United States. The 
figures allocate one billion dollars to local taxes 
throughout the counties and towns of the United 
States; one billion dollars to the various states; 
and three and one-half billion to the Govern¬ 
ment of the United States. 

Who pays? Every man, woman and child in 
the United States. Children pay, now through 
their parents — in the future for themselves. 
Whoever buys anything, whether necessities or 
luxuries, whoever pays rent or lodging, and 
whoever eats, little or much, pays the taxes. 
Directly or indirectly we all pay. 

Therefore, “More Business in Government’' 
is a subject of personal concern to overyone of 
us, however unimportant we may think our ma¬ 
terial interests to be. Care and caution in the 
finanical administration of public affairs are of 
the highest import to each member of society 
and of benefit to all. 

Public debt is never settled on the other fel¬ 
low. We must carry our share. The public’s 
extravagance is always—without fail—the indi¬ 
vidual’s burden. None can escape it. 

“The prudent, penniless beginner in the 
world labors for wages for awhile, saves a sur¬ 
plus with which to buy tools or land for himself, 
then labors for himself another while, and at 
length hires another new beginner to help him. 
This is the just, and generous, and prosperous 
system, which opens the way to all, gives hope 
to all, and consequent energy, and progress, and 
improvement of condition to all.” 

Abraham Lincoln. 


C. D. Hinson, who recently opened a store at Sumner, 
Wash., reports a very good season thus far. 


LEADERSHIP OP SUCCESSFUL MEN 

(By John H. Puelicher, President, Marshall ft Ilsley Bank, 
Milwaukee, and First Vice-President Am. Bankers’ Asan.) 

The chaos in Europe is political. It has grown 
out of racial hatreds and economic differences. 
We have racial groups in America. We have 
economic difference in America. Will these, too, 
become political ? 

We accept the blessings and privileges of our 
government. Do we defend its principles and 
institutions? Do we inculcate American ideals, 
American concepts in the hearts of our people ? 
Are we jealous guardians of an American citi¬ 
zenship ? 

Are we creating and fostering a national zeal 
for service in the cause of country, developing 
American leadership—American statesmanship, 
that bears in its heart the dream of the fathers 
for this land ? Or, is our business dearer to us 
than is our State? 

In material achievement the American is a 
leader. To him much has been given. Prom him 
much should be expected. As have been his 
gains so should be his gifts. Civic listlessness 
and indifference bring ruin. 

No nation continues great that reverences 
only the material. We must interweave with the 
material, the intellectual and the spiritual, for 
on this triad rests governmental stability. Has 
not the time come when the thought, the cour¬ 
age, the talents which create business leadership 
must be given to the creation of civic leader¬ 
ship? 

History records no instance of masses lead¬ 
ing themselves. Leaders always have arisen. 
Leaders will arise in America—good or bad—as 
we choose. We look aghast at what we regard 
the misleading of many of our people. Yet in 
our sense of security we raise no dissenting 
voice. 

The zeal which has made the American great 
in business, must make him great in statesman¬ 
ship. As he has devoted himself to his business 
so must he devote himself to his State. He must 
lead the many in love of work, in respect for 
work, to success through work. He must lead 
or be led. There are many leaders of failure and 
discontent. Discontent leads to destruction. 

But who would dare by failure in his duties 
of citizenship, to participate in the destruction 
of glorious America? 


WHEN THE SCOTCHMAN GOT THE BEST OF IT 

After a Hebrew salesman had sold a big order of 
goods to the Scotch buyer for a Chicago store, he 
sought to make the Scot a present of a box of cigars. 

“I^m sorry I canna accept,^* the Scot said, “but 
there’s a rule of the hoose that ye canna take presents 
from salesmen.” 

“Well,” laughed the salesman, “I’ll sell them to 
you for five cents for the box then.” 

“That’s different now,” the canny Scotch buyer 
replied after taking a good sniff at the box. “I can 
buy my smokes anywhere I please. I’ll take four 
boxes.” 
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AMERICAN CUTLERY INDUSTRY 
WAKING UP 

As long as such men as Neal D. Donovan represent 
J. Wise & Sons Co., Kraeuter & Co., Inc., and B. Hein- 
isch Sons Works, all of Newark (makers of cutlery and 
tools), and as long as these institutions continue their 
policy distributing through the hardware jobber, they 
would seem reasonably secure in their present outlet. 



NEAL D. DONOVAN 

If all cutlery repreaentatives were like Mr. Donovan, it will 
not take American buyers long to realize that for quality and 
service American-made cutlery is unsurpassed. 

Mr. Donovan handles the sales and generally repre> 
sents the interests of the companies in the Southwest¬ 
ern district, while in a similar capacity in the North¬ 
west is Hugh Cosgrove. They are both ** clean-cut, 
sharp, finished, polished’’young men, typical of the lines 
they represent, and of the same type as the hardware 
men who handle them. It is a further interesting fact 
that both Messrs. Donovan and Cosgrove were asso¬ 
ciated together previously at the company’s Chicago 
office, under the experienced guidance of General 
Western Manager Beaudin. 

After his Minnesota boyhood, concluded with a 
course at the State University, Mr. Donovan entered 
the advertising department of Washburn & Crosby. His 
merchandising training was continued with the B. F. 
Goodrich Bubber Co., and he entered the cutlery busi¬ 
ness to learn the details of cutlery manufacture and 
the claims of the Wiss, Kraeuter and Heinisch lines. 

Vice President and General Manager C. L. Gairoard 
of J. Wiss & Sons Co. has said that the company, in 
common with the cutlery industry of the United States, 
is really “just waking up,’’ and that the next few 
years will see tremendous expansion in the sale and 
use of high grade cutlery. It is claimed Wiss steel-laid 
shears offer the advantages of high carbon steel edge 
with a hardy, tough frame which will not break if 
dropped. The line has been developed for every use, so 
that orange shears, grape clippers, thinning shears, 
tinners’ snips and tailors’ shears are only a few of the 
special industrial products. 

The Kraeuter line of tools is well known to the 
trade. A recent development from this factory is a 
line of golf clubs now bein^ made on a quality basis 
and known as the Kroyden iron. This club was devel¬ 


oped by President A. A. Kraeuter for his personal use. 
and a few were made up and distributed as gifts among 
his friends. So heartily were they received, came the 
suggestion that they be supplied commercially that they 
have been added to the Kraeuter line. 


C. C. STROUT, SALES MANAGER FOR 
ALVORD REAMER TOOL CO. 

Alvord Bearoer and Tool Company, Millersburg, Pa^ 
announce the appointment of C. C. Strout in the ci 
pacity of vice president in charge of sales. Mr. Stront 
was formerly connected with the Victor Saw Works 
as Western sales manager, and with the Safety Wrenek 
and Appliance Co. as general sales manager. 

This company also announces the formation of a 
service department in connection with their engineer¬ 
ing department, under the direction of A. M. Liindsley, 
chief engineer, which will function by supplying con¬ 
sulting service in connection with special tool equip¬ 
ment. 


O. Scrivner opened a hardware store at Haigler. 
Neb. 


H. D. Peterson of Cresco, Iowa, has disposed of his 
business to Nicolay & Stutzman. 


Dallas Hardware Co., Dallas, Texas, recently suf¬ 
fered loss by fire amounting to $40,000. 


O. B. Shatto sold his interest in the Oshkosh Hard 
ware Co. to Bobert Quelle of Oshkosh, Neb. 


Ben H. Manlove has recently opened a hardware and 
housefurnishing stock at 736 East Colorado boulevard. 
Eagle Bock. 


The Sultan Furniture & Hardware Co. at Sultan. 
Wash., are preparing to occupy a new building recently 
erected by them. 


J. W. Pencille has opened a new hardware store st 
4507 South Vermont avenue, Los Angeles. He will likely 
carry a stock of paints. 


The Exeter Mercantile Co. of Exeter have leased an 
additional store in order to install a stock of imple¬ 
ments as an addition to their hardware line. 


The Chicago Eckel Company of 15 North Michigaa 
boulevard, Chicago, has been incorporated with a capitil 
stock of $25,000 by B. E. Harris, Mary E. Wol^ ud 
Julius Biel. 


Among the new hardware stores recently opened st 
Detroit, Michigan, are the La Salle Hardware Co., 8331 
Lincoln avenue, and the Beliable Hardware Company at 
5239 Hastings street. 


The Delano Hardware Company of Delano hivt 
found it necessary to erect a new building in order ts 
care for their increasing stock. They report a very 
satisfactory season’s trade. 


The Jewell Commercial Company at Bandsburg re¬ 
port a very satisfactory season and a good outlook. 
They have recently been increasing their facilities, pre¬ 
paratory to increasing their stock. 


INSUFFICIENT CBEDIT 

Teacher: Johnny, if you had three bottles of pop 
and a man came along and gave you three more, hov 
mai^ would you have! 

Johnny: Six bottles of pop. 

Teacher: Pretty good, Johnny. 

Johnny: Pretty good! Hell, I call that perfect 
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THIRD GENERATION ENTERS 
VAUGHAN & BUSHNELL 
MANAGEMENT 

At the recent meeting of the Board of Di¬ 
rectors of the Vaughan & Bushnell Manufac¬ 
turing Co., announcement was made of the ma¬ 
terial increase in the capitalization of the firm, 
and that President Sanford S. Vaughan has pur¬ 
chased a controlling interest in the company. 



Vaughan is worthy of the task that has fallen 
on his shoulders and has already “made good*’ 
beyond doubt or question. His business training 
outside of the family heritage and association 
was received at the University of Chicago. He 
has spent the past three years in the manufac¬ 
turing end of the plant, familiarizing himself 
thoroughly with the products and the processes 
of production. 



SANFORD a. VAUGHAN 

The man who has for the past thirty-five years direc^d 
the management of the Vaughan A Bushnell Manufacturing Oo. 
and who continues as its present president. Mr. Vaughan has 
borne hit responsibilities and handled the affairs of the com¬ 
pany with an easy ability and master hand that is reflected In 
the serene youth of his countenance. He took over the reins 
from his father, who founded the company 53 years ago. 


ALEXANDER S. VAUGHAN 

Representing the third generation of the same family name, 
and inheriting the family traits and characteristics, beiieving 
in the same ideals and principles that have contributed so 
much to the growth and development of the institution. Alex* 
ander S. Vaughan can be depended upon to "carry on" the 
work so well established ana planned to keep their line of 
high grade tools in the position they today occupy. 


With this change and the resignation of 
Charles E. Bushnell as secretary and treasurer, 
the third generation of the Vaughan family en¬ 
tered the management when Alexander S. 
Vaughan was elected to the latter office. 

Other new officers elected are: William 
Eagle, assistant secretary and director; A. H. 
Arnold, assistant treasurer; Howard Vaughan, 
director. The company will continue the same 
policies as heretofore, a course that has made 
V. & B. one of the largest and most important 
manufacturers of high quality carpenters and 
mechanics’ tools. 

Alexander S. Vaughan, in addition to his two 
offices on the Board, directs the merchandising 
and advertising departments of the company, 
and for the present has assumed charge of sales. 
If any young man is entering the management 
of a great business under more strenuous or ex¬ 
acting circumstances, we should like to know 
him. 

From all we know of him, and as son of his 
father and grandson of the founder, Mr. 


The Vaughan & Bushnell Manufacturing Co. 
was founded fifty-three years ago, and for the 
last thirty-five years has been directed by the 
present president, son of the founder. Under 
Mr. Vaughan’s administration the growth has 
been steady and sound, and the present expan¬ 
sion is made necessary by the national demand 
for the products and the increase in the line. 


George Green & Sons recently occupied a new build¬ 
ing at Long Beach. Several years ago they purchased 
the Bennett hardware store and their business has 
been growing to such an extent as to make a new 
building necessary. 


F. B. Chown Hardware Co. was recently awarded the 
contract for the finishing hardware on the new county 
hospital of Multnomah County. 


NO WONDEB HE FLED 

The printer set up a poster to advertise an address 
by a militant suffragette. Her subject was: ''Woman: 
Without Her, Man Would Be a Savage.’’ 

When the speaker called for the posters, the proof¬ 
reader had to leave town suddenly, for the flaming 
sheets read, "Woman, Without Her Man, Would Bo a 
Savage. ’ ’ 
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IF I WAS SANTA CLAUS 

If I was Santa Claus, you’d btjtter b’lieve 
I’d find a hardware store 
An’ stay right there to pack my bag with toys, 
’Cause no place has got more 

Things that I like. There’s guns an’ skates an’ 
sleds 

An’ balls an’ bats an’ — oh, 

Just everything a boy could want. I think 
That hardware man must know 

The very things that boys just ought to have; 

An’ as I said before, 

If I was Santa Claus, I’d start my trip 
Right from a hardware store. 

— Pearl Holloway. 


Here is the way Robertson’s, one of the most pro¬ 
gressive and enterprising merchants, feature toys, and 
the manner in which they ‘‘go after’’ the holiday trade 
of their community. Their volume of business on all 
these lines is very large. 

This is typical of the manner in which thousands 
of Hardware World subscribers have developed a 
large trade on such lines. 
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This window, used with effect by the Honeyman Hardware Co. one Christmas, and put In by the master hand of Jobn Bardj. 
may give many of our readers suggestions for this year’s appropriate holiday display. 

A reindeer-snow scene as the background is artistically framed with autumn leaves and holly and dusted with snow. Flaa; 
ing the scene on either side are appropriate, carefully made display cards. On the floot of the window in the foreground are gifts 
of utility from the stock, not too many, but the best ones, assorted and representative of all departments* 

t 


HARD TO BEAT HARDY FOR HOLIDAY HUNCHES 
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Paint Arrangement Tasty and Profitable 


J N REARRANGING their complete store, 
Lyon & Garrett Co., at Red Bluff, have hit 
upon a plan for their paint department which 
las worked out wonderfully and which they 
report has paid for itself many times over ri^ht 
it the start in the greatly increased paint sales 
ind turnover. With characteristic generosity, 
:hey make it possible for us to publish this pic¬ 
ture and description of the department, so that 
)ther merchants may profit on the same plan. 

The counter is divided in the middle and open 
)n the ends, in the proportion shown. Two pil- 
ars support a roof, forming a bungalow paint 
)ooth right on the sales floor. The stock is 
jarried on wall shelves and under the counter 
)n shelves, while brushes and colors are sampled 
tonveniently on display boards, hung on the 
)illars and near wall. 

The feature of the entire department is the 


actual sampled paint surfaces. The counter is 
divided into squares, and different varnishes 
and high-polished finishes are actually applied 
and sampled there. On the floor in front of the 
booth, more squares show the actual effects of 
various floor paints and incidentally call atten¬ 
tion of any passer-by to the booth. The roof 
affords additional opportunity for stains, while 
the ceiling, pillars, trim, etc., are all treated 
harmoniously, but with different grades and 
coverings in stock. 

In making the general store changes and in 
the installation of the paint booth, the enter¬ 
prising members of the firm were assisted by 
H. B. Sterling, expert store arranger. President 
D. B. Lyon, Vice President R. C. Garrett and 
Secretary Albert Thompson are all enthusiastic 
about the new arrangement, especially the paint 
fixture. 


COLLECTING NEW IDEAS 

A Nebraska hardware merchant has a large 
iling drawer, equipped with alphabetical 
Hides and folders, which he uses for filing 
way ideas—plans and suggestions that may be 
naployed at some future time in working out 
isplays. 

A separate folder is provided for every pos- 
ible occasion and line. For instance, one folder 
I provided for filing ideas and suggestions 
slative to “Christmas Displays,’’ another for 
Spring Displays,” others for national days, 
tc. 


A folder is provided also for each line. Mis¬ 
cellaneous ideas and suggestions are filed in a 
miscellaneous folder. The sources for the ideas 
and suggestions are many. But one of the most 
productive to this manager has been the trade 
magazines. 

He goes carefully through all that come into 
his hands, using window and inside displays that 
others have found successful, and also the ad¬ 
vertising pages. Not all the ideas and sugges¬ 
tions thus gleaned are suitable as presented, but 
they are the seeds that sprout new ideas that 
later blossom into actual displays. 
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THIS METHOD GOT ’EM TO 
READ HIS LETTER 

An Ohio Hardware World subscriber wanted 
to get the ear of the public in order that he 
might have the chance to persuade more people 
that his new, up-to-date methods were worth 
considering. He figured that more than half of 
the circular letters he received were thrown in 
the waste basket unread. Would his own letters 
receive the same kind of attention t Must he 
figure on the cost of all only doing the work of 
one-half the output? 

He worked on the idea and this is what he 
did to get a hundred per cent of attention to 
his letters: In each advertising letter was en¬ 
closed a bona fide check from the firm for three 
cents. The letter began with a statement about 
being williug to pay the reader for the time it 
took them to read said letter. It had the ad¬ 
vantage of novelty, the sight of the check had 
put the receiver in a pleasant frame of mind and 
there was just enough humor about the idea to 
make him give it his attention. 

Needless to say, few of the checks were 
cashed. 


HOW HE SOLD ROPE 

A. L. Kommers, a hardware dealer of Antigo, 
Wis., wrote a certain jobber for four feet of % 
four-strand first-quality rope. The rope came 
and one end was bound up, and the rope was 
again bound at thirty-three inches. The re¬ 
mainder was unwound and combed out with a 
curry comb. The ^ame thing was done with a 
piece of three-strand the store had. 

Everybody who came into the store handled 
those two pieces of rope and, with few excep¬ 
tions, all could tell the four-strand from the 
three-strand. When a customer seemed to be 
interested Mr. Kommers showed him where 
so-and-so had ordered so many feet. 

In the middle of June he had sold rope for 
twenty-eight bams—4,468 feet, very near four 
coils. Investment, 51 cents; sales, $424.26. When 
the rope came he put up one order after another, 
so that he had rope strung from one end of the 
store to the other, in the windows and out in 
front, never forgetting a big red tag showing 
to whom it had been sold. 


The Exeter Mercantile Co. of Exeter have leased an 
additional building in order to install a stock of imple¬ 
ments as an addition to their hardware line. 


HOUSE-TO-HOUSE SELLING 

A Southern hardware dealer tells us bow he 
put on a unique campai^ recently that made 
sound publicity for the firm, resulted in in¬ 
creased sale of goods and gave a card index 
system to use as a buyer’s guide. Visits by 
house-to-house representatives were announced 
in the local paper and the public was asked 
show them courtesy. This was further insured 
through the fact that some of the cards thus 
secured would be drawn at the close of the con¬ 
test and prize awards given to those lucky 
enough to have their cards drawn. 

Each representative was supplied with cards 
on which such questions as these were listed: 

“What electrical appliance are you most in 
need of?” 

“What electrical device do you exx>ect to 
purchase next?” 

“How soon, approximately?” 

“What kind of electric globes do you use or 
prefer?” 

“Would you like any of our devices demon¬ 
strated in your home at no cost or obligation to 
you? If so, what device or devices?” “List the 
electrical appliances you already have.” 

The representative carried some globes that 
this firm especially featured, explained their 
merits and in many places took orders for them. 
The result was that a great amount of goods 
were sold, and because the representatives were 
paid a commission besides the salary for their 
work they endeavored to make many sales. 

“This provides us with a more exact buyine 
guide than we have ever had before,” the head 
of the firm said, “and it will govern our future 
buying and will also enable us to send special 
advertising material to the spot where it is 
likely to make a direct hit. li outside firms can 
come into your town with their wares and 
from house to house in a business-like way, why 
shouldn’t we dealers make use of the same 
method? 


SOME FEMININE LOGIC 
A Detroit dealer writes: 

Shortly after Detroit's motor ordinance went 
effect a motor cop hailed a lady driving a limou'irf 
on the boulevard and ordered her to report at 9 
“The very idea, why?“ exclaimed the lady. 

“I*m sorry, ma*am,“ insisted the blnecoat, “y-- 
were going forty miles an hour. “ 

“Impossible,“ exclaimed the lady indignant^ 

* * why, I haven *t been out an hour yet. * | 

The cop said it was a new one on him and mark-?: 
it off his tab. 
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Success in Small Town Merchsmdising 

(By J. W. Hedgepeth) 


I N THE smaller towns the average merchant 
is an all around man. He must be a good 
buyer, a good salesman, a real student of his 
community’s needs, a financier and a friend- 
maker. 

His success is depending upon these elements 
in his character, but this is .not all. He must 
also use the power of advertising in pulling the 
‘Uoad” instead of trying to do it with main 
strength and awkwardness. 

If he is selling hardware, he must know the 
soil in his section; must know the best plows, 
cultivators and implements suited to farming in 
his county. If he is in the dry goods business he 
must know the fancies, whims and needs of his 
customers. He must keep up with the styles, 
especially in women’s wear. 

**Gloom’* and ^'Oroncliea” Won’t Do 

It takes brains as well as being a ‘‘good 
fellow” to sell goods. Courtesy is a real asset. 
No business can long continue with a bunch of 
“glooms” behind the counters and a “grouch” 
TBLS chief executive. But a smile and a hearty 
hand-shake alone will not always get the coin. 

Selling goods is becoming more and more a 
science. This fact has not been fully grasped 
by many merchants throughout this great 
country of ours. That’s why so many either go 
bankrupt, or almost go “nuts” trying to 
“get by.” 

That’s why 90 per cent of the near-merchants 
drop at the first quarter pole and are finally 
carted off to the financial cemetery by the 
sheriff. Most of these ninety per cent also toyed 
with fate and tried to beat the advertising 
proposition by keeping out of “the papers.” 

And if he is an advertiser, let him carefully 
avoid all “silly stunts.” In this day practically 
all “dabble” in advertising. The “dabbling” 
ones are the failures. Advertising is like a 
purgative medicine; a little stirs up the liver, 
but does not produce the result desired. 

It takes constant driving in advertising to 
win. 

Talk Katnrally in Your Ad **Oop7” 

There is one thing I would like to mention 
that is generally prevalent in some stores. The 
merchants do not put enough thought in their 
advertising copy. They are very scrupulous in 
writing business letters, but frequently let 
almost any old thing ride in their advertisement, 
which is read by hundreds of people. 

But don’t try to use big words. Talk natur¬ 
ally, as if you were talking to your customer 
personally. If you can sell goods you can write 
advertising. 


The most effective advertising, I believe, is 
to name the article, illustrate it when possible, 
give the price, and then tersely and accurately 
give a description of it. Tell why it is good 
merchandise at the right price. If it is season¬ 
able, of known quality, if the price is right, 
there’s a mighty good chance for a sale. 

A few months ago a man came to this town. 
His name is Savage. He was clever enough to 
adopt as his trade-mark the head of a big Indian 
chief, the picture suggesting his name. This 
Indian head is used in all his advertisements, 
on his stationery, wrapping paper and bags. 

Hla Store Is Trade-Marked and Has a Beal Slogan 

When you see the Indian head you are 
naturally reminded of his store. His motto is 
quite clever, too: “Service, Sanitation, Satis¬ 
faction.” 

His store is arranged to prove to the cus¬ 
tomer that everything is kept clean. He gives 
instantaneous service, and tries his best to make 
every sale satisfactory. 

Because he is actually living up to his motto, 
and because he is a persistent and intelligent 
advertiser, this man has built up a good busi¬ 
ness and his store has grown into an institution. 

Why shouldn’t it T And there is no patent on 
this man’s wise methods. 


E. E. Bichards has purchased the Weyl hardware 
store at Trenton, Neb. 


A. Holz has purchased the Faris & Long hardware 
store at Haigler, Neb. 


G. W. E. Taylor has purchased the Stafford & Mul* 
lett hardware store at Republic, Kan. 


Captain Fred D. Lyon and Albert Baeish have pur¬ 
chased the Mountain View Hardware store at Mountain 
View. 


O. H. Buchanan has sold his interest in the B. A M. 
hardware store to his partner, J. B. Moore, at Fairbury, 
Neb. 


Ben. H. Manlove has recently opened a hardware 
and housefurnishing stock at 736 East Colorado boule¬ 
vard, Eagle Bock. 


The Delano Hardware Company of Delano, has 
found it necessary to erect a new building in order to 
care for their increasing trade. 


Bandall & Heame, proprietors of the Blythe furni¬ 
ture and hardware store of Blythe, have purchased a 
store at 64th and Compton avenue, Los Angeles. 

The Oxnard Hardware and Implement Company of 
Oxnard are remodeling their store, preparatory to in¬ 
creasing their stock and facilities. They report an ex¬ 
cellent business. 


“The HABDWABE WORLD is one of the text bo<dui used in our store meetings.’ *—Morris Hardware Co. 
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TOYS SHOULD FILL FLOOR, WINDOWS, THOUGHTS, THIS MONTH 


Hardware Merchants Large Factor in Toys 


Progressiye Retail Merchants Realise the Value 
of Toys in Drawing Trade of the 
Kiddies and Parents 


M ore and more enterprising retail hard¬ 
ware merchants are becoming factors in 
the distribution of toys in their respect¬ 
ive communities. Not merely express wagons, 
velocipedes, wheelbarrows and articles of this 
nature, but all toys that have long occupied a 
prominent place in the department store, and 
in fact, in even the 10, 25 and 50 cent stores. 

Merchants realize that if department stores 
and other classes of merchants can afford to 
devote large space to the sale of toys, that it is 
a most desirable line for the retail hardware 
merchant likewise to feature. 

Even in the interior towns merchants are 
realizing the opportunities thus afforded in 
getting in touch not only with the children, but 
with the parents. 

Typical of this, the Ringe-Barklage Com¬ 
pany of St. Charles makes a toy sales record 
every year. They sell more toys in the hoilday 
season, in fact during any other season, than 
any oilier store in town. Their toy department 
has become an important feature in their store, 
and the plan which they have adopted in de¬ 
veloping it should be interesting and helpful 
to other merchants as well. 

Getting the children themselves interested in 
the toy department is the plan by which the 
Ringe-Barklage Company achieves its remark¬ 
able success. Last year, in November, letters 


were sent to all children of Santa Claus age. 
These were sent out on special stationery, vith 
printed headings, reading ''Santa Claus ft Co., 
successors to Ringe-Barklage Co.’^ The word 
"Toyland^' appeared in three places in the 
heading and the entire heading read: 


TOYLAND TOYLAND TOYLAND 

SANTA CJLA US k COMPANY 
Sueeesson to 

BINGE-BABKLAGE COMPANY 
All toys made by Santa Clans at his factory at tbi 
North Pole. Everybody welcome. Terms friendly. 


The letter in its entirety was such an excel¬ 
lent piece of publicity that it is given in full: 


My Dear Young Friend: 

I am writing this letter to tell yon that I hire 
taken Binge-Barklage as my partners to show yon 
my toys this year. I am showing the largest ud 
best line of toys that I have been able to turn eot, 
and I want yon and yonr pals to come and see thein. 

I plan to come to yonr honse on Christmas witk 
a nice lot of things, bnt yon mnst be good, go to bed 
early, learn your lessons and mind yonr papa ud 
mamma. 

I wish you would write me a letter and teD me 
what you want me to bring yon. Yon can send tbe 
letter through the mail, or put it in the red mail 
box on the post in front of the Binge-Barklsfe 
Company's store. 

I wish yon a merry Christmas and a very happy 
Now Year. Yonr old friend, SANTA CLAUS. | 
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Sometimes a letter would be sent to one little 
tot in the home and another of the same age 
overlooked. On being told of the fact a letter 
was always sent at once to the youngster who 
had been overlooked. The big red mail box in 
front of the store received the answers of the 
children. Over 500 letters were received last 
year from the children. An answer was sent to 
every child who wrote them, the reply sup¬ 
posedly being from Santa Claus. This read as 
follows : 


My Dear Young Friend: 

Your nice letter received and was very glad to 
hear from you, and I know you will try to bo a very 
good child, go to bed early, mind your papa and 
mamma, and I will try to be there on Christmas day 
and attend to your wants as closely as possible. 

With every good wish for a Merry Christmas, 

SANTA CLAUS. 


Names of the children were obtained from the 
kindergartens, primary grades and parochial 
schools. Only children just old enough to read 
the printed letter sent them were included in 
the list. 

Even when a hardware firm stocks up with 
toys it is apt to stick too closely to hardware 
lines — such as express wagons, velocipedes, 
kiddie cars, slates, wheelbarrows, etc., and the 
small girl who goes with her brother to visit 
such a store is prone to wonder where she 
comes in. 

Don’t forget that dolls and doll furnishings 
make the biggest appeal of any to all feminine 
customers, and if you are going to have a toy 
department see that it contains a liberal sprink¬ 
ling of dolls. 

The Waby Hardware Co., Saginaw, Mich., 
has the right idea, for it not only stocks dolls, 
hut last season one of its advertisements was 
devoted to nothing but dolls: 

A DOLL FOR EVERY LITTLE MOTHER 

We’re giving you a Dolly Day, 

Jdst oodles of them we’ll display. 

Bring the kiddies, girls and boys, 

We’ve lots of things for youthful joys. 

Dollies big and dollies small, 

Dollies short and dollies tall, 


Dolls that sleep and dolls that wake, 

Dolls that will, or will not, break. 

Dolls for babies; for dressers of ladies; 

Baby sisters and baby brothers. 

Cuddly ones for tiny mothers; 

Dolls that squeeze — but all dolls that please. 

Dolls’ heads and cabs will be in line 
At prices you will think just fine. 

Hint 1. Wouldn’t it be wise to get that dolly 
now, and get her dresses finished early, so she 
will be all ready about December 25th for that 
little girl friend of yours T 

Hint 2. Isn’t it a shame that your little girl 
hasn’t one of our 25c to $1.25 non-breakable 
dollies to play with in her baby cab these days, 
when her old one is such a disgrace, and you are 
afraid she will break the one made to sit on 
the piano or chair t 

The window they arranged to complement 
their newspaper advertising had all the little 
girls of the city with their noses pressed against 
the pane; for in it they showed a dolls’ castle 
painted on the rear wall, and in front, ramparts 
of cardboard, painted to simulate stone. 

On the terraces were shown dolls of all kinds 
from the grand lady to the baby in long dresses. 
In a corner two dolls were having tea, thus 
featuring dolls’ furniture and tea sets. There 
was also a horse and a fire wagon to attract the 
boys, and a covered auto truck to lend a touch 
of the present century to the display. 


A. J. Howell of Delano has recently moved to a 
new location. 


Leverence Bros, have moved their hardware basiness 
to a new store at Slinger, Wis., which will give them 
increased facilities. 


Carpenter's hardware store, recently opened at 2286 
Tulare street, Fresno, managed by Matthew Najarian, 
report a very satisfactory business. 


Watterson Bros., who recently took over the business 
of the Bishop Hardware Co. at Bishop, report a brisk 
business and an excellent outlook. 


What was formerly known as the Neale & Gregg 
Hardware Company of Glendale has been changed to 
the D. L. Gregg Hardware Co., Messrs. Neale having 
retired. 
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Salesman’s Own Sales Gospel 


Ooncxete SoggeBtionB and Waxnings ftom Thoughtfol, Experienced 
Hardware Man Whose Specialty Is Cutlery and Who Knows Inti¬ 
mately Both Wholesale and Retail Problems 


W E ARE ALL interested in the same subject, and 
this is ^ * salesmanship. ” That is how we make 
our bread and butter, and that is the thing that 
seems most vital to all of us all of the time. 

In discussing salesmanship, undoubtedly, first we 
should try to analyze salesmanship 
to ourselves, so we could properly 
appreciate what salesmanship is. I 
have tried to find out some satis¬ 
factory definition of salesmanship, 
but I have not been successful. The 
closest I could come to it was this 
definition: “Buying merchandise 
from a Russian Jew and selling it 
to a Scotchman at a profit”—that’s 
salesmanship. 

I will refer to a few notes: I have 
a habit of carrying my order book 
with me and everything I get I put 
in that order book. I can’t get out 
of the habit, and I still have it 
here. I wonder if you try to get in 
that habit in the retail store f If 
you will take a lead pencil and your 
order book right with you at dif¬ 
ferent times, I am satisfied you 
will find the same result that we 
all get. As you go along and men¬ 
tion this thing or that to the cus¬ 
tomer, he may say “I’ll take that,” 
and if you have the book right 
there, you don’t forget it. Those 
are the things that give you the 
added business we are after. 

Correcting Bad Habits 

I want to draw your attention to 
one or two little things that happen 
in 99% of our mercantile institu¬ 
tions. The hardware stores are not 
alone in this, as all salesmen are 
more or less guilty in retail stores. 

At some time some of your cus¬ 
tomers, for a good and sufficient 
reason, will bring in an article, 
either for exchange or for credit. 

Be that as it may, you are very 
glad to make the exchange accord¬ 
ing to their wishes. It is a house 
of service and you represent that 
house, and you are going to give 
that measure of service. You take 
the article and put it down, and go 
^d get the one they want, or write 
a credit memorandum slip and give 
that to them. That is done, and it 
is satisfactory to them. 

This is what happens to our item: 

It don't lay there out a few minutes 
until another fellow in the store 
who is just as busy as you are and 
just as anxious to give his customer 
good service, comes up, and there 
lies that article you took in, right 
where he wants to work, and he 
picks it up and throws it over there, 
and when it lies there a while, an¬ 
other salesman comes along, and 
that article is right where he wants 
to work, and he picks it up and 


throws it over here, and it lies there a little bit, and 
eventually the item gets downstairs, or goes out and is 
broken and damaged to a large extent, and is placed 
in an unsaleable condition. 

Here is a loss to the institution you are employed bj, 
a dead loss, and in the course of a 
period of time it is an astonishing 
hgure to the manager of that in¬ 
stitution. He can’t arrive at any 
figure on the first of the year 
when he is making apportionments 
for different departments and ex¬ 
penses throughout the year; he 
can’t cover it; if he did cover it 
he would be a poor manager for 
the reason that it is an error on 
the part of the salesman, and can 
be overcome by a little effort by 
each individual. 

Alert Store Salesmen 
Another little thing comes op in 
many stores, possibly not in yonn, 
but in the other ninety-nine per 
cent: The alert store salesman — 
frequently it is the proprietor or 
the manager himself — will be out 
front, discussing * * essentials ’ ’ with 
a customer, such as running Eu¬ 
rope, putting new boundaries around 
Germany, settling last year’s base¬ 
ball championship, or figuring out 
who will be quarterback on the 
high school team this year. 

In the meantime some customer 
comes in the store who is as famil¬ 
iar with the stock as the salesmen 
themselves. He goes by and gets 
what he wants; as he goes out he 
says: “Charge this to me.” The 
salesman says: “All right, I will.” 
But he is so busy settling this dis¬ 
pute that when he finishes this im¬ 
portant piece of business, in comes 
another customer whose favor yon 
are especially anxious to secure. 
When you see him you say: “By 
George, there’s Smith; I’ll take 
care of him right away, and I'll 
charge this as soon as I get through 
with Smith.” 

That item in a great many in¬ 
stances is never charged. Therein 
lies another serious loss that cannot 
be computed by your office force 
or your store experts with any syn^ 
tem you want to install. We have 
to overcome business losses to sell 
merchandise right. 

Retail Salesman’s Customer 
Assured 

We can, for convenience sake, 
take three classes of salesmen. We 
have the stock, bond and insurance 
salesman, and we say lots of times; 
“I would hate to be in that fel¬ 
low’s place.” The next fellow is 
the wholesale salesman or the 
manufacturer’s or traveling sales¬ 
man. He comes into your institn 



EVANGEL OF SALESMANSHIP 

Harry Foss of the ThomBon-DigsB Co. is 
a cutlery enthusiast in the orderly and 
regular course of his travels. Like a true 
*‘missionary* * however, his light shines 
beyond the horizon of his particular con¬ 
versions, and he is not confined to a 
single text. His experience has been wide, 
his resources great, his sympathies broad 
and his tongue is eloquent to carry his 
sincere convictions. 

Mr. Foss waa for a number of years 
identified with the retail trade in the 
Northwest, where also he devoted himself 
to the farm. Thus he has that real under¬ 
standing of the customer's and the mer¬ 
chant's point of view, gained from actual 
experience. He knows human nature—can 
talk about it and put it into practice. 

When the Retail Hardware and Imple¬ 
ment Association set out to arrange a 
series of salesmanship meetings or ^'ex¬ 
tension" service to members in every part 
of the state there was a wide search for 
competent speakers. An appeal to the job¬ 
bers resulted in the delegation of Mr. 
Foss to this duty, and in the last four or 
five months he and Secretary Smith, to¬ 
gether with salesmen of the Cleveland 
Metal Products Co., have addressed 1500 
retail proprietors and salesmen at thirty- 
four meetings. 

He has served without payment and 
often at great personal sacrifice, making 
this devoted contribution to the cause of 
better salesmanship and merchandising 
"because he loves the game." 

At the last meeting in the series the 
Association presented Mr. Foss with a 
gold ring, set with diamonds and san- 
phires, as testimony of the gratitude felt 
by every merchant and employe who has 
had the opportunity of hearing the address 
which we are privileged to publish first 
in this issue. 
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tion to sell the buyer of your store. The next is the 
retail salesman, the most essential link in the entire 
chain, so far as distribution of merchandise is con¬ 
cerned. Upon him devolves the fate of the merchan¬ 
dise manufactured. It is of chief importance to in¬ 
crease the consumption through proper distribution, 
and you are that channel. 

So far as hard sales go, the stock and bond sales¬ 
man has to look up a man who doesn’t want to buy 
stocks and bonds; when your insurance salesman talks 
insurance, he talks about dying, and no man wants to 
talk about dying for very long at a time. A traveling 
salesman goes into a man’s store to sell him something. 
In your position, the man comes into your store to buy 
something. There is where you have the easiest part 
of it and it is just in that way that the inside salesman 
should work—along the lines of selling the man in the 
store after he has come in there to buy something. 
That’s what makes it easy. 

Determination and Personality 

We should bear in mind the vital issues that enter 
into salesmanship. The most vital thing that enters 
into a sales transaction is determination. You must 
have determination to start with. If you are void of 
determination you may be void of ambition, and if you 
are void of determination and ambition it is impossible 
to get anywhere, so the most important thing for you 
to have is the determination that you are going to 
interest the people who come into your store in the 
merchandise you have to sell. 

The next thing is personality, a vital figure in 
business. We all recognize that so far as salesmanship 
is concerned, personality is of the utmost importance. 
Now, this personality is a commercial personality, not 
a social personality purely. 

Sometimes you see a man going down the street 
who is immaculately clean, his clothes are pressed, and 
his linens are clean, and his hair is pasted down in the 
proper way, and the part is straight, and when you see 
that man you say: his is an attractive personality. 
That is purely physical. Now, that isn’t what consti¬ 
tutes personality at all. That type of man might be 
considered somewhat the same as the young flapper 
we all look on and say ‘‘She’s a pretty swell looker” 
and the other fellows say ‘‘You bet; she has a million 
dollars’ worth of looks and a jitney brain.” 

So don’t let us confuse that type of personality 
with the type that we want to get into our store, and 
in our salesmanship — commercial personality. That 
kind can be built, and it is within the power of each 
and every one of us to build that personality. Every 
one of us has personality already. The extent and value 
of that personality is dependent upon individual ability 
to work it up to a standard where it pays. You have 
to have a disposition within yourself to be affable and 
agreeable and adaptable to conditions as you meet 
them. That is an easy task for you and me. 

Winning the Customer’s Full Confidence 

The next thing is thoroughly to familiarize our¬ 
selves with the merchandise we have to offer and to 
know its uses, for it is the use of an article that makes 
its value. 

With the knowledge of the uses and of the value of 
the article, and having the affability and disposition 
to meet the people in the proper way, there is created 
from the customer to yourself a feeling of confidence. 
The customers who come to you immediately feel that 
you know what you are talking about. You are agree¬ 
able; it is no trouble for you to tell them all about this 
merchandise, what it will do and why it will do it. 
They will go away, whether they have bought or not, 
and say: ‘‘That fellow in that store is a jewel; I 
would rather buy from that fellow than anyone I 
know; he is agreeable. It is no effort for him to wait 
on me, and he knows what he is talking about. You can 
depend on him telling the truth, because he proves it as 
he goes along. ” 

When that same customer comes back into the store, 
a salesman says: ‘‘Is there something for youf” and 


he says: “Yes, I would like a few things, but I would 
like to see George—or Charlie—and I will wait until 
he isn’t busy. Thank you just the same.” When that 
man comes in and waits for you, George or Charlie, 
you are a success; you have won the confidence of 
that man. So far as salesmanship is concerned, that is 
the thing that makes you — winning the confidence of 
your trade. Business comes to you mighty easily after 
that. 

The Hardest Job of the Manager 

of an institution is to make the personality of the 
institution draw people in there. 

Your attitude toward the trade is a direct reflection 
of the management, and through you they see the entire 
organization. If you are indolent, poor so far as knowl¬ 
edge is concerned, and you don’t seem to be much 
interested, the average fellow feels immediately that 
the boss is about the same way, otherwise you wouldn’t 
be there. 

The next thing that enters is tact. Without tact 
we can’t sell. Quite frequently you meet a man who 
says: “Well, I am going to tell him right from the 
shoulder; I won’t mince words about this or that; this 
is so and so, and I will tell them what’s what.” That 
fellow never gets very far. If you ever worked with a 
man of that disposition you know that he was always 
a back number in yours and the other fellow’s estima¬ 
tion. He was a fellow that the customers shunned if 
they possibly could, and never let him wait on them 
unless conditions forced them to do so. 

This is unfortunate, yet you can’t condemn the 
fellow for wanting to tell the truth. Truth is mighty, 
nevertheless this fellow had a peculiar way of handling 
truth, and creates enemies instead of friends. You have 
to be tactful, and it is required in the selling of hard¬ 
ware just as much as in selling neckties or suits of 
clothes or hats or millinery. 

Tacn; Is Applied Flattery 

Some time ago in a small interior city I wanted 
some new collars. Now they say that large people are 
jolly, but they usually confine comments on their bulk 
to close friends. So I entered a store one hot afternoon 
and a fellow walked up and said: “Something for 
you, sir?” 

“Yes. sir,” I told him I would like to get a collar. 
“What size?’^ “Seventeen and half.” Then he tact¬ 
fully said: “Gosh, that’s a big collar; I haven’t got 
it in stock.” I didn’t make me feel good at all. Even 
if it is necessary to buy. a horse collar to get one to 
fit, I don’t like to have them rub it in. He had other 
ways to say that, and you and I can handle fellows 
that come into our store in the same way, right or 
wrong in tact. 

Selling Not Sympathy 

If a man comes in and looks at a range, and imme¬ 
diately begins to apologize for his inability to own 
that range, why sympathize with him? Why not sell 
it to him? Flattery has sold more high priced cars 
than anything else. The fellow first owned a Ford, and 
then the man with Packards to sell had the nerve to 
talk buying his car and ho immediately swelled up and 
bought a high priced car. If a man comes to the 
average of us to talk Pierce Arrow we feel just as 
complimented as the nigger whom a man asked if he 
had change for twenty dollars. He said: “ ’Deed I 
haven’t, but I appreciate the honor just the same.” 

A few years ago we can remember looking up the 
street and seeing on one corner a store with a mortar 
and pestle hanging over the door; over on the other 
side was a large boot hanging over a store; over here 
was a large watch, and over there was a great big 
papier mache gray horse. We never stopped to think 
to see if there was any name on that store; we knew 
that was a drug store, a boot shop, a watch repairing 
shop, and a harness shop. 

Imaginative Appeal Attracts Attention 

What does that tell us? It shows us conclusively 
that from the beginning of commercialism, in order to 
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arrest attention yon have had to appeal to the imagina¬ 
tion, and it is just as true today. We have greater 
avenues of appeal today than our predecessors had in 
days gone by, and we are making use of them, but howf 
We have our store windows, and the store windows 
today make possible the greatest appeal to the imagina¬ 
tion. The windows of the store are the eyes of the store, 
just as your eyes are the windows of your soul. They 
reflect the character of the management just as your 
eyes disclose the very heart of you. 

If your window is slovenly, unkempt, rather dis¬ 
couraging to look at, the implication is true of the man¬ 
agement and everybody in that store. You have gone 
down the street and felt the same way about the other 
fellow’s store when you looked in the windows and 
noticed these things. 

Other times we go down the street and see a hard¬ 
ware man who is ambitious. He has everything in that 
store window from *‘soup to nuts,” and if he had 
groceries they would be there, and if he had millinery 
that would be in that window, too. What do they teil 
us is the most successful use of a window! 

We do not get the most satisfactory results from 
our window displays when we have a conglomerate 
mass in that window, because it does not direct thought; 
it doesn’t leave any kind of impression upon the mind 
of the person who looked in that window. Therefore, 
our time and our energy were wasted to that extent. 
So far as salesmanship is concerned in the institution 
itself, if the window has one thought and that thought 
is properly expressed in the display of that window, it 
will arrest attention, and people will come into the 
store. That is the idea of putting merchandise there, 
and if they come in, that gives the salesman his oppor¬ 
tunity that he has sought. 

See for yourself in the city how our large stores 
have worked out a certain thought in every window. 
When that thought was expressed they quit and left 
something for the public to think about—the thinking 
that puts dollars in your pockets. You have to get 
those dollars. Let’s try to work on some definite simple 
idea, so that when the people look in the window they 
will see that we had a thought when we dressed that 
window. 

Sales Begin When Soggeetlens Are Made 

How to handle the customer after he comes in — 
that’s another hard thing for us to solve. We have 
been told to meet and greet the customer when he 
comes in, so as to give him some attention. That is 
the truth; there are many hardware stores where the 
sales force in the store is absolutely indifferent to the 
customer who walks in, hoping to buy something. In¬ 
stead of a salesman going up to that man and trying 
to take the money from him, that man has to come and 
beg you to give him some of the merchandise. The con¬ 
dition is all wrong; you shouldn’t give him time to 
think as long as he is in that store. 

When a man comes up and gives you a list of his 
wants, you enumerate them one after the other. At 
the end you figure you have made a $200 sale and you 
are all “blowed-up. ” After the manager of the store 
sees this item and that item and enumerates them one 
after the other and checks up and finds that that man 
asked for every item on that list, asks **What did you 
sell him?” ” You never sold him an item; that man 
came in and bought every item, took that merchandise 
away from you and he almost had to argue you out of 
some of it at that.” 

When a customer enumerates the items, he hopes 
the salesman will have enough intelligence to mention 
something else he might want. That is service; they 
expect it from the store. Mention one, two or three 
items associated that you know this customer can use. 
The customer may say: ”I am glad you mentioned 
this; I don’t want that so much, but it reminds me 
that my wife told me to bring such-and-such home, and 
not to forget it.” 

It is this repetition that puts real profit into the 
business, because that first, second, third or fourth 


item that that man took out of the store on your sug¬ 
gestion went out of the store at a greater rate of profit 
than any piece of merchandise any customer might 
specify. All the expense is on what he asks for, and 
the profit is on what you sell him. It is the repeat 
business, the turnover of stock that pays the profit. 
If you don’t sell the merchandise you don’t get a turn¬ 
over, because the customer is only interested in the 
thing that comes up right now. 

You have to do the anticipating. You don’t wait 
until winter is on you before you buy the coal; you 
anticipate a little coal. You don’t wait until you are 
being driven out by flies and mosquitoes before you 
get a little screen cloth. You can go right through the 
house and you will find that all these little different 
things are anticipated by man. Now, it is up to you and 
to me as store salesmen to help him do some of that 
anticipating. You find the successful merchant anti¬ 
cipates and has the merchandise when the sale is ripe. 
He didn’t wait until a man asked for it and said: ”I 
will get it for you.” You and I must help that man 
anticipate. 

Helping OnstomarB by iKmUng Ahead 

Our rural merchants—it is more applicable to them 
in this one line,—find this: that he who goes out and 
asks the man for the painting job gets it, and the fel¬ 
low who sits down waiting for the man to take the 
paint off the shelf doesn’t get a turnover on the paint 
stock. So the little fellow, when he sees Jones out 
here putting up a bam or an addition to his house, 
goes out and comments on the nice place he has and 
says, ”Let me fix you up with the paint” and of 
course, in order to make matters good he suggests that 
the whole house be painted, knowing that if he starts 
on a big enough fi^re he is sure of a sizable order. 
You can come down the ladder easily, but it is hard 
to go up. We must show our customers through our 
knowledge of the merchandise just what is best for 
them to have. 

If a man comes in and you have only sold him the 
items he had on his list, you might as well have a 
”hardwareteria.” I don’t see any use having salesmen; 
it is a lot of expense. He goes and picks up two tea¬ 
spoons and wraps them up and says * * Fifty cents, ’ ’ and 
goes up to somebody else. That man could very easily 
pick that out of stock himself and hand it to a young 
lady who would wrap it up for him, and eliminate the 
sales expense. You and I are in the store to sell some¬ 
thing else, and that doesn’t mean simply to fill the 
order or take the items from the want book. 

When the traveling salesman comes in, you go 
through your want book. Does he walk out and say 
”A11 right. I’ll see you tomorrow?” What about the 
man who comes from the factory, after you say, “Well, 
I will probably take a hundred or two hundred wash 
boilers, or possibly a gross of wash tubs! ” If he won’t 
be back for sixty or ninety days—does he say, “Much 
obliged”? Absolutely not. He waits till you are 
through; then he tells you about some special items he 
has that you should have in your stocL He tries to 
show you why you should have them, and the profit 
there is in that item. A great many times you bny 
them. That’s what he is getting paid for; that’s the 
“kick in the game of salesmanship.” 

If you eliminate that figure, if you take out that 
kick that there is in salesmanship,—selling a man some¬ 
thing he didn’t ask for.—you have lost lots of the fun. 
That’s the real fun. When a man says “No” and you 
are determined “Yes”; you have to use your energy 
but when you are through you are pleased with your¬ 
self. Those are possibilities that you can and must 
make use of. 

Dead Stock Means Sleeping Salesmen 


A lot of times in a hardware store a store manager 
or salesman in the store may say “That’s dead stock.” 
Now, in a hardware store there is no such thing as dead 
stock. If there is anything dead about that store, it is 
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the salesmen, not the merchandise. Merchandise is 
made to sell. Every piece of merchandise on the mar¬ 
ket today is made for a certain purpose. You are sales¬ 
men and you must know what that purpose is. The 
buyer of the institution has bought it, and put it on the 
shelf, and we must sell it, because he can’t buy it and 
sell it and make the checks, too. 

You and I have to take and figure just what the 
items are as they come in. A salesman who comes into 
the store should try to explain to the salesmen in the 
store the uses of a new article, and the advantages of 
that article. Ninety per cent of the salesmen are 
tickled to death if you will listen to them, but in a 
great many instances the salesman comes in and wants 
to see the buyer; the buyer rushes him because he 
figures that he can discourage him, for that’s the way 
we are discouraged in a retail store. The buyer takes 
this salesman and hurries through the line, and maybe 
the fellow is a sticker and succeeds in taking an hour 
of that buyer’s time, and when he lands the order he 
walks out. The merchandise comes into the store, and 
after it has been opened in the receiving room and 
brought in on the sales floor, and the boys say, * * What 
is that thing fort What do we want that for when we 
have got a dozen over here already, only a different 
kind.' ’ 

As a result, that item the buyer bought doesn’t 
move. That failure is partially the buyer’s fault, and 
it is largely the salesman’s fault, because the salesman 
who sold the article lost the big point or big view of 
that sale. The sale you may make the first time you 
call doesn’t count for much; it is the reorders on that 
sale that show the real profit, and that is what pays. 
It is the reorders you want. It should have been a part 
of that salesman’s duty to see all th^salesmen in the 
store and familiarize them somewhat with the article 
he had to offer, so they would be sold on the line just 
as he and the proprietor when he bought them. That 
makes it easier for the salesman to sell it, and that 
gives them a turnover on that stock. If the buyer can’t 
get a salesman to do that he must do it himself. When 
he eliminates the opportunity of having someone doing 
it for him, he is inviting that much work for himself. 

Tumorer Increased by Sales Effort 

Some of the stores—possibly some of you do it 
here—have semi-monthly or monthly sales meetings. 
Some of them get department managers together semi¬ 
monthly, or once a month get their sales force together 
and discuss the merchandise they have in the store, its 
advantages and its disadvantages. Statistics show that 
the turnover in such stores is tremendous. It is hard to 
figure out just how much the store should turn over its 
stock, because it is the local condition that governs 
each one, but we do know we must get a sufficient 
turnover to justify our expense on our margin of profit. 

When a customer comes into the store and we have 
the knowledge of merchandise as salesmen, we must 
use that knowledge of the merchandise we are trying 
to interest the customer in. A woman comes into your 
store and you try to sell her an oil stove. You demon¬ 
strate it; you show her the advantages of it, how it 
goes and what it is made of. She may forget all this 
very soon, for it is the performance of that stove the 
woman is interested in. You demonstrate that per¬ 
formance yourself, and she appears somewhat satis¬ 
fied. But you haven’t yet made the sale. She may go 
out of the store saying she will come back later. Speak¬ 
ing in the vernacular, when she says she will come 
back, that is just kissing you good bye. Use your tact, 
your personality, your determination to make this sale, 
to win her confidence. Then just simply take her over 
to that stove and tell her, ‘^Now, you light that stove; 
see how easy it is; I won’t touch it. You saw how I 
did it, now you try it yourself,” and if she speaks 
about the draft, you say, ”Try it, you be absolutely 
satisfied yourself. ’ ’ 

What have you done to her! There is a possibility 
this lady never operated an oil stove in her life. She 


was never sold on an oil stove, but this time you put 
the match in her hand and insisted on her operating 
that stove. The fellow next door to you can have fifty 
makes of stoves, but his chances of making a sale are 
hopeless. She operated the stove you have and she 
knows more about that than about the fifty he has, 
and nothing can drive her away from that one thing 
she does understand. 


Sense of Touch Oorems Sales 


When you are making a sale, you have to get your 
merchandise into customers’ hands so that they enter 
into the transaction with you. When they get hold of 
the goods, your article talks for itself. You can’t lie 
about hardware; you might think you can, but you 
can’t do it. You have to be absolutely open and above 
board in selling hardware, because all items in hard¬ 
ware, as soon as they are put to the test, begin talking 
for themselves, and they tell whether you told the 
truth or whether you exaggerated the truth. 

You know in hardware we are dealing in known 
quantities, not a hidden value. The use shows the 
value. So you must insist—and it takes very little in¬ 
sistence on your part—that the customer handle your 
merchandise. You know how easily you are lead into 
that yourself. When you are buying something the first 
thing you want to do is to pick it up and handle it. A 
man comes in and is interested in a pocket knife. Can 
you sell that pocket knife lying under a fine cut glass 
case, with all those high priced lights—probably $150 
to $200 it cost for the case? Can you sell it by saying 
”Thi8 one is $2.50, and this is $4 and this is 25 cents!” 
Do you think he will buy it that way! 

No, you have to take it out. The first thing he does 
is to open the knife up. He doesn’t know anything 
about it, but he takes it and feels it all over and feels 
the edges of it, and if it has a nail file he tries it out. 
If he doesn’t buy the pocket knife you have to be 
careful before you put it back in the show case so it 
doesn’t rust. The first thing for you to do is to get a 
number of knives out where he can get hold of them. 
You try to show the beet knife at the start. If you show 
the cheapest at the start your customer loses confidence 
in the good ones. You know when you start on a man 
with the cheapest line, he is scared of the rest of the 
line, no matter how well it shows up. 

Sometimes we hear of things that can’t be done. 
The fellows say, “It’s old stuff, it can’t be put over 
now.” Everybody is in a hurry, we are in a mad rush; 
we have to put sales over quickly, we have to get home 
quickly, we have to get up quickly—everything has to 
be done quickly. But the mills of God grind slowly. 
Remember that with all of your speed and hurry you 
have probably wasted seventy-five per cent of your 
energy; you run away from business when you run 
away from your customer, trying to get other business. 
When you have a man there, that’s the man to work 
on. That fellow has come in to buy and he will wait 
a few minutes. Be sure you have sold him all he will 
take, because then you can rest assured he won’t turn 
into the store next door and finish his buying. If he 
does, you are to blame. 

It is a question of perseverance and energy, inter¬ 
esting people in what you are interested in. You have 
to enter into the transaction yourself. Of course, you 
can’t sell everybody, and you have to use your head. 
You know that you can’t handle two people alike. 
You can’t sell the same man twice in succession and 
sell him the same way; you know that by your ex¬ 
perience. You have to use your head; have determina¬ 
tion and personality and use tact. 

Cutlery a Most Profitable Item 

Cutlery sales are the ”gravy” in the business. 
Cutlery pays a handsome profit and we want that 
line of business. Cutlery has to be sold just as intelli¬ 
gently as any other line of merchandise. It is true that 
half of us who sell it don’t know much about cutlery, 
but seventy-five to ninety per cent of the consumers 
that buy it know less, so why should you let a customer 
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know that yon don’t know anything^ abOnt itf It is 
within your power to take a piece of cutlery and so 
demonstrate it to your trade that they will have the 
utmost confidence in your knowledge of the article, 
regardless of the quality of cutlery. 

In your store you handle the best cutlery that is 
made. There is no better cutlery manufactured today 
than that which you have to sell. The reason for that 
is evident in itself. You men know that most of the 
cutlery is made in centers where a workman who is 
dissatisfied today goes to another manufacturer. It is 
the same piece of steel, the same process of assembling 
the knife and finishing, the same process throughout, 
so why is there any difference in itf You should never 
feel discouraged over the fact that your institution 
doesn’t have the brand you particularly like, because 
that probably has no decided advantages over the one 
you have at the present time. You have to have con¬ 
fidence in the merchandise. It is just as essential for 
the merchant and salesman to have faith in the mer¬ 
chandise he has to sell as it is for the preacher to have 
faith in the gospel in order to put it over successfully. 

With cutlery the greatest avenues in the world are 
open to you to increase your sales. It is the easiest 
line to sell, because there is no home today filled up 
on cutlery. They may be filled upon nails and rope, 
hammers, hatchets, and chisels, but not cutlery. I don’t 
care if they have a hundred knives, they can use an¬ 
other one, and it is up to you to show them why. You 
must try to get acquainted with your customer who 
walks in to do business with you. Now, it is very easy 
to say, ‘‘Mr. Brown or Mr. Smith, or Mrs. Smith,” 
whichever the case might be, ”I would like to show 
you a new item”—we all want to see new goods. You 
don’t have to tell a man you have a new axe. 

To Sell New CKkkIb, Show Thom 

It happens to be a knife, and you lay the article 
before him and immediately it interests him. We all 
like cutlery, and every time a man comes up and 
opens a roll of pocket cutlery, we see a knife that we 
would like to have, and it appeals to us, just as it 
appeals to the other fellow. Different methods have 
been used in selling cutlery, so as to create new inter¬ 
est in the consumer on cutlery, and the greatest thing 
in the world is to get the man to compare what you 
have to offer with what he has, and he sees the weak¬ 
ness of what he has. When a man wants, that creates 
desire, and when the man desires, it is as good as sold. 
For the pocket cutlery will just about take care of 
itself. In a great many instances you walk into a store 
and talk to a man about carvers, and the first thing 
he sees is a Christmas tree with a lot of holly wreaths— 
carvers as a holiday item. The merchant or individual 
or salesman that has it in mind that carvers are a 
holiday item, certainly doesn’t have a set in his own 
home, and if he doesn’t he should be the first one to 
buy one to learn the uses of a carving set. When you 
once experience the uses of a carving set yourself,it will 
be no effort to start in the following morning and see 
that everybody who comes into your store has a carving 
set. When you sell a carving set you have done more 
than selling a keg of nails, because you make a profit. 

With carvers there is a great degree of misunder¬ 
standing. A merchant or store salesman may say: ”I 
can’t go after that fellow on this line, because the line 
we have isn’t flashy enough; it doesn’t stand out big 
enough.” Now, regardless of the line or the quality 
of the cutlery you have, let’s find out how it is made. 
If it is a genuine stag handle you have, that’s the big 
advantage. When you wait on the customer that’s the 
subject you can bring up to him—genuine stag handle, 
sterling silver mounted. Supposing it is bone or some¬ 
thing of that kind, your talk is the same—it is a genu¬ 
ine boar’s tusk, and it is imported — you give your 
talk along that line. 

All your talk so far is of the handle. You are for¬ 
getting all abomt the knife. You are trying to get 
fifteen or twenty dollars for a handle and that’s pretty 


hard to do. Other fellows may be less fortunate. They 
have a knife the proper shape, sterling silver mounted— 
but it is an imitation handle and they are afraid. If 
it is an imitation stag handle, it is the best in the 
world. You should sell that knife. 

I^earn ftom the Jeweler’s Plush 

When you go to a jeweler’s store and ask for an 
Ingersoll watch, he goes into a show case and lays out 
that little padded piece of plush he has and puts the 
Ingersoll on that plush, and displays it the same as be 
would a $250 ring. He goes through the same motion?* 
in making that sale, and when you look at it you find 
it stands out by itself. We advocate among the hard¬ 
ware salesmen that you use just as much tact and just 
as much care in putting over a sale of sharp edged 
cutlery as if you were selling jewelry. It has this ef¬ 
fect: Suppose you have half a dozen knives and yon 
grab them and slam them out and show them to some¬ 
body all in a heap. There are cases where a fellow 
really handles his cutlery that way, throws knives on 
the counter. If you were a buyer and saw him handling 
it that way, you would think it was cheap junk. If it 
wasn’t, he wouldn’t handle it that way. Instead, have 
this piece of plush, and when you show a piece of cut¬ 
lery, lay it down with care. If you are careful in the 
way you handle it, so that it reflects value, it has a 
psychological effect on the customers. 

After you have laid the cutlery before bim in a 
proper way, you demonstrate the merchandise. On 
genuine boar’s tusk or genuine stag, they say, *‘WiU 
the blade come off from that handle?” You say, **Yes, 
sir, it will come off”; there is no use lying, it will 
come off. It is nothing against the knife, but yon 
can’t make the ^ndle stick. If it lies in water where 
the lye can get any action on it, it will come off. You 
may put the blade back and have it re-cemented, but it 
is going to come out again. 

You take the manufactured stag handle, the imita¬ 
tion which all the cutlers have and the customers ask 
if that is genuine, and you say, ”No, ma’am, it is not, 
but can you tell the difference!” ”Can you tell me 
which is genuine and which is imitation!” She will 
compare the two and say ”No, I can’t see any differ¬ 
ence.” And you say, ”Just take that knife and feel 
it, and take this one and feel it; do yon feel any dif¬ 
ference in the balance!” ”No, I don’t.” ”Do you 
feel any difference in the shape of the handle!” ”No. 
I don’t, it is the same.” “Well, this is an imitation 
stag handle, and the blade will never come loose from 
this handle. It has sterling silver mountings. So far as 
the blade is concerned it is a true blade.” 

SpeciaUy Tempered Steel 

You who follow the cutlery as a specialty in your 
store know that there is no higher grade of steel used 
in the manufacture of any commodity than the quality 
of steel that is used in cutlery, especially carving 
knives. The steel is tried out for its elasticity and 
for its temper. A carving knife is made under the same 
principle as a razor. A barber will want a razor which 
has to be stropped up four or five times, and some¬ 
times he will stop in the middle of a shave and 
sharpen it, and if you ask him how he likes it, he will 
say it is the best one he has because it takes an edge 
quickly. Now, a carving knife is built on the same 
principle. It is not hard. That is why you get the steel 
with the carving knife, because you are supposed to u»e 
it frequently. If you will tell the customers to draw 
it on the steel and give it a few little touches, that 
knife will always hold an edge. So you can put over 
the sale of carvers regardless of the make that you have 
if you will just display a little interest in the mer¬ 
chandise yourself. 

Turning to butcher knives, I know a hardware mer¬ 
chant in a small Northern town, and I believe he is just 
as wide awake as any hardware merchant in the United 
States today. There is nothing gets by him, and if it 
is hardware he knows it. If there is value there be 
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knows it, and that little fellow, some of you may know, 
is Charlie Hallowell. That man is anxious for new 
things in business, and he will try out ideas as well as 
new goods in his store. He had a stock of butcher 
knives in a show case full of knives of every descrip¬ 
tion. Lately I looked at the case and saw it was empty, 
and I said, **Where are all the butcher knivesf’* He 
said, have them. 

Ijeaming from Jobbers* Salesmen 

He had a display board on the wall with only a few 
knives. You know a display board is all right, but the 
customer wants to handle them and get a feel of them, 
and you might as well put a sign up **Do not touch.** 
He had that so as to attract attention, and it did its 
work wonderfully well. He had noticed that w'henever 
any of the hardware salesmen came into his store and 
he wanted a half dozen or a dozen butcher knives, 
before he got a chance to say another word the sample 
roll was open before him. There were a whole lot of 
butcher knives staring him in the face. There were a 
few numbers in there he could use, the price was right 
and he bought more butcher knives than he had in¬ 
tended. So he got a roll and put in it a sample of 
every knife he had, including paring knives and other 
knives and forks. The stock is limited, but the roll 
does the work. 

Now when a lady comes in the store to buy a 
butcher knife he doesn*t say **What kind!’* He takes 
out that roll and spreads it on the counter, and says 
to her, ‘‘Now, what kind of a knife would you wantf ** 
She will say, most of the time, “I just want a cheap 
butcher knife, something to have in the kitchen to cut 
up with, I don*t want anything expensive.** He goes 
on and takes out a knife and says, “That is thirty-five 
cents,** and she says, “That is cheap enough.** She 
looks at it, but she doesn *t like it, and she doesn *t look 
at it more than a second. There are many butcher 
knives displayed there before her in a tempting man¬ 
ner, and because they are properly set off, she sees the 
comparisons. Pretty soon she spots a knife down here 
that has a pretty handle, and she says, “What is that 
worth?** He takes it out and tells her of the superior 
finish, the balance properly made, and the blade hand 
ground. “Well, what is it worth?** and he says, 
‘ ‘ That knife is worth a dollar. * * She looks it over, and 
then she looks at the other one, the cheap one, thirty- 
five cents—“I will take that dollar one.** 

The knife is sold. But the clever salesman looks 
further: “Let me have that knife a minute. I will 
sharpen it up for you a little. I bought two hundred 
of these sharpening stones.** He bought them for nine 
cents apiece and he was putting on a special sale of 
them with knives at thirty-five cents. So he takes the 
knife and gives it one or two passes over the stone, and 
walks over here where he gets a piece of heavy paper 
that you can cut with a piece of baling wire, and he 
goes down through it with that knife, and she says, ‘ ‘ It 
certainly is sharp now, isn*t it? If you will take your 
steel before you use the knife and give it a couple of 
licks, and put it away again, that way your knife is 
always sharp.** So she says, “I don*t have one; what 
is that worth?** “That is thirty-five cents** and she 
takes it. 

Without wasting any time and without adding any 
expense he is just making it easier for that lady to buy 
her merchandise, and she is going from a cheap grade 
of merchandise into a better class of merchandise, and 
he has increased that sale from thirty-five cents to a 
dollar and thirty-five cents. In this case it is profit¬ 
able, and in other cases they have found it likewise 
profitable. l>on*t confuse this thought with the idea 
that you are to do away with displays of cutlery. But 
the idea is to get it altogether, so that the people can 
handle the goods they come in to look at. 

Clerk Fixed Expense — Saleonaa Investment 

You are the most vital link in this chain of the 
proper distribution of merchandise; it is within your 
bands. The manufacturer can’t go from door to door 


and ask the lady if she will buy some of these pans 
today, and the paint man can*t go around and ask if 
she will buy some paint; they are giving these com¬ 
modities to you to sell at a profit, so you will create 
the channels of distribution. There is a huge difference 
between a store clerk and a store salesman: A clerk is 
a fixed item of expense and a store salesman is an in¬ 
vestment paying dividends. The more dividends you 
pay on the investment that is made in you, the more 
returns you get for the energies that you set forth. 

We all realize that is the one essential thing in 
salesmanship. If you are not selling merchandise^ you 
don’t get credit for what you try to do. It is like a 
machinery salesman who said, “I did a great deal of 
work,** and at the end of the year the old boss, with 
stern features, looked at his record and says, “Yes, 
your work has been all right, but there’s no figures 
down alongside your name.** 

That*s what we have to watch—the figures on the 
other side of our name when the year is up. We can't 
get there by cussing the boss or the prices, or finding 
fault with the class of trade we have to wait on. You 
have to create sales and show a profit on the sales in 
order to get ahead, either in your own business or that 
of your employer. 


TODAY’S RELIGION 

Religion is not a collection of creeds. 

Theologies, dogmas or rules, 

A burning of incense, a prating of prayers. 

Or ecclesiastical tools. 

Religion is not singing psalms by the hour. 

Nor mumbling your prayer-book all day. 

Nor reading the Bible, nor going to church— 
Though these are all good in their way. 

No! religion is vital, religion is life! 

Full of impulse which flows from the heart. 

Which scorns all hypocrisy, snivel and cant, 

And is honest in every part. 

Religion is telling the truth in a trade, 

Without even counting the cost. 

And having the courage to stand by the right 
Though fortune and friends may be lost. 

Religion is thirty-six inches per yard. 

And sixteen full ounces per pound. 

And sixty whole minutes of other men’s time—► 
Not watching those minutes roll ’round. 

Religion is meeting the world with a smile. 

Then bringing a bright smile back home— 

A joy to the loved ones who wait for your step. 

No matter how far you may roam. 

Religion is turning your back on the wrong. 

With a prayer in your heart to do right; 

Then stepping forth boldly to conquer yourself. 
With your face ever facing the light. 

Religion is giving a bright word or more. 

To those whose dark clouds hide their sun; 

If you’ve got the kind of religion I mean. 

You will hear the Great Master’s “Well done.** 


PREFERS HARDWARE WORLD 

Editor Hardware World: 

I am enclosing renewal for my subscription for 
six years. I am 70 years of age and have been in 
business a long time, but I always find something 
new and helpful in the Hardware World. 

I take four other hardware journals, but find the 
Hardware World the most interesting. I hope you 
and your staff will have a most prosperous exist¬ 
ence and long years of usefulness. 

Kentucky. G. W. ANKERMAN. 
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Community Thoughtfulness 


Fellow Hardware World readers: 

At a high point where the road curves on the 
highway between Hot Springs and our capital 
city, Little Rock, we have placed in a conspicu¬ 
ous place a small house, 4x6 feet, 8 feet high, 
substantially made of dressed lumber and paint¬ 


ed three coats white. On each side we have 
a sign painted in large black letters, shaded 
with red, the following words: 

Ford Service 
LADIES’ REST ROOM 
Courtesy 

HAMP WILLIAMS AUTO CO. 

Hot Springs 

While the sign was being placed upon this 
little structure, which is complete in every de¬ 
tail, sanitary, etc., there were at least fifty pass¬ 
ing autos stopped, spoke to the painter and said 
that it was the first thing of the kind they had 
ever seen and complimented the idea highly. 

We shall from time to time place small card¬ 
board signs on the walls inside advertising Ford 
cars, auto accessories, etc. 

We regard this as service, not only for an 
automobile business but for any other kind of 
business. Especially would this appeal to the 
tourists and citizens of the prairie country and 
where most of the land is under cultivation, 
large plantations and few towns. 

Of course, this is an entirely new proposition. 
I have never heard of one before this, but I 


think it will get to be a very popular adver¬ 
tising scheme when once appreciated and made 
public. There is not a public comfort station 
between our city and Little Rock, a distance of 
60 miles, except the one we have erected. 

The material and erection of the house and 
painting the sign complete cost us $53.00. It 
has been up one week and we have heard from 
it many times. 

In this connection, our roads are lined with 

signs reading; “-Miles to Hamp Williams' 

Ford Station, For Road Information.” This 
keeps the travelers thinking of us as merchants 
who are rendering service at some expense to 
ourselves and proposing to render still more 
service if given an opportunity to do so. No 
one in the country knows the roads leading in 
and out of Hot Springs better than we do. 


INFANTS IN SALESMANSHIP 

Some salesmen belong in the kindergarteD 
department. They depend on their looks, 
which I admit count for something. Some rely 
on their acquaintances or friends, and that’s a 
great help. 

A real salesman adds to all this—^knowledge. 
After all these qualifications are combined into 
one person, he becomes a real salesman, one 
who does not have to rely on his looks or friends 
altogether to sell his goods and wares. 

There is nothing that fortifies confidence 
like knowledge, and nothing strengthens you so 
much as confidence in yourself and your goods. 
Oftentimes you miss selling your best friend be¬ 
cause you do not know your goods. He says 
your goods are too high and you are not suf¬ 
ficiently informed to refute that statement. He 
says your competitors’ goods are better than 
yours, and you can’t show him to the contrary. 
On the other hand, your customer knows more 
about the goods you are offering to sell than 
you yourself know, and that’s why we are 
oftentimes failures as business men and mer¬ 
chants. Yours in the profession. 
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YEARS WEIGH LIGHTLY ON 
LEE MADDEN 

We have always held that there is an element 
in the hardware business that tends to keep 
man young and happy, yet among Stover hard¬ 
ware specialties there must be a double potion 
of the famous cup of youth, which Ponce de 
Leon is said to have sought in vain. At any rate, 
Lee Madden, general sales manager of the 
Stover Manufacturing and Engine Co., Freeport, 
HI., is one of the youngest men in appearance 
and spirit we have ever met—with a business 
age of twenty-five years’ experience. It is im¬ 
mediately said of him, “At what tender age did 
he enter the Stover works?” 

Perhaps there is a part explanation in Ms 
boyhood on an Hlinois farm — a good, sound, 
healthy start. Since he entered the Stover of¬ 
fice, unfailing youth has rewarded his energy, 
his application, his keen appreciation of broad, 
general sales problems, most of all his good 
humor and sympathy with the salesmen under 
him and the customers before him. 

The Stover company is celebrating its 
sixtieth birthday this year, so that the parent 
has inspired the son in this case. The early 
products included bicycles, barbed wire ma¬ 
chines and others imknown to the present Free¬ 
port plant for many years. The present princi¬ 
pal Stover lines are engines and windmills, feed 
mills, ensilage and alfalfa cutters, pump jacks, 
hardware specialties and fireplace goods. 

Mr. Madden directs in general all sales in all terri¬ 
tories. Under him are many salesmen in the various 
departments. For instance, the Western trade is 
bandied genially and handsomely by W. 8. Walker, who 
covers an immense territory in spite of his name. 

In a tour of the company's sales connections cover¬ 
ing the entire country, Mr. Madden has found encour¬ 
aging conditions everywhere, so that the Stover point 
of view for the coming year will be distinctly op¬ 
timistic, with plans for steadily increasing production. 



C. C. HARRIS AND P. P. P. PACKING 

In his 16 years with the Quaker City Rubber 
Co. in the sale of mechanical rubber goods, C. C. 
Harris has made “Friends” everywhere, and 
since there is no more thorough-going “Quaker' 
disciple than he, we might suggest that he is 
both Prophet and Penitent of the Quaker faith. 

Mr. Harris first entered the Quaker fellow¬ 
ship in Chicago, under J. T. Moore, at present 
general sales manager of the company. At that 
time Mr. Moore was Chicago manager and Mr. 
Harris came as an office assistant. He “took” 
to selling like packing to the rod, and Quaker 
City products have been at his tongue’s end 
ever since. 

When Mr. Moore went East to direct the na¬ 
tional sales of the organization, Mr. Harris re¬ 
mained in the West, and he has been working 
further West right along. For a time he made 
his headquarters in Denver and visited the job¬ 
bers in the Western half of the United States 
three or four times a year. The activity of his 
Far Western jobbers has since drawn his head¬ 
quarters to San Francisco, but he makes his 
territorial visits and Philadelphia trips as usual. 

Among the Quaker City leaders are always 
Daniel’s Patented P. P. P. Rod Packing and 
Ebonite Sheet Packing. There are also lines of 
hose, both smooth and corrugated, rubber belt¬ 
ing, packing, car springs, tubing, valves, mould 
work, gaskets, etc. Quaker cord and fabric 
tires are sold through a special organization, the 
West being in charge of L. G. Lehousse. 

It is the policy of the company to distribute 
through the jobbing trade and the largest and 
most enterprising Western hardware and rubber 
supply jobbers are among those carrying a 
Quaker stock. 


The La Puente Valley Hardware store at Puente is a 
new enterprise, of which J. W. Hudson is the proprietor. 
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“EQUAL QUANTITY, EQUAL PRICE TO 

ALL,’» SAYS THE FEDERAL TRADE 
COMMISSION 

Some weeks ago in one of these articles I 
suggested that the time seemed to have come 
when the wholesale dealer could no longer ex¬ 
pect to have any advantage simply because he 
was a wholesaler. In other wor^, whenever 
the question was arising the courts were deny¬ 
ing him the rights to which he had always con¬ 
sidered himself entitled, viz.: the exclusive 
right to buy direct from the manufacturer, and 
a lower price, because he was a jobber, than 
a retailer even if the latter bought the same 
quantity. 

The reports of two new cases are before me 
which show that the jobber must henceforth 
take his place on precisely equal terms with any 
other buyer—retailer, or cooperative buying 
exchange, or even consumer who buys the same 
quantity and otherwise complies with the man¬ 
ufacturer’s terms. And it is now the law that 
the jobber who attempts to get any additional 
advantage for himself, simply because he is a 
jobber, will be punished. 

The first case is that which the government 
brought against the Wholesale Grocers’ Associa¬ 
tion of El Paso, Texas, and several individual 
wholesale grocery firms. The prosecution was 
begun by the Federal Trade Commission, and 
charged that the above concerns had conspired 
togetlier to prevent the Standard Grocery com¬ 
pany from getting goods from manufacturers. 
The Standard company operated six retail 
stores and had begun to buy direct from the 
manufacturer. Whereupon the jobbers named, 
believing that a retailer had no right to buy of 
anybody but a jobber, set on foot the usual 
plans to keep manufacturers from selling him. 
What they did, in a nutshell, was this: 

1. —They told manufacturers that they, the 
jobbers, would boycott them if they sold the 
Standard Grocery company. 

2. —They told brokers that if they took any 
orders, for manufacturers, from the Standard 
Grocery company, they, the jobbers, would 
boycott them. 

*3.—They worked every other plan they 
could think of to prevent the Standard Grocery 
company from getting its goods direct from 
manufacturers and to compel it to buy through 
jobbers. 


The Federal Trade commission found the 
jobbers guilty. Their only defense, really, 
was that granting they had done all they were 
charged with doing, it did not amount to un¬ 
fair competition and was not illegal. The job¬ 
bers appealed to the United States Circuit 
Court of Appeals, which is the highest court 
in the land next to the United States Supreme 
Court, and the Circuit Court has now handed 
down a decision affirming the decision of the 
Federal Trade commission, finding the jobbers 
guilty of unfair competition as charged. In 
the decision the court made it clear that any 
jobbers who did not like the practice of a given 
manufacturer selling a retailer, could himself 
boycott that manufacturer if he chose to, but 
he could not conspire and combine with other 
jobbers to cause a general boycott: 

Whether the conduct of the petitioners comes with¬ 
in the meaning of the art declaring unlawful unfair 
methods of competition in commerce” is a question of 
law presented for decision by this court. That con¬ 
duct was concerted action having for its object the 
putting of a ban upon manufacturers supplying their 
products at jobbers’ prices and terms to a dealer doing 
or endeavoring to do both a wholesale and retail busi¬ 
ness; a result of the success of such concerted action 
being to cut off such wholesale and retail dealer from 
sources of supply available to dealers whose business 
is*exclusively wholesale. The facts of this case are 
quite similar to those passed on in the ease of Easters 
States Lumber Association vs. United States. It was 
held in that case that the circulation of a so-called 
official report among members of an association of 
retail lumber dealers in selling direct to consumers 
tended to prevent members of the association from 
dealing directly with the listed dealer referred to in 
the report and to directly and unreasonably restrain 
trade oy preventing it with such listed dealers, and 
was within the prohibition of the Sherman Act. 

What the associated jobbers severally did went be¬ 
yond each of them refraining altogether or to a lees 
extent from buying from manufacturers whose pro¬ 
ducts were sold directly to the Standard Grocery com¬ 
pany. They combined and cooperated with others 
to keep manufacturers willing to do so from selling 
their products directly to the Standard Grocery com¬ 
pany, and by that means to obstruct or prevent that 
company from competing as a wholesaler in territory 
sought to be appropriated by dealers not doing a com¬ 
bined wholesale and retail business The combining 
of wholesaling and retailing is not a novelty, and is 
not unlawful. The success of the concert^ action 
participated in by the petitioners meant the monopo¬ 
lizing of the wholesale grocery business in the El 
Paso territory by dealers not engaged in retailing. 

We are of opinion that the practices forbidden by 
the attacked order were ” unfair methods of competi¬ 
tion in commerce,” within the meaning of the pro¬ 
vision of Section 5 of the Federal Trade Commission 
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Act, beeanse, in the circumstances disclosed, they 
were against the public policy evidenced by the 
Sherman Act. 

I understand that the Federal Trade com¬ 
mission encouraged by the Appeal Court’s af¬ 
firmation of its decision in this most important 
case, will now bring other cases against similar 
situations in various Ines of business. One has 
already been brought against eight Atlanta 
(Ga.) wholesale grocers and the Atlanta (Ga.) 
City Salesmen’s association. It is a case almost 
identical with the El Paso case, the charge 
being conspiracy to prevent the Unity Grocery 
company, a chain store concern, from getting 
goods direct from the manufacturer. As in the 
El Paso case the jobbers and the brokers work¬ 
ed together to compel the manufacturers to say 
to the Unity company, “You’re a retailer and 
we can’t sell you. You’ll have to buy from a 
jobber.” The Federal Trade commission has 
already brought the case against the Georgia 
jobbers and no doubt the result will be the 
^ame. 

As I read these decisions, they establish the 
principle that jobbers may not concertedly bring 
pressure to bear on manufacturers to induce 
them to refuse orders from anybody but job¬ 
bers, just as an organization of retailers could 
not concertedly bring pressure to bear on job¬ 
bers to induce them not to sell consumers. 


GEO. D. RICE, SALES MANAGER 

George D. Bice, formerly of Oswego, New York, has 
'accepted the position as sales manager of the National 
Brass Company of Grand Rapids, Michigan, with which 
he has been connected as sales agent for New York 
and Eastern states since the company was organized, 
twelve years ago. 


HAMP WILLIAMS AGAIN HONORED 

Hamp Williams was elected president of the Arkan¬ 
sas Forestry and Game Association at its recent meet¬ 
ing. The association was formed temporarily several 
weeks ago for the purpose of promoting interest in the 
wild life and forests of Arkansas, and to conduct an 
educational campaign for their preservation, and the 
people of Arkansas felt that Hamp Williams was the 
man to head the association. 


A CLEVER HARDWARE FAKIR 

Recently a neatly dressed man stepped into the Hub 
Hardware Store and said; *‘Here is a vise I recently 
purchased and I cannot use it, but will need some other 
material. Will you let me have a refund!'^ He gave 
the manager a card reading Frank Henderson, Archi¬ 
tect, Stewart-Henderson Construction Company, Chi¬ 
cago. ’' 

He was offered a credit slip, but he asked to take a 
watch in part payment of the refund and did so. 

A little later he called at another store with a pair 
of shoes, which he said he could not use and wished to 
return and wanted some boots later for the men in his 
construction camp. He was given a refund of $4.50. 
Later it was found that he had cleverly picked up the 
merchandise as he entered the store, and really never 
purchased it. 

He practices the same game on other merchants; be 
on the lookout for him. 


L. E. CRANDALL HEADS WINCHESTER- 
SIMMONS SALES 

L. E. Crandall, vice-president of the Simmons 
Hardware Co., has been appointed general sales 
manager of the combined Winchester-Simmons 
Co. 

Mr. Crandall entered the retail business in 
1902 with the Churchill Hardware Co., Gales¬ 
burg, Ill. He joined the Simmons Hardware 
Co. 18 years ago. For three years he traveled 
Northern Illinois and made a successful record 
as a salesman, which took him to St. Louis as a 
sales manager. Since that time he has been 
identified with the sales end and for several 
years past he has been in charge of the firm’s 
sales force. 

Mr. Crandall’s office will be at New Haven, 
Conn., the headquarters of the Winchester- 
Simmons Co. 

George W. Simmons, vice president of the 
Winchester-Simmons Co., becomes general man¬ 
ager of the Central Division, and Frank A. May- 
cumber, sales manager of the Winchester Re¬ 
peating Arms Co., has been appointed general 
manager of the Atlantic and Pacific Divisions. 

The Winchester Repeating Arms Co. is now 
owner of the controlling interest in the capita^ 
stock of the Roanoke Spoke and Handle Co., 
Roanoke, Va., and also the Mound City Paint 
and Color Co., St. Louis, Mo. The Simmoni 
Hardware Co. has bought the controlling inter* 
est in the recently organized Winchester-Sim¬ 
mons Co. of Chicago. These transactions, it is 
said, are in line with the policy of turning over 
the manufacturing end of the combination to 
Winchester and the distribution end to Sim¬ 
mons. 


DOLMAN MFG. CO. ORGANIZED 

We learn that Guy W. Donahue has resigned his 
position as president and sales manager of the Victor 
Saw Works, Inc., of Middletown, N. Y., to engage in a 
business of his own, together with his old associates — 
William F. Pollock, formerly general manager, and 
Chester C. Jackman, formerly factory manager of the 
old Victor Saw Works. 

The new company is known as the Dolman Manu¬ 
facturing Company, Inc., and is located in Springfield, 
Mass. 

They plan to make a line of superfine tools. The 
first of these, the Dolman screw driver, is already on 
the market. 

We want to extend our congratulations to Mr. Dona¬ 
hue and wish his company the best of success. 


William F. Pollock has resigned as president of the 
Napier Saw Works, of Middletown, N. Y. Prior to his 
connection with the Napier Company, Mr. Pollock was 
for many years general manager of the Victor Saw 
Works. He has now joined his old associates, Guy W. 
Donahue and Chester C. Jackson, in the Dolman Manu¬ 
facturing Company, Springfield, Mass., manufacturers 
of the Dolman screw driver, of which he is treasurer. 
Our best wishes, Mr. Pollock, to you and your colleagues. 


W. D. Hall Co. of El Cajon, who recently occupied 
their new hardware building, are adding to their stock. 
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WILSON 
Steel Shafted 
CLUBS 


Dealers: 

Cash in 
on the 


growing 
popularity 
of Steel 
Shafted 
Clubs 



These 
Clubs are 
made in 
AH Models 
in our 
Superstroke 
and 

Plus Success 
lines 


Write for Catalog 
and Prices 


THOS. E. WILSON & CO. 

609 MISSION STREET 

SAN FRANCISCO - CAUFORNIA 

CHICAGO NEW YORK 


CONSISTENCY AND PERSISTENCY 
LEAD TO SUCCESS 

All of us. or nearly all of us, are indined at 
times to be hero worshipers. This is true, no 
doubt, because the plunger who wins or anyone 
else who does anything startling gets plenty of 
space on the front page of newspapers and much 
mention in the foremost columns of other pub¬ 
lications and news dispensing mediums. 

To the newspaper man the plunger and the 
man who does things that excite the imagina¬ 
tion is good ‘‘copy.'' We are too apt to make a 
hero out of the man who plunges and wins, and 
to erase that man from our memory when he 
plunges and loses, and we lose sight of the fact 
that in the long run it is the consistent, aggres¬ 
sive worker who forms the backbone of genuine 
and lasting progress. 

This is true in the business world particu¬ 
larly, where steady, consistent effort is abso¬ 
lutely essential to real success. William 
Wrigley, of chewing gum fame, once went 
“broke" because of a big plunge in advertising. 
Although advertising is a fundamental part of 
modem business, it, too, must be carried on con¬ 
sistently. Mr. Wrigley, however, spent about a 
million dollars in one grand plunge and then sat 
back waiting for a deluge of business tibat never 
came. 

Chewing gum was not a necessity. Many 
brands were on the market and were well 
known, but he thought with a few insertions he 
could startle the country toward his brand. 
But he learned his lesson. He was not a quitter, 
and his faith in the power of advertising had not 
been dampened. He did, however, leam that it 
does not pay to make one big plunge in it and 
then stop altogether. Through the confidence 
that a great many of his friends had in his 
ability to succeed eventually he was able to raise 
another large sum of money, which he again pro¬ 
ceeded to spend for advertising his gum. 

This time he decided to spread it over a 
larger period, in a more consistent campaign, 
and the results are known to almost everyone 
in this country and in quite a few others. 

Some men in other fields have become con¬ 
vinced of the soundness of merchandising ideas 
and have made a plunge in 'advertising or in 
some other business enterprise in which they 
are interested and have been disappointed when 
the immediate results were nowhere near what 
they had expected. 

Some of them have had experiences much 
like that of Mr. Wrigley, though on a smaller 
scale. They did not lose confidence in the im¬ 
portance and business possibilities of merchan¬ 
dising or other progressive measures and have 
kept doggedly at it until today a prosperous 
business is their reward. 

Consistency and persistency are as necessary 
in advertising as in anything else. 
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"Teeing Off” on Golf Goods 


Knowing Your Clubs, Maintaining the Highest Quality 
and MaJdng your Balls Turn Over Fast, You’ll Be Always 
on the Green (and Never ^*in the Bed”) 


G etting right down to points, just what 
are the principal factors that have built 
up successful and profitable golf depart¬ 
ments for many merchants and throughout the 
smaller towns! 

Golf and radio have rivalled each other for 
the long end of free publicity 
and absorbing interest during 
the last year. Whereas radio 
came on a wave, with sparkling 
intensity, and is subject to the 
ups and down of any wave — 
golf, on the other hand, has 
been growing in extent, devel¬ 
oping in possibilities, and re¬ 
cruiting the cream of buyers 
for the last eight years. 

Many a merchant has en¬ 
vied the profits and the whole¬ 
some business of his fellow in 
the next town or his compet¬ 
itor right ’round the comer, 
who may be nominally in the 
drag business, have the bulk of 
his capital invested in shirt¬ 
waists or carry balls, clubs and 
bags in close connection with 
garage equipment and automo¬ 
bile sundries. 

Another man profits in spite 
of handicaps. You lose out in 
spite of advantages. 

The hardware merchant is 
the logical distributor. 

Cliff Castle, Western man¬ 
ager for the wholesale golf 
goods department of John 
Wanamaker & Co., is a sport¬ 
ing goods man of a dozen valu¬ 
able years just passed, and 
during all that time he has 
played a snappy game of golf and specialized 
on selling golf goods. As he is interested in 
the hardware and general merchant as an out¬ 
let, we asked him for a cardinal principle or 
two. 

Building Your Golf Dopartmont 

Says Friend Cliff: 

1. Get an enthusiastic golfer in charge of the 
department, or encourage one of your sales 
force to become such an enthusiast. 

2. Don’t allow any glib salesman to load you 
up with “soft shafts” or poor clubs, even 
though you pay a fancy price for them. Skilled 
buying more necessary here than in any other 
department. 


3. Cater to the cranks, the best players, the 
connoisseurs, for their patronage influences all 
the “dubs” and beginners. 

4. The spread is greater than on many an¬ 
other item in your stock, and balls especially 
mean steady, repeat business with a turnover 

that should be at least six 
times a year. So feature balls. 

5. Buy from a house or rep¬ 
resentative you can trust, who 
knows more about the line 
than you, and who will take a 
personal interest in selecting 
your stock and advising in the 
conduct of your department. 
Let him unlock this pleasant, 
profitable chamber in your 
business edifice. 

Leading the line of high- 
grade English golf goods 
which John Wanamaker & Co. 
import and distribute through 
their retail and wholesale golf 
departments is the Silver King 
golf ball, holding a warm spot 
in the heart of every confirmed 
golfer and emanating from the 
pocket of as many as can get 
them. 

The Silver King is the prod¬ 
uct of the Silvertown Rubber 
Co., makers of fine rubber- 
covered cable also. Popular 
with beginners because of its 
wonderful lasting qualities, no 
matter how hit, and with 
“pros” because it enables long 
shots, the Silver King is in 
such over-demand that a single 
country club would be glad to 
take the yearly allotment ojf 
the Western Wanamaker office, which has to be 
doled out over eight or ten Western states. The 
factory has built additions and promises to sup¬ 
ply 100,000 dozen next year, which should make 
at least a nick in the demand. 

Some Demand Scotch and English Heads 
Supplementing the high-grade lines of clubs 
manufactured in the United States by the great 
sporting goods houses are parts imported from 
England and Scotland. Selecting clubs is a 
matter of taste and temperament, and for those 
who get inspiration from the heaths and the 
downs, heads are imported from the Nicoll plant 
at Leven Fife, Scotland, and the Stewart “pipe 
line” at St. Andrews. 



CLIFF CASTLE 

Wb«n thii elaan-eat yoanff fellow began 
the jH>orting coode baeineaa 12 yean ago 
in Cfhieago, he wai O. A. Oaatle, yery 
formally, with Marahall Field A Co. After 
two yean there he Joined the Wright A 
Diteon organization at Chicago for liz 
yean for general experience in all depart* 
menu with a epecial fondneaa penonally 
for golf. Later he had fonr yean with the 
Thomae E. Wileon Co. preyions to hie 
present connection, which was undertaken 
nearly a year ago. He dropped the **C. A." 
for Cliff tome time ago. and he has added 
many friende and a great store of informs* 
tion and experience in selling sporting and 
particularly golf goods. 
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The Last Word in 
Golf Iron Construction 



Takes Less Turf 
but has weight 
on Toe. Perfect 
Balance. Most 
satisfactory 
execution. 


No. B2. Midi Iron 


A Happy Family 


B2 Mid Iron 
B5 Mashies 
B1 Driving Iron 
B7 Pitcher 
BIO Patter 


B3 Mid Majdiie 
B4 Mashielron 
B6 BiashleKihllc 
BS Sky Iron 
B6 Kihlic 


Betails for $4.50 
Lonjf Discotuit to Doalers 


WSIOHT & DITSON-VICTOR GO. 

20 SECOND STBEET, SAN FRANCISCO 
NEW TOBK BOSTON CHICAGO 


Along with these are jobbed and distributed 
unfinished shafts, wooden heads, and other parts 
and supplies, along with balls, bags and other 
golf goods. All these lines are in especial de¬ 
mand with professionals and crack golfers who 
make and repair clubs, finishing their own 
shafts. 

In charge of the John Wanamaker & Co. 
national golf sales is John G. Anderson, himself 
a famous player and known widely as a simrts- 
man as well as a business man. The Chicago 
territory is under George Braid, who went to 
school in England with Tom Stewart. Cliff 
Castle entered the Wanamaker organization 
under Mr. Braid at Chicago, or at least they 
both entered it there together, for they were 
both Wright & Ditson men together previously. 

“A firm can live comfortably simply supply¬ 
ing the movie heroes and heroines at Holly¬ 
wood,'' says Mr. Castle. “It is nothing for ttcm 
to have three or four complete sets of the finest 
clubs obtainable. Or perhaps a game will not 
go just right and the actor-player will order 
every club in his bag renewed." 

So that's just how hard it is to get golf busi¬ 
ness with a demand constantly growing. 


A good make—make good. 

A good deal of the time you are 
judged by your family’s appearances. 


iu way an entarprtaing hardware merchant featurea golf goods, which has developed into an Important part of hia haMw* 
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HIS NIBS THE HORSE NAIL! 

If all the eggs of the world were 
in one basket, probably it would 
fall of its own weight and break 
the world’s egg crop. So with re¬ 
tail sales; they are not and never 
will be through one class of mer¬ 
chants to the exclusion of others, 
or on one class of commodities. 

Just when some automobile f;] 
horns are tooting so loud and some 
truck motors roaring so noiselessly 
that the faithful, flexible horse has 
left the highway for a return to 
normalcy and tranquility — along 
comes Representative H. R. Lowe 
of the Capewell Horse Nail Co. to 
tell of the marked increase in business in horse- 
nails through hardware dealers, and of the re¬ 
turn to horse deliveries by many urban institu¬ 
tions, particularly dairies. 

In one important Western city the dairies 
have recently put 1200 horses on the streets for 
making retail milk deliveries, claiming that they 
are three times more economical and efficient 
than light trucks when handled by the drivers 
employed by the dairies. Draying companies 
and other commercial hauling organizations are 
likewise reported to have returned to horses, 
thus increasing the demand for horse nails. 

The Capewell Horse Nail Co. of Hartford, 
Conn., is a large and representative manufac¬ 
turer, with branches at St. Louis, Denver, San 
Francisco, New Orleans, Chicago, Detroit, Phila¬ 
delphia and New York, and additional stocks at 
Los Angeles. Portland and Salt Lake. Thus the 
company offers Western merchants facilities for 
working up a business on horse nails with a 
minimum investment in stock. 

The present administration of the Capewell 
Co. is directed by G. C. F. Williams, secretary- 


treasurer and general manager, and L. A. 
Stevens is Western sales manager at Hartford. 

Mr. Lowe, popular, jocular Western sales 
representative, has trailed nail sales for some 
fifteen years for Capewell, and there are few 
better informed or more widely experienced 
salesmen than he. His boyhood was in the vicin¬ 
ity of Chicago, but he took an adventurous 
journey to the Far West at an early age and was 
there converted by chance into an organization 
of sales instruction. He studied hard, was a 
leader and prize-winner, and between the North¬ 
west and Denver spent half a dozen years study¬ 
ing and selling salesmanship. He attributes 
whatever results he has since obtained to his 
scientific training in theory, in fine points, and 
in the technique of salesmanship. 


RULES FOR PEDESTRIANS 

At last we have traffic rules for the pedes¬ 
trian. Here’s how they listen: 

Rule one doth state pedestrians 
Must be equipped with lights; 

A white in front, a red in rear, 

To set the things to rights. 

In dodging automobiles 
Pedestrians must not 

Run more than seven miles an hour 
And make the pavement hot. 

Before he turns to right or left. 

He must blow loud his horn; 

Three blasts shall be the signal then, 

To give on night or mom. 

Pedestrians must register 
And get a tag each year; 

A five spot to the state he hands, 

To put him in the clear. 

If drivers should be nervous like. 

They shall a signal blow. 

So amblers on the Great Highway, 

Behind a tree may go. 

Pedestrians must show their skill 
At dodging cars and tmcks. 

Before they run around the streets. 

Or pay a hundred bucks. 

Nor may they carry on the hip 
A bottle full of rye; 

Which, broken, might destroy a tire 
Or splash the driver’s eye. 

In case with cars he should collide, 

The walker then must pay 

For halting traffic foolishly. 

Like any worthless ‘‘Jay.” 


Carpenter *b Hardware Store, recently opened at 2286 
Tnlare street. Fresno, managed by Matthew Najarian. 
They report a very satisfactory outlook. 
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? E-A-T-A-T-E ? 

WHAT»8 HIS NAME AND WHERE'S HIS HAMEf 
Before yoo “horn in" on this article farther, we 
want to “sound” out your guessing power and intuition. 
We understand that a noisy prize oas been offered to 
the man, woman, child or automotive equipment sales¬ 
man who will guess from the above single line of type 
the name of the man pictured. 



QUIETLY MAKES NOISE FOR 
THOUSANDS 

No ^ieter, more dignified, restrained fellow exists 
in the West than E. A. Tate, whose sincerity and earn¬ 
estness is of the subdued, low-pitched kind. And yet he 
makes noise for thousands, is responsible for more 
"sirens" than all Hollywood, and boasts of the fact 
that he will gladly equip anyone with a " thirty-dollar 
noise for ten dollars." In short, he is one of the dis¬ 
trict sales agents for the Klaxon Co. of Newark, and 
can supply any tone or degree of euphonious tintinnab¬ 
ulation. 

The word "Klaxon" is only the Greek word for 
roar, but the fact that so many Hellenic bellows have 
been transported to the United States does not seem to 
have had any effect on the tumult and roaring done in 
the homeland. Klaxon horns were first made in 1908, 
the Lovell McConnell Co. being the patentees and manu¬ 
facturers. D. A. McConnell remains president of the 
company today. 

^e original horn was the Klaxon-20, so called from 
the fact that it sold for $20. Since then other models 
have been added, larger and smaller, hand and electric, 
but the line is such that a merchant or jobber can take 
advantage of the liberal margin with profitable result. 

To return to Mr. Tate, as a boy he set out to make 
of himself an industrial engineer, and every step in his 
career has kept that definite object in view. Among 
the jobbers and merchants of automotive equipment 
with whom Mr. Tate comes into contact, he is recog¬ 
nized as one who has a most excellent understanding of 
trade problems and merchandising methods. In his en¬ 
thusiasm for his line and his thoughtful direction of 
sales he sets an admirable example for hundreds of 
other salesmen to follow. 


The Dressier Hardware Co. are adding another story 
to their building at 4341 University Way, Seattle, in 
order to give them increased space for a large stock. 


HONOR IN BUSINESS 

Brief of Addreii Made Before the LfOniiville Paint and Varmiti 
Club by Merle Sidener, Pr««ident Sidener-Vnn Riper 
AdTertieing Company of Indianapolia. 

He is a forger, who sells misbranded mer 
chandise. 

He is an embezzler, who charges exorbitant 
prices, because he can get away with it. 

He is a counterfeiter, who substitutes in¬ 
ferior goods for the real thing. 

He is a burglar, who burglarizes the business 
of competitors through the various tricks of 
unfair competition. 

Inefficiency in business is a sneak thief. 

In every industry will be found men whose 
business practices are of such a nature as to 
undermine the whole structure of industry. In 
some instances these men are deliberately 
crooked. They, however, are not the most de¬ 
structive influence. 

The real danger is found in the man who, by 
force of intense competition, or who is impelled 
by the old fallacy that business is business,’’ 
takes unfair advantage of both customers and 
competitors, with the result that he create dis¬ 
trust in business as a whole. 

It is possible that you have such men in the 
paint industry. If that is the case then my 
message to you men may be summed up in this 
statement; 

“Each of you has an individual responsi¬ 
bility to weed out every practice in your indus¬ 
try that tends to destroy confidence.*' 

It is not necessary in this modem day to try 
to prove that good will is the most valuable 
business asset. The troth of the statement is 
obvious. 

It follows then that good will must be con¬ 
served, and every man whose actions destroy 
good will is a traitor to busiess. 

During the war, you, as a good citizen, took 
summary action with the individual who by 
word or deed undermined confidence in our 
government. 

You have the same individual responsibility 
today to protect business from the traitor. 

Police departments are maintained for the 
protection of society as a whole. One of the 
means to that end is the rogues* gallery, where 
are recorded the known crooks. i 

We need a business rogues* gallery in every 
industry so that every man in the industry | 
may help to catalogue those who are operating 
outside the moral law, even though he may be 
technically within the legal statutes. 

For instance, we may have forgers in the 
merchandising field. Let's place the forger up 
here in the rogues* gallery, with the inscrip¬ 
tion — 

“Wanted, for disposing of a quantity of 
merchandise by means of forged names, to the 
disadvantage of those who thought they were 
getting the real thing." 
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Modern Chains 
Like These 
Cost No More— 
They Sell Faster 

The wide-awake merchant always 
looks for the best. That’s why he 
quickly sees the big advantages in 





Th« Positive Lock 
This patented lever lock makes it easy 
to pat them on and to take them off. 
It takes np slack; thus saves wear on 
tires and chains alike. No more lost 
chains—no more loose chains. 


The Slip-on Link 

TUB patented sUp-on link makes It 
easy to take off the old cross chain 
and pat on a new one. A child can 
do it. 



1 — ^You can put them 
on and take them 
off in less time than 
other chains. 

2— ^You can quickly 
and easily take off 
and put on a new 
cross chain any¬ 
where, anytime. 

Order today from your 
jobber. Buy spare cross 
chains, for you can sell a 
set of extra cross links 
with every chain. 


Write MS for circular and price list, giving the name of your jobber 

PYRENE MANUFACTURING COMPANY 

Makers of Pyrene Fire Extinguishers 520 Belmont Ave., Newark, N. J. 

Branches: CHIOAGK)—17 So. Jefferson St KANSAS CITY—1712 Grand Avenue 

ATLANTA—24 Nassau Street SAN FBANOISOO—977 Mission Street 
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That fellow offers an American quartered 
oak sideboard or an easy chair upholstered in 
Royal leather, or wool hosiery. The buyer is a 
layman, unacquainted with “trade names,'* and 
after he gets the sideboard home, his wife starts 
to wash the baby's sticky fingerprints from it, 
and in addition to the fingerprints she washes 
off the “American quartered oak," which was 
neither oak in fact nor American in spirit, but 
the crudest imitation, being merely printed on a 
soft wood. The Royal leather showed up to be 
a fabric instead of leather when Johnnie inad¬ 
vertently cut a hole in the seat of the chair with 
his biiiiday knife. The woolen hosiery was 
mostly cotton, it developed when the weekly 
wash came out of the basement. 

The accused vendor says, “What's the harm, 
since the buyers got their money's worth? They 
bought cheap stuff at a cheap price. They have 
no kick coming." 

But the Supreme Court of the United States 
has decreed that the buyer is entitled to get 
exactly what is offered, and that “wool" means 
wool and nothing else but wool—that “leather" 
is leather and not fabric. 

However, the real damage was that ren¬ 
dered to business when these customers felt that 
they had been cheated and rightly or wrongly, 
proceeded to class all business men as cheats. 
By the forging of the name of real merchandise 
to the phony goods, the forger destroys that 
greatest business asset—good will. 

Then here is the embezzler: “Wanted, for 
embezzling funds that were held in trust, my 
means of charging exorbitant prices. He took it 
just because he could." 

Business is a public trust, not a private 
means to a personal end. That has also come to 
be an accepted truth. And the business man 
who takes more than a fair and reasonable 
profit under any circumstances, is taking that 
which does not belong to him. He robs the 
buyer, but more important yet, he destroys con¬ 
fidence in all business and we are all made to 
suffer. 

The counterfeiter is next: “Wanted, for 
counterfeiting standard merchandise. His trick 
was to substitute inferior goods for the real 
thing." 

The old evil of substitution came to full life 
again during the war. The government urged 
the use of food substitutes of all kinds for pur¬ 
poses of economy, and a selected bunch of 
crooks got the idea that they could slip over all 
sorts of counterfeits. All the tribe of “just-as- 
good" are counterfeiters. When the clerk in 
the fur coat department delivers an inferior 
article to the home, than the one selected by the 
purchaser, he not only cheats the customer but 
he creates distrust of business. You and I each 
have a responsibility for helping to apprehend 


the counterfeiter whether we were the immedi¬ 
ate victims or not. 

The burglar — he is most numerous in the 
business world: “Wanted, for burglarizing the 
business of competitors through the various 
tricks of unfair competition." 

Here are a few of his methods: Price cutting, 
misbranding, false advertising, bribery of em¬ 
ployes, tampering with competing products, and 
non co-operation. All these and many other 
tricks are easily identified except perhaps the 
last one. Non co-operation is clearly unfair co¬ 
operation. If you have paint and varnish 
makers who refuse to join your association, 
they are robbing you of their assistance in solv¬ 
ing problems of mutual interest. The men in 
your industry who fail to support the “Save the 
Surface" campaign are robbing your industr}’ 
of the opportunity to create maximum public 
interest. Co-opetition, some one has called the 
art of co-operation between competitors. Co- 
opetition in the paint industry is essential to 
the maximum success of the industry, and to the 
maximum success of the individual manufac¬ 
turers. 

Then, there is the yeg: “Wanted, for blowing 
up the reputation of competitors by means of 
false reports, vague threats, insinuations, etc. 
Very dangerous and should be shot on sight" 

He is hard to catch, and for that reason 
should be handled without mercy. He is impelled 
by a distorted motive and there is no adequate 
defense. 

And there is one more picture in our rogues’ 
gallery—the sneak thief: “Wanted, for petty 
thieving. Operates in a small way, but does 
considerable damage in a year's time." 

Inefficiency in business is a sneak thief. 
Carelessness, let-well-enough-alone, lack of cost 
records—you can spot a lot of these little sneak 
thieves in any business, and you'd best be care¬ 
ful that none are operating in your own estab¬ 
lishments. Slow turnover is doing a lot of pil¬ 
fering, and lack of intelligent advertising is re¬ 
sponsible for a low volume of business on a high 
cost of production basis with inevitable losses. 

These are merely typical cases. They repre¬ 
sent the exceptions in business not the rule, 
just as the records in the Bertillion gallery of 
your police department include a very small 
minority of your citizens. 

Business is on a higher plane than ever be¬ 
fore. Standards of practice are higher. Codes 
of ethics are stricter. Public confidence is 
greater. 

All the more reason why you and I as indi¬ 
vidual business men should feel a personal re¬ 
sponsibility for helping to apprehend the few 
who still prey on good will and think only in 
terms of results today instead of tomorrow and 
the years to come. 


greatly value the HASDWABE WORLD both for its advertisements and reading pages.’*—Davis Hdwe. Co. 
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The stove that “made good” 


Ezcliudve Features 



A. Patent presanre gauge en¬ 
ables you to control air 
pressure perfectly. 

B. Warming plate keeps food 
warm and prevents dishes 
from becoming upset. 

0. Large, well made grates, ex¬ 
actly like those used on a 
gas range. 

D. Flame regulators operated 
by a key, giving a cold 
handle at all times. Key at¬ 
tached by a chain to prevent 
loss. Master burner gener¬ 
ates both burners at once. 

E. Legs are quicklv detachable 
and pack inside with all 
equipment. 

F. Cinch fitting elbow connect¬ 
ing feed pipe to tank elim¬ 
inates all possibility of leak¬ 
age at this point. 

O. Brass tank adds years of life 
to the stove. 


One Burner Kit.9 8.50 

'^o Burner Kit — 

Equipped.15.50 

Unshipped.13.30 

Three Burner Kit — 

Equipped.24.50 

Unequipped.22.50 

Auto-Kanm-Kook-Oven . . 4.50 

2 Party Suit Case Outfit 25.00 
4 Party Suit Case Outfit 42.00 
6 Party Suit Case Outfit 45.00 
Auto-Oalley-Kook-Kit ... 20.00 

Send for illustrated circular 
describing complete line 


E ach month marks an increase in the number 
of responsible dealers who handle the Auto- 
Kamp’Kook Kit. Of the many camp stoves 
on the market Auto-Kamp-Kook-Kit has ‘‘made 
good.” It has certain exclusive features in me¬ 
chanical perfection not found in other camp stoves. 
Comprehensive “consumer” advertising is cre¬ 
ating a demand from an “educated” market. 
Many thousands of staunch friends have found 
lasting satisfaction with their Auto-Kamp-Kook- 
Eits. 

The brown stove with 

the solid brass tank 



Don’t be misled by similar names or designs. There 
is only one Auto-Kamp-Kook-Kit. It is easily rec¬ 
ognized. Attractively enameled in a rich brown 
color, with a solid brass tank, this sturdy little 
stove is worthy of a prominent place in your camp 
equipment stock. 

Eveiy dealer la backed hr our n»* 
tional advertlalng aa well aa with 
Talnable dealer helpa, booklets, fold- 
era, window cnt-onta, etc. 

Write or wire for our dealer proposition 


PRENTISS-WABEBS STOVE CO. 

Qeneral Officea and Factory 

190 Spring Street, Wisconsin Bapi^ Wisconsin 


BEFBESENTATIVES 


Ohleago, Ul. 

Mr. W.Al. Treat, 190 N. State St. 
DaHae, Texaa 

Mr. Geo. E. Vickera, 411 North 
Mont (Tlair St. 


Denver, Oolo. 

Sprake Sales Co., 804 Charles 
Building 


laoa Ananlea. OaL 
Mr. Hariw M. Waterman, 1811 
S. Figueroa St. 
Portland, Ore. 

Mr. F. H. Chown, 1121 Gaaeo 
Building 
New York, N. T. 

Mr. Chas. G. Johnston, 

98 Park PI. 
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H. D. Tim EABXi SL J0HE8 W. J. TEENHOX^f 

Before onceniiinff the present com* Formerly a member of the A. O. From seTeral years* experieaee with 

pany. Mr. Tyler was district manager Riddell Co., which was absorbed by such firms as the Standard Woodee 

for the Gmnden'Martin Mannfactnrinic the present organisation. Mr. Jones is ware Co. and R. L. Crai|c A Co.. Mr. 

Co. with experience in all parts of the a hard worker, popular with the trade. Trenholm is another tramed wooda* 

West. Thus he knows and is known knows his lines from Ionic experience. ware and hardware man. Dnrinx ths 

by the trade and appreciates the con* and has been in charice of the San last year he opened the Seattle offtee 

ditions in each part of the territory. Francisco office from the start. He of the company, and his sneeeis^ 

The growth of his organisation reflects was formerly a salesman for the handling of the bnsfneaa at that effies 

his own enterprise and ability. Whiton Hardware Co. testifies to his ability. 

Rapid Growth of H. D. Tyler Co. 

A mong the sales organizations representing na> district managers maintain offices and are at the eoi- 
tional manufacturers selling through the joDbing stant service of buyers in each locality, an aeeommodi- 
trade, none has grown and developed more tion which is appreciated by the principals as well is 

rapidly, nor shown more of the spirit of enterprise and the customers of the company. 

aggressiveness, than the H. D. l^ler Company in the Within the last year permanent offices have been 
two years of its business life. established at Seattle and Denver, as headquarters for 

Although organized comparatively recently as an the Northwest and inter-mountain districts respectiTelT. 
entity, the company combines the many years’ experi- Along with this extension of service, there has been i 

ence and acquaintance of its personnel in the hardware, corresponding intensive devel^ment in the organiza* 

woodenware, household and paper products lines in the tion at Los Angeles and San ]^ancisco, the other tiro 
buying centers where representatives are located. district headquarters. 

It has been the policy of the company, under Mr. The nature of the organization and its standing 
Tyler’s personal direction, to locate resident representa- with the trade is vouched for in the type of manure 
tives in the various importa&t jobbing centers. These turers represented. 



0. L. DAWES 

Another one of the keen, active 
young men whose loyalty and energy 
have been responsible for the expansion 
of the organization. Mr. Dawes is sales 
manager in charge of the Los Angeles 
office. 


W. F. HASKINS 

The most recent move of the com* 
pany has been to establish inter-moun¬ 
tain headquarters at Denver, and Mr. 
Haskins, a woodenware man of many 
years' standing, is district manager in 
the new territory. 


OABL J. MX7TE 

Mr. Mutx is one of the newer mea 
bers of the organisation.hut has proved 
his right to admission to the band oi 
wide-awake hardware men. He haadlM 
the latter department in Sonthem CsL 
fornia. 
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Special Remington Cutlery Representatives 



BDWIH P. STOLL 

I N RESPONSE to the grreat development in 
importance as well as in volume of the Rem- 
in^on pocket cutlery line, District Manager 
T. G. Heath announces the appointment of two 
expert cutlery men to cover the jobbing cus¬ 
tomers and the large retail dealers, guiding and 
iiding in the resale and general merchandising 
>f the line as well as handling the sales for 
Remington. 

Edwin P. Stoll and Donald MacArthur are 
;wo of the livest, most widely experienced and 
nost generally capable cutlery men in the dis- 
rict, and after studying Remington cutlery 
production methods right at the factory, fol- 
owed by a national convention of the com¬ 
pany’s special cutlery representatives at New 
rork, they will take up their new work in the 
leld right after the first of the year. 

Mr. Stoll had his first real ‘‘job” at cutlery 
vhen he started with Dunham, Carrigan & 
layden, opening cases in this department. After 
our years’ general inside experience, getting 
he wholesale point of view, he spent four years 
>n the retail end for Chas. Brown & Son, with 
ixperieuce in bu 3 dng, selling, display and gen- 
iral merchandising. After another four years 
s salesman for the J. A. Henckels line, he went 
vith the Simmons Hardware Co. in 1915 as spe- 
ial cutlery salesman, where he has had marked 
uccess in the same field he will cover in his 
lew work. 

Mr. MacArthur has spent the 19 years of his 
msiness life with the Marshall - Wells Co., 
tarring 18 months in the service during the late 



DONALD MacABTHUB 

war. Starting as a stockroom boy at Duluth, he 
came under the watchful eye of Charles P. 
Catlin, at that time Marshall-Wells’ general 
cutlery buyer and at present sales promotion 
manager for the Remington Co. Mr. Catlin took 
him on his first sales trip through Minnesota 
and the Dakotas, and this was the start of a 
brilliant career as star salesman. He was later 
delegated to the department managership at 
Portland, and it is this position he has resigned 
to take up his new work in that territory. 

Since the Remington Company entered the 
pocket cutlery field, a little over two years ago, 
the largest pocket knife production in America 
has been built up, while the line is at present 
the only one nationally advertised. With the 
addition to the organization of men of the cal¬ 
iber of Messrs. MacArthur and Stoll for special 
cutlery work, in co-operation with the general 
sales force, the future possibility for the high 
grade pocket knife business should be very 
great. 


CHICAGO AUTOMOTIVE CONVENTION 
WELL ATTENDED 

Among the members of long standing of the auto¬ 
motive equipment trade who never misses a Chicago 
convention and exhibition is Norman Cowan. This year 
is no exception, and he took advantage of the oppor¬ 
tunity presented to visit the various manufacturers 
and principals for whom he is the energetic sales repre¬ 
sentative. 


The Willard Hardware Co. of Stockton has estab¬ 
lished a branch at Lodi. 


*Botb we and aU our salesmen read HABiDWABE WOBLD religiously from cover to cover.**—^Enterprise H. Go. 
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ROBERT ‘‘WORK^’ McCASKEY — 

A HOT “COLE'’ 

Some men win by good fortune and some by good 
judgment—some by the strong arm and some by a 
strong heart—some by inspiration and some by perspi¬ 
ration—and some a great deal more so than others. 

It is the unanimous judgment of his friends and 
admirers in the stove business that Robert “Work^' 
McCaskey, sales representative of the Cole Manufac¬ 
turing Co., has planned his route to fame and fortune 
via the well-known cities of Industry, Long-Hours, En¬ 
thusiasm and Determination. There is said to be not 
the least doubt that his middle initial, “W.,’' stands 
for “Work.'^ 

Mr. McCaskey is the sort of field worker in further¬ 
ing the sale of Cole heating stoves, ranges and fur¬ 
naces who will spend nine or ten hours a day out among 
the merchants or their customers, preaching salesman¬ 
ship, heat utilization and proper installation. Then he 
will return to his hotel, ready to handle a lot of corre¬ 
spondence, make his reports, do all clerical work, and 
plan in detail for the next day or for other work he 
may be directing. He is surprised when the secretary of 
a jobber's buyer, or the of rice force of the distributor 
he may be working with—when they are not as enthu¬ 
siastic as he about working Saturday afternoon or Sun¬ 
day or * * evenings by appointment.'' 

Mr. McCaskey is a veritable pillar of fire, igniting 
whomever he meets with his convictions and enthusi¬ 
asm, and warming for the first time innumerable spots 
which are thenceforth thoroughly heated by Cole stoves, 
ranges and furnaces. No doubt a good part of his loyalty 
is inborn, or at least **typically McCaskey," for his 
brother, W. L. McCaskey, is general sales manager of 
the Cole Manufacturing Co., and they are "two peaches 
from the same branch." 

Glancing at the past, we find that R. W. or "Bob," 
as he is known more generally, was born in Columbia, 
Missouri, some forty years ago and for some unaccount¬ 
able reason he has lived in a single state of extreme 
activity ever since. It is probably the extreme activity 
that accounts for his singleness. Or it may be that 
since his travels take him into so many states, and 
bring him into contact with so many thousands of fair 
users of good stoves that he cannot bring himself to 
make a choice. 

It is recalled that his first work was in a hardware 
store in his native city. After eight or ten years' thor¬ 
ough training in the trade, he joined the Simmons 
organization, getting up into Minnesota for them and 


later connected with Janney, Semple, Hill & Ca at 
Minneapolis. While with Simmons he had for a timf 
specialized on stoves, and he returned to his ehosec 
field with P. D. Beckwith in the northern moontais 
territory previous to his present connection with 
Cole line. 

As Mr. McCaskey has told so many merchants aad 
stove users so many times, the main talking points os 
the Cole line is the patented device, which is said U 
save 50% of the fuel by burning all the fuel gases ii 
soft coal, consisting of from a third to a half of the 
soft coal so extensively used throughout the West. It is 
claimed for the Cole stoves and ranges that they tn 
so constructed that they will be permanently air ti^kt 
since it is only possible to burn the g^es in an abs> 
lutely air tight stove. 

For some little time Mr. McCaskey has been work 
ing with Harry P. Hall, supplementing the efforts cf 
Holbrook, Merrill & Stetson, one of the most enter 
prising distributors of the line. 


C. D. Hinson, who recently opened a store at Si::& 
ner, Wash., reports a good season’s trade. 


The Kerman Hardware Co., Kerman, are enlarginr 
the store and display room and adding to their stock 


John Small is erecting a large store on Lealma street 
and will carry a full line of paints and hardware st 
Watts. 


The Toledo Hardware and Supply Co. of Toled? 
Ohio, recently incorporated with a capital stock c: 
$ 10 , 000 . 


The explosion of an oil stove in the rear of tbe 
Aspergren Hardware Store in ELingsburg recently caused 
a tire loss of $2500. 


G. E. Bartholomew is the manager of the Paxmir 
Hardware Store at Lomita. Mr. Bartholomew was for 
merly in business at Chappel, Nebraska. 

W. D. Hall Company of El Cajon, who receotlT 
opened their new hardware building, report a very satis¬ 
factory season and are adding to their stock. 


What was formerly known as the Neale & GregE 
Hardware Company of Glendale has been changed to tbt 
D. L. Gregg Hardware Co., Messrs. Neale having retired 


The Fallbrook Hardware Co. at Fallbrook, handlirE 
a line of hardware, housefnmishings and implement? 
report a very satisfactory season and an excellent out¬ 
look. 


The Keystone Hardware Co. have opened for bus 
ness at Alhambra and will handle full lines of hari- 
ware, housefurnishings, electrical appliances, paints 
oils, plumbing goods, etc. 

Maurice Duncan recently moved his hardware store 
to a new location at Red Bluff to give him facilities for 
carrying increased stock. He reports an excellent trad* 
and a good outlook. 

Charles M. Stype, formerly connected with tN 
Astoria Hardware Company, has purchased the Cowlit: 
Hardware & Furniture Co. at Kelso. He has also taker 
over the business of Letsinger & Company, who ar? 
engaged in the hardware and furniture business. 


F. N. Hayden, former owner and publisher of tb: 
Lincoln County Leader, has purchased the interest o: 
N. H. Sherwood in the Sherwood & Hayden Hardwar* 
Co. The firm name will be changed to the Haydr- 
Hardware Co, the other member of the firm being Mai 
Hayden, brother of F. N. Hayden. 
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EXPONENT OF PRINCIPLES THAT 
BRING SUCCESS 

Policy of Big Department Store Buyer Gan Be Used by 
Other Merchants in Smaller Towns 

E. A. Hauptman, manager and buyer of the 
house furnishing department of the Broadway 
Department Store, is said to be the largest de¬ 
partment store buyer in the hardware line in the 
Southwest and his policy, in brief, is to buy 
quality merchandise at the right price, thus 
obtaining quick turnovers. 

Mr. Hauptman’s department covers the entire 
fifth floor in the great store, and embraces small 
hardware, enamel ware, refrigerators, paints, 
stoves, washing machines, baskets and a great 
number of art goods and other articles used 
about the house. 

For 15 years Mr. Hauptman had his first 
training in the china business with the Vollmer- 
Jantzen Company. For the last seven years he 
has been at the Broadway Store, but at first it 
was on the floor as assistant to W. B. Elms in 
the china and house furnishing departments. 
He now has entire charge of the latter depart¬ 
ment. His hard work and close following of the 
market, together with the growth of the com¬ 
munity, have doubled his department. 

Service and Satisfaction to Customers 

Many a retail merchant and straight hard¬ 
ware buyer can learn from department heads 
like Mr. Hauptman in their policy and prin¬ 
ciples. With him it is ‘‘service and satisfaction 
to the customer.’’ The department will replace 
broken goods or parts gladly for any customer 
at any expense or trouble, for the customer’s 
smile is the most precious possession in the 
entire store. 

All advertising of the store and department 
is carefully backed up with goods and service, 
[f 100 dishpans are announced at a special price, 
there are 100 or more in stock. Any customer 
who is not entirely satisfied gets his or her 
money back if a satisfactory exchange cannot 
be arranged. It costs the firm to get customers 
into the store. If sales do not result, if the pur¬ 
chasers do not become permanent customers, 
and if they are not pleased and satisfied, the 
investment in advertising has been wasted. 


Advantages of Dlq^ilay 

It is one of Mr. Hauptman’s beliefs that 
goods well displayed are half sold, and altera¬ 
tions are now being made in the hardware de¬ 
partment, which will enlarge its extent and take 
the merchandise from the shelves and put it on 
display counters and boards. Along with dis¬ 
play goes careful arrangement and system in his 
scheme. As far as possible merchandise is 
standardized, and the department has been de- 
partmentized and efficiency methods applied 
until the greatest good to the greatest number 
of customers results, bringing at the same time 
profits from the department. 

“OWN YOUR HOME” AND “HOME ELEC¬ 
TRICAL” PRESENTED IN MOTION 
PICTURES 

In various parts of the country, particularly in 
Ohio and California, model homes have been constructed 
with the idea in mind of stimulating an interest in home 
building. These model homes have created a great deal 
of interest locally, but have done little nationally. 

The demand for some method of giving national 
scope to this movement finally resulted in a film com¬ 
pany being commissioned to produce a five-reel feature 
him showing the erection, eouipping and furnishing of 
a modern six-room, brick. Colonial home. 

This film will be shown all over the country under 
the auspices of and with the co operation of real estate 
boards, commercial, advertising, Rotary, Kiwanis, 
Lions and other clubs and organizations; also through 
official government non-theatrical distribution bureaus 
(one located in almost every state, usually the State 
University), through churches, community centers, etc. 

A beautiful lot in Glen Ellyn, IlL, has been chosen 
for the purpose of this film. A modern six-room, brick. 
Colonial home will be erected on the site. It will be 
fully equipped with every modem convenience — elec¬ 
trical and otherwise. Everything is done to make it as 
nearly perfect as possible. The scenario is founded on 
the real facts of human life—things that are happening 
around us constantly. Converted into motion pictures 
with real actors, it forms one of those heart gripping, 
dramatic stories, the kind that make you laugh one 
minute and cry the next. Woven skillfully through the 
story mns that thread of romance and appeal to the 
home instinct that finds response in everyone. The ele¬ 
ment of romance carried through the film takes the 
proposition out of the ordinary and places it in the 
extraordinary. 

A number of phases, such as the investment prob¬ 
lem, selection of the lot, the contractor, the architect, 
choice of materials and furnishing the home are prom¬ 
inently featured. 

The film holds the interest from beginning to end. 
It corrects some of the popular misconceptions of build¬ 
ing and leaves the beholder with a distinct desire to 
build. The film will constitute a veritable traveling 
‘‘Own Your Home'^ exposition covering the entire 
United States, open to the public simultaneously in a 
dozen different cities and towns. 

The proposition is being financed to a large degree 
by the various manufacturers whose products are used 
in the construction of the model home. 


D. C. Farnsworth Hardware Co. has been purchased 
by C. W. Gunther and Emil Frank at Bonners Ferry, 
Idaho. 


The Wenatchee Produce Co. of Wenatchee announce 
a new building will be erected on the site of the store 
destroyed a sh^ort time ago, and a new stock of hard¬ 
ware will be installed. 
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The business of Hull & Brown of Frederiektown, 
Ohio, has been taken over by the Herring-Perry Co. 


The Oliver k Holbert Hardware Co. of Newtoa, 
Kan., who recently purchased the busincaa of Haytef 
k Holbert, are adding to their lines in all departmcnti 


The Boyle Hardware Go. have purchased the stock 
of B. S. McGhie Co. Frankfort, Kan. 


Sturdevant’s Hardware Co. are planning to add to 
their stock in 1923. They are located at Bluff City, 
Kan. 


The Espy-Allen Hardware Co. of Summerville, Ga., 
have been adding to their stock materially and report 
an excellent outlook. 


The Abington Hardware Company of Abington, Ill., 
are planning for an active season in 1923 and will add 
materially to the lines carried. 


The Blue Springs Hardware Co. of Blue Springs, 
Mo., have moved to a new location, to give them facili¬ 
ties for carrying larger stocks. 


The Gates k Simmons Hardware Co. rewntly ei 
raged in business at Bansome, Kan., and will han^If 
full and complete lines of hardware, houaefnmishiiigi 


J. W. Neal of 112 South Osage street, Sedalia, M(l 
recently purchased the business of Joseph Tompkis* 
handling full lines of hardware, sporting goods, antoizti> 
bile accessories, housefumishings, etc. 

The Smith Hardware Co. of Waco, Tex., handle ftl 
lines of everything pertaining to hardware, housefc 
nishings, sporting goods, accessories, and report a ren 
satisfactory season and a good outlook. 

J. C. Dickie, formerly with the Morrow-Thoaii? 
Hardware Co. at Amarillo, Tex., has purchased tM 
Western Hardware Co. stock and wiU continue tiw 
business under the name of the J. C. Dickie Hardvai^ 
Company. 


The Allen Hardware Co. are successors to F. K. Allen 
k Son at Craig, Mo., handling full lines of hardware, 
housefumishings, sporting goods, accessories, etc. 


The Dickey Hardware Co., 213 West Third street, 
Marion, Ind., who purchased the Overman hardware 
stock, are planning to materially increase their line. 


E. M. Milliken k Sons of Humboldt, HI., have been 
adding a complete line of automobile accessories and 
are preparing for a busy new year. 


The Bichards Hardware and Furniture Co. of Tren¬ 
ton, Neb., who also operate stores at Wray, Colo., are 
planning to increase theii^lines during the coming year. 


Abernathy Bros, of Lawrenceville, Ill., who rcccDtlr 
suffered a fire loss, have resumed buainem and vr 
desirous of receiving catalogues of everything uboiUj 
sold m an up-to-date hardware and houaefumisbi^^ 
establishment. 


In common with many lumber eompaniea throogbt^. 
the West and Southwest, the West Texas liumbCT Ca 
of Ozona, Tex., are adding materially to their stock c. 
hardware, housefumishings, cutlery, paints, plumbii^ 
supplies, pipe fittings, etc. Their main office is at Su 
Angelo, but they maintain offices at Eldorado aic 
Sonora and Barnhart. 


**A8k ’Em to Buy” is a Good Motto for 1923. 


SIMONDS 

Blue Ribbon line 

HAND SAWS 

|rll]ERE is as good Quality and as Fine a Selling proposition as has ever 
““ been offered Dealers. Hand Saws that are Distinctive — that mean 

satisfied customers for 
every sale. They are in 
stock, ready to ship today 
in all Standard 
lengths and points 
Cross-Cut 
or Rip. 
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H^rriaon & Sehaible have engaged in buainesB at 
Dakley, Kan. 


W. O. Boykin has purchased the stock of 8. O. 
BiCoddy at Auburn, Ky. 


H. E. Harmonson has purchased the business of 
M. P. Garrity of Norton, Kan. 


A new warehouse is being erected for the Marshall 
fi^ells Hardware € 0 . at Great Falls, Montana. 


H. W. Jones of Garland, Tex., has recently been add¬ 
ing to his line and preparing for a busy year. 


Edmond Jaeger has purchased the hardware and im¬ 
plement business of A. Jaeger at Monroe City, Mo. 


Gleckler Bros. Hardware Co. of Youngstown, Ohio, 
have recently incorporated with a capital stock of 
^ 20 , 000 . 


The Balboa Furniture Co. of Balboa Beach, are 
putting in a line of housefurnishings, enamel-ware, tin¬ 
ware, etc. 

The Paris Hardware Co. of Paris, Tenn., are plan¬ 
ning for an active year in 1923 and are materially add¬ 
ing to their stock. 


Goyette Bros., who recently engaged in business at 
1716 North Vermont avenue, Los Angeles, report a 
most excellent outlook. 


W. A. Heimann, formerly connected with Dunham, 
Darripptn & Hayden, recently formed a partnership with 
Melvin Morken, under the firm name of Heimann & 
Morken Company, and opened for business, handling 
general hardware and housefurnishings, at Burlingame. 


DEATH OP LOVELL PRESIDENT 

Byron A. Walker, president of the Lovell Manufac¬ 
turing Co. at Erie, Pennsylvania, and one of the pioneer 
wringer makers of the United States, passed away re¬ 
cently. He was active in the affairs of the company 
up until the very day of his death. 

Mr. Walker was an outstanding figure, for of the 70 
years of his life, 50 of them have been devoted to the 
making of wringers, and for the last 40 years he has 
been a member of the Lovell organization, rising to its 
presidency through his industry, his fine consideration 
for the rights of others, and his broad vision. He was 
highly respected in his community and was a liberal 
pmilic benefactor and outstanding citizen, though he 
did not seek personal prominence or fame. 

Mr. Walker was born near Meadville, Pennsylvania, 
in 1852, and when 14 years old went with his two 
brothers, Asa and Adam, to Erie to complete his educa¬ 
tion and enter industry. The three brothers first en¬ 
tered the F. F. Adams Co., a wringer manufacturing 
firm which later went out of business. In 1882 the 
Walkers entered the Lovell factory, and except for six 
ears, when they operated the Walker foundry, they 
ave all been closely identified with the great growtn 
and development of the Lovell company. 

Ten years ago Byron A. Walker was elected to the 
presidency, and the growth of the company and strength 
of Anchor brand wringers and other Lovell products 
has been marked in the last decade. 


The Bamsey Hardware store, Spokane, was recently 
burglarized of a small amount of cutlery and firearms. 

The Sierra Madre Hardware Co. at Sierra Madre are 
now carrying full lines in everything to be found in an 
up-to-date hardware and housefumishing store. They 
are handling complete lines of hardware, tools, sporting 
goods, automobile accessories, housefurnishings, paints, 
toys, etc. 



MEDIUM PRICE SAWS 


n HESE are Manufacturers’ own brand saws, which retail at prices that immediately 
appeal to those who desire a general purpose saw — such as farmers, manual 
training students and the' worker around the home. They are made of selected 
** steel, full taper ground blades and polished beech handles. 

We have them in stock ready for immediate delivery. 

Dealers should get our selling proposition. 


SIMONDS MANUFACTURING COMPANY 


Portland, Ore. 
Seattle IV aah. 


‘*The Saw Makers** 


San Francisco, CaL 
Vancouver, B. C. 
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ANOTHER FLORENCE ENTHUSIAST 

Among the hundreds of salesmen and boost* 
ers of the Florence oil cook stoves, ovens and 
oil heaters of the Central Oil and Gas Stove Co. 
all over the United States, there is no one of 
higher caliber or better directed aim than 
George Finney, special sales representative for 
Holbrook, Merrill & Stetson. 

Perhaps Mr. Finney’s work as a stove expert 
may be a direct outgrowth of his experience 
during the war as an officer in the field artil¬ 
lery. There he was accustomed to calculate his 
position before placing the charge, and his 
movements were entirely governed by the na¬ 
ture of the territory and the men he was work¬ 
ing with. It is by applying the same tactics to 
the engagements and campaigns in the stove 
sales field that the line is constantly moved 
forward—only forward on the sales floors of 
the merchants and into the homes of thousands 
of householders. 

Some fifty years ago the first Florence oil 
stoves were made at Florence, Mass., by the 
Florence Sewing Machine Co., under what were 
known as the Edwards patents. Previous to 
1872 the oil stoves on the American market 
were copies of a foreign stove with a tin base, 
cast-iron grate and a round barrel chimney or 
heating drum. 

The Florence stove brought an innovation in 
a cast-iron oil fount with a separate chimney 
for each wick, which intensified the heat. The 
first stove had one burner with a 3% or 4 inch 
wick, as General Manager H. N. Brooks remem¬ 
bers. It was called the ‘‘Florence Red Letter 
Lamp Stove” because of the large mica surfaces, 
it being designed to give light as well as heat. 
For fifty years there has been a continuous de¬ 
velopment in the line without a break, and the 
present wickless stove is a direct descendant 
of the first model. 


CHICAGO SPRING BUTT COMPANY’S 
NEW CATALOG 

The Chicago Spring Butt Company, well hor. 
manufacturers of spring butt hinges, spring plTr- 
hinges, lavatory spring hinges, gate spring hinges, do<j: 
spring hinges, etc., have recently issued a catalog, N: 
39, giving full specifications, data and informatioi 
relative to their line of triplex spring hutt hinges, Cb 
cago spring and springless butt hi^es, Chicago reki 
spring pivot hinges, non-release spring hinges, 
spring pivot hinges, Ajax spring pivot hinges, tripJci 
lavatory spring hinges, lavatory door bolts and ace» 
sories, screen door spring hinges, etc. 

This catalog is attractively gotten up and printed b 
colors, illustrating and describing their complete lii: 
and giving information that a dealer will find greatij 
to his advantage to have at hand for ready referenct 

They will be glad to send a copy of this interesting 
and helpful catalog to any of our readers who have so: 
received it. 

NEW LOCK AND LATCH CATALOG 

The American Brass Company of Grand Bapiiv 
Michigan, has issued their new catalog on their Dexter 
locks and latches, which they are selling nnder tt: 
slogan of the Fastest Fitted Lock in the World,” rf 
quiring no mortising, no gouging, *'ju8t hore four holei' 
They report an increasing demand for these locks, aii 
will be glad to send catalog to any of our readers upo: 
request. 

TRACTORS AT “FOUR BITS” EACH 

No more sensational price reduction hai bm 
recorded since the war than that of Pordson tracton 
They are down to half a dollar a piece! 

Not the regular kind, of course, that plow and bar 
row, but small ones that can be slipped in the overcoat 
pocket. 

They are the latest novelty of the Arcade Mim 
factoring Company of Freeport, Ill. Every year tbu 
concern puts out a novelty to precede the regular Chrin 
mas line. Last year it was yellow cabs, and they wett 
like wildfire. Dealers in every section of the countiy 
reported enthusiasm over the yellow cab not only bf 
cause of direct sale of cabs, but more particularly be 
cause they helped to advertise the Arcade line. 

And now comes the Fordson, complete in every de 
tail, well made and attractively packed. Prom pr^'^* 
indications it will surpass all records set by the ydl<^ 
cab or any previous novelty put out by the Aresde 
Company. Kiddies are strong for it. One glance at 
big red wheels—and well that's all there is to it; there i 
a Pordson in the family. 

Then, too, it has been the experience of many dealen 
that an Arcade novelty paves the way to a cofiw 
or any one of the many articles in the regular Arca« 
line. 

BISSELL ADDING TO THEIR TOY LW 

The Bissfl! 
Carpet Sweeps 
Co. of Gtie: 
Rapids, Mich, 
cently made^^s^ 
improvement - 

their toy 
which is a w* 
handle fastenis? 
arrangement. M 

illustrated herewith. This can be applied to all tbr^ 
of their toy sweeper models. Their three toy 
are sweepers, known as the Little Daisy, which 
at 25 cents; the Little Queen, retailing at 50 cents, 
the Little Jewel, at $1.50. 
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TR0U8U WOO* 
AUTO SEATIN6 
GRAVITY VALVES 


RAPID y CLEAN 


CHROME 
VANADIUM HEAT 
PINION 


TWO bearing 
SOLID 

PINION SHAFT 


IRON PisroN 
TO 

ACCURATELY 
FIT CYLINDER- 

NO leather or 

RUBBER PACKINCj 
REC^IREO 


AUTOMATIC ADJUSTABLE INTAKE PIPE 
WILL FIT ANY SIZE OR LENGTH OF BARREL 


SELF MEASURING OIL PUMP 

The Marvel oil pump is being placed on the market. 
It is adjustable to any shipping drum or barrel. At one 
complete action of the piston it pumps and measures 
either a pint or a quart of oil, depending upon the ca¬ 
pacity of the pump being used. When a barrel of oil 
18 received all that is necessary to do is to screw a 
Marvel oil pump into the bung of the barrel. The intake 
pipe will automatically seek its own level. The powerful 
suction which the pump develops pumps the oil or liquid 
content from the barrel as it is being used or being sold. 

The working parts are iron and steel carefully ma¬ 
chined, and the cylinder is of heavy brass tubing. Cast 
iron piston requires no leather or rubber packing, as it 
is machined to fit the cylinder accurately. All vital 
parts are enclosed in casing of oil, lessening wear and 
insuring efficient and accurate service at all times. 

A barrel truck can also be furnished by which a 
merchant can have a complete oil outfit in three sep¬ 
arate units. The Marvel oil pump, a barrel of oil and 
the Marvel truck, makes it very easy to serve customers. 

They will be glad to give full information to any of 
our readers upon request. 


ATTRACTIVE SALES HELPS 

The Stanley Works have prepared a very attractive 
set of hardware display cards representing finely exe¬ 
cuted oil paintings, reproduced in eight colors, of the 
Stanley Tool chest as practical and appropriate for all 
occasions. They are especially appropriate for mer¬ 
chants to feature at this time. 

These cards, which are 13^/4 x 18% inches in size, 
will be sent to our readers upon request. 

Likewise they have prepared an attractive cutout of 
the tool chest, lithographed in eight colors, 22x29 inches. 
They will send it to any merchant for his sales win¬ 
dows. These are sales helps that will be a means of 
increasing your trade on these lines. 


J. W. Baker Hardware Company have recently in¬ 
corporated with a capital stock of $25,000 at Aberdeen. 


WONDEBFXJL HELP 

The Hardware World is a wonderful help to 
every merchant handling hardware. Don^t let me 
miss a copy. 

Washington GEO. B. COOLEY. 


BENJAMIN AIR RIFLE PILLS A PARTICU¬ 
LAR NEED IN MERCHANT’S STOCK 

It is not to be compared with the cheap powder 
rifle with its noise and odor when discharged, or the 
spring type pop guns, some of which are quite expensive. 

The Benjamin is the ideal gun for target practice or 
small game, such as birds, squirrels, rabbits, etc., and a 
good weapon for keeping dogs, cats, gophers and other 
pests off of the premises at practically no cost for am¬ 
munition, and the shooting force is the free air com¬ 
pressed to any pressure desired, and it is always under 
control. 

It can be loaded to shoot very powerfully by adults, 
if desired, yet in the hands of children it is absolutely 
safe, as they are unable to obtain any greater power 
than their physical ability will permit them to force 
into the air chamber, where the compressed air is held 
until released by pulling the trigger and expels the air 
rifle shot. 

It is a pneumatic gun and is operated entirely by 
air. It is not a spring gun and is not to be confused 
with guns of this character. The air is compressed in an 
air chamber by a stroke or two on the pump rod, and 
when released by pressure upon the trigger throws a 
shot which will easily pass through a one-half inch 
white pine board. With more pressure greater pene¬ 
tration is secured. It is an ideal gun for target prac¬ 
tice and small game. It is simple, strong, efficient and 
will last a lifetime. 

The new model '*E’’ is 37 inches long and weighs 
about two pounds; sold at a popular price, and the 
manufacturers will be glad to give full information to 
any of our readers upon request. 


OPPORTUNITY FOR MANUFACTURERS 
IN SOUTHWEST 

Editor Hardware World: 

Will you please announce I have organized the New 
Mexico Manufacturers^ Sales Association with offices 
at 431 Grand avenue. East Las Vegas, New Mexico, to 
represent manufacturers in specialties lines, such as 
toys, hardware, tools, cutlery, electrical goods, metal 
and enamel wareY 

I have had over eleven years’ experience, both whole¬ 
sale and retail, and road experience. Can give A-1 ref¬ 
erences and will guarantee nrst class representation in 
all lines of which I secure the representation of manu¬ 
facturers in the above mentioned lines. 

I will arrange for sample rooms in displaying the 
various lines carried. Thanking you very kindly and 
wishing the Hardware World every success, sincerely. 

East Las Vegas, N. M. EDWIN T. EYBSE. 


PORTER NEW CATALOG 

H. K. Porter has recently issued a catalog of their 
well-known line of bolt clippers, wire cutters and stor¬ 
age battery cutters, chain cutters, and rivet squeezers. 
It is conveniently arranged and illustrated, giving data 
and information that is valuable to every merchant and 
dealer handling tools and similar lines. They will be 
glad to send copy of this to any of our readers upon 
request. It will be valuable for reference. 


McClellan & Larkin, who recently purchased a store 
at Covina, report a very satisfactory outlook. 


Van Nuys Hardware Company was recently pur¬ 
chased by Samuel Woody and Marshall See at Van 
Nuys. 


Charles M. Stype, formerly connected with the As¬ 
toria Hardware Company, has purchased the Cowlitz 
Hardware and Furniture Co. at Kelso. He has also 
taken over the business of Letsinger & Co., who are 
engaged in the hardware and furniture business. 
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Hart & Hart of Whittier are preparing to build an 
addition to their store in order to give them more room 
for their increased business. 


Oregon Hardware & Implement Company have re¬ 
cently been increasing their facilities at La Grande 
and report an excellent outlook. 


Taylor & Co. has opened a hardware store at 4627 
South Lamont avenue, Los Angeles. He was formerly 
located at Sault Ste. Marie, Ontario. 


The Callisch Electric Company of Dunsmuir have 
been adding a stock of hardware, ranges and house¬ 
furnishing goods and an electrical stock. 


P. E. Hendershot, formerly of Mount Forest, On- 
tario, has purchased the East Side Hardware Company’s 
store No. 1, at Pasadena, from Lee & Hollister. 


The Live Hardware Company recently moved into 
a new building at South Pasadena, which is one of the 
best adapted for its purpose of any in the state. 


Watterson Bros., who recently took over the busi¬ 
ness of the Bishop Hardware Company at Bishop, re¬ 
port a very satisfactory season and an excellent out¬ 
look. 


The Oxnard Hardware & Implement Company of 
Oxnard are remodeling their store, preparatory to in¬ 
creasing their stock and facilities. They report an ex¬ 
cellent season’s business. 


Maurice Duncan has recently moved his hardware 
store to a new location at Bed Bluff, to give him fa¬ 
cilities for carrying increased stock. He reports an 
excellent trade and a good outlook. 


The Wunatcheo Produce Company of Wenatchee, 
announce that a new building wul be erected on the 
site of the store that burned down a short time ago, 
and a new stock of hardware installed. 


The Kerman Hardware Company, at Kerman, are 
planning to add materially to their stock upon the com¬ 
pletion of an additional storeroom, which is now being 
erected for them. They report the largest business for 
the first six months of the year in the history of the 
company. 


The Orange Hardware Co. of Orange, who handle 
full and complete lines of everything in hardware, 
housefnmishings and automotive equipment, sporting 
goods, report a very successful year’s business. 


The Kendrick Hardware Go. of Kendrick, Idaho, re¬ 
cently purchased a stock of furniture and will add to 
their stock. 


The Jewell Commercial Company at Bandaburg re¬ 
port a good trade. They have recently been increasing 
their stock. 


Hart & Hart of Whittier are preparing to build an 
addition to their store to give them more room for 
increased business. 


The Knott & Feely Mercantile Co. is the new name 
of the business formerly conducted by Knott k Feelj 
at Whitefish, Mont. 


Ferguson Bros, recently purchased the stock of the 
Meyers Hardware Co. of Bryan, Tex., and will materi¬ 
ally add to the line. 

Brown’s Casa Grande Commercial Co. of Casa 
Grande, Ariz., are installing a general line of hardware 
and auto accessories. 


The Fallbrook Hardware Co. at Fallbrook, handling 
a line of hardware, housefurnishings, paints, accessories, 
etc., report a very satisfactory season. 


The Wilton Hardware Co., 3425 South Vermont ave¬ 
nue, Los Angeles, disposed of their stock a few months 
ago to the Collinge Hardware Co., who are now increas¬ 
ing their stock. 


Goyette Brothers recently opened a new store, 
handling hardware, cutlery, paints, housefumishing 
goods, at 1716 North Vermont avenue, Hollywood. F. A. 
Goyette was formerly a representative of Hibbard, 
Spencer k Barlett. 


Klicka Brothers, dealers in lumber, building material 
and hardware at San Diego, recently opened a branch 
yard and office at 3933 Thirtieth street. They report a 
very excellent outlook. 


A new building is to be erected for Bracy Bros. 
Hardware Co. at Little Bock, Ark, at a cost of $70,000. 
The building will be three stories high smd 50 by 140 
feet. 


A. G. Keck k Son of Elsinore are preparing to erect 
a new building in which to house their hardware and 
housefurnishing stock, increased space having beea 
made necessary by the development of their butinesa 


^'Ask ’Em to Buy” is a Good Motto for 1923. 


NEW BRANCH QUARTERS 

Enlarged business of the Cleve¬ 
land Metal Products Co. has necessi¬ 
tated larger quarters, and the Oak¬ 
land branch has just occupied its new 
reinforced concrete building, where 
offices, warehouse and assembling 
plant are combined under one roof. 

The new building is of one story 
and occupies an area 120 by 250 feet. 
It was erected at a cost of $100,000 
and planned under the direction of 
District Manager R. S. Milligan. 



■ ^ \ V-nr 
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Four New American Kampkooks 

for 1923 




KAMPKOOK NO. 14 

Ha 9 three burners, steel top with 
iron grates, folding wind shield, de¬ 
tachable pressed steel legs which 
bring the top of stove to a conven¬ 
ient working height of 27 inches. 
Two quart tank holds four houn’ 
fuel supply. Tank and legs pack in¬ 
side case. Folds to 4% x 10% x 26 
inches. Weighs 19 pounds. 


Four new American Kampkooks in addition to our well 
known. No. 3, of which more are in use than all other 
camp stoves combined. 

Pour new Kampkooks with all the popular and ex¬ 
clusive Kampkook features; Kampkook compactness 
and convenience; Kampkook dependability and safety, 
together with many new conveniences. 

One big nationally advertised, popular priced, fully 
guaranteed line, meeting every requirement of every 
customer for every occasion. 

Kampkook No. 4, shown above is unquestionably the 
finest camp stove money can buy. Has 10% x 19% inch 
steel top with seven inch iron grates; detachable 
pressed steel legs, folding wind shield protecting flame 
on three sides. Hinged cover is used as a warming shelf. 
Two quart tank holds six hours’ fuel supply. Beautiful 
black baked enamel finish. Tank and legs pack inside 
case. Size folded 4%xl0%xl9% inches; weight, 14 lbs. 

This, Mr. Dealer, is the safe line to tie to. American 
Kampkooks backed by Kampkook advertising will send 
customers into your store, put profits in your pocket. 
Jobbers will soon be ready to supply these new Kamp¬ 
kooks in addition to the older models. Write today for 
detailed information about the complete line. See these 
new American Kampkooks at the National Sport and 
Outdoor Show, Chicago, November 13 to 18. 

American Gas Machine Co., Inc. 


Albert Lea, Mum. 


New York, N.Y. 
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Tokorimo Shan Comments on World Affairs 


HON. EDITOR GREAT HARDWARE WORLD: 

Constant Time who twice try to be king of 
the Geeks he arrive in London in exawsted 
I condishun and say Geek throne will remane in 
j his family if he don’t run out of sons. When 
offerd a cigareet he ask suspisushly if it are 
Turkish and say with viggor, ‘‘I’d run a mile 
from a Kemal.” 

After he left with such hurriedness they 
look evverwhere for formal abdercashun which 
he are sposed to sign, but he must have stepped 
on his fountain pen. They telergraf to London 
_ and ask him bout it and he send back word by 
)cable, “I ain’t there am It Let George do it.” 

To reporters he was most affble and he say, 
“King business seem to be most uncertain 
ockerpation in these days, here today and gone 
tomorrer. Great Perry Clees say one time that 
he find Athens a city of clay and he leave it of 
marble. I say I find Athens a city of'trouble 
and I leave it in a hurry. I may go back when 
(things settle down and the Turks get busy with 
:them Armenians again. The great Caesar he re- 
Ifuse the crown three times, so I’d like to make 
la record of acceptin one three times. It has 
newer been done, I unnerstand.” 

Talkin bout Kings this here Alfonser Thirteen 
seem to be most suck sessful monnarch in the 
business. Alfy he buys him a few horses and 
jwhile ether kings is a worryin over depresyated 
currency, forrin relashuns and wife’s relashuns, 
he is out to the track brite and early a clockin 
the runners. One of em looks pertickerly good 
and he say to trainer, “What you think of that 
baby?” and trainer he snicker tartly and say, 
“Alfy, he’s a. darb. Right now that bozo can 
do a mile in one thirty-five flat, and no one 
knows it but you and me. Man O’ War throws 
a mean mile, but I wouldn’t trade even. Get 
me?” 

So Hon. King goes back to palace and say to 
Queen, “Vic, I got a world beater in the barn/ 
and now is the time to make a little. Spanish 
jack. We’ll get up a horse race and invite the 
world. Drop a little note to our Roil Cuzzin 
King George who has a few platers hisself.” 
And Queen she say, “All right Ponsy. And if 
you think this dog of yours ain’t a morning 
glor 3 ^ put a few pesetas on him for me, place 
and show.” 

So Hon. King orders a race track built at 
San Sebastashun and offer a hunnerd thousand 
dollar purse to horses that race. He enter his 
own horses in big race and when it are over he 
have hunnerd thousand dollar purse and raging 
bookmakers owe him enuff pe.setas to pay off 
the nashnul debt. 

It strike me as a imparshul onlooker that 
King Alfonser Thirteen are a extreemly good 
busines.s man. “Racing,” he say satisfacktorily, 
“Are call the sport of kings. I’ll say it is.” 


“Well,” I say to politkal frend,“I see Quvner 
of Georgy have point 87 year old woman to seat 
of Sentor; was it not a grashus acnolidgement 
of equality of the speaker sex?” 

“Tokorimo,” he assuage sadly, “You ain’t 
got much sense of any kind and none a tall 
politkally. Sichiwashun in Georgy is thusly. 
Seventeen men want job of Hon. Sennytor. in- 
cludin Govner hisself. If he point any one of 
them, he make forty-two enermies to the square 
mile and dam few frends if anny. So sharp 
politkal move is to point a harmless old lady 
who probly couldn’t go to Washton even if the 
sennate was in session. He gets a lot of praise 
from all over Union States,Georgy get honnor of 
havin first woman sennytor, who can’t do anny 
harm, and nice old lady gets the sallery without 
leavin home.” 

“I are a thinkin,” I obtrude stupidly, “Why 
it were nessary to point annybody since leck- 
shun will be held immeditly and pointee would 
be out of seat before he sets in it.” 

“All the dumb bells are not in the Jim 
Nasium,” he criptickally observe, “Don’t yon 
see in that case sallery for lapsed time would go 
to waste. It are gainst all preserdent to let any 
sallery money stay in the treasury. ’ ’ 

“But why point such a agish old lady?” 

“Becaws,” he wail pashuntly, “Politkal exi- 
gincy demand that it be a woman, and this one 
was probly the only one in the state that would 
admit she was more than thirty year§ old.” 

Probishun party are still on job it seem and 
have declare that Volstead law are indangerin 
nashun becaws it still lows one half of one per 
sent, and say they want congers to remove even 
this. While it may not be toxycatin, still it has 
its effeck, and that near beer are still too close. 
I ask convival frend what he think bout it and 
he say, “Migod, let em do whdt they please, 
they can’t make the stuff any worse then it is.” 

Hon. Har Ding have deside that licker must 
not come inside three mile limmit, and Attorney 
Genral believes that forrin vessels will stop just 
outside, dump what they have lef in the oshun 
and perseed into port. Thirsty frend point out 
it would be good ideer to get motor boat and a 
few pails to meet all incomin steemers. 

Quanty dispose of in such manner will not 
mount to much,” I elaborate with candor. 

“I spose not,” he soborishly deduce, “Just 
a drop in the bucket you might say.” 

He are some what stupid. 

Hopin you are the same 

TOKORIMO SHAN. 

P. S. Man from Texas was a braggin yes¬ 
terday and he say, “Do you know that Tc^as 
perduce the biggest squash in 1922?” “What 
are they goin to do with it?” I plitly inkwire 
“I think they are a goin to send it to Congers.” 
he say. “Well,” I sarkasicly conclude, “It 
oughter feel at home.” 
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NEW STANDARD ELECTRIC GRINDER 


C. M. BROWN RETIRES PROM BROWN & 
CHAPPELL COMPANY 

After having spent 41 years in the hardware busi¬ 
ness, C. M. Brown, of the well-known Brown & Chappell 
Company, of Hollister, has sold his interest to George 
W. Koster and retired from active business and will 
take an extended trip. 

Mr. Brown has earned a well deserved rest and 
vacation. While it is hard for him to retire after-so 
many years of active life, he is at least going to make 
the try. 

The firm name will remain the same, as the insti¬ 
tution is well established and the new owners have 
long been connected with it. 


DEATH OF WELL-KNOWN KENTUCKY 
HARDWARE MAN 

Word has been received of the passing of J. Ed 
Guenther, president of the Guenther Hardware Com¬ 
pany of. Owensboro, Kentucky, which occurred at his 
home the latter part of October. His passing will be 
learned of with sincere regret by those who have had 
the pleasure of knowing him. 

^No particulars have been received, but the 
Guenther Hardware Company are known as one of the 
most prominent and progressive hardware institutions 
in the South. 


Jacobson & Galbreath is a new hardware store at 
Huntington Park. 

Oregon Hardware and Implement Co. have recently 
been increasing their warehouse facilities at La Grande. 


The illustration shows new 2 H. P. alternating cur- 
‘ent grinder now being placed on the market by The 
standard Electric Tool Company, Cincinnati, Ohio. 

It is made in both the floor and bench type. As 
Iliistration shows, it is fitted with tool tray, water 
>ot, tool rests, and switch within easy reach of the 
iperator. Double-row type high-grade ball .bearings 
ire used. 

One coarse and one fine wheel are furnished with 
ach tool. The wheels are 12 inches in diameter with 
Vi. . inch face and 1 inch bore. The wheels are ex- 
ended 7 inches from body of motor, which greatly 
acilitates the grinding of large and irregular eastings 
r pieces of steel. 

The bench type is same construction as the floor 
ype with the exception of a suitable base being fur- 
ished instead of a pedestal. 

These tools are made for either 110, 220 or 440 volt, 
wo or three phase, 60 cycle, alternating current. The 
ery highest grade motor that can be obtained is 
mployed. 

All workmanship and material is fully guaranteed. 

These tools are of great value in machine shops, 
actories and any place where heavy or light grinding 
I to be done. They are far more economical and a 
reat improvement over the old style belt-driven type, 
3 all countershafts, belting, etc., are eliminated. Fur- 
lermore, they can be easily removed to any part of 
ictory. 


O. C. Adams of Visalia is preparing to engage in the 
ardware business at Orosi. 


The Kerman Hardware Co., Kerman, are enlarging 
le store and display room and adding to their stock. 


The hardware stock of B. M. Barrett of Gillespie, 
1., was recently sold to R. C. Churchill & Sons. 


J. E. Jones Hardware and Implement Company of 
ceanside report a very satisfactory season and an 
i^cellent outlook. 


C. E. Bartholomew is the new manager of the Pax- 
man hardware store at Lomita. Mr. Bartholemew was 
formerly in business at Chappel, Neb. 


TAP> 

VOWANOy 


Makes old metals like new 


Stovoil 

Preserves the lustre of Silver, 
Nickel, Brass, Bronze, Copper, 
Steel and other metals. Use on all 
metal parts, golf clubs, autos, stoves, 
guns, faucets, trophies, silver, etc. 

Endorsed by Home Science Laboratories 
everywhere. Active Sales Campaign — 
Dealer Helps — National Advertising. 

SATISFACTION GUARANTEED 

Write us for Dealer Proposition showing 
how you profit from steady turnover and 
our strong advertising campaign. 

SUPERIOR LABORATORIES 

Dept. 597* Grand Rapids, Mich. 

GENERAL SALES CORPORATION 

Los Angeles and San Francisco^ 
California 
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Western and Southern Conventions 


JANUARY 

WESTERN—Jan. 16 to 19, KANSAS CITY 
H. J. Hodge, Abilene, Kansas 

TEXAS—Jan. 23 to 25, DALLAS 

A. M. Cox, 822 Dallas County Bank Bldg., Dallas 

•MOUNTAIN STATES—Jan 23 to 25, DENVER 
W. W. McAllister, Boulder, Colorado 
M. D. Marlowe, McMurtry Mfg. Co., Denver, 
Exhibit Manager. 

•KENTUCKY—Jan. 23 to 26, LOUISVILLE 
J. M. Stone, 202 Republic Bldg., Louisville 

•WEST VIRGINIA—Jan. 30 - Feb. 1, HUNTINGTON 
James B. Carson, 1001 Schwind Bldg., Dayton, O. 

•INDIANA—Tan. 30 to Feb. 2, INDIANAPOLIS 

G. F. Sheely, Argos, Indiana 

OKLAHOMA—Jan. 31 to Feb. 1, OKLAHOMA CITY 
W. A. Clark, 209^ W. Main St., Oklahoma City 

IDAHO—.Tan. 31 to Feb. 1, 2, BOISE 

E. E. Lucas, Hutton Bldg., Spokane, Wash. 

SOUTH DAKOTA—January, 1923 

H. E. Roberts, 1120 Metropolitan Life Bldg., 
Minneapolis, Minn. 

FEBRUARY 

•NEBRASKA—Feb. 6 to 9, 1923—OMAHA 
Headquarters Rome Hotel 
George H. Dietz, Little Bldg., Lincoln 
•MICHIGAN-Feb. 6 to 9, 1923, GRAND RAPIDS 
A. .1. Scott. Marine City 

Karl S. .Tudson, 248 Morris Ave., Grand Rapids, 
Exhibit Manager 

PACIFIC—Feb. 7 to 9, 1923—SPOKANE 
E. E. Lucas, Hutton Bldg., Spokane, Wash. 
•WISCONSIN—Feb. 7 to 9. 1923, MILWAUKEE 
Headquarters in the Auditorium 
P. T. Tflcobs, Stevens Point, Secretary 

G. W. Kornley, 1476 Green Bay Ave., Milwaukee, 
Exhibit Manager. 

•OHIO—Feb. 13 to 16, 1923, CLEVELAND 

James B. Carson, 1001 Schwind Bldg., Dayton 
•ILLINOIS—Feb. 13 to 15, 1923, CHICAGO 
Headquarters Hotel Sherman 
L. D. Nish, Elgin, Illinois. 

•IOWA—Feb. 13 to 16, 1923, DES MOINES 
A. R. Sale, Mason City 
OREGON—Feb. 14 to 16, 1923, PORTLAND 

E. E. Lucas, Hutton Bldg., Spokane, Wash. 
NORTH DAKOTA—Feb. 14 to 16, GRAND PORKS 

C. N. Barnes, Grand Forks 
CALIFORNIA-Feb. 19 to 22, SAN FRANCISCO 
Headquarters Palace Hotel 
Le Roy Smith, 112 Market St., San Francisco 
•MISSOURI—Feb. 20 to 22, 1923, ST. LOUIS 
Headquarters Planters Hotel 

F. X. Becherer, 5106 North Broadway, St. Louis 
MINNESOTA—Feb. 20 to 23, 1923, DULUTH 

H. O. Roberts, 1120 Metropolitan Life Bldg., 
Minneapolis, Minn. 

SO. CALIFORNIA-Feb. 27, 28, 1923, FULLERTON 
H. L. Boyd, San Fernando Bldg., Los Angeles 


• Hardware Exhibition in connection. 

Spcretary’s name and address follows convention 
date. 


‘‘STOP PLUNDER-MERCHANDISING'' 

A recent full page message in a New York 
paper bore the caption above and came di¬ 
rectly from the Federal Advertising Agency, 
one of the well-informed and forward-looking 
merchandising organizations now devoting its 
energies to make the American market a better 
oppK)rtunity for American goods. 

The full page announcement as well as the 
sentiment is subscribed to by the Internationa. 
Silver Co., for they point out that in no class of 
manufactured merchandise is this warning as 
timely as in the purchase of silver plated ware, 
where the merchant's protection, as well as the 
customer's, is only in handling trade-marked 
goods of established reputation. 

Plunder - merchandise is defined as mer¬ 
chandise in which quality, workmanship, service 
and satisfaction have been sacrificed to create 
fictitious bargains. 

Plunder-merchandising is referred to as the 
“poisonous growth of illegitimate competiti *:] 
between unscrupulous dollar-chasers who have 
no appreciation or respect for public good and 
good-will.” 

“The public safe-guard against plund*^r- 
merchandising is the trade-mark that stands f ■»r 
quality, service, satisfaction and fair price. The 
merchant's protection is in handling trade¬ 
marked goods of established reputation. 
manufacturer's insurance is in maintaining the 
quality of his product and in informing the 
public what his trade-mark stands for in terms 
of service and satisfaction. 

“This is a time when the four-square manu¬ 
facturer of honest, fairly priced merchandise, 
which proudly bears his name as a guarantee, 
has his greatest opportunity to increase prestige 
and multiply sales.” 

.Tames Kelly of Breckenridge and John Kellv of 
Paul are engaging in business at Wahpeton, N. D. 

Cantain Fred D. Lyon and Albert Raeish have rnr 
chased the Mt. View hardware store at Mountain Vi^w. 


A. G. Keck & Son of Elsinore are preparine to erfft 
a new building in which to house their hardware sri 
housefurnishing stock, increased space having 
made necessary by the development of their business. 


Season's (BreeUngs 

To You with Hearty Wishes for 
Mlerry Christmas 

and 

tA'Prosperous Mew Vear 


THE BRAINERD MFG. CO. 

East Rochester, N. Y., U. S. A. 
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PROVE YOUR FAITH 

Illustrating some present-day doctrines, a Nebraska 
lerchant writes us; 

Faith and Works had a battle when a little Scotch 
id greatly coveted a fine Jersey cow belonging to the 
linister of the local church: 

“Do you believe in prayerf*' said the good little 
oy to the minister. 

“Most certainly I do/^ was the reply. 

“But/^ insisted the questioner, “do you believe if 
prayed hard enough God would give me a cow like 
oursf “ 

‘ * Certainly if you had equally good reasons for pos- 
casing a cow and your faith was sufficiently strong.” 

“Then,” came the immediate rejoinder, “you give 
le your cow, and you pray for another. ’ ^ 

Bishop & McConnell recently engaged in business at 
‘ittsfield, HI. 

The Powell'Wolf Co. of Pennville have established 
branch store at Portland, Ind. 

The Panhandle Hardware Co. recently purchased the 
tock of the Western Hardware Co. of Amarillo, Tex. 

Stump Bros., who succeeded the Carroll Hardware 
’o. of Upland, Ind., are materially adding to their 
tock, preparing for an unusually active new year. 


B. F. Long recently sold his hardware store at Milo, 
la., to Le Roy Shupe. 

The Thurston-Seran Hardware Co. of Wewoka, 
Okla., report a very excellent season’s trade and a 
splendid outlook. 

The Hutto Hardware Co. of Jasper, Ala., have re¬ 
cently been adding to their stock and report a very 
satisfactory season’s trade. 

The Gunther-Frank Hardware Co. of Bonners Ferry, 
Idaho, who succeeded D. C. Farnsworth, are planning 
to add materially to their stock. 

The Venice Hardware Company of Venice have re¬ 
cently found it necessary to take additional store space 
in order to accommodate their increase in trade. 

The Paterson Hardware Store of Rock Spring8,Wyo., 
have been materially improving their store and equip¬ 
ment, and are adding to their stock. 

George M. Cooley Co. of San Bernardino are erect¬ 
ing an addition 75x35 feet to their store to give them 
facilities for carrying increased lines. 



Lamm Hardware Co. 


rhe above announcement indicates a few of the items sold by up-to-date hardware merchants and is typical of thousands of HARD- 
IVABE WORLD subscribers, showing the lines they handle, such as housefumishings snorting goods, electrical appliances and 

equipment aside from the regular hardware lines. 
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BRING THE KIDDIES 


For a Trip Through 

TOYLAND 

W E Nv* *11 beni childrtn. to fopC, lOMt of ua «rr noroly ffrowo up child* 
r»o- Tlic lorirc atoch of toya oo dioiday ot Jjiia ator* ia raolly & revcla* 
tkw in Amcflooii made gooda Ncv«r in the hiatory of tli« Uutted 
8 Utcs baa Uior« been Huch a wide Variety of tuva aliowB To> i that are deaicnad 
10 inatrad aa well aa amaar. We liave mechanical toyi^ that are really little 
abort of aaarvelona in tlieir perfection. But all toya here are not of the raeehani* 
aal aort; for there are dolK dolt beda, alovea and kitchen outfita, wairoaa, bicy 
den, veloeipedea, antomobiU^ stenm enginea, einctric motora, aeroplaoea that 
really fly, lopa, bloeka, carpenter toola. in fad. there is little to be found eltc- 
wbere that la Bot on hand here Cuiitc—bring the kiddu-a and ««« their littU- 
Caoea light np with joy when they behold tliu wonderful fairyland that liaa lieen 
created ia thin ntore 


FOR THE GROWN-UPS 

la getting read) for tine Chriatinaa we kav« uoi o%'er-looked tlie 
grosra'-apa, bnt have laid in a woadiirful stock of articlea suitable for tlieio. 
Therw are eo away nine iiraaeoU to ha foaad here that they alnmat beggar do- 
aenpuoa. 

Baaon, HiNerwara, Caea era lee Art Pattery. Cnt^QIaco Ware. M«r- 
tncal A|ip(iaoeea, each aa Irona, Toadera. Prreaiatore, * Ohllai^ librorv 
Ughta, Raad-paiatod Oiina, Smoking Seta and all kindf of Fancy i'utb-ry 
In fast, the prraao vbo caoaot be aaUaTied liere is really hard to pleaec. 


ROBERTSON’S 


flMlIf BlbWWhwalBWiwiiqr.^anBtyand Aamrlona linda Oaoda Pra d o whmia 

m PAomo AO raoHB m 



Typical of thousands of Hardware World 
subscribers who handle toys is the announce¬ 
ment used by Robertson’s, featuring their tnv 
department, in which a large volume of trade 
has developed, and which department grows in 
increasing importance every year, causing th^-m 
to be recognized as the toy headquarters of their 
community. 

Likewise the attractive sales window dis¬ 
plays, to which the photograph doe.s not do 
justice, showing how Hardware World mer¬ 
chants are also large factors in the distribution 
of cutlery, silver ware, electrical appliances, etc. 

Merchants are carrying a larger stock and 
making a greater appeal to the women folk of 
their community this holiday season than ever 
before. 


A LA SWISS 

A Swiss waiter in our favorite restaurant: 

“Tongue is no more, chicken nefer va.s. How you 
like your eggs voilt, tight or loose 


VAN NUYS MERCHANTS 
GROW AND GROW 

Three moves in a little over a year, each time to 
take care of expanding business, is the record of the 
Van Nuys Paint and Hardware Co., under the hustling 
management of R. G. Johnston and Charles Marsdra, 
with Sam Moodv as chief clerk. All three are popnlai. 
well-posted hardware men with enthusiasm and pride 
in their business and their community, and no enter 
prise could fail to respond under the circumstances. 

Their new location on one of the principal comers 
of their fast-growing city places them in a position to 
develop a wonderful business, unlimited by the handi 
cap of a crowded store or a subordinate location. 


The hardware stock of Jacob Decker has been pur 
chased by Luther E. Alkire of Hoopestown, 111. 
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AncFior Brand Clotbes Wringers 

were purchased last year for Christnua gifts. 

Nothing more useful could be selected. 

How many a^e you going to sell this season? 

Help us make this an 

ANCHOR BRAND CHRISTMAS! 

LOVELL MANUFACTURING CO. - ERIE, PA. 

World*8 Largest Manufacturers of Clothes Wringers 


L. Q. Bradney has disposed of his stock to Harris & 
Hedden of Paris, Mo. 


A. L. Tapp Hardware Store recently opened at 903 
Baker avenue, Maywood. 


D. C. Farnsworth Hardware Company has been pur¬ 
chased by C. W. Gunther and Emil Frank at Bonners 
Ferry. 


The Central Oregon Hardware Co. of Prineville has 
recently moved to a new location to give them increased 
facilities. 



LUFKIN TRY AND 
MITRE SQUARES 
WITH LEVEL 


' - M.etL > I 


The **Universal^^ try and mitre square for wood¬ 
workers, which was recently brought out by The Lufkin 
Rule Co., Saginaw, Michigan, is now offered with, as 
well as without, level glass, known respectively as 
No. 65L and No. 65. 

This square is a popular style with graduated steel 
blade and moveable head. It is made in 9-inch and 12- 
inch lengths. 

Including the level, which will serve also as a 
plumb, the No. 65L in many places makes the handling 
of two tools unnecessary. 


A Kentucky subscriber sends us this clipping; 
WHISKERS 

A wise man has fibred out that a boy waits ten 
years to get enough whiskers to shave. Then he puts in 
a lot of time waiting at the barber shop for a shave. 
Nothing we know of is a worse handicap to a he man 
than his whiskers. If he lets them grow he looks like a 
bear; if he shaves twice a week he is rough as a file 
four days of the seven. And the average man cannot 
get his face clean when his beard is out. There may 
be worse curses than whiskers, and the well-known fair 
sex think they have nearly all the burdens of life. But 
most men have a war with whiskers from the time they 
are seventeen until the grim reaper cuts them down. 
And it is claimed that even death does not stop the 
growth. 

And then he adds; If you buy your razor from 
Smith Hardware Co. it will be a daily delight to use 
it and your life will be greatly prolonged.'' 


SHE KNEW HER SON 

Neighbor: “They tell me your son is on the college 
football team." 

Proud Mother: “It is quite true." 

Neighbor: “Do you know what position he playsf" 
Proud Mother: “I'm not sure but I think he's a 
drawback." 


The A. Schlueter Company have recently opened a 
branch store at 1401 Park street, Alameda. 


Herb Locklin has recently opened a new hardware 
store at 2418 North Broadway, Los Angeles. 


W. T. Hardy, formerlv of Duquoin, Illinois, has pur¬ 
chased the Gardena Hardware Co. at Gardena. 
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SUCK—SESS SEEK—RETS 

t ONST there wuz a man who went 
into Bizness for Hisself. This man 
wuz as full of good Idees as a Sau¬ 
sage Skin is full of meet. An’ 
that’s no joke! Everybody recog¬ 
nized that He had some wonder¬ 
fully brilliant plans to get more Bizness an’ 
to win Kustomers. 

Peppul sed. “Watch Bings! He will make 
his mark IN the World.” They should have 
sed, “ON the World,” for Bings made a 
big dent in the ground. Peppul who sail too 
high without knowin’ how to Fly, are very 
likely 2. 

Well, Bings didn’t believe in Advertising. 
He would take a Good Idee, wrap it up in a 
Napkin, an’ bury it, seemin’ to Expect that 
it would grow this Weigh. It never did. 
An’ that’s why Bing fell flat with a dull 
thud an’ made a dent in the Earth’s Skin. 

It didn’t do Bings a bit of good to Boast 
about what he could do—for all that counts 
is doin’ it! Bing’s nabor—a homBly little 
Tyke by the name of Boggs, Kontended that 
bragging wuz a mistake—that a man in Biz- 
nes got farther ahead usin’ the same strength 
to push his affairs ahead. 

Sew Boggs begun to Advertise. At first, 
he only advertised a Little. Then he saw 
that it brought Bizness an’ he sed to hisself: 

“If I advertise still more. I’ll get Still 
More, for I see quite plain that one good Idee 
put across in print, is worth 1,495,711 se¬ 
creted in the Dark Corners of one’s Mind, or 
819 smart Idees brought out twice a Year. 

So Boggs kept a-pluggin’ away, sayin’ 
little about what he wuz goin’ to do, but 
actually Doin’ it. He sort of Argified to His¬ 
self that you can’t expect a Wide-Awake 
Bizness with a Sleepy man at the Hed of it. 
Sew Boggs kept awake. 

In the meantime, Boggs prospered because 
he backed the Idees he put into print up 
\\ith real Merit in Goods an’ first-class Ser¬ 
vice. Bings wuz havin’ a hard time of it. 
He called Boggs a Ole Skinflint an’ tole 
everybody that Bogg’s grandfather wuz a 
Horse Thief. 

Won day a man sed to Bings: 

“True, my Friend, Ole Man Boggs wuz 
a horse thief! Your Grandfather wuz a 
Gentlemun. If He is lookin’ down on the 2 
of you, I should think your Grandad would 
want to Swap you off for the Descendant of j 
the horse thief. I’d keep quiet on the sub- f 
,ieet of Ancestry! You ain’t got nothin’ on j 
Boggs that weigh!” | 

It’s what we do that counts — not what I 
we boast about or think about doing. We I 
I only have reason to point to a proud an- | 
I cestry when we prove ourselves worthy. j 


TREAT YOUR TIRE AS YOU WOULD YOUR 
BODY 

In construction and reaction to wear, a good 
automobile tire is much like the human body. 

The breaker strip which runs around the 
tire beneath the tread is the backbone. The 
plies of fabric are the ribs; and the rubber 
between them the muscles, binding the ribs 
together. 

The whole fabric carcass gives strength and 
shape. The side wall protects the carcass from 
weather and wear, as does the skin of the body. 

Friction gum makes the tire self-lubricating. 
The tread is the foot of the tire, which receives 
directly the shocks of the road to pass them on 
to the other parts of the tire-body. 

Like the human body, a tire may look sound 
and well on the outside, but be near the break¬ 
ing point within. 

When the motorist keeps in mind this con¬ 
struction, he will understand the kind of treat¬ 
ment which ruins his tires. Under-inflation 
causes bending, flexing and chafing, to which 
the strongest carcass will give way in time. 
Stone bruises and cuts on the tread or side 
wall expose the more delicate carcass to rotting 
by oil, dirt and water. 

HARD TO BEAT OLD HABITS 

‘‘Listen, my dear, what on earth did I do at meal 
time that made yon so angryY” asked a St. Louis mer¬ 
chant. 

Wife: “You disgraced me! When the charlotte 
russe was passed around you tried to blow the foam 
off.“ 

The Morgan Hill Farmers^ Union recently opened 
a new store, 120 foot frontage by 140 feet deep. Ther 
now feel they have one of the most modem stores in 
the West. Since opening their new store, on September 
30th, it has brought them considerable increase in 
trade, and their sales force is doing better work, take a 
deal more interest than ever before in the lines they 
carry and in their customers as well. They carry a full 
and complete stock of hardware, groceries, farm imple 
ments and poultry supplies, tractors and automobiles. 

R. W. Carpenter has purchased the stock of the 
Johnson County Hardware Co. of Cleburne, Tex. 

Torger Sorenson Hardware Co. has been sold to Holtz 
& Baumgarten at Elroy, Wis. 


THE CHOICE OF FRIENDS AND BEADING 

Your family is worth the best you can give it. 
desire for their enjoyment the best house, the best fond, the 
best clothes that you can afford. And you are very careful that 
they cultivate the right kind of friends. But are you just as 
careful about choosing the right kind of reading? You shtuM 
be, for reading has a marked influence upon character, especially 
the reading that comes under the eyes of the young and 
sionable. If you choose The Youth’s Companion you are 
your family an acquaintance with the best there is in periodii-al 
literature. If you see The Companion in a house you may be 
sure it is a safe family to tie up to—a family worth knowinz. 
Try it for a year and see. 

The 52 issues of 1923 will be crowded with serial stories, 
short stories, editorials, poetry, facts and fun. Subscribe now 
and receive: 

1. The Youth’s Companion—52 issues in 1923. 

2. All the remaining issues of 1922. 

3. The Companion Horae Calendar for 1923. All for $2 ?0 

4. Or include McCall’s Magazine, the monthly authoriiy 
on fashions. Both publications, only $3.00. 

THE YOUTH’S GOMP.VNION. 

Commonwealth Avenue and St. Paul St.. Boston. Mass, 
Subscriptions,at this office, 

igiTizecfby ^ ^ 
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WHY KILL THE MULE? 

There is an old tale about a father and a son 
who went to market one day with a mule. They 
were leading the mule by a rope. Passing some 
travelers, one of them said: 

“What asinine people—both of them walk¬ 
ing when they have a good mule to ride.” 

“They are right,” said the old man. “Let’s 
ride!” 

So they mounted the mule and pretty soon 
overtook more travelers. Said one of them: 

“Look at those brutes! Two healthy, strong 
people on one poor little mule. That should not 
be allowed.” 

“I guess maybe they are right,” said the 
father. “I had better get off and walk.” 

Pretty soon along came some more travelers. 
“Gnsh ding it,” said one of them, “this is an 
outrage. Look at that husky kid riding and his 
poor dad having to walk.” 

So then the son got off and the father 
mounted. 

The next travelers marveled also. “Pine 
father,” they said—“selfish old man. He rides 
and lets his little son walk in the hot sun.” 

Next they tied the mule to a pole, each 
taking one end of the pole on his shoulder and 
carrying the mule. The next passers-by laughed 
in holv glee at the ridiculous sight. 

Whereupon the old man lost his temper. 
“Give me an ax,” he yelled. “An ax?” in¬ 
quired the son. “What for?” 

“Oh, shucks, I am tired of this damned fool, 
i.shness. I am lust going to kill the mule!” 

Tf some dealers would heed this and establish 
a policy of simply getting out after the business, 
they would get results. Without a policv a 
dealer is at the mercy of each passing opinion, 
and eventually ends up by killing the mule. 


CLEVELAND TWTRT DRHjL SALES 
MANAGER 

Announcement bas been made by the Cleveland 
Twist Drill Company of Cleveland of the retirement, 
on November Ist, of Mr. E. G. Buckwell, former secre¬ 
tary and sales manacfer. Mr. Buckwell has been con¬ 
nected with the institution for more than 23 years. 

He is succeeded as sales manager by W. E, Cald¬ 
well, formerly assistant sales manager, who has like¬ 
wise been connected with the company for 21 years. 
This is due recognition of Mr. Caldwell ^s ability. 


FULL MEMBER OF THE FRATERNITY 
Tim: *‘How are you getting along at home while 
your wife’s awayf” 

Jim: ‘^Pine. I’ve reached the height of efficiency. 
I can put on my socks now from either end.” 


”I tell you, my boy,” earnestly remarked the benign 
old professor, ”it doesn’t pay to be crooked.” 

realize that,” the bright student replied. ”Look 
at all the cork-screws out of a .iob. ” 


The Watt & Holmes Hardware Co. of Douglas, Ga., 
have recently moved into their former location, which 
has been ver\’^ materially improved, new fixtures in¬ 
stalled since their fire some time ago. 


TIRES COLORED TO SUIT FASHION’S 
DECREES 

Announcement is made of a new discove^ 
by which vulcanized rubber may be made in 
any shape or color ranging from the most deli¬ 
cate pink and blue to the deepest blues and 
purples. The new colors are a significant tri¬ 
umph of American science. The work begun 
when the nation was confronted by war condi¬ 
tions and embargoes on foreign colors, has been 
completed. 

Prior to the war American companies were 
absolutely dependent upon foreign sources of 
supply. It was not long, however, before the 
textile industry had practically solved its color 
and dye problem. But there was no solution in 
sight for the rubber maker who had the heat 
problem to deal with as well. 

As a consequence, research laboratories were 
established to work out formulas for the colors 
most used. Laboratory findings were tested in 
the factory. 

For the past year research laboratories have 
been engaged in developing color combinations 
that hold under the action of sulphur at a tem¬ 
perature of over 280 degrees Fahrenheit. The 
color is now vulcanized in the rubber. 

Toy balls and similar products may now be 
made in highly colored inlaid designs like^ pat¬ 
terns in linoleum. No paint to crack, chip or 
come off. Bathing caps are possible in most 
brilliant hues. 

Perhaps the most striking example of the 
new art is in repair rubber. This was formerly 
made in black only, with the result that its use 
was limited to the repair of inner tubes and 
tires. Today its many colors have enormously 
broadened its field of usefulness. 


HOW A BOY SELLS TIRE GAUGES 

A salesman tells in the Auto Equipment 
Merchandiser how a boy is selling tire gauges. 
It’s a lesson for some of the boys in your store: 

A 16ryear-old boy is working for his uncle. 

The boy saw a fellow putting air in his tire 
in front of their store. The man kicked the tire 
to see if he had enough air. The boy took a new 
gauge out of the show case, went out in front 
and said: “Let me test your tire. Mister.” 

He did and the fellow said: “How much is 
that gauge?” “One and a quarter.” “I’ll take 
it.” 

Since then he has sold two more and now it 
is a fight between him and his uncle to see who 
sells the most. He watches their stock of gauges 
to see they are in stock. 


GENEROUS BOY 


A Memphis hardware clerk writes us as follows: 

Dear Editor: After taking my best girl to dinner, 
theater, supper and a taxi home, should I kiss her good 
night! 

Our answer is that we believe you have done enough 
for her. 
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IN WHAT CLASS ARE YOU 

Generally speaking, there are four 
classes of individuals: 

1. The one who must be told what to 
dp, how to do it, and be checked up in 
the doing of it. 

2. The one who must be told what to 
do, how to do it, but who is so thorough 
as not to need to be checked up in the 
doihg of it. 

,3. The one who must be told what to 
do, but who is resourceful enough not to 
need to be told how to do it, and who is 
so thorough as not to need to be checked 
up in the doing of it. 

4. The one to whom a general policy 
must be given, and who is resourceful 
enough not to need to be told what to do 
or how to do it, or to be checked up in 
the doing of it. 

We are a lover of flowers and when 
we are sick like to have them in sight. 
We remember the time when flowers 
were not allowed in the sick room, as 
they used the air needed for the patient. 
The medical profession held a conclave 
and one genius discovered you could 
open a window and get all the air you 
needed. 


Nobody should try to work beyond 
his capacity, but how many men do you 
know who work up to their capacity? 


Nobody can be overeducated, but 
every once in a while is found the man 
who is overschooled. 


A coward is known by the excuses he 
makes. 


“GREATEST SALES TALK 
EVER WRITTEN” 

William King, while talking to St. 
Louis University students on “Sales¬ 
manship,” said: “The greatest sales 
talk ever written is Matthew v, vi and 
vii. ‘And he taught them * * * to 
speak as one having authority. ’ Speak¬ 
ing with authority—knowing what you 
are talking about—is the greatest thing 
in salesmanship. It takes education. 
Education is not cramming a lot into 
your head, but getting out of it what 
the great God put into it.” 


The earth revolves aroimd the sun 
and the moon revolves around the earth. 
Maybe this is right, maybe not. Anyway 
if you want to get anywhere you must 
keep moving. If you want to arrive in a 
business way you must keep advertis¬ 
ing. 


Don’t waste so “dum” much of your 
time trying to make your advertise¬ 
ments “clever.” Make them simple, 
plain straightforward selling talks, just 
as if you were talking to a customer 
over tile counter. Then they will usually 
be clever enough to sell the goods. 


The only thing more monotonous than 
to have to do the same things at the 
same time every’ day is haidng to do 
nothing at any’ time any day. 


You can’t have every’-thing y’ou want 
nor want everything you have, but you 
can be happy b.v forgetting a lot of 
things. 
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Overlooking Plumbing Opportunities 


H OW true it is that the average business 
man, be lie plumber, manufaeturer, job¬ 
ber or salesman, often neglects the oppor¬ 
tunities right at his very door! Instances occur 
daily. 

But here is one instance that was not over¬ 
looked, by a man at present at the head of a 
large manufacturing institution, but wdio at 
that time was a traveling salesman. That is one 
reason why he is now at the head. 

Doubtless many other salesmen had stopped 
at the same hotel, or at least at similar hotels, 
for they are by no means rare, but their experi¬ 
ence or observation probably meant nothing to 
them, even though they may have “damned” 
the manager, but took no further steps to change 
the condition. 

There is a lesson in this for every plumber, or 
every one connected with the industry. 

“In touring about the country I have found 
in my experience that a very large number of 
the hotels in the smaller towns have practically 
no sanitary plumbing fixtures. 

“I recently visited the toilet room of one of 
the best hotels in a town of about 15,000 popu¬ 
lation and found they had five-cent pay toilets. 
I inserted my nickel in the slot provided and I 
was very much surprised to find, on opening 
the door, that the seats on the closets had no 
varnish on them whatsoever, and the particular 
closet seat had a large crack, making it very 
unsanitary. 

I called this matter to the attention of the 
assistant manager (the manager of the hotel 
not being in), who apologized several times and 
promised to have the toilets fixed at once. I 
immediately asked him how he expected to 
clean a toilet seat that had a crack about 3/16 
of an inch. He promised to take the matter up 
with the general manager upon his return. 

Upon my return to — I took this matter 
up with our general sales manager and also 
direct with the particular salesman we have 
calling on this town. The salesman reported 
•the matter to the local plumber and also visited 
the hotel, but the general manager was not in 
during his several visits. 

“Finally I wrote the following letter to the 
manager of the hotel: ‘Some time ago I passed 

through-on an automobile trip and, as per 

my usual custom, I made your hotel my head¬ 
quarters while in-. 

“ ‘While there, I had occasion to'use one of 
your five-cent pay toilets in your washroom. I 
was very much surprised to find the condition 
of these toilets, which to say the very least, 
'were very unsanitary. You were not at the hottd 
at the time, so I called this matter to the atten¬ 
tion of your assistant, who promised to bring 
it to your attention. ^Irs. -, who was with 


me on the trip, informed me that the ladies’ 
toilets were in a similar condition. Now, Mr. 

-, I am sure that you, as manager of the 

leading hotel of -, do not want people 

leaving your establishment and talking about 
the very unsanitary toilets you are providing. 

“ ‘Perhaps this matter has not come to your 
attention and perhaps it has and has been cor¬ 
rected; however, I sent our representative to 
your hotel to see you, but he reports in each 
case that you were not in. It seems to me that 
the least you can do to bring these toilets some¬ 
where nearer to what the people of today de¬ 
mand is to equip them with new toilet seats. 
We would be very glad to have the privilege* of 
supplying you through any of the local plumb¬ 
ers of-. 

“ ‘I would like to also call your attention 
to the fact that the lavatories in your washroom 
were not equipped with stoppers. You will 
appreciate that when you have self-closing 
faucets on lavatories that it is almost impossible 
to wash without having some means of holding 
the water in the bowl. We believe that the com¬ 
mon wash basin is as unsanitary as the com¬ 
mon drinking up; and it would be our sug¬ 
gestion that you replace these basin faucets 
with the kind that are not self-closing or a com¬ 
bination fixture which permits your guests to 
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wash in running water, which is far superior 
to using the common wash bowl. 

“ ‘You may think, Mr. -, on account of 

the tone of this letter, that I have an axe to 
grind; but I want to say that, had your toilets 
been in any kind of decent condition at all, I 
would not be spending my time writing this let¬ 
ter ; but it is in the interests of modem sanita¬ 
tion and incidentally, I believe, to your inter¬ 
est, because today the people are demanding 
sanitary plumbing fixtures more than ever 
before. 

“ ‘Should you decide to act on my sugges¬ 
tion, of course, we will be very glad to have you 
secure your modem fittings from us through 
some local plumber.’ 

(Signature.) 

“A few days later I received the following 
reply: 

“ ‘We thank you for your very kind letter of 
recent date. Upon my return from - I im¬ 

mediately went into the matter of the toilet 
seats and found they required attention at once. 
Therefore, had our local plumber put them into 
first-class condition without any further delay. 
He did not have any of your seats in stock, so 
used some he did have on hand. 

“ ‘We are very sorry the plumber was un¬ 
able to furnish your material, as we felt you 
were entitled to furnishing it, since you were 
kind enough to call our attention to the want. 
However, we have no doubt that sometime in 
the future we will have occasion to require 
some of your products at some of our different 
hotels and thereby re-establish our good will 
with you.’ 

(Signature.) 

“You will note from this letter that someone 
in the indnstry made a sale through my efforts. 
I believe that more sales of this kind can and 
should be made, if all of the sales representa¬ 
tives patronizing these hotels bring it to the 
attention of the owners properly. One thing, of 
course, must be avoided and that is antagonism 
toward the owners,” 


NO WONDER SUCH MEN SUCCEED 

Recently two men were sitting in a Western 
hotel. They were both knights of the grip. Out¬ 
side the wind was blowing and the rain was 
falling. It was 9:30 and both had about fin¬ 
ished their morning paper. 

“How would you like to shoot a little pool 
said Brown. The balls were already clicking in 
the billiard-room nearby. 

“No, thank you,” said Green. “I have work 
to do.” 

“Work on a day like this?” said Browm. 
“You’re crazy. No self-respecting man would 
call on his trade on a day like this.” 

“I make hay when the rain falls,” replied 
Green. 

“I wonder if it has ever occurred to you,” 
asked Green, “that the time to put in the good 
licks is when the other fellow is idle? There 
are two men in my line in town today. Both of 
them will wait until the sun comes out before 
they make a call. In the meantime I’ll have 
made my calls, booked my orders and beaten it 
for the next town a day or two ahead.” 

“You are pretty confident, aren’t you?” 
asked Brown. 

“I’m confident because I know,” replied 
Green. “A rainy day gives me a double ad¬ 
vantage. First, I don’t bump up against com¬ 
petitive salesmen because they stay housed, 
and, second, I find my buyers with time on their 
hands. They give me a quick and attentive au¬ 
dience. I hope the rain continues. It will mean 
a big day for me. If you want big business, go 
to it when the other fellow lags. That is 
strategy and strategy is the foremost step in 
successful salesmanship. 

“Guess I’ll try your prescription,” said 
Brown. 

That night both Brown and Green packed 
their trunks. ^ . 

“Let’s get that night train,” said Brown. 
“We may be able to make our next town before 
this storm stops.” 


DEATH OF CECIL R. LAMBERT 

Cecil R. Lambert, president of the Cecil R. 
Lambert Co., manufacturers’ agents with of¬ 
fices in Detroit, was killed while riding in a 
taxicab to the Morrison Hotel, Chicago. The 
taxicab was struck by a speeding sedan which, 
dispatches state, was stolen from a restaurant 
owner and Mr. Lambert was crushed beneath 
the cab, which was turned completely over. His 
death was instantaneous, although the driver 
was only slightly cut. Cecil R. Lambert was 35 
years old, the son of the late Charles R. Lam¬ 
bert, former president of the Clayton & Lambert 
Manufacturing Co., Detroit, who died about a 
year ago. 


0<‘orpo A. Slnrlds hns rooontly taken three partners 
into bis plumbing and beating business at San Rafael. 


Some men like to parade so well that 
when they can’t do anything else, they 
parade their virtues. 

O. R. Cretse and Melo Zanolini have opened a 
plumbing business at St. Helena. 


Ben. Beynon and C. B. Hedman, doing business as 
the Turloek Plumbing Company, recently dissolved. Mr. 
Beynon will continue the business. 


John Brown has opened a plumbing shop in Gardner- 
ville, Nevada. He was formerly a plumber for a sm»"lt- 
ing company at Ely, Nevada, and later was located at 
Susanville, Cal. 


C. S. Frost of Davis has sold his hardware bu«ine<s 
to Messrs. White & Nieman, who arc experienced in 
plumbing and eleetrical work and who will add thi* 5 e 
lines to their stock. 
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Radio and Radiators 


(By Harry a. Mye) 


E ARE always 
being told about 
new wonders, 
but life, after all, is 
made up mostly of old 
things. The circus, for 
instance, never gets any 
different. It gets big¬ 
ger, that’s alh That is 
why a show always 
tells how “big” it is. That is all it 

can get: big. , « , 

Now, there’s the radio. Wonderful, 
j'^es. But long before man made the 
radio, he radiated. It may astonish a 
plumber or a steamfitter, who has 
hooked up radiators, to hear that he is 
a radiator himself, and I ask his pardon, 
but, nevertheless, I say he is. 

Yes, sir, we radiate. We give off 
waves. I’ve seen it a thousand times, in 
a thousand ways. Whenever you meet 
a man, he radiates something. And he 
is just like a regular radio, too: you 
never know what you are going to get. 
Sometimes it’s a concert, sometimes a 
cat-fight. Sometimes the air is full of 
music, sometimes full of static disturb¬ 
ances. 

I’ve seen a man come in some morn¬ 
ing with a grouch, and one of two things 
happened: he either got better or he got 
worse. If he got better, it was because 
somebody who didn’t have a grouch, but 
a grin, was a better radiator than he 
was. 

If he got worse, it was because his 
grouch got everybody’s else grouch to 
working, too. One fellow like that can 
ruin an office and wreck a shop. He 
can slow up work, spoil jobs, kill profits, 
lose the place friends. I know only one 
way to cure that kind of a radiator; 
that is to disconnect him — disconnect 
him from his job and the place he 
works in. 

Yes, we all radiate. And the question 
is what I What are we giving off — 
music or lightning? The world around 


us is listening in, it can’t help but listen 
in, and what are we doing? filling the 
air with song or discord? 

But, thank the Lord, if it’s song, that 
is just as contagious as gloom is. A man 
who goes at his work happily, who 
greets his fellow-workers cheerfully, 
who speaks to customers pleasantly, 
radiates just as much and just as well 
and just as wide as any other radiator. 

I don’t know but wider — for he is 
what the world is listening for. They 
aren’t interested in the grouch. They 
aren’t tuning up to catch the song of the 
sorrow-spreader or the dirge of the dis¬ 
couraged. They are listening for music, 
not murder; for happiness, not hate; 
for harmony, not hailstorms. 

And so I say to you radiators, radiate 
along for your own sake, if for no other 
reason. It will get you farther than your 
imitation of a cat-fight, no matter how 
clever your imitation may be. People 
will listen to you longer, and listen to 
you gladder, than they will if you are 
letting loose only waves of woe. 

The crab who radiates gloom makes 
every man’s job harder, every man’s 
work heavier, every man’s day longer. 
He is as popular in a shop as a wet dog 
at a picnic. Nobody wants him near him, 
nobody wants him around. He is a bum 
radiator, a leaky radiator, who drips 
tears, instead of warming people around 
him with the warmth of human kind¬ 
ness. 

And what we radiate as individuals 
we radiate as an industry. If our heads 
are down, if our outlook is gloomy, if 
business is always bad with us, business 
will either be bad in general, or business 
men will pass us up and pass us by. 

I tell you it is time for us as indi¬ 
viduals and as an industry to broadcast 
optimism, not pessimism; song, not dis¬ 
cord; joy, not jaundice — and that is 
what I propose to do. I don’t think we 
ever have been gloom spreaders, but 
some of us have neglected to be joy- 
spreaders. Let’s, from now on! 
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Hoosier Plumber Sets National Example 


Secretary and Director of the Trade Extension 
Bureau Preachee What He Has Long 
Practiced Successfully 


T HERE’S absolutely nothing ‘‘Woolley” in 
the conventional sense about William J., of 
Evansville, Indiana. He is not “wild,” he 
is no “wool-gatherer” and no one 
“pulls the wool over his eyes.” 

It is hardly necessary to tell our 
readers that “Bill” Woolley is 
Secretary and Manager of the Na¬ 
tional Trade Extension Bureau of 
the plumbing and heating indus¬ 
try, for his enthusiasm, his vision, 
the “wool-like” warmth of his 
personality have made him the 
benefactor and close friend of 
master plumbers, journeymen, con¬ 
tractors, heating men, jobbers, 
manufacturers and sanitary engi¬ 
neers all over the United States. 

He is known by his works, and 
the T. E. B. under his direction 
has come to stand for Truth, En¬ 
thusiasm and Better Business. In 
three years' actual work an organi- 



No. 208 Torch — List Price, Each, $17.00 
Aik for Discount 

Let Us Tell You Why 

the No. 208 Torch gives better service and satis¬ 
faction. The improved Double Blunt Needle 
Burner burns perfectly the modern fuels, either 
gasoline or kerosene. Burner can not be ruined by 
enlarging the gas orifice as both Needles are 
blunt, not sharp pointed as in other makes. Jet 
Block is removable. Upper Needle is used to clean 
the orifice, thus insuring a perfect flame, lower 
regulates. Burns perfectly in cold and windy 
weather. Tank thoroughly braced. Has all up-to- 
date patented improvements. A time and fuel 
saver. Jobbers supply at factory prices. Get a 
catalog. 

CLAYTON & LAMBERT MFG. CO. 

10611 KnodeU Avenue, DETBOIT, MICH., TJ.S. A. 


zation has been built up, a service to the trade 
created, and a spirit developed in the plumbing, 
heating and sanitary trade which has made 1922 
the greatest year in the industry. 

Some 22 years ago a young 
Evansville boy yvho had learned 
the trade of a plumber wanted to 
start out for himself, just as any 
ambitious young fellow should. 
Those were the days when young 
men might be seen but were not 
permitted to be heard at length. 
The proprietor of a plumbing shop 
in Evansville was expected to 
wear a beard, to have sx>€nt ten or 
fifteen years working for someone 
else, and to have come to the top 
by the slow process of years and 
seniority. 

For this reason “Bill” Woolley 
called his business ThomasWoolley 
& Sons. Mr. Woolley, Sr., is quoted 
as having said that this was the 
only “union” he had any knowledge of. It was 
a fair exchange, for while the son played upon 
the years of his father, the senior had to rely 
entirely upon “Bill’s” knowledge of the trade 
and business judgment. 

Some of his friends called it hiding behind 
his father’s whiskers, but it worked. The busi¬ 
ness grew, the shop expanded, the name 
Woolley became involuntarily connected with 
the thought of plumbing in Evansville, and the 
energy of William J. in time sought worlds to 
conquer beyond his city and state. 

Active in Trade Organizations 

Early in the game Mr.Woolley had interested 
himself in the organization of the master 
plumbers and had held office in the state asso¬ 
ciation. With characteristic zeal and vision, he 
wanted to extend this work to perfect national 
organization on such a scale that the entire 
plumbing industry might profit by the combined 
counsel and impetus of all its factors. 

All the factors involved were finally brought 
together at a general trade conference in Chi¬ 
cago in 1917. As Mr. Woolley himself says, “It 
was the war that finally brought us to accom¬ 
plish what we had been talking about and 
hoping for these many years.” We can also add 
that it was the enthusiasm and unconquerable 
spirit of men like William J. Woolley who were 
able to take advantage of the time to thwart 
conservatism and inertia by putting their dream 
into real form. 



WILLIAM J. WOOLLET, 
Secretary and Manaicer, Trade 
Extenaton Bureau, than whom 
there is no more energetic, 
broad'gauged, constructive, p''p- 
ular fi^re in the plumbing and 
sanitation industry, "Bill'* 
Woolley practiced before he 
started to preach, and he has 
been equally successful in both 
fields. 
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So the Trade Extension Bureau as an organi- 
zation was formed about five years ago. Mr. 
Woolley was selected as the executive secretary 
and manager and headquarters were established 
at Evansville, making that Indiana city the hub 
of the universe of sanitation. 

Bemarkable Qrowth in Ten Years 

Under Mr. Woolley’s two-fisted, nationally 
popular, progressive direction the little initial 
organization of a handful with a few thousand 
dollars’ endowment from the manufacturers 
and jobbers, has grown until the bureau staff 
now includes 42 employes, conducting ten de¬ 
partments with an endowment of $150,000 
gladly contributed by the grateful industry an¬ 
nually for its support. 

The Bureau’s mailing list of 27,000 receive 
frequent and invaluable data and sales helps 
that have built up individual enterprise and 
initiative until the past year has been the 
greatest, both in volume and in profits, ever 
experienced by the industry. 

One of the recent big undertakings of the 
Bureau has been to increase the number of 
skilled plumbers. A careful survey showed the 
nation 15,000 plumbers short, with 8000 less 
skilled workmen than there were ten years ago. 
A campaign was instituted to enlist 30,000 ap¬ 
prentices into the trade, and excellent progress 
has already been made. 

Enllating 30,000 Apprentices 

Any reader of these words who has not al¬ 
ready seen and passed on copies of the Bureau’s 
excellent booklet, “A Business P\iture for 
American Boys,” should immediately write for 
a number of them to distribute in schools and 
homes. 

In a number of cities regular schools have 
been established by the local master plumbers’ 
association, where beginners may be taught the 
fundamentals under skilled direction, so that 
the}" may start as advanced apprentices, earn¬ 
ing more for themselves and worth more to their 
employers while they are continuing their 
instruction. 



At Last™ 


A SELF BLOWING 
ALCOHOL BLOW TORCH 

THE DUPLEX 

fust what Electricians, Auto Mechanics, 
dentists. Battery Repairmen have been 
waiting for. 

ABSOLUTELY AUTOMATIC 

Thm thing in th€ torch line ever made. 
Writo for pricm$ and particularr. 

MANUFACTURED BY 

PEERBLOW MFC. CO., Leetsdale, Pa. 


In his work, Mr. Woolley acts on the theory 
that his greatest opportunity for service, as 
well as his best means of constantly vitalizing 
the work of the Bureau, is by “keeping on the 
outside,” always in touch with his clientele, 
which “prospect list” includes the great army 
of members of the plumbing and sanitation in¬ 
dustry all over the United States. 

Beaervotr of Inspiration Never Dry 

Last year he traveled 27,000 miles and this 
year it will be more than that, attending con¬ 
ventions, speaking before manufacturers, job¬ 
bers, master plumbers, allied trades and organi¬ 
zations, always giving richly from his experi¬ 
ence and broad viewpoint, always in turn taking 
ideas and comments away that can be applied 
to the great work of Trade Extension. 

In short, he is successful in his present work 
just as he was successful as a plumbing dealer, 
through organization, with energy and enthusi¬ 
asm and thoughtful application, by keeping on 
the outside, in close touch with the consumer of 
this commodity, capitalizing his personality and 
making those human contacts that no power 
on earth can turn aside. 


J. E. Nichols of Santa Maria has engaged in the 
plumbing business at Williams, Arizona. 

Charles H. Warner has bought the interest of his 
partner. Mr. Gilpin, in the plumbing and electrical busi¬ 
ness at Compton and will add to their stock. 


TurnerH Patents 

Your y Protection 


Flared Openiof 


Hotspot 


Here are some of the exclusive 
patented features that make 

TURNER BLOW TORCHES 
Safer as well as Speedier than 
any others: 

Patented Safety Valve and Air Bdease. 

Patented **Hot Spot Hump** in combustion cham¬ 
ber—secret of our ability to bum kerosene or low 
grade gasoline. Gassifies fuel perfectly. 

Patented Separate Needle Valve OontroL 
Patented Flared Air Inlet. 

Patented Parachute Principle Pomp. 

Patented Pump Lubrication. 

Send for circular explaining all about tho Tomer 
**Maater’' Line of Blow Torchea and Pumacaa 


Sycamore, Ul. U.8.A. 

ELM STBEET 
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The advantage of displaying merchandise is appreciated to a far greater extent by merchants in every other 
line, we believe, than by merchant plumbers, yet no other line of merchandise makes greater appeal to the hone 
owners of your community or lends itself to a more attractive display. 

Plumbing equipment is really an every-day necessity, yet people need to be reminded of their necessities 
just as well as they do of what appeals more to their comforts and convenience. 

Plumbers should pay more attention to merchandising their lines, realizing that the desire must first be 
created in the minds of your prospective customers before yon will ever make a sale. That means you most 
reach your prospects either through the eye or ear. 

There is a reason why large stores pay fabulous rent in prominent locations to catch the ^e of passersbr. 
It is equally important that plumbers should make use of their opportunities wherever they may be located, is 
having attractive displays. 

Very few can make the elaborate displays shown in the photograph herewith, but judging by the size of yosr 
community, you can at least have a neat and attractive display room and have it present an inviting appearance, 
even though few fixtures be displayed. 


W. C. Augustine has purchased the plumbing busi¬ 
ness of R F. Carter at Reedley and the business will be 
conducted under the name of the Valley Plumbing 
Company. 


Sweeney & Sons are erecting a new bnDding tt 
Santa Barbara in which to install their plnmbing tnd 
sheet metal stock. They are also operating a garage 
handling tractors. 



Plates that Please 

ORDER NOW 

and be ready with a stock 
Increasiiig Demand for "B St O’* S^les 

Oatmlor tm req u e s t 

THE BEATON St CORBIN MFO. CO. 

Largest snd Oldest Piste Oompsny in the World 


Pseific Coast Bepresentstive 
FI8KE-KBAMEB 00. 
Hearst Bldg. 

San Fnadseo, OaL 
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Plumber Tom’s Philosophy 


r Art is any work supremely well 
done. Get in love with the plumb¬ 
ing business and put all the art 
possible into it. Your work ap¬ 
peals to the eye of the fastidious 
as well as to the mind of the practical. 

If you lead a narrow life you won’t 
have to be bothered with friends. 


“We are lower than the lowest” 
might be a good advertising slogan, as 
it might be true either way you look at 
it. We have always been proud of the 
fact that we were never the cheapest 
man. 


One of our editors went to see An¬ 
nette Kellerman and her bathing beau¬ 
ties. For the benefit of our readers who 
are not sophisticated, we will say that 
a bathing beauty is a lady almost de¬ 
void of haberdashery. 

A1 Fuhlage, a fellow plumber, was the 
proud and happy possessor of six silk 
shirts. As A1 could not wear them out¬ 
side of his trousers, the only place he 
could make an adequate display of their 
beauty was on the clothes line. Alas for 
human vanity — some artistic thief 
swiped the shirts off the line. 


Before the strike two fellows worked 
for us, who were great society fellows. 
No Turner Hall dance was a success 
without them. One played the ukelele 
and the other wasn’t worth a damn 
either. The union did us a great favor 
when they pulled them out, but don’t 
know it. 


The power of the press: A few years 
ago a iVench actress made her appear¬ 
ance in this country. A press agent, to 
whom a bath was a novelty, got her a 
lot of publicity by averring she took a 
daily bath in milk. The truth of the 
matter was the actress was a thrifty 
soul, who never paid the extra toll re¬ 
quired for a room with a bath. 


We have never been in a divorce 
court—neither as principal, co-respond¬ 
ent or witness. We had a narrow escape 
the other day. We refused to clean up 
the bathroom after using it and the 
Missus refused to give us a clean shirt. 
W^e finally “compromised.” We cleaned 
up the bathroom and got the shirt. We 
feel we have been cheated somewhere in 
the deal, but can’t figure out exactly 
how. 


When we were a kid, Grandma used 
to tell us when we cried we were blinded 
to the beauties of life — that our tears 
blotted out all the good sights that God 
had given us. We liked our Grandma 
and that is why we are such an opti¬ 
mistic cuss. We are going to try to do 
less cussing and more smiling from now 
on. This, notwithstanding the fact that 
four able-bodied but feeble-minded 
pickets are now parading in front of 
our shop. 


Savill Patented Swan- 
Neck Faucet 



OCTOBER INSTALLATIONS 
Lyman School for Boys, Westboro, 
Mass.; the United Soda Fountain Co., 
Boston; Wilmot Castle Co., Rochester, 
N. Y. ; Baldwin Locomotive Works, Phila¬ 
delphia; Rockefeller Institute, New York 
City; Dannehower's New Houses, Phila¬ 
delphia. 

Ask for Booklet Skowliiff 26 Stylei of S«Tlll’e Faneeta 
SEE PLXTMBEB FOB '^SAVILL” 

THOMAS SAVILL’S SONS 

WaUace and Watts Streets, PhiladelpMay Pa. 

Sold by Jobber! of Plumbing Snppllee ETerywhere 
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THE LEGAL RIGHT TO WHAT GOODS 
YOU SHALL SELL 

Another of the Federal Trade Commission’s 
decisions has been overthrown by the United 
States Circuit Court of Appeals, the next court 
to the Supreme Court of the United States. The 
case involves the question how far a seller may 
go in choosing his own customers. The question 
is not without difficulty, and out of it have 
grown quite a number of the most important 
monopoly suits decided by the United States 
Supreme Court. On the one hand there is the 
undoubted right of a dealer to sell whom he 
will, and on the other hand there is the fact 
that the exercise of that right if not restrained 
might lead to illegal monopoly. Where these 
two phases of the matter come into exact ad¬ 
justment is not easy to determine. The Federal 
Trade Commission has always been determined 
to draw the line too tightly and a number of 
its rulings have been set aside by the courts for 
that reason. 

The latest of its rulings on the choice of cus¬ 
tomers question to go by the board was brought 
by the Commission against Raymond Bros., 
Clark Co., a firm of Nebraska jobbers. A chain 
store concern had its headquarters in Omaha, 
Neb., and a large manufacturer solicited its 
business and accepted a large order from it. 
Bear in mind that this was the manufacturer 
selling direct to the retailer. 


The Raymond Bros., Clark Co., who as I have 
said, were jobbers, discovered that the manufac¬ 
turer was selling the chain store concern, and 
after an unavailing protest, threw his goods out 
and refused to handle them any longer. The 
manufacturer, in a wild moment, conceived the 
idea that refusing to handle his goods because 
he sold a chain store concern was unfair com¬ 
petition or restraint of trade, or something of 
the sort, and he preferred charges against Bay. 
mond Bros., Clark Co. along that line before 
the Federal Trade Commission. The Commission 
sustained them, greatly to everybody’s surprise, 
and handed down a sweeping order against the 
jobber, ordering him to desist from the follow¬ 
ing acts: 

Hindering or preventing any person, firm or cor 
poration in or from the purchase of groceries, provis¬ 
ions or the like commodities direct from the manafae 
turers or producers thereof, in interstate commerce, or 
attempting so to do. 

Hindering or preventing any manufacturer, prodnccr 
or dealer in groceries, provisions and the like com 
modities in or from the selection of consumers in inter 
state commerce, or attempting so to do. 

Influencing or attempting to influence any maDo 
facturer, producer or dealer in groceries, provisions and 
the like commodities not to accept as a customer aar 
firm or corporation with the manufacturer, prodncer or 
dealer in the exercise of a free judgment, has or may 
desire to have such relationship. 

Note that the case is really not one of choos- 
ing one’s customers at all, but choosing the 
goods one shall sell. The principle, however, is 
absolutely analogous. 



Nye, the Die Man 
Pipe die maker to 
the American Plumber 



Nye Solid Die 


“There Goes Another!” 

Not a flapper — not a flying machine — 

Not even a tire — it’s worse than that: 

Another busted die — darn it! 

Next time buy a better die, a N3re Die. 

Nye Dies 

Are made of the best tool steel — and 
According to the best mechanical ideas. 

The strain is distributed, equalized. 

They cut easier than any other. 

Nye Dies don’t break — they wear out. 

Wear out, yes—but at a ripe old age. 

Get one before the undertaker gets 

YOU. 

HABBY G. NYE 

The Nye Tool & Machine Works 

108-128 North Jefferson St., Chicago Hye ArmitroncDit 
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The Raymond Bros., Clark Co. appealed to 
the United States Circuit Court of Appeals, 
which has just reversed the Federal Trade Com¬ 
mission, setting aside its rulings at every point. 
The following is from the Appeal Court’s de¬ 
cision : 

We are of the opinion that the findings of the Com¬ 
mission do not show petitioner (Raymond Bros., Clark 
Co.) to have been guilty of an unfair method of com¬ 
petition so far as the Basket Chain Stores Co. is con¬ 
cerned, or others similarly engaged in business. There 
is no finding that petitioner combined with any other 
person or corporation for the purpose of affecting the 
trade of the Basket Stores Co., or others similarly en¬ 
gaged in business. 

So far as petitioner itself is concerned, it had the 
positive and lawful right to select any particular mer¬ 
chandise which it wished to purchase and to select any 
person or corporation from whom it might wish to make 
its purchase. The petitioner had the right to do this 
for any reason satisfactory to it or for no reason at all. 
It had a right to announce its reason without fear of 
subjecting itself to liability of any kind. It also had 
the unquestioned right to discontinue dealing with any 
manufacturer for any reason satisfactory to itself or for 
no reason at all. 

Any incidental result which might occur by reason 
of petitioner exercising a lawful right it cannot be 
charged against the petitioner as an unfair method of 
competition. 

The case establishes the principle which I 
always regarded as clearly established before, 
viz.: that if I am handling certain merchandise 
and don’t like what the manufacturer of that 
merchandise is doing, I can throw the merchan¬ 
dise out and refuse to handle it again. And of 
course I can, if I do not go beyond persuasion, 
induce my own customers, to whom I have been 
jelling this merchandise, to throw it out also. 
[ must not combine with my competitors to ac- 
3omplish this result, however, but I can do it 
nyself as freely as I can breathe. And, as the 
Appeal Court says, as I don’t have to have any 
•eason to do this, it follows that no reason I 
;ould have would make it illegal. 

^'My sister’s feller kicked my dog yesterday,” said 
iVillie, a Denver hardware cub, ”but I’ll get even with 
lim all right.” 

” How’ll you get event” said Willie’s friend. 

''I’m goin’ to mix quinine with my sister’s face 
►owder. 


OTTO BERNZ CO. 

EXTEND TO YOU THEIR CORDIAL 

(Breetln^s 

AND WISH YOU AND YOURS 

(Tbrlstmas 

and 

5lew Vear 


Garden Hose Valves 

- O F- 

Recognized Quality 

Which command repeat orders for you 



Sizes to 2V|" inclusive. Both bent 
and straight Hose Spout. 

HAYS MFU. CO., Erie, Pa. 

W. Enrin CMbblM 

Pacific Coast Representative 
681 Market Street, San Francisco 



SPECIFY 

“Genuine” Perfection 
No. 10 Floor and Ceiling Plates 

— The Sturdy Plate — 

Beiuforced by a “Plate within a Plate” 

THE BEATON A CAOWELL MFQ. CO. 

MBW BBITAIK, OOMM. I| Swto J 
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NEED MORE OF THIS KIND OP 
AMERICANISM 

^‘A Judiciary made subordinate to the Chief 
Executive or obliged to follow suggestions from 
a throne reveals a subjection to arbitrary au¬ 
thority inconsistent with love of individual 
liberty. A Judiciary whose judgments must be 
made to follow popular clamor and the incon¬ 
sistency of a mob indicates a people lacking 
that conserving self-restraint without which 
popular government is foredoomed to failure.'' 

—The Chief Justice of the U. S. Supreme Court. 

Decision of Supreme Court 

By the unanimous decision of the highest 
tribunal of this land, the question has been 
settled that trade unions are suable for wrong¬ 
ful acts and damage and are responsible in a 
manner similar to any other incorporated asso¬ 
ciation or partnership. In final disposition of 
the long contention in the celebrated Coronado 
Company versus United Mine Workers strike 
ease, the court, in part, says: *‘Our conclusion 
as to the suability of the defendants is con¬ 
firmed in the case at bar by the words of sec- 
t'ons 7 and 8 of the Anti-trust Law. The per¬ 
sons who may be sued under section 7 include 
cv^rporations and associations existing under or 
authorized by the laws of either the United 
States, or the laws of any of the territories, the 
laws of any state, the laws of any foreign 
country. Congress was passing drastic legisla- 
I’cn to remedy the threatened danger to the 
public welfare and did not intend that any per¬ 
son or combination of persons should escape its 
application." 

This does not suit the demagogues and the 
scheming, double-faced politicians who are ac¬ 
customed to lick the hand of Gompers or who 
ask special class legislation of Congress, but 
this decision represents the true ideal of our 
government which, it is well to bear in mind, ia 
not a democracy where mobs assemble to make 
laws, but was founded as a representative gov¬ 
ernment. 

While many admirable comments have been 
made on the decision rendered, we give below 
an interpretation taken from the editorial col¬ 
umn of one newspaper as worthy of universal 
consideration: 

An American Victory 

"The ruling of the United States Supreme 
Court that labor unions can be sued and their 
strike funds seized as security has been called 
a ‘terrific blow to union labor.' This is untrue. 
It is a terrific blow to lawlessness and violence 
in union labor, but that element represents only 
a small proportion of union men. The real 
trade unionist, in the reputable sense of the 
term, is not by instinct or preference an outlaw, 
lie recognizes the authority of the law in his 
private dealings as faithfully as any other citir 
zen, and it is by no wish of his that certain 


un-American and unprincipled leaders have 
betrayed organized labor into extra legal 
abuses. 

"On the contrary, the Supreme Court de¬ 
cision will be welcomed everywhere by the 
better class of trade unionists. It will impose 
a check on the excesses of radicals and estab¬ 
lish a clear line of demarcation between anarch¬ 
ists and law-abiding Americans in the unions. 
The distinction has hitherto been blurred by 
the mischievous proposition of Mr. Gompers 
and others that the unions are and should be 
outside the reach of the law. Confusion arisic? 
from this cause has cast an unmerited stigma 
on decent American workmen, implicated 
against their will in the crime of defying the 
law. 

"Until now the great industrial cities of the 
country like New York, Chicago and San Fran¬ 
cisco have been invaded by the creeping paraly¬ 
sis of radicalism, and have suffered great de¬ 
struction and loss from ^his source, both in 
present wealth and in plans for future growth. 
But now that the riotous element must compen¬ 
sate for damage and outrage with their own 
earnings and with those of innocent men rehut- 
antly linked with them, their criminal impiihes 
will be restricted not only by their avarice, but 
by the stern disfavor of the civilized majority 
who have been made their unwilling accessories^, 

"Any hope the radical faction may enter¬ 
tain of repealing the Supreme Court decision 
and securing exemption from the established 
law through an act of Congress is entirely illu¬ 
sory. Efforts of that kind have always proved 
futile. The nation is inexorably set against the 
idea of special privilege, and if it is called iipen 
to express itself on this issue, there will be no 
doubt of the outcome." 

Beware of *'lnn8** 

Appeals through glittering generalitj^^ 
platitudes and misleading thought, advocatm? 
xmsound theories may, for the moment, catch 
those tainted with Socialism, incite those in¬ 
clined toward Comirtunism to action, and even 
secure a few new converts to Bolshevism, bnt 
we still believe in education and average intelli¬ 
gence. 

Those who substitute this sort of thing tor 
facts, in answer to well defined questions, may 
for a time carry on their program, but bef re 
long they will be properly classified and the 
prestige of position, upon which they presmre 
to depend for the acceptance of half 
will slip from under them. Fallacies have 
never solved anything and we would save con¬ 
ing generations from sadder experiences. 


One kind of hunter never fails to b 
nlenty of game. He is the troiiW^ 
hunter. 
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ALPHABET OP SUCCESS 

A dvertise constantly and truthfully. 

B elieve in myself and in my business. 

C oncentrate my talents and my assets toward 
one goal — success. 

D evote my time and my energy to improving 
my facilities for service. 

E ndeavor to inculcate loyalty in my employes. 

P ulfill promptly the promises I make. 

G ive my best efforts every day. 

H ave respect for others; conduct myself so 
that others respect me. 

T nvent new methods of merchandising before 
I need them. 

•I oin hands with fellow merchants in making 
my town a better town. 

K eep my window displays fresh in appearance 
and strong in appeal. 

L earn what my customers want and keep it in 
stock. 

M ake at least one new friend every day. 

N ote the progress of other merchants; equal 
or exceed it. 

O verlook nothing that honorably promotes the 
welfare of my business. 

P repare for adversity—but forestall it. 

Q ualify myself to supervise the larger business 
I am building. 

R ight mistakes I make; endeavor to make 
none. 

S ubscribe to trade journals; and read them. 


T ackle my biggest problems with confidence. 
U tter nothing derogatory to fellow mer¬ 
chants ; the golden rule still exists. 

V alue my self-respect more than the adulation 
of others. 

W ork with a view to serving the community 
as well as myself. 

X anthippe lost her temper; I control mine. 

Y ield only when wrong, then yield gracefully. 
Z ealously guard the interests of my customers 

from January 1 to December 31. 


POWER OP A MAGNET 

A young man from the country called on a 
certain great manufacturer in his workshop, 
and the man of metals and machinery picked 
up a powerful magnet and said: 

‘‘That magnet will draw 3 lbs. of iron from 
a distance of two feet. There is no natural 
object on the face of the earth that has more 
power.** 

“I don*t know about that.** said the young 
countryman thoughtfully. “I know a natural 
object, wrapped in muslin and frills, that is 
drawing me every Sunday evening over three 
miles of plowed fields.** 


Nobody knows why frogs croak, but 
probably it is for the same reason that 
men croak. 


Church White Pyralin 

Closet Seats 

are made in our own wood 
working shop and covered with 
genuine white sheet Pyralin 
which is applied by our patent¬ 
ed process and should not be 
confused with enameled or 
sprayed coatings. 

The surface of Church Seats 
is non-porous and requires only 
soap and water for cleaning. 
They can never turn yellow, 
chip nor crack. 

Write for Latest Catalog 

C. F. Church Mfg. Co. 

Makers of High Grade Bath Boom Supplies 

Holyoke, Maas. 

New York San Francisco Chicago 

These goods can be obtained from the leading Jobbing houses iti the West. Insist on them. If you cannot get them, 
address for information W. E. Ollchrisi, Pacffle Coast BopresentatlTa, Monadnock Building, San Francisco, Om. Thess 
foods srs sold by the leading Jobbing and supply houses. 
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now CHARLES B. SEGER MADE GOOD 

‘‘Were I to attempt to draw up a list of 
the ten ablest industrial executives in America 
today, it would include Charles B. Segers, presi¬ 
dent of the United States Rubber Company, 
whose responsibilities have just been increased 
by the death of Colonel Colt, founder and chair¬ 
man of the company,” writes B. C. Forbes. 
”The truth, however, is that Mr. Seger has 
been the active head of this mammoth enter¬ 
prise for almost three years—he joined the com¬ 
pany as president at the beginning of 1919. 

“Before that he was president of the Union 
Pacific Railroad System, a position which most 
men would rate as equal in importance to the 
presidency of the United States Rubber Com¬ 
pany; but Mr. Seger was attracted by the 
world-wide ramifications of tiie latter enter¬ 
prise and also by the wider scope for the exer¬ 
cise of initiative, originality and enterprise af¬ 
forded by the industrial field as compared with 
railroading now that it is 'regulated’ almost to 
petrifaction. 

“Mr. Seger’s career is typically American. 
Ilis father died and left the family without a 
penny. Little Charles had to start work long 
before he had finished even an elementary 
school course. His early jobs, in his home state 
of Louisiana, were pretty rough. They included 
wheeling coal in a coal yard and acting as 
janitor of a building plentifully supplied with 
cuspidors which he had to groom. His father 
had been interested in railroads, and the lad’s 
ambitions lay in that direction. 

Getting a job as an office boy at consider¬ 
able less pay than he had been earning as a 
laborer, he took special pains to make himself 
useful by working overtime to help a man who 
had to do a lot of figuring. In return, this 
man took pains to train young Seger. The 
result was that Seger soon earned a reputation 
as bookkeeper, auditor and accountant. Pro¬ 
motions came. 

“But Seger didn’t want merely to handle 
figures. He wanted to handle trains and traf¬ 
fic. So he never missed an opportunity to get 
out and wrestle with the practical work of 
moving traffic. His activities attracted the 
notice of E. H. Harriman, who had a knack of 
spotting human dynamos. Seger rose from one 
position to another until he finally landed in 
the presidential chair of the principal Harriman 
system. 

“Harriman used to say that Seger sized up 
and summarized a problem more effectively 
than any other man. On one occasion a big 
deal was under consideration of Harriman. He 
had called for a statistical analysis of the propo¬ 
sition. In due course he w^as handed a bewilder¬ 
ing array of figures. He glanced at it, thrust 
it aside, and impatiently ordered that Seger be 
told to do the job. Within twenty-four hours 
Seger handed Harriman, not a sheet yards long, 


but one page containing only a few figures. 
'That’s what I want!’ snapped Harriman. Se- 
ger’s brief compilation told him all he wanted 
to know. 

“The greatest rubber company in the world, 
therefore, will not be seriously affected by the 
death of its titular head. Mr. Seger was only 
fifty-four on August 29.” 


BUSINESS OF DISPENSING HAPPINESS 

He is a book agent who is watched for, lis¬ 
tened for and welcomed when he arrives. Asked 
recently to give the secret of his long life and 
happiness he said: “I saved my money, married 
a good girl, reared a large family, whistled, and 
was always happy.” I suspect that the real 
secret lies in the final clause. He was always 
happy. 

Because he was and is happy he whistles— 
that is his peculiar way of expressing his hap¬ 
piness—and because he is happy and pleasant 
and diffuses happiness wherever he goes, he is 
welcome and he pros|>ers. “Whistling Jimmie” 
put into practice the formula of “Bobbie” 
Bums: 

If those who pine would whistle. 

If those who sigh would laugh, 

The rose would outgrow the thistle. 

The wheat would outrun the chaff. 

Practically every one could follow the for¬ 
mula of “Whistling Jimmie.” Every one could 
save his money, at least some of it. And the 
world is full of good girls ready to mate with 
good men. Every one might whistle, though if 
every one did this would be a more dinsome 
world than it now is; but every one may do 
something to express his happiness to others 
without throwing more or less melodious notes 
into the air. One may whistle and be a nuisance. 

But one may smile and look pleasant and be 
kind and considerate without making the slight¬ 
est disturbance. And one may be happy all the 
time. As for a large family — well, that safely 
may be left to the judgment and circumstances 
of the good girl and the good man. 

The point I wish to make is that he is happy, 
always has been happy, and so goes about 
making others cheerful and happy and filling a 
very big place in a world that needs happiness 
more than it needs anything else. 


MODERN WAYS NOT VERY DIFFERENT 

Down in Georgia in antebellum days there lived a 
certain elderly schoolmaster. He was something of t 
politician, too, and always took a lively interest in tbe 
local affairs of the community, especially the horse 
races. 

One Friday afternoon, just before adjourning school, 
the schoolmaster said to his pupils: ^‘Boys, I suppose 
you know there is a horse race at the fair groun*ls to 
morrow afternoon. You must not go. But if you do go, 
you must not bet on the races. But if you do bet, be 
sure to put your money on Abercrombie’s mare. ’ ’ 
Digitized by 'C 
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PLUMBING GOODS—RETAIL SELLING PRICES 

Th« following are the present market selling priees (corrected up to the time of going to press) of yarioos 
lines of plumbing goods, ruling in some of the larger western cities. At the request of some of our subscribers 
among the plumbing trade in interior and smaUer towns and cities, who do not have the opportunity of checking 
op their prices and costs often, we are giving these prices as some we have obtained that are being charged by 
plumbers in the larger cities. These prices are usually based on the cost of goods, plus the overhead or cost 
of doing business, usually ranging in the neighborhood of 25 per cent. Where plumbers are some distance from 
their source of supply, freight and transportation charges would naturally be added. We will be glad to receive 
oaggestions and corrections as to any errors or omissions, or any further information that might be desired, ^ill 
be gladly answered. 

BATHS AND LAVATORIES Wall and Ceiling Showers— 


(Bath Tub Prices Less Fittings) 

BATH TUBS — K64. C370, P1990. Essex, on Feet — 4-ft.. 
48.35; 4 Vi ft., |48.35; 5-ft.. |40.35; 5^ ft.. $46.70; 6 ft.. 
62.70. 

K57. C360. P1991. Essex, on Base—4H ft., $58.35; 5-ft., 
$52.00; 5^-ft.. $58.70; 6 ft., $78.70. 

K80. P1933. Knickerbocker—5 ft., $41.70; 5H ft., $47.00. 

KlO to KlO^, P2160 to P2173. Cardinal. Conred. Enam. 
All Over—4 ft., $76.00; 5-ft., $80.00; 5^ft„ $86.70. 

KlO to KIO^, P2160 to P2173, Conred, Enam. Inside, 
Cardinal—4 Vi-ft., $60.00; 5 ft.. $64.00; 5 Vi-ft.. $70.70. 

KlO Vi, P2180 to P2186, Recona. Enam. All Over, Cardinal 
—4Vi ft., $72.00; 5-ft., $74.70; 6Vi ft., $81.50. 

KlOVi, P2180 to P2186. Recona. Enam. Inside, Cardinal— 
dVi-ft.. $60.00; 5 ft.. $64.00; 5 Vi ft., $70.70. 

P12 to P15, C316 to C319. P2305 to P2313, Pembroke, 
Comer, Viceroy. Sierra—4Vi*ft., $95.35; 6-ft., $100.00; 6Vi- 
ft., $108.00; 6-ft., $140.00. 

FI 6 to F17, C320 to C321, P2315 to P2318. Pembroke. 
Recess, Viceroy. Sierra—4Vi*ft., $86.00; 5-ft., $91.85; 5Vi* 
ft., $100.00; 6-ft., $134.70. 

FIO to Fll, P2319 to P2322, Pembroke, Pier, Viceroy— 
5-ft.. $133.50; 5Vi-ft., $141.50; 6-ft.. $157.30. 

F7 to F8, P2380 to P2388. Woodmere, Corner, Imperator— 
5-ft.. $180.00; 5Vi ft., $186.70. 

F9, P2390 to P2393, Woodmere, Recess, Imperator—5-fl., 
$166.70; 5Vi ft.. $173.35. 

F5, Imperator (Standing Pattern)—5-ft., $261.50; 5Vi‘ft., 
$278 70 

F6, Imperator (Wall Pattern) 5-ft., $280.70; 5 Vi-ft., 
S244 00 

BATH TUBS. PORCELAIN—H5015. 2028N. Regular selection, 
light weight, Comer—5-ft., $145.35; 5 Vi-ft., $158.35. 

H5015, 2028N, Special selection, light weight, Comer— 
5-ft.. $177.00; 5Vi ft., $198.85. 

H5020. 2029N, Regular selection, light weight. Recess— 
5-ft.. $138.33; 5Vi ft.. $146.70. 

H5020, 2029N, Special selection, light weight. Recess— 
5 ft.. $166 70; .‘iVi-ft., $183.3.5. 

SHOWER RECEPTORS — K112, P2510, with Strainer and 
Waste—36x36 in., $84.00; 42x42 in,, $112.00. 

K108, P2511, with Strainer and Waste — 86 x 86-in., 
$113.50; 42x42-in., $150.70. 

K107, P2512. with P2530 Drain—38x38-in., $149.50. 

K105. P2525. with P2530 Drain—36x36-in., $120.00; 

42x42-in.. $153.50. 

SHOWER MIXING VALVES — NCl, H15, P2745, $25.35. 
NCI, H12. P2746, $25.35. NFl, HIO, P2747, $25.85. 


P2748, $30.00. 

SHOWERS— 

H965, P2766, Shower and Rose Sprays.$110.00 

H1014, P2771, Shower and Needle Bath. 109.00 

NF1200. H911. P2790. Shower. 54.70 

H909Vi, P2791, Shower and Shampoo. 64.00 

NCIOO. H952Vi, P2803, Shower. 33.35 

H953Vi. P2804. Shower. 30.70 

NCl 100, H964Vi, P2807. Shower. 42.00 

NCllOO (with stops), H954Vi, P2809, Shower. 40.70 

H943Vi. P2815. Shower. 48.70 

H944Vi. P2816, Shower . 47.35 

H945Vi, P2819, Shower. 55.85 

H946Vi. P2820, Shower. 55.35 

NCllOO Vi, H956, P2821, Shower and Shampoo . • »» 

P2823, Shower and Shampoo... 54.70 

H1402, P2826, Shower... 16.00 

H1406, P2827, Shower.-. 15.70 

H1400, P2828, Shower and Shampoo... 81.70 

H1404, P2829, Shower and Shampoo... 80.70 

H1410, P2836, Shower. 86 70 

H1411, P2837, Shower. 88.00 

H1408, P2841, Shower and Shampoo... 50.70 

H140 P2842, Shower and Shampoo. 52.00 

NF1050. H900. P2855, Shower. 88.70 

NFl050Vi, P2856, Shower and Shampoo.. .. 51.00 

NF1055, H895, P2857, Shower... 46.70 

H904, P2860, Sho cr... 45.35 

P2861, Shower and Shampoo. 58.00 

H1246. P2868, Shower. 84.70 

H1250, P2870, Shower. 27.70 

H1600, Industrial Mixometer Shower. 84.70 

H1625, Industrial Combination Valve Shower. 14.15 

H1202, P2914, Shower. 52.00 

H1200. P2916. Shower. 66.35 

H1206, P2918, Shower. 44.35 

H1204, P2919, Shower. 46.00 

P2920, Shower and Shampoo. 59.00 

P9921, Shower and Shampoo. 60.85 

Portable Showers— 

H1275, P2946, Portable Shower. 21.85 

0124, Portable Shower. 15.00 


H1270, P2950, Wall Shower. 18.09 

H1268. P2952, Ceiling Shower. 18.00 


LAVATORIES—(Leas Fittings) — 

C105. P3050, P3055, P3057, Copley—18x27-in., $52.00; 
82x33-m.. $66.65. 

Cl 14, K205, P3110, P3115. P3117, Laton—20x24-in., 

$33.35; 22x27-in.. $38.70; 22x30-in.. $48.70. 

C145. K332, P3840, P3845, P3846. P3847, Ophir—17x21- 
in., $14.70; 18x24-in., $17.00; 20x24-in., $22.70; 22x27-in.. 
$36.00. 

Cl 45, K332, P3850, P3855, Ophir—20x24-in., $22.80. 
C152. K582. P4045, Ralwon, 17xl9-in.. $10.80. 

P4125, Arion—19x24-in., $22.65. 

P4205, Othello—18x21-in., $12.15. 

K580, 0150, P4206, Othello—18x21-in., $18.80. 

K608, C162, P4335, Beverly—18x21-in., $12.70. 

K614, C164. P4345, Oescent—17xl9-in., $8.70. 

K752. P4365, Alva—14xl6-in.. $8.70. 

K668. C180. P4940, P4945. Athena—20 in.. $25.85. 
K668, C180, P4946, Athena—20-in., $25.85. 

K672, C182, P4950, P4955, P4956, P4957, Anglo—19 in., 
$18.20. 

K690. 0184, P4980, P4985, Verdun—16-in.. $14.85. 
P5080, P5085, P5086, P5087, Everett—19-in., $18.70. 
K732, C190, P5110, P5115, Yale—16-in., $11.00. 

K762 0192, P5145, Aida—16-in„ $9.00. 

Add for Waste when required—PI 1285, Imperial, $9.85: 
PI 1289. Empire, $8.00; Pi 1290, Princess. $6.70. 

BRASS AND RUBBER GOODS 
BATH FITTINGS, BUILT-IN— 

H7025 Special, PI 1000—Compression, Vi-in.. Valves, 2-In. 
Waste (End Wall)^ $31.75. 

FI 1001—% -in. Valves. 2V4-ln.. Waste, $40.00. 

H7025 Special, P11002—Vi-in. Valvea, 2 in. Waste (Back 
Wall), $34.50. 

Pi 1003—%-in. Valves, 2V4’in. Waste, $45.35. 

PllOlO—H in. Valves, 2-in. Waste, $37.3.5. 

PllOll — %-in. Valves, 2V4-in. Waste, $44.70. 

P11012—Vi-in. Valves, 2 in. Waste, $42.70. 

PI 1013—% -in. Valves, 2^-in. Waste, $47.85. 

Pi 1015, “Quicko”—Vi-in. Valves, 2-in. Waste, Top 
Nozzle, $42.70. 

PI 1016—%-in. Valves, 2Vi-in. Wast^ Top Nozzle, $47.85. 
Pi 1017—Vi-in. Valves, 2-in. Waste, Top Nozzle, $45.85. 
P11018—%-in. Valves, 2^-in. Waste, Top Nozzle, $50.00 
Compression— 

PI 1025—Vi-in. Valves, 1%-in. C. W. A O., $28.70. 

FI 1026—^-in. Valves. 1 Vi-in. C. W. A O.. $28.35. 

PI 1030—Vi-in. Valves, 1-%-in. C. W. A 0., $27.35. 

P11031—% in. Valves. 1 Vi-in. C. W. A O.. $32.00. 

Pi 1040—Vi-in. Valves, l^-in. Waste, $46.70. 

P11041—%-in. Valves, 2-in. Waste, $51.35. 

NC?2570—Fittings for Por. Tubs, %-in. Velvet, 2V4-in 
Waste, $64.00. 

H2466—Speakman Deshler, Vi-in. Valves for Por. Tubs. 
$36.00. 

H2460—Vi-in. Valves for Enameled Iron Tubs, $30.00. 

Exposed for Essex Baths—Compression— 

P11065—Vi-in. Valves, 2 in. Waste, $34.70. 

P11066—in. Valves, 2V4-in. Waste, $50.70. 

‘ ‘Qnicko’ *— 

PI 1090—Vi in. Valves, 2-in Waste, $46.00. 

P11091 —% -in. Valves. 2 Vi -in. Waste, $50.70. 

Exposed for Conred Tubs— 

H6978 Special, 11115—Vi-in. Valvea, 2-in. Waste, $80.85. 
Exposed for Pembroke and Woodmere Baths— 
Compression— 

H6978 S ecial. Pi 1115—Vi-in. Valves, 2-iii. Watte, $40.00 
%-in. Valves, 2V4-in. Waste, $40.00. 

Pl-l 125—Vi-in. Valves. 2-!n. Waste, $48.00. 

Bath Cock Combination Fittings—For Essex Baths— 

PI 1150—Compression Supply and Waste Fitting, 9-16-in 
O. D. Annealed Supplies, $7.70. 

P11155—“(Juicko” Supply and Waste Fitting, 9-16-ia 
O. D. Annealed Supplies, $8.70. 

PI 1160—Compression Supply and Waste Fitting, 9-16-in 
O. D. Annealed Supplies, $18.60. 

PI 1165—“Quicko” Supply and Waste Fitting, 9-16-in 
O. D. Annealed Supplies, $20.00. 

BATH WASTES—PI 1175—Imperial 2-in. Waste, $18.40. 
P11176—Imperial 2V4-in. Waste, $16.70. 

PI 1179—Imperial 2-in. Waste, $18.00. 

Bath C. W A O.— 

P11185—1%-in. N. P. C. W. A O. for Essex Bath, $2.75. 
Pi 1188—1-%-in. N. P. C. W. A O. for Conred Bath, $5.50 
lV4-in. N. P. C. W. A O, for Conred Bath. $6.00. 

P11189—1%-in, Rough C. W. A O. for (jonred Bath, $5.00 
lV4-in. Rough C. W. A O. for Conred Bath. $6.00. 

PI 1190—lV4-in. Rough C. W. A O. for Pembroke Bath, 
$ 6 . 00 . 
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PLUMBIKa GOODS—BETAn. SELLING PBIOES—Oontinnea 


Brua and Rubber Gk>oda--Oontlnned. 

COMBINATION LAVATORY FITTINGS— 

PI 1260—Verona, Oompreasion, Enamel LaTatory.18.85 

PI 1263—Verona, Compression, Vitreous Lavatory.16.75 

LAVATORY WASTES— 

P11285—Imperial, China Knob. 7.00 

Pi 1288—Imperial, China Knob. 7.00 

P11289—Empire, China Knob.5.75 

PI 1290—Prinoess, China Knob.8.70 

PI 1291—Prlncesa, China Knob. 8.70 

PI 1298—Prineeas, China Lever.0.70 

Pi 1294—Prineese, China Lever.8.70 

Pi 1295—Princess, China Lever. 8.00 

Pi 1296—Princess. “B” China Handle . 8.00 

P11297—Princess, 4 Ball Handle.8.00 

SHAMPOO FIXTURES — 

P11858—Quicko Double Basin Cock . 8.75 

PI 1859—Pedestal China Soap Dish with Drain.8.20 

Pi 1360—Compression, as described.20.00 

PI 1368—Quicko. as described.20.00 

MIXOMETER FIXTURE—H2285—Built-in Mixometer, 858.85. 
LAVATORY SUPPLY PIPES — Strictly I. P. Sise — Pipes to 
W«U—.*»horl Pattern. 6 in z 7-in. 

P11871—With W. H. Stop. % in., $4.75; H-in., $5.60. 

PI 1872—With O. I. Stop, %-in., $5.16; V4 in.. $6.10. 

PI 1878—With L. K. Stop, ^ in., $4.75; ^-In.. $5.80. 

LAVATORY PLUGS AND CHAIN STAYS— 

P11895—P. O. Plug for Porcelain Eiameled Lavatory.. .60 

P11896—P. O. Plug for Vitreous Lavatory.75 

PI 1397—Chain Stay for Vitreous Lavatory.40 

COMBINATION STNfe AND SUPPLY FAITCET8—P11425— 
Quicko, Swing Spout, No. 100, Classie or Faultless, $9.85. 
NICKEL PLATED SINK AND LAVATORY TRAPS— 

Tubing Pattern, less Cleanout— 

P11450—l^-in. Plain “P," $1.80; iH-in., $1.80. 

P11451—IH in. Vented *'P,*' $8.00; 1 H in.. $8.15. 

PI 14.56—1$-in. Bag. $4.70; IH-in., 84.60. 

P11462—1% in. Plain •‘S,’* $2.70; IH in., $2.70. 

P11468—m-in. Vented **8,** $8.80; 1%-ia., $4.00. 

With Cleanout— 

PI 1450—1%-in. Plain “P** $2.80; IH-ln., $2.70. 

Cast Brass Traps with Cleanout— 

PI 1450—1 %-in. Plain **P’* $2.75; l^ -in., $2.70. 
P11451—l^-in. Vented “P.” $8.75; 1 H in.. $8.95. 
P11456—m in. Bag. $3.75: iH-in., $8.70. 

P11458—1%-in. “P” (N. Y. Reg.), $2.70; IH-in., $8.10. 
P11462—IH-ln.. Plain ^*S.” $3.20; IH in.. $8.40. 

P11463—m in. Vented “S.” $4.15; $4.85. 

COMPRESSION BIBBS—HlOO—Hio. Rough Plain SSS, 
$1.00; Finished, $1.05; Nickel Plated, $1.25. %-i&. Bongh, 

$1.25; Finished, $1.85; Nickel Plated, $1.55. 

H102—H-in. Rough Hose SSS, $1.10; Finished, $1.25; 
Nickel Plated. $1.40. % in. Rough Hose, $1.40; Finished, 

$1.50; Nickel Plated, $1.70. 

HI 10-H in Rough Plain SOT, $0.90: Finished, $1.00; 
Nickel Plated. 81.15. \-in. Rough Plain SOT, $1.15; Fin¬ 

ished, $1.25; Nickel plated, $1.40. 

HI 12—H-in. Rough Hose SOT. $1.00; Finished, $1.15; 
Nickel Plated, $1.30. $-in. Rough Hose, $1.30; Finished, 

$1.40; Nickel Plated, $1.55. 

H135—W in. N. P. Plain Adj. Flange. $2.05; %-in., $2.50. 
H137—V4 in. N. P. Hose Adj. Flange. $2.20; K, $2.60. 
H140—H-in. N. P. Plain Set Screw Flange, $1.85; 
$2.25. 

H142—H in. N. P. Hose. $2.05; -in.. $2.40. 

H36.5—H-in. N. P. Como. Stub W. T. Bibbs Plain, $1,50. 
H367—H in. N. P. Comp. Stub W. T. Bibbs Hose, $1.80. 
QUICK COMPRESSION BIBBS—H410—^ in. Nickel Plated, 
Plain SOT, Metal Handle. $1.60; %-in., $1.90. 

H412—H-in. Nickel Plated, Hose SOT, Metal Handle, 
$1.70; %-in., $2.05. 

H413—$-in. Nickel Plated, Plain SOT, China Handle, 
$1.90; % \n., $2.20. 

H414—$-in. Nickel Plated, Hose SOT, China Handle, 
$2.05; % in., $2.85. 

H435—H in. Nickel Plated, Adj. Flange, $2.15; %^-in., 
$2.60. 

H437—^-in. Nickel Plated. Adj. Flange. Hose, $2.80; 

$2.80. 

H438—V4‘in. Nickel Plated. Plain. $2.50; %-in.. $8.00. 
H439—V4-in. Nickel Plated. Hose, $2.65; % in.. $3.10. 
H440—H-in. Nickel Plated, Plain SS Flange, Metal Han¬ 
dle. $2.00; %-in., $2.85. 

11442—V4-in. Nickel Plated, Hose, SS Flange, Metal Han¬ 
dle. $2.15; ^ in., $2.50. 

H443—V4-in. Nickel Plated, Plain, SS Flange, China 

Handle. $2.30; %-in.. $2.60. 

H444—Vb-in. Nickel Plated, Hose, SS Flange. China 

Handle. $2.50; %-in., $2.85. 

SELF CLOSING BIBBS—H478—H-in. Finished, Plain SOT. 
$2.80; Nickel Plated. $3.00. 

FULLER BIBBS—H510—H-in. Nickel Plated, Plain SOT. 
$1.75; %-in.. $2.05. 

H512—H in. Nickel Plated. Hose, SOT, $2.50; %-in., 

$2 25. 

H540—H-in. Nickel Plated, Plain SS Flange, $2.20; 

%-in.. $2.50. 

H542—H-in, 

\ -in., $2.60. 

GROUND KEY BIBBS—H575—V4-in. Finished. Plain SSS, 
$1.45; %-in., $2.00. 

H577—4-in. Finished. Hose SSS, $1.65; \-in.. $2.20. 

H587—H-in. Finished, Hose SOT. $1.75; %-in., $2.85. 


Nickel Plated. Hose SS Flange, $2.85; 


COMPRESSION STOPS—H600 and H608—H-in. Rough I. P. 
Both Ends T. H„ $0.90; %-in.. $1.15. H-in. Miek^ Plated 
Both Ends T. H.. $1.15; %-iiL, $1.75. 

H605 and H608—Vk-in. N. P. I. P. Both Ends W. H., 
$1.45; H-in., $1.75. 

11615 and H618—O. D. T. H. or W. H. N. F.. 
$1.15. )kz9-16 0. D., $1.15. Hzll-16 0. D., $1.85. 

H620 and H623 —$ in 1. P. Both Ends Finished, Loose 
Key. $1.80; H -in. I. P. Both Ends N. P., Loose Key. $1.45; 
!4 in. I. P. Nickel Plated, Loose Key. $2.25. 

SELF CLOSING STOPS—H640 and H641—V8-in. L P. both 
ends N. P., $8.40. 

COMPRESSION SILL COCKB—H850 to He54—H-ia. Aagla 
Pattern, $1.20; %-in.. $1.20. 

BOILER DRAIN COCKS— H655 and He58—H-in., 90e; %• 
in. Rough N. P. Male, $1.00; ^ -in.. $1.00. 

H656 and H659—H-in. Rough N. P. Female, $1.00; %-ia., 

$ 1 . 00 . 

H700—Vk’in. TH or LH Stops. Solid Hoad, $1.45; %-ln. 
$2.05. 

H708—V4-in. TH or LH Stop and Waste, $1.50; %-ln.. 

$ 2 . 10 . 

GROUND KEY STOPS AND STOP AND WASTES—H780 end 
H781—H-in. TH or LH Stops. Looao Handle, $1.05: % in^ 
$1.50. 

H738 and H784—H-in. TH or LH Stop and Wastes, Laeae 

Handle, $1.05; %-in., $1.50. 

COMPRESSION BASIN COCKS—H852—No. 1% Midget Be- 
sin Cocks, Pair, $8.15. 

H855—No. 2 Medio Basin Cocks, Pair, $4.20. 

H856—No. 2A Medio Basin Cocke, Pair, $6.25. 

No H870—No. 5 Dunln Basin Cocks, Pair. $5.85. 
H871—No. 5A Dunlo Basin Cocks, Pslr, $5.95. 

QUICKO BASIN COCKS—H901—No. 1%. $5.45. 

H9(*3—Nu 2 Uiiirku BHHin Corks, $4 (Ml 
H903—No. 8 Quicko Basin Cbcks, $8.90. 

H008—No. 5 Quicko Basin Cocks, $5.85. 

*‘Aliwtte** Quirk Comp. Basin Gocka. $10.95. 

FULLER BASIN COCKS—H925—No. 0 Fuller Baain Coeka. 
$5.25. 

H926—No. 0 Puller Basin Cocke with Union, $8.90. 

SELF CLOSING BASIN COOKS—H950—*'Standard** BaS 
Bearing, Cross Handle, pair. $8.10. 

H951—“Standard** Ball Bearing, China Laval, pair. 

$9.45. 

H970—“Standard** Boston, psii% $6.60. 

Junior Sise Ball Bearing 4 Ann Indexed Self Closing, pair. 
$7.50. 

DOUBLE BASIN COCKS—H980—Quicko Double Basin Ooekn 
each, $10.50. (For China Soap Cup see U11359.) 

Glauber “Winton,** Nu-Rapid—Double Basin Ooek with 
Gooseneck and China Index Lever Handles, 12-in. C to C ef 
Cock Holes. $16.50. 


PANTRY COCKS— 

HIOOO—No. 1 Compression, pair . 5.80 

HIOIO—No. 1 Quicko, pair. 8.61 

H1015—Quicko, Double, each.12.00 

HI030—No. 1 ^ller, pair. 6.80 

SLOP SINK COCKS— 

H1070—Compression.15.75 

H1075—Fuller.15.75 

DOl Hi K HATH COOKS— 

H1100—No. 8 Compression . 4.1S 

HI 105—No. 8A Compression. 4.50 

HI 142—No. 1% Quicko. 5 J5 

HI 15"—Nr 2 ^L Quicko. 4.90 

HI 1152—No. 2H Quicko. 4 90 

HI 160—No. 10 Quicko.10.15 

HI 170—No. 5HL Puller. 4.90 

HI 172—No. 5H Fuller.-. 5 J5 

H1175—No. 4%L Fuller . 4.11 

HI 177—No. 4H Fuller . 4^ 


CHICAGO FAUCET COMPANY*S BRASS GOODS— 

A100—“Classic’* N. P. Return Swing Spout Mixiag 
Faucet with Index Lever Handles, $10.20 each. Extra 
Washers fnt san ^ $2.00 per hundred. 

A500—N. P. Quatum Plain Bibba SOT, Detachable Ta¬ 
pered Shank, %-ln., $2.90. 

A900—N. P. Quatum Plain Bibba with Detachable Shank. 
Adjust able Screw Flange, % -in.. $3.10. 

A1600—N. P. Quatum Single Pantry Ooek with China 
Lever Handle, $5.90. 

A1700 N. P. Quatum Double Pantry Ooek with China 
Indexed Lever Handle, $17.40. 

A1900—N. P. Quatum Baain Ooek with Top Chinn Indexed 

Lever Handle, $3.80. 

A2000—N. P. Quatum Basin Ooek with Side China la 
dexed Lover Handle. $9.00. 

A2100—N. P. Qusturn Double Baain Ooek with China la 
dexed I.ever Handle, $14.70. 

A4500—No. 102 Amason Baain Coeka, N. P. with Chins 
Index Top, $5.50. 

Phosphor Bronze Removable Sleeve Seats for all **^8 
turn'* Bibba. Baain Cocks. Bstb Cocks, Pantry Oocka, Ball 
Cocks, etc., Hot or Cold, 35c each. 

N. P. BRASS ANNEAl.KD TUBING—H-in. O. D. N. P. Bram 
Annealed Tubing, $18.00 per hundred ft. 

O. D. N. E. Brazed Brass Tubing—Per 100 ft.—% la, 
$37 50; ^-in.. $41.25; %-in., $48.75; l-in., $39.00; 1% is., 
«42.75; 1%-in.. $48.00; 1%-in., $52.50; 1 % in.. $56.15. 

2 in.. 75.00. 


Digitized by i^ooQle 



































December, 1922 HARDWARE WORLD—PLUMBING AND HEATING 


155 


PLUMBINQ GOODS—BETAIL SELUNG PBICBS—Continued 


Brasi and Bnbbar Ctooda—Oonttnnad. 

SEAMLESS BRASS PIPE—1. P. Sue, per lb.— 

57c; %-in., 53c; 50c; %'m., 47c; 1-in., 47c; 

l>4-in., 47c; 47e; 2-in., 47e; 2H-in., 47e; S in.. 

47c. 

Add 70 per cent for Nickel Pleting Pipe. Add 10 cents 
for cut lengths. Add 75 per cent for Copper Pipe. 

ICISCELLANEOUS BRASS TRIMMINGS— 

iHin- Lsundry Trey Plugs, 1 V4 O. D. Tell Piece, dot.,. 12.00 
1 H-in. Laundry Tray Plugs, 114 I. P. Tail Piece, dos...19.90 
Fin. Brass Wash Tray Plugs, 114 Met. Stopper, dos... 5.50 

N. P. Chain .^iHys. No 1. doz.4 50 

N. P. Chain Stays, Nos. 1, 2, 8, dozen. 4.50 

China Ctiuio dtays, doz.. 9.t>0 

N. P. Chain .Stay anil Cock Hole Cover. 6.75 

N. P. Basin Cock Hole Cover, doz. 8.40 

N. P. Busid Chain wf. Snaps, No. 00, do .. 1.50 

N. P. Bshio Chain wf. Snaps, No. 0, doz. 1.70 

N. P. Bath Chain wf. Snaps, No. 00, doz. 2.00 

N. P. Bath Chain wf. Snaps. No. 0. 2.40 

N. P. Basin (Miain 12 Yd. Box, No. 00, L. 2.10 

N. P. Basin Chain 12 Yd Box, No. 0, be. 2.50 

N. P. Basin Chain 12 Yd. Box, No. 1. ba. 3.10 

N. P, Basis Cham. No. 00. per 100 feet.. 6.50 

N. P. Busin Chum. No. 0, per 100 feet. 6.80 

N. P. Basin Chain, No. 1. per IdO feel.,. 8.50 

N. P. Basin Cham, 500-fool reels, No. OCL.... 5.30 

N. P. Busin Cham. 500 foot reels. No. 0,..... 6.40 

N. P. Basm Chain, oOO foot reels. No. 1. 8 30 

Beaded Basin Chains, per dozen . 8.50 

Beaded Bath ('hains. per dozen . 8.90 

N. P. Cliam Snaps, large, per dozen.26 

N. P Cham Snaps, small, per dozen.24 

N. P ('hnin nr ‘8” Fiooks, per dozen.48 

^-inch Threaded Brass Rod, per foot.40 

^-inch Rough N. P. Brass Nuts, threaded through, 100. 3.00 
H*in<^h N. P. Brass Cap Nuts, per 100. 3.00 

FAIRFACTS BCTl.T FN BATH ROOM ACCESSORIES— 

P 1—Built-in Paper Holder, 6x6. 9.75 

P115 and F125—Built in Soap Holder, 6x6...4.90 

P140—Built in Grab Rail, 6x0. 9.80 

F150—Built-in Comb, Rail and Soap, 6x6. 9.80 

F160—Built-in Tumbler Holder, 6x6. 5.00 

F170—Built-in Sponge Holder, 6x6. 7.90 

BRASSCRAFTERS ALL WHITE ACCESSORIES — 

14080—Slab Soap Dish. 3.00 

14039—Wall Soap Dish . 3.20 

14070—Wall Soap Dish . 3.75 

14049—Wall Soap Dish . 4.75 

14073—Wall S ap Dish . 3.20 

14044—Tub Rim Soap Dish. 2.90 

14080—Tub Rim Soap Dish..'. 3.00 

12300—O-inoh Three-Arm Swinging Bar . 5.00 

12103—14-inch Three-Arm Swinging Bar. 6.00 

12518—%xl8-inch Towel Bar. 3.75 

12524—24-inch Towel Bar. 4.00 

12.530—30 inch Towel Bar. 6.00 

11818—J^ixlS-ineh Towel Bar. 4.50 

11824—24-inch Towel Bar. 4.80 

11830—30-inch Towel Bar . .. 5.50 

11012—1x12 inch Towel Bar. 6.35 

11618 —18-ineh Towel Bar. 6.80 

11024—24 inch Towel Bar. 7.35 

11030—30-inch Towel Bar. 8.00 

11912—l^xl2-inch Towel Bar.13.35 

142 11—Wall Pattern Soap and Sponge Holder.11.80 

14502—Wall Towel Basket.22.00 

1512 1—Tumbler and Toothbrush Holder. 5 50 

15118 —Tumbler and Toothbrush Holder. 5.35 

15107—Tumbler Holder.. 3.75 

1523.5— Corabinati'^n T. T. B. and Snap.13.00 

15222—Combination T. T. B. and Soap. 8.90 

15150—Tooth Brush Holder . 1-55 

15103—Tooth Brush Holder .. 1.75 

15170—Tumbler Holder ... 3.75 

15195—Tumliler and Toothbrush Holder. 5.35 

15192—Tumbler and Toothbrush Holder. 5.50 

1.5298—Tumbler and T. B. and Soap.13.00 

15291—Tumbler and T. B. and Soap. 9 00 

15297—Tumb’er and T. B. and Snap. 7.20 

1.5293—Tumbler and T. B, and Soap.13.OQ 

14811—Comb Tray . 6.35 

14800 —Comb Tray . 7.70 

157.52—0x2i Shelf . 11.60 

15706—5x20 Shelf . 8 55 

1.5710—5x18 Shelf . 8.10 

15712—5x24 Shelf . 9 10 

15714—.5x30 Shelf .10.30 

15301—5x20 Rail .. 4 95 

15202—5x2 4 Rail . 5..55 

1530 4—5x30 Rail . 6.35 

15307—6x24 Rail . 6.00 

1543.5— Paper Holders (R'^ll) . 6.70 

15420—Paper Holders (Roll) . 3 20 

15451—Paper Holders (Sheets) . 5.10 

4.5510—Hooks.60 

1.5528—Hooks. 1.15 

15513—Hooks. 1-40 

15534—Hooks. 1-^6 

1.5.53.3—Honks. .. 2 95 

. 1.5.521—Hooks. 1-20 

15529—Hpoks . . , . . . . 1-35 


15501—Hooki. 1.90 

14510—Stool.18.35 

CHURCH BATH ROOM TRIMMINGS— 

No. 2 White Pyralin Routh Bath Stool, Bab’r Bumi^ert. 19.16 

No. 7 White Pyralin Square Bath Stool, Cork Top.92.90 

No. 1 French Beveled Plate Glaaa Oval Mirror with 

White Pyralin Frame, 16x4.32.OQ 

No. 2, same, 20x28 .40.00 

No. 1, same, Oblong with Square Corners.29.35 

No. 2, same, 20x28 .38.70 

No. 3, same, 20-inch Round.13.35 

No. 4, same, 24-inch .44.00 

BRASSCRAFTERS NICKEL PLATED ACCESSORIES— 

1012—lxl2-iDch N. P. Towel Bar. 4.10 

4600—20-inch Roller Towel Bar with Lock. 6.90 

2112— 14-iDch 2 arm Crystal Swing Rack. 8.10 

2113— 14 inch 3-arm Crystal Swing Rack. 4,10 

2818—%xl8-inch Crystal Bar. 1.95 

2824—24-inch Crystal Bar .... 2.90 

2918—lxl8-inch Crystal Bar. 8.40 

2924—24 inch Crystal Bar. 8.80 

2930—30-inch Crystal Bar. 4.55 

2936—36-inch Crystal Bar. 6.00 

2018—%xl8 inch Opal Bar. 1.95 

2024—24 inch Opal Bar... 2.20 

2718—IxlS-inch Opal Bar. 8.54 

2724—24'inch Opal Bar. 3.95 

2730—30-ineh Opal Bar. 4.60 

2736—36 inch Opal Bar. 6.15 

5610—oxlS-inch Crystal Shelf. 4.50 

5012—5x24 inch Crystal Shelf.J 4.90 

5006—5x20-inch Crystal Shelf. 4.60 

5301—5x20 inch N. P. Shelf Rail.8.15 

5101—Crystal Tooth Brush Holder. . ..90 

5150—Opal Tooth Brush Holder.95 

5108—N. P. Tooth Brush Holder.55 

5146—Comb, Tumbler and T. B. Holder. 1.55 

5191 and 5117—Tumbler Holder. 1.95 

6170—Tumbler Holder. 1.10 

5196 and 5141—Tumbler and Toothbrush Holder...... 8.00 

5222—Tumbler, T. B. and Soap Holder. 5.95 

5291—Tumbler, T. B, and Soap Holder. 5.95 

5293—Tumbler, T. B. and Soap Holder.... 8.16 

5298—Tumbler, T. B, and Soap Holder. 8.40 

DRAIN COCKS—El739—T. H. Compression for Range Boiler 
Hose or Plain Rough, N. P.. V4*inch $1.00; fl.lO. 

URINAL COCKS—El765—Self Closing N. P.. H^nch. $8.10. 

BALL COCKS—El771—Silent V^ inch O. D. withoot Integral 
Stop, less Ball and Stem. $3.10. 

BASIN COCKS— 

El876—N. P. Comp. 4-arm China Index Brau Handle 

with Nut for O. D. Tubing. 1.9i 

El887—N. P. Comp. 4-arm, All China Index Handle 

with Nut for O. D. Tubing.9.90 

E1902—Rapidac N. P. China Index Side Lever Handle 

with Nut for O. D. Tubing.9.70 

£1905—Rapidac N. P. China Index Top Lever Handle 

with Nut for O. D. Tubing.9.90 

E1912—Rapidac N. P. 4-arm, All Chins Index Handle ' 

with Nut for O. D. Tubing.9.95 

E1915—Rapidac N. P. Double China Index Side Lever 
Handle with Special Br. Y. with Nut for 0. D. Tub. . . .10.40 
El926—Rapidac N. P. China Index Side Lever Handle 

(large pattern), Nut for O. D. Tubing. 5.80 

El985—Self Closing N. P. 4-arm Brest Handle China 

Index Nuts with Nut for O. D. Tubing. 8.60 

El995—Self Closing N. P. China Index Lever Handle, 

Plain Brass Nut with Nut for O. D. Tubing. 4.90 

CLOSETS AND TBIMMIMOS 

CLOSET SEATS— 

. L3500—White Seat, less Cover.11.85 

L3600—Birch Mahogany, less Cover . 4.00 

L3700—Oak, less Cover . 4.00 

L3501—White Seat and Cover ...19.00 

L3601—Birch Mahogany and Cover. 4.85 

L3701—Oak and Cover.4.85 

B. O. T. Church. B326. 47 1A, L3503—All White Seat 

and Cover, White Hinge.....20,00 

L3515—White Crescent Seat .11.85 

L301.5—Birch Mahogany Seat. 8.00 

L3015V4—Birch Mahogany, Cantonment Type.4.85 

L3715—Oak Seat, Mahogany, Cantonment.. 4.85 

L3715—Oak Seat, Cantonment Type...4.35 

L3516—White Crescent Seat and Cover. 

L3016—Birch Mahogany Crescent Seat and Cover. . . 8,70 

L3716—Oak Crescent Seat and Cover . 9.i& 

L3520—White Horseshoe Seat....12.50 

L3020—Birch Mahogany Horseshoe Seat. 8.30 

L3720—Oak Horseshoe Seat ... 8.80 

L3r>21—White Horseshoe Seat and Cover...16.70_ 

L8621—Birch Mahogany Horseshoe Seat and Cover,. , 8.70' 

Oak Mahoeany Seat and Cover. 8.7$ 

L3535—White Extended Seat Closet Front.17.85 

L303.5—Birch Mahogany Extended Seat Cloeet Front..18.85 

L3735—Oak Extended Seat Closet Front . . ...18.36 

L3536—White Extended Closet Front with Cover.22.70 

L3630—Birch Mahogany Ext. Closet Front with Cover. 16.70 
L3730—Oak Extended Closet Front with Cover. ..... 16.70 

L3565—White Extended Open Front and Back.16.70 

L3765—Oak Extended Open Front and Back.16.90 

L8506—White, Ditto, with Cover...26.TO 

L8766—Oak. Ditto . ....... . .f.90.0# 
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DBAIK8 

DRAINS, CESSPOOLS. ETC.— 

Extra Heavy Stable Cesspool—12x12x10, |7.85 each; 16xl6x 
10, 110.65. 

C. I. Plain Top Cesspool—6x6x2, $1.10 each; 9x9x8, $2.20; 
12x12x4, $4.40; 13x13x4, $5.00. 

C. 1. Extra Heavy, Hinged Top—6x6x12, $1.20 each; 9x9x3, 
$2.50; 12x12x4, $4.75; 13x13x4. $5.65. 

Galvanized Refrigerator Drains, l^*in. I. P., $1.40 each. 

Blake, Iron wf. B. W. Valve — G102, 2-inch, $10.15 each; 

G103. 8-inch, $16.15; OlOa, 4-inch, $24.75. 

JOSAM DRAINS— 

I. P. Govt. Pattern — 203A, 5x2-inch, $14.40 each; 207A, 
6x3-inch $19.25* 2003A, 6x2-inch, $18.00. 

800—4-inch N. P. Strainer, 2-inch I. P., $7.25 each. 

Roof Drains—400, 4-inch, $14.40; 401, 5-inch, $16.80; 402, 
6-inch, $19.20. 

Wood Roof Drains — 400A, 4-inch, $16.80 each; 401A, 
O-inch, $19.25; 402A, 6-inch. $21.75. 

Floor Drains, 4-inch I. P. — 500A, lO-inch, $12.00; 600, 

8 inch, $7.25. 

M. & J. SAFETY DRAIN WITH B. W. VALVE — 

2-inch Flat Iron Top, $19.80 each; 4-inch Flat Iron Top, 
$28.95; 4-inch Raised Iron Top, $37.95. 

SHOWER STRAINERS — 

3%-inch N. P. Top by IVfe-inch I. P. Female Outlet, P2998, 
$2.40 each; 4-inch ditto by 2-inch ditto, $2.70. 

5-inch N. P. Top by 2-inch I. P. Outlet Combination Drain 
and Trap, P2986, $10.35. 

PENBERTHY AUTO CELLAR DRAINERS — 

No. 1, $28.15 each; 2, $45.00; 3, $62.00. No. 1, Non-Auto¬ 
matic, $21.90. 

Washing Machine Drainers, $4.00 each. Hose and Adapters. 

80 c. 

FIRE AND HOSE GOODS 

FIRE HOSE, RACKS, EXTINGUISHERS, ETC.— 

No 901—Antex Electric Light Extension Reel with 


25 feet of Flexible Waterproof Cord.16.00 

No. BllOl—2H-gal, Badger’s Chemical Extinguisher. .20.00 

No. B1107- Extra Hose with Nozzle. 1.50 

No. B1108—Hanger.25 

No. B1106—8 oz. Acid Bottles.25 

No. B1114—Universal Soda and Acid Recharge.75 

No. 0—Fire Gun Extinguisher, 1 qt.10.00 

No. 1—Fire Gun Extinguisher, 1^ qt.12.00 

No. 2—Fire Gun Extinguisher, 1 V4 qt.14.00 

Universal Liquid for Recharging Fire Gun, per quart.. 1.76 
No. Bills—2H*gftl Foamite Firepan Extinguisner.. .80.00 

No. B1118—Pump Tank Extinguisher, 5-ral.15.00 

No. Ml201—l-pint Safety Gasoline Cans. 8.00 

No. Ml204—1-quart Safety Gasoline Cans. 8.85 

No. M 120 *—2 quart Safety Gasoline Cans. 4.65 

No. Ml205—l-gal. Safety Gasoline Cans. 5.85 

No. M1208—8-gal. Safety Gasoline Cans. 8.60 

No. Ml206—5-ga1. Safety Gasoline Cans.10.00 

No. M1207—6-gaI. Justrite Oily Waste Can. 6.65 

8-gal. Justrite Oily Waste Can. 7.85 

10-gal. Jastrite Oily Waste Can. 8.00 

No. S502—Small First Aid Kit. 7.50 


GAS WATER HEATERS 


AUXILIARY TYPE— 500, IH-inch. 80.00 

No. IMi. Lion- No. 25 Ruud, AUTOMATIC TYPE— 

Double Copper Coil. 18.70 Pressure Valve, Pittsburgh-' 

No. 2. Lion. No. 85 Ruud. No. Each 


Triple Copper Coil.. 40.00 
STORAGE TYPE— 

Pittsburg or Ruud Multi- 
Coil Storage Heaters— 


No. Each 

30 . 85.00 

50 . 95.00 

100 .295.00 

200 .355.00 

800 .420.00 

500 .650.00 

Moment Valve Thermostats— 
No. Each 

80, % -iaeh.. . 40.00 

50, $k*inch. 40.00 

100, %-inch. 65.00 

200, 1-inch. 70.00 

800, 1-ineh. 70.00 


2 (Old No. 50).105.00 

2Vk (New No. 50)... 120.00 

3 (New No. 60).165.00 

Thermostat Ty^ Pittsburgh 
No. Bach 

2H (New No. 55)... 185.00 
8 (New No. 65).195.00. 

4 .240.00 

6 .810.00 

8 .410.00 

Combination ^iler and 

Heater— 


No. 80, Royal Auto.. 78.15 


No. 40, ditto with 

Thermostat. 91.25 

Marvel, ditto, less 

Thermostat. 85.70 

No. 40, ditto. 45.00 


I.EAD GOODS 

HALF AND HALF SOLDER — 500 lb. lots, $30.75; 100 lb. 
lota, $32.00; less, $33.00. 

EXTRA WIPING SOLDER^500 lb. lots, $26.75; 100 lb. lots. 
$28.00; less, $29.35. 

Wire Solder, Smooth. $42.70. 

CALKING LEAD—2000 lb. lots. $11.70; 500 lb. lots, $12.00; 
less, $12.35. 

PIG LEAD—2000 lb. lots, $11.35; 500 lb. lots. $11.70; less, 

$ 12 . 00 . 

SHEET LEAD — Full Rolls. $15.50; Cut Pieces, full width, 
$15.80; Cut Pieces, odd sizes, $16.80. 

*4-inch Lead Tubing, $17.95. 

Bar Tin. $80.00. 

Block Tin Pipe, full reel and coils, $66.75. 

Block Tin Pipe, cut pieces, $75.50. 

LEAD BENDS — 4x5HxlO, $1.80 each; 4x5Hxl2. $2.05; 
4x5^8x15, $2.40; 4x54x18, $2.75; 4x54x20, $3.00; 

4x10x10, $2 35; 4x10x12, $2.60; 4x10x15, $2.95; 4x10x18, 
$3.30; 4x10x20, $3.50. 


LEAD PIPE—%-inch to lMt*inch, full reels and coils, $15.35; 
2, 3, 4-inch Lead Soil Pipe, full lengths, $15.35; Other 
sizes 2 4 to 5-inch, full lengths, $16.00; Cut Pieces, all sizes, 
$16.70. 

Note—Add to lead pipe when full reels are taken $2.70 
per reel. 

Wood reels when returned to American Smelters Securities 
Co., San Francisco, Cal., direct via prepaid freight will be 
credited at $2.00 each net, no freight allowance, on receipt 
of prepaid B. L. 

LEAD WASHERS—$26.20 per 100 Iba. 

LEAD WOOL—$22.70 per 100 lbs. 

TRAPS—Standard—14 Short *‘P,’* 65c each; 14 Long *‘P.” 
95c; 14 Short “P.” 90c; 14 Long “P.” $125. IV, 

Short “8.” 70c; 14 Long “S,” $1.15; 14 Short *‘S.” 
$1.10; 14 Long “S,” $1.65. 

Extra Heavy —14 Short “P,” 95c each; 14 Long "P,'* 
$1.40; 14 Short “P,” $1.25; 14 Long “P.” $1 bO; IV, 
Short “S.” $1.00; 14 Long “S,” $1.65; 14 Short “S,” 
$1.45; 14 Long “S,” $2 25. 

COMBINATION BENDS AND FERRULES — 4x5 4x12. $2.65 
each; 4x5 4x14, $2.90; 4x54x16. $3.15. 

COMBINATION FERRULES. LEAD AND IRON — 4x4, 60e 
each. 4x0. $1.05; 4x8, $1.25; 4x10, $1.50; 4x12. $1.70: 

4x14, $1.90; 4x16, $2.10. 

Lead Traps and Bends not shown shove — Barrel lots 
plus 40 per cent; Less, 50 per cent. 

Lead Drum, Traps, Comb. Lead and Iron Ferrules and 
Bends, and Soldering Nipples—Barrel lots, plus 40 per cent: 


Less. 50 per cent. 

PIPE 




IPE — 

Wrought Steel 

Wrought Iron 1 

Standard 

Random 

4 - - - - 

Blk. 

$ 5 25 

Gal. 

$ 7.65 

Blk. 

Gal. 

Thread 

.16 

4. 

5.25 

7.65 

$ 12.40 

$ 15.50 

.16 

•% . 

5.25 

7.65 

12.40 

15.50 

.16 

4. 

6.65 

8.50 

12.70 

16.00 

.16 

% . 

8.40 

10.35 

15.60 

19..50 

.16 

1. 

11.70 

14.85 

22.40 

28 25 

.1? 

14. 

15.85 

20 05 

30.30 

38.25 

.22 

14. 

18.90 

23.85 

36.60 

45.65 

.24 

2. 

25.35 

32.20 

52.30 

64.00 

.30 

24. 

41.75 

52.80 

84.00 

97.00 

.46 

3. 

54.60 

69.05 

111.25 

127.00 

.60 

34. 

70,30 

87.70 

131.80 

163.25 

.76 

4. 

83.25 

103.85 

156.00 

194.00 

1.06 

44. 

100.55 

126.00 

194.60 

226.60 


6 . 

117.15 

146.40 

226.60 

264.00 

Y.66 

6. 

7. 

152.05 

208.80 

189.60 

261.60 

296.00 

341.25 

2 10 
2.S6 

8 25 lb. 

9 . 

220.80 

308.40 

274.80 



3 00 
3 76 

10 32 lb. 
12.. 

333.60 

429.60 




4.50 

7.50 


Cutting Charge—4 Standard Threading. All prices quoted 
per 100 feet. 

Plugged and Reamed—2-in., $19.00; 9 4 in.. $61.75; S in., 
$80.50. _ 

PIPE FITTINGS 


CAST IRON —BLACK — 




% 

H % 

1 

IH 

2 

3 

4 

Bends, Y. 



32 .45 

.48 

.95 

1.15 

8.00 

4.80 

Bends, Rt. OP. 

... 

. .. 

. . .37 

.42 

.77 

1.15 

1.60 

7.80 

Bends, Rt. CP. 



30 .33 

.37 

.65 

.85 

2.35 

6.30 

Bushings. 

.06 

.06 

06 .07 

.09 

.13 

.20 

.42 

.70 

Crosses. 



26 .35 

.38 

.75 

.90 

2.40 


Elbows, 90 dg. 

.08 

.08 

10 .13 

.15 

.28 

.40 

1.05 

i.45 

Elbows, 45 dg. 

.10 

.10 

11 .16 

.19 

.34 

.48 

1.10 

1.75 

Elbows, Red. . 


.10 

11 .14 

.17 

.33 

.45 

1.05 

1.7r 

Plugs. 

.03 

.03 

03 .05 

.06 

.11 

.15 

.38 

.63 

Tees. 

.13 

.13 

14 .19 

.21 

.40 

.58 

1.35 

2.10 

MALLEABLE — 

BLACK — 










23 .48 

.62 

1.20 

1.90 



Bends, Rt. CP. 



19 .32 

.49 

.81 

1.25 



Caps. 

.03 

.05 

06 .11 

.17 

.27 

.43 

i . 15 

1.90 

Crosses. 

.10 

.17 

27 .44 

.55 

.75 

1.10 

2.90 

4.25 

Crosses, Red. . 


.23 

50 .59 

.76 

1.11 

1.55 

4.00 

5.85 

Couplings,R.H. 

. .07 

.10 

14 .22 

.23 

.48 

.81 

1.62 


Elbows, St... . 

.06 

.09 

11 .11 

.16 

.34 

.55 

1.30 

2.50 

Elbows, Red. . 

.12 

.14 

14 .22 

.22 

.48 

.70 

1.70 

3.35 

Elbows, 45 dg. 

. .06 

.09 

12 .19 

.29 

.62 

.95 

1.45 

2.45 

Elbows, 90 dg. 

. .05 

.08 

IS .21 

.21 

.46 

.78 

2.38 

4.16 

Locknuts. 

. .03 

.04 

.06 .10 

.16 

.25 

.25 

1.25 

2 . O'*" 

Reducers. 

. .10 

.06 

.09 .18 

.20 

.26 

.35 

.95 

1.60 

Tees. 

.08 

.12 

.15 .16 

.23 

.51 

.75 

2.35 

3.45 

Tees, Red. 

.27 

.30 

.30 .42 

.44 

.90 

1-25 

4.30 

6.90 

Tees, 4-Way. . 


.21 

.32 .49 

.78 

1.40 

2.30 

.... 


MALLEABLE — 

GALVANIZED — 






Bends, Rt. OP. 



30 .60 

.90 

1.30 

3.60 

8.00 


Bends. Rt. OP. 



29 .50 

.78 

1.45 

2.40 



Caps. 

.04 

.07 

10 .17 

.24 

,43 

.68 

i! 8,s 

3 ! 

Crosses. 

.15 

.27 

39 .65 

.75 

1.20 

1.70 

4.60 

6.90 

Crosses, Red. . 


.36 

52 .86 

1.16 

1.50 

2.45 

6.20 

9.75 

Couplings.R.H. 

. .09 

.15 

20 .32 

.33 

.76 

1.30 

2.54 


Elbows, 90 dg. 

. .08 

.12 

19 .30 

.32 

.70 

1.10 

2.80 

Y'ns 

Elbows. Red. . 

.18 

.20 

21 .31 

.82 

.78 

1.10 

2.85 

5 25 

Elbows, 45 dg. 

. .08 

.14 

18 .28 

.42 

.92 

1.30 

2.25 

4. on 

Elbows, St. . . . 

.08 

.12 

16 .18 

.25 

.55 

.65 

2.10 

S.'5 

Locknuts. 

. .05 

.06 

09 .14 

.23 

.30 

.40 

1.60 

4.20 

Reducers. 

. .24 

.11 

.16 .29 

.32 

.59 

1.00 

2.10 

S . 8C 

Tees. 

.12 

.18 

22 .24 

.36 

.70 

1.15 

8.25 

5 2^ 

Tees, Red. 

.17 

.19 

19 .30 

.39 

.55 

.95 

3.55 

4.45 

Tees, 4-Way. . 


.82 

49 .81 

1.08 

2.05 

3.50 
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December, 1922 HARDWARE WORLD—PLUMBING AND HEATING 


PLUMBINra GOODS—BETAIL SELItlNa PBICES—Continued 


NIPPLES—WROUGHT IRON—Per 100 —Black— 


V4 

, * % 

Vi 

% 

1 

IVi 

2 

3 

4 

Cl Sh. . . 

3.60 

4.50 

5.13 

6.84 

11.12 

15.39 

33.00 

61.00 

Long . . . 

5.40 

6.30 

7.70 

11.12 

17.10 

19.00 

50.00 

87.00 

4 in. long 

6.30 

7.20 







5 in. long 

7.20 

9.00 

9.-40 

12.82 

17.66 

22.66 



6 in. ling 

9.00 

10.80 

11.12 

15.40 

24.80 

26.00 

58.00 


NIPPLES 

— GALVANIZED - 

— Per 

100 — 




Cl. Sh. . . 

5.40 

5.40 

6.84 

9.41 

17.96 

23.09 

47.90 

97.25 

Long . . . 

9.90 

9.90 

11.25 

15.20 

28.00 

30.00 

71.00 

128.00 

4 in. long 

10.80 

11.70 







5 in. long 

13.50 

14.40 

15.39 

20.52 

2 * 6.56 

3*5.55 



6 in. long 

15.30 

16.20 

17.96 

23.94 

31.50 

41.75 

111.15 



PIPE OUT TO ORDER 

On Pipe cut to specified lengths, where the lo?'' oecesioned 
bj cutting up stocK lengths is assumed, a higher price is 
charged than for pipe in random lengths. This advance covera 
the pipe only, and there is an extra charge for cutting and 
threading as follows: 

(1> Pipe cut to special lengths and threaded both ends, two 
threads are charged for each piece of pipe furnished, and no 
charge made for the cut. 

(2) Where one end of the pipe is left blank, the charge is 
for one thread and one cut on each piece, the price of the cut 
being one-half of the threading list. 

(3) Where both ends are left blank, a charge is made for 
all cuts and for the one thread necessary to make the remain- 
ing scrap salable. This applies to whatever the number of cut 
pieces mav be. 

(4) When pipe is made up to sketch, all couplings nsed 
are charged for and all pipe is charged at cut length prices. 

(5) When pipe of any size is furnished iu exact lengths 
longer than one random length by coupling on a short piece, 
the cut price is charged for the entire length. All couplings 
furnished are charged for, but only two threads. This applies 
to whatever number of random lengths may be included in the 
run. 

( 6 ) A customer can make his own measurements, and to 
call for the exact lengths necessary to make up the run 
required, which will be charged at the cut price with two 
threads with additional charge for any extra couplinra fur 
nished. 

(7) In the case of an order for specified amount of pipe, 
WHERE EXACT MEASUREMENTS ARE NOT ABSOUUTEl.Y 
NECESSARY, the cut length price may be charged for the last 
piece furnished necessary to equal the amount called for after 
the random measurements have been ascertained. 

( 8 ) When pipe is furnished in random lengths by customer 
(he assuming the loss on the scrap), to be cut to order, the 
actual work done is charged for; that is, all cuts and all 
threads actually made. In such cases the scrap belonging to 
the customer, and no credit allowed for same. 

(9) In charging cut nipe. no allowance is made for eoup- 
lings or for threads already on the pipe. 

(10) Where pipe in sires to 2 leet inclusire is cut on 
roller cutter in pieces of 12 inches or less sad not reamed or 
threaded, one cut is charged for each piece at one-quarter of 
the Threading list. 

PLUMBERS* TOOLS 

STOCKS AND DIES—Walworth Standard Stocka and Dies 
(Solid Die Type)—No. 0 , complete, ^■inch to %-ineh, 
$10.40 each; No. 1 , \4 inch to 1 -inch, $13.65; No. 
inch to 1 >4 inch. $12.35; No. 1%, $12.35; No. 2, l^-inch 
to 2 inch, $18.85; No. 3. 2V4-inch to 3-inch, $45.50. 

Extra Dies and Bushings—List plus 50 per cent. 

Miller s Reversible Ratchet Stocks and Die-—*‘B** eom- 
plete, ^-inch to 1 -inch, $ 21.20 each; “C.” l-inch to 1V4* 
inch, $24.05; “D,” 1 >4 inch to 2-inch, $28.10. 

Extra Dies, Bushings and Die Frames, List plus 80 per 
cent. All other Parts, List plus 40 per cent. 

Armstrong Stocks and Dies—No. 1, to ^-inch, $10.80 
each; No. 2 . >4 to l-inch. $14.40; No. 2^, % to 1 %-inch, 
$16.80; No. 3, 1 to 2 -inch. $21.60. 

Extra Dies—List plus 30 per cent. All other Repairs 
list plus 30 per cent. ^ 

Toledo Stocks and Dies—No. 00 complete, % to %-ineli. 
$26.60 each; % to %-inch, $22.40; H to %-inch, $14.00. 

Dies with Heads—V4# or -inch, $4.20; % or ^-inch, 

$4.90. 

Extra Dies (4 segments), sll sizes, $2.80 each. 

Ratchet only, $4.20. 

No. 0 complete, % to %-inch, $22.40. R. H. Dies, com¬ 
plete, 8 sets, $9.00. L. H. Dies complete, 5 sets, $15.00. 

No. 1 complete, 1 to 2 -inch, $26.40. 

1 A Ratchet complete, 1 to 2 inch, $33.00. Dies complete 
(8 sets), 1^, IH. $6.75. Same, Single Set, 4 pieces, $2.25. 
l-inch Dies for No. 1 or 1-A, $3.25. 

No. 2 complete, 2V4 to 4-inch, $110.00. Dies, complete, 4 
sets, $35.20. Dies, single sets. 5 pieces, $8.50. 

No. 8 complete, 4% to 8 -inch, $330.00. Dies, complete, 
5 sets, $ 66 . 00 ; Dies, single sets, 5 pieces, $13.20. 

No. 4 complete, 9, 10 and 12 -inch, $550.00. Dies complete 
8 sets, $66.00. Dies, single set, 5 pieces, $22.00. 

N . 10 complete, 1 to 2 -ineh, $86.40. R. H. Dies eomplete, 
4 pieces, $5.52. L. H. same, $5.52. 

No. 10-A Ratchet, eomplete, 1 to 2-inch, $44.20. 

No. 25, eomplete, IH to 6 -inch, $253.04. Dies, templets. 
4 pieces, $8.80. All other repairs, list plus 80 per cent. 

Toledo Power Driee, D. 0. or A. 0. Motor, $660.00 each. 

Beaver Stocks and Dies—No. 8 Ratchet, complete, % to 
1 -ineh, $80.60 each. Extra Die Heads and Chasers, %-ineh, 
85.10: H or %-ineh, $5.06; l-inch, $6.80. Extra Chasers, 
mnj sise (4). $2.76. 


No. 6 Beaverette, complete, M to %-ineh, $24.0$. Extra 
Dies, per set, $4.50. 

No. 23 Stock and Die, complete, 1-ineh to 2-inch, $26.40. 
Extra Die Heads, % or %-inch. $6.06. 

No. 25, complete, 1 to 2-ineh, $36.00. Extra Dies, per 
set, $4.66. 

No. 26, Ratchet, eomplete, 1 to 2-inch, $42.00. 

No. 41. complete, 2Vk to 4-inch, $110.00. Extra Dies, 
per set, $12.00. 

No. 61, complete, 2V$ to 6-ineh, $264.00. Extra Dies» 
per set, $26.60. 

Other repair parts for No. 6—List plus 50 per cent. 

Other repair parts for 23, 25, 26, 41 and 61 —List pin# 
83 1-3 per cent. 

WHE.N'OHES—Warnock Brass Pipe Wrenches—12-ineh, Vi to 

2- inch, $4.50 each; 18-inch, 1 to 5-inch, $9.00. Extrs 
Straps — 12-inch, $1.00; 18-inch, $2.00. Basin Wrench, 
$4.50; Spud Wrench for Radiator Nipples, $3.00. 

Vulcan Bijaw Pipe Wrenches—No. 30 or 10, Vi to Vit'inch, 
$3.40 each; No. 31 or 11, Vs to IVi-inch, $4.70; No. 32 or 
12, Vi to 2 Vi-inch, $6.70; No. 33 or 13, % to 4-inch, $9.40; 
No. 33 Vi or 13, 1 to 6-inch, $12.00; No. 34 or 14, 1 Vi to 
8-inch, $14.80; No. 35 or 15, 2 to 12-inch, $24.00. Extra 
Parts, List plus 70 per cent. 

Agrippa (Thain Wrenches—No. 21, Vi to 1 Vi-inch, $4.70 
each; No. 22, V4 to 2 Vi-inch, $6.70; No. 23, % to 4-inch, 
$9.40; No. 23Vi, 1 to 6-inch, $12.00; No. 24, 1 Vi to 8- 
inch, $14.80; No. 25, 2 to 12-inch, $24.00. Extra Parts. 
List plus 100 per cent. 

Walworth Bostong Wrenches— No. 0, 1 to 4-inch, $18.0$ 
each; No. 1, 2 to 6-inch, $32.00; No. 2, 2‘^i to lO-inck, 
$64.00; No. 3. 3 to 14-inch, $120.00. 

Walworth Reversible Bostong Wrenches—No. 8 , V4 to 8 - 
inch, $11.00. 

PIPE CUTTERS—Barnes Three Wheel Type—-No. 1, Vi to 1 
inch, $4.50 each; No. 2, Vi to 2-inch, $6.00; No. 8, 1 Vi to 

3- inch, $10.00; No. 4. 2 Vi to 4-inch, $20.00; No. 5, 4 to 
6-inch, $30.00; No. 6, 6 to 8-inch, $40.00. Extra Parts. 
List plus 20 per cent 

Knurled Wheels — No. 1, 60c each; No. 2, 72c; No. 3, 
$1.60; No. 4, $2.00; No. 5, $1.32. 

Saunders Rtiller Type—No. 1, Vi to l-inch, $3.90 each. 
No. 2, 1 to 2-inch. $5.96; No. 3, 2 to 3-inch, $14.30; No. 4. 
2K> to 4-inch, $23.40; No. 5, 4 to 6-inch, 36.40. Extra 
Parts, lust nlus 40 per cent. 

Knurled Wheels — No. 1, 60c each; No. 2, 72c; No. 8, 
$1.32. 

Trimo—No. 1, Vi to IVi inch, $4.95 each: No. 2, Vi to 

2- inch, $6.60; No. 3, 1V4 to 3-inch. $11.00. Extra Parts, 
List plus 20 per cent. 

Beaver Square End—No. 1, Vi to l-inch, $27.00 each; 
No. 5. Vs to 2 inch, $30.00: No. 10. 2 Vi to 4-lr.ch, $120.00 
Extra Knives, per set—No. 1, $1.60 each; No. 5, $2.00; 
No. 10, $3.34. 

Toledo — No. 250. 2 Vi to 6-inch, $160.00 each. Extra 
Blades (Set of 4). $6.40. 

MISCELLANEOUS CUTTERS—Oheaterton or Fletcher Oauge 
Glass Chitter, A5903, $4.00 each. 

Gasket Cotter, $1.80. 

PIPE TAPS AND REAMERS—R. H. A4201—Vi to l-inch. 
List less 20 per cent; 1 V4 to 2-inch, List less 10 per cert; 
2 Vi to 3-inch, List plus 40 per cent; 3Vi to 4-inch, Liat 
plus 70 per cent.. 

L. H. A4201 and Reamers A4202—Vi to l-irch. List pint 
10 per cent; 1V4 to 2-inch, List plus 82 per cent; 2Vi t# 

3- inch, List plus 70 per cent; 8Vi to 4-incu, List plus 110 
per cent. 

Combined Drill and Tap—A4203, V4 to 4-inch, List pint 
16 per cent. 

Mueller Ratchet Reamer—ER E4850, % to IVi'in., $12.48 
each; E4851. ^ to 3-inch, $18.16. 

Reed No. 6 Bit Brace Taper Burring Reamer—Vi to 8-ineh, 
$19 20 each. 


RANGE BOILERS 


Standard OaWanlzed Ver- 


tical Pattern, 

High or 

Low Top — 

No. 

Each. 

18. 12x36 . 

. . 12.65 

24, 12x48 . 

. . 13.75 

30, 12x60 . 

. . 13.25 

40, 14x60 . 

. . 17.35 

52, 16x60 . 

. . 30.70 

66 , 18x60 . 

. . 55.50 

82. 10x60 . 

. . 66.00 

100 . 22x60 . 

. . 91.00 

120, 24x60 . 

. .126.00 

144, 24x72 . 

. .175.00 

168, 24x84 . 

. .150.00 

192. 24x96 . 

. . 190.00 

Standard Galvanized Hori- 

zontal — 

No. 

Each. 

30, 12x60 . 

. . 14.50 

40. 14x60 . 

. . 19.10 

52. 16x60 . 

. . 33.75 

66 , 18x60 . 

. . 61.00 

Double Extra Heavy. Ver 

tical, six- year 

guaran- 

tee— 

No. 

Each. 

30. 12x60 . 

. 20.00 


40. 14x60 . 26.70 


Extra Heavy Galvanized 
Vertical or Horizontal-— 


No. Each. 

30, 12x60 . 15.00 

40, 14x60 . 21.35 

52. 16x60 . 40.00 

66 . 18x60 . 76.70 

82. 20x60 . 92.00 

100 , 22x60 .152.00 


OraTes 300-lb. W. P 6 
year guarantee Boiler, 
coated with heat proof 
blue enamel— 


No. Each. 

80, 12x60 .47,50 

40. 14x60.57.85 

Extra Heary, HorisoBtal 

or Vertical, with 1- 
inch Steam Coil— 

No. Each. 

30, 12x60 . 52.80 

40. 14x60 . 56.50 

52, 16x60 . 83.60 

66 , 18x60 .154.00 

82, 20x60 .183.35 

100, 22x60 .249.50 
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PLUMBINra GOODS—BETAIL SELLING PBIOES— Continued 


Buft 

Boiler Stenda— 

Hawke UnWereal. 

Bandera Adjuatable... 

Foster . 

' 12*10. American Rinir.. 
14-in American Ring.. 
16-in. American Bing.. 
18-in. American Ring. . 


Bollen—Oontlnned. 

20-in. American Ring.. 0.00 
j 35 22-in. American Ring.. 8.00 

i nn 24-in. American Ring.. 9.85 
Tra Boiler Relief 

if? Valves . 2.00 

2.20 H-in. Stack Combination 
2.65 Relief Valves A Faucets, 

8.60 Set 85 lbs. 7.85 

5.00 Ditto. Set 150 lbs..... 7.85 


SINKS AND FOUNTAINS 

WASH SINKS—(Less Bibbs and Trap)—FOIO. P6450—S-ft.. 
$64.50; 4-ft., $82.20; 6-ft.. $100.00; 6-ft., 8186.50. 

P6495, Enameled inside, less Supply Pipe and Bibba— 
48x24-in., $40.00 ; 60x24 in., $60.00; 72x24-ia.. $78.85. 

P6496, Enameled inside, leas Supply Pipe and Bibbs— 
4x24 in.. $60.00; 5x20 in.. $76.00; 5x24-in., $86.85; 6x20- 
in.. $06.70; 6x24 in„ $112 70. 

DOUBLE WASH bINK COCKS—H1645, P6500, $7.85; P6501, 
$8.00; H1640. P6502. $8.85; H1685, P6508, $10.00; P6504. 
$ 10 . 00 . 


CHICAGO FAUCET DRINKING FOUNTAINS—B7000. Wall 
Fountain with Trays, $17.75; B7500, Self Closing Sink 

Bubbler. $6.75; B7600. Self Closing Sink Bubbler, $4 75; 

B7800, Self Closing Swinging Sink Bubbler. $10.85; B80o0. 
Self Closing Swinging Basin Bubbler, $o.00; B8100, Self 
Closing Basin Bubliler, $6.35; B82O0, Self Closing Basin 

Bubbler, $14.00; B8300, Self Closing Swinging Basin Bub¬ 
bler. $11.75; B8700. Nozzle in. I. P., $1.20. 


GLAUBER DRINKING FOUNTAINS—H508A, $8.00; H504B. 
$7.55; H510A. $8.55; H510B. $8.55. 


MUELLER DRINKING FOUNTAINS—E3728, $8.70; E8729, 

* 1 O HS 


RUBBER MATS—P6990, for Interchangeable Drain Board— 
18xl8 in.. $3.50; 18x24-in., $4.50; 20xl8-in., $3.70; 20x24- 
in., $4 70; 22xl8-in., $4.00; 22\24 in , $5.35. 

P6991. P6706-7, P6715-16. P6720-21 — 20x24-in., $3.70; 
20x30-in.. $4.35; 22x36-in., $5.35. 

P6710—20x30-in., $4.35; 22x32-in., $4.70; 22x36-in.. 

$4.70 

P67a0 31. P6230-81—30x30-in., $4.85; 22x36-in.. $5.35. 

P6814—22x26 in.. $4.00. 

P6815 16—20x2 4 in.. $3.70; 20x30-in.. $4.35; 22x30-in.. 
$4.50; 22x36 in., $5.35. 

P6«1718. P6R22-23, P6826-27—20x30-in.. $3.50. 

ADJUSTABI.E SINK LEGS — P6992—Type “A”—Painted. 

$3 00 each; enameled. $4.00. 

Type “B”—Painted, $3.50 each; Enameled. $5.35. 

The Adjustable Sink Legs have an adjustment of 6 inches, 
making it possible to set the Sink at any height ranging 
from 30 In 36 inches from floor to top of rim. 

SINK BACKS —K1176, C730, P7010 — 20-in., $5.35; 24-in., 
$6 35: 30 in.. $6 70; 86-in., $10.35; 40-in., $12.35; 42-in., 
$12 70: 4a in.. $16 35 

END PIECES—K1182, P7012—18-In., $5.70; 20-iB., $6.20; 22- 
in . $6 90. 

FLAT RIM SINKS—K1160, C725. P7020. with Nickel Plated 
Duplex Strainer—12xl8.in., $7.75: 14x20 in. $8.35: 16x24- 
in.. $8.80; 18x24-in.. $9.60; 18x30 in., $9.60; 18x36-tn., 

$14.40; 20x24-in., $10.20; 20x30-in., $10.60; 20x36-in., 
$15 70; 22x36-in., $16.35; 20x40-in., $20.00; 24x48 in., 
$26.70. 

STEEL SINKS — New Era Galvanized — 16x24-ln., $4.40; 
18x30 in., $5.90; 18x36-in., $7.60; 20x30-ln., $7.10; 20x36- 
in.. $9.00; 20x40-in., $9.35. 

New Era, Painted — 16x24-in.. $4.00; 18x80 in., $5.10; 


18x86 in., $6.50; 20x80-iB., $6.80; 20x86-ln., $7.80; 20x40^ 
in., $8.00. 

GREASE TRAPS—No. 27 Wads—5-gal.. 10x12‘Ul, $58.40; 10 
gal., 12Vkxl4-in.. $93.40. 

SLOP SINKS—(Leas Fittings)—K1200, 0750, P7200— 16x20 
in., $36.00; 18x22-in„ $4l00; 20x22-in.. $44.00 ; 20x24-tB., 
$46.70. 

K1212, P7286— 16x20-in., $84.00; 18x22-ia., $40.00; 

20x22 in., $42.00; 20x24 in., $44.70. 

K1280, C670, P7274—Enameled inaids, with 2-in., ontlst 
snd N. P. Duplex Strainer—16xl6xl0-in.. $10.70; 16x16x12- 
in.. $12.40; 20x14x12 in., $12.40; 20x16x12 in., $14.00; 
22x20x12 in.. $18.00; 24x18x12 in.. $16.85; 24x20xl2-tn., 
$17.70; 30x20x12 in., $28.00; 36x20xl2-in.. $81.70. 

SLOP SINK TRAPS—P72 80 to P7208—Baamsled inside. 
$12.00; Enameled all over, $15.00. 

8BWRB PIPE 

VITRIFIED SEWER PIPE—3 inch, 22e per foot; 4-indi, 27e; 

6-inch, 38c; 8-inch, 52c; 10-inch, 75c. 

BRANCHES AND CURVES—8 inch, 85e each; d-iaell. $1.10; 

6 inch, $1.50; 8-incb, $2.15; 10-inch, $3.00. 

TRAPS—3-inch, $2.15 each; 4-inch, $2.70; 6-ineb. $8.75; 
8-inch, $6.40; 10 inch, $8.95. 

TRAT8 AND ENA2CE1.BD URnfALB 
LiAUNDRY TRAYS—Less Flttlnga—K1248. P7300, $102.70. 
For additional hardwood Wringer Holder between eectiona, 
add $4.00. 

K1250, P7320—l-Section, $57.85; 2 Seetion, $106.70; 8 
Section, $153 35. 

P7338—1-Section, $58.85; 2'Section, $97.85; S-Section, 
$145 35. Without Wringer Holders, deduct $4.00 aacb. 

Kl2ff8, C830. P7850—1 Section, $24.35; 2-Section, $48.70; 
8-8ection $73.00, 

For Wood Covers, each section, add $6.70. 

For N. P. Union Strips, add $3.85 each. 

URINALS—K1479, C960. P9960—Enameled Inside Urinal 

with Concealed Wall Hangers, Brass Bee Hive Strainer, 
Tank with Automatic Fittings, Flush Pipe, Tee and Brass 
'Washdown Pipe, less Trap—2-ft., $66.70; 2 Vk ft., $78 40, 
8 ft., $78.70; S^ ft.. $83.50; 4ft., $90.00; 5-fU $106.70; 
6 ft.. $123.50. 

P9965—Add to List Price of P9960 Urinal the List Pries 
for Polished Brass Perforated Washdown Pipe fitted along 
back, ends and front. The length given refers to length of 
P9960 Urinal desired—2-ft., $18.40; 2Vk ft., $14 70; 8 ft. 
$15 40; 8Vk-ft.. $16.00; 4-ft., $16.70; 5-ft., $18.00; 6-ft.. 
$19 40. 

P7460 and 7465—1 Tray. $106.70; 2 Trays. $180.00. 

For Combination Drain Board and Tray Cover add $10.70 

each. 

P7480 and P7485. Sink and One Laundry Tray— 20x24-in., 
$54.00: 20x30 in., $56.00; 20x36-in., $60.00. 

P7t80 and P7485, Sink and Two T..aundry Traye—20x24- 
in.. $84.70: 20x30-in.. $93.35; 20x36-in., $100.00. 
ENAMELED IRON CLOSETS—P90iO. Delecto Bowl—Enmm 
eled inside, $36.70; Enameled all over, $40.00. 

P9055, Arno Bowl—Enameled inside, $30.00; Enameled 
all over. $33 35. For I.ocal Vent, add $3.35. 

ENAMELED IRON TANKS—P9262, Enameled all ow. with 
Fittings. $26.70, 

P9264. Enameled all over, with Fittings, $26.70. 

HI, Haas Frost Proof Closets. $36.90. 

H2. Haas Frost Proof Closets. $20.55. 

700. Haas Pressure Valve Tank, Flnah Tank nnd Beat. 
Less Bowl, $38.70. 


-BUSINESS OPPORTUNITIES- 

Announcements in this department will be inserted at the rate of five cents a word, including address, 
with a minimum charge of $1.00; payable in advance. Copy should reach this office not later than the 
tenth of the month to secure insertion the following issue. 


BUSINESS FOR SALE 

Hardware and Plumbing business, build¬ 
ing and fixtures, in San Joaquin Valley; 
$16,000, part cash. Address £. L., care 
HARDWARE WORLD. _ (N.D.J.) 

MANUFACTURERS* LINES WANTED 

Established firm manufacturers’ agents 
covering Southern California by auto wants 
manufacturers’ lines suitable for hardware, 
drugs, stationery and toy trades, liittle 
Bros., 445 Pacific Elec. Bldg.. Los Angeles. 
Cal. _W 

FOB SALE 

Department store in country town. 
“Everything in Merchandise,” excellent 
location, good clean stock. Doing good 
business and making money. Would like 
to correspond with parties looking for a 
good opening in a going business. Capital 
$60,000 00. fully paid will sell at par. 
Not a bankrupt sale, business in good con¬ 
dition. Beat of reasons for selling. Ad¬ 
dress W.S.M.,care HARDWARE WORLD. 

(O.N.D.J.) 


WANTED 

Live hardware man to take charge of 
our hardware department. Hayward 
Lumber and Inv. Co., 410 San Fernando 
Road, Los Angeles, Cal. (D.J.F.M.A.) 

FOE SALE 

For Sale—Up-to-date stock of hardware 
in a good town in the most prosperous sec¬ 
tion of Louisiana, invoicing (with fixtures) 
about $10,000. Good reason for selling and 
proposition that will bear the closest in¬ 
vestigation. Central Hardware Co., Alex¬ 
andria, Louisiana. (1) 

WANTED 

Wanted—To hear from owner of Hard¬ 
ware Store for sale. State cash price, full 
particulars. D. P. Bush, Minneapolis, 
Minnesota. (O. N. D.) 

WANTED 

Position by an experienced hardware 
and implement man; good all around man. 
Might invest in business. S. M. A., 388 
Taylor St., Portland, Oregon. (D.J.) 


WANTED 

1 want a position as manager for live 
hardware and implement firm where a 
hard worker with a thorough knowledge of 
the business will be appreciated; not look¬ 
ing for swivel chair job, but one where 1 
c.in get into the fight; West oreferr-Ml. 
Address Box 2016, care HARDWARE 
WORLD, St. Louis, Mo. (1) 

FOB BALE OB EXCHANGE 

For Sale or Exchange—80 acres of nice 
level unimproved land, well located on 
paved highway, in the heart of the great 
San Joaquin Valley, California. Will ac¬ 
cept stock of hardware or notions. L. L. 
Gilpin. Idaho Falls, Idaho. (1>.J.1 

FOB SALE 

For Sale—One of the nicest and best lo¬ 
cated exclusive hardware stores in me of 
the best 8000 towns of the Inter Mountain 
eoimtry. In A-1 financial condition. Want 
to change climate. Address ‘‘Bargain” 
care HARDWARE WORLD. (D J.) 
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Retaul Selling Pri 


Th« following are the present market retail selling prices of merchants in some of the large eities. At the 
request of many merchants in smaller towns and eities who do not have the opportunity of cheeking up their 
prices often, we revise these prices each month. In communities removed from the larger cities, transportation 
charges would of course be aaded. As the overhead expense of a retail business in any part of the United States 
ranges from 20% to 25%. many merchants use these prices to save time in figuring their own. We will be glad 
to receive suggestions and corrections as to any prices quoted herein and any items not mentioned. 


I0.7S 

2.00 

1.95 

2.10 


AMMUNITION—Shot Oartridreo— 

Smoke- 
Black. leM. 

22Lonx .$0.66 

44 Win. Wd. End. 1.70 

44 Mar. Game Getter. 1.70 

44 XL . 1.85 

40-82 . 1.65 

45-70 . 1.65 

Blank Cartridges— 

22 .$ 0.20 

32 S. * W .75 

88 S. & W.90 

Caps and Primers— 

Percussion Caps.25 

Muscat Caps.80 

Primers, 100 In box.50 

Primers, 250 in box. 1.15 

New No. 4 and 33 Primers. . .60 

Wads— 

Cardboard, box of 250.20 

B Ik. Edge, Ren* box of 250... .60 

B Ik. Edge, box of 125... .45 

Blk. Edge, box of 250. .. .90 

Rim Fire, Cartridges— 

Semi- Smoke- 
Smokeless. less. 


82 Win or 82-20 H.V.aP.A 


BB Caps . $0.85 

$0.85 

CB Caps . 

.45 

.45 

22 Short . 

.25 

.35 

22 Short HP. 

.80 

.85 

22 Long . 

.85 

.40 

22 Long HP .. .. 

.40 

.45 

22 Long Rifle . 

.85 

.40 

22 I.ong Rifle H P . 

.40 

.50 

22 S & W. Long. 

.85 

.40 

22 Extra Long. 

.56 


22 W R P. 

.55 

.60 

22 W R F, H P . 

.60 

.65 

22 Win & Rem Auto . 

. . - 

.60 

22 Win & Rem Auto, HP .... 


.65 

25 Short Stevens . 

.60 


25 Stevens . 

.85 


82 Short . 

.60 


32 T^ong . 

.70 


38 Short . 

1.00 

. . . 

88 Long . 

1.20 


41 Short . 

1.00 


41 Long . 

1.05 


Center Fire, Cartridges — 



82 Win 88 . 

1.50 

1.75 

22-15 Stevens . 

.65 

• • • 

25 20 Stevens Lead Bit. 

1.85 

2.05 

25-20 Stevens 8.P.& M.O. .. . 

1.90 

2.20 

25 20 Mod. 92 Leal. 

1.65 

1.90 

25-20 Mod. 92 S.P.A M.O. . . . 

• • • 

2.00 

25-20 Mod 92 H.V.S.P.& M.O. 

• • • 

2.15 

25 Colts Auto . 

• • a 

1.60 

30 Bor S.P.A M.O . 

• • • 

2.60 

80 Luger S.P.A M.O. . .. w*... 

• • • 

2.60 

30 Mau S.P.A M.O . 


2.60 

30 Mau in CB-'S S.P.&M.O.. 


1.85 

82 Smith A Wesson . 

iis 

1.25 

32 S ft W. Metal Pt . 


1.80 

82 S A W. Long . 

i.is 

1.85 

82 S A W.Long Metal Pt . 

• • • 

1.45 

32 Short Colts . 

1.15 

1.25 

82 Long Colts . 

1.25 

1.35 

82 Colts New Police or Police 



Poi. 

1.25 

1.85 

32 Colts Auto S.P.A M.O . 


1.75 

32 Win or 82-20 T.ead Bit. . . 

1.65 

1.90 

82 Win or 82 20 S.P.AM.O.. 


2.00 


M. C. 

* - V 

2.15 

85S.&W.Auto S.P.orM.C... 

. * - 

1.75 

38 S. A W. 

1.40 

1.55 

38 S. A W. Mtl. Pt. 


1.60 

38 S. A W. Special. 

1.70 

1.80 

38 S. A W. Special Mtl. Pt. . 

t * - 

1.95 

38 Colts New Police or Police 
Pos. 

1.40 

1.56 

88 Colts New Police or Police 
Mtl. Pt. 


1.65 

88 Short Colts. 

1.40 

1.55 

38 Long Colts. 

1.50 

1.65 

88 Colts Auto S.P.A M.O. .. . 

. ^ . 

2.50 

380 Colts Auto S.P.A M.0... 

T - T 

2.40 

9 M-M Lug S.P.A M.O. 

. . . 

2.75 

38-40 Lead Bullet. 

2.00 


38 40 S.P.A M.C. 

• • • 

2.45 

88-40 HI.Vel.S.P.A M.O. 


2.70 

41 Short Colts . 

1.65 

1.80 

41 Long Colts. 

1.90 

2.15 

44 S. A W. Am. 

2.00 


44 S. A W. Rus. 

2 15 

2.30 

44 S. A W. Spec. 

2.30 

2.50 

44 Win or 44-40 Ld. Bit. 

2.00 


44 Win or 44-40 S.P.A M.C. . 


2.45 

44 Win or 44-40 H. V. S.P.A 
M. C. 


2.70 

44 Game Getter. 

2.66 

2.25 

44 Webley. 

1.80 



44 Bull Dog. 1.75 

45Webley. 2.25 

45 S. & W. 2.40 

45 Colts .2.15 

45 Colts Auto. 

50 Rera. Pistol. 

Rifle Cartridges— 

Cost—Factory List Less 10-5%. 

Semi- 

Smokeless. 

22 HT.Pr SsTg S.P.&M.C. . 

M M S.P.&M.O. 

M M Short RangeS.P.ftM.O. ... 

7 M M Mauser 8 P.&M.O. 

7-65 M-M Mauser S.P.&M.C. 

8 M-M Mauser S.P.&M.C.... ... 

8 M M Mann S.P.AM.O. 

9 M-M Mann S.P.&M.O. 

25-21 Stevens S.P.&M.O.$0.90 

25 25 Stevens S P.&M.O.90 

25-36 Marlin S.P.&M.O. 

25 Rera S.P.&M.C. 

25 35 Win.S P.&M.O. 

25-35 Short F.ange Lead. 

250-3000 Savg.S.P.-«M.O. 

256 Nnwton j.P.AM.O. .. 

280 Ross Win & UMO Make. ... 
2«0 Ross. RossM*keO.T.&M.O. . .. 

30-30 S.P A.M.O. 

30-30 Miniature M.O. 

30-30 Short Ran*^ Lead. 

30 Rera S P A M O. .. 

303 Savv.S P.A M.O. 

808 Savg.Min.M.C. 

303 Savg. Short Ra^ge ad. 

80 Newton. 

0 Springfield 08 Rimless S.P. 

& MO 

80 Springfield 06 Itimiess S.K 

& M. 0.. .. 

80-220 Win. or Krar S.P. AM.O. ... 
80-220 Win.or Krag S.P.AM.O., 

Middle Range. 


2.40 
2 90 
2.25 


Smoke¬ 
less, 
f 1.55 
2.20 
1.8.5 
2 20 
2.20 
2 2 ( 
2 2f 
2.3r 
1.10 
1.10 
1.40 
1.40 
1.40 
1.30 
1.75 
2 25 

2.50 
2 65 
1.-55 

1.50 
1.30 
1.55 
1.55 

1.50 
1 80 

2.50 

2.25 

2.25 

2.10 

1.80 


1.40 

1.55 

1.20 

1.26 


.$1.80 


803 Bntish 8.P.& M.O. 1.55 

2 Rem. 1.55 

2 Win. Self Lde. 8.P.& M.C.. ... 2.75 

Win. Spcl. 8.P.& M.O. 1.55 

2 40 Lead.1.20 

2-40 S. P. & M. 0. 

82 m.Vel.S.P.de M.O. 

82-40 Short Range Lead . 

82-4U Miniature M.C. ... 

5c a box off 100 lots. 

10% off 500 lots. 

SHELLS LOADED— 

MEDlcM GRADE. 

BULK—SMOKELESa 
12 8 drs. X 1 os.. 24 grs. x 1 os 

drop shot . 

8 drs. X 1% os., 24 grt. z 

1V4 os. drop shot . 1.25 

8^ drs. X lU os., 26 grs. 

X 1V& os., drop shot. 1.25 

8^ drs. X IH os., BB shot, 

drop shot. 1.85 

8 M drs. z Back shot, drop 

shot . 1.85 

16 2% dra. x % os., 22 grs. z 

% os., drop shot. 1.15 

2% drs. X % os., BB shot, 

drop shot. 1.25 

20 2^ drs. X % os., 18 grs. z 

% OS., drop shot . 1.16 

. HIGH GRADE SMOKELESS 
12 8^ drs. x IH os.. 26 grs. z 

1 os., chilled shot. 1.40 

8H drs. X 1% os., 28 grs. z 

IH os.,, chilled shot. 1.45 

16 2% drs. X % os., 22 grs. z 

% os., chilled shot. 1.80 

20 2 hi drs. z % os., chilled 

shot . 1.25 

2H drs. X % os., chilled shot.. 1.85 
Trap Loads — 

12 8 drs. X I hi os., 7H chilled 1.35 
Shi drs. X os., 7H chilled 1.40 
Black Powder — Loads — 

12 8 ^ drs. X m OB., drop shot 1.05 
Caps and Primers — 

Percussion .20 

Musket Caps.25 

Primers, lOO in box.85 

Primers, 250 in box.80 ... 

Empty Paper Shells—Black pow.— 

12. 16. 20 Ga.. per 100. 2.0o 

10 Ga. per 100. 2.80 

MEDIUM GRADE SMOKELESS— 
12, 16. 20. 28 Ga. per 100 ... 1.80 

10 Ga. per 100. 2.10 

HIGH GRADE SMOKELESS— 
2.56 


12, 16, 20, 28 Ga. 

10 Ga. per 100. 

Empty Brass Shells — 
Best Quality 12, 16, 26, 

28; box 25. 

2nd Quality 12, 16, 20, 

28; box 26. 

Wads — 

Cardboard, box 250. 

Black Edge, Reg., box 

250 . 

Black Edge, M in., 126 

in box . 

Black Edge, hi in., 256 .. 
in box . 


2.65 


8.00 

2.80 


.20 

.60 


.40 

.80 


ADZES—TTNHANDLED- 

Lipped Ship — Barton’s or Oolliers's, 6H in., $7.25; 
6-inch, $7.75. 

Plain Ship—Plumb. No. 780, $3.00: Hunt’s. $2.75. 
Carpenter^s—Plumb, Nos. 740, 750, $2.50; Hunt’s, $2.25. 
Railroad—Plumb, No. 770, $2.70; American, $1.76. 
ALUMINUM WARE, CAST— 

Gnddles—Size 7, $2.65; 8. $3.00: 0. $350; 12. $3.75. 
Kettles, Berlin — 2V$ qts., $4.50; 4, $5.25; 5, $6.25; 
6, $6.50. 

Kettles, Maslin—4 qts., $4.00; 6, $4.60; 8, $6.00; 12, 
$8.25. 

Kettles, Tea—Size 6, $6.50; 7. $5.75; 8. $6.25. 

Pans. Lipped Sauce—2 qts., $3.65; 3, $4.00; 4, $4.50. 
Skillets-Site 6, $2.75; 7, $2.35; 8, $8.15; 9, $8.66. 
Spoons, Basting—15-inch, 80 cents. 

Spoons, Mixing—18-ineh, 80 cents. 


Waffle Moulds—Size 7, low, $4.00; 8, low, $4.00; 7, 
$4.00; 8, deep, $4.50. 

ALUMINUM WARE, PRESSED— 


deep. 


Boilers. Bice— 

1% quart . 1.50 

3 quart . 2.25 

Cups— 

Collapsible .15 

Measuring.20 

Cnrers. Pot— 

8 inch.20 

8H inch.20 

9% inch.25 

10 Vh inch.85 

11% inch.40 

Kettles, Convex— 

2 quart.90 


4 quart . 

6 quart . 

8 quart . 

10 quart . 

Kettles, Preserving 

4 quart . 

6 quart . 

10 quart . 

14 quart . 

Kettles, Tea— 

5 quart .... 

6 quart . 

8 quart .. 


Digitized by 
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1.35 
1.75 
2.10 

2.35 

1.15 

1.50 
2.00 
8.25 

2.50 
$.00 
$.26 
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HBTATT. SELLIKa FBIOES—OontlniMd 


AliUHlNUM WAKE, PRESSED—Continued. 

Lmdlee— P»n», Dieh— 

u nint.ao 10 quart . 1.86 

’‘M’^ould.: jiUT- "prurPri-. 

8841 to 3848 ^.10 aVnnrtT. 2.85 

PanA Biecuit— X014 inch . 2.50 

ll%x7V4*m inch... .60 PauA Milk— 

Pftiig, Bread— 6 quart . 1.40 

0%z6%z2% inch.56 Pana. Pie- 

Pans. Cake— 9% inch.40 

Round, Plain, 8% in.. .30 Pnns, Puddinf— 

Round, Plain. 0% in.. .40 J Ounrt.46 

Rd., Loose Bot., 8% in. .60 J J*;!*.22 

Loose Bot.. 9 % in. .60 % Oiiiei ‘San^ ‘ 

Square, Plain, 9H in.. 1.00 i quart.60 

Tube. Plain, 9 inch... .80 3 quart 1.00 

Tube, Plain, 9% inch. 1.10 6 ouart . 1.65 

Mountain, 9% inch.. .40 Puts, fireless Oooker— 

Pans, Com Cake— 4 quart . 1 86 

O’Cup .75 6 quart . 1.50 

12*cup . l.tS 8 quart . 1.85 

ANCHORS—Screws per 100, 816, 94.16; $6.16. 

Sebco, 8*16 zV 4 in., % in., 1 in., $5.00 per hundred list; 

14 s H in., % in., 1 in., $5.60 per hundred net. 

ANVILS: Steel Pace—20-lb.. $7.00; 30-lb.. $8.25; 40-lb.. 

$9.75; 50-lb., $11.50. Wrought — Trenton, base, 30c lb.; 

Hay Budden. base, 35c Ib. 

Advances for size on Hay-Budden anvils—20-29 lbs., ewL, 
$8.00: 30-39 lbs., cwt., $5.00, 40-49 lbs., cwt., $8.00; 

60-59 lbs., cwt., $2.00; 60-69 lbs., cwt., $1.00; 70-79 lbs,, 
50c; 80-425 lbs., base. 

ANTIMONY—Slab. 25c lb 

APRONS: Carpenter — 100, 40c each; 24'* 8-oz., white. 1 
pocket, 101, each, 65c; 24" 8-oz., brown, 8 pockets. 102, 

each, 70c; 36" 8-oz., brown, 3 pockets, 105, each, $1 05; 

48" 10-oz., brown, 7 pockets. 106, each. $1.95; 48" 10-oz., 
brown, 8 pockets, 16. each. $1.80; 48" 10-oz., closed leg, 

7 pockets. 17, each, $2.25. 

l.umberman's—36" 10-oz., brown,, double front, no pockets, 
each. $1.15. 

Teamster's—48" 10-oz., brown, 1 pocket, each, $1.80. 
AUGERS—Greenlee or Snell's— 

%" 1 1^" m" 2" 

Boring . $1.25 $1.65 $1.85 $2.50 $8.00 $4.00 

Carpenter's Nut 1.00 1.35 1.60 2.00 2 75 3.50 

Ship. Screw_ 1.35 1.65 1.85 2.15 2.30 6.10 

Ship, no screw. . 1.60 1.95 2.15 2.56 8.85 7.36 

AUGERS—Post Hole—I wan, 6-inch, $3.00 each; 7-inch. $3.25; 

8-inch. $3.25. Vaughan's, 4 to 8-inch, $2.50. 

ASBESTOS— 

Mill Board, per sheet, cut, 15 cents. 

Sheathing. 36-inch roll Nos. 8 to 60. 15 cents. 

Cement, dryt 100-lb. bags, $6.75. 

ATHLETIC GOODS 

BASEBALL GOODS— ^ ^ « v « 

Major League Baseballs. $2.00; Special League Baseballs, 
$1.50; Lowest Quality, 15c. 

Major League Catchers' Mitts, highest quality. $15.00; 
lowest quality, $1.00. a* 

Major League Basemen's MitU, highest quality, $9.00; 
lowest quality. $1.00. 

Major League Fielders' Gloves, highest quality, $8.00. 
lowest quality, 75c. 

Player’s Model Bata, $2.25; lowest quality, 25c. 

Chest Protectors, $9.00. 

Jack Strops, 50c. 

TENNIS GOODS— 

Tennis Racket, highest quality, $18.50; lowest quality, 

^^Championship Tennis Balls. 50c; Practice Tennis Balls, 
10c 

•Tennis Net. highest quality, $25.00; lowest quality, $8.00. 
Tennis Reels, $1.50. _ . 

Racket Cases, Canvas, $1.60; Pelt, $1.00. Racket Press. 

^^^cket Restringing, English Gut, $5.00; American Out, 
$4.00; Japanese Gut. $2.25. 

^^^^If Balls, highest quality. High Power, 76c; Medium 

^^Gohf Chibs, Standard Woods, $5.60; Standard Irons, $4.50. 
TRACK AND POOTBALIx— 

Javelins, Official, $6.00. 

Discus, Official, $10.00. •a a ^ 

Vaulting Poles. 16-foot, $10.00; 14-foot, $10.00; 12-foot, 

American Football, Official, $9.00; lowest $1.75. 

Soccer Football, Official, $10.00; lowest quality, $8.00. 
Athletic Jerseys, $4.50. 

Running Shirts, 60c. 

Running Pants. 90c. 

GYMNASIUM AND PLAYGROUND— 

Basket Balls, Official Indoor, $18.60; lowest quality, $4.00. 
Official Outdoor. $13.50. . ^ ^ , a i -u 

Play Ground Balls. 12-inch Outseam. $1.75; 14-inch Out- 
seam. $2.00; 12-inch Regular Seam, $1.50; 14-inch Regular 
Seam. $1.75; Children's, 26c. 


Play Ground Ball Bata, 75c. 

Hand Balls, 1%-inch, 85c; 2 M-inch, 40e. 

Volley Balls, Official, $7.00; lowest quaUty. $$-50. 

Bozing Gloves, 10-oa. bMt, $18.50; 8-oa. beet, $11.00; 

6-os. best, $9.00. 

Striking Bags, best $10.00; loweet quality, $8.00. 

AXES— 

Double Bit. nnhandled — 8H. 4%, 4. $2.75; 4%. 4H. 

$ 8 . 00 . 

Single Bit, handled — Warranted $2.50; second grade. 
$2.25; common, $2.00. 

Fireman’s—Hunt’s, $8.50. 

Boys’—Kelly's Perfect, $1.76; common, $1.55. 

Broad: Hunt's—No. lOH, $6.50; No. 11. $6.75; Ne. 
11$7.00. 

Baker Pattern—61b., $6.00; 71b.. $6.40; 8-lb.. $0.75. 
Hurd’s Western Pattern—7-lb.. $5.50; 8-lb., $6.00. 

Hunters'—Hunt’s No. 000, $1.25; Sayre's No. 50, $I..75: 
Sheaths, 75c. _ 

Marble's Barton, Canada pattern—5-lb., $9.00; 6 te 7 lbs., 

$9.55; 7V4 to 8 lbs., $10.16. _ __ 

Marble s Canada pattern—5-lb., $9.25; 6 to 7 lbs., $9.80; 

^Marble's*if*ocke’t*— No. 2, $8.26; No. 8, $8.50; No. A 
$2.00; No 6, $2.25. 

BAGS—WATER— 

Closed Top— 


S-gsl 


1.15 

1 85 

2 10 
2.65 


1.85 
1 50 


Sanitary Top— 

Igel. 

2 gal. 

8%-gal.2.25 

5gal.2.85 

BABBITT METAL — XXXX Nickel, lb., 70c* Challenge aad 
Genuine, 75c; Armature, 55c; Copper Hard, 35c: Genu nc 
Liberty Motnr, 50c; Magnolia, 45c; Merit (less tbim 2^1- 
lb. lots), 35c; Electric and X, 15c; XX, 12c; XXX, 10c 
Frirtionless—Pound, 60c. 

BARS. CROW—Pinch Point, Wedge or Lining, 12c lb. ,C1«». 
25 lb., 17c lb.; 30-lb., 16c lb. Ripping or Wrecking. Hzl2 
in . 25c each; %x20-in.. 85c; Hx24-in., 40c; %z24 in., 45c; 
%x80-in., 50c. 

BATTERIES—Dry Cell—Columbia, Ever Ready, Red Seal Red 
Devil or Red i.abel etc.. Nos. 6 and 6S, 60c each. Hotsbot 
Multiole. 4 cell $2.76; 6 ceU, $3.00; 6 cell $8.50. See 
also Sparkers 

BELTING: Round Leather, 500-ft. reels—8/16" 


»4" 10c; 6/16' 
BELTING—Riibbe: 


16c; 20c. 


per foot, 5c; 


Inch 

1 .. . 

1% 
1 % 
2 . . 
2V4 


2Ply 

$0.18 

.23 

.27 

.32 

.34 

.42 

.48 

.57 

.61 


3-Ply 

4-Ply 

5-Ply 

6-Ply 

7-Ply 

8-Fj 

$0.20 

$0.24 

.... 


.... 


.26 

.30 





.81 

.36 

$0.45 




.86 

.42 

.53 

.... 

• • • • 


.39 

.46 

.58 

$0.69 



.48 

.56 

.70 

.84 

.... 


.55 

.65 

.81 

.98 



.65 

.76 

.95 

1.14 



.70 

.82 

1.03 

1.23 

$1.44 


.78 

.92 

1.15 

1.38 

1.61 


.87 

1.02 

1.28 

1.58 

1.79 

$244 

1.04 

1.22 

1.53 

1.88 

2.14 

1.22 

1.43 

1.79 

2.15 

2.50 

2.S6 

1.31 

1.54 

1.93 

2.31 

2.70 

8.0? 

1.78 

2.16 

2.60 

8.08 

S.46 


1.92 

2.40 

2.88 

8.36 

3 ?4 


2.11 

2.G4 

8.17 

3.69 

422 


2 30 

2.88 

3.45 

4.03 

4.»=^ 


2.50 

3.18 

3.75 

4.38 

5 CC 


2.69 

8.36 

4.04 

4.71 

5.36 


2.88 

8.60 

4.82 

5.04 

5.73 


8.08 

8.86 

4.62 

5.40 

6.16 


3.46 

4.32 

5.20 

6.06 

6 9? 


8.84 

4.80 

5.76 

6.72 

7 6? 


4.22 

5.28 

6.84 

7.88 

0 44 


A60 

5.76 

6.90 

8.06 

9.20 



6.26 

7.50 

8.76 

10-00 


.... 

6.72 

8.08 

9.42 

10.76 



7.20 

8.64 

10.08 

1152 

T: Stanley 25 or Sargent 

2B — 6" 65c: 


3V4.... 

4. 

4V4.... 

6. 

6 . 

7 . 

8 . 

9. . . . . . 

10. 

11.. 

12. 

13 . 

14 . 

15 . 

16 . 

18. 

20. 

22. 

24. 

26. 

28. 

30. 


8" 75c; 10" 80c; 12" 90c. 

Stanley No. 18 or Sargent 66B: 6" 90c; 8 $1.15; 10 

$1.45. 

bibbs—C ompression—(See also Plumbing PricMl 


Hin, 

Plain Rough brass.80 

Finished brass .... 1.10 

Nickel plated . 1.25 

Hose—Rough brass. .90 

Finished brass. 1.25 

Nickel plated. 1.40 

BITS—Auger- 
16ths 
8. . . . 

4. . .. 

5. . .. 

6 . . . . 

7. . .. 

8 . . .. 

9. . . . 

10.. . . 


%in. 

1.95 

1.35 

1.50 

1.15 

1.50 

1.76 


-in. 

1.85 

1.75 

2.00 

1.50 

2.00 

2.25 


1-ia. 

S ST 
7.00 
8.5C 


Jen’s Pat’n 

R. J. 

Irwin 

Jen. Oar 

Weed 

.40 

.75 

.45 

.... 

.2> 

.40 

.65 

.40 

1.00 


.40 

.65 

.40 


'.;5 

.40 

.65 

.40 

1.00 


.40 

.65 

.46 

1.10 

.3? 

.40 

.65 

.50 

1.10 

35 

.40 

.75 

.55 

1.20 


.40 

.75 

.65 

1.30 

.40 
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BETAIL SELLINa FEI0E8—OonUnnad 


BITTS—Anger—Oontinned. 


11. 

.45 

.90 

.70 

1.45 

.45 

12. 

.4u 

.90 

.75 

1.60 

.45 

13. 

.55 

1.00 

.80 

1.75 

.50 

14. 

.55 

1.00 

.85 

1.85 

.55 

15. 

.65 

1.20 

.90 

2.00 

.60 

16. 

.66 

1.20 

.90 

2.15 

.65 

17. 

,, ... 

1.50 

1.10 


.70 

18. 

.76 

1.50 

1.10 


.75 

20. 

. .90 

1.80 

1.25 


.80 

22. 

I. ... 

2.00 

1.60 

• •• • 

.85 

24. 


2.25 

1.75 


1.10 

Bitts: 

Standard 

Anger, in 

sets — 

8 bitts. 

108-18% 


8 . 

.15 

.75 

.15 

1.00 

.25 

1.86 

.80 

2.10 

3%. 

.15 

.85 

.20 

1.10 

.25 

1.50 

.86 

2.80 

4 . 

.16 

1.00 

.20 

1.20 

.25 

1.66 

.40 

2.60 


1.00 

1.16 


1.76 

1.75 


BIT HOLD.ERS—Extension— 
Millers FelU. No. 8— 

12 - 

16 .... 

18 _ 

21 .1.16 

14 .1.50 

Millers Fells. No. 

11 . 

16 . 

BLOCKS—Teekl< 

Wood- 
Single. Pli 
Donole, Pit 
Single Rol 
Double Rol 


Steel- 
ingle, Pli 
•o^le, Pli 


18 

21 


2.25 24 


12 

16 

18 

24 


Stenley, No. 1— 


1.90 

2.00 

1.86 

1.00 

1.16 

1.26 

1.85 



8-in. 

4-in. 

6-ln. 

6-in. 

8-ln. 

Bushed . . 

.75 

.90 

1.00 

1.20 

2.00 

Bushed. . 

1.86 

1.65 

1.85 

2.16 

8.60 

Bushed.. 

1.20 

1.26 

1.86 

1.60 

2.76 

Bushed. . 

2.16 

2.40 

2.66 

8.10 

6.10 

Bushed. . 

e • • 

8.60 

8.76 

4.76 

7.60 

Bushed. . 

e . • 

... 

... 

A75 

6.76 


8-in. 

4-in. 

6-ln. 

6-in. 

8-in. 

Bushed.. 

.70 

.86 

.90 

1.16 

1.80 

Bushed.. 

1.86 

1.66 

1.80 

2.00 

8.16 

Bushed.. 

1.80 

2.16 

2.26 

8.00 

4.66 

Bushed .. 


1.66 


2.26 

6.60 

Bushed. . 

•.. 

8.80 

... 

4.10 

10.00 

Bushed .. 

... 

4.66 

e • • 

6.75 

14.26 

Bushed .. 

... 

e e • 

• • e 

4.10 

6.00 

r Bushed. 

... 

• • a 

• • . 

7.00 

9.76 


IH 
2 . . 
2 % 
8. . 
8H 

4. . 
4H 

5 . . 

5H 

6 . . 

6^ 

7. . 

8 . . 

9. . 

10. . 
11. . 
12 .. 
14. . 
16. . 
18. . 
20 . . 


1.10 

1.20 

1.35 

1.45 

1.55 

1.65 

1.75 

1.90 
2.00 
2.10 
2.30 
2.40 
2.60 

2.90 
3.15 


5/16" 

%" 

7/16" 

H" 

1.55 

2.10 

2.55 

3.75 

1.65 

2.25 

2.75 

3.75 

1.80 

2.50 

3.00 

3.75 

1.95 

2.65 

3.25 

4.10 

2.10 

2.80 

3.45 

4.40 

2.20 

3.00 

3.70 

4.75 

2.35 

3.15 

3.95 

5.10 

2.50 

3.35 

4.20 

5.40 

2.60 

3.50 

4.40 

6.75 

2.75 

3.70 

4.60 

6.05 

3.00 

4.10 

4.85 

6.35 

3.20 

4.20 

5.00 

6.60 

3.45 

4.60 

5.50 

7.30 

3.70 

4.95 

6.05 

8.00 

3.95 

5.35 

6.50 

8.60 


5.75 

6.95 

9.25 

. .. 

6.05 

7.45 

9.90 


11.25 
12.40 
18.75 

15.25 


bolts—E xpensiott—(See SHIELDS). 
bolts—S toTe — 


BOLTS — Machine. Square Head and Nut — (Per 100) : 


quarters, $4.50; 18 bitts, 118-88^ quarters, $7.05; 18 bitts. 
13-82 Vb quarters. $6.00. 

Irwin Auger, in sets—418, box, 82 quarters, 18 bitts, 
90.00; 418C, box. 82H quarters, 18 bitts, fO.OO. 

Ship Auger Car Bus same prices as Smp Augers. 
Expansive—Clarks' small, $1.75; large, 92.50; Steers, 
am ill. 93.UU; large, $3.75. 

Expansive Bit Cutters—CTlark's No. 1, 40c; No. 2, 45c; 
No. 8, 65c; No. 4, 75c. Steers, No. 1. 60c; No. 2, 60c; No. 
8, 65e; No. 4. 70c. 


1%" 

$1.55 

$1.80 

$2.20 

$2.75 $ 3.60 1 

1 5.20 { 

1 7.70 

$10.40 

2" 

1.65 

1.90 

2.35 

8.00 

3.85 

5.60 

8.15 

11.10 

2%" 

1.75 

2.10 

2.50 

8.20 

4.15 

5.95 

8.75 

11.85 

3" 

1.80 

2.15 

2.65 

3.40 

4.40 

6.35 

9.25 

12.50 

3%" 

1.85 

2.30 

2.80 

3.60 

4.70 

6.70 

9.80 

13.20 

4" 

1.90 

2.40 

2.90 

8.85 

4.J5 

7.00 

10.45 

18.85 

4%" 

2.20 

2.70 

3.30 

8.95 

5.10 

7.45 

10.90 

14.60 

5" 

2.25 

2.85 

3.45 

4.20 

5.40 

7.80 

11.45 

15.25 

5%" 

2.30 

8.00 

8.70 

4.40 

5.65 

8.35 

12.00 

15.96 

6" 

2.40 

3.10 

3.85 

4.55 

5.90 

9.55 

12.55 

16.75 

6%" 

2.50 

3.20 

3.95 

4.80 

6.15 

8.90 

18.20 

17.46 

7" 

2.60 

8.30 

4.10 

4.95 

6.45 

9.35 

13.65 

18.15 

8" 

2.75 

3.60 

4.45 

5.35 

6.95 

10.00 

14.70 

19.40 

9" 

2.85 

3.76 

4.80 

5.75 

7.45 

10.75 

15.85 

20.80 

10" 

8.00 

4.00 

5.05 

6.15 

7.90 

11.50 

16.85 

22.25 

11" 

3.20 

4.30 

5.40 

6.55 

8.50 

12.35 

17.95 

28.66 

12" 

8.35 

A50 

6.75 

6.95 

8.95 

18.20 

19.10 

25.00 

13" 





9.50 

14.00 

20.15 

26.40 

14" 





10.15 

14.60 

21.25 

27.76 

15" 





10.50 

15.40 

22 85 

29.15 

16" 



.... 

• • • • 

11.00 

16.00 

23.50 

80.50 

17" 




. • • • 

11.50 

16.85 

24.60 

81.90 

18" 





12.10 

17.60 

25.60 

88.25 

:9" 





12.65 

18.30 

26.65 

84.65 

20" 





13.25 

19.10 

27.75 

86.00 

21" 





18.75 

19.80 

28.85 

87.40 

22" 



.... 

• • • . 

14.30 

20.60 

80.00 

38.75 

23" 




• • • • 

14.85 

21.85 

81.00 

40.15 

24" 





15.40 

22.00 

82.15 

41.50 

25" 




• t • • 

16.95 

22.85 

88.25 

48.00 

26" 





16.25 

28.65 

84.40 

44.25 

27" 





16.75 

24.40 

85.50 

45.65 

28" 





17.u5 

25.00 

86.60 

47.00 

29" 





17.90 

25.85 

87.70 

48.40 

30" 





18.50 

27.25 

88.80 

49.76 


Btngie Nolle 
Double Rolls 
Triple Bi>lle 
Snatfb, Plai 
Snatch, Roll 
BLOWERS— 

Champion Blacksmith — No. 400. $40.00; No. 40. $27.50. 
Buffalo—No. 700, $27.00; No. 200,. 12" $40.60; No. 100, 
14" $47.25. 

BOARDS. IRONING—Rid-Jid, with Table, no Sleeve—No. 1. 
$4.50; No. 2. $4.50. 

Stanwell—$2.75. 

Without Table (skirt boards)—4-foot, $1.00 eaeh; 6-foot. 
$1.60; 6 H foot, $1.76; 6-foot, $2.00. 

BOARDS—(See Washboarde). 

BOLTS — Common Carriage (Per 100) — 

3/16" and 


BOLTS—Barrel- 

Cast Iron, Japanned— 

4- inch.15 

5- inch.20 

6- inch. 20. 

8inch.40 

Light Wrought Steel, Jap.— 

2)4'inch.10 

8-inch.15 

4.inch . 16 

5- inch .10 

6- Inch .25 

CHAIN- 

Cast Iron Japanned— 

6-ineh.40 

8-ineh.60 

lO-inch.75 

Cast Iron. Amber or 
Bronsed— 

4-lneh .45 

6-ineh .60 

8-lneh .75 

Cast Iron, Ant. Copper 
or Dull Brass— 

4-ineh .75 

6-ineh . 1.00 

8-lneh . 1.10 

CUPBOARD, Japanned— 

8-ineh .75 

6-ineh .76 

10-ineh . 1.75 


Cupboard, Other Finishes— 

8-ineh .75 

6-ineh . 1.00 

Flush. T. Head—All Fin¬ 
ishes—Cast Brass— 

5- ineh .60 

4-inch .70 

6- inch .90 

Wrought Brass—^All 
Finishes— 

8-inch . .86 

4-ineh .40 

6-ineh .60 

FOOT- 

Oast Iron, Japanned— 

6-ineh . 40 

8-ineh .60 

10-inch .60 

Amber or Bronsed— 

6-inch .66 

8-inch . 76 

Other Finishes—. 

4-ineh .76 

6-inch . 96 

8-inch . 1.10 

Foot Wrought Steel—Cup¬ 
board, Japanned— 

8-ineh .60 

6-ineh .80 


10-ineh .1.86 

BOLTS—^Toggle—(See Toggle Bolts). 

BOTTLES—Vacuum- 


Thermos 

6 . 

6Q . 

11 . 

IIQ . 

14 . 

14Q . 

14H. 

15 . 

15Q . 

Universal - 

21 . 

22 . 

71 . 


S:;; 

%... 

h::: 
1 %... 
9 ... 
9H... 
9H... 


1 Pint. 1.10 

8.00 1 Quart. 1.75 

4.50 15% . 1.40 

i 75 lunch kits — 

Thermos — 

892 and 896. 2.76 

898 and 897. 8.00 

894 and 898. 4.00 

Universal— 

810. 8.00 

820 . 8.50 

410. 8.26 

610 . 8.60 

Thermos—Food Jars. Fillers. 


3.00 

2.00 

3.25 

1.75 

2.75 

4.25 

1.75 
3.00 
2.00 


7B, 

.10 

.46 

.10 

.45 





1 

s 

4 A . 

81 . 

. . . o.ao 
... 3 00 

DUU. 

601 . 


1.9D 

1.65 

.10 

.46 

.10 

.45 

.io 

.60 


- 


-- - 

82 . 

... 4.25 

602 . 

.5.25 

2.25 

.10 

.45 

.10 

.45 

.10 

.60 


... 


... 

91 . 

. . . 2.75 

Thermos — Jugs. 

Fillers. 

.10 

.45 

.10 

.45 

.10 

.60 


... 


... 

92 . 

... 4.25 

556. 


4.09 

.10 

.45 

.10 

.45 

.10 

.65 




T T - 

592 . 

... 5.00 

557 . 


4.76 

.10 

.45 

.10 

.45 

.10 

.65 

.15 

.95 

.20 

1.40 

Ferrostat — 


Thermos — Oases — 


.10 

.60 

.10 

.50 

.10 

.70 

.15 

1.00 

.20 

1.46 

504R . 

.. .10.00 

104 .... 


. 6.26 

.10 

.56 

.10 

.55 

.15 

.75 

.15 

1.06 

.26 

1.66 

505N . 

. . .16.00 

104Q ... 


. 9.26 

.10 

.60 

.10 

.60 

.15 

.80 

.20 

1.10 

.25 

1.60 

505L . 

. . .16.00 

114 .... 


. 9.76 

.10 

.60 

.10 

.60 

.15 

.80 

.20 

1.16 

.26 

1.70 

FILLERS — ^Thermos 

and Uni- 

114Q ... 


.14.76 



.10 

.66 

.16 

.85 

.25 

1.20 

.80 

1.89 

versal— 


180 .... 


. 9.71 

... 

.. . 

.10 

.65 

.16 

.90 

.26 

1.26 

.20 

1.90 

H pint . 

_ 1.00 

180Q ... 


.14.7$ 


Digitized by 


Google 






























































































































































162 


BOXB&—Mitre— 


HARDWARE WORLD 

RETAIL BKTJiTNQ FBI0E8—Continued 


Ooodell— 


1286 26x4 __ 


1805 25x5 . 


1806 80x5 . 


• Stanley— 


60 % . 


246 . 


868 . 


46p . 


Acme— 


72 . 

.22.60 

78 .. 

.21.60 

74 . 



76 .t4.00 

Lenirdoii— 

25 .24.50 

27 18.76 

20 2U.d6 

82 .22.60 

84 26.25 

74 28.00 

76 .21.26 

Steern's Perfection— 

20 . 4.60 

BRACES_ 

P.'s. A W.. No. 7008, $4.76; each; No. 7010, $5.00; 7012. 
$6.25. ^OloB, $6.00; 8012B. $6.25: 8014B. $6.50. 

Stanley, No. 021—8-inch, $5.00 each; 10*inch, $6.26; 
inch. $5.60; 14 inch. $6.76. No. 045 — 8 inch, $2.75; 
inch, $2.r(5, 12 inch, $3.00. No. 066—8 inch, $2.16; 
inch, $2.25. No. 966—8 inch, $1.15: lO inch, $1.25. 

BRACK ET8—Shelf— 


12 - 

10 - 

10 - 


% and %inch .... 

... .35 

.'20 

.15 

4^ iM IS* 'uch .... 

25 

i .> 

in 

1 *4 to 2 inch 

20 

\h 

|0 


BUTTS — Cabinet Door - 

189 F . 


2x2 2V^x2 2Hx2H 8x2 ^ 


284 D2. F; or 2' 
284 8F2; or 271 
284 N; or 5719 
286 D2. P; or 2' 
286 N: or 5721 
289 D2. F, B: or 


291 D2. F: or 2706 AC, OB. 

291 8D2, SF2, 8A, B; or 2705 MBS 
291 N; or 5t05 . 


.45 

.60 


1319 or 4705 BR. . . .40 
1334 or 4703 BR. . . .40 
Bright Steel: 

804 or 703^.20 

808 or 705.15 

823 or 714. 

838 or 719: 1, 10c; 1%, 10c 
3, 15c; 8H. 25c; 4. 85c. 

840 or 721: 1,10c; l^.lOc; 1%, 10c; 
3. 20c. 

Finished: 241 D2. F, F2. B; or 2714 AC, 


.25 

.20 

.25 


.55 

65 

.90 

.75 

80 

1.00 

.20 


.25 

.25 


.30 

.30 


.35 

.25 


.80 

.25 


.85 

.30 

35 

.85 

.85 

40 

.40 

.80 

85 

.85 

.80 


.80 



.35 



.40 

.25 

80 


.35 

40 


% 8x2% 

8x8 

8’%x8 


.65 

.75 


.65 

.75 

.25 

.25 

.30 


.20 

.80 


.80 

.35 

%. ioc; 

2, 10c; 2’ 


.85 

.85 

.40 

.85 

.40 

.40 

.45 

.40 

.35 

.40 

.45 


.95 

.45 

.40 

.40 


241 H . 

241 N or 5714 
Parliament: 260 D2, 


788 or 1714H DB 


747 or 1706 


Half. Surface: 

: 10O8P2 

; *160 H . 

; "lOO N or 5740 . 

566 T>2. F or 274.5 AO. OB 
L 5.05 SF2 or 6745 MBS ... 

' ‘186 N or 6745 . 


160 D2. F; or 2740 AC. OB. 


BBUSHBB— 

Oaatinf— 

No. Baeh. 

2 .60 

8 .65 

6% .60 

7 76 

10 .76 

16 .90 

Oonnter or Doatinf— 

16 . 1.00 

17 . 1.26 

*0 . 1.26 

7 2.60 

Floor or Oarage— 

12 . 

14 . 

16 . 

112 . 

114 . 

116 . 

216 . 


Japanned— 

Pair 

Copper, Brass, Nickel—Pair 

218 .. 

3x 4. 

.15 

3x 4. 

.60 

220 ., 

4x 5. 

.20 


.65 

224 .. 

5x 7. 

.35 

5x 7. 

.80 

812 . . 

6x 8. 

.40 

6x 8. 

.95 

814 

7x 9. 

.45 

7x 9. 

.95 

816 . . 

8x10. 

. . . . 50 

8x10. 

. 1.05 

614 

10x12 . 

.65 

10x12 . 

. 1.25 

616 . . 

12x14 . 

.95 

12x14 


618 

RADS—Wire— 

Bulk per lb. %‘lb. pkgs. 

% lb. pkgs. 

Hand 


1.85 
1.50 
1.66 

1.75 

1.86 
2.10 
2.00 

2.25 
2 50 
8.00 
1.50 

1.76 
1.85 
6.00 
6.75 

6.25 

. .10 

Windsor .15 

Morse— 


78 . 

78-P . 

$00 . 

Kalaomine 

240 . 

810 . 

Markisr— 

2 !!!!!!!! 

2 . 

4 . 

6 . 

6 . 

Paint— 

161—2% . 

8 . 

8% .... 

4 . 

166—8 . .. 
8% .... 

4 . 

4% .... 

169—2% . 

8 . 

8% .... 

4 . 

166—8 .. . 
8% .... 

4 . 

4% 


.66 

.50 

.$6 

6.76 

8.00 


.10 

.10 

.10 

.16 

.16 

.15 


.86 

.60 

. 66 

. .80 

.70 

.85 

.1.10 

. 1.65 

.70 

.80 

.1.10 

. _ 1 50 

. 1 85 

. 1.85 

.2.25 

. 8.25 

228—3% .2 50 


4 

4% .. 

Roofing 
401 . . .. 


BR.\SS—Sheet—Soft, per Ib., 45c; Half Hard, 50c; Sign, 50c; 
Spring, 75c. 

BREAD AND CAKE MAKERS—Universal—No. 2. $2.75 each; 
No. 4. $3.50 each; No. 8, $4.50 each; No. 44, $3.25 each. 
Cake Maker, No. 1, $3.50; No. 2. $4.50. 

BRIGHT WIRE GOODS—See Hooks and Eyes. 

BROILERS. WIRE—No. 216, 15c each; 218, 20c; 220, 25c; 
1102, .3Qc; 1103, 35c; 1104, 40c; 1105, 45c; 1153, 65c; 

1154, JOc; 1155. 75c. 

BROOMS—House—Economy, 70c each; No. 2. $1.25; 8. $1.00. 
Mill—Steel Band, 90c. 

Push or Street — Bassine, with Handles — M-inch, $1.10 
each; 16inch, $1.25; 18-ineh, $1.25; 24inch. $2.00; 80- 

inch. $2 n5 Rattan, with Handles—16x8 inches. $1 lo; 
16x10. $1.25. Wire, no Handles—12x5, $1.10; 14x5, $1 25; 
Handles, I5c each. 

Whisk—IR 25c each: 870. 40c: Pullman I5r 


8.25 

4.60 


2 25 


v/oiiie . 

Hound . 

Mastiff . 

.75 

4U4 

Sash- 

20—2 

4 

- 


. X.09 

20 

Pointer . 

.66 



.25 

Shoo Fly . 

.70 

6 . . 



.85 

72 . . . . 

.40 

8 . . 



.45 

Paint—(CTiinese 
Grade. 

bristles) — 

1 

2 

8 

4 

S 

2 % inch . . . 

... 86 


.70 


... 

3 inch . 

... 50 

.’70 

.80 

I’SS 

... 

3 % inch . . . 

_ .65 

.85 

I.IO 

1 85 

3.00 

4 inch . ... 

80 

1.10 

1.50 

2 25 

425 

4 % inch 


1.65 


3 26 

5 75 


Roofing—Knotted— 

8 knots, 14 lb. 

4 knots. 18 lb. 

Sash—Chisel Point— 

%xl% in.20 

% X1 ^ in.25 

%x2 in.85 

1 x2 <14 -in.45 

Scrub— 

Gray Tampico, 10".. 

Gray Tampico. 12".. 

Ox Fibre. 7". 

Ox Fibre. 10". 

Ox Fibre, 12". 

White Tampico, 8".. 

White Tampico, 11". 
White Tampico, 12". 
Shoe— 


2 25 
2 65 


.85 

.40 

.80 

.85 


Sink- 

Ox Fibre.15 

Split Bamboo.05 

Shelvinft—Rubber—Set- 
Ebonixed handle . . . 
Boxwood, small .... 
Boxwood, medium . . 
Boxwood, large .... 
White Bone, amall. . 
White Bone, medium 

Octagon Bone . 

Octag Bone, poliahed 
Stencil— 


.55 
1.00 
1 10 
1.05 
1.00 
1 25 
2.00 
4.00 


Dauber, iron . 

Brush only. % -in. . . 

Brush only, 1 % -in. . 

Combination .80 

Extra bristles . 

Best 1%-in. bristles 
BrCKFT.S—i.Niv W 
BURNERS: Lamp—1 or A, 15c; 2 or B, 20c: 
Lantern—0 Hot Blast, 16c; 2 Cold Blast, 


.40 

l% ln., 2% lb. ... 

.2$ 

.20 

1% in., 8% lb. . .. 


.80 

1% in., 6 1b. 

.45 

.40 

in., 61b. 

Window— 

.65 

.20 

Gray fibre. 

.90 

.25 

Black horsehair . .. 

.BO 

.85 

Pope’s Eye. 

1.25. 

.76 

Squeegea, 10-in. .. 

.25 

.80 

Squeegea, 12 in. .. 

.30 

.60 

Squeegea, 14 in. . . 

.86 

.86 

Sqneegea, 16-in. .. 

.40 


Rubbish — 1 20" steel. $8.25; 
steel, $13 00; 10 wire. $1.75; 

$2.50; 18 wire. $3.00; 14 wire $8.50. 


SC. 80c. 
25c. 


2 26" steel, $10.75; 
11 wire, $2.10; 12 


8 -$ 0 " 

wire. 


2x2 

2%x2% 

3x8 

8%x8% 

4x4 

4%x4% 

5x5 


.40 

.40 

.40 

.40 

.55 

.80 

1 40 

2^ 

.45 

.45 

.50 

.60 

.65 

.90 - 

1.55 


.50 

.60 

.50 

.60 

.70 

.95 - 

1 60 . 

2 75 

.50 

.60 

.50 

.66 

.70 

1.00 . 

1.6.5 


.45 


.45 

.66 

.60 

.70 

-.75 . 


.60 

!!! 

.60 

.60 

.65 

.70 

.80 


.50 


.60 

.60 

.65 

.70 

.80 


.35 

• • • 


.86 

.40 

.46 

.50 

'.M 

.25 

.30 

.80 

.30 

.40 

.55 

.75 


.30 

.35 

.40 

.40 

.45 


. . . 


.35 

.40 

.40 

.40 

.50 

.76 

1.80 

2.25 

.25 

.80 

.85 


. . * 

... ' ' 




.80 

.85 

... 

. . . 

... ’ ^ 



.85 

.35 




. . . * i 


^ - 

.45 

.45 

.50 

’.55 

.75 

1.05 



.50 

.60 

.65 

.65 

.80 

I.IO 



.50 

.55 

.60 

.70 

.85 ■ 

... 



.60 

.55 

.60 

.70 

.85 

1,16 ^4. 



.60 

.50 

.55 

.60 

■ .80 

1,05 06. 



.55 

.65 

.60 

.70 

.90 ■ 

1.15 


... 

.55 

.00 

.06 

.76 

.90 

1.25 
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Google 






































































































































































December, igss 


HARDWARE WORLD 


163 


BETAIL SELLIKO PBIOES—Oontinned. 


CANTEENS: Boyco and Bear Brand, Covered—2 qts., $1.25; 
8 qts., $1.35; 4 qts., $1.50; 6 qts., $1.75; 8 qts.. $2.10; 

10 qts., $2.35. 

Khaki Covered—2 qte., $1.10; 8 qte., $1.25; 4 qta.. $1.85; 
$ qts., •‘1.60- 8 qts., $1.85. 

Government Covered—222, $1.50. 

Lincoln Auto (Auto Can), Co.ered—No. 100, $1.75; No 
800, $2.00; No. 300, $2.10. 

American or Boy Scout—Covered, with atraps. No. 825, 

$ 1 . 10 . 

Canteen Straps—No. 801 20c. 

Boyco Service Units — No. 5, $5,75: No. 22, $6.75; No. 
112, $7.00; No. 212, $8.00; No. 312, $7.75. 

CANT HOOKS— Maple Hdl. 

2%x4^ . 2.90 

2Hx4H . 8.00 

CAPS—Roofing. Per lb., 22c. 

CARBORUNDUM—Grain, per lb., bulk, 50c. 

CARRIERS—Timber—No. 425, 4-ft. maple, $3.50. 

CARRIERS: Hudson Hay—No. 29 $20.50; No. 50, $11.50; 
No. 62, $16.25; No. 77, $10.75. 

Hunt, Helm ft Ferris — 493, 320.25; 502. $15.75; 503, 
$12.00; 481. $25.00. 

CATCHERS. GRASS —No. 1. $1.00 each; 2, $1.15; 10, $1.15; 
20, $125; lOOOA, $1.50. No. 1, Perfex, $1.65; No. 2, 
Perfex, $1.75. No. 5G, Easy-Era., $1.75; lOO, Easy-Em., 
$2.00; 12G, Easy-Em., $2.25; 50, Easy-Em., $1.65. 

CHAINS—Tire— 


Hickory Hdl. 
8.65 
8.75 


Size. 

Pair. 

Size. 

Pair. 


Tire—Weeds 

4I;4x33 . 

. 7.25 

S 

x30 . 

. .. 4.60 

414 x 34 . 

. 7 50 

8Hx30 . 

.. . 5.00 

414x35 . 


8Vkx32 . 

... 5.50 

414x36 . 


4 

x31 . 

... 6 00 

4^x37 . 


4 

x32. 

. . . 6.00 

5 x35 . 


4 

x33 . 

... 6.50 

5 x36 . 


4 

x84 . 

. . . 7.00 

5 x37 . 


4 

x35 . 

. . . 7.50 

5^x36 . 

.12.00 

4 

x36 . 

... 7.50 

5^4x37 . 

.13.00 

4%x32 . 

. . . 7.00 

514x38 . 



Dozen pair lote. 

10% off. 



CHAIN—Yankee. Straight Link (Coil)—4-0, 10c ft.; 8*0 
10c; 2-0, 9c: 0, 1, 8c. 

Norway Straight Link (Coil)—85c lb.; %, 85c; 

80e. 

Passing Link (Coil) — 4-0, 12c ft.; 3-0, 10c; 2-0, 9c; 
1-0, 8c. 

Proof Straight Link (Coil)—3-16 Black, 22c lb.; 20c; 
5*16, 18c; %, 17c; 7-16, 15c; Vk, 15c; %, 15c; %, 15c; 
%, 1.5c. 

Proof Twisted Link (Coil) — H Black, 20c lb.; 5-16, 20c; 
15c. 

B. B. Proof Straight Link, A (Coil)—516. 20c lb.; 

20c: %, 20c; %, 20c; %, 20c; 20c: 1, 20c. 

Twisted Machine Coppered (Coil)—3-0, 16c ft.; 2-0, 15c. 
Jack—Iron—16, 10c yard; 14, 10c; 12, 10c; 10, 10c; 
8, 15c. Brass—120, 10c yard; 118, 10c; 116, 10c; 114, 20c; 
113. 20c: 112. 20c: 110. 35c. 

Safety Brass—00, 15c yard; 0. 15c; 1, 15c; 2, 20c; 8. 35c. 
Sash—0. Copper Plated, 4*4c ft.; 1, Copper Plated, 5c; 

2, Copper Plated, 5c; 4X, Sherardized, 15c; 10, Cable, 20c. 
Sash (Thain Fasteners—Phoenix, 20c set; 10. 60c. 

OHALK LINE—Yellow, 35c per 100-foot hank; 20c per 50-foot 
hank. Braided White. 20-foot hanks—120, 10c each; 220 
10c; 820, 15c. 50-foot balls—150, 15c; 250, 15c; 850, 15c. 

OOTST8, TOOL — A, Leather Covered. $26.50; AA, Leather 
Covered. $30.25; B, Quartered Oak, $24.25; BB, Quartered 
Oak, $26.50; BBR (Quartered Oak, $32.00; D, Quartered 
Oak. $16.25; DD, Quartered Oak. $17.75; DD, Leather Cov¬ 
ered. $19.00; DDD, Leather Covered, $20.25; DDD, Quar¬ 
tered Oak, $20.00; E, Quartered Oak, $24.25* EE, Quartered 
Oak, $28.50; P, Quartered Oak, $20.00; F. Leather Cov 
ered. $20.25; FP. Leather Covered, $23.75; FF. Quartered 
Oak, $22.25: G, Plain Oak, $14.00; GG, Flain Oak, $15.50. 

CHECKS. DOOR: Corbin — No. 1, each. $7.00; 2. $9 00: 

3, $10.75; 4, $13.25; 5. $16.75. 

Norton—A. Each, $7.00; B, $9.00; C, $10.75; D. $13 00* 
B, $15.50; CH, $11.00; DH. $13.00. 

Dime — No. 10. each, 16c; Norton, 44, $2.35; No-Slam. 
100, 35c. 

Rixon—A, each, $8.00; B, $9.25; O, $11.00; D, $14.50 
Sargent—No. 20. each, $4.00. 


CHOPPERS—Meat and Food— 
Enterprise 


5 

10 

12 

22 

82 


2.75 

4.50 
4.00 

7.50 
9.00 


0 

1 

2 

3 

304 


501. 2.25 

602 . 2 75 

708 . 8.60 


0 R 

1 R 

2 R 
8 R 


Universal 


Russwin 


CHISELS— Socket 

Pinner mitee Pocket Outside 

Bev. Edge No. 2 Bev. Edge Bevel 

>4" I" 2** 

Buck Bros. Socket Firmer... 1.80 1.40 1.65 1.85 2.00 3 60 

Buck Bros. Tanged Firmer.. .95 1.05 1.15 1.85 1.50 2.15 

Buck Bros. Socket Butt.. 1 60 2 10 

Buck Bros. Tanged Turning.. .80 .90 1.10 1.35 1.65 2*85 

E^verlasting, Pocket.. 1.80 1.40 1.50 1.70 1.85 2!25 

W itherby s Butts ...l no 1 10 1 25 I 7 K 

Witherby’s Corner ..*: 8.75 8.75 1.25 

Witherby’s Socket Pirmer(P) .70 .80 .90 1.00 1.10 1 35 

Witherby s Socket Firmer(B) .85 .95 1.15 1.20 1.25 I.'SO 

Witherby 8 Socket Framing. 1.15 1.30 1.40 1.55 1.65 2.10 

Witherby a Pocket.80 .90 1.10 1.15 1.26 1.40 

t-ep .65. 

Diamond Point ..[ . 

Regular or Common Taper. . . .20 .35 .70 . !. 

Extra Quality Polished Point .35 .65 1.10 . ..’ !.’! * 

Barrel—No. 0, $10.00 each; 1, $11.25; 2, $13.76; 

Improved Cylinder—No. 1, $5.50; 2, $6 50 

Glass Family, Universal—No. 15, $2.75 each; 125 $3.25* 
135, $4.00; 145, $4.50. Dazey, No. 10, $1.75; 20, $2 25'8o' 

fn ' •’i in’ Dazey, No. 10, 55c; 20, 90c; 

40, $1.50. 

Tin without Dasher—gal., $1.50 each; 2 gal., $1.55: 
8 gal., $1.60; 4 gal., $1.75. 

Dash—IX Tin—2-gnI., $2.25; 4-gal., $2.75; 6-gal., $8.25 
Dash and Handle—25c extra. 

CLAMPS: Carpenters’—Cincinnati: 18-inch. $4.50: 24-inch. 

$r>.nO: .to inch, $.5.50; 48-inch, $6.00: 60- 
inch, $/.50: 72-inch, $9..50; 84-inch, $20.00; 96-inch, $22 
Carriage Makers’—2 -inch, 40c: 3 ineli, 45c; 4-inch‘ 

55c: 5-inch, 65c; 6-inch, 85c; 7-inch, $125; 8-inch $160* 
9-ineh. $1.65; 10-inch, $1.90; 12-inch. $2.30. * ’ 

CLEANERS—Window—Rubber— 10-inch, 45c each; 12-ineh 
50c: 14-inch. 60c; 16 inch, 65c; 18 inch, 75c. 

Wood Floor Cleaners—14-iDch. 60c; 16-inch, 75c. 
CLEANING COMPOUND — 

414 lb. carton, 60e; 
83-lb. box, $2.00: lOO-lb. drum. $3.75; 2.50-lb. barrel $8 50 
Kleen-A-Pipe—1-lb. can, 75c; 10 lb. can, $3.00. 

Shineoleum—1 quart, $1.00; 1 gal., $8.50; 5 gals., $12.50 
Cedar Mist—1 gal., $3.50; 5 gals., $12.50. 

Sweeping Compound—No. 2, drcen. 3c lb.; No. 8, Brown. 
2%c lb.; No. 4, Black, 2Hc lb. oruwn, 

CLEVISES—Malleable, 25e lb. Steel, 4", 35c; 5**, 26e* 6" 
30c; 7", 30c; 8", 35c. o $ 

“Bulldog’*—3-16 to % in., each, 16c; 
20c: %. 25c; %, 35c; %, 50c; 1-in., 55c; iVk-in., 60n. 


CUPPERS—Bolt- 
New Easy— 


Extra Chittere— 


lO-inch 


4.00 

No. 0.. 

...2 25 

5.50 

No. 1 . 

.. 2 75 

7.75 

No. 2. 

, . , 8 76 

10.25 

No. 8 . 


2.85 

14-inch . 



alarm—W estclox—American $1.50 each; Bluebird. 
$175; Lookout, fl.75* Sleepmeter. $2.00; Bunkie, $2 75^ 
Ironclad, $2.25; Jsck-O’Lantern. $3 00; Bingo $3 25 
T $3 25; Flash. $2.40; Gale. $4.50; Ideal. $3.00; 

It* Peerless, $3.00; Pershing, $3.50; Practical 
$3.00; Slumber Stopper. $4.50; Startle. $.3 50. 

note—A Government War Tax of 6 per cent haa been 
levied on all retail sales of clocks. The retail dealer Is re- 
q^ulred to keep a record of all sales and pay the tax into the 
Collector a office each month. 

;r Nos. 00 to 2H, 10c straight; No. 1 to 8, 

15c. Carborundum or Axolite—Nos. FP 90, 16c straight. 
CLOTH, wire:—H ardware Galvanized—Per lineal foot— 

Mesh 24-in. 80 in. 86-in. 42-in. 48-in. 

.36 .45 .54 .68 .72 

% inch .. .28 .85 .42 .49 .56 

% inch .28 .85 .42 .49 .56 

Zjnch .20 .25 .80 .35 .40 

2 H inch .20 .25 .30 .35 40 

??nch .20 .25 30 .85 .40 

f]nch .21 .26 .32 .87 .42 

5 inch .21 .26 .32 .37 42 

6-inch .22 .28 .33 .39 *44 

8-inch .24 .30 .36 .42 .48 

CLOTH. SCREEN WIRE—Per lineal foot—Retail prices have 
been figured on the following basis: 12M Black, 4V4c; 14M 
Galv., 5^c: 14M Opal, 5c per so. f* 

COCKS— 


l.OU 

1.85 

No. 

H-inch. . 

Each 

No. 

Each 

2.25 

Ball — 

. 1.25 

Gas Hose — *^-inch... 

.30 

8.00 


%inch.. 

. 1.50 

%'inch... 

.85 

6.50 


% -inch. . 

. 1.75 

% -inch. .. 

.50 



1-inch. . 

. 8.00 

1.75 

Service, 

Standard — 

-Square or Plat Head — 


2.25 

Each .. .. 



1" IM*' IH'' 

2" 

2.75 

... .45 

.50 .55 

.60 1.00 1.50 2.10 

8.75 

8.50 

COMPASSES — No. 40-4 

, 45c each 

; 6, 65c,* 8, 75c. 
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COOKERS—FirelMt—DvpUz—No. 25, $17.00 eaeh; Mo. tO. 
928.25; 85, $19.15; 50, $80.00; 55, $82.00; 60. $85.00; 
70. $48.50. 

Loffo—Sot, $8.50. 

Soopstone Diieo—Boeh, $1.75. 

COOLERS. WATER—GolTonised Lined —02. $4.00 eoeh; 08, 
$4.75; 04, $6.00; 06, $7.25; 08, $9.00; 010, $10.75. 
COPPER—Sheet, 50e lb.; Bert, round, 40e lb.; Tnbins, 47e lb. 
COPPER WAKE—Rome Nickel Plated— 


$9.50. 

8 $ 8 . 00 . 

80e; 5, 25c; 


6 pints. 1.85 

Tea Pots, 

2 pints. 1.25 

8 pints. 1.85 

4 pints. 1.50 

Wssh Boilers. 

848 . 6.75 

849 . 7.50 


Tea Kettles. 

8 Vi inch . 2.25 

9V^ inch . 2.35 

10^ inch . 2.50 

(■offee Pills. 

3 pints. 1.85 

4 pinto. 1.60 

5 pints. 1.75 

COPPERS. SOLDERING—Family— 

1, per set . 1.50 

2, per set . 1.85 

Tinners— 

Vk pound, per pair.25 

1 pound, per pair.80 

IH pound, per pair.85 

2 pound, per pair.45 

8 to 14 pounds.45 

CORD—Sash. Common—Per hank: No. 6, $1.10; 7, $1.40; 
8. $1.65; 10, $2.75 ‘ 12, $8.25. 

Samson Spot snd Silver I..ake — Per hank: No. 6, $1.75; 
7, $2.50; 8, $2.85; 10. $4.76; 12, $5.75. 

Wire, Galvanised — Per foot; l/ld", 2Hc; 8/82*, 8c; 
8V4c; 8/16*, 4Hc; 7/82*, 5c; %*. 6c. 

CORD, TINNED PICTURE— 

No. 00. 15c pkg.; 1, 36e; 2, 80e; 8. 40c; 4. 60c. 

ORATON—Lumber, 10c: Soapstone, 5e. 

CULTIVATORS— 

Norcross. 1G0*5. each, $2.00; 6N. $1.50; 8K. $1.25; 
Midget. 60e. 

Pull Easy. PEC. each, $2.00; PE5. $1.65: PEW2. $5.00. 


CUTTERS—Pips—Barnes, Mo. 1, $$J5 oaeb; 2, $4.25; A 
$7.00; 4, $14.00; 5, $20.00. , - 

Saunders—No. 1, $2.75 each; 2, $4.00; 

Trimo—No. 1, $8.60; No. 2, $4.75; No. 

DAMPERS — Stove Pipe — No. 8, 20e each; 4, 

6. 25o; 7. 40e; 8, 80e; 9, $l.r5; 10. $1.50. 

DIVIDERS—Wing. Nos. 85 and 50—6-inch, 65e; 7-Uieh, 75c. 
8-ineh, 80o; lO-ineh, $1.10; 12-ineb, $1.85; 14-iaeli, $8.50. 

Wing Ext. No. 1 — 6-in^ $1.15; 7-ineh, $1.25; 8-inck, 
$1.85. 

Excelsior—O-inch, 90e; $-iaeh, $1.25; lO-inch. $1.65. 
DOORS—Ash Pit— 

8x8. 1.20 10x12. 1.70 

8x10. 1.80 12x15.8A0 

ASH TRAPS—(\immon, 7x9, 80e; Adams Doable, 90c. 

DOORS, SCREEN 

No. 2-6x6-6 

241, Common, %*in. thick 2.00 
296, Painted black, 1% . . 2.60 
811, Varnished. 1^ . .. . . 8.60 

381, Varnished, 1^.3.60 

815G, Var., 1^. Gal. 01.. 4.15 
DRILLS— 


2-8X6-8 

2-10x610 

8x7 

2.20 

2.80 

2.40 

2.70 

2.85 

2 

8.75 

4.00 

4.25 

3.75 

3.90 

4.00 

4.30 

4.50 

4.75 


Goodell-Pratt 

Bench Drills— 

No. 

No. 

Each. 

279 .. 

8 .... 


Millers 

8\4 .. .. 

. 9.50 

12 ... 

oS .... 

.14.00 

18 ... 

10H .... 

.24.00 

87 .. 

490H .... 

.20 00 

97 .. 

1008 .... 


99 .. 

1005 .... 


112 .. 

11 .... 

.22.00 

212 . . 


.18 26 


6.25 

7.75 


Goodell-Pratt Breast Drilln— 


5.86 

5.50 


6 .... 

07 .... 

Drill Prei 

20 . 11.00 

21 .15.00 

22 . 5.00 


6.75 

8.75 
4.50 

5.00 


245 
Miners Falls 

28 .. 7A0 

210 .15.00 


EL AN GE OR ROTAL ENAMEL WARE 


Biggins, Coffee 

10 . 1.00 

920. 1.15 

930. 1.25 

Boilers, Coffee 


60. 

80. 

100 . 

14. 

18. 

22 . 


Boilers, Rice 


1.10 

1.50 

2.50 

1.00 

1.25 
1.65 

2.25 


Bowls. Wash 

26. 

.25 

30. 

.85 

84. 

.60 

Buckets. Covered 

21. 

.45 

28. 

.65 

26. 

.1.00 

28. 

.1.26 

32. 

.1.75 

150. 

.60 

350. 

.70 

450. 

.80 

650. 

.1.00 

850. 

.1.45 

10.50. 

.1.66 

1250. 

.1.95 


110 . 

112 . 

118. 

502. 

508. 


Buckets, Dinner 


Chambers 


1.76 

2.10 

2.50 

1.75 

2.00 


1 . 

2 . 

8 .. 

Chamber Covers 


.45 

.65 

.70 


10 

20 

80 

1 . 

8 . 

104. 

806. 


Colanders 


Cups 
8 (Mug) .... 

6«««*««aee*4 

8 . 

9. 10, 11, 25 


.25 

.80 

.85 

.55 

.80 

.60 

.80 

.86 

.25 

.20 

.25 


10 

30 

300 

10 . 


40.85 

(Tnps and Saucers 

300.35 

300S.20 

Cuspidors 

.45 

.65 

. 1.10 

Dippers, Cup 

.85 

Dippers, Windsor 

110.85 

Pippers, Sods 

4.56 

Dishes, Soap 

50, 60.80 

Fillers, Fruit Jar 

20.26 

Flasks, Coffee 

10.65 

Funnels, Pierced 

01.25 

03.86 

05.50 

06.66 

Kettles, Convex 


03. 

05. 

08. 

010 . 

014. 

020 . 


.60 

.80 

1.10 

1.25 

1,65 

2.85 


14 

18 

22 

26 

80 

36 

40 

50 

71 

78 

74 

30 

50 

70 

90 

100 

160 

180 

190 


Kettles, Lipped 
Preserving 

.80 

.45 

.55 

.70 

.95 

.1.85 

.2.00 

.8.00 

Kettles, Milk 

.65 

.1.00 

.1.25 

Kettles, Tea 

.85 

.1.00 

.1.25 

.1.75 

.2.00 

.1.25 

.1.65 

.2.00 


Ladles, Deep 

100.25 

120.85 

111.80 

Measures 

02.85 

04.60 

06.1.10 

11 Graduated.. .65 
Pails, Chamber 

2.1.85 

40.2.50 

Pails, Water 

110 . 1.10 

114.1.60 

Pans, Bed 

1.2.60 

Pans, Douche 

2.2.00 

Pans, Bread 


11 . 

18. 


.40 
.60 

Pans, Cake 

9.20 

10, 69, 70.30 

200.45 

Pans, Com Cake 

706.65 

709.75 

712.1.00 

Pans, Muffin 

106.56 

412.1.00 

Pans, Deep Pudding 

50.20 

150.26 

300.80 

500.40 

800. .50 

1000. .65 

Pans, Dish 

15.1.25 

80.80 

140.1.00 

210.1.85 

800. 2.10 

400. 8.25 

Pans, Rinsing 

08.75 

014.1.00 

017.1.16 

Pans, Lipped Fry 

80.85 

82. 45 


34. . . 

86 . . . 


Pans, Milk 


.5.* 

.65 

.25 

.20 

.80 

.35 

.50 

.60 

.76 


0. 

11. 

20. 

40. 

60. 

100 . 

120 . 

Pans, Convex Sauce 

02.50 

04.70 

06.85 

010.1.85 

012.1.60 

Pans, Combination 
Sauce 

ID. 1.75 

lOT. 2.75 

Pans, Lipped Bauee 

10.25 

14.85 

18.40 

24.55 

28.80 

Pans, Straight Sauce 

250.55 

450. 1.05 

650. 1.80 

850. 1.40 

Pans, Stew 


04. 

100 ... 
800... 
350... 
A50... 
550. 


.40 
.50 

6.65 

Pans, Oblong Stove 
.40 
.46 
.65 
.85 
1.10 
1.40 

Pans, Square Stove 

110.80 

112.95 

114.1.25 

116.1.60 

120.1.85 

Pitchers, Molassee 

601.70 

Pitchers, Water 

2.1.10 

4.1.8$ 

5..1.10 

10.i.m 


Plates, Deep Pie 

89.15 

40.SO 

Plates, Shallow Pie 

27.25 

80.25 

Plates, Dinner 

20.25 

Pots, Fireless Cooker 

1450. 1.90 

1850. 2.75 

Pots, Coffee 

2H.50 

5.60 

25.80 

45.1.00 

Pots, Tea 

00.55 

0.65 

20. 80 

Oil.60 

101.80 

102.90 

Pots, Straight Sasee 

018.85 

022. 1-10 

026. 1 65 

080. 2.50 

Pots, Soup Stock 

818.1A25 

886. 20.Cr 

218. 625 

286. 10.25 

Roasters 

150. 2 50 

180. 825 

Skimmers, Flat 

12.SO 

Spoons, Bastinc 
10.20 

14. 20 

18.25 

Steamers 

7 .1 so 

8 .1.75 

Steepers, Tea 

3 .70 

Tubs, Oval Foot 

0.115 

2.1.65 

4 .800 

Tamers, Oaks 

14. Jl 
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HABd Drills—MUlurt Vslls 

. 8.60 106 8.78 

. 6.00 808 . 8.00 

. 8.C0 806 6.60 

. 8.76 348 4.00 

. 6.76 980 6.76 

1980 . 6.76 

Chsia Drills—Ooodell-Prstfc 

. 4.60 318 . 7.00 

. 4.60 1600 6.80 

. 6.60 

Ysnkse AaUmstis 

. 2.50 44 8.25 

. 2.00 40 8.00 

Tsnkss Ohneks and Drill Points 

S«t. No. Bet. 

. 1.16 806 ..66 

. 1.16 

Tsnkos Drill Points 
Set of 8, $7.10; esch, 16e; 2 for 25c. 

DRILLS, TWIST— 

Rd. Shk. Sqr. Tpr. 

Prentiss Goes Shk. 


1 , 

2 

8 

6 

98 


•07 

816 

817 

41 , 

42 . 

No. 

800 

801 


T.. 

5/16 

% .. 

11/16 
% .. 
% .. 
1 - ... 
1 % . 
1 % . 
1 % 
1 % 


Bit 

Stock 

. 1 " 

.20 

.25 

.30 

.40 

.45 

.55 

.70 

.80 

.90 

1.10 

1.25 

1.50 

1.85 


.80 

.80 

.40 

.45 

,50 

.60 

.75 

.85 

1.00 

1.10 

1.20 

1.60 

2.10 


.90 
1.00 
1.10 
1.15 
1.20 

1.25 

1.30 
1.35 
1.40 
1.85 

2.30 

2.75 

3.25 

3.75 

4.25 

Sebco Four Point Star, Brick and Concrete 


.30 

.40 

.45 

.50 

.60 

.65 

.70 

.75 

.80 

.90 

1.05 

1.30 

1.50 


Sir. 

Shk. 

.10 

.15 

.15 

.20 

.25 

.30 

.45 

.60 


Tpr. 

Shk. 



% 

% 

% 

% 

1 

1% 

1% 

12-inch.., 

, . .40 

.40 

.45 

.65 

.85 

1.80 

2.25 

18-inch.. , 

. . .50 

.50 

.60 

.80 

1.10 

1.55 

2.50 

24-inch. . . 

. . .65 

.65 

.70 

1.00 

1.20 

1.76 

2.80 


BLEOTBJOAL APPUANCES— 
Unirersal Goods— 

Dishes, Chafing— 

E940 .18.00 

1B9850 .16.00 

Grills— 

E982 .11.50 

E984 .18.59 

Heaters. Inunersioa — 

F970 . 6.26 

Irons, Carling— 

E9901 . 6.26 

E99011 . 6.76 

Irons, Pressing— 

B901 . 7.60 

E902 . 6.76 

E905 . 6.75 

E9028 6.2.6 

E9035 . 6.75 

E9051 . 7.50 

Pads. Heating— 

E9940 .18.00 

Percolators— 

E9485 .18.60 

B9487 .15.00 

E9489 .16 50 

E9635 .11.76 

E9687 ..18.00 

B9088 .1A50 


Hot Point Goods— 

Chafing Dishes—No. 20601, $10.00 sash; 20502, $18.00; 
90508. $22.50 

Grills—11601, $11.50 each; 186G1, $12.60; 20101, 

010.50. 

Heaters. Aii^No. 80408, $11.00 each: 80404, $18.00; 
80608. $82.50; 80604, $44.00; 116A4 (Hedlite), $11.00. 

Heaters, Immersion—No. 118W16 (50201), $5.26 each; 
116W16 (60208), $6.26; 116W17 (50208), $7.25. 

Irons, Oirlinr—No. 112L5. $7.26 each; 112L6. $6.60. 
Irons, Presslnf—No. 1118F18 (11103), $7.96 each; 

118722 (11808), 8 lb., $6.26; 115F6 (11205), 6 lb., 

115717 ai206), 6 lb., $6.96; 11807, $8.75; 11808, 

11810, $11.00; 11812, $16.60; 11815, $17.00. 

Pads, Heatlnf—No. 114Q8 (50142), $9.00; 

(60151) $10.25. 

Oeens—No. 40701, $6.60; 40201, $85.00. 

Percolators—No. 20611, $10.00; 20620, $12.00; 

818.00; 20622, $17.60; 20650, $18.00; 114P18 (80661); 
$28.00; 114P17 (2662). $25.00. 

StOTss—No. 116D1, $10.00; 186D1. $11.50; 20801, $7.00; 
90802, $7.26; 40101, $7.60; 40102. $9.25; 40108, $18.00; 
40104, $15.00; 40105, $17.50. 

ToasUrs—114T6, $6.76; 116T1, $8.50. 

Yaenom Clean e rs 122V2, $45.00. Attachments, $11.00. 


ELECTRICAL SUNDRIES— 

Anylites. 1.86 PitsaU snring.76 


Ammeters 


Pash Battoi 


Readrite 
Volt 


Eeer Ready. 1.25 Wood. 20 

. 1.00 Dull Brass.25 

. 1.16 Pearl Button.60 

Bells, Door— White Button.45 

2H in^ .85 Receptacles— ’ 

8-incb . 1.00 Flush . 


Basxers.85 Arrow E. 

Chain, Fixtnra.25 Cleat . 

Cleats, Porcelain.05 _ Rosettei 

Cord— 

Ft. 


.46 

.60 

.26 


.30 
.80 
.40 
.45 
.50 
.60 
.75 
.85 
1 00 
1.10 
1 20 
1 60 
2.10 
2.70 
3.30 
3.90 
5.10 

2 

4.50 

5.00 

5.25 


E9646 .17.60 

E9649 .19.60 

E9676 .10.00 

Ranges, Table— 

E9841 .82.00 

Stores— 

E998 . 9.00 

E997 . 8.00 

E9960 . 8.00 

Toasters— 

E945 . 7.50 

E946 . 6.76 

Urns, Coffee— 

E916 .17.00 

E919 .18.50 

E9186 .15 00 

E9146.19.60 

E9149 .21 50 

B9166 .88.50 

E9169 .86 00 

E9176 .16.00 

E9179 .17 50 

E9166044 .42.25 

£9169044 .44.75 

Vacuum Cleaners— 

E701 .89.60 

Attachments .10.50 


Huater No. 16 


.12% 

No. 

18 .. . 

. . 

.10 

Lamp 

No. 18, 

G. A t. 

.04 

No. 

18. Par 

Silk... 

.07% 

No 

20, Par 

Silk. .. 

.06 

No. 

18. Tw 

Silk. .. 

.07 

No. 

80 Tw 

Silk. .. 

.05 

1-64 Single Fixturo. 
No. 18 Reinforcod.. 

.08 

.10 

Fans— 



Menominee, 600-9-im... 

18.00 


Concealed, 2-pc.80 

Cleat. 2 pc.80 

Cleat. 1 pc.20 

Shades— 

Tin Plat, 8 ineh.26 

Tin Flat, lO inch.86 

.07 H (3one. 8-inch.40 

Cone. lO-inch.46 

Shade Holders— 

3i4 inch Acme.10 

2 H inch Uno.20 

SocketSj^Key— 


Freeman 


Bobbins Meyers— 


.80 

.80 


Freeman Nic.60 


8- inch non-osc.12.50 Arrow E Nic.65 

9 in. non-osc., 8 sp..lO 50 Sockets, Pull Ohaii 

9- in. osc., 8-speed. . .24 50 Freeman DB 

ea _ __ ^ IB rvtb 


__ __ _ .60 

12 in. non-osc., 8-sp. 89.00 Arrow B DB.65 

12 in. osc., 8 speed.. .87.00 Arrow E. Nic..75 

Wn.Aa_ Lerolier DB.66 

Porcelain. 5H Solid.. .08% 

Nailit, 6% Split.06 

Lamps— 


Nilco Masda type.List 

Masda Auto.List 


Staples— 

Insulated, %-ineh .... 
Switches— 


Hrio . ^*7? Ba?tljry' S.' f! 'r* T. *!.40 

- spot... .60 


.30 

.30 

Pkg. 

.30 

Each , 
.40 
40 


Lamp Guards — 


Battery D. P. 8. T. .. 


No. 1425 Loxon.45 Batterv D P D T* 

inr OR -Da^ery u. r. u, i. 


No. 107 Nererbreak. . . .35 

No 44 Portable. 8.26 

No. 48, Portable.8.75 

I/oora— Ft. 

**Doraduct” 7-82 in... .06 

% inch. OS 

Plates. Switch— Bach 


T ape— 

Friction, 1 oa. to 1 lb. 


.65 

.90 

Lb. 

.80 


Rubber, % lb. to 1 lb. .80 

Tubes— Each 

Porcelain. 6-16x3*in. . .02 

Transformers— Each 

Arrow. 1.75 


^gle gang.25 Jefferson jrV .*.’ .* .*.’! .* 1.‘76 


Two gang.50 

Receptacle. 60 


Wire, Rubber Covered— 
Ft. 


Plugs— 

Each 

No. 10 . 

.02 H 

Benjamin 8-wBy . .. 

.. 1.85 

No. 12 . 

.02 

Benjamin S way .. . 

. . 1.75 

No. 14 . 

.01% 

Twinlite 8-way .... 

.. 1 20 

Weather-proof— 

Lb. 

Attachment — 

Bach 

No. 10 . 

.40 

903 Benjamin. 

.. .30 

No 12. 

.40 

3500 (Thelton. 

.. .40 

No. 14 . 

.25 

4 Mueller. 

. . .20 

Bell Wire— 

Ft. 

Fitzall w-o spring.. 

.. .65 

No. 18, Single. 

.03% 


EMERY—Per lb., 25c. 

Stones—See Stones. 

Cloth—See Cloth. 
wiiAeU .9#»e Wheels 

FASTENERS—Casement, steel, all numbers 20c; bronze, 40c. 
SASH—Bronze: No. 257, 40c; No. 382, 50c; No. 815, 40c; 
No. 1831 %, 85c. 

Steel or cast iron: No. P668, 10c; Nos. 800, 254, 16c; 
Nos. 334, 500, 20c; No. 324, J5c. 

FAUCETS-—Cork Lined— 8-inch, each.80 


7-inch, each.16 9-inch, each 

FENCE, POULTRY—10-rod rolls; 


.25 



24" 

36" 

48" 

60" 

72" 

Banner . 

.. 4.75 

6.00 

7.00 

8.25 

9.50 

Blue Ribbon . . 

. . 5.00 

6.25 

7.50 

8.75 

9.75 

Ideal . 

. . 3.75 

4.85 

6.50 

8.00 

9.75 

Union Lock . . . 

. . 4.00 

4.50 

5.75 

6.76 

7.25 


FIBRE WARE.—Keelers—No. 2. $3.00 each; No. 8, $2.50. 
Measures—1-qt., $1.75; 2-qt., $2.25. 

Star Pail—12 qts., 90 cents. 

Spittoons—No. 2, $1.75; No. 3. $1.50. 

Tubs—No. 1, $6.25; No. 2, $5.50; No. 8, $5.25. 
FIGURES AND LETTERS (STEEL)— 


$6.96; 

Figures 

Set 

Siach 

Letters 

Set 

Each 

$9.26; 

% inch. .. 

.. 1.25 

.25 

% inch... 

.. 8.50 

.20 


8-16 inch.. . 

. . 1.50 

.80 

8-16 inch.. . 

.. 4.50 

.86 

114Q4, 

% inch... 

.. 2.00 

.85 

% inch... 

.. 5.75 

.80 


5-16 inch.. . 

. . 2.25 

.40 

5-16 inch.. . 

.. 6.76 

.80 


% inch. . . 

. . 2.75 

.50 




80681, 

% inch... 

. . 4.50 

.75 





FILES — 


Length, inches— 

3-3% 

4 

4% 

5 

5% 

6 

8 

10 

Band Saw, Slim. . 


.20 

.20 

.25 

.30 

.60 

Knife, Bastard . . . 


.35 


.35 


.40 

.50 

.50 

Regular Taper . . . 

. .is 

.15 

.15 

.20 

.20 

.20 

.35 

.45 

Slim Taper. 

. .16 

.15 

.16 

.20 

.20 

.20 

.25 

.40 

Warding. Bastard. 

. ... 

.25 

.. . 

.25 


.80 

.40 

.. • 


Digitized by 
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3-4 

5 

6 

8 

10 

12 

14 

. .16 

.25 

.25 

.30 

.35 

.45 

.55 

.80 

1.10 

.30 

.85 

.35 

.45 

.55 

.70 

.90 

1.25 

.20 

.20 

.25 

.80 

.35 

.40 

.65 

.90 

.20 

.20 

.25 

.30 

.36 

.40 

.65 

.00 

.25 

.30 

.30 

.35 

.^5 

.60 

.85 

1.10 


FIL*BS—Continued. 

Length, inches— 

Fist, Bsitsrd. 

Hsli Rd., Bsstsrd.. 

MilU Bastard. 

Round, Bastard .. 

Square, Bastard .. 

FIRE EXTINGUISHER—Pyrene Phomene—Charge and hook, 
125.00 each. Quantity discounts: 2 to 6, 25%; 0 to 11, 80%; 
12 or more, 8aV^%. Phomene Recharges, $1.75 each. 

FIXTURES—Grindstones—Auto—01, $2.00; 02, $2.50; 15, 
$1.25; 17. $1.35; 19. $1.50: 21. $1.75; Am. Heayy—17, 
91.00. Extra Shafts, 15-inch, 50c; 17-inch, 50c. Extra 
Cranks, 25c. 

FLASHLIGHTS — Eveready Dayloa — Complete — No. 6061, 
$1.00 each; 6962, $1.25; 1991, $1.50; 2o04. $1.70; 2631, 
$1.85; 2682, $2.25; 1610, $2.25; 2616, $2.00. 

Eveready Batteries — No. 705, 50o eaco; 700, 35c; 701, 
30c; 700, 30c; 750, 80c; 751. 40c. 

Kwiklites 

Tubnlar Nos... 5220 5221 5223 5229 5331 6240 6240B 

Complete, ea...$1.35 $1.70 $2.00 $2.00 $2.25 $1.53 $1.70 

Case A Bib. ea. 1.15 1.35 1.50 1.65 1.75 1.25 1.40 

Tubular Nos...6241 6241B 6249 6249B 6343 6343B 6851 
Complete. ea...$1.85 $2.00 $2.35 $2.55 $2.25 $2.45 $2.75 

Case & Bib, ea. 1.50 1.65 2.00 2.20 1.75 1.95 2.25 

Pocket Nos. ...2472. 2573 3475 8475B 8577 8577B 3579 
Complete, ea...$1.00 $1.25 $1.25 $1.35 $1.50 $1.65 $1.90 

Case A Bib. ea. .70 .85 .95 1.05 1.10 1.25 1.50 

Watch Ch. Nos. 6239 6239B Watch Chain Bat’y No. 1204 
Complete, each...$1.00 $1.10 Battery only, each....$ .25 
Case A Bib, ea. .75 .85 

Battery only — 

Nos. ...1202 1203 1206 1207 1271 1301 1308 1309 

Each...$0.30 $0.35 $0.30 $0.30 $0.80 $0.50 $0.40 $0.40 

FLATTERS—Blacksmith—2-in., $1.85; 2V4*in., $1.85; 8-in., 

$2.25; 3Vk*in., $3.00. 

FORGES —No. 150 Chicago, $14.75; No. 151 Chicago, $16.75. 
Buffalo—No. 310 Steel Ball Bearing Rivet, $33.00; No. 722, 
$33.00; No. 742H, $40.00. 

FORKS — Hay — Nellis, 94 single harpoon, $7.50- 95 double 
harpoon. $4 65; 96 double harpoon, $9.50; 87 douDle harpoon, 
$5.50; 98 double harpoon, $9.50. Grapple, No. 99 (4 tines), 
$17.50; No. 100 (6 tines), $20.00. J^ackson Patterns, 4 ft., 
$22.50; 4V4 ft., $24.00; 5 ft., $28.00. 

FRE EZ KK S^—Arctic^— 


1 . 

2 . 

3.20 

8.75 

4 

6 

. 8 40 

3 . 

4.50 

8 


4 . 

5.50 

10 

.14.50 

6 . 

7.00 

12 


8 . 

8.60 

15 


Toy . 

2.75 

20 

.26 50 

8 . 

White Mountain 

5.40 

Acme 

1 . 

8.00 

2C 

It., Tin or Gal., dos. 12.00 

2 . 

4.60 

42 

|t.. Tin or Gal., dos.20.00 


GAUGES—Marking: 

Bit—No. 1, ^e; No. 40, $1.00. 

Bntt—Stanley—No. 02. $2.50; No. 08. $1.75; No. 9A 
$1.75. Gooden—No. 227. $2.00. 

Chamber—No. 44, $2.50. 

Chisel or Blind Nail Tool—No. 06, 85o. 

Drill—Twist. No. 110, $8.75; Jobbers, No. 120, $5.78. 
Hatchet—No. 8, 20c. 

Marking and Mortise—No. 61, 20e: No. 62. 80o; No. ii, 
85c; No. 71. OOc; No. 72. $1.10; No. 77, $1.50; No. 90, 
70c; No. 08, $1.75. 

Panel—No. 85, 50e. 

Plane—Perfection, No. 88, $2.50; Stanley, No. 886, $2.7S. 
Altitude Gauges, $5.35. 

Steam Gauges, 4V4*in. face I. C., $5.85. 

Thermometer, Straight. $1.50. 

Thermometer, Angle, $1.75. 

GLASS—Window—3B Grade—Single Strength, 80 per emit; 
Double Strength. 80 per cent. 

Extras for Patting in Glass— Per Light 

First 3 Brackets. .50 

Second 8 Brackets.75 

Third 8 Brackets. 1.00 

Larger Lights.$1.00 per hour, per mss 

GLASSES — 


Ground Level — 
1 %. 

2 . 

2Vh . 

3. 

3 %.. 


.50 

.60 

.65 

.70 

.75 


Proved Level - 

2H. 

3. 

3 %. 


.IS 

.15 

.15 

.20 

.20 


rLASSES, GAUGE — 

Standard 


Extra 

Heavy 

% 

^A% 

% 

VAA% 

% 

10 .86 

.35 

.30 

.oo 

.75 

12 .85 

.35 

.50 

.60 

.00 

14 . 

.45 

.60 

.70 

1.05 

16 . 

.56 

.65 

.85 

1.25 

18 . 

.60 

.75 

.95 

IM 

20 . 

.66 

.80 

.. . 


22 . 

.70 

.00 


• • . 

24 . 

.80 

1.00 




GLOBES — Lantern — Cold Blast — Plain. 25c each; Bullseys, 
45c; 2 Plain, 20c; 2 Bullseye, 45c; 2 Ruby, 45c. 
Railroad—Clear, 25c each; Green or Red, 50c. 

Tubular — Cadet, 20c; 0, Plain, 25c; 0, Ruby, 40e; 
0, Bullseye, 85e; 0, Wisard, 20c; Diets Jr., Plain, 20e: 
Diets Jr., Bullseye, 80c; Beaconlight, $1.50. 

GLUE—Dry—Common, 80c lb.; Cabt., 85c; White, 4Sc. 
Imperial Liquid— 

Sise — 1 Os. H Pt. H Pt. H Pt. 1 Pt. 1 Qt. 1 OaL 

List. Dos. 1.06 8.60 2.80 6.00 10.20 18 00 54.00 


.80 .80 


.50 


.85 


1.50 4.50 


Bug. Ret. Ea. . .20 

Le Page's Glue— 

Sises— 1 Os. 2 Os. H Pt. M Pt. H Pt. 1 Pt. 1 Qt 

List, Dos. 2.40 1.65 1.80 8.60 6.00 10.20 18.00 

Bug. Ret. Ea... .20 .20 .80 .80 .50 


.85 1.50 


FROES — Special — Each, 12 in., 82 00; 14-in., $2.25; 16-in., 
$2.50. Common — Each, 18-in., $1.85; 14-in., $2.00; 16-in., 
$2.15. 

GARBAGE CANS—(See Galvanised Ware). 

GATES—^olasses and Oil— 

Stebbins: No. 1, 40o; No. 2, 45c; No. 3, 55o: No. 4, 
60c; No. 5, 70c. 

Lock Fast: H*in<*h, 75c; ^-inch, 85c: 1-inch, $1.00; 
IH-inch, $1.15; IH-inch, $1.85; 2 inch, $1.85. 

IH-inch, 50c; 2-inch, 50c. 

Perfection—H-inch, 70c each; %-inch. 80c; 1-inch, $1.00; 
1%-inch, $1.10; m-inch, $1.35; 2-inch, $1.75. 

Enterprise, Self Measuring—No. 61, Faucet, $9.75. 


GOUGES—Bucks, Socket Firmer, Outside Bevel—No. 42— 
^-inch, $1.00; %-inch. $1.00; H-inch, $1.00; %-inck, 
$1.10; %-inch, $1.20; % inoh, $1.25; 1-inch, $1.85; 1^- 
inch, $1.50; 1 H-inch, $1.75; 1%-inch, $1.85; 2 inch, 2.00. 

Witherby, Socket Firmer, Outside Bevel—No. 820—^* 
inch, $1.15: %-inch, $1.20- H-inch, $1.25; % inch. $1.80; 
%-inch, $1.85: %-lnch, $1.50; 1-inch, $1.60; l^i-inek. 
$1.75; IH-inch, $2.00; 1^ inch, $2.25; 2-ineh, $2.25. 
Firmer, Standard Socket, P. 8. A W.— 

S-inch, eaeh.$1.85 l^-inch, each.1.86 

V.-inch, each. 1.40 m-inch, eaeh.2.00 

% lnch. each. 1.50 1% -lnch, each.2.20 

l-inch, each. 1.60 2-ineh, eaeh.2.50 

Inside Bevel, P. 8. A W. No. 12'— 

H -inch, each.$1.25 iH-inch, eaeh.1.80 

*4 .inch, each. 1.85 IH-inch, each.2.00 

%-ineh, eaeh. 1.40 1%-ineh, each.2.20 

1-inch, eaeh. 1.50 2-inch, eaeh.2.50 


Boilers, Wash 


227 

_ _2.26 

228 


220 



Bowls, Wash 

7 .. 

.25 

7% 



Buckets, Fire 

814 

.60 


Buckets, Well 

101 

10 qt..65 


Cans. Garbage 


Smooth 

200 

. 1.00 

300 

. 1.15 

400 

. 1.85 

500 

. 1.85 

600 

. 2.25 

700 



Corrugated 

2 .. 



3. 1.15 


4 . 1.35 

5 . 1.85 

6 . 2.25 

7 . 2.50 

8 . 4.75 

9 . 6.50 

10 . 8.00 

80. 6.25 

90 . 7.50 


Garbage Cans in 
lots of 3 dosen or 
more, 5 per cent from 
sbove prices. 

Cans, Gasoline 


65 . 


501 


505 


605 



Cana, Oil 

0 .. . 


02 . 



GALVANIZED WARE 

i 15 .50 

i 25 . 1.75 

105 . 1.25 

I 205 . 1.65 

Canteens, see page 

154. 

I Dippers, Laundry 
I 525 (4-qt.) ... .55 


Hods, Coal 


615.70 

I 616.75 

617.80 

I 618.90 


Pails, Cement 

14. 1.50 

114 . 2.00 


Pails, Chamber 

8-qt.75 

10-qt.85 

12-qt.90 


Pails, Stock 


14 , 

.60 

16 

.65 

18 

.75 

20 

.80 


Pails, Water 

8 

..80 

10 

.85 

12 

.40 

14 


16 

.50 


Pails and Tubs, 6 
dos. assorted 5 per 
cent discount. 


Pans, Refrigerator 


1.60 

2 .70 

3 .85 

4 . 1.35 


Pota, Watering 


514. 

.90 

516. 

1.00 

518. 

1.15 

520 . 

1.S5 

522 . 

1.50 

526 . 

L85 

Tubs, Foot 

51 . 

.70 

52. 

.75 

53. 

.90 

Tuba, Waah 

A . 

.65 

B . 

.70 

0. 

.80 

1 . 

1.00 

2. 

1 15 

3 . 

1.35 

10 S. 

1.50 

20 S. 

1 75 

30 S. 

3 00 
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GREASE——AXLE—1 lb. eans. 16e eaeh; 8 lb. eant, 40c: 5 lb. 
cans. 65c; 10 lb. paiU. $1.36; 25 lb. pails, $2.76. 

Mica—1 lb. can, 26c; 8 lb. can, 6Ue; 6 lb. can, 96e; 
10 Ib. can, $1.90; 26 lb. can. $4.00. 

Cup Grease—5 lb. cans, $1.00 each; 10 lb. cans, $1.75; 
35 Ib. cans, $8.75. 

Transmiasion—6 lb. cant, 20c each. 

GRINDSTONES— 


Loose— 

Owt. 

Empire Power. 

..86.00 

15 to 40 lbs. 

7.50 

Samson— 


40 to 200 lbs.. 

Orer 300 lbs. 

7.50 

7.76 

No. 8155, Size 2... 
No. 8160, Size 2.. 

. .11.25 
...9 76 

Fixtures and Axle— 


Sterling, No. TIOO.. 

..14.35 


15 inch . 1,15 

17 inch .. 1.20 

19 inch . 2.35 

Mounted—Auto— 

No. A120, Size 1.14.75 

No. A130, Size 3.18.00 

No. 140. Size 8.11.26 

Bi-Treadle.18.60 

HACKSAW BLADES— 

Lenox, Power— 


Bushed— 

No. 1—100110 Ibe 
No. 2—70-80 lbs.. 

No. 8—40-50 lbs.. 

Familj— 

8-fnch. 8.75 

10-inch .4.50 

18-inch. 6.60 


8.25 

6.75 

6.60 


17- 1. 8.26 4.16 

Hand Lennox, Starrett, 
Victor Star— 

Leneth. Each. Dos 

8- inch.10 .76 

9- inch.10 .80 

10- inrh.10 .90 

11- inch.10 1.00 

12inch.15 1.10 

Hand, Starrett, Victor, Star— 

8 in th.10 .70 

9 inch.10 .75 

10 inch.15 .85 

12- inch.15 1.00 

HACK SAW FRAMES—M. F.—4B, 75c; 6. $2.50; 9. $2 25* 

15 $3.50; 77, $1.25; 78, $1.35; 1027, $3.50; 69. $3.30; 

$3.40; 4 Milford Adj.. $4.00; 7 Milford Adj., 
$2.25; 36 V4 Disston, $1.50; 40 Extension, 75c. 

HAMMERS—Vaughan A Bushnell Mfg Co.—Adze Eye Nall* 
No. ...1^1 I 1 V4 I 2 I 11 I 11 Vi I 12 I 12 Vi I 13 I 14* 
Price . .l$1.75l$1.65l$1.50l$1.75|$1.65l$1.5O!$1.5()|$1.50 $1.40 

Ripping, V. A B.—No. 11, $1.75; No. 11 Vi. $1.65 

V, A B. Uncle Sam Tradesman’i - - 

Ball Fein, V. A B,, Polished— 


Lkth. 

Wdth. 

Lt. 

Heavy 

8" 

9-16 . . 

. .90 

f 1 

10" 

% . 

. 1.15 


10" 

%. 

. 1.86 

1.95 

10" 

1. 

. 

2.45 

12" 

% . 

. 1.86 


12" 

%. 

. 1.60 

2.86 

12" 

1. 

. 2.80 

2.96 

14" 

%. 

. 1.70 

. 

14" 

%. 

. 1.90 

2.75 

14" 

1. 

3.66 

8.50 

16" 

% . 

. 2.15 

8.16 

16" 

1. 

. 8.06 

8.90 

1.7" 

% . 

. 2.80 



-No. 999, $2.36. 


0 , 
$1.15 
4 

$1.50 


1 

$1.26| 

6 

$1.65 


2 

$1.35 

8 

|$ 2.00 


No.I 7/0 I 6/0 1 4/0 I 8/0 2/0 

Price.|$1.00|$1.05|$1.06|$1.05 $1.10; 

No. 8 

Price.$1,451 

V. A B. Uncle Sam Supersteel— 

^ No.I 81 |81V4| 41 |41HI 43 |42Vi 

I^rice .I$3.26|$3.25|$2.25|$2.25|$2.25|$2.26 

HAMMERS— 

CTlaw — Stanley: Nos. 13, 12B, 32 — 5-oz., $1.65; 7-os.. 

$1.75; 10-01., $1.80; 18-oz., $1.85; 16-oi., $2.00: 

20-oz.. $2.25. 

Engineer's. Plumb’s—No. 261, $1.85; No. 262. $1.50: No. 
263. $1.65;. No. 264, $2.00. 

Machinist’^ Ball Pein. Plumb's—No. 18, 60 rents; No 870. 
$1.00; No. 371, $1.00; No. 372, $1.00; No. 373, $1.05; 
No. 374, $1.10; No. 375, $1.15; No. 376, $1.25; No. 
377, $1.35; No. 879, $1.60; No. 381, $1.65. 

Rireting, Plumb's and Stanley No. 147 — No. 250, 4-os., 
$1.00; No. 351, 7-oi., $1.00; No. 252, 9 oi., $1.10; No. 
253, 12-os , $1.15; No. 254, 15-os., $1.20; No. 255, 18-os., 
$1.46; No. 256, $1.56. 

FYoepector's Pick. Plumb’s—No. 470, $2.76; No. 471, $4.86. 
Brick, Plumb’s—No. 461, $2.00; No. 462, $1.76; No. 8154, 
$1.15; No 8156, $1.85. 

RiTstinf— 

Plumb’s, Stanley No. 147— 

$50, 4 es.1.00 


$51, 7 01 .1.00 

$52, 9 os.1.10 

$58. 11 es.1.15 

$54, 15 os.1.20 

$5.5, 18 os. 1.45 

$56 . 1.65 

riA^DLE'S— 

Hammei^lst^ t^ualltj, each, 


Plumb’s Brick— 

461 2.00 

462 1.76 

8154 . 1.15 

8155 1.86 

Plumb’s Prospector*! Pick 

470 . 2.75 

471 2.86 


26e; 2nd quality, 30c; Octa- 


f on, 25c; Maydole. 26c. Machiarsts'—12 to 14-inch, each, 
5e; 16-inch, 25c; 18-inch, 80e; 20-inch, 30c; 22-inch, 85c; 
24-inch. 40c. Riveting—12-inch and 13-inch, each, 20c. 

Hatchet — Box, 18^-inch, each, 20c. Broad — 16-inch, 
20c; 17-inch, 25c; 18-inch, 35c. (^aw, each, 20c; Derrick, 
18'inch, each, 25e; Lath, 18-inch, each, 20c. 

Hoe: Garden—Shank, 4 Vi-foot, ea<^, 35c; Socket, 4Vi- 
foot, 85c. Meadow—Socket, 5 Vi-foot, each, 50c. Mortar— 
Shank. 6-foot, each, 90c; Socket. 6-foot, 90c. German, 4Vi- 
foot, each, 60c. Planters’—2x5, each, 70c; 2V6x5, 75c; 

2V4x 5. 80c. 

Maul—Post, each, 55c; Woodchoppers’, 60c. 

Mop—No. 5, each, 35c; 7, 20c; 8, 30c; 10, 45c; 75, 80c. 
Pick: Driftinj^lst quality, each. 85c; 2nd quality, 70c. 
SuHace—1st quality, each, $1.00; 2nd quality, 86c. 

Rake—6-foot, each, 66e. 


-Brackets 


2.76 

2.00 

2.25 

3.75 
12.80 

2.75 


.20 


507, pair 

715, pair 
734, pair 
736, pair 
800, set , 

932, pair 

Extras- 
680, each 

682, each.25 

683, each.25 

696, each.85 

698, each.86 

803, each.85 

712, Curve.25 

716, Angle.45 

Trolley Track— 

120 Coburn’s. 3.75 

122 Vi Coburn’s. 5.00 

19r)A. Coburn's. 4.50 

195B. Coburn's. 6.00 

24-2. Richards. 3.25 

120. Richards. 7.00 

150. Richards. 8.00 

ID, Johns . 6.00 

118, Richards. 3 60 

IID, Richards.7.00 

123. Richards. 4.00 

12D, Richards. 8 00 

15S, Frisco .8.00 

15D, Frisco. 6.00 

140-1, Richards.4.00 


Sad Iron: Mrs. Potts—No. 10. 20e; No. 20. 80c. Enter¬ 
prise—No. 10, 40c. 

Saw, Cross Cut—No. 6, 50c; No. 9, $1.00; No 11, 60c. 
Saw, Hand—Panel and Rip: No. 2—85c. No. 7—22- 
inch, 60c; 26-inch, 55c; 28-inch, 65c. No. D8—^24-inch. 
85c; 26-inch, 90c; 28-inch, $1.00. No. 12—24-lnoh $1.16* 
26 inch, $1.25; 28-inch, $1.85. No. D28—26-inch. il.OO. 
Saw, One Man—No. 14, 40c; No. 16, 45o. 

Scoop, D H. — XWSC, 75c; XCHB. 76c; XOH. 76o; 
XCDS, $1.16. . , ^ , 

Shovel and Spade, D. H.—XWSH, XW8HR. XW8, 75o; 
D Tops—100. S.^c; 104L 45c. 

Shovel and Spade. L. H.—X8C 4Vi, 60c; AX80 4%, 60o; 
XSC M4. 46c; SSXC 4. 55c; XSP 4Vi. 60c. 

Sledge— 24” 26" 28" 30" 82" 84" 86" 

1 Quality.40 .60 .55 .60 .65 .70 .76 

2 Quality.35 .40 .40 .45 .50 .66 .60 

HANGERS, BARN DOOR — 

Flat Track— 

No., Brand. Pair. 

5, Myers . 2.25 

25 Myers Garage Set. 3.00 

11. Lanes. 2.15 

11 Vi, Lanes. 2.65 

13, Lanes . 4.50 

25. Lanes . 1.50 

80, Lanes . 1.50 

40, Lanes . 1.75 

93. Lanes . 1.75 

38-1, Richards . 1.75 

43, Richards. 1.25 

248, Richards. 1.85 

R«»un I Track— 

50, World's Best. .,. 2.50 
Twentieth Century ... 2.25 

Reliable 1 . 1.85 

Reliable 2 . 2 25 

Reliable 3 . 5.95 

Tubular Track— 

Cannon Ball— 

884, -pair. 2.25 

440. nair. 2.75 

HANGERS, HOUSE DOOR— 

No., Brand. Each. 

101, Lanes .1125 

101 Vi. Lanes . 5.50 

105. Lanes . 8.75 

105Vi, Lanes . 4.35 

5S, Prouty. 4.35 

5D, Prouty. 8.75 

IS. Johns. 8.00 

Trolley: Richards— 

16 S — Opening 8 feet, per set, $5.75; 8Vi f«et, $6.00; 
4 feet, $6.50; 4Vi feet, $6.75; 9 feet. $7.25; 6 feet, $8.50. 

16 D — Opening 9 feet, per set, $11.00; 5 Vi feet, $11.25; 
6 feet, $11.50; 6Vi feet, $11.76; 7 feet, $12.00; 8 feet, 

$12.50; 10 feet, $14.25. 

19 8 — Opening 8 feet, per set, $4.76; 8 Vi feet, $6.25; 4 
feet. $5.75* 4 Vi feet, 86.00; 9 feet. $6.25; 6 feet. $7.60. 

19 D — Opening 9 feet, per set, $9.50; 6% feet, $9.75; 
6 feet. $10.00; 6 Vi feet, $10.25; 7 feet, $10.60; 8 feet, 
$11.00* 10 feet, $12.50. 

132 S —Opening 8 feet, per let. $6.25; 8 Vi feet, $6.76; 
4 feet. $7.25; 4 Vi feet. $7.75; 9 feet, $8.25; 6 feet, $9.50. 
132 D— Opening 9 feet, per set, $12.50; 6Vi feet, $12.76; 

$?7.Jr ® 

186, 1 . 8.50 9, Midget.60 

185, 2 . 6.00 90T, Midget Treck.16 

HANGERS—Track for iamt^ 

BARN DOOR — 

Cannon Ball, per ft.. 85e. 

1. 86c; 2%. 60c; 11, sect., $6.35; 12Vi, eect.. 

5®* 20c; 61. 18c; 68, 16c; 

2140-2. 25c. 

Lane—3/16x1". 18c; 6/16x1". 26c; hinged, tOc. 

Meyers—Stsy-on, 15c. 

World’s Best—With brackets, 26c. 

Prouty—6, 20e. 

Twentieth Century—80, 22Vie. 

HOUSE DOOR— 

Preuty—5, 30e. 

Lane—8/16x1 V4, 20c. 

jjJi'hard, — 9, 18o; 182, S5e; 18. 19, 50«; 160. 20e; 

HASPS—Common- 

Size 20, 6-in^ each, We; 6-Ui., 10c; 7-in.. 10c; 8-in.. 

2®' 6-ln., 10c; 6-ln., 10c; 7-in. 

’ ^®®J 1®*‘»*. i®«* feiee 86, 

cachj 20c; 8*in., 25o 

Hinge—912, 3-in., each, 16c; 4Vi-in.. 16c: 6-ln 

8-in.. 25c; 10-In., 40c; 12-in., 76c. ** 

8. C. 912—3-in., each, 15c; 4 Vi-in., 16c: 6-ln 

8-in., 30c; 10-in,, 60c. ** 

®®®*'' ®®®' ^Vi-in., 46c; 6-in.. 60e. 

Lock—20, Prouty, 76c each, 22, Prouty, 95c. 

Safety—915, 8-in., doi., 20c; 4Vi in., 36c each* 6-ln« 

85c. SC915, 8-in., 30e each; 4Vi-in. 25o* 6-iii B6a^ 

SC916, 8-in., 80e each; 4Vi-in., 40e: 6-in., 60c; 941^, 60c! 


10c; 

10c; 

6-in., 

20c; 

20e; 
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HATCHETS—Box—San Diego Pat., Underhill, f3.25 each; 
Seatila Pal., Underhill, $8.50; 00, Hunt’s, W 401. 
Sajre'a, $2.15; 3010, Plumb’e, $2.50; 3011. Plumb a, $2.50. 

Broad—1, Hunt’s, $1.85; 2, Hunt’s. $2.25; 3, Hunt s, 

$2.50; 4, Hunt’s, $2.75; 5, Hunt’s, $3.00; 2, Kelly s. 

$1.75; 3, Kelly’s, $2.00; 4, Kelly’s. $2.25; 299^ Plumb s. 
$1.85; 2992, Plumb’s, $2.25; 2993, Plumb’s, $2.o0; 2994, 
Plumb’s, $2.75; 2995, Plumb’s, $3.00. 

Claw—1. Hunt’s, $1.75; 2, Hunt’s, $1.85; 3 Hunt s, 


$1.95; 1, Keen Ridge, $1.65; 2, Keen Ridge, $1.75; 1, 

Kelly’s, $1.35; 2, KeUy’s. $1.50; 93, All Steel. $1.00; 2971, 
Plumb’s, $1.75; 2972, Plumb’s. $1.85. 

Derrick—Blood’s, $2.25. oaqk 

Flooring—1, Hunt’s, $2.00; 2, Hunt’s, $2.25; 2985, 

Plumb’s, $2.75; 2986, Plumb’s, $3.00. 

Half—1. Hunt’s. $1.65; 2, Hunt’s, . 

Lathing—Hunt’s, No. 1, $1.65. Underhill s. No 40, $2.50, 
Regular, $3.25; Chicago, $3.25; St. Louia, $3.75; Si. Paul, 
$3.50; California, $3.50. . t.- 

Shingling — Hunt’s. 1. $1.65; Hunt’s 2 $l.<o; Keen 

Ridge 1 $1.50; Keen Ridge, 2, $l.aO; Kelly s, 1, $1;1^» 

Kelly’s, 2, $1.25; Plumb’s, 2951, $1.65; Plumbs, 29c»2, 
$1.75. ’ 

HEADS. MOP—Cotton—No. 9, 25c each; No. 12, 30c. Linen- 
No. 012, 60c; No. 015, 70c; No. 018, 80c; No. 020, $1.00. 

HINGES—Back Flaps—No. 814, 1-inch, 10c each; 

10c; 1V4 inch. 15c; 1 %-inch, 20c; 2-inch, 25c. No. 816, 
1-inch, 10c; 1^-inch, lOo; lV4*titch, 10c; l^*mch, 15c, 


2-inch, 20c. 

FLOOR— 
Bommer—No. 
4, 302, 602 

852 . 

304, 604 . . 

854 . 

18. 

19 . 

268. 868 . 


—No. 2. . .set, 2.76 

i, 602.set. 4.25 

.set, 5.00 

104.set. 6.25 

.set, 7.50 

.set, 2,10 

.set, 8.15 

868 .set, 2.75 


269, 869 .set, 8.90 

818. 618 .set, 2.40 

319, 619 .set, 3.60 

Chicago—No. 8892, set, 1.50 


2292, 1892 -set, 1.75 

5592. 9992 -set, 2.00 

Corbin—D. 512. l-»j? 

R. EA. 512. 1 85 

SHA, E, 512.2.00 

Kat/—R. EA. 2.. I 

KF, SHA, E. 2.2.15 

R. EA. 3. 

KF, SHA, E, 3-5.25 

R EA. 3 Ms . ® 

KF. silA, E, 3 Ms... 6.00 

.::::;ir5o 

iS.18.75 

.22.50 

20 36.00 

I5 :::.45.00 

qo 53.00 

40 :;!!!.85.00 

Standard—R. EA 450. 7.00 

SHA. E, 450 . 8.50 

R, EA, 452 .12.00 

ORNAMENTAL SURFACE 
“BUTTERFLY"— 

1420. D2 & F— 

l%xl%.25 


2%x2%.30 

3.\3.35 

1420, H & N— 

l%xl% .35 

2Mx2M!.40 

3x3.45 

1431, 1474, 1475, 1478, 1479. 
1480, 1481, 1482 and 

14331—D2 & F.25 

SF2 * H.25 

J1. .25 

N .25 

REFRIGERATOR—Flat— 

T4O0, Cast Iron.56 

1404, Wrt. Brass.76 

1404N, Wrt. Brass... .85 
1405D2&P, Wrt. Steel .60 

1405N. Wrt. Steel.55 

Offset— 

T402, Cast Iron.60 

1408, Wrt. Brass.65 

1408N. Wrt. Brass... .80 
1409D2&F, Wrt. Steel. .56 

1409N, Wrt. Steel.60 

SCREEN DOOR SPRING— 

900 30 

R 902, EA 908.40 

SR, SHA, 905 ft E918 .60 

2100 . 1.10 

R 2102, EA 2103. 1.40 

E 2104, SHA 2105- 1.75 

D 2200 . 1.10 

R 2202, EA 2203. 1.40 

SHA 2205 . 1.76 

SCRL'EN DOOR SETS— 

..85 

1900 40 

R 1902. EA 1908.60 

SHA 1905 .60 


SPRING—Bommer—Singl 
Size. 8'' 

Japanned . 1-60 

Ant. Cop., Dull Br. 2.00 
An t Br., 8d., Nic.. 2.86 

Double Acting— 

Japanned . 2.65 

Ant. Cop., Dnll Br. 8.50 
An t Br., Sd., Nic.. 4.75 

New List Price of < 

Hinges— 

Single Acting— 8* 

Japanned. 8.10 

Ant. Cop., Dull Br. 4.10 
Ant. Br., Sd., Nic.. 5.50 

Double Acting— 

Japanned. 5.20 

Ant. Oop., Dull Br. 6.90 


Single Acting—Pair 


4" 

5" 

6" 

7" 

8" 

10" 

1.90 

2.25 

2.75 




2.60 

8.00 

3.80 



... . 

8.40 

4.00 

.... 



.... 

8.15 

8.75 

4.60 

5.85 

8.50 

11.75 

4.25 

5.00 

6.35 

8.25 

11.75 

16.00 

5.65 

6.85 

8.25 

10.60 

14.50 

.... 

Ihicago 

Triplex and Bommer Spring 

4" 

5- 

e" 

7 

8" 

10" 

8.70 

4.30 

5.30 

.... 

.... 

... . 

5.00 

5.90 

7.40 

.... 

.... 

... . 

6.60 

7.90 


... . 

.... 

... . 

6.10 

7.20 

8.10 

11.40 

16.50 

22.80 

8.80 

9.80 

12.40 

16.00 

22.80 

81.40 

11.00 18.20 

16.00 

20.50 

28.40 

... . 


Soring, Chicago — 

No. 1%, Double Acting— 

% to 1 . 8.85 

Ihk to . 8.90 

IJb to iVb . 6.65 

1% to 2 . 6.76 

to .18.60 


Narrow.10 

Middle.10 

Broad.10 

Desk.10 


No. 8H. Blaake— 

% to 1 . 1.66 

IH to 1% .200 

1% to 1V6 .2.36 


STRAP HINGES— 


8281. Bel.., Dull Brjj,. 

No. 6281, iV^-in. to 1%-in., $5.15; 1%-in. to 2-in.. $8.40, 
1%-in. to 2%in., $11.00. . «• m .tn. a 

Triplex. Double Acting-Japanned 3-in.. ^2.40, 4-in., 

$3.45; 5-in., $4.10; 6-in., $5.25. Dull Brass, 3-in., $8.80, 

4-in., $4.60; 5-in., $5.55; 6-in., $7.10; 7-in., $9.25. 

SCREEN DOOR—Japanned, No. 8005, 85c; 505, 30c. Dull 

Brass, No. 3285, $1.20. 

Screen Door Seta—No. 1505, Black, 45c. 


* 

2% 

to 2H . 

. 

r. i 6ii6 

Berewe — 




IH 

1% 


2 

2% 1% 

.15 

.15 


20 

.20 .» 

.15 

.20 

.20 

.25 .35 

.15 

.20 


25 

aO .48 

.25 

.40 

.45 

. 

4" 

5" 

6" 

8" 

10- 11 

.15 

.20 

.25 

.85 

.55 .. 

.20 

.26 

.80 

.40 

. 

.20 

.25 

.85 

.50 

.TC 1.10 

.25 

.80 

.40 

.60 

.85 Lit 

80 

.40 

.50 

.90 

1.25 ... 

.20 

.25 

.85 

.55 

.80 Ml 

4" 

5" 

6" 

8" 

10 " ir 

.25 

.80 

.40 

.60 

.90 130 

.80 

.40 

.55 

.70 


.86 

.50 

.80 

1.25 

-.*.85 t W 

.40 

.55 

.85 

1.50 

2.10 ... 

4" 

6" 

6" 

8" 

10" 11“ 

.15 

.20 

.25 

.80 

.45 SC 

.20 

.25 

.80 

.35 

. 

.20 

.25 

.35 

.40 

.50 .70 

.25 

.80 

.85 

.45 

.6: . 

.25 

.80 

.40 

.C5 

.90 US 

.30 

.85 

.40 

.70 

.9- .. 

.85 

.40 

.45 

.75 

1.00 1.41 

.40 

.55 

.65 

.85 

1,40 ... 

.56 

.85 1.15 

1.85 

2.50 ... 


w\JA, .. 

902SO, with Screw!. 

929, Hart's Patent. 

985, Corgd., Plain. 

STRAP HINGES—Cont'd— 8* 
935SC, with Screws. 


801805%, Corgd. Galv.40 .66 .85 1.50 2.10 ... 

TEE HINGES— 8" 4" 6*' 6" 8" 10" 11“ 

904, Light, Plain.12% .15 .20 .25 .80 .45 SC 

SC904, with Screwi.16 .20 .25 .80 .35 . 

toe, Heavy, Plain.20 .25 .36 .40 .50 .70 

8C906, with Serewa.25 .80 .85 .45 .6: . ^ 

908, Extra Heavy.26 .80 .40 .C5 .90 US 

937, Extra Corgd.80 .85 .40 .70 .9^ 

SC937, with Screws.85 .40 .45 .75 1.00 l.il 

SCI304%. Heavy Galv.40 .56 .65 .85 1,40 ... 

801306%, Corgd. Galv.56 .85 1.15 1.85 2.50 

HOLLOW WARE—STEEL—Bailed Gnddlca. Cooking turfsc* 
12 inches. $1.90 each; 18 inehea, $2.25; 14 inches, $2 50 

HOLLOW WARE, CAST IRON: Dutch Ovens — No. 8, t? S’ 
each; 9, $4.35; 10, $5.25; 11, $6.35; 3. $2.00; 2, |2.5^. 
1, $3.00; 0, $4.25; 00, $5.85. 

Gem Pans — No. 1, $1.15 each; 8, $1.00; 6. $1.15; 10. 
$1.35; 11. $1.15. 

Griddles — No. 7, $1.05 each; 8, $1.15; 9. $1.35; 10 
$1.75; 12. $1 95; 14, $2.50; 16. $3.00. 

Long Griddles — No. 7. $1.85 each; 8. $2.40; 9, $3 0* 
Kettles (Stove) — No. 7, round, $2.60 each; 8. $3 25, 

9, $4.00; 7 (flat), $2.75; 8, $3.00; 9, $4.00. 

Skillets or Spiders—No. 4, 90c each; 5, $1.00; 6, $1.05: 
7, $1.16; 8, $1.20; 9, $1.50; 10. $1.80; 11, $2.25; 11 
$2.65 each. 

Scotch Bowls — No. 2, $1.85 each; 3, $2.15: 4, $2 sO 
Waffle Irons — No. 7, $2.00 each; 8. $2.25; 9. $2 50 

7-D, $2.50; 8-D, $2.75; 11, $2.75; 12, $4.75. 

HOLLOW WARE—STEEL—Fry Pans, Acme—No. 00. 
each; 0, 25e; 1, 80e; 2, 85o; 8, 85e; 4, 40c; 5. 45c: 4 
50c; 7, 60c. 

Griddles—No. 8, 90e each; 9, $1.10; 10, $1.25; It. 

$1.5(5: 14, $1.75; 16, $2.00. 

Skillets or Spiders—No. 7, 90c each; 8. $1.10; 9, $1 35; 

10, $1.75; 12, $2.00; 07, 85o; 08, 40c; 09, 55c; 1010, 65« 
012, 75c. 

HOOKS AND EYES—(Price per doien) — 

Screw Hooks Screw Brei 





Steel 

Breee 

Steel 

0 



.45 


.85 

1 



.40 


.40 

2 



.35 


.30 

3 



.80 


.25 

4 

or 

104. 

.25 


.20 

5 

or 

105. 

.20 


.15 

6 

or 

106. 

.15 

.60 

.15 

7 

or 

107. 


.50 

.15 

8 

or 

108. 

.15 

.80 

.10 

9 

or 

109. 

.10 

.80 

.16 

10 

or 

110. 


.25 

.10 

11 

or 

Ill. 

.10 

.20 

.16 

12 

or 

112. 

.10 

.15 

.05 

13 

or 

118. 

.10 

.10 

.05 

14 

or 

114. 

.10 

.10 

.05 



1% 

2 

2% 

8 

8H 

steel.. 

.15 

.20 

.25 

.30 

.85 

brass.. 

.60 

.60 

.75 

.90 

1.10 


HOSE FIXTURES—Bands—Magic, %, % end 1, 2 He ea^ 
Caldwells, %, 8c; %, 4c; Sherman, Braae, H and %. IJ# 
Galv., % and %, 5c, 

Couplings— H. % %*ln.. 20c each; 1-lm., 86c; Pw 

feet, %-in., S5e; %-ln» 85e; Sherman No. 10. H end % 
20c; Snap, 45c. . 

Menders— ^Wood, H*iA., 25o doa.; %-ln., 25e; Shem^ i 
H end %*in., 10c each; Coopera, H and %-in., 15«; P t 
Perfect. H-in., 16c; % ln.. 16c; ^ 

Nozzles—Myetie, 65e each; Boston. 80e; Due, SOe; 

'^^fiprinkler^Heade—2 Blake, 46e eeoh; 80 end 81. Thamptm. 
66e; 85 end 86, Thompeon, SOe; 116, Thompeon. T5«. 
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HOSE, GARDEN—Coupled in 60-ft. len^the—Cotton, %*inch, 
15V4 c; %-inch, 19V^c; 4-ply, black, H-inch. 1614c; %-inch, 
20c; 5-ply, black, 14-inch, 17c; %-inch, 21c; 5-ply, red, 
V^'inch, 20c; % inch, 22c. 

Reels, not coupled, per ft.—Electric, corrugated, %*inch, 
21c; %-inch, 24c; 1-inch, 35c; Electric smooth, 14'inch, 
20c; %-inch, 23c; 1-inch, 30c; Second Grade, 14 inch, 19c; 
%-inch, 22c; Third Grade, Vi-inch, 16c; V4-inch, 19c; 
Fourth Grade, V4*inch, 15c; %-inch, 18c. 

IRONING boards—(B ee Boards, ironing;. 

IRON SHEETS—Galvanised— Oat Sheets Fall Sheets 

14 to 16 .11 .10 

18 to 22.12 .11 

Black Sheeta— 

la to 16.11 .09 Vi 

18 to 24 .11 .09Vi 

80 .12 .10 

Corrugated Sheets, Galvanised— 

26 Ga. 8.76 

28 Ga. 8.00 

Rockface Siding. 8.75 

Briekfaoo Siding 28 Ga. 8.26 

IRONS, PLANE—Stanley or Bailey: Single—lV4'inch, 75c; 
1^4-inch, 75c; 2-inch, 80c; 2 Vi-inch, 85c; 2% inch, $1.00; 
2%-inch, $1.05. Double—2-inch, $1.20; 2 Vi-inch, $1.25; 

2%-inch, $1.55; 2%-inch, $1.65. 

Stanley Block: Nos. 9Vi. 15, 18, 19, 60Vi, 62, 65, 65Vi, 
131, 203, 220—50c; No. 62, $1.00; No. 101, 25c; No. 102, 
30c; Nos. no, 130, 40c; No. 140, 65c. 

Wood Bench: Single—2-ineh, 40c; 2Vi-inch, 45c; 2V4* 
inch, 50c; 2%-inch, 55c; 2Vi-inch. 60c; 2%-inch, 65c, 

Double—2inch. 80c; 2 Vi-inch, 85c; 2V4-inch. 90c; 2%- 

inch, 95o; 2Vi-inch. $1.10; 2%-inch, $1.15. 

IRONS—Sad—ijonmion, 15c lb. 

Mrs. Potts—No. 50, $2.50 oer set. 

70, $4.00; G. Pressing, 15c lb.; T. Tsilor's Goose, 20e. 
lb.; N Gasoline, $5.25 esch. Handles, 65o; Asbestos No 60, 
$8.00 set. 

KNIVES—Hay- 

Lightning, $2.25; Iwan Sickle, $8.26; Iwan Seriated,. 
$3.25; Heaths Upright, $2.75. 

KNOBS—Maple bass, each, 5e; dos., 85c. 

LADDERS—Extension, No. 1, $1.00 foot. Step, Oliinnx, 70c 
foot; Special, Crescent, 55c foot; Standard, 40c foot. 

LAMPS—Coleman Quick-Lite, Gasoline—OQ829, Eastern and 
Central States, $9.00; Rocky Mt. and Pae. Coast States. 
$9.50. 

lamps, ELECTRIC—Hygrade, Nitrogon Save, B First, White- 
litA Marvel, Brite-Lite and other makes. 

Type B Lamps— Clear Frosted 

10 to 50 watts.35 .40 

60 watts .40 .45 

Type C Lamps— Clear Froated 

50 watts .55 .60 

75 watts .70 .75 


PLATFORM Nos. 1 and 2 Climax 

Imperial Platform Lan- Nested .11.00 

terns .18.00 UNCLASSIFIED 

No. 1 Climax Platform Polics Flash Lanterns... 2.00 

Lanterns .5.60 Traffic Signal Lanterns.4.86 

No. 2 Climax Platform No. 12 Display Stand and 

Lanterns .5.65 Assortment .26.00 

LATCHES: Bam Door— No. 10, each, 65c; 125, $2.25; 126, 
$2.10; 127, 50c; 128, 50c. 

Door—No. 5, each. 45c; 6, 70c; 24. 45c; 80, 20c; 101, 
20c; 102, 20c; 103, 25c; 130, 25c; 1240, 75c; 1263. 45c. 

Gate: St. Louis, No. 19, each, 20c; Top Spring, No. 14, 
each, 85c; Cast, Box — No. 7, each, 80c; 8, 30c; 9, 30c; 
Upright, No. 3, each, 25c; Secret—No. 01413, each, 90c; 
R and EA1413, $1.10. Conrad's Ssfety, 30c. 

Night, Kim: 

Corbin —No. 358, each, 85c; 356, $3.00; 356, R, EA, 

$3.00; 0356, $1.15; 0356, R. EA, $1.25; 874, D. $8.60; 

R, $3.50; 1356, D, $8.75; K, EA, $3.76. 

Miller—No. 64, each, 75c; 178C, $1.10; 878, $1.10; 

8781B, $1.10; 4978, $1.75. 

Sargent—No. 4250J, each, $1.75. 

Yale — No. 20, each, $1.15; 26, 85c; 88. $2.25; 84, 

$3.25; 36. $2 25; 37, $3.00; 42, $4.25; 042, $3.25; 042P. 
$4.00; 44, $5.00. 

LATCHES—Continued. 

Refrigerator — No. 091, each, 80c; 091 N, 90c; 091 S, 

85c; 091 S.N, $1.00; 092, $1.10; 092 N, $1.15; 092 S, 

$1.10; 092 SN, $1.25; 564, 35c; 574. 40c; 640, 640 8, 

$1.35; 640 N, 640 SN, $1.50; 607 B, 607 B8, $1.00; 
607 BN, 607 BSN, $1.10. 

LEAD—Bar, 15c lb.; Calking (100 lbs.), 14c lb.; Pig (100 
lbs.), 13c Ib.; Sheet (full). 17c lb.; Wool, 35c lb. 

LEVELS — No. 86, 12-inch, $3.35; 18-inch, $4.00; 24-inch, 
$4.75. No. 87, 12-ineh, $4.50; 18 inch, $5.25; 24-inch, 
$6.25. 

Marx Aluminum—12-inch, $3.75; 18-ineh, $4.50; 24-inch, 
$5.50; 28 inch. $6.25. 

No. 95. 24-inch, $8.00; 26-inch. $8.25; 28-inch, $8.50; 
SO-inch, $9.00. No. 96, 24-inch, $10.00; 28-inch, $10.50; 
80-inch. $11.00. 

Special Noe.—No. 0, $2.00; 15, 24 and 26-inch, $4.75; 16, 
28 and 30 inch. $5.00; 25. $5..50. 34. $1.85; 4524, $5.00; 

4424, $6.50; 45Vi. $5.25; 90. $3.75; 93. $5.00; 108, $1.00. 
LINE'S, Cn..OTHES—Cotton. Braided— 40-foot, 20c each; 60- 
foot, 25c* 50-foot, 25c; 50-foot, 40c. 

Wire, Twistfd—50 foot. 2(t gauge, 40r each; 75-foot, 20 
gauge, 45c; 100-foot. 20 gauge, 55c; 50-foot, 18 gauge, 55e; 
75-foot, 18 gauge, 65c; lOO-foot, 18 gauge, 75c. 

Wire, Solid—lOO-foot, 10 gauge, 65c each. 


es. 

Clear 

.35 

Froated 

.40 

.45 

LOCKS—Rim—Steel, 76c set; Oast, 60c set. 
LUBRICANTS—Galena Superior Orestes— 

1 Ib. 1-lb. 8-lb. 5-lb. 

7-lb. 

lO-lb. 

15Ih. 


Axle Grease.12 V4 

... .35 .60 

.70 

1.10 

1.10 

Clear 

Froated 

Superior Cup.20 

.40 .56 .86 


1.60 


.55 

.60 

No. 2 Trans'mis’n. .. . 

.1.10 


1.95 


.70 

.75 

No. 42 Transrais'n ... 

.1.16 


2.10 


.95 

1.00 

Black Transmission .. . 

.90 


1.55 


, 1.30 

1.40 

Black Fibre Trane. ... 

.1.10 


1.00 


1.80 

1.90 

Plow Grease . . .10 

... .80 .46 


.. • • 



lanterns—C oleman ()uick-Lite, Gasoline, LQ827—East and 
Central States, $7.60; Rocky Mt. and Pae. Coast States, 
8.00 

lanterns, Gasoline— 

Nnlite—Gssoline: No. 2, $8.00; No. 10, $9.50. 


lanterns—D iets Tnbalsr— 
HOT BLAST 

Little Star Tin Lsntems.l.SO 
Hl-Lo Tin Lanterns... .1.10 
Victor Tin Lanterns.... 186 
Monarch Tin Lantsms...l.25 
O. K. Tin Lanterns.1.50 


Same, optical lena.5.10 

Union Driving, plain 

lens .5.10 

Sams with optical lens. .5.50 
MILL 

Watchman's Mill Lsn- 
tsraa, enamel fin.2.50 


Wo. 2 Royal Tin Lanta..l.76 Underwriter's Mill Lsn- 

COLD BLAST „ T * ' 

Junior Tin LanUms_1.50 No 2 Blissard Mill 

Junior Brass Lanterns. .2.50 terns .8.76 

Junior Brass Nieksl- FIRE DEPT. 


l-gs1. 

6.gsl. 

15-gaL 80-ral. 66*gal. 

can 

can 

gal. 

gal. 

gal. 

1.20 

4.65 

.91 

.81 

.77 

1.20 

4.80 

.95 

.84 

.80 

1.20 

4.90 

.96 

.86 

.61 

1.80 

5.15 

1.02 

.91 

.67 

1.80 

6.30 

1.08 

.98 

.66 

.95 

8.50 

.69 

.58 

.64 

1.15 

4.50 

.89 

.78 

.74 

1.00 

8.85 

.76 

.66 

.61 

.90 

8.85 

.66 

.55 

.61 

.90 

8.80 

.64 

.54 

.60 

)YCO—No. 4. 

46-inch, 

open. 

68.76: 

$4.25; 

$5.00. 

No. 5. 

66-inch, 

open, $4.66; 


plated Lanterns.2.60 King Firs Dept. Tin, 


Wa. 2 Orescent Tin Lan 


enamel finish .6.10 


tarns .1.10 Same, Nicksl-plsted on 


No. 2 Blissard Tin Lan* 


tarns .1.85 Same, all Brass 


No. 2 Largs Fonnt Blis* 

sard Lsntsms .2.00 

Little Wissrd Tin Lan- 
taras.1.85 


Same, Nlckebplated on 

Braes .0.60 

WALL 

No. 15 Wall Lsatsras.. .8.00 


D-LiU Tin Lanterns. 1.66 jjo. 25 Wall Lanterns.. .3,15 
No. 2 Largs Fount Wii* no. 80 Beacon Wall Lsn- 

ard Lantsrat .1.10 i^^ns .1.16 

DASH AND WAGON No. 60 Beacon Wall Lan* 

Buckeye Desk Lant'na. .1.00 terns .9.00 

Junior Wagon Lant'a... 1.86 STREET AND HANGING 


Roadster Wagon L a n* 

toms .1.86 

DRIVING 

Bnreka Driving, plain 


Pioneer Street Lanterns, 

Tin .T.60 

Sams, Brass Founts ... .9.60 
Same, all Brass.11.60 


Ians .1.50 PioBssr Hanging Lan* 


Sama with optical lens..1.66 .. 

Octo Driving, pl'a Iona. .4.50 Sams, Braas Founts... .11.00 


toraa. Tin .6.10 


Galena Superior Oils— 
%*gsl. 
can 

Light Motor Oil. . .70 
Medium Motor Oil .70 
Heavy Motor Oil. .70 

Tractor No. 1. 

Tractor No. 2. 

600 Transmissiea. ... 

600 Steam C^l. 

Castor Machine. . .60 
Farm Mach. No. 2 .55 
Separator.55 


No,50. 65-inch, with end, $5.00. 

MATS, DOOR—Cocoa Fibre, Fine, 14x24, $1.15; 16x27, $1.50; 
18x30, $2.50; 20x33, $3.00; 22x36, $3.00. 

Coma Fibre, Medium—16x27. $2.50; 18x80, $2.76; 10x88, 
$3.50. 

Steel—15V4x23V4, $2.00 each; 17V4x30, $2.50; 2lV4x86, 
$3.75. 

Steel Matting in Rolls—Par sqaare foot, 80o. 

MATTOCKS— Esch. 

Short Cutter, Standard, 5V4 11>8. 1.10 

Long Cutter, Standard, 6 lbs. 1.10 

Pick, Standard, 5 lbs. 1.00 

MAULS—Post—10-1b.. $1.25 eseh; 181b., $1.60; 16*lb., $2.00; 
18 lb., $2.25; 20'lb., $2.50. 

Ship or Top, 25c lb. , 

Wood Choppers—Adse or Round Eye, lOc Ib. 

MILLS—Cider- 

Junior .48.00 Benior ...72.00 

Medium .61.00 Fores Faed .81.60 

HOPS—Dish, Handled, No. 1, lOc each; 1, 10c: 4, lOe. 

O-Cedar, Handled—No. 4, small triangla, $1.00 aaah; Ha. 
8, large triangle, $1.60; Ne. lOB, polish $1.60. 
Self-Wriaging—No. 10, $1.00 each. 

Round-No. 1, $1.76; No. 1, $1.16. 
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MOP STICKS—No. 2, 25o each; No. 7, 86e oaoh; No. If. tfo 
each; No. 70, 85o; Janitor*!, 65e each. 

NAILS—Standard—All Bizes, bate, $4.65. 6d and large^ To 
lb.; 5d and imaller. 8c; 2d Fine Blue (Lath), lOe. 25 lb. 
lets, add to selling base $1.25 per keg. 50 lb. loU. 76e. 

Cement Coated—All Bizes, base, $8.00. 6d and larger, 
10c lb.; 5d and smaller, 12c. 

Felt Roofing—% inch Plain, 16e lb.; % inch GalTanisad. 
18c. 

Brads and Nails in Packages—All sizes, 40 per sent. 

Advances on Standard Wire Nails, in Kegs— 



Common 

Box 

Casing 

Finish. 

O.C.Box 

2d. 

1.45 

1.65 

1.70 

2.00 

1.65 

3d. 

1.15 

1.30 

1.35 

1.55 

1.80 

4d. 

.80 

*1.06 

1.10 

1.25 

*1.05 

5d. 

.75 

1.00 

1.05 

1.20 

1.00 

6d. 

.60 

.70 

.75 

1.00 

.70 

7d. 

.55 

.65 

.70 

.70 

.65 

8d. 

.30 

.45 

.50 

.60 

.45 

9d. 

,30 

,45 

.50 

.60 

.45 

lOd. 

.20 

.30 

.35 

.45 

.80 

12d. 

.15 

.25 

.30 

.40 

.45 

16d. 

,10 

,15 

.20 

.26 

.. . 

20 to 60d Base 

.05 

.10 

.16 

.. . 

Barbed 

Nails advance 25e 

over Smooth 

Nails. 



12 

18 

24 

80 

2.14 

8.08 

8.92 

4.68 

1.95 

2.80 

3.55 

4.25 

.01% 

.02% 

.03 

.03 « 

36 

48 

60 

72 

5.35 

7.13 

8.91 

10.69 

4.75 

6.40 

8.00 

9.65 

.04 

.05% 

.06% 

.08 

12 

18 

24 

80 

8.15 

4.53 

5.78 

6.00 

2.85 

4.10 

6.25 

6.25 

.02% 

.03% 

.04% 

.05^ 

86 

48 

60 

72 

7.88 

10.50 

18.13 

16.75 

7.10 

0.45 

11.75 

14.10 

.06 

.07% 

.10% 

.12 


18 

7.12 

6.40 

.05 

48 

16.50 

15.00 


24 

9.08 

8.20 

.07% 

60 

20.63 

18.60 


30 

10.88 

0.85 

.08 

72 

24.75 

22.25 


;o9% 

.12% 

,15% 

.18 

12 

18 

24 

30 

8.55 

12.30 

15.68 

18 71 

7.75 

11.10 

14.10 

16.85 

.07% 

.09% 

.12% 

.14 

86 

48 

60 

72 

21.38 

28.50 

85.68 

42.76 

19.25 

25.65 

32.00 

88.50 

.15% 

.22% 

.27 

.82 


14-inch . 3.75 


5- inch . 

6- inch . 

... 3.25 
. .. 2.65 
. .. 8.25 

Utica— 

5-inch . 

Nittleton’s— 

----- 

... 2.00 

6 inrh . 

7-inch . 


... 2.40 

4-inch ... 


... 2 90 

4% inch . 

12-inch . 

... 8.10 

5-inch .. 


OVBNB PORTABLE— 
No. 

Androck, complete... 
Kero gas— 

857 . 

657 . 

Plnnej k Boyle— 

1 . 

2 . 


Each. 

No. 

11 

Eaca. 

. 2 75 

1.10 

18 ,!!. 

.3.SO 

6.00 

Ill .... 

. 8.50 

i,25 

118 .... 



120 .... 



218 .... 


, 2.26 

320 .. .. 

. 7 00 

. 8.75 

818 .... 



*Oranne Box, $1.60. 

2d Fine—Plain, $1.05; Extra, $1.05. 
od Fine—Plain, $1.35; Extra, $1.55. 

Blued I.Htb Nails advance 2hc over Fine Nails. 

NAILS, SHOE — Corrugated — Brass Plated — No. %-lb.. 10c 
eacli, ^4 lb-, lac- 

Wrought Brass—2-oz., 15c each; 4-oz., 25c. 

Hoh—S*. 30c lb.; larger. 30c. 

Hungarian—Rotind or Cone Head—%*lb., 5c each; %■ 
lb.. IOC 

NETTING, POULTRY—Hexagon, Galvanized after weaving— 
2 lUfh, 2i<-gauge 
Width, inches— 

List Roll . 2.14 

Sell Full Roll. 1.95 

Sell Cut (lineal foot). .01% 

Width, inches— 

List Roll . 5.35 

Sell Full Roll. 4.75 

Sell Cut (lineal foot). 

1 V6 inch, 20 gaugo- 
Widlh. inches— 

List Roll . 8.15 

Sell Full Roll .2.85 

Sell Cut (lineal foot).. .02% 

Width, inches— 86 

List Roll . 7.88 

Sell Full Roll. 7.10 

Sell Cut (lineal foot). .06 

1 inch. 20 gauge— 

Width, inches— 12 

List Roll . 4.95 

Sell Full Roll . 4.45 

Sell Cut (lineal foot). .04 

Width, inches— 36 

List Roll .12.38 

Sell Full Roll.11.15 

Sell Cut (lineal foot). .09% 

% -inch. 20-gaug( 

Width, inches— 

List Roll . 8.55 

Sell Full Roll. 7.75 

Sell Cut (lineal foot). .07% 

Width, inches— 

List Roll . 

Sell FuH Roll .19.25 

Sell Cut (lineal foot). .15% 

NIPPERS. CUTTING— 

Bernard 


Sienna . 

Venetian Red .... 
Yellow Ochre .... 
Painters' Petroleom— 
1-gal.. .Gal. 


.11 

.08 

.07 

.60 


NIP pi KS—See Pipe Fittings— 

IJXJTS—Cold Punched U. S. S. Hexagon, Tapped—Size %, 5 
for 5c; 5-16, 3 for 5c; %, 3 for 5c; 7-16, 2 for 5c; ® 

5c- 9-16, each 5c; %, each 5c; %, 2 for 15c; %, each 10c; 
1 inch, each 15c. In quantity sell at cost, plus 50 per cent. 

Hot Pressed U. S. 8. Square, Tapped—Size %, Bug. 
retail 10 for 5c; 5-16, 6 for 5c; %, 6 for 5c; 7-16, 8 for 5c; 
%. 3 for 5c; %. 2 for 5c; %. each 5c; %, each 10c; 
1-in 2 for 25c. In quantity sell at cost, plus 50 per cent. 

Wing. Tapped. U. 8. S.—8-16. 20c doz.: %, 25c; 5-16, 
30c: %, 40c; 7-16, 50c; %, 75c; %, $1.25. 

OAKUM—Plumbers’, 20c; Navy, 30c: Best Unspun, 35c lb. 
OH.,—3-in l, 1-ox. bottle, 20c each; 8 ox., 35c; 8 oz., 65c; 2%- 
oz. can. 35c. 

Household Lubricant, 4-oz. can, 25c each; 8-oz. can, 85c. 

oz. can. 35c. 

Winchester Utility—1-oz. bottle. 15c; 3%-os. can, 25c. 
Many-use—8-oz. can, 26c. 


OVENS: New Perfection—No. 181-OE, one burner, glass swing 
door, blue enameled door frame, $6.00; No. 122-GE, two 
burners. $7.50. 

Puritan — Two burners, glass drop door, polished steel, 
asbestos lining, knockdown style. S5.75. 

PACKING—Sheet Rubber—Standard I. C., 40c lb.; Indian 
Red. 40c. 

Italian Hemp—A, l-inch, 50c. 

Square Flax, braided, 50c. 

Piston Spiral — Steam, high pressure, $1.50; steam or 
water, low pressure. $1. 

Asbestos Cement—7 %e lb. 

Wieking. Asbestos—4-os. ball, 80c. 

Cotton Candle—2-oz. ball, 10c. 

PADLOCKS — Corbin—No. 058, 85c each; 2802%, 80c; 

2822%, 40c; 2869, 75c; 2879, $2.00; 2880. $2 25; 288L 
$2.50 2«83. $8 75. 

Miller—No. 1. $1.35 each; 16, 2nc; 16B. 35c; 16G. 25r: 
18. 25c; 19. 30c; 19G, 30c; 21, 35c; 21G, 3.5c: 31. $1 75; 
35B, 20c: 37. 20c: 41, 60c; 76. 80c; 88, 3:)c: 99. $1 35; 
lOOB. 20c: 121. 40c; 12-5, $1.15; 180, 35c; 190, 4 n:; 
210, 55c: 214. 55c; 221, 75c; 232. 65c; 700B. 40c: 139 s. 
65e; 5438, $1.15; 5438XC, $1.25; 5441, 90c; 5441X0. 
$1.00 each. 

Yale—No. 223, 85c each; 225, $1.00; 453J. 30c: 4.53X, 
30c; 563, $1 65; 565, $1.85; 585, $1.50: 63.5, $1 50; 645J. 
65c; H03, $2.25; 805, $2.25: 805%. $2 50: 813. $2 10; 

815, $2 10; 823, $2.25; 833, $2.75; 843, $3.00; 853, $3.25; 
854, $2.75. 

Siayuiuker—No. 160, $1.75 each; 178, 45c; 179. 5c; 
189. 75c; 1092, 90c; 1098, $1.10; 1098. $1.10; 19o2. 55c; 
1903 60c; 1904, 75c; 8901, 75c; 8902, 60c; 3908 45c; 
4026 20c; 4078, 76c; 6180, 25c; 0902, 70c* 0902 N. 0., 
65c; 41090, 70c. 

PAINT SUNDRIES— 

Alcoho 1— (Denatured )— 

1 gallon. 1.45 

5 gallons. 1.15 

Alum—Pwd., less than 

100 lbs., lb.17 

Benzine- 

New cans, casd., gal. .60 
Old cans, uncsd, gal. .40 
Coal Tar— 

5'gnl.Gal. .40 

1-gal..Gal. .55 

Less 35 lbs.00% 

Creosote— 

Gal.85 

Distillate— 

Light, gal.40 

Glue— 

No. 2 Gelatine.60 

Chicago White ... .50 

Calsomine, White— 

Bbls., 280 lbs.08 

Kegs, 100 lbs.08% 

4 25-lb. pkgs., bulk .09 

25 lbs., bulk.09 

100 lbs., 51b. pkgs. .09 

Less 100 lbs., pkgs. .00% 

Lamp Black—Bear Brand— 

I S, lb. pkg.45 

% S.80 

% 8.. .20 

Linseed Oil, Boiled— 

5*8.Gal. 1.83 

I’s.Gal. 1.62 

%’• .%-Gal. .90 

% B.Qt. 50 

%’8 .Pt. .80 

Raw Linseed Oil, 8e less 
than price of boiled. Paint¬ 
ing contractors’ price on 
Linseed Oil, 5c shove cost, 
according to quantity. 

Oil— Gal. 

Floor .75 

Gloss . 1.50 

Lard. No. 1. 1.80 , 

Lin-O-Oil.90 

Neatsfoot No. 1... 2.40 

Neutral ..60 

Paraffine.85 

Paint. Dry Colors- 

Umber .12 

Chrome Green, Med. 

Graphite ...... .07 

Metallic . . .08 


Digitizeid by 


Paints, Ready Mixed—lit 
grade, white— 

Gall.Gal. 4 40 

% gals. ...%Gsl. 2 30 

Quarts .Qt. 1.25 

Pints.Pi. .70 

%-pints_% Pt- .40 

1st Grade, Colors— 

Gals.Gal 4.25 

% galB. ...% Gal. 2 25 

Quarts .Qt. 1.30 

Pints.Pt. .65 

% pints-% Pt. .35 

3d Grade, White or 
Colors— 

Gals.Gsl. 

% gals. ...% GaL 

Quarts .Qt. 

Inside Floor— 

Gals.Gal. 

% gals. ...%-Gal. 

Quaru .Qt. 

Porch— 

Gals.Gal. 

%-gals. ...%-Gal. 

Quarts .QL 

Plaster Paris— 

Less sack, lb. 

Putty, Bladder— 

Less than 100 Iba. 

Putty, Bulk— 

1- lb. cans . 

2- lb. cans. 

8-lb. Cans. 

5-lb. cans . 

10-Ib. cans. 

25-Ib. cans. 

85 lb. cans. 

Roain— 

I.b. 

Barrels, 280 lbs. 

Kegs. 100 lbs. .. 

, 100-lb. bulk_ 

25-lb. bulk. 

Less 26 lbs.10 K* 

100 lbs., 5-lb. pkgs. .10 
100 lbs., 5 lb. pkgf. .09*4 
Less 100 lbs., 5-lb. 
pkgs.10 

Google 


2 90 
1.60 
.05 I 

2.90 

1.60 

.95 

4.35 

2.2S 

1.20 

ao 

07% 

Lb. 

.15 

. 12 % 

.09% 

.09 

.08% 

.08 

.06% 

.14 

.08% 

.09% 

.09% 

.09% 
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6»i .G»L. 1.76 

1'b .OaU, S.OO 

yk'% .Oal., 1.10 

^'8 . Ql ., .60 

%’8.Pt., .65 


L.lgAt. 

Medium. 

Heavy. 

8.00 

3.50 

4 00 

2.50 

3.00 

8.50 

4.26 

4.75 

5.26 


2.50 


3.66 

8.50 

4.00 

2.50 

8.00 

8.50 


8.75 

.... 


TnrpeBtina— 

Painting contraetora* price 
on turpentine: 5 cals. or 
more, 2c above coat; leae 5 
gala., 6c above cost. 

PAPER — BUILDING — PIONEER — 

Hoofing— 

Plymouth, Smooth . 8.00 

Plymouth. Sanded. 2.50 

Attueatoa . 4.26 

H * H 

Pioneer, Flaxine . 8.00 

Pioneer, Sanded. 2.50 

Pioneer, Slate 

Sheathing, Gray — Per roll, 201b., fl.OO; 25-lb., $1.25; 
80-lb„ 61.50. 

Sliingiea. Slate, Red or Green—Individual (424 per 
aquare), $10.00 aqnare. Strip or Slab (104 per aquare), 
$».U0. 

Tin Capa—1%-inch, 20c per lb. 

Felt—Asphalt Saturated, $2.7 5 per roll. Deadening, 6He 
per lb. Insulating, Saturated, $1.75 per roll; Saturated 
and Coated 82 75 

BUILDING PAPER — PARAFFINE (X).’S — 

Roofing — 

Malthoid and Ruberoid— Extra (^ality: Light, $3.25; me* 
dium, $3.75; heavy. $4.25. 

Junior Malthoid and Imp. — Standard Smooth: Light, 
$2.50; medium, $3.00; heavy, $3.50. 

Cronolite and Risisto — Standard Sanded: Light, $2.25; 
medium, $2.75; heavy, $3.50. 

Pabco and Alberoid — Asbeatoa Top: Medium, $4.75; 
heavy, $5 25. 

Malthoid and Ruberoid Mineral Surface — Extra heavy, 
$5 .00 per souare. 

Pabco and SPC Mineral Surfaced—Standard, $3.75 per aq. 

Pabco and SPC Asbestos Felt—(14 lbs.), $5.50 per roll. 

Pabco and SPC Asbestos—2-ply, $5.00 per sq. 

Pabco and SPC Asbestos—3-ply, $7.25 per sq. 

Shingles — 

Pabco and SPC Shingles—Red or green, $10.00 per aq. 

Pabco and SPC Tylo—Red, $10.00 per sq. 

Malthoid and Ruberoid—Red or green, $11.50 per sq. 

Malthoid and Ruberoid Tylo—Red, $11.50 per aq. 

Sheathing-Grey—20 lbs., $1.20 per roll; 30 Iba., $1.80 
per roll; 40 lbs., $2.40 per roll. 

Felts — 

Asphalt Roofing Pelt, $3.00 per roll; Deadening Pelt, 
6He per lb. Walfelt, 7c per lb.; Urban Sheathing Felt, 
$1.75 per roll; Pabco Coated Roofing Felt, $2.75 per roll. 
Glazed Building Paper — 

P. A B.— 16 lbs., $3.40 per roll; Ruberoid, 25 lbs.. $5.00 
per roll; 37 lbs., $7.40 per roll; 50 lbs., $9.35 per roll. 

Malthine—SPC. 18 lbs., $2.80 per roll; 26 lbs., $3.50 per 
roll; 38 lbs., $4.75 per roll. 

SAND AND EMERY—Per quire of sheets— 



0 H 

1 IH 2 

2H 

t 

Carborundum 

... .80 .95 

1.10 1.80 1.50 

1.75 


B. A A. 

... .45 .50 

.55 .60 .75 

.85 

.95 

Axtec . 

... .40 .45 

.50 .60 .70 

.75 

.90 

Aloxite . 

... .80 .85 

.90 1.00 1.10 

1.20 

1.45 


0 H 

1 IH 

2 

8 

Emery Paper .. 

... 1.00 1.05 

1.15 1.80 

1.56 

2.00 

E'mery Cloth .. . 

. . . 2.00 2.00 

2.25 2.25 

2.50 

8.00 

KER^XILATORS. 

COFFEE—1 iniveraal— 



46. 

.8.60 

74. 


4.60 

48. 

.4.00 

76. 


5.00 

42. 


79 . 


6.76 

54. 

. 8.60 

714. 


6.60 


56 

58 

64 

66 

60 

614 


4.00 

4.60 

4.00 

4.50 

6.25 

6.00 


464 

466 

469 

474 

476 

479 


4.76 

6.26 

6.00 

5.26 

5.75 

6.50 


6.1b., $1.00; 7-lb.. $1.16; 
96c; 8, $1.00; 4. $1.15; 


P»«ronliitoi» Tone, 

PICKS—Railroad, 5-lb., 90c each; 

8-1b., $1.25; O-lb., $1.85. 

Drifting—No. 1, 90c each; 2, 

5, $1.25. 

Poll—1. 8H Iba., 95c; 2. 4 lbs., $1.00. 

Prospecting—Std., 2471, $1.75; Maydole No. 1482, $2.25; 
No. 1488, $2 00. 

Ice—B, 50c; C, 45c; D, 75c; Chisel. 0, 25c; 1, 86c; 
Chipper. 5. 50c: 98, 20c; 150, 25c; 630, 80c; 155420e. 
Drift Pick Eyes—No. 2, 8-lb., 75c; No. 8, 4-lb., 80c; No. 
4. 5-lb.. 85c. 

PINS—(Jlothea—O—Common, 10c doa.; US—Spring, 15c; H— 
Hoyt’s Spring, 20c. 

PINCERS—Carpenters*—6-in., 60c; 8-in., 75c; 10-in., 90c. 
PIPE—Plumbing Prices. Page 1691 

PIPE, STOVE—Nested. Poll Joints—3-inch, 25c joint; 4-inch, 
25c: 5-inch, 30c; 6-inch, 35c; 7-inch, 40c. 

4-inch. .Japan. 40c: 3-lnch. Galvanized, 85c; 4-inch. Gal- 
▼antzed. 40r; 5-inch. Galvanized. 50c: 6 inch. Galvanized, 60o. 
Half Joints—5-inch. 20c joint; 6-inch. 20c. 

Taper Joints—6-inch to 6-inch, 35c joint; 7-inch to 6-inch, 
40c. _ 

PIPE FITTINGS (STOVE)—Caps, No. O 15. 60o each; 0-16, 
60c each. 

Dampers—No. 8. 4. 20c each; 5. 6, 25c: 7, 40c. 

Elbows—No. 8 (Torg.. 25c each; 4. 80c; 5. 85c; 6. 40c; 
7. 46r. No. 8 Adj. 4 Pc.. 35c: 4. 40c; 6, 40c; 6. 45o. 8- 

inch Adj. Galr., 40c; 4-inch, 46c; 6-inch, 50c; 6-inch, 55e. 
No. 8 Corg. Jap., 40c; 4, 45c. 


In lots of 12 dozen, 5 per cent discount from above. 

Flue Stops, Nos. 1 and 86, 20o each; 8, 20c each; 80, 20e. 
8, 3H (in kegs), 85c Ib.; 4, 5, 85o; 6, 7, 8, 36c; 10, 85o. 

Roof Plates and Saddles, Nos. 15, 16 (Side), 90c each; 50, 
60 (Ridge), 75e each. 

PISTOLS, AUTOMATIC—Colt’s—A 252 (CA25), $16.50 each; 
A323\ (CA82). $19.50; A3808% (CA880), $19.50; 884H 
(OA384H). $36.75; 455 (CA455), $84.00. 

Remington— 51, $19.50. 

Savage—1907, 82 Gal., $19.00; 880 OaU $19.00. 

PITCH—Navy Caulking—5-lb. can, 75c: lO-lb., $1.25; 25-lb., 
$2.50; 50-lb., $4.50; H'bbl., $9.00; bbl., $18.50. 

PLANES—Stanley—No. 1. $2.95 each; 2, $8.85: 8, $4.10: 80, 
$4.25; 4. $4.85; 40, $4.60; 4H, $5.00; 4H0, $5.85; 5, 
$5.00; 50. $5.25; 5H. $5.85; 5H0, $6.00; 6, $6.60; 50, 
$6.90: 7, $7.50; 70. $7.65; 8, $8.85; 80, $9.25; 9, $9.15; 
9H, $2.25; 9H, $2.75; 10. $6:65; 10H. $5.40; 12. $6.00; 
12H. $6.60; 15, $2.10; 15 H, $2.85; 16. $2.50; 17. $2.85; 
18. $2.85; 19, $2.85; 20, 8.25; 24, $8.10; 25. $2.85; 26, 
$3.20; 27 H. $8.75; 28, $4.15; 29, $4.65; 81, $4.50; 82, 
$5.00; 35, $8.75; 86, $4.50; 87, $5.00; 40, $2.20; 40H. 
8.00; 45, $14.00; 46, $9.80; 47. 7.66; 48, $5.26; 49, $5.25; 
50. $7.00; 55, $25.50; 60. $2.60; 60 H. $2.85; 61. $2.25; 
62, $5.65; 65, $8.15; 65H. $2.60; 71, $8.95; 71H. $8.20; 
72. $4.85; 74. $10.25; 75, 75e; 78, $8.25; 85, $4.60; 90, 
$8.95; 92, $4.00; 98, $4.85; 94, $5.65; 95, $7.00; 97, 
$3.95; 98, $2.00; 99, $2.00; 100, 60o; 101, 50e; 102, 95.; 
108, $1.25; 110, $1.30; 112, $4.50; 118, $7.46; 120, $1.75; 

130, $1.80; 181, $2.75; 140, $8.00; 145, $4.00; 147, $4.25: 

148. $4.65; 171, $5.95; 190, $2.90; 191, $2.90; 192, $2.65; 

208, $1.50; 212, $8.10; 220, $1.70; 278, $8.25; 289, $4.00. 

444, $11.00; 602, $4.80; 608, $4.90; 604, $5.80; 6040. 
$5.55; 604H. $6.15; 605. 86.15; 6050. $6.45; 606H, 
$6.75; 606, $7.85; 606C, $8.25; 607, $9.90; 6070, $9.45; 
608 $10.70; 608C, $11.20. 

No. 89—H, $2.90; %, $8.20; H. $8.40; %. $8.55; %, 
$3.70: 18-16. $8.85; %, $8.85; 1. $8.95. 

Stanley Block Plane Irons—100 and 101, 15e; 102 and 
103, 20c; 110 and 180, 80e; 120 and 220, 40e; 140, 50c; 
9H *nd 9H, 40c; 15, 16, 17, 18. 19, 40c; 60 and 65. 40c. 
3 H inch. 75c. No. 41, 20c. No. 44, 50c. No. 600, $2.00. 
inch, 15c; 8 H inch, 20c. No. 861, 40e. No. 862, 66e. No. 
371, $1.00. 

PLATES. GAS. HOT—No. 501, $8.60 each; 502, $5.75; 508, 
$8.50; 702. $7.75; 708, $11.50; 722, $8.50; 728. $12.50; 
1001, $2.50: 1002. $4 25. 

PLIERS—Klein’s No. 201—6-inch. $8.25 each; 7 inch, $8.60; 
8-inch, $4.00; O-inch, $4.75, Bernard's No. 102—4 H inch, 
$1.50; 5 H inch, $1.85; 6 H inch, $2.25; 8-inch. $3.25. 
PHUtS— spark—$1 oO each 

PLUMBS AND LEVELS—Metallic, Stanley—No. 86, e-inch, 
$2.00; 9-inch. $2.25; 12-inch, $2.75; 18-inch, $8.50; 24- 
inch. $4.00. No. 87. 12 inch, $8.75; 18 ineh, $4.50; 24-ineh, 
$5.25. No. 87G. 12-inch. $8.75; 18-ineb, $4.50. No. 84G, 
4-inch. $1.65; 6 inch. $2.00; 8-ineh. $2.75; 10-iach, $8.25. 

Wood, Stanley or Disston—No. 00, $1.50: 0, $1.55; 2, 
$2.25; 8, $2.75; 8, $8.50. No. 18, 26 ineh, $8.25; 28 ineh, 
$8.85; 80-inch. $8.85. No. 15, 26-inch. $3.85; 28 ineh, 
$4.00; SO-ineh, $4.00. 80. $8.85; 85, $8.00; 45H. $4.75. 

No. 93. 26-in^. $4.65; 28-inch, $4.85; 80-ineh, $5.00. 95, 

$7.75; 96. $9.25; 102, 75c; 104, $1.00. 

Pocket, Stanley—No. 81, 2H*ineh, 55c oaeh; 8-iach, 05e; 
8 H inch, 75e. No. 41, 20e. No. 44, 50c. No. 500, 82.25. 

Extra Level (jlasaes—No. 1, IH to 2-ineh, 15e oach; 2H- 
inch, 15c; SH*inch, 20e. No. 861, 40e. No. 862, 65c. No. 
871. $1.00 

POKERS, STOVE—No. 100, Straight, 20 inoh, 20c; 105, Boat. 

20-inch, 20r 

POLISH (AUTO)—Durolac. 1 pt.. 60c; 1 qt.. $1.00. 

POLISH (FURNITURE)—Durolac, 1 pU 50c; 1 qt.. $1.00. 

Onlol, H nt., 40e each; 1 pint, 5()e; 1 qnart, 80o; H gallon, 
$1.25; 1 gallon, $2.25; 5 galloni, $7.60. 

Liquid Veneer, 4 ounce, 25e each; 12 ounce, 50e; 1 qnart, 

$ 1 . 00 . 

O-Oedar—4 ounce, 80e each; 12 onnoo, OOo; qnart, $1.25; 
H gallon, $2.00; gallon. $8.00. 

Johnson’s Prepared Wax, 6 ounoa, 46e aaeh; 1 pound, 85o: 
2 nounds, $1.70; 5 pounds, $8.00. 

METAL—NonOlio, H pint, 50e each; 1 pint, 75e; 1 qnart, 
$1.25. 

SHOE—ShuwhiU, 15e oach; Midnight Oil. S5o; Boyal. 15o; 
Jet Oil, 15c; 4 C S Shoe Satin, lOc; 9 0 8 Shoo Batin, 15o; 

1 C Satinola, 10c; 2 0 Satinola, 15e; 5 P 8 Shoa Batin, lOo; 
10 P S Shoo Satin, 15e; 5 P Satinola, 10c; 10 P. Satinola, 
1.5c. 

STOVE—Liquid, No. 6 Black Silk, BOe each; 8. Black Bilk, 
25e; 2, Black Eagle. 25c; 10 E. Enameline, 15e. 

Paste. No. 5, Black Silk, 15e each; 10, Black BUk. 25e; 
20. Black Silk. $1.75; 01, Black E^le. 45e: 95 Black Eagle, 
82.00; 4 E, Enameline, 15c; 6 B, Ei.ameline, 15e; 75 Blaek 
Jack 25c: 1 Rising Run. 10c. 

PULLERS—Nail—Rex, $1.85 each; Rex, Jr., $1.15; Bed DotH, 
$2.50; Morrill’s, $8.00; Little Giant, $2.00. 

PULLEYS—Brass Screw. No. 85. H-inoh, 15c each: %. 20o; 
25c; 1. 80e; IH, 85e; IH. 40e. No. 87. H-ineb, 85o 
Clothes Line—No. 80. 8 H inch. 45e: No. 60. 6-ineh, 70e; 
No. 64, 20c; No. 65. 2H-inch, ?0e; No. 67. 25e; No. 160, 

2 inch, 25c; No. 6500, 5 H inch. 55c; No. 6600G. 5 H ineh. 
65c. 

Hay Fnrk—No. 566, for rope, 75c; No. 1661, for wire 
rope, $1.85. 

PULLEYS—Frame—No. 4. Ottumwa, per doa.. fOc; No. 6, 
$1.00; No. 9. 95e: No. 105, 90c; No. 109, 9no. 
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PUMPS—P. S.—1. $8.60; 2. $4.00; 8. $6.00; 4. $6.00. 
PUTTY—Per lb.. 15c. 

RUL. DOOR HANGER—See Hangers 

RAKES. GARDEN — Malleable. 12 tooth. 70e each; lAtootb, 
80c. Steel Straight, 12-toota, $1.10; 14-tooth, $1.25. Steel 
Row. 11 and 12 tooth, $1.85; 18 and 14-tooth, $1.46; IS 

and 16-tooth, $1.60. Lawn. 8Se. 


RASPS— 


8‘ 



10" 

12" 

14" 

16" 

.50 

.70 

.95 

1.25 

1.65 

.55 

.75 

1.00 

1.35 

1.76 

.70 

.95 

1.25 

1.60 

2.00 



.45 

.65 

.85 

.. . 

.. . 


.80 

1.10 


Horse Heller^ Plain.... 

Horse Hellers. Tanged..... 

RAZORS (SAFETY)—ETeready— 

No. No. 

700. each. 1.00 706 B. 6 Blades, Pkg. . 

2. each..... 8.00 706 B. 12 Blades. Pkg. 

Gem 

800, each. 1.00 800 B, 7 Blades, Pkg.. 

Enders 

900, each. 1.00 900 B. 5 Blades, Pkg.. 

Durham Domino 

1, each. 1.00 3 Blades, Pkg. 

2, each. 2.00 5 Blades, Pkg. 

Gillette 

Old Type— Blades— 

.« Blades. H pkg. 

Pocket. 8.00 Blades. Pkg. 

Each. 

Gold Plated. 

TraTeler . 

AutoStrop 

1, 7, 8, set. 5.00 254S, set . 

15, set. 6.50 600 B, Blades, pkg... 

25. set. 8.60 600% B Blades, pkg.. 

251, set. 6.00 

REELS—Hose—No. 1 Wire, $1.65 each; No. 1 Wood, $2.75. 


New Type — 

New Standard, Bostonian, 
Richwood, Big Fellow— 


.40 

.65 


.60 

.86 


.80 

.60 


.50 

1.00 

5.00 

6.00 

7.60 

5.00 

1.00 

.50 


REVOLVERS— 

Colts, Model Each 

Pocket Positive .23 00 

Police Positive Spec...25.00 
Police Positive Tgt...27.00 

Army Special .26.00 

New Service .81.00 

Single Action .29.00 

Iver Johnson— 

Model 1900; .22. .82. 
or 38 — 

2H*inch . 5.00 

4% -inch . 5.50 

Hararoer Hammerless 

8.$10.00 $11,00 

4 . 10.50 11.50 

6. 11.00 12.00 

6. 11.50 12.50 

Smith A Wesson — 

1905 Military and 

Police .81.00 

Reeulation Police . . . .29.00 
1903 Hand Ejector... .27 50 
88 S. A W. Perfected. .37.50 

1908 Military.35.00 

1911 Target—6 inch. .81.50 
10-inch. .28.00 
New Departure— 

.32 caliber.25.50 

.38 caliber.27.50 

1917 Army, 45 caliber. 35.00 

RIFLES—No. and Model— 
Benjamin Air— 

E. 5.25 

Daisy Air— Each 

25 5 35 

40 5.25 

3 .3.25 

80 2 75 

11 2.25 

12 1.75 

King Air— 

4 2.50 

5 2 75 

5B . 8.50 

10.90 

21 1.50 

22 1.75 

Marlin— T!aeh 

20. Round barrel.19.50 

27. Round barrel.31.00 

Octagon barrel ....82.75 

38. Ortaeon barrel....21.50 

39. Octagon barrel.... 26.50 

93, Round barrel.32.50 


PiMon Bng.260.00 

Add $10.75 to Tourna¬ 
ment grade shotgun for ex¬ 
tension action slide handle, 
model 12, and $17.26 to 
Trap or Pigeon grads for 
extension action slide ban 
die, model 12. 

races are those snggeoted 
by the manufacturer and in¬ 
clude Government Kzetae 
Tax paid by the mannfae- 
turer. 

50's, 16c bex.; 


63, Bolt Act., .23. Rd.67.50 
87, SS. Mskt„ .23. Bd.49.26 

97 SF .42.75 

97 TD.46.00 

11 TD.61.60 

12 Hammerless, TD .. 64.26 

12 Tournament .82.25 

12 Trap .101.00 

12 Pigeon.197.00 

12 Hammerleas TD, 

Tourn. with 

Ventilated Rib .. ,154.25 

Trap .164.00 

RIVETS—Slotted Olineh, Coppered Steel —No. 
lOO’a, 10c box. 

Copper—With Bi 
Size. M 

7—St'rLgths. 

8 
9 

10 

12 •* 

Copper Iron, with Bnrrs—08 Aset., 16c, %-lb. box; 010, 20c. 
RIVETS—Tinner's— 

Tinned (in bulk), 25e. 

Tinned (in papers)—8-oi., 25c; 12-oi., 80c; 14-os., 35e; 

1 lb., 40c; 1%-lb., 45c; 2-lb.. 60c; 3%-lb., 70c: 8% -lb, 
$1.00; 4-lb., $1.10; 6-lb.. $1.20; 6-lb., $140; 7 lb. 
$1.65; 8-lb., $1.90; 10-lb., $3.66; 12-lb.. 8.25; lAlb, 
$3.75. 

Tubulsr Hsmess—508, per box, 15c; lOOS, 25c. 
RC>OFIN(3—(See Psoer). 


Lbs. 

Lbs. 

Size. 

% Lbs. 

Lba 

.30 

.55 

7—Asst. . 

. . .30 

5S 

.30 

.55 

8 “ . 

. . .30 

.55 

.30 

.55 

9 

. . .30 

.55 

.30 

.55 

10 " . 

. . .30 

.55 

.80 

.55 

12 " . 

. . .30 

.55 


Ft. per lb.. . . 
Cents per ft.. 

.Manila— 
Ft. per lb. .. 
Cents per ft. 

Sisal— 

Ft per lb 
Cents per ft. 
Galv.Wire- 


Octagon barrel . .. .84.00 

Carbine .82.50 

Remington— 

4 TD—Octagon Brl...ll.65 
6 TD—Round Brl.... 7.85 
8 A TD—Round Brl..62.00 

12 TD—Bound Brl-22.00 

TD—'Octagon Brl.25.55 

14 A TD—Standard.. .49.50 

TD—Carbine.48.45 

16 A TD—Standard. .42.00 
Savage— 

1899 250-3000 .51.00 

1899 TD, Feath'wt. . .46.00 

1899 8P .89.00 

1904 TD. Single shot, 8.50 
1914 TD, Hammerless.21.00 
Stevens— 

Little Scout. 5.40 

Crack Shot . 6.85 

Marksman . 8.65 

Favorite . 9.85 

70 TD. 22.15.00 

Winchester— 

86 TD .33, Rd. Brl...61.50 
90 TD. .22, Oct. Brl...24.75 
Cal. 25-20. 32, 38. 44— 

92 SP, Rd Bbl.31.75 

92 SF, Oct. Bbl.38 75 

92 SF Carbine, Rd,..28.75 

92 TD, Rd. Bbl.44.25 

92 TD, Oct. Bbl.46.25 

Cal. 82 40. 38-55— 

94 SF. Rd. Bbl.85.50 

94 SF. Oct. Bbl.38.50 

94 SP, Carbine, Rd...83.00 

94 TD. Rd. Bbl.49.35 

94 TD, Oct. Bbl.62.25 

Cal. 25 35 Win., 80 Win., 
32 Win. Special— 

94 SF, Rd. Bbl.87.50 

94 SF. Carbine, Rd.. . .34.75 

94 TD. Rd. Bbl.51.25 

94 TD. Oct. Bbl.54.25 

30 Army, .303 British. 80 

Govt. *06, 35, 405— 

95 SF, Rd. Bbl.49 35 

95 SF, Carbine. Rd_49.25 

95 SF, Musket, Rd-58 00 

95 TD. Rd. Bbl.62.25 

02 SS. .22. Rd. Bbl.. 7.50 

03 .22. Rd. Bbl.41.00 

04 SS. .22. Rd. Bbl. . . 9.00 

05. 35. Rd. Bbl.47.50 

06 22. Rd. Bbl.21.50 

06 Expert. .22. Rd-24.75 

07. 351. Rd. Bbl.57.50 

10,401. Rd. Bbl.57.50 


8/16 

% 

% 

% 

% 

% 

% 

. 66 

45 

20 

12 

H 

6 

4% 

1 

1% 

8% 

5% 

9 

11 

20 

8 16 

% 

% 

% 

% 


% 

. 80 

55 

27 

18% 

7% 

6.1 

4.5 

. % 

% 

1% 

2% 

.4 

.5 

.6 

. 70 

40 

24 

14 

g 

6.8 

4 9 

. % 

K 

1% 

2 

8% 

4 

5% 

8/16 

% 

% 

% 

% 

% 

% 

.1% 

2% 

4% 

7% 


. . . 

. - • 


05 

05 

10 

*15 

15 

15 


15 

10 

15 

20 

25 

35 


15 

10 

10 

15 

25 

30 


1 

I 

30 

1 

3 8 


S.fl 

7% 

1 


-P»r 


20 

45 

35 

Ih. 


55c- 

4f*5 

55-; 

780 

(5). 


Clips, Galv. 

Clips, Jap’d 

rope—(P ortland Cordage Co Mat) —Basis Pricei 

%-in. diameter or larger—Manila. CTloverleaf. 17c; Manila, 
Seaport, 15 %c; Life Line Lariat, 3 or 4 strand, 33c; Brorir.. 
Lariat. Red Thread, 3 or 4 strand, 29c; Bla^k Hawk ai 
4 strand, 7/16 in.. 19c; White Sisal Lariat, Red Thread, 3 or 
4 strand, 18c: W'^hite Sisal, 14c; Sisal, 13c. 

Dlfferentlsls—316-in dis. (6 thread fine). aHc; % m 
516-in. (6 and 9 thread), 2c; %-in. (12 threa4), 14e: 
7-16, %. 9-16-in. (1%. 1%, 1% cir.). Ic; %-in. (2-in. eir ). 
Ur 

RULES, Boxwood: Lufkin Stanley — 171 (36), each, 

372 (36%), 80c; 886 (82), 85c; 888 (82%), $125; 

(69), 20c; 651 (68), 25c; 702 (18), 45c; 751 (61). 

761 (63). 45c: 762B (7), $1.00; 771 (84). 70 c; 

(62%), 85c; 781 (62), 75c; 781C (82C). $1.65: 808 
$1.10; 861A (53%), 85c; 8620 (83%), $135; 871 (52). 
75c; 882 (76), $1.15; 881 (54), $1.00; 8851 (66%). 65r. 
8861 (66%). 75c; 8881 (66%), $1.65; 4883 (94). $3 <>0 
Zigzag, Aluminum — No. 423, 8-inch, each, $1.15; 424. 

4- inch, $1.50; 425, 6-inch, $1.75; 426. 6-inch. $2.25. 
Riveted Joint: Yellow — No. 803F, 8 inch, each. 2V: 

804F. 4inch. 30c; 805F, 5-inch, 40c; 806, 6-inch. 4 V 

White—853P. 3 inch. each. 80c; 854P, 4-inch, 35c; 855F. 

5- inch. 45r: 856F, 6-inch, 55c. 

Concealed Joint — No. 04, 4-inch, each 45c; 05. 5-irch, 
60c; 06. 6-inch, 70c; 08, 8-inch. 90c; 104. 4-inch. 5 c; 

105, 5-inch, 65c; 106, 6-inch, 75c; 108. 8-inch, $100 

703, 8-inch, 25c; 704, 4-inch, 30c; 705. 5 inch, 40c; 7 ^ 
6 inoh, 45c; 708, 8-Inch, 65c; 703, 8-inch, 30c; 704, 4 inch. 
35c; 705. 6-inch. 45c; 706, 6 inch, 55c. 

With Hook—No. H8510, 6-inch, each, 55c: H8526, Ainck. 
60c. 

Rules, Steel—No. 17. Blacksmiths', 90e each: 041. Pocket 
25c: 1131, 1141, Zig-zag. 65c; 1182. 1142. Zig-zar $1.25 
1143. Zig zag. $1.85. 

SAWS — Cross Cut — 



S 520 

A51 and 52 

8508 and 518 V251 and 252 V3^0 


5. . . 

.$ 7.65 



$ 6.70 

$5 

5% . 

. 8.55 



7.40 


6 . . 

. 9.60 

$12.80 

$ 8.60 

8.10 

6 

6% . 

. 10.85 

14.40 

9.80 

8 80 

7 

7. . . 

. 12.12 

16.00 

10.85 

9 45 

P X 

7% . 

17.60 

11.95 

10 10 

5^ 

8. . . 


19.35 

18.10 

10.85 


8%... . .. 2130 

9 .. 28.80 

lo!_ 27.85 

One-Man (Iross Out — 

AlOOO 

A749 


3 . . . 



.$5.55 

$4.70 


3% . 



. 8.65 

5.30 

4 if 

4 



. 4.15 

6.00 

5X 

4%. 



. 4.60 

6.60 

5f 



. 5.25 

7.40 

f 1‘ 

5%. 



. 5.70 


6 55 
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SAWS—Hand— 


61, 62, 361 862, 


22-inch. 

2.60 

Simonds Blue Ribbon. 

or 

24-inch . 

2.75 

12 Disston or 69 Atkina 

26-inch. 

2.90 

18 inch. 

2.95 

28-inch. 

8.40 

20 inch . 

8.20 

No. 10 Simonds or 7 Disston 

32 inch . 

8.50 

18 inch . 

2.10 

34 inch. 

8.80 

20 inch . 

2.25 

26 inch . 

4.10 

22 inch . 

2.50 

28 inch . 

4.45 

24 inch . 

2.60 

71, 72, 871 872, 


26 inch... 

2.75 

Simonds Blue Ribbon 


28 inch . 

8.25 

D8 Disston er 51 Atkins 

No. 120 Disston 


18 inch . 

2.85 

26 inch . 

6.20 

20 inch ... 

2.60 

28 inch . 

6.60 

32 inch . 

2.80 

No. .112 Disston 


34 inch . 

8.00 

26 inch . 

5.25 

26 inch . 

8.15 

28 inch . 

5.60 

38 inch . 

8.60 

No. D 100 or No. D 

20 

10% Simonda 


Disston 


18-inch . 

2.20 

26 inch . 

4.35 

20-inch . 

2.85 

28 inch . 

4.85 


SCREENS, WINDOW—Adjustable Continental Wood Pranas— 
No. 1533, 55c each; 1833, 60c; 2433, 75c; 2487, 85c; 2887, 
95c; 3038, 95c; 3037, $1.05. 

Sherwood Stenl Frame—No. 1888, 75o each; 2438, 90e; 
2437. 95c; 3037, $1.20. 

SCREWS— 

Machine—Brass—Plat or Round Head: 

Prices shown are for full gross packages. For price of 
one dozen, use one-tenth of the full package price shown. 


Diameter 

%-in. 

%-in. 

%-in. 

%-in. 

1-in. 

2 . 

. .30 

.30 

.35 

.40 

... 

3 . 

. .30 

.30 

.35 

.40 


4. 

. .30 

.30 

.35 

.40 

*.40 

6 . 

. .30 

.35 

.40 

.45 

.60 

8 . 

. .50 

.55 

.60 

.65 

.80 

10 . 

. .65 

.75 

.85 

1.00 

1.25 

12 . 

. .85 

1.00 

1.10 

1.25 

1.50 

%''(14). . 

. 1.60 

1.75 

2.00 

2.10 

2.40 

5 / 16 ^( 16 ) . . 


2.75 

3.00 

3.25 

8.75 



. 3.25 

1%-in. 

3.50 

1%-in. 

3.75 

1 % -in. 

4.59 

2-in. 


1W S— 

Back. No. 4 


10-in. 

12-in. 

14-in. 

16-in. 

(Sd. No. 96) . 

Compass No. 2 

(Sd. No. 87)_ 


2.50 

2.76 

8.25 

3.50 

- - T T - - 

.75 

.75 

.80 

.85 

Compass, No. 30.... 


.45 

.45 

.45 

.45 

Kitchen. No. 0. 



.70 

.75 

.80 

Butcher— 

18-in. 

20-in. 

22-in. 

a4-in. 

26- n. 

No. 5 (Sd. No. 250) 

. . 3.50 

8.50 

3.75 

8.75 

4.00 

No. 7 (Sd. No. 255) 

. . 2.50 

2.75 

2.75 

8.00 


No. 70 . 

Panel— 

. . 1.75 

1.85 

2.00 

2.10 


No. 7 (Sd. No. 10). 

.. .200 

2.25 

2.50 

2.75 

•.. . 

No. 8 (Sd. No. 72). 


2.50 

2.75 

3.00 


No. 12 . 

a.’oo 

8.25 

8.50 

8.75 


No. 091 . 

. . .95 

1.00 

1.10 

1.25 


Plymouth . 

. . 2.25 

2.35 

2.50 




BUCK—No. 40, $2.00; No. 302, $1.35; No. 617, $1.35; No. 
618, $1.35; No. 623. $1.50; No. 677, $2.10. 

Blades—N'o. 4, 4B, 66. 75c; No. 77. $1.25. Rode, 20c. 
Coping—No. 100, 80c; No. 110, 45c. 

Keyhole—No. 5, 45c; No. 95, 75c. 

Pruning—Disston No. 4, 16 in.. $1.75; 18 in., $1.85; No. 
60. 12 in.. $1,10; 14 in., $1.15; No. Ill, $2.00. 


SAW CLAMPS—No. 8, $2.50: 0, $1.35. Perfection, No. IW, 
$2.50; No. aw, $3.25; No. 2W, $3.50: No. 11, with Guide. 
$3.25; Bishop’s No. 750, 85c; Stearns^ No. 105, $2.75; No. 
200. 21.75: N88. $2.25; No. 8, Disston, $4.50. 


BAW SETS— 


301 G A P. 

1.50 

Spec. Morrill. 

2.00 

105 Morrill. 

.60 

1 Morrill. 

2.00 

10 . 

1.20 

77 . 

1.00 

BAW TOOLS— 

Clipper Outfit . 

.75 

Morrill’s Raker Gauge— 

No. 1. 

1.50 

No. 6. 

2.25 

No. 9. 

2.50 

Atkina Raker Swage.. 

.45 

5-M Tooth Gauge. 

.25 

Jointers Pikes Perf.. . 

.75 

Jointers No. 7 Stems. 

.70 


X CUT— 


Morrill No. 8. 

1.80 

Baker No. 8. 

2.85 

Colonial. 

1.40 

7 Taintor . 

2.00 

28 Triumph . 

1.66 

Hammer . 

.85 

Lerer . 

.25 

Morin No. 2. 

8 25 

Morin No. 2%. 

4.50 

Morin No. 8. 

8.00 

Setting Tool Disston- 

— 

No. 100. 

.80 

No. 4 Setting Blocks— 

No. 4 Blocks, Morin.. 

1.25 

Swages No. 0 Disst... 

4.75 

Swages, Whitings. ... 

1.00 

Atkins, Rex . 

1.00 

Atkins, Excelsior. 

.85 


SOALES: Counter—508, each. $25.00- 510, $27.00. 

Family — 1021, each, $2.50; 11021, $2.75; 1621, $4.75; 
6021, $2.50; 16021, $2.75. Extra Scoops, each, $1.25. 

Peddlers’—243, each. $5.25; 243E. $5.75; 243G, $6.00; 
262, $8.00; 272. $9.75; 343, b>*.75: 843E'. $5.00; 343G. 
$5.00; 0343. f5.25; 0344E. $5.75. 

Platform- 600-lb., each, $30.00; 1000-lb., $87.50. 

Spring Balance — 50, each, 25c; 51, 40e; 81, 55c; 84, 
$1.25; 86, $3.25; 87, $5.50; 2022. $7.75. 

Scale Beams—200 1b., each, $4.00; 800-lb., $6.25; 400-lb.. 
$7.50. 

Extra Poises — 1-lb., each, 75e; 2-lb., 85c; 8-lb., $1.10; 
4-1b., $1.25. 

SCISSORS—Caat—^No. 10, 60o each; No. 44. 7V4 inch, 60c; 
inch, 65c; 240, 4 inch, 25o; 4^ inch, 30c; 255, 4 inch, 

30c; 4H inch. 35c; 5 inch, 85c; 5H inch, 40c; 6 inch, 45e; 

830. 85c; 850, 75c. 

Wise—No. 4BH. 81.25 each; 54^. 85c; 155, 90c; 55%, 
95e; 56. $1.00; 56H, $1.05; 57, $1.10’ 154H, $1.00; 155, 
$1.05; 155Vh, $1.10; 156, $1.15; 156V&. $1.25; 157, $1.30; 
864. $1.10; 364H. $1.15; 865. $1.20; 366, $1.25; 463, 95c; 
463H, $1.00; 464, $1.10; 578. $1.15: 5784^. $1.25; 574H. 
$1.40; 668. $1.15; 668Vh. $1.25: 664, $1.40; 763, 95c; 
768%. $1.00; 764, $1.05; 764H. $1.10; 765, $1.15; 765%, 
, $1.20; 766. $1.25; 778. $1.05; 773%, $1.10; 774, $1.15; 

* 814. $1.15; 814%, $1.20; 815, $1.25; 815%, $1.30; 816, 

‘ $1.85. 

* SCOOPS—Common Hollow Back — Black — No. 2, $1.75 each; 

8, $1.75; 4, $1.85; 5. $1.85; 6, $1.90; 7. $2.00; 8, $2.10; 

9, $2.25; 10. $2.35. 

SCREEN DOORS—(See Doors). 


2 

3 

4 
6 
8 

10 

12 


.50 

.70 

.95 

1.40 

1.75 

2.75 


. 

5/16”(16). 4.25 

%’'(18). 5.25 

Iron—Plat or Round Head : 


Diameter 
2 . 

3 . 

4 . 

6 . 

8 . 

10 . 

12 . 

V4''(14)... 
5/16”(16)... 


^-in. 

.20 

.20 

.20 

.20 

.25 

.35 

.45 

.60 


%-in. 

.20 

.20 

.20 

.25 

.30 

.40 

.45 

.65 

1.00 

1.20 

1%-in. 


.35 

.40 

.45 


.65 

.90 

1.15 

1.50 

2.00 

3.00 

4.76 

6.25 

%-in. 

.25 

.25 

.25 

.25 

.30 

.45 

.50 

.65 

1.00 

1.25 
l%in. 


.40 

.45 

.50 


1.15 

1.35 

1.75 

2 25 

3.25 

5.25 

6.75 

%*in. 

.25 

.25 

.25 

.30 

.35 

.45 

.50 

.70 

1.10 

1.30 

l%in. 


.50 

.60 


1.80 

1.60 

2.00 

2.50 

3.75 

5.76 
7.26 

1- in. 

’.80 

.85 

.40 

.45 

.50 

.75 

1.20 

1.85 

2- in. 


.65 

.75 


10 




.55 

.65 

.75 

.85 

12 




.60 

.70 

.80 

.90 



(14).... 


.90 

1.00 

1.25 

1.50 

5/16" 

(16) - 


1.40 

1.60 

1.75 

2.00 



(18). .. . 


1.50 

1.75 

2.00 

9.25 

CREWS 

: U. S. S 

. TTiread, 

Iron— 




Length 

(inches) 

% -in. 

5/16-in. 

%-in. 

7/16-in. 

%-in. 

% 



.2.5 

.25 

.35 

.40 

.55 

% 



.25 

.25 

.35 

.45 

.55 

1 .. 



.2.5 

.30 

.40 

.50 

.60 

1% 



.30 

.35 

.45 

.55 

.60 

1% 



35 

.40 

.40 

.55 

.65 

1% 



.40 

.45 

.50 

.60 

.70 

2 .. 



.45 

.45 

.50 

.65 

.80 

2V4 



.45 

.50 

.55 

.75 

.85 

2% 



.50 

.55 

.60 

.80 

.90 

3 .. 



.55 

.60 

.65 

.85 

1.00 

3% 






.95 

1.05 

4 .. 






1.00 

1.10 





%*m. 

%-in. 

%in. 

1-in. 

% 




.80 




% 




.85 




1 . 




.85 

i.io 

1.65 


1% 




.90 

1.10 

1.65 

2.10 

1% 




.95 

1.20 

1.75 

2.10 

1% 




1.00 

1.40 

1.90 

2 10 

2 . 




1.05 

1.45 

2.00 

2 35 

2 V 4 




1.10 

1.55 

2 25 

2 50 

2% 




1.20 

1.65 

2.40 

2.75 

3 . 




1.35 

1.75 

2.65 

3.00 

3% 




1.55 

2.30 

2.85 

8.50 

4 . 




1.65 

2.50 

8.00 

4.00 

8 

, A. 

E. Thread 

—Steel: 





Length 

(inches) 


%-m. 

5/16-in. 

%-in. 7/16-in. 

% 




.25 

.30 

.40 

.55 

% 




.30 

.35 

.45 

.55 

1 . 




.30 

.40 

.45 

.60 

IV* 




.35 

.45 

.45 

.60 

1% 




.40 

.45 

.50 

.65 

1% 




.40 

.50 

.50 

.70 

2 . 




.45 

.50 

.55 

.80 

2% 




.50 

.55 

.60 

.85 

2% 




.55 

.60 

.65 

.90 

2% 




.60 

.65 

.70 

.95 

3 . 




.65 

.70 

.80 

1.00 

3% 




.80 

.85 

.90 

1.10 

4 . 




.85 

.95 

1.00 

1.25 





%in. 

9/16-in. 

%-in. ll/16 in. 

% 




.60 




% 




.60 


I 



Digitized by 


Google 







































































































































174 


HARDWARE WORLD 

RETAIL SELLIKa PBIOES—Oontinaed 


SCREWS—Continued. 

%in. 

0/16-in. 

H-in. 

11/16-in. 

1 . 

. . .60 

1.00 


- -. 

1% . 

. . .65 

1.00 


... 

1% . 

. . .75 

1.05 

1.20 

1.45 

1% . 

. . .85 

1.10 

1.30 

1.60 

2 . 

. . .90 

1.20 

1.45 

1.60 

1V4 . 

. . .95 

1.35 

1.50 

1.75 

2% . 

. . 1.00 

1.45 

1.60 

1.90 

2% . 

. . 1.05 

1.50 

1.75 

2 00 

3 . 

.. 1.10 

1.60 

1.90 

2.10 

3% . 

.. 1.25 

1.75 

2.10 

2.30 

4 . 

. . 1.45 

2.00 

2.35 

2.35 


SQUARE HEAD SET—V. or U. 8. S. Thread- 




V4-in. 

6/16in. 

%-in. 7/16-in. 

%-in. 

% .... 


.15 

.15 

.20 


.20 

.30 

.... 


.15 

.15 

.20 


.20 

.80 

% .... 


.15 

.20 

.25 


.25 

.85 

1 . 


.15 

.25 

.30 


.30 

.85 

1V4 .... 


.20 

.25 

.30 


.35 

.40 

1 % .... 


.25 

.30 

.30 


.40 

.45 

1 % .... 


.30 

.30 

.35 


.45 

.50 

2 . 


.30 

.35 

.40 


.50 

.55 

2V4 .. .. 


.35 

.40 

.50 


.55 

.60 

2 % .. . . 


.40 

.45 

.55 


.60 

.80 

3. 


.45 

.50 

.65 


.65 

.90 

3% .... 






.70 

1.05 

4. 






.80 

1.15 




%in. 

%-ln 


%-in. 

1 -in. 

% ... 








% ... 



. .50 



. .. 

... 

% ... 



. .65 



. .. 

... 

1 . 



. .60 

.95 



... 

IV 4 ... 



. .70 

1.00 


1.50 

... 

1 % ... 



. .85 

1.10 


1.60 

2.15 

1 % . . . 



. .90 

1.20 


1.75 

2.40 

2 . 



. .95 

1.30 


1.90 

2.50 

2 V4 ... 



. 1.00 

1.40 


2 00 

2.85 

2 % . . . 



. 1.05 

1.50 


2 25 

8.00 

3 . 



. 1.10 

1.65 


2.40 

3.25 

3% ... 



. 1.20 

1.80 


2.50 

3.50 

4 . 



. 1.40 

2.00 


2.75 

3.76 

WOOD—Steel. 

Flat or Round 

Head— 




Size. 

V4in. 

%-in. 

%*in. 

%-m. 

%in 

. %-in. 

1 -in. 

0 to 2 . 

. .25 

.25 





.. . 

a. 

. .25 

.25 

.25 

.25 

.25 

.30 

.80 

4. 

. .25 

.25 

.25 

.25 

.80 

.30 

.00 

5. 


.25 

.30 

.30 

.80 

.30 

.80 

6 . 


.80 

.30 

.80 

.30 

.85 

.85 

7. 


.80 

.80 

.30 

.85 

.85 

.85 

8 . 


.30 

.35 

.85 

.85 

.35 

.40 

9. 


.35 

.85 

.85 

.35 

.40 

.40 

10 . 



.40 

.40 

.40 

.40 

.40 

11 . 



.40 

.40 

.40 

.45 

.45 

1 ?. 



.45 

.45 

.45 

.45 

.50 

18. 




.45 

.50 

.50 

.55 

14. 




.45 

.55 

.55 

.00 

15. 





.60 

.60 

.70 

16. 





.65 

.70 

.90 

17. 







.95 

18. 







1.00 

20 . 





.. . 


1.25 

Size 

lV 4 -in. 

1 %-in. 

1 %-in. 

2 -*in. 

SV 4 -iB. 2 %-in 

. t in. 

8 . 

. .80 

.35 



... 

.. . 

... 

4. 

.35 

.40 




.. . 

•.. 

6 . 

. .85 

.40 

.45 

*.56 

.55 

.70 

... 

6 . 

.40 

.40 

.50 

.55 

.60 

.70 

1.05 

7. 

.40 

.45 

.50 

.55 

.60 

.76 

1.05 

8 . 

.40 

.45 

.55 

.60 

.65 

.80 

1.10 

9. 

. .45 

.50 

.55 

.60 

.65 

.80 

1.15 

10 . 

. .50 

.50 

.60 

.65 

.'lO 

.86 

1.15 

11 . 

.50 

.55 

.60 

:65 

.75 

.90 

1.15 

12 . 

. .55 

.60 

.65 

.70 

.80 

.95 

1.15 

18. 

.60 

.65 

.70 

.80 

.85 

.95 

1.20 

14. 

.65 

.70 

.80 

.85 

.95 

1.00 

1.25 

15. 

. .75 

.80 

.95 

.95 

1.10 

1.15 

1.85 

16. 

.90 

1.00 

1.05 

1.10 

1.25 

1.80 

1.60 

17. 

.90 

1.15 

1.25 

1.20 

1.85 

1.50 

1.70 

18. 

. 1.16 

1.35 

1.40 

1.50 

1.60 

1 65 

1 95 

20. 

. 1.40 

1.50 

1.60 

1.70 

1.85 

2.05 

2.25 


Round Head, Blned—Sell at 10 per eemt adranee orer 
prices shown for Flat Head Bricht. 

SAFETY SET—(Brieto)— 

^ inch, lOe each; 516. 10c; %. lOe; 7-16, lOe; 12He; 
H. 15c: %, 20c; %. 25c; l-inch, 85c. 

SCREWS—Gimlet Point, Square Head (Per 100)— 
and 5/16" 


1. 

... 1.85 




. « * • 

1 %. 

... 1.85 




. . . • 

1%. 

... 185 

2.25 




1%. 

. . . 2.00 

2.40 




2. 

... 2 00 

2.50 

3.50 

5.00 


2%. 

. . . 2.25 

2.75 

3.75 

5.50 


3. 

... 235 

3.00 

4.00 

6.85 

8.25 

3%. 

... 255 

3.10 

4.35 

6.25 

8.85 

4. 

... 2.75 

3.35 

4.65 

6.65 

9.50 

4%. 

... 2.85 

3.50 

4.90 

7.10 

10.00 


... 3.00 

8.75 

5.25 

7.50 

10.60 

5%.. 

... 8 25 

4.00 

5.50 

8.00 

11.25 

6.. 

. . . 8.35 

4.25 

5.85 

8.35 

11.76 

6%. 


4.50 

6.10 

8.75 

12.35 

7. 


4.65 

6.50 

9.15 

18.00 

7%. 


4.85 

6.75 

9.65 

18.50 


8 . 6.00 7.00 10.00 14.00 

9 . 7.65 10.85 15 25 

10. .... 8.25 11.75 16 50 

12. 9.50 13.35 18.75 


SCREW DRIVERS—Machinists', No. 51, 50c each; SIH. 85e: 
52. 85c; 52 Vi. $1.25; 58, $1.15; 58 Vi. $1.65; 54. $3.65; 
v'ause, 15c; 10c full sheet. 

Yankee Ratchet—No. 11, 2-ineh, 65c each; 8 , 80c; 4, 
85c; 5. 05c; 6. fl.OO; 8. $1.15; 10. $1.50; 12. 95c. No 
15. 2 inch. 70c; 8. 75c; 4. 80c; 5. 85c. No. 80. $8.00; 81. 
$4.00; 35. $2.25; 60. $1.00; 180. $3.50. 


SCREW DRIVERS—G. 

A P. — 

1%. 40c: 8. 

40e; 4, 50c 

SCYTHES—Bruah— 


Grata— 

No. 

Each. 

No. 

Each. 

400 . 

. 2.50 

200 . 

..2.50 

450 ... . . 

. 2.85 

250 . 

.2..X5 

Weed— 


100. 

.2 50 

300 . 

. 2.50 

150. 


850 . 

. 2.35 




SHEARS—Bench—P. S. W.—No. 4. $14.75; No. 5. $12.50; 
No. 6. $10.75. 

SHEETS, IRON — Galyanized — 10 to 16, 10c; 18 to 24. 10c; 
26 to 27, 10c; 28, 10c; 30, 10c. Black, 12 to 16. 9c lb ; 
18 to 28, 9c. Add 10 per cent for cuttinc. Corrugated. Ptd. 
28 Ga., $8.25; OalT.. 26. $12.00; 28, $10.50; Rockface 

Siding, $11.50. 

SHEETS—STKEl.—Black, soft, 18-20, 22-24, 26, 27. 28. 80 
gauge, cut, 11c; 9c full sheet. 

Oaivanut-rl Flat 12 14. 16, 18-20, 22-24, 26, 27. 28. 30 
gauge, cut, 12c; 10c full sheet. 

SHIELDS—Lag Screw — Expansion— SEBCO —Per hundred 


list. 

8-16 inch _ 


% . 

.38 OC 

V4 . 


% . 


5-16 . 


% . 

.65 00 

% . 


% . 

.95 OC 

7-16 . 


1 . 



SHINGLES—Tin. 5x7. $3.00; 7x10, $6.00. 

SHOT—Air Rifle, bulk, 20c lb.; 4 anh 6-os. tubes, 10c tube 
Balls, Nos. 0. 00, 000, 20c lb. Buck Nos. 1. 2. 8. 20c lb 
Drop Nos. 1 to 12, B, BB, BBB, 20c lb. Chilled, 8 to 9, 30e 
SHOTGUNS—Note: E signifies Automatic Ejector: NE. signi 
fies Non-Ejector; 8F signifies Solid Frame; TD signifies 
Take-Down 

American Double Barrel — Hammer, $22.75; Hammerlets. 
$29.50. 

Fox. Double Barrel—Grade A—NE. $62.00; E. $74 50 
Grade C—E, $115.00. Sterlingworth—NE, $48.00; E. $60.50 
Trap—E. $160 00. 

Ithaca Double Barrel—Grade 1—NE, $47.50; B, $63.50 
Field—NE. $37.50: E. $52.50. 

Iver Johnson, Single Barrel—Champion—NE, $12.00; E. 
$18.50. E. Rib. $16.00. 

L. 0. Smith, Double Barrel—Field—NE. $46.25; K. $58.5C. 
Fulton—NE $35.00. Ideal—NE. $55.50; E. $69 25 

Steyens, Single Barrel — 105, $12.00; 107, $12.50; 181. 

$22 50 

Steyens, Double Barrel — 215. $22 OO; 235. $27.65; 315. 
$25.50; 335, $32.40; 345, $36.00; 520. $43.50. 

Remington Repeating— lOA, $52.50 each; lOAR^ $63.10; 
IOC, $71.75; lOCR, $81.85; llA, $62.15; llAR, $71.75; 
lie. $75.75; llCR, $85.86; 17A, $52.50. 

Winchester— 

97 SF. 12 Ga., Stand. 42.75 11 TD. 12. Trap_114 50 

97 TD. 12 Ga.. Std.. 46.00 11 TD. 12. Pigeon. . .249 50 
97 TD. 12. Tourn... 75.50 12 TO. 12. 16. 20 St. 54 25 

97 TD. 12. Trap_ 95 25 12 TD. 12, 16. 20 To. «2 25 

97 ID. 12. Pigeon.. .185.50 12 TD. 12 16 20 Tp.lOlor 

11 TD. 12. Stand_ 61.50 12 TD. 12 16 20. Pg.l97 r>0 

Prices are those suggested by ths manufacturer and in 
elude Gorernroent Excise Tax paid by the manufa**tnrer 

SHOVET.S—D or Long Handle, Round or Square Point—Pltia 
Back Black—4th Grade, $1.35 each; Carter’s, $1.75; Ames, 
$2 25. 

Plain Black Polished — 4th Grade, $1.50 each; Carter’s 
$2 00; Ames. $2 25. 

Riveted Strap Back Black—Ames, $2.00 each. 

Riveted Strap Back Poliehed — 4ih Grade, $1.50 each. 
Ames, $2.26. 

Solid Socket—Maynard—Black, $2.50 each; Polished 
$2.6.«>. 

Fire, Sheet Steel—Jumbo. 35e each; 54, Japanned, tOe, 
56. Japanned, 25c; 280, Galvanized, 20c. 

Special—Northwest—Pacific. $2.00 each: Occident, $3 35 
Maynard Patr.. $2.60; Genuine Mayn, $2.75; (Chester, 13 00 
SMOOTH-ON—75c lb. 

SOLDER — H and 85e lb.; No. 1. 90-100, 86c; Wiping 
SPARKERS—Red Seal—No. A141. $8.00; A162, $3.65; A1C3 
$4 .3.5 

SPRAYERS: Bucket Pump—805. each. $23.50; 824, $10 00 
327%. $6. 

Hand — Faultless, each, 60c: Misty, 70c; Midget, 50c. 
Feeney. $22.50. 

Compressed Air—Meyers Pneumatic, each, $8.75; Utility 
Knapsack. $9,00. 

SPRAY PUMPS—Fanltleaa Tin. 75c each; Barnea No. 254 
$8.00; Barnea. 276, $12.80; Little Giant, 837%. $7.25; Aca* 
Presaure 845. $9.00; Defiance No. 824, $10.00. 
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SPRINKLERS. LAWN: Dew Drop—T foot, brass, tseh. $1.16; 
8*foot. brsBS, S3.50; 8-foot, cslrsnized, $2.85. 

Fountsin—Orescent, esch, 85c; Squsre, 60c. 

PluTius—H-inch snd %-inch. $2.25. 

Ring, esch, 05c. 

Ross. 50R. each. 80c. 

Thompson's—70, escb, 86c; 75, 45c; 90, 35c; 05, 85e; 
100, 45c; 120, 50c; 185, 80c: 125, $5.50; 126, $6.00; 

127, $6.75; 130, $1.00; 131, $1.75. 

Will’s—l-foot, each, $1.35; 6 foot. $1.75; 6-foot, $3.00; 
7-foot, $2.50; 8 foot, $2.75; 10-foot, $3.50. 

SQUARES—Steel—No. 8, $2.00 each; 14, $1.85; 100, $3.25. 
Blued—No. 1, $8.00; 100, $8.25. 

Take-Down Rafter—No. 100, Polished, $4.55; Nickeled, 
$5.00; Blued, $5.60. 

Mitre—No. 1, 4-in., 05c; 0-in., 85o; 8-in., 95c; 10-in., 
$1.25. No. 2, 4H in., 60c; 6 in., 80c: 7Vh*in., 85c; 9 im., 
$1.10: 12-in., $1.50. 

N. P.—No. 8, $3.00; 12, $1.76. 

Lufkin—No. 65, 9-in.. $3.00; 12-ln.. $2.25. 


12 .. 

4 6 

.55 .85 

8 

1.00 

10 

1.25 

12 

1.55 

i4 . 

.80 .90 

20 . 

. .85 

i!i5 

i!85 

i!65 

STAPLES—Fence 

Wire—Poliihed, 10c 

lb.; 

galvanized. 

10c. 


No. 

710 

718 

715 

716 
780 
788 
786 


Asses* Skin 


Each 

.60 

.66 

1.10 

1.35 

.06 

1.10 

1.40 


786 

500 

. 50 .^ 

505 

506 

148 


Steel 


Metallic 


Pocket 


1.65 

3.76 

4.00 

4.35 

6.85 

.80 


142 . 


246 . 

.9.09 

165 . 

.20 

260 . 

.4.85 

8148 . 

.50 

368 . 

. 6.85 

100 . 


265 . 

. 7.60 

103 . 

. 7.75 

266 . 

.10.00 

200 . 

. 6.50 

550 . 


203 . 

.9.00 

553 . 

. 4.85 

205 . 


555 . 

. 6.85 

206 . 


556 . 


240 . 


1240 . 

.4.00 

248 . 


1243C . 

. 5.0C 

245 . 

. 7.00 

1260 . 

.4.50 



1268 . 

. 5.65 


Poultry Wire, m inch, 15c lb. 

STONES, SHARPENING—Aloxite or Carborundum—No. 107, 
$1.25 each; 108, $1.75; 100, $1.25; 110, $1.50; 111, $1.00; 
112, 85c; 115 117, $1.50; 118-120, $1.35; 121-123, $1.16; 
124-126. 90c; 180-132, 65c; 133 135. $1.25; 136 138, 75c; 
142-144, 65c; 145-147, 46c; 149, 20c; 174 176, $1.15; 177- 
179, 65c; 180-182, 00c; 183-184, 65c; 105, 45c; 196, 60e. 

Pike's Scythe—No. 89, 15c each; 40, 15c; 41, 15c; 42, 
3nc. 

STOVES: Cook—Perfection, Snperfex burners—No. 802, two 
burners. $32.00; No. 308, three burners, $41.00; No. 804, 
four burners. $52 00. 

Perfection Oil Heaters— 

Heaters equipped with Steel Reserroirs (lead costed)— 
No. 520, black arums, nickeled trimmings, $7.75; No. 525, 
black drums, japanned trimmings, $7.75; No. 530, black 
drums, nickeled trimmings, $9.50; No. 680, blue enameled 
drums, nickeled trimmings, $12.00. 

Heaters equipped with brass reservoirs — No. 550, black 
drums, japanned trimmings, $9.50; No. 560, black drums, 
nickeled trimmings, $11.00; No. 660, blue enameled drums, 
nickeled trimmings. $13.50; No. 7G0, white and gold enam¬ 
eled drums, nickeled trimmings, $14.25. 

Floor Pan for No. .500 and 600 and 100 and 200 line 
heaters, except No. 520 (packed in eases of 1, 8 or 12) 
65c per pan. 

Wicks with Carriers; No. 500, heater wicks with carriers, 
for 500 and 600 and 100 and 200 line heaters—$4.80 per 
dozen; $57.60 per gross. No. 325, heater wicks with car¬ 
riers, for 300 and 400 line heaters—$4.80 per dozen; $57.60 
per gross. 

Blue Chimney—No. 81, one burner, $18.00; No. 82, two 
burners, $18.00; No. 33, three burners, $23.00; No. 84, 
four burners. $30.00; No. 85, five burners, $42.00. 

Puritan — No. 22, two burners, $18.00; No. 38, three 
burners, $23.00; No. 34, four burners, $30.00; No. 25, 
five burners, $42.00. 

STRIP—Weather—Rubber, H-inch, 5c ft.; %-lnch, 7o ft. 
F^'lt H inch .5c ft. 46-inch. 10c 

SWEEPERS. CARPET—Bisseirs American (^een, $6.26; Club, 
$13.00; Elite, $7.00; Gold Medal, $5 75; Grand Rapids 
(Nic.), $5 50; Grand Rapids (Jap.), $5.00; Grand (Jap.), 
$7.00; Parlor Queen, $6.50; Princess, $5.75; Prize. $5.75; 
Universal (Nic.), $5.25; Universal (Jap.), $4.75; Welcome, 
$5 .75; Superior. $5.50. 

SWEEPERS, VACUUM — Grand Rapids, $11.00; Household, 
$9 00 

SWEEPERS, TOY—Little Daisy, 35c; Little <)ueen, 50c; Little 
Jewel. $1.50. 

Retail prtcef on the following Western and Sonthem 
States are 60e higher on rognlar. Grand and Vacuum Sweep- 
ora; $2.00 on Olnb; 6c on Little Daisy, and 16c on Littio 
Jewel, on account of the freight: Oolo.. New Men., Wto., 
Mont., Ore.. Utah. Aria., Ner., Ida., Wash., Oalif., Texas, 
Okla.. Ark.. La.. Mias.. Ala., Fla.. Oa., N. 0. and 8. 0. 

TACKS—Bill Posters*-No. 8, 25e lb.; 4, 35c; 0, 25c; 8, 35c. 

Carpet—Cut, %-lb. papers—No. 4. 10c; 6, lOo; 8, 10c; 
10, 10c; 12, 10c. Wire, H-lb. papers—No. 8, 10c box; 
4, 10c; 6. 10c; 8. 10c; 10 10c; 12. 10c. Wire in bulk— 
No. 8. 25c lb.; 4. 25e; 6. 25e; 8. 25c; 10. 25c. 

Gimp—H lb. box, 3H. 10c; 8 , lOe; 4, lOe. hi 1b.. 6, lOo; 
8 , 10c. 

Upholsterers—Out, H lb. papers—No. 1%, 10c box; 3, 
lOc; 8. 10c; 4, 10c. H-lb., 6. lOc; 8. lOc; 10. lOc; 12 to 
16. lOe. Cut. in bnllc. No. 8. 35c lb.; 4. 25c; 6. 35e; 
26c; 10 25c: 12, 25c. 

Double Pointed—Blued, % lb. pspera, No. 9. 5e box; 10. 
5e; 11, 5c; 12, 6e. Blued in bulk. No. 9, 25c lb.; 10, 25e; 
12. 25e 

TAPES. MEASURING—(Lnfkin) —(Starrett) — 


8-18-i.i. 

8.00 

8.00 

8.50 

9.25 

ir.oo 


3-16-in. 

8.15 

8.50 

3 85 

4 20 


^-im. 

12.F0 

9.06 

18.80 

14.80 

15.00 


%*lm. 

8.50 

8.86 

4.26 

4.56 


Asaea* Skin Case—25, 65c; 50, 85c; 75, $1.15. 100. $1.85. 
SPRINGS. DOOR—Perfect. No. 1, 10c each; 2, 10c; 8, lOc; 
4. lOc; 6, 15c. Faultless, No. 168, 45c tsch. Victor, No. 
160. 20c esch: 161. 25c; 162. 35c; 164, 50c. Reliance, 
Machinista’—Prentiss—No. 2, $16.50 each; 2%. $19.25; 
3, $22.50; 4, $36.50; 5, $53.00; 6. $68.00; 19, $19.75; 
19hi, $24.00; 20, $29.00; 21. $46.25: 22. $64.00; 51. 12.00; 
52, 14.00; 58. $17.00; 54, $22.50; 55, $33.00; 56, $42.00; 
57, $60.00; 161. $3.75; 161 Vk. $5.00; 162, $5.75; 163, $9.50. 

Oval Slide—No. 0, 2 ^-inch, $4.00 each; 1, 8-inrh. $4.50; 
2, 3V4 iDch, $5.75 ; 8, 4 inch. $8.25; 4, 4 ^-inch. $12.50. 

Pipe—Hinged—No. 600. $3.75 each; 671, $4.50; 672, 
$6.75: 678. $10.00; 874, $21.00. Chain—No. 1, $4.00; 2, 
No. 270, 60c each. Warner’a, No. 2, 25c tach. Torrey, Ne. 
2. 40c each. 

TAPE—Friction—lb., 50c; 2 oi., 15c; 1 ox., 10c. 

THERMOS—See Bottles. 

TIN—Bar and Pig, $1 20 lb. 

Common Roofing, 40c per sheet. 

Valley, No. 4. 6c per ft.; 10. 10c; 14, 17c; 20, 26o. 

Painted 1 side, foot extra, two sides, 2c. 

Flashing TC. 1x1. $2 25 per 100 feet; %xl, $2.25. 

Shingles—5x7. 80c dozen. 

Valley—14 inch, 12c per foot, $10.00 per roll; 20-inch, I8e 
per foot. $15 00 per roll. 

TOtiOLE BOLTS—Sebeo No. 1—Per hundred list. 

—Dismetei 

Length— *^-ln. 

3 inch . 6.00 

3H'inch . 6.25 

4 . 6.75 

5 7.50 

6-Inch . 8.00 

Sebeo No. 5—With either round or flat head machine 
acrews— ——Dl imeter 

Length— H*in. 

8-inch . 2.65 

4- inch . 2.97 

5- inch . 8,35 

6- inch . 3 67 

TORCHES—Turner Brass: Gasoline-Kerosene Torch No. 18, 

$14 40 each; Gasoline, No. 53, $15.00; Gasoline-Kerosene 
Torch Nr» 2«. $1« 16- Gasoline. No. 95, $18.10. 

TRACK, DOOR HANGER—See Hangers. , 

TRAPS—Fly—Harper, 40c each; Balloon, 85e; Avie. 1, $2.75; 
Avis 2, $2 25; Avia 8, $2.00. 

Gnrne—No. 0 Newhouse. 60c each; 1 Newhouac, 70c; 1^ 
Newhonse $1.10; 3 Newhouse, $1.40; 8 Newhouse. 3.15; 
4 Newhouse. $2.50; 5 Newhouse, $19.50. No 1 Oneida^mp. 
85c‘ IV* Oneida Jump. 55c: 2 Oneida Jump, 85c; S Oneida 
Jump, $1.20. No 0 Victor, 25c; 1 Victor, 30c: IK Victor, 
40c: 2 Victor. 55c; 8 Victor, 95c: 4 Victor, $1.15. 

Gopher—Beat. 26e esch: O. K. 30e: Msershbee. 26c: 
Baay Set, 25c; Newhouse, 85c; California Pocket, tOc. 
ifoie—Reddick. $1.25 each; Out-O-Sight. $1.50. 

Mouse—Hold Fsat. 5c each: Out O Sight. Choker. 

Wood, 20o; Choker. Tin, 15c; Delusion, 80c; Holdtm, 65c; 

Holdfaat, 16c each; Out-O-Sight, 20c; Holdem, $1.25; 
Msrtv. small. 60c; large, $1.50. 

TROWET,8—Roae Brick, Wood Handle, $2.25; Rose BHck. 
T.eather Handle, $2.50; Marahalltown Plasterer’a. $8.00; Fim- 
lahtng. $2.75. 

TRUCKS — Lansing — 

Dandy Bag. $5.00; Lansing Bag, $6.60. * w • 

Warehouse and Store: No. 1 No. 2 No. • 

Inside Wheels. Western . $8.40 $1100 $16.00 

Outside Wheels. N. Y. Pattern... R 00 10 00 12 00 

Revnolds 4-wheel Fist, 8600 lbs capacity—No. 9. 2x4. $26; 
No. 18. 2x5. $89.00; No. 21. 8x5. $48.00. 

TWINE—Cotton—Wrapping. 80 to asek. 15c lb: 60 to lack, 
lOr 2-lb Cones, $1.65 lb. Budding, K-lb. balls, 45c lb. 

Flax—K-lb. balls-18BB, I5c ball; 24BB, 16c. ^ H lb. 
balls—IRBB, 25c bsll; 24BB. 25c: 86BB, 25c; 18BO, 86e; 
24BC. 35c: 36BO. 35c. Buffalo Asst.. 10c bsll. 

Hemp Spring—No. 4H, K lb. ball, 25c; 1-lb., 40c. No. 
6, K-lb. ball, 25c; l-lb., 40c. ^ 

Jute Wrapping—V4-Ib. balls-2-ply. 20c lb ; 8-ply, 20c lb. 
3-lb. cones, 1 and 2-ply. 85c lb. Wool, l-lb., 40e. 

Mattreas—K-lb. balls, 85c lb. a.. 

Sacking—Medium Quality, 80c lb.; Extra (Quality, $1.$2. 
Many Ends. $1.00 lb, 

VISES—Bench—Bonney—No. 1006. $1.76 each; 1007, $2.00; 
1008, $2.50; 1010, $3.50. Yankee—No. 990, $8.60; 1992, 
$6.50. 

Hand—1 Alford, $5.25 each; 2 .clford, $6.00; 21 Steama, 
90c. 

Machinists*—Parker—No. 103, $10.00 each; 102 H. 
$12.00; 104, $18.75; 104H, $17.00; 106, $22.00; 106, 

$42.00; 203K. $15.75; 204, $18.25; 204K, $21.75; 205, 
$82.25; 205 K. $40.00; 206, $54.50 
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Boilert, Ooffoe 

tl . 1.10 

M . 1.60 

86a .80 

864 .. 1.10 

Boilers, Wash 
Copper Bottom 

10. 8.a.76 

10, 9 . 8.00 

IX. 8.8.00 

IX. 9.8.26 

IXk, 8 .4.25 

IXX. 9 .5.00 

Copper Rim 

IX, 8. 4.00 

IX. 9.4.35 

Bowls, Wash 

08% .16 

08 25 

6% .80 

8 .40 

Buckets, OoTered 
11 .16 

13 .26 

14 .86 

Buckets, Dinner 


OoTers, Pot 

8-9.10 

10-11.16 

18 35 

16 .85 

Gaps 

311, 313.10 

09, 010.15 

9, 10. 314.30 

Dippers 

3 15 

4, 01 . . ..30 

03, 81. 83 .35 

88, 34 .80 

48 .60 

Fillers, Fmit Jar 


Cans, Mils 


Forks 

208 .50 

208 .85 

419 10 

425 15 

1197 .30 

1198 .35 

FxLonels 

10, 15.10 

30, 36 .15 


Cans, Oil 


Oolanders 

10 .35 

11 . ;5 

104 .40 

806 .56 

Cookers, Steam 

43 8.35 

46 4.00 


030, 100 .30 

080. 150 .35 

Kettles, Lipped 
Preserring 

160 .85 

300 .45 

240 .80 

280 .75 

Ladles 

010 .30 

11 . 26 

Measures 


TINWARE 

Moulds. All Kinds 

8, Melon. 1.85 

2, Melon. 1.85 

4. Melon. 1.75 

Pails, Dairy 

IC, 8-qt.36 

IC. 10-Qt.85 

IX. lO-qt.60 

IX, 14-qt.70 

IXX, lO-qt.70 

IXX. 14-qt.85 

IXXX, la-qt. .. 1.00 
IXXX, 18-qt. . . 1.85 
tXXXX, 18-qt.. 1.15 
IXXXX. 20 qt.. 2.25 
Pails, Fruit Pieking 
14-qt.85 

Pails, Peddlers 

Small.46 

Large . ..55 

Pails. Strainer 

IX. 10 ot. 1.10 

IX. 13 qt. 1.15 

IXX, 13 qt. 1.25 

IXX, 14 qt. 1.85 

Gem, 13 qt.... 1.50 

Gem, 14 qt- 1.85 

Pans, Bread 
01, 110 , to... .30 

140, 300 .80 

800 .86 

Pans, Com Cake 

06.30 

98.35 

012.40 

Pans. Cake 
Perfeetion 

Round, 9% in.. .15 

Round, ICTU in. .20 

Square, 8%-in.. .30 
Square, 0-in.... .80 

Mt.. 9% in.20 

Tube,Bd.,9%. .25 

Tube, Sq., 9-in. .45 

Pans, Dish 

10 .70 

14 .85 

31 . 1.25 

Pans, Milk 
IC, Plain 

300 .10 

300% .10 


10. Ret. 

801, 803 . 30 

804 85 

808 .40 

808 .45 

8100 .55 

Pans, Muffin 


Pans, Patty 

All Nos.10 

Pans, Pie 

8, Shallow.10 

9 16 

Deep .15 

Pans, Pudding 
10, Plain 

016 to 018 ... .15 

019, 030 .30 

031, 033 .35 

IC. Ret. 

18 35 

18 85 

20 40 

32 50 

Pans, Rinsing 
IC, Plain 


IC, Ret. 


Pans, Lipped Sauce 


Pots. Coffee 


Pots, Tea 

241 .35 

341 % 80 

242 .85 


Sieres, Fleur 

3, 818.35 

818 . .80 

Sifters, Fleur 

0 .36 

1.86 

10 70 

Acme.80 

Neseo.80 

Shaker.40 

Skimmers 

10 .30 

45 10 

Spoons, Basting 

110 .10 

114 15 

813 30 

818 .80 

Spoons, Mixing 

15 30 

35 .15 

Steamers 

70 .85 

90 ... .86 

Steepers, Tea 

13 ...rr..35 

Strainers 

Grary 

3, 8.15 

030 BO 

JeUy 

130 .35 

180 .80 

Milk 

10 .80 

131 .40 

133 .46 

Milk Can 

oil .86 

88 .50 

55 .76 

80 .1.85 

Soup 

SO .40 

Turners, Cake 


VISES — Continued. 

Solid Bos, Blacksmiths* — 88«lb.. $9.00; 80-lb., 810.50; 

70-lb.. 818.75: 80-lb., 816.25; 90-lb., 818.76; 100-lb., 880.50. 

Handy Worker—Stewart. 881.00 each. 

88.75; 8. 881.00. Combination—No. 181, 810.35; 183, 

836.25; 182%, 889.00; 188, 854.50. v ... 

Woodworkers’—Prentiss—No. 59. 818.00 each. Riehards- 
Wilcox—No. 480-1, 810.50; 480S-1, 811.25* 3, 814.00. 
WASHBOARDS—Crown Glaaa, 90c each; Crown Brass, 80c; 

Pacific Zinc, 75e; Silver Queen, 85c. 

WASHERS—Oast Iron—Site % to 2, 10c lb.; Angle. 10c. 
Malleable— Standard, 15c lb.; Nail Hole, 16e lb.; Angle, 80c. 
Out—Sises 8-16. 89c lb.; %, 36c; 5-18, 33c; %, 30c; 7-18. 

IP#*: % IRc; % to 1. 17c. _^ 

WASTE—Cotton—No. 8X White. 35c lb.; 1 White, 25o; 3 
White, 30c; 01 Colored, 31c; 02 Colored, 30o; 10 Wool, 83c. 
WATCHES—Westclox—Pocket Ben. 88.00 ea.; Glo-Ben, '8.35. 
87.00 each; No. 1, 8% cu. ft., 87.75; No. 3, 4% cu. ft., 

WAX—Floor—Johnson's or Old English, lb., 76e; 3 1b., 81*50; 

4 lb.. 83.80. ^ 

WEDGES—^Tmckee-Alki, lb., 15c; Oregon-Atha, 28c; Cedar 
Atha 30« Cedar-Alki. SOc; Falling. 37c; Saw S7c. 
WHEET.BARROWS — Lancing — ^ a. 

Garden: 1% cu. ft., 85.20; 8% cu. ft., 88.00; 4% cu. ft., 

Stav/Tray; New Michigan, 84.80; Michigan Jr.. M-OO. 
Three-Piece Tray. Bolted: Common, 84.20; Climax, 85.80. 
Steel Tray, Wood Frame: Klondyke, 88.80; B-1, 89.30; 

F-4. 811.20. 

All-Steel. Tubular: No. H-31. 81130; H-20, 811-00; A-Ol, 

WICK^S^Lamp and Lantern—0. E Flat, 3%c; 1. A Flat, 
3%c; 2, B Flat. 2%c, 8. D Flat. 3%c; 3 Rc*5hesUr, 10c; 
8 Rochester, 20c: 3110 W Rinro, 15c. « _a 

Stove—4 in. Flat. 10c; 8 Perfection. 35c; 800 Perfection, 
50c; 018 Dangler, 40c. 

WIRE—Advances on Plain Wire Fence— iMC^d 

Annealed Galvanised Baling Wire 


3.00 

2.::o 

1, 3. 71 ... 
8, IS . 

... .10 

... .16 

.45 

1.80 

.60 

.55 

1.40 

.70 

.70 

1.70 

.85 

.85 

1.85 

1.00 


Stone Wire—Galvanised—Wo. 18, l7c; it, inc; in lee: 
19. 30c; 30. 30e; 31, 90c; 33, 90c; 94, 98c. Black Annealed 
—No. 18. 15e; 17, 15c; 18, 17c; 19, 17c; 30, 18e; 91 18c; 
22, 18c; 24, 20c. . ^ . 

Barbed Wire—80-rod spool—American Speelal, Oattie. 
88.40; Hog, 83.70. Galv. Am. GUdden, Oa*.le, $4.75; Hog 
85.10. 

Catch Weight pools—Owt.—Galv. Waukeganite, 88B5: 
Galv. Baker. 88.46; Galv. GUdden, 88.30. 

Stove Pipe Wire—Black per Stone—No. 18. 81-80; 19, 
83.00; 20. 83.15; 31. 83.30; 33, 83.80. 50-foot oeila. lOe. 
WIRE CLOTH—See Cloth. 

WOODENWARE—Boards. Pastry—lO-lnch, 90e eacA. 

Bowls. Chopping—11-inch, 80c each; 15-iaeh, 81.86; 17- 
ineh. 88.00. 

Pins, Rolling. 55c each. 

Spoons. 18-inrh. I5c each; 15-ineh. 30e. 

WOOL—Steel—1-lb. rolls—0, 80c; 1, 80c; 3, 8, 40c. 1-os. 

packages. 15c each. _ . . 

WRINGERS. CLOTHES—Anchor Brand—^Iron Frame—^Bicy¬ 
cle, 740. 88.25 each; Domestic. 110. 87.50; Guarantee. 750. 
89.00; Pioneer. 22. 86.50; Superb, 2. 84.50. ^ 

Wood Frame—Bicycle. 770. 88.35 each; 770B. 814.00: 
771. 88.70; Brighton, 110, 87.00; Domestic. 870. 87.75: 
Guarantee. 790D. 89.00; Universal, 880E, 89.50. 
WRINGERS— Mop—Eagle. No. 14. 84.25 each; 33, tSM 
White. No. 3. 84.25: 1. 85.00; 0. 87.00; 8 Steel, 85.00. 

Vanco RR. 84.75: 89. 88.25. _ 

WRENCHES— 


Bergman 

Barcalo 


9 and coarser. 

10 . 

.Base 

.05 

.50 

.55 

... 

11 . 

.10 

.60 


12 . 

.15 

.65 

.80 

13 . 

.25 

.75 

.40 

14 . 

....•• .35 

.85 

.50 


P. 8 . W. 
Stillaon Strong- 


ZINC: Bar—Lb., 20c. Erasing—21, lb.. 50c; 33. 55c; 25. 
60c: 10. 85c Sheet. No. 8—88x84. lb., 30c; 48x96, 20c 

Sheet, No. 9—86x84. lb., 20c; 48x96, 20c; 48x108. 30c 

Sheet. No. 10—48x98, lb.. 20c. Slab—^Lb., 15c. 



Agr. 

Coes. 

Crescent. 

6-inch. . 

.55 

1.10 

.75 

8-inch. . 

.65 

1.25 

.90 

10-inch. . 

.75 

1.50 

1.10 

12-inch. . 

1.00 

2.00 

1.66 

15-inch. . 

1.25 

2.65 

2.60 

18-inch. . 


3.50 

3.60 

21-inch. . 


4 25 
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INDEX TO ADVEBTISEBS 


A 

Acme Tool Co. 65 

Ajax Electric Specialty Co.— 

Alaska Freezer Co.— 

Albertson A Co. 66 

Allith-Prouty Company . 55 

American Oas Machine Co.131 

American National Co.— 

American Nut & Bolt Fastener Co. . . . — 

American Saw A Mf|t. Co.55 

American Scale Co. 55 

American Steel A Wire Co.26 

American Stove Co.Opp. 32 

American Wire Fabrics Co. 45 

Arcade Mfsr. Co. 59 

Atkins Company, E. C. 10 

Atlas Shear Co. 68 


B 


Baker, Hamilton A Pacific Co.34-e 

Baldwin Refrijterator Co.30 

Bartlett Mfjj. Co. 71 

Beaton A Cadwell Mfg. Co.149 

Beaton A Corbin Mfp. Co.146 

Benjamin Air Rifle Co. 63 

Berber Bros. Co. 48 

Bernz Co., Otto.149 

Bissell Carnet Sweeper Co.— 

Boiler Machine Works. 58 

Bommer Spring Hinge Co. 57 

Boston Woven Hose A Rubber Co. ... 82 

Bowman, Geo. H., Co.2-3 

Boyle Mfg. Co. 29 

Brainerd Mfg. Co.49-134 

Bridgeport Hardware Mfg. Corp.50 

Buckner Mfg. Co. 44 

Buffalo Forge Co. 25 

Buffum Tool Co. 52 


C 


Cadillac Mfg. Co.— 

Caldwell Mfg. Co. 58 

Canvas Products Co. 46 

Carter, H. V., Motor Co.34-a 

Cary Mfg. Co. 47 

Central Oil and Gas Stove Co.— 

Central Stamping Co. 19 

Chamberlain Co., The. 61 

Champion Blower A Forge Co.42 

Chatillon. John. A Sons. 73 

Chicago Spring Butt Co. 35 

Cincinnati Tool Co., The. 53 

Clayton A Lambert Mfg. Co..144 

Cleveland Metal Products Co.— 

Coes Wrench Co.. 38 

Coldwell Lawn Mower Co.34-a 

Cole Brush. “King,” Co.34-a 

Columbian Rope Co. 20 

Columbus Anvil A Forging Co.57 

Connors. Wm.. Paint Mfg. Co.60 

Continental Wood Screw Co. 52 

Corbin Cabinet Lock Co.Cover 

Cordley A Hayes.. . 75 

Covert Mfg. Co. 46 

Crescent Tool Co. 41 

Cushman Company . 45 


D 


Delaware Hard Fibre Co. 71 

Diamond Saw A Stamping Works. 42 

Dietz. R. E., Co. 73 

Disston, Henry, A Sons. 7 

Dow Company. 59 

Du-Blake Mfg, Co.— 

Dunham, Carrigan A Hayden Co.34*c 

Durst Mfg. Co. 37 

E 

Eagley-Morrison Co. 80 

Elastic Tip Co. 22 

Electric Appliance Company . 63 

Empire Tievel Mfg. Co.3rd Cover 

Erb Hardware Co.34-g 


P 


Fate-Root-Heath Co. .— 

Faultless Caster Co. 64 

Fraim, E. T., Lock Co.51 

Fraira-Slaymaker Hardware Co.56 

G 

General Machinery A Supply Co.34-b 

Gerstendorfer Bros.— 

Gilson. J. E. 57 

Gold Medal Camp Furniture Co.69 


Gong Bell Mfg. Co.— 

Goodell-Pralt Co. 41 

Goodyear Rubber Co. 36 

Gottschalk Co., John W. 24 

Greenfield Tap A Die Corp. 39 


Harris, A. J., A Sons. 71 

Hay-Budden Mfg. Co. 57 

Hays Mfg. Co.149 

Heller A Company, W. C. 43 

Hercules Products Co. 74 

Hess-Snyder Mfg. Co. 48 

Holter Hardware Co., A. M.34-g 

Holter Hardware Co.34-g 

Honeyman Hardware Co.34-g 

Honk Falls Knife Co., Inc. 71 

Hoppe. Frank A. 63 

Howard Mfg, Co. 60 

Hyfield Mfg. Co. 70 

Hygrade Lamp Co. 67 


I 


Indiana Steel A Wire Co. 21 

International Silver Co. 81 

Ivory Handle Co. 39 

K 

Keystone Steel A Wire Co. 27 

Kilbourne A Jacobs Mfg. Co. 13 

King Pressed Steel A Mfg. Co. 54 

Kirkman Engineering Corp. 65 

Kline Co., M. L.141 

Knowles, S. E., Co. 65 


L 


Ladd's Discount Book . — 

Lalance A Grosjean Mfg. Co. 77 

T^amson A Goodnow Mfg. Co. 68 

Lane Bros. Co. 48 

Lansing Company. 34-a 

Lenk Mfg. Co. . — 

Leonard Seed Company.Cover 

Tvittle Giant Company.— 

liindemann, O., A Co. 58 

Lockwood Mfg. Co. 57 

Lovell Mfg. Co.61-137 

Ludlow-Saylor Wire Co. 47 

Lufkin Rule Co. 40 

Luther Grinder Mfg. Co.— 

M 

Madewell Pipe A Culvert Works. 31 

Maine Mfg. Co. 66 

Malleable Iron Range Co.— 

Mangrum A Otter.34-d 

Many-Use Oil Co.— 

Marble Arras A Mfg. Co. 63 

Marcy Tool Works. Inc. 54 

Maydole Hammer Co. 52 

McCaffrey File Co. 54 

McKinney Mfg. Co. 12 

Merriam. G. C., A Co.— 

Movers Mfg. Co., Fred J. .. 61 

Milbradt Mfg. Co. 56 

Milwaukee Corrugating Co.178 

Monarch Refrigerator Works. 76 

Montauk Paint Mfg. Co. 61 

Moore, C. L.— 

Mustad, O., and Son. 62 

Myers, F. E., A Bro. 45 

N 

New Haven Clock Co. 62 

Ney Mfg. Co. 58 

Nitrogen Electric Co. 65 

Norcross, C. S., A Sons. 49 

North Bros. Mfg, Co. 67 

North A Judd Mfg. Co. 16 

Northland Ski Mfg. Co. 59 

Novelty Cutlery Co. 70 

Nye Tool A Machine Works.148 

O 

Ontario Knife Co. 68 

Op-Al Electric A Mfg. Co. 71 

Ottemiller Co., Wm. 43 

P 

Pacific Pump A Supply Co. .84-b 

Packham Crimper Co. 59 

Paraffine Companies.Cover 

Peck. Stow A Wilcox Co.— 

Peerblow Mfg. Co.145 

Peerless Level A Tool Co. 54 

Pennsylvania Lawn Mower Works. ... 51 


Perfection Mfg. Co.64 

Peters Cartridge Co. 79 

Philadelphia Lawn Mower Co.25 

Phoenix Horse Shoe Co. 40 

Pittsburgh Steel Co. 44. 

Porter, H. K. 46 

Portland Cordage Co..34-f 

Precision Machine A Tool Co.— 

Prentiss-Wabers Stove Co.121 

Progressive Mfg. Co. 52 

Pyrene Mfg. Co.1J9 

Q 

<)uick Meal Stove Co. 72 

B 

Reed A Prince Mfg. Co. 59 

Reeves Hardware Mfg. Co. 58 

Reliable Incubator A Brooder Co.49 

Remington Arms Co., Inc.17 

Republic Stamping A Enameling Co. . . 5 

Rochester Can Company.. . 8 

Rulofson Co., A. C. 44 

Rubens, Myer S.34-h 

Russell A Erwin Mfg. Co. — 

8 

Salt Lake Hardware Co. 36 

Samson Cordage Works. 58 

Sargent A Company. 15 

Save Electric Corporaton. 23 

Savills Sons, Thomas.147 

Scandinavian-Western Imp. Co. Ltd.. 74 

Schaw-Batcher Co.34-h 

Shelby ^ring Hinge Co. 50 

Shelton Tack Company. 57 

Shoemaker, G. A.34-a 

Silver r,.ake Co. 57 

Simonds Mfg. Co.126-127 

Smith A Egge Mfg. Co. 53 

Smith, H. D., A Co. 6 

Smith A Hemenway.— 

Smith Mfg. Co., F. H. 53 

Specialty Mfg. Co. 44 

Spokane Stove A Furnace RepairWks.34-h 

Spring Leaf Lubricator Co. 59 

Stanley Rule A Level Plant. 18 

Star Heel Plate Co. 50 

Starrett, L. S., Co. 35 

Stirason Computing Scale.— 

Strevell-Paterson Hardware Co.34-h 

Stuber A Kuck. 59 

Superior Laboratories.133 

Superior Spring Hinge Co. 56 

Swan Co., Jas. 37 

T 

Taintor Mfg. Co..'. 57 

Thompson Mfg. Co. 28 

Thomson-Diggs Co.34-b 

Topping Mfg. Co. 50 

Toy Cannon Works .— 

Trimont Mfg. Co. 38 

Triner Scale Mfg. Co. 60 

Tritch Hardware Co. 32 

Tsuchiya Trading Co. 78 

Turner Brass Works.145 

Turner, Day A Woolworth Handle Co. 11 

U 

Union Cutlery Co. 69 

Union Fork A Hoe Co. 77 

United Royalties Corp. 66 

U. S. Steel Products Co. 26 

Utility Mfg. Co. 72 

V 

Vaughan A Bushnell Mfg. Co.48 

Voss Bros. 9 

W 

Wagner Mfg. Co. 56 

Wall Mfg. Supply Co.— 

Warren Tool A Forge Co. 89 

Western Screw Products Co. 53 

Whitelite Electric Co. 70 

White Mop Wringer Co. 60 

Wickwire-Spencer Steel Corp.14 

Wilder Mfg. Co. 62 

Wilkins, Geo. H., Co.. . 54 

Wilson, A1. 68 

Wilson. Thos. E., Co.114 

Witt Cornice Co. 74 

Wright A Ditson-Victor Co.116 

Wrought Washer Mfg. Co.56 

Wheeling Corrugating Co. 75 

Whitlock Cordage Co. 1 
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SHEET METAL PRODUCTS 


M I LW A U K E E ^ 
. CORRUGATING 
P COMPANY 

' M I LWAU K E C ' WIS. 

BRANCtt AT MINNEAPOClS SAlCS OfnCE. 

CITT. MO. rxCrlANOt: ^ 


Write for Circulars and Prices of any of these Sheet Metal Specialties 
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LEONARDS BETASCALE 


T here is no question about LEONARD’S BULK 
GARDEN SEEDS, as they have been giving satis¬ 
faction to the most critical planters for over a 
quarter of a century. We are growers, so axe able to 
maintain a high standard of quality. This we must do, 
for we want to sell you year after year, and we could 
not possibly hope to do this by putting out poor seeds. 

Handling Garden Seeds the Leonard Way makes 
one of the most profitable lines you can handle. 
Write us for full particulars at once. 


.KO\ \R|» S SKKI) DIM’I. 


ONION SETS 


We are the pioneer growers of Onion Sets, 
growing, storing and shipping hundreds of car¬ 
loads every year. 

If you have not purchased your supply, let us 
hear from you. 


LEONARD SEED COMPANY 

230 W. Kinzie Street - - - CHICAGO, ILLINOIS 
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MAIL BOX CAMPAIGN 
NOW ON! 

ARE YOU PREPARED TO MEET THE 
DEMAND FOR HOUSE LETTER BOXES 
OCCASIONED BY THE FOLLOWING 
ORDER ISSUED BY THE FIRST ASSIST¬ 
ANT POSTMASTER GENERAL? 

Order issued by First Assistant Postmaster General; 

Washington, Aug. 25, 1922. 

‘‘On account of the delays caused to carriers at 
dwelling houses where no door slot or mail receptacle 
is provided, and the fact that a large majority of 
dwellings are thus equipped already, it seems timely, 
within a reasonable period, to require all who are to 
receive mail by street carriers at their dwellings to 
provide such accommodations, the expense of the 
same being small. Postmasters are therefore thus 
instructed. The length of notice sliould not exceed 
four months, although there may be exceptional cases 
where postmasters should use reasonable discretion or 
ask for instructions. 

It is not the department’s desire, of course, that 
any shall be deprived of delivery by this requirement, 
init rather it is earnestly hoped that all will see the 
reasonableness of it and its advantage to themselves 
as well as to the carriers. But if it finally becomes 
necessary mail delivery will be discontinued where no 
door-slots (preferably) or mail receptacles, are 
provided. 

Send for Catalogue 12‘B. showing new styles 

CORBIN CABINET LOCK CO. 

The American Hardware Corp.y Successor 

New Britain, Conn., U. S. A. 


NEW YORK 

CHICAGO PHIIiADELPHlA 
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